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new  film? 


now  what? 


%kJ7    professional  distribution 
makes  a  professionally 
produced  film  a  successful 
film.  For  distribution  by 
pros,  consult  Modern  .  .  . 
even  before  the  answer 
print  is  delivered. 


Modern  Talking  Picture  Ser 


SALES   OFFICES         3  East  54th  Street.  New  York  22    /    Prudential  Plaza,  Chicago  1 
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eirer  think 


..that  somebody,  somewhere  is  solving  your 
problems?  Since  businessmen  can't  sit  like 
statues  on  questions  of  merchandising,  mar- 
<eting,  and  training,  many  of  the  nation's  top 
■irms  take  action  with  Wilding  .  .  .  Helping 
Kou  to  solve  your  problems  and  commu- 
licate  the  answers  is  our  business  .  .  . 
ro  get  the  answers,  get  to  Wilding. 


WILDING  ir^c 

5HICAGO:  BRoadway  5-1200    •     DETROIT:  TUxedo  2-37-40,  NA/Ebster  3-2-12T 
CLEVELAND:    TOwer    1-6440    •    TWIN    CITIES:    Midway   6-1055 

HOLLYWOOD:   HO   9-5338    •    NEW  YORK:    PLaza  9-0854 

PITTSBURGH:   SRant  1-6240    •    CINCINNATI:   QArfield   1-04TT 

SAN    FRANCISCO:    DOuglas   2-TT89    •    AKRON:   STadium   4-5514 

WASHINGTON,    D.C.:    KEIIogg   "7-1568 
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Kalart/Victor  Projectors  Help  Sell 
Porter-Cable  Suburban  Riders 


Porter- Cable  Machine  Company 
chose  Kalart' Victor  as  the  best  pos- 
sible 16mm  sound  projector  for  use 
by  its  distributors  in  presenting  an 
important  new  sales  film  on  riding 
mowers  and  tractors.  Here's  why: 

1.  Simple  threading  a  key  requirement. 

Porter-Cable  needed  a  projector  that 
can  be  threaded  and  operated  by 
people  with  no  previous  experience. 
Kalart/Victor  meets  the  need  per- 
fectly. It  is  threaded  in  3  simple 
steps,  with  a  color-coded  path  to 
show  sequence  and  location. 

2.  Film  sofety  important  to  Porter-Coble. 

No  projector  guards  against  film 
damage  more  effectively  than  a 
Kalart/Victor.  Safety  Film  Trips— 
an  e.xclusive  feature— stop  the  pro- 
jector in  emergencies,  before  film  is 
damaged. 

world's  most  experienced 
monufoctuier  of  16mm  sound  projectors 

VICTOR  ANIMATOGRAPH  CORP. 

Division  of  KALART 
Ploinville,  Connecticut 


3.  Con  it  be  set  up  onywhere?  Porter- 
Cable  likes  the  top-mounted  reel 
feature  of  Kalart/Victor  projectors. 
With  both  reels  out  of  the  way  on 
top  of  the  projector,  any  level  sur- 
face may  be  used  for  setup.  Projec- 
tors were  made  suitable  for  use  even 
in  small  rooms  since  they  were  pur- 
chased with  1 '  2"  lenses  instead  of 
the  standard  2"  lenses. 

Whal  features  are  you  looking  for 
in  a  16mm  sound  projector?  Great  pic- 
lure  quality?  Magnificent  sound  re- 
production? Outstanding  durability? 
Adaptability  for  magnetic  recording 
and  playback?  KalartlVietor  has  them 
all — and  more  to  boot.  Call  your 
Victor  Dealer  for  a  demonstration. 
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How  Industry  Profits  from 
Sound  Films.  Send  today 
for  your  copy  of  this  prac- 
tical h)Ooklet.       Dept.  149 


Safe  Passage  for  the  Film  Buyer 

An  Editorial  Foreword 

The  Pkixcipaj,  ^Iis.siox  of  this  11th  Aiiiiii.il 
Production  Review  issue  is  to  provide  manajjenuiits 

of  business  and   industrial   coiieeriis.  advertising 
aoencies,   leaders  of   trade   assoeiatioiis   and   key 

men  ^\ithin  g-overiiinent  with  a  truly  dependable  and 
complete  reference  source  to  the  most  capalilc  and 
experienced  ])roducers  of  business  and  television 
motion  pictures,  slidetilnis  and  related  a-v  tools. 

This  11th  Review  makes  its  appearance  in  an  era 
of  unijrecedented  technical  and  scientific  progress 
and  of  worldwide  political  upheaval.  But  in  this 
world  of  chan<>c.  many  tliintis  remain  the  same  .  .  . 

It  is  sitiiiiHcant  to  the  buyer  that  the  most- 
honored  motion  pictures   (and  the  most  rcsultfid) 
that  have  l)een  created  to  help  inform,  to  train  and 
to  g'uide  millions  in  industry,  in  medicine,  public 
education,  science  and  for  the  national  defense, 
were  produced  by  companies  listed  in  these  pafjes. 
The  3.50  producers  in  the  T^nited  States,  Canada  and 
from  18  lands  abroad  who  sup])lied  (htnilcd  rcfciTiwci 
on   their  i)eople,   facilities  and   their  clientele 
include  the  most-experienced  and  best-equipped  firms 
in  this  business.  More  than  a  few  have  served  30, 
40  and  .50  years  in  this  highly-specialized  field. 

The  aim  of  the  Production  Review  is  not  mere 
numbers:  we  provide  safe  passage  for  fihii  buyers 
by  our  rcferc7icc  standards.  Qu(diti/  and  rc.wUs 
achieved  arc  the  primarji  con.sidcnitioii.f:  permanence 

of  staff  and  facilities  assure  prompt  and  economical 
deli\ery  on  important  assignments.  Films  \vc)rtliy  of 

thousand-fold  ])rint  orders  for  a  single  title  are 
beeiiming  eommnii-plaee  as  po])ul;itions  grow,  industrii-s 

c-xpand  and   iiiUrnational  burdcrs  iliiniiiish   iti   time 
and  space.  C^ualiti/  in  such  lilms  is  no  accident! 

Many  other  useful   features  appear  in   this 
11th   Re\iew    issue:    facts   about   organi/.titions: 
national   and   international   award    ])rograiiis   ;ind 
audio-\isiial  i)rogranis  in  the  Federal  (Jovernnient. 
To  all  \\lio  contributed  so  generously  to  these 
will-filled    })ages.   our  heart  fell    Ihaiiks   and   to 
our  hard-working  staff,  a   "well   doiiel" — OIIC 
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There  may  be 
more  than  one 
way  to  make  a 

motion  picture, 
but  there's  always 
one  way  which  is 
best.  Our  creative 
and  production  staff 
can  help  you  select 

the  best  way 
to  tell  your  story 
on  film, 


JOHN  SUTHERLAND  PRODUCTIONS,  INC. 


THERE'S 
MORE 
THAN 

ONE 
WAY. . . 
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NEW  YORK 
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ortafilms 


one  of  many  bul  oin;  «ji  Luc  be&i 
orchard  lake  /  michigan 
empire  3-0561 
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what 

DO  I  DO 

now? 


. . .  call  byron /motion  pictures 
of  course! 

COMPLETE  LABORATORY  AND  STUDIO  FACILITIES  FOR  PRODUCERS  .  .  .  UNDER  ONE  ROOF  .  .  . 
IN  ONE  CONVENIENT  LOCATION.  Write,  phone  or  wire  for  information  and  quotations  on  any  and  all 
producer  and  laboratory  services. 


byron /motion  pictures 


1226  Wisconsin  Ave.,  N.  W.,  Washington  7,  D.  C,  Ftderal  3-4000  /    1220  East  Colonial  Dr.,  Orlando,  Florida,  CHerry  1-4161 
Affiliated  uiih  MECCA  FILM  LABORATORIES  CORPORATION,  630  Ninth  Ave.,  New  York  City 
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A  big  noise  may  penetrate,  but  will  it  motivate?  In 
modern  business  communications,  effectiveness 
depends  more  on  creativity  than  on  noise. 

Whether  it  be  a  busmess  film,  sales  meeting  or 
training  program,  good  communications  depends  on 
skillful  planning  and  production. 

Transfilm-Caravel's  experienced  staff,  modern 
facilities  and  expert  service  assure  you  of  the  most 
effective  handlmg  of  your  communications  problems. 


TRANSFILM  -  CARAVEL 


I  E  D 


445  Park  Avenue  •  Newr  York  22,  N.  Y.  •  PLaza  2-4100 
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AUDIO-VISUAL  SERVICE   COMMITTEE 

OF  THE  ASSOCIATION   OF   NATIONAL 

ADVERTISERS,   INC. 

Office:  155  East  44th  Street.  New  York  17. 
N.  Y. 

Officers:  Peter  W.  Allport.  president:  Lowell 
McElroy,  vice-president:  Herbert  A.  Ahlgren, 
administrative  secretary,  Audio-Visual  Service 
Committee. 

Membership:  John  K.  Ford  (General  Motors 
Corporation),  chairman:  Frederick  G.  Beach 
(Remington  Rand  Division.  Sperry  Rand  Cor- 
poration); Walter  R.  Burton  (Minneapolis- 
Honeywell  Regulator  Company);  J.W.  Clarke 
(Ford  Motor  Company);  William  J.  Connelly 
(Union  Carbide  Corporation);  George  J. 
Dorman  (United  States  Steel  Corporation); 
George  E.  Eder  (Swift  &  Company);  John 
Flory  (Eastman  Kodak  Company);  Ralph  L. 
Hoy  (Aluminum  Company  of  America);  John 
H.  Humphrey  (Underwood  Corporation); 
Alden  H.  Livingston  (E.  L  du  Pont  de  Ne- 
mours &  Co.,  Inc.);  Charles  A.  Musson  (Bell 
&  Howell  Company);  O.  H.  Niendorff  (The 
Anaconda  Company);  William  G.  O'Brien 
(Schering  Corporation);  Kenneth  Penney 
(Minnesota  Mining  &  Manufacturing  Com- 
pany); O.  H.  Peterson  (Standard  Oil  Com- 
pany-Indiana); Willis  H.  Pratt.  Jr.  (American 
Telephone  &  Telegraph  Company);  Frank 
Rollins  (E.  R.  Squibb  &  Sons  Division-Olin 
Mathieson  Chemical  Corp.);  J.  L.  Siegal  (In- 
ternational Business  Machines  Corporation ) ; 
Russell  B.  Weston  (Ethyl  Corporation). 

Purpose:  The  Committee  initiates  and  ex- 
ecutes projects  which  will  provide  the  840 
Audio-Visual  Group  members  with  cost,  tech- 
nical, distribution  and  other  information  about 
business  films  and  related  audio-visual  mate- 
rials. & 

BIOLOGICAL   PHOTOGRAPHIC 
ASSOCIATION,   INC. 

Headquarters:  Box  1668.  Grand  Central 
Post  Office,  New  York  17.  N.  Y.  (Office  of 
the  Secretary ) . 

Officers:  Verlin  Y.  Yamamoto  (Medical  Il- 
lustration Service,  V.A.  Administration  Cen- 
ter. Des  Moines.  Iowa),  president;  Mervin  W. 
La  Rue,  Sr.  ( Mervin  LaRue.  Inc. ) .  president- 
elect: Mrs.  Jane  W.  Crouch  ( Biological  Photo. 
Assn..  Inc.).  secretary:  Albert  Levin  (Cook 
County  Hospital.  Dept.  of  Pathology),  treas- 
urer. 

Ex  Officio:  Leo  C.  Massopust.  Sr.  (Mar- 
quette University  School  of  Medicine )  editor 
of  Journal:  Laurence  B.  Brown  (Harvard 
School  of  Dental  Medicine)  chairman,  chap- 
ters committee:  Leo  C.  Massopust.  Sr.  (Mar- 
quette University  School  of  Medicine)  presi- 
dent: 1958-59;  H.  Lou  Gibson  (Eastman  Ko- 
dak Company)  president:  1956-57;  Warren 
Sturgis  (Sturgis-Grant  Productions.  Inc.) 
president:   1954-55. 

Directors:  Douglas  C.  Anderson  (Forest 
Biology  Laboratory.  Ontario,  Canada);  Lard- 
ner  A.  Coffey  (Section  of  Photography.  Mayo 
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Clinic);  Julius  Halsman  (Medical  Illustration 
Service.  Armed  Forces  Institute  of  Pathology. 
Walter  Reed  Medical  Center);  Charles  P. 
Hodge  ( Montreal  Neurological  Institute.  Mon- 
treal. Quebec);  Thomas  J.  Lannon  (Div.  of 
Medical  Illustration.  Cleveland  Clinic  Founda- 
tion ) ;  James  H.  Rothenberger  ( American 
Medical  Association ) ;  Thomas  S.  Masterson 
( Department  of  Photography,  Stanford  Uni- 
versity); Richard  C.  Matthias  (Medical  Illus- 
tration Unit,  Smith  Kline  &  French  Labora- 
tories ) . 

Membership:  The  Biological  Photographic 
Association  is  composed  of  medical  doctors 
engaged  in  practice  and  research;  photogra- 
phers in  medical  centers,  scientific  technicians. 

Purpose:  Dedicated  to  the  science  and  tech- 
niques "pertaining  to  the  photographing  of 
all  things  which  live  or  which  have  lived."" 

Annual  Meeting:  The  31st  Annual  Meeting 
will  be  held  August  21-24,  1961  at  the  Pick- 
Congress  Hotel,  Chicago. 

Official  Publication:  The  Journal  of  the 
Biological  Photographic  Association.  9' 


INDUSTRIAL  AUDIO-VISUAL 
ASSOCIATION 

Office  (of  the  Secretary):  James  Craig, 
General  Motors  Corp..  3044  W.  Grand  Blvd.. 
Detroit  2,  Michigan. 

Officers:  Alan  W.  Morrison  (Socony  Mobil 
Oil  Co..  Inc.).  president:  Kenneth  E.  Penney 
(Minnesota  Mining  &  Mfg.  Co.).  first  vice- 
president:  Willard  H.  Pratt.  Jr.  (American 
Tel.  &  Tel.  Co.),  second  vice-president:  James 
Craig  (General  Motors  Corp.).  secretary: 
Ralph  B.  Fairchild  (LeTourneau-Westing- 
house  Co.),  a.ssistant  secretary:  Frederic  J. 
Woldt  (Illinois  Bell  Telephone  Co.).  treas- 
urer. 

Directors:  Erik  Kristen  (Pan  American 
World  Airways),  eastern  region:  Harold  W. 
Daffer  (Minneapolis-Honeywell  Regulator 
Co.).  northern  region:  Charles  N.  Shaw  (Ar- 
mour &  Company),  central  region:  Robert  L. 
Strickland  (Lockheed  Aircraft  Corp.),  south- 
ern regicm:  Frank  E.  Meitz  (Santa  Fe  Rail- 
way), western  region. 

Advisory  Council:  Lawrence  B.  Warnock 
(Link-Belt  Company),  membership  chairman: 
Alan  E.  Yost  (Bethlehem  Steel  Company). 
program  chairman.  Fall  1960  meeting:  Frank 
B.  Greenleaf  (United  States  Steel  Corp.).  pro- 
gram ciminnan,  1961  annual  meeting:  Donald 
G.  Peterson  (Caterpillar  Tractor  Company). 
publicity  chairman:  Donald  F.  Steinke  ( Chrys- 
ler Corp.).  project  chairman:  Roy  R.  Mumma 
(United  States  Steel  Corp.),  technical  chair- 
man: Peter  Hickman  (Smith  Kline  &  French 
Labs.),  constitution  chairman:  James  Craig 
(General  Motors  Corp.),  historian:  John  T. 
Hawkinson  (Illinois  Central  R.R.  Co.),  past 
presidents  chairman. 


Purpose:  To  study  all  means  of  audio-visual 
communications  including  creation,  produc- 
tion, appreciation,  use  and  distribution;  to 
promote  better  standards  and  equipment  and 
to  establish  a  high  concept  of  ethics  in  the  re- 
lations of  members  with  associated  interests. 

Annual  National  Meeting:  April  25,  26, 
27,  1961,  and  election  of  officers,  Edgewater 
Beach  Hotel.  Chicago. 

INDUSTRY  FILM 
PRODUCERS  ASSOCIATION 

Office:  6085  Sunset  Blvd..  Hollywood  28. 
Calif. 

Officers:  Robert  S.  Scott  (Aerospace 
Corp.).  president:  Jack  R.  Smith  (Thompson 
Ramo-Wooldridge.  Inc.).  executive  vice-presi- 
dent: Raymond  E.  Fielding.  (U.C.L.A.  Facul- 
ty), financial  vice-president  and  treasurer: 
Jack  M.  Williamson  (Kaiser  Steel  Corp.). 
convention  vice-president:  Jack  R.  Gabrielson 
(Douglas  Aircraft  Company.  Inc.),  editorial 
vice-president:  Betty  J.  Williams  (Lockheed 
Aircraft  Company ) .  chapters'  vice-president: 
Justin  M.  Purchin  (Systems  Development 
Corp.).  secretary. 

Membership:  West  Coast  members  being 
augmented  by  representative  group  members 
from  East  Coast  and  South  as  the  organiza- 
tion becomes  national  in  scope.  Primarily 
composed  of  defense,  aviation-space  and  elec- 
tronics industry  film  managers,  their  crews 
and  technicians  supported  by  membership 
from  commercials  labs,  equipment  firms,  inde- 
pendent production  studios,  etc. 

Purpose:  Study  and  discussion  of  problems 
and  fields  of  interest  related  to  industrial  doc- 
umentation and  motion  picture  coverage  of 
projects  and  products  of  members'  organiza- 
tion; up-grading  nationally  of  standards  and 
abilities  of  members  of  film  communication 
profession;  formalizing  industry-wide  co- 
operation and  exchange  on  techniques  and 
applications. 

Activities:  The  1961  Convention  and  Trade 
Show  of  IFPA  is  being  held  June  2-3  at  Santa 
Monica.  Calif.  (Miramar  Hotel).  A  two-day 
seminar  and  the  annual  film  awards  banquet 
are  features  of  this  annual  meeting.  ^ 

NATIONAL  COMMITTEE 
ON   FILMS   FOR  SAFETY 

Office  (of  the  Secretary);  425  North  Michi- 
gan Ave..  Chicago  11,  III. 

Officers:  Henry  G.  Lamb  (American  Stand- 
ards Association),  chairman;  William  Eng- 
lander    (National   Safety   Council),   secretary. 

Member  Organizations:  American  Associa- 
tion of  Motor  Vehicle  Administrators,  Ameri- 
can Automobile  Association,  American  Public 
Health  Association,  American  National  Red 
Cross,  American  Society  of  Safety  Engineers, 
American  Standards  Association,   Association 

iLISTING    CONTINUES    ON    FOLLOWING    PAGE) 
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NATIONAL    SAFETY    COMMITTEE:    CONTINUED 

of  Casualty  &  Surety  Companies,  Association 
of  Safety  Council  Executives.  Automotive 
Safety  Foundation.  Council  on  Industrial 
Health  of  the  American  Medical  Association. 
Insurance  Institute  for  Highway  Safety.  Auto 
Industries  Highway  Safety  Committee.  Inter- 
national Association  of  Chiefs  of  Police.  Na- 
tional Association  of  Manufacturers.  National 
Association  of  Automotive  Mutual  Insurance 
Companies.  National  Association  of  Mutual 
Casualty  Companies.  National  Fire  Protection 
Association.  National  Safety  Council,  U.  S. 
Junior  Chamber  of  Commerce,  U.  S.  Air 
Force.  U.  S.  Army.  U.  S.  Navy.  U.  S.  Bureau 
of  Public  Roads. 

Purpose:  A  co-sponsored  group  of  national 
organizations,  with  active  interest  in  accident 
prevention  through  use  of  films,  who  wish  to 
accomplish  the  following  objectives:  1.  To 
stimulate  production  and  use  of  safety  films. 
2.  To  raise  the  quality  of  films  produced.  3. 
To  establish  film  evaluation  standards.  4.  To 
recognize  film  excellence  in  awards  program. 

1961  Activities:  April  meeting  of  the  Com- 
mittee as  a  Board  of  Judges  to  screen  and 
finally  judge  entries  in  their  18th  Annual  Safe- 
ty Film  Awards  Program.  October  evening 
showing  of  top  winning  films  and  presenta- 
tion of  awards  to  representatives  of  sponsors 
and  or  producers  (during  the  National  Safety 
Congress  and  Exposition  in  Chicago,  III.).    ^ 


NATIONAL  VISUAL   PRESENTATION 
ASSOCIATION,    INC. 

For  Information:  National  Visual  Presenta- 
tion Ass"n.  Inc..  19  West  44th  Street,  New 
York  36.  N.  Y. 

Officers:  Horace  W.  McKenna.  president; 
Charles  Corn,  vice-president  (trade):  Stanley 
S.  Merrill,  vice-president,  (i4ser);  Charles 
Behymer.  treasurer;  Miss  Minnie  E.  Schack, 
assistant  to  the  President,  in  charge  of  Head- 
quarters office. 

Board  of  Directors:  Horace  McKenna; 
Harry  St.  Clair,  Jr.;  Charles  Corn;  Miss  Janet 
R.  Wilkins;  William  F.  Herrick;  Bennett  V. 
Schultz;  Porter  Henry;  Morris  Slotkin;  Diego 
Daniello;  Rodd  Exelbert;  Stanley  S.  Merrill; 
Kip  Sheppard;  Mrs.  Jeanne  Weller;  Jacques 
Megros;  R.  G.  Landis;  Charles  Behymer;  and 
Miss  Minnie  Schack,  ex-officio. 

CoM.MiTTEE  Chairmen:  Bernard  A.  Bamett, 
chapter  coordination;  Norman  Bebell,  co- 
ordinator Educational  activities;  Mervin  R. 
Bossier,  program;  Rodd  Exelbert.  publica- 
tions; Leland  P.  Maxwell,  membership;  Stan- 
ley S.  Merrill,  Day  of  Visual;  Bennett  V. 
Schultz.  hospitality;  Janet  R.  Wilkins.  pub- 
licity, and  Minnie  E.  Schack.  assistant  to  the 
President,  in  charge  of  Headquarters  office. 

Purpose:  To  encourage  better  selling  through 
better  presentation  methods. 


Annual  Awards  Competition:  Deadline 
for  awards  entries  for  the  Best  Visuals  ol 
1960  was  March  6,  1960.  The  awards  will  be 
announced  and  presented  at  the  Day  of  Vis- 
ual, May  23-24.  1961. 

Meetings:  Monthly  luncheon  meetings,  sec- 
ond Thursday.  September  through  June,  at 
Brass  Rail  Restaurant.  Fifth  Ave.  and  43rd 
St.,  New  York;  visitors  welcome.  The  Day  of 
Visual  Seminar  will  be  held  May  23-24,  1961. 
at  the  Hotel  Roosevelt.  N.  Y.  City,  when  the 
Best  Visuals  of  1960  will  be  shown  and 
awarded.  Q 
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AUDIO-VISUAL   COMMISSION   ON 
PUBLIC   INFORMATION 

Office:  Room  2230.  250  West  57th  Street. 
New  York  19.  N.  Y. 

Officers:  Don  White  (National  Audio-Vis- 
ual Association),  chairman;  Alva  Cox  (Nat. 
Council  of  Churches),  vice-chairman;  Emily 
S.  Jones  { Educational  Film  Library  Associa- 
tion,  New  York.  N.   Y. ).  secretary-treasurer. 

Executive  Committee:  Above  officers  and 
Charles  Schuller,  Michigan  State  University, 
and  Godfrey  Elliott,   McGraw  Hill  Textfilms 

(LISTING    continues    ON    FOLLOWING    PAGE) 


When  You  ve  Looked  at  the  Rest  .  . 
but  still  want  the  JjESI 

see  . . .  Willard  Pictures,  Inc. 

FOR  THE  ULTIMATE  IN  MOTION  PICTURE  PRODUCTION 


45  WEST  45tli  STREET    •    NEW  YORK  36,  N.Y.    •   JUdson  2-0430 
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Film  is  out  front  in  scientific  research  . . .  bringing  back 
the  story  of  outer  space. ..  studying  the  combustion 
efficiency  of  a  new  fuel ...  reporting  on  progress  of 
Research  and  Development.  ■  And  General  Film 
Laboratories  is  out  front  in  processing  and  printing  this 
important  film  footage. 

0.0 

GENERAL 

FtLM      LABORATORIES 

1546  Argyle,  Hollywood  28.  Calif. /Hollywood  2-6171/  central  division/106  West  14th  Street,  Kansas  City  5,  Mo./GRand  1-0044 
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THE    AUDIO-VISUAL    COMMISSION;    CONTINUED 

Pi'RPOsF:  A  joint  committee  of  nine  national 
organizations  concerned  with  the  inipiovemcnt 
of  instruction  through  wider  and  better  use 
of  audio-visual  materials  and  methods.  The 
Commission  has  prepared  and  distributed  sev- 
eral publications  including  "Telling  Your  A-V 
Story,"'  "Gateway  to  Learning.""  ""A  Crisis  in 
Education.""  ""A-V  on  the  Air,"  '"Launching 
Your  A-V  Program"'  and  "Audio-Visual  Fa- 
cilities for  New  School  Buildings."  and  '"The 
Case  of  the  Curious  Citizen,"  a  color  slidefilm 
tape  recorded  presentation  of  a  good  audio- 
visual program  in  action.  A  study  of  school 
A-V  budgets  has  been  published  through  the 
U.  S.  Office  of  Education.  Also  in  process — 
a  handbook  on  use  of  A-V  in  religious  educa- 
tion— in  cooperation  with  the  Religious  A-V 
Committee.  ig' 

CANADIAN  FILM  INSTITUTE 

National  Office:  1762  Carling  Avenue.  Ot- 
tawa 3.  Ontario.  Canada.  Branch  Office  at 
College  Jean  de  Brebeuf,  3200  Chemin  Ste 
Catherine.  Montreal  26,  Quebec. 

Officers:  His  Excellency  Major-General 
Georges  P.  Vanier.  DSO,  MC.  CD.  Governor- 
General  of  Canada,  honorary  president:  James 
A.  Cowan,  president:  A.  L.  Hepworth,  vice- 
president:  G.  Delisle,  vice-president:  L.  F. 
MacRae.  honorary  treasurer:  Charles  Topshee. 
executive  director;  A.  R.  Little,  assistant  ex- 
ecutive director. 

Divisions:  Canadian  Federation  of  Film  So- 
cieties. Scientific  Film  Division,  Business  Film 
Service. 

Purpose:  To  bring  together  Canada's  educa- 
tional, scientific,  cultural  and  community  in- 
terests in  the  field  of  documentary  films  and 
to  encourage  and  promote  the  study,  apprecia- 
tion and  use  of  motion  pictures  and  television 
as  educational  and  cultural  factors. 

Activities:  Distribution  of  the  films  in  the 
National  Film  Library  (7.000  titles  in  24 
special  collections).  Importation  of  films  from 
other  countries.  Information  Service.  Preser- 
vation of  films  of  historical  interest.  Distribu- 
tion of  sponsored  films.  Canadian  Film 
Awards,  Children's  film  programming.  Special 
services  in  the  fields  of  business  films,  scien- 
tific films,  films  on  art.  films  for  UNESCO'S 
East-West  project,  medical  films,  etc. 

Publications:  Monthly  Bulletin,  Catalogues, 
Special  Subject  Listings  of  Films,  Evaluations, 
Handbook  for  Film  Societies,  Information 
Sheets  on  selected  entertainment  films, 
C.F,F.S,  Bulletin, 

Committees:  Canadian  Film  Awards,  Cana- 
dian Film  Archives.  Films  in  Adult  Education, 
Labour  Films.  Canadian  Centre  of  Films  for 
Children.  & 

CATHOLIC   AUDIO-VISUAL 
EDUCATORS  ASSOCIATION 

Address:  Box  618,  Church  Street  P.  O..  New- 
York  7,  N.  Y. 

Officers:  Rt.  Rev.  Monsignor  Leo  McCor- 
mick,    Ph.D.,    president;    Reverend    Michael 
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Mullen,  CM.,  vice-president:  Mother  M. 
Benedict.  R.S.H.M..  secretary:  Reverend 
Joseph  Coyne,  O.S.A..  treasurer. 

Purpose:  To  further  the  use  of  Audio-Visual 
equipment  and  materials  in  Catholic  educa- 
tion and  to  encourage  production  of  suitable 
films  for  Catholic  school  use. 

Annual  Convention:  CAVE  is  coordinat- 
ing its  tenth  Annual  Convention  with  the  Na- 
tional Catholic  Educational  Association  na- 
tional convention  April  4-7  in  Atlantic  City. 
New  Jersey.  Audio- Visual  equipment  and  ma- 
terials may  be  exhibited  at  this  joint  conven- 
tion. No  registration  fees  are  required. 

Official  Publication:  The  Catholic  Edu- 
cator. ^ 


DEPARTMENT   OF   AUDIO-VISUAL 

INSTRUCTION   OF  THE 

NATIONAL   EDUCATION   ASSOCIATION 

Office:  1201  16th  Street.  N.  W.  Washington 
6,  D.  C.  Contact:  Anna  L.  Hyer,  executive 
secretary. 

Officers:  James  D.  Finn  (professor  of  edu- 
cation. University  of  Southern  California,  Los 
Angeles),  president;  Ernest  Tiemann  (direc- 
tor, visual  instruction  bureau.  University  of 
Texas,  Austin),  president-elect;  Clyde  K.  Mil- 
ler (director,  division  of  audio-visual  educa- 
tion, Ohio  State  Department  of  Education, 
Columbus),  vice-president.  The  Executive 
Committee:  Walter  Bell  (director,  audio-vis- 
ual education,  Atlanta  Public  Schools);  Ralph 
Hall  (director,  audio-visual  center,  Kent  State 
University,  Kent,  Ohio ) ;  Horace  C.  Hartsell 
(associate  director,  audio-visual  center,  Mich- 
igan State  University,  East  Lansing,  temporar- 
ily on  leave  of  absence ) ;  Virginia  Kelly  ( direc- 
tor, audio-visual  education.  Kanawha  County 
Schools.  Charleston,  W.  Va. ) ;  E.  Dudley  Par- 
sons (consultant  in  visual  education,  Minneap- 
olis Public  Schools). 

Purpose:  The  improvement  of  instruction 
through  the  better  and  wider  use  of  audio- 
visual equipment,  materials  and  techniques. 
The  membership  consists  primarily  of  direc- 
tors and  specialists  in  audio-visual  in  colleges 
and  universities,  state  departments  of  educa- 
tion, and  county  and  city  school  systems. 
School  supervisors  and  administrators,  class- 
room teachers,  librarians,  and  audio-visual 
specialists  in  the  armed  forces,  in  industry,  and 
among  religious  groups  are  included  in  the 
membership. 

Principal  Committees:  Program  of  DAVl 
is  carried  out  primarily  through  standing  proj- 
ect committees  such  as:  BIdgs.  &  Equipment, 
Irene  F.  Cypher,  chairman;  Equipment  Stand- 
ards, Neville  Pearson,  chairman;  History  and 
Archives,  M.  1.  Smith,  chairman:  Interna- 
tional   Relations,    Howard    Kresge.    chairman; 


Legislative.  William  King,  chairman;  Profesj 
sional  Audio-Visual  and  Teacher  Educationl 
Ernest  Tiemann.  chairman;  Research.  W.  CI 
Meierhenry,  chairman;  Service  Packets.  WanJ 
da  Daniel  Domino,  chairman;  Television! 
Raymond  Wyman,  chairman.  Maintains  sevJ 
eral  joint  committees  with  other  professional 
organizations  as  well  as  special  groups. 

Activities  in  1961:  National  Convention! 
April  24-28,  Deauville  Hotel.  Miami  Beach] 
Florida.  Meeting  in  Atlantic  City,  June  26.  in 
connection  with  annual  convention  of  Na-I 
tional  Education  Association.  Series  of  re-j 
gional  leadership  conferences  and  a  field  serv-l 
ice  program  which  provides  consultants  to  as-l 
sist  school  systems  and  colleges  and  univer-l 
sities  in  the  improvement  of  their  instructional 
materials  programs.  The  1962  convention  will 
be  held  in  Kansas  City,  Missouri,  March  25-| 
30,  Hotel  Muehlebach. 

Publications:  The  department  publishes  twd 
periodicals.   Audiovisual  Instruction    (monthly 
except  July  and  August),  AV  Coinmunicatioii 
Review    (recently    expanded    and    now    pub-j 
lished    bi-monthly).    Recent    publications    in-j 
elude    Teaching    Machines    and    Programmed 
Learning:    A   Source  Book,   edited  by  A.   A.l 
Lumsdaine    and    Robert    Glaser.    as    well    asT 
Learning   From    Pictures,    by   Catharine    WilJ 
liams,  to  be  published  in  the  spring  of  1961. 
A  complete  listing  of  publications  as  well  as 
information  on  membership  is  available  from! 
the  national  headquarters.  S"! 

THE  EDUCATIONAL  FILM 
LIBRARY  ASSOCIATION 

Office:  250  West  57th  Street.  New  York  19.| 
New  York. 

Officers:  Frederic  A.  Krahn.  president;  Ga-I 
Ion  Miller,  vice-president:  lola  Tryon,  .yecre-l 
tary;  Emily  S.   Jones,  administrative  director.l 

Committees:  (Festival)  Frederic  Krahn,! 
chairman:  Nominations,  lola  Tryon,  c/ia/rJ 
man;  Membership,  Galon  Miller,  chairtnani 
Canadian  Membership,  E.  F.  Holliday.  chair-\ 
man. 

Membership:  (Constituent) — 465  non-profil 
educational  institutions;  (Service) — 61  com-l 
niercial  organizations  and  interested  individ-l 
uals;  3  international  members  (governmentl 
agencies,  film  groups  of  other  countries);  611 
sub-memberships  and  115  personal  member-| 
ships. 

Purpose:  To  encourage  and  improve  the  pro- 
duction, distribution  and  utilization  of  educa- 
tional films.  EFLA  conducts  a  film  evalua- 
tion service. 

1961  American  Film  Festival:  To  be  held 
April  19-22  at  the  Barbizon-Plaza  Hotel,  New 
York  City. 

PliBLiCATiONs:  For  members — Evaluations. 
EFLA  Bulletins.  Service  Supplements  and 
Film  Review  Digest.  A  catalog  containing  de- 
scriptions of  EFLA  "general"  publications  is 
provided.  'St 
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IT'S  THE   PICTURE  THAT  COUINTS... 


1  child  reaches  out  and  the  helping  hands  of  The  Greater 
iew  York  Fund  answer  . .  ."  a  poignant  moment  narrated 
ly  Eddie  Albert,  as  we  witness  a  desertion  scene  filmed 
)y  MPO  with  startling  realism. 

rhis  fund-raising  motion  picture  for  The  Greater  New 
fork  Fund  aptly  demonstrates  the  research  effort,  in- 
inite  care  and  integrated  skills  that  are  combined  at 
WPO.  Script,  casting,  direction,  photography,  editing- 


all  the  facets  of  film-making  — are  of  the  highest  artistic 
and  professional  standards. 

For  quality  motion  picture  production,  more  and  more 
quality  accounts  have  found  that  it  costs  no  more  to 
trust  their  film  projects  to  a  creative  producer  .  .  .  MPO. 
To  learn  more  about  MPO's  creative  staff  and  studio 
facilities,  or  to  arrange  a  screening  of  recent  MPO  pro- 
ductions, call  Judd  Pollock  at  MU  8-7830  in  New  York. 


JVPO 


MPO  Productions,  Inc.,  a  subsidiary  of  MPO  Videotronics/l5  East  53rd  Street,  New  York  22,  N.  Y  J  also  in  Detroit,  Chicago,  Hollywood 
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PRODUCTIONS 


Qncorpo 


\ 


Hming  Americans  Progress  Since  1943 


In  Production: 


Pioneering  , 

with  I 

Power      f 


THE    STORY  OF  YANKEE    ATOMIC   ELECTRIC   COMPANY 
AMERICAS   NEWEST  NUCLEAR    I^WER   FACILITY 


BAY  STATE  FILM  PRODUCTIONS,  A 


BOSTON 

80  Boylston  St. 

HA '6-8904 


SPRINGFIELD,  MASS. 

P.O.  Bo.\  129 

RE  4-3164 


NEW  YORK 

17  W.  44th  St. 
YU  6-2359 


NATIONAL  AUDIO-VISUAL 
ASSOCIATION,   INC. 

National  Office:  Fairfax,  Virginia. 

'ontact:  Don  White,  executive  vke-presi- 
lent;  or  James  W.  Hulfish.  Jr.,  director  of  in- 
ormation. 

)fficers:  Harvey  W.  Marks  (Visual  Aid  Cen- 
er),  Denver.  Colo.,  president:  Mahlon  Mar- 
in (M.  H.  Martin  Co.),  Massillon.  Ohio,  first 
lice-president:  H.  A,  Fischer  (Photosound  of 
Mando).  Orlando.  Fla..  second  vice-presi- 
ient;  Robert  P.  Abrams  (Williams.  Brown  & 
arle),  Philadelphia.  Pa.,  secretary:  E.  F. 
larpster  (Harpster  Audio-Visual  Equipment. 
nc),  Cleveland,  Ohio,  treasurer:  W.  G.  Kirt- 
ey  (D.  T.  Davis  Co.  of  Louisville),  Louis- 
'ille,  Ky..  chairman  of  tlie  board. 

)irectors-at-Large:  J.  W.  Kintner  (Photo 
ind  Sound  Co.),  San  Francisco,  Calif.;  Har- 
jld  Newman  ( Newman  Visual  Education 
"o.).  Kalamazoo.  Mich.;  Eloise  Keefe 
(T.E.A.  Film  Library).  Dallas.  Texas;  Joseph 
VIeidt  (Cousino  Electronics  Corp.),  Toledo, 
Ohio. 

Regional  Directors:  George  Roghaar  (New 
England  Film  Service.  Inc.).  Arlington, 
Mass.;  Murray  O.  Cunningham  ( E.  J.  Barnes 
Co.),  New  York,  N.  Y.;  Malcolm  P.  Ewing 
(Jasper  Ewing  &  Sons,  Inc.),  Jackson.  Miss.; 
Stephen  J.  Bartha  (Bartha  Visual  Education 
Service),  Columbus,  Ohio;  Edward  C.  Taylor 
(Taylor  Films).  Huron.  S.  D.;  M.  W.  Huse- 
man  (South  Texas  Visual,  Inc.).  Corpus 
Christi.  Texas;  Max  H.  Rarig  (Rarig  Motion 
Picture  Co.).  Seattle,  Wash.;  George  Gibson 
(Toronto  Camera  Exchange  Ltd.),  Toronto, 
Ont.,  Canada. 

Principal  Committees:  The  activities  of 
NAVA  are  carried  out  primarily  through 
committees,  such  as:  Trade  Practices  Com- 
mittee. Stephen  Bartha.  chairman:  Member- 
ship Committee.  Harold  Fischer,  cluiirman: 
Resolutions  Committee.  Alan  Twyman.  cliair- 
inan:  1961  Convention  Program  Committee. 
Mahlon  Martin,  cimirman:  Nominating  Com- 
mittee, W.  G.  Kirtley,  chairman:  Educational 
Committee,  Ellsworth  C.  Dent,  chairman:  In- 
dustry and  Business  Council,  Robert  P. 
Abrams,  chairman:  Religious  Council.  Harvey 
Marks,  chairman:  Insurance  Committee,  J.  W. 
Kintner.  chairman:  Trade  Relations  Commit- 
tee, Paul  Ruedemann.  cluiirman:  Public  Rela- 
tions Committee.  Murray  Cunningham,  chair- 
man: Entertainment  Film  Committee,  Tom 
Brandon,  chairman.  S" 


NATIONAL  TELEVISION   FILM 
COUNCIL:   NEW  YORK   CITY 

Office:  1600  Broadway,  New  York  19,  N.  Y. 
Phone:  PLaza  7-5915. 

Chief    Officer:    Robert    Gross    (American 
Film  Producers ) ,  president. 

Executive   Secretary:    Bernie   Haber   (Bat- 
ten, Barton,  Durstine  &  Osborn). 

Meetings:  The  Council  meets  on  the  fourth 
Thursday   of   each    month    (except   July    and 


Professional  Film 
and  Television  Groups 


August)  in  New  York  City,  where  its  active 
membership  is  primarily  located. 

Activities:  Quarterly  forums  on  subjects  of 
industry-wide  interests;  symposiums  on  tele- 
vision-film problems;  talks  by  members  and 
guest  speakers;  annual  awards  to  outstanding 
TV-film  personalities  in  recognition  of  their 
encouragement  of  the  use  of  film  on  TV. 

Purposes:  To  act  as  "United  Nations"  of  the 
TV-film  industry,  providing  a  clearing  house 
for  all  segments  of  the  trade  and  a  place  for 
solving  mutual  industry  problems;  to  improve 
technical  and  commercial  operations  in  TV- 
film  broadcasting;  to  provide  a  means  for 
various  segments  of  the  industry  to  settle  dif- 
ferences through  amicable  compromise  and 
cooperation.  ^' 


SOCIETY  OF  MOTION   PICTURE 
AND   TELEVISION    ENGINEERS 

Office:  55  West  42nd  Street.  New  York  36. 
N.  Y. 

Officers:  John  W.  Servies  (Vice-President. 
National  Theatre  Supply  Company),  presi- 
dent: Reid  H.  Ray  (Reid  H.  Ray  Film  Indus- 
tries), executive  vice-president:  Norwood  L. 
Simmons  (Motion  Picture  Film  Department. 
West  Coast  Division,  Eastman  Kodak  Com- 
pany), past  president:  Deane  R.  White 
( Photo  Products  Department,  E.  I.  du  Pont 
de  Nemours  &  Co..  Inc.).  engineering  vice- 
president:  Ethan  M.  Stifle  (Eastman  Kodak 
Company ) ,  financial  vice-president:  Harry 
Teitelbaum  (Hollywood  Film  Company),  con- 
vention vice-president:  Garland  C.  Misener 
(Capital  Film  Laboratories),  sections  vice- 
president:  Herbert  E.  Farmer  (University  of 
Southern  California),  secretary:  G.  Carleton 
Hunt  (General  Film  Laboratories),  treas- 
urer:  Charles   S.   Stodter.   executive  secretary. 

Local  Section  Chairmen  (for  contact):  At- 
lanta— Wesley  R.  Sandell  (Kodak  Processing 
Laboratory).  4729  Miller  Drive.  Chamblee, 
Ga.;  Boston— Robert  M.  Eraser  (ITEK  Cor- 
poration). 700  Commonwealth  Avenue,  Bos- 
ton 15,  Mass.;  Canadian — Findlay  J.  Quinn 
(Transworld  Film  Laboratories.  Ltd.),  4824 
Cote  des  Neiges  Road,  Montreal.  Quebec, 
Canada;  Chicago— William  H.  Smith.  201  W. 
Ivy  Street.  Chesterton,  Ind.;  Dallas-Fort 
Worth — Malcolm  D.  McCarty.  440  Wildwood 
Road.  Dallas.  Tex.;  Hollywood — Ralph  E. 
Lovell.  2554  Prosser  Avenue,  Los  Angeles 
64,  Calif.;  Nashville — Frank  M.  McGeary 
(Motion  Picture  Laboratories).  781  South 
Main  Street.  Memphis  6,  Tenn.;  New  York — 
James  W.  Kaylor  (Movielab  Film  Labora- 
tories), 619  West  54th  Street.  New  York  19. 
N.  Y.;  Rochester — Eric  C.  Johnson.  139  To- 
bey  Road.  Pittsford.  N.  Y.;  San  Francisco — 
Donald  E.  Anderson,  1718  Valley  View  Ave- 
nue.   Belmont,    Calif.;   Washington,    D.    C. — 


William  E.  Youngs,  231  Mayflower  Drive, 
McLean,  Va. 

Committee  Chairmen:  J.  L.  Pettus  (Com- 
mercial Electronics  Products,  Radio  Corpora- 
tion of  America),  sound;  R.  G.  Herbert  (Bell 
&  Howell  Company).  16  &  8mm;  R.  E.  Birr 
(General  Electric  Company).  ASA  sectional 
committee  PH22;  Walter  Beyer  (Universal 
International  Pictures),  film  projection  prac- 
tice; W.  T.  Wintringham  (Bell  Telephone 
Laboratories),  television;  E.  H.  Reichard 
(Consolidated  Film  Industries),  laboratory 
practice;  R.  M.  Morris  (American  Broadcast- 
ing Company),  television  studio  lighting;  A. 
M.  Gundelfinger  (Technicolor  Motion  Picture 
Corporation),  color;  Gerhard  Lessman  (Bell 
&  Howell),  screen  brightness;  H.  A.  Chinn 
(CBS  Television  Network),  video  tape  re- 
cording; F.  J.  Kolb  (Eastman  Kodak  Com- 
pany), standards;  A.  C.  Robertson  (Eastman 
Kodak  Company),  film  dimensions. 

Journal:  The  SMPTE  publishes  a  monthly 
Journal,  received  by  all  members,  which  con- 
tains technical  articles  keyed  to  the  interests 
of  Society  members,  new  product  information 
and  industry  news. 

Purpose:  The  Society  works  toward  the  im- 
provement, along  technical  lines,  of  film  pro- 
duction and  exhibition,  television  and  equip- 
ment and  film  manufacture.  Published  reports, 
standards  and  specifications  are  made  avail- 
able through  the  Society  and  derive  from  the 
work  of  various  committees. 

Conventions:  89th  Semi-Annual  Conven- 
tion, May  7-12.  King  Edward  Sheraton  Hotel. 
Toronto.  Canada;  90th  Semi-Annual  Conven- 
tion, October  2-6.  Lake  Placid  Club,  Lake 
Placid.  N.  Y.  » 
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TELEVISION   FILM  ASSOCIATION,   INC. 

Office  (of  the  President):  John  P.  Ballinger, 
Screen  Gems,  Inc.,  1627  W.  20th  Street,  Los 
Angeles  7,  Calif. 

Officers:  John  P.  Ballinger  (Screen  Gems. 
Inc.).  president:  Jack  M.  Goetz  (Consolidated 
Film  Industries),  vice-president  aiul  cluiirman 
of  the  board:  Nicholas  C.  Muskey  (Bekins 
Film  Service).. secretary-treasurer.  Directors: 
Robert  G.  Hufford  (Eastman  Kodak  Co.); 
Fred  C.  Lindquist  (Geo.  Bagnall  &  Assoc); 
Stanton  M.  Osgood  (Ted  Bates  &  Co.);  War- 
ren Strang  (Hollywood  Film  Co.).  Meetings 
are  held  the  second  Tuesday  of  each  month. 

Purpose:  To  maintain  a  liaison  between  the 
producers  and  distributors  of  television  film, 
the  television  stations,  and  the  companies  pro- 
viding material  and  services  to  the  television 
industry,  to  establish  better  operational  prac- 
tices and  particularly,  whenever  and  wher- 
ever feasible,  to  standardize  these  practices;  to 
solve  any  particular  problems  in  regard  to 
operational  practices  presented  to  the  associa- 
tion by  either  the  members  or  the  industry. 

Present  Projects:  To  establish  as  a  stand- 
ard a  special  television  film  leader  graduated 
numerically  into  seconds  at  sound  speed  (24 
frames,  second)  which  remains  constant  in  both 
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ALL  THIS  EQUIPMENT.. .AND  MUCH, 
MUCH   MORE  IS  AVAILABLE  FROM 


i»» 


...LIGHTS,  GRIPS,  PROPS 

r  INKIES,  ARCS,  DIMMERS,  CABLES,  BOXES, 

|r^^      REFLECTORS,  DOLLIES,  MIKE  BOOMS,  NETS, 
Iw  LOCATION  UMBRELLAS,  WATER  COOLERS,  FLAGS, 

\  CENTURIES,  SCRIMS,  HYDRAULIC  STANDS,  PARALLELS, 

1^.  ^  DIRECTORS  CHAIRS,  MANY  OTHER  ITEMS-YOU  NAME  IT... 


For  40  years,  leading  producers  have  depended  on 
Charles  Ross  for  all  their  production  needs.  At  a 
moment's  notice,  you  can  get  the  lights,  props,  grip 
equipment  and  generator  trucks  from  the  largest  sup- 
pliers of  motion  picture,  TV  and  industrial  photo- 
graphic equipment  in  the  East.  At  Charles  Ross,  you'll 
find  everything  your  production  schedule  requires  — 
except  the  actors  of  course. 


GENERATOR    TRUCKS 
AND    TRAILERS 

1800,  1600,  1000,  750,  300.  200  Amp.  D.C., 
100,  50,  30,  20  Amp.  A.C. 


(^< 


Before  you  shoot  your  next  picture,  dial  Charles  Ross 
.  .  let  us  know  your  requirements  .  .  .  we'll  be  happy 


to  fill  them  at  a  moment's  notice! 


J 


INC. 


Lighting  the  Mottov  Picture  Industry 
Since  1921 


333  >Vest  52nd  Street,  New  York  City,  Circle  6-5A70 
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BUSINESS     SCREEN     MAGAZINE 


1\i*^* 


«u 


di 


e<' 


PROFIT  BY  A  POWERFUL 


Guided  FILhA  Mhiiles      ■ 

ROCKET 


PICTURES 


SUDEFILM  PROGRAM 
CUSTOM  MADE  FOR  YOU 


//  could  cost  you  just  Zero! 


SALES  TRAINING 


CONSUMER  SELLING 


RECRUITING 


whatever  phase  of  selling  your  organization  may  require,  chances  are 
that  the  facts  can  be  more  effectively  conveyed  by  tailor-made  sound 
slidefilms  — one,  or  a  series  — than  by  any  other  method. 

Better  Selling  skills  have  achieved  cost-free  programs  for  certain  clients. 

The  slidefilms  are  paid  for  but,  with  some  companies,  v/e  have  been  able 
to  show  them  how  actually  the  programs  will  cost  them  nothing  .  .  .  when 
their  promotional  efforts  adapt  to  defined  merchandising  procedures. 

Perhaps  your  organization  is  so  fortunate  as  to  be  in  this  class?  It  takes 
just  a  brief  inquiry  to  us  to  find  out. 


BETTER   SELLING  BUREAU 


6108  Santa  Monica  Boulevard 


Los  Angeles  38 


California 
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Your  film  problems  are  OUR 
problems.  Let  us  meet  your 
schedule  with  our  personal- 
ized service. 

1^  QUALITY 
^  SERVICE 
^  SPEED 

We  offer  the  film  producer 
all  these  services  under  one 
roof. 

SUPERIOR  CONTROL 

In  Black  &  White  and  Color: 

•  16/35mm 

•  Reduction  and  Contact 
Printing 

•  Reversal  Developing 

•  Editing  and  Conforming 

•  Cutting  Rooms 

•  Edge  Numbering 


A  New  Free  Booklet  is  available  that 
will  be  helpful  in  budget  preparation 
and  the  handling  of  pre-print  mate- 
rials. 

WRITE      TODAY 


FILM  LAB  INC. 

33  W.  60  St.,  N.Y.  23,  N.Y. 
COIumbus  S-2)80 
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Professional  Film 
and  Television  Groups 


TELEVISION      FILM     ASSOCIATION:     CONTINUED 

35mm  and   16mm  film  to  replace  the  present 
television     film     leader    which    is    graduated 
numerically  into  lineal  feet  and  loses  its  mean- 
I  ing  when  reduced  from  35mm  to  I6nim. 

•  To  establish  a  16mm  free  film  library  of 
films  of  interest  to  television  station  manage- 
ment which  will  be  supplied  to  TFA  members 
on  request,  and  to  others  by  payment  of  post- 
age both  ways. 

•  To  promote  the  general  usage  of  a  "Book- 
ing Request  Form"  by  the  television  stations 
which  expedites  confirmations  and  eliminates 
transcription  errors. 

•  To  educate  the  film  handler  at  the  television 
station  in  order  to  simplify  his  work  and  pro- 
long the  life  of  television  film  prints.  Q- 


UNIVERSITY  FILM 
PRODUCERS  ASSOCIATION 

Office  (of  the  President);  Ned  Hockman. 
Director.  Motion  Picture  Production,  Univer- 
sity of  Oklahoma,  Norman,  Oklahoma. 

Officers:  Ned  Hockman  (University  of  Okla- 
homa), president:  John  Mercer  (Southern  III. 
University),  vice-president;  Luella  Snyder. 
secretary;  Oscar  E.  Patterson  (University  of 
California  at  Los  Angeles),  treasurer. 

Co.MMiTTEES:  Raymond  Fielding.  Chairman 
Ciirricidum;  Stanley  E.  Nelson.  Noinenclaliire: 
Edward  Fiescher,  Public  Relations;  Vincent 
Talbot.  Equipment:  Mrs.  Beryl  Blain.  Person- 
nel; Prof.  Richard  J.  Goggin,  Television;  Don- 
ald E.  Staples.  Membership;  Robert  W.  Wag- 
ner, Publications;  Don  G.  Williams.  Interna- 
tional Relations;  Edward  P.  McCoy,  Festivals 
and  Contests;  Richard  Kraemer,  Distribution; 
Clyde  Smith,  Fifteenth  Annual  Conference. 
chairman. 

Publications:  The  quarterly  Journal  of  the 
University  Film  Producers  Association  (sub- 
scription to  non-members  S2.00  per  year). 
Other  special  reports  and  papers  published  at 
intervals  for  member  guidance,  including  a 
recent    International   Calendar  of  Film   Festi- 


vals. The  Association  is  represented  annual!; 
at  Film  Festivals  and  at  the  International  Con 
gress  of  Schools  of  Cinema  and  Television  ii 
Europe.  This  year  (1961)  The  Internationa 
Congress  of  Schools  of  Cinema  &  Televisioi 
will  be  held  at  the  UFPA  Meeting  at  Berkeley 

Annual  Conference:  Fifteenth  Annua 
Conference  to  be  held  August  20-26,  1961  a 
the  University  of  California,  Berkeley,  Cali 
fornia.  Sponsored  by  the  University  of  Cali 
fornia  Extension  Division. 


I- 


Civic  Organizations 
and  Film  Councils 


THE  FILM  COUNCIL  OF 
GREATER  COLUMBUS 


Office:  Memorial  Hall. 
Columbus  15,  Ohio. 


280  E.  Broad  Street 


Officers:  Dr.  D.  F.  Prugh  (Director,  Frank 
lin  County  Historical  Society),  president;  D 
D.  Fulnier  (President.  Columbus  Movie  Mak- 
ers), vice-president;  Mary  A.  Rupe  (Film  Li- 
brarian, Columbus  Public  Library),  secretary- 
treasurer. 

Trustees:  Margaret  Carroll  (Librarian,  Co- 
lumbus Public  Library);  Edgar  E.  Dale; 
(Director  of  Audio- Visuals,  Ohio  State  Uni- 
versity); Clyde  Miller  (Director  of  Audio-i 
Visual,  Ohio  State  Department  of  Education) 

Purpose:  To  promote  a  greater  interest  iff 
the  production  and  use  of  films  by  schools  and; 
universities,  public  service  organizations,  civic] 
groups,  and  business  firms  and  industries.  Thej 
use  of  films  by  these  organizations  in  the  Co- 
lumbus area  and  the  State  of  Ohio  is  also 
stressed. 

1961  Activities:  The  Ninth  Annual  Colura 
bus  Film  Festival,  an  award  Banquet  featur- 
ing the  "Chris""  Award,  September  15.  1961 
Film  Award  Screenings  at  New  Columbus 
Public  Library  Auditorium,  September  13  and 
14.  Evening  Screenings  at  7  o"clock  with  cof- 
fee break  at  9. 

Affiliates:  Columbus  Area  Chamber  of 
Commerce;  Columbus  Advertising  Club;  Co- 
lumbus Industrial  Association;  Columbus  Pub- 
lic Library.  </[ 


^ 


t^smj- 
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From  the  time  Motion  Pictures 
"learned  to  talk"  Moviola  has 
earned  acceptance  as  the  word  for 
professional  film  editing  equip- 
ment. Moviola  IS  keeping  abreast 
of  developments  in  the  Industry 
with  new  equipment  to  serve  your 
!  I  c  e  d  s 


FIRST  IN  EDITING  EQUIPMENT 


J 


Write   for    catalog  Dept    BS 


fe     i»'    TV/Toviola 

^^^  ^?  ^W^L     MANUFACTURING   CO 

1451     GORDON    STREET    •     HOLLYWOOD      CALIFORNIA     •     HO    73178 


BUSINESS     SCREEN     MAGAZINE 


WARD  COMPETITIONS  FOR  BUSINESS  FILMS 


THE  AMERICAN  FILM  FESTIVAL 

Sponsored    by  the   Educational 

Film  Library  Association 

—at  New  York  City — April  19-22,   1961 

The  1961  American  Film  Festival,  spon- 
d  by  the  Educational  Film  Library  Asso- 
ion.  representing  school,  university  and 
lie  library,  and  film  libraries  throughout 
U.  S.  will  be  held  on  April  19-22  at  the 
el  Barbizon  Plaza.  New  York  City. 

EGORIES;  32  major  areas  of  education  and 
rmation.  art  and  culture,  religion  and 
cs,  business  and  industry,  and  health  and 
Mcine  will  be  offered  for  final  judging  by 
ening  groups  during  the  Festival.  Selec- 
s  will  have  been  made  by  pre-screening 
-■s  for  final  entries. 

ARDs;  Blue  Ribbon  (certificate)  Awards 
•■e  presented  at  banquet.  Friday.  April  21. 
.ies  closed  on  January  20.  1961.  B' 


THE  9TH   ANNUAL   COLUMBUS 
FILM   FESTIVAL  AND  AWARDS 

Sponsored  by  ttie 

Film    Council    of   Greater   Columbus 

in   association   with   the 

Columbus  Area  Chamber  of  Commerce 

*  Columbus,  Ohio — Sept.    13,    14,    15,    1961 

RiEs:  Film  producers  and  sponsors  are  in- 
J  to  enter  motion  pictures  and  filmstrips 
luced  in  1959  and  1960.  provided  they 
;  not  been  previously  submitted  to  any 
imbus  Film  Festival.  Entries  (in  cate- 
3s  enumerated  below )  must  be  accom- 
ied  by  3  X  5  cards  ( for  preview  commit- 
)  noting:  category  entered;  color  or  black 
.hite;  running  time;  a  brief  summary  of 
content;  type  of  audience  intended.  Films 
judged  by  professionals  in  the  various 
^s.  Entry  fee  per  film  is  $5  for  films  up  to 
)0  feet;  $7  for  films  of  1,600  feet  or  more. 

•  ant  also  pays  roundtrip  postage  on  films. 
at  charge  of  $7  covers  all  feature  films,  re- 
lless  of  length.  An  entry  fee  of  $4  is 
•ged  for  all  filmstrips  entered;  also  for 
js  of  slides.  Companies  are  invited  to  send 
ature  and  poster  art  for  lobby  display  and 
,t  distribution.  All  entries  close  July  15, 
1. 

EGORIES:  Business  &  Industry:  job  train- 
sales  promotion  and  training;  industrial 
;ions;  public  relations;  and  industrial  safe- 
Travel:  American  and  overseas  travel.  In- 
.lational  &  Educational  Films:  children's 
s  (primary,  intermediate);  junior  and 
3r  high;  geography  and  history;  science; 
;ellaneous;  films  for  television;  conserva- 
;  gardening;  home  improvement;  and  agri- 
are. 

Screening     Schedule:     finalists    will    be 
screened  on  Wednesday  and  Thursday,   Sep- 


Xational   and   International 
Events   Honoring   Visual   Media 


tember  13,  14  in  the  new  auditorium  of  the 
Columbus  Public  Library. 

Awards  Given:  This  will  be  third  year  of  the 
Chris  Statuette  Award,  presented  to  the  out- 
standing film  in  each  category.  Films  receiv- 
ing the  Chris  Statuette  must  be  voted  "best" 
in  photography,  story  value  and  technical  as- 
pects of  production.  When  a  producer  receives 
notification  of  the  Statuette  award  he  will  also 
be  asked  to  submit  a  200-foot  sequence  from 
his  award-winning  motion  picture  for  showing 
at  the  Festival  Award  banquet  on  September 
15.  The  Chris  Statuette  will  also  be  awarded 
outstanding  slides  and  filmstrips  in  each  cate- 
gory. Preview  of  slides  and  filmstrips  began 
in  February.  1961  and  ends  July  15,  1961. 
Chris  Certificate  Awards  are  given  to  motion 
pictures,  filmstrips.  slides  considered  "finalists" 
but  not  receiving  the  Statuette  award. 

Duplicate  Certificates:  One  certificate  is 
presented  for  each  winning  entry.  Commer- 
cially-sponsored entries  receive  certificate 
awards  in  the  name  of  the  sponsor  only.  If  a 
producer  desires  a  duplicate  made  out  to  his 
company,  a  $6  fee  is  charged.  Awards  will  be 
presented  on  September  15  at  the  Annual 
Awards  Banquet  in  the  Regency  Room  of  the 
Fort  Hayes  Hotel. 

Entry  Information:  Entries  for  the  9th 
Columbus  Awards  will  close  on  July  15. 
1961.  All  slide  and  filmstrip  entries  mail  only 
to  Robert  Damm.  Ohio  Historical  Society. 
Ohio  State  Museum.  Columbus  10.  Ohio.  For 
further  information  and  entry  forms  contact 
Daniel  F.  Prugh.  Film  Council  of  Greater  Co- 
lumbus. Memorial  Hall.  280  E.  Broad  St.. 
Columbus   15.  Ohio.  i' 


FREEDOMS   FOUNDATION   AWARDS 

Sponsored   by  the   Freedoms   Foundation 

Valley  Forge,   Pennsylvania 

Closing   Date  for  Entries:  November,    1961 

Categories:  Consideration  is  given  to  all 
films  produced  or  released  during  1961.  which 
are  aimed  at  building  a  better  understanding 
of  the  American  Way  of  Life. 

Awards:  A  distinguished  jury  of  State  Su- 
preme Court  jurists  and  other  eminent  citizens 
selects  one  film  for  the  top  award  and  approxi- 
mately 10  others  for  the  George  Washington 
Honor  Medal  recognition.  Awards  will  be  an- 
nounced at  Valley  Forge  on  February  22. 
1962. 

To  Nominate:  Nomination  forms  are  avail- 
able from  Freedoms  Foundation,  Inc.,  at  Val- 
ley Forge,  Pennsylvania,  attn;  W.  C.  "Tom" 
Sawyer.  » 


ANNUAL  INDUSTRY  FILM 
PRODUCERS  AWARDS 

s  Awards  Annually  to  outstanding  technical 
and  documentary  motion  pictures  in  the  fields 
of  space  age  communication,  electronics,  etc. 

1960  Ifpa  Awards  to  be  presented  June  2-3, 
1961.  during  Industry  Film  Producers  Asso- 
ciation annual  meeting  at  the  Miramar  Hotel, 
Santa  Monica,  California.  9 

THE   19TH   ANNUAL   NATIONAL 
SAFETY   FILM   CONTEST 

Sponsored  by  the  National  Committee 

on    Films   for   Safety 

(Entries  close  February  27,   1962) 

Eligible  Films:  All  motion  pictures  and 
sound  slidefilms  produced  or  released  during 

1961  whose  primary  objectives  are  safety  or 
which  have  important  accident  prevention  se- 
quences. 

Categories:  Motion  pictures,  theatrical  and 
non-theatrical  (16mm)  in  each  of  four  fields: 
1.  Occupational.  2.  Home.  3.  Traffic  and 
transportation.  4.  General.  Sound  slidefilms 
are  judged  separately. 

Awards:  Bronze  Plaques  will  be  awarded  to 
top  winners  in  each  of  the  four  fields  and  to 
top  sound  slidefilms.  Award  of  Merit  Certifi- 
cates will  be  given  to  other  films  for  special 
reasons  of  subject  treatment,  production  ex- 
cellence and  or  unusual  contribution  to  safety. 
At  the  discretion  of  the  judges,  awards  may 
be  given  separately  for  "Instruction-teaching" 
and  for  "Inspirational"  purpose  films. 

Presentation:  Films  winning  the  Bronze 
Plaque  will  be  shown  in  October  during  the 
National  Safety  Congress  and  Exposition  in 
Chicago.  111.  Plaques  will  be  presented  at  that 
time  to  representatives  of  sponsors  of  these 
films  by  the  Committee's  chairman.  Certificate 
of  Merit  winners  will  receive  their  awards  im- 
mediately after  the  final  judging  which  is  in 
April.  All  winners  will  be  notified  immediately 
after  the  final  judging. 

Special  Award:  The  David  S.  Beyer  Award, 
sponsored  by  the  Liberty  Mutual  Insurance 
Company,  is  awarded  annually  in  special  rec- 
ognition of  the  best  theatrical  production  on 
highway  traffic  safety. 

Information  on  Awards  Program:  Write 
to  William  Englander,  Secretary.  National 
Committee  on  Films  for  Safety,  425  North 
Michigan  Avenue,  Chicago  11,  Illinois.         R- 

9TH   ANNUAL  AWARDS   COMPETITION 

OF  THE 

NATIONAL  VISUAL  PRESENTATION.  ASSN 

The  National  Visual  Presentation  Associa- 
tion annually  sponsors  a  "Day  of  Visuals"  in 
New  York  City,   presenting  awards  to  audio 

(LISimG    CONTINUES    ON    FOIIOWING    PAGE) 
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"HERMAN'S 

SECRETS  OF 

SALES   SUCCESS" 

Herman  does  it  again.  In  this  ever- 
to-be-remembered  performance,  Her- 
man "tells  all!"  . . .  lays  bare  the  real 
secrets  of  his  success  in  selling. 
Show  it  at  your  next  sales  meeting 
and  listen  to  those  chuckles  turn 
into  laughs  .  .  .  the  laughs  into 
spasms  as  Herman  spoofs  salesmen 
in  general. 

Prints  of  this  "shot  in  the  arm" 
program  fare  are  in  full  color;  16mm; 
with  a  10-minute  running  time.  Avail- 
able on  a  rental  plan,  or  may  be 
purchased  outright. 

"HERMAN'S  SECRETS  OF  SALES 
SUCCESS"  will  fill  the  bill  as  that 
something  extra  at  your  next  sales 
meeting.  Write  today  for  price  infor- 
mation and  a  copy  of  Dartnell's  Di- 
rectory of  Sales  Training  Films. 

DARTNELL 

1801  Leiand  Avenue,  Chicago  40,  Illinois 

"HEAOaUARTERS  FOR  SALES  TRAINING  FILMS" 


MAIL    COUPON    TODAY! 


Dartnell  Corp. 

1801  Leiand  Avenue,  Chicago  40,  Illinois 

Gentlemen:  Please  send  me  information 

□  about  "Herman's  Secrets"  film 

□  copy  of  Dartnell's   Directory   of  Sales 
Training   Films. 

Name '. Title 


Company. 
Address— 
City 


_2one_ 


FILM  AWARDS 


VISUAL    PRESENTATION    AWARDS:    CONTINUED 

and  visual  presentations  contending  for  its 
"Best  Visuals"  citations  in  various  categories 
noted.  Deadline  for  1961  Awards  was  in 
March;  entries  for  the  9th  Competition  must 
be  received  by  March.  1962.  Details  of  the 
"Day  of  Visuals"  on  May  23.   1961: 

Scope:  Two  days  of  talks  and  seminars  on  the 
use,  planning  and  production  of  visuals  in  the 
many  categories  listed  below.  Many  of  the 
awards  winners  will  be  used  during  these  dis- 
cussions to  illustrate  outstanding  use  of  visuals 
for  presentation. 

Classifications:  Awards  are  given  for:  (1) 
Motion  Pictures;  ( 2 )  Slide  Films.  Transpar- 
encies and  Slides  (excluding  motion  pictures); 
(3)  Graphics  .  .  .  including  Hip  charts,  bro- 
chures, flannel  boards,  binders,  etc. 

Categories:  In  recent  Awards  Competitions, 
the  number  of  categories  was  increased  to  in- 
clude: ( 1 )  Visual  and  Audio-Visual  aids  used 
by  salesmen  in  a  presentation  to  a  customer  or 
prospect  to  sell  a  product  or  service;  (2)  Pub- 
lic Relations  .  .  .  used  to  inform  or  influence 
a  public  audience;  (3)  Educational  ...  de- 
signed for  use  in  schools;  (4)  Public  Service 
.  .  .  used  by  any  organization  to  inform  or 
persuade  a  public  audience;  (5)  Group  Re- 
lations .  .  .  used  to  inform  an  audience  about 
a  group  problem;  (6)  Industrial  Relations  .  .  . 
used  to  explain  employee  or  labor  relations, 
job  training,  safety,  supervisory  training,  work 
simplification,  etc.;  (7)  Research  &  Develop- 
ment .  .  .  used  to  do  a  reporting  job  or  pre- 
sent an  historical  situation  and  (8)  Point  of 
Purchase  .  .  .  used  to  inform  or  influence  at  a 
fixed  position  where  there  is  consumer  traffic. 

For  Information:  Write  M.  E.  Schack.  Na- 
tional Visual  Presentation  Association,  19 
West  44th  Street,  New  York  36,  N.  Y.         l" 

13TH   ANNUAL   SCHOLASTIC   TEACHER 
FILM   AND   FILMSTRIP   AWARDS 

Sponsored   by  Scholastic  Teocher  Magazine 
Entry  Deadline:  September   1,   1961 

Board  of  Judges:  Judges  are  drawn  from  a 
panel  of  75  outstanding  audio-visual  educa- 
tion experts — teachers,  city  and  state  super- 
visors, and  college  teachers.  They  are  nomi- 
nated by  judges  on  the  panel  and  by  Editors 
of  Scholastic  Teacher.  For  impartiality,  their 
names  are  kept  secret.  Chairman:  Mrs.  Vera 
Falconer,  Scholastic  Teacher  Film  and  Film- 
strip  Editor,  66  West  87th  Street,  New  York. 
N.  Y. 

Eligible  Films  and  Filmstrips:  Ail  films 
and  filmstrips  produced  for  school  use  (other 
than  college)  between  September  1,  1960  and 
September  1,  1961. 

Awards  &  Categories:  Certificates  are 
awarded  for  motion  pictures  and  filmstrips  in 
the  following  categories:  social  studies,  lan- 
guage arts,  arts,  science,  and  miscellaneous. 
Sponsored  films  are  judged  in  a  separate  cate- 
gory for  their  usefulness  in  classroom.  Films 


and  filmstrips  must  be  suitable  for  school  use 
and  fit  into  curriculum  of  Grades  3-12. 

Entry   Information:   Write  Mrs.  Vera  Pal 
coner.  Scholastic  Teacher  Film  and  Filmsin|i 
Editor,  66  W.  87th  St.,  New  York,  N.  Y.    y 


THE  SECOND   ANNUAL  AMERICAN 
TV   COMMERCIALS   FESTIVAL 

New   York   City-May   4,    1961 

Eligibility:  Open  to  commercials  shown  n.i- 
tionally,  regionally  or  locally  on  television  in 
the  U.  S.  and  Canada  during  the  period  March 
31,  1960  through  March  1,  1961,  except  those 
entered  in  last  year's  American  Festival. 

Categories:  Thirty  product  classifications, 
(i.e..  automobiles,  cigarettes,  etc.). 

Commercials  Classics:  Special  category  for 
all-time  outstanding  commercials.  First  air 
date  must  have  been  during  or  before  1955. 
Judged  on  longevity,  productiveness  in  sales, 
memorability,  influence  on  later  techniques. 
awards  received,  etc.  Winners  to  be  added  to 
last  year's  selections  in  Hall  of  Fame. 

Judging:  Judging  will  be  handled  by  the  TV 
Commercials  Council  of  prominent  advertis- 
ing executives.  Criteria:  impact,  believability, 
tastefulness,  copy,  demonstration,  identifica- 
tion, remembrance,  audience  involvement, 
entertainment  values,  plus  TV  technique. 

Awards:  Top  150  Commercials;  Best  of 
Product  Category  awards;  special  citations  for 
Advertising  Achievement;  special  citations  for 
Craftsmanship. 

Information:  Wallace  A.  Ross.  Director. 
The  American  TV  Commercials  Festival,  40 
East  49th  Street,  New  York  17,  N.  Y.  Q- 


SECOND  ANNUAL  INTERNATIONAL 
BROADCASTING   AWARDS   COMPETITION 

Sponsored  by  the  Hollywood 
Advertising  Club 

1961  Awards  presented  February  7,  1961. 
Open  to  any  company  or  individual  engaged 
in  creating  or  producing  radio  or  television 
commercials;  any  advertising  agency,  or  any 
radio  or  television  station. 

Classes  &  Categories:  Television  competi- 
tion: International  class — announcements  pro- 
duced anywhere  in  the  world  that  have  re- 
ceived multiple  market  or  multiple  nation  ex- 
posure; Local  one-market  class — commercial 
or  announcement  of  any  length  used  in  one 
market  only.  Divisions:  Animation  and  live 
action — 1  minute  or  over,  30,  20  and  8-10 
second  lengths. 

Awards:  One  award  for  each  length  of  com- 
mercial in  each  of  the  two  categories — anima- 
tion, live  action.  One  local  one-market  award. 
Awards  for  technical  crafts — Best  Editing, 
Direction,  Camera  Work  (not  a  category  of 
competition ) .  One  over-all  Grand  Sweep- 
stakes Award  winner. 

Information:  International  Broadcasting 
Awards,  Hollywood  Advertising  Club,  P.O. 
Box  38909,  Hollywood  38,  California,  U.S.A. 
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BUSINESS     SCREEN     MAGAZINE 


Making  training  films  which  merely  train  is  like  bnild- 
ing  boats  in  closed  cellars.  Something  may  be  accom- 
plished, but  no  one  is  going  anywhere.  Training  films 
need  human-interest  like  dough  needs  yeast.  Both 
must  rise  to  the  occasion.  One  way  to  do  that  is  to  spend 
as  much  screen-time  on  "why"  as  you  do  on  "how.'" 


Training 


Pictures 


by  Audio. 


Among  Our  Clients  . 


Atomic  Energy  Commission 

American  Bosch  Arma  Corp. 

American  Machine 
&  Foundry  Co. 

American  Telephone 
&  Telegrapli  Co. 

Babcock&  Wilcox  Co. 

E.  I.  duPont  de  Nemours 
&  Co.,  Inc. 

Ethyl  Corporation 

Tlie  Gillette  Company 

McGraw-Hill  Book  Co. 


National  Board  of  Fire 
Underwriters 

National  Cancer  Institute 

National  Cotton  Council 

Port  of  New  York  Authority 

Sohering  Corp. 

E.  R.  Squibb  &  Sons  Div. 

The  Texas  Company 

Union  Carbide  Corp. 

U.  S.  Navy 

Western  Electric  Co. 

Westingliouse  Electric  Corp. 


-and  many,  many  others 


FILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.  Y. 
TELEPHONE:   PLaza  7-0760 


booklet 


ank  K.  Speidell,  President 
J.  Mooney,  Secretary  &  Treasurer 
ce-President,  Sales:      T.  H.  Westermann 


Frank  Beckwith 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


Harold  R.  Lipmon 
Erwin  Scharf 


AWARD  COMPETITIONS  FOR  BUSINESS  FILMS 


THE   13TH  ANNUAL   COMPETITION 
OF  THE  CANADIAN   FILM   AWARDS 

Sponsored  Jointly  by 

The   Canadian   Association   for  Adult  Education, 

The  Canadian  Film  Institute, 

The  Canada  Foundation 

Management  Committee:  Consists  of  rep- 
resentatives from  each  of  the  sponsoring  or- 
ganizations plus  technical  advisers,  who  are 
associated  with  the  film  making  industry  in 
Canada.  Charles  Topshee.  Cluiiinuin  and 
Mciiuii>er:  Canadian  Film  Institute.  1762  Car- 
ling  Avenue,  Ottawa  3.  Ontario. 

Categories:  A  new  category  has  been  added 
for  this  year's  competition.  Awards  will  be 
given  for  films  produced  for  TV  in  two  cate- 
gories, fictional  and  documentary,  and  for 
filmed  TV  commercials.  Other  categories  are: 
Theatrical,  shorts  and  features;  Non-Theatri- 
cal, arts  and  experiment,  children's,  general 
information,  public  relations,  sales  and  pro- 
motion, training  and  instruction,  travel  and 
recreation.  Films  released  during  1960  are 
eligible  for  award.  Competition  closed  Jan- 
uary 31,  1961. 

Awards:  Amateur  Trophy  of  the  Association 
of  Motion  Picture  Producers  and  Laboratories 
of  Canada,  the  Award  for  the  Canadian  Film 
of  the  Year,  an  Award  of  Merit  for  each  cate- 
gory, s- 


CINE 

THE    COMMITTEE    ON    INTERNATIONAL 
NON-THEATRICAL    EVENTS 

(Coordinating     United     States     Entries 
in   Overseas   &   Canadian    Film    Festivals) 


Office  (of  the  Coordinator) :   1201 
Street.  N.W.,  Washington  6,  D.  C. 


Sixteenth 


Officers:  Ralph  L.  Hoy  (Aluminum  Com- 
pany of  America),  chairman:  James  A.  Bar- 
ker (Capital  Film  Laboratories,  Inc.),  vice- 
chairman;  Stanley  Mcintosh  (Teaching  Film 
Custodians,  Inc.),  vice-chairman;  John  Flory 
(Eastman  Kodak  Company),  finance  vice- 
chairman;  Anna  L.  Hyer  (Department  of  Au- 
dio-Visual Instruction,  National  Education 
Association),  co-ordinator. 

Other  Members:  Eyre  Branch  (Standard 
Oil  Company,  N.  J.,  retired);  Ott  Coelln 
(Business  Screen  Magazine);  Ralph  P.  Creer 
( American  Medical  Association ) ;  Robert  Dis- 
raeli (American  Jewish  Committee):  Brice  H. 
Howard  (National  Educational  Television  & 
Radio  Center);  Emily  Jones  (Educational 
Film  Library  Association ) ;  Rev.  Donald 
Kliphardt  (National  Council  of  Churches  of 
Christ);  The  Very  Rev.  Dr.  Leo  J.  McCor- 
mick  (Catholic  Audio-Visual  Educators):  Ed- 
ward P.  McCoy  (Michigan  State  Univ.);  Wil- 
lis H.  Pratt,  Jr.  (American  Telephone  &  Tele- 


graph Co.);  Reid  H.  Ray  (Reid  H.  Ray  Film 
Industries);  Frank  Rollins  (E.  R.  Squibb  & 
Sons);  Harold  E.  Wigren  (Houston  Public 
Schools);  and  Don  Williams  (Kansas  C  it\ 
University). 

Purpose:  CINE  is  a  committee  of  indisid- 
uals  acting  in  the  public  interest  on  behalf  ot 
the  U.  S.  non-theatrical  film  industry  to  sim- 
plify and  improve  the  .selection  process  Icir 
sending  motion  pictures  to  film  festivals  out- 
side this  country. 

1961  Activities:  Selection  of  U.  S.  non- 
theatrical  films  for  entry  in  the  following  se\cn 
festivals  is  being  handled  by  the  CommittL-e 
on  International  Non-Theatrical  Events: 
tural.  educational,  entertainment,  docunicn-l 
Edinburgh  International  Film  Festival;  \'cn- 
ice  International  Exhibition  of  Cinemato- 
graphic Art  (categories  include  scientific,  cul- 
tary  and  children's  films).  Berlin  International 
Film  Festival  (June  23-July  4 — entry  limited 
to  one  35mm  subject  only);  Vancouver  Inter- 
national Film  Festival  (see  description  this 
section);  and  the  Harrogate  (England)  Festi- 
val of  Films  for  Industry. 

Entry  Forms:  Write:  Anna  L.  Hyer.  Co- 
ordinator. CINE  at  1201  Sixteenth  St..  N.U  .. 
Washington  6,  D.  C.  for  entry  forms.  For  in- 
formation on  business-sponsored  motion  pic- 

(IISTING    CONTINUES    ON    fOlLOV/ING    PAGE) 


>vait  till  you  see  YOUR  centron  film! 


Big  day.  First  company  showing  of  your  new 
film  from  Centron. 

How  will   it  be  received? 

Enthusiastically.  We're  sure  of  it. 

Fifteen  years  of  experience  enables  us  to  absorb 
your  problems  in  minimum  time,  and  to  achieve 
solutions  for  them  in  effective  audio-visuals. 

These  client  reactions  ore  typical: 


"It    was    very    warmly    received  .  .  .  indeed 
on    encellent   mofion    picture." 

^American    Medical    Association 

"We      confinue      to      receive      oufs'anding 
reocffons  *o  the  film   ..." 

—  Fellowship    of    Chrislian    Athletes 


© 


centron 


.  .  .  exce//enf  reports  from  our  deo/ers 
arid  jobbers  fhroughouf  the  entire  marketing 
area    ..." 

—  Phillips    Petroleum   Company 

Call  on  Centron.  We'll  be 
happy  to  send  films  for  your  evalu- 
ation. 


CORPORATION 

west    ninth    at    avalon    road,    lawrence,    Kansas,    vikmg    3-0400 
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BUSINESS     SCREEN     MAGAZINE 


For  50  years  the  camera  eye  of  industry  has  been  focused  on 
the  world  scene.  It  has  ranged  tar  and  wide  from  farm  to 
factory  to  new  frontier.  It  has  descended  into  the  depths  of 
the  earth  and  soared  aloft  in  a  nose  cone  ...  it  has  shown 
approved  techniques  for  building  a  tire  or  bathing  a  baby  .  .  . 
it  has  taken  city  children  to  the  wheatfields  of  the  midwest 
and  given  farm  boys  their  first  glimpse  of  the  ocean  ...  it  has 
gone  aboard  fast  freights  and  freighters,  ridden  with  racers 
and  truckers  and  trawler  captains ...  it  has  filmed  a  Bessemer 
converter,  a  bauxite  ore  conveyor,  a  banana  plantation  ...  it 
has  gone  to  the  sun-scorched  diamond  country  of  Africa  and 
the  windswept  wastes  of  Antarctica ...  it  has  probed  the  myste- 
rious world  in  a  drop  of  water  and  the  geological  grandeur  of 
Grand  Canyon  ...  we  have  seen  mountain  side  and  shining 
sea,  teeming  city  and  prairieland  ...  it  has  shown  us  Americans 
at  work:  doctors,  chemists,  nuclear  physicists . . .  nutritionists, 
jet  pilots,  construction  crews  .  .  .  county  agents,  therapists, 
CPA's  .  .  .  teachers,  lawyers,  agronomists  .  .  .  Americans  cre- 
ating, building,  keeping  America  strong  and  ready  to  meet  the 
challenges  that  lie  ahead  in  the  New  Age  of  Space. 

Association  Films  is  proud  of  its  role  in  bringing  industry's 
story  to  "the  viewing  millions."  Organized  in  1911  by  the  Inter- 
national Committee  of  Young  Men's  Christian  Associations  as 
the  YMCA  Motion  Picture  Bureau,  it  was  later  incorporated  (on 
April  1, 1949 )  as  an  independent  enterprise.  The  same  pioneer- 
ing spirit  which  influenced  its  creation  half -a  century 
ago  persists  today,  as  Association  Films  looks  to  "the  next  50" 
with  unqualified  enthusiasm  and  optimism.  We  sincerely  believe 
the  best  is  yet  to  come! 


ASSOCIATION 


National  Sales  Offices: 

347  Madison  Avenue,  New  York  17,  N.  Y.  MUrray  Hill  5-2242 

Regional  Sa/es  and  Distribution  Offices: 

Ridgefield   N   J     Broad  at  Elm.  New  Yorkers  call:  PEnn.  6-9693,  All  others  call:  WHitne>  3-8200 
San  Francisco  3,  Cal..  799  Stevenson  St,  UNacrhill  1-5305 

La  Grange    III     561  Hillgrove  Ave.  Chicagoans  call:  Bl  2-1898    All  others  call:  FL  4-0576 
Dallas  2.  Tenas.  1108  Jackson  St,  Riverside  2-3144 


Films 


EFFECTIVE 


ROGER  WADE 

PRODUCTIONS,  INC. 

16  WEST  46th  ST.,  NEW  YORK  36 


FILM  AWARDS 


THE       CINE       COMMITTEE:       CONTINUED 

lure  entries  write:  Business  &  Industry  Sub- 
committee. CO  John  Flory.  Advisor.  Non- 
theatrical  Films,  Eastman  Kodak  Company. 
Rochester.  N.  Y.  (^ 


EDINBURGH  INTERNATIONAL 
FILM   FESTIVAL 

Edinburgh,    Scotland — July,    1961 

Entry  Information:  Selection  of  U.  S.  films 
for  entry  in  this  festival  is  being  handled  by 
the  Committee  on  International  Non-Theatri- 
cal Events  ( CINE ) .  formed  for  the  purpose 
of  coordinating  U.  S.  entries  in  overseas  Film 
Festivals.  For  complete  entry  data  and  in- 
structions, contact  Anna  L.  Hyer.  Coordina- 
tor, Committee  on  International  Non-Theatri- 
cal Events.  1201  Sixteenth  Street.  N.W.. 
Washington  6.  D.  C.  S' 

THE  VANCOUVER  INTERNATIONAL 
FILM   FESTIVAL   &  AWARDS 

Sponsored   by  the   Vancouver   Festival   Society 

of  Vancouver,  B.  C,  Canada 

July    10-22,    1961:  Entries  Close  June    1st 

Entries:  Films  released  since  January  1. 
1959  are  eligible,  excepting  Canadian  and 
American-made  films,  which  must  have  been 
released  since  January  1.  1960.  Foreign  lan- 
guage films  should  have  English  sub-titles  or 
be  accompanied  by  a  synopsis  or  script  in 
English.  But  all  feature  films  must  have  Eng- 
lish sub-titles  unless  special  permission  is 
given.  Films  will  be  accepted  from  January  1. 
1961  to  June  1.  1961.  Feature  films  accepted 
until  June  15.  Entrants  must  pay  transporta- 
tion charges  and  insurance  on  films;  must 
meet  all  custom  requirements.  Each  film  must 
be  clearly  identified  by  title,  running  time, 
number  of  reels,  point  of  origin,  aspect  ratio 
(wide-screen).  U.  S.  entries  must  be  sub- 
mitted through  CINE  (see  CINE  listing  in 
this  section). 

Categories:  (A)  Feature-length  Fictional 
Films,  with  a  running  time  of  50  min.  or 
longer,  primarily  intended  for  entertainment. 
(B)  Short  Fictional  Films,  with  a  running 
time  of  less  than  50  min.  (C)  Documentary 
Films:  fine  arts:  science  and  agriculture: 
travel:  instructional:  health,  welfare  and  medi- 
cal; sociological;  institutional  public  relations; 
and  miscellaneous.  If  preferred,  feature-length 
documentaries  may  be  entered  in  above  cate- 
gories. (D)  Children's  Films:  feature,  enter- 
tainment or  educational. 

Awards:  A  festival  certificate  will  be  pre- 
sented to  all  producers  of  films  selected  for 
showing  at  the  Festival.  Plaques  will  be  pre- 
sented to  winning  entries  in  categories  B.  C. 
and  D.  Special  Diplom;is  will  be  presented 
winners  in  each  section  of  categories  C  &  D. 
Additional  certificates  of  merit  may  be 
awarded  at  the  discretion  of  the  judges. 

Entry    Information:    For   data,    regulations 


and  entry  forms  write:  Vancouver  Interna- 
tional Festival  Committee,  Hotel  Vancouver, 
Vancouver  1.  British  Columbia.  Canada. 
Mark  attention:  Program  and  Procurement 
Chairman.  Eric  Gee.  9' 

VENICE  INTERNATIONAL  EXHIBITION  OF 
CINEMATOGRAPHIC  ART 

Venice,  Italy — July  20-31,   1961 

Categories:  Scientific,  cultural,  educational 
and  entertainment  documentary;  children's; 
scientific-didactic.  University  of  Padua. 

Entry  Information:  Selection  of  U.  S.  films 
for  entry  in  the  Venice  Festivals  is  being  han- 
dled by  the  Committee  on  International  Non- 
Theatrical  Events  (CINE),  formed  for  the 
purpose  of  coordinating  L'.  S.  entries  in  over- 
seas Film  Festivals.  For  complete  entry  data 
and  instructions,  contact  Anna  L.  Hyer,  Co- 
ordinator. Committee  on  International  Non- 
Theatrical  Events.  1201  Sixteenth  Street, 
N.  W.,  Washington  6,  D.  C.  S' 

THE  SECOND  INTERNATIONAL 
INDUSTRIAL   FILM   FESTIVAL 

Turin,   Italy^June   25-28,    1961 

Sponsor:  Confederazione  Generale  dellln- 
dustria  Italiana  under  the  patronage  of  the 
Council  of  the  Industrial  Federations  of  Eu- 
rope (CIFE). 

Participation:  Open  to  all  organizations 
which,  in  each  country,  represent  their  na- 
tional industries  as  a  whole;  each  organiza- 
tion can  enter  a  selection  of  fifteen  films  in  all. 
Films  must  have  been  made  after  January  1. 
1960. 

Categories:  Industry-Public  relations;  indus- 
trial techniques  and  productivity;  marketing 
and  sales  technique;  scientific  research  for  in- 
dustry; vocational  training  and  education;  so- 
cial welfare;  industrial  safety  and  hygienics  of 
work. 

Awards:  Gran  Premio  of  CIFE  to  best  na- 
tional selection,  to  be  presented  to  national 
organization  entering  the  films;  Prize  offered 
by  Confederazione  Generale  dell'lndustria 
Italiana  to  film  giving  best  illustration  of  the 

(LISTING    CONTINUES    ON    FOLLOWING    PAGE) 


HOUSTON    FEARLESS 

Panoram 

DOLLIES 

Thoroughly  Overhauled— Guaranteed 
SPECIAL   LOW   PRICE 

Immediate       4-Wheel ...  $1 ,400.00 
Delivery.'         5.wheel ...    1 ,800.00 

CAMERA   EQUIPMENT   CO.,   INC. 

315    W«il    43rd    Slr««l,    New    York    36,    NY. 
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Complete  Processing  Facilities 
For  All  Your  Film  Require- 
ments .  .  .  Color  and  Black 
and  White 


CORPORATION 


I 


(a  subsidiary  of  Du  Art  Film  Labs.,  Inc.) 
245  West  55th  St.,  New  York  19,  N.  Y.  •  PLaza  7-4580 


IN   CANADA:   ASSOCIATED   SCREEN    INDUSTRIES,   lid.   ■    2000  Northchff  Avenue.  Montreal.  Canada 
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OOMPCO 

professional  quality  reels  and  cans 
are  preferred  b\. . . 


the  customers 
of... 

GEO- NAT      COLBURN 
LABORATORV.  Inc. 


Only  Compco  offers  "a  new  dimension  in 
quality"  recognized  and  accepted  by  leaders 
in  the  movie  making  industry,  compcos  su- 
periority is  attributed  to  a  new.  major 
advance  in  film  reel  construction — result- 
ing in  truly  professional  reels  that  run 
truer,  smoother,  providing  lifetime  protec- 
tion to  valuable  fiim.  Compco  reels  and 
cans  are  finished  in  a  scratch -resistant 
baked-on  enamel,  and  are  available  in  all. 
16  mm. sizes — 400  ft. thru  2300  ft.  For  details 
and  prices  write  to: 


COMPCO 


corporation 


FILM  AWARDS 


TURIN      INDUSTRIAL      FESTIVAL:      CONTINUED 

contribution  of  private  enterprise  to  social 
and  economic  progress;  First  Prize  in  each 
category;  Second  Prize  in  each  category;  to- 
tal of  four  Prizes  in  first  category.  Awards  to 
be  presented  June  28,  1961. 

Entry  Data:  For  complete  information  write 
Confederazione  Generale  dellTndustria  Itali- 
ana,  Piazza  Venezia.  Rome,  Italy.  Also  Miss 
Janet  R.  Wilkins,  Producer,  Audio-Visual 
Programs.  National  Association  of  Manufac- 
turers, 2  E.  48th  St.,  New  York  17,  N.  Y.    S" 

MIFED,  THIRD   CINE  MEETING, 

INTERNATIONAL  FILM,   TV   FILM,   AND 

DOCUMENTARY  MARKET 

In   conjunction   with   the 
Milan   International   Samples   Fair 
Milan,    Italy — April    12-28,    1961 

Categories:  Feature  films,  telefilms,  publicity 
films,  documentaries. 

Sessions:  This  market  is  held  twice  yearly, 
with  a  Spring  session  in  April  (concurrent 
with  the  International  Samples  Fair)  and  a 
Fall  session  in  mid-October. 

Entries:  Address  correspondence  to  Dr.  M. 
G.  Franci,  MIFED.  Mercato  Internazionale 
del  Film  del  TVFilm  e  del  Documentario, 
Largo  Domodossola,  1,  Milano  (640)  Italy,   g' 


THE  8TH   INTERNATIONAL 
ADVERTISING   FILM   FESTIVAL 

Cannes,   France — June    12-16,   1961 

Sponsored    jointly    by    International    Screen 

Advertising    Services    and    the    International 

Screen   Publicity  Association 

Management  Committee:  The  Joint  Ex- 
ecutive Committee,  consisting  of  officers  of 
the  above  mentioned  Associations,  is  fully  re- 
sponsible for  all  policy  matters  in  relation  to 
the  Festival  organization.  Categories  and 
awards  are  planned  by  these  representatives  of 
the  two  sponsoring  Associations.  Festival 
Director:  Mr.  Peter  E.  Taylor,  Head  Office 
International  Advertising  Film  Festival,  Excel 
House,  Whitcomb  Street.  London  W.  C.  2. 
England. 

Entry  Date  &  Deadlines:  Entry  forms  is- 
sued from  London  office  during  March.  Clos- 
ing date  for  completed  entry  forms — April 
30th,  and  for  delivery  of  films  in  Cannes — 
May  15th.  Contact  Miss  Martha  David  of 
Theatre-screen  Advertising  Bureau,  the 
American  member-group  of  ISAS,  for  infor- 
mation on  the  1961  Festival. 

Categories:  First  and  second  awards  and 
Diplomas  will  be  made  in  eight  categories  of 
Television  commercials,  and  eleven  categories 
of  Cinema  commercials.  Special  awards  will 
include  a  "Grand  Prix  du  Cinema"  and 
"Grand  Prix  de  la  Television"  and  the  "Palme 

(LISTING    CONTINUES    ON    PAGE     FIFTY-TWO) 
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FRIDAY,  DECEMBER  9,  1960 


If  A  Man  Answers,  Hang  On 


Maybe  we're  suckers  for  the  soft 
sell,  but  the  Southern  Bell  folks  have 
turned  out  a  tremendous  film  extoll- 
ing the  wonder  of  North  Carolina  in 
color  and  sound,  and  we  feel  impelled 
to  say  so. 

Designed  primarily  as  a  visual  aid 
In  luring  new  industry,  the  movie 
takes  a  close-up  look  at  the  Old  North 
State  from  Cherokee  to  Currituck — 
its  people,  its  agriculture,  its  indus- 
try .  .  .  schools,  mountains,  seashore, 
even  its  spirit. 

Here   and   there   throughout   the 


film  you  can  find  a  telephone,  but  it 
never  mars  the  plot,  and  the  plot  is 
magnificent. 

So  we  thought — 

The  next  time  your  civic  club  is 
stuck  for  a  speaker — or  even  the  first 
time  you're  able  to  do  so — why  not 
borrow  the  film  from  the  Southern 
Bell  folks  and  treat  yourselves  to  a 
stirring  show? 

We've  forgotten  the  number  of 
the  company,  but  it's  probably  in  the 
book. 

Tell  'em  we  sent  you. 


/V  A 

90 


NOW   WE'RE    GETTING    IN   THE    PAPER; 
AN   EDITORIAL   YET ;    WE    ARE    PRETTY 
PROUD    OF    THIS,     BUT    WE    CAN   TELL 
YOU    FOR    SURE    THAT    OUR    CLIENT, 
SOUTHERN   BELL    TELEPHONE    CO., 
(one   of   over    2,000    satisfied    to 
date)     IS    WELL   PLEASED.       WE   HOPE 
THAT    YOU   WILL    LET    US    PRODUCE 
YOUR   NEXT    FILM.        (At    a    reason- 
able   cost.) 


INTERNATIONAL   SOUND    FILMS,     INC. 
26    East   Andrews   Drive,    N.    E. 
Atlanta    5,    Georgia 
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The  Romans  Had  a  Word  for  It . 


Their  word  for  education— literally 
translated— means  "leading  out." 


We  believe  that: 


"Leading  out"  is  fully  as  important  in 
education  as  "putting  in."  The  individual  must 
be  helped  to  develop  his  own  inner  resources 
of  mind,  skill,  and  spirit. 

Communications  programs  designed  to  create 
new  attitudes  .  .  .  impart  knowledge  .  .  .  teach 
techniques  ...  or  build  the  capacity  for  evaluation 
must  be  "educational"  in  this  sense 
if  they  are  to  have  lasting  effectiveness. 


Developing  and  producing  communications  programs ...  on  film  and  related  audio-visual 
media  .  .  .  for  the  American  Telephone  &  Telegraph  Co.  .  .  .  Frigidaire  Division  of 
General  Motors  .  .  .  Gulf  Oil  Co.  .  .  .  International  Business  Machines  .  .  .  Johnson 
&  Johnson  .  .  .  Mutual  Benefit  Life  Insurance  Co.  .  .  .  The  National  Tuberculosis 
Association  .  .  .  Nation's  Business  Magazine  .  .  .  Pan  American  World  Airways  .  .  . 
United  States  Army  .  .  .  United  States  Employment  Service. 


COMMUNICATORS 
OF  IDEAS 


■  ,  INC. 


31    WEST    S3RD    STREET   •    NEW    YORK    19.    N.    V. 
PLAZA   7-0651 


PRODUCER  AND  LABORATORY  TRADE  GROUPS 


AMERICAN   ASSOCIATION 
OF   FILM   PRODUCERS,   INC. 

Office:  7064  Sheridan  Road,  Chicago  26.  Il- 
linois. Address:  Executive  Secretary. 

Officers:  Mervin  LaRue  (Mervin  LaRue. 
Inc.),  treasurer.  Lawrence  Mominee  (Atlas 
Film  Corporation);  Reid  H.  Ray  (Reid  H. 
Ray  Film  Industries);  Charles  Beeiand 
(Charles  Beeiand  Films),  direclors-ut-large. 

Purpose:  By  mutual  cooperation  to  educate 
business,  government  and  institutional  groups 
to  the  advantages  and  values  of  films  and  re- 
lated audio-visual  aids;  to  foster  and  promote 
continued  ethical  relationships  in  all  matters 
between  producers  and  clients;  to  advance  the 
creative  and  technical  arts  and  crafts  of  this 
specialized  industry  in  which  member  com- 
panies serve. 

Member  Companies:  Atlas  Film  Corpora- 
tion; Beeiand  Films;  Cinecraft  Productions; 
Condor  Films;  Mervin  W.  LaRue.  Inc.;  Pro- 
ducers Film  Studios;  Reid  H.  Ray  Film  In- 
dustries; Sarra,  Inc.;  Wilding,  Inc. 

Activities:  A  1961  organization  meeting  is 
to  be  held  in  April  to  discuss  future  programs; 
industry-wide  cooperation  and  promotion  of 
member  interests.  For  details  regarding  mem- 
bership contact  the  Office  of  the  Executive 
Secretary  in  Chicago.  Illinois.  S' 

THE  ASSOCIATION  OF 

CINEMA   LABORATORIES,   INC. 

Office;  1226  Wisconsin  Avenue.  N.W.. 
Washington  7.  D.  C. 

Officers:  Byron  Roudabush  (Byron  Motion 
Pictures),  Presideni;  G.  Carleton  Hunt  (Gen- 
eral Film  Labs).  Vice-President;  Dudley 
Spruill  (Byron  Motion  Pictures).  Secretary; 
Kern  Moyse  ( Peerless  Film  Processing 
Corp.),  Treasurer. 

Board  of  Directors:  Saul  Jeffee  (Movielab 
Film  Labs);  James  A.  Barker  (Capital  Film 
Labs);  George  W.  Colburn  (George  W.  Col- 
bum  Labs);  G.  Carleton  Hunt  (General  Film 
Labs);  E.  W.  Hamilton  (Trans-Canada 
Films);  Louis  Feldman  (Du  Art  Film  Labs); 
Byron  Roudabush  (Byron  Motion  Pictures); 
Reid  H.  Ray  (Reid  H.  Ray  Film  Industries); 
Sidney  P.  Solow  (Consolidated  Film  Indus- 
tries); Spencer  Caldwell  (S.  W.  Caldwell. 
Ltd.). 

Meetings:  Held  semiannually  at  the  same 
time  and  place  as  the  Society  of  Motion  Pic- 
ture and  Television  Engineers'  conventions. 

Activities:  The  Association  is  in  the  process 
of  engaging  the  services  of  a  well-known 
Washington  representative  to  act  as  Executive 
Secretary.  An  ambitious  program  for  the  year 
1961  has  been  set  up  and  has  been  mailed  to 
the  members  for  approval,  after  which  details 
will  be  available  for  publication.  The  Asso- 
ciation now  represents  approximately  95%  of 
the  commercial  laboratories  in  the  country,  g' 


Principal   National   Associations 


FILM   PRODUCERS  ASSOCIATION 
OF   NEW  YORK,   INC. 

Office  (of  the  Executive  Director):  15  E. 
48th  Street,  New  York  17,  N.  Y. 

Officers:  William  Van  Praag  (Van  Praag 
Productions.  Inc. ) ,  presideni;  Robert  Gross 
( American  Film  Producers ) .  vice-president; 
Thomas  Craven  (Craven  Film  Corporation). 
secretary;  Peter  J.  Mooney  (Audio  Produc- 
tions, Inc.),  treasurer. 

Directors:  Robert  Bergmann,  Sanford  Green- 
berg,  Robert  Klaeger,  Robert  Lawrence,  Wal- 
ter Lowendahl,  Fred  Raphael,  Henry  Strauss, 
and  William  Unger.  For  Associate  Members: 
Robert  Crane.  Herman  Edel,  Arthur  Florman. 
and  David  Home.  Lee  Blair,  as  Retiring  Presi- 
dent, is  automatically  a  member  of  the  Board 
for  one  year. 

Past  Presidents:  (Directors)  Lee  Blair 
(Film  and  Television  Graphics);  Robert  Law- 
rence ( Robert  Lawrence  Productions.  Inc. ) ; 
Walter  Lowendahl  (Dynamic  Films.  Inc.); 
Peter  J.  Mooney  (Audio  Productions  Inc.); 
David  Pine  us  (Transfilm-Caravel,  Inc.); 
Harold  Wondsel  (Wondsel.  Carlisle  &  Dun- 
phy);  Nathan  Zucker  (Dynamic  Films.  Inc.). 

Producer  Members:  American  Film  Pro- 
ducers; Audio  Productions.  Inc.;  John  Brans- 
by  Productions,  Ltd.;  John  Campbell  Films. 
Inc.;  Craven  Film  Corporation;  Dynamic 
Films.  Inc.;  Elliot,  Unger  &  EUiot;  Felix  The 
Cat  Creations,  Inc.;  Filmex.  Inc.;  Filmways. 
Inc.;  Gerald  Productions,  Inc.;  Gray  O'Reilly 
Productions;  Robert  Lawrence  Productions. 
Inc.;  James  Love  Productions;  McConnachie 
Productions;  Marathon  International  Produc- 
tions; MPO  Productions.  Inc.;  Owen  Murphy 
Productions.  Inc.;  Lew  Pollack  Productions. 
Inc.;  Production  Center,  Inc.;  Sarra.  Inc.; 
Henry  Strauss  &  Company,  Inc.;  Televenture, 
Inc.;  Transfilm-Caravel,  Inc.;  TV  &  Film 
Graphics.  Inc.;  Van  Praag  Productions.  Inc.; 
Vision  Associates,  Inc.;  VPl  Productions. 
Inc.;  Roger  Wade  Productions.  Inc.;  Wondsel. 
Carlisle  &  Dunphy. 

Associate  Members:  E.  J.  Barnes  &  Co.. 
Inc.;  Bonded  Film  Storage  Co.,  Inc.;  Camera 
Equipment  Co..  Inc.;  Capital  Film  Labs.  Inc.; 
Cinetfects.  Inc.;  Color  Service  Co.;  Compre- 
hensive Service  Co.;  Consolidated  Film  Indus- 
tries; De  Luxe  Laboratories.  Inc.;  Du  Art 
Film  Labs.  Inc.;  Eastern  Effects,  Inc.;  411 
Sound  Recording  Studios;  Florman  &  Babb, 
Inc.;  Forrell.  Thomas  &  Polack.  Inc.;  Mecca 
Film  Laboratories  Corp.;  Movielab  Film 
Labs.  Inc.:  Music  Makers.  Inc.;  Pathe  Lab- 
oratories. Inc.;  Precision  Film  Labs.  Inc.;  Pre- 
view Theatre.  Inc.;  Reeves  Sound  Studios. 
Inc.;  Charles  Ross.  Inc.:  Lawrence  F.  Sher- 
man Productions;  Signature  Music.  Inc.; 
SOS  Cinema  Supply  Corp.;  Termini  Video- 
tape Service;  Titra  .Sound  Corp. 

Executive  Director:  Harold  Klein. 


Committee  Chairmen:  Sanford  Greenber; 
(MPO  Productions.  Inc.).  Labor  Committee 
Robert  Lawrence  ( Robert  Lawrence  Produc 
tions.  Inc.).  Program  and  Public  Relation 
Committee;  Peter  J.  Mooney  (Audio  Produc 
tions,  Inc.).  Membership  Cimimittee;  Peter  J 
Mooney  (Audio  Productions.  Inc.)  New  Yon 
City  Sales  Ta.x  Committee:  Jerry  Carus  (Dy 
namic  Films.  Inc.).  Insurance  Committee 
William  Van  Praag  (Van  Praag  Productions 
Inc.).  By-Laws  Committee. 

Purpose:  At  monthly  meetings  and  througl 
active  committees,  this  organization  works  t( 
advance  the  motion  picture  production  indus 
try  in  all  its  branches;  to  establish  and  main 
tain  a  high  standard  of  ethics  among  pro 
ducers.  their  employees,  their  suppliers  .ini 
their  clients;  to  distribute  accurate  informatioi 
with  regard  to  technical  improvements;  to  ad 
vise  the  general  public  on  the  importance  o 
the  film  industry  in  the  nation's  economy;  ti 
encourage  responsible  people  to  enter  the  in 
dustry;  to  promote,  stabilize  and  coordinat( 
all  elements  of  the  industry.  SJ 


FILM   PRODUCERS  ASSOCIATION 
OF  MINNESOTA 

Officers:  Anthony  Lane  (Anthony  Lam 
Film  Studios.  Inc.).  presideni;  Cliff  R.  Sakr; 
(Promotional  Films  Inc.).  executive  secre- 
tary; Richard  W.  Jamieson.  ( Empire  Photo 
sound.  Inc.).  treasurer;  William  Heidemar 
(Anthony  Lane  Film  Studios.  Inc.),  manager 
2-year  term;  William  S.  Yale  (Empire  Photo- 
sound,  Inc.).  manager,  1-year  term. 

Members:  Thomas  Countryman  Film  Pro- 
ductions; Empire  Photosound.  Inc.;  Film  Pro- 
ductions Co.;  George  Ryan  Films.  Inc.;  Pro- 
motional Films.  Inc.;  Reid  H.  Ray  Film  In 
dustries.  Inc.;  Rusten  Film  Associates;  .An- 
thony Lane  Film  Studios.  Inc. 

Purpose:  The  advancement  of  the  arts  anc 
crafts  of  film  production  for  the  bettermeni 
and  improvement  of  the  film  industry;  the  es- 
tablishment of  improved  client  relations  and 
the  exchange  of  technical  information. 

Projects:  Advertising,  publicity  and  public 
relations  campaign  to  build  recognition  and 
prestige  for  the  accredited  local  film  produc- 
ers; to  enlighten  business  and  industry  in  the 
types,  uses  and  advantages  of  films  and  to  en- 
courage wider  use  of  films  in  training,  selling, 
advertising  and  public  relations. 

Meetings:  Third  Monday  of  each  month; 
6:30  p.m..  Minneapolis.  11 


ASSOCIATION   OF  MOTION   PICTURE 

PRODUCERS   AND   LABORATORIES 

OF  CANADA 

Offices  (of  ihe  President):  577  Jarvis  Street.) 
Toronto  5.  Ontario;  (of  the  Executive  Secre- 
tary): Suite  1301.  55  York  Street,  Toronto  1, 
Ontario.  (Continued  on  following  page) 
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^  reasons  why  we  think 
weVe  the  best  in  the  business 


IRST,  we  think  your  film  should  be  handled  by  experts.  That's  why 
e  employ  the  largest  staff  of  color  film  specialists  in  the  motion 
icture  industry—  people  who  take  extra  care  with  every  job. 

ECOND,  we  know  you  want  flexibility  of  presentation.  That's 
hy  complete  processing  and  release  print  service  is  provided  for  any 
ze  film—  all  your  requirements  will  be  satisfied. 


THIRD,  we  think  you  appreciate  fine  products.  And  Technicolor 
traditionally  offers  the  ultimate  quality  in  film. 

CONCLUSION:  Your  films  can  be  processed  only  once,  and  you 
want  the  job  done  right.  We  have  46  years  of  experience  in  the  art  of 
manufacturing  world  famous  color  projection  prints.  You  don't  take 
chances  with  Technicolor. 


nCHNICOLOR  CORPORATION 


Sa/es  Department,  Motion  Picture  Division  •  6377  Romaine  Street,  Hollywood  38,  California  •  Tel.  HOIIywood  7-1101 

Technicolor  is  a  Registered  Trademark 


NUMBER    1     •     VOLUME    22     •     1961 
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ARRIFLEX 

SERVES! 


Continually  increasing  purchases 
of  Arriflex  equipment  by  agencies 
of  the  United  States  Government 
give  these  world-famous  cameras 
their  highest  form  of  recognition. 


IS  PROUD  TO  SERVE. 

U^.  Army 

XJS.  Air  Force 

VS.  Navy 

U.S.  Atomic  Energy  Commission 

L'.S.  Information  Agency 

XJS.  Senate  (Recording  Studio) 

U.S.  Department  of  Agriculture 

U.S.  Civil  Aeronautics  Administration 

U.S.  Department  of  Commerce 

U.S.  Bureau  of  Land  Reclamation 

US.  Department  of  Health, 

Education,  &  Welfare 
U.S.  General  Ser\ice  Administration 
U.S.  Veterans  Administration 

and  many  others 


•    •    •    •     * 


ARRIFLEX  CORPORATION  OF  AMERICA 
:!37.J  ParK  Afc   Soulfa  •    New  Tm-'i    0,  N  Y 

CentJefnen:  I  am  interesled  in  ihe 

n  Arriflex  16        n  Arriflex  ?? 
I  would  like,  without  obligation — 
n  Demonstration  □  Free  2-wcek  trial 

n  Complete  literature  A  price  lists 

Governmental  Agency  or  Organization: 


ftv 

(name  of  individual) 

(title) 

City Zone 

Slaie 

CANADIAN      PRODUCERS     &      lABSt     CONTINUED 

Officers:  Gerald  S.  Kedey  (Motion  Picture 
Centre  Limited.  Toronto),  president:  Henry 
A.  Michaud  (Omega  Productions.  Inc.,  Mon- 
treal), first  vice-president:  John  T.  Ross 
(Robert  Lawrence  Productions  (Canada) 
Ltd.,  Toronto),  second  vice-president:  Spen- 
cer W.  Caldwell  (S.  W.  Caldwell.  Limited.  To- 
ronto), immediate  past  president:  Frank  A. 
Young,  Suite  1301.  55  York  Street,  Toronto. 
executive  secretary. 

Directors:  B.  J.  Bach  (Cinesound  Limited. 
Toronto);  E.  W.  Hamilton  (Trans-Canada 
Films  Limited.  Vancouver):  Ralph  Foster 
(Meridian  Films  Limited.  Toronto):  Douglas 
M.  Robinson  (Fifeshire  Motion  Pictures  Ltd.. 
Toronto);  A.T.E.  (Ted)  White  (Eastern  Film 
Laboratories  Ltd.,  Halifax,  Nova  Scotia). 

Membership:  Canadian  firms,  partnerships 
and  corporations  engaged  in  motion  picture 
production  or  laboratory  work  are  eligible  for 
Active  Membership.  Persons,  firms  or  organi- 
zations acceptable  to  the  membership,  inter- 
ested in  the  furtherance  of  the  motion  picture 
production  industry  in  Canada  are  eligible  for 
Associate  Membership.  Present  membership. 
45  Active  and  9  Associate  for  a  total  of  54. 

Purpose:  To  promote  the  common  interest  of 
those  engaged  in  the  motion  picture  produc- 
tion and  laboratory  industry  in  Canada  by 
maintaining  the  highest  possible  standards  in 
the  production  of  motion  pictures  for  com- 
mercial, theatrical  or  television  release  and  to 
represent  the  industry  in  its  relations  with  gov- 
ernment, other  associations  and  the  public  at 
large;  to  encourage  government  agencies  to 
have  required  films  let  by  tender  to  private 
producers. 

1961  Activities:  1.  To  continue  to  develop 
liaison  with  the  Canadian  Broadcasting  Cor- 
poration. 2.  To  represent  the  interests  of  the 
Association  before  the  Board  of  Broadcast 
Governors.  3.  To  perform  an  insurance  study 
in  all  phases  of  film  making.  4.  To  acquaint 
industry,  advertising  agencies,  television  sta- 
tions and  networks  and  other  potential  spon- 
sors with  the  work  of  Canadian  film  produc- 
ers. 5.  To  integrate  the  Association's  annual 
meeting  in  early  May  with  the  huge  interna- 
tional convention  of  the  Society  of  Motion 
Picture  Technicians  and  Engineers  being  held 
in  Toronto  (first  time  in  Canada)  in  order  to 
promote  one  big  Canadian  audio-visual  week. 
6.  To  seek  some  five  or  six  additional  mem- 
bers, which  will  virtually  provide  blanket 
coverage  of  the  industry  in  Canada.  ^ 


INTERNATIONAL  SCREEN 
ADVERTISING   SERVICES 

Office  (of  the  Secretary):  13.  rue  du  Canal. 
Brussels  1.  Belgium. 

Officers:  Rene  Stora  (Publi  Cine  Belgium). 
president:  Fritz  Rothschild  (Deutsche  Com- 
merciale  Filmwerbung  GmbH.  Germany). 
vice-president:  Ernest  Pearl  ( Pearl  &  Dean 
Overseas  Ltd..  Great  Britain),  jounder  presi- 


dent; and  EmiJe  Letellier  (Publi  Cine  Bel- 
gium) general  secretary. 

Members:  Lowe  Argentina  S.A.I.C.  (Argen- 
tina). Featured  Theatre  ADS  (Australia), 
Publi-Cine  (Belgium).  Adfilms  Limited  (Can- 
ada). Emelco  Chilena  (Chile).  Corafilm  (Co- 
lombia). Cine-Sistema  S.A.  de  Cuba  (Cuba), 
Gutenberghus  Reklame  Film  (Denmark),  So- 
ciete  de  Publicite  S.A.E.  (Egypt).  Publicity 
Office  Press  &  Information  (Ethiopia),  Fin- 
landia  Kuva  Oy  (Finland).  Cinema  &  Pub- 
licite (France).  Deutsche  Commerciale  Film- 
werbung GmbH  (Germany).  Pearl  &  Dean 
Overseas  Ltd.  (Great  Britain).  Bureau  Voor 
Theater  Reclame  (Holland).  Blaze  Advertis- 
ing Service  (India  &  Ceylon).  Iraq  Screen 
Advertising  Ltd.  (Iraq).  S.I.P.R.A.  S.P.A. 
(Italy).  Societe  Nationale  dTmpression  et  de 
Publicite  (Lebanon).  Cine-Sistema  S.A.  de 
Mexico  (Mexico).  Screen  Advertising.  Ltd. 
(New  Zealand).  Sverdrup  Dahl  AS  (Nor- 
way ) .  Belarte  ( Portugal ) .  Movierecord  S.A. 
( Spain ) .  Reklamfilmbyraernas  Forening  San- 
drews  (Sweden).  Association  of  Theatre 
Screen  Advertising  Companies  ( United  States 
of  America). 

Purpose:  The  promotion  and  development  of 
cinema  screen  advertising  internationally  and 
the  promotion  of  interests  of  screen  advertis- 
ing contractors  on  an  international  level.  The 
organization  also  provides  a  central  informa- 
tion service  for  its  members,  and  promotev 
trade  among  them  by  pooling  distribution  f.i- 
cilities. 

1961  Activities:  The  8th  International  .Ad- 
vertising Film  Festival.  June  12-16.  Cannes. 
France.  Regular  meetings  dealing  with  prob- 
lems of  international  screen  advertising.       53" 

INTERNATIONAL  SCREEN 
PUBUCITY   ASSOCIATION 

Office:  II  Hill  Street.  London.  W.  1.  Eng- 
land. 

Contact:   Lionel  Gale,  general  secretary. 
Officers:  Bill  Annett  (Great  Britain),  presi- 
dent:  Herbert    Reich,    Massimo    Momigliano, 
vice-presidents. 

Members:  Chas.  E.  Blanks  Pty.  Ltd.  (Aus- 
tralia); Belgique  Cine  Publicite  (Belgium); 
Les  Films  Ekebo  (Belgian  Congo);  Ellaby  de 
Colombia  ( Colombia ) ;  The  Cyrenaica  Cine- 
ma Co.  (Cyrenaica):  Bergenholz  Film  (Den- 
mark ) ;  Suomi-Filmi  Oy  ( Finland ) ;  Jean 
Mineur  Publicite  (France);  Deutsche  ISPA 
Arbeitsgemeinschaft  (Germany);  Rank  Screen 
Services  Ltd.  (Great  Britain);  Cefima-Film 
(Holland);  United  Film  Makers  (India);  Or- 
ganizzazione  Pubblicitaria  Schermo.  S.P.A. 
(Italy);  Ellaby  de  Mexico  (Mexico.  Vene- 
zuela); Central  Film  A  S  (Norway);  AB 
Svensk  Filmindustri  (Sweden);  Central-Film 
(Switzerland);  Filmlets  (S.A.)  Ltd.  (Union 
of  South  Africa.  British  East  Africa.  Portu- 
guese East  Africa.  Rhodesia  and  Nyasaland, 
South-West  Africa ) ;  Afroniedia  ( Ghana )  Ltd. 
(Ghana);    Afromedia     (Nigeria)     Ltd.     (Ni- 

(IISTING    CONTINUES    ON    PAGE    FIfTY-TWO) 
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no 
other 

camera 
does 
the 
job 

like 


from  MISSILES 


S-tf®5 


ARRIFLEX  35  Model  II  BV 
(variable  shutter)— with  110  V] 
synchronous  motor— in  white 
Missile-Range  finish  . . .  80" 
Zoomar  Mirror  Lens. 


to 
MICROBES 


ARRIFLEX  16  with  Time-Lapse 
Motor  and  Inten/alometer— on 
Leitz  Microscope  Stand. 


flB  ^P^^      ^P^^       H        ^^H      H  ^^H     ^^^V        H  CORPORATION    OF    AMERICA 

B  ^k    ^B^P    ^g^f    H    ^BH  H       ^HH      ^V©     ■  Without 

^^^B      ^^^^      ^^^^      ■       ^^^     ■            H^        ^^           V                   D  DEMONSTRATION          Q  LITERATURE  ; 
^Bi^H     H    ^1      H    ^1      H       H             ^^^^     ^^^^     ^V^^        ^        I         Q  on  ARRIFLEX  16          Q  on 

*  name « 

•  company * 

for  complete  literature,  write                                                    ^ ^         J      j..  • 

/iiriTii\     •  """^"s • 

ARRIFLEX  CORPORATION  OF  AMERICA        (tJKKl)      '  I 

N^AHJ?^        I  city                                       zone                       state  • 
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New  York  Film  Producers  Elect  Officers 

Willlnm    Van   Praa|<    .Xampd    Prexidrnl:   Lev   lllair   lo   Hoard 


'VF/'iLLiAM  \an  Praac.  of  Van 
''  Praag  Productions,  has  been 
elected  president  of  the  Film  Pro- 
ducers Association  of  New  York, 
succeeding  Lee  Blair,  of  Film-TV 
Graphics,  who  has  been  president 
for  the  past  year. 

Other  officers  elected  by  the 
FPA  were  Robert  Gross.  Ameri- 
can Film  Producers,  vice  presi- 
dent: Thomas  Craven.  Craven 
Film  Corp..  secretary:  and  Peter 
J.  Mooney.  Audio  Productions. 
treasurer. 

Members  of  the  Board 
Elected  to  serve  on  the  Associa- 
tion's Board  of  Directors  were 
Robert  Bergmann.  Filmex,  Inc.: 
Sanford  Greenberg.  MPO  Produc- 
tions, Inc.;  Robert  Klaeger.  Trans- 
film-Caravel.  Inc.;  Robert  Law- 
rence, Robert  Lawrence  Produc- 
tions, Inc.;  Walter  Lowendahl. 
Dynamic  Films.  Inc.;  Fred  Ra- 
phael. Filmways.  Inc.;  Henry 
Strauss.  Henry  Strauss  &  Co..  Inc.: 
William  linger.  Elliot.  Unger  & 
Elliot;  Robert  Crane.  Color  Serv- 
ice Company;  Herman  Edel. 
Music  Makers.  Inc.:  Arthur  Flor- 
man.    Florman    &    Babb;    David 


Home.  Titra  Sound  Corp..  and 
Lee  Blair.  Film-TV  Graphics, 
serving  automatically  as  a  direc- 
tor in  his  capacity  as  retiring 
president. 

Began  Film  Career  in  '.'i7 

The  new  FPA  president.  Wil- 
liam Van  Praag.  formed  his  own 
company.  Van  Praag  Productions, 
in  1950.  He  has  been  in  the  film 
industry  since  1937  with  such 
firms  as  Paramount.  United  Art- 
ists and  NBC.  He  was  with  the 
Office  of  War  Information  before 
the  war.  and  served  with  the  Army 
during  the  war. 

A  native  of  New  York,  Bill 
Van  Praag  is  married  and  has 
two  children.  He  lives  in  Kew 
Gardens  Hills  on  Long  Island  and 
is  active  in  youth  affairs  in  that 
community. 

In  addition  to  his  continuing 
activities  in  the  FPA  (he  was 
executive  vice  president  last  year). 
Van  Praag  is  a  member  of  the 
Radio  &  Television  Executives 
Society,  the  Society  of  Motion  Pic- 
ture and  Television  Engineers,  and 
the  Advertising  Club  of  New 
York.  a- 


Inventive   Audio    Executive   a 
Victim  of  Fatal  Illness  at  58 

One  of  the  film  industry's  best- 
known  executives.  Herman  Roes- 
sle,  58,  a  vice-president  of 
Audio  Productions,  Inc..  passed 
away  on  February  24  at  his  home 
in  Jackson  Heights.  N.  Y. 

Mr.  Roessle  was  a  graduate  en- 
gineer who  had  been  in  the  mo- 
tion picture  field  since  coming  to 
this  country  from  his  native  Ger- 
many in  1927.  He  had  served  as 
vice-president  of  Audio  since 
1942.  having  joined  that  company 
in  1933. 

His   pioneer  work  in  technical 


animated  drawings  and  his  inven 
tions  in  that  field  early  attractcc 
the  attention  of  many  busings' 
film  sponsors  and  the  Lniicc 
States  Navy.  He  and  the  compan_\ 
he  served  for  nearly  three  dc 
ades  produced  many  secret  ant 
confidential  films  on  special  de- 
vices for  the  armed  forces.  He  ua- 
a  member  of  the  Society  of  .Ma 
tion  Picture  and  Television  En 
gineers. 

Surviving  are  his  wife,  .Mrs 
Eleanor  Roessle,  and  a  daughter 
Margot. 

His  Work  .Served  Nation 

This  brief  word  of  Hermar 
Roessle's  passing  is  far  less 
monument  to  his  useful  life  thar 
the  many  contributions  which  ht 
and  his  company  have  madt 
through  the  film  medium  and  ti 
the  knowledge  and  understanding 
imparted  to  millions  who  havt 
benefited  by  the  many  pictures  ir 
which  he  participated  so  impor 
tantly.  Mr.  Roessle's  work  li\e' 
on  in  the  training  work  he  helpec 
so  immeasurably  to  improve,  anc 
in  the  lives  of  men  and  woriier 
helped  by  his  better  images.  Hi 
will  be  long  and  well  remembercc 
by  his  many  friends  and  his  asso- 
ciates in  our  industry.       — OHC 


WHAT 
GOOD 
ISA 
FILM 

unless  it  solves  a  problem? 

Since  1947.  our  specialty  has  been  helping  clients  get  results  atiil  achieve  goals 
through  films  and  other  visual  and  written  communications. 
What  we  provide— in  essence— is  down-io-eurtli  communications  . .  . 
Communications  that  reach  your  audience  in  terms  they  understand  and  accept. . . 
CommunicatioHS  that  really  come  to  grips  wii/i  your  problem  and  help  solve  it. 
Write  or  phone  for  "TFI  Handbook  of  Communication  Services "  today. 


Representative  clients  include  IBM  Corporation.  Charles 
Pfizer  &  Co..  Carrier  Corporation.  Metropolitan  Life  Insurance 
Co..  Pan  .American  World  .Airways.  The  Borden  Compan\'. 


Robert  .-\.  Lightburn.  President 

TFI  Productions  I.sn  W.  54lh  Street.  New  York  19.  New  York 
Please  send  a  copy  of  the  "TFI  H.ANDBOOK  OF 
COMMUNICATION  SERVICES"  to: 

Name  Title 

Company 

.Address  


TFI    PRODUCTIONS   •  founded  in  1947  as  Training  Films,  Inc. -150  W.  54th  Street,  New  York  19.  New  York  •  COlumbus  5-3520 
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agination  -  Comprehension  -  Pro ficiency 


Whether   it's   putting   a   man   into    space 

or  producing  an  effective  motion  picture,  it  takes  crea- 
tive thought,  a  thorough  understanding  of  the  problem 
and  professional  skill. 
The  imaginative  treatment  of  "Reaching  For  The  Stars", 
conceived,  written  and  produced  for  Corning  Glass  Works 
by  Holland- Wegman  Productions,  is  just  one  example  of 
creativeness  and  effectiveness  in  a  motion  picture. 

Some  other  current  productions  : 

•FOR  EYES  TO  SEE" Bausch  &  Lomb  Incorporated  (Public  Relations) 

'THE  IMCREOIBLE  SHRIHKIH6  HOUSE"   ....   Masonite  Corp.  (Sales  Promotion) 

'MR.  BRAOSHAW  SPEAKS" Carborundum  Co.  (Distributor  Education) 

'THE  DAY  THE  PRESSES  STOPPED'   .   .  .  Hammermill  Paper  Co.  (Sales  Training) 
'WATCH  IN  THE  HI6HT"  ....  Massachusetts  General  Hospital  (Fund  Raising) 
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Manned  space  capsule  from  the  film  "Reaching  For  The  Stars" 
for  Corning  Glass  Works. 


Let  us  suggest  a.  fresh,  new  approach  to  your  next 
film.  Just  call  or  write  Ed  J.  Wegman.  We'll  be  glad 
to  counsel  with  you  anytime  — anywhere. 


«o 


H  O  LL A  N 


CREATIVENESS     AND     EFFECTIVENESS     IN     C  O  M  M  U  N  I  C  AT  I  O  N  S 

207  DELAWARE  AVENUt    •    BUFFALO  2,  NEW  YORK    •    TL  3-7411    Ar«a  Code  716 
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BULLlilTIN 


TO:  P.  R.  DIRECTORS,  AGENCIES,  COUNSELORS 


This  will  bring  to  your  attention  a  new 
television  series  of  importance  to  public 
relations  executives  planning  1961-62  programs. 

Jim  Bishop  and  Fran  Allison  are  co-featured  in 
this  live  half-hour  information  series  titled 
FOR  YOUR  INFORMATION. 

The  thirteen  half-hours  in  the  series  will  be 
produced  at  CBS  in  New  York  in  May.   National 
syndication  on  videotape  and  film  will  begin 
immediately  thereafter. 

The  program  will  serve  as  a  vehicle  for 
non-commercial  public  relations  messages  which 
have  an  information  content  of  value  to  the 
general  public. 

Science,  travel,  health,  home  economics  are  just 
a  few  of  the  topics  which  will  be  presented  by 
Mr.  Bishop  or  Miss  Allison.   Your  organization 
can  participate  by  making  available  short  films, 
guests  for  interview,  or  by  live  studio 
demonstrations . 

For  further  information  about  terms  and 
availabilities,  write  for  FOR  YOUR  INFORMATION 
Fact  Sheet  to: 


STERLING 

MOVIES 

U.S,A,'"= 


375  Park  Avenue,  Neiv  York  22,  N.  Y.     JUdson  6-1717 
100  West  Monroe  Street,  Chicago  3,  III.     Financial  6-0155 
U69  Vine  Street,  HOlhjivood  28,  Cal.     HOllywood  4-2656 
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(ECO  35MM  PROFESSIONAL  FILM 

VIEWER  WITH  DOUBLE  SYSTEM 

SOUND  READER 


(ECO  HI-SPEED  EDITING  TABLE 

(In  16mm  nnd  35mm  mndekl 


..(?• 


»_*L ' 


#f  mm  •• 


CECO  B-109  PROGRAMMING  DEVICE 
(Intervalometerl 


UU  Li-1  SUNSHADE  S  FILTER 

HOLDER  FOR  CINE  SPECIAL  AND 

BOLEX  CAMERAS 

(Cine  Special  illustrated) 


SALES- SERVICE- RENTALS 

*CECO — Trodemark   for   Camera  Equipmenl   CO. 


9NLY  CECO 


THESE 


PI  liSkN 

I  ihili  I 


SALES  AND  SERVICE  OF  THE 
WORLD'S  FINEST  PROFESSIONAL 

FILM  MAKING 
EQUIPMENT 

—  PLUS  THE  TECHNICAL  GUIDANCE 
TO  GET  THE   MOST  OUT  OF  THEM 


PLUS  on-time  delivery— anywhere 
in  the  world— within  your  budget ! 


PLUS  a  Repair  Department  staffed 
with  technicians,  expert  in  every 
phase  of  professional  Motion  Pict- 
ure and  TV  equipment  repair! 


VOLTABLOC  NICKEL-CADMIUM 
LITE-WEIGHT  BAHERIES 


CICC  X  140  REMOTE  CONTROL  PAN 
AND  TILT  HEAD  WITH  "OIAL-A-STOP" 


CECO  TR-8  PROFESSIONAL  JUNIOR 
FRICTION  HEAD  TRIPOD 


r 


uti 

ALL 

THE 

FACTS! 

SEND 

THIS 

POSTAGE 

FREE 

CARD 

TODAY! 


(^flmeRfl  €ouipni€nT  (o..inc. 


31 5  West  43rd  St,  New  York  36,  N.  Y. 
JUdson  6-1420 


Gentlemen;  1  am  interested  in  the  items  checked  below. 
Please  rush  me  more  free  information  on  these  products. 


□  C-3549      Slop   Motion   Motor 

D  X-140       Remote   Control    Heod 

C.  TR-8       Pro  Jr.  Friction  Head  Tripod 

C  LS-1       Sunshode  &   Filter  Holder 

_  B-109       Programming    Device 

lI  Cooke   Lenses 

—  Hi-Speed    Editing   Table 

—  FIrmspllce  Film  Splicer 


D  11-3      Tripod   Tie-Down  Clamps 

D  3Smm   Professional   Film  Viewer 

□  Voltobloc  Nickel-Cadmium  Batteries 

□  Rongertone  Synchronizer 
D  Macbeth  Quanta  log 

□  Kenyon   Stabilizer 

D  Troid   Portable  Hot  Splicer 


Name 

Title 

Firm 

Address 

City 

Zone 

State 
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TRAID  PORTABLE  HOT  SPLICER 
(8mm-16mm  and  16mni-35mm  Models) 


CECO  C-3549  STOP  MOTION  MOTOR 
FOR  ARRIFLtX  16MM  CAMERA 


I  PLUS  the  largest 
supply  of  Motion  Pic- 
ture, TV  and  Photo-In- 
strumentation equip- 
ment for  sale  or  rent 
anywhere  I 


RANGERTONE  StNCHRONIZER 
(1/4"  Synch.  Playback  Control) 


PLUS  a  lull  staff  of  trained 
camera,  lighting,  sound,  ed- 
iting and  projection  engi- 
neers at  your  beck  and  call 
to  solve  your  problems  .  .  . 
no  charge  for  consultation 
service .' 


KENYON  GYROSCOPIC  STABILIZER 


FIRMSPLICE  MAGNETIC  FILM  SPLICER 
(For  16mm  and  35  mm) 


FIRST  CLASS 

PERMIT  No.  4236 
New  York,  N.  Y. 
Sec.  34.9,  P.  L.  &  R. 


BUSINESS    REPLY    MAIL 

NO  POSTAGE  STAMP  NECESSARY   IF   MAILED  IN  THE  UNITED  STATES 


POSTAGE   VyiLL  BE   PAID   BY 

CAMERA  EQUIPMENT  COMPANY,  Inc 
DEPT.  62,      315  WEST  43RD  STREET 
NEW  YORK  36,  N.  Y. 


PLUS    three    offices 

to  serve  you  better . .  . 
New  York  . . .  Miami, 
Florida...  and  Holly- 
wood, California! 


CECO  TT-3  TRIPOD  TIE-DOWN  CLAMPS 


MACBETH  QUANTA  LOG 


In  New  York: 

Camera  Equipment  Co.,  Inc. 

315  W.  43rd  St., New  York  36,  N.Y. 

In  Florida: 

Camera  Equipment  Co..  Inc.  of  Florida 
1335  East  lOlh  Aue,,  Hialeah,  Florida 

In  Hollywood,  California 

Call  lACK  PILL  •  POplar  3-8355 


PLUS  modern  facilities 
consisting  of  a  Machine 
Shop  with  the  latest 
equipment;  a  Sound  De- 
partment with  complete 
test  facilities;  fully  equip- 
ped Camera,  Lighting,  Ed- 
iting and  Projection  De- 
partments; and  an  Engi- 
neering and  Design  De- 
partment second  to  nonet 


■I 


34 


BUSINESS     SCREEN     MAGAZINE 


cratches  on  film 
distract  attention 

from  the  subject  matter- 
so  do  In-and-Out  focus  and 
projection  stoppages 

(due  to  perforation  (laiiiayc  and  tij)lices  gone  luidj 

The  whole  purpose  of  your  films  may  he 
frustrated  by  damaged  physical  condition 

Peerless  Reconditionin 

removes  scratches  •  repairs  damage 

corrects  shrinkage  and  hrdtleness 

restores  prints  to  presentaUe  condition  and  keeps  them  in  service 

. . .  restores  damaged  original  fa  printable  condition 


PEERLESS 


EERLESS 

FILM    PROCESSING    CORPORATION 

165  WEST  46th  STREET,  NEW  YORK  36,  NEW  YORK 
959   SEWARD    STREET,    HOLLYWOOD   38,    CALIF.' 
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WASHINGTON  FILM  COMMENTARY 

by  3lary  Finch  Tanliaiii 

Washington  Correspondent  for  Business  Screen 


f'f.VfC    Stttnitrn    Winnrm    of 
Hdinburtfh,    V4'nift'    AirardM 

.  .  .  Despite  knee-high  drifts  of 
powder  snow,  close  to  500  Wash- 
ingtonians  mushed  to  the  National 
Education  Association  auditorium 
on  the  night  of  January  27  to 
view  award  winning  films  from 
the  Venice  and  Edinburgh  Inter- 
national Film  Festivals.  The  an- 
nual affair — which  always  rates 
top  billing  on  the  film  lover's  cal- 
endar— was  sponsored  by  CINE 
(the  Committee  on  International 
Non-Theatrical  Events),  a  volun- 
tary group  of  representatives  from 
industry,  churches,  educational 
organizations  and  television,  all 
with  a  common  interest  in  im- 
proving cinematography  and  ade- 
quately representing  the  non- 
theatrical  industry  in  international 
festivals. 

Sr.  Pascarelli   Does  Honors 

.Awards  for  the  1960  Venice 
International  Film  Festival  were 
presented  by  Italian  Press  Coun- 
selor. Elio  Pascarelli,  to  the  grand 
prize  winner  of  the  art  film  Neii;h- 
boring  Shores,  produced  by  Rob- 
ert Graff.  Sextant.  Inc.  A  special 
award  of  honor  was  presented  for 
Mark  Twain's  America,  a  docu- 
mentary produced  by  Donald  B. 
Hyatt,  NBC.  Other  awards  were 
received  for  Fusiform  Aneurysm 
of  Aortic  Arch,  Resection,  and 
Replacement  with  Dacron  Graft, 
produced  by  the  Baylor  Univer- 
sity College  of  Medicine,  and 
Culdoscopic  Technique  and  Cine- 
matograpliy,  an  Audio  Produc- 
tions film,  sponsored  by  Schering 
Corporation. 

British  Information  Minister. 
Leslie  Glass.  C.M.G..  presented  a 
diploma  of  merit  to  representa- 
tives of  John  Sutherland  Produc- 
tions for  Rhapsody  of  Steel.  U.  S. 
Steel's  prize  winning  CINE  entry 
in  the  1960  Edinburgh  Interna- 
tional Film  Festival. 

Festival  Films  Are  Shown 

The  highlight  of  the  evening 
was  the  screening  of  six  films.  The 
first,  The  Little  Casartelli  Circus, 
was  an  Italian  prize  winning  film 
at  the  Venice  festival.  George  IV: 
Edinburgh,  a  British  winner  at 
Edinburgh,  was  also  shown.  The 
two  foreign  films  were  followed 
by  four  American  films,  including 
Rhapsody  of  Steel,  Neighboring 
Shores,  Mark  Twain's  America, 
and  an  hilarious  three-minute  car- 


.At  CINE  event  (/  to  r):  chr. 
Ralph  L.  Hoy:  V.  S.  delegate 
Donald  Baruch:  artist  Antonio 
Frasconi  and  Italian  Press  Coun- 
selor Pascarelli. 

toon  produced  by  PintofF  Produc- 
tions, titled  Interview. 

CINE  Chairman  Ralph  L.  Hoy. 
Aluminum  Company  of  America, 
presided  at  the  ceremonies. 

CINE  will  be  handling  non- 
theatrical  and  short  subject  film 
entries  from  non-government 
sources  in  1961  for  these  interna- 
tional film  festivals:  Venice.  Edin- 
burgh. Vancouver.  Berlin.  Harro- 
gate, Mannheim  and  Stratford. 
Producers  desiring  to  submit  en- 
tries for  consideration  may  obtain 
information  and  application  forms 
from  Dr.  Anna  L.  Hyer,  CINE 
Coordinator.  1201  Sixteenth 
Street.  N.W..  Washington  6.  D.C. 

inaugurai    4'eremony    FilmH 
lu  Shuir   Widely  Orfmeaa 

Swift  production  reaction 
marked  the  activity  of  the  U.  S. 
Information  Agency  in  film  cover- 
age of  the  Inauguration  of  Presi- 
dent John  F.  Kennedy. 

Highlights  of  the  coverage  in- 
cluded the  production  of  motion 
pictures  of  the  event  for  screen- 
ing overseas.  By  Monday  morn- 
ing following  the  Friday  cere- 
monies. USIA  placed  on  the  desk 
of  every  U.  S.  ambassador  abroad 
a  black-and-white  film  of  the  In- 
augural address  for  special  show- 
ing to  foreign  dignitaries  and  in- 
vited USIS  audiences. 

Send  Color  Version  .\broad 
In  addition,  it  was  planned  to 
have  a  two-reel  color  motion  pic- 
ture of  the  Inauguration  sent 
abroad  for  showing  to  foreign  au- 
diences as  soon  as  it  was  proc- 
essed. 

USIA's  Motion  Picture  Service 
has  also  provided  newsreels  with 


clips  of  the  Inauguration  in  areas 
not  covered  by  American  news- 
reel  firms. 

The  Television  Service  of 
USIA  is  also  making  video  tapes 
of  the  Inauguration  available 
abroad,  air-shipping  to  all  areas 
as  produced.  Prior  to  the  Inaugu- 
ration, the  Service  distributed  a 
1  ."i-minute  program  about  the  new 
administration,  as  well  as  The 
John  F.  Kennedy  Story,  a  half- 
hour  program. 

.\ll   Media  Cover  the  Event 

All  media  of  the  USIA  went 
into  action  for  the  event.  The 
ceremonies  and  portions  of  the 
attendant  celebration  were  broad- 
cast "live"  in  English  over  48  of 
the  87  transmitters  of  the  Voice 
of  America.  USIA's  radio  arm. 

Most  of  the  Voice's  35  lan- 
guage services,  ranging  from  Al- 
banian to  Vietnamese,  provided 
audiences  in  distant  lands  with 
on-the-scene  reports — either  live 
or  recorded — from  the  Capitol, 
the  parade  route,  and  the  review- 
ing stands  opposite  the  White 
House. 

The  Agency's  Press  and  Pub- 
lications Service  provided  details 
of  the  Inauguration  by  radio  tele- 
type to  87  posts  in  English,  and 
for  Latin  American  countries,  in 
Spanish.  Photographs  of  the  In- 
auguration and  copies  of  Wash- 
ington. D.  C.  newspapers  were 
sent   to    USIA   posts    for   display 

purposes.  S' 

*  *     * 

Jotrilt    Hpromeg   Fiim    4'hiei 
at   Federal  .Xriation  .\qea<'y 

.  .  .  Tony  Jowitt.  formerly  with  the 
Air  Photographic  and  Charting 
Service  in  Orlando.  Florida,  has 
recently  been  named  new  Chief  of 
the  Motion  Picture  Branch  of  the 
Federal  Aviation  Agency.  The 
new  position  has  changed  Jowitt 
from  the  Public  Affairs  branch  of 
FAA  to  the  Management  Services 
Division. 

Erening   Mpetingn   Spark 
Washington'*   Film    t'ounril 

...  To  kick  off  a  new  series  of 
evening  meetings  of  the  Washing- 
ton Film  Council,  vice  president 
Donald  Baruch  recently  invited 
members  and  guests  to  a  Pen- 
tagon screening  of  selected  De- 
partment of  Defense  films.  Phil 
Martin  of  Norwood  Studios 
hosted  the  second  meeting  of  the 
Council,  which  has  gathered  real 
momentum     in     the     past     few 

months. 

*  *      * 

Timely    Film    on    Minutentan 

.  .  .  Directly  on  the  heels  of  the 
exciting    announcement    that    the 


new  Minuteman  ICBM  has  ex- 
ceeded the  expert's  expectations, 
Thiokol  Chemical  Corporation 
has  released  a  13' ^-minute  ver 
sion  of  Minuteman — Missile  ana 
Mission  for  TV  audiences  eagei 
to  glimpse  the  new  "bird." 

"The  Air  Force  Sponsored  FJhn 
which  has  already  been  in  wide 
distribution  in  18i;;-minute  length 
in  35mm  ECN  and  16mm  coloi 
reduction,  incorporates  films  o) 
the  actual  test  firing  which  caused 
the  front-page  news. 

The  story  of  the  "new  muscle 
for  peace"  was  narrated  by  Chel 
Huntley  and  shot,  in  part,  in  Thi(K 
kol's  plants  in  Utah,  It  is  a  color- 
ful, informative  documentary  of 
strategic  weapon  concept  which 
will  afford  the  nation  "in 
launch" — or,  decisive  retaliatjunl 
in  less  than  a  minute, 

F,  William  Hart  of  Nationail 
Film  Studios,  Inc.,  of  Washington 
produced  the  timely  film  foi 
Thiokol.  It  was  directed  b)| 
Charles  J.  Hunt,  photographed  b\' 
Bert  Spielvogel  and  written  b\ 
Paul  C,  Woodbridge, 
*     *      * 

Soted   i.airyer   in    Pilot    Film 
on    Uelenne   ol   the    Vnderdoq 

.  .  .  Lawyer  Edward  Bennett  W  il- 
liams.  defender  of  James  Hoffa 
Joseph  McCarthy  and  Frank  Cos- 
tello.  will  be  the  star  in  an  unusua, 
new  pilot  film  project  for  the  Na- 
tional Council  on  Legal  Clinics 
The  film  will  deal  with  the  ethic; 
of  the  legal  profession  in  unpopu-' 
lar  or  non-paying  cases  and  «il- 
be  distributed  to  law  school> 
throughout  the  country.  Producei 
Theodore  Granik — who  set  up 
filmed  interviews  between  lawyei 
Williams  and  local  law  students- 
produced  the  film  at  Koster  Filn- 
Facilities  in  southwest  Washing- 
ton. 

;;:  *  * 

Sponge    Fishing    Story    Told 
in    Fish    and    Wildlile   Film 

.  .  .  Sponge  harvesting  in  the  sc.i  i- 
a  Greek  art  with  centuries  of  tr.i 
dition  behind  it.  Introduced  ti 
this  country  more  than  one  him 
dred  years  ago  by  Greek  spongt 
fishermen,  it  has  been  niaintainec 
by  their  progeny  throughout  thi 
decades. 

These  old  world  methods,  am 
old  world  culture — accompaniei 
by  authentic  music  and  dancim 
from  ages  past — are  included  it 
a  colorful  new  film  produced  b; 
the  Department  of  Interior's  Fisl 
and  Wildlife  Service  for  t  h  i 
Sponge  and  Chamois  Institute. 

The  14-minute,  16mni  sound 
color  film  was  shot  in  Florida  a 

(CONTINLED     ON      PAGE     4  0 
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Makes  a  Dramatic  Appeal 

to  Young    Drivers 

Not  to   Kill  witii  Automobiles 

in  a  54   Minute  Black  and 

White   Motion   Picture   Produced 

Explicitly  to  Save   Lives 


produced  for  the 


UNITED  STATES  AIR   FORCE 


fay 


ATLAS 


FILM    CORPORATION 


Producers  of  Quality  Motion  Pictures,  Sound  Slidefilms,  Theatrical  Shorts,  TV  Commercials 

ESTABLISHED    1913 

1  1  1  1    South  Boulevard,  Oak  Park,  III.,  Chicago  Phone  AUstin  7-8620 

OFFICES  IN  CHICAGO,  WASHINGTON,  D.C,  HOUYWOOD,  AND  BLOOMFIELD  HILIS,  MICH. 


A  Producer  is  known 

by 

the 

clients 

he 

keeps 


UNITED  AIR  LINES 

YOSEMITE  PARK  &  CURRY  CO. 

SOCONY  MOBIL  OIL  CO. 

N.  W.  AYER  &  SON 

INTERNATIONAL  HARVESTER  CO. 

UNION  PACIFIC  RAILROAD 

HAWAIIAN  AIRLINES 

DOUGLAS  AIRCRAFT  COMPANY 

MONSANTO  CHEMICAL  CO. 

BURKE  DOWLING  ADAMS.  INC. 

DELTA  AIR  LINES 

PAN  AMERICAN  WORLD  AIRWAYS 


1947 
1949 
1951 
1951 
1952 
1954 
1955 
1956 
1956 
1959 
1959 
1961 


The  above  list  of  cur- 
rently active  Cate  &  Mc- 
Glone  clients,  together 
uith  the  year  in  which 
our  relationship  began,  is 
an  impressive  testimony 
ol  the  quality  of  service 
which  this  hrm  has  ren- 
dered through  the  years. 


r  CATE  '-'I  M^GLONE 

1521  CROSS  ROADS  OF  THE  WOKI  I)    IKiinw )    i    \II|()|<M\ 
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(CONTINUED   FROM    PAGE    38) 

Tarpon  Springs  and  the  Miami 
Seaquarium  and  includes  under- 
water sequences,  a  sponge  auc- 
tion where  silence  and  gesture  re- 
place the  chant  and  response  of 
auctioneer  and  bidder,  and  the 
"Blessing  of  the  Waters'"  on  Epi- 
phany Day  with  its  ancient  cus- 
tom of  diving  for  the  Golden 
Cross. 

Prints  of  the  lilni  are  available 
from  the  Bureau  of  Commercial 
Fisheries'  cooperating  film  libra- 
ries throughout  the  country  on  a 
loan  basis. 

:i=        *        * 
Premiere    Fimt    in    Serien 
of    Language    Teaching    Fiimtt 

.  .  .  An  unusual  audience  of  mod- 
ern linguists  from  many  nations 
recently  gathered  together  in  the 
auditorium  of  the  MPAA  to  pre- 
view and  analyze  the  first  of  a 
series  of  truly  exciting  films  de- 
signed to  teach  language  teachers 
how  to  teach  a  second  language. 

The  film  project  is  being 
launched  by  the  Modern  Lan- 
guage Association  in  cooperation 
with  Teaching  Film  Custodians,  a 
non-profit  educational  public  serv- 
ice corporation  distributing  class- 
room motion  pictures  to  schools, 
colleges  and  universities. 

Produced  by  Reid  H.  Ray 

Reid  H.  Ray  Film  Industries, 
Inc.,  is  producing  the  films  under 
the  guidance  of  Theodore  B. 
Karp,  writer-producer  and  presi- 
dent of  Language  Films,  Inc. 

Organization  of  Language, 
which  has  been  produced  after 
months  of  intensive  research  and 
involved  consultation,  is  imaaina- 


tive  and  entertaining  as  well  a> 
instructive.  Karp  has  successfull) 
presented  the  basic  facts  of  lin- 
guistics in  an  intriguing,  non-tech- 
nical manner.  It"s  almost  impos- 
sible, for  example,  to  view  thisi 
film  without  suddenly  realizing' 
that  one  has  gained  more  than  a 
smattering  of  knowledge  about 
German  grammar! 


II 


"Regond    Siienrv"    n'init    Top 
iionartt    al    Vnreign    M-'eitlii-aim 

...  In  the  past  few  months,  an 
unbelievably  moving  film  which 
cost  less  than  $10,000  and  was 
shot  in  three  days  has  walked 
away  with  top  prizes  in  every  film 
festival  around  the  world,  includ- 
ing Venice,  Edinburgh,  South 
Africa.  Bonn  and  Buenos  Aires. 

Beyond  Silence,  produced  by 
Milner-Fenwick  of  Baltimore  for 
the  United  States  Information 
Agency,  is  a  simple  documentary 
of  the  interior  and  exterior  worlds 
of  the  deaf  mutes  in  Gallaudet 
College  for  the  Deaf. 

Cited  by   Evaluation   Board 

The  film  won  the  highest  Ger- 
man certificate  of  cultural  merit  at 
the  Bonn  Festival  and  received 
the  following  critique  from  the 
German   Film    Evaluation    Board. 

"Thanks  to  the  intensity  of  the 
strong  visual  sequences,  the  filmi 
is  so  highly  impressive  that  the 
audience  identifies  itself  with  the 
deaf  students  and  immediately 
participates,  in  this  way.  in  ilie 
perceptions  and  the  emotions  <>/ 
these  physically  handicapped 
people." 

For  director  Ed  Levy,  who 
mingled  with  Gallaudet  students 
until    he    thorouahlv    understood 


I! 


Discussing  new  Modern  Language  films  (see  above)  are  these  linguists 
(seated) :  Dale  Lange.  French:  Dorothea  Bruschke.  German:  John  San- 
chez, Spanish:  Ludmilla  Alexeev.  Russian:  Robert  Bruce,  English:  and 
Marc  Duvivier.  French.  Standing  (I  to  r):  Ted  Karp.  series'  writer: 
Dr.  Emma  Birkmaeir.  U.  of  Minn.  H.  S.,  Technical  Advisor:  producer 
Reid  H.  Ray,  whose  company  is  creating  the  scenes. 


40 


BUSINESS     SCREEN     MAGAZINE 


Festival   prizes   awarded   to   Mil- 
ner-Fenwick's    'Beyond   Silence." 


their  problems,  Bonn  officials 
were  laudatory; 

".  .  .  .  the  film  remains  entirely 
free  of  any  sentimentality.  On  the 
contrary  it  manages  to  remain  fas- 
cinatingly fresh  and  objective  .  .  . 
outstanding  recognition  shoidd  be 
given  to  the  direction  in  that  the 
movements  of  tlie  deaf  in  this  film 
are  completely  natural  and  un- 
affected." 

In  summary,  festival  judges 
said  this  about  the  government 
film: 

"For  a  difficult  and  for  what 
some  people  would  consider  to  be 
a  dry  and  unrewarding  theme,   a 


PARTHENON 


k. 


K.TURES 


IIOLLVWOOD 

Documentary  Films 

For  Business, 
Industry  and  Science. 

Should  you  think  about  a  fihn  for 

PUBLIC  RELATIONS  .  .  . 

10  demonstrate  your  company's  good  citi- 
zenship (as  with  a  Safety  film  or  a 
Teaching  tool)  ,  or  to  project  an  impres- 
sion of  your  company  or  industry  as  a 
contributor  to  the  general  welfare? 
Let  us  send  you  screening  prints  of 

"HORIZONS  BEYOND" 
(Am.  Tel.  &  Tel.) 

"HAIL  THE  HEARTS" 
(The  Borden  Co.) 

"MAN  WITH  A  THOUSAND 
HANDS" 

"HEADLINE  FOR  HARPER" 


"COLLECTORS'  ITEM" 
(International  Harvester  Co.) 

"FIRE  AND  THE  WHEEL" 
(Mobil  Oil  Company) 

PARTHENON   PICTURES 

Cap  Palmer,  Exec.  Producer 

Hollywood  26, — DUnkirk  5-391  1 

Chicago  Princeton  Detroit 


documentary  film  of  exemplary 
quality  has  been  achieved  which 
rises  far  beyond  the  limits  of  its 
very  special  subject  matter  be- 
cause it  radiates  overwhelming 
qualities  of  humanity." 


t'ii'il    tfi'lvnsf*   ShoirH    tirttt 
in   \vir   ^Monthly   TV   SerieM 

■^  The  Grasshopper  and  the  Ants 
is  the  first  of  a  new  series  of  TV 
subjects  to  be  offered  in  a  month- 
ly package  to  television  stations 
by  the  Office  of  Civil  Defense 
Mobilization.  Nat  Linden,  director 
of  the  Audio-Visual  Office  of 
OCDM  says  the  animated  films  by 
Creative  Arts  of  Washington  will 
be  used  by  most  stations  in  co- 
operation with  local  city  planners. 


Martin    f'rvtr    to    .Xntarrtii* 
for    \urloar    Reavtwr    Filmn 

y-  The  Martin  Company  of  Balti- 
more, Md.,  has  rushed  film  crews 
to  the  Antarctic  to  document  the 
establishment  of  a  new  portable 
nuclear  reactor  which  will  supply 
electricity  for  deepfreezeland.  Ac- 
cording to  Bill  Romeike,  crews 
will  film  around  the  clock  to  take 
advantage  of  the  Antarctic's  two 
short  summer  months  which  fall 
in  the  middle  of  our  winter. 

Virginia   Fine   Art   .VfuNPum 
Pictures    Cultural   Serriveit 

'k  Museum  in  Action,  a  new  color- 
sound  film  documenting  the  di- 
verse activities  of  America's  first 
state-owned  art  museum,  has  been 
released  by  the  Virginia  Museum 
of  Fine  Arts  in  Richmond,  Vir- 
ginia. 

Narrated  by  the  noted  English 
journalist  Alistair  Cooke  and  di- 
rected by  Academy  Award  winner 
Richard  de  Rochemont,  the  half- 
hour  16mm  film  is  being  offered 
for  showings  by  television  stations, 
schools,  clubs,  libraries  and  other 
groups. 

The  film  was  produced  as  part 
of  the  Virginia  Museum's  25th 
anniversary  celebration.  More 
than  a  year  in  production.  Muse- 
um in  Action  records  a  Virginia 
Museum  season,  including  its 
theatre  activities,  far-flung  travel- 
ing exhibitions,  imaginative  spe- 
cial exhibitions,  publications  and 
other  events. 

Emphasis  is  given  the  Museum's 
massive  Artmobile,  a  unique  gal- 
lery-on-wheels.  as  it  travels  along 
a  Virginia  highway. 

Inquiries  for  bookings  should 
be  addressed  to  State  Services, 
Virginia  Museum  of  Fine  Arts, 
Richmond  20,  Virginia.  R- 


Why  worry  about  details/' 
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(continued  from  pace  41) 

.tj|riruf#ur<*'N    t-'iimit    Shown 
io    §09,1    ytiiiiitn    9.nHt    Year 

'•:  The  imniuil  lilni  distribution 
report  of  the  Motion  Picture  Serv- 
ice, U.  S.  Department  of  Agricul- 
ture, gives  figures  of  an  estimated 
audience  of  165,000.000  persons 
for  USDA  motion  pictures  dur- 
ing the  past  fiscal  year. 

A  breakdown  of  the  total 
shows  that  7'j  million  were  in 
attendance  at  the  103,000  show- 
ings of  USDA  films  reported  by 
the  cooperating  film  libraries, 
field  offices  and  borrowers  of 
Washington  prints. 

An  estimated  8'^.  million  per- 
sons attended  showings  of  the 
12.000  non-USDA-owned  prints 
of  Department  films  in  state  agen- 
cies, colleges,  school  systems,  and 
other  film  libraries  from  which 
circulation  repwrts  are  not  re- 
ceived. 

Television  showings  accounted 
for  the  remaining  149  million 
viewers,  from  the  2,376  film 
bookings  to  TV  stations  made  by 
the  MPS  out  of  Washington  and 
another  601  bookings  reported  by 
cooperating  libraries  around  the 
country.  (Total  of  2.977  TV 
showings  is  multiplied  by  50.000 
— the  average  audience  per  tele- 
cast of  public  service  films. ) 

The  ten  most  popular  USDA 
films  during  the  year,  according 
to  film  library  reports,  were: 
Realm  of  the  Wild:  Smokey  the 
Bear:  The  Three  Squares:  Basic 
Technique  for  Home  Landscap- 
ing: Liiile  Smokey:  Your  Meat 
Inspection  Service:  Tree  Bank: 
The  River:  Wildlife  and  the  Hu- 
man Touch,  and  Rainbow  \' alley. 
each  with  more  than  a  thousand 

showings.  ^' 

*      *      * 

II    MiUiun   See  tnduitlrff'ii 
Filmm   Via   itureau   »f  yiineit 

i'  Industry-sponsored  motion  pic- 
tures, produced  in  cooperation 
with  the  Bureau  of  Mines,  U.  S. 
Department  of  the  Interior, 
chalked  up  audiences  during  1960 
totaling  more  than  1  1  million  per- 
sons, the  Interior  Department  has 
reported. 

Films  from  the  Bureau,  averag- 
ing over  4.000  showings  weekly, 
are  dedicated  to  the  conservation 
of  the  Nation's  natural  resources. 

Although  the  Bureau's  distribu- 
tion of  the  films  is  limited  to  the 
United  States,  foreign  circulation 
by  the  International  Cooperation 
Administration  and  the  United 
States  Information  Agency  added 


more  millions  of  viewers.  Sound- 
track narrations  for  the  foreign 
versions  were  translated  into  as 
many  as  15  dilTerenl  languages, 
and  the  films  were  seen  in  nearly 
every  country  of  the  Free  World. 

10   ".Most    Popular"   Pictures 

The  ten  most  popular  Bureau 
films  in  1960  and  their  industry 
sponsors  were;  The  Petrified  Riv- 
er— The  Story  of  Uranium,  Union 
Carbide  Corp.;  Arizona  and  Its 
Natural  Resources,  Phelps  Dodge 
Corp.;  A  Story  of  Copper,  Phelps 
Dodge  Corp.;  Sulphur,  Texas  Gulf 
Sulphur  Co.,  Inc.;  Texas  and  Its 
Natural  Resources,  Texas  Gulf 
Sulphur  Co.;  California  and  Its 
Natural  Resources.  Richfield  Oil 
Corp.;  The  Drama  of  Steel,  In- 
land Steel  Co.;  Washington  and 
Its  Natural  Resources,  Richfield 
Oil  Corp.;  The  Story  of  a  Modern 
Storage  Battery,  Willard  Storage 
Battery  Div..  Electric  Storage  Bat- 
tery Co.;  Oregon  and  Its  Natural 
Resources,  Richfield  Oil  Corp. 

Each  of  these  films  was  shown 
more  than  7.000  times  during  the 
year. 

Book  Films  from  Pittsbursh 

Bookings  for  these  and  dozens 
of  other  film  subjects  are  ar- 
ranged through  the  Graphic  Ser\- 
ices  Section.  Bureau  of  Mines. 
4800  Forbes  .^ve..  Pittsburgh  13. 
Pa.,  or  through  the  more  than  lOO 
cooperating  distributing  centers  in 
all  parts  of  the  country.  y- 


PARTHENON 


(  Ti'ui;.s 


HOLLYWOOD 

Documentary  Films 

For  Business, 
Industry  and  Science. 

This  aniiouiuement  will  be  of  in- 
terest to  onlv  a  few  readers— Inn  i" 
them  it  tan  be  verv  import.nn 
in<leeil. 

Is  your  company  manufacturing 
an  e.xacting  precision  product  or 
system?  Or  offering  a  highly  tech 
nical  service.'  If  so — 

.\sk    Parthenon    to   send    yon     (or 

show  yon)    a  screening  ])rint  ol  .i 

film   for  Convair  .\stronaiil  i<  ^ 

RELIABILITY  PROGRAM 

Title:   "LOCKLn  ON" 

PARTHENON    PICTURES 

Cop  Palmer,  Exec.  Pfoducer 

Hollywood  26,— Dunkirk  5-391  1 

Chicago  Princeton  Detroit 
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SCRIPTS  AND 


PRESTIDIGITATION  ! 

is  Magic;  one  type  of  Magic:  The  performance  of  tricks  by  quick,  skillful  use  of  the  hands.  The 
prestidigitator's  business  Is  in  diverting  your  attention  and  proving  that  "the  hand  is  quicker 
than  the  eye."  The  end-result  of  the  trick  is  transient  entertainment  and  when  it's  over  with  it's 
gone  for  good,  leaving  you  dazzled  at  the  skill  of  the  manipulator. 

There  is  another  type  of  Magic,  one  which  does  not  divert  your  attention  but  focuses  and 
holds  it  .  .  .  and  this  is  what  we  at  Depicto  offer  you.  Under  one  roof,  Deplcto  contains  all  the 
facilities  to  tell  your  message  or  sell  your  product.  Whether  for  an  audience  of  one  or  an  audi- 
torium-filled Sales  Meeting  we  can  fulfill  your  project  from  conception  to  production.  We  have  a 
variety  of  techniques  to  hold  and  focus  the  attention  of  YOUR  audience,  to  sell  or  to  tell  .  .  . 
without  prestidigitation. 

DEPICTO  FILMS,  CORP. 

254  W.  54th  St.  N.Y.C.  19,   N.Y.  -  CO  5-7620 
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(CREATE  THE 
iRKHT  MOOD 
I  EVERY  TIME 

[with  the 

Imajor 
Imood  music 
i  library 


Major  offers  you  a  full 
thirty    hours   of   mood 
music   for   titles,   bridges,   back- 
ground—for scoring, 
editing,  recording  and 
dubbing  music  for  your: 


•  FEATURE   PRODUCTIONS 

•  DOCUMENTARIES 

•  TV   FILMS 

•  SLIDE   FILMS 

•  ANIMATION 

•  SALES  PRESENTATIONS 

•  INDUSTRIAL   FILMS 

•  COMMERCIALS 


Major  specializes   in    sound 
— you  get   exceptional  technical 
know-how  and  beautifully- 
recorded   original  music. 


IMPORTANT:  Motor  owns  its  own  copy- 
rights on  alt  mood  music  in  its  library; 
world  rigtits  ovailobte  to  you  on  a 
completely  sound  legol  basis.  Music 
available  on  a  "per  selection"  or 
"unlimited   use"  orrongement. 

WRITE  FOR 

FREE 

CATALOGUE  TO 


i  THOMAS  J.   VALENTINO,   INC. 

i  ESTABtlSHED    1932 

I  ISO  W.  46th  St.,  New  York  36,  N.  Y. 


AUo  availabtc: 
C«I«I»BU*  of  our  complete 
■ound  offscli  Itbrarr 


RIGHT  off  the  NEWSREEL 


SMPTE   lists   Topics,    Chairmen 
for    89th    Convention,    May    7-12 

. .  Program  topics  and  topic  chair- 
men for  the  S9th  Semiannual  Con- 
vention of  the  Society  of  Motion 
Picture  and  Television  Engineers 
have  been  announced. 

The  Convention  will  be  held 
May  7-12.  1961.  at  the  King 
Edward  Sheraton  Hotel  in  To- 
ronto. Ont..  Canada,  having  as  its 
theme.  "International  Achieve- 
ments in  Motion  Pictures  and 
Television."  Rodger  J.  Ross.  Ca- 
nadian Broadcasting  Corporation 
in  Toronto,  is  program  chairman 
of  the  convention. 

Topics  chosen  and  the  topic 
chairmen  who  will  be  in  charge  of 
selecting  papers  for  presentation 
at  the  convention  are:  Ivor  Lomas, 
Graphic  Films  Ltd..  cinema- 
tography: Rolf  Epstein.  Sound  Di- 
vision, National  Film  Board  of 
Canada,  film  and  television  in 
education:  Eric  C.  Johnson.  Mo- 
tion Picture  Film  Dept..  Eastman 
Kodak  Co..  film  projection  equip- 
ment and  practices:  Allan  L. 
Sorem,  Research  Labs,  Eastman 
Kodak,  image-forming  systems: 
Morton  Sultanoff.  Ballistics  Re- 
search Labs,  Aberdeen  Proving 
Ground,  instrumentation  and  high- 
speed photography:  Harold  Jones. 
Professional  Motion  Picture  Dept.. 
Ansco.  laboratory  practices:  John 
Flory.  Advisor.  Non-theatrical 
Films.  Eastman  Kodak,  new  de- 
velopments in  8mm. 

Other  topics  and  chairmen 
selected  are:  Kenneth  MacKenzie, 
McCurdy  Radio  Industries.  Ltd.. 
sound  recording  and  reproduction: 
Charles  Anderson.  Ampex  Profes- 
sional Products  Co..  standards  and 
standardization:  R.  E.  Putman. 
Industrial  Electronics  Division. 
General  Electric  Co.,  television 
eqidpment:  John  Stott,  Eastman 
Kodak  Co..  television  film:  Hel- 
mut Berger.  Robert  Lawrence 
Productions  (Canada)  Ltd..  tele- 
vision recording:  and  Harold 
Wright,  Canadian  Broadcasting 
Corp.,  television  studio  practices 
and  station  operation. 

An  equipment  exhibit  will  ac- 
company the  Convention.  H' 
*      *      * 

Mahlon  Martin  is  Chairman  of 
NAVA  1961  Convention,  Exhibit 
:■'■  Mahlon  H.  Martin  of  M.  H. 
Martin  Co..  Massillon.  Ohio,  has 
been  named  General  Chairman  of 
the  21st  Annual  National  Audio- 
Visual  Convention  to  be  held  July 
22-25,  1961,  at  the  Morrison 
Hotel,  Chicago,  it  was  announced 


by  Harvey  W.  Marks.  NAVA 
President. 

Martin,  who  is  the  Associa- 
tions first  vice-president,  pre- 
dicted that  the  1961  NAVA  Con- 
vention will  be  the  largest  meeting 
of  audio-visual  people  ever  as- 
sembled. Plans  are  being  made  to 
register  well  over  3.000  people, 
and  an  exhibit  area  accommodat- 
ing almost  250  booths  has  been 
set  aside  for  the  four-day  event. 

"Last  year,  206  booths  were 
occupied,  an  all-time  high  in  the 
history  of  the  annual  show.  Regis- 
tration totaled  3.174  persons,  top- 
ping the  three  thousand  mark  for 
the  first  time.  These  two  figures 
represented  21'^  and  25%  in- 
creases, respectively.  In  1961  we 
fully  expect  the  convention  and 
exhibit  to  show  a  continuation  of 
this  surging  interest  in  audio- 
visuals."  Martin  said. 

The  NAVA  Convention  and 
Exhibit  attracts  A-V  dealers  from 
all  over  the  United  States  and 
Canada,  as  well  as  audio-visual 
users  in  education,  religious  in- 
struction, industrial  training,  busi- 
ness sales  and  merchandising, 
goverrunent.  medicine  and  agri- 
culture. 

Information  on  the  Exhibit  and 
available  booth  space  for  the  an- 
nual trade  show,  one  of  the 
largest  single  exhibits  of  a-v 
equipment,  materials  and  services 
assembled  at  any  time  under  one 
roof,  may  be  obtained  from  Na- 
tional Audio-Visual  Association. 
1201  Spring  St..  Fairfax.  Va.  ^' 
*      *      * 

5th  San  Francisco  International 
Film  Festival— November  1-14 

San  Francisco's  annual  Inter- 
national Film  Festival  is  sched- 
uled for  its  fifth  year  of  competi- 
tion, November  1-14,  1961. 

According  to  Irving  M.  Levin, 
director  of  the  Film  Festival,  the 
solid  success  of  the  1960  event 
insured  its  continuance.  Levin  es- 
timates that  there  was  a  fifty  per- 
cent increase  in  Festival  attend- 
ance to  witness  the  20  diflferent 
features  from  1 9  nations  and  the 
43  short  subjects  from  15  coun- 
tries. 

The  newly  formed  category, 
"Film  As  Communication."  the 
non-theatrical  16mm  film  compe- 
tition, will  be  continued  in  1961. 
Last  year,  more  than  125  prints 
from  nine  countries  were  placed 
in  the  special  competition. 

More  nations  intend  sending 
delegations  of  their  artists  to  the 
1961    event,    according   to   Levin. 


Announcing: 

THE  2nd  AMERICAN 

TV  COMMERCIALS 

FESTIVAL 


NEW  YORK  CITY 
MAY  4,   1961 

Awards  Luncheon  and  Screening 
of  Top  150  selected  from  30  Prod- 
uct Classifications  by  a  profession- 
al panel  of  80  eminent  advertising 
executives. 

Entry  deadline — March  1st.  for 
TV  commercials  shown  on  Tele- 
vision in  the  U.S.  and  Canada  be- 
tween March  31.1 960  and  March 
1.  1961. 

SPECIAL  SCREENINGS  OF 

WINNERS    &    WORKSHOPS 

SCHEDULED  FOR  OTHER  U.  S. 

&  CANADIAN  CITIES 

DURING  MAY  &  JUNE. 

Ad  Clubs.  Agencies.  Advertiserv. 
Production  Companies  and  others 
wishing  to  book  the  Winners,  or 
the  Top  150,  or  any  of  the  30 
Product  Category  reels  and  or  to 
arrange  special  workshops  and 
seminars  .  .  .  contact 


II 


Wallace  .4.   Ross.  Director 
40  East  49th  Street 

New  \'ork  17 
ELdorado  5-5877 
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Case  History 

.  .  .  still  in  progress 


'THE  GIVE  AND  TAKE" 

PRODUCED    BY 

MARATHON    INTERNATIONAL    PRODUCTIONS 

FOR 

VOLKSWAGEN    OF    AMERICA 

COLOR    BY:    MOTIELAB    FILM    LABORATORIES.    NEW   YORK    ■     SOUND    BY:    REEVES    SOUND    STUDIOS,    NEW   YORK 


In  May,  1960,  "The  Give  and  Take,"  a 
26-minute  color  motion  picture, 
made  its  bow.  It  was  commissioned  by 
Volkswagen  of  America.  In  shooting-  it, 
Marathon  crews  travelled  26,000  miles, 
conducted  business  in  14  languages,  were 
on  location  in  13  different  countries  and 
shot  45,000  feet  of  film.  The  purpose  of 
"The  Give  and  Take"  was  to  show  the 
necessity  of  free  world  trade  for  a  healthy 
world  economy,  and  how  Volkswagen 
shares  in  world  trade  by  buying  where  it 
sells. 

By  late  December,  "The  Give  and  Take" 
had,  on  television  alone,  obtained  288 
certified  bookings,  reaching  12,199,000 
people.  In  addition  it  had  been  booked 
into  1,134  showings  to  client-selected 
groups,  and  had  been  translated  into  nine 
languages  for  showings  throughout  the 
world. 

At  its  present  rate  "The  Give  and  Take" 
will  achieve  a  remarkable  400-plus  tele- 
vision bookings  the  first  twelve  months, 
and  a  similarly  amazing  number  of  group 
showings.  The  record  of  previous  films 
produced  by  Marathon  International  for 

AFFILlATf:S:    NEWSFILM.    I-VC.    SYSTEMS   TeCHXOLOOY   FILMS.    IXC. 


Volkswagen  of  America  and  other  clients 
shows  consistently  similar  high  exposure. 

Only  an  excellent  film  can  achieve  this 
kind  of  record.  It's  the  result  of  a  rare 
cooperation  between  client  and  producer; 
painstakingly  creative  planning  and 
execution;  and  the  teamwork  of  out- 
standing craftsmen  such  as  Movielab 
Film  Laboratories  and  Reeves  Sound 
Studios. 

Since  audience  is  the  criterion  of  suc- 
cess in  public  service  films,  Marathon  con- 
siders its  work  only  half  done  when  the 
film  is  in  the  can.  Marathon  oversees  pro- 
duction of  prints,  then  sees  to  it  that  each 
film  gets  the  widest  possible  distribution 
to  the  desired  audience. 

Check  the  depth  of  impression  and 
audience  figures  of  your  own  business 
films.  If  there's  room  for  improvement, 
talk  to  Marathon  about  your  next  motion 
picture. 


IVIARATHON 


INC. 
lO  East  49th  Street.  New  York  17    •    Murray  Hill  8-1130 
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SKILL 


Born  of  many  years'  experience  producing  feature  length 
motion  pictures  and  television  shows  like 
"Gunsmokei'  "Have  Gun  Will  Travel"  and  "Death 
Valley  Days". . . 

that's  the  EXTRA  INGREDIENT 
Filmaster  brings  to  the  making 
of  business  films. 

By  dramatizing  your  basic  communication  objectives 


with  outstanding  entertainment  values,  Filmaster  can 
give  your  films  tremendous  impact. 

Ask  A?nerican  Airlines.  We've  just  completed  "Come 
Fly  With  Me"  for  them. 

Ask  the  United  Community  Funds.  Our  "A  Town  Has  Two 
Faces"  is  now  being  shown  from  coast  to  coast. 


Why  not  give  Filmaster  an  opportunity  to  help  on 
your  next  assignment? 


I 


ilmaster 


CALIFORNIA 

NEW    YORK 

FLORIDA 

650  North  Bronson 

Nine  Rockefeller  Plaza 

707  Nicolet  Avenue 

Hollywood  4,  California 

New  York  City  20 

Winter  Park.  Florida 

Hollywood  6-1681 

JUdson  6-1404 

Midway  7-7011 

INCORPORATED 
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AUDIO-VISUAL  PROGRAMS  IN  U.  S.  GOVERNMENT 


DEPARTMENT    OF    DEFENSE 

The  Pentagon,  Washinston  25,  D.  C. 

Office  of  Public  AfFairs:  Audio-Visual  Division 

OfFice  of  News  Services 

•  This  division  is  the  central  Armed  Forces  con- 
tact for  the  news  media  and  producers  in  the 
important  fields  of  radio,  television,  still  pictures 
and  motion  pictures.  Direct  contacts  on  national 
and  international  release  matters  in  these  fields 
are: 

Bertram    Kalisch,    Chief,    Aiictio-Visual    Di- 
vision 

Phone:   OXford  7-6214 
Donald  E.  Baruch,  Chief,  Production  Branch 

Phone:   OXford  7-4596 
Robert  W.  Harvey,  Chief,  Photo  Branch 

Phone:   OXford  7-5331 
Norman    T.    Hatch,    Chief,    Radio-TV-News- 
film  Branch 
Phone:  OXford  7-5111 

Activities:  The  Audio-Visual  Division  approves 
release  of  Armed  Forces  stock  footage  which 
cannot  be  procured  commercially  for  newsfilm 
television  programs,  theatrical  productions,  etc. 
The  Production  Branch  cooperates  with  pro- 
ducers of  some  35  major  theatrical  productions 
and  10-12  TV  series  featuring  or  relating  to  the 
Armed  Forces.  There  is  an  Armed  Forces  Film 
supplement  which  lists  the  various  Service  films 
of  Army,  Navy,  Air  Force  and  Marine  Corps 
available  for  public  non-profit  showing  or  cleared 
for  public  service  TV  programs.  Information 
of  such  films  can  be  obtained  from  the  Produc- 
tion Branch.  The  Still  Photo  Branch  releases 
to  the  press  and  television  approximately  1500 
photographs  per  year. 

The  Radio-TV-Newsfilm  Branch  releases  ap- 
proximately 260  (2-3  minute)  subjects  to  the 
TV,  newsfilm  and  theatrical  newsfilm  media 
annually.  It  maintains  two  small  Pentagon  stu- 
dios for  servicing  the  news  media  and  radio 
programs,  which  feature  interviews  with  top 
Defense  officials.  In  addition,  the  Radio-TV- 
Newsfilm  Branch  releases  taped  and  televiewed 
messages  by  Secretaries  and  Service  Chiefs  and 
radio    trailers    for    Armed    Forces    Day. 

Productions:  The  only  film  directly  produced 
in  1958,  1959,  1960  by  the  Office  of  Public  Affairs 
for  the  Secretary  of  Defense  is  an  annual  film 
report  to  the  Armed  Forces  and  public  on  the 
progress  and  achievements  of  the  Armed  Forces. 
These  reports  have  been  edited  and  assembled 
by  the  Army  Pictorial  Center  in  New  York.  The 
current  Ramparts  We  Watch  is  an  18-minute, 
16mm  color  film  with  Chet  Huntley  as  Narrator. 


Armed  Forces  Institute  of  Pathology 
Medical   illustration  Service 

Herman   Van    Cott,   Chief,   Medical   Illustra- 
tion Service 
Phone:  RAndolph  3-1000,  ext.  2866 

Morris   Goldberg,   Chief,    Training   Aids   Di- 
vision 
Phone:  RAndolph  3-1000,  ext.  2865 

Miss    Ruth    U.    Baker,    Chief,    Visual    Aids 
Branch    (AFIP   Film   Library) 
Phone:    RAndolph  3-1000,  ext.  2864 

Activities:  This  Institute  makes  or  supervises 
films  for  the  Armed  Forces  on  all  medical  sub- 
jects. 

Facilities:  In-house  capability,  and  contracts 
for  films  through  the  Army  Signal  Corps. 

Distribution:  AFIP  operates  a  U.  S.  Army 
Signal    Corps    film    e.xchange    for    medical    films. 


The  institute  procures  and  loans  films  for  the 
Armed  Forces  wherever  and  whenever  they  are 
needed.  Unclassified  films  are  available  to  any- 
one, with  borrower  paying  postage  both  ways. 
For  information  about  available  films,  write  the 
Government  Printing  Office,  Washington  25, 
D.  C,  and  refer  to  The  Film  Reference  Guide — 
Medical  and  Allied  Subjects. 


OfFice  of  Armed  Forces- 
Information   and    Education 

Paul    J.     Murdock,     Chief,     Motion     Picture 

Branch 

Phone:    OXford  7-2967 
Dallas  Halverstadt,  Assistant  Chief 

Phone:   OXford  7-2967 

•  This  office  produces  and  distributes  films  for 
the  use  of  the  Armed  Forces.  Films  are  dis- 
tributed through  the  film  exchanges  of  each 
service,  through  on-base  theaters,  and  sometimes 
to  TV  network  in  31  overseas  locations. 


DEPARTMENT  OF  THE  AIR  FORCE 

The  Pentagon,  Washington  25,  D.  C. 

•  The  U.  S.  Air  Force  produces  for  itself  or 
contracts  with  commercial  producers  for  approxi- 
mately 500-700  films  of  all  types  each  year  for 
internal  and  external  purposes. 

Activities: 

•  Training  Films:  The  Office  of  the  Chief  of 
the  Training  Film  Section  in  Headquarters 
USAF  validates,  funds  for,  and  directs  the  pro- 
duction of  all  Air  Force  Training  films.  Ninety 
percent  of  this  total  effort  is  contracted  out  to 
industry.  All  contracts  are  negotiated  by  the  Air 
Materiel  Command,  Wright-Patterson  Air  Force 
Base,  specifically  in  the  Aeronautical  Systems 
Center.  All  Contracts  are  monitored  by  the  Air 
Photographic  &   Charting  Service,  Orlando,  Fla. 

This  same  office  in  the  Pentagon  is  responsible 
for  a  brand  new  program,  designated  the 
Weapons/Support  system  Training  Film  Pro- 
gram, which  has  been  established  so  that  train- 
ing films  on  new  weapons  systems  will  reach  the 
field  at  the  same  time  as  the  weapon  system  it- 
self. The  ultimate  goal  for  this  program  will 
be  100  productions  per  year.  In  most  cases,  the 
Air  Materiel  Command  will  negotiate  with  the 
motion  picture  industry  for  these  films,  and  the 
prime  contractors  on  the  job  will  oversee  the 
technical    and    engineering   aspects   of   the    films. 

Further  information  may  be  obtained  from: 
Major  John  G.  Rogers,  Chief,  Training  Film 
Section,  AFPTR-D-2,  Headquarters  US- 
AF, The  Pentagon,  Washington  25,  D.  C. 
Phone:  OXford  5-5569 
Robert  Ashenfelter,  Contracting  Officer, 
Aeronautical  Systems  Center,  Air  Materiel 
Command,  Wright-Patterson  Air  Force 
Base 


DEPARTMENT    OF    THE    AIR    FORCE: 

•  Services  &  .Support  Division:  This  division  is 
responsible  for  the  Air  Force  Sponsored  Film 
Program,  Special  Film  Projects  and  Production- 
Laboratory  Services. 

Sponsored  Films:  Over  $850,000  worth  of  edu- 
cational and  informational  films  are  in  produc- 
tion or  distribution  in  the  Air  Force's  Sponsored 
Film  Program.  These  films,  which  cover  a  wide 
variety  of  subjects  of  interest  to  the  Air  Force 
and  to  the  public,  are  privately  financed  by  in- 
dustry and  are  distributed  through  the  Air 
Force's  Central  Film  Exchange  in  St.  Louis,  Mo. 
Present  subjects  under  consideration  by  indus- 
try include  "basic  research":  the  Air  Force 
"grass  roots"  farm  program ;  "plastics  in  the 
missile  and  space  program";  "telemetering"; 
"nuclear  propulsion"  and  others.  This  program 
is  administered  by  the  Chief,  Motion  Picture 
Section. 

*     *     * 

Special  Fihn  Projects:  include  general  infor- 
mation and  indoctrination  films  for  the  Air 
Force,  and   in  some  cases,  the  public. 

Production-Laboratory  Service  Contracts:  sup- 
plement the  Air  Force's  in-service  capability  and 
provide  for  a  combination  of  services  from  the 
motion   picture   industry. 

The  following  officers  are  in  charge  of  these 
programs : 

Rodney  B.  Radford,  Chief,  Motion  Picture 
Section,  AFOOP,  Headquarters  USAF, 
The  Pentagon,   Washington  25,   D.  C. 

James  Etheridge,  Action  Officer,  Motion  Pic- 
ture Section,  AFOOP,  Headquarters  US- 
AF, The  Pentagon,  Washington  25,  D.  C. 

Major  E.  A.  Michalski,  Action  Officer,  Mo- 
tion Picture  Section,  AFOOP,  Head- 
quarters USAF,  The  Pentagon,  Washing- 
ton 25,  D.  C. 

•  Office  of  Information  Services:  This  office  re- 
leases   Air    Force    newsfilms    and    still    pictures: 

Major  William  J.  Lookadoo,  Chief,  Pictorial 
Branch,  SAFOI,  Headquarters  USAF,  The 
Pentagon,   Washington   25,   D.   C. 
Phone:   OXford  5-5853 

Major  Stockton  B.  Shaw,  Deputy  Chief,  Still 
and  Reel  Pictures,   SAFOI.   Headquarters 
USAF,     The     Pentagon,     Washington     25, 
D.  C. 
Phone:   OXford  7-5630 

Facilities:  The  Air  Photographic  &  Charting 
Service,  Orlando,  Florida,  provides  complete  in- 
service  capability  for  making  Air  Force  films. 
"Qualifying  questionnaires"  for  producers  inter- 
ested in  bidding  on  AF  contract  productions  may 
be  obtained  from  the  office  of: 

Brigadier  General  Clifford  H.  Rees,  The 
Commander,  Air  Photographic  &  Chart- 
ing   Service,    Orlando.    Florida 

Colonel  James  Warndorf,  Deputy  Chief  of 
Staff,  Photography,  Air  Photographic  & 
Charting   Service,  Orlando,   Florida 

Distribution  :  Air  Force  films  are  distributed 
through  the  Air  Force  Central  Film  Exchange 
in  St.  Louis  which  serves,  in  turn,  140  base  film 
libraries  all  over  the  world.  This  film  exchange 
has  recorded  1,900,000  showings  to  an  audience 
of  19,000,000  in  one  year,  exclusive  of  TV 
programming. 


Ed.   Note:   The  Departments  of  the  Army  and 

Navy  are  listed  in  detail  on  the  following  page 
48  in  their  proper  alphabetical  order. 
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FEDERAL  AUDIO-VISUAL  PROGRAMS 


thinking 
of  mal<ing  a 
motion  picture? 

sales  promotion 
teciinical  training 
safety  program 
public  relations 


TEXAS  musniAL 

FIIM  COMMHY 


\TlFCO 


2528  NORTH  BLVD. 
JA  9  4377 

HOUSTON 


script 

photography  i 
animation 
sound 
editing 
processing 
printing 

complete 
services... 

use  one  or  all  of  them! 


DEPARTMENT    OF    THE    ARMY 

Office  of  the  Chief  Signal  OfFicer 

Army    Pictorial    Division 

The   Penlason,    Washington  25,   D.   C. 

•  The  Chief  Signal  Officer  of  the  Army  is 
responsible  by  regulation  for  policy  matters  on 
the  procurement,  production  and  distribution  of 
all  motion  pictures  for  the  Army.  As  a  result, 
all  film  programs  are  handled  by  the  Army 
Pictorial  Division  of  the  Office  of  the  Chief 
Signal  Officer.  Information  on  anij  subject  per- 
taining to  these  programs  may  be  obtained  in 
this  office  from  the  Chief  of  the  Motion  Picture 
Branch  or  the  Chief  of  the  Distribution  and 
Utilization  Branch. 

Col.   A.   A.   McCrary,   Chief,  Army  Pictorial 

Division 

Phone:  OXford  7-3520 
Lt.  Col.  Bevelle  T.  Brown,  Chief,  Motion 

Picture  Branch 

Phone:  OXford  7-4455 
James  A.  Moses,  Chief,  Film  Distribittion  & 

Utilization  Branch 

Phone:  OXford  7-2039 

Activities:  The  Army  Pictorial  Division  pro- 
duces more  than  300  films  of  all  types  each 
year,  including  the  TV  series  The  Big  Picture, 
and  some  films  for  the  Office  of  Armed  Forces 
Information  and  Education. 

Facilities:  The  Army  has  complete  production 
facilities  at  the  Army  Pictorial  Center,  Long 
Island  City,  New  York,  and  contracts  for  many 
various  services  with  commercial  producers, 
writers  and  laboratories. 

Distribution  :  All  official  motion  pictures,  film 
strips,  transparencies  and  related  audio-visual 
aids  are  distributed  throughout  the  Army  by 
the  U.  S.  Army  Film  Distribution  &  Utilization 
System.  This  system  includes  the  Film  Distribu- 
tion &  Utilization  Branch,  Army  Pictorial  Di- 
vision, OCSigO;  the  Distribution  Branch  of 
Army  Pictorial  Center,  and  the  256  Film  & 
Equipment  Exchanges  located  at  Army  head- 
quarters, major  service  schools  and  training 
installations  throughout  the  ZI  (Zone  of  Interior) 
Armies  and  Overseas  Commands. 


DEPARTMENT    OF    THE    NAVY 
Washington  25,  D.  C. 

•  The  U.  S.  Department  of  the  Navy  pi-oduces 
motion  pictures  for  such  purposes  as  training, 
maintaining  fleet  readiness,  explaining  new 
weapons  and  devices,  and  for  medical,  historical, 
indoctrination,  safety  and  recruiting  uses,  to 
name  a  few  key  subject  areas. 

Activities: 

•  Information  and  General  Policy  Procedures  on 
all  aspects  of  the  Navy  film  program,  including 
application  information  for  commercial  producers 
interested  in  bidding  on  Navy  contract  films,  are 
handled  by  the  Chief  of  the  Bureau  of  Naval 
Weapons,  Navv  Department,  Washington  25, 
D.  C. 

Captain    E.    L.    Kiem,   USN— Code   FF,   Di- 
rector,   Photographic    Management    Division 
Phone:   LUdlow  4-5400,  ext.  381-2 

T.  G.  Cassidy,  Code  FFPH-5,  Head,   Train- 
iy>g  Film  &  Motion  Picture  Branch,  Photo- 
graphic   Management    Division 
Phone:  LUdlow  4-5400,  ext.  389-391 


involve    information    on    technical    questions    ri 
garding    bids,    are    handled    by    the    Officer 
Charge,     Navy    Purchasing    Office,    Washingtc 
25,  D.  C. 

Captain    A.    C.    Appelby,    USN,    Officer    in 
Charge 
Phone:    OXford  C-5141 

LCDR  E.  H.  Clark,  USN,  Director,  Purchase 
Division 
Phone:   OXford  6-6479 

Facilities:  The  U.  S.  Naval  Photograph 
Center,  a  field  activity  of  the  Bureau  of  Navf 
Weapons,  is  the  central  photographic  laborator 
for  the  Navy  Department  and  the  Navy's  large* 
photographic  activity.  The  Center,  composed  c 
over  530  military  and  civilian  personnel,  pr( 
vides  photographic  assistance  and  specialize 
services  to  the  entire  Naval  Establishmen 
supervises  the  production  of  Navy  training  film 
and  maintains  the  Navy's  motion  picture  an 
still  photographic  film  libraries. 

The    motion    picture    production    facilities    s 
the   Center   are   modern    and   complete.    There  i 
a  sound  stage,  film  and  tape  recording  and  mi^■ 
ing  equipment,  an  art  and  animation  grou]i    i 
editorial  branch.  Here  experienced  script  wi    ■ 
and  artists  collaborate  with  Navy  photogi-ap- 
and  technicians,  maintaining  a  high  standai 
quality    for    Navy    productions.    The    proct- 
division  has  the  capability  to  develop  and    i 
negative   film    and    release    prints    in    35mn'i 
16mm      black-and-white      and      negative-p".- 
color.  About  75  percent  of  all  Navy  films,   i 
ever,    are    contracted    with    established    coni': 
cial  producers. 

In  addition,  there  is  a  growing  requirenier 
for  films  to  report  on  the  Navy's  research  an 
development  activity,  and  to  meet  this  nee< 
rapidly,  a  TV  closed  circuit  kinescope  facilit 
has  been  activated  at  NPC  during  the  past  yea: 

Extensive  libraries  of  both  still  and  motio 
picture  photography  are  maintained  at  th 
Center.  Library  services  are  provided  to  tli 
Naval  Establishment  and  other  governmer 
agencies  and  to  commercial  concerns  on  a  cas 
sale  basis.  The  Still  Picture  Department  prt 
duces  all  types  of  still  photography  such  a 
press,  serials,  murals,  and  official  portraits.  Up 
to-date  continuous  roll  paper  printing  and  proc 
essing  units  meet  the  Navy's  large  volume  prin 
demands.  There  are  also  complete  negative,  \n> 
tive  and  transparency  color  processing  facilitie; 

A  research  and  development  group  conduct 
tests,  experimentations,  development  and  evalua 
tion  of  photographic  equipment.  Here,  technics 
photographic  specifications,  instructions  a  n 
other  publications  are  also  prepared.  Informa 
tion  about  NPC  may  be  obtained  from :  th 
Commanding  Officer,  Naval  Photographic  Ceiitei 
Naval  Air  Station,  Washington  25,  D.  C. 

Captain   Noel  R.   Bacon,  USN,  Commanding 
Officer 
Phone:   LUdlow  4-2400,  ext.  224-5 

LCDR    C.    W.    Richey,    USN,    Head.   Motion 
Pictitre   Department 
Phone:   LUdlow  4-2400,  ext.  355 

J.    Walter    Evans,    Assistant    Head,    .l/"/i"" 
Picture    Department 
Phone;   LUdlow  4-2400,  ext.  282 

Distribution  :    Prints    of    Navy    films    av:i 
to    the    public    can    be    purchased    from    I'l 
World  Films.  Inc.,  1445  Park  .\ venue.  New  ■! 
19,  N.  Y.,  under  an  annual  contract  admini-i' 
by  the  U.  S.  Office  of  Education.  Navy  filni^ 
be  borrowed  from  the  nearest   Navy  film  .-i.i  pi 
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'Aluiays  the  low  Bidder' 


\ 


•;M.^. 


No  .  .  .  WVP  is  not  always  the  low  bidder.  Professional, 

imaginative  film  work  generally  costs  a  bit  extra.  It's  wortt^it.  ■    i  :..„,. 

^  WdsKington  Video  Productions/ Ine. 

number  24  \  street,  n.w. 
wasliington  1,  d.  c,  Lincoln  6-1300 

INDUSTRIALS      •      DOCUMENTARIES      •      EDUCATIONAL 


FEDERAL  AUDIO-VISUAL  PROGRAMS: 


(DEPARTMENT     OF     THE     NAVY:     CONTINUED) 

source.  Tiaininij  Aids  Libraries,  Aviation  Film 
Libraries,  Recruiting  Stations  and  Public  Infor- 
mation Offices  are  located  throughout  the  United 
States.  Requests  for  the  use  of  Navy  stock  foot- 
age in  commei-cial  productions  should  be  sub- 
mitted to  the  Chief  of  Information.  Navy  Depart- 
ment, Washington  25,  D.  C. 

United    States   Marine    Corps 

•  For  information  on  U.  S.  Marine  Corps  films. 
which  are  produced  by  the  Department  of  the 
Navy,  write  to  the  office  of: 

Major    John    L.    Zorack,     Motion     Pictures, 
Room  4024,  Arlington  Annex.  Washington 
25,  D.  C. 
Phone:   OXford  4-1786 


FEDERAL    AVIATION    AGENCY 

Management  Services  Division 

Motion   Picture   Branch 

16th  &  Constitution,  Bldg.  T-5,  M.S.  1.52 

Washington  25,  D.  C. 

Anthony    Jowitt,    Chief,    Motion    Picture    &■ 

Photographic  Section 

Phone:  W^Orth  7-3863 

Activities:  The  Motion  Picture  Branch  produces 
films  which  are  designed  to  meet  the  needs  of 
the  bureaus  and  offices  which  comprise  the 
Federal  Aviation  Agency.  These  films  include 
training  films,  technical  films,  recruiting  spots 
for  TV,  progress  reports,  and  public  relations 
motion  pictures. 

Facilities:  The  FAA  has  in-service  capability 
and  contracts  with  industry  for  some  films. 


Distribution:  Distribution  of  FAA  films  is 
handled  through  the  Motion  Picture  &  Photo- 
graphic Section  of  the  Management  Services  Di- 
vision of  the  Federal  Aviation  Agency. 

Productions:  Nearly  a  dozen  pictures  have  been 
completed  by  the  FAA  and  close  to  twenty  new 
titles  are  on  the  boards  for  production.  These 
include  Flight,  a  28-minute  color-sound  public 
relations  film;  The  Path  From  the  Sky,  about 
all-weather  landing  system  devices;  Jet  Traffic — 
Ciri!  and  Jet  Traffic— Military:  The  R  and  D 
Story;  Instant  Communications;  The  Eye  of  the 
Needle;  Preparedness  Pays  Off. 


NATIONAL    AERONAUTICS 
AND    SPACE    ADMINISTRATION 

Office  of  Technical  Information  & 
Educational  Programs 

1520  "H"  Street,  N.W.,  Washington  25,  D.  C. 

Shelby    Thompson,    Director.    TIEP   Office 
Phone:   DUdley  2-6121 

Robert  H.  Henimig,  Special  Assistant  to  the 
Director 
Phone:  DUdley  2-6101 

James    Bernardo,    Chief,    Educational    Pro- 
grams 
Phone:  DUdley  2-6916 

Byron    Morgan,    Motion    Picture    Production 
Officer 
Phone:   DUdley  2-7998 

Activities:  This  agency  produces  technical  and 
public  information  films  on  space  and  aero- 
nautics. 


Facilities;     Motion    picture    requirements    ar|| 

fulfilled  through  in-house  capability,  contractor!! 
(NASA  Test  ('entei's  and  industry),  and  indus-'l 
try  sponsored  programs. 

Distribution:  NASA  films  are  distributel 
through  NASA  centers  and  offices. 

Productions:  1960  productions  include:  Pro 
Echo;  Tiros  I;  Tiros  II;  Project  Mercury  /,'■ 
ports  I  and  11;  Chemistry  of  Meteorvaporizat n,, 
and  many  technical  films. 


OFFICE    OF    CIVIL    AND 
DEFENSE    MOBILIZATION 

National   Head'.iuarlers:   Washington  25,   D,  C] 

Nat  S.  Linden,  Director,  .Audio-Visual  Office 
Phone:    Executive   3-3300,  ext.   2808 

Operational  Headquarters:  Battle  Creek,  MicluJ 

Martin    Lobdell,    Director,    Motion     Picture 

Division 

Phone:   WOodward  2-6511,  ext.  442 
John  A.  Nugent,  Assistant  Director,  Motinn 

Picture    Division.    Phone:     WOodward    1^- 

6511,  ext.  442 

Activities:  This  office  plans  and  produces  mot  t 
pictures  to  support  programs  of  the  OCDM. 

Facilities;  At  the  present  time,  all  productii>r 
is  contracted  to  commercial  film  producers,  i.i 
performed  by  other  agencies  of  the  Federal  (iiv 
ernment  under  OCDM  supervision.  For  all  :n 
formation  on  motion  pictures,  contact  the  M<;it:<:ir 
Picture  Division  at  the  Battle  Creek  Head 
quarters. 

Productions;  Civil  Defense  iu  Schools;  Radiu-, 
logical  Defense,  and  National  Early  Alarm  Re- 
peater were  produced  in  1960.  The  following 
films  were  adopted  commercial  subjects  distrib- 
uted during  the  year;  The  Dual  Purpose  Romn: 
The  Family  Fallout  Shelter;  Seconds  for  Sur- 
vival, and  Walt  Builds  a  Family  Fallout  Sheltrr. 
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MOTION  PICTURE  PRODUCTION 

FOR  INDUSTRY  &  TEUVISON 

NEW  YORK 
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SCENE       TME       SOUND 
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MOTION  PICTURE  PRODUCTION 

fOR  INDUSTRY  &  TEUVISON 

NEW  YORK 
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MOTION  PICTURE  PRODUCTION 

FOR  INDUSTRY  &  TEUVISON 

NEW  YORK 


LIGHTER  BY  ZIP., 
DESIGN^  BY  TELIC  IN^ 


attention:    FILM 


Fow  SALES M ATE  soi^wd  slidefilms  in 
9  months!— FOOD  company 

Five  SALE.SM ATE. sound  slidefilms  in 
LV2  months!— AD  agency 


Seventy -five  S  A  LE  S  M  ATE  sow /k/  slide- 
films ! —B\jsmE.ss  MACHINE  MANUFACTURER 


The  film  production  business  is  booming! 

That's  right,  it  U  booming  for  producers  of  sound  slidefilms  for  SALESMATE. 
Because  SALESMATE  represents  the  most  dynamic  market  for  your 
service  in  America  today! 

What  is  SALESMATE?  As  its  hundreds  of  business  and  industrial  users 
can  tell  you,  it's  the  most  effective  selling  tool  in  existence — a  fully  automated, 
audio-visual  desktop  aid  to  outside  selling.  SALESMATE's  business 
doubled  in  1960  alone . . .  and  film  producers  are  cashing  in  on  its 
tremendous  success ! 

Are  you  getting  your  share  of  SALESMATE  business?  Can  you  afford  not  to? 
Send  in  the  coupon  today!  Find  out  how  you  can  increase  your  production 
...and  revitalize  vour  business. .  .with  SALESMATE! 


For  complete  details,  phone  or  mail  the  coupon  today. 
Phone:  Orange  6-6500 


Mr.  Robert  Shoemaker.  Manager  Dept.  BS-2 

SALESMATE   DIVISION 

Charles  Beseler  Co. 

219  S.  18th  Street,  East  Orange,  N.  J. 

Dear  Bob : 

□  Send   your  business   analyst   as   soon   as  possible  with 
details  on  how  I  can  increase  my  film  business! 

□  Send   me    descriptive    literature    on    SALESMATE 
immediately ! 


Ci.y_ 
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FEDERAL  AUDIO-VISUAL  PROGRAMS: 


UNITED    STATES 

ATOMIC    ENERGY    COMMISSION 

Office  of   Public   Information 
Audio-Visual    Branch 


Wash  in;;  ton 


I).  (  . 


•  The  Audio-Visual  Branch  of  the  Atomic 
Energy  Commission  has  as  its  primary  function 
responding:  to  requests  from  the  public  media 
in  all  the  audio-visual  fields  for  assistance  in 
the  preparation  of  films,  stills,  and  other  audio- 
visual  materials  on   atomic  energy. 

Edwin  L.  Wilber.  Branch  Chief 

Phone:   HAzelwood  7-7831,  ext.  5365 

Elton  P.  Lord,  Deputy  Chief 

Phone:  HAzelwood  7-7831,  ext.  5476 

Activities:  This  branch  plans  and  carries  out 
audio-visual  and  still  picture  projects  to  advance 
specific  Commission  programs,  and  acts  as  ad- 
visor to  Commission  and  contractor  personnel 
in  Washington  and  nationwide  on  audio-visual 
problems  and  projects.  This  branch  also  places 
Commission-  and  contractor-produced  motion 
pictures  into  loan  and  commercial  sale  chan- 
nels, determines  the  content  of  the  10  domestic 
and  4  overseas  film  libraries,  and  issues  popular- 
level  and  professional-level  film  lists. 

Facilities;  AEC  has  no  motion  picture  produc- 
tion facility  or  motion  picture  laboratory,  but 
uses   Government  and/or  commercial   services. 

Distribution:  AEC  operates  an  8,000  still  photo 
library,  and  distributes  films  through  10  do- 
mestic film  librai'ies  which  cover  particular 
geographical   areas.   All   films   are   for  free-loan. 


The  Commission  also  has  four  overseas  libraries 
at  its  offices  at  the  U.  S.  Embassies  at  London, 
Brussels,  Tokyo  and  Buenos  Aires,  stocked  with 
semi-technical  and  technical  films.  The  Brussels 
and  Buenos  Aires  libraries  have  about  50  films 
each  in  French  and  Spanish  respectively.  Infor- 
mation on  libraries  available  from  Washington 
office. 

Stock  Footage:  The  Commission  has  more  than 
120,000  feet  of  35mm  black-and-white  unedited 
film  footage  on  peacetime  uses  of  atomic  energy 
available  for  purchase.  Information  may  be  ob- 
tained from  Washington  office.  Color  stock  foot- 
age is  also  available  from  any  of  the  completed 
documentary  films  produced  by  or  sponsored  by 
the  government.  Films  may  be  borrowed  from 
libraries  in  geographical  areas.  Unedited  stock 
film  footage  in  black-and-white  and  color  on 
nuclear  or  thermonuclear  detonations  is  sold  at 
Lookout  Mountain  Air  Force  Station,  USAF, 
8935  Wonderland  Avenue,  Hollywood  46,  Cali- 
fornia. 

Productions:  During  1960,  this  headquarters 
produced  a  film  on  the  Nuclear  Ship  Savannah 
with  the  Maritime  Administration,  titled  Under- 
way; also  Industrial  Applications  of  Radioiso- 
topes; Group  Shelter;  Technical  Information 
Services  of  th^  AEC. 

GENERAL    SERVICES    ADMINISTRATION 

Federal  Supply  Service,  Washington  25,   D.  C. 

Mrs.  Marjorie   Britt,  Assistant   Chief,  Office 
and   Photographic    Equipment   Section 
Phone:    WOrth   3-5772 
•     This    office    makes    Federal    Supply    Schedule 
contracts    for    photographic    supplies    for    all    of 
the  government  agencies. 


ADVKRT'XG    FII>M    AWA1{1)S 

(CONTINUED     FROM     PAGE     TWENTY-SIX 

d"Or"  awarded  to  the  producer  with  the  high 
est  average  marks  in  either  or  both  groups.  f<> 
a  minimum  entry  of  six  films. 

Jury:  An  International  Jury  will  be  selectei 
to  judge  motion  pictures  entered.  Members  o 
the  various  international  and  national  adver 
tising  associations  and  federations  will  com 
pose  this  judging  group.  g 


INT'L  SCREEN  ASSOCIATION 

(continued     from      page      THIRn 

geria ) ;  Levant  Screen  Services  ( Lebanon 
Egypt  &  Jordan). 

Purpose;  To  develop  members"  business  ii 
foreign  countries  and  in  their  own  countries 
and  to  exchange  information,  ideas,  tiln 
scripts,  publications  and  all  other  matters  o 
interest  to  members.  To  represent  and  pro 
mote  interest  and  advancement  of  member 
both  in  their  own  countries  and  abroad. 

Meetings:  Executive  Committee  meeting 
held  quarterly.  1961  Annual  General  Meetinj 
in  September,  date  not  set. 

1961  Activities:  The  8th  International  Ad 
vertising  Film  Festival,  June  12-16.  Cannes 
France.  (Joint  sponsor  with  Internationa 
Screen  Advertising  Services.)  Contact:  Mr 
Peter  Taylor,  International  Advertising  Filn 
Festival,  Head  Office,  Excel  House,  WhitcomI 
Street.  London,  W.  C.  2,  England.  i„ 


CAL  DUNN  STUDIOS,  .NO 


159  EAST  CHICAGOAVE     CH  ICAGO.  1 1  ■  WHitehall   32424 


mW^c:mBm 

52 


BUSINESS     SCREEN     MAGAZINE 


From  "Your  Sluire  in  Tomorrow"  pioduced  for  The  New  York  Stock  Exchange 


^A/haf  makes  a  movie  MOVE  . . . 

move  your  vroducts,  move  your  ideas? 

\^/e  believe  the  answer  is  people. 


with  original  concepts... 

and  ike  ahility  to  ^nstnt  tJicm  dramatxcaWy. 


wiiik  creative  talents... 

and  tlie  skill  to  employ  them  in  the  medium  ofjilm. 


with  ^mde  of  craji . . . 

and  tke  awareness  that  every  project 

is  a  lasting  yardstiik  of  their  talents. 

KNICKERBOCKER  PRODUCTIONS,  Inc. 

630 'Hinth  Avenue    •    l^ewYorU  36,  Hew  YorV 

Clrele  5-6710 
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See  the  difference . . . 

when  16mm  Color  Specialists  process  prints! 

Quality  depends  on  people.  That's  why  Color  Reproduction  Company  has  always 
believed  only  Specialists  can  produce  the  FINEST  QUALITY.  And  that's  why  Color 
Reproduction  Company  in  over  22  years  of  Specializing  exclusively  in  16mm  color 
printing,  has  earned  a  reputation  for  guaranteed  quality  which  is  the  Standard  of  the 
Industry.  See  what  the  technical  know-how  and  production  skills  of  Color  Reproduc- 
tion Company's  Specialists  can  do  for  your  16mm  Color  Prints! 


7936  Santa  Monita  Blvd.,  Hollywood  46,  California 

Telephone:  OLdfield  4  8010 


Milan's    Third    Cine-Meeting 
to  Showcase  Business  Films 

■fi:  The  Third  C'ineMeeting  of  t 

I  "International  Film,  TV  Film  :J 
Documentarv  Market"   (Mil  I 
will   be   held   April    12-28   in 
Ian.  Italy,  in  conjunction  wiili  . 
39th  Milan  International  Sani| 

,  Fair. 

Formerly  organized  as  the 
ternational  Display  of  Cinerii  ii 
raphy  for  Publicity.  Industr\   . 
Technics  Use.  MIFED  was  be; 
in    April.    1960.    The    Market- 
held   twice  yearly,  with  a   S|ir : 

!  session  concurrent  with  the  Vli  i 
Fair,  and  a  Fall  session  in  ir- 
October. 

Dr.  M.  G.  Franci.  an  execut; 
of     Mercalo     Inlenuizioiuile 
Film,  del  TVFilm  e  del  D(i(  imi  ■ 
tario,   said   that   as   its   name   i 
plies,  MIFED  is  a  real  "nuirk 
in  the  literal   sense  of  the   «o 
The   aim  of  MIFED   is  "to  p 
mote    contacts    among    buMne 

i  men    from    every    branch    ol 
modern  film  industry,  in  order 
increase — to    the    benefit    ol 
concerned — the    international    i 
change  of  motion  pictures  and  ■ 
favor   all    activities    in    the    C  ii 
matography  and  Television.' 

Information     and     applicati 
papers  may  be  obtained  by  wi 
ing    to:     Commissariato    c 
MIFED,   Largo   Domodossoki 
Milan  (640).  Italy. 

*      *     * 
Select   Outstanding    Industrial 
Films  for  Festival  at  Turin 
v;    Several    outstanding    inducer 
films  made  since  January  1.  1^" 
are  being  submitted  in  the  nai 
of  American  Industry  to  the  St 
ond  International   Industrial   Fi 
Festival  to  be  held  in  Turin.  Ila 
June  25-28.  1961. 

The  Festival  is  open  to  all  i 
ganizations  which,  in  each  cou 
try,  represent  their  national  indi 

i  tries  as  a  whole,  and  each  orgai 
zation   can   enter   a    selection 
fifteen  films  in  all.  The  Naiior 
Association    of    Manufacture; ^ 
submitting  entries  on  this  ha^is 
Sponsored    by    the    Conlcdci 
zione   Gene  rale   dell'lndusli 
Italiana    under    the    patronage 
the  Council  of  the  Industrial  Fe 
erations   of   Europe    (CTFEi.   t 
IIFF  has  the  following  aimv: 

— to  show  through  docunie 
taries  the  progress  of  indiivti 
production; 

— to    represent    the    elToitv 
private    initiative    for    the    e\pa 
sion   of   economic,   technical    ai 
labor  activities; 

— to  stimulate  the  productii 
of  high-quality  industrial  lilr 
and   to   promote   closer   cooper 


54 


BUSINESS     SCREEN     MAGAZIN 


ill  between  the  industries  of 
,'ious  countries,  and 

—to  show  the  influence  of  in- 
l;try  on  the  economic  and  so- 
■\  structure  of  society. 

Categories  for  entries  in  the 
%tival  include  public  relations, 
illustrial  techniques,  marketing 
ili  sales  techniques,  research, 
/'.-ational  training  and  education, 
i'  c  i  a  1  welfare  and  industrial 
,)ety.  » 

ijlustry  Film  Producers  In 
Ational  Convention,  June  2-3 

The  second  National  Conven- 
:|n  of  the  Industry  Film  Pro- 
bers Association,  originally  set 
[<  March  31 -April  1  at  the 
Viramar  Hotel  in  Santa  Monica, 
nif..  has  been  rescheduled  for 
Jne  2-3  at  the  same  location. 
[The  dates  were  changed  in  or- 
±  to  avoid  conflict  with  Easter 
cservances  and  to  grant  some 
lade  Show  participants  addi- 
t  nal  time  to  prepare  exhibits. 

The  professional  use  of  8mm 
euipment  will  be  one  of  the  in- 
rivations  introduced  to  the  film 
iaustry  at  this  year's  Trade 
Sow.  A  "Production  Clinic"  will 
fjUure  a  staff  of  experts  to  dis- 
dss  specific  problems  of  film  pro- 
tction  with  convention  delegates. 

Speakers  at  the  two-day  event 
\11  include  leaders  in  govern- 
lent  and  industry,  covering  a 
vde  range  of  topics  applicable  to 
tb  industry  film  field.  Session 
tpics  already  scheduled  for  the 
[bgram  are;  Low  Budget  Ani- 
ihtion;  Dubbing  for  Foreign  Dis- 
ibulion;  The  Role  of  Motion 
ifiures  in  Nuclear  Weapons 
isling.  and  Techniques  of  Music 
id  Sound  Effects. 

Information  on  the  IFPA  con- 
'intion  may  be  obtained  by  writ- 
if  g  Convention  Headquarters. 
ijO  the  Paul  Garrison  Organiza- 

n,     10323-F    Santa    Monica 

vd.,  Los  Angeles  25,  California. 

me  Goodford  Vice-President 
Elektra  Film  Productions 

I  Elektra  Film  Productions,  Inc., 
!is  named  Jack  Goodford  a  vice- 
esident. 

Films  which  Goodford  directed  i 
r  Elektra  in  1960  have  won 
vards  at  the  Cannes  Festival,  the  j 
in  Francisco  International  Film 
'stival.  the  London  Film  Festi- 
il,  the  First  American  TV  Fes- 
val  and  the  New  York  Art 
irectors  Annual  Show. 

Prior  to  his  association  with 
lektra.  Goodford  was  with  UPA 
r  many  years  directing  non- 
'eatrical  material,  as  well  as  a 
Ir.   Magoo   entertainment   short. 


P  <^  S   PARADE  OF  NEW  PRODUCTS 


ACMADE  MARK  II 

EDITING  TABLE 

Makes 
Editing 
Easy! 

Prices  are 

'  H  '  in  line — 

complete 

2  channel 

'2975 

f.o.b.  New  York 

Operation  ot  this  simple,  efficient  editing 
machine  can  bi  mastered  m  minutes.  Con- 
tinuous movement  provides  absolute  safety 
for  your  film.  Instant  controls  and  de- 
clutcfiing  allows  up  to  50%  increase  speed 
and  efficiency  in  editing.  Any  comb  nation  of 
2  or  3,  16mm  or  35mm  channels,  plus  mag- 
netic and  optical  sound  available 

WRITE   FOR   DETAILED   BROCHURE 


F&B 
ANIMATION  STAND 

The  undisputed  pefformance  champion 
in  the  low-priced  animation  stand  field. 


It's  an; 

•  Animation 
Stand 

•  Filmstrip 
Stand 

•  Product 
Stage 

•  Titling 
Stand 


Compare  these  specifications: 

•  Zoom  Range  1-30  Field 

•  Compound  Camera  Carriage 
18"  E-W,  12"  N  S 

•  Tracking  Accurate  to  1/1000 
of  an  inch 

Weight  450  lbs.  14  Accessories  Available 

Basic 
Stand 


^995 


NEW  F&B  MARK  III  FLUID  DRIVE  TRIPOD 


Complete  outfit  for  16mm  cameras, 
35mm  Eyemos  &  Arris,  at  an  amazingly 


low  price 


^39 


50 


Includes  Tripod,  Adapter  and  Visco-matic 
Fluid  Head.  With  F  &  B's  usual  iron-clad 
guarantee. 


The  day  of  the  friction 
head  is  fast  coming  to 
an  end.  More  camera- 
men now  use  fluid 
drive  heads  because 
they  meet  the  demand 
for  smooth,  continu- 
ous, easily-controlled 
action 


Tripod  legs  only „. 

Baby  tripod  legs  only... 
Fluid  Head  only,. 


DIRECTORS' 
p^    VIEWFINDERS 

New,  imported  director's 
viewfinder  with  large, 
clear  optics  in  4  new 
models  at  very  reason- 
able prices. 

Model  I — for  35mm,  range 

25mm-135mm   $49.50 

Model  lA — for  16mm.  range 

11  5mm-75mm    49.50 

Model  IB — for  16  mm,  range 

8mm-75mm 69.50 

Model  III— for  35mm  Wide-Screen  & 
TV  Camera  range  3-4  to  2-55-1.  with 
sliding,  adjustable  marks  B9.50 

rprP  — Neckctiain  and  Leather  I 
rnLL  Case  with  Order  ! 


...„_..„$49.50 

„ 47.50 

.„ 97.50 

Leather  &  Vinyl  case 12.50 

Leather  &  Vinyl  case  for  Baby 11.50 


F  &  B  NICKEL  CADMIUM 
BATTERIES 

The  perfect  compan- 
ion for  youf  Arnflex, 
mounted  in  rugged 
aluminum  case,  with 
shoulder  strap  In- 
destructible, high 
capacity  Nickel  Cad- 
mium cells  provide 
perfect  power,  abso- 
I  I    '  lutely   guaranteed 

for  1  year. 

7v    Battery  (6  cells) $85.00 

lOv.  Battery  (8  cells) 100.00 

I5v.  Battery  (12  cells) 135.00 

Voltmeter  attach,  (opt)  20.00 

Ammeter  attach,   (opt)   10.00 

Miniaturized    Charger    29.50 

NEW— 15V-7V2V    Battery — can    be    switched 
for  7V2V  or   15v  for  both   16mm  and  35mm 

Arris    $155,00 

With  Built-in  Charger  184.50 


PORTMAN  ANIMATION  STAND 

Our  new  streamlined  design  incorporates  all  the  versatility 
of  stands  costing  twice  as  much.  Enthusiastic  users  from 
Australia  to  Venezuela  endorse  its  rugged  simplicity  and 
efficiency. 

More  than  45  accessories  available  including: 

•  Multi-Plane  Table  •  Aerial  Image  Projector 

•  Traverse  Peg  Bar  •  Stop  Motor  Motor 

•  12  Field  Crawl  Unit  •  Acme  Portman  Rack-over, 

16mm-35mm  Camera 

^1595 

Basic  stand     t'Jf-J 
WRITE  FOR  COMPLETE  20  PAGE  CATALOG 


SERVING  THE  WORLD'S    FINEST  FILM   MAKERS 


•TT* 


9   II>^C. 

68  West  45th  Street.  New  York  36,  New  York  •  MUrray  Hill  2-2928 
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AUDIO-VISUAL  PROGRAMS  IN  U.  S.  GOVERN  MEN! 


DEPARTMENT    OF    AGRICULTURE 

Office  of  Information 

Motion   Picture   Service 

Washington  23,  D.  C. 

•  The  Motion  Picture  Service  of  the  USDA 
produces  motion  pictures  in  color  and  black-and- 
white  on  agricultural  and  related  subjects  for 
various  agencies  within  the  Department  and.  on 
occasion,  for  other  Government  agencies.  Pro- 
duction and  laboratory  services  are  also  available 
on  a  cooperative  basis  with  land  grant  colleges 
and  universities. 

Jim  Gib.son.  Chief,  Motion  Picture  Service 
Phone :  DUdley  8-6072 

Al  Carrello,  Chief  of  Production 
Phone:  DUdley  8-3628 

Sid  Schwartz,  Chief  of  Planning  &  Research 
Phone :  DUdley  8-207.3 

Arthur  Foster,  Chief  of  Laboratory 
Phone:  DUdley  8-6747 

James  E.  Alford,  Chief  of  Distribution 
Phone:  DUdley  8-5246 

Mrs.  Anne  Ware,  Stock  Footage  Librarian 
Phone:  DUdley  8-.3628 

Activities:  The  USDA  currently  has  300  films 
in  distribution  with  an  estimated  audience  of  165 
million  persons.  These  films  cover  such  subjects 
as  conservation,  forestry,  agricultural  research, 
insect  eradication,  nutrition  and  marketing.  In 
addition,  the  Department  is  prepared  to  co- 
operate with  qualified  non-government  organiza- 
tions in  the  production  and  distribution  of  agri- 
cultural educational  motion  pictures  and  TV  films 
which  are  related  to  agricultural  programs,  if 
the  non-government  cooperator  is  a  non-profit 
organization  or  association  concerned  with  the 
dissemination  of  agricultural  information  or  the 
production  or  handling  of  one  or  more  agricul- 
tural products. 

Facilities:  The  USD.A.  Motion  Picture  Service 
has  complete  in-service  production  and  laboratory 
facilities  which  have  been  in  continuous  opera- 
tion since  1907. 

Distbibution  :  Films  for  school  and  group  show- 
ings are  distributed  through  cooperative  film  li- 
braries in  each  state.  Films  for  TV  bookings  are 
distributed  directly  from  Washington,  and  prints 
of  all  films  may  be  purchased  from  United  World 
Films  of  New  York.  Catalogues  are  available  of 
motion  pictures,  films  suitable  for  TV  showing, 
and  of  stockfootage,  which  is  for  sale  at  a 
nominal  cost. 

Productions:  1960  productions  include:  Break- 
through, a  career  film  in  farm  research;  The 
REA  Storii,  the  history  of  the  Rural  Electrifica- 
tion Administration;  Roundup,  the  story  of  the 
eradication  of  the  screw  worm;  Miracles  from 
Agriculture,  a  marketing  research  film;  Oppor- 
tunities Unlimited,  a  film  about  improving  living 
conditions  in  certain  rural  areas;  The  Forest, 
about  the  multiple  uses  of  national  forest  lands; 
Wanted:  Plant  Pest  Detectives,  about  reporting 
unusual  insects  and  pests;  Fallout  and  Agricul- 
ture, a  presentation  of  the  problems  of  radio- 
active fallout  as  it  affects  the  farmer;  and 
others. 
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DEPARTMENT    OF    COMMERCE 

Washinclon  2.'),  D.  C. 

•  The  U.  S.  Department  of  Commerce  produces 
and  circulates  motion  pictures  dealing  with  those 
domestic  and  foreign  subjects  relating  to  the 
offices  which  are  under  the  jurisdiction  of  this 
Department. 

Business   &    Defense   Services   Administration 

Nathan  D.  Golden,  Director,  Scientific,  Mo- 
tion Picture  &  Photographic  Products  Di- 
vision 
Phone:  WOrth  7-4378 

Geo.    R.    Donnelly,   Chief,   Motion  Picture  & 

Photographic  Products   Branch 
Phone:    WOrth   7-2778 

Earl    Young,   Motion   Picture    Analyst,    Mo- 
tion    Picture     &     Photographic     Products 
Branch 
Phone:   WOrth  7-2911 

•  The  Motion  Picture  and  Photographic  Products 
Branch  was  established  to  serve  the  motion  pic- 
ture and  the  photographic  and  motion  picture 
apparatus,  equipment  and  supplies  industries.  It 
performs  many  functions,  some  of  the  more 
important  being  to  foster,  promote,  and  develop 
the  foreign  and  domestic  trade  of  these  indus- 
tries. It  provides  market  development  counsel 
to  producers  and  exporters  as  to  where  and  how 
to  cultivate  and  expand  their  overseas  sales, 
acquire  distributors,  facilitate  the  acquisition  of 
frozen  remittances,  and  render  assistance  in 
other  problem  areas.  It  also  participates  in 
tariff  and  trade  negotiations,  and  maintains 
constant  surveillance  of  foreign  trade  trends,  and 
periodically  issues  concise  basic  information  re- 
leases for  industry  guidance.  Furthermore,  the 
Branch  acts  as  the  focal  point  for  industry  with 
reference  to  advice  and  guidance  to  other  agen- 
cies and  use  of  other  agency  facilities. 

Coast  &  Geodetic  Survey 

G.  P.  Meredith,  Chief,  Technical  Service  Div. 
Phone;  STerling  3-9200,  ext.  749 

•  This  division  has  produced,  in  the  past  nine 
years,  four  documentaries  on  the  following  sub- 
jects: general  activities  of  the  Coast  &  Geodetic 
Survey;  tides;  geodesy,  and  surveyors  at  work. 
Certain  aspects  of  these  productions  were  con- 
tracted to  industry.  In  addition,  the  Coast  & 
Geodetic  Survey  recently  collaborated  on  the 
National  Academy  of  Science's  Planet  Earth 
series.  Film  information  is  available  through  the 
Technical  Service  Division. 

National  Bureau  of  Standards 

William  R.  Tilly,  Office  of  Technical   Infor- 
mation, Connecticut  &  Van  Ness  Avenues, 
N.  W.,  Washington,  D.  C. 
Phone:  EMerson  2-4040,  ext.  7093 

•  This  Bureau  produces  scientific  and  technical 
motion  pictures  about  the  research  programs  of 
the  National  Bureau  of  Standards.  Films  are 
available  from  the  Photographic  Services  Labora- 
tory at  the  above  address,  and  information  is 
available  from  the  Office  of  Technical  Informa- 
tion. 

Bureau  of  Public  Roads 

Ray  B.  Dame,  Chief,  Motion  Picture  Branch 
Phone:   Executive  3-4957,  ext.  7.36 

Activities  :  This  Bureau  produces  films  on  sub- 
jects pertinent  to  highway  development  and  im- 


provement, safety,  and  other  related  subjecl 
for  government  agencies,  state  and  focal  highwal 
departments,  engineering  colleges  and  univef 
sities,  and  other  interested  organizations.  Filnl 
are  often  produced  in  cooperation  with  the:| 
organizations   and   schools. 

Facilities:   In-house  capability. 

Distributio.n"  :  These  films  are  available  on 
loan  basis,  with  borrower  paying  transportatic| 
charges  both  ways,  from  the  Chief,  Motion  Pi^ 
ture  Branch,  Bureau  of  Public  Roads,  Washinj 
ton  25,  D.  C.  Safety  films  on  winter  driving  ai 
available  from  the  National  Safety  Council,  42 
N.  Michigan  Blvd..  Chicago  11.  Illinois. 

Productions:  All  films  of  this  bureau  are  colo: 
sound.  1960  productions  are:  Safety  in  Highwa 
Surveying ;  Introduction  to  Highway  Hydraulic* 
Dual  Drum  Paver  Productivity;  Winter  Drivini 


U.  S.  Weather  Bureau 

James     M.     Bell,     Public     Information     (     .  ! 
ordinator 
Phone:  ADams  2-3200,  ext.  456  ' 

Phillip   Crofford,  Film  Librarian 
Phone:  ADams  2-3200,  ext.  217 

•  The  Weather   Bureau  contracts  for  film-   a 
film  shorts  to  be  used  in  warning  programs  a  - 
ciated  with  hurricanes  and  tornadoes.  In  add' 
it    provides    technical    assistance    for    film- 
weather    related    subjects.    The    Bureau    ha-     . 
extensive  library  of  other  weather  films  prt->ii 
elsewhere;    loan    information    is    available    ' 
the    Office    of    Public    Information    or    the    K 
Library. 

OfFice   of   International   Trade   Fairs 

Harry  B.  Lyford.  Chief,  Public  Information 
Phone:  STerling  3-9200,  ext.  454 

Activities:  This  office  produces  an  annual  fill 
for  business  executives  on  the  dynamic  govern 
ment — industry  program  at  International  Trad 
Fairs. 

Facilities;  These  films  are  contracted  out  fo 
production. 

Distributio.n':  The  IS'^-minute  color  films,  whic 
are  available  on  a  free  loan  basis,  are  handle 
through  the  Office  of  Public  Information  of  thi 
branch,  and  through  Department  of  Commerc 
field  offices.  Black-and-white  prints  are  availabl 
for  TV  use. 

Productio.N'S :  Showcase  for  Freedom;  Cncle  Sat 
Goes  to  The  Trade  Fair;  Tradeways  to  Peace 
and  a  1960  ITF  film  in  production  at  press-time 

Maritime  Administration 

Myer    Trupp.    Public    luforniatinu    Officer 
Phone:  STerling  3-5200.  ext.  4461 

•  This  administration  engages  in  limited  filn 
production  to  promote  American  Merchant  Ship 
ping.  At  present,  the  Maritime  .•\dministratioi 
is  engaged  in  a  cooperative  project  with  th 
.A.tomic  Energy  Commission  and  commercial  in 
dustry  on  a  special  film  report  about  the  X.  S 
Savannah,  the  world's  first  nuclear  merchan 
ship.  Films  are  available  through  the  Director 
Public  Information  Office. 

A  Word  About  This  New  Feature 

•  For  the  first  time,  we  are  privileged  to  brinf; 
our  readers  these  many  columns  of  data  oi. 
Federal  audio-visual  activities.  Subsequent  issue: 
will  correct  any  oversights  in  this  pioneerin( 
effort.  Please  direct  all  inquiries  and  changes  t< 
the  Editors. 
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1,400   PRINTS!!" 


Scene    from   A.T.t  T.'s    "A    Manner   of   Speoking"   starring   fred   Clart 


'.0 


CURRENTLY  IN  PRODUCTION: 

"You're  Never  Too  Young"—  Easfern  AirUi^ 

"Anatomy  of  An  Accident"—  A.  T.  &  if 


"Destinaiion  Reliability" —  Atomic  Energy  Commission 
"Tiger  by  the  Tail" —  Clemson  College 
"Celebrity  Golf"—  NBC  Television  Network 


YES,  1,400  PRINTS 

In  a  little  over  one  year . .  M. 
1,400  Technicolor  35mm 
and  16mm  prints  of 
the  A.  T.  &  T.  public 
relations  motion  picture 
**A  Manner  of  Speaking" 
are  in  distribution. 

It  takes  Showmanship  to 
earn  this  kind  of  circulation. 
The  picture  was  written  and 
produced  by — 


OF   CALIFORNIA 
THEATRICAL  •  COMMERCIAL  &  TELEVISION  MOTION  PICTURES 
CHICAGO  HOLLYWOOD  SAN   ANTONIO 


FEDERAL  AUDIOVISUAL  PROGRAMS: 


DEPARTMENT    OF    HEAITH, 
EDUCATION    &    WELFARE 

WashillKloil  2.').   H.  ('. 

United  States  Office  of  Education 

Dr.  C.  Walter   Stone,   Director,   Educational 
Media   Branch 
Phone:   WOrth  3-7581 

Dr.    Seerley    Reiii,   Assistant   Director.   Edu- 
cational Media   Branch 
Phone:  WOrth  3-7582 

•  The  Office  of  Education  administers  Title  VII 
in  the  National  Defense  Education  Act.  which 
provides  for  research  g^rants  in  the  uses  of  new 
educational  media,  and  for  the  dissemination 
of  information  about  such  media.  This  office  also 
administers  a  loan  service  of  captioned  films  for 
the  deaf.  For  information  about  these  films, 
wi'ite  to  the  office  of: 

John  Gough,  Chief,  Captioned  Fdnis  for  the 
Deaf  Program 
Phone:  WOrth  .3-756.3 

The  Office  of  Education  also  conducts  studies 
and  surveys,  prepares  catalogs  and  bibliog- 
raphies, and  provides  consultive  services  on 
educational  uses  of  audio  visual  materials. 

United   States   Public   Health   Service 

J.  Stewart  Hunter,  Assistant  to  the  Surgeon 

General      Phone:  WOrth  2-2125 
James  J.  Culhane,  Information  Officer,  Office 

of  the  Surgeon  General 

Phone:   WOrth  2-2134 


Dr.  James   Lieberman,  DVM,  Chief,  Audio- 
Visual     Section,     Communicable     Disease 
Center,  Atlanta  22,  Georgia 
Phone:   MElrose  4-5131 

.Mrs.    Anne    F.    Cain,    Chief,    Utilization    & 
Distribution    Unit,    Audio-Visual    Section, 
Communicable  Disease  Center,  Atlanta  22, 
Georgia 
Phone:    MElrose  4-5131 

Activities:  Motion  pictures  and  filmstrips  pro- 
duced by  the  Public  Health  Service  are  designed, 
as  informational  and  instructional  aids,  to  assist 
in  disseminating  knowledge  for  the  prevention 
and  control  of  diseases  of  national  and  global 
import. 

Facilities:  The  Audiovisual  Section  of  the  Serv- 
ice is  fully  staffed  and  equipped  to  produce  PHS 
films  for  both  commercial  and  non-commercial 
showing.  The  Service  also  cooperates  with  private 
organizations  and  groups  in  the  production  of 
health  films. 

Distribution:  Public  Health  Service  films,  as 
listed  in  the  PHS  Film  Catalog,  are  available 
on  loan  from  the  Film  Library,  Communicable 
Disease  Center,  Atlanta  22,  Georgia.  In  addition, 
many  of  the  films  listed  are  available  for  pur- 
chase from  the  Government  contractor,  United 
World  Films,  Inc.,  1445  Park  Avenue,  New  York 
29,  New  York,  and  other  sources.  Information 
concerning  distribution  of  PHS  films  may  be 
obtained  from  the  Information  Officer,  Office  of 
the  Surgeon-General,  and  from  the  Chief,  Utili- 
zation &  Distribution  Unit. 

Productions:  Motion  pictures  and  filmstrips 
produced  either  for,  by,  or  in  cooperation  with 


the  Public  Health  Service,  both  general  interest 
and  technical  subjects  for  pi'ofessional  personnel' 
are  listed  in  a  complete  up-to-date  catalog  avail-' 
able  from  the  Film  Library,  Communicable 
Disease  Center,  Atlanta  22,  Ga. 


Social   Security  Administration 

iialtimore  'i't,  Mar.vhtnd 

Roy    L.    Swift,   Information   Officer,   Bnrewi 
of  Old  Age  &  Survivors  Insurance 
Phone:  Windsor  4-5000,  ext.  2187 

Wallace   Kendall,  Chief,  Production   Branch,     ' 
Office  of  Information,  Bureau  of  Old  Age     I 
&  Surrieors  Insurance. 
Phone:  Windsor  4-5000,  ext.  2985 

Activities:  The  Social  Security  Administration^ 
produces  and  distributes  films  on  Old  Age,  Sur- 
vivors and  Disability  Insurance.  These  are  public, 
information  films  designed  to  explain  the  rights 
and  duties  of  the  citizen  under  the  Social  Security! 
Law.  All  films  are  designed  for  TV  audiences, 
and   both   spots  and   film   shorts   are   produced. 

Facilities:  The  Administration,  located  in  Balti- 
more   Headquarters,    has    a    small     studio    and  i 
limited    production    facilities.    Most   film    work   is  / 
contracted  to  commercial  producers.  ' 

Distribution:  Through  584  District  Offices! 
throughout  the  country,  prints  may  be  obtained 
on  a  free  loan  basis.  Prints  may  also  be  bought 
from  United  World  Films,  Inc.,  1445  Park 
Avenue,   New  York   19,   New  York. 

Productions:    Recent    productions:    Before    the      i 
Day;  Sani'l  and  Social  Security;  Something  for 
Tomorrow. 

(HEAITH,   EDUCATION   &  WELFARE  CONTINUED   ON  P.  60) 
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A  MESSAGE  OF  IMPORTANCE  TO  ALL  BUSINESS  FILM  EXECUTIVES 


This  new  film  "How  We  Electa  President" 
is  the  most  exciting  new  documentary 
explaining  in  full  detail,  in  sound  and 
color,  the  important  steps  in  this  process. 
■  A  print  of  this  film  with  an  appropriate 
credit  closing  for  your  company  would 
make  an  excellent  public  relations  gesture 
when  gifted  to  the  schools,  the  civic 
groups,  political  groups  and  other  vital 
organizations  in  your  community.  ■  And 
because  it  is  so  current  a  topic,  it  is  of 
greater  moment  now  while  it  is  news. 

HOVf-^ 

A  new  timely  film  documentary  on  the 
most  important  political  event  in  United 
States  History  ■  Current  as  November's 
election  headlines  ...  yet  never  out-of- 
date.  Re-born  again  every  four  years  .  .  . 
and  as  American  as  apple  pie  ,  .  .  ■  A  new 
valuable  16mm  sound  film  study  of  the 
democratic  processes  that  appoint  one 
man  out  of  over  160,000,000  to  be  Presi- 
dent of  the  United  States  for  a  four-year 
term.  ■  Starting  with  the  national  conven- 
tion .  .  .  the  platforms  and  nominations 
and  roll  call  on  the  convention  floor  .  .  . 
from  the  first  gavel-crack  to  the  last  hur- 
rah ..  .  everything  is  presented  in  clear, 
concise,  exciting  ways  that  will  enthuse 
every  American  from  a  first  grade  student 
to  a  college  professor  .  .  .  from  a  baker  to 
a  banker!  The  issues,  the  highlights  that 
go  into  the  manner  of  selecting  delegates, 
voting  information,  the  "big"  states  to 
watch,  election  day  tally,  the  electoral  col- 
lege ...  all  of  the  campaign  electricity  .  .  . 
brought  into  focus  by  the  first  film  of  its 
kind  to  be  offered  covering  this  most  im- 
portant quadrennial  event.  ■  This  film  is 
going  to  be  a  "top  seller"  now  .  .  .  and  for 
all  times.  Every  school,  every  civic  group, 
every  veteran's  organization,  every  political 
group  are  your  prospects  .  .  .  every  Ameri- 
can, your  audience.  ■  Order  your  copy  of 
this  new  release  .  .  .  today!  Available  in 
color,  $125  ..  .  black  &  white,  $50  each. 


PRODUCERS      AND      DISTRIBUTORS      OF      FINE      AMERICAN      DOCUMENTARY      FILMS 

BIRAD  CORPORATION 

1564   BROADWAY   •  NEW  YORK  36    •   NEW  YORK 
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FEDERAL  AUDIO-VISUAL  PROGRAMS: 


DEPARTMENT    OF    HEALTH, 

EDUCATION    AND    WELFARE 

Office  of  Vocational  Rehabilitation 

W.    Oliver    Kincannon,    Chief,    Publications 
and  Reports  Serince 
Phone:  WOrth  2-2040 

•  This  office  produces  TV  spots  on  vocational 
rehabilitation  for  state  agencies  which  then 
distribute  them  through  local  TV.  At  the  present 
time,  through  contract,  the  office  is  planning  a 
major  film  on  this  subject. 

DEPARTMENT    OF    tNTERIOR 

Washington  25,  D.  C. 

•  The  Department  of  Interior  produces  films 
which  are  concerned  with  the  management,  con- 
servation and  development  of  natural  resources 
in  every  section  of  the  Nation.  Films  are  avail- 
able from  the  bureau  in  which  they  have  been 
produced. 

Office  of  the  Secretary 

Harlan  Wood,  Division  of  Information 
Phone:   REpublic  7-1820,  ext.  3171 

Inquiries  concerning  the  use  of  Department  of 
Interior  films  for  television  should  be  addressed 
to  this  office. 


The  Bureau  of  Mines 

A.  Nicholas   Vardac,  Motion  Picture  Repre- 
sentative,   Bureau    of    Mines,    Washington 
25,  D.  C. 
Phone:   REpublic  7-1820,  ext.  3359 


Meyer  Reinews,  Chief,  Bureau  of  Mines 
Distribution,  4800  Forbes  Ave.,  Pitts- 
burgh, Pa. 

Activities:  The  Bureau  of  Mines  has  a  broad 
film  program  dating  from  about  1920.  Motion 
picture  subjects  deal  with  natural  resources  of 
states  and  areas  and  with  mineral  commodities 
including  metals,  non  metals,  coal  and  petroleum. 

Facilities:  All  films  are  made  in  cooperation 
with  private  industrial  firms  which  pa.v  produc- 
tion costs  and  select  commercial  film  producers. 
The  Bureau  maintains  no  production  facilities 
of  its  own. 

Distribution:  About  6,000  prints  of  films  are 
distributed  to  the  public  on  a  free  loan  basis 
from  the  principal  film  center  of  the  Bureau  of 
Mines,  4800  Forbes  Ave.,  Pittsburgh,  Pa.,  and 
from  depositories  in  40  states.  Annual  number 
of  bookings  is  225,000.  Most  films  are  cleared 
for  free  TV  use.  Single  or  block  bookings  ar- 
ranged. Catalogues  available. 

Productions:  Films  in  current  production  in- 
clude: The  Magic  of  Sulphur;  The  Story  of 
Copper;  and  About  Phosphate. 


The  Bureau  of  Reclamation 

Ottis    Peterson.    Assistant    to    the    Commis- 
sioner,  Information 
Phone:   REpublic  7-1820,  ext.  4662 

Activities:  The  Bureau  of  Reclamation  produces 
one  or  two  pictures  a  year  on  water  resource 
development  in  the  seventeen  western  states. 
These  films  are  usually  "low  budget,"  sound- 
color  films  which  run  28  minutes  for  TV  use. 
Film  catalogs  are  available  from  regional  offices 
and   from  Washington   D.  C.  office. 


Facilities:  Most  of  the  film  work  for  the  Bureau 
of  Reclamation  is  contracted  by  the  appropriate 
regional  office  to  commercial  producers.  There 
are  seven  regional  offices,  supervised  by  the 
Washington  office. 

Dlstributio.n':  Each  of  the  seven  regions,  and 
the  Washington  office,  has  its  own  distribution 
channels.  On  occasion,  prints  are  loaned  to  edu- 
cational   institutions    for   short   periods    of   time. 

Productions:    Recent   productions   include:    Key 
to   the   Future,  a   film   about  the   Colorado   river 
storage  project  in  Utah,  Wyoming,  Colorado  and 
New  Mexico;  Canyon  Conquest,  the  story  of  the  i 
construction  of  the  Glen  Canyon  Dam   (an  up-to-  ' 
date  version  to  be  issued  every  two  years),  and  ' 
a  new  film  on  the  Central  Valley  Water  Project 
in  California. 


The  Bureau  of  Land  Management 

Dwight  Rettie,  Information  Officer 
Phone:  REpublic  7-1820,  ext.  3609 

The  Department  of  Interior  and  the  Depart- 
ment of  Agriculture  cooperated  on  the  following 
two  films  which  are  available  for  loan  and  for 
TV  purposes  and  are  distributed  through  the 
Washington  office.  Our  Public  Lands  is  a  28- 
minute  color  film  on  conservation  and  develop- 
ment programs,  and  Alaska,  Land  to  Grow  On, 
is  a  28-minute  color  film  on  public  land  and 
resource  programs  in  Alaska. 

The  Geological  Survey 

J.    0.    Kilmartin,    Chief,    Map    Information 
Office 
Phone:   REpublic  7-1820,  ext.   2446 

This  department  has  a  small  collection  of  train- 
ing films  of  a  technical  nature  on  topographical 
survey  subjects.  The  films  were  produced  in 
(LISTING     CONTINUES     ON      FOLLOWING     PAGE     64) 


It   is  with    great   regret 

and    a    sense    of   deep    personal    loss 

that  we   announce  the   passing  of  our  esteemed 

and   beloved  Vice   President   and   friend, 

HERMAN   ROESSLE  on   February  24,  1961. 


Audio  Productions,   Inc. 
New  Yori^,  N.  Y. 
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YOU  DON'T  HAVE  TO  FLOAT  A  LOAN... 

to  have  a  film  made! 


It's  possible  to  make  the  kind  of  film 
you  need  on  a  budget  you  can  afford. 
We,  at  Coleman  Productions,  have  been 
doing  it  for  years,  since  1935  to  be  exact. 
The  secret  ?  It's  no  mystery  . . .  we've 
simply  perfected  the  knack  of  extract- 
ing every  ounce  of  value  out  of  every 
cent  of  our  clients'  money  (we  spend  it 
as  if  it  were  our  own).  We  know  how 
to  cut  away  the  excess  fat  from  each 
step  of  movie  production  ...  how  to 
economize  on  everything  —  except 
quality.  Proof?  Our  films  have  won 
awards  in  competition  with  the  most 


expensive  productions. 

Good  ta.ste  and  sound  merchandising 
are  intangibles,  but  their  effect  on  a 
film  is  concrete.  We  have  an  uncanny 
instinct  for  infusing  our  films  with 
creative  writing,  inspired  direction, 
dynamic  editing  and  superb  music  scor- 
ing. When  the  finished  product  is  pro- 
jected on  the  screen,  we  always  feel  a 
glow  of  pride  and  our  client  always 
feels  a  glow  of  satisfaction  with  a  film 
that  is  both  artistic  and,  what's  more 
important,  tells  our  client's  story  with 
the  greatest  effectiveness. 


Our  clients  range  from  modest  firms 
taking  their  "first  plunge"  with  a 
simple  five  minute  film,  to  industrial 
giants  like  Pan  American  World  Air- 
ways and  Olin  Mathieson  for  whom 
we've  produced,  respectively,  location 
films  from  Norway  to  Tierra  del  Fuego, 
and  an  epic  of  one  of  the  world's  largest 
aluminum  plants  (the  latter  took  over 
two  years  ) . 

Why  not  take  a  few  moments  off  and 
see  for  yourself.  No  obligation,  of 
course.  No  bother  to  us ...  we  enjoy 
showing  our  films.  Write  or  phone. 


COLEMAN  PRODUCTIONS 

75  West  45th  Street,  New  York  36,  N.Y.  Circle  5-9080 


SOME    OF   OUR   RECENT   AWARDS 


THE  CHRIS  AWARD   1959-1960 
THE  BlUE  RIBBON  AWARD  1960 
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FROM  Resusciluiion  cf  i  h  e 
Newborn  (Smith.  Kline  & 
French  Laboratories)  to  Memory 
is  for  the  Living  (Rocl;  of  Ages 
Corporation),  business  and  in- 
dustrial organizations  are  repre- 
sented as  sponsors,  owners,  or 
producers  of  nearly  half  of  the 
more  than  five  hundred  16mm 
motion  pictures  and  3.'imm  slide- 
lilms  entered  in  the  34  Blue  Rib- 
bon Award  competitions  of  the 
1961   American  Film  Festival. 

The  Festival  is  sponsored  again 
this  year  by  the  Educational  Film 
Library  Association  and  sched- 
uled for  April  19-22  at  the  Barbi- 
zon-Plaza  Hotel  in  New  York 
City. 

More  Public  Service  Entries 

The  EFLA  Festival  Commit- 
tee, headed  by  the  association's 
President  Frederic  A.  Krahn. 
notes  a  marked  increase  of  spon- 
sored public-service  films  among 
this  year's  Festival  entries,  with 
productions  submitted  ranging 
from  classroom  films  to  those  de- 
signed for  the  general  audiences 
of  television. 

"So  many  sponsored  films  were 
entered  for  the  'Health.  Safety 
and  First  Aid'  category  competi- 
tion, for  instance,  that  it  has  been 
necessary  to  create  two  separate 
Blue  Ribbon  categories — 'Health 
for  Non-Medical  Audiences'  and 
•Safety  and  First  Aid'  " — reports 
Mr.  Krahn. 

As  in  previous  years.  "Business 
and  Industry"  is  one  of  the  five 
major  headings  under  which  the 
34  Festival  competition  categories 
are  grouped,  with  a  wide  variety 
of  sponsored  films  submitted  in 
such  categories  as  "Industrial  and 
Technical  Processes."  "Institu- 
tional Public  Relations — Com- 
mercial Organizations,"  "Person- 
nel Training  and  Relations." 
"Sales  and  Promotion"  and  "Sales 
and  Technical  Training." 

Review    Films  in   February 

Many  sponsored  films  are  also 
entered  throughout  the  range  of 
other  competitions  for  the  Blue 
Ribbon  Awards  which  are 
grouped  under  "Education  and 
Information."  "Art  and  Culture." 
"Religion  and  Ethics"  and 
"Health  and  Medicine." 

All  motion  pictures  and  slide- 
films  submitted  for  the  Festival 
were  reviewed  during  February 
by  Pre-  Screening  Committees 
which  include  representatives  of 
business  and  industrial  organiza- 
tions and  trade  associations  as 
well  as  technical  specialists  and 
professional  A-V  people.  Work- 
ing under  the  supervision  of 
EFLA,    this   year's   Pre-Screening 


Business  Films  al  the  American  Festival 


SOO  Motion  PIclares  and   Slideillms  Vie  for  Blue  Itlbbon 
llonnrs    ill    Aineri«-iiii    Film    Feslival.    .\|>rli    l»-22    in    >'.    Y. 


Committees  met   in  more  than  a 
dozen  cities  across  the  country. 

From  the  hundreds  of  entries 
screened,  the  Committees  nomi- 
nate approximately  250  motion 
pictures  and  slidefilms  for  the 
final  competitions  of  the  Festival, 
where  juries  of  A-V  experts  will 
vote  the  coveted  Blue  Ribbon 
Awards. 

Make-Up  of   Festival   Juries 

Like  the  Pre-Screening  Com- 
mittee, each  Festival  Jury  com- 
prises at  least  two  persons  from 
the  fields  of  audio-visual  produc- 
tion, distribution,  or  administra- 
tion; two  who  are  specialists  in 
the  subject  area  of  the  particular 
competition  category;  and  two 
who  are  experienced  in  using  films 
with  the  audiences  for  whom  en- 


tries in  that  category  are  intended. 

According  to  Miss  Emily  S. 
Jones.  Administrative  Director  of 
EFLA.  application  forms  for  Fes- 
tival Jury  assignments  are  being 
sent  out  to  all  the  A-V  experts 
who  have  served  at  previous  Fes- 
tivals. Other  qualified  persons 
may  apply  for  assignments 
through  EFLA.  250  West  57th 
Street.  New  York  19.  N.  Y. 

It  is  anticipated  that  business 
and  industrial  film  sponsors  will 
again  be  featured  prominently  on 
the  list  of  Blue  Ribbon  winners, 
as  they  were  last  year  when 
awards  went  to  the  Tobin  Pack- 
ing Co.'s  The  First  Prize  Story 
(winner  in  the  Industrial  and 
Technical  Processes  category); 
the  J.  I.  Case  Co.'s  On  The  Go 
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(Sales  and  Promotion — Direcji 
Sales);  Pan  American  World  AirH 
way's  Wings  to  Italy  (Sales  ana 
Promotion — Service  and  Informal 
tion);  U.  S.  Steel's  Rhapsody  o\ 
Steel  ( Public  Relations — Coml 
mercial  Organizations ) ;  Johnsoil 
&  Johnson's  Hospital  S  e  p  si\ 
( Medical  Sciences  for  Profesl 
sional  Audiences),  and  sucn 
slidefilms  as  Bell  Telephone's  Thi 
Formation  oj  Ferromagnetic  Do 
mains  ( Science — H  i  g  h  School] 
College.  Advanced). 

These  Companies  Represented 
Typical     of     major     industriel 
represented   among   Festival   con| 
tenders   this   year   is   Oil.   with 
list    of    entries    from    such    com| 
panics  as  American.  B.  P.  (Nop 
America),    Cities    Service.    Esso 
M  a  r  u  z  e  n  .    Phillips.    Richfield 
Shell,   and  Standard  Oil  of  Cali| 
fornia. 

The  widely  diversified  host  o| 
notable  business  and  industrial  orl 
ganizations  with  entries  include! 
A.  B.  Dick.  Aetna.  Alcoa.  Alii 
talia.  Allis-Chalmers.  Americail 
Airlines.  American  Bakeries! 
American  Cyanamid.  AMFI 
AT&T.  Armour.  ArmstronJ 
Cork.  Baltimore  Sunpapers.  Bell 
Telephone.  Bethlehem  Steel.  B.  FI 
Goodrich.  Boeing.  Bulova.  Carl 
nation.  Chevrolet.  Clairol.  ConI 
vair.  Comptometer.  Dr.  Pepper! 
Dun  and  Bradstreet.  Dunlopl 
E.  R.  Squibb.  Ford,  the  Frenclf 
Lines.  General  Dynamics.  G.  E.l 
General  Foods.  G.M..  IBM.  Inl 
ternational  Harvester.  JantzenI 
J.  I.  Case.  Johnson  &  Johnson! 
Lockheed.  Lufthansa  and  May-  ' 
tag. 

Otlier  Festival  Participants 
Other  representatives  of  indus- 
try and  business  are  Martin 
Metropolitan  Life.  Merck  Sharp 
&  Dohme.  Montgomery  Ward'  i 
Nation's  Business.  New  York  ! 
Central.  New  York  Life.  Paillard 
Panagra.  Pan  American  Worlc 
Airways.  Pendleton  Mills.  Pepsi- 
Cola  International.  Raybestos, 
RCA,  Reynolds.  R.  R.  Donnelly 
R.  T.  French.  Time.  Inc. 
Thompson  Ramo  Wooldridge 
U.  S.  Steel.  Volkswagen.  Westerr 
Electric.  Westinghouse.  am 
White  Stag. 

Especially  significant  in  1961 
is  the  number  of  trade  and  pro- 
fessional associations  representee 
by  entries  in  the  Festival  compe- 
titions, .''imong  such  co-operativt 
sponsors  of  films  submitted  an 
the  Air  Transport  Association  ol 
America,  the  Allied  Masonrj 
Council.  American  Academy  ol 
Chefs.    American    Association    ol 

(CONTINUED     ON      PAGE     71  )i 
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for  the  5th  Consecutive  Year 

CHEVROLET,  for  the  FIFTH  consecutive  year,  has  entrusted  the 
important  responsibility  of  securing  maximum  television  visibility  for  their  Soap  Box 
Derby  films  to  the  Princeton  Film  Center. 

•  The  Princeton  Film  Center  operates  a  specialized  motion  picture  distribution  service, 
one  which  can  free  you  of  all  of  the  numerous  details  of  film  circulation. 

•  Princeton  Film  Center  has  also  produced  hundreds  of  motion  pictures  for  its  clients 
since  1941. 

•  Please  write  for  our  production  and  distribution  brochures. 

The  PRINCETON  Film  Center,  Inc. 

PRINCETON.  NEW  JERSEY 
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1  EDERAL  AUDIO-VISUAL  PROGRAMS: 


(INTERIOR:    GEOLOGICAL    SURVEY:    CONTINUED) 

cooperation  with  the  Pan  American  Institute  of 
Geography  &  History,  and  are  circulated  through 
the  Washington,  D.  C,  office. 


U.  S.  Fish  &  Wildlife  Service 

Elliot  A.  Macklow,  Chivf,  Audio  Visual  Serv- 
ices,   Branch    of    Marketing.     Bureau    of 
Commercial     Fisheries,     Fish    &     Wildlife 
Service 
Phone:  REpublic  7-1820,  ext.  2151 

Activities:  Using  commercial  contractual  mo- 
tion picture  facilities,  this  organizational  unit 
plans,  produces  and  distributes  fishery  marketing 
and  educational  motion  pictures  sponsored  by 
Iioth  Government  and  industry.  Other  audio- 
visual materials  such  as  fishery  television  spot 
announcements,  radio  spot  announcement  discs, 
slides,  specialized  publications,  etc.  are  also  pro- 
duced and  distributed  by  the  Unit. 

Facilities:  Commercial  contractual  motion  pic- 
ture facilities. 

Distribution:  Utilizing  about  18.5  Government 
and  private  film  libraries,  about  twenty  fishery 
motion  pictures  are  distributed  free  of  charge 
upon  request.  Provision  has  been  made  so  that 
most  of  the  films  are  cleared  for  television,  al- 
though special  permission  is  required  before  tele- 
casting. Stock  footage  is  not  available.  A  catalog 
entitled  Fishery  Motion  Pictures  may  be  ob- 
tained free  of  charge  upon  request.  A  central 
Audio-Visual  Services  film  library  is  maintained 
in  College  Park,  Md.  Films  and  information  may 
be  obtained  by  writing  Audio-Visual  Sei-vices, 
Bureau  of  Commercial  Fisheries,  Post  Ofiice  Box 
128,  College  Park,  Maryland. 


Productions  :  Recent  productions  include : 
Sponge — Treasure  From,  the  Sea,  an  Edinburgh 
Film  Festival  honor  film;  Salmon — Coteh  to  Can; 
and  a  production  of  a  documentary  on  the  Great 
Lakes  which  is  forthcoming. 


POST    OFFICE    DEPARTMENT 

Washington  25,  D.  C 

Howard  I.  Lewis,  Director,  Press,  Radio  & 
TV  Division,  Public  Relations 
Phone:  STerling  3-3100,  ext.  514 

J.    F.    Kelleher,    Special    Assistant    to    the 
Postmaster      General,      Public      Relations 
(Public  Relations  films) 
Phone:   STerling  3-3100,  ext.  500 

Meyer  Hanson.  Visual  Aids  Specialist, 
Bureau  of  Personnel  (Training  Films) 
Phone:   STerling  3-3100,  ext.  8023 

Activities:  The  Post  Office  Department  makes 
training  and  public  relations  films  and  engi- 
neering photo  reports. 

Facilities:  This  Department  has  complete  in- 
house  capability  for  making  films  and  also  con- 
tracts for  motion  pictures  with  commercial  pro- 
ducers. For  information  on  contracts,  write  to 
Bureau  of  Facilities  and  Supplies  Division,  Room 
4206,  Post  Office  Department,  Washington  25, 
D.  C. 

Distribution  :  Public  relations  films  are  dis- 
tributed through  U.  S.  Postmasters  in  all  regions. 
Training  films  are  distributed  through  Regional 
Operations  Directors  in  fifteen  regions.  Stock 
footage  on  most  of  the  Post  Office  operations 
is  available. 


Productions:  Public  Relations  films  for  1960 j 
include:  Farewell,  Pony;  An  American  Credo;\ 
Postal  Report  To  the  Nation,  and  Mail  Call: 
All  Ships  and  Shore  Stations.  Training  films  fori 
1960  include  Classes  of  Mail;  Machines  to  Processl 
Tomorrow's  Mail,  Revised;  Engineering  the\ 
Modem  Postal  Plant,  and  Improving  Operations 
on  Workroom  Floors. 


UNITED    STATES 
INFORMATION    AGENCY 

Washington  25,  D.  C. 

Turner  B.  Shelton,  Director,  Motion  Picture 
Service.   Phone:    DUdley  3-2315 

Anthony    Guareo,    Deputy    Director,   Motion 
Picture  Service.  Phone:   DUdley  3-3373 

Jack  W.  Evans,  Special  Assistant  to  the  Di- 
rector. Phone:  DUdley  3-2343 

Alan     Fisher,     Chief,    Domestic    Production 
Div.  Phone:  DUdley  3-2343 

Don  R.  Wheeler,  Chief,  Administrative  Staff 
Phone:   DUdley  3-4558 

Wilbert    H.    Pearson,    Chief,    Attestation    & 
Review  Staff.   Phone:    DUdley   3-3567 

Miss    Mickey    Sanford,    Chief,    Aeqiiisitions 
Branch.  Phone:  DUdley  3-5651 

Activities:  USIA  acquires  and  distributes  mo- 
tion pictures  in  the  overseas  information  pro- 
gram which  it  conducts.  These  films  show  Ameri- 
can life  and  support  the  United  States  foreign] 
policy. 

Facilities:  USIA  contracts  with  private  com- 
mercial companies  to  produce  films  to  specifica- 
tions and   under  supervision   of  the   motion   pic- 

(LISTING     CONTINUES     ON     FOLLOWING     PAGE     68)1 


Why  Sponsors  Specify  IDEAL  for  Distribution 


* 


^EXPERIENCED 

40  Years  in  Film  Distribution 

^QUALIFIED 

Electronic  Inspection  Equipment 


^ADEQUATE 

Twenty-nine  Strategically-located 
Offices,  Nationwide 


* 


ECONOMICAL 

Lowest  Prices  for  Quality  Service 


"^EXCLUSIVE:  We  Do  Not  Service  Competitors.. 


[dceccil  ]P]i(dn]i]r(e§  inco^po 


RATED 


58  East  South  VVater  Street,  Chicago  1,  Illinois 
Phone:  Financial  6-5480-1 


' 
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T     I 


^  V  •^ 


At  the  start, 
all  motioii  picture  film 

looks  like  this . . . 


What  the  producer  does  to  it 
determines  the  success  of  your  message 
in  reaching  your  audience. 


WILLIAM  J.  GANZ  COMPANY.  Producers  and  distributors  of  telefilms  and  motion  pictures. 
A  a:..:^:^„  „(  the-  Institute  o(  Visual  Communication,  Inc.,  40  East  49th  Street,  New  York  17,  N.Y 


NE^V 


for   LAKE  CENTRAL  I 


WASHINGTON,DC 


I 


CHARLESTON 


BALTIMORE 


EVANSVILLE 


MORGANTOWN 


ITCIHS 


COLUMBUS. 
INDIANA 

wsat^  JACKSON, 

i        MICHIGAN 


flight 


scheduhs  to 


be  0 


AKRON/CANTON 


nnouncec   soon: 


WHEELING 


SANDUSKY 


CLARKSBURG/ 
FAIRMONT 


parkersburg/ 
marietta 


LAKE  CENTRA  >L  AIRLINES 


.^ 


FINOLAY 
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PRODUCTION 

RENTAL  NEED 

•  LIGHTING    — 

ARCS, 

INCANDESCENT 

•  MOBILE 

GENERATORS 

•  TRANSFORMERS 

•CAMERAS 
CRANES 
DOLLIES 

•  CAMERA  CARS 

•  TECHNICAL 

CONSULTANTS 


HEADACHES  ? 


lurn  fhem  over  to 

JACK  A.FROST 

Pioneer  in  Complete 
Production  Rental 
Service  / 

• 

Choose  from  one  of  the  nat  - 
ions  arqest  Inventories.  .  . 
benefit  from  Faster de I ivertj 
via  Frosts  company  Fleet  or 
trucks ...  and  count  on  the  de- 
pendabilitq  of  Frorfs  top  tech- 
nicians who  qiveyou  complete 
coordinated  Seri/ice  from  siart 
to  finish . 


JACK  A 


COBO  HALL  OFFICE:  401  Woshington  Blvd. 
Rm.  3143,  WO  2-1255,  Detroit  26,  Mithigon 


MAIN  OFFICE:  234  Piquette 
TR  3-8030, Detroit  2, Michigan 

CANADIAN  OFFICE:  6  Showbridge, 
BEImont  2-1145,  Toronto,  Canada 


HOLLYWOOD  OFFICE:  4224  Teesdale 
POplor  2-8296,  N.  Hollywood,  Colifomio 
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Gicgant 


-^a-^Ws^ 


THAT  50W 


pelican 

®/yK^^    rllMt  IMC  2W  MADISON  AVENUE.NEW  YORK  \7,  N.  Y. 


U.  S.  Al'DlO-VlSrAL  (iUlDK; 


(U.     S.     INFORMATION     AGENCY:     CONTINUED) 

ture  service.  In  addition,  the  agency  contracts 
to  use  selected  films  in  overseas  programs. 

Distribution:  In  addition  to  theatrical  distribu- 
tion for  many  of  these  films,  the  films  reach  a 
wide  non-theatrical  audience  throujjh  the  2\',\ 
film  operation  centers  at  the  U.  S.  Information 
Service  offices  overseas.  In  addition  to  the  213 
film  libraries  approximately  300  mobile  motion 
picture  units  are  used  to  show  the  films.  The 
address  of  the  local  U.  S.  I.  S.  can  be  obtained 
from  any  American  embassy  or  consulate.  In 
the  United  States,  the  USIA  films  are  available 
for  educational  use  through  purchase  from 
United  World  Films,  144.5  Park  Ave.,  New  York 
29,  New  York.  USIA  does  not  distribute  films  or 
maintain  a  film  lending  library  in  the  United 
States. 
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INTERNATIONAL    COOPERATION 

ADMINISTRATION 

Communications  Media   OfFice 

Washington  25,  D.  C. 

Gerald  F.  Winfield,  Chief 

Phone:   STerling  3-6400,  ext.  7143 

V.  M.  Commerce,  Motion  Pictures 
Phone:   STerling  3-6400,  ext.  7303 

Activities:  This  organization  is  composed  of  a 
group  of  specialists  whose  prime  duties  are  to 
provide  professional  technical  advice  and  assist- 
ance to  a  large  number  of  functionaries  working 
in  conjunction  with  approximately  seventy  U.  S. 
Operations  Missions  in  various  cooperating  coun- 
tries of  the  free  world.  They  are  responsible  for  ' 
the  Communications  Media  program  within 
I.  C.  A.,  including  all  audio-visual  aids  for  in- 
struction, the  development  of  the  media  of  mass 
communication,  and  the  training  of  personnel  in 
the  professions  and  skills  of  technical  informa- 
tion. The  responsibility  includes  planning,  de- 
velopment and  use  of  communications  media 
ranging  from  hand-made  indigenous  devices 
through  more  complex  media  such  as  motion 
pictures,  radio  and  television.  Such  support  ex- 
tends itself  into  all  technical  fields  with  which 
I.  C.  A.  programming  is  involved. 

Facilities:  With  respect  to  film  productions, 
some  missions  have  complete  professional  staffs 
and  facilities;  others  vary  widely  in  degrees 
of  completeness.  All  rely  on  the  Washington 
stafi'  to  a  greater  or  lesser  extent  for  "back- 
stop" guidance  and  services. 

Distribution  :  Except  for  a  limited  number  of 
films  produced  under  contract  in  the  United 
States,  motion  pictures,  film  strips  and  slides 
are  made  in  cooperating  countries  and  are  de- 
signed for  overseas  distribution.  Approximately 
fifty  films  have  Ijeen  selected  for  showings  to 
Educational  and  Civic  groups  in  this  country. 
They  are  available  upon  request  from  Educa- 
tional Film  Libraries  in  10  geographic  locations. 
Further  information  is  available  from  I.  C.  A. 
or  the  Educational  Film  Library  Association, 
250  West  57th  Street,  New  York  19,  N.  Y. 

ORGANIZATION    FOR    EUROPEAN 

ECONOMIC    COOPERATION 

134B  Connecticut   Ave.,  N.W.,  Washington,  D.  C. 

Mabel  Le  Fevre,  Films  Cntisiiltaiit 
Phone:    DUpont  7-4237 
•     OEEC    selects    technical    training,    scientific, 
educational,    business    management,    labor    rela- 
tions and   sales   films   for  inclusion   in   the   Paris 
reference    library    of    OEEC     for    distribution 
among  its  20  member  countries.   This  organiza- 
tion has  two  offices,  one  in  Washington  and  an- 
other in  Paris,  which  deal  with  the  productivity 
centers  in  the  governments  of  other  countries. 
(USTINGS    CONTINUE    ON    FOLLOWING    PAGE    74) 
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for 

the 

finest 

in  16  and  35mm 

color 

developing 

and 

printing 


ervice 


COMPANY,  INC. 

ixn 


lis  WEST  45  STREET 
NEVS^  YORK  19fN.  Y. 
JUDSON     6-0853-4-5 


:OLOR      EXCLUSIVELY. 


EXCLUSIVELY       COLOR 


Bigger 


and 


Better 


Serve  ^ 


You... 


We've  moved  to  brand  new  quarters 
at  45  West  45th  Street.  Four  cutting 
rooms.  16mm  and  35mm  interlock. 

JF 

Narration  sound  studio  with  top 
quality  acoustics.  Ampex  and 
Magnasync  recording  and  transfer. 

JF 

New  York's  fastest  growing  film 
producer's  service.  Skilled  editors. 
Exclusive  sound  effects  library. 

JF 

J  F  clients  include  dozens  of  leading 
industrial  and  television  producers 
and  in-plant  photographers.  Ask  to 
see  sample  of  our  work. 


Call  or  write... 


American  Festival: 


CONTINUED   FROM    PAGE   62) 

J  u  r  s  e  Anesthetists.  American 
i  r  u  s  h  Manufacturers  Assn., 
.merican  Dental  Assn..  American 
lospital  .Assn..  American  Insti- 
jte  of  .Architects.  American 
4edical  .\ssn..  American  Petro- 
;um  Institute.  American  Podiatry 
issn.,  American  Society  of  Agri- 
u  1 1  u  r  a  I  Engineers,  and  the 
imerican     Textbook     Publishers 

issn. 

Other  professional  and  trade 
rganizations  represented  are  the 
imerican  Title  Assn.,  the  Asso- 
iated  Bulb  Growers  of  Holland, 
ne  Canned  Salmon  Institute,  the 
'■opper  and  Brass  Research 
vssn.,  the  Credit  Union  National 
\ssn.,  the  Farmers  Union  Grain 
I'erminal  Assn.,  the  Federation  of 
i)anish  Industries  and  the  Danish 
'\gricultural  Marketing  Board, 
he  Institute  of  Life  Insurance, 
lie  National  Assn.  of  Whole- 
alers.  the  National  Cotton  Coun- 
•il,  the  Manufacturing  Chemists 
\ssn.,  the  Rubber  Manufacturers 
>issn..  the  Southern  Furniture 
vlanufacturers  Assn..  the  Ver- 
nont  Co-Op  Council,  and  the 
(Vestern  Pine  Assn. 
!         Expect  Large  .4ttendance 

Since  the  American  Film  Festi- 
val affords  registrants  a  unique 
jpportunity  to  see  a  large  number 


PARTHENON 


4 


I'lCTURES 


HOLLYWOOD 

Documentary  Films 

For  Business, 
Industry  and  Science. 

\re  yuu  ihiiikiiig  iilmul  a  film  lo\ 
I   EMPLOYEE  INDOCTRINATION.' 
1    to  familiaii/e  ncu   hires  with  voiir  or- 
^ni/ation.    its    slandartls.    its   spirit,    its 
departments  atrd  what  they  do? 

rt  us  loan  you  screcniuR  prints  of 
"TOOLS  OF  TELEPHONE'" 
(Western  Electric) 

•A  HOTEL  IS  BORN" 
(Hilton  Hotels) 

"THE  NEXT  TEN" 
(Kaiser  Aluminum) 

"HAIL  THE  HEARTY" 
(The  Borden  Co.) 

"FIRE  AND  THE  WHEEL" 
(Socony  Mobil) 

"OUTSIDE  THAT  ENVELOPE" 
(Conn.  General  Life  Ins.) 

"LOCKED  ON" 

(Convair  Astronautics) 

PARTHENON   PICTURES 

Cap  Palmer,  Exec.  Producer 

Hollywood  26, — Dunkirk  5-391  I 

Chicago  Princeton  Detroit 


of  top-quality  informational  films 
that  are  of  particular  interest  in 
both  content  and  technique  to 
men  and  women  in  business  and 
industry,  high  registration  at  the 
Festival  is  expected  again  this 
year. 

In  addition  to  the  screenings 
scheduled  throughout  the  four 
days  of  the  Festival,  EFLA  is 
programming  a  number  of  special 
panel  discussions  to  be  led  by 
nationally  known  16mm  authori- 
ties, as  well  as  informal  discus- 
sion meetings. 

.\wards  Banquet  on  .\pril  21 
The  Festival  will  be  climaxed 
by  the  Gala  Award  Banquet  at 
which  the  Blue  Ribbon  Awards 
will  be  announced  and  presented 
on  the  evening  of  Friday.  April 
21.  All  of  the^Blue  Ribbon  films 
will  be  screened  again  on  Satur- 
day, April  22. 

Detailed  information  on  all 
program  events  and  screenings 
will  be  announced  in  advance  of 
the  Festival,  and  advance  pro- 
grams and  registration  forms  will 
be  available  soon  through  EFLA, 

*     *     * 
Invitations  Out  for  4th  Annual 
Vancouver  Film  Festival,  July 
■'    The   fourth   annual   Vancouver 
International  Film  Festival  will  be 
held  this  year  July  10-22  in  Van- 
couver, B.  C,  Canada.  The  Film 
Festival  is  one  of  the  most  impor- 
tant events  of  the  Vancouver  In- 
ternational   Festival,    which    also 
features     a    Military     Searchlight 
Tattoo  as  well  as  the  Arts  Festi- 
val, 

Stanley  H.  Fox,  chairman  of 
the  Film  Committee,  announced 
that  invitations  to  submit  films  are 
being  sent  out  to  film  producing 
organizations  around  the  world. 
Entries  are  being  invited  in  a 
number  of  categories  including 
feature  length  films. 

Screening  committees  will  se- 
lect 20  features  and  100  docu- 
mentaries and  short  subjects  for 
public  presentation  during  the 
twelve-day  Film  Festival. 

In  1960.  the  Vancouver  Inter- 
national Film  Festival  drew  a  to- 
tal audience  of  22,000,  repeating 
its  success  of  the  first  two  years. 
Hundreds  of  people  were  turned 
away  from  showings  of  such  films 
as  Hiroshima  Mon  Amour  and 
The  World  of  Apii.  resulting  in 
numerous  theatrical  bookings  of 
these  and  other  Festival  films  by 
theatrical  chains  across  the  coun- 

For  further  information  on  the 
Film  Festival,  write  to  The  Van- 
couver Festival  Society,  900  West 
Georgia  St,,  Vancouver.  B.  C.    1' 


our 
client 


He's  the  type  of  guy  who's  not 
afraid  to  unlimber  a  fresh 
beat  while  everyone  else  is  plodding 
the  same  old  self-conscious  dirge. 
And  he's  dearly  admired  for  it. 
Maybe  that's  why  his  name 
usually  stands  out,  like 
Air  France  •  Texaco  •  AMF 
Avco  •  J.  Walter  Thompson 
Cunningham  &  Walsh  •  Doyle, 
Dane,  Bernbach  •  Ogilvy, 
Benson  &  Mather,  et  al. 


IFI 


PRODUCTIONS,  INC. 


INDUSTRIALS 

COMMERCIALS  LIVE  ACTION  AND  ANIMATION 

SLIDEFILMS 

FEA TURES  I 

216  East  49th  St.,  New  York  16,  N.Y.  •  PL  2-1940 
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A-V  CALENDAR:  14 


April  19-22 

IHtil     American    Film     Fi'xi 

Educational     Film     Li  i 

Assn.    Barliizon-Plaza    Hoo 

New  York. 


April  24-27 
Industrial     Audio-Visual 

Annual    Meeting,    Edge! 
Beach  Hotel,  Chicago. 


April  24-28 

Depl.   of    Audio-Visual    lnt« 

tion.   NEA,  Nat'l   Convex 

Deauville    Hotel,   Miami    Ft 


May  1-5 

American    Society    of    Tra 
Directors,    17th    Annual 
ference,  Bellevue  Stratforc 
tel,    Philadelphia. 


May  4 
2nd   .American  TV  Comme  ill 
Festival,     Hotel     Rnos  eH 
New  York  City. 


May  7-12 

Society  Motion  Picture  & 

vision  Engineers,  89th  h. 
annual  convention.  King  EdiiJ 
Sheraton  Hotel,  Toronto,  ir 


May  22-26 
.Society   of   Photographic  .'■ 
tists     &     Engineers.     Ai 

Convention,  Trade  Show.     :« 
haniton,  New  Y'ork. 


May  23  &  24 

Day    of    Visuals:    Nat'l    \   i 

Presentation  Assn.  Hotel 
sevelt.   New  Y'ork.  ij 


June  2-3  U 

Industry   Film    Producers 

2nd    'Annual      Convei 
Trade     Show.     Miramar    1l« 
Santa    Monica,   California. 


June  12-16 
8th  Infl  Advertising  Film  « 
tival.  Cannes,  France.      .  i 


July   10-22 
4lh   .\nnual  Vancouver   IntH 
tional     Film     Festival,     « 
couver,  B.C.,  Canada. 


July   17-21 
3rd    .\nnual    Visual    Work 

U.  S.  Department  of  Ag 
ture,  Washington,  D.  C. 


July    22-2.1 
National    .\udio-Visual    Cut 
tion  &  Trade  Show.  Moi 
Hotel,  Chicago,  111. 


September  13-1.") 
9th  .\nnual  Columbus  Film 
tival,    Columlms,   Ohio.   1 
closing  date:  July  15,  1961 


November  1-14 
5th  San  Francisco  Internal  ' 
Film   Festival,  San  Fran.< 
California. 
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.  .  .  the  pay-off  is  in  the   Picture! 


UN/ON 


'^•B. 


■-ewis 


PACIFIC   o 


i^eb. 


^uary  6. 


1961 


Ml*         D 

«-%o^»^^^  '  ^-P%  Inc. 


Dea 


Bob: 


"-"^e  from  Bi  n   .?"  ^^d  yo,.» 


''":!!3«-r  t„,jy, 


/inner  of  a  National  Safety  Council 
ward,  this  safety  film  represents 
le  kind  of  product  we  at  Wondsel, 
arlisle  &  Dunphy  can  produce  for 
ou — to  guarantee  you  and  your 
rganization  an  end  result 
iat  will  pay  off. 


>A^ONDSEL,  CARLISLE  &  DUNPHY,  INC. 

1600    BROADWAY         .         NEW    YORK    19,    N.    Y.         .         CIRCLE    7-1600 


we 
make 

slide 

films 

and 

m^otion 

pictures 

We  believe  you  recognize  the 
usefulness  of  films,  provided 
they  will  pay  their  own  way  in 
your  business. 

We  maintain  they  are  as  clear 
an  economy  as  your  telephone. 

Treat  them  as  a  tool  for  which 
you  expect  to  pay  no  more  than 
returns  will  justify,  and  employ 
a  producer  who  understands 
sound  business  principles. 

Write  for  our  booklet, 

"How  Much  Should 
a  Film  Cost?" 

IIAin 

and 

IKO. 

SOUND  BUSINESS  FILMS 

15  East  Bt'thuni'  Avenue 
Detri>it  2,  Mirhi^nn 

• 

The  Talbott  Tower 

Dayton  2,  Ohio 

• 

405  Lexington  Avenue 

New  York  17,  J\'.Y. 


FEDERAL  AUDIOVISUAL  PROGRAMS: 


DEPARTMENT  OF  THE  TREASURY 

WashinRton  25,  D.  C. 

Internal  Revenue  Service 

Charles    M.    Lammund,    I'liblic    Information 
Officer.  Phone;  WOrth  4-4037 

John    Burleson,   Audio    Visual    Trainiug   Of- 
ficer. Phone:   WOrth  4-3465 

Activities:  The  Internal  Revenue  Service  pre- 
pares, from  time  to  time,  motion  pictures  for 
either  internal  or  external  use.  Those  prepared 
for  training  purposes  are  produced  under  the 
jurisdiction  of  the  IRS  Training  Division  and 
are  used  at  district  and  major  local  offices 
throughout  the  United  States  to  instruct  new 
personnel  or  those  being  assigned  to  different 
tasks  in  the  work  they  are  to  undertake.  The 
Public  Information  Division  supervises  the  pro- 
duction of  films  and  television  spot  announce- 
ments intended  to  acquaint  taxpayers  through- 
out the  nation  with  matters  of  presumed  interest 
to  them  involved  in  IRS  operations. 

Facilities:  The  public  information  films  of  IRS 
are  produced  professionally,  usually  utilizing  the 
agency's  own  office  facilities  and  personnel  for 
background  scenes  but  hiring  professional  talent 
for  action  bits,  narration,  etc.  Laboratory  pro- 
duction facilities  are  contracted  to  complete  the 
film  after  the  first  rough  cut.  Training  films  are 
sometimes  produced  with  IRS  personnel  and 
sometimes  with  professional  talent. 

Distribution:  Two  public  information  films  are 
presently  available  from  IRS  district  offices  in 
either  color  or  black-and-white  versions.  Each 
of  these  films  runs  28  minutes  and  both  are 
available  in  16mm  only.  All  clearances  and  re- 
leases have  been  obtained  for  general  showings. 

Productions:  Two  information  films  have  been 
produced  since  1959:  Since  the  Beginning  of 
Time,  the  use  of  which  is  now  being  curtailed, 
and  The  Inevitable  Day,  just  released. 


United  States  Coast  Guard 

Don   Farran,  Chief,  Motion  Picture  Section, 
Public  Information  Division 
Phone:   WOrth  4-5303 

Activities:  The  U.  S.  Coast  Guard  produces  in- 
formation and  training,  as  well  as  recruiting 
films.  The  majority  are  in  16mm  color-sound  with 
running  time  of  14  or  28  minutes.  For  the  past 
three  years,  CG  films  have  consistently  been 
selected  by  the  United  States  government  for 
entry  in  foreign  film  festivals,  and  have  won 
a  number  of  awards. 

Facilities:  In-house  capability.  The  CG  uses 
its  own  facilities,  including  writing,  directing, 
shooting,  and  editing  to  final  cut  of  its  produc- 
tions. 

Distribution  :  Distribution  of  the  films  is  made 
through  the  various  Coast  Guard  District  offices 
and  from  Headquarters  to  television  stations, 
schools,  colleges,  various  organizations  providing 
information  to  their  members.  Usually,  the  films 
are  cleared  for  non-theatrical  and  television  use, 
and  no  charges  are  made  for  use.  An  annual  Film 
Catalog  is  issued  by  Coast  Guard  Headquarters 
and  separately  by  each  District  office. 

Productions:  Recent  subject  matter  of  the  films 
has  ranged  widely  across  the  world,  including 
LORAN  stations  on  Pacific  isles,  discovery  opera- 
tions in  the  Arctic  and  Antarctic,  Search  and 
Rescue,  International  Ice  Patrol,  Aids-to-Naviga- 
tion,  Merchant  Marine  Safety,  small  boat  safety 
operations  including  training  films  on  naviga- 
tion and  rules-of-the-road. 


U.  S.  Savings  Bonds  Division 

Jacob  Mogelever,  Promotion  Manager,  U.  S. 
Savings  Bonds. 
Phone:   Executive  3-6400,  ext.  4157 

•  The  U.  S.  Savings  Bond  Film  Program  is 
completely  dependent  on  the  volunteer  support 
from  the  non-theatrical  and  theatrical  film  indus- 
try and  other  industries.  Over  the  past  20  years 
it  has  received  over  1  billion  dollars  worth  of 
promotional  support. 


VETERANS    ADMINISTRATION 

WashinKton  2.'>,  D.  C. 

Assistant   Administrator 
for   Management   Services  I 

Mrs.  Grace  Moore,  Administrative  Assistant, 
Visual  Aids  Division 
Phone;   DUdley  9-2915 

Charles    H.    Glazer,   Chief,   Motion   Pictures. 
Visual  Aids  Division 
Phone:    DUdley  9-2724 

Activities:  Veterans  Administration  film  pro- 
grams are  controlled  through  the  Assistant  Ad- 
ministrator for  Management  Services  Office 
which  produces  and  procures  educafonal.  train- 
ing, informational,  technical,  and  medical  films 
for  use  within  the  agency  on  a  loan  basis  and 
for   use    by   participating   hospitals,   schools,   etc. 

Facilities:  VA  films  are  produced  in  collabora- 
tion with  the  Department  of  Agriculture  Motion 
Picture  Service.  VA  has  no  in-service  capability. 

Distribution  :  There  is  a  central  agency  library 
in  the  Washington  headquarters  of  the  Veterans 
Administration,  which  controls  and  issues  copies 
of  all  films  used  by  this  agency.  There  is  no 
rental  fee. 

Productions;  The  most  recent  VA  film  is  titled 
The  Giant  Step  Forward,  and  depicts  all  the  pro- 
gram activities  of  the  VA. 


LIBRARY    OF    CONGRESS 

Washington  25,  D.  C. 

Willard    Webb,    Chief,   .Stack   &    Reader   Di- 
vision 
Phone:    STerling  3-0400,  ext.  466 

James  H.  Culver.  Head,  Motion  Picture  Sec- 
tion. Stack  &  Reader  Division 
Phone:    STerling  3-0400,  ext.  721 

Joseph    W.    Rogers,    Chief,    Copyright    Cala- 
loying  Division,  Copyright  Office 
Phone:    STerling  3-0400,  ext.  458 

Mrs.    Katharine   W.    Clugston,    Audio-Visual 
Specialist,    Descriptire    Cataloging    Dir. 
Phone:   STerling  3-0400,  ext.  484 

Miss     Frances     L.     Menges,     Head,     Sjiecial 
Services  Section,   Card   Division 
Phone:   STerling  3-0400,  ext.  839 

•  The  Library  of  Congress  has  an  unrivalled 
collection  of  American  films  dating  from  the 
infancy  of  the  motion-picture  industry,  which 
it  has  acquired  through  the  operation  of  the 
copyright  law  and  through  gifts,  and  it  also 
has"  a  large  body  of  foreign  films  turned  over  to 
it  as  a  result  of  wartime  confiscation.  The  Li- 
brary's activities  in  the  motion-picture  field  in- 
clude the  registration  of  claims  to  copyright,  the 
acquisition  of  films,  the  cataloging  of  films  and 
related  bibliographic  service  on  the  collection. 

The   Library's  Copyright  Office  has  registered 
(IISTING    CONTINUES    ON    FOllOWING    PAGE    195) 
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It's  the  IDEA  that  counts  ! 


Get  the  script  FIR^T- 


SCRIPTS 


ij^vesf^  ij>ui/nduj(^ 


CREATIVE  PLANNING  FOR  VISUAL  PRESENTATIONS 
3408  Wisconsin  Avenue.  Northwest  •  Washington  16.  D.  C.  •  Emerson  2-8200 


NUMBERl«VOLUME22»1961  "^^ 


OVER  45  YEARS  OF 

QUALITY     I 
FILM 

PRODUCTION 


People  and   Pictures  That  Made  the  News 


®  )  EXPERIENCE 


Sam  Orleans   has  the 
production  "know  how"  that 
can  proiect  your  ideas  to 
life  on  film.  Contact 
Sam  Orleans  for  expert 
and   prompt   attention   in 
anything    pertaining   to   the 
field  of  motion  pictures. 

•  Industrial   Training 

•  Technical   Processes 

•  Sales  Promotion 

•  Public  Relations 

•  Sales  Training 

•  Employee  Relations 

•  Documentary  Films 


AVAILABLE    TO    POWER    COMPANIES,    INDUSTRY,    ETC., 
SAM   ORLEANS'  LATEST  PRODUCTION   OF 

"Man  Enough  For  The  Job"  m 

WRITE   FOR   FREE   PREVIEW   PRINT    TODAY! 
BE  SURE  YOUR  NEXT  FILM  IS  A  SUCCESS  -  CONTACT: 

LUiiiim 


Sam  Orleans,  Inc. 


2£ 


■  ■  I 


Knoxville:   211    W.  Cumberland  Ave..  3-8090  or   7-6742 
New  York:  550  Fifth  Ave..  Plaza  7-3638 


InduHlry  lM»e»  a  Leader  a» 
Herb   Myem   Bien  in   Air  franh 

The  crash  in  February  of  a 
Sabena  jet  airliner  at  Brussels. 
Belgium,  which  took  the  lives  of 
the  entire  U.  S.  figure  skating 
team,  also  caused  the  death  oi 
one  of  the  A-V  industry's  leaders. 
H.  Herb  Myers,  who  was  on  a 
business  trip. 

Herb.  63.  was  president  of 
Charles  Beseler  Company,  East 
Orange.  N.  J.,  a  position  he  held 
for  the  past  seventeen  years.  He 
was  a  long-time  supporter  of  the 
National  Audio-Visual  Associa- 
tion, and  a  contributor  of  time  and 
talents  to  NAVA  projects.  He  was 
also  interested  in  the  National 
Institute  For  Audio-Visual  Sell- 
ing, and  not  only  taught  several 
courses  over  a  number  of  years, 
but  served  as  an  active  member  of 
the  Institute  Board  of  Governors. 

Herb  is  survived  by  his  wife 
Lee.  his  son  Marty,  and  his  daugh- 
ter Mrs.  Ruth  Berman.  Memorial 
contributions  may  be  directed  to: 
Trees  For  Israel.  Jewish  National 
Fund.  42  E.  69th  Street.  New 
York.  N.  Y.  ig- 

*  :::  * 

l.ee   Benjamin    Heads  Motion 
Pielures   at   ff.   B.   Rone   Co. 

Lee  C.  Benjamin  has  joined  the 
staff  of  H.  D.  Rose  &  Company. 
Inc..  New  York,  as  producer.  He 
will  head  up  the  Rose  Company's 
newly  established  motion  picture 
department. 

Benjamin  was  formerly  with 
J.  Walter  Thompson  Company  as 
producer-writer-director  of  train- 
ing, documentary  and  industrial 
films. 


Veteran    Harry    Petemun    men: 
With   .\tiaM  Orer  four  Ueeaden 

Harry  Peterson,  veteran  tech- 
nician in  the  motion  picture  in- 
dustry, died  February  28  at  his 
home  in  Oak  Park.  Illinois. 

Mr.  Peterson  joined  Atlas  Film 
Corporation.  Oak  Park,  in  1919 
and  was  employed  with  the  firm 
continuously  since  that  time.  He 
was  a  Charter  Member  of  the  In- 
ternational Alliance  of  Theatrical 
Stage  Employees.  Local  666. 

He  is  survived  by  his  wife 
Charlotte,  children  Richard  A. 
and  Patricia  Stevens,  and  seven 
grandchildren. 

During  his  career,  he  accom- 
plished many  technical  achieve- 
ments, many  of  which  have  been 
adopted  by  Hollywood.  In  1926. 
for  example.  Harry  Peterson 
filmed    the    first    interior    scenes 


lighted  by  incandescent  lamps  spe- 
cially manufactured  at  Nela  Park 
by  General  Electric  Company. 
These  eariy  2500-watt  lamps  were 
made  with  hand-turned  filaments. 

As  a  cameraman  he  worked  on 
many  motion  picture  productions 
and  industrial  films  ranging  from 
photography  4000  feet  under- 
ground to  airplane  photography. 
He  was  cameraman  on  many  "blue 
chip  accounts"  such  as  Sinclair 
Refining  Co..  Pure  Oil.  Inland 
Steel.  Swift  &  Co..  Studebaker. 
Ford.  Allis-Chalmers  and  Phelps- 
Dodge. 

Harry  Peterson  continually 
served  the  film  industry  and 
earned  the  rightfully  deserved 
title  of  industry  pioneer.  Q" 

*     *     * 
W'illard  Pirturen   Complete* 
Afriran    Film    lor  Srienre   V»e 

Willard  Pictures.  Inc..  has  com- 
pleted an  extensive  production 
job  for  Mrs.  William  J.  Morden 
on  her  new  film.  Kenya  and 
Tanganyika,  made  for  the  Pea- 
body  Museum.  Yale  University. 
The  film,  which  is  designed  for 
showing  to  scientific  groups,  de- 
scribes the  job  of  collecting  speci- 
mens for  scientific  study.  gf 
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Documentary  Films 

For  Business, 
Industry  and  Science. 

Arc  von  thinking  about  a 
CORPORATE  IMAGE  FILM 

— to  broaden  the  public  or 
customer  or  investor  understanding  of 
vour  company 

Let  us  loan  U)u  screening  prints  of 

"TOOLS  OF  TELEPHONE  •' 

(Western  Electric) 

■THE  NEXT  TEN- 
(Kaiser  Aluminum) 

•  HAIL  THE  HEART\  • 

and 

"ELSIE  &  CO." 

(Borden  Compan>) 

"FIRE  AND  THE  WHEEL  * 

(Socony  Mobil) 

PARTHENON   PICTURES 

Cap  Palmer,  Exec     Producer 

Hollywood  26. — DUnkirk  5-391  1 

Chicogo  Princeton  Detroit 
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The  -tliiiiliing  man's  equipment 


The  "Thinking  Man"  may  have  his  place  but  let's  be  realistic,  it  takes 
more  than  thoughts  to  splice  film  or  synch  picture  with  sound,  it 
takes  performance.  Performance  by  professional  men  working  with 
professional  equipment.  This  is  why  we  have  purchased  this  space, 
not  to  run  a  so  called  "Special  Bargain"  as  we  are  not  in  the  bargain 
business,  but  to  offer  professional  equipment  to  professional  men. 
Naturally,  when  a  piece  of  our  equipment  is  purchased  we  benefit, 
but  the  person  buying  that  equipment  is  also  benefiting  because 
we  know  that  every  piece  of  equipment  that  goes  out  of  one  of  our 
showrooms  is  the  best  performing,  most  professional  piece  of  equip- 
ment that  money  can  buy.  We  know  because  we  not  only  design,  but 
manufacture  all  of  our  own  equipment  and  are  aware  of  exactly 
what  goes  into  each  item  and  what  that  item  can  or  cannot  do.  Here 
are  just  a  few  of  the  items  available  from  our  stock,  which  we  offer 
for  your  consideration: 


AUTOMATIC  SPLICER 


HAND  REWIND 


HOT  SPLICER 


REELS  ■  CANS     FIBRE  CASES  ■  SPLIT  REELS 


POWER  REWIND 


INSPECTION   UNIT 


AUTOMATIC  TAPE  SPLICERS:  AFS-35  (35MM)  AFS-16 
'(leiVilVI)  HOT  SPLICERS:  FSC-1  for  16,  35/32,  35MM; 
|fS-816  for  8  or  16I\/1M  film.  POWER  REWIND:  PR-1  is 
extremely  quiet  in  operation  with  a  V  belt  drive  and  a 
handle  to  disengage  the  motor  when  the  operator  uses 
ithe  hand  rewind  to  wind  film  back.  HAND  REWINDS:  RE 
for  normal  winding;  REF  with  a  top  friction  control  knob 
to  retard  the  pull  on  the  film;  REL;  with  an  elbow  brake 
used  in  the  inspection  of  film.  REELS,  CANS,  FIBRE 
CASES.  SPLIT  REELS  HFC  and  Goldberg  reels,  cans  and 
fibre  cases  are  ruggedly  built  to  offer  the  best  possible 

'for  more  INFORMATION  CONCERNING  THESE  OR  ANY  OF  OUR  MANY 


HOLLYWOOD  FILM  COMPANY,  956  N.  SEWARD  ST.,  HOLLYWOOD,  CALIFORNIA 
l-iesigners       and        manufacturers       of       film        a 


protection  to  your  film.  For  over  40  years  Goldberg  has 
been  the  outstanding  manufacturer  of  reels,  cans  and 
fibre  cases.  The  HFC  split  reels  are  a  fast  method  of 
winding  film  from  reels  to  cores  or  core  to  core  and  can 
be  used  for  projection  reels  without  the  necessity  of 
having  the  film  put  on  solid  reels.  HFC  INSPECTION  & 
REPAIR  UNIT:  (IU-16)  This  unit  consists  of  an  HFC  16MM 
power  rewind,  an  elbow  brake  rewind  and  a  16MIV1  hot 
splicer.  The  unit  is  built  to  offer  complete,  compact  facili- 
ties for  the  inspection  and  repair  of  film.  All  items  are 
mounted  on  the  base  and  are  easily  stored  when  not  in  use. 

ITEMS,  PLEASE  WRITE  FOR  ONE  OF  OUR  COMPLETE  CATALOGS. 

HO  2-3284,  524  W.  43RD  ST.,  NEW  YORK  CITY,  NEW  YORK  LO  31546 
nd       video       tape       editing       equipment 
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The  Wide  World  of  Sponsored  Pictures 


IS  YOUR  FILM 


Scratched? 

Dirty?    _ 

Brittle? 

Stained? 

Worn? 

Rainy? 

Damaged? 


Then  why  not  try 

THE  FILM 

DOCTORS® 

Specialists  in  the  Science  of 

FILM  REJUVENATION 


RAPIDWELD 


RAPIDTREAT 


Exclusive  Services  of 


ARID  FILM  TECHNIQUE.  INC. 

37-02  TWENTY  SEVENTH  ST. 
LONG  ISLAND  CITY  1.  NEW  YORK 
STIIIwell   e-AS01  Est.  194.0 


Write  for  free  brochure  on  film  care. 


Industrial   Safety   Films  to   Be 
Shown  in  Plants  Around  World 

Three  safety  films  recently 
nuide  on  location  in  a  Chicago 
manufacturing  plant  are  sched- 
uled to  be  shown  around  the 
world,  under  the  auspices  of  the 
National  Safety  Council,  as  ex- 
amples of  organization  and  opera- 
tion of  an  elTective  safety  pro- 
gram. 

Produced  by  Cal  Dunn  Studios. 
the  series  was  filmed  at  the  Ap- 
pleton  Electric  Company  factory. 
1701     West    Welliniiton    Avenue. 


Chicago's  Appleton  Electric  com- 
pcmy    was    site    for   safely    series. 

Titles  of  the  10-minute.  16mm 
black-and-white  motion  pictures 
are  Safe  As  You  Know  How,  Not 
Even  One  Chance  and  Help 
Yourself  to  Safety. 

Helpful  "how-to-do-its""  and 
"how-not-to-do-its""  are  plentiful, 
and  attention  and  interest  are  en- 
hanced by  cartoon  sequences.  The 
films  will  be  shown  to  company 
employees  during  lunch  periods 
and  shift  changes. 

Appleton  Electric  Company 
was  chosen  for  this  honor  be- 
cause of  their  continuing  safety 
program  since  1956  and  the  many 
man-hours  of  accident-free  work 
over  the  long  period. 

The  films  were  made  with  the 
guidance  of  Roy  Benson,  man- 
ager of  the  Industrial  Division  of 
the  National  Safety  Council.  1' 
*     *     * 

Colorful,   Exciting   Stock   Car 
Race  on   Film   From   Pure  Oil   Co. 

The  full  color  spectacle  of  an 
exciting  stock  car  race  has  been 
filmed  by  the  Pure  Oil  Company 
and  several  other  major  com- 
panies, in  cooperation  with  the 
management  of  the  Darlington 
Raceway.  Darlington.  South 
Carolina,  scene  of  ""the  biggest 
stock  car  race  south  of  the  Ma- 
son-Dixon line." 

Stars  and  Bars  is  the  title  of 
this  28-minute  film,  replete  with 
all  of  the  color  pageantry  and 
drama  that  has  become  a  tradition 
with  the  Darlington  •■?00"'  mile 
stock  car  race.  The    16mm.  color 


Darlington  Raceway  scene  m  the 
current  Pure  Oil  film  release. 

and  sound  motion  picture  is  an 
account  of  the  11th  annual  run- 
ning of  the  Southern  500  race  on 
Labor  Day.   1960. 

Included  are  sequences  of  hair- 
raising  shots  from  inside  racing 
cars  and  outside  deadly  turns.  The 
camera  gives  closeup  coverage  of 
twelve  crashes,  a  three-death ' 
tragedy  in  backstretch  pits,  and  a  ■ 
racing  duel  between  drivers  Fire- 
ball Roberts  and  Buck  Baker. 

Stars  and  Bars  has  been  booked 
for  television  showings  through- 
out the  country,  but  because  of 
the  impact  that  color  gives  this 
story,  it  is  available  for  free  show- 
ings to  interested  groups  from 
the     producer,    Walter    J.     Klein 

(continued   on    page    SO) 
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Documentary  Films 

For  Business, 
Industry  and  Science. 

shoiiltl  Mill  ihink  ;ilKim  a  film  for — 

INVESTOR  RELATIONS 

— lo  sircngilicn 
voiir  Sharcouncrs'  meetings,  ui  back  up 
\oui  officers'  speeches  to  Secuiily  ,\na- 
i\sts.  lo  show  publicly  aiul  broaden  your 
sliarcowner  base?  If  so  .  .  . 

l.el  us  loan  \ini  screening  prints  of 

"A  HOTEL  IS  BORN" 
(Hilton  Hotels) 

TOOLS  OF  TELFPHON^" 
(AT&T) 

■FIRF  AND  THF  WHEEL" 
(Soconv  Mobil) 

■THE  NEXT  TEN" 
(Kaiser  Aluminum) 

"ELSIE  S;  CO." 
(The  Borden  Ov) 

"RFORC. ANIMATION  PLAN" 
(Standard  (^il  C'o,  Indiana) 

PARTHENON    PICTURES 

Cap  Palmer,  E«ee-  Prodoeer 

Hollywood  36, — DUnkirk  5-391  1 

Chicago  Princeton  Detroit 
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0 

Van  Praag  Productions  specializes  in 
dynamic  visual  coniniunication  for  sales 
proniotion,  public  and  industrial  relations  — 
not  only  in  the  area  of  production,  but  also 
in  the  field  of  preproduction  consultation. 


van  prang  vrodiutiiins 

I  (^  I  INCORPORATED 

]  NEW   YORK  DETROIT  MIAMI  HOLLYWOOD 

;^  ,600   BROADWAY  2301    DIME   BLDG.  3143   PONCE   DE   LEON   BIDG.  6268   SELMA   AVENUE 

COMMERCIAL,       THEATRICAL       AND        INDUSTRIAL       MOTION       PICTURES! 
iSLIDEFILMS  •  TELEVISION  •  STAGE       SALES       PRESENTATIONS! 
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WIDE     WORLD: 

(CONTINUED   FROM    PAGE    78) 

Company.  1214  Elizabeth  Ave., 
Charlotte.  North  Carolina. 

Prints  may  also  be  obtained 
from  the  Film  Division — Mer- 
chandising Department.  The  Pure 
Oil  Company,  200  East  Golf 
Road.  Palatine.  Illinois.  Indicate 
alternate  dates  in  requesting  this 
film.  ^     g 

*     *     * 

AMF  Sponsoring  16mm  Prints  of 
Two  Top  1960  TV  Documentaries 

'•  Soon  to  be  released  for  16mm 
non-theatrical  distribution  are  two 
of  the  outstanding  television  doc- 
umentaries of  1960,  sponsored  by 
American  Machine  &  Foundry 
Company. 

The  Thinking  Machine  and 
Big  City — 1980,  produced  for 
television  by  CBS  as  Tomorrow" 
presentations,  are  the  hour-long 
films.  AMF  is  also  sponsoring  the 
16mm  prints. 

The  Thinking  Machine  is  a 
treatise  on  automatic  machines 
and  "electronic  brains."  The  film 
is  "awesome  proof  that  man  has 
something  to  reckon  with  in  the 
machines  of  his  creation,  spe- 
cifically those  that  can  play  chess 
(and  win!  and  turn  out  credit- 
able scripts  for  TV  Westerns." 

Big  City — 1980  is  a  tour  of 
Brasilia,  the  all-new.  ultra-mod- 
em capital  of  Brazil,  which 
smacks  of  the  cities  of  the  future 
found  in  science-fiction.  ^ 


Nuclear  Age  Cooperation  for 
Schools  Under  Civil  Defense 

Providing  practical  guidelines 
for  the  development  of  civil  de- 
fense programs  in  schools  is  a 
new  motion  picture  released  by 
the  Office  of  Civil  Defense  Mobil- 
ization. Civil  Defense  in  Schools. 

The  23-minute  black-and-white 
film  presents  a  step-by-step  re- 
view showing  school  and  civil  de- 
fense officials  working  together  in 
planning  and  activating  plans  to 
protect  our  children  now.  and  to 
prepare  them  for  adult  life  in  the 
nuclear  age. 

Of  special  interest  to  school 
boards,  administrators,  parents 
and  school  connected  groups,  the 
film  may  be  borrowed  from  local 
State  Civil  Defense  Organizations. 
Prints  may  also  be  purchased 
directly  from  Motion  Picture  Serv- 
ice, U.  S.  Department  of  Agricul- 
ture, Washington  25.  D.  C 
Attn.:  Mrs.  Alice  Baldwin.  The 
cost  of  one  print  is  $31.29  in- 
cluding reel,  can,  case  and  pre- 
paid shipping.  5? 


80 


BUSINESS     SCREEN     MAGAZINE 


the  whole  world  is  your  oyster... 


when  your  films  are  distributed  by 

ROTHACKER 

INCORPORATED 
MOTION    PICTURE    DISTRIBUTORS    SINCE   1910 


ROTHACKER    AT   HOME    AND    ABROAD 


RPTH^CK^R 


TIME-LIFE    BLDG.,  1271    AVENUE    OF  THE   AMERICAS.  NEW   YORK.  NY 
Circle  5-6878 
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They  Like 
Our 
Quality 
and  Our 
Originality 

KAISER    STEEL 

"The  Forgotten  Ore  off  Eagle 
Mountain,"  Public  Relations  — 27 
minutes,  color. 

LOCKHEED    AIRCRAFT 
CORPORATION 

"The  Navy's  Toughest  Job,"  Sales 

—  26   minutes,  co/or. 

RICHFIELD    OIL 
CORPORATION 

"The  Invisible  Oil  Well,"  Public 
Relations—  J  5    minutes,    color. 

"Baja  Holiday,"  Public  Relations— 
27'/7    minutes,  color 

"The   Blade  of  Progress,"   Training 

—  15  minutes,  color. 

SIGNAL    OIL 

&    GAS    COMPANY 

"Hancock   Presents  Econ-O-Blend- 
•ng,"    Training  — 20    minutes,    color 
"Norwalk    Presents   Power-Blend- 
ing,"   Training  — 20    minutes,    color 

MICRO-PATH,    INC. 

"Automation  with  Magnetic  Con- 
trol,"   Sales— 18    minutes,    color 

J.    p.    HENNESSY 
COMPANY 

"Let's  Get  the  Show  on  the 
Road,"    Soles— 18    minutes,    color 

These  Are  Recent  Pro- 
ductions for  Repeat 
Customer  s — W  h  o 
Keep  Coming  Back  to 
Us  for  Their  Film  Needs 

Alfred  Higgins 
Productions 

9100  SUNSET  BOULEVARD 
HOLLYWOOD  46,  CALIFORNIA 


S<'<M>n«l  Anifrican  TV  r4»iiiina>ri-ialM  K<>Mlivnl 
Jurors   ll<*vi<>\%'   Knlrit's:   AwartiN   Win'  <»n   >lav    llli 


THE  Skcond  American  TV 
Commercials  Festival,  sched- 
uled for  May  4.  1961.  in  New 
York  City,  has  been  assured  in- 
dustry-wide support,  according  to 
Wallace  A.  Ross.  Festival  Direc- 
tor. 

Entry  deadline  was  March  1 
for  all  eligible  entries — film  or 
videotape  commercials  shown  on 
U.  S.  and  Canadian  television  be- 
tween March  31.  1960  and 
March  1,  1961. 

A  total  well  over  last  year's 
1327  entries  is  expected  to  com- 
pete for  the  thirty  "Best  of  Prod- 
uct Category"  awards  and  the  ten 
or  more  Craftsmanship  and  Ad- 
vertising Achievement  citations. 
Twenty-five  additional  "Commer- 
cials Classics"  will  also  be  se- 
lected to  augment  those  already 
chosen  for  the  TV  Commercials 
Hall  of  Fame. 

Enlarse  Council  of  Jurors 
Judging  will  again  be  a  func- 
tion of  the  TV  Commercials 
Council,  composed  of  eminent  ad- 
vertising executives.  In  order  to 
reflect  the  industry-wide  interest 
in  this  project  and  to  include 
more  geographic  representation 
and  a  better  cross-section  of  the 
profession,  the  Council  has  been 
enlarged  this  year. 

Continuing  as  Chairman  of  the 
Council  is  John  P.  Cunningham, 


Chairman  of  the  Board  of  Cun- 
ningham &  Walsh,  Inc.  Other 
components  of  the  Council  are  an 
Agency  Advisory  Board,  an  Ad- 
vertiser Advisory  Board  and  an 
Executive  Board  of  Judges. 

The  criteria   for  selection   dur- 
ing the  judging  will  include;   im- 


Wallace  A.  Ross,  Director, 
Amer.   TV  Commercials  Festival 

pact,  believability.  tastefulness. 
demonstration,  identification,  au- 
dience involvement,  entertainment 
values,  plus  technique.  The  goal 
is  to  select  "outstanding  ads" 
rather  than  artistic  achievements. 
Panels  of  ten  will  screen  the 
entries  according  to  the  thirty 
product  categories  (i.e.,  automo- 
biles, cigarettes,  etc. )  and  select 
a  TOP  150  for  showing  at  the 
Festival.    Category    winners    and 


other  selections  will  be  chosen 
from  these  150  at  a  general  Coun- 
cil screening. 

Screen    Best    l.'iO  on   .May   4 

The  May  4th  Awards  Lunch- 
eon will  be  part  of  an  all-day  pro- 
gram at  the  Hotel  Roosevelt,  fea- 
turing morning  and  afternoon 
screenings  of  the  TOP  150  and 
the  Commercials  Classics. 

Following  the  New  York  pres- 
entation, the  festival  director 
plans  to  stage  similar  one-day 
programs  in  other  cities  around 
the  country  under  the  sponsorship 
of  the  various  advertising  clubs 
and  other  organizations.  During 
the  past  year,  more  than  fifty  ad- 
vertising clubs  as  well  as  the  na- 
tional conventions  of  the  Four  A's. 
the  Advertising  Federation  of 
America  and  the  Association  of 
National  Advertisers  featured  the 
Winners  and  other  top  commer- 
cials from  the  first  American  Fes- 
tival. 

Suppliers  .\id  on  Program 

Major  suppliers  such  as  East- 
man Kodak.  Minnesota  Mining 
and  Manufacturing,  D  u  P  o  n  t 
Photo  Products  and  Ampex  are 
providing  equipment  or  exhibit- 
ing, and  advertisers,  agencies  and 
commercial  production  firms  are 
guaranteeing  advance  registration. 

For  further  information  and  at- 
tendance details,  write  The  Amer- 
ican TV  Commercials  Festival.  40 
East  49th  Street.  New  York  17. 
N.  Y.,  Attention:  Wallace  A. 
Ross,  Festival  Director.  9" 


A  NEW  and  IMPORTANT  film  dealing  ivith  the  fight  against 
INFLATION  IS  now  available  from  one  of  Hollyivood's  LEADING 
animation  producers.  This  16m>n.  color  movie  will  certainly 
S-T-I-M-U-L-A-T-E  audiences  wherever  it  is  SHOWN. 


A   BOLD   STEP   SIDEWAYS   IN   MOTION   PICTURE   MAKING 


epcpepcpcftepcpc^tepcfxpcpepcp^ 


THIS  SCENE  ACTUALLY  DOESN  T 


APPEAR    (N   TMAT-A-WAY   AT   ALL 

OM  THE  CREATORS  OF  THE  EXClTINi 
W      MOTION     PICTURE     TECHNIOU 

HIMGRaPH 


liimHiwui"  ti"  |iw»|w«is|iWi%w%iH»«iy»*i|i»niiwniwntf 


A  Filmgraph  has  the  humor, 
warmth,  and  effect  of  full 
animation.  It  is  animation . . . 
but  the  cost  is  far  less,  f 
Write  today  for  details.     I 
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SPACE 

FACILITIES 

EQUIPMENT 


EXPERIENCE 

UNDERSTANDING 

IMAGINATION 

KNOW-  HOW 


Anywhere 

in  the 

United  States 


FILMS 

will 

•  SHOOT 

•  DEVELOP 

•  EDIT 

•  SCRIPT 

and 

•  SERVICE 

A  One  Minute 
P.  R.  Newsfilm 

(SILENT   OR   S.O.F.I 

to 

•  200  TV 

STATIONS 

for 
^  $2000.00H< 

*   TOTAL   COST  - 

NO  OTHER   CHARGES 

ACORN 
FILMS 

of  ]\eiv  England 

•'  ^    INC. 

465  STUART  STREET 

BOSTON    16,   MASSACHUSETTS 
commonwealth   6-3507-08-09 


News  Along  the  Film  Production  Lines 


Niles   Producing  Formica  Film 
for  Promotion,  Sales  Training 

Helping  to  promote  the  biggest 
furniture  program  in  Formica 
Corporation's  history  is  a  15- 
minute  color  slidefilm  produced 
by  Fred  A.  Niles  Productions. 
Inc.,  which  will  be  provided  to 
top  retail  dealers  in  March. 

In  line  with  the  promotion's 
aim  to  support  both  manufac- 
turers and  retail  dealers  in  an  ex- 
panded acceptance  of  Formica 
Plastic  Laminates  as  quality  sur- 
facing for  furniture,  the  film  of- 
fers sales  training  assistance  to 
retailers. 

Art  work  and  simulated  home 
and  sales  floor  scenes  show  why 
Formica  is  used  as  surfacing  on 
the  top-brand  furniture  lines,  how 
to  sell  it  to  the  consumer  and  sug- 
gestions for  local  merchandising. 
In  addition,  general  sales  tech- 
niques are  pointed  out. 

Formica's  new  promotion  pro- 
gram is  highlighted  by  a  new 
point-of-sale  identification — stick- 
on  labels  to  create  immediate 
brand  recognition  at  the  point  of 
sale.  The  labels  identify  the 
manufacturer  as  well  as  the  lami- 
nate, and  contain  use  and  care 
information. 

Coinciding  with  the  distribu- 
tion of  the  sales  guidance  slide- 
film  in  March.  Formica  will  run  a 
series  of  one-minute  spot  com- 
mercials on  NBC-TV's  Jack  Paar 
show.  Narrated  by  Hugh  Downs, 
the  TV  spots  will  feature  individ- 
ual brands  of  furniture  and  will 
promote  consumer  acceptance  for 
both  the  laminate  and  the  lines. 
Full-page  trade  magazine  adver- 
tisements will  precede  the  date  of 
each  TV  commercial,  for  the  con- 
venience of  retailers'  local  pro- 
motions. 

E.  A.  More.  Director  of  Ad- 
vertising for  Formica  Corpora- 
tion, a  subsidiary  of  the  Ameri- 
can Cyanamid  Corporation,  has 
stated  that  increased  identifica- 
tion of  Formica  laminates  with 
top-brand  furniture  lines  has 
prompted  the  full-scale  effort  to 
combine  the  two  in  tie-in  sales 
features. 

Script  for  the  Formica  color 
slidefilm  was  by  John  Bancroft  of 
the  Niles  organization.  Q' 

*     ^     * 

U.  S.  Steel's  Agricultural  Films 
Show  Efficient  Farming  Methods 

Two  n  e  w  agricultural  films. 
Fence  Huildini;,  The  Modern  Way 
and  According  to  Webster,  have 
been  produced  by  U.  S.  Steel  as 


part  of  its  program  to  help  far- 
mers cut  costs  through  efficient 
farming  methods. 

Fence  Building.  The  Modern 
Way  concerns  the  Fury  Fencer 
fence-building  machine  recently 
developed  by  U.  S.  Steel.  A  nine- 
minute  color  film,  it  shows  the 
mechanical  fence  machine  in  ac- 
tion to  make  a  back-breaking 
and  tedious  job  easier,  faster  and 
less  costly  for  the  farmer. 

A  ten-minute  color  film.  Ac- 
cording to  Webster,  portrays  fence 
as  a  modern  farm  production  tool. 
Noah  Webster,  who  defined  the 
word  "tool"  more  than  a  hundred 
years  ago.  comes  out  of  the  past 
to  show  today's  farmer  how  prop- 
er fencing  can  increase  efficiency 
and  bring  greater  profits. 

Both  films  are  available  for 
showings  without  charge  through 
United  States  Steel  Corp..  Chi- 
cago Film  Center.  208  South 
LaSalle  St..  Chicago  90,  111.  ^ 
*      *     * 

Electrical  Safety  Aboard  Ship 
Filmed  for  Navy  by  Depicto  Corp. 

"■'-:  115  Volts  Deadly  Shipmate,  an 
electrical  safety  film,  was  recently 
accepted  by  the  Navy  Department 
from  Depicto  Films  Corporation. 
New  York. 

Photographed  in  16mm  color 
aboard  the  destroyer  USS  Bristol 
in  Newport.  R.  I.,  the  film  is  de- 
signed to  motivate  Naval  person- 
nel to  handle  "115  Volts"  with 
extreme  caution.  While  the  Navy 
is  ever  alert  and  employs  every 
available  means  to  protect  person- 
nel against  electrical  hazards, 
careless  handling  of  electrical  gear 
results  in  many  fatalities  every 
year.  Personnel  are  cautioned  to 
treat  "115  Volts"  as  extremely 
dangerous  and  regard  it  as  they 
would  high  voltage. 

Deadly  Shipmate  emphasizes 
that  "115  Volts"  is  so  dangerous 
because  it  is  so  familiar  to  them, 
they've  known  and  used  it  all 
their  lives.  However,  aboard  ship 
they  are  constantly  in  contact  with 
metal,  thereby  providing  the 
grounding  necessary  for  electrocu- 
tion. 

Directed  by  C.  V.  Ragsdale.  the 
film  depicts  the  re-enactment  of 
actual  case  histories  of  careless 
incidents  resulting  in  fatal  shock. 
The  role  of  the  typical  careless 
sailor  is  portrayed  by  Broadway 
actor  Chris   Bohn. 

Provided  with  a  full  musical 
score  to  lend  dramatic  impact,  the 
film  is  scheduled  for  release  in 
the  near  future.  Q' 


"custom  tailored' 
MUSIC... 

for  films  &  filnislrip- 


we  edit  roniplete  inu»ic-  an 
sound  effeclg  scores — "cusloi 
tailored"  to  your  reqiiiremenl 


original  music  scores. 

ALSO 

NEW   HI-FI   DISC   AND  TAP 
LIBRARY  available  to 
producers. 

corelli-Jacob: 

ULIM  IHVSIC  Inc.      ^     - 

723     SEVENTH     AVE. 

N  E  W    Y  O  R  K    I  9.    N.  Y.  — 

Write  for 
catalog 
or  phone  jUdson  6-6673 


PARTHENOV  VV  I'U  TIRES 

Documetitary  FUms 

For  Business. 
Industry  and  Science. 

\re  \ou  thinking  about  a  "li\e" 

INDUSTRIAL  SHOW 

to  spark  voni  Dialir  \U-ciinRs.  lo  tlicss 
a  Comeniit)]!.  t»i  iniifKiiKc  a  new  model 
or  prodiKi?  If  so  .  .  . 

Let  us  send  \o\\  a  script  and  rccordingi 

on  ilie 

CADILLAC   1961-MODHL 
DEALER  ANNOUNCEMENT  SHOW 

— which  Parthenon's  staff  wrote,  scored, 
■"built"  lo  a  fresh  effectiveness  with  Hol- 
!\w(KKi"s  untapped  "live"  resources,  then 
tdurecl  coasi-iocoast  lo  dealer  meetings 
in  ten  kev  cities. 

PARTHENON    PICTURES 

Cop  Palmer,  Exec     Pfoducer 

Hollywood  26, — DUnkirk  5-3911 

Chicago  Prineelon  Oefroil 
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RYR  CAMERA  CREWS  IN  ACTION  IN  1960 


TRINIDAD,   B.W.I. 


HAWAII 


RYR  believes  in  servicing  the  client  before,  during  and 
after  production.  This  policy  has  helped  us  create  for 
leaders  in  industry,  high-quality  stills  and  mo-    /jg\ 
tion  pictures  throughout  the  world  since  1932.   \^ 

ROBERT  YARNALL  RICHIE  PRODUCTIONS,  INC..  666  Fifth  Ave.,  New  York  19,  CI  6-0191 
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TVc 

<M 
Se%<Atce 

KOSTER  FILM 
FACILITIES,  INC. 

1017  New  Jersey  Avenue,  S.  E. 
WASHINGTON,    D.    C. 
Phone:   Lincoln   4-4410 


Complete  Facilities 
For  the  Producer 

*  Modern  Laboratory 

*  Spray  Processing 

*  Quality  Controls 

*  Negative-Positive-Reversal 

*  Color  Duplicating 

*  Recording  and  Mixing 

*  Magnetic  and  Optical  Sour)d 

*  Direct  Electronic  Sound  Printing 

*  Editorial  Service 

*  Sound  Stage  and  Studio 

Our  Own  Custom  Building  to 
Provide  All  Services  Under 
One  Roof  .  .  . 

'Ttext  ^i*HC  "Jtcf  "Kan.te'tA 

SEND     FOR     BROCHURE 
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SIGHT  &  SOUND 

Air  Force  Safety  Picture 
Wins  Atlas  National  Honors 

In  last  year's  10th  Annual  Pro- 
duction Review.  Business  Screen 
presented  an  article  on  the  power- 
ful film  dramatization  of  automo- 
bile safety  and  youth,  titled  Night- 
mare for  the  Bold,  produced  for 
the  United  States  Air  Force  by 
Atlas  Film  Corporation. 

Since  then,  honors  have  come 
to  the  film.  In  October.  1960,  at 
the  National  Safety  Congress  Film 
Session  in  Chicago,  Nightmare  jar 
the  Bold  was  awarded  the  Bronze 
Plaque  for  films  for  safety.  The 
award  was  accepted  by  Col.  W.  L. 
Tubbs,  Assistant  for  Ground  Safe- 
ty, U.  S.  Air  Force,  Washington, 
D.  C, 

Throughout  the  year  since  its 
release,  the  Him  has  become  a  re- 
quired subject  of  all  Air  Force 
personnel.  Each  member  of  this 
branch  of  service  is  required  to 
see  the  film  twice  during  the  year 
...  an  honor  formerly  granted  to 
only  the  Articles  of  War. 

All  other  services  were  quick  to 
see  its  value,  and  now  this  Air 
Force  film  may  be  found  wherever 
members  of  any  of  our  armed 
forces  serve.  It  is  also  presently  in 
demand  by  schools  and  industry. 

Announce   Topics  Scheduled   for 
SPSE  Annual   Convention   in  May 

;r  Photography  at  high  speeds 
and  altitudes  and  in  outer  space 
will  be  high  on  the  agenda  of  the 
annual  convention  of  the  Society 
of  Photographic  Scientists  and 
Engineers  in  Binghamton.  N.  Y.. 
May  22-26. 

Taking  part  in  the  meeting, 
which  will  highlight  new  advances 
in     color     and     black-and-white 


H.  Lou  Gibson  (2nd  from  left)  receives  Louis  E.  Schmidt  Award  i 
the  Biological  Photographic  Association  from  Mervin  LaRue  (middlel 
BPA  pres.-elect.  Gibson  was  cited  for  his  work  on  lighting  fci 
photographing  medical  patients,  his  research  on  infrared  media] 
photography,  and  his  development  of  optical  fonniilas  for  photi 
macrography.  Gibson,  of  Eastman  Kodak  x-ray  sales  division,  is  als 
an  author  and  photographic  journal  editor.  Others,  from  lef 
Charles  G,  Brownell,  x-ray  sales  div.  staff:  Wm.  S.  Vaughn,  pres 
Eastman  Kodak,  and  Edward  Rusin,  asst.  mgr..  x-ray  sales  divisiot 


photography,  will  be  scientists 
from  Japan.  Germany.  Belgium 
and  all  parts  of  the  United  States, 
according  to  M.  G.  Anderson, 
general  program  chairman  who  is 
Director  of  Operations  and  Prod- 
uct Technology  of  Ansco,  a  Divi- 
sion of  General  Aniline  &  Film 
Corporation. 

Among  the  papers  to  be  pre- 
sented at  the  convention  are:  £/i- 
hanceinenl  of  Print-Out  Effect  by 
Bathing  Treatment.  Yoshitada  To- 
moda,  Japanese  Govt.  Research 
Institute,  Tokyo;  Standardization 
of  the  Correct  Exposure  of  Color 
Reversal  Films  Under  the  Aspect 
of  the  Probability  Theory.  Dr. 
W.  Behrend,  Agfa  Research  Lab- 
oratories; The  Contrast  Transmis- 


sion of  a  Sinusoidal  Signal  i 
Large  Amplitude  by  Photographic 
Means,  Dr.  Henri  Thiry,  Univei' 
sity  of  Liege,  Belgium:  Effect  (j 
Temperature  of  Exposure  o\ 
Photo  Sensitivity  and  the  Rate  c, 
Development.  Dr.  T.  H.  Jame:' 
Eastman  Kodak,  and  The  Elev, 
trolytic  Removal  of  Thiosidfm 
from  Processed  Photographic  PC, 
pers.  R.  E.  Rice,  Ansco. 

Many  leading  photographic  an', 
electronics  manufacturers  will  di^ 
play  new  products  in  an  exhib, 
at  Binghamton's  Arlington  Hotel 
For  information  on  the  convet; 
tion,  write  to  Binghamton  Chap 
ter,  Society  of  Photograph! 
Scientists  and  Engineers.  Bin{ 
hamton.  N.  Y. 


The  Midwest's  oldest  and  best-equipped  production  service  organization  handles 
the  full  line  of  MasterLite  and  other  top-rated  studio  lighting  equipment.  For  these 
and  all  studio  essentials,  see  US! 


Since 


THE    STUDIO    LIGHTING    COMPANY 

CH/CAGO      •      2212    NO     HM^llD      •      EASTGATE    7-2800 


Eloise 
Duggan. 


LIGHTS     •     CABLE     •     BOXES     •     GENERATORS     •     GRIP     EQUIPMENT     •     RENTALS 

CHICAGO     Camera     rental     headquarters 


MARK      ARMISTEAD 


SALES     •     SERVICi 

N    C 
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^^^  serves  ac 


agencies 
arge  and  smal 
with  QUALITY 


creative  QUALITY 

production  QUALITY 

reproduction  QUALITY 


^^^^^^^  television  c 


V 


ommerciais 
pliotograpliic  illustrations 
industrial  motion  picturi 


200  East  56th  Street,  New  York  22,  New  York , . .  MUrray  Hill  8-0085 

16  East  Ontario  Street,  Chicago  11,  Illinois  . . .  WHitehall  4-5151 


NUMBERl»VOLUME22»1961  87 


BOO!! 


Eddie  OBrien  -  T^he  Pf^riter 

J 80 1   Old  Georgetown  T^ad,  IVashington   14,  D.C. 
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J95fR 


TO  SHATTER 


•  i      V  ^  /' 


AUDIENCE  INDIFFERENCE 
TAKES  CREATIVITY  PLUS./. 


PLUS  WHAT? 


...PLUS 


Lane-Colc-Dietz  Corporation  •  45  w.  46  st.  •  new  york  36,  n.  y.  •  JUdson  6-2390 


Producers    of     Motion     Pictures       (  Industrial,    Commercial,    Educational  ) 


Slide    Films 


Visual   Aids 


Complete    Meetings 


Conventions 


Industrial    Shows 


TV     and    Theatrically    Distributed    Commercial    Shorts 


PARTHENON 


4 


i<:ti'ri:s 


Eleklra  CoinmenUils   Win  Top  Honors  al — 

Hollvivood  Ad  Tlub's  FirNi   Itroadvasl   Awards 


ll(>LLYWt>(>D 

Docutjientitry  Fihin 

For  Business, 
Industry  and  Science. 

Arc  \i>ii  tliiTikiriji  alxiiil  a  lihn  f(ii 
EMPLOYEE  MORALE 

^u>  biiiki  a  "wc"  fecliiif; 
itiiionjf  stattcictl  employees,  lo  indoctri- 
luiic  new  hires.  In  rccriiii  doiiiibk-  new 
pcopk'"'  If  so  .  .  . 

I.cr  lis  h>:iii  \ini  sucL-ning  prims  of 

•TOOLS  OF  TELEPHONY" 
(^X'este^n  Electric) 

"THE  NEXT  TEN- 
(Kaiser  Aluminum) 

"OUTSIDE  THAT  ENVELOPE" 

(Conn.  General  Life  Ins.) 

"HAIL  THE  HEARTY" 

antl 

"ELSIE  &CO.' 

(Borden  Co.) 

PARTHENON    PICTURES 

Cap  Palmer,  Exec.  Producer 

Hollywood  26, — DUnkirk  5-391  I 

Chicago  Princeton  Detroit 

BUYERS     READ     BUSINESS     SCREEN 


COMPETING  IN  A  FiELD  of  niore 
than  900  entries,  and  selected 
by  a  panel  of  notable  judges  repre- 
senting the  fields  of  television, 
advertising  and  industry,  Elektra 
Film  Productions  of  New  York 
won  the  Television  Sweepstakes 
trophy  for  the  best  TV  commer- 
cial in  the  Hollywood  Advertising 
Club's  First  International  Broad- 
casting Awards  competition. 

The  winning  production,  an 
Esso  Oil  Heat  commercial,  also 
won  top  honors  in  the  Local  One- 
Market  Television  category.  Ad- 
vertising agency  for  Esso  is  Mc- 
Laren Advertising,  Ltd.,  Toronto. 
Win  Two   Additional  Awards 

In  addition  to  these  two  honors. 
Elektra  productions  also  scored  in 
two  other  categories.  A  commer- 
cial for  Brillo  Soap  Pads,  through 
J.  Walter  Thompson  Co.,  won  in 
the  one-minute,  animation  and 
live  action  group;  a  20-second  ani- 
mated commercial  for  Puss'N 
Boots  Cat  Food,  through  Spitzer, 
Mills  &  Bates,  Ltd..  also  won  first 
place  in  category. 

Presentation  of  awards  took 
place  at  the  IBA  Awards  banquet 
on  February  7  at  the  Moulin 
Rouge,    Hollywood.    Don    Estey, 


general  chairman  of  the  event, 
said  "The  IBA  competition  seeks 
to  highlight,  on  an  international 
basis,  the  outstanding  merit  of 
broadcast  advertising,  a  field 
which,  until  now,  has  been  singu- 
larly unappreciated." 

According     to     Estey.     entries 
were   submitted   by   many   foreign 


Esso's  Oil  Heat  spot  won  Elektra 
tlie    Grand    Sweepstakes'    troplty. 

countries,  including  France,  Bel- 
gium, Mexico,  Canada,  Finland, 
Ireland,  Norway.  Germany. 
Greece.  Spain.  England  and  Aus- 
tria, in  addition  to  United  States 
entries. 

Other   First   Prize  Winners 

Other  winners  in  the  television 

phase  of  the  competition  included 

Animation,  Inc.,  Hollywood,  with 

a    top    award    for    an    animated 


On  /ocaf/on — "Swaziland,  South  Africa 


LIEB  PRODUCTIONS 

540-8  Lake  Shore  Drive 
Chicago  11,  Illinois 
WHitehall  3-1440 


This  Leo  Burnett  spot  won  honors 
jar  Earl  Klein's  Animation,  Inc. 

Franco-American  Spaghetti  com- 
mercial for  the  Leo  Burnett 
agency,  Chicago;  Cascade  Pic- 
tures. Hollywood,  with  Dole  Cor- 
poration's ABC  Breakfast  Juice 
commercial  for  Foote,  Cone  & 
Belding.  San  Francisco;  Robert 
Lawrence  Animation.  New  York, 
with  a  Prudential  Insurance  com- 
mercial for  Reach.  McClinton  & 
Co.,  Inc..  New  York. 

TV  Graphics.  New  York,  won 
a  top  award  for  their  live-action 
Alcoa  Colorib  commercial  for 
Fuller  &  Smith  &  Ross.  Inc..  New 
York.  A  British  firm.  Advision 
Ltd.,  London,  was  honored  for 
the  live-action  Scotts  Porage  Oats 
commercial  for  Alfred  Pemberton. 
Ltd.,  London.  A  lO-second  I.D. 
spot  for  Dilly  Bean,  through 
Papert,  Koenig,  Lois,  Inc.,  New 
York,  brought  an  award  to  Elliot, 
Unger  &  Elliot,  New  York. 

Technical  .Awards  Presented 

Technical  awards  were  pre- 
sented for  direction,  editing  and 
camera  work.  The  animation  di- 
rection award  went  to  John  Wilson 
(Fine  Arts  Productions  and  Fre- 
berg  Ltd. )  for  his  Butter-Nut  Cof- 
fee commercial  for  Buchanan- 
Thomas  Advertising  Co.  Anima- 
tion film  editing  award  went  to 
Hugh  Kelley  (  Playhouse  Pictures) 
for  Olin  Mathieson  (packaging 
materials).  D'Arcy  Advertising 
Agency.  Producer  was  Saul  Bass 
&  Associates  with  Playhouse  Pic- 
tures. 

Winner  of  the  animation  cam- 
eraman award  was  Allen  Childs 
(Playhouse  Pictures)  for  Falcon- 
Ford  Motor  Co.'s  commercial 
through  J.  Walter  Thompson. 
International    .Awards  Noted 

Jack  Parker  (Arco  Film  Pro- 
ductions )  won  the  award  for  live 
action  film  editing.  The  commer- 
cial was  for  Chevrolet,  through 
Campbell-Ewald  Co.  The  live  ac- 
tion cameraman  winner  was  Bern- 
ard Davis  (  Anglo- Scottish  Picture. 
London)  for  Gibbs  S.  R.  Tooth- 
paste, Young  &  Rubicam.  agency. 
No  award  was  made  this  year  for 
live  action  director. 

Final  judges  of  the  competition 
were    Pat    Frawley    (pres..    Ever- 

(CONTINUF.  D     ON      PAGE     92l 
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WHAT  DOES  THIS  SYMBOL  MEAN  TO  YOU? 


An  amateur  psychologist  might  say  that  .  .  . 

1.  if  you  see  a  spider  attacking  an  orange,  you're  probably 
hungry; 

2.  if  you  think  of  a  paper  lantern  and  fiery  pinwheel,  you 
may  be  repressing  memories  of  a  wild  Chinese  New  Year 
party; 

3.  if  you're  reminded  of  prison  bars  and  the  rifling  in  a  gun 
barrel,  you're  watching  too  many  tv  westerns. 

We'd  like  this  symbol  to  remind  you  of  several  important  things: 

OUR  NEW  NAME — It's  new  and  more  accurately  descriptive: 
HORIZON  PRODUCTIONS,  a  division  of  Longmoor-Nelson,  Inc. 
(formerly  Basore-Longmoor,  Inc.).  But  new  though  the  name  is,  it 
still  represents  the  same  top-flight,  talented  personnel  and  14 
years  of  solid  growth  and  wide  experience! 

OUR  NEW  LOCATION— We're  already  at  work  in  much  larger 
quarters  — 301   W.   73rd   St.,   Kansas  City   14,   Mo.  — with   more 


space  to  stretch  our  imaginations  (hence,  your  dollars),  more  room 
for  our  expanded  facilities  to  keep  pace  with  our  ideas. 

SCOPE  OF  OUR  SERVICES  — from  script  to  screen  ...  from  tv 
film  series  and  tv  commercials  to  sales,  instructional  and  indus- 
trial films...  from  the  vigorous,  representational  "here"  to  the 
avant  garde  on  the  far  horizon  ...  we're  equipped  and  staffed  to 
provide  you  with  technical  excellence. 

CREATIVE  SUPERIORITY  — We  believe  that  only  when  the  full 
sweep  of  imagination  is  brought  into  sharp  focus  does  truly  cre- 
ative (productive)  thinking  take  place.  That  focus  is  not  on  the 
assignment  our  client  has  given  us,  but  on  the  client's  objectives. 
The  product  we  create  for  you  is  a  means  to  achieving  your 
objectives. 

IF  YOU  HAVEN'T  YET  TAKEN  ADVANTAGE  of  our  services,  why 
not  drop  us  a  letter  —  or  call  us  collect  —  today?  Let's  talk  over 
your  objectives.  Or,  perhaps  (as  Basore-Longmoor,  Inc.)  we've 
served  you  before.  If  so,  let  us  know  how  we  can  help  you  again 


A  DIVISION  OF  LONGMOOR-NELSON,  INC.        •        301  WEST  73RD  STREET,  KANSAS  CITY  14,  MISSOURI 
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nlieti  you  tranf  tin 


hf  COLOR  or 

Black  d  White... 


The  Laboratoiy 
that's  OLDEST  in  experience 
...and  NEWEST  in  equipment! 

We  take  pride  in  offering  you  a  complete  IGmm 

laboratory  service  in  color  and  black-and-white, 
including  Eastman  Color  inter-negative  and 
positi\e  processing,  plus  additive 
scene-to-scene  color  printing  on 
new  Bell  &  Howell  color 
additive  printers. 


We  invite  you  to  inspect  our 
modern  facUities  in  person  . . . 
or  to  urite  for  our  beautiful 
16-pafie  illustrated  brochure. 


PART  OF  OUR  SOLUTION  DEPARTMENT 


Hollywood  film  enterprises,  inc. 

Serving  Film  Producers  since  1907 
6060  SUNSET  BOULEVARD  •  HOLLYWOOD  28,  CALIFORNIA  .  HO.  4-2181 


II()l,lA\Vt)UU  'l'\    AWAlUv., 
(continued  from  paoi:  '  ), 

sharp — Schick.  Inc.);  Harry  At- 
erman  (pres..  Academy  of  T 
vision  Arts  and  Sciences):  H; 
Wayne  McMahan  (author,  T 
vision  Production ) ;  Norman 
Cash  (pres..  Television  Bureai 
Advertising ) ;    Kevin   S  w  e  e  n 


Alcoa    Colorib    commercial 
top  award  for  TV  Graphics. 

(pres..  Radio  Advertising  Bure 
Inc.). 

Technical  judges  in  the  live 
tion  division  were  Josef  von  Stel 
berg,  director,  and  George  Sidm 
producer-director,  20th  Centuj 
Fox  Studios.  Technical  judges 
the  animation  division  were  R 
ert  ( Bobe )  Cannon,  animation 
rector,  and  Ward  Kimball,  p 
ducer-director,  Walt  Disney  S 
dios. 

*  :.':  * 

Behrend   Cine,   Chgo.,  Sponsoi 
Sound  Symposium,  March  30-! 

A  symposium  devoted  exc 
sively  to  the  technical  aspects 
sound  and  sound  equipment  apj 
cation  in  industrial  and  ediil 
tional  motion  pictures,  televisi 
radio  and  related  areas  will 
held  in  Chicago  in  a  two-day  s 
sion,  March  30-31,  1961,  at 
St.  Clair  Hotel. 

Sponsor  of  the  sound  sympq- 
um   is  Behrend  Cine  Corp., 
E.  Grand  Ave.,  Chicago,  one 
the   country's    largest   distribut 
of     motion     picture     and     soi 
equipment. 

Fifteen  experts  from  the 
lion's  top  sound  and  film 
panics  will  present  papers  oil 
wide  range  of  subjects  includ 
recorder  and  microphone  tj^ 
and  characteristics,  recorder 
cessories  and  associated  equ 
m  e  n  t,  synchronizing  metho 
power  supplies,  testing  meth< 
and  audio  equipment. 

In    addition,    subjects    such  ) 
recording  curves,  monitoring  s 
tems,  projection  playback 
sponse,  sound  mixing,  editing  i 
optional  recording  will  be  cover 

Names  of  the  speakers  will 
released  at  a  later  dale.  Interest 
persons  wishing  to  attend  ^lio 
contact  Behrend  Cine  Corp. 
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ill  Supervisory  Training  Film 
Ites  by  Modern  Management 
;  F  0  u  r  films  for  supervisory 
fining  have  been  released  by 
^dern  Management  Films,  a 
li  sion  of  The  Bureau  of  Na- 
il  Affairs.  Inc. 

icMgned  to  teach  basic  prin- 
1  es  of  supervision  and  stimu- 
a  discussion  of  supervisory 
)rblems.  the  1 6mm  color  and 
.  nd  motion  pictures  are  suit- 
11  office  or  plant  use. 
Kour  Areas  of  Supervision 

\ith  these  films  the  Modern 
Vlnagement  Films  series  now 
pivldes  training  aids  for  four 
iiortant  problem  areas  of  super- 
llpn:  ( 1  )  giving  orders  and  in- 
itictions;  ( 2  )  listening;  ( 3  )  mo- 
tiUing  employees  for  higher 
pjductivity;  and   (4)   leadership. 

Sh  film  is  accompanied  by  a 
_,der"s  Guide  to  assist  trainers 
ail  conference  leaders  in  con- 
dtting  a  one-hour  training  meet- 
iv  with  maximum  results. 
The  four  films  in  the  series  are: 
(i  Instructions  or  Obstructions, 
Jh  Prof.  Paul  Pigors.  of  the 
Kissachusetts  Institute  of  Tech- 
r  ogy.  illustrating  his  famous 
'■  ven  steps  in  the  order-giving 
picess."  Designed  to  help  super- 
\ors  to  do  a  better  job  of  verbal 
cnmunication  with  subordinates, 
ai  to  show  how  to  get  voluntary 
operation  from  employees  in 
c  Tying  out  orders. 
1(2)  Listen.  Please,  highlighting 
tf  importance  of  listening  in  the 
spervisor's  every-day  job.  A 
sjservisor's  day  is  ruined  by  fail- 
le to  listen  to  other  people.  In 
fr  end.  he  learns  why  listening  is 
a  important  aspect  of  communi- 
cfions. 

'  .\ttitudes  -Affect  Productivity 
( -1 1  The  Case  of  the  Missing 
r.ignets.  representing  lost  prod- 
ikivity  in  a  department  where 
^ployee  attitude  is  poor.  Re- 
^'^ws  the  basic  principles  of  hu- 
rm  relations,  and  a  proper  un- 
(irstanding  of  discipline. 
:(4)  The  Challenge  of  Leader- 
sip — presented  through  the  story 
i  five  men  on  a  hunting  trip  who 
fce  a  crisis  which  threatens  their 
fes.  Helps  supervisors  to  identi- 
i  the  various  elements  which 
tike  up  leadership,  and  to  te- 
le these  to  their  own  daily  jobs. 
Modern  Management  films 
lay  be  purchased  either  singly  or 
i  series,  and  are  available  for 
intal  or  e.xecutive  preview.  For 
rther  information  write:  Mod-  , 
in  Management  Films  Division, 
pe  Bureau  of  National  Affairs, 
c,  1231 -24th  St.,  N.  W..  Wash- 
Igton  7,  D.  C.  ^ 
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THFSE  ARE  SOME  OF  THE  COMPANIES  WHO  HAVE  SEEN  FOR  THEMSELVES 
HOW  EFFECTIVELY  THEIR  VISUALSCOPE  PRODUCTION  WORKED  FOR 
THFM  IF  YOU  WOULD  LIKE  TO  SEE  HOW  A  VISUALSCOPE  PRODUCTION  CAN 
WORK   FOR  YOUR  COMPANY.  CALL MURRAY   HILL  3-3513 


MOTION     PICTURES 
SUI  DE  -  MOTION 


WIDE    SCREVEN     FILMS 
SPECTACU  LARS    ■    ■ 


.  .  FILMOGRAPHS 
SLI  DEFI  LMS    . 


.  VU-GRAPHS  .  .  .  PICTURE-RHYTHM 
.    SLIDES      AND      FLIPCHARTS. 
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A  Trial  will 
convince  you 

...why  in  less  than  ten 
years  we  have  grown  to 
be  the  largest,  modernly 
equipped  hot-press  title 
printing  plant  in  America. 

ALL  STYLE  PRESSES 

KRAUSE,  KENSOL.VANDERCOOKand 
C  &  P. . . for  hot-press  or  letterpress 

Write  for  new  type  chart 


KNIGHT 
TITLE  SERVICE 

OF   NEW  YORK 

145  West  45th  St.  New  York  36,  N.Y. 


Order    extra    copies    of    the    1 1  th 
Production    Review    today.    $2.00 


ON  MANHATTAN'S  PRODUCTION  LINE 


Thrfe  Stattvrti  -9»in  f'orporaie 
Sirueture   of   ViitualMcippp^  .V.l'. 

?V  Three  new  shareholders:  Ed- 
w  a  r  d  Rasch,  vice-president  in 
charge  of  sales;  Marvin  Green, 
sales  manager;  and  Pud  Lane, 
vice-president,  have  joined  the 
corporate  structure  of  Visualscope. 
Inc..  New  York. 

Messrs.  Rasch  and  Green  joined 
the  rapidly  expanding  company 
about  a  year  ago.  Mr.  Lane  came 
to  Visualscope  last  month  from 
Transfilm-Caravel.  Inc.,  where  he 
was  a  vice-president  and  account 
executive. 

Pud  Lane's  career  in  the  film 
industry  began  in  1932  when  he 
was  a  staff  artist  with  Aesop's 
Fables.  In  1943  he  joined  Trans- 
film  as  art  director,  and  in  1945 
was  made  vice-president  in  charge 
of  art  and  animation.  He  left  in 
1950  to  become  TV  art  director 
and  executive  film  producer  at 
Ruthrautf  &  Ryan,  an  advertising 
agency.  He  returned  to  Transfilm 
in  1955  as  head  of  its  slidefilm 
and  filmograph  department. 
*      *     * 

Berman    a    V.P.    at    .\torlelab 

6  Frank  S.  Berman  has  been  ap- 
pointed executive  vice-president 
of  Movielab  Film  Laboratories. 
Inc.,  New  York,  and  Ted  J.  Gas- 


ki  will  be  vice-president  in  charge 
of  production. 

Berman  has  been  vice-president 
in  charge  of  production  and  Gaski 
was  plant  manager.  The  new  ap- 
pointments were  announced  by 
Movielab's  president,  Saul  JefTee. 


film    VrtidttvvrH   .Xhhii,   itl  ,V.    1'. 
Ham    \t>tf    Sixwutivv    nirt'i'lor 

Harold  Klein  has  been  ap- 
pointed executive  director  of  the 
Film     Producers    Association     of 


FPA  Director  Harold  Klein 

New  York.  He  succeeds  Irving  W. 
Cheskin,  who  has  become  execu- 
tive director  of  the  League  of  New 
York  Theatres. 

Klein   is   an   attorney  with  ex- 
tensive experience  in  an  executive 


MOTION   PICTURE  PRODUCTIONS 


ESTABLISHED    1937 


TELEVISION-  INDUSTRIAL-  SALES  TRAINING 
20    WEST    47tm    street  •   NEW    YORK    36     N    Y. 


and  administrative  capacity  in  in- 
dustry. He  is  a  member  of  the 
New  York  State  Bar.  i^ 


FP.t  Adda  Three  Xeir  Memberm 

The  Film  Producers  Associa- 
tion of  New  York  has  added  three 
new  members:  Gray-O'Reilly 
Productions.  Marathon  Interna- 
tional Productions,  and  411 
Sound   Recording   Studios.  i^ 


Erirjn  Kramer  .folnif  Maralhon 

Erwin  Kramer  has  been  ap- 
pointed production  manager  of 
Marathon  International  Produc- 
tions. Inc. 

Kramer  was  formerly   film   co- 
ordinator for  CBS  Television  net- 
work operations.  y^ 
*      *      * 

Paihe    F.lerin    Kanin    to    Board 

Kurt  E.  Kanis,  general  man- 
ager of  Pathe  Laboratories.  Inc.. 
New  York,  has  been  elected  a 
director  of  the  company. 

Kanis  started  Pathe's  16mm  de- 
partment in  1949.  He  went  on  to 
become  sales  manager  and  gen- 
eral manager. 

*  *  :}: 

Muttirai   Sound   Ettectm    Library 
for   Fitmti   by   MuHifeXt   tar. 

Musifex,  Inc.,  New  York,  has 
announced  a  new  library  of  musi- 
cal sound  effects  available  for  un- 
restricted use  and  particularly  de- 
signed for  the  film  industry. 

The  musical  sound  effects  li- 
brary has  over  150  effects  on  both 
sides  of  two  LP  records.  Effects 
include  all  sorts  of  pings,  boings, 
drums,  tympani,  etc.  The  records 
are  being  offered  for  outright  sale. 

For  further  information  write 
New  Products  Desk,  Bi'sinfss 
Screen.  Chicaao  26. 


H.   t,   ff.  ProduetioitH  \aineii 
#..   Srhirart z   Kxer.   Produvvr 

Lewis  Schwartz  has  joined 
H.  F.  H.  Productions,  Inc.,  New 
York,  as  executive  producer.  He 
was  formerly  with  J.  Walter 
Thompson  advertising  agency  a^ 
production  supervisor  in  charge  ol 
commercial  animated  film  produc- 
tion. 

He  will  work  in  close  associa- 
tion with  vice-presidents  Dan 
Hunn  and  Ronald  Fritz  on  pro- 
duction for  the  35  advertisini; 
agencies  and  140  national,  region- 
al and  local  sponsors  now  being 
served  by  H.  F.  H. 

Mr.  Schwartz,  in  addition  to  his 
agency  background,  has  done 
writing  and  drawing  for  se\eral 
newspaper  cartoon  strips.  y 
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'"''. .  .28  minutes  after  I  flip  this  switch, 

can  count  on  25%  of  my  audience  becoming  buyers 


IVe  like  to  imagine  the  sound  of  switches  chck- 
i'g  among  our  "fleet"  of  Kodak  Pageant  Pro- 
.i:tors.  For  with  every  cHck.  we  know  this  28- 
inute  movie  will  open  another  portion  of  the 
■lO.OOO  sales  leads  we  expect  from  it  this  year."" 
These  are  the  words  of  sales  genius  Herman 
.■rl,  Chairman  of  the  Board  of  Charlex  Realty 
'orp.,  Newark.  N.  J,,  selling  agents  for  General 
evelopment  Corp.,  developers  of  huge  Port 
harlotte.  Florida,  homes  and  sites. 
"A  convincing  film  is  a  formula  for  sales  suc- 
fss,"  says  Mr.  Perl.  "From  experience,  we 
low  films  sell.  Any  of  our  salesmen  can  show 
Jr  Port  Charlotte  film  to  anyone,  anywhere,  at 
ly  time,  and  produce  leads.  And  because  it"s 
:med,  the  presentation  is  never  diluted,  always 
;rfectly    duplicated,    always    successfully    the 


same,  whether  shown  in  Bangor  or  Kokomo. 

""This  film  program  gives  us  another  bonus: 
an  enthusiastic  sales  force.  Salesmen  know  that 
to  shon-  it  means  to  sell  it.  So  they  eagerly  pack 
equipment  and  show  it.  We  are  careful  that  the 
equipment  we  give  them  guarantees  a  smooth- 
running  performance." 

Mr.  Perl's  firm  owns  60  Kodak  Pageant  Sound 
Projectors.  They  have  made  approximately  6000 
showings  in  the  first  half  of  1960  without  a  single 
projector  mishap. 

""Our  salesmen  aren't  mechanics."  Mr.  Perl 
continues.  '"Their  projectors  must  be  easy  to  set 
up  and  operate,  without  a  hitch.  They  must 
have  a  projector  that  doesn't  get  in  the  way  of 
their  presentation.  And  these  Kodak  Pageants 
fit  the  bill." 


■> 


If  you  would  like  full  details  about  Kodak 
Pageant  16mm  Sound  Projectors,  tear  out  the 
coupon  and  mail  it  today. 


r" 


EASTMAN  KODAK  COMPANY 
Dept.  8-V,  Rochester  4,  N.  Y. 

Please   send   me,   without  obligation,    folder   V3-22    de- 
scribing Kodak  Pageant  16mm  Sound  Projectors  in  detail. 


Kodak  Pageant  Projector  )  EASTMAN  KODAK  COMPANY,  Dept  8-V,  Rochester  4,  N.Y. 
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Two  great  facilities!  Twice  the  staff, 
twice  the  service.  Malting  it  doubly 
easy  for  you:  Industry  Programs  •  TV 
Spots  •  Sound  Slidefilms  •  Record- 
ings •  Animation  •  Business  Theatre  • 


Closed  Circuit  Television  •  Video- 
tape •  Television  Shows  •  Film  Distri- 
bution •  Printed  Materials  •  Sales 
Promotion  •  Serving  your  every  need 
in  business  communications. 


CHICAGO   HOLLYWOOD 

THE   FRED   NILES   COMMUNICATIONS   CENTERS 

1058  W.  Washington  Boulevard  650  N.  Bronson,  the  California  Studios 

SEeley  8-4181  HOIIywood  3-8154 
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Films  Share  Annual  Freedom  Award  Honors 

KiK'ii^od     lloiiiir    >ledal    laiven    lo    V.    S.     PonI     Offi«*«>     Cor     "An     American     Credo** 
as     Illinois     Hell.     Kquilable     Life,     and     ltelif£iouw     faroups     Share      1901      Awards 


ON  Washington's  Birthday,  February 
22nd.  the  nation's  press  and  television 
networks  carried  the  announcement 
that  the  George  Washington  Honor  Medal, 
highest  honor  awarded  by  the  Freedoms  Foun- 
dation, Inc.,  was  given  to  the  United  States 
Post  Office  Department  for  the  sound  motion 
picture.  Our  Ainericaii  Credo.  The  13 'j- 
minute  color  film  was  produced  last  year  by 
Wilding.  Inc. 

j  The  annual  Freedoms  Awards,  given  to  all 
media  which  convey  expressions  of  the  Ameri- 
can way  of  life,  were  also  shared  in  the  film 
category  by  the  Illinois  Bell  Telephone  Com- 

!  pany,  which  won  an  Honor  Medal  award  for 
its  production.  Youth  on  the  Go. 

These  Sponsored   Films   Also  Honored 

The  two  motion  pictures  were  not  the  only 
sponsored  media  to  be  accorded  1961  hon- 
ors, with  the  top  television  award  in  this 
competition  going  to  the  Missouri  Synod  of 
the  Lutheran  Church  for  a  half-hour  filmed 
program  in  the  This  Is  the  Life  series.  The 
program  presented  practical  solutions  to  one 
of  the  nation's  problems,  juvenile  delinquency. 

Another  televised  film  winner  of  an  Honor 
Medal  award  was  Not  Without  Honor,  one  of 
The  American  Heritage  program  series  spon- 
sored by  the  Equitable  Life  Assurance  Society 
of  the  U.  S.  This  program  depicted  four  years 
in  the  life  of  Alexander  Hamilton. 

Other  Freedoms  Awards  went  to  the  Na- 
tional Broadcasting  Company  for  U.  S.  Gov- 
ernment, as  presented  on  the  Today  show 
from  the  nation's  capital  (a  special  two-hour 
presentation ) ;  to  the  National  Council  of 
Catholic  Men  for  The  War  of  Geoffrey  Wilson 
as  presented  on  the  NBC  program.  The  Cath- 
olic Hour:  and  to  the  Southern  Baptist  Con- 
vention's Radio  and  TV  Commission  for 
Bread  on  the  Water,  a  televised  episode. 

A  distinguished  jury  of  supreme  court  jus- 
tices  and   leaders  of  national   community  or- 

This  high  school  radio  club  member  epito- 
mizes the  spirit  of  today's  "Youth  on  the 
Go."  The  film  won  a  Freedom  Medal. 


ganizations  selected  Our  American  Credo  for 
the  encased  Gold  Medal  award.  The  presen- 
tation was  made  at  ceremonies  held  at  the 
Freedoms  Foundation's  historic  headquarters' 
site  in  Valley  Forge,  Pa. 

Credo  is  an  account  of  the  words  and  tradi- 
tions of  great  American  patriots  as  they  are 


■"An  American  Credo"  brings  the 
immortal  words  of  Patrick  Henry 
lo  the  .screen  in  a  prize  film. 

carried  throughout  the  world  by  the  "Ameri- 
can Credo"  postage  stamp  series.  The  series 
was  designed  to  express  quotations  by  such 
famed  Americans  as  Washington.  Lincoln  and 
Patrick  Henry.  Other  Credo  sequences  include 
the  story  of  the  "Champions  of  Liberty" 
stamps  which  commemorate  foreign-bom 
freedom  fighters  such  as  Masaryk,  Bolivar  and 
Magsaysay. 

Focus   on    Extra-CurricuIar   Activities 

Illinois  Bell's  Youth  on  the  Go  is  a  doc- 
umentary production  filmed  in  the  state's  high 
schools.  It  pictures  teen-agers  in  positive,  con- 
structive activities.  Science  clubs  and  fairs, 
dramatic  groups  and  athletic  competition 
share  screen  sequences  with  activities  which 
are  helping  American  teens  to  "learn  and 
practice  the  rights  and  the  responsibilities  of 
citizenship." 

Both  productions  embody  the  highest  aims 
of  the  Foundation  Awards  and  their  designa- 
tion continues  a  tradition  which  the  spon- 
sored film  medium  has  achieved  in  past 
Awards. 

Helping   Develop  Tomorrow's  Citizens 

Youth  on  the  Go  was  narrated  by  television 
commentator  Alex  Dreier,  In  presenting  its 
glimpses  of  activities  and  interests  which  oc- 
cupy the  extra-curricular  time  of  high  school 
youth,  the  film  shows  the  value  of  these  ac- 
tivities as  they  contribute  to  the  growth  and 
development  of  students  as  individuals,  pre- 
paring them  for  their  future  as  citizens.       ^ 


These    Prodnelion    Iteview    Listings 
Provide   Hasie  Faets  for  the  lluver 

THIS  11th  Annual  Production  Review 
brings  top  managements  in  companies, 
ad  agencies,  trade  groups  and  leaders  in 
government  the  detailed  reference  facts  about 
320  film  production  companies  and  their  af- 
filiates in  the  United  States  and  Canada.  It 
also  provides  invaluable,  authoritative  refer- 
ence data  on  38  overseas  film  companies, 
covering  every  continent. 

Standards  for  an  unqualified  listing  in  these 
pages  remain  high.  References  on  1960  activi- 
ties remain  the  basic  qualification  for  appear- 
ance, though  the  Editors  take  into  full  ac- 
count that  a  producer  may  justifiably  take  the 
full  year  to  complete  one  or  two  major  motion 
picture  projects  and  that  dozens  of  sound 
slidefilms  will  occupy  far  less  time  and  effort. 
Listed  Films  Have  Won  Top  .\wards 

The  heart  of  this  specializing  film  industry  is 
sound.  Its  members  have  weathered  economic 
storms  of  a  tremulous  year  with  only  a  few 
exceptions.  Their  work  is  representative  of  the 
finest  films  being  turned  out  for  commerce, 
industry  and  education.  The  many  awards  ac- 
corded these  sponsors  and  their  producers 
listed  in  these  pages  bear  good  testimony  of 
excellence  and  experience. 

But  even  more  convincing  are  the  thou- 
sands of  prints  being  struck  from  listed  titles. 
A  single  sponsored  motion  picture  with  up- 
wards of  2,000  prints  currently  in  use  (and 
many  exceed  1,000  prints)  reflects  the  size 
of  the  audience  available  to  professional  con- 
cepts, to  the  useful  information  conveyed  to 
these  audiences  and  the  power  of  the  me- 
dium to  serve  both  sponsor  and  viewer. 
Advertisers  Reflect   Reader   Interest 

The  family  of  Production  Review  adver- 
tisers continues  to  grow  and  the  Editors  of 
Business  Screen  are  proud  to  note  that  this 
(continued  on  the  following  page  99) 
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BASIC    FACTS    FOR   THE    BUYER: 

(CONTINUED  FROM  THE  PRECEDING  PAGE) 

publication  leads  all  magazines  in  any  way 
devoted  to  audio  and  visual  media  with  the 
largest  single  issue  in  size  and  scope  of  its 
editorial  content  and  advertising. 

For  the  guidance  of  the  subscriber-reader, 
the  basic  key  to  year-long  use  of  these  pages 
is  contained  in  the  detailed  references.  "Bv 
their  works"  is  the  guiding  phrase  which  in- 
vites the  prospective  user  of  these  production 
services  to  request  showings  of  films  listed  and 
others  relevant  to  his  project.  Permanence  of 
staff,  completeness  of  physical  facilities  im- 
mediately available,  and  financial  stability  are 
other  primary  factors  which  such  groups  as 
the  Association  of  National  Advertisers  have 
agreed  are  fundamentals  for  the  film  buyer. 
List  Federal  .Audio-Visual  ProKrams 

This  11th  Annual  Production  Review  also 
brings  our  readers  an  extensive  new  feature; 
the  detailed  listing  of  Federal  Audio-Visual 
Programs  and  their  key  personnel  concerned 
with  procurement,  production  and  distribu- 
tion of  films  which  play  such  a  vitally  impor- 
tant role  in  public  information,  government 
training  programs  and  the  National  Defense. 

In  addition,  there  are  numerous  pages  de- 
voted to  other  exclusive  features  such  as  An- 
nual Film  Award  Competitions,  the  principal 
professional  and  trade  groups  within  the  film 
field  and  the  listing  of  principal  national  dis- 
tributors of  sponsored  films.  — OHC 


2nd    V.    S.    Inlernalional    Medical 
Film   Exiiiblllon   in   >'.   Y..  Janp  25 

•k  The  thousands  of  doctors  attending  the 
110th  annual  meeting  of  the  American  Medi- 
cal Association  in  New  York  City  on  June 
25-30  will  share  the  world's  latest  and  best 
medical  motion  pictures.  A  special  scientific 
feature  of  the  meeting  will  be  the  second  U.  S. 
International  Medical  Film  Exhibition. 

The  Exhibition  is  being  coordinated  by  the 
A.M.A.'s  Department  of  Medical  Motion  Pic- 
tures and  Television,  under  the  direction  of 
Ralph  Creer,  in  cooperation  with  Johnson  and 
Johnson.  Showings  will  be  held  in  Room  C  of 
New  York's  big  Coliseum  during  the  conven- 
tion. 

"Important  Phase  of  Medical  Education" 

"We  are  pleased  to  again  participate  in  this 
important  phase  of  postgraduate  medical  edu- 
cation," said  Dr.  John  Henderson,  medical 
director  of  J.  &  J.  "These  carefully  selected 
films,  covering  practically  every  specialty  of 
medicine,  represent  a  fine  medium  for  the 
continuing  education  of  the  busy,  practicing 
physician." 

More  than  50  outstanding  new  medical  mo- 
tion pictures  will  be  shown  and,  in  many  in- 
stances, the  films'  authors  will  be  present  to 
answer  questions  from  attending  physicians. 

"The  American  Medical  Association  is  hap- 
py to  present  these  outstanding  films  to  its 
members,"  said  Dr.  F.  J.  L.  Blasingame,  ex- 
ecutive vice-president  of  the  A.M. A.  "The  ex- 
hibition points  the  way  toward  better  medical 
procedure  through  teaching,  thus  helping  the 
doctor  in  his  daily  practice."  W 


Let's  Maintain  Quality  in  Government's  Films 

A    BfSIXESS    SCREEN"    E  1)  IT  (>  R  I  .\  I. 

tf  The  wcll-intcndtd  enforccnitiit  of  an  old  goveinmcnt  regulation  affecting 
the  non-theatrical  motion  picture  industry  may  well  turn  out  to  be  a  surprising 
boomerang  for  the  American  Taxpayer. 

On  1  July,  the  first  day  of  the  government's  fiscal  year,  the  Armed  Services 
Procurement   regulations  were  revised  to   read: 

".  .  .  every  proposed,  advertised,  or  negotiated  procurement  .  .  . 
cchich  may  result  in  an  amard  in  excess  of  $10.1)00  .  .  .  shall  be 
publicized  promptly  in  the  Department  of  Commerce  "Synopsis  of 
U.  S.  Government  Proposed  Procurements,  Contract  Azc'ards  and 
Sales." 

For  the  United  States  Navy,  which  contracts  out  to  industry  eighty  percent 
of  its  motion  picture  business,  this  is  apt  to  turn  out  to  be  one  of  the  hottest 
headaches  on  the  Potomac.  And  for  the  qualified  film  ])roducer,  who  has  ahcays 
had  an  excellent  chance  to  bid  and  receive  Xavy  contracts,  the  new  procedures 
are  bound  to  result  in  a  costly  lap  full  of  red  tape. 

It  all  began  when  the  last  Congress  votcil  across  the  board  to  give  a  boost 
to  "small  business."  Unfortunately,  in  this  case,  the  boost  may  be  a  bust  for 
everyone  concerned.  Let's  look  at  the  facts. 

In  the  past,  there  have  been  close  to  100  qualified  producers  of  all  types  of 
motion  pictures  on  file  with  the  Xavy.  During  a  year,  it  has  been  estimated  that 
90'^f  of  these  producers — from  the  ranks  of  big  and  small  business — were  given 
a  chance  to  bid  on  one  or  more  films.  Usually  from  three  to  seven  bids,  with  an 
average  of  five,  were  let  out  for  each  motion  picture.  Medical  films,  training 
films,  animated  films,  filmagraphs,  and  technical  animation — producers  were 
selected  on  the  basis  of  their  facilities,  capabilities,  work  on  hand,  past  number 
of  opportunities  to  bid  on  Xavy  films  and,  of  course,  their  reasonable  estimates 
on  the  job. 

It  is  well  known  throughout  the  industry  that  this  has  been  an  extremely 
gratifving  arrangement  for  both  the  ])roducer  and  the  Xavy.  In  our  opinion, 
it  is  probablv  the  prime  reason  that  the  high  quality  of  X'avy  films  is  undis- 
puted. Some  producers  have  become  highly-skilled  specialists. 

Under  the  new  system,  with  some  very  limited  exceptions,  anyone  at  all 
can  bid  on  a  X'avy  film.  Low  bidder  gets  the  contract,  unless  it  can  be  shown 
hi/  existing  facts  that  a  satisfactory  product  zcill  not  be  delivered. 

This,  of  course,  means  that  someone  will  have  to  establish  definite  mininumi 
standards  for  the  procurement  of  such  a  creative  type  product  as  a  motion 
picture.  The  "telephone  booth"  producer  who  makes  a  film  every  couple  of 
years,  the  photo-finisher — the  writer-cditor-producer-cameraman  with  his  office 
in  his  pocket — all  will  be  bidding  right  along  with  those  producers  with  finan- 
cial status,  adequate  facilities  and  experience,  and  permanent   personnel. 

Alrcadv,  for  example,  six  X^avy  films  have  Ik'cu  ]iub!icized  under  this  new 
ruling,  and  one  of  them  has  received  25  bids.  What  will  happen  when  the  word 
gets  around — and  twice,  maybe  six  times  that  many  producers — some  qualified 
and  some  not — will  bid  on  a  single  production.'  How  many  months  will  this 
delav  the  award  of  a  contract?  Hon  much  will  this  cost  in  terms  of  man  hours 
and  wages  for  the  Department  of  the  X'avy.' 

And  what  will  this  cost  the  motion  picture  industry.'  It  has  been  intelligently 
estimated  that  each  producer  spends  a  minimum  of  .$200  to  carefully  estimate 
his  bid  for  each  film.  Let  us  suppose,  and  it  (.s  within  the  realm  of  ]iossibility. 
that  £00  producers  bid  on  a  X'avy  film. 

200  producers  times  200  dollars  is  .$40,000  spent  by  the  film  production 
industry  right  from  the  beginning  for  a  film  which  will  average  $12,000!  Sup- 
pose this  happens  to  fifty  X'avy  films  a  year??? 

Will  this  regulation  enhance  "small  business"  or,  will  it,  perhaps,  cause 
complicated  new  procedures,  delays,  and  unnecessary  hard  feelings  between 
"■overnnicnt  and  industry?  If  the  cost  of  a  government  film  should  take  preced- 
ence over  its  qualitv,  will  U.  S.  Xavy  films  maintain  the  reputation  which  has 
made  it  legend  that  X'avy  training  films  are  among  the  most  effective  and 
technically  superb  jnoductions  now  used  in  the  .services?  — The  Editors 
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ALPHABETICAL   INDEX   TO    PRODUCER   LISTINGS 


IMTKI)     S1ATK8 

Producers  Page  No. 

A  C  I  Productions  105 

Academy  Film  Productions.  Inc.  132 

Academy-McLarty  Productions,  Inc.  119 

.\corn  Films  of  New  England,  Inc.  103 

Admaster  Prints  Inc 10.5 

.\lexander  Film  Company  143 

.All  Scope  Pictures.  Inc.  147 

Alleorro  Film  Productions _ 105 

Altschul.  Gilbert,  Productions,  Inc.  ...  132 

.A.mberson  Associates 105 

American  Film  Producei-s _ 105 

.Anderson.  Jack,  Productions  141 

Animatic  Productions,  Ltd _ 105 

.Animation,  Inc.  _ 147 

.Animators,  The 124 

.Ansel  Film  .Studios,  Inc.  _ 105 

Atlas  Film  Corporation  _ 132 

Audio  Productions.  Inc.  105 

Austin  Productions,  Inc.  131 

Barbre,  Thos.  J..  Productions  144 

Bay  State  Film  Productions.  Inc.        103 

Becker,  Marvin,  Films 144 

Beeland,  Charles  D.,  Company  126 

Bransby,  .John,  Productions,  Ltd 106 

Bray  Studios,  Inc.  .  106 

kahili,  Charles,  and  -Associates,  Inc.    147 

^alonius,  Lars,  Productions,  Inc 106 

Calvin  Productions,  Inc _ 138 

::ampbell   Films 104 

Z^ampus  Film  Productions,  Inc. 106 

Z^anyon  Films  of  Arizona _ 142 

Capital  Film  Service 130 

Capital  Jlotion  Picture  Studios  142 

["ate  &  McGlone  „ 147 

Centron  Corporation      137 

IJhain,  Hu,  Associates  _ _ 106 

i^hapnian  5  Productions,  Inc 148 

IJharles,  Henry,  Motion  Picture 

Studios  _ - _ 123 

:heno\veth,  R,  B.,  Films 148 

"hicago  Film  Studios 132 

Z^hurchill-Wexler  Film  Productions  148 
Zine'Pic  Hawaii  1.53 

Zine-Tele  Productions  148 

Clifton  Productions,  Inc.  106 

Dlose  and  Patenaude  123 

[Joffman  Films,  Inc.  142 

rolbum,  John,  Associates,  Inc 132 

Zoleman  Productions  106 

Dolor  Illustrations,  Inc 106 

IDolumbia  Pictures  Coiporation    107,  148 

Zondor  Films,  Inc.  ^    140 

Continental  Film  Productions  Coi-p.  127 
Countryman,  Thos.,  Film 

Productions  137 

Craig,  Walter  S.,  Film  Productions  141 
Craven  Film  Coi-poration  107 

Creative  .Arts  Studio,  Inc.  120 

Creative  A'isual  Media,  Inc 107 

Cullen  Associates 107 

[)e  Frenes  Company      124 

Oekko  Film  Productions,  Inc.  103 

Dephoure  Studios,  Inc. „  104 

Depicto  Films  Corporation 107 

Donovan,  Kevin,  Films  103 


P)'i)ducer.s 
Douglas  Productions 


Page  No. 

Inc 133 

Dunn.  Cal,  Studios,  Inc.    133 

Dynamic  Films,  Inc,  107 

East  Coast  Productions,  Inc,  1118 

Elektra  Film  Studios,  Inc. 108 

Elliot-Unger-Elliot    108 

Elms,  Charles,  Productions,  Inc. 108 

Empire  Films  Corporation  153 

Empire  Photosound  Incorporated  137 

Engel,  Walter,  Productions.  Inc.  108 

F.  P..  N.  Films 130 

Fairbanks,  Jerry,  Productions  of 

California.  Inc. 148 

Farrell  and  Gage  Films,  Inc.  - 108 

Fell,  Edward,  Productions  131 

Fidelity  Film  Productions 142 

Fidelity  Films,  Inc 148 

Film  Associates,  Inc ^ 131 

Film  Enterprises,  Inc _ _  108 

109 

121 


Film  Graphics,  Inc.  

Film  Services,  Inc 

Film  Sound  Center,  Inc 126 


Filmack  Productions 
Filmaster.  Inc. 


133 
149 


Films  for  Industry,  Inc 146 

Fiore  Films  123 

Fisher,  Robert,  Productions „ 130 

Florez  Incorporated ^ 128 

Folkfilms,  Inc 109 

Forde  Motion  Picture  Productions 153 

Fordel  Films,  Inc 109 

Format  Films,  Inc _ 149 

Fotovox,  Inc,  . 127 

Fi-iar  Graphics,  Inc.  121 

Frontier  Films,  Inc _ 144 


Galbreath  Pictures,  Inc _ 

Ganz,  William  J.,  Company,  Inc. , 

General  Pictures  Corporation 

Gerald  Productions,  Inc. ^ 

Glenn,  Jack.  Inc _ _ 

Golden  State  Film  Productions 

Gottlieb,  William  P.,  Company  .  

Grantray-Lawrence  Animation,  Inc. 

Graphic  Films  Corporation 

Gray-O'Reilly  Productions,  Inc. 
Guggenheim,  Charles,  and 

Associates,  Inc 


128 
109 
131 
109 
109 
146 
109 
149 
149 
109 

140 

Haig  and  Patterson,  Inc.  _ 128 

Hallmark  Films  and  Recordings,  Inc.  122 
Handy.  Jam,  Organization,  Inc.,  The  128 

Hardcastle  Film  Associates  „  140 

Harris-Tuchman  Productions,  Inc.  .    149 

Harrold.  Fran,  Inc.  _ 133 

Hartley  Productions,  Inc _ 110 

Harvest  Films,  Inc „ 110 

Haverland  Film  Productions  110 

Haycox  Photoramic.  Inc. 125 

144 
129 
149 
120 
138 

149 


Hawkins,  Edward,  Productions 

Henning  and  Cheadle,  Inc 

Higgins,  .Alfred.  Productions 
Holland-Wegman  Productions 
Horizon  Productions 
Hotchkiss,  Tom,  Colorfilm 
Productions  


NoTK:     bold. face    listines    denote    display    advertising    of 
producer  in  this  issue.  See  advertiser  index. 


Producers                                     Page  .\o. 

Howe,  .Max,  Film  Productions  141 

Huber,  Louis  R.,  Productions  153 
Hunn,   Fritz  &   Henkin    (HFH) 

Productions.  Inc 110 

Imagination,  Inc. 146 

Independence  Films,  Inc.  124 

Industrial  Motion  Pictures,  Inc 131 

Ingraham,  Everett  L.,  Productions  .  146 
Institute  of  Visual  Communication, 

Inc.                  .  110 

Instructional  Arts,  Inc 129 

Interlingual  Television  Inc _.  110 

International  Sound  Films,  Inc.  126 

Jamieson  Film  Company  142 

Jones,  Dallas,  Productions,  Inc.  133 

Jones,  Proctor,  Motion  Pictures  146 

K  &  S  Films.  Inc.  130 

Kane,  .Al,  Productions,  Inc.  124 

Karas.  Jonathan  &  Associates  104 

Kayfetz,  \'ictor.  Productions,  Inc.  ...  110 

Keitz  &  Herndon.  Inc.  , 142 

Kennedy  Productions,  Inc 134 

Kerbawy.  Haford,  and  Company 129 

Kerkow,  Herbert,  Inc. ^ Ill 

Key  Productions,  Inc.  _ 111 

Kirshner,  W.  N.,  &  Associates,  Inc.  . .  134 

Klein,  Walter  J.,  Company      127 

Klein  Barzman  149 

Knickerbocker  Productions,  Inc.  Ill 

La  Brea  Productions.  Inc.  149 

Lance  Productions.  Inc.  Ill 

Lane.  Anthony,  Film  Studios,  Inc.  ..  137 
Lane-Cole-Dietz  Corporation  111 

La  Rue,  Mervin  W.,  Inc 134 

Lasky  Film  Productions,  Inc.  .  130 

Lawrence,  Robert,  Productions,  Inc.  Ill 
Lieb.  Jack.  Productions  134 

Lodge,  -Arthur,  Productions,  Inc.  Ill 
Long,  Jerry,  Productions,  Inc.  123 

Lopatin,  Ralph,  Productions,  Inc.        124 

Love,  James,  Productions,  Inc 112 

Lowry,  Ted,  Inc _        _ 112 

Lukas  Film  Productions,  Inc _..  134 

Lux-Brill  Productions,  Inc 112 

MPO  Productions.  Inc.  112 

Magnetic  Recorder  &  Reproducer 

Corp.  124 

Marathon  International  Productions, 

Inc.  112 

ilarjo  Entei-prises _ 112 

ilcHugh.  Fenton,  Productions,  Inc.  ...  135 

!McNamara  Productions,  Inc 1.50 

Medical  Dynamics,  Inc.  112 

Medical  Film  Guild.  Ltd.  113 

Metro-Goldwyn-Mayer.  Inc.  113,  150 

Milner-Fenwick.  Inc.  122 

Mode-Art  Pictures,  Inc.  124 

Monumental  Films  and  Recordings, 

Inc 122 

Motion  Picture  Service  Co.  146 

Motion  Pictures.  Incorporated  143 

MuUer,  Jordan  and  Herrick.  Inc.  113 

iMundell  Productions  143 

Jluiphy,  Owen,  Productions,  Inc 113 

National  Film  Studios,  Inc.  121 

(CONTINUED    ON    THE    FOLtOWING    PAGE    102) 
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NEW      ENGLAND      REGION 

Connecticut,  Massactiusetts,   New  Hampshire,   and   Vermont   103-104 

METROPOLITAN      NEW      YORK 

Producer  listings  begin  on  page  105,  continuing  through  page       1  19 

MIDDLE     ATLANTIC      REGION 

New  York  State,  District  of  Columbia  and  Maryland - 1  19-1  22 

New   Jersey,    Pennsylvania    and    Virginia „ 123-125 

SOUTHEASTERN      REGION 

Florida,  Georgia,   Kentucky  and   Louisiana 126-127 

Nortti  Carolina  and  Tennessee  listings  on  poge 127 

EAST      CENTRAL      REGION 

Indiana,  Michigan  and  the  Metropolitan  Detroit  Area,  pages  1  28-1  30 
Ohio  Cities:  Cincinnati,  Cleveland,  Dayton,  Akron  end  Lima    130-131 

METROPOLITAN      CHICAGO 

Producer  listings  begin  on  page  132,  continuing  through  page       136 

WEST      CENTRAL      REGION 

Illinois,   Kansas,  Minnesota,  Missouri  and  Nebraska 137-141 

North  Dakoto,  South  Dakota  and  Wisconson,  page - 141 

SOUTHWESTERN      REGION 

Arizona  and  Texas,  listings  begin  on  page   142,  through  page       143 

MOUNTAIN      STATES      REGION 

Colorado,   continuing   through   Montana,    on   pages  143-144 

WEST      COAST      REGION 

California  and  the  San  Francisco  Bay  Area  companies 144-147 

METROPOLITAN      LOS      ANGELES 

Producer  listings  begin  on  page   147,  continuing  through  page       152 

PACIFIC      NORTHWEST      REGION 

Oregon,  Washington  and   Hawaii  companies,  page 153 

BUSINESS      SCREEN      INTERNATIONAL 

Canada:  Provinces  of  Alberta  through  Quebec,  poges  154-157 

Latin-America:  Mexico  and   South  America  listings,  pages       158-159 

Europe:  England,  France,  Germany,  Scandinavia,  Spain 

and     Africa - 159-165 

Pacific  Lands:  Australia,  Japan  and  Southeast  Asia 165-168 


ULi 


i 


REFERENCE 

LISTINGS 

OF  ESTABLISHED 

BUSINESS 

ik  TELEVISION 

FILM  PRODUCERS 

IN  THE 

UNITED  STATES 

&  CANADA 


ALPHABETICAL   INDEX   TO    PRODUCER    LISTINGS 


Producers  Page  No. 

Nemeth.  Ted.  Studios  113 

Nestingen,  Don.  Associates  113 

New  York  .Studios.  Inc. 113 

Newsfilm,  Inc.  114 

Niles,  Fred  .\.,  Productions,  Inc.  13.5 
North  American  Motion  Pictures  12-5 
Northwestern  Incorporated  153 

Norwood  Studios,  Inc. 121 

O'Connor,  Walter  G.,  Company  12.5 

On  Film.  Inc 123 

Orleans.  Sam,  &  Associates,  Inc.  .       127 

Pace  Productions,  Inc.       150 

Pacific  Productions,  Inc 146 

Palmer,  Alfred  T.,  Productions,  Inc.    146 

Pan  American  Films  _ 127 

Paragon  Productions  121 

Parthenon  Pictures — Hollywood  150 

Peckham  Productions,  Inc 114 

Pelican  Films,  Inc.       114 

Pendulum  Productions.  Inc. 114 

Phillips  Filmstrip  Productions 125 

Pictures  for  Busine.ss  150 

Pilgrim  Film  Services.  Inc.  121 

Pilot  Productions,  Incorporated  135 

Pinney,  Roy,  Productions,  Inc.  114 

Pintoff  Productions,  Inc. 114 

Playhouse  Pictures 1.50 

Pohlman  Film  Productions,  Inc 141 

Portafilms  130 

Potomac  Films,  Inc 121 

Premier  Film  and  Recording  Coi"p.      140 

Princeton  Film  Center.  Inc.,  The  123 

Producers  Film  Studios    134 

Promotional  Films,  Inc.    137 

Q.  E.  D.  Productions,  Inc 114 

Quartet  Films,  Inc.  _ 150 

Rampart  Associates,  Inc 115 

Rarig  Motion  Picture  Company  153 

Ray,  Reid  H..  Film  Industries.  Inc.      138 

Reed,  Roland,  Productions,  Inc.  151 

Regan  Film  Productions,  Inc 129 

Renovare  Company        151 

Richie,  Robert  Yarnall,  Prods.,  Inc.  115 
Richman,  Mel,  IncoiTDorated  125 

Rippey,  Henderson,  Bucknum  &  Co.    144 

Riviera  Productions        „ 151 

Rocket  Picture.s.  Inc.  151 

Rockett,  Frederick  K.,  Company  151 

Rodel  Productions,  Inc 121 

Rolab  Studios  103 

Rose,  H.  D.,  &  Company.  Inc.  115 

Rossmore  Productions  and  Selling 

Methods  Inc.  115 

Roundtable  Productions  151 

Russell-Barton  Film  Company 126 

Rusten  Film  Associates  138 

Ryan,  George,  Films,  Inc.  138 

Sana,  Inc.  115,  135 

Screen  Gems  Inc.  115 

Seminar  Films,  Inc. 115 

Shuler,  Linda,  Productions  143 

Smith,  Fletcher,  Studios,  Inc.  126 

.Snyder,  Bill,  Films  141 

Society  for  Visual  Education,  Inc.       135 

Sonochrome  Pictures 144 

Star  Informational  Films  123 


Producers  Page  No. 

Stark-Films  122 

Stiber,  Sidney  J.,  Productions,  Inc.      115 
Strau.ss,  Henry,  &  Co.,  Inc.  115 

Sturgis-Grant  Productions,  Inc.  116 

Sturm,  Bill,  Studios,  Inc 116 

Sutherland,  .John,  Productions.  Inc.     151 
Swanson,  Rudy,  Productions  141 

Systems  Technology  Films  116 

TFI  Productions  116 

T  R  Productions,  Inc 104 

TV  &  ;\Iotion  Picture  Productions, 

Inc.  125 

Techfilms  Division,  Parthenon  151 

Technical  Animation  Studios.  Inc.        122 

Technical  Communications,  Inc 152 

Telecine  Film  Studios,  Inc 136 

Telefilm.  Inc _ 152 

Telepix  CoiTDoration  152 

Television  Graphics.  Inc 116 

Telle,   Inc,  116 

Terrytoons  117 

Texas  Industrial  Film  Company  143 

Tiesler  Productions  117 

Tomlin  Film  Productions.  Inc.  117 

Transfilm-Caravel  Incorporated  117 

I'PA  Pictures.  Inc.  152 

Unifilms    Inc.  - 117 

United  Film  &  Recording  Studios, 

Inc 136 

United  Film  Service.  Inc 140 

United  States  Productions,  Inc 118 

University  Films.  Inc.  _ 118 

Van  Praag  Productions,  Inc.  118 

Vavin  Inc.  118 

Venard  Organization,  The  137 

Video  Films  Incorporated  129 

\'ision  Associates,  Inc.         118 

Vista  Productions  Unlimited,  Inc 147 

Visual.scoDe  Incorporated  118 

Vogue  Film  Productions,  Inc.  127 

Wade,  Roger,  Productions,  Inc.  119 

Walker,  Gene  K..  Productions  147 

Washington  Video  Productions  121 

Watson  Film  Productions  104 

Werner,  Andy,  Film  Productions        140 
Western  Cine  Productions  144 

Westminster  Films  152 

Wilding  Inc.  136 

Willard.  Frank.  Productions 126 

Willard  Pictures,  Inc.  119 

Wolff,  Raphael  G„  Studios,  Inc.  152 

Wcndsel,  Carlisle  &  Dunphy,  Inc.         119 

Wright,  Norman,  Productions  152 

Wurtele  Film  Productions  126 

York  Sight-Sound  Productions,  Inc.    120 
Zweibel,  Seymour,  Productions,  Inc,  119 

(A  \.l  DA 

Artray  Limited  154 

Caldwell,  S.  W.,  Ltd.  155 

Chetwynd  Films  Limited  155 

Chisholm,  Jack,  Film  Productions 

Ltd 156 


Note:     bold.fare     listinETs    dvnot«    display     advertisiPK    of 
pro<Iucer   in  this  issue.   See  Hdvertiser  index. 


Pioducers                                     Page  No. 

Crawley  Films  Limited  154 

Graphic  Films  Limited  155 

Lawrence,  Robert,  Productions 

(Canada),  Ltd.  156 

Les  Films  Lavoie  157 

Master  Film  Studios  Limited  154 

Meridian  Studios,  The  156 

Motion  Picture  Centre  Limited  156 

Omega  Productions  Inc.  157 

Parry  Films  Ltd 154 

Peters,  Scott,  Productions  156 

Peterson  Productions  Limited  156 

Phillips-Gutkin  &  Associates,  Ltd.  1.54 

Thatcher  Film  Productions  157 

Westminster  Films  Ltd.  157 


r  u  u  Die  r  I  o  .\    u  i-; ^  1 1:  ^v 

I  X T  K  R  N  A TI O  X  A  I . 

Artransa  Park  Television  Pty. 

Limited    168 

Audio  \'isual  Argentina 158 

Audiovicentro  158 

.Australian  Instructional  Films  Pty.  165 

Cambridge  Film  &  T.V.  Productions 

Ptv.  Ltd.  165 

Carillon  Films  N.  V 162 

Cathay  Film  Services  (Hong  Kong)  168 

Cathav  Film  Services  Ltd.  168 

Centra-film.  Oy.  Ab  (Finland)  163 

Centralfilm.  AB   (Sweden)  164 

Centralfilm  AS   (Denmark)  163 

Centralfilm  A  S  (Norway)  164 

Centralfilm  G.m.b.H.   (Germany)  161 

Cinema  et  Publicite — Societe  Anon.  160 

Educational  Film  Exchange,  Inc.  166 

Estudios  Cinematograficos  Rosello  159 

Estudios  Moro  S.  A.  163 

Factual  Films  Limited 165 

Forberg— Film  AB  ^ 164 

Halas  &  Batchelor  Cartoon  Films  159 

Interlingual  International  (Japan)  166 

International  Motion  Picture  Co.  166 

Kinocrat  Films  Limited 159 

Laux  Tonbildschau  KG    161 

Les  Analyses  Cinematographiques  161 

Les  Films  Pierre  Remont  161 

Minerva  Film  A  S  163 

Mitsui  Productions  Ltd.  167 

Senior  Film  Productions  Pty.  Ltd.  166 

Shu  Taguchi  Productions.  Inc.  167 

Sudan  Publicity  Co..  Ltd.  165 

Svekon  Film  164 

Svensk  Filniindustri.  AB  _ 164 

Tompkins.  R.  K.,  y  Asociados  S.  .A.  158 

Tokyo  Cinema  Company,  Inc.  167 

World  Wide  Animation  Ltd.  160 

World  Wide  Pictures  Ltd.  160 
World  Wide  Television  Film 

Services  Ltd 160 
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Connecticut  Cities 

KEVIN   DONOVAN   FILMS 

208  Treat   Road,  Glastonbury,  Conn. 
Phone:    MEdford  3-9331 

Date  of  Organization:  1953 

Branch:  1.5  West  44th  St.,  New  York,  N.  Y. 
Phone:      YUkon     6-604y.     John     Bennewitz, 
iti  charge. 

Kevin  Donovan,  Owner 

John  Bennewitz,  Executive  Producer 

James  Benjamin,  Writer 

Erich   Kollmar,  Director  of  Photography 

Services:  Motion  pictures  and  slidefilms;  pub- 
lic relations,  industrial  and  medical  films. 
Facilities:  16mm  Mitchell,  Cine  Specials,  Arri- 
fiex  cameras:  Magnasync  sound  equipment:  li^rht- 
ing  and  editing  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Modern  Design  for  Electric 
Power  (Conn.  Light  &  Power  Co.);  A  Glitiipse 
'if  Connecticut  (Conn.  Development  Commission)  ; 
Prescription  Writing  in  Modern  Dentistry 
(Schering  Corp.)  ;  Some  Highlights  of  Sikorsky 
Turbocoptcrs,  English,  French.  German  versions 
(United  Aircraft  Export). 


ROLAB   STUDIOS 

(Rolab    Photo-Science    Laboratories) 

Walnut  Tree  Hill,  Sandy   Hook,  Conn. 
Phone:  GArden  6-2466 

Date    of    Organization    in     New    York    City: 
1928;   in  Connecticut:    1933 

Henry  Roger,  Owner-Director 
E.  H.  Roger,  Secretary 

Services:  Complete  and  partial  productions,  as- 
sistance to  other  producers  utilizing  our  facili- 
ties; camera  and  sound;  sound  stage  for  rent; 
specialists  in  highly  technical  and  scientific 
camera  work.  Facilities:  Modern  studio  with 
lighting  equipment;  preview  room;  25  cameras, 
35mm,  16mm,  still  18mm  24nim  to  8"  x  10"; 
complete  lab  for  micro-macro-time-lapse;  optical 
benches;  biological,  medical,  physical,  chemical 
research;  optical,  electrical  motion  picture  en- 
gineering; manufacturer  of  instruments  for 
time-lapse,  special  cameras  and  devices,  develop- 
ments. Complete  facilities  for  mass  production  of 
filmstrips    (slidefilms). 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Unimatiou  (Consolidated  Con- 
trols Corp.)  ;  partial  productions  for  various  New- 
York  producers;  Waterbury  Farrel  Foundry  & 
Machine  Co.;  Y.M.C.A.;  Arco  Film  Productions, 
Inc.  Slidefilms:  How  to  Use  Various  Tools, 
series  of  53  (Stanley  Tools). 


Unifilms,   Inc. 

Studio:  74  Stage  St.,  Stamford,  Conn. 
Phone:  DAvis  4-0737 

Earle  Curtis,  Jr.,  in  charge 

(See  complete  listing  under  New-  York  City) 


Metropolitan   Boston   Area 


^ 


Real   Facts   for   Sponsors 

evidence   of  Huppliem'  good  failh 

iS;  The  detailed  listings  given  specializing 
producers  of  business  motion  pictures  and 
slidefilms  furnish  the  buyer  of  sight,  sound 
media  with  solid  evidence  regarding  any 
prospective  supplier.  Listing  data  requests 
emphasized  the  need  for  both  film  and 
sponsor  references  and  it  is  this  area  of 
each  listing  which  indicates  the  recent  ex- 
perience  of  each   company  in  these   pages. 


ACORN  FILMS  OF  NEW  ENGLAND,  INC. 

465  Stuart  St.,  Boston,  Mass. 
Phone:  Commonwealth  6-3507 

Date  of  Organization:  1952 

Branch  Office:  168  West  46th  St.,  New  York, 
N.  Y.  Phone:  JUdson  6-2272.  Elliott  Butler, 
i)i  Chg.  of  Production. 

John  V.  Rein,  Jr.,  President  and  Sales 

Manager 
Hazel  Frost,  E.rec.  Assistant  and  Treasurer 
Russell   Hopkins,  Alan  Anderson, 

Edward   Dooks,  Cameramen 

Services:  Specialists  in  motion  picture  film  for 
publicity  and  public  relations  for  TV;  public 
relations  programs  serviced  through  TV.  Facili- 
ties: Sales  offices,  cutting  rooms,  projection 
room;  full  complement  of  16mm  equipment, 
sound  and   silent;   and  two    ^  +  "  magnacorders. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Dedicated  to  You  (Mass. 
State  Police)  ;  The  Story  of  Brookline  Hospital 
(Brookline  Hospital);  Saving  (Mass.  Coopera- 
tive Banks);  Artists  &  Models  1960  (Art  Direc- 
tors— Boston);  Get  Behind  the  Shoiv  (Material 
Handling  Institute);  M.D.C.  (Mass.  Republican 
Party)  ;  June  Dairy  Festival  (N.  E.  Dairy 
Farmers)  ;  Dedication  (Jewish  Memorial  Hospi- 
tal) ;  Hurricane  Donna  (N.  E.  Tel.  &  Tel.  Co.); 
I. P.M.  Computer  (Sylvania  Electric  Corp.)  ; 
Wasco  Fire  Dome  (Wasco  Flashing  Co.) ;  Pre 
Fab  Garages  &  Cottages  (Gilbilt  Lumber  Co.)  ; 
For  the  Future  (Grover  Cronin  of  Waltham)  ; 
Campaign  Kiekoff  (Goddard  Memorial  Hospital); 
Highway  Lighting  (Sylvania  Electric  Products); 
Easter  Sunrise  (Knolhvood  Park);  General 
Foods  (General  Foods  Corp.)  ;  Xorfheasfern  Re- 
union (Northeastern  University)  ;  Don  Orione; 
Madonna  Shrine  (Don  Orione  Home)  ;  The  Raven 
(Raven  Society  of  North  America)  ;  Tuna  Derby 
(Tuna  Derby  Assn.)  ; Roller  Derby  (John  Rando)  ; 
Townies  vs  Tornadoes  (Charleston  Town  Team)  ; 
Gov.  Volpe's  Inaugural  (sponsor  unidentified). 
TV  Commercials:  for  Retail  Trade  Board;  New 
England  Council;  Northeast  Airlines;  Mass. 
State  Police  for  WHYN  TV;  N.  E.  State  Police 
Comm.  Assn.;  Federal  Reserve  Bank  of  Boston; 
Boston  Port  Authority;  Comm.  to  Elect  Salton- 
stall;  Northronics,  Inc.;  Peahody  Commission; 
WBZ  TV. 


BAY  STATE  FILM  PRODUCTIONS,  INC. 

35     Springfield     St.,     .\gawam      (Springfield), 

Massachusetts 
Phones:  REpublic   4-3164-5; 
REpublic  4-6189 

Date  of  Organization:   1943 

Branches:  80  Boylston  Street,  Boston,  Mass. 
Phone:  HAncock  6-8904.  David  Doyle,  Vice- 
President,  in  charge;  Lowell  Wentworth, 
Account  E.ceeutive.  17  West  44th  St.,  New 
York,  N.  Y.  Phone:  YUkon  6-2359.  Merrill 
Sweetman,  Account  E.reeutive. 

Morton  H.  Read,  President 
Eugene  N.   Bunting,  Exec.   Vice-President 
David  Doyle,  Vice-President,  Sales 
Harold  0.  Stanton,  Vice-Pres.,  Television 
Francis  N.  Letendre,  Vice-President 

Laboratory 
Winifred  Pettis,  Treasurer 
Lowell  Wentworth,  Account  Executive 
Merrill  Sweetman.  Account  Executive 
Edward  0.  Knowlton,  Script  Director 
Harold  Fischer,  Dir.  of  Photography 
Kenneth  Alexander,  Chief  Sound  Engr. 

Services:    16mm   and   35mm   motion   pictures   in 
b&w   and    color;    industrial,    scientific,    public    re- 
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BAY    STATE    FILM   PRODUCTIONS:   CONT'D. 

lations,  sales,  training,  religious,  documentary, 
animated;  special  programs  for  sales  and  stock- 
holders meetings;  TV  commercials  and  programs; 
sound  slidefilms;  filniograph;  storyboards;  tech- 
namation;  foreign  language  narratives;  special 
effects;  still  photography,  b&w  and  color;  script 
services;  sales  and  training  aids;  distribution. 
Services  Available  to  Other  Producers :  Photog- 
raphy, sound  recording,  printing,  processing, 
editing,  scoring,  cutting,  interlock  screening,  ani- 
mation, titles,  use  of  sound  stage,  set  designing, 
lighting,  truck  mounted  generators.  Facilities: 
Mitchell,  Maurer  and  Arriflex  cameras;  complete 
lighting  facilities;  AC  and  DC  portable  gas 
driven  generators;  Maurer  16mm  optical  film 
recording;  16mm  and  IT'smm  synchronous  mag- 
netic film  recording;  '*"  synchronous  magnetic 
recording;  16mm,  17^2nim  and  35mm  dubbing; 
two  printing  labs  for  color  and  b&w,  DePue  and 
Peterson  printing  equipment,  electronic  cueing; 
IGmm  b&w  processing,  positive,  negative,  re- 
versal ;  two  screening  rooms  w-ith  35mni  and 
ICmm  interlock  equipment;  cutting  rooms;  16mni 
and  35mm  Moviolas;  sound  readers  for  16mm, 
17 '2 mm  and  35mm,  optical  and  magnetic;  com- 
plete animation  department  with  two  animation 
stands;  art  department;  carpenter  shop;  set 
designing;  two  music  libraries;  film  vault;  still 
photography  department  with  dark  rooms  for 
color  and  b&w;  two  sound  stages,  over  3000  sq. 
ft.;  permanent  staff  of  26  technicians,  art  and 
script  specialists. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Project  One  (Berkshire  Life 
Insurance  Co.);  Time  for  Friendship  (Simple.\ 
Time  Recorder  Co.);  Stvami  (Singer  Mfg.  Co.); 
Show  Windoiv  of  the  East  (Eastern  States  Ex- 
position—1960) ;  KDE  =1;  KDS  7  &  8  (Mass. 
Institute  of  Technology)  ;  Realization  of  Happi- 
ness (New  England  Kurn  Hattin  Homes)  ;  Clas- 
sified Report  610  (Electric  Boat  Div.,  General 
Dynamics  Corp.);  Polaris  #1,  2,  3  &  4;  Fire 
Control  (General  Electric  Co.);  Doorway  to 
Dental  Health  (Rhode  Island  Dept.  of  Public 
Health)  ;  Today  Is  the  Future  (John  Hancock 
Mutual  Life  Insurance  Co.)  ;  Rastad  (Laboratory 
of  Electronics)  ;  World  in  a  Bottle  (Pepsi-Cola 
Co.)  ;  Electric  Eye;  Better  Pictures  with  Polaroid 
(Polaroid  Corp.);  High  Point  for  Sales  (Bird 
&  Son);  Audiac  (Ritter  Co.);  Saflex  (Monsanto 
Chemical  Co.)  ;  Continued  Progress  Through  Re- 
search (United  Shoe  Machinery  Corp.)  ;  Progress 
Report  #2  ( Kamen  -Aircraft  Corp.).  Slidefilms: 
Anatomy  of  Shock  (Edison  Electric  Institute)  ; 
Quality  Papers  Since  1863  (Byron  Weston  Co.); 
Pyro-Kure  (American  Sisalkraft  Corp.).  TV 
Commercials:  for  Conn.  Milk  for  Health; 
Quality  Bakers  Corp.;  Jack  August  Seafoods; 
State  Line  Potato  Chips;  Westfield  Mfg.  Co.; 
Lestoil,  Lestare. 


DEKKO   FILM   PRODUCTIONS,   INC. 

126  Dartmouth  Street,  Boston  16,  Mass. 
Phone:  KEnmore  6-2511 
Date  of  Organization:   1946 

Joseph  Rothberg,  President 

Jack  Carp,  Sales  Manager 

Charles  Rockwell,  Production  Manager 

Paul  Rockwell,  Unit  Manager 

Plynn  E.  Williams,  Creative  Director 

-Ann  H.  Wyly,  Office  Manager 

A.  E.  Petruccelli,  Chief  Electrician 

Elvin  Carini,  Editor 

Marvin   Rothberg,  Production   Assistant 

Services:  16mm  and  35mm  film  productions  and 
sound  slidefilms.  Design,  animating  hot  press 
titles,  storyboard,  script  editorial  and  consulting. 

(LISTING    CONTINUES    ON     FOIIOWING    PAGE) 
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NEW      ENGLAND      STATES: 

DEKKO  FILM  PRODUCTIONS:  CONT'D. 

All  services  available  to  industry  and  producers. 
Facilities:  Sales  promotion  and  sales  training 
packaging;  two  complete  sound  stages;  16mm 
and  3.5mm  screening  rooms;  narration  rooms; 
editing  rooms  with  16mm  and  35mm  Moviolas; 
synchronizers;  hot  splicers;  magnetic  and  optical 
sound  readers;  animation  stand;  hot  press;  Hy- 
drolly;  tracks;  Mole-Richardson  mike  boom; 
Western  Electric  and  RCA  mikes;  ten-position 
mixing  console;  equalizers  and  dip  filters;  optical 
and  magnetic  dubbers;  Reeves,  Stancil-Hoffman ; 
Fairchild  sync  tape  interlock-dubbers ;  three 
music  libraries. 

RECENT       PRODUCTIONS      AND      SPONSORS 

MiiTiON  PiCTUKES;  EUcsmere  Ice  Shelf  (Arctic 
Institute);  Ccntnim  Lake  Expedition  (U.  S. 
Geological  Survey)  ;  Pathuai/s  to  Mercy;  Pear! 
of  the  Orient  (Columban  Sisters);  Celebration 
(Jesuit  Missionaries  of  N.E.)  ;  \eic  Life  for  You 
and  Yonr  Home  (United  Home  Owners  Service) ; 
The  Sprinklered  Fire  (Factory  Mutual  Engi- 
neering Div.);  Green  Covered  Hills  (Columban 
Missionary  Society);  Fiscal  Sanity  (Mass.  Tax- 
payers Assn.);  United  Fund  (General  Electric); 
Mechanization  (Gillette  Safety  Razor  Co.)  ; 
Countdown  1960  (Cryovac-Kenyon  &  Eckhardt, 
Inc.);  Ted  Williams  (Beacon  TV  Features). 
Slidefilms:  Shakespeare  (Creative  Assoc); 
Massachusetts  Life  Fund  (Mass.  Life  Fund); 
Preview  1960  (Wirthmore  Feeds)  ;  Chick  Pres- 
entation: Cryovac  L  (Cryovac).  TV  Commer- 
cials: for  Cryovac,  Burry's  Wafers.  H.  P.  Hood. 
New  England  Confectionery  Co.  (Kenyon  & 
Eckhardt);  J  A  63's,  J  A  Patriots,  Chico  Cigars, 
Kennedy's,  Elm  Farm  Stores  (Gabriel  Stern 
.^dvg.)  ;  Gordon's,  Good  Year  Lawn  Sprinkler 
( Tarler  &  Skinner)  ;  Father  John's  Cough  Medi- 
cine (Hermon  W.  Stevens  Advg. )  ;  Macumba 
Love  (United  Artists);  Red  Rose  Tea  (Simonds, 
Pay  son  Advg.) ;  Roman  Meal  (Roy  S.  Durstine). 


^ 


DEPHOURE  STUDIOS,  INC. 

782  Commonwealth  Ave.,  Boston  1.5,  Mass. 
Phone:  BEacon  2-5722 

Date  of  Organization:  1935 
Date  of  Incorporation :  1956 

Joseph    Dephoure,   President   &    Treasurer 

Milton  L.  Levy,  Vice-Pi-esident 

Esther  Wolf,  Office 

Richard  Wolfe,  Camera  Dept. 

Donald  Molner,  Editing  Dept. 

Karlus  Dravniek,  Animation  &  Art  Dept, 

Ralph  Picardi,  Laboratory 

Services:  Complete  16mm  and  35mm  film  pro- 
duction. Industrial,  documentary,  medical,  busi- 
ness, public  relations  and  training  films.  TV 
Commercials,  TV  kinescoping.  Sound  recording 
and  mixing:  color  and  b&w  printing;  negative- 
positive  and  reversal  processing;  slides  and  slide- 
films;  hot  press  titles;  animation.  Facilities: 
16mm  and  35mm  sound  and  silent  cameras; 
sound  stage  with  studio  and  portable  lighting; 
HydroUy;  magnetic  and  optical  recorders;  inter- 
lock playback;  mixing  dubbers;  16mm  printer 
with  electronic  light  and  fader  cueing;  Houston 
Special  processor;  16mm  and  35mm  projectors, 
optical  and  magnetic;  projection  room;  Oxberry 
animation  stand;  Kensol  hot  press;  editing 
rooms;  art  dept.;  music  libraries;  script  writing. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Controlled  Portion  Meats; 
1960  Winter  Olympics  (Cryovac  Div.,  W.  R. 
Grace  &  Co.)  ;  It's  a  Promise;  The  Inside  Story 
(Eastern  States  Farmers  Exchange);  Football 
Highlights,  1960  (Dartmouth  College)  ;  Break- 
through (Dewey  &  Almy  Chemical  Div.,  W.  R. 
Grace  &  Co.);  Progress  Report — Sextant  (Ewin 
Knight  Corp.);   Interim  Report,  Gas  Servo  Sys- 


tem (General  Electric  Co.) ;  Progress  Report, 
Anti-Aircraft  Fuze  (Hesse  Eastern  Co.);  Fun 
Afloat  leith  the  Toirflote  (Hodgman  Rubber  Co.); 
Your  Heart  (Maine  Heart  Assn.);  Raynham 
Park  (Mass.  Greyhound  Assn.);  Characteristics 
of  Liquid  Hydrogen  #2  (Arthur  D.  Little  Co.); 
Research  for  Life  4th  Decade  (Rosco  B.  Jackson 
Memorial  Labs.);  Future  Ntirse  (National 
League  for  Nursing)  ;  They  Spawn  at  Night 
(N'ew  Hamp.  State  Div.  of  Fish  &  Game);  Path- 
finder; 3000  Speed  Polaroid  Film;  Polaroid 
School  Program  (Polaroid  Corp.) ;  Introduction 
to  Figure  Skating  (Univ.  of  New  Hamp.); 
Entering  the  Mind  Through  the  Sensory  Gate- 
ways (U.  S.  Veterans  Admin.);  Developing  the 
Interior  Line  (U.  S.  Coast  Guard  Academy)  ; 
educational  films,  series  of  5  (Cambridge  Thermi- 
onics).  Slidefilms:  Optimount;  100  Series 
Gears;  1960  Sales  Plan;  In  Stock  Gears  (Boston 
Gear  Works)  ;  1960  Report  (Stop  &  Shop,  Inc.)  ; 
Semi-Conductors  (Sylvania  Electric  Products); 
1960  Story;  1960  Dealer  Promotion  (General 
Electric,  Telechron).  TV  Commercials:  for 
O'Donnell-Usen  Fisheries;  Better  Home  Heat 
Council.  Xepco,  Barcolene,  Barcolene  Jet  Starch 
(Silton  Bros..  Callaway,  Inc.);  Lestoil  (Sackel 
Jackson  Co.,  Inc.)  ;  Nash  Rambler  (Harold  Cabot 
&  Co.);  Mr.  Donut  (Allied  Advg.);  Teddie  Pea- 
nut Butter  (Hicks,  Greist  &  O'Brien);  Salad- 
master  Corp. 

Rampart  Associates,  Inc. 

19  Beechcroft  Street.  Boston,   Mass. 
Phone:  STadium  2-.53T3 

Arnold  LawTence,  Executive  Producer 

(See  complete  listing  under   New  York   City) 

T  R  PRODUCTIONS,  INC. 

(Trans-Radio) 

683  Boylston  Street,  Boston   16,  .Mass. 
Phone:  COpley  7-5760 

Date  of  Organization:   1947 
Date  of  Incorporation:    1951 

Oscar  H.   Cheses,   President,   Gen.   Mgr. 
Alfred  D.   Benjamin,  Production  Manager 
Carroll  E.  Spinney,  Art  Director 
Edward  B.  Shaw,  Sales  Manager 
Robert  M.  Kellaway,  .Audio  Engineer 
George  D.  Brewer,  Animator 

Services:  Producers  of  motion  pictures  and 
sound  slidefilms  for  industry,  government  and 
education;  radio  and  TV  commercials,  kine- 
scopes. Editorial  and  animation  services,  scripts. 
Facilities:  Complete  production  facilities;  35mm 
and  16mm  cameras;  sprocket,  ^4"  magnetic  tape, 
disc  and  optical  recorders;  35mm  Moviola;  16mm 
interlock  projection;  sound  stage;  lighting  equip- 
ment; screening  room;  recording  room;  mixing 
and  dubbing;  art  and  animation;  editorial  de- 
partment; kinescopes. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motio.n  Pictures:  Symiihuini  Hall  Merger  Serv- 
ice (Universalist-Unitarian  Assn.);  Fifty  Years 
of  Service  (Industrial  Stainless  Steel  Corp.)  ; 
Kings  Chapel  Service  (American  Unitarian 
Assn.);  College  Opportunities  (Lloyd  Bemis)  ; 
Careers  (Northeastern  Univ.)  ;  Means,  political 
(J.  O'Leary).  TV  Commercials:  for  Conn.  Mutu- 
al Savings  Bank,  Mass.  Mutual  Savings  Bank, 
United  Fund  (B.B.D.&O.);  Cott  Beverages 
(J.  C.  Dowd);  Weld  (J.  O'Leary);  Volkswagen 
(Ingalls  Assoc.) ;  Simmonds  Upholstery,  E.  J. 
Korvette  Custom  Shop  (Radam.  Inc.);  Lavender 
Refresher,  Overland  Cigars  (Harold  Cabot); 
Kyanize  Paints  (J.  C.  Walther).  Kinescopes  for 
various  clients. 


^>J  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  refer- 
ence data  appears  in  other  pages  of  this  11th 
Annual   Production  Review  issue. 


Other   Massachusetts   Cities 


WATSON  FILM  PRODUCTIONS 
23  Chestnut  Hill  Road,  Holdrn,  Mass. 
Phone:  VA  9-3422 

Date  of  Organization:   1956 

James  L.  Watson,  Producer 
Services  :    Complete    production    of    motion    pic- 
tures    and     slidefilms     for     industry,    education, 
television.    Separate   .scriptwriting   and    consulta- 
tion  service.   Facilities:   Cameras,   Bolex   16mm  ■ 
and   Arriflex    16mm;   editing  rooms   with   Bell  & 
Howell  hot  splicer;    magnetic  and   optical   sound  ■ 
readers;   ColorTran  portable  lighting  equipment.  ' 

RECENT       PRODUCTIONS      AND      SPONSORS:     < 

MoTio.v  Pictures:  Portrait  of  a  Crisis  (Wmi- 
cester  Golden  Rule)  ;  Practical  Application  "i 
Skeletal  Fixation  (Dr.  Robert  Hornbaker)  ;  P-ok 
Loom  Efficiency  Through  the  Use  of  Dra/'fi 
Gauges  (Draper  Corp.).  Sliiiefilms:  The  Doubh  - 
Seal  Ball  Valve  (Jamesbury  Corp.);  The  H'/i./> 
and  Wherefores  (Worcester  Golden  Rule). 

NEW  ENGLAND:  New  Hampshire 


^ 


JONATHAN   KARAS  &  ASSOCIATES 

12  Valentine  Hill,   Durham.  N.  H. 
Phone:  IN  8-5566 

Date  of  Organization:   195S  t 

Branch    Office:    59    East   54th    St.,   New   York,  I 
N.    Y.    Phone:    PLaza    1-3750.    Jack    Berch. 
Vice-President. 

Dr.  Jonathan  Karas,  President 
Jack    Berch,    Vice-President 

Services:  Creative  science  and  engineering  con-  ■ 
sultants    to    advertising    agencies,    industry    and 
film    producers.    Client-agency    technical    liaison,  ! 
motion  picture  scripts,  scientific  demonstrations,  , 
technical  testing  and  specialized  writing.  Supply 
recognized  scientists  and  engineers  as  narrators 
and  talent.  Facilities:   Affiliations  with  several 
university    technical    staffs    with    laboratory    and 
testing  facilities  available. 

RECENT       PRODUCTIONS      AND       SPONSORS 

MoTio-v    Pictures    (Specialized    Demonstrations,  ' 
Inserts    and    Counsel    Only)  :    Engineering    com-  ■ 
mercials    (Ford    Motor    Co.);    Institutional    mes- 
sage, basic  research    (E.   I.  duPont  de  Nemours 
&  Co.);   Scientific  demonstration  commercial   (U. 
S.   Time   Corp.);    Scientific  consultation  projects  . 
for  Kaiser  Aluminum  &   Chemical   Corp.;   Inter- 
national   Latex    Corp.;    Chemstrand;    Procter   & 
Gamble;  General  Electric. 


NEW   ENGLAND:  Vermont 
CAMPBELL   FILMS 

Saxtons  River.  \i. 
Phone:  2547 

Date  of  Organization:   1947 

Robert    M.    Campbell,   Executive   Producer 
Fred  J.  Brown,  Production  Manager 
Warren  Johnson,  Account  Execiitivc 

Services:  Educational  and  business  films  for 
all  purposes;  slidefilms.  Industrial  still  photog-  < 
raphy.  Facilities:  Complete  production  facilities, 
camera,  lights,  sound  equipment  for  location  and 
studio  production.  Animation  stand.  Editing 
rooms  and  recording  studio  with  three  channel  , 
magnetic  mixing.  Westrex  Editor.  Bell  &  Howell 
J.  C.  printer.   KJmm  interlock  screening. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motio.n  Pictures:  Pepsi-Cola  and  the  Cold  Bottle 
.Market;  You  and  the  Cold  Bottle  Market  ; 
(Vendorlator  Corp.);  Children  of  the  Silent  : 
(Perkins  School  for  the  Blind)  ;  .Vfic  Methods  of 
Handwriting  (C  &  J  Associates).  Slidefilms: 
Handwriting  for  Today   (C  &  J  .Associates). 
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BUSINESS     SCREEN     MAGAZINE 


ACI   PRODUCTIONS 

21  West  46th  Street,  New  York,  N.  Y. 

Phone:   JUdson   2-1918 

Date  of  Organization:  July,  1958 

Stelios  Roccos,  Presideut 
William  T.  Moeller,  Associate  Producer 
Edward  S.  Seeley,  Jr.,  Writer 
Edward  English,  Editor 

Services:  Complete  motion  picture  production 
including  photography,  animation,  editing,  sound 
and  music.  Facilities:  Complete  i-ecording  and 
editing  facilities;  small  studio  and  photographic 
equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Navajo  Silversmith :  Hnpi 
Kackinas;  Sxvitzerland  of  America  (Jack  Breed)  ; 
The  Milky  Way;  The  Small  World  of  Micro-Life 
(United  World   Films,  Inc.). 


^  q^S-Af  CJ 


if  g 


METROPOLITAN      NEW     YORK" 


^ 


Acorn  Films  of  New  England 

168  West  4Bth  St.,  New  York,  N.  Y. 
Phone:  Jl'dson  6-2272 
Elliott   Butler,   in   charge   of  Production 
(See  complete  listing  under  Boston,  Mass.) 


ADAAASTER   PRINTS   INC. 

42.T  Park  Avenue  .South,  New  York  16,  N.  Y. 
Phone:  OR  9-1134 

Date  of  Organization:   1949 

Charles  Corn,  President  &  Creative  Director 

Henry  Roth,  Treasurer 

David  E.  Weller,  Sales  Manager 

Services:  Creators  and  producers  of  slides  and 
tilmstrips  including  3.5mni,  3'ii  x  4,  VugTaph  and 
related  services.  Facilities:  Complete  air- 
conditioned  studios,  projection-conference  room 
on  premises:  camera  and  processing  equipment 
for  color  and  b&w  including  both  horizontal  and 
vertical  camera  facilities  for  all  sizes. 

RECENT      PRODUCTIONS      AND      SPONSORS 

I  Slidefilms:  Fall  Out  Shelter  Briefing  (New 
i  York  State  Civil  Defense);  The  Adventures  of 
Harold  and  Sylvia  (E.  I.  DuPont)  ;  Hottest  Sales 
Meeting  (Dixie  Cup)  ;  Annual  Sales  Meeting 
(Tidewater  Oil  Co.);  Convention  slides  (Nation- 
al Wholesale   Druggists   Assn.)    and   others. 


# 


Alexander  Film  Co. 

500  Fifth  Avenue,  New  York  36,  N.  Y. 
Phone:  LOngacre  5-1350 

Kenneth  Allen  Silver,  Alexander  International 

(See   complete    listing   under   Colorado) 


ALLEGRO   FILM   PRODUCTIONS 

723  Seventh  .\venue.  New    York  19,  N. 
Phone:  JUdson  6-3057 


Y. 


Date  of  Organization:  June,  1958 

Jerome  G.  Forman,  President 
Donald  Higgens,  Production  Manager 
Jay  Weitzner,  Executive  Producer 
Frances  L.  Forman,  Art  Director 

Services:  Complete  motion  picture  and  slidefilm 
production;  public  relations,  industrials,  docu- 
mentary, commercial  and  sponsored  films;  spe- 
cialists in  news  and  sports  films.  Facilities:  Re- 
cording and  screening  rooms ;  fully  equipped  and 
air  conditioned  cutting  rooms ;  complete  35mm 
and  16mm  camera  eciuipment;  script  and  art 
departments. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Tennis  for  Everybody  (East- 
ern Tennis  Patrons,  U.S.L.T.A.)  ;  Story  Behind 
Hitachi    (Hitachi    Corp.    of  Japan)  ;    The    Brain 


(Upjohn  Co.)  ;  Black  Nights  1959  (U.  S.  Military 
Academy)  ;  Travelift  in  Action  (Travelift  & 
Engineering  Corp.). 


Amberson   Associates 

138  East  3Cth  Street,  New  York  16,  N.  Y. 
Phone:  MUrray  Hill  5-8236 

(See    complete    data    under    Creative     Visual 
Media,  Inc.  listing,  this  section) 


AMERICAN   FILM   PRODUCERS 

1600  Broadway,  New  York  19,  N.  Y. 
Phone:  PLaza  7-5915 

Date  of  Organization:  1946 

Robert  Gross,  Executive  Producer 
Lawrence  A.  Glesnes,  Executive  Producer 
Sheldon  Abromowitz,  Production  Control 

Services:  Motion  pictures,  16mm  and  35mm, 
color  and  b&w;  and  slidefilms.  Specialties:  in- 
dustrials, sales,  public  relations,  TV.  education, 
training,  medicals,  documentary  and  merchandis- 
ing. Facilities:  Complete  16mm  and  35mm  cam- 
era, lighting  and  sound  production  equipment; 
three  cutting  rooms,  screening  room,  shooting 
stage;  special  eft'ects;  animation;  storyboard  per- 
sonnel, script  writers. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Oral  Hygiene  (U.  S.  Navy); 
Permaweb  Systems  (Merck  &  Co.,  Inc.).  TV 
Commercials:  for  Esso  Standard  Oil  Co.,  Bulova 
Watch  Co.,  Advertising  Council,  National  Foun- 
dation— March  of  Dimes,  Chesterfield — Liggett 
&  Myers,  Ajax — Colgate  (McCann-Erickson) ; 
All-State  Insurance  (Leo  Burnett  Co.)  ;  Prog- 
resso  Food  Products   (Carlo  Vinti  Advg.). 


ANIMATIC   PRODUCTIONS,   LTD. 

13  West   46th  Street,  New  York  36,  N.  Y. 
Phone:  JUdson  2-2160 

Date  of  Organization:  1949 

Tasker  G.  Lowndes,  President 

Reese   Patterson,   Vice-President  &   Creative 

Director 
Leonard  B.  Elliott,  Account  Executive 
William  V.  Adams,  Account  Executive 
Mako  Oike,  Director  of  Animation 
James  DeGregory,  Art  Director 
Darrell  Baker,  Art  Director 
Terry  Colasacco,  Production  Coordinator 

Services:  Producers  of  sound  slidefilms.  Sales- 
mate  presentations,  filmographs,  technical  ani- 
mation, sound-o-matics  and  TV  commercials. 
Facilities  :  Completely  equipped  art  department ; 
cutting,  editing  and  projection  rooms;  two  ani- 
mation stands;  35mm  and  16mm  motion  picture 
cameras,  still  cameras. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms  &  Sales.mate  Presentations:  Cover 
Girl  (Noxzema  Chemical  Co.);  Passport  to 
Profits  (W.  A.  Taylor  &  Co.);  Men,  Methods, 
Materials  and  Management  (Avnet  Electronics 
Corp.);  Pine  Green  Lifebuoy  (Lever  Bros.  Co.); 
Making  the  Most  with  the  Best  (Kelly-Spring- 
field Tire  Co.);  Family  in  Focus  (Family  Serv- 
ice Assn.)  ;  Operation  Outpost  (Glenbrook  Labs., 
Div.  of  Sterling  Drug  Co.);  Gypsum  Products 
Presentation  (Allied  Chemical  Co.)  ;  Focus  the 
Big  Sixties;  Breakthrough  in  the  Art  of  Packag- 
ing Beer;  The  Great  3B  Revolution;  The  Reyn- 
olds Caper;  Building  Sales  with  Easy  Living; 
Highivays—They  Make  America  Great  (Reynolds 
Metals  Co.);  Deal  Yourself  a  Winning  Hand 
(Living  For  Young  Homemakers,  Street  &  Smith 
Publications)  ;     Ultra-Lite    Homogenized    Bleach 


(Revlon,  Inc.).  Filmstrips:  B  &  B  On  Premise 
(Julius  Wile  &  Sons.  Inc.)  ;  Fallout  (Grey  Advg. 
Agcy.)  ;  Fletcher's  Castoria  (Brown  &  Butcher)  ; 
Simplicity  Patterns  (Fletcher  Richards,  Calkins 
&  Holden);  Humble  Oil,  Buick  (McCann-Erick- 
son); Crest  (Procter  &  Gamble).  Motion  Pic- 
tures, Technical  Animation,  TV  Commercials 
&  Sound-0-Matics:  Horizontal  Situation  Display 
Attack  Problem  (A.C.F.  Electronics  Div.,  A.C.F. 
Industries,  Inc.)  ;  Wonderful  Tomorrow  (Delco 
Div.,  General  Motors  Corp.)  ;  Transy  Transo- 
gram  (The  Wexton  Co.)  ;  Wisk  (B.B.D.&O.)  ; 
Conoco  (Benton  &  Bowles);  Narragansett  Beer 
(Doherty,  Clifford,  Steers  &  Shenfield)  ;  Sun  Oil 
(William  Esty)  ;  Listerine  (Lambert  &  Feasley)  ; 
Timex  (Compton  Advg.);  Cities  Service  (Lennen 
&  Newell)  ;  Rit  (Sullivan,  Stauffer,  Colwell  & 
Bayles) ;    Playtex    (International    Latex   Corp.). 


Animation,    Inc. 

210  Fifth  Avenue,  New  Y'ork  10,  N.  \. 
Phone:  MUrray  Hill  3-9394 

Albert  D.  Hecht 

(See  complete  listing  under  Los  Angeles  area) 

ANSEL  FILM  STUDIOS,  INC. 

75  West  45th  Street,  New  York  36,  N.  Y. 
Phone:  JUdson  2-7771 

Date  of  Organization:   1956 

Jerome  V.  Ansel,  President 
Ruth  Ansel,  Vice-President 
Robert  Grand,  Production  Manager 

Services:  Complete  production  of  industrial  and 
educational  films  and  TV  commercials.  Facili- 
ties: Complete  animation  production  department 
and  facilities  for  35mm  and  16mm  films. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  B.0..4.C.  Presentation  (Victor  Ben- 
nett Co.).  TV  Commercials:  for  Ford  Motor  Co. 
(J.  Walter  Thompson);  Pontiac  Motors  (Mac- 
Manus,  John  &  .\dams)  ;  Westinghouse  Laundro- 
mat, Bell  Brand  Potato  Chips  (McCann-Erick- 
son) ;  Bisodol  Mints,  Resdan  Hair  Tonic,  Robin 
Hood  Oats,  French's  Instant  Mashed  Potatoes 
(Young  &  Rubicam,  Toronto).  Theatre 
Trailers:   for  Pepsi-Cola  International. 


AUDIO   PRODUCTIONS,   INC. 

Film  Center  Buildinj 

H30  Ninth   .Avenue,  New  York  36,  N.  Y. 

Phone:  PLaza  7-0760 

Date  of  Organization:  1933 

officers  and  dep.artment   heads 
Frank  K.  Speidell.  President 
T.    H.    Westermann,    Vice-President 
Peter  J.  Mooney,  Secretary  &  Treasurer 

producer-directors 
Frank   Beckwith  Harold  R.  Lipman 

L.  S.  Bennetts  H.  E.   Mandell 

Alexander  Gansell  Edwin  Scharf 

associate  producer 

Edward  J.  Lamm 

Pathescope    Productions 

Services:  Motion  pictures  only,  all  commercial 
categories.  Specialties:  public  relations,  sales 
promotion,  merchandising,  training,  medical, 
technical  and  educational  motion  pictures.  Facili- 

(IISTING    CONTINUES    ON    F  O  1 1.  O  W  I  N  G    PAGE) 
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METROPOLITAN     NEW    YORK: 


AUDIO   PRODUCTIONS:  CONT'D. 

ties:  Both  silent  and  sound  studios;  six  cameras 
and  lijrhtinfT  equipment;  mobile  units  for  loca- 
tion work  with  tape  recorders;  permanent  staff 
in  alt  departments,  WTiting,  direction,  editinj^:, 
animated  drawing  and  optical;  16  &  .irjmm  pro- 
jection room;  two  optical  printers;  editing  equip- 
ment; zoom  stand  for  trick  work;  machine  shop; 
extensive  film  and  music  library  cleared  for 
tt'lt'vision. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Seconds  for  Survival  (Ameri- 
can Tel.  &  Tel.)  ;  Southern  Neiv  Jersey  (Atlantic 
City  Electric)  ;  Critical  Lab  (Babeock  &  Wilcox) ; 
Step  Out  on  Color  (Du  Pont)  ;  Danger!  .  .  .  .4(;-/ 
(Ethyl  Corp.);  Family  Horizons,  U.S.A.  (Fi- 
nancial General)  ;  The  Challenge  (National 
Board  of  Fire  Underwriters)  ;  Flannnables  Engi- 
neering (Protectoseal  Co.)  ;  Control  of  Nausea 
and  Vomiting  (Smith,  Kline  &  French);  Your 
Career  in  Agricnlture  (Texaco)  ;  Aleutian  Sky- 
watch  (Western  Electric);  Powercasting  (West- 
inghouse)  ;  Technical  films,  continuing  series 
(U.  S.  Navy).  TV  Commercials:  for  N.  W.  Ayer 
&  Son;  Benton  &  Bowles;  Dancer-Fitzgerald- 
Sample;  McCann-Erickson;  Ogilvy.  Benson  & 
Mather;  Young  &  Rubicam  and  others. 


0 


Bay   State   Film   Productions,   Inc. 

17  West  44th  Street,  New  York,  N.  Y. 
Phone:  YUkon  6-2359 

Merrill  Sweetman,  Accouyit  Executive 

(See  complete  listing  under  Boston,  Mass.) 


JOHN    BRANSBY    PRODUCTIONS,    LTD. 

18K0  Broadway,  New  York  23,  N.  Y. 
I'honr:  JUdson  6-2600 

Date  of  Organization:  1936 

John    Bransby,   President,   Treas.,  Exec.   Prvd. 

David   M.  Jaeobsen,   Vice-Pres.,   dig.  of  Prucl. 

Thomas   Willard,  Vice-President 

Lee  Stenstrom,  Secretai^ 

Michael   A.   Carlo,   Vice-Pres.,  Dir.   of  Photng. 

Services:  Production  of  industrial,  travel,  sales 
and  training  films:  16mni  or  3.5mm,  color  or 
black  and  white.  Facilities:  Location  equip- 
ment for  photography  and  sound.  Full  equipment 
fr,r  industrial  and  location  lighting.  Animation 
photography,  complete  film  editing  service. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  New  England  Calling;  Fabu- 
lous Florida;  Operation  Surveillance  (Esso 
Standard  Div.,  Humble  Oil  &  Refining  Co.)  ; 
Sky  Siiy,  two  versions;  AFX-lli;  Project  480Z, 
(International  Tel.  &  Tel.  Labs.);  St.  Lawrence 
— Niagara  Power  Projects;  Niagara  Power  Proj- 
ect, revised  (Power  Authority  of  the  State  of 
New  York). 


BRAY  STUDIOS,   INC. 

729  Seventh  Avenue,  New  York  19,  N.  Y. 
Phone:  Circle  5-4582 

Date  of  Organization:   1911 

J.  R.  Bray,  Chairman  of  the  Board 
P.  A.  Bray,  President  &  General  Mgr. 
M.  Bray,  Treasurer 
P.  Bray,  Jr.,  Secretary  &  Sales  Mgr. 
Max   Fleischer,  Director  of  Animation 
B.  D.  Hess,  Distribution  Manager 

Services:  Planning,  production  and  distribution 
of  commercial,  sales  and  training  motion  pic- 
tures and  general  educational  films  dealing  with 


BRAY   STUDIOS:   CONT'D. 

health,  physiology,  aviation  and  electronics. 
Foreign  language  translations.  Facilities:  Com- 
I)lete  production  staff;  animation  department  for 
technical  and  cartoon  animation.  Camera  and 
sound  equipment  for  all  types  of  motion  pictures 
and  slidefilms  for  both  .3.5mm  and  IGmm;  two 
animation  stands;  color  or  b&w  interior,  exterior 
and  aerial  photography;  own  film  library  for 
school  and  industry. 

RECENT      PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  .Ajiijnmch  and  .Attack  Tech- 
nique; Bearing  Pate  Coniputor;  Sonul  Plotting 
Techniques,  two  films  (U.  S.  Navy);  Air  Traffic 
Control  Procedures;  AP.Y-46  (U.  S.  Air  Force); 
Carroll  Lodge  (A.  Cavanagh)  ;  Semi-Conductors 
(Radio  Corp.  of  America)  ;  Human  Hair  (self- 
sponsored).  TV  Commercials:  for  United  Fund 
( Norwalk ) . 

LARS  CALONIUS  PRODUCTIONS,  INC. 

45  West   45th  Street,  New   York  36,  .N.   Y. 
Phone:  PLaza  7-0.350 

Date  of  Organization:   1951 

Date  of  Incorporation:    1956 

Lars  E.  Calonius,  President 

Duane  Cro^vther,  Director 

Thomas  Knitch,  Art  Director 
Services:  Animation  for  business,  industry  and 
TV.  Creative  planning,  scripts  and  storyboards. 
Facilities:  Complete  production  facilities;  ani- 
mation department,  design  and  art;  35mm  and 
16mm  camerastands  and  editing  facilities. 

RECENT       PRODUCTIONS      AND       SPONSORS 

TV  Commercials:  for  Bordens  Starlac,  Cheerios, 
Twinkles,  General  Mills  Combinations,  Gold 
Medal  Flour,  Mounds  &  Almond  Joy  (Dancer- 
Fitzgerald-Sample)  ;  Jello,  Chef  Boy-ar-dee,  Beef- 
aroni,  Johnson  &  Johnson,  Sanka  Coffee,  Lipton, 
Beech-Nut  Baby  Foods,  Gulf  Oil,  Tang,  General 
Electric  Appliances  (Young  &  Rubicam)  ;  U.  S, 
Steel,  Schaefer  Beer,  DuPont  Zerex  (B,B.D.&0.)  ; 
Texaco,  Dri-Bright  (Cunningham  &  Walsh)  ; 
Neolite  (Compton  Advg.);  Ariden-Miles  Lab. 
(Henderson  .Advg.);  Armour  Dash,  General 
Electric,  CFAE  (N.  W.  Ayer  &  Son);  Nabisco, 
Chesterfield  (McCann-Erickson);  Pepsodent, 
Angostura   (Foote,  Cone  &  Belding)   and  others. 

CAMPUS   FILM   PRODUCTIONS,   INC. 

20  East   46th  Street,  New   York   17,  N.  Y. 
Phone:  MUrray  Hill  2-8735 
Date   of   Organization:    1934 

Nat  Campus,  President 
Jules  Krater,  E.recutii'e  Producer 
Michael   Campus,  Production   Manager 
Renee  Weinstein,  Distribution  Coordinator 
Joan  Wos,  Office  Manager 

Services:  Motion  pictures  and  slidefilms  for 
business,  government  and  social  agencies;  also 
various  film  services  separately;  including 
translations,  sound  tracks;  editing  and  finishing 
service  for  company  photographed  films;  distri- 
bution service.  Facilities:  Complete  studio,  on- 
location  equipment  and  creative  staff. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Project  Sure  (International 
Business  Machines)  ;  Respiratory  Problems  in 
Brachycephalic  Dogs;  Schering  Meets  the  Press 
(Schering  Corp.);  Straight  to  the  Point  (South- 
ern Railway  System);  Uniflo  (Esso  Standard 
Div.,  Humble  Oil  &  Refining  Co.)  ;  Bronchitis  & 
Bronchiectasis:  Differentiation  for  Treatment 
(Chas.  Pfizer  &  Co.)  ;  Toxic  Anhydrosis  (New- 
York  Univ.-Bellevue  Medical  Center)  ;  March 
Presentation  1960   (Redbook  Magazine). 


^>i  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  refer- 
ence data  appears  in  other  pages  of  this  11th 
Annual  Production  Review  issue. 


HU    CHAIN   ASSOCIATES  ' 

15  East  48th  Street,  New  York  17,  N.  Y. 
Phone:  PLaza  5-5210 

Date  of  Organization:  1944 

Hubert  V.  Chain,  Otvner 

Services:  Industrial  films,  animation,  TV  ivmi. 
mercials.  Facplities:  16mm  and  35mm  local  i' 
filming  equipment  and  tape  recording  facilitie- 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  New  Future  for  Cocoa;, 
Greater  Harvests;  Greater  Harvests  of  Sugai' 
Cane  (Olin-Mathieson  International)  ;  Cibacron 
(Ciba,  Ltd.).  TV  Commercials:  for  Buffalo] 
Savings  Bank. 


CLIFTON   PRODUCTIONS,   INC. 
(Formerly    D.    P.    M.    Productions,   Inc.) 

62  West   45th  Street.  .New   York  36,  N.  Y. 
Phone:  MUrray  Hill  2-0010 

Date  of  Organization:   1957 

Branch  Office:  Park  Building,  Public  Square.j 
Cleveland  14,  Ohio.  Maurice  T.  Groen,: 
President,  17820  Lake  Road,  Lakewood,  Ohio.i 

Maurice  T.  Groen,  President  i 

Ronald   T.  Groen,   Vice-Pres.,   in  chg.  of  Prod.', 
William  Rosenfeld,  Secretary 

Services:  Industrial,  public  relations,  transporta-' 
tion.  travel,  nature  studies,  wildlife  conservation,' 
outdoor  life,  boating,  golf,  fishing,  hunting,  sales| 
promotion  and  horticultural  motion  pictures;  TV| 
shorts  and  commercials;  color  shots.  Facilities: 
Production  affiliations  for  location  shooting  in 
New  York,  Los  Angeles.  Sw'eden,  Austria,  South 
Africa   and    Malaya;    worldwide   coverage. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  Birth  of  a  Floiver  (Ed  Gott- 
lieb &  Assoc.)  ;  The  Magic  Carpet  of  Tidipland 
(Associated  Bulb  Growers  of  Holland).  TV 
Programs:  The  Carling  Clubhouse,  series  of  13 
(Carling  Brewing  Co.). 


COLEMAN   PRODUCTIONS 

73  West  43th  Street,  New  York  36,  N.  Y. 
Phone:  Circle  5-9080 

Date  of  Organization:   1935 

Harry  L.  Coleman,  President 

John   Peterson,  Director  of  Photography 

William   Doherty,  Editor 

J.  Brown,  Sound 

Millard  Lampell,  Scripts 

Robert  Evans,  Sales  Coordinator 

Services:  Complete  production  of  16mni  and 
35mm  motion  pictures  from  script  to  final  print 
for  industry,  medical,  travel  and  television  use. 
Facilities:  Small  studio  available  with  lights, 
props,  cameras,  sound  ecjiiipment,  cutting  rooms 
and  screening  room. 

RECENT       PRODUCTIONS      AND      SPONSORS 

MoTio.N'  Pictures:  Terminal  of  Tomorrow  (Pan- 
American  World  Airways);  Continent  of  Con- 
trasts (Panagra);  Once  Over  and  It's  All  Over 
(Bolens  Div.,  Food  Machinery  &  Chemicals 
Corp.);  Hands  at  Work  (Edw-ard  M.  Boehm 
Co.)  ;  Trade:  East  &  West  (New  Orient  Express, 
Inc.). 

COLOR   ILLUSTRATIONS,   INC. 

4  Ea.st  48lh  Street.  New    York  17.  N.  Y. 
Phone:  Ml'rray  Hill  8-2460 

Date  of  Organization:  .August,  1937 

Victor  Sandak,  President 
Harold  Sandak.  Vice-President 
Josef  C.  Stern,  Vice-President 
George  E.  Lynn,  Sales  Manager 

Services  :   Complete  creative  and  production  for 
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BUSINESS     SCREEN     MAGAZINE 


j  COLOR   ILLUSTRATIONS:   CONT'D. 

all  types  of  visual  presentations  and  sales  meet- 
ings. Facilities:  Photographic  studios,  art 
studio,  processing  laboratories,  writing  services, 
sound  director. 

^RECENT      PRODUCTIONS       AND       SPONSORS 

JSlidefilms:  Huir  High  Is  L'p^  (Xabisco)  ;  Moiiei/ 
]in  the  Air  (Fram  Corp.).  Conventions  &  Meet- 
ings: Sales  convention  (Maxwell  House);  Pro- 
fprietary  drug  convention  (Bureau  of  Advg.)  ; 
Art  Directors  annual  awards  meeting  (Art  Di- 
rectors Club  of  New  York). 


COLUMBIA   PICTURES   CORPORATION 

711  Fifth  Avenue,  New  York  22,  N.  Y. 
Phone:  PLaza  1-4432 
Date  of  Organization:   1923 
Divisions: 
Screen  Gems  Inc. 
(TV   sub.   of   Columbia   Pictures   Corp.) 
711  Fifth  Avenue,  New  York  22,  N.  Y. 
Phone:  PLaza  1-4432 

Elliot-rnger-EIIiot 

(Commercial  &   Industrial   Film  Division) 
414    West   54th    Street,    New    York    19,    N.    Y. 
Phone:  JUdson  6-5.582 

Steve  Elliot.  Exec.  Producer  &  Gen.  Mgr. 

Mike    Elliot,   E.i-ecutive   Producer 

Wm.  linger.  Executive  Producer 

Bill   Sohl,  Studio  Manager 

Al  Mendelsohn,  General  Sales  Manager 

Earl  Linderman,  Super.  Client  Relations 

Larry  Goldwasser,  Production  Director 

Sol    Ehrlich,   Creative   Director 

Don  Tirrell.  Art  Directitr 

Ray   Rutan,  Art   Director 

Nina  Dilione,  Stijl'st 

TV  Commercial  &  Industrial   Films  Div. 

Columbia  Pictures  Studios 

1438  North  Gower  St.,  Hollywood  28,  Calif. 

Phone:  Hollywood  2-3111 

(See  Metropolitan  Los  Angeles  listing 
for  personnel) 

Sales  Office: 

Midwest:  230  North  Michigan  Ave.,  Chicago 
1,  111.  Phone:  FRanklin  2-3696.  Burton  A. 
Neuburger,  Sales  Repr. 

Services:     Complete     production     of     films     for 

public    relations,    sales    training    and    promotion, 

[TV    commercials,    etc.    Facilities     (New    York 

City):    Three    production    centers    consisting    of 

six    stages,    complete    lighting,    sound,    makeup, 

'  wardrobe,   dressing   rooms   and    screen    facilities. 

Foreign     production     facilities     available.      (See 

Metropolitan    Los   Angeles  listing  for   Hollywood 

I  facilities.) 

iRECENT      PRODUCTIONS      AND      SPONSORS 
I  Motion     Pictures:     Hurrying    Kind;    I    Know 
\Where   I   Am   Going    (U.    S.    Army);    Eddie   In- 
'  corporated    (Maytag    Co.,    Inc.);    Beauty    in    the 
i  Making     (Avon    Products )  ;     Untitled    tilms    for 
j  Lever     Bros.;      Renault;      Studebaker,     Packard 
I  Corp.;    Radio    Corp.    of    America.    TV    Commer- 
'cULS:    for    N.    W.    Ayer;    Arkwright;    Bresnick; 
Bates;     B.B.D.&O.;      Leo     Burnett;      Benton     & 
Bowles;    Compton;    Campbell-Ewald;    Campbell- 
Mithun;    CBS;    Cohn,    David    &    Alshire;    Cole; 
Fisher    &     Rognow;     Dancer-Fitzgerald-Sample ; 
Doherty,    Clifford,    Steers   &    Shenfield;    Donahue 
&  Coe;  Dreher;  Doyle,  Dane  &  Bernbach;  Daniel 
&    Charles;    D'Arcy;    Esty;    Fuller    &    Smith    & 
:  Ross;  Foote,  Cone  &  Belding;  Fitzgerald;  Gould- 
'  ing;    Elliot  &   Graham;    Gardner;    Grant;    Guild. 
Bascom  &  Bonfigli;  Honig.  Cooper  &  Harrington; 
Kenyon  &  Eckhardt;    Krupnick;    Kudner;    Lang- 
Fisher  &  Stashower;  Lambert  &  Feasley;  Lennen 
&   Newell;    Mathies;    MacFarland-Aveyard;    Me- 
Cann-Erickson;     McCann-Marshalk;     MacLaren; 
Needham,  Louis  &  Brorby;  Orin  Weir  &  Assoc; 
Ogilvy,     Benson     &     Mather;     Parkson;     Papert 
!  Koenig,   Lois;    Reach-McClinton ;    Tatham-Laird; 
I  J.  Walter  Thompson;  Wade. 


CRAVEN   FILM  CORPORATION 

330  East  3«th  Street,  New  York  22,  N.  Y. 

Phone:  MUrray  Hill  8-1585 

Date  of  Organization:   1950 

Thomas  Craven,  President 

Harvey  C.  McClintock,  Vice-President 

Marvin  Barouch,  Comptroller 

Beverly  O'Reilly,  Director  of  Sales 

D.  William   Robinson,  Production  Sitpr. 
David  Saperstein,  Production  Manager 
Morton  S.  Epstein,  Supervising  Editor 

Services:  Production  of  theatrical,  government, 
industrial,  religious,  sales  and  educative  motion 
pictures;  live  action  and  animated  TV  com- 
mercials and  advertising  films  for  domestic  and 
foreign  use;  live  programs  for  meetings  and 
conventions;  filmed  series  shows  for  television. 
Facilities:  Air  conditioned  sound  stage  with 
complete  au.\iliary  facilities;  camera,  sound, 
lighting  and  animation  equipment;  editing  and 
projection  rooms. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Mann  With  a  Flute  (Inter- 
national Television  Service,  USIA) ;  The  Vigil 
of  .Jenny  Fay  (U.  S.  Dept.  of  Health,  Education 
and  Welfare)  ;  Space  Mates  (Westinghouse 
Electric  Corp.) ;  President  Sekou  Toure  Visits 
the  C  S.;  A  Sentimental  .Journey;  The  Prime 
Minister  of  Malaya;  Centennial  Journey;  H.R.H. 
the  King  of  Nepal  Visits  the  U.  S.  (USIA— 
IMS).  TV  Commercials:  for  Texaco;  Ipana; 
General  Mills;  McKesson-Robbins;  Colgate; 
General  Foods;  Westinghouse:  National  Biscuit; 
Alka-Seltzer;  Creomulsion;  Boyle-Midway;  El 
Producto;   Campbell's  Soup;  Lanolin  Plus. 

CREATIVE  VISUAL  MEDIA,   INC. 

(Formerly   Stanley    Neal    Productions) 
138  East  36th  Street,  New  York  16,  N.  Y. 
Phone:  Ml'rray  Hill  5-8236 
Date  of  Organization:  1958 
Corporate  Affiliates :  Stanley  Neal  Productions, 

Inc.,  138  East  36th  St.,  New  York  16,  N.  Y'. 

Phone:    MUrray   Hill   3-6396 

Amberson  Associates,  138  East  36th  St.,  New 
York  16,  N.  Y.  Phone:   MUrray  Hill  5-8236 

Rosanne  Amberson,  President 

Donald  J.  Lane,  Vice-President 
Services  :  Motion  pictures  and  slidefilm  produc- 
tion, including  writing,  research,  surveys;  edit- 
ing, developing  and  production  of  education  pro- 
grams including  teacher's  guide  and  student 
manuals.  Facilities:  Art  studio  and  service; 
cameras,  editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  5  Tons  to  the  Acre  (Massey- 
Ferguson);  The  Smoothness  Story  .  .  .  San- 
forized-Plus  (Sanforized  Div.,  Cluett,  Peabody 
&  Co.).  Slidefilms:  American  History,  series  of 
10  (American  Book  Co.)  ;  Social  Studies,  series 
of  6;  Biological  Science,  series  of  6  (Childrens 
Press). 

CULLEN   ASSOCIATES 

33  E.  38th  St..  New  York  16,  N.  Y'. 
Phone:  OXford  7-4114 

Date  of  Organization:  1955 

Edward  F.  Cullen,  Oivner,  Executive  Producer 

Robert  A.  Lightburn,  President 

E.  Donnell  Stoneman.  Associate  Producer 
Services:  Production  of  16mm  and  35mm  motion 
pictures  for  industry,  television  and  theatres. 
.•\nimation  and  live  action.  Facilities:  Full  pro- 
duction facilities  for  both  animation  and  live 
action  in  the  U.  S.  and  abroad. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Are  These  Your  Hands? 
(McGraw  Edison  Co.);  Nowhere  a  Stranger 
(Medical  Mission  Sisters);  From  Generation  to 
Generation  (Maternity  Center  Association).  TV 
Films:  Golden  Time,  series  of  39  half-hour  ani- 
mated TV  shows. 


il^jif  aiB^Af  en 
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DEPICTO   FILMS  CORPORATION 

254  West  54th  Street,  New  York  19,  N.  Y. 
Phone:  COIumbus  5-7620 

Date  of  Organization:   1944 

Jack  R.  von  Maur,  President 

Charles   Hans,   Vice-President,  Secretary 

Carl   V.  Ragsdale,  Vice-President 

Services  :  A  completely  integrated  one-source 
organization  that  provides:  Editorial — from 
technical  to  creative  to  complete  convention  for- 
mat; Motion  Picture — live-action,  location,  ani- 
mation; Slidefilm — training,  promotion,  public 
relation,  merchandising;  Slides — all  sizes,  color 
and  bc&w,  lamination;  Industrial  Meetings  & 
Conventions — complete  package  from  creation 
through  staging  and  equipment  to  traveling  unit 
teams.  Facilities:  Photographic  studios;  full 
motion  picture  department,  live  and  animation; 
completely  staffed  slidefilm  and  graphic  art  de- 
partment, including  hotpress  typeset;  own  proc- 
essing of  b&w  and  color  slides,  as  well  as  photo- 
printing  and  binding  of  all  slide  sizes;  wide- 
screen  and  standard  slidefilm  camera;  special 
wide-screen  and  carbon  arc  projectors. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Deadly  Shipmate;  Submarine 
Medical  Officer  (U.  S.  Navy);  Motors  &  Genera- 
tors (U.  S.  Signal  Corps);  Advg.  Presentation 
(Texaco);  Sew,  You're  a  Princess  (Singer  Sew- 
ing Machine  Co.).  Slidefilms:  10  films  for  Sales 
Training  library,  5  films  for  Monthly  Merchan- 
dising presentation  (Nabisco)  ;  President's  Re- 
port (Columbia  Records);  Heart  of  the  Matter; 
Nyla-Plan  (New  York  Life);  Figure  Flattery 
Through  Optical  Illusion  (Singer  Sewing  Ma- 
chine Co.)  ;  Know  Your  Motor  Oil;  How  to  Sell 
Motor  Oil  (."American  Petroleum  Institute).  Wide- 
Screen  Presentations:  Annual  Sales  Meetings 
(Kellogg  Co.);  1960  Advertising  (American 
Chicle).  Industrial  Sales  Meetings:  for  Can- 
ada Dry  Corp.;  American  Oil  Co.;  American 
Cyanamid;  Motors  Insurance  Corp.;  Falstaff 
Brewing  Corp.;  Minute  Maid  Corp. 


Kevin   Donovan   Films 

15  West  44th  Street,  New  Y'ork,  N.  Y. 
Phone:  YX'kon  6-6049 

John  Bennewitz,  in  charge 

(See   complete  listing  under   Connecticut) 


DYNAMIC   FILMS,   INC. 

Executive  Offices:  405  Park  Avenue,  New  York 

22,  New  Y'ork 
Studios:  112  West  89th  St.,  New  Y'ork  24,  N.  Y'. 
Phone:  PLaza  1-7447 

Division :    Medical  Dynamics,  Inc. 
Sol  S.  Feuerman,  President 

Date  of  Organization:   1946 

Nathan  Zucker,  President 

Walter  Lowendahl,  Exec.  Vice-President 

Gerald  Carrus,  Controller 

Mina  Brownstone,  Director  of  Promotion 

and  Public  Relations 
Donald  Finamore,  Editorial  Supervisor 
James  H.  Townsend,  Jr.,  Director  Technical 

Services 
Victor  Johannes,  Studio  Manager 
Eileen  Humeston,  Programming  Director 

Services:     Producers    and    distributors    of    all 
audio-visual  materials  including  films,  filmstrips, 

(LISTING    CONTINUES    ON     F  O  L  L  O  V/ I  N  G    PAGE) 
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DYNAMIC   FILMS:  CONT'D. 

sound  slidefilms.  tape  and  easel  presentations  for 
industry,  public  relations,  sales  training,  em- 
ployee relations  and  specialized  visual  aids.  Also 
theatrical  features  and  short  subjects,  television 
programming,  special  foreign  language  versions, 
foreign  film  production,  etc.  Facilities:  Sound 
stages,  recording  and  dubbing  studios,  editing 
facilities  for  all  Ifimm  and  •3)5mm  audio-visual 
production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Silent  Witness  (W.  S. 
Merrell  Co.);  Hypoxia  (Linde  Co.  Div.,  Union 
Carbide);  Corticosteroids — Ten  Years  of  Prog- 
ress (Merck.  Sharp  &  Dohme)  ;  The  Indian- 
apolis 500  (Mobil  Oil  Co.);  The  Only  Good  Cus- 
tomer (Grey-Rock  Div.,  Raybestos-Manhattan, 
Inc.)  ;  The  Fast  Fifties  (Monroe  Auto  Equip- 
ment Co.);  European  Trade  (Fortune);  The 
Family  Circle  (Family  Circle);  Family  Centered 
Maternity  Ca7-e  (Mead  Johnson  Co.)  ;  Perform- 
ance Ei'atuation  (U.  S.  Air  Force) ;  Victory 
Circles  1960  (Perfect  Circle  Corp.)  ;  From  Sand 
to  Speedway    (Champion   Spark   Plug   Co.). 


EAST  COAST   PRODUCTIONS,   INC. 

45  West  45th  .St.,  New  York  36,  N.  Y. 
Phone:  Circle  6-2145 

Date  of  Organization:   1947 
Date  of  Incorporation:  1953 

Joseph  Josephson,  President 
Blanche  Josephson,  Vice-President 
Davida  Zimmerman,  2nd  Vice-President 
Jean  Greene,  Secretary 

Services:  Production,  editorial  and  technical 
services  for  industrial,  educational,  theatrical 
and  TV;  film  services  for  video  taping;  public 
relations  films  and  commercials  for  domestic  and 
foreign  use;  re-editing  of  feature  films,  shorts. 
TV  programs  and  spots;  optical  and  special 
eft'ects;  animation  sel•^'ices  and  music;  recording 
and  mixing;  studio  and  location  photography. 
Facilities:  35mm  and  16mm  Arrifiex  cameras 
v.'ith  blimps,  boom  and  mike;  16mm  Magnasync 
tape  recorders:  dollies,  pole  cats,  lighting,  Color- 
Tran;  Eyemo  cameras,  etc.;  insert  studio  for 
table  top  product  shots  and  demonstrations; 
three  fully  equipped  air-conditioned  editintr 
rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  Commercials:  (Series)  for  Colorforms  Corp. 
(Kudner  Agency)  ;  Ford  Motor  Co.,  R.  T.  Fi-ench 
Co.  (J.  Walter  Thompson  Co.);  Listerine  (Lam- 
bert &  Feasley);   Scott  Paper  Co. 


ELEKTRA  FILM  STUDIOS,   INC. 

33  West  46th  Street,  New  York  36,  N.  Y. 
Phone:  Jl'dson  2-3606 

Date  of  Organization:  19.56 

Abe  Liss,  President 

Bob    Y'ung,    Vice-President,    Charge    of   hidus- 

trial  Films 
Sam    Magdoff,    Business   Manager,    Charge    of 

TV  Commercials 

Services:  Complete  motion  picture  and  slidefilm 
production;  live  action  and  animation  for  TV, 
theatre,  industry  and  business.  Facilities: 
Script,  camera,  animation,  design,  sound,  music, 

editing,   slidefilms,   studios. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTIo.v  Pictures:  Once  Upon  a  Smile  (Jantzen, 
Inc.);  .Iff  (Fawcett  Publications);  Color  Anal- 
ysis H-ith  Miss  Clairol  (Clairol,  Inc.).  Slide- 
films:  An  Apple  a  Day  (Hockaday  Associates); 


ELEKTRA    FILM    STUDIOS:    CONT'D. 

The  State  Is  Great  (Capezio  Shoes) ;  Titne  (Time 
Inc.)  ;  A  S'umber  of  Things  (Woman's  Day).  TV 
Commercials:  for  American  Tel.  &  Tel.  Co.  (N. 
W.  Ayer  &  Son)  ;  Socony  Mobil  Co.,  EI  Producto 
Cigars  (Compton  Advg. )  ;  E.  I.  duPont,  Cali- 
fornia Oil,  Campbell  Soup,  Pan-American  Coffee 
Bureau,  N.  Y.  Tel.  Co.,  U.  S.  Steel,  American 
Tobacco.  Minnesota  Mining  &  Mfg.  (B.B.D.&O.); 
Midway  Co.,  Brillo  Mfg.,  Radio  Corp.  of  .■Amer- 
ica; Ford  Motor  Co.  (J.  Walter  Thompson); 
General  Mills  (Dancer-Fitzgerald-Sample); 
American  Safety  Razor  (Kenyon  &  Eckhardt)  ; 
Johnson  &  Johnson  (Y'oung  &  Rubicam);  Stand- 
ard Oil  Co.  of  N'.  J.,  Buick  Div.,  National  Bis- 
cuit, Humble  Oil  &  Refining,  Coca-Cola.  Westing- 
house  (McCann-Erickson)  ;  Bristol  Myers 
(Doherty,  Cliflford.  Steers  &  Shenfield);  Stand- 
ard Brands-Canada,  Imperial  Oil  Ltd. -Canada 
(MacLaren  Advg.);  Dutch  Masters  Cigars 
(Erwin  Wasey,  RuthraufT  &  Ryan);  General 
Electric  (Maxon)  ;  Oldsmobile  Div.  (D.  P. 
Brother)  ;  Nestle's  (William  Esty)  ;  Sandura 
Co.  (Hicks  &  Greist)  ;  Quaker  Oats  (Spitzer, 
Mills  &  Bates)  ;  American  Motors  (Geyer.  Morey, 
Madden  &   Ballard)  ;   Longines-Wittnauer. 


Elliot-Unger-Elliot 

(Commercial  &   Industrial  Film  Div.) 

414  West  54th  Street,  New  York  19,  N.  Y. 
Phone:  JUdson  6-5582 

.■\1    Mendelsohn,    General   Sales   Manager 

(See  complete  data  under  Columbia 
Pictures  Corp.  listing,  this  section) 

CHARLES   ELMS   PRODUCTIONS,   INC. 

5  East  40th  Street,  New  York  16,  N.  Y. 
Phone:  Ml'rray  Hill  6-8877 

163  Highland  Ave.,  No.  Tarrytown,  N.  Y. 
Phone:  MEdford  1-3363 

Date  of  Incorporation:  1952 

Charles  D.  Elms,  President 

Charles   D.   Elms,  Jr.,   Vice-President 

Ruth  M.  Elms,  Secretary,  Ti-easurer 

Services:  Research  and  production  of  16mm, 
35mm  and  75mm  "Widescope"  motion  pictures; 
slide  motion;  sound  slidefilms;  slide-presenta- 
tions; training  manuals  and  charts  for  sales 
promotion,  sales  training  and  education.  Facili- 
ties: Studio  and  technical  laboratory,  mobile 
camera,  sound  and  lighting  equipment,  "Wide- 
scope"  camera. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  Lm-e  That  Job,  Editions  \'I1 
and  VIII;  Commander  (Philip  Morris.  Inc.); 
Cruise  to  Profits  (Federal  Boiler  Corp.).  Slide- 
films:  The  Holiday;  Jubilee;  Base-Ray  (Burn- 
ham  Boiler  Corp.);  Money  In  Cigarettes;  Give 
the  Customer  What  She  Wants  (Philip  Morris, 
Inc.)  ;  Machinery  (Wilson-Haight-Welch-Grover. 
Inc.). 


WALTER    ENGEL    PRODUCTIONS,    INC. 

20  West  17th  Street,  New   York  36,  N.  Y. 
Phone:  Jl'dson  2-3170 

Date  of  Organization  :  1937 

Walter  Engel,  President 

Joseph  T.   Williams,  Exec.  Head  of  Camera 

and  Editing  Dcpt. 
Robert  W.   Levengood,  Production   Assistant 

Services:  Industrial,  documentary,  educational, 
sales  training  and  TV  commercials,  motion  pic- 
ture productions;  limited  and  full  animation, 
16mm  and  35mm.  Facilities:  Complete  studio 
facilities.  Location  film  and  sound  unit.  Anima- 
tion and  editing  depaitments.  Single  and  double 
sound  recording.  All  self-contained  operations. 


WALTER    ENGEL    PRODUCTIONS:    CONT  D. 

RECENT      PRODUCTIONS      AND      SPONSOR' 
Motion  Pictures:  The  Magic  Bread  llo.r  (T:i 
tee     Bread);      The     Schacfer     Story     (Scha. 
Beer);    The   Tenderness   Test    (Sunbeam   Bre:. 
TV   Commercials:    Tenderly  Twisted    (Schmi:' 
Blue  Ribbon  Bread);  No  Holes   (Quality  Bak.  r 
of  America). 


^ 


Estudios  Moro   S.   A. 

Master  Films  Distrilmtors,  Inc. 

509  Madison  Ave.,  New  York.  N.  Y. 

Phone:  MUrray  Hill  8-8227  I 

George  Caputo,  Manager  j 

(See   complete  listing  in   Intl   Section)        I 

Principal  studios  are  located  in  Spain 


FARRELL  AND  GAGE  FILMS,  INC. 

213  East  38th  Street,  New  York  16,  N.  Y. 
Phone:  Ml'rray  Hill  3-8358 

Date  of  Organization:  1951 

Matt  Farrell,  President  &  General  Manager 

C.  Lillian  Farrell,  Secretary 

William  McAleer,  Vice-President  &  Director 

of  Photography 
Joseph  Faro,  Production  Manager 

Services:  Production  and  distribution  of  sound 
motion  pictures  and  sound  stripfilms  for  busi- 
ness and  industry.  FACILITIES:  Complete  16mm 
and  35mm  motion  picture  and  stripfilm  produc- 
tion; color  and  b&w;  sound  studio,  magnetic  film 
recording,  editing  services,  script,  foreign  lan- 
guage, art  work,  animation. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Modern  Can  Making  (E.  W. 
Bliss  Co.);  Best  by  Test;  Hercules  Sixty-One 
untitled  film  in  production  (Hercules  Powder 
Co.);  Eastman  910  Adhesive  (Eastman  Chemical 
Products,  Inc.)  ;  The  Magic  Hands  of  AMF 
(American  Machine  &  Foundry  Co.).  Strip- 
films:  Big  "C"  Inclinable  Press  (E.  W.  Bliss 
Co.)  ;  Mass  Production  Insurance  (The  Producto 
Machine  Co.). 


FILM   ENTERPRISES,   INC. 

222  East  46th  Streel,  New  ^  ork  17,  N.  Y. 

Phone:  Ml'  2-3973 

Date  of  Incorporation:  July,  19.59 

James  R.  Handley,  President 
F.  William  Bryant,  Jr.,  Secretary-Treasurer 
Howard    A.   Mann,  Production  Supervisor 
Rosemary  B.  Ilyus,  Executive  Secretary 

Services:  Production  of  16mm  and  35mm  motion 
pictures  for  business  and  industry;  slide  and 
stripfilms;  script  service;  audio-visual  produc- 
tion management  and  coordination.  Facilities: 
Administrative  offices;  preview  screening;  com- 
plete editorial  department  fully  equipped  for  all 
phases  of  production. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  .4  Decade  of  Promise;  Plongee  \ 
Keller  (IBM  World  Trade  Corp.);  Banking  Pro- 
cedures (IBM  Australia  Pty.  Ltd.);  T—Minut 
Two  Hours;  The  Solid  Punch;  Rocket  Safety 
(Thiokol  Chemical  Corp.);  Thinkol  Christmat 
Message  (Hicks  &  Greist,  Inc.);  Mallard  Bay; 
Back  to  Cabo  Blanco  (Glassell  Producing  Co.). 
Slidefilms:  The  API  School  Program  (.Ameri- 
can Petroleum  Institute). 


These  Exclusive  Review  Reports  Are 

a  Copyrighted  Business  Screen  Feature 
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FILM  GRAPHICS   INC. 

369  Lexinjiton  Ave.,  New  York  17,  N.  Y, 
Phone:  MUrraj   Hill  6-5235 
Date  of  Incorporation:   1946 

Lee  Blair,  Preside  tit 
Bernard   Rubin,  Secretary-Treasurer 
Sidney    Greenhaus,    Prudiiction    Manager 
Calvin   Schultz.  Chief  Editor 
Donald  Towsley.  Dir.  of  Aiiimatioyi 
Howard  Linkhoff,  Sales  Representative 
Michael    Alexander,   Director 
Ted  Pahle,  Chief  Cameraman 

Services:  Complete  motion  picture  production, 
35mm  and  16mm;  live  action  and  special  effects; 
[recently  expanded  animation  and  editorial  serv- 
lices.  Facilities:  Two  sound  stages,  50'  x  100' 
I  and  75'  x  200'  located  at  3  West  61st  Street,  New 
York  City;  two  35mm  B.  N.  C.  Mitchell  camei-as; 
(complete  sound  recording  facilities;  35mm 
!  Mitchell  rear  screen  projector ;  animation  and 
film  editorial  departments;  4  animation  stands; 
optical  facilities;  50  permanent  production  em- 
ployees. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Xaval  Leadershij),  series  (U. 
S.  Navy);  Alec  in  Wonderland  (Licensed  Bever- 
age Industries)  ;  Nothing  to  Sneeze  At  (National 
-Allergy  Foundation);  Operation  Cryogenics  (In- 
ternational Nickel  Co.);  classified  training  films 
for  U.  S.  Army;  U.  S.  Signal  Corps;  U.  S.  Navy. 


Filmaster,   Inc. 

9  Rockefeller  Plaza,  New  Y'ork  20,  N.  Y. 
Phone:   JUdson   6-1404 

H.  Weller  Keever,  Vice-Pres.  Chg.  of  Sales 
John  W.  Murphy,  Executive  Producer 

(See  complete  listing  under  Los  Angeles  area) 


Flore  Films 

723  Seventh  Avenue.  Room  1005.  New  Y'ork 

19.  New  York 
Phone:  DIgby  9-0845 

William   Kohler,  Executive   in  charge 

(See  complete  listing  under  New  Jersey) 


FOLKFILMS,   INC. 

251  West  42nd  .Street,  New  York  36,  N.  Y. 
Phone:  LO  3-6868 

Date  of  Incorporation :    October,  1957 

Jules  Victor  Schwerin,  President,  Executive 
Producer 

Services  and  Facilities:   Full  professional  pro- 
duction staff;  library  of  music  and  sound  effects; 
associated    with    group    of    documentary,    indus- 
j  trial  and  feature-film  screenwriters. 

IRECENT      PRODUCTIONS      AND      SPONSORS 
I  Motion  Pictures:  Romance  of  the  Mails   (Busi- 
I  ness   Mail    Foundation)  ;    A   Day    ivith    Jonathan 
\  Winters    (This   Week   Magazine);    Geography  of 
Hunger  (in  association  with  Louis  de  Rochemont 
-Associates,    Inc.)  ;    Indian    Summer     (self-spon- 
sored ) . 


FORDEL  FILMS,   INC. 

1079  Nelson  .Vvenue,  New  Y'ork  52,  X,  Y. 
Phone:  WYandolte  2-5000 

Date  of  Organization:   1941 

Clifford  F.  Potts,  Pres.  &  Exec.  Producer 
Enid  Borde,  Secretary-Treasurer 

Services:  Public  relations;  sales  promotion; 
training;  educational;  scientific  and  medical  mo- 
tion  pictures   and    slidefilms;    complete    responsi- 


FORDEL   FILMS:   CONT'D. 

bility,  including  planning,  production  and  print- 
ing; specialists  in  color,  live  and  animated. 
Audio-visual  consultation  and  services  for  con- 
ventions and  sales  meetings  including  display 
design,  continuous  projectors  and  other  devices, 
sound  effects,  sales  gimmicks,  etc.  Facilities: 
Sound  stage;  complete  cameras,  lights  and  sound 
equipment  for  studio  and  location  production; 
animation  stand;  art  department;  cutting  rooms; 
16mm  magnetic  and  optical  interlock  screening 
facilities;  color  printing  department;  carpenter 
shop ;  machine  shop ;  mobile  units. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Fail-  Progress  (Campbell); 
Chicken  on  the  Table  (Cyanamid)  ;  Meditilm  Re- 
port (Schering)  ;  Psychopharmacology  (Smith, 
Kline  &  French)  ;  Packaged  Liquid  Propellants 
(Thiokol);  Theory  of  DC  Motors  (U.  S.  Navy); 
Profile  of  a  Problem  (Swift);  Disinfection  of 
Skiti  (Winthrop).  Slidefilms:  International  Go- 
Gctter   (Olin-Mathie.son). 


William   J.    Ganz   Company,    Inc. 

(A   Division   of  I.V.C.) 

40  East  49th  Street,  New  Y'ork  17.  \.  Y'. 
Phone:  Eldorado  5-1443 

(See  complete  data  under  Institute  of  Visual 
Communication,  Inc.  listing,  this  section) 

GERALD   PRODUCTIONS,   INC. 

421  West  54th  .St.,  New  York  19,  N.  Y. 
Phone:  PLaza  7-2125 

Date  of  Incorporation:   November,   1955 

Gerald  Auerbach,  President 
Oliver   Barbour,  Sr.   Vice-Pres.,  Programs 
John  W.  Holbrook,  Vice-Pres.,  Sales 
Louis   Mucciolo,  Executive  Producer 
Henry  Traiman,  Vice-Pres.,  General  Mgr. 
Samuel  Auerbach,  Vice-Pres.,  Comptroller 
Stuart  Grant,  Superi'ising  Editor 
Jaroslaw    Monostyrsky,    Creative   Director 

Services:  Production  in  all  communications 
media — film,  live  and  video  tape,  TV  and  indus- 
trial shows;  complete  distribution  services. 
Facilities:  Sound  stages,  recording  and  mixing 
studio,  complete  editorial  facilities,  35mm  pro- 
jection theatre,  optical,  animation  and  stop- 
motion  departments. 

RECENT       PRODUCTIONS      AND       SPONSORS 

TV  Fil.ms:  Tower  of  Hope  (Muscular  Dystrophy 
Assn.  of  America)  ;  NBC  Fall  Roundup  (Na- 
tional Broadcasting  Co.)  ;  Seven  Wonderful 
Nights  (Columbia  Broadcasting  System);  and 
many  others.  Live  Show:  Color  TV  convention 
(Radio  Corp.  of  America). 

JACK  GLENN,  INC. 

207  East  37th  Street,  New  York  16,  N.  Y. 
Phone:  OXford  7-0121 

Date  of  Incorporation:  1953 

Jack  Glenn,  President 

Bernice  Trefman,  Art  Director 

Harriet  Hester,  Dir.  Educational  Die. 

Services:  Complete  production  of  special-purpose 
and  entertainment  motion  pictures;  animation 
and  filmstrips;  commercials  and  slidefilms;  filmo- 
graphs;  stories,  storyboards  and  voice  tracks  for 
animated  cartoons;  text-film  scripts  and  produc- 
tion; specializing  in  entertainment  and  advertis- 
ing cartoons;  institutional,  public  relations,  pro- 
motion, orientation,  educational  films,  fictional  or 
documentary.  Contract  or  subcontract  separately 
for  script-writing  and/or  directing,  producing, 
editing.  Facilities:  Wall,  B  &  H,  Arriflex, 
Mitchell  cameras;  lighting  and  sound  equipment; 
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JACK  GLENN:  CONT'D. 

studios  and  scenic  shops;  projection  and  cutting 
rooms  in  New  York  City  and  in  Irvington-On- 
Hudson,  Westchester  County,  N.  Y. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Exercise;  Understanding 
Yourself;  Understanding  Others  (McGraw-Hill). 
Other  Activity:  Series  of  104  entertainment 
animated  cartoons  (sponsor  unidentified).  TV 
Commercials:  (Series)  for  National  Council  of 
YMCA's;  YMCA  of  Greater  New  York. 


William   P.   Gottlieb  Company 
(Now  University  Films,  Inc.) 

Plaza  Hotel,  2  West  59th  Street,  New  Y'ork  19, 

New  Y'ork 
Phone:  PL  2-3520 

(See  complete  data  under  University  Films, 
Inc.  listing) 


GRAY-O'REILLY  PRODUCTIONS,  INC, 

480  Lexinston  .\venue.  New  Y'ork,  N.  Y. 
Phone:  Ylkon  6-4070 

Date  of   Organization:    November,    1932 
Date  of  Incorporation:  January,  1959 

James  E.  Gray,  Vice-President 
John  F.  O'Reilly,  Vice-President 
George   Livermore,   Vice-President 
Philip  Guarneri,  Vice-President 

Services  :  Production  of  TV  film  commercials ;  in- 
dustrial films.  Facilities:  Two  stages,  animation 
department,  complete  sound,  editing,  set  building. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  Commercials:  for  General  Foods,  General 
Electric,  General  Cigar  (Young  &  Rubicam, 
Inc)  ;  Tintair,  Mantan  (Kastor,  Hilton,  Chesley, 
Clifford  &  Atherton)  ;  Block  Drug  Products 
(La\vrence  C.  Gumbinner  Advg.  Agency); 
Odorono  (Ellington  &  Co.);  Revere  Copper 
(.Adams  &  Keyes). 


Haig  and   Patterson,   Inc. 

405   Lexington   Avenue,   Suite   6404 

New  Y'ork  17,  New-  Y'ork 
Phone:  Y'Ukon  6-3265 

Ronald  Cannavaro,  New  York  Manager 

(See  complete  listing  under  Detroit  area) 

Halos  &  Batchelor  Cartoon   Films,  Ltd, 

c/o  Louis  de  Rochemont  .Assoc.  Inc. 

380  Madison  Avenue,  New  Y'ork  17,  N.  Y. 

Phone:  OXford  7-03.50 

(See  listing  under  England,  Infl  Section) 


The  Jam   Handy  Organization,   Inc. 

1775   Broadwa\',   New   Y'ork    19,  N.   Y. 
Phone:  JUdson  2-4060 

Herman   Goelz,   in   charge 

Complete  office  facilities  and  projection  room 
with    service    staflF   for    Eastern    clients 

(See  complete  listing  under  Detroit  area) 
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HARTLEY    PRODUCTIONS,    INC. 

:i:!9  East    18th  Stri-et.  New  York  17.  N.  Y. 
Phone:  ELdorado  .'1-7762 

Date  of  Organization:  1927 
Date  of  Incorporation:   1951 

Irving:  Hartley,  President 
Elda  Hartley.  Srcrctary-Treasurer 
Jean  Brooks,  Vicf-Prcsident,  in  ckaryc  o/ 
Distribufiou 
Services:  Specialty  is  writing  and  producing 
sponsored  industrial,  medical,  training  and  public 
service  films  for  industry,  general  public  and  TV 
and  distribution  to  TV  stations  throughout  the 
United  States  and  Alaska  through  Hartley  Film 
Distributors.  Inc.  Facilities:  Studio  A.  street 
level,  drive-in  loading  dock;  Studio  B,  permanent 
kitchen  set.  Equipment  with  16mm  Mitchell 
camera,  16mm  Mitchell  blimp,  16mm  &  3.5mm 
Arriflex  cameras.  Fearless  dollies,  Mole  Richard- 
son boom  (with  perambulator),  6  channel  mixing 
console  with  full  equalization,  H'smm  &  H" 
magnetic  recording  and  dubbing,  Rangertone  and 
Fairchild  pic  sync,  16mm  and  3.5nim  optical  re- 
cording, 16mm  and  35nim  interlock  projection. 
Complete  lighting  equipment.  Two  completely 
equipped  editing  rooms  and  screening  room. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Secrrts  Out  of  the  Bag  (Flex 
Vac);  Window  in  the  Sun  (Courtaulds,  Inc.); 
Blood  Fractions  in  Clinical  Medicine  (Syner- 
gists Productions,  Inc.);  Sponge — Treasure  from 
the  Sea  (Sponge  &  Chamois  Institute);  Three 
Boys  and  a   Tractor    (Three   Brothers   Co.). 


HARVEST  FILMS,   INC. 

90  Riverside  Drive,  New  Y'ork  24,  N.  Y. 
Phone:  TRafalgar  4-1100 

Date  of  Organization:  1950 

Leo  Trachtenberg,  President 

Vita  Trachtenberg,  Seo-etary-Treasurer 

Alfred  Socolow.  Assistant  to  President 

Bernard  Egert,  Art  Director 

Susan  Brown,  Film  Librarian. 

Services:  Production  of  motion  pictures  and 
filmstrips  for  industry,  government,  educational 
and  social  service  organizations.  Facilities: 
Complete  production  and  creative  facilities:  cam- 
eras, sound  equipment,  art  department,  ani- 
mation and  editorial  facilities,  music  library, 
film  library,  storage,  sound  stages. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MoTio.N  Pictures:  Facts  About  Figures  (New 
Y'ork  State  Dept.  of  Health);  Wagoyts  West; 
Book  Drive  (New  York  Life  Insurance  Co.)  ; 
Your  Fresh  Air  Fund  (Herald  Tribune  Fresh 
Air  Fund).  Slidefilms:  The  Rollins  Plan  (Rol- 
lins Broadcasting  Co.). 


^ 


HAVERLAND   FILM   PRODUCTIONS 

104  West  76th  Street,  New  York  23,  N.  Y. 
Phone:  TR  4-1300 

Date  of  Organization:   May,   1958 

Laszlo  Haverland,  Producer-Director 
Arpad   Makay.  /l.>isoc.  Prod.  &   Tech.  Dir. 
Paul   Meistrich,  Senior   Writer,  Asst.  Dir. 
Bertalan   Bodnar,  Art  Director 

Services:  35mm  and  ICmm  script  to  screen  film 
productions.  Facilities:  Cameras,  lights,  mag- 
netic and  optical  recorders,  dubbers,  animation, 
music   lilirary,   narration    and   dubbing   facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  What  is  Oil  Painting?  (Ariz. 
State  Univ.  &  M.  Grunibacher,  Inc.);  Junior 
Achievement,  U.  S.  A.  (Junior  Achievement, 
Inc.)  ;  Nixon — Lodge  (J.  Hvasta  &  GOP  Rep. 
Hdq.)  ;  Teen  Age  Drug  Addiction;  From  the 
Needle  to  the  Grave   (Teen  Evangelism  Church). 


HUNN,   FRITZ   &   HENKIN   (HFH) 
PRODUCTIONS,   INC. 

216  East  49th  .Street,  New  York  17,  N.  Y. 
Phone:   PLaza   2-1940 

Date  of  Organization:   March,   19.58 

Howard  Henkin,  President 
Ronald    Fritz,    Vice-Prcs.,   Creative   Director 
Dan   Hunn,   Viee-Pres.,  Dir.  of  Animation 
Lew   Schwartz,  Executive  Producer 
Harry  Breuer,  Jr.,  General  Sales  Mgr. 
Len  -Appelson,  Dir.  of  Live  Action 
Frank  Nikielski,  Mgr.,  Animation  Dept. 
Penny   Fisher,  Office  Mgr.-Casting  Dir. 
Judy  Price,  Manager,  IP  Dept. 

Services:  16mm  and  35mm  industrial  features 
and  slidefilms,  entertainment  features,  commer- 
cials, TV  programs — color  and  b&w,  live  action 
and  animation.  Facilities:  Complete  animation 
and  live  action  staff  and  studio;  Oxberry  stand, 
editing,  recording,  music,  scripts,  storyboards 
and   screening  facilities. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  Wheels  of  Freedom  (Auto- 
mobile Mfrs.  Assn.)  ;  Down  to  Earth  (Avco 
Mfg.  Corp.)  ;  The  Wonderful  Age  of  Electricity 
(N.  J.  Power  &  Light  Co.);  Seven  for  Tonight 
(self-sponsored).  Slidefilms:  To  Paris  in  a 
Chateau;  Air  France  and  the  Jet  Age;  Training 
for  Perfectionists;  A  Woman's  Paris;  Air  Cargo; 
Pierre's  World  (Air  France).  TV  Commercials: 
for  Texaco,  AMF,  Cobo  Hall,  Folger's  Coffee 
(Cunningham  &  Walsh)  ;  Alcoa,  East  Ohio  Gas 
(Ketchum,  MacLeod  &  Grove)  ;  American  Gas 
Assn.  (Lennen  &  Newell)  ;  General  Electric 
(Maxon)  ;  Nucoa,  O-Celo,  Chiffon  (Dancer- 
Fitzgerald-Sample)  ;  Brillo  (J.  Walter  Thomp- 
son) ;  Good  Luck  Margarine  (Ogilvy,  Bensen  & 
Mather)  ;  Comet  Cleanser  (Compton)  ;  Advertis- 
ing Council  (N.  W.  Ayer  &  Son);  Sani-Flush 
(Ted  Bates);  Wise  Potato  Chips  (Lynn  Org.); 
Charles  Antell  (Geyer,  Morey,  Madden  &  Bal- 
lard) ;  Sanka  Coffee  (McKim  Advg.)  ;  Fletcher's 
Castoria,  Nasalaire,  Dr.  Caldwell  (Brown  cSt 
Crane) ;  Sterling  Drug. 


INSTITUTE  OF  VISUAL 
COMMUNICATION,   INC. 

40   East    I9th   Street,    New    York   17,   N.   Y. 
Phone:  ELdorado  5-1443 

Date  of  Organization:   1919 

William  J.  Ganz.  President 
Vincent  J.    Capuzzi,    Circulation   Manager 
Allan   L.   Bauman,  Distribution  Manager 
Lucille  G.   Lawson,  Production  Supervisor 
Patricia  Keller,  Executive  Secretary 
Jane  Page,  Comptroller 
Services:    Producers   and   distributors   of   audio- 
visual communication,  including  motion  pictures, 
filmstrips    and    slidefilms.    Facilities:    Complete 
film  production  from  script  to  screen   for  public 
relation,    industrial,    sales    training,    educational 
and     documentary.     Complete     nationwide      and 
foreign  distribution  of  films. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  Just  a  Little  Bit  More  (Amer- 
ican Red  Cross)  ;  Teaching  Johnny  to  Swim 
(Metropolitan  Life  Insurance  Company)  ;  Man's 
Best  Friend  (General  Foods  (Corporation)  ;  The 
Perfect  Match  (International  Business  Machines 
Corp.) ;  For  Your  Protection  (J.  A.  Wright  & 
Company). 

f^tS  this  synil)ol,  appearing  over  a 
producei"'s  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  refer- 
ence data  appears  in  other  pages  of  this  11th 
.\nnual  Production  Review  iiisue. 


INTERLINGUAL    TELEVISION    INC. 

701  Se\enlh  .\veliue.  New    York  36,  N.  Y. 
Phone:  CI  6-7565 

Date  of  Organization:   1960 

Affiliate:  Interlingual  International, 
Inc.,  Shimonaka  Bldg.,  36-1   Akasaka 
Hitotsugi-cho,   Tokyo,  Japan.   Phone: 
481-7450.   George  A.   Shirokow, 
Representative   Director.  ^ 

L.  Jamel,  Manager  \ 

Services:  Available  through  affiliated  studios 
in  Japan,  animated  cartoons  in  b&w  and  color 
for  business  films,  advertising  and  TV  films.  I 
Facilities:  Complete  line  of  Oxberry  animation 
equipment;  Ampex  and  Magnasync  sound  re- 
cording equipment;  permanent  staff  of  animators' 
and  technicians. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motio.n  Pictures:  Butch  and  Slug,  theatrical 
spots,  series  (Alexander  Film  Co.)  ;  Courageoit$^ 
Cat,  entertainment  series  (Trans-Artists,  Inc.);: 
Miranda,  series  (Pepsi-Cola  International,  Inc.).' 
TV  Commercials:  (Series)  for  P.  Ballantine  & 
Co.  (Wm.  Esty  Co.);  Marlboro  (Philip  Morris 
Co.). 


Jonathan    Karas    &   Associates 

59  East  54th  Street,  New  Y'ork,  N.  Y'. 
Phone:  PLaza  1-3750 
Jack  Berch,  Vice-President 
(See  complete  listing  under  New  Hampshire) 


VICTOR   KAYFETZ   PRODUCTIONS,   INC. 

1780   Broadway,  New   York  19,  N.  Y. 

Studio:  415  West  55th  St.,  New  York  19,  N.  Y. 

Phone:  Circle  5-4830 

Date  of  Organization:  1947 

Branch  Offices:  Bear  Films  Div.,  Victor 
Kayfetz  Productions,  Inc.,  1780  Broadway, 
New  Y'ork  19,  N.  Y.  Frank  Bear.  Rochester 
Div.,  Victor  Kayfetz  Productions,  Inc.,  1200 
Westfall  Road.  Rochester  18,  N.  Y'.  Phones: 
Hillside  5-0883,  GReenfield  3-3000,  e.\t.  534. 
Don  Lyon. 

Victor  Kayfetz,  President,  Exec.  Producer 
Seymour  Posner,  Assistant  to   the  Producer 
Abe  Blashko,  Animation  Director 
Leo    Levko,    Mech.   Production    Supervisor 
Sylvia  Gerson,  Administrative  Assistant 
Donald   Armstrong,  Manager,   Golden 

Snowball  Dept. 
Irene  Siegel,  Production  Assistant 
Hans  Svanberg,  Production  Assistant  \ 

Services:   Motion  picture  production,  combining 
live     cinematography,      animation.      Facilities:  | 
16mm    and    35mm    equipment    for   live    shooting:] 
35mm    Eclair    Camerette,    B&H    70    DR,    16mm| 
Camerette,  10mm  .\rriflex  with  zoom  lenses,  full  I 
accessories.  Studio  flats,  backgrounds,  table  tops.j 
machine  shop   and   carpentry  facilities.   Slidefilm, 
and  2x2  slide  production  cameras.  For  anima- , 
tion  shooting:  35mm  Model  L  DeBrie  and  16miTi , 
Cine    Special    both    completely    adapted    for    ani-; 
mation.  .Animation  stand  (16mm  and  35mm)  with  | 
compound    table.    Complete    art    and    animation 
department.    16mm    and    35mm    sound    Moviolas. 
:i5mm    interlock    and    16mm    projectors    in    booth     I 
of    screening    room.    Complete    accessory    equip-     1 
ment;   tripods,  high  hat,  dolly,  location  lighting 
equipment,     cables,     one     station     wagon,     cargo 
trailer. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  Honsecleaning  With  a  Win-, 
ning  Team;  Assignment  Homework;  The  Dust 
.Mop  Story  (Bissell,  Inc.);  Skogen,  Sagcn, 
Scikerheten  (Homelite  Div.,  Textron  Inc.  &  AB 
NK  Kristensson  of  Sweden)  ;  Service  Life  of 
.\fodern    High    Speed    Aircraft    as    Affected    by 
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I  VICTOR  KAYFETZ  PRODUCTIONS;  CONT'D. 
UructKial  Fatigue  (U.  S.  Navy);  Calendar  ui 
:pecial  Eeeiits  (P.  H.  Glatfelter  Co.);  The  Uiii- 
■ersili{  and  the  Commnnity  (Univ.  of  Rochester). 
JLIDEFILMS:  From  Test  Tubes  to  Tablets  (Ciba 
•harmaceutical  Products,  Inc.).  Theatre  screen 
iampaign  commercials  for  Bissell,  Inc. 


HERBERT  KERKOW,  INC. 

480  LexinRton  Avenue,  New  York  17,  N.  Y. 
Phone:  Ylkon  6-4266 

I   Date  of  Organization:   1937 
I   Date  of  Incorporation:  1946 

I   Herbert  Kerkow,  President  and  Treasurer 
I   Rosemond   Kerkow,  Secretari/ 

Services;  Production  from  original  research  to 
iinished  film;  for  public  relations,  educational, 
iraining,  industrial,  documentary,  sales  training 
iind  sales  presentation  films.  Facilities:  Sound 
ttage,  set  building  department,  projection  room, 
;ound  recording  and  re-recording;  editing  and 
[inimation  facilities;  four  cameras  (Bell  &  Howell 
and  Eclair  Camerette,  .35nim;  Maurer  and  Arri- 
lex,  16mm).  Visualization  sound  stage,  special 
'quipment  employing  new  techniques  to  present 
deas  and  products  on  tilni. 

lECENT  PRODUCTIONS  AND  SPONSORS 
'Motion  Pictures:  Xik-e-Hercules:  Progress  Re- 
nort  :i8;  Xike-Hereulcs  Intereepts  Corpora!  Mis- 
sile,- Improved  Nike-Hercules  Transportable 
puildings:  Mobility.  Nike-Hercules  Field  Armij 
pystem,  long  and  short  versions;  Progress  Re- 
port on  Coaxial  Cable  Transmission  System  (Bell 
iTelephone  Laboratories)  ;  Program  for  Profit 
!(U.  S.  Industrial  Chemicals  Co.)  ;  Progress  Re- 
ports on  Strategic  Air  Command  Communica- 
tion System,  four  quarterly  and  one  annual  re- 
ports (International  Electric  Corp.).  TV  FILMS: 
Special  TV  program  (American  (3aneer  Society). 


KEY   PRODUCTIONS,   INC. 

527  Madison  Avenue,  New   York  22,  N.  Y'. 
Phone:  ELdorado  .■)-2180 

Date  of  Incorporation:   194S 

James  D.  Kantor.  President 
William  M.  Kahn,  Vice-President 

IServices:    Specializing  producers  of  motion   pic- 
tures and  slidefilms  for  commercial  organizations, 
leither    as    business    presentations    or    as    public 
|service  features. 
Irecent    productions    and    sponsors 

FiLMSTRIPS:  "Current  Affairs"  series  (1960- 
:1961)  titled:  Poland— A  Troubled  Nation;  The 
■  Race  to  Outer  Space;  Personal  Diplomacy  at  the 
\Summ.it;  The  Road  to  the  Presidency;  Latin 
\America — Its  Land  and  People;  Latin  America 
'and  World  Politics.  Sponsors  include  newspapers, 
I  banks  and  other  organizations  in  the  U.  S.  and 
1  Canada  among  which  are:  New  Y'ork  Journal 
; American;  Cleveland  Press;  First  New  Haven 
i National    Bank;    Rhode    Island    Hospital    Trust 

Co.;   Toronto    Star;    Hartford   Courant. 


KNICKERBOCKER    PRODUCTIONS:    CONT'D. 
RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Land  of  White  Alice  CWestern 
Electric  Co.);  Col.  E.  H.  Taylor,  .Jr.,  Master  of 
Hospitality  (National  Distillers  Products  Co.); 
Space,  Science  and  Time;  Launching  Accutron 
in  Your  Market  (Bulova  'Watch  Co.);  '61  Is 
Buick's  Year  (Buick  Motor  Div.,  General  Motors 
Corp.);  The  Other  Side  of  the  Coin  (U.  S.  Air 
Force) ;  The  Story  of  Dividend  Engineering 
(Owens-Corning  Fiberglas).  SLIDEFILMS:  Old 
Taylor  Advertising  Through  the  Years  (Nation- 
al Distillers  Products  Co.). 

LANCE   PRODUCTIONS,   INC. 

.3.53  West  .'■)7th  Street,  New  York,  N.  Y. 
Phone:  PL  7-6167 

Date  of  Organization:   1950 

Lorren  Lester,  President 

Samuel    H.    Evans,    Vice-Pres.   &    Treasurer 

George  Lessner,  Vice-Presideyit 

Alford  H.  Lessner,  Vice-Pres.  &  Coordinator 

of  Production 
Boyce  Tuten,  Vice-Pres.  &  Director  of  Sales 

Services:  Production  of  all  types  of  motion  pic- 
tures including  commercials,  documentaries,  in- 
dustrials, features,  series.  Facilities:  Fully 
equipped  75  sq.  ft.  studio,  24  ft.  high ;  recording 
studio  equipped  with  Fairchild,  .Ampex  and  RCA 
equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Book  and  the  Idol  (Israeli 
Consulate)  ;  The  Head  that  Woiddn't  Die  (Rex 
Carlton  Productions)  ;  The  Naked  Road  (sponsor 
unidentified)  ;  untitled  film  (Suburban  Propane 
Gas  Co.);  TV  FILMS:  Bobo  and  His  Traveling 
Troupe,  series  of  26  (Fantasy  Features,  Inc.). 
TV  Commercials:  for  'Wizard  (Cunningham  & 
Walsh);  Lanolin  Plus  (Erwin  'Wasey,  Ruthrauff 
&  Ryan,  Inc.). 

Anthony  Lane  Film  Studios,  Inc. 

11  Broadway,  New  Y'ork,  N.  Y. 
Neill  McCaffery 

(See  complete  listing  under  Minneapolis) 
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KNICKERBOCKER   PRODUCTIONS,   INC. 

630  Ninth  Avenue,  New  York  36,  N.  Y'. 
Phone:  Circle  5-6710 

Date  of  Organization:  1947 

Howard  -A.  Lesser,  President 

Willard  Van  Dyke,  Executive  Producer 

Thomas  S.  Dignan,  Vice-President 

Renzo  Olivieri,  Vice-President 

Agnes  Grant.  Secretary 

Frederic  G.  Calder,  Sales  Manager 

Services;  Production  from  original  research  to 
finished  film.  Specialties:   Public  relations,  train- 

!  ing  and  educational  motion  pictures.  Facilities: 
Production    equipment,    animation,    editing    and 

I  slidefilm   departments. 


0 


LANE-COLE-DIETZ  CORPORATION 

45  West  46th  .Street,  New  York  36.  N.  Y". 
Phone:  JUdson  6-2390 

Date  of  Organization:   April,  1960 

Joseph  Cole,  Creative  Sei-vices 
Herbert  R.  Dietz,  Production  Services 
Jack  Lane,  Customer  Services 
Services:  Producers  of  motion  pictures,  slide- 
films,  slides,  video  tape,  visual  aids,  TV  shorts, 
theatrically  distributed  commercial  subjects; 
complete  meetings,  live  or  closed-circuit;  conven- 
tions; industrial  shows,  written,  directed  and 
trouped.  Complete  service  from  research  through 
finished  product  for  sales  promotion,  sales  train- 
ing, public  relations,  sales  meeting,  publicity, 
employee  relations.  Facilities:  All  studio,  crea- 
tive, technical  and  production  staff  and  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pictures:  Emotional  Factors  (The 
Schuyler  Hopper  Co.).  SLIDEFILMS:  Welcome; 
For  Your  Consideration  (International  Business 
Machines);  That  Third  R  (Radio  Corp.  of 
America).  SALES  Meeting:  Best  Buy  (R.C.A. 
Victor). 


See  Advertising  Pages  for  Helpful  Data 

*  Producers  whose  advertisements  appear  on 
other  pages  of  this  Annual  Review  Issue  carry 
this  special  designation  (*)  over  listing  text. 
Refer  to  the  convenient  "Index  to  Advertisers" 
on  the  last  page  of  this  issue  for  page  number. 
The  "Blue  Chips"  of  film  production  advertise 
regularly  in  the  pages  of  BUSINESS  SCREEN. 
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NEW     YORK 


ROBERT  LAWRENCE   PRODUCTIONS,   INC. 

418  West  54th  .Street,  New  York  19,  N.  Y. 
Phone:  Jl'dson  2-5242 
Teletype:  NY  1-1554 

Date  of  Organization :   1952 

Affiliates 
Grantray-Lawrence  Animation,  Inc. 
716  North   La   Brea,  Hollywood  28,  Calif. 
Phone:  WEbster  6-8158 
Teletype:  LA  1463 

Ray  Patterson,  President 

Robert  L.  Lawrence,  Vice-President 

Grant  Simmons,  Secretary-Treasurer 


Robert  Lawrence  Animation,  Inc. 
418  West  54th  St.,  New  York  19,  N.  Y. 
Phone:  JUdson  2-5242 
Teletype:  NY  1-1554 

Peter  Cooper,  Vice-President 

Foreign  Offices 
Robert  Lawrence  Productions   (Canada) 

Ltd. 
38  Yorkville  Ave.,  Toronto  5,  Ontario 
Phone:  WAlnut  5-5561 
John  T.  Ross,  President  &  General  Mgr. 

Robert  Lawrence  Productions 
5  Avenue  Velasquez 
Paris  8e,  France 

Jacques  de  Faramond,  General  Manager 


At  New  York  City 
Robert  L.  Lawrence,  President 
Benjamin  Kranz,  Vice-President  in  charge 

of  Production 
Kurt  Blumberg.   Vice-President   in   charge 

of  sales 
Philip  Kornblum,   Treasurer 
Emanuel   Gerard,  Art  Director 
Harold   Bernard,  Editorial  Supervisor 
Roy  Townshend,  Studio  Manager 
Mauri  Goldberg,  Staff  Director 
Jerry  Maticka,  Staff  Director 
Doris  Reichbart.  Production  Sxipervisor 
Jerry  Jacobs,  Production  Supervisor 
Katliryn  Darrell,  Production  Supervisor 
Sal  Scoppa,  Assistant  Director 
Peter  Scoppa,  .Assistant  Director 
Audrey  Sammons,  Casting  Director 

Services;  Produce  industrial  and  sales  promo- 
tion films,  TV  programs,  TV  commercials. 
Facilities:  Two  air-conditioned  sound  stages, 
editing  rooms,  screening  room,  carpenter  shop, 
production  offices.  Toronto  production  facilities 
are  complete,  including  60'  x  125'  studio. 
RECENT  PRODUCTIONS  AND  SPONSORS 
TV  Commercials:  for  General  Electric  (BBD- 
&0);  Chevrolet  (Campbell-Ewald)  ;  Reynolds 
Metals  (Clinton  E.  Frank);  Gerber  Baby  Food 
(D'Arcy);  Betty  Crocker  (Knox  Reeves);  John- 
son &  Johnson  (Young  &  Rubicam)  ;  Heinz 
(Maxon). 


ARTHUR  LODGE  PRODUCTIONS,  INC. 
21  West  46th  Street,  New  York  36,  N.  Y. 
Phone:  JUdson  2-5477 

Date  of  Incorporation:  1953 

Arthur  J.  Lodge,  Jr.,  President 

Services;  Production  of  industrial  and  docu- 
mentary motion  pictures  and  filmed  TV  news 
releases;  stock  footage  library  of  three  million 
feet  of  35mm  b&w  film.  Facilities:  Offices,  edit- 
ing rooms,  film  vault,  camera  and  editing  equip- 
ment. (Continued  on  the  following  page) 
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ARTHUR  LODGE  PRODUCTIONS:  CONT'D. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Today's  Golden  FUea-  (Amer- 
ican Sheep  Producers  Council)  ;  Man-Made  Fibers 
(Man-Made  Fiber  Producers  Assn.);  Road  to 
Prosperity  (National  .Assn.  of  Mfrs.)  ;  Living  on 
Air  (Latex  Foam  Rubber  Council);  The  De- 
fending Champion  (Singer  Mfg.  Co.);  Weather 
or  Sot  (Air  Conditioning  &  Refrigeration  Insti- 
tute);  Environment  for  Learning  (National 
Lumber  Mfrs.  Assn.).  NewsfilmS:  Untitled 
films,  series  of  12  (American  Iron  and  Steel 
Institute). 


JAMES   LOVE   PRODUCTIONS,   INC. 

ll.T  West  4.ith  Street,  New  York  Sfi,  \.  Y. 
Phone:  Jl'dson  2-4633 

Date  of  Incorporation;  19.52 

James  A.  Love,  President 
Anne  M.  Love,  Secretary 
Stanley  Popko,  Creative  Director 
William   Henry,  Supv.  Film   Editor 
Thomas  Farrell,  Sales  Manager 

Services:  Scripts,  storyboards,  motion  pictures 
for  TV  and  industry;  slidefilms,  TV  package 
shows.  Script  and  production  consultation.  Fa- 
cilities: Production  offices,  cutting  rooms,  art 
department,  mobile  location  unit  and  equipment. 

RECENT       PRODUCTIONS      AND      SPONSORS 

.Motrin  Pictures:  Pennsylvania — Keystone  of 
the  Nation  (Bell  Tel.  Co.  of  Penna.)  ;  blue  Print 
for  a  Sale  (Univ.  C.I.T.  Credit  Corp.)  ;  Road 
to  Peace  (Institute  of  World  Affairs)  ;  To  a 
Foreign  Land;  Materials  Key  to  Progress  (U.  S. 
Air  Force). 

TED   LOWRY,   INC. 

(formerly   Ted    Lowry   Animation) 

225  East  46th  .Street,  New  York  17,  N.  Y. 
Phone:    PL   3-64.')0 

Date  of  Incorporation:  December,  1959 

Ted  Lowry,  President 

Services:  Creation  and  production  of  animated 
films  and  slidefilms  for  industry  and  TV.  Facili- 
ties: Creative  and  production  facilities  on  staff, 
including  Ifimni  and  ."5mm  O.xberry  animation 
camera. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Sky  Spy;  48  OL  (ITT  Labo- 
ratories); Surgical  Team  (Winthrop  Labora- 
tories); Geodsy;  Gravity  (National  Academy  of 
Science);  Space,  Science  and  Time  (Bulova 
Watch);  Quartz  Crystal  (Webster  Electric). 

lUX-BRIll   PRODUCTIONS,   INC. 

319-21  East  44th  Street,  New   York  17,  N.  Y. 
Phone:  Oregon  9-6320 

Date  of  Organization:   1950 

Richard   S.   Dubelman,  Client  Liaison, 

Production   Supervisor 
James  M.  Orchard,  Client  Service 
Herbert  D.   Brown,  Editorial  Department 
Edward  Welsh,  Sttidio  Manager 
Anne  L.  Bauer,  Office  Manager 

Services:  Production  of  live  and  or  animated 
motion  pictures  and  slidefilms  from  idea  to  stage 
to  screen  stage.  Editing  and  re-editing  company 
films;  integration  of  motion  pictures  and  live 
television;  all  types  of  rear  projection  photog- 
raph.v.  Facilities:  Animation  department;  fully 
equipped  studio  for  live  shooting;  location  equip- 
ment; editing  and  screening  rooms;  creative  and 
technical   staff;   recording  studio. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motio.n  Pictures:  Face  to  Face  (Renico  Indus- 
tries, Inc.);  Your  Air  Force  Reserve  (U.  S.  Air 
Force);    America   Bowls    (American    Machine   & 
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LUX-BRILL    PRODUCTIONS:    CONT'D. 

Foundry);  Foster  Parents'  Plan  (Foster  Par- 
ents' Plan,  Inc.);  Christmas  &  Fall  Presentation 
(Schenley  Industries).  TV  Commercials:  for 
Procter  &  Gamble;  Dutch  Masters;  Jiffy  Sew; 
Universal;  New  Y'ork  Stock  Exchange;  Colgate- 
Palmolive;  Narragansett  Brewing  C'o.;  Sterl- 
ing Drug.;  American  Cyanamid;  The  Nestle  Co.; 
Esso  Standard  Oil  Co.;  Chesebrough-Ponds; 
Bridgeport  Brass;  Tangee  Lipstick;  Oakite; 
American  Can  Co.;  Remington-Rand;  Peter  Pan; 
Nationwide  Insurance  Cos.;  Vick  Chemical;  Fol- 
gers  Coffee;  Golden  Book  Encyclopedia;  Burgess 
Co. ;  Sunshine  Crackers ;  Cocoa  Marsh ;  Y'um 
Berry;  Campana  Corp.;  -American  Doll  &  Toy 
Co.;     Remco    Industries;     Orkin    Exterminating. 


^ 


N.   Y. 


MPO   PRODUCTIONS,   INC. 

15  East  53rd  Street.   New   York  22, 
Phone:  MUrray  Hill  8-7830 

Date  of  Organization:   1947 

Branch  Offices:  Michigan:  921  Monroe  Blvd.. 
West  Dearborn.  Phone:  CRestview  8-4412, 
Tom  Thomas,  Vice-Pres.  Illinois:  134  South 
LaSalle  St.,  Chicago.  Phone:  CEntral  6-3164. 
Fred  Foster,  Vicc-Pns.  California:  800 
North  Seward  St.,  Hollywood.  Phone : 
POplar  9-0326.  Mel  Dellar,  Vice-Pres. 

Judd  L.  Pollock,  President 

Marvin  Rothenberg,  Vice-President  & 

Secretary 
Arnold    Kaiser,    Vice-President 
Gerald   Hirschfeld,   ASC,  Vice-President 
Gerald    Kleppel,   Vice-President,  Sitpervisor 

of  Editing  Dept. 
Sanford  Greenberg,  Treasurer 
Charles   Dubin,  Joe   Kohn.  Joseph   Lerner, 
Murray   Lerner.    Lawrence    E.    Madison,   Ira 
Marvin,    Dave    Monahan,    Lloyd    Ritter, 
Mickey   Schwarz,   Marshall   Stone,  Victor 
Solow,    Charles    Wasserman,   Producer- 
Directors 
Joseph  Moncui-e  March,  Scenario  Editor 

&    Producer 
William    Sussman,    Philip    Frank,    Morton 

Dubin,  Producers 
Zoli  Vidor,  ASC,  Director  of  Photography 
Tony  Brooke,  ASC,  Cinemafographer 
Paul  Petroff,  Director  of  Scenic  Design 
George  Marvin,  Norman  Gewirtz,  Dan  Eriksen, 

Philip  Frankel,  Assistant  Directors 
Bob  Mauch.  West  Coast  Editing  Supervisor 
Lawrence    Mezey,   Recording   Director 
Dicran  Nahigian,  Account  Service 
Ira  Loonstein,  Studio  Manager 
Sam  Robert,  Manager  Prop  Department 
Norman    Leigh,  Manager  Electrical  Dept. 
Jack  Safran,  Laboratory  &  Print  Control 

Sales  &  Training  Programs  Division: 
Irving  Zuckerman,  Vice-President 

Services:  Complete  production  of  films  for  sales 
promotion  and  training;  public  relations;  infor- 
mation and  training  films  for  industry,  U.  S. 
forces  and  gov't  agencies;  color  sportsmen's  and 
conservation  films.  Distribution  service  to  TV 
stations,  club  groups,  schools,  etc.  Presentations 
and  stage  shows  for  industry,  closed  circuit  and 
live  presentations  for  sales  force  and  manage- 
ment meetings.  Facilities  (New  York)  :  Two 
studio  production  centers  with  lighting,  photo- 
graphic and  sound  equipment,  mobile  units, 
sound  trucks,  5  shooting  stages,  make-up  and 
dressing  rooms,  screening  rooms,  set  construc- 
tion shops,  etc.  (California)  :  Complete  produc- 
tion facilities  in  the  heart  of  the  Hollywood 
motion  picture  district  including  sound  stages, 
lighting,  shops,  photographic  and  sound  equip- 
ment, make-up  and  dressing  rooms,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Patterns  of  Progress 
(Burlington    Industries,    Inc.)  ;    Harvest    (E.    I. 


MPO    PRODUCTIONS:    CONT'D. 

duPont  de   Nemours  &   Co.,   Inc.)  ;    Where   WertM 
You.f     (Ford    Motor    Co.)  ;    A    Touch    of    MagitI 
(General    Motors    Corp.)  ;    Helping   Hands    (Thi" 
Greater  New  York  Fund,  Inc.);  Unseen  Journc 
(Gulf  Oil  Corp.);   The  Ages  of  Time   (Hamilto 
Watch  Co.)  ;  50,000  Lives   (Johnson  &  Johnson) 
The   Science    of   Fire    ( National    Board    of    Fin 
Underwriters)  ;  Design  Capabdities  of  Steel   (U 
S.  Steel  Corp.). 


^ 


MARATHON    INTERNATIONAL 

PRODUCTIONS,    INC. 

10  East  49th  .Street.  New  York  17.  N.  Y. 
Phone:  .Mlrray  Hill  8-1130 

Date  of  Organization:  1948 

Affiliates:  Newsfilm,  Inc. 

Systems  Technology  Films,  Inc.  : 

Foreign:    Marathon  News,  73   Delamere  Road.!  i 
London,    W.5,    England.    Maurice    Ford,    in  [ 
charge.    Marathon    Newsreel,    12    Rue   Lape-  * 
grere,  Paris  18  E,   France.  Jean  Magny,  in 
charge.  Marathon  TV  Newsreel,  Via  Lucie- 
zia  Caro  12,  Rome,  Italy.  Giovanni  Pucci.  in 
charge. 

Konstantin  Kaiser,  Pres.  &  Exec.  Producer 
Kenneth  Baldwin,  Vice-President  &  Superrixu, 

of  Production 
Jean  Hauck,  Director  of  Administration 
Cindy  Karp,  Dist}'ibution  &  Traffic  Manager 

Services:  Public  information  films,  worldwidel 
new's  service,  company  newsreels,  special  events 
coverage  for  industry;  film  editing,  commercials, 
stock  shots,  etc.  Facilities:  Complete  16mm  and 
35mm  production  and  editing  facilities.  Corre- 
spondent cameramen  in  all  countries  of  the  world 
and  throughout  the  United  State.^. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Wolfshurg  221;  V'lr  Detroit 
\eivs.  Soaring  Sailers  (Volkswagen  of  America, 
Inc.)  ;  Circle  Star  Tapioca  (Morningstar  Pais- 
ley);  The  Curtiss-Wright  News  (Curtiss-Wright' 
Corp.);  News  films  for  Volkswagen  of  America, 
Inc.;  Curtiss-Wright  Corp.;  Public  affairs  spe-, 
cial  (NBC). 


MARJO   ENTERPRISES 

632  \>'arburton  .Vvenue.  "honkers,  N,  Y'. 
Phone:  YO  3-4736 

Date  of  Organization:  19,59 

Martin  Hornstein,  P rodueer-W riter 

Joan  Bessel,  Writer-Director 

Susin  C.  Munk,  Production  Manager 

Services:  Full  writing  and  production  services ^ 
for  16mm  and  35mm  industrial  films  and  TV 
commercials.  Facilities:  .All  rented  or  subcon- 
tracted. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Scope  Seventy  (Cinemato- 
graph International);  7"oMr  California  (G.  H. 
Enterprises) :  Snow  Mountain  (Seltin  Associ- 
ates);  Giant  Step  to  Tomorrow  (Republic);  The 
Bullrushes   (sponsor  unidentified). 


^ 


Y. 


Medical    Dynamics,    Inc. 

405  Park  Avenue,  New  York  22,  N. 
Phone:  PLaza  1-7447 

Sol  S.  Feuerman,  President 

(See  complete  data  under  Dynamic  Films, 
Inc.  listing,  this  section) 
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MEDICAL   FILM   GUILD,   LTD. 

506  W.  :>llh  St..  New   York  19,  N.  Y. 
Phone:  Circle  7-0510 

Date  of  Organization:   1930 
Date  of  Incorporation:  1947 

Joseph  P.  Hackel,  President 
Lucille  S.   Hacliel,  Secretary-Treasurer 
Bernard    Hackel,   Director,   Sales   Promotion 
John    Malinowski,   Associate   Producer, 

Director  of  Photography 
Helvi   Bell,  Distribution  Coordinator 

3ERVICES:  Production  and  world-wide  distribu- 
:ion  of  scientific,  medical,  industrial,  sales  train- 
ng  films  in  motion  pictures,  sound  slides,  tele- 
vision spots.  Facilities:  Complete  studio  facili- 
;ies  including  animation,  sound  recording,  trans- 
ation,  photo  montage  and  photographic  displays. 
Our  engineers  can  design  special  devices  and 
'  repair    existing    standard    equipment. 

iECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictires:  Diabetes  and  Its  Long-Runye 
Control  (New  Jersey  State  Dept.  of  Health); 
Blood  Flow — !\'eicer  Techniques  for  Measurement 
of  Various  Vascular  Beds;  Management  of 
Circulatory  Disturbances  in  the  Inner  Ear  (U. 
S.  Vitamin  &  Pharmaceutical  Corp.).  Slide- 
films:  Sales  Training  series.  Effective  Pharma- 
ceutical Detailing — 4  films.  Busy  Doctor  Versus 
the  Company  Representative;  Planning  Your 
Territory;  The  Doctor's  Secretary;  The  Docfor- 
Detailer  Relationship  (Medical  Film  Guild, 
Ltd.). 


METRO-GOLDWYN-MAYER,   INC. 

Office:  l.')40  Broadway,  New  York  36,  N.  Y. 
Phone:  JUdson  2-2000 

Studio:  .i.50  Fifth  Ave.,  New  York  36,  N.  Y. 
Phone:  Jldson  2-2000 

Date  of  Organization:   1919 

New  Y'obk  Office  &  Studio 

Leslie  Roush,  In  charge  of  Studio  &  Office 
Len   Weiner,   Director  of   Commercial   Sales 
Malcolm  Scott,  Director  of  Industrial  Sales 

Culver  City  Office  &  Studio 

Metro-Goldwyn-Mayer   Studios 

10202    West    Washington    Blvd.,    Culver    City, 

California 
Phone:  UPton  0-3311 

Tom   R.    Curtis,   Executive   Producer   of   Com- 
mercial &  Industrial  Division 

Bud  Brown,  Business  Manager 

Jack  Reynolds,  Producer-Director 

Jerry  Warner,  Producer-Director 

Julian  Plowden.  Producer-Director 

Robert  C.  Bennett,  Creative  Director 

Kenneth    Daniels,   Account   Administrator, 
Western  Division 

Chicago  Office 

1307    South   Wabash   Ave.,   Chicago   5,   111. 
Phone:  W Abash  2-6500 

Robert  McNear,  Midivest  Sales  Repr. 

Services  and  Facilities:  30  sound  stages,  indoor 
water  tank  for  underwater  photography;  thou- 
sands of  interior  and  exterior  sets  including 
entire  city  streets,  villages,  lakes,  forests,  labo- 
ratory for  color  and  b&w;  warehouses  of  props, 
art  department,  set  dressing,  wardrobe,  casting, 
hair  styling;  thousands  of  backdrops,  rear  pro- 
jection plates,  blue-backing  traveling  matte  sys- 
tem, matte  painting,  camera  and  sound  record- 
ing departments,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Challenge  (S.  C.  Johnson 
&  Son,  Inc.);  Flyer  on  Roofing;  Designing  the 
Roof/Ceiling  Construction  (Owens-Corning 
Fiberglas  Corp.);  Notv  Look  Here,  Harry!    (In- 


METRO-GOLDWYN-MAYER:   CONT'D. 

ternational  Shoe  Co.)  ;  America;  the  Automobile 
Age  (American  Motors  Corp.).  TV  Commer- 
cials: for  J.  Walter  Thompson  Co.;  Foote,  Cone 
&  Belding;  Ted  Bates  &  Co.;  C.  J.  La  Roche  & 
Co.,  Inc.;  N.  W.  Ayer  &  Son,  Inc.  and  others. 


MULLER,   JORDAN   AND   HERRICK,   INC. 

554  Fifth  Avenue,  New  Y'ork  22,  N.  Y. 
Phone:  Circle  5-1820 

Date  of  Organization:  1955 

John  T.  Jordan,  President,  Sales  Manager 
William  F.  Herrick,  Vice-President,  Charge  of 

Audio-Visual  Department 
Frank  B.  Muller,  Vice-Pres.  &  Treas. 
Clinton  Lewis,  Creative  Director 
Mark  Perrier,  Account  Executive 
Reginald  Troncone,  Art  Director 

Services  :  .-Ml  phases  motion  pictures,  slidefilms 
and  other  audio-visual  media.  Service  both  audio- 
visual and  print  media  accounts.  Facilities: 
Six  staflt  writers,  director,  art  director;  complete 
art  facilities. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Slidefilms:  To  Have  the  Best;  Take  Your  Time 
(General  Electric  Co.);  The  International  Mar- 
keting Picture  (Texas  Butadiene  Chemical 
Corp.);  Three  Faces  of  New  Opportunity 
(Sweet's  Catalog  Service);  The  Lady  Wants  a 
Drapery  (Owens-Corning  Fiberglas);  How  Time 
Gathers  the  Neirs  (Time,  Inc.)  ;  A  Neiv  Por- 
trait of  Our  Planet  (Life  Magazine);  A  Case 
in  Point;  Solid  State  Means  Solid  Savings  (Rem- 
ington Rand)  ;  McCall's  Sewing  Service  (Mc- 
Call's)   and  others. 


OWEN  MURPHY  PRODUCTIONS,  INC. 

723  Seventh  Avenue,  New  York  19,  N.  Y'. 
Phone:  PLaza  7-8144 

Date  of  Organization:   1946 

Owen   Murphy,  President  &  Exec.  Producer 
Paul  Cohen,  Vice-Pres.  in  Chg.  Production 
Eric  Lawrence,  Vice-Pres.  in  Chg.  Editorial 
Arthur  Kaplan,  Controller 
Michael  Livesey,  Cameraman 
Richard  Moses,  Assistant  Director 
William  Bruder,  Expediter 

Services:  Motion  pictures  for  industry  and  tele- 
vision; complete  production;  scripts,  cinematog- 
raphy, editorial,  recording;  live  and  animation. 
Special  editorial  service  for  industrial  photo- 
graphic departments.  Facilities:  Full  produc- 
tion facilities  including  35mm  and  16mni  cam- 
eras; lighting  equipment;  magnetic  sound  re- 
corders; mobile  location  unit;  cutting  rooms; 
recording  room  and  insert  stage.  Permanent 
creative  staff — writers,  directors,  cameramen, 
editors  and  supervisors. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Spring  Dealer  Program;  He 
Didn't  Have  Time;  Tire  History  in  the  Making 
(Firestone  Tire  &  Rubber  Co.);  First  Hundred 
Years  (U.  S.  Information  Agency)  ;  Love 
Vycron!  (Beaunit  Mills,  Inc.);  Challenge  of  the 
Sixties  (Univ.  of  Scranton) ;  Dynamic  Conser- 
vation (Georgia-Pacific  Corp.);  Inflation  Address 
(Corn  Products  Co.);  Newsreel  (American  Okra 
Co.).  TV  Commercials:  for  Eyewitness  to  His- 
tory (Campbell-Ewald  Co.). 
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TED   NEMETH   STUDIOS 

729  Seventh   .\venue.  New   York  19.  N.  \. 
Phone:  Circle  5-5147 

Date  of  Organization:   1935 

Theodore  J.  Nemeth,  Producer,  Director 
Mary  Ellen  Bute,  Associate  Producer 

Services:  Motion  picture  production  services, 
35mm  and  16mm,  b&w  and  color  for  theatre  and 
TV  and  commercial  distribution.  Facilities: 
Sound  stage,  recording,  35mm  photography 
equipment;  stop-motion  and  animation;  special 
effects;  35mm  optical  printing,  cutting  and  edit- 
ing, projection. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  Commercials:  for  El  Producto  Cigars 
(Compton  Advg.  Agcy.)  ;  Lever  Bros.;  National 
Broadcasting  Co.;  General  Mills,  Inc.;  Hy-Tex 
Chemical  Corp.;  The  Saturday  Evening  Post; 
Colgate-Palmolive  Co.;  Polaroid  Camera  Co. 


Stanley  Neal  Productions,  Inc. 

138  East  36th  Street,  New  York  16,  N.  Y. 
Phone:  MUrray  Hill  3-6396 

(See    complete    data    under    Creative    Visual 
Media,  Inc.  listing,  this  section) 


For  the  BEST  in  Film  Production  Sources 

— Refer  to  These  Review  Pages  in    1961 
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DON   NESTINGEN  ASSOCIATES 

17  East  48th  Street,  New  York  17,  N.  Y. 
Phone:  PLaza  5-1127 

Date  of  Organization:  1957 

Don  Nestingen,  President 
P.  Burke,  Vice-President 

Services:  16mm  and  35mm  motion  pictures  for 
specific  communications  jobs  for  business  and 
industry.  Facilities:  Cameras,  lighting  and 
editing   equipment   and   facilities. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Spanish  Image  Makers;  Ger- 
man Image  Makers  (Pepsi  Cola  International); 
Safety  Award  at  Ashland;  1960  Barrett  Sales 
Meeting;  1960  \ewsreel  (Allied  Chemical 
Corp.);  Cotton  Cay  (Benton  &  Bowles);  Pro- 
curement Operation  for  BP  Ruhr  Refinery,  Ger- 
man and  British  version;  Steelmaking  by  the 
HYL  Process  (M.  W.  Kellogg  Co.);  Power  Pip- 
ing, the  Vital  Link  (Power  Piping  Div..  M.  W. 
Kellogg  Co.);  The  Girl  and  the  Cat.  American 
and  Spanish  version  (Cartel.  S.A.  and  Pepsi 
Cola  Co.,  Caracas)  ;  Kaolin,  Japanese  and  Ameri- 
can version  (Minerals  &  Chemical  Philipp 
Corp.);  Slidefilms:  Snoivftake  Crystals;  Bar- 
rett Sales  Meetings;  Calcium  Chloride  for  Safe 
Winter  Driving    (Allied  Chemical  Corp.). 


NEW  YORK   STUDIOS,   INC. 

354  West  45th  Street,  New    York,  N.  Y'. 
Phone:   PLaza   7-2271 

Date  of  Organization:   1957 

Affiliate:    Friar   Graphics,  Inc.,   Silver   Spring, 
Maryland 

Edgar  L.  Brokaw,  President 

James  F.  Lencina,  Vice-President  & 

.Studio  Manager 
William  Montgomery,  Secretary-Treasurer 

Services:  Complete  motion  picture  and  slidefilm 
production;  studio  and  location  shooting,  techni- 
cal and  commercial  animation:  script,  sound  re- 
cording; set  design  and  building.  Facilities: 
Completely  soundproof  stage  at  street  level,  25' 
x  55'  X  22'  ceiling;  soundroom;  makeup  room; 
loading  darkroom;  Mole-Richardson  lighting;  two 
editing  rooms;   screening  room. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  .Authority  Sells  (Esquire 
Magazine)  ;  The  Responsive  Jlind  (Coronet 
Magazine).  Untitled  series  of  musical  shorts 
for  Columbia  Records;  Mercury  Records;  Rou- 
lette Records;  Kapp  Records;  Capital  Records. 
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Newsfilm,   Inc. 

10  East  4ilth  Street,  New  York  17,  N.  Y. 
Phone:  MUrray  Hill  S-1130 

Date  of  Organization:   December,  1958 

Kenneth  Brighton.  Manager,  Neivsfilm 
Operations 

(See  complete  data   under   Marathon   Inter- 
national Productions  listing,  this  section.) 


On  Film,  Inc. 

315  East  5.5th  Street,  New  York,  N.  Y. 
Phone:  PLaza  9-0920 

Morton  Schaps,  Don  Sweet 

(See   complete   listing   under    New   Jersey   area) 


^ 


Sam   Orleans  &  Associates,  Inc 

550   Fifth   Avenue.   New  York.   X.   Y. 
Phone:  ENright  9-2002 

Editorial    Department:    Pathe    Building,    105 
East  106th  St.,  New  York,  N.  Y. 

(See  complete  listing  under  Tennessee  area) 

PECKHAM   PRODUCTIONS,   INC. 

15  East  48th  Street,  New  York  17.  N.  Y. 
Phone:  PLaza  8-0490 

Date  of  Organization:   October,  1958 

Syracuse    Branch    Office:    Fayetteville    Road. 
Manlius,    New    York.    Francis   E.    O'Brien 

John  L.  Peckham,  President 
Kay  Anderson,  Vice-President 
Harvey  Yale  Gross,  Treasurer 
Peter  H.  Peckham,  SecretaT^ 
D.  Duane  Unkefer,  Art  Director 
Dennis  Wheeler.  .4)(  Director 

Services:  16mm  and  35mm  films  and  slidefilms 
for  business,  industry  and  TV;  sales  promotion, 
public  relations,  educational  and  scientific.  Com- 
mercials and  programs  for  TV  in  color  and  b&w: 
.sales  training,  sales  and  advertising  films.  Facili- 
ties: Complete  creative  and  editorial  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Furniture's  Fabutons  Fifty! 
(Southern  Furniture  Manufacturers  Assn.): 
Report  oil  the  Electra  (American  Airlines). 
Slidefilms:  Washing  Is  My  Dish  (Economics 
Laboratories).  TV  Commercials:  for  Benrus — 
Greyhound  (Grey  Advg. )  ;  Waverly  Garden  of 
Color  (F.  Schumacher)  ;  Blenron  (Palm  Beach 
Co.);   Ideal  Toy  Corp.;   Hasbro  Toys. 


It«>al    FarlK    for    SponN4»rs 

pvidt*nrp    tti   Mupplit'rx'    fi»od   iailh 

The  detailed  listings  given  specializing 
t>roducers  of  business  motion  pictures  and 
slidefilms  furnish  the  buyer  of  sight  /sound 
media  with  solid  evidence  regarding  any 
prospective  supplier.  Listing  data  requests 
emphasized  the  need  for  both  film  and 
sponsor  references  and  it  is  this  area  of 
each  listing  which  indicates  the  recent  ex- 
perience of  each   company  in   these   pages. 


PELICAN   FILMS,   INC. 

292  Madison   A\enut',  .New    Xark   17,  N.  Y. 
Phone:  ORegon  9-0670 

Date  of  Organization:   1954 

Thomas  J.  Dunford,  President 
.Arthur  J.  Zander,  Vice-President, 

Animation   Director 
Eli  Feldman,  Vice-President,  Sales 
Chris   Ishii,    Vice-President, 

Aiiimation  Director 
Marc  T.  Statler.  Vice-Pres.,  Exec.  Prod. 
David  Reisman.  Production  Manager 
Eleanor  J.  Connolly,  Print  Service 

Services:  Animation  and  live  action  motion  pic- 
tures for  sales  promotion,  public  relations  and 
education;  TV  spots;  .slidefilms.  Facilities: 
Fully  staffed  and  equipped  animation  studio; 
sound  stage,  recording  and  lab  facilities  on  lease 
basis. 

RECENT       PRODUCTIONS      AND      SPONSORS 

TV  Commercials:  for  Armour  Co..  Sergeant's 
Powder,  Sealtest  (N.  W.  Ayer  &  Son);  Quaker 
Confectionery  (Adrian  Bauer  &  Alan  Tripp)  ; 
United  Fruit  Co..  U.  S.  Steel  Co..  The  Goodrich 
Co.,  Dodge  City  (B.B.D.&O.);  All  State  Insur- 
ance (Leo  Burnett)  ;  Procter  &  Gamble.  Pertussin 
(Compton  Advg.);  Jackson  Brewing  (Doherty, 
Clifford.  Steers  &  Shenfield)  ;  Cities  Service, 
Ceribelli  &  Co.  (Ellington);  Chesebrough-Ponds, 
Union  Carbide  Consumer  Products,  Tlie  Nestle 
Co.  (William  Esty);  Dutch  Masters  (Erwin 
Wasey,  Ruthrauff  &  Ryan)  ;  General  Foods 
Corp.  (Foote,  Cone  &  Belding) ;  Lever  Bros. 
(Kenyon  &  Eckhai-dt)  ;  Westinghouse  (Ketchum, 
MacLeod  &  Grove);  British  American  Oil  (J. 
Lovick  Co.,  Canada);  Colgate-Palmolive  Co. 
(Lennen  &  Newell);  General  Electric  Co. 
(Maxon)  ;  Fanta  Beverage  (McCann-Mar- 
schalk)  ;  Coldene  (Papert,  Koenig.  Lois)  ;  Lip- 
ton's  (Sullivan,  Stauffer,  Colwell  &  Bayles)  ; 
Elgin  Watch  Co.,  Schlitz  Brewing  Co.,  Shell  Oil 
Co.  (J.  Walter  Thompson);  Crisp,  Inc.  (Wer- 
men  &  Schorr)  ;  Filene's  Store  (Wesley  Assoc.)  ; 
Geigy  Agric.  Chemical  (Wildrick  &  Miller)  ; 
Piels  Bros.,  Bristol-Myers,  General  Foods  Corp.. 
Singer,  National  Sugar  Refining.  Drackett  Co.. 
General  Cigar  Co..  Lehn  &  Fink  (Young  & 
Rubicam);   California  Texas  Oil. 


PENDULUM   PRODUCTIONS,   INC. 

(Merger  of  Scudder  Boyd  Films  and 

Gene  Searchinger  Productions) 

45  West  45th  Street,  New  York,  .\.  Y. 
Phone:  JUdson  2-5558 

Date  of  Organization:    September,   19G0 

J.  Scudder  Boyd,  Jr.,  President 
Gene  Searchinger,  Vice-President 
Charles  L.  Mathewson,  Sales  Manager 
Louis  J.  San  Andres,  Production  Coordinator 

Services  :  Documentary  and  industrial  motion 
pictures,  from  script  through  release  prints. 
Facilities:  Complete  shooting  and  editing, 
35mm  and  16mm;   b&w  and  color. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Hitch  Up  Vonr  Piygy  Pack 
Profits  (ACF  Industries)  ;  Spark  of  Fashion 
(Fashion  Coordination  Institute);  Pride  of 
Ownership  (Stainless  Steel  Committee)  ;  The 
Road  to  the  Future  (New  York  Central  System)  ; 
Defensive  Driving  (Esso  Standard  Div.,  Humble 
Oil  &  Refining)  ;  The  World  Nat  Door;  The 
Pepsi-Cola  Case;  The  World  of  Pepsi-Cola 
(Pepsi-Cola  International);  Untitled  promotion 
films  (NBC). 


Peterson   Productions   Limited 

245  West  55th  Street,  Konrn  ;iO:i 

New  York  19,  N.  Y. 
Phone:  PL  7-9357 

John  R.  Heaney,  Manager 

(See  complete  listing  under  Toronto,  Ont.i 


ROY   PINNEY   PRODUCTIONS,   INC. 

149  East  69th  Street.  .\e»    'i  ork  21.  N.  V. 
Phone:  TRafalgar  9-2224 

Date  of  Organization:   194(3 

Roy  Pinney.  President 

Doris  Pinney,   Treasurer 

Walter  Kienzle,  Production  Manager 

Janet  White,  Sales  Representative 

William  Ward  Beecher,  Art  Director 

Services:  Documentary,  nature,  travel,  sales 
training  and  product  promotion  films  with  a] 
photo-journalist  approach.  Facilities:  Three-j 
story  building  with  25'  x  80'  studio;  16mm  and! 
35mm  cameras,  magnetic  recorder;  projection.t 
dressing,  cutting,  conference  rooms,  production 
offices,  carpenter  shop,  etc.  Photo-lab  for  b&v^ 
and  color  processing  or  stills.  Photo-library  fori 
stock  photographs;  film-library  for  stock  footage. 

RECENT       PRODUCTIONS      AND      SPONSOR! 

Motion  Pictures:  Skin  &  Scuba  Diving  (W.  J. 
V'oit  Rubber  Corp.)  ;  Robert's  First  Year  (Cater- 
pillar Tractor);  Advertising  Photography  (Hast- 
ings House).  TV  Films:  Harpy  Eagle,  series 
(Secrets  of  Nature)  ;  Today,  10-minute  weekly 
reports  (NBC-Dave  Garroway). 


PINTOFF  PRODUCTIONS,   INC. 

64  East  55th  Street,  New  York  22,  N.  Y. 
Phone:  Eldorado  5-1431 

Date  of  Organization:  December,  1957 

Ernest  Pintoff,  President 

Arnold  Stone.  Vice-President,  Prod. 

Jose  di  Dinato.  Vice-President,  Sales 

Services:  Producers  of  animated  and  live  ac- 
tion motion  pictures  for  industrial,  theatrical 
and  TV  commercial  use.  Facilities:  Complete 
facilities  for  the  production  of  animated  and 
live  action  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Intervivie  (self-spon- 
sored). TV  Commercials:  for  U.  S.  Steel  Corp. 
(Batten.  Barton,  Durstine  &  Osborn)  ;  Ward) 
Baking  Co.  (Grey  Advg.)  ;  S.  C.  Johnson  &  Sons 
(Benton  &  Bowles);  Standard  Oil  Co.  (McCann- 
Erickson) . 


These  Exclusive  Reviev^  Reports  Are 
a  Copyrighted   Business   Screen   Feoture 


Q.   E.   D.   PRODUCTIONS,   INC. 

21   West   46th  Street.  New   York  36,  N.  V. 
Phone:  Jldson  2-4291 

Date  of  Organization:  1953 

Robert  Baron,  E.veeutive  Producer,  Director 
John  ^IcMannus,  Director 
Robert  Gaffney,  Staff  Cameraman 
Jack   Drescher,  Editor 

Services:  Producers  and  creators  of  industrial, 
educational,  public  relations,  TV  motion  pictures 
and  TV  commercials.  Facilities:  Fully  staffed 
and  equipped  with  16mm  and  35mm  cameras. 
Complete  sound  stage;  scenic  design  and  set  con- 
struction; 16mm  and  35mm  recording  equip- 
ment: screening  theatre  with  premix  facilities. 
Camera  car  and  complete  lucatiim  unit,  cameras, 
lighting  and  sound. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Time  Flys  (Lufthansa  Air- 
lines); This  Is  New  York  (Avianca  Airlines); 
The  World  of  Acrilan  (Allied  Chemical  Corp.); 
On  Location  With  Exodus  (United  Artists 
Corp.).  TV  Commercials:  for  Acrilan;  B.0..4.C.; 
Rogers  Lighters;   Puritan   Shirts,  etc. 
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RAMPART  ASSOCIATES,   INC. 

509  Fifth  Avenue,  New  York  17.  X.  Y. 
Phone:  Ylkon  6-41.50 

Date  of  Incorporation:  19.59 

Branch  Offices :  Massachusetts :  19  Beechcroft 
St.,  Boston.  Phone:  STadium  2-5373.  Arnold 
Lawrence,  Ex*'c.  Prod.  New  York:  11  North 
Pearl  St.,  Albany.  Phone:  3-3891.  Philip 
Itzkow,  Acct.  Exec.  Austria:  Bergmillergasse 
8,  Vienna  89.  Phone:  92-48-324.  Gunther  von 
Fritsch.  Exec.  Prod. 

Russel  Burton,  President 
Ronald  Kohn,  Vice-President 
Robert  Slocum,  Account  Executive 
Richard  Udell,  Secretary 
Burt  Rosen,  Production  Manager 

(Services:  Production  of  industrial,  public  rela- 
ttions  and  travel  films  for  theatrical  and  non- 
itheatrical  use;  TV  commercials;  color  and  b&w; 
live  or  with  animation  in  35mm  or  16mm;  sound 
■slidefilms.  Facilities:  Creative  and  technical 
staff;  35mm  and  16mm  production  affiliates  in 
U.  S.  and  overseas;  cameras,  sound,  lighting 
equipment;  studios  as  required  and  screening 
room. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Scooter  Fun  (Vespa  Distribut- 
ing Corp.);  //  the  Suit  Fits  (McManus  and 
Riley);  The  Extra  Home  (Meckler  &  Serling) ; 
Zip  and  Zoom!  (Vescony  Corp.).  SLIDEFILMS: 
Richard  vs  Richard   (Graham  Corp.). 
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ROBERT   YARNALL   RICHIE   PRODS.,   INC. 

666   Fifth   .Avenue,   New   York   19.  N.  Y. 
Phone:  Circle  6-0191 

Date  of  Organization:   1939 

Robert  Yarnall   Richie,  President 

James   Petrie,  Production  Manager 

Michael  Ross,  Editor 

T.  F.  Maloney,  Still  Cameraman 

A.  J.  Calvo,  Technician 

Dorothy  Donahue,  Executive  Assistant 

Services:  Motion  picture  production,  TV,  indus- 
trial, documentary,  16mm  and  35mm  b&w  and 
color;  slide-motion;  filmstrips;  scripts  and  story- 
board  treatments.  Counsel  on  film  production 
jand  distribution.  Specialists  in  still  photography. 
Facilities  :  Completely  self-equipped  for  all 
phases  of  motion  picture  photography;  employ- 
ling  Mitchell  cameras,  Magnasync  sound  on  loca- 
;tion:  shooting  staff  for  sets  and  special  effects. 
Complete  lighting  for  large  industrial  interiors; 
location  truck. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Wheels  of  the  Future  (Assn. 
of  American  Railroads).  Slidefilms:  Tierpark 
(Tishman  Research  Corp.).  TV  Commercials: 
for  Texaco   (Cunningham  &  Walsh). 


Mel  Richman  Inc.  (Film  Division) 

575  Lexington  Avenue,  New  Y'ork  17,  N.  Y. 
Phone:  PLaza  2-2460 

Mae  Gonzales,  Director 

Mike  Germakian,  Art  Director 

Alan  Broder,  Studio  Manager 

(See   complete   listing   under   Pennsylvania) 


H.  D.  ROSE  &  COMPANY,  INC. 

234  East  47th  .Street,  New  York  17,  N.  Y. 
Phone:  PLaza  1-3035 

Date  of  Organization:   1942 

Hubert  D.  Rose,  President 

Charles  E.  Behymer,  Vice-Pres.  Chg. 

Production 
William  F.  Koch,  Vice-Pres.  &  Creative 

Director 
Richard  G.  Barnes.  Vice-Pres.  for  Sales 


H.    D.    ROSE  &   COMPANY:   CONT'D. 

Services;  Sound  slidefilms  and  slides,  motion 
pictures,  training  programs,  sales  promotion  ma- 
terials. Facilities:  Writing  and  editorial  staff; 
complete  art  and  photography  studios. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Slidefilms:  -Jet  .Journey  Around  the  World; 
Secret  Report  (Arrow)  (Arrow,  Cluett-Pea- 
body);  Big  G;  Now  Is  the  Time;  GM  White 
Thumb  (General  Mills)  ;  Stop  Groping— Start 
Grouping  (U.  S.  Life  Insurance);  Checking  On 
Our  Future  (Chase  Manhattan  Bank)  ;  The 
Killers;  Winterproof  Program  (Socony-Mobil)  ; 
A  Question  of  Money  (Provident  Life  Insurance 
Co.);  The  Signs  Are  There  (Life  Magazine); 
Giili^tan  Carpet  Fibers  (A.  &  M.  Karagheusian)  ; 
The  Big  Move  (Lever  Bros.).  Filmstrips: 
American  Economics  and  Business,  series  of  6 
high  school  films  (Esso  Standard  Oil  Co.)  ;  Netv 
Ledgewood-Regalyn-Type  40  Remotaire  (Ameri- 
can Standard). 
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ROSSMORE   PRODUCTIONS 

AND   SELLING   METHODS    INC. 

50  East  42nd  Street,  New  York  17,  N.  Y. 
Phone:  Murray  Hill  2-3625 

Date  of  Organization;  May,  1959 

Anne  KoUer,  President 
Gustave  Hesse,  Vice-President 
Rafael  Astarita,  Art  Director 
David  Clark,  Account  Executive 

Services:  Consultants  and  producers  of  motion 
pictures,  sound  slidefilms,  filmstrips,  tape  re- 
cordings, merchandising  presentations,  sales  pro- 
motion and  training  materials.  Complete  produc- 
tion services,  art  department,  equipment,  etc. 
Facilities:  Specialists  in  producing  Salesmate 
programs.  Authorized  dealers  for  Salesmate.  .4rt 
and  animation  facilities;  scriptwriting;  photog- 
raphy; all  creative  service. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  XCO  Serves  You  (National  Credit 
Office,  NY'C);  Credit  and  Financial  Analysis 
Course  (Dun  &  Bradstreet)  ;  The  Fibers  Story; 
Shoe  Report  (Fairchild  Publications);  Make 
More  Money  (Reuben  H.  Donnelley  Corp.  &  N.  J. 
Bell  Telephone  Co.). 
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SARRA,   INC. 


200  East  56th  Street,  New  York  22,  N.  Y. 

Phone:  MUrray  Hill  8-0085 

16  East  Ontario  Street,  Chicago  11,  111. 

Phone:    WHltehall    4-5151* 

Date  of  Organization:  1937 

(At  New  Y'ork  Studios) 

Valentino    Sarra,   President 

Morris  Behrend,  General  Manager 

John   Henderson  III,  Sales  Manager 

Rex  Cox,  Creative  Director 

Robert  Jenness,  Director 

Stanley  Johnson,  Director 

George  Altman,  Chief  Editor 

David  Fletcher,  .Art  Director 
Services:  Photographic  illustration;  motion  pic- 
tures; TV  commercials  and  slidefilms.  '(complete 
details  on  services,  facilities  and  recent  produc- 
tions  in   Chicago   area   listing) 


Screen  Gems  Inc. 

(TV  sub.  of  Columbia  Pictures  Corp.) 
711  Fifth  Avenue.  New  Y'ork  22,  N.  Y. 
Phone:  PLaza  1-4432 

(See  complete  data  under  Columbia 
Pictures  Corp.  listing,  this  section) 
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SEMINAR   FILMS,   INC. 

480  Lexington  Avenue.  New   York  17,  N.  Y'. 
Phone:  Ylkon  6-8330 

Date  of  Organization;  1952 

R.  K.  Daker,  President 

C.  W.  Freeburn,  Vice-President 

D.  Joseph,  Secretary 

J.  H.  Barwick,  Dir.,  Sales  Development 

Services:  Consultant  designers  and  producers. 
Facilities:  Fully  staffed  with  specially  trained 
field  researchers,  program  designers,  script, 
manual  writers  and  loop  film  specialists. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Sell  Up  with  Delco  (General 
Motors  Corp.)  ;  Selling  DuPont  Freon  (E.  I. 
duPont  de  Nemours  Co.,  Inc.);  Selling  the  -Jeep 
Vehicle  (Willys  Motors,  Inc.);  Selling  Wix-O- 
.Matic  (Wix  Corp.)  ;  Retail  Selling  (Music  Mer- 
chants of  America). 

SIDNEY  J.   STIBER  PRODUCTIONS,  INC. 

134  East  28th  Street,  New  York  16,  N.  Y". 
Phone:    MU    5-5516 

Date  of  Organization:  June,  1954 

Sidney  J.  Stiber,  President 
Charlotte   R.   Stiber,   Vice-President 
Michael   Mayer,  Secretary 

E.  W.  Parrish,  Jr.,  Production  Manager 
Joe  Rogers,  Editorial  Chief 

Joe  Masefield,  Contact 
Martin  Green,  Studio  Chief 
Phillip  L.  Kalfus,  Writer 
Ralph  Berton,  Writer 
Raymond  Corwin,  Writer 

Services:  Specialists  in  industrial  and  commer- 
cial films  for  TV,  public  relations  and  govern- 
mental use,  especially  35mm  color  films.  Facili- 
ties :  Complete  production  including  sound  stage, 
cutting  rooms,  projection  and  meeting  facilities. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Robert  Frost;  Printmakers 
(U.  S.  Information  Agency);  Wheel  of  Fortune 
(U.  S.  Rubber  International);  The  Other  Guy 
(Tyrex,  Inc.);  Hydrofoil;  Gidfstream;  Contami- 
nation (Grumman  Aircraft  Engineering  Co.)  ; 
Quality  Is  the  Watchivord  (Watchmakers  of 
Switzerland).  Career  Reports,  series  of  9  (U.  S. 
Army).  TV  Commercials:  for  Anderson's  Soup; 
Maypo;  U.  S.  Army  Reserve;  U.  S.  Rubber; 
Winterride  Tires;   Eastern  Airlines. 


HENRY  STRAUSS  &  CO.,   INC. 

31  West  53rd  Street,  New  York  19.  N.  \. 


Phone:  PLaza  7-0651 


1951 


Date  of  Organization : 

Henry  Strauss,  Executive  Producer 
Walter  Raft,  Vice-President 
Robert  Wilmot,  Vice-President 
Marvin  Dreyer,  Production  Supervisor 
William  Hagens,  Training  Coordinator 
John  von  Arnold,  Media  Development 

Services:  Internal  and  external  communications, 
including:  sales  training;  sales  promotion;  pub- 
lic, community,  customer  and  industrial  rela- 
tions; employee  attitude  development;  super- 
visory and  staff  training,  through  the  medium  of 
programmed  motion  pictures  (excluding  TV 
commercials),  slidefilms,  cartoons,  printed  and 
recorded  material,  training  courses  and  guides; 
other  coordinated  audio-visual  tools.  Facilities; 

(LISTING    CONTINUES    ON    FOttOWING    PAGE] 
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HENRY   STRAUSS   &   COMPANY:   CONT'D. 

All  necessary  for  research,  planninji:,  })rogram- 
minj?  and  the  creation  and  production  of  these 
n\edia. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictuhks:  The  Man:  Gel  J'ohc  Man, 
Business  Exchange  version;  Get  i'aur  Man, 
Yellow  Pages  version;  Personalized  Usage  Pros- 
liccting;  Fitnetinnal  Selling  (American  Tel.  & 
Tel.  Co.)  ;  Interview  Situations  (International 
Business  Machines)  ;  Time  to  Take  Stoek  (John- 
son &  Johnson)  ;  Strangers  in  Paradise;  Counter 
Confliet :  Food  for  Thought;  Sales  &  Passenger 
Handling  Situations  (Pan  American  World  Air- 
ways) ;  .4  Man  Is  a  Job  (U.  S.  Employment 
Service).  Slidefilms:  We'll  Call  You  (American 
Tel.  &  Tel.  Co.);  An  End  in  View;  On  the  Con- 
trary (Frigidaire  Div.,  General  Motors  Corp.)  ; 
The  Whole  Nation's  Business  (Nation's  Business 
Magazine);  Galley  Planning;  Counter  Situations 
(Pan  American  World  Airways). 


# 


STURGIS-GRANT   PRODUCTIONS,   INC. 

322  East  44th  Street,  New   York  17,  N.  Y. 
Phone:  MUrray  Hill  9-4994 

Date  of  Organization:   1948 

Warren  Sturgis,  President,  Exec.  Producer 
Benedict  Magnes,  Vice-Pres.,  Gen.  Manager 
Sidney  Milstein,  Vice-Pres.,  in  Chg.  Prod. 
A.  E.  Snowden,  Secretary-Treasurer 
Richard  A.  Kent,  Spec.  Asst.  to  Pres. 
Anthony   Delmar,  .Art  Director 

Services:  Medical,  technical,  educational  and 
industrial  films  &  filmstrips;  animation  of  all 
types;  scripts  and  storyboards;  TV  commercials; 
foreign  language  adaptations.  Facilities:  Live- 
action  and  animation  cameras,  including  IGmm 
and  35mm  Oxberry;  complete  facilities  for  IGmm 
and  35mm  production;  script-writing  staff;  full 
art  studio;  sound  stage,  recording  studio;  sets; 
editing. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  A  Green  Island  of  Nature 
(Nature  Centers  for  Young  America);  Frontiers 
of  Allergy;  Neural  Mechanism  of  Emesis  and 
Anthiemesis  (Schering)  ;  Oral  Diuretics  in  Clini- 
cal Medicine  (Squibb)  ;  Report  from  Down  North 
(Grenfell  Assn.  of  America)  ;  Resuscitation  of 
the  Neivborn  (Smith,  Kline  &  French)  ;  Road 
Map  to  Success  (Investors  Planning  Corp.)  ; 
Skeletal  Muscle  Spasm  and  Its  Treatment  with 
Robaxin  (A.  H.  Robins  Co.) ;  Target — Inflam- 
mation; Agent — Chymotrypsin  (Armour  Phar- 
maceutical Co.)  ;  The  Inflammatory  Reaction 
(Lederle  Labs.  Div.);  Why  .Johnny  Bleeds,  the 
story  of  "Christmas  Disease"  (Warner-Chilcott 
Labs.).  SUBGICAL  Films:  Prosthetic  Replace- 
ment Arthroplasty  (Austenal  Co.);  Radical 
Right  Colectomy — Rationale  and  Technique 
(Columbia-Presbyterian  Medical  Center) ;  Sidc- 
To-Side  Portacaval  Shunt;  Thromhoendarterec- 
tomy  at  the  Bifurcation  of  the  Left  Coynmon 
Carotid  Artery;  Radical  Right  Hemicolectomy 
with  Segmental  Dnodencctomy  and  Aortocaval 
Node  Dissection  (John  L.  Madden,  M.D.)  ; 
Transvaginal  Regional  Anesthesia  in  Obstetrics; 
Valvuloplasty  for  Mitral  Stenosis;  Removal  of 
Parathyroid  Adenoma  for  Hyperparathyroidism 
(Winthrop  Labs.).  Slidefilms:  Patterns  of 
Disease  (L.  W.  Frohlich  &  Co.  for  Parke,  Davis 
&  Co.).  TV  Commercials:  for  Breath-o-Pine 
(Mohr-EicoflF)  ;  Helena  Rubinstein  (L.  W.  Froh- 
lich Co.)  ;  Ivory  Snow  (Benton  &  Bowles)  ;  West- 
inghouse,  Friendly  American  Hardware,  series  of 
83   (The  Getschal  Co.). 


These  Exclusive  Review  Reports  Are 
o  Copyrighted  Business  Screen  Feature 


BILL  STURM  STUDIOS,   INC. 

19   West    4.'>th   Street,   New    York  36,  N.   Y. 
Phone:  Jldson  B-lti50 

Date  of  Organization:  January,  IflGO 

William  A.  Sturm,  President 

Orestes  Calpini,  Creative  Head,  Secretary- 
Treasurer 

Nicholas  D.  Newton,  Vice-President,  Sales 

Don   McCormiek,  Vice-President, 
Product U)n  Supervisor 

Jacques  Dufour,  Head  Designer 

Ken   Walker,  Animation   Director 

John  Vita,  Background  Ai'tist 

Walter  Bergman,  Chief  Editor 

Services:  Animation,  live  action,  stop-motion; 
industrials,  slidefilms,  training  films.  Facilities: 
Two  Oxberry  animation  stands;  Aerial  image 
stand;  stop-motion  and  insert  stage.s. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Thru  the  Strangers  Eyes 
(Savings  Bank  Assn.  of  Mass.);  Untitled  train- 
ing film  (U.  S.  Army)  ;  .Y-15  (Reaction  Motors)  ; 
Delco  Batteries  (Delco-Remy).  TV  Commer- 
cials: for  Blatz  Beer  (Pabst  Brewing  Co.); 
Mazola  (Corn  Products)  ;  Firestone  Tire  &  Rub- 
ber; Speidel. 


John   Sutherland   Productions,   Inc. 

408  West  34th  Street,  New  York  1,  N.  Y. 
Phone:  OXford  5-7450 

John  Sutherland,  President 
(See  complete  listing  under  Los  Angeles  area) 


Systems  Technology  Films,   Inc. 

10  East  49th  Street,  New  York  17,  N.  Y'. 
Phone:  MUrray  Hill  8-1138 

Date  of  Organization:  August,  1960 

Eric  Swarthe,  Managing  Director 

(See   complete   data   under   Marathon   Inter- 
national   Productions    listing,    this    section.) 
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TFI    PRODUCTIONS 

(Training    Films,    Inc.) 

150  West  54th  Street,  New  York  19,  N.  Y. 
Phone:  COIumbus  5-3520 

Date  of  Organization:  1948 

Robert  A.  Lightburn,  President 

David   R.   Webb,   Sales  Development  Mgr. 

Services:  Specialists  in  production  of  filmstrips, 
slides,  filmographs,  easels,  booklets  and  presen- 
tations for  sales  promotion,  sales  training,  dealer 
and  employee  training.  Consultants  on  visual 
presentations  for  annual  meetings,  sales  meet- 
ings, traveling  dealer  training  schools.  Distribu- 
tors for  all  major  manufacturers  of  audio-visual 
equipment.  Recordings,  tape  duplication,  duplica- 
tion of  continuous  tape  for  Beseler  Salesmate. 
Originators  of  wide-screen  panoramic  filmstrip 
presentations.  Facilities:  Staff  of  15  providing 
research,  writing,  art  work,  photography;  shoot- 
ing of  filmstrip  masters   with   35mm   Oxberry. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Slidefilms:  .4  Million  Dollars  and  Safety  Too 
(The  Borden  Company);  Ma.Tipen:  The  Orally 
Ma.fimal  Penicillin  (Chas.  Pfizer  &  Co.);  Oil 
Filter  Facts;  Filter  Magic;  Listen  to  the  Man 
(Purolator  Products) ;  So  You  Need  Leaders; 
To  Have  and  to  Hold  (Girl  Scouts  of  the  U.  S. 
A.)  ;  Boy  With  a  Coin  (Presbyterian  Church)  ; 
100  Percent  Club:  Marketing  Programs  (IBM); 
19G0   Merchandising    (Personal   Products). 


TELIC,   INC. 


i'"iim  (enter  Building 

G30  Ninth   .Avenue,  New   York  36,  N.   \. 

Phone:   (211)    JUdson   2-3480 

Date  of  Incorporation:   1956 

Elwood  Siegel,  President  and  Executive 

Director 
Edward   F.   Boughton,   Vice-President   and 

Production   Supervisor 
Will  Sparks,  Chief,  Story  Department 
David  Mower,  Assist.  Prod.  Supervisor 

Services:  Co-producers  of  motion  pictures,  slide 
films,  records  and  tapes  to  persuade,  inform  o! 
educate.  A  complete  film  production  service,  in* 
eluding  the  individual  services  of  writers,  direct 
tors,  editors,  cameramen  and  sound  recordists,  fo' 
Business,  Industry,  Agriculture,  Government  anii 
TV.  Maximum  security  project  department.  Liv« 
action  and/or  animation.  Sole  producers  of  inforl 
mation  films  in  DynaFrame.  Facilities:  Com! 
plete  35mm  and  IGmm  air-conditioned  productioij 
facilities,  story  conference  rooms,  insert  stage 
screening  rooms,  full  editorial  facilities.  SpeciaJ 
cameras  and  recorders,  lighting,  electrical  anil 
grip  equipment  for  location  work.  1 

RECENT       PRODUCTIONS      AND      SPONSOr' 

Motion  Pictures:  The  19G0  Floor  Convenlin} 
Program;  Here  Comes  the  Trailer;  Sure,  s 
Story;  A  New  Dimension  in  Rotovinyl  Qunhuj 
Take  a  Dealer's  Word  For  It;  Introdurini 
Palatial  Corlon;  The  Case  of  the  Furring  Strips 
Report  from  Birmingham  (Armstrong  Curl 
Compan.v)  ;  Lubrication  and  Maintcnanei  .> 
Automotive  Equipment  (Socony  Mobil  Oil  ('n 
Inc.)  ;  The  World  of  Farm  Mechanomics;  Che 
Huntley  on  Grassland  Farming  (New  Hollanii 
Machine  Company);  The  X  Device  (Fairchilc; 
Camera  and  Instrument  Corp.)  ;  The  Boy  Fron- 
Hickory  Street  (Boy  Scouts  of  America);  r/i> 
Ashore  Navigation  Center;  Marine  CapahiiU 
(Sperry  Gyroscope  Co.);  Sperry  Piedmont  Funl 
ity  (Sperry  Piedmont  Co.);  Die  Casting  (Anui 
ican  Zinc  Institute).  Theatrical  &  TV  Commkk 
CIALS:  for  New  Holland  Machine  Co.;  Boy  Scout, 
of  America;  Armstrong  Circle  Theatre;  Batten' 
Barton.  Durstine  &  Osborn;  Foltz-Wessinger 
Inc.;  N.  W.  Ayer  &  Son;  Hills  Bros.  Coffee,  Inc. 
Hubley  Manufacturing  Co.;  Display  Studios;  J 
Walter  Thompson  Co.;  Doyle  Dane  Bernbach 
Inc.;  Venus  Pencil;  Sullivan,  StaufPer,  Cohvel 
&  Bayles,  Inc. 


TELEVISION   GRAPHICS,   INC. 
New    Y'ork    17.   N. 


369   Lexington   Ave., 
Phone:   Mlrrav   Hill 


Y. 


6-525 


Date  of  Organization:    1949 

Bernard  Rubin,  President 
Lee  Blair,  Secretary,  Treasurer 
Sidney   Greenhaus,   Prod.   Mgr. 
Calvin  Schultz,  Chief  Editor 
Howard   LinkotT,  Sales  Repr. 
Michael  .Alexander,  Director 
Charles   Powers,   Director 
Edniond  Witlas,  Director 
Don  Towsley,  Head,  Animation 
Ted  Pahle,  Head,  Photography 

Services:  Production  of  television  commercials 
for  all  leading  advertising  agencies.  Facilities 
Two  sound  stages  (75'  x  200'  &  50'  x  100'); 
complete  animation  dept. ;  optical  printing  facili- 
ties; 35mm  Mitchell  rear-screen  process  pro- 
jector. 

(See  Film  Graphics'  listing  this  section  for    ; 
production  references,  sponsor  data)  , 
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TERRYTOONS 

(Division  of  CBS     Films,  Inc.) 

'  38  Centre  Avenue,   New   Rochelle,  X.  Y. 
Phone:  New  Rofhelle  2-3466 

'  Date  of  Organization:  October,  195S 

William  M.  Weiss,  Vice-Pies.  &  Gen.  Mgr. 
'  Frank  Schudde,  Prodi<etioii  Manager 
John   Heffernan,  Sales  Manager 
William  C.  Boyd,  Business  Manager 
Thomas  J.  Morrison,  Director  of  Stories 
Arthur  E.  Bartsch,  Dir.  of  Commercials 
lERVICES:     All     animation     production     services; 
toryboard  through  completed  film.  Produce  com- 
jlete    theatrical    animated    films    which    ar-e    dis- 
buted  by  20th  Century-Fox  Film  Corp.  Facili- 
[ES:    Complete    facilities    for    voice    and    music 
scording;   photography,  editing,  animation,  ink- 
ig    (Xerox   reproduction   unit),   painting,   etc. 

ECENT      PRODUCTIONS      AND      SPONSORS 

V  Films:  Deimtjj  Dairg:  Farmer  .Al  Falfa: 
'eckle  &  -Jeckle  (CBS  Films,  Inc.,  syndicated); 
om  Terrific;  Mighty  Mouse  (CBS  Network).  TV 
OMMERCIALS:  General  Foods  (Benton  & 
owles) ;  Piels  (Young  &  Rubicam) ;  Ford  (J. 
falter  Thompson);  Nabisco  (McCann-Erick- 
m):  Colgate   (Ted  Bates). 


0 

TIESLER   PRODUCTIONS 

304  East  .i2nd  .Street,  New  York  22,  N.  Y. 
Phone:  PLaza  .i-7364 


!  Date  of  Organization:    l!t.5T 

Hans  Tiesler,   Owner 

ERVICES:  Complete  production  services  for  in- 
ustrial,  special  purpose  films.  Specialists  in 
ublic  relations,  sales  promotion,  educational  and 
ales  training  motion  pictures.  F.^CILITIES:  Of- 
ces,  projection  and  cutting  room  with  personnel 
or  script  writing,  script  "doctoring,"  direction, 
iiting,  technical  animation  and  production. 

ECENT      PRODUCTIONS      AND      SPONSORS 

lOTlON  Pictures:  Copper  Tube  in  Building  Cim- 
tmction  (Revere  Copper  and  Brass,  Inc.)  ; 
tmno   Triazole    (American   Cyanamid   Co.). 


TOMLIN   FILM   PRODUCTIONS,   INC. 

480  Lexington  .\ve..  New  York  17,  N.  Y. 
Phone:  YUkon  6-.5090 

Date  of  Organization:   1!)39 
Date  of  Incorporation:  1946 

Frederick  A.  Tomlin,  President 

Carl  A.  Tomlin,  Vice-President 
I  Mary   D.    Tomlin,    Secretary-Treasurer 
'  David  Keith  Hardy,  Associate  Producer 

Harry  L.  Flynn,  Sales  Manager 

■ERVICES:  Production  of  sales  promotion,  institu- 
■ional.  and  industrial  motion  pictures,  sound 
lidefilms,  wide-screen  slides  and  filmstrips,  regu- 
,ar  filmstrips  and  slides,  slide  motion  pictures. 
Special  emphasis  on  color  control.  Facilities: 
"hotographic  studio,  art  department,  editing  and 
[ark  rooms;  Oxberry  animation  stand  with  Ox- 
|erry  16mm  and  35nim  camera;  16mm  and  3.5mm 
notion  picture  cameras:  still  photographic  and 
rejection  equipment;  Panamatic  filmstrip  cam- 
ira. 

JECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  .Adrancing  Like  '60  (Wai-wick 
i  Legler,  Inc.)  ;  Progress  Report  433L  #1 
United  Aircraft  Corp.);  Cessna  Presentation 
Time,  Inc.);  Annual  Report  1960  (General 
''oods  Corp.).  SlidefilmS:  Annual  Report  1960; 
'ampaign  Rally  (General  Foods  Corp.);  ,4iM!«a/ 
teport  1960  (TV  Stations,  Inc.)  ;  Using  Your 
Advertising  to  Help  You  Sell;  Something  New 
las  Been  Added;  Local  as  Main  Street  (Metro- 
'olitan   Life   Insurance   Co.);    Grinding    Wheels; 


flarketing  U.  S.  Tapes   (U.  S.  Rubber  Co. 


TRANSFIIM-CARAVEL   INCORPORATED 

Executive  Offices:  44.t  Park  .\venue. 

New   York  22,  New   York 
Phone:  PLaza  2-1100 
Film  Production   Division:  20  West   End 

.\venue.  New    York  23,  New  York 
Phone:  PLaza  2-4100 
Date    of    Organization:    Transfilni,  1941 
Caravel,  1921 

Officers 

William  Miesegaes,  President 
Michael  A.  Palma,  Executive  Vice-President 
David    I.    Pincus,   Senior   Vice-President 
Robert   H.   Klaeger,  Senior  Vice-President 
Milton  Millet,  .Secretary-Treasurer 
William  E.  Huston,  Vice-President,   TV 

Commercial  Sales 
Joseph   F.  Kilmartin,  Vice-President, 

Business  Program  Services 
William  Burnham,  Vice-President 
Gordon    Crowe,    Vice-President   &   E.vecutive 

Producer,  Business  Program  Services 
Peter   A.   Griffith,   Vice-President 
L.  E.  W^addington,  Executive  Producer, 

Business  Program  Services 
E.  H.  Moss,  Director,  Training  Program 

Services 
Thelma  .\llen.  Account  Executive 
Raymond   DuFlon,  Accoiint  Executive 
Hampton  W.  Howard,  Account  Executive 
Robert   Melahn,   .Account   Executive 
Paul  Minor,  .Account  Executive 
James  A.  Steen,  Jr.,  Account  Executive 
.Albert    Boyars,   Public   Relations   Director 

Film  Production  Division: 

Robert  H.  Klaeger,  President 

John  J.  Fenton,  Vice-President,  Production 

Andrew  L.  Gold.  Vice-President,  Government 

Services 
Stephen  Kambourian,  Vice-President, 

Motion  Picture  Completion 
Calhoun  C.  McKean,  Vice-President  &  Director 
Robert  Drucker,  Executive  Producer 
Philip   Donoghue,  Executive  Producer 
Chris  Herfel,  Executive  Producer 
James  Rose,  Producer-Director 
John  G.  T.  Gilmour,  Producer-Director 
John  C.  Orr.  Associate  Producer 
Michael  Phillips,  Assistant  Director 
David  Quaid,  Director  of  Photography 
Paul  Heller,  Art  Director 
Robert  C.  Jacques,  Supervising  Editor 
Bruce  Heerdt,  Manager,  Print  Service 

Department 
Martin   Berman,  Studio  Manager 

Affiliate  of  Transfilm-Caravel  Incorporated: 

Transfilm-Wylde  .Animation 

20  West  End   Avenue,  New  York  23,  N.  Y. 
Phone:   PLaza  2-4100 

Robert  B.  Bean,  Executive  Producer 
Fred  Levinson,  Executive  Producer 
Joseph  C.  Bernstein,  Producer-Director 
Marvin    Friedman,   .Art   Director,    TV 
Frank   Furio,  Art  Director,  Industrial 
Hal  Silvermintz,  Designer 
Services:  Create  and  e.xecute  complete  communi- 
cations programs  for  business  and  industry;  mo- 
tion pictures;  training  programs,  sales  and  stock- 
holder   meetings;    product    presentations;    closed 
circuit     TV;     sound     slidefilms;     visualizations; 
dramatizations,  etc.  TV  commercials  from  script 
to    film.    Facilities:     Air-conditioned     stages — 
largest  is  100'  x  7.5';  permanent  cyclorama;  ani- 
mation   and    art    department;     three    animation 
camera  stands;  optical  printer;  complete  editing 
facilities;  prop  and  scenic  departments  plus  fully 
equipped   power-tooled   work   shop;    scene   docks; 
permanent  kitchen;  still  photography  studio  and 
laboratory;    complete    magnetic    sound    recording 
system;      modern     screening     room     and     stage 
equipped   for  front  and   rear  projection   plus   all 
interlock  combinations.     ■ 


n^vr  cjiM^^  c3 


NEW     YORK 


TRANSFILM-CARAVEL:  CONT'D. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motio.n  Pictures:  Signs  of  the  Times  (U.  S. 
News  &  World  Report)  ;  News  Power  (Buffalo 
Evening  News);  The  Dealer  Is  Altvays  Right; 
The  Psychiatrist  (E.  I.  duPont  de  Nemours  & 
Co.,  Inc.);  Scotchgard  (Minnesota  Mining  & 
Mfg.  Co.)  ;  The  Wonderful  World  of  Trains  (The 
Lionel  Corp.)  ;  Nike  Zeus — There  Is  a  Defense; 
Nike  Zeus — First  Round  Firing;  Report  of  Prog- 
ress #6  (Bell  Telephone  Labs.)  ;  ABC  Warfare 
Defense  Ashore:  Radiological  Monitoring — 
Plutonium  Hazards  (Bureau  of  Naval  Weapons, 
Navy  Dept.)  ;  Way  of  Life;  Recrtdting;  one 
untitled  (U.  S.  Air  Force);  For  Our  Own 
(Mortuary  Service,  U.  S.  Air  Force)  ;  Untitled 
dealer  announcement  ( Studebaker-Packard ) . 
Slidefilms:  A  Program  for  Building;  Clientele 
Building  in  Action;  Mme.  Curie  (Metropolitan 
Life  Insurance  Co.)  ;  Bell  Chime;  Home  Inter- 
phone; Data-Phone  (American  Tel.  &  Tel.  Co.); 
The  Light  Side  of  Decorating,  filmograph  (Su- 
perior Electric  Co.);  Untitled  sales  promotion 
(Edwards  Electric  Co.)  ;  The  ABC's  of  Applying 
a  Dress  Zipper;  The  ABC's  of  Applying  Neck- 
line Zipper;  The  ABC's  of  Applying  a  Skirt 
Zipper  (Talon  Zippers,  Donahue  Sales  Corp.)  ; 
dealer  announcement  (Studebaker-Packard). 
TV  Commercials:  for  Woodbury  Shampoo;  U. 
S.  Steel;  Pepsi-Cola;  Yellow  Pages;  G.  E.  Major 
Appliances;  Stegmaier  Beer;  Zest;  Bradley 
Toys;  Infra-Rub;  Minute  Maid;  Esso;  Carna- 
tion Milk;  RCA  Silverama  TV  Tubes;  Angel 
Skin;  Kinney  Shoes;  Socony  Mobil;  Mennen 
Products;  Fleischmann's  Margarine;  Shulton 
"Old  Spice";  Carting's  Ale;  Lanolin  Plus;  Good- 
year; Pepsodent;  Coca-Cola;  Prell;  Fab;  Good- 
rich Tires;  Ipana;  Schaefer  Beer;  Amoco; 
Beechnut  Coffee;  Borden's;  Arrow  Shirts;  Pres- 
tone;  Nescafe;  Greyhound  Bus;  U.  S.  Savings 
Bonds;  Vel;  Saran  Wrap;  A jax;  Rambler;  Vicks; 
Pontiac;  G.  E.  Radios;  DuPont  Car  Wax;  U.  S. 
Tires;  Ideal  Toys;  Vaseline;  Sterno;  Remington 
Shavers;  Van  Heusen  Shirts;  Old  Gold;  DuPont 
Paints;  Ballantine  Beer;  Sportsman  Cigarettes; 
Scotchgard;  Universal  Coffeematic;  Westing- 
house  TV;  Hormel  Sausages;  U.  S.  Air  Foi'ce; 
Viceroy  Cigarettes;  M  &  M  Candy;  Camel  Ciga- 
rettes; Muriel  Cigars;  Lionel  Trains;  Super 
Anahist;  Cadillac  Motors;  American  Gas  Assn.; 
Sudden  Beauty;  Venus  Pencils;  Vanish;  Baby 
Magic;  Marx  Toys;  Certs;  Mr.  Sleep;  Koehler 
Beer;  Veracol-Trizate;  Primatene;  Luxtrol; 
Downy;  Samsonite  Luggage;  and  others. 

UNIFILMS,   INC. 

6  East  46th  Street,  New  York  17,  N.  Y. 
Phone:  YUkon  6-5720 
Date  of  Organization:  1951 
Branch    Office    and    Studio:    74    Stage    Street, 
Stamford.  Conn.  Phone :  DAvis  4-0737.  Earle 
Curtis.  Jr.,   i>i   charge. 
Charles  E.  Gallagher,  President 
John  Reed  King,  Vice-President, 

Executive  Producer 
Robert  W.  Stringer,  Vice-President, 

Senior  Director 
Nicholas  Masci,  Vice-President, 

Client  Relations 
Clarence  Smit,  Assistant   Treasurer 
Richard  F.  Maury,  Senior  Writer 
Mako  Oike,  Art  Director 
Earle  Curtis,  Jr.,  Studio  Manager 
Services:    Motion   picture   and   slidefilm   produc- 
tion;   planning,    script,    distribution    control,    li- 
brary   services.     Incentive    programs    and    staff 
audio-visual  services  to  management.  Facilities: 
Staff,  studio,  theatre,  editing  rooms,  art  depart- 
ment,   vault,    location    equipment    and    vehicles; 
complete  sound  department. 

(LISTING    CONTINUES    ON    FOLLOWING    PAGE) 
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METROPOLITAN     NEW    YORK: 

UNIFILMS:  CONT'D. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  A  Trip  to  Auto/iia;  Laburu- 
tory  Proving  Ground  (The  Budd  Co.);  Black 
Dan  for  Corrosion  (Dre.sser  Mfp.  Div. )  ;  Sales 
Promotion  Storl/  (Tran.s- World  Airlines)  ;  Mrch- 
anizfd  Forestri/  (International  Paper  Co.)  ;  U).t!» 
Nigeria  Economy  Run  (Socony-Mobil  Oil  Co.); 
Nixon  Interview;  Goldwatcr  Interview  (Cam- 
paign Associates).  Slidefilms:  The  Nickel  Car- 
bonyl  Process;  Atomic  Charley  (Tlie  Budd  Co.); 
PVC  Facts  (The  Walworth  Co.);  Project  Mer- 
cury (McDonnell  Aircraft).  TV  Commercials: 
for  Northeast  Airlines;  Shell  Oil  Co.;  Lewyt; 
Matico  Tile;   Dow  Chemical  Co.;   LaRosa. 

United  Film  &  Recording  Studios,   Inc. 

17  East  45th  Street,  New  York  17,  N.  Y. 
Herbert  Rosen,  Eastern  Representative 
(See  complete  listing  under   Chicago   area) 

UNITED  STATES   PRODUCTIONS,   INC. 

.")  East  .'"iTth  Street,  New  York  22,  N.  Y. 
Phone:  PLaza  1-1710 

Date  of  Organization:  June,  1946 

Francis  C.  Thayer,  President 
Thomas   H.   Wolf,   Vice-President 
Richard  G.  Blaine,  Vice-President,  Sales 
Rene   Bras,  Secretary-Treasurer 

Services:  Production  of  theatrical,  television 
and  industrial  motion  pictures,  sound  slidefilms, 
filmstrips  and  TV  commercials.  Facilities:  .35- 
mm  and  16mm  production  facilities,  including 
studio,  animation  stands  and  recording  equip- 
ment, live  and  animation  motion  pictures  and 
sound  slidefilms. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Turnpike  Tube  Mill  (Phelps 
Dodge  Copper  Products  Corp.)  ;  Launching  the 
S.S.  Burl  Watson  (Cities  Service  Oil  Co.);  Good 
Writing  (Holiday  Magazine)  ;  Results  (Readers 
Digest);  Annual  Report  (Pitney-Bowes,  Inc.); 
Dayton  Printing  (Readers  Digest);  Famous 
Artists  Paint  (Famous  Artists  Schools,  Inc.). 
Slidefilm:  for  Allied  Chemical  Corporation.  TV 
Commercials:  Barbasol  Co.;  Famous  Artists 
Schools,  Inc.  (Gumbinner  Agency)  ;  Freedomland 
(Ellington  Agency);  Johnson  &  Johnson  (L.  W. 
Frohlich)  ;   Howard  Johnson    (N.  W.  Ayer). 


UNIVERSITY  FILMS 

(Formerly  William  P.  Gottlieb  Company) 

Plaza   Hotel.   2    West    59th   St.,   New    York    19, 

New  York 
Phone:  PL  2-3520 

Date  of  Organization:  1949 

William  P.  Gottlieb,  President 
Walter  E.  Sehaap,  Vice-President 
Aida  Golt,  General  Manager 
John  G.  Finkbiner,  Production  Manager 
Paul  C.  Hodge,  Jr.,  Art  Director 

Services:  Creation  and  production  of  sound 
slidefilms  and  filmstrips.  Specialists  in  educa- 
tional and  institutional  work,  sales  promotion, 
personnel  training,  business-sponsored  filmstrips 
for  .school  distribution.  Counsel  on  all  phases  of 
audio-visual  presentations.  Writing  and  produc- 
tion of  illustrated  booklets.  Facilities:  Research 
and  scriptwriting  staff;  art  department;  photo 
studio;   recording  and  projection  equipment. 

RECENT      PRODUCTIONS      AND       SPONSORS 

SLIDE^^LMS:  Satisfy  Your  Customers'  Secret 
Needs  (Westwood  Industries)  ;  Your  Future  in 
Life  (Sell  and  Train,  Inc.)  ;  Boston  University — 
A  Century  of  Urban  Education  (Boston  Univ.); 
French  for  Elementary  Schools,  set  #2  (Mc- 
Graw-Hill   Book   Co.);    Managing    Your   Clothing 


UNIVERSITY    FILMS:   CONT'D. 

Dollars  (Household  Finance  Corp.);  New  Hori- 
zons in  Arithmetic  (Webster  Publishing  Co.)  ; 
The  90%  You  (American  Institute  of  Men's 
&  Boys'  Wear). 
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VAN   PRAAG   PRODUCTIONS,   INC. 

1600    Broadway,    New    York   19,   N.   Y. 
Phone:   PLaza   7-2687   (TWX:   NY   1-2687) 

Date  of  Organization:   1950 

Branch  Offices:  Florida:  314.3  Ponce  de  Leon 
Blvd..  Coral  Gables,  Miami.  Phone:  High- 
land 4-3191.  Maurice  Van  Praag,  Gen.  Mgr. 
Michigan:  2301  Dime  Bldg.,  Detroit  26. 
Phone:  WOodward  2-4896.  Andrew  Pastula. 
Gen.  Mgr.  California:  6269  Selma  Ave., 
Hollywood  28.  Phone:  Hollywood  2-2341. 
J.  Vallier,  Gen.  Mgr. 

William  Van  Praag,  President 

Marc  S.  Asch,  Executive  Vice-President 

Frank  Stephan,   Vice-President 

Douglas  J.   Baker,  Director  of  Production 

Maurice  Van   Praag,  Gen.  Mgr.,  Miami 

Andrew  Pastula,  Gen.  Mgr.,  Detroit 

J.  Vallier,  Gen.  Mgr.,  Hollywood 

Hal  Persons,  Account  Supervisor 

Anita  M.  Palumbo,  Business  Manager 

Robert  Van   Praag,  Distribution 

Oscar  Canstein,  Chief  Editor 

Daniel  Karoff,  Production  Manager 

Lois  Gray,  Accounting 

Services:  Theatrical,  documentary,  commercial, 
television  and  industrial  films  in  black  &  white 
and  in  color;  distribution.  Facilities:  Complete 
sound  studios  and  mobile  units.  Creative,  art, 
casting,  editorial  and  distribution  services.  Film 
vaults,  projection  and  other  related  facilities  and 
services. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  The  Color-Up  Story  (Revlon); 
The  Data  Center;  Annual  Report  (International 
Business  Machines).  TV  Commercials:  for  All 
Detergent  (Needham,  Louis  &  Brorby)  ;  Alcoa 
Aluminum  (Fuller  &  Smith  &  Ross);  Amoco 
Gas  &  Tires  (Joseph  Katz  Agcy.) ;  Ariden  Tab- 
lets, Texise  Detergent  (Henderson  Advg.)  ; 
Arizona  Light  &  Power  (Bozell  &  Jacobs)  ;  Auto- 
Lite  (Grant  Advg.);  Buick,  Chesterfield  Ciga- 
rettes, Esso  Gasoline,  Westinghouse  Appliances 
(McCann-Erickson)  ;  Capital  Airlines,  Comet 
Cars,  Hood  Dairies,  Phenyl-Drane  Nose  Drops 
(Kenyon  &  Eckhardt)  ;  Firestone  Tires  (Camp- 
bell-Ewald);  Isodine  Gargle,  Isodettes  Lozenges 
(Reach,  McClinton)  ;  Minipoo  Shampoo  (Law- 
rence Gumbinner);  Post  Cereals  (Benton  & 
Bowles);  Phillips  66  (Lambert  &  Feasley)  ; 
Plymouth  &  Valiant  Cars  (N.  W.  Ayer);  Ramb- 
ler Cars,  Sinclair  Gasoline  (Geyer,  Morey,  Mad- 
den &  Ballard);  Rayco  (Mogul,  Williams  & 
Saylor);  Tube  Rose  Snuff,  Wonder  Buns  & 
Rolls   (Ted  Bates). 

VAVIN   INC. 
(Video  &  Visual   Information   Films) 

236  East  46th  Street,  New  York  17,  N.  Y. 
Phone:  MUrray  Hill  2-4624 

Date  of  Incorporation:  March,  1948 

Foreign  Offices:  72  Boulevard  Raspail,  Paris 
XVI,  France.  Phone:  LITtre  99-61.  Mme. 
Yvonne  Oberlin.  Manager.  31  Grande  Rue, 
Geneva,  Switzerland.  Phone:  26-21-27.  N.  Z. 
Moreno,  Vice-Presitlcnt  &  Manager. 

Richard    de    Rochemont,    Pres.,    Ch.    of    Board 
(ierald  E.  Weiler,  Executive  Vice-President 
Helen  B.  de  Rochemont,  Vice-President 
Ruth  Teksmo,  Secretary,  Asst.  Treasurer 
N.  Z.  Moreno,  Vice-President 
Joseph   Stultz,  Vice-President 

Services:  Production  of  documentary,  indus- 
trial,    public     relations     and     travel     films     for 


VAVIN,    INC:   CONT'D.  | 

theatrical,  mm-theatrical  and  TV  distributioi 
Production  of  closed-circuit  presentations.  F> 
CILITIES:  Production  and  editorial  for  3.5mi 
and  IGmm  color  and  l»Iack  &  white  in  U.  S.  an 
overseas  locations, 

RECENT  PRODUCTIONS  AND  S P O N S O K 
Motion  Pictures:  Power  of  the  Printed  U - 
(International  Paper  Co.);  Museum  in  .4('-r, 
(Virginia  Museum  of  Fine  Arts) ;  Steps  to  th 
.Jets  (Air  France)  ;  T/tc  Human  Factor  (E. 
du  Pont  de  Nemours  &  Co.)  ;  two  travel  film' 
(French  Government  Tourist  Office)  ;  public  ri' 
lations   series    (Reader's   Digest   Assn.). 

-1 

VISION   ASSOCIATES,   INC. 

680  Fifth  .\venue.  New   York  19,  N.  Y. 
Phone:  Circle  5-2611 

Date  of  Organization:  December,  1959 

Lee  R.  Bobker,  President 
Seymour  J.  Weissman,  Vice-President 
Irving  L.  Oshman,  Vice-President 
Helen  R.  Kristt,  ^' ice-President 

Services:  Producers  of  motion  pictures,  slide 
films,  theatrical  and  television  programs.  Facil: 
ties  :  Offices,  screening  and  editing  rooms  and  a 
necessary  facilities  for  production  of  film,  tapfl 
theatrical  and  all  audio-visual  media. 

RECENT      PRODUCTIONS      AND      SPONSOR 

Motion  Pictures:  Flight  (The  Federal  Avis 
tion  Agency)  ;  Follow  Mr,  Girls;  Girl  Outsid 
(Girl  Scouts  of  the  U.  S.  A.)  ;  This  Is  Coffee! 
The  Long  Cool  Sutnmer;  The  Secret  of  Goo 
Coffee  (The  Coffee  Brewing  Institute,  Inc.) 
Democracy  Against  the  Hate  Mongers  (Unite 
Auto  Workers)  ;  Follow  the  Sun  (U.  S.  Inform; 
tion  Agency)  ;  Time  for  Silver  (Internation^ 
Silver  Co.).  TV  Commercials:  for  Boys'  Clul 
of  America;  Muscular  Dystrophy  Assns.  0 
America;  N.  E.  T..  -Anti-Defamation  League  o 
B'nai-Brith;  United  Auto  Workers.  j 


VISUALSCOPE  INCORPORATED 

103  Park  .\venue.  New  York.  N.  Y. 
Phone:  MUrray  Hill  3-3513 

Date  of  Incorporation:  1955 

Robert  Taylor,  President 

Manny   Rey.  Exec.   Vice-Pres.,  Art   Director 
Edward  L.  Rasch,  Vice-President,  Sales 
Mai-vin  Green,  Jr.,  Sales  Manager 

Services:  Audio-visual  presentations  includin 
the  Visualscope  wide  screen  slide  and  filmstri 
presentations,  35mm  and  16mm  filmograph; 
slides,  flipcharts,  VuGraphs  and  spectacular 
staged  for  sales  meetings,  sales  promotions  an 
training,  public  relations,  service  traininf 
agency-client  presentations,  corporate  stock 
holders  meetings,  motivational  research  studie 
and  technical  presentations.  Facilities:  Com 
plete  art  department,  photographic  studio,  stalj 
writer,  projection  equipment  and  recording  fa 
cilities.  Trained  personnel  for  staging  and  prot 
jection  of  presentations. 

RECENT      PRODUCTIONS      AND      SPONSOR 
Motion     Pictures:     Life     Insurance — What    i 
.Means    and    Hon-    it     Works     (Institute    of    Lif 
Insurance)  ;     1961     Distributors     Sales     Meetin; 
(Sylvania      Lighting      Products).      FiLMOGRAPH 
Pyramid  of  Pro/its    (Lever   Bros.);    Involvemert' 
(Ladies  Home  Journal);   Open  Me  First   (East 
man    Kodak    Co.);    Decision,    Decision,    Decisio 
(National    Lumber    Mfrs.    Assn.).    WlDE-ScREEI, 
Sliuefilms:    Pages    That    Sell    (McCall's    Magai 
zine);   .4   Short  Proiitahle  Story    (Clairol   Inc.)| 
Involvement      (Ladies      Home     Journal);      .Vet- 
Liquid    All;     Swan     Liquid;     .Vanpoiver     (Leve- 
Bros.)  ;  Kodak  Holiday  (Eastman  (Chemical  Co.) 
Health    (Pepsi-Cola  Co.);   Wood  Promotion  Cam 
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BUSINESS     SCREEN     MAGAZINI 


I      ViSUALSCOPE    INCORPORATED:    CONT'D. 

paign  (Van  Sant  Dugdale).  Slidefilms:  Too 
'Hot  (Ethyl  Corp.);  The  Bieafhless  Pace  (Heub- 
lein  Inc.):  Woman  Editorial  (Saturday  Evening 
'Post);  Spendwell's  Conversion  (Girl  Scouts  of 
tlie  U.  S.  of  America)  ;  Standard  Packaging 
|(Smith,  Hagel  &  Knudsen)  ;  New  Dimensions 
tin  Research  (W.  R.  Grace  &  Co.)  ;  1960  Sales 
\Promotion  (Bordens  Co.);  Here's  Hole;  Yoit 
Protit  With  Group  (New  York  Life  Insurance 
Co.);  HTH  (Olin-Mathieson  Chemical  Corp.); 
Readers  Survey  (Reader's  Digest);  A.  V.  (Con- 
.gregational  Christian  Church);  Pages  That  Sell 
(McCall's  Magazine)  ;  Communications  Systems 
!  (American  Tel.  &  Tel.);  Skin  of  Our  Teeth 
(Theater  Guild). 


11^  4f  cDijtAf  cn 
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ROGER   WADE   PRODUCTIONS,   INC. 

16  West  4Bth  Street,  New  York  36,  N.  Y. 
Phone:  Circle  .5-3040 

Date  of  Incorporation:   1946 

Roger  Wade,  President 

Ralph  Bell  Fuller,  Vice-President 

John  Savage,  Director  of  Motion  Pictures 

Donald  H.  Lothrop,  Head  of  Creative 

Photography 
Jack  Gaughan,  Art  Director 
Nicholas  Dancy,  Writer,  Director 

Services:  Production  of  motion  pictures  for  in- 
dustry and  government;  TV  commercials,  anima- 
tion, sound  slidefilms.  Specialists  in  production 
of  Salesmate  programs.  Facilities:  Photo- 
graphic studio,  editing  room,  dark  rooms;  0.x- 
berry  16mm,  3.5mm  animation  stand  and  slide 
and  slidefilni  cameras  and  stands.  Complete  crea- 
tive, script  and  art  departments. 

jRECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Behind  the  Balance  Sheet 
(Boston  Safe  Deposit  and  Trust  Co.);  Embalm- 
ing (U.  S.  Naval  Photographic  Center);  Decision 
for  Tomorrow  (Bank  of  New  York);  To  Have 
and  to  Hold  (Union  Bank  of  Los  Angeles); 
Split  Second  World  (Sperry  Gyroscope  Div.). 
Slidefilms:  The  Two  Bill  Wakeleys  (Mass. 
iMutual  Life  Insurance  Co.)  ;  Clear  Roads  Ahead 
1  (International  Salt  Co.);  Sound  Approach  to 
\Profits  (Muzak  Corp.);  Teamwork  for  Service 
j( Hewitt- Robins,  Inc.);  Statusphere  (Conde-Nast 
iPublications)  ;  Opportunity  for  You  (American 
Savings  and  Loan  Institute) ;  Sea  Safari  Cruises 
(Moore  MacCormack  Lines,  Inc.). 


Washington   Video   Productions,   Inc. 

15  East  40th  Street,  New  York  16,  N.  Y. 
Phone:  LExington  2-9450 

Wendell  Sether,  Representative 

(See  listing  under  Washington,  D.  C.) 


Wilding   Inc. 

405  Park  Avenue,  New  York,  N.  Y. 
Phone:  PLaza  9-0854 

Hugh  Gage,  Vice-President 

Mel  London,  Executive  Producer 

(See  complete  listing  under   Chicago   area) 


See  Advertising  Pages  for  Helpful  Data 

1^  Producers  whose  advertisements  appear  on 
'other  pages  of  this  Annual  Review  Issue  carry 
this  special  designation  (*)  over  listing  text. 
Refer  to  the  convenient  "Index  to  Advertisers" 
on  the  last  page  of  this  issue  for  page  number. 
,The  "Blue  Chips"  of  film  production  advertise 
Iregularly  in  the  pages  of  Business  Screen. 


WIILARD   PICTURES,  INC. 

4.5  West  4.)th  Street,  New  York  36,  X.  Y. 
Phone:  Jldson  2-0430 

Studio:  (Editorial,  cutting,  projection,  re- 
cording, animation)  550  Fifth  Avenue,  New 
York,  N.  Y. 

Date  of  Organization:   1932 

Branch  Office:  1536  Connecticut  Ave.,  N.  W., 
Washington,  D.  C.  John  T.  Gibson,  Repre- 
sentative. 

John  M.  Squiers,  Jr.,  President 

S.  A.  Scribner,   Vice-President 

S.  H.  Childs,  Treasurer 

Richard   T.   Kennedy,   Dir.   Script   Dept. 

Services:  Industrial,  medical,  educational,  sales 
and  job  training  motion  pictures  and  slidefilms: 
training  films  for  U.  S.  Armed  Forces  and 
Governmental  agencies;  theatricals;  television 
film  shows  and  commercials.  Facilities:  Mitchell 
NC  cameras  and  camera-top  station  wagons, 
portable  generators,  field  sound  recording  in- 
struments; pioneer  in  industry  techniques  and 
equipment:  color  production  in  East  and  South 
America  for  theatrical  producers;  animation  de- 
partment; projection  and  cutting  rooms;  creative 
staff. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  A  Tale  of  Three  Chemists: 
Geigy  Construction  1960  (Geigy  Chemical 
Corp.)  ;  Orinoco  Ornithology  (Creole  Petroleum 
Corp.)  ;  The  Technique  of  Oral  Biopsy;  How  to 
Prepare  a  Ship  for  Overhaul;  Isolation  Tech- 
niques (U.  S.  Navy)  ;  Further  Clinical  Usage 
for  Aristocort;  Quality  Street;  Rolls  of  Chemo- 
therapy in  Mammary  Cancer;  Three  Sales  Train- 
ing Films;  New  Uses  for  Varidase,  Declomycin, 
Aristocort  (Lederle  Labs.  Div.,  American  Cy- 
anamid  Corp.);  Morden  African  Expedition 
(Mrs.  Wm.  J.  Morden,  Peabody  Museum  of 
Yale  University)  ;  Because  Somebody  Cares  (The 
Good   Shepherd   Home). 


WONDSEL,   CARLISLE  &  DUNPHY,   INC. 
1600  Broadway,  New   York  19,  N.  Y. 
Phone:  Circle  7-1600 

Date  of  Organization:   1957 

Harold   E.  Wondsel,  President 

Robert  W.  Carlisle,  Vice-President  in  charge 

of  Production 
Thomas  Dunphy,  Vice-President  in  charge 

of  TV  Activities 
Jack  Lemmon,  Vice-President  in  charge  of 

Sales 
Walter  Kullberg,  Secretary-Treasurer 
John  Affriol,  Production  Manager 

Services:  Complete  facilities  and  staff  person- 
nel for  the  production  of  all  types  of  motion 
pictures  including  theatrical,  industrial,  docu- 
mentary and  television.  Facilities:  Our  own 
large  air-conditioned  studio,  ^t"  and  35mm  tape 
recording,  complete  camera,  lighting  and  all 
other  photographic  equipment.  Editing  and  film 
storage   facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Supreme  Court  (U.  S.  Infor- 
mation Agency)  ;  Maintenance  Management  (U. 
S.  Air  Force)  ;  1961  Bondirare  (Continental 
Can  Co.)  ;  Low  Profile  Tire  (U.  S.  Rubber  Co.)  ; 
The  Paper  Curtain  (Comm.  for  the  Arts.  Demo- 
cratic National  Comm.)  ;  The  Platform  (Plat- 
form Comm.,  Democratic  National  Comm.)  ;  The 
Eternal  Gem  (DeBeers  Consolidated  Mines, 
Ltd.);  Marine  Leadership  (U.  S.  Navy);  1961 
Sales  Presentation  (National  Assn.  of  Insur- 
ance Agents). 


NEW     YORK 
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SEYMOUR  ZWEIBEL   PRODUCTIONS,   INC. 

11  East  44th  Street,  New  York  17,  N.  Y. 
Phone:  Ml'rray  Hill  2-4450 

Date  of  Organization:  1948 

Seymour   Zweibel,   President,   Executive 

Producer,  Director 
Susan  Wayne,  Vice-President,  Producer, 

Director 
Lillian  Klass,  Secretary 

Services:  Production  of  industi-ial  and  theatrical 
motion  pictures  and  sound  slidefilms.  Facilities: 
Complete  35mm  and  16mm  motion  picture  and 
sound  slidefilm  production.  Still  photo  studios,  art 
department,  editorial  services,  sound  recording, 
b&w'  and  color  processing. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Slidefilms:  Hoiv  to  Use  Your  D  &  B  Service 
Most  Effectively  (Dun  &  Bradstreet)  ;  Credit — 
the  Key  to  Sales  (National  Retail  Merchants 
Assn.)  ;  Trading  Up  at  Penney's  (J.  C.  Penney 
Co.) ;  untitled  training  series  for  Esso  Standard 
Oil  and  W.  T.  Grant  Co. 


For  the  BEST  In  Film  Production  Sources 
— Refer  to  These  Review  Pages  in   1961 


NEW     YORK     STATE 

Rampart  Associates,  Inc. 

11  North  Pearl  St.,  Albany,  N.  Y. 
Phone:   3-3891 

Philip  Itzkow,  Account  Executive 

(See  complete  listing  under  New  York  City) 

Buffalo,  New  York  Area 

ACADEMY-McLARTY   PRODUCTIONS,   INC. 

45-47  Stanley  Street,  Buffalo  6,  N.  Y. 

Phone:  TX  3-0332 

Date  of  Organization :   1934 

Date  of  Incorporation:   1959 

Branches:  333  South  Warren  St.,  Syracuse 
2.  N.  Y.  Phone:  HArrison  2-6212.  Thomas 
Fitzpatrick,  Jr.,  Executive  in  Charge, 

Franz   E.   Hartmann,  Pres.  &  Exec.  Producer 
Henry  D.  McLarty,  Exec.  Vice-Pres.  Chg. 

Sales 
Norman   B.  Ross,  Production  Manager 
Willard  D.  Jones,  Director  of  Photography 
Carl  Pryer,  Director,  Editing  Dept. 
James  Vormelker,  Manager,  Slide  & 

Film  strip  Dept. 
Ardith  Dillon,  Writer 
Gordon   Christopherson,   .Art  Director 

Services  :  A  comprehensive  film  service  from 
pre-planning  to  projection.  Specializing  in  16mm 
and  35nim  motion  pictures  for  sales  training  and 
promotion,  public  relations,  education,  fund  rais- 
ing and  area  development.  Low  budget  "Cine- 
gram"  service.  TV  film  and  slide  commercials. 
■Tape,  disc  and  film  recording.  Equipment  rentals. 
Facilities:  Sound  stages  in  Buffalo  and  Syra- 
cuse. Arriflex,  Bell  &  Howell,  Maurer  cameras. 
Ranger-tone  '*"  tape  recording;  interlocked 
Stancil-HofTman  studio  dubbers  and  recorders; 
Magnasync  portable  recorders;  Maurer  optical 
recording;  hot  press  titler;  3  music  libraries; 
studio  and  location  lighting.  Houston  crane,  ani- 
mation stand,  completely  equipped  7-ton  mobile 
unit. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Rice  Boivls  to  Rockets  (Gray 
Iron  Founders'  Society)  ;  Hard  to  Handle  (Lapp 
Insulator    Co.);    Let's    Talk    Bulk    (Cooperative 

IIISTING    CONTINUES    ON    FOUOWING    PAGE) 
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MIDDLE    ATLANTIC    STATES:      HOLLAND-WEGMAN   PRODUCTIONS:  CONT'D.      DISTRICT     OF     COLUMBIA 


ACADEMY-McLARTY:  CONT'D. 

G.  L.  F.  Exchange,  Inc.);  The  Story  of  Ohio 
Leather  (Ohio  Leather  Co.);  Vitaue  in  Trinidad 
(Esse  Standard  Oil  of  South  America)  ;  The 
Beer  of  Trinidad  (Carib  Industrie.s,  Ltd.)  ; 
Fresh  from  Tree  to  Yon  (Trinidad  &  Togaggo 
Citrus  Commission)  ;  Football  Training  Films  in 
Color  (.-^nsco  Co.);  The  Swami)  Fox  (Consoli- 
dated Industries);  Oolie  Sees  Miami  (Horst 
Krunipke,  Inc.,  West  Berlin,  Germany)  ;  Tree 
Transplanting  (New  York  State  Tree  Savers); 
Vtica  Dnxbak  Presents  (Utica  Duxbak  Corp.). 
Slidefilms:  What  Is  Cast  Iron;  The  Properties 
of  Grai/  Iron;  The  Properties  of  Dnetile  Iron 
(Gray  Iron  Founders'  Society)  ;  Working  Won- 
ders with  Wire  (E.  H.  Titchner,  Inc.);  Split 
Si/stem  Heat  Pnmp — Commercial;  Air  Purifier; 
Benefits  of  Residential  Air  Conditioning;  21 
Series  Elcetric  Heat;  Famous  Carrier  Installa- 
tions; Split  Sgstem  Heat  Pump — Pesidential ; 
Home  with  a  Future — Thermocenter;  U)iiversal 
Weather}naker — Residential;  Gas  Heating — 
Residential;  Oil  Heating — Residential;  Rooftop 
Heating  &  Cooling — Commercial  (Carrier  Corp.). 


HOLLAND-WEGMAN   PRODUCTIONS 

207  Delaware  .\venue,  Buffalo  2,  N.  Y. 
Phone:  TL  3-7411 

Date  of  Organization:  1952 

Edward  J.  Wegman,  Partner 
Sheldon  C.  Holland,  Partner 
James  I.  Allan.  Production  Manager 
Paul  G.  Ent.  Director  of  Photography 
John   V.   Gates,  Cinemafographer 
Andrew  MacGowan,  Jr.,  Senior 

Writer-Director 
Norman  Tolson,  TV  Creative  Director 
Zeb  M.  Pike,  Writer-Director 
Timothy  E.  Sheehan,   Writer-Director 
Zso  Tolson,   Writer-Director 
John  E.  Bjarnow,  Art  Director 
Floyd  G.  Stratton,  Laboratory  Manager 
James  G.  Linnan,  Chief  Sound  Engineer 
Paul  B.  Davis,  Account  Executive 

Services:  Producers  of  motion  pictures  and 
sound  slidefilms  from  original  research  and  con- 
cept to  distribution.  Permanent  staff  of  28  skilled 
creative  motion  picture  people  to  plan,  write  and 
produce  sales  promotion,  public  relations,  indus- 
trial, educational,  fund-raising,  medical  and  sci- 
entific films.  Producers  of  commercials  and  syn- 
dicated programs  for  television,  including  story- 
boards,  scripts,  animation  and  jingles.  Planning 
and  production  of  national  sales  meetings  and 
programs.  Facilities:  Completely  integrated  film 
production  center.  50'  x  70'  x  ZA'  sound  stage;  2 
smaller  studios  for  sound  recording  and  insert 
shooting;  2  recording  and  mixing  rooms;  G  edit- 
ing rooms  with  Moviolas;  2  interlock  screening 
rooms;  45-seat  theatre;  16mm  and  .35mm  blimped 
Mitchell  and  Arriflex  cameras;  Fearless  Panoram 
dollies  equipped  with  Worral  heads;  multi-chan- 
nel magnetic  film  recording  and  mixing  equip- 
ment; optical  film  recorders;  two  U"  Ampex  re- 
corders; M-R  mike  boom  with  Telefunken  micro- 
phone; art  and  animation  facilities,  including 
IRmm  and  :55mm  .^cme  animation  stand;  .'i  film 
music  libraries;  laboratory  for  processing  nega- 
tive  and   reversal,   printing   and   edgenumbering. 

RECENT       PRODUCTIONS      AND       SPONSORS 

MOTIO.N  Picti'RES:  Sergeant  Launcher  (American 
Machine  &  Foundry  Co.);  Reaching  for  the 
Stars  (Corning  Glass  Works);  Dealer  Sales 
Meeting;  Candidly  Speaking  (Pennzoil  Div., 
South  Penn  Oil  Co.)  ;  Planets  Around  Our  Sun 
(United  World  Films,  Inc.);  Sure  Way  to  More 
Orders  (Hammermill  Paper  Co.);  li'i(/i  Clear 
Conscience  (United  Appeal  of  Buffalo  &  Erie 
('ounty)  :  Report  to  You — 1960  (Community 
Chest    of    Greater    Cleveland);    Nucerite     (The 


ITaudli'i'  Co.);  .4  Plttee  of  Beginning  (Oberlin 
College);  Basic  Dyn-Animation  (Dyn-Anima- 
tion.  Inc.)  ;  ,4  Watch  in  the  Night  (Mass.  General 
Hospital);  There  Is  Cargo  (St.  Lawrence  Sea- 
way Development  Corp.)  ;  Keep  'Em  Rolling 
(Lockport  Felt  Co.);  Ifs  Later  Than  You  Think 
(New  York  State  Bar  Assn.);  Pack  Rat  (Twin 
Coach  Co.);  Stockholders  Meeting  (The  Carbo- 
rundum Co.);  Great  Lakes  Network  (National 
(lypsum  Co.);  International  screen  commercials, 
animation  (Eastman  Kodak  Co.).  Slidefil.ms: 
Story  Behind  the  Switch  (New  York  State  Elec- 
tric &  Gas  Corp.)  ;  Classroom  on  Wheels  (Cot- 
trell  Bus  Service);  Rigidized  Metals  (Rigidized 
Metals  Corp.).  T'V  Commercials:  for  Nestle 
Ltd.;  Procter  &  Gamble;  General  Mills;  Ragu 
Spaghetti  Sauce;  Standard  Rochester  Brewing; 
Fitzgerald  Bros.  Brewing  Co.;  Denturite;  United 
Oil  Mfg.  Co.;  Kendall  Refining  Co.;  Watkins 
Furniture;  Schuler's  Corn  Chips;  Ashland  Oil 
&  Refining  Co.;  Haberle  Congress  Brewing  Co.; 
Canyon  Stone;  Smethport  Specialt.v  Co. 


Victor  Kayfetz  Productions,  Inc. 

1200  Westfall  Road,  Rochester  18,  N.  Y. 
Phones:     Hillside    5-0SS.3,    GReenfield    3-3000, 

ext.  534 

Don  Lyon 
(See  complete  listing  under  New  York  City) 

Academy-McLarty    Productions,    Inc. 

333  South  Warren  St.,  Syracuse  2,  N.  Y. 
Phone:  HArrison  2-6212 

Thomas  Fitzpatrick,  Jr.,  Executive  in  Chg. 
(See  complete  listing  under  Buffalo,  N.  Y.) 

Peckham    Productions,    Inc. 

Syracuse    Office:    Fayette\'ille    Road,    Manlius, 

New  York 
Francis  E.   O'Brien,   in   charge. 
(See  complete  listing  under  New  York  City) 

YORK  SIGHT-SOUND  PRODUCTIONS,  INC. 

346  Fulton  Street,  Troy,  N.  Y. 

Phone:  BRidge  1-8088 

Date  of   Organization:    November,   1956 

James  C.  Jerome,  President 

Randolph    S.    English,    Vice-President   & 
Manager 

Thomas  H.  Coleman,  Secretary-Treasurer  & 
Audio-Visual   Technical  Director 

Helen  Marie  Moeller,  Director  of  Audio 
Services 

Brenton    Marshall,   Manager  of  Sales 

Robert  C.  Carlton,  Director  of  Audio- 
Visual  Services 

Services:  Sound  slides  and  audio  production. 
Custom  sound  slides  for  business  and  industry. 
Franchised  dealer  for  projector-sound  systems. 
Audio-visual  consultant  services  for  training 
company  personnel.  Facilities:  Three  studios 
and  control  room;  Presto  and  RCA  disc  lathes, 
Ampex  recorders;  mastering  facilities  for  sound 
slide  productions;  portable  audio-visual  units; 
Leica  cameras;  art  facilities,  scripts,  story- 
board,  direction,  voice  and  audio  production 
talent,  music  and  sound  effects  library. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Slidefilms:  From  Candlelight  to  Candlrpower 
(R.  E.  Dietz  Co.);  Felts  for  Paper  Machines; 
Felt  Applications  (.\lbany  Felt  Co.)  ;  Injury  and 
Accident  Prevention;  Your  Code  of  Safety  (New 
York  Telephone  Co.)  ;  The  Sole  of  the  Shoe 
(Marshall-Eclipse  Div.,  Bendix)  ;  The  Golden 
Circle  (WAST  T'V);  Thompson  Academy  Story 
(Thompson  Academy)  ;  A  Gem  in  the  Green 
(Darling  Inn);  Fingertip  Power  by  Porter  (H. 
K.  Porter  Co.)  ;  Unto  the  Least  of  These  (Gra- 
ham Home  for  Children)  ;  The  Bear  Pad  Story 
(Behr-Manning   Co.   Div.,   Norton   Co.). 


CREATIVE  ARTS   STUDIO,   INC. 

814  H  Street,  N.W.,  Washinulori   1,  I).  (. 
Phone:  REpublic  7-7152 

Date  of  Incorporation:   1942 

Milton   R.   Tinsley,  President 
George  W.  Snowden,  Vice-President 
Lloyd   B.   MacEwen,   Treasurer 
Philip  G.  Arnest,  Production  Director, 

Photography 
William  S.  Brownlee,  Production  Director,  Art'i 


W.  Wilson  Taylor,  Project  Supervisor 
William  R.  Duffy,  Project  Supervisor  j 

Frank   S.   Stewart,   Technical  Art   Dept. 
Robert  Schulman,  Art  &  Design  Department     t 
Anthony  Scaffa,  Photography  Department         ] 

Services:  Motion  pictures — commercial,  train-j 
ing,  educational  and  informational;  T'V  com-l 
mercials;  slidefilms  and  slides;  charts;  art  work) 
of  all  types;  scripts;  creative  exhibits  design;! 
kit  materials,  etc.  Facilities:  35mm  and  16mm j 
animation,  still  photography,  titling,  researchi 
and  writing,  designing  and  complete  art  service.! 

RECENT       PRODUCTIONS       AND      SPONSOR  S|| 

MoTio.\  Pictures:  Polaris-Time  for  Survival 
(U.  S.  Information  Agency) ;  Better  Smalll 
Engines  (U.  S.  Army  Engineers)  ;  Flight  In- 
struments, 2  films  (U.  S.  Navy);  The  Sfcw.W 
United  States  (Henry  J.  Kaufman  &  Assoc,  i  : 
History  of  the  Marine  Corps  Amphibious  Opera- 
tions (U.  S.  Marine  Corps).  FiL.M  Reports:  for 
Asphalt  Institute;  The  Martin  Co.;  Atlantic  Re- 
search; Office  of  Naval  Research.  T'V  Films:  7 
spots  (U.  S.  Employment  Service) ;  12  spnt.^ 
(Office  of  Civil  &  Defense  Mobilization);  The 
Washington  Post;  The  Heeht  Co.  SLIDEFILMS: 
Air  Breaks;  Moisture;  Infrared;  Gasoline  En- 
gines (U.  S.  Army);  The  Frac-Shot  Sl-'^i 
(Reynolds  Aluminum);  The  Miracle  of  Wot:  r 
(Dept.  of  Interior)  ;  The  Jamestotvti  Story  (Com- 
monwealth of  Virginia);  Plant  Inspector  (--As- 
phalt Institute);  Flight  Service  Station;  Flight 
Service  Program;  Airport  1  &  2  (Federal  Avia- 
tion Agency);  The  Salcsmakers  (Owens-Corning 
Fiberglas)  ;  Teachers  are  Politicians;  Every 
Teacher;  Directions  for  the  Future  (Nat'l.  Edu- 
cation .Assn.);  Florentine  Art;  American  A'' 
(Nat'l.  Gallery  of  Art);  The  Manpower  Sen.x: 
Interviewing;  Owned  Dwellings  &  Mortgages; 
Incoyne;  Medical  Care  (Dept.  of  Labor);  /»i- 
pressions  and  Expressions  (American  Red 
Cross);  Earning  Opportunities  ( Rodel  Produc- 
tion); Plumbing  Codes;  Central  Mortgage  Bank 
(Nat'l.  Assn.  of  Home  Builders);  4(;i  in  Adver-' 
tising  (U.  S.  News  &  World  Report);  Recruit- 
ing film,  no  title  (Internal  Revenue  Service); 
Elevator  and  Escalator  (General  Services  .Ad- 
min.); Microfeed;  Universal  Grinders  (Landi? 
Tool);  The  Ground  You  Cover;  Enumerators  ot 
Work;  Industry,  Occupations  &  Class  "1 
Workers;  Income  (Bureau  of  the  Census)  ;  Your 
Federal  Employee's  Health  Benefits  Program 
(Civil  Service  Commission) ;  The  Story  of  IT/i./.  • 
sale  Grocers  (Wholesale  Grocers);  Telephm:  s 
for  the  Community;  Waste  Disposal  for  ih- 
Community;  Transportation  for  the  Comniuvlfi: 
Electricity  for  the  Community;  Water  for  '!'■ 
Community;  Gas  for  the  Community  (Encyil"- 
paedia  Britannica  Films,  Inc.);  Famdy  Saiehi: 
Why  Family  Action;  Family  Fallout  Shrltirs; 
Family  Action;  Family  Health  (Office  of  Civil 
&  Defense  Mobilization)  ;  The  Story  of  Joe 
Burton  (Commercial  Credit  Equipment  Corp.); 
The  Manville  Story    (J.   Walter  Thompson). 


Y)^  this  symbol,  appearing  over  a: 
producer's  listing,  indicates  that  display  adver-: 
tising  containing  additional  and  useful  refer- 
ence data  appears  in  other  pages  of  this  1 1th 
Annual  Production  Review  issue. 
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I  FILM  SERVICES,   INC. 

1336  Massachusetts  Avenue,  X.  \V., 

Washington  5,  D.  C. 
Phone:   REpublic  7-6277 

Date  of  Organization:  January,   lOtjO 

]    William  J.  Gage,  Presidetif 

Leonard  Grossman,  Executive  Producer 
I    Inire  L.  Toth,  Techuical  Director 
I    Freda  Barbarika,  Art  Director 
I    Gregory  M.  Bell,  Jr.,  Sales  Repr. 

Services:  Motion  pictures  and  filmstrips  for  in- 
iustry,  government  and  TV.  Art,  animation  and 
Jtle  service  for  producers.  Complete  picture  and 
'sound  track  editing  service.  Facilities:  Oxberry 
Animation  equipment  with  35mm  and  IGmm  cam- 
I'ras;  Auricon  1200  camera  equipped  for  kine- 
iscoping.  Complete  art  and  title,  35mm  and  IGnim 
editing  departments;  syncsound  location  record- 
ing equipment. 

';ecent     productions     and     sponsors 

Motion  Pictures:  Fabrication  of  Fuel  Cells 
|Allis-Chalmers)  ;  Con  America  Afford  Better 
Schools^  (National  Education  Assn.);  Accent  on 
lay  (New  Holland  Machine  Co.);  Wild  Ponies 
'/  Chincoteague  ( Westinghouse  Broadcasting 
Zo.)',  Building  Better  Cities  (Chamber  of  Com- 
nerce  of  the  U.  S.)  ;  /.  U.  E. —  Union  in  a  Hurry 
[Maurer  Schubel  &  Fleisher  Agency)  ;  Restraint 
'n  Oil  Painting  (Eliot  O'Hara).  Animation 
sequences  Only  for;  Minuteman,  Missile  &  Mis- 
tion:  Inside  the  Weather  (National  Film 
ptudios)  ;  Racing  Planned  for  Pleasure  (J  &  F 
productions).  Filmstrips:  Your  Child's  Intelli- 
gence: 1960  Courention  Highlights  (National 
Education  .Assn.);  Swit::erland  (National  Geo- 
a:raphic  Society).  TV  Commercials:  for  Schind- 
ers  Peanut  Butter,  Mann's  Potato  Chips,  Fiesta 
orn  Chips  (Courtland  D.  Ferguson  Agcy.)  ; 
Humane  Society  of  the  U.  S. 


FRIAR   GRAPHICS,   INC. 

8422  Georgia  .\ve.,  .Silver  Spring,  Md. 
Phone:  Jlniper  8-7973 

Date  of  Organization:  September,  1959 
Date   of   Incorporation:    October,    1960 

Affiliate:  New  York  Studios,  354  West 
45th  St.,  New  York,  N.  Y. 

Marvin  J.    Fryer,   President 
Duard  M.  Eddins,  Vice-President 
Ann  Eubank  Fryer,  Secretary 
Edgar  L.  Brokaw,  Supervisor  of  Live 

Production  &  Editorial 
Edgar  J.  Smith,  Account  Supervisor 

Services:  Complete  motion  picture  and  slide  film 
broduction;  animation;  location  and  studio  pho- 
nography;  scripts;  editing;  government,  business. 
Industrial  and  TV  films.  Facilities:  Technical 
^nd  commercial  animation,  live  production  and 
Editorial  .staff  and  facility;  research  and  script; 
11375  sq.  ft.  street  level  sound  stage,  22'  ceiling; 
Mole-Richardson  lighting;  two  editorial  rooms; 
(screening  room. 

llECENT       PRODUCTIONS      AND       SPONSORS 

iMoTiON  Pictures:  SNAP  lA  and  III:  Thermi- 
inics  Isotope  Power  Systems  (Martin  Nuclear); 
7arc  and  Feeding  of  Microphones  (Federal  Avia- 
ion  Agency)  ;  Orthodontia  (U.  S.  Navy)  ;  Classi- 
ried  engineering  reports  (Mai'tin  Baltimore)  ; 
Faces   of   NAC    (Oeveste   Granducci). 


'Four 


NATIONAL   FILM  STUDIOS,   INC. 

lO.T  11th  Street,  S.E.,  Wa-shington  3,  D.  C. 
Phone:  Lincoln  6-8822 

Date  of  Organization:   1953 

Harold  A.  Keats,  President 

F.  William  Hart,  Managing  Director  & 

Treasurer 
Edward  W.  Alfriend,  IV,  Vice-President 
Stanley  Allen,  Vice-President 


NATIONAL    FILM    STUDIOS:    CONT'D. 

Services:  Complete  35mm  and  16mm  motion 
picture  production.  Facilities:  Completely 
equipped  studio  including  air  conditioned  sound 
stage;  equipment  and  personnel  for  studio  or 
location  production;  editorial  facilities;  sound 
recording. 

RECENT       PRODUCTIONS      AND      SPONSORS 

MOTIO.N-  Pictures:  Minuteman,  Missile  and  Mis- 
sion (Thiokol  Chemical  Corp.)  ;  Management 
Development  (Chesapeake  &  Potomac  Telephone 
Co.);  Soil  and  Life  (United  World  Films). 
TV  Films:  Joseph  Bierne  Report  (Communica- 
tions Workers  of  America  and  Maurer,  Schue- 
bel  &  Fleisher);  Hubert  Humphrey  Campaign, 
series  (Maurer,  Schuebel  &  Fleisher);  The 
Ticentieth  Century,  special  sequences  with  Wal- 
ter Cronkite  (CBS-TV)  ;  Medical  News,  sequences 
(Sudler  &  Hennessy).  TV  Commercials:  for 
Allstate  Insurance  Co.  (Leo  Burnett  .Agency); 
Kaiser  Aluminum  (Young  &  Rubicam)  ;  Marine 
Corps  Recruiting    (U.   S.   Navy). 


if  CJ  lILi^  CI 


MIDDLE     ATLANTIC 


District  of  Columbia:  Cont'd. 


NORWOOD   STUDIOS,   INC. 

926    New    Jersey    .\venue,    N.W.,    Washington 

1,  D.  C. 
Phone:  District   7-2992 

Date  of  Organization:  1951 
Philip  Martin,  Jr.,  Pres.,  Exec.  Producer 
Tom  Burrowes,  Vice-Pres.,  Controller 
Jackie   Martin,   Vice-Pres.,   Sales   & 

Public  Relations 
Glenn  Johnston,  Vice-Pres.,  Director 

of  Photography 
John  J.  O'Dowd,  Secretary 
Carl  Robinson,  Associate  Producer 
Werner  Schumann,  Associate  Producer 
Boyd  Wolff,  Head,  Writing  Department 
Ray  Haney,  Director  of  Music 
Cai-l  Fowler.  Chief  Editor 
Ralph  W.  Collett,  Head,  Editorial  Serv. 

Services:  Production  of  motion  pictures  for 
theatrical,  non-theatrical  and  TV.  Facilities: 
35  and  16mm  Mitchell  cameras,  lighting  and 
grip  equipment  and  transportation  equipment. 
Editorial  and  projection  facilities.  Westrex  and 
RCA  sound  recording.  Sound  stages. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Contrails,  13  films  (U.  S. 
A.  F.) ;  Challenge  of  Leadership;  Case  of  Mis- 
sing Magnets;  Instructions  or  Obstructions 
(Bureau  of  National  Affairs)  ;  World  Affairs — 
Africa;  iru)7rf  Affairs — India;  four  films  (I  &  E. 
Dept.  of  Defense);  Radiological  Defense;  Sur- 
vival in  Schools  (0.  C.  D.  M.)  ;  A  Bright  Future 
(U.  S.  Marine  Corps).  TV  Films:  Americatis  at 
Work,  continuing  series  of  52  films   (AFL-CIO). 

PARAGON   PRODUCTIONS 

2810   Pennsylvania   .\venue,   N.W., 

Washington   7,   D.  C. 
Phone:  FE  3-.32.52 

Date  of  Organization:   1957 

Chas.   B.  McVay,  IV,  Producer-Director 

Frances  Millington,  Creative  Director  & 

Script  Supervisor 
Joseph  P.   Devito,  Photographic  &  Editorial 

Director 
Vern  T.  Jocelyn,  Director  of  Sales 

Services:  Educational,  industrial,  informational, 
technical  and  commercial  16mm  motion  picture 
production.  Facilities:  Complete  facilities  for 
16mm  motion  picture  production. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Pullman  of  the  Air  (.Airwayte 
International);  A  Tour  of  Pine  Ridge  (.Atlantic 
Research  Corp.);  The  First  Independence  Day 
(Government  of  Nigeria);  Inspecting  Sewers  by 
Closed  Circuit  Television  (Industrial  Pipe  Re- 
pair   Corp.);    Solaris    (Vitro    Laboratories). 

These  Exclusive  Review  Reports  Are 
a  Copyrighted  Business  Screen  Feature 


^ 


PILGRIM   FILM  SERVICE,   INC. 

1822  M   Street,  N.  W.,  Washington,   D.  C. 
Phone:  FEderal  8-7255 

Date  of  Organization:  June,  1955 
Date  of  Incorporation:  January,  1959 

Robert  Pilgrim,  President 
Robert  Vance,  Vice-President 
Dennis  Pilgrim,  Secretary-Treasurer 

Services:  Art  and  animation,  16mm  and  35mm 
animation  photography;  storyboards;  hot  press 
titles  and  photography;  filmstrips,  film-a-graphs. 
Featuring  16mm  film  optics  and  titles  in  color 
supered  over  live  scenes.  Facilities:  Three  ani- 
mation stands;  Bell  &  Howell  and  Maurer  cam- 
eras. 35mm  and  16mm  optical  effect  printers;  two 
hot  presses;  complete  ATF  type  faces;  art  de- 
partment;  16mm  and  35mm  projection  facilities. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures  (Filmagraphs)  :  .Man  and 
Masonry  (Allied  Masonry  Council)  ;  The  Lincoln 
Story  (U.  S.  National  Park  Service);  The 
Climate  that  Sells  (.Air  Conditioning  &  Refrig- 
eration Institute).  Slidefilms:  Enumerators  at 
Work  (U.  S.  Bureau  of  the  Census);  This  Is 
Y'our  NSTA   (National  Science  Teachers,  NEA). 

POTOMAC   FILMS,   INC. 

1536   Connecticut   .Ave.,   Washington  6,   D,  C. 
Phones:  NO  7-7094;  NO  7-7062 

Date   of  Incorporation:   October,   1959 

Foreign  OflSces:  Bolivia:  Casilla  555,  La  Paz, 
Kenneth  Wasson.  West  Germany:  Martius- 
strasse  8,  Munich.  Dr.  Norman  Pen 
Schenker.  Spain:  Juaquin  Maria,  Lopez  68, 
Madrid.  Hugo  Serra  Hamilton. 

Jarvis  Couillard,  President 
Nicholas  C.  Read,  Vice-Pres.  &  Treas. 
Marian  B.  Shank,  Seer.  &  Business  Mgr. 
Nicolas  Noxon,  Production  Manager 

Services:  Motion  picture  and  filnistrip  produc- 
tion for  business,  government,  church  and  public 
agencies;  overseas  productions.  Specialists  in 
public  service  films.  Facilities:  Complete  studio, 
on-location  equipment  and  creative  staff. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  From  Five  to  Seven-Thirty 
(American  Temperance  Society)  ;  Dental  Assist- 
ant (Public  Health  Service,  U.  S.  Dept.  of 
Health.  Education  &  Welfare)  ;  All  in  a  Lifetime 
(National  Education  Assn.)  ;  The  Run  (John 
Hay)  ;  Skippy  and  the  ith  R  (Trafco)  ;  Refugees 
in  Europe,  working  title  (National  Council 
Protestant  Episcopal  Church)  ;  Bolivian  Boy 
(Nicholas  C.  Read).  TV  Films:  Writers  of  To- 
day, series   (National  Educational  TV  &  Radio). 


Reid  H.  Ray  Film  Industries,  Inc. 

438  Washington  Building,  Washington  5,  D.  C. 
Phone:   District  7-8729 

Frank  Havlicek,  in  charge. 

(See  complete  listing  under  St.  Paul,  Minn.) 


RODEL  PRODUCTIONS,  INC. 

2424  G  Street,  N.W.,  Washington,  D.  C. 
Phone:  ME  8-0770 

Date  of  Organization:   1950 

Del  Ankers,  President 

Fritz  Roland,  Secretary-Treasurer       (Cont'd.) 
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MIDDLE    ATLANTIC    STATES: 


RODEL   PRODUCTIONS:  CONT'D. 

Services:  Motion  picture  production,  sound  re- 
cording, slidefilms.  Facilities:  25'  x  TjO'  shooting 
stage:  25'  x  25'  recording  stage;  Complete  4 
dummy  Stancil-Hoffman  Interlock  facilities  (runs 
both  24  fps  or  25  fps  for  European  productions) ; 
IGmm  Mitchell-Auricon;  Arriflex;  Cam.  dolly, 
mike  booms,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'RES:  Made  By  Hand  (Porsche 
Auto.  Co.,  Germany)  ;  A  Xcw  Dimcn,^ion  in 
Comfort  (Allied  Chemical  Corp.)  ;  Bright  With 
Promisr  (Geisinger  Hospital,  Danville,  Pa.)  ; 
Suit  That's  Trumps  (Sagner  Co.,  Baltimore. 
Md.,  thru  Henry  J.  Kaufman  Co.).  Slidefilms: 
Eight  Mutual  Fund  sales  films  (Kalb  Voorhis 
&  Co.). 


* 


TECHNICAL  ANIMATION  STUDIOS,  INC. 

11240  Triangle  Lane,  .Silver  Spring,  Md. 
Phone:  Jlniper  8-5634 

Date  of  Incorporation:  January,  1959 

Robert  T.  Sorrell,  President-Treasurer 
Mary-Esther   H.    Sorrell,    Viee-President — 
Secretary 

Services:  Producers  of  technical  art  and  anima- 
tion for  film  producers,  industry  and  govern- 
ment; film-a-graphs;  filmstrips,  slides  and  over- 
head projections,  presentations;  IGmni  and  .'35mm 
b&w  motion  pictures.  Facilities:  Animation 
stand,  16mm  and  35mm;  art  and  animation  pro- 
duction equipment  and  art  staff. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Project  Mercury  MR-2  (Na- 
tional Aeronautics  &  Space  Admin.);  The  Eyes 
Have  It  (Federal  Aviation  Agency  for  Milner- 
Fenwick)  ;  Alpha  Survey  Eqiiipynenf  (U.  S.  Navy 
for  Sam  Orleans  &  Associates)  ;  TVA  Revenue 
Bonds  #2  (Tenn.  Valley  Authority  for  Sam 
Orleans  &  Associates).  Slidefilms:  Untitled 
sales  meeting  presentation  (International  Busi- 
ness Machines). 

United   Film  &  Recording  Studios,  Inc. 

425  -  13th  St.,  N.'W.,  'Washington,  D.  C. 
Ken  Buchanan,  Washington  Representative 
(See  complete  listing  under  Chicago   area) 


# 


WASHINGTON   VIDEO   PRODUCTIONS,    INC. 

24  F  Street,  X.  W..  Washington  1.  D.  C. 
Phone:    Lincoln   6-1300 

Date  of  Incorporation:    1948 

Branch  Offices:  New  York;  15  East  40th 
Street,  New  York  16.  Phone:  LExington 
2-9450.  ■Wendell  Sether.  England:  203  Regent 
Street,  London  WI.  Howard  Connell.  Japan: 
CPO  Box  710,  Tokyo.  Ian  Mutsu. 

George  F.  Johnston,  President 

Services:  35mm  and  16mm  color,  b&w  motion 
pictures.  Facilities:  Large  stage,  complete  light- 
ing, grip  and  camera  equipment  for  16mm  and 
35mm  production.  Cover  U.  S. ;  overseas  produc- 
tion experience  with  emphasis  on  Far  East. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Call  to  Order  (International 
Chemical  'Workers);  Tu'enty  Fifth  Anniversari/ 
(United  Rubber  "Workers);  An  American  Storn 
(Allen-Bradley  Co.)  ;  Operation  and  Maintenance 
of  Diesels;  Operation  Abolition  (Libby  Welding 
Co.);    Untitled    (Aerojet-General). 

For  the  BEST  In  Film  Production  Sources 
— Refer  to  These  Review  Pages  in   1961 


Wilding    Inc. 

31,'!0  Wisconsin  .Ave.,  Washington  16,  D.  C. 
Phone:  KE  7-15GS 

Myles  Garrigan,  Account  Executive 

(See   complete   listing   under   Chicago    area) 


Willard   Pictures,   Inc. 

1536  Connecticut  Ave.,  N.  W., 
Washington,  D.  C. 

John  T.  Gibson,  Representative 

(See  complete  listing  under  New  York  City) 


MARYLAND 

Metropolitan  Baltimore 


HALLMARK   FILMS  AND   RECORDINGS,  INC. 

1511  East   North  Ave..  Baltimore,  ,Md. 
Phone:  VE  7-3516 

Date  of  Organization:  June,  1960 

Max  Brecher,  President 
Beatrice  Canter,  Vice-President 
J.  E.  Doyle,  Sales  Manager 
Horace  Elias.  Executive  Producer 

Services:  Producers  of  motion  pictures,  sound 
slidefilms,  T'V  spots.  Facilities:  Sound  stage; 
35mm  and  16mm  equipment;  editorial  and  ani- 
mation facilities. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Poultry  Festival — 1960  (Del- 
marva  Poultry  Institute)  ;  A  Family  Guide  to 
Survival  (City  of  Baltimore)  ;  This  Is  Maryland 
(Dept.  of  Economic  Development)  ;  Radiation 
Survey  Instruments  (State  of  Maryland,  Civilian 
Defense  Agency).  TV  Commercials:  for  Savings 
&  Loan  (Rich-Lee  Advg.)  ;  Luby  Chevrolet  (Paul 
Silver  Advg.);  Kool  Vent  (Strakes  Advg.); 
Madera  Wines    (A.  L.  G.  Advg.). 


MILNER-FENWICK,   INC. 

3800   Liberty  Heights   Ave..   Baltimore   15,   Md. 
Phones:  MOhawk  4-4221;  Liberty  2-7147 

Date  of  Incorporation:   1956 

Ervin  M.  Milner,  President 
Robert  T.  Fenwick,   \'ice-President 
Hoby  Wolf,  Vice-Presi<lent,  Sales 
Gary  Hughes,  Art  Director 
A\  Walker,  Production  Manager 

Services;  Scripts,  storyboards,  live  photog- 
raphy, animation,  brochures,  sales  presentations, 
titling,  editing,  opticals.  Facilities:  Sound  stage, 
mobile  studio  van  with  Moviola  dolly,  70-acre 
movie  lot  with  airstrip;  16mm  and  35mm  equip- 
ment; live  and  animation  optical  camera,  360° 
animation  stand.  All  services  and  equipment  for 
rent. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  Bci/ond  Silence:  Growth  of 
Language  (U.  S.  Information  .Agency)  ;  Civil 
Engineers  (U.  S.  Navy);  Medical  Genetics  #2 
(National  Foundation)  ;  Basic  Telephony  (U.  S. 
Army);  Breaker  &  Bonus  ( Westinghouse). 
Slidefilms:  Untitled  recruitment  film  (Hampton 
Institute).  TV  Commercials:  for  Bunker  Hill 
Beef  (C.  G.  &  A.)  ;  Internal  Revenue  Service. 
Producer  services  performed  for  various  indus- 
trial  and   governmental   agency   clients. 


MONUMENTAL    FILMS   AND 

RECORDINGS,    INC. 

2203  .Maryland  Ave.,   Hallimore  IX,  Md. 
Phone:  CHesapeake  3-2519 

Date  of  Organization:  1950 

John  D.  A'Herns,  President  &  General 

Manager 
Vernon  P.  Spedden,  Vice-President  &  Dirir- 

of  Cinematography 
C.   Wilbur   Taylor.    Vice-President   &   S«;<i    - 

I'isor  Sound  Dept. 
Dan  Lyons,  Director  of  Recording  &  Miximi 
Edouard   Hilbert,  Animation   Director 
Thomas  Meet,  Art  Department 
Mae  Guckert,  Director  of  Office  Personnel 

Services:  Motion  pictures,  slidefilms  and  radii, 
ti-anscriptions  for  advertising,  public  relations 
training  and  television.  Facilities:  2  soum 
stages,  35mm  BNC  Mitchell,  3  Arriflex  and  Bel' 
&  Howell  cameras,  1200  ft.  16mm  Auricon? 
Cine  Specials,  dollies,  blimps,  script  promptei 
etc.;  complete  stage  and  location  lighting;  ar 
department,  animation  stand;  separate  record 
ing  studio  complete  with  interlock  projection  am 
16mm  magnetic  tape,  U"  Ampex  and  Presto  tap' 
machines,  complete  Ampex  stereo  console  an' 
allied  recording  equipment.  Western  Electri 
eight-channel  mixer,  music  library,  etc.;  com 
plete  Kinescope  picture  and  sound  facilities  in) 
eluding  off  the  air  monitor;  complete  cuttini 
rooms  equipped  with  16mm  and  35mm  Moviola' 
and   hot  splicers. 

RECENT      PRODUCTIONS      AND       SPONSOR 
Motion   Pictures:   Jet   Traffic  Control  Miliin: 
(Federal    Aviation   Agency);    The   Dual-Pur j.^^f 
Room     (Portland    Cement    Assn.)  ;    Coil    Sprini 
Connector    (Bell    Laboratories);    Where    Will 
Be?      (Structural      Clay      Products      Institute) 
Family  Fail-Out  Shelter   (Office  U.  S.  Civil  am 
Defense   Mobilization)  ;   Martin  Missiles;  Martii 
Security    (Martin  Aircraft  Corp.)  ;   Hypospadia 
(Dr.    H.    L.    Mays   and    Univ.   of   Maryland);    .^ 
Week   of   Friendship   Airjiort    (United    .Airlines 
American      Airlines;      Eastern     Airlines;      Pan 
.American)  ;  Reiads  in  Motion   (State  Roads  Com 
mission);    Farmorama    (Massey-Ferguson    Co.) 
Close  to  Home   (Community  Chest — Red  Cross) 
The    Princess    Phone    (C    &    P    Telephone    Co.)^ 
Filmstrip:  Untitled  (Black  &  Decker  Mfg.  Co.) 
TV   Commercials :    for   National   Lumber   -Assn 
(VanSant,  Dugdale  Co.);  National  Brewing  Co.' 
Cloverland    Bottling  Co.    (W.   B.   Doner  &   Co.) 
Mercy      Hospital       (Shriver      Co.);       Baltimor. 
Federal   (John  Unitas — Emery  Advg.  Co.) ;  Bee 
•N'      Skittles      (U.      S.      Brewers      Foundation): 
Chevrolet.  i 


STARK-FILMS 

537  N.  Howard  Street,  Baltimore  1,  Md. 

Phone:  LE  9-3391 

Date  of  Organization:   1920 

Milton  Stark,  President 

Rose  S.  Stark,  Secretary 

Robert  M.  Stark,  Treasurer 

C.  J.  Falkenhan,  Production  Manager 

Harold  Elkin,  Purchasing.  Personnel  Mgr. 

Services:   Produce   16mm  color,  b&w  silent  am 
sound    films.    Sound,    silent    slidefilms.    Trainei 
personnel   available   anyplace   in   the  world.   Fa 
cilities:  Small,  modern  studio;  complete  camera 
production  and  editing  equipment. 
RECENT      PRODUCTIONS      AND      SPONSOR 
Motion   Pictures:    .Aluminuni   Siding    (Reynold 
Metals    Co.);    Hold   High    the    Torch    (Americai 
Dairy  Assn.)  ;  It's  In  the  Cup  (Maryland  Bakim 
Co.);   Olympic  Highlights    (U.   S.   Olympic  Com' 
mittee).    Slidefilms:    Benefit    Rights    Interview. 
presentation    (Employment  Security  Dept.,  Stati, 
of  Maryland). 


These  Exclusive  Reviev*  Reports  Are 
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NEW     JERSEY 


HENRY  CHARLES  MOTION  PICTURE  STUDIOS 

Plaintield  Avenue,  Edison,  N.  J. 
Phone:  Kilmer  .t-5104 

Date  of  Organization:   19.i0 

Henry  Charles,  President 

John  Dunnachie,  Vice-President 

Henry  Fleischer,  Secretary-Treasurer 

Services:  3.5mm,  16mm.  8mm  motion  pictures, 
.slidefilms,  color  and  b&w  still  photographs,  art- 
work, advertising,  promotion  and  sales  presenta- 
tions. Facilities:  Studios,  cutting  rooms,  dark- 
rooms, office,  projection  room  and  projection 
jhooth;  .3.^mm.  Ifimm,  8mnT  cameras  and  projec- 
tion. 

RECENT      PRODUCTIONS      AND       SPONSORS 

(Motion  Pictures:  The  IVildwoods  by  the  Sea 
l(P.  R.  Dept,  Wildwood,  N.  J.);  Vacation  at 
'.Wildu-ood  (Rio  Motel);  Sales  Talk  with  Jon- 
athan Winters  (This  Week  Magazine)  ;  Your 
\police  Department  (Woodbridge  Police  Dept.)  ; 
Camera  Eye  on  New  Jersey  (Public  Service 
Electric  &  Gas  Co.,  Newark). 


FIORE  FILMS 

128  .Mallory   Avenue.  Jersey   City  4.  N.  J. 
Phone:   HEnderson  2-4474 

Date  of  Organization:   1951 

Branch  Office:  Room  1005,  723  Seventh  Ave., 
New  York  19,  N.  Y.  Phone:  DIgby  9-0845. 
William  Kohler,  Executive  in  charge. 

Al  Fiore,  Production 
M.  A.  Fiore,  Sr.,  Executive  Director 
Will   Kohler,  Photography  &  Sound 
Anthony  Santasieri,  Distribution 

Services:  35mm  and  16mm  educational  and  docu- 
mentary, public  service  films,  b&w  or  color,  for 
industry,  TV,  public  relations,  religious  and 
civic  organizations.  Sound  slidefilms;  animation: 
TV  commercials.  Facilities  :  Complete  35mni  and 
16mm  filming  and  editing  equipment,  70'  x  110' 
sound  stage. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Pig  League  S'lldering  (Her- 
|cules  Chemical  Co.)  ;  Sherlock  McKanick  Cata- 
[logue  (Standard  Motors,  Inc.);  Cutting  Methods 
i(Pei-ma-Foam,  Inc.);  Domestic  Hardbnard  Rc- 
'port  (Lane  &  Young,  Inc.)  ;  Untitled  promotional 
ipresentation  (Friend-Reiss  Advg.).  TV  Com- 
mercials: for  Melnor  Lawn  Sprinklers  (Smith- 
iGreenland  Advg.  Co.);  Hassenfeld  Toys  (Grey 
iAdvg.);  Art  Crayons,  Inc.  (Sargent  Co.);  Tri- 
:Bond  Tile  (Mastro  Plastic  Co.);  Wonder  Car- 
Itoons   (Wonder  Art  Co.). 


JERRY  LONG  PRODUCTIONS,  INC. 

509  Valley  .Street,  Maplewood,  N.  J. 
Phone:  .SOuth  Orange  3-5715 

Date  of  Organization:  1946 
Date  of  Incorporation:   1956 

Andrew  J.  Long,  President 
Richard  W.    Lawall,   Vice-President 
Gaylord   Welker,  Seci'etary-Treasurer 
Donald  A.  Burns,  Sales 
Denis  R.  Malin,  Sales 

Services:  Complete  audio-visual  service  in  16mm 
and  35mm  motion  pictures,  filmstrips  and  slides 
'for  business,  industry,  education  and  TV.  Image 
[building  public  relations  films,  sales  and  train- 
'ing  films.  Specialization  in  editorial  and  sound- 
track work  to  update  old  productions.  Facilities: 
Full  creative  and  production  service  from  script 
through  release  printing.  Newly  enlarged  facili- 
ties include  sound  stage,  editing  rooms,  scenic 
dock,  artist's  studio,  film  vault,  special  recording 
booth.   Auricon,   Mitchell.   Eastman   equipment. 

iRECENT       PRODUCTIONS      AND       SPONSORS 

|M0TiON  Pictures:  Report  from  Thiokol:  Pohjsul- 


JERRY   LONG    PRODUCTIONS;   CONT'D. 

fides  for  Industry  (Thiokol  Chemical  Corp.); 
Child  leith  a  Cold  (Schering  Corp.)  ;  The  Perma- 
Flex  Way  (Perma-Flex  Mold  Co.);  Rx:  Caution 
(Ciba,  Schering,  Smith,  Kline  &  French);  Have 
Fun  ivith  Pop,  radio-TV  Roundup  production 
(U.  S.  Rubber)  ;  Mechanical  Controls — Servo 
Actuators,  editorial  service — track  (Cui'tiss- 
Wright  Corp.);  Monrobot  XI,  management  pres- 
entation  (Monroe  Calculating  Machine  Co.). 


STAR   INFORMATIONAL   FILMS 

240  West    Front  .Street,  Plainfield,  N.  J. 
Phone:  Plainfield  5-8343 

Date  of  Organization:  1955 

Arthur   Krienke,  Owner 

Services:  Industrial,  sales  and  public  relations 
films.  Facilities:  Complete  16mm  facilities; 
Mitchell  and  Eastman  cameras;  stop  motion, 
time-lapse  equipment;  special  camera  stands; 
photomicrographic  equipment;  tape  and  syn- 
chronous sound  recorders;  1800  ft.  studio;  light- 
ing equipment;  cutting  rooms;  darkroom;  spe- 
cial effects  and  model  shop. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Food  for  a  Growing  World; 
First  Operational  Plans  Workshop  (Chas.  Pfizer 
&  Co.,  Inc.)  ;  Spennicidal  Testing  Procedures 
(Ortho  Pharmaceutical  Corp.)  ;  Gymkhana  '60 
(Continental  Motors,  Inc.).  Slidefilms:  Progress 
and  Pumps  (Standard  Pump  Div.,  Worthington 
Corp.). 


ON   FILM,   INC. 

33  Witherspoon  Street,  Princeton,  N.  J. 
Phone:  WAlnut  1-7800 

Date  of  Organization:   1951 

Branch  Office:  315  East  55th  Street,  New 
York,  N.  Y.  Phone:  PLaza  9-0920.  Morton 
Schaps,  Don  Sweet. 

Robert  Bell,  President 

Frederick  Johnston,  Jr.,  Treasurer 

Tracy  Ward,  Dir.  of  Research  &  Devel. 

Mary  Fairley,  General  Manager 

William  West,  Business  Manager 

Bert  Spielvogel,  Director  of  Photography 

Kenneth  Drake,  Director  of  Optical  and 

Animation  Department 
Carlo  Arcamone,  Supervising  Editor 
Edna  Paul,  TV  Supervising  Editor 
Al  Califano,  Budget  Director 
.'Arthur  Silverberg,  Coordinator 
John  Becker,  Producer-Director 
Kenneth  Marthey,  Producer-Director 
Hugh  Johnston,  Producer 
Tom  Spain,  Producer 
William  Nefi',  Producer 
Peter  Parasheles,  Producer 
David  Hanser,  Producer 
Joseph  Fiorelli,  Producer  in   Training 
Ellen  Currie,  Writer 
Odmund  Arnesen,  Studio  Manager 
Thomas  Phox,  Stage  Manager 
Natalie  Oriel,  Artist 

Services:  Creation,  production  and  distribution 
of  motion  pictures,  sound  slidefilms  and  TV 
commercials  for  industry,  government,  agricul- 
ture and  television.  Public  relations,  sales  pro- 
motion, special  purpose,  merchandising,  medical 
and  training  films.  Facilities:  16mm  and  35mm 
cameras,  5500  sq.  ft.  sound  stage,  animation 
stand  and  camera,  magnetic  recorders,  art  de- 
partment, staff  writers,  directors,  editors  and 
artists. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Keeping  Up  with  Baby 
(William  Carter  Co.,  Inc.);  The  Wonderful  Way 
to  South  America  (Moore-MacCormack  Lines, 
Inc.)  ;  Why  They  Buy  (Aluminum  Co.  of  Amer- 
ica) ;'  The    Symbol    of    Better    Living     (General 


jf  a  in-Af  a 


MIDDLE      ATLANTIC 


ON   FILM:  CONT'D. 

Electric  Co.) ;  Someone's  in  the  Kitchen  (General 
Foods  Corp.)  ;  The  Story  of  Ethicon  Sutures 
(Ethicon,  Inc.);  The  Kitchen  Keyboard  (The 
R.  T.  French  Co.  &  Harsche,  Rotman  &  Druck, 
Inc.);  Photo  That  Won  by  a  Walk  (Delaware 
Valley  United  Fund).  Slidefilms:  The  Hand  of 
Quality  (James  Lees  &  Son  Co.).  TV  Com- 
mercials: for  N.  W.  Ayer  &  Son,  Inc.;  Benton 
&  Bowles;  Campbell-Ewald;  Dancer,  Fitzgerald 
&  Sample;  Fuller,  Smith  &  Ross;  Henderson 
Advg.;  Ketchum,  MacLeod  &  Grove;  Lambert  & 
Feasley;  C.  J.  LaRoche;  Lennen  &  Newell;  Me- 
Cann-Erickson;  Morse  International;  Norman, 
Craig  &  Kummel;  J.  Walter  Thompson;  Erwin 
Wasey,   Ruthrauff  &   Ryan;    Y'oung  &   Rubicam. 


* 


Parthenon    Pictures 

(In  association  with  The  Princeton 
Film  Center,  Inc.) 

Princeton,  New  Jersey 
Phone:   WAlnut  4-3550 

Gordon  Knox,  Representing 

(See  complete  listing  under  Los  Angeles  area) 


0 


THE   PRINCETON    FILM   CENTER,   INC. 

Mt.  Lucas  Road,  Princeton,  New  Jersey 
Mailing  Address:  P.O.  Box  431.  Princeton.  N.  J. 
Phone:  WA  4-3550 

Date  of  Organization:  1940 
Date  of  Incorporation:  1946 

Gordon  Knox,  President 

John   Bell,  Treasurer 

A.  E.  Hogarty,  Secretary 

Services:  Producers  and  distributors  of  docu- 
mentary and  TV  films.  Facilities:  Production 
on  location  or  studio  as  requii'ed.  Mobile  produc- 
tion unit  with  Westrex  sound  truck,  generator, 
lights,  camera  equipment,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  How  To  Wiii  (J.  B.  Marion 
Associates)  ;  F — 11 — F;  The  Blue  Angels 
(Grumman  Aircraft  Co.).  TV  Films:  Yotitk 
Wants  to  Know,  series  in  production  (Theodore 
Granik). 


PENNSYLVANIA 

Metropolitan  Philadelphia 


CLOSE  AND   PATENAUDE 

1617  Pennsylvania  Blvd.,  Philadelphia  3,  Pa. 
Phone:  LOcust  8-4224 

Date  of  Organization:  1956 

E.  Burt  Close,  Partner 
Joseph  A.  Patenaude,  Partner 
David  J.  Flood,  Director  of  Fihns 
Robert  A.  Wood,  Art  Director 

Services:  Production  by  "Magniscene"  (C  &  P 
Phonoproducts,  Inc.  Div.  of  Close  and  Pate- 
naude) technique,  involving  use  of  cut-out  figures, 
props,  backgrounds,  or  by  flat  art  of  sound  film- 
strips;  creative  direction  of  meetings  and  sales 
presentations;  stock  filmstrips  for  sales  train- 
ing. Facilities  :  Photographic  studio  for  pro- 
duction of  filmstrips;  facilities  available  for 
production  of  motion  pictures,  tape  recordings 
and  tape  reproduction. 

(LISTING    CONTINUES    ON    FOLLOWING    PAGE) 
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MIDDLE    ATLANTIC    STATES: 


CLOSE  AND  PATENAUDE:  CONT'D. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Yoh  Hold  the  Keys  (DuPont 
Textile  Fibers).  SlidefilmS:  Force  of  Habit 
(SKF  Industries);  /  Could  Sell  a  Ton  of  the 
Stuff  (DuPont  Cellophane);  Lift  with  Your 
Htad  (Firestone);  Bright  Future,  ^  films  (Na- 
tional Institute  of  Drycleaning)  ;  Too  Much  or 
Too  Little  (Water  Resources  Assn.)  ;  Ogg's 
Follji  (DuPont  Petroleum  Chemicals);  The  Most, 
Man  (DuPont  Textile  Fibers);  Profit  Squeeze 
(Purchasing  Magazine);  Top  Dog;  In  Place 
of  Henrit  (C  &  P  Phonoproducts) ;  Go  For  2, 
complete  meeting  program,  including  films  (Ohio 
Oil  Co..  Oxford  Paper  Co..  Vu-Lighter). 


De  FRENES  COMPANY 

1909  Buttonwood  .^Itreet,  Philadelphia  30,  Pa. 
Phone:  LO  3-1686 

Date  of  Incorporation:   1949 

Joseph  De  Frenes,  President-Treasurer 
Michael  Levanios,  Jr.,  Vice-Pres.,  Prod. 
Richard  De  Frenes,  Secretary 
Robert  R.  Smith,  Dir.  of  Photography 
Stephen  A.  Ciechon.  Chief  Editor, 

Director-Writer 
Henry  D.  McKee,  Animation  Director 
Paul  A.  Litecky,  Chief  Sound  Engineer 
Russell  K.  Spear,  Office  Manager 

Services:  Complete  motion  picture  and  slide- 
film  production  from  script  to  finished  film. 
Specialists  in  the  production  of  motivation,  TV 
and  training  films  for  business,  associations  and 
government  agencies.  Facilities:  Permanent 
full-time  staff,  company  owned  fully  equipped 
spacious  sound  stage  and  complete  location 
equipment  for  IGmm  and  S-Smm  color  or  b&w 
production;  art  and  animation  department  mth 
3  animation  stands;  special  effects  department; 
five  35mm  magnetic  or  optical  RCA  sound  chan- 
nels; modern  16mm  and  35mm  laboratory;  light- 
ing equipment  available  for  rental ;  music 
library:  film  storage  vault;  carpenter  and  ma- 
chine shop. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  The  Road  Ahead  (Sun  Oil 
Co.);  Our  Flog  ( Dettra  Flag  Co.);  Single  Side- 
hand  Radio-Introduction;  Underieater  Log — 
Electromagnetic  Type  (U.  S.  Navy) ;  Problems 
of  Aircraft  Decompression  (U.  S.  Air  Force) ; 
Untitled  missile  &  space  films  for  General  Elec- 
tric; RCA;  Burroughs;  Westinghouse.  Slide- 
films:  Challenge  of  the  60's  (Sun  Oil  Co.);  TV 
Commercials:  for  Fels,  Mrs.  Paul's  Gumout, 
Nautilus  Air  Purifier  (Aitkin-Kynett  Agcy.) ; 
Quinlan's  Pretzels  (Lynn  Agcy.);  Breyers  Ice 
Cream  (Lewis  &  Gilman)  ;  Big  Brothers;  Arthur 
Murray;  Oleen  Shampoo. 

INDEPENDENCE  FILMS,   INC. 

1617  Pennsylvania  Blvd.,  Philadelphia  3,  Pa. 
Phone:  LOcust  4-2686 

Date  of  Organization:  March,  1956 

John  E.  DeFrenes,  President 
Maria  V.  DeFrenes,  Secretary-Treasurer 
John  McCuUough,  Creative  Director 
Savino  A.  Vergoglini,  Editorial  & 
Recording  Chief 

Services:  16mm  and  35mm  motion  pictures  for 
industry  and  television;  sales  promotion,  public 
relations,  educational  and  technical.  Representa- 
tives for  foreign-made  animation  (Italian  and 
Japanese).  Recording  and  le-recording  services. 
Facilities:  Extensive  music  library,  editing; 
music  scoring;  sound  stripfilms;  stills;  scripts, 
storyboards  and  animation. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Television  Automation;  Medi- 
cal   Training    by    Color    T.V.     (RCA);    Double 


INDEPENDENCE   FILMS:   CONT'D. 

\'alue  Stamps;  The  Foreign  Mission  Society  of 
Holy  Cross  (Holy  Cross  Mission  Society)  ;  You 
Hold  the  Keys  (E.  I.  duPont  de  Nemours  & 
Co.).  Services  and  untitled  films  for  Aero  Serv- 
ice Corp.,  Link-Belt  Co.;  General  Mills;  Kohm 
&  Haas  Co.;  N.  W.  Ayer  &  Sons;  Al  Paul 
Lefton  Co.  Inc. 


AL   KANE   PRODUCTIONS,   INC. 

(Story-Told    Division) 

1526  Sansom  .Street.   Philadelphia  2,  Pa. 
Phone:  LOcust   3-0222 

Date  of  Organization:   1949 
Date  of  Incorporation:  1954 

Albert  M.  Kane,  President-Treasurer 
Margaret  A.  Kane,  Vice-President 
James  J.  Davis,  Secretary 

Services  :  Consultant  and  creators  of  communica- 
tions tools  in  motion  pictures,  sound  slidefilms, 
TV  for  public  relations,  education,  science,  medi- 
cine and  sales  promotion.  Writing,  directing  and 
production  for  business,  industry  and  govern- 
ment. Facilities:  1300  sq.  ft.  sound  studio  and 
editing;  single  and  double  system  sound  cameras; 
magnetic  film  recording;  lighting;  portable 
equipment  for  on-location  shooting. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  The  Children  and  the  Ele- 
phant (Communications  Relations)  ;  i^frick- 
Tainer,  revised  (Strick-Trailer — Fruehauf  Trailer 
Co.)  ;  Planetarium  (The  Franklin  Institute)  ; 
Fundamentals  of  Filtn  Communieafion.  meeting 
presentation  (Federal  Reserve  Bank  of  Phila- 
delphia); Decision,  film  consultation  only  (Amer- 
ican Hospital  Assn. — Blue  Cross  Commission). 
TV  Film  :  Land  Where  Our  Fathers  Died,  re- 
vised (First  Presbyterian  Church  of  German- 
town). 

RALPH   LOPATIN    PRODUCTIONS,   INC. 

1617  Pennsylvania   Blvd..  Philadelphia  3,  Pa. 
Phone:  LOcust  8-6644 

Date  of  Incorporation:  1958 

Ralph  Lopatin,  President 

Harry  E.  Ziegler,  Jr.,  Head,  Art  &  Animation 

Department 
Peter  M.  Montefusco,  Chief  Cameraman 

Services:  Live  photography,  recording,  anima- 
tion, titling,  editing,  film  distribution.  Facilities: 
Completely  air-conditioned  space  including  studio 
34'  x  40',  offices,  editing  room,  animation  depart- 
ment, screening  room  with  16mm  interlock; 
dressing  rooms,  workshop,  camera  loading  room; 
equipped  closed  circuit  and  four  TV  cameras; 
control  room  including  microwave  facilities  for 
videotaping;  IGmm  and  35mm  synchronous  cam- 
eras, sync  sound  equipment,  editing,  lighting 
equipment,  dolly.  Moviola,  etc.;  Oxberry  anima- 
tion camera  with  aerial  image  equipment;  ani- 
mation equipment  with  tri-motion  electi-onic  con- 
trols. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Inevitable  Daij  (Internal 
Revenue  Service,  U.  S.  Treasury  Dept. ).  TV 
Commercials:  for  United  Fund;  T.V.  Guide; 
Acme  Markets;  Bell  Telephone  Co. 


MAGNETIC  RECORDER  &  REPRODUCER 

CORPORATION 

1533  Cherry  .Street,  Philadelphia  2,  Pa. 
Phone:  LOcust  3-2010 

Date  of  Organization:    October,   1947 
Date  of  Incorporation:   September,   1948 

Albert  L.  Borkow,  Jr.,  Prcs.,  &  Gen.  Mgr. 

Producer  &   Production  Manager 
Norman  B.  Burke,  Vice-Pros..  Chief  Engineer 


MAGNETIC   RECORDER:  CONT'D. 

Sigmund    Weintraub,   Secretary-Treasurer  j 

Donald  F.  Wetzell,  Chief  Engineer,  | 

Recording  Division  1 
Sally  Miller  Brash,  Dir.  &  Assoc.  Producer 

Services:  Sound  filmstrips  for  the  industrial 
commercial,  religious,  educational,  governmenta 
and  human  relations  field;  monophonic  ant 
stereophonic  recording  on  tape  or  from  tape  ti  ,■ 
record;  tape  duplication;  taped  sales  training 
materials;  taped  radio  shows  and  commercials, 
record  pressing;  consultation  on  audio-engineer 
ing  problems;  sound  equipment  sales  and  service 
Facilities:  Complete  production  facilities  an<| 
services  featuring  a  modern  studio  and  staff  o"' 
skilled  audio-visual  engineering  specialists;  com'" 
prehensive  mobile  facilities  for  on-location  asj 
signments. 

RECENT       PRODUCTIONS      AND      SPONSOR: 

Slidefilms:  A  Lamp  to  Lire  By  (Helene  Full- 
Health  Foundation)  ;  The  House  of  Decisiot' 
(City  of  Philadelphia  &  12  other  cities);  Th^ 
Living  Lord  (The  Westminister  Press)  ;  Th(\ 
Versatile  Vehicle  (United  Presbyterian  Churcl" 
in  the  U.  S.  A.)  ;  Your  Synod  and  You  (Evangeli-i 
cal  Lutheran  Ministerium  of  Pa.).  I 


Metropolitan  Pittsburgh 

Gilbert  Altschul   Productions,  Inc. 

119  Ninth  St.,  Pittsburgh  22,  Pa. 
Phone:  GRant  1-0933 

Ralph  Maitland,  in  charge 

(See  complete  listing  under   Chicago  area) 


THE  ANIMATORS 

1104  Keenan  Buildins,  I'ittshursh  22,  Pa. 
Phone:  EXpress  1-2550 

Date  of  Organization:  April,  1959 
Dale  H.  Thompson,  Partner 
Robert  A.  Wolcott,  Partner 
Patricia  A.  Taylor,  Partner 

Services:  16mm  and  35mm  animated  and  live' 
films  for  industry  and  television,  educational  and, 
public  relations  films,  sound  slidefilms  and  filmo-; 
graphs,  slides,  television  commercials,  color  and! 
b&w  production.  Facilities:  Complete  creative] 
writing,  art  and  editorial;  Oxberry  16mm  and 
35mm  animation  stand;  screening  room,  art 
studios,  other  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  The  Mirmr  of  .Van  (National 
Educational  Television);  The  Sehleppcnhcimer 
Story  (Westinghouse  Electric  Co.);  .Advertising 
Dominance  (Aluminum  Co.  of  America).  Slide- 
films:  Grating  (Blaw  Knox);  Gasoline;  Oil, 
series   (Gulf  Oil  Corp.). 
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The  Jam   Handy  Organization,   Inc. 

Pittsburgh,  Pennsylvania 
Phone:   ZEnith   0143 

(See  complete  listing  under  Detroit  area) 


MODE-ART   PICTURES,    INC. 

1022   Forbes  .\vinue,  Pittsburgh   19,  Pa. 
Phone:  EXpress  1-1846 
Date  of  Organization:  1938 
Branch  Office;  1904  Preuss  Road,  Los  Angeles 
34,  Calif.  F.  M.  Joyce,  Repr. 

James  L.   Baker,  President 

Robert  L.  Stone,  E.i-ecutive  Vice-President 

August  A.  Borgen,  Vice-Pres.,  Sound  I 

H.  John   Kemercr,  "i'iee-I'residvnt 

Florence  E.  Baker,  Secretary  &  Treasurer 
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BUSINESS     SCREEN     MAGAZINE 


MODE-ART    PICTURES:   CONT'D. 

Services:  16nim  and  35mni  educational,  public 
relations,  sales  promotion  and  TV  production. 
Facilities:  Complete  16mm  and  3.5mm  editorial 
(1,  2  or  G  head  Moviolas),  camera,  lighting  and 
mobile  equipment,  including  1800  amp  generators. 
I  Recording  facilities  include  synchronous  ^i"  and 
I  35mm  magnetic  to  Ifjmm  and  3.5mm  optical. 

RECENT       PRODUCTIONS      AND      SPONSORS 

'Motion  Pictures:  A  Profile  in  Steel  (Bethlehem 
.Steel  Co.,  Inc.);  Honses  Have  Four  Sides  (Alu- 
minum Company  of  America);  Hard  Hats  and 
t  Thitik-ing  Ca/is  (American  Bridge  Div.,  U.  S. 
I  Steel  Corp.);  Xew  Horizons  for  Tool  Steel 
!  (Allegheny  Ludlum  Steel  Corp.)  ;  Reducing 
I  Thermal  Stress  (Peak  Performance)  ;  A  Heart 
for  Yankee;  Production  Unit  of  196.5  (Westing- 
house  Electric  Corp.). 


Wilding    Inc. 

3  Gateway  Center,  Pittsburgh,  Penna. 
Phone:  GRant  1-6240 

Karl   Kuechenmeister,  District  Manager 

(See  complete  listing  under   Chicago  area) 


Other  Pennsylvania  Cities 

MEL   RICHMAN   INCORPORATED 

(Film   Division) 

1.5  N.  Presidential   Blvd..   Bala-Cynwyd,  Pa. 
Phone:  TRinity  8.5.500 

Date  of  Organization:   1945 

Branch  Office:  575  Lexington  Ave.,  New  York 
17,  N.  Y.  Phone:  PLaza  2-2460.  Mae 
Gonzales,  Director;  Mike  Germakian,  Art 
Director;  Alan  Broder,  Studio  Manager. 

Mel  Richman,  President 

Rudy  Garcia,  Vicc-Pres.,  Dir.  of  Studios 

Thomas  J.  Paul,  Vice-Pres.,  Dir.  of  Sales 

Henry  Gregg,  Director,  Film  Division 

Harry  Dunn,  Art  Director,  Films 

Erna   Knoedler,  Coordination 

June   Clymer,  Animation   Supervisor 

Robert  Gable,  Production  Manager 

I  Services:  Slidefilms,  slide  presentations,  ani- 
mated motion  pictures  for  business,  public  rela- 

'  tions,  government,  advertising,  sales  promotion, 
training,  coordinated  sales  promotion  programs; 
sales  meetings.  Facilities:  Large  creative  staff 
in  Philadelphia  and  New  York;  complete  photo- 
graphic studio,  filmstrip,  animation;  on  location 
equipment  and  sound  facilities  available. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Evolution  of  the  Moon  (Fels 
Planetarium);  The  Restless  Man  (J.  M.  Mathes, 
Inc.).  Slidefilms:  Daring  (National  Distillers); 
Automotive  Refinishing  Systems  (E.  I.  duPont 
de  Nemours  &  Co.,  Inc.)  ;  Focus  on  the  Housing 
Market  (House  &  Home — Time,  Inc.)  ;  Wrap  It 
Up  (Commercial  Credit  Plan)  ;  Saga  of  the 
Plains    (General    Foods   Corp.). 


PHILLIPS  FILMSTRIP   PRODUCTIONS 

47  Eastwood  Road,  Berwyn,  Pa. 
Phone:  Niagara  4-3995 

Date  of  Organization:  1960 

Fred  H.  Phillips,  President  &  Creative  Director 
Don  Shanosky.  Creative  Assistant 
Victoria  Staret,  Editorial  Secretary 

Services:  Creation  and  production  of  filmstrips 
for  industi-y,  sales  promotion,  public  relations, 
education  and  training.  Creators  of  "Shadow- 
scope,"  a  method  of  producing  flat  artwork  to 
give  three-dimensional  efi'ect  to  filmstrips.  Fa- 
cilities: Artists  and  copywriters;  facilities  for 
camera  work,  tape  recordings  and  tape  reproduc- 
tion available. 


PHILLIPS   FILMSTRIP:   CONT'D. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Slidefilms:  .4  New  Look  at  Real  Estate  Pros- 
pects (The  Philadelphia  Inquirer);  "Ah-So" 
Chinese  Sales  Manager  (House  Promotions); 
Pride  and  Groom  (National  Advg.  Promotions)  ; 
Moooo  (Martins  Century  Farms);  Ad-Aids 
(Sales  Aids  of  Philadelphia). 


NORTH  AMERICAN  MOTION   PICTURES 

1330  Kuntz  Road,  Erie,  Pa. 
Phone:  I'Nion   1-2288 

Date  of  Organization:   1953 

Clinton  Bebell,  General  Manager 
Don  Okel,  Production  Supervisor 
J.  Floyd  Smith,  Laboratory  Supervisor 
Victor  Catalde,  Art  Director 

Services  :  Complete  motion  picture  and  sound 
slidefilms  services,  script  to  screen.  Facilities: 
Full  production  unit  for  location  or  studio  shoot- 
ing; lab  for  processing  and  printing  16mm  nega- 
tive, positive,  reversal;  recording  facilities.  Com- 
plete shooting  unit  studio  or  animation  35mm, 
"A"  &  "B"  editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Tee  Turner  (Erie  Tool 
"Works)  :  There  Comes  a  Time  (St.  Vincents 
Hospital);  Adventures  in  Art  (North  Ameri- 
can); Put  Your  Foot  In  It,  For  Fun  (Tempo 
Products)  ;  Smooth  Landings  (Cleveland  Pneu- 
matic Tool). 
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WALTER  G.   O'CONNOR   COMPANY 

100  North  Cameron  .St.,  Harrisburs,  Pa. 
Phone:  CEdar  4-5925 

Date  of  Organization:   1953 

Walter  G.  O'Connor,  President 
Andre  H.  Carbe,  E.ceeutive  Producer 
Donald  B.  McElwain,  Camera  Dept.  Head 
Frank  Taylor,  Sound  Dept.  Head 

Services:  Motion  pictures,  slidefilms,  TV  com- 
mercials, newsreels,  disc  recordings.  Facilities: 
3,000  square  feet  studio  space  including  sound 
stage;  post-recording,  projection,  sound  record- 
ing and  mixing  rooms;  editing;  animation  stand; 
complete  basic  filming  equipment;  art  depart- 
ment. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Priceless  Water  (Washington 
Suburban  Sanitary  Commission)  ;  Easy  Garden 
Grooming  (Schiller-Pfeiffer,  Inc.).  TV  CoM.MER- 
CIALS:  for  Dauphin  Deposit  Trust  Co.;  State 
Capital  Savings  &  Loan;  Camp  Hill  Shopping 
Center;  M.  Harvey  Taylor  &  Son;  Howard  John- 
son   Restaurants;    Republican    State    Committee. 


VIRGINIA 


Atlas  Film   Corporation 

408  Rucker  Place,  Alexandria,  Va. 

(See  complete  listing  under  Chicago  area) 


HAYCOX   PHOTORAMIC,   INC. 

1531   Early  .Street,  Norfolk  2,  Va. 
Phone:  vL  5-1911 

Date  of  Organization:  January,  1956 

George  Banks  Haycox,  President 
Robert  V.  Fischbeck,  Vice-President 
Charles  G.  Bateman,  Director,  Motion 

Picture  Division 
James  E.  Mays,  Consultant 


MIDDLE    ATLANTIC    STATES: 


HAYCOX    PHOTORAMIC:  CONT'D. 

Services:  Script  writing,  set  design  and  execu- 
tion, complete  motion  picture  production,  com- 
mercial still  photography,  production  of  pro- 
grams for  sales,  training  and  TV.  Facilities  : 
Fully  equipped  sound  stage,  small  sound  stage; 
narration,  recording,  editing  rooms;  b&w  16mm 
processing,  direct  color  still  printing;  38'  cruiser 
for  marine  photography. 

RECENT      PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Kittyhaivk  to  Calabash  (State 
of  North  Carolina)  ;  A  One  Stage  Hypospadias 
Repair  (Eaton  Labs.)  ;  The  Promise  and  the 
Glory  (American  Oil  Co.);  The  Krush-Kutter 
(Darf  Corp.)  ;  The  Great  Secret  (F.  S.  Royster 
Co.). 


TV   &   MOTION   PICTURE 
PRODUCTIONS,   INC. 

117  East  Main   .St..   Richmond  19,  Va. 
Phone:  Milton  3-4444 

Date  of  Organization:  September,  1955 

John  C.  Wood,  President 
Fred    L.   Frechette,   Vice-President 
Robert  E.   Kennedy.   Vice-President 
Susanne  D.  Wood.  Secretary-Treasurer 

Services:  Industrial,  public  relations,  stockholder 
relations,  advertising,  training  and  sports  films, 
sound  slidefilms,  slide  presentations;  TV  com- 
mercials; TV  slide  commercials;  TV  newsclips; 
script  services.  Facilities:  Complete  16mm  b&w 
laboratory;  editing,  studio,  lights  and  complete 
sound  system. 

RECENT      PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Encroaching  Socialism  (Va. 
Electric  &  Power  Co.)  ;  The  River  That  Runs 
Uphill,  in  progress  over  three-year  period  (Ap- 
palachian Power  Co.)  ;  Aluminum  Can  Produc- 
tion; Aluminum  Railroad  Cars  (Reynolds  Metals 
Co.).  Slidefilms:  Cojnmunicate,  It's  Your  Busi- 
ness (Chesapeake  &  Potomac  Tel.  Co.).  News- 
reels;  for  Seaboard  Air  Line  Railroad;  Atlantic 
Coast  Line  Railroad;  Va.  Civil  War  Commission; 
Luray  Caverns  Corp.  TV  Commercials:  for 
Reynolds  Metals  Co.  (Clinton  E.  Frank);  Old 
Mansion  Coffee,  Nolde's  Bread  (Hall  &  Co.) ; 
Va.  Trust  Co.,  Lawyer's  Title  Insurance  Co. 
(Heffner  &  Cook)  ;  Azalea  Hams  (Cargill.  Wilson 
&  Acree)  ;  Wise  Homes  (Cabell  Eanes)  ;  Ameri- 
can Realty  Service  Corp. 


These    Listed   Companies   Provide 
Essential    Facts   for  the  Buyer 

7^"  The  hundreds  of  companies  listed  in 
these  pages  have  voluntarily  furnished 
you,  the  prospective  user  of  their  services, 
with  detailed  reference  data  and  key  facts 
regarding  their  people,  facilities  and  re- 
cent experience. 

No  producing  company  anywhere  in  the 
u-orld  has  been  refused  admittance  to  these 
listing  pages  provided  they  laid  the  facts 
you  need  on  the  line  and  met  our  minimum 
reference   requirement. 

We  urge  you  to  visit  the  studios  and 
shops  of  these  listed  companies,  to  view 
titles  of  films  and  other  work  submitted 
as  references.  Meet  the  principals  involved. 
This  large  group  of  listed  companies  easily 
includes  the  best  i)i  the  business  and  merits 
your  full  support! 


IITH     ANNUAL     PRODUCTION     REVIEW 
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SOUTHEASTERN     STATES; 


FLORI  DA 

FLETCHER   SMITH   STUDIOS,   INC. 

3200  \\  f  St  Broward.  Ft.  Lauderdale,  Fla. 

Phone:  LI    1-7200 

Date  of  Organization:  193.3 

Fletcher  Smith,  President 

Arthur  Jack  Davis,  Vice-President 

William  Burton,  Secretary-Treasurer 

Services:  Commercial  motion  pictures,  TV  spots, 
slides  and  slidefilms;  Videotape.  Facilities:  Edit- 
ing, projection,  art,  sound  recording.  Videotape 
remote  and  studio  facilities  in  Florida. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Westinghouse  Stockholders 
Report;     Vnoreg;    Meet    Mr.    Controls;    Safari 

(Westinghouse);  Drivotrainer  Teamwork  for 
Safety     (Aetna);     Modern    Pile    Driving    Plant 

(McKiernan-Terry  Corp.). 


RUSSELL-BARTON   FILM   COMPANY 

48.53    Waller    St..    Jacksonville.    Kla. 
Phone:  EVergreen  9-0331 

Date  of  Organization:  February,  19.53 

Gerden  O.   Russell,  President 
Marjorie  D.  Russell,  Vice-President 
Donald  E.  Barton.  Producer 
N'eil  Russell.  Sound  Department 
Lawrence  Smith.  Photography 
David  J.   Hill.  Motion   Picture   Printing 
James  J.  Clark,  Processing 
Jeanne  Strickland,  Editing 

Services:  Motion  picture  photography  16mm 
and  35mm  color  and  b&w.  Sync  sound  recording; 
color  and  b&w  motion  picture  laboratory.  Fa- 
cilities: 40'  X  60'  X  18'  studio;  sound  control 
and  screening  rooms;  16mm  and  35mm  sound 
and  silent  photography  equipment;  complete  edit- 
ing; 16mm  and  35mm  b&w  processing;  16mm 
and  35mm  b&w  and  color  printing;  optical  re- 
recording,  edgenumbering. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MfiTiON  Pictures:  Million  Mile  Endurance  Run 
(.\merican  Motors);  Keystone  Club  Estates 
(Subdivision  Marketing  Service);  Gator  Bowl 
Football  Highlights  (Gator  Bowl  Assn.)  ;  Cam- 
den York  (Lakeside  Television)  ;  Man  Returns 
to  the  Sea  (G.  Dekle  Taylor,  M.D.).  TV  Films: 
Ray  Graves  Shoiv,  series  of  9  (Lincoln-Mercury). 
TV  Commercials:  for  Winn-Dixie,  Cook's  Bar- 
B-Q,  Sunnyland  Sausage  (Dennis,  Parsons  & 
Cook) ;  Copeland  Sausage,  Hershey's  Sugar,  The 
State  Bank,  Doyle  Conner  Commissioner  of  Agri- 
culture (Newman,  Lynde  &  Assoc);  Governor 
Farris  Bryant  (Louis  Benito  Advg.)  ;  Barnett 
National  Bank  (Bacon.  Hartman  &  VoUbrecht)  ; 
Southern  Shell  Homes.  McDonald  Hamburgers, 
Bank  of  Winter  Park  (Screen  Advt.)  ;  Flowers 
Baking  Co.;  Jacksonville  Opera  &  Choral  Society; 
Florida  Game  &  Fresh  Water  Fish  Commission; 
EUinor  Village;  Wolf  Brothers;  Florida  Board 
of  Conservation;  Island  Towers. 


Metropolitan  Miami,  Florida 

FILM  SOUND   CENTER,   INC. 

1833  Bay  Koad.  .Miami  Beach,  Fla. 
Phone:  JEfferson  1-0355 

Date  of  Organization:  January,  1958 

Aaron  Courshon,  President 

Howard  Warren,  Executive  Vice-President 

Maury  Glaubman,  Executive  Producer 

Jerry  Melrose,  Secretary-Treasurer 

Bette  Lee,  Executive  Dir.  of  Operations 

Bill  Chatham,  Studio  Manager 

Manuel  Sole,  Dir.,  Mixing  &  Dubbing 


FILM  SOUND  CENTER:  CONT'D. 

Danny   Batista,  Dir.,  Disc  Recording 
Raul  Rubio,  Asst.  Dir.,  Disc  Recording 

Services:  Complete  motion  picture  production 
services  in  16mm  and  35mm  for  theatrical,  TV 
and  industrial  film  producers.  Equipment  rentals, 
package  deals,  sound  mixing  and  dubbing;  scor- 
ing; tape,  film,  disc  recording,  interlock  screen- 
ing. Facilities:  Sound  mixing  and  shooting 
stages;  Mitchell  and  Arriflex  cameras,  lights, 
cables,  generators,  editing  rooms,  interlock  pro- 
jection;  Westrex  sound   recording  facilities. 

RECENT       PRODUCTIONS       AND      SPONSORS 

Motion  Pictures:  Eternal  Sununer  (Vizcaya 
Productions);  Bandstand  Idol  (Interamerican 
Film  Productions);  .ingcl  Baby  (Madera  Pro- 
ductions). TV  Films:  Miami  Undercover,  series 
(Ziv-United  Artists).  TV  COMMERCIALS;  for 
various  producers — Filmways;  Transfilm;  Van 
Praag;  etc. 


Van    Proag    Productions,   Inc. 

3143  Ponce  de  Leon  Blvd.,  Coral  Cables, 

Miami,  Florida 
Phone:  Highland  4-3191   (TWX  MM-494) 

Maurice   Van    Praag,    General   Manager 

(See  complete  listing  under  New  York  City) 


Orlando  &  Environs,  Florida 


0 


Filmaster,   Inc. 

707  Nicolet  Ave.,  Winter  Park,  Fla. 
Phone:  Midway  7-7011 

Robert  E.  Kearney,  Vice-President  in  charge 
(See  complete  listing  under  Los  Angeles  area) 


WURTELE  FILM   PRODUCTIONS 

2302  Diversified  Way.  Orlando,  Fla. 

Mailing   Address:  P.  ().  Box  504,  Orlando 
Phone:  GArden  2-9755 
Date  of  Organization:  1938 
Harold   S.  Wurtele,  Owner,  Executive  Prod. 
Elizabeth  G.  Wurtele,  Production  Assistattt 
M.  .A.  McDaniels,  Jr..  Production  Assistant 
Wynk  Bouhvare,  Art  Department 

Services:  Producers  of  16mm  sound  motion 
pictures — black  and  white  and  color — Commer- 
cial, educational,  industrial,  institutional,  promo- 
tional and  television.  Facilities:  Sound  stage, 
screening  room,  editing  room,  camera  truck. 
Equipment:  Auricon-Pro  sound  camera;  Maurer 
professional  camera;  Cine  Kodak  Special  cam- 
eras; Filnio-70  cameras;  Maurer  16mm  optical 
recording  system;  magnetic  film  and  tape  re- 
corders; location  lighting  equipment,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pictures:  Installation  of  Cabinets 
(United  Brotherhood  of  Carpenters  &  Joiners  of 
America);  A.R.D.C.  Staff  Film  Report  (Radia- 
tion, Inc.);  untitled  film  report  (Systems,  Inc.); 
Pee  Wee  Golf  Tournament  (Greater  Orlando 
Chamber  of  Commerce)  ;  Tangerine  Bowl  Game 
(Mid-Tennessee  State  College). 


'^P'  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  refer- 
ence data  appears  in  other  pages  of  this  11th 
Annual   Production  Review  issue. 


GEORGIA 

Atlanta,  Georgia  Area 

CHARLES   D.   BEELAND   COMPANY 

70 — 1th  .street.  N.W..  .\tlanla  h,  (.a. 
Phone:  TRinity  5-9088 

Date  of  Organization:   19.38 

Charles  D.  Beeland,  Executive  Producer 

Douglas  Fithian,  Assoc.  Producer-Writer 

Elizabeth  Beeland,  Accounting 

Paul  B.  Smith,  Chief  Editor 

C.  Ed  Bangs,  Production  Assistant 

Services:  16mm  and  35mm  advertising,  public 
relations  and  training  motion  pictures;  sound 
slidefilms;  TV  commercials;  theatrical  short 
subjects.  Facilities:  16mm  and  35mm  cameras,, 
lighting  equipment,  sound  recording,  editing,  ani-. 
mation.  creative  staff. 

RECENT       PRODUCTIONS      AND      SPONSOR  S| 

Motion  Pictures:  The  Third  Frontier  (Tyron. 
Palace  Comm.);  Atlanta's  Arabian  Market  P/occ 
(Lenox  Square,  Inc.);  Printed  Circuits  andj 
Their  Repair  (U.  S.  Air  Force).  Slidefilms:  A^ 
Milestone  to  Eternity;  Stone  Eternal  Monument, 
Presentation;  Stone  Eternal  Dealer  .iids  (Cog-| 
gins  Granite  Industries,  Inc.).  TV  COMMERCIALS: 
for  The  Coca-Cola  Co.  (McCann-Erickson) ;, 
Rich's  Inc.   (Liller,  Neal,  Battle  &  Lindsey).        ; 


^^ 


INTERNATIONAL  SOUND   FILMS,   INC. 

26  E.  .Andrews  Dr..  N.  E.  .Atlanta  5,  Ga. 

Phone:  CEdar  70844 

Date  of  Incorporation:   August,   1952 

George  M.   Kirkland,  President 

Evelyn  E.  Kirkland,  Vice-President 

Myrtis   Schuman,  Secretary 

Lee  Brown,  Camera  Director 

James  Halverson,  Production  Manager 

Services:  Production  of  16mm  color,  b&w  motion 
pictures;  industrial,  geographic,  sales  training.; 
educational,  documentary  and  TV  films.  Script' 
and  research  dept..  studio  and  location  filming.. 
TV  commercials,  short  subjects,  stills,  slidefilms.. 
Facilities:  Complete  16mm  sound  recording 
studio,  three  dubbers.  16mm  recording  or  ^i" 
with  Rangertone.  Air  conditioned  studio  with' 
sound  stage,  film  production  crews  for  field  or 
studio,  complete  music  library,  editing,  screening, 
and  conference  rooms;  portable  lighting  andj 
location  vehicles,  fully  equipped. 

RECENT  PRODUCTIONS  AND  SPONSORS- 
MOTION  Pictures:  .American  Bantam  Cars  (H.' 
M.  Herring  &  Assoc);  The  Third  Dimension;: 
Decision  in  Dixie  (Ga.  State  Chamber  of  Com- 
merce) ;  Waters  of  Destiny  (V.  S.  Corps  of  En-, 
gineers.  Jacksonville);  The  Old  North  State 
(Southern  Bell  Tel.  Co.);  Highlights  of  1959 
(Ga.  Tech  Athletic  Assn.);  The  Choice— Depend- 
ence or  Independence  (Ga.  Society  of  Crippled. 
Children)  ;  Xational  Taiwan  University  (Taiwan 
Univ.,  Formosa);  University  of  the  South 
(Suwanee  Univ.  of  the  South);  Traveling  Spec- 
taculars (Coca-Cola  Co.  for  Jam  Handy).  Slide- 
films:  Lighted  Signs  (Coca-Cola  Co.).  TVj 
FiL^is:  Untitled  CBS-TV  Special   (CBS).  ; 


FRANK   WILLARD   PRODUCTIONS 

1842  Briarwood  Rd..  N.K..  Atlanla  6,  (ia. 
Phone:  MEIrose  4-2433 
Date  of  Organization:  1952 

Frank  Willard,  Writer-Director 

Charlie  R.  Cannon,  Production  Manager 

Karl  A.  Fries,  Sales  Manager 

Avrum  M.  Fine,  Cameraman 

Lamar  Tutwiler,  Editor 

Sam  Cravitz,  Sound  Engineer 
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I  FRANK   WILLARD    PRODS:   CONT'D. 

Services:  ir>mm  and  35mm  motion  pictures  and 
sound  slidefilms  for  business,  public  relations, 
education.  Complete  production  and  scripting 
services.  Facilities:  New  film  studio  building 
just  completed;  air-conditioned  sound  stage  and 
editorial  facilities,  three  16mm  and  3.5mm  editing 
rooms;  animation,  sound  control  and  machinery 
rooms;  screening  room  equipped  for  interlocks 
and  print  showing;  recording  equipment  on  16mm 
^dge  track  includes  recorder,  three-channel 
iubbers:  Ampex  U"  tape  and  turntables;  11- 
;hannel  audio  inputs;  16mm  projector  selsyn 
interlocked  with  dubbers  for  mixing  and  trial 
screening;  2  music  libraries  on  disc  and  tape; 
ilGmm  and  35mm  cameras,  silent  and  studio; 
linderwater  blimps  for  two  16mm  cameras;  cam- 
era dolly,  microphone  boom,  complete  studio 
lighting  and  grip  accessories  in  sound  stage; 
iocation  trailer. 

DECENT      PRODUCTIONS      AND       SPONSORS 

^Motion  Pictures:  Hi  an!  But  Xot  Si  en:  Dial 
^he  Milfs,  revised  version;  Metropolitan  Dialiiii/ 
'Area  (Southern  Bell  Tel.  Co.);  The  Appointed 
'Time  (Metropolitan  Atlanta  Community  Chest)  ; 
Ir/if  Mead  Cli(ster-Pak  (Mead  Packaging  Corp.)  ; 
^Harvesting  Sugar  Cane,  Spanish  version  (Rome 
Plow  Co.);  Untitled  (The  Georgia  Marble  Co.); 
[why  Study  Biology?  (self-sponsored).  Slide- 
IfilMS:  The  Important  Diseorcry  of  Orson  Pfoon 
ItXational  NuGrape  Co.)  ;  The  Wiley  Realoader 
'(Southern  Bell  Tel.  Co.).  TV  Commercials: 
(Series)  for  Delta  Air  Lines  (Burke  Dowling 
Adams);  Standard  Oil  of  Ky.,  Dixie  Crystal 
Sugar  (Burton  E.  Wyatt)  ;  Armour  Vertagreen. 
Lay's  Potato  Chips,  Smokey  the  Bear,  Spudsnax 
(Liller.  Neal,  Battle  &  Lindsey)  ;  Snax  Potato 
Chips  (Sid  Dunken  Agcy.)  ;  Decatur  Federal 
Savings  &  Loan  (McRae  &  Bealer)  ;  Atlanta 
Community  Chest. 


KENTUCKY 

VOGUE  FILM   PRODUCTIONS,   INC. 

Bowman  Field,  Louisville  "i,  Ky. 
Phone:  GLendale  4-368i) 

Date  of  Organization:   1950 

Hal  Vinson,  President 

Charles  Straayer,  Production  Manager 

Elise  Meyer,  Creative  Director 

George  Weinmann,  Director  of  Photography 

Services;  Motion  pictures,  slide  presentations, 
slidefilms,  TV  commercials,  sales  meeting  stage 
presentations.  Facilities:  16nim  production 
equipment,  including  sound  studio;  complete  loca- 
tion equipment  in  a  mobile  unit. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Building  a  Greater  Kentucky: 
Goi^ernor's  Reports  to  the  Connnouwealth  (MuUi- 
can  Co.);  A  Gulden  Moment  (Campaign  Services 
Co.).  Slidefilms:  1961  Line  (Room  Air  Con- 
ditioner Dept.,  General  Electric  Co.)  ;  Range  Ad- 
vertising Story  (Range  Dept.,  General  Electric 
Co.) ;  Untitled  wide-screen  slide  product  presen- 
tations (General  Electric  Co.).  Stage  Presenta- 
tion: 1961  Sales  Meeting  (Devoe  &  Reynolds). 
TV  Commercials:  for  Major  Appliance  Div., 
General  Electric  Co.;  Greater  Louisville  First 
Federal  Savings  &  Loan  Assn.;  Community 
Chest;  Kentucky  Better  Roads  Council;  political 
candidates. 


PAN  AMERICAN  FILMS;  CONT'D. 

Frank  Richard,  Partner 
Jos.  A.  LeBaron,  Chief  Editor 
Wm.  A.  Delgado,  Laboratory  Supt. 
J.  R.  Lawton,  Sound  Engineer 
Walton   Rivet,   Chief  Cameraman 
Wilfred  Segui,  Receiving  &  Shipping 
Johnny  Smith,  Film  Processing 

Services:  Complete  16mm  laboratory,  b&w 
processing,  reversal,  negative  and  positive  print- 
ing; color  duplication;  editing  and  sound  record- 
ing. 16mm  film  production,  color  or  b&w  for 
documentary,  educational,  industrial  and  special 
event  films.  Facilities:  Editing  rooms;  Mole- 
Richardson  lighting;  Arri  16,  1200  Auricon,  Bell 
&  Howell  and  Cine  special  cameras.  Maurer 
16mm  recorder;  Magnasync  16mm  and  17V2mm 
magnetic  film  recorders;  recording  studio;  Bell 
&  Howell  KJmm  printing  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  1961  Sugar  Bowl  (N.  0.  Mid- 
winter Sports  Assn.)  ;  Construction  at  Sea  (J. 
Ray  McDermott)  ;  The  Rover  Boys — Safari 
(Darwin  Fenner)  ;  Neiv  Orleans  East  (Godwin 
Advg.  .\gcy.)  ;  Wdd  Cargo  (Mardi  Gras  Produc- 
tions). 


NORTH    CAROLINA 

WALTER   J.    KLEIN    COMPANY 

(Motion   Picture   Division) 

1214  Elizabeth  .\venue,  Charlotte  4,  N.  C. 
Phone:  PR  7-1646 

Date  of  Organization:   May,   1948 

Walter  J.  Klein,  President 
William  B.  Aiken,  Account  Service  Supvr. 
Charles  L.  Johnson,  Executive  Producer 
James  W.  Sproles,  Account  Service 
Bill   E.   Lineberger,  Photography  Dir. 
Robert  B.  Whisnant,  Recording  Director 
Mrs.    Dorothy   Goldfarb,   Distribution   Dir. 
Ben  Favell,  Jr.,  Account  Service 

Services:  Motion  pictures  for  TV,  producers  of 
series,  world-wide  coverage  of  sporting  and  rec- 
reational events,  news  and  sports  footage  for  TV 
and  industry,  technical  and  business  films,  slide- 
films,  complex  recording.  Facilities:  Studios, 
theatre,  editing,  storage,  distribution  and  general 
offices;  complete  art,  still  photo  facilities  and 
darkroom.  Scenario  department;  11  photog- 
raphers; studio  and  remote  photography  and 
recording  equipment. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  Rainbow  in  the  Mirror!  (Jos. 
Schlitz  Brewing  Co.);  Weatherly  or  Not:  The 
5,000(/i  Mile:  Stars  and  Bars  (Darlington  Inter- 
national Raceway);  Nobody  Loves  You  (Spray 
Away  Gray,  Ltd.);  Pico  (Aerolineas  Argenti- 
nas)  ;  Land  of  the  Sky;  Motorized  Mountain 
Climb  (Chimney  Rock  Park);  Spinout.'  (Atlanta 
Raceway);  Transpurtation,  U.  S.  A.  (Transpor- 
tation Industry)  ;  Maquoketa  (Clinton  Engines)  ; 
The  Atom  at  Its  Best  (Carolinas  Virginia 
Nuclear  Power  Assoc.  Inc.)  ;  One  by  One 
(Charlotte  Motor  Speedway).  Slidefilms:  Re- 
freshment Centers  (Modern  Metal  Products  Co.). 
TV  Commercials:  (Series)  for  M  &  J  Finance 
Corp.;  York  Drug  Co.;  Marnat  Packing  Co.; 
Spray  Away  Gray,  Ltd.;   Pat  Arnolde's  Tails. 


LOUISIANA 

PAN   AMERICAN   FILMS 

735  Poydras  Street,  New  Orleans,  La. 
Phones:  J  A  2-5364;  JA  5-4895 

Date  of  Partnership:  August,  1950 

J.  M.  LeBlanc,  Partner  &  Prod.  Mgr. 


TENNESSEE 

CONTINENTAL   FILM   PRODUCTIONS   CORP. 

2320  Rossville  Blvd.,  Chattanooga,  Tenn. 
Phone:  AMherst  7-4302 

Date  of  Incorporation:  1953 

James  E.  Webster,  Pres.  &  Exec.  Producer 
H.  L.  Thatcher,  Treasurer 
Thomas  Crutchfield,  Secretary 


iMri/f  cn  ii.i,f  en 


SOUTHEAST 


CONTINENTAL  FILM   PRODS:  CONT'D. 

Services:  16mm  and  35mm  color  and  b&w  live 
and  animated  motion  pictures;  sound  slidefilms; 
industrial  sales,  sales  and  personnel  training, 
documentary,  public  relations,  medical,  educa- 
tional, and  TV  films.  Producers  of  color  stills  and 
illustrative  photography.  Facilities:  Production 
facilities,  including  16mm  and  35mm  cameras, 
8,000  sq.  ft.  sound  stage  and  recording  rooms, 
mobile  location  unit,  synchronous  recorders, 
single  system  cameras,  FilmoRama  lenses;  light- 
ing equipment;  complete  art  and  animation  de- 
partment. Permanent  creative  staff — writers,  di- 
rectors, cameramen,  editors,  artists,  sound  engi- 
neers and  musical  director. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Basic  Salesmanship  (The  Coca-Cola 
Co.);  A  Stitch  in  Time  (Morrison  Cafeterias 
Consolidated)  ;  The  Image  of  Ann  (Ball  Brothers 
Co.,  Inc.);  The  Fortune  Saver  (Life  &  Casualty 
Insurance  Co.)  ;  Let  Me  Count  the  Ways  (In- 
surance Counseling  Service). 


SAM  ORLEANS  &  ASSOCIATES,   INC. 

211   West  Cumberland  .\\e..  Knoxville  2,  Tenn. 
Phones:  3-8098;  7-6742 

Branch  Office:  550  Fifth  Avenue,  New  York, 
New  York.  Phone  ENright  9-2002.  Editorial 
Department:  Pathe  Building,  105  East  106th 
Street,  New  York,  New  York. 

Date  of  Incorporation:  1946 

Sam    P.    Orleans,   E.vecutive   Producer 
Lawrence   MoUot,  Associate  Producer 

Services:  Public  relations,  training,  surgical  and 
medical  films;  television  films;  slidefilms,  docu- 
mentary films.  Producer  of  TV  series:  Rural 
American  Revieiv.  Facilities:  Studios,  produc- 
tion equipment;  cutting  rooms  (New  York  and 
Knoxville)  ;  portable  synchronous  tape  recorder. 
Projection  and  recording  room.  Transportation 
equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Air  Force  Family  Housing 
(U.  S.  Air  Force);  .V.  S.  Savannah,  series 
(Maritime  Admin.  &  Atomic  Energy  Comm.) ; 
N.  S.  Savannah  (U.  S.  Information  Agency); 
T.  V.  A.  and  the  Nation  (Tenn.  Valley  Author- 
ity);  Radiac  Equipment,  series  of  5  (U.  S. 
Navy)  ;  Man  Enough  for  the  Job  (self-spon- 
sored ) . 

FOTOVOX,  INC. 

1447  Union  Avenue,  Memphis  4,  Tenn. 
Phone:  BRoadway  5-3192 

Date  of  Organization:  1951 
Date  of  Incorporation :  1955 

Elston  Leonard,  Jr.,  President 
Peter  Harkins,  Vice-President 
F.  M.  Leonard,  Secretary-Treasurer 

Services:  Research;  script;  production  of  mo- 
tion pictures,  slidefilms;  special  presentations  for 
business,  industry.  Television  commercials  and 
series  productions.  Studio  or  location.  Animation, 
live-action,  documentary.  Custom  recording  and 
tape  duplicating.  Facilities:  Drive-in  sound 
stage  50'  x  75',  second  stage  18'  x  30';  theatre 
with  projection  room  equipped  for  interlock 
screening;  standing  sets  and  scene  dock;  prop 
room;  construction  shop;  talent  file;  art  and 
animation  department;  Hot  press  titling  equip- 
ment; four  editing  rooms.  Moviola  equipped; 
seven  magnetic  channels  and  mixer,  Stancil- 
HofTman  recorder  and  dummies;  Magnecord 
tape   duplicator,   portable   sync   recorder;    limiter 

(LISTING    CONTINUES    ON    FOLLOWING    PAGE) 
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SOUTHEASTERN     STATES: 


FOTOVOX   INCORPORATED:   CONT'D. 

amplifier,  equalizers;  sound  etTccts  lilirary  and  4 
music  libraries;  Mitchell.  Auricon  and  Cine 
Special  camera  equipment;  electronic  control 
slidefilm  animation  camera;  hydraulic  Crab  dolly; 
Telefunken  and  EV  microphones;  Mole-Richard- 
son mike  boom  and  perambulator;  M-R  and 
McAlister  li^htin^  equipment;  srip  equipment 
and  sun  reflectors;  small  backji:round  projection 
screen;  still  equipment,  3omm,  2'.i"  x  2*4",  i" 
X  5"  and  8"  x  10". 


RECENT       PRODUCTIONS       AND       SPONSORS 

MoTio.N'  I'KTURf;s:  The  Dish  Talks  lluck  (.^uto- 
Chlor  System);  Thv  Two  llcfli}is  (The  National 
Education  Program);  A  Day  at  C'om/j  Tubkntluh 
(Tahkodah  Boys  Camp).  Slidefilms:  Com- 
uninisni  o}i  the  Map  (The  National  Education 
Program)  ;  What  Do  You  Want  Out  of  Life 
(American  Frontier  Life  Insurance  Co.).  I.ARCE 
Screen  Meeti.n'g  Presentations:  The  lliy  Red 
Lie  (The  National  Education  Program);  We  Can 
Wilt  (Navy  League);  Community  Development 
(Arkansas-Missouri  Power  Co.);  Humko  Sales 
Preseiitatiou   (Simon  &  Gwynn  Agcy. ). 


METROPOLITAN      DETROIT 


iiiiiMniiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiMiiiiii 
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EAST  CENTRAL 


INDIANA 


GALBREATH    PICTURES,    INC. 

290.'>  Fairfield  .Avenue,  Fort  Wayne,  Ind. 
Phone:  HArrison  4147 

Date  of  Organization:    1942 

Richard  E.  Galbreath.  President 

Paul  \V.  Guy,  Treasurer  &  Gen.  Mgr. 

John  D.  Shoaff.  Secretary 

Guy  Fitzsimmons,  Chief  Editor 

Allen  C.  Moore,  Mgr.  Recording  Dept. 

Wallace  Swander,  Sets,  Carpenter  Dept. 

Claude  Cole,  Photographic  Dept. 

Services;  Public  relations,  sales,  industrial  and 
training  motion  pictures;  sound  slidefilms;  cus- 
tom and  package  television  programs  and  com- 
mercials, animations.  Facilities:  Mitchell,  Arri- 
flex  studio  cameras,  Cine  Specials,  Bell  &  Howell 
Specials;  lighting  equipment,  synchronous  sound 
and  RCA  re-recording  equipment;  sound  stages; 
laboratory;  printing;  editing  and  projection 
rooms;  music  library;  carpenter  shop;  animation 
camera  and  stand;  location  equipment  with 
50,000  watt  Diesel  generator. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures  :  His  Vision  in  the  Future 
(Central  Soya);  Checkered  Flag  (.Autolite  Co.); 
Theatre  in  .-Iction  (Junior  League);  The  Chal- 
lenge (Presbyterian  Church);  Appearance  of 
Evil,  theatrical    (independently  financed). 


MICHIGAN 

Metropolitan  Detroit  Area 


0 


Animation,    Inc. 

14005  Fenkell   .\ve.,  Detroit  27,  ^Mich. 
Phone:   Broadway  3-3040 

Ted  Petok 

(See  complete  listing  under  Los  Angeles  area) 


FLOREZ   INCORPORATED 

81.5  Bales  Street,  Detroit  26,  Mich. 
Phone:  WOodward  2-4920 

Sound    Studio:    2.530.5   John    R    Road,    Madison 
Heights,   Michigan 

Date  of  Organization:    1931 

Genaro  A.  Florez,  President 

Hans    A.    Erne,    Executive    Vice-President    & 

General  Manager 
J.   Raymond   Cooper,  Secretary-Treasurer  & 

Comptroller 
John   K.   Kleene,   Vice-President  &   Creative 

Director 
Clark   E.   Pardee,  Jr.,  Manager  of  Account 

Service 
William  L  Taylor,  Editorial  Manager 
Harry  Brcitmeyer.  Production  Manager 


FLOREZ   INCORPORATED:   CONT'D. 

Services:  Management  consultation  on  sales 
manpower  development.  Planning,  writing  and 
production  of  complete  sales  training  programs. 
Production  of  audio-visual  media,  including  mo- 
tion pictures,  motion  slidefilms,  sound  slidefilms, 
filmstrips,  recordings,  slides  and  transparencies, 
flannelboard  presentations,  charts  and  printed 
materials.  Personnel  Services  Division  offers  con- 
sultation, research  and  personnel  testing.  Visual 
Presentation  Division  offers  graphic  and  film 
arts  services,  plus  presentation  equipment  sales 
and  rental.  Facilities;  Six-story  main  office  in 
downtown  Detroit.  4,000  sq.  ft.  sound  studio  in 
suburban  Madison  Heights. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Miracle  at  Pike  Creek 
(American  Motors)  ;  The  Perfect  Running  .Mates 
(Westinghouse)  ;  A  Day  in  the  Life  of  Casite 
Sam  (Hastings  Manufacturing).  Slidefilms: 
It's  Action  Time  (AC  Spark  Plug)  ;  Bigger, 
Better,  More  Beautiful  (Westinghouse);  Hi, 
Xeigkbor!    (American  Motors). 


HAIG  AND   PATTERSON,   INC. 

15  East  Bethune  .\ve.,  Detroit  2.  Mich. 
Phone:  TRinity  3-0283 

Date  of  Organization:   1937 

Branch  Offices:  New  York:  405  Lexington 
Ave.,  Suite  6404;  New  York  17.  Phone: 
Yukon  6-3265.  Ronald  Cannavaro,  New  York 
Manager.  Ohio:  The  Talbott  Tower,  Suite 
375,  Dayton  2.  Phone:  BAldwin  3-93:.l.  J.  T. 
Patterson,  Chairman  of  the  Board. 

J.  T.  Patter.son,  Chairman  of  the  Board 
Earl   E.   Seielstad,   President 
C.   W.   Hinz,   Vice-President,  Secretary 
J.   M.   Saunders,   Vice-President,  Editorial 
Don  R.  Hagedon,  Production  Manager 

Services:  Industrial  sound  slidefilms,  motion  pic- 
tures, meeting  guides,  instruction  manuals  and 
lecture  charts.  Facilities:  Complete  film  studio. 
permanently  staffed  with  writers,  artists,  pho- 
tographers and  technicians. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Tubemanship  for  Twlay  .  .  . 
and  Tomorrow  (Wolverine  Tube  Div.,  Calumet 
&  Hecla,  Inc.)  ;  Tubemanship,  Canadian  (Wolver- 
ine Tube  Div.,  Calumet  &  Hecla,  Ltd.)  ;  Con- 
trolled Power  (Vickers,  Inc.  Div.,  Sperry  Rand 
Corp.)  ;  Press  Conference  on  Hi-E  (Metallurgical 
Products  Dept.,  General  Electric  Co.)  ;  The 
Center  of  Attraction,  revised  (The  MacGregor 
Co.).  Slidefilms:  Right-Right  on  Time  (The 
Reynolds  &  Reynolds  Co.)  ;  An  Assist  to  Steer- 
ing; Mercury  Power  Steering:  The  Trouble  with 
Trouble:  Steering  in  Style  (Lincoln-Mercury 
Div..  Ford  Motor  Co.);  Putt  for  the  Birdie  (The 
MacGregor  Co.)  ;  The  Curious  Clancy:  There  Is 
No   Mystery;   Now  for  the   Future    (Top    Value 


HAIG  AND  PATTERSON:  CONT'D. 

Enterpiisus,  Inc.)  ;  Cittiny  Ihf  Right  Result 
(Uitzler  Color  Div.,  Pittsburgh  Plate  Glass  Co.) 
The  Profit  Ride;  The  Cool,  Cool  Joneses  (MoPa 
Div.,  Chrysler  Corp.)  ;  Red  Hot  Service  (Old? 
mobile  Div.,  General  Motors  Corp.);  Fit  for 
King  (Automotive  Sales  Group,  Chrysler  Corp.) 
Fuels,  Filters  &  Flames;  The  Noose  Hang 
High;  Love,  Etc.;  An  Appointment  for  Delivery 
The  Critical  Angle;  The  Looks  of  Leadership 
Service  Netes  Release;  Eyewitness;  Getlinl 
Ready  for  the  Finish;  The  Obstacle  Course:  Th 
Answer  is  Diagnosis;  Sound  Service  (Cadilla 
Motor  Car  Div..  General  Motors  Corp.). 


* 


THE  JAM   HANDY   ORGANIZATION,   INC. 

2821  East  Grand  Blvd..  Detroit  11.  Mich. 
Phone:  TRinity  5-2450 

Date  of  Organization:   1917 

Officers 

Jamison  Handy,  President 
John  A.  Campbell,  Treasurer 
William  G.  Luther,  Sr.  Vice-President 

in  charge  of  Automotive  Operations 
Russell   B.  Robins,  Sr.  Vice-Presidetit, 

Merchandising   and  Market   Development 
Everett  F.  Schafer,  Sr.   Vice-President 

Planning  and  Programming 
Eugene  Hunter,  Vice-President,  in  charge 

Chevrolet   Contact 
George  B.  Finch,  Vice-President,  Sates 

Development 
Dean  Coffin,  Vice-President,  Programs 
Vincent  L.  Herman,  Secretary 
J.  E.  Armstrong,  .Assistant  Secretary 

Branch  Offices  I 

New  York:  1775  Broadway,  New  York  19i 
New  York.  Phone:  JUdson  2-4060.  Hermai| 
Goelz,   in   charge. 

Chicago:  230  N.  Michigan  Avenue,  Chicagil 
1,  Illinois.  Phone:  STate  2-6757.  Haroli: 
Dash,  in  charge.  , 

Hollywood:  1402  N.  Ridgewood  Place,  Holiyi 
wood  28,  California.  Phone:  HOllywooi' 
3-2321.    Thomas    G.   Johnstone,    in   charge.   ; 

Pittsburgh:  Pennsylvania.  Phone:  ZEnitl] 
0143. 

Dayton:    Ohio.   Phone:    ENterprise   6289. 

Services:  .Motion  picture  production:  conimer 
cial.  industrial  and  sales  promotion;  personnel 
customer  relations  and  public  relations;  minuti 
movies;  three-minute  screen  advertisements 
sponsored  shorts;  safety,  educational,  healtl 
films;  television  commercials,  theatrical  and  non 
theatrical  distribution  service.  Fihnstrip  am 
slidefilm  production :  commercial,  industi'ial,  sale:' 
training  and  shop  training,  customer  relation: 
and  public  i-elations;  merchandising;  training 
cartoon.  Glass  slides,  transparencies,  slide  racks 
opaque  materials.  Meetings  assistance:  staging 
and  projection  service,  convention  programs,  live 
shows. 

Facilities:  Complete  studio.  Sound  stage,  re- 
cording, set  construction,  direction,  casting 
scene  design,  mock  ups,  miniature,  stage  man-, 
agement,  field  reconnaissance,  animation  studios 
music  direction  and  orchestra,  rear  pi-ojection 
prop  department,  speech  and  acting  coaching' 
slidefilm  studio,  film  processing  laboratories,  art 
department,  location  equipment,  creative  staff, 
Projection  equipment  sales  and  service.  Specia ' 
devices :  suitcase  projectors.  Shoppers  Stoppers 
continuous  loop  projection,  projectors,  synthetic 
training  devices. 
(LISTING    CONTINUF5    ON    fOllOWING    PAGE 


128 


BUSINESS     SCREEN     MAGAZINE 


i 


ImETROPOLITAN     DETROIT 


THE  JAM   HANDY  ORGANIZATION:   CONT'D. 

!ECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  American  Maker  (Chevrolet 
lllotor  Div.);  The  Golden  Years  (The  Brunswick 
porp.);  A  Miracle  on  Demand  (Pontifical  Assn. 
ot  the  Holy  Childhood)  ;  Flair  ( Frigidaire  Div.)  ; 
Yours  to  Command  (Ontario  Hydro-Electric 
Commission);  The  Safest  Township  Ani/u-here 
.(General  Motors  Corp.);  Treasnre  at  Bethany 
KNational  Council  of  Churches)  ;  The  Biggest 
'fioundup  Ever  in  '61  .  .  .  with  Pittsburgh  Paints 
(Pittsburgh  Plate  Glass  Co.);  Wide,  New  Won- 
derful World  (Tractor  &  Implement  Div.);  The 
Movable  Bridge  (U.  S.  Steel  Corp.);  Better 
Medicines  for  a  Better  World  (Parke,  Davis  & 
lCo.);  Pilot  Familiarizations  (U.  S.  Navy); 
^Vhich  Way  to  Color.'  (Radio  Corp.  of  America)  ; 
Time  to  Sell  Creativeli/  (Dartnell).  Slidefilms: 
Esprit  de  Corps;  Xew  Look  of  Distinction;  The 
'Big  Jump  (Chevrolet  Motor  Div.);  Getting 
Kfrtrfj/  for  .  .  .  The  Big  Parade  (Oldamobile 
Div.);  Both  Sides  of  the  Coin;  The  Legend  of 
:Loaivatha  (Pontiac  Motor  Div.);  Something 
\Wonderful  for  Everyone  (Hobart  Mfg.  Co.). 
School  Service  Slidefilms:  Magnets;  Airplanes, 
Jets  and  Rockets;  Understanding  Electricity; 
'India  and  Ceylon;  First  Experiments  with  Air 
(self-sponsored   for  sale  to  schools). 


HENNING  AND   CHEADLE,   INC. 

10010  Greenfield  Road.  Detroit  27,  Mich. 
Phone:  BRoadway  2-1000 

Date  of  Organization:   1945 

George  R.  Cheadle,  President 

Frank  A.  Sansom,  Vice-President 

Thomas  F.  Leamy,  Jr.,  Production  Manager 

Harold  Dobrowa,  Editorial  Director 

Fred  W.  Deuker,  Art  Director 

John   Stehney,   Photographic  Director 

IServices:  Planning,  writing,  art  and  photo- 
graphic services  to  apply  and  prepare  sound 
jslidefilms,  salesfilms,  motion  pictures,  sales  meet- 
lings  and  marketing  programs.  Facilities:  Photo- 
igraphic  studio,  darkrooms,  animation  stand;  art 
|department;   editorial  and  production  staffs. 

IrECENT       productions      AND       SPONSORS 

I  Motion  Picture  &  Slidefilm  Meeting;  Top 
\\otch  Ten  (MoPar  Div.,  Chrysler  Corp.).  Slide- 
IFILMS:  Fuels  and  the  Fuel  System  of  G.M.  Diesel 
Engines  (Detroit  Diesel  Engine  Div.,  General 
Motors  Corp.);  Hole's  Business,  Today?  (Lin- 
coln-Mercury Div.).  Sales  Convention:  Hoist 
Your  Sales  (Diamond  Crystal  Salt  Co.).  Live 
Meeting:  C.O.P.S.  Meeting  (Cadillac  Motor  Car 
Div.).  Dealer  Clinic:  Shenango  Shote  Time 
(Shenango  China  Corp.).  Salesfilms:  What's 
the  Mystery  (Union  Switch  &  Signal  Co.)  ;  Finer 
Foods  for  Your  Family   (Riverside  Food  Co.). 


INSTRUCTIONAL  ARTS,   INC. 

16210  Meyers  Road.  Detroit  3.i.  Mich. 
Phone:  UNiversity  2-3932 

Date  of  Organization:  1946 

Nicholas  J.  Beck,  President 

James  W.  Atkinson,  Vice-Pres.  &  Treas. 

Harry  B.  Rottiers,  Secretary 

Services:  Creative  and  production  staff  for 
slidefilms,  motion  pictures,  slides,  instructional 
manuals,  catalogs,  artwork  and  photography. 
Audio-visual  equipment  sales.  Facilities:  Com- 
plete art  and  photographic  departments  including 
40'  X  .50'  stage  with  equipment  for  still  or  mo- 
tion photography;  still  laboratories;  16mm  and 
35mm  animation  stand;  recording  studio;  hot 
press  typesetting  department. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Slidefilms:  Front  End  Alignment  (Truck  & 
Coach  Div.,  General  Motors  Corp.)  ;  Shifting  the 
Spicer  12-Speed   (Dana  Corp.)  ;  Grandpaw  Talks 


Too  Much  (Ford  Tractor  &  Implement  Div.)  ; 
The  Vnbeatables  (Ralston  Purina  Co.)  ;  Chemi- 
cals, Vital  to  Our  Food  Supply  and  Nutrition 
(Dow  Chemical  Co.).  TV  Commercials:  for  The 
Detroit  Free  Press;  Jiffy  Pop;  First  Federal 
Savings  of  Detroit. 


HAFORD   KERBAWY   &   COMPANY 


*f  cn 


4f  C3 


1300  Buhl  Buildinj;,  Detroit 
Phone:  WOodward  3-0201 


;H,  Mich. 


Date  of  Organization:  February,  1956 

Haford  Kerbawy,  Producer 
Lester  T.  Davis,  Jr.,  Business  Manager 
Victor  F.  Radcliffe,  Account  E.recutive 
E.   Paul    Miller,   Production   Manager 
Irene  C.  Byerlein,  Office  Manager 

Services:  Producers  of  motion  pictures,  stage 
shows  and  closed-circuit  telecasts  for  industry. 
Facilities:  Associated  studios  in  New  York, 
Cleveland,  Detroit  and  Los  .Angeles. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Big  Men — Big  Machines;  The 
Ford  6000  (Ford  Tractor  &  Implement  Div.). 
Stage  Shows:  Hand  and  Glove  (U.  S.  Steel 
Corp.).  Meetings:  Chrysler  Press  Show  (Chrys- 
ler Corp.)  ;  Dealer  Announcement  Meeting  (Ford 
Tractor  &  Implement  Div.). 


^ 


Parthenon    Pictures 

Detroit  14,  Michigan 
Phone:   .\Danis   1-9113 

Fred   Frink,  Associate  Producer 

(See  complete  listing  under  Los  Angeles  area) 

REGAN   FILM   PRODUCTIONS,   INC. 

19730   Ralston,   Detroit    3,   Mich. 
Phone:  Tl'lsa  3-2800 

Date  of  Organization:  July,  1950 

Lawrence  M.  Regan,  President 
Warren  Hart,  Viee-Pres.,  Charge  Production 
Norman    K.    VanDerzee,    Vice-President, 
Charge  Sales 

Services:  Complete  programs  for  training,  sales 
promotion,  public  relations  and  education,  in- 
cluding sound  motion  pictures,  sound  slidefilms, 
printed  materials,  stage  presentations  and  TV 
spots.  Facilities:  Studio  designed  and  built  for 
sound  filming.  Sound  stage  4,000  sq.  ft.  Still 
photography  stage,  laboratory,  art  studio,  mag- 
netic recording,  35mm  &  16mm  cameras,  cutting 
and  screening  rooms. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Mileage  in  the  Making  (B.  F. 
Goodrich  Co.)  ;  The  Story  of  the  Tubeless  Tire 
(Miller  Rubber  Co.);  Untitled  convention  film 
(Veterans  of  Foreign  Wars).  Slidefilms:  Used 
\'ehicle  Reeonditioniiig  Trainers;  Basis  Funda- 
mentals of  Financing ;  Fit  the  Plan  to  the  Man; 
Advantages  of  the  Neiv  System  of  Ordering  Parts; 
Servicing  The  Ford  Body  (Ford  Div.,  Ford 
Motor  Co.);  Three  and  A  Half  Times  More; 
Budget  Sales  Clinic;  New  Power  Grader  Tire; 
The  First  Line  Silvertoivn  (B.  F.  Goodrich  Co.); 
The  Demonstration  (Lincoln-Mercury  Div.,  Ford 
Motor  Co.);  A,B,C  Lines;  The  Art  of  Fifty- 
twomanship;  Christmas  Selling,  series  of  3; 
Golden  Brent,  series  of  2;  The  Keys  to  the  Vault; 
The  Pou-er  of  Positive  Suggestion  (Montgomery 
Ward  &  Co.)  ;  Facts  About  the  Amana  Fi-anchise 
(Amana  Refrigeration,  Inc.).  TBA  Seminar, 
slidefilms,  films  and  graphics  for  meetings  for: 
Merchants  Oil  Co.;  Texas  Oil  Co.;  Jenny  Oil  Co.; 
Skelly  Oil  Co.;  Ashland  Oil  Co.;  Deep  Rock 
Oil  Co.  (B.  F.  Goodrich  Co.).  GRAPHICS:  for 
Ford  Div.,  Lincoln-Mercury  Div.,  Ford  Motor  Co. 

Entire  Contents  Copyright   1961 


EAST  CENTRAL 


United  Film  Service,  Inc. 

3275  Penobscot  Bldg.,  Detroit  26,  Mich. 
Neal  H.  Oliver,  Resident  Vice-Pres. 
(See  complete  listing  under  Kansas  City,   Mo.) 


# 


Van   Praag   Productions,   Inc. 

2301  Dime  Building,  Detroit  26,  Mich. 
Phone:   WOodward  2-4896   (TWX  DE-161) 

Andrew  Pastula,  General  Manager 

(See  complete  listing  under  New  York  City) 


VIDEO   FILMS   INCORPORATED 


1004  E.  Jefferson  .Ave.,  Detroit 
Phone:  WOodward  2-3400 


.Mich. 


Date  of  Organization:   1947 
Date  of  Incorporation:    1959 

Clifford  Hanna,  President 

William  R.  Witherell,  Jr.,  Vice-President 

and  Creative  Director 
William    E.    Lane,   Secretary-Treasurer   and 

Manager 
Henry  Mengeringhausen,  Sound  Engineer 
Hrayr  Toukhanian,  Photographer 

Services:  Creation  and  production  of  motion 
pictures  for  industry  (sales  promotion,  sales 
training,  public  relations,  engineering,  etc.)  ; 
classified  film  reports  for  the  armed  forces;  TV 
commercials.  Completion  services  include  anima- 
tion and  live  photography,  music  scoring,  sound 
recording  and  editing.  Facilities:  Sound  stage; 
Maurer  and  Bell  &  Howell  cameras;  animation 
stand;  editing  rooms.  16mm  and  35mm  Moviolas; 
complete  lighting  and  sound  equipment  for  studio 
and  location. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Camera  on  Consumers  (Con- 
sumers Power  Co.) ;  Double-Barreled  Promotion 
(Dow  Corning  Corp.);  Your  Hidden  Strength 
(Community  Chest  of  Kalamazoo  County)  ; 
Something  New  Under  the  Sun  (Farrington  Mfg. 
Co.)  ;  Front  Line  Selling  (Technical  Services 
Inc.)  ;  Win  With  Monroe;  Monroe  Marches  On 
(Monroe  Auto  Equipment  Co.);  Fifty  Years  of 
Progress  (Rockwell-Standard  Corp.)  ;  Breeder 
Reactor  Operation  (Power  Reactor  Development 
Co.);  Pathways  to  Progress  (The  Detroit  Edison 
Co.);  Untitled  films  (Military  Electronic  Com- 
puter Div.,  Burroughs  Corp.)  ;  Sales  Spectacular; 
Romney  Profit-Sharing  Announcement,  and  other 
films  for  dealer  meetings  (American  Motors 
Corp.);  Eat  .ill  the  Apples,  Dodge  dealer  pres- 
entation (B.B.D.&O.);  '61  Dodge  Compar-A- 
Rama,  motion  picture  section  (Ross  Roy,  Inc.); 
The  Michigan  Robin,  animated  theatre  trailer 
(Michigan  Week  Committee).  TV  Commercials: 
for  Tractor  and  Implement  Div.,  Ford  Motor 
Co.  (Meldrum  &  Fewsmith,  Inc.);  Automobile 
Club  of  Michigan,  Sams.  Inc.  (Stockwell  & 
Marcuse);  Schafer  Bakeries  (Beltaire  &  Hull); 
Chevrolet  Dealers  of  Detroit,  Senator  Patrick 
V.  McNamara,  Governor  John  B.  Swainson  (W. 
B.  Doner  &  Co.);  Valiant  Automobile  (B.B.D.& 
O.)  ;  Dow  Corning  Corp.  (Church  &  Guisewite 
Adv.  Inc.);   Volkswagen  Trucks    (Stevens,  Inc.). 


K|Vf  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  advei'- 
tising  containing  additional  and  useful  refer- 
ence data  appears  in  other  pages  of  this  11th 
Annual   Prf)duction   Review  issue. 
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Wilding    Inc. 

4925  Cadieux  Koad,  Detroit,  Mich. 
Phone:  TUxedo  2-3740 

Gordon  Miller,  Vice-President 

13535  Livernois  Ave.,  Detroit,  Mich. 
Phone:  WEbster  3-2427 

John  E.  Parrott,  Vice-President 
Norman  B.  Terry,  Vice-Pres.,  Marketing 
Glen  Jordan,  Executive  Producer 

(See  complete  listing  under   Chicago  area) 


Raphael   G.  WolfF  Studios,   Inc. 

Creative   Services,   Inc.,  G404   Woodward 

Avenue,   Detroit  2,   Michigan 
Phone:  TRinity  1-2209 

Stanley  E.  Staffeld 

(See  complete  listing  under  Los  Angeles  area) 

Detroit   Environs  &  Michigan 


Alexander  Film  Co. 

5140  Tootnioor,  Birmingham,  Mich. 
Phone:  Midwest  4-1212 

Donald  Ringsred,  Res.   Vice-President 

(See  complete  listing  under  Colorado) 

0 

Atlas  Film   Corporation 

Woodward  &  West  Long  Lake  Road 
Box  3(;,  Bloomfield  Hills,  Mich. 

(See  complete  listing  under   Chicago  area) 

CAPITAL   FILM  SERVICE 

224  Abbott   Road,  East   Lansing,  .Michigan 
Phone:  EDgewood  2-3544 

Date  of  Organization:   1942 

James  Robert  Hunter,  Owner 

Joseph  E.  Ceterski,  Business  Manager 

Kenneth   Kortge,  Production  Manager 

James  E.  Lewis,  Scenario  Writer 

Robert  Winkel,  Laboratory  Manager 

Harvey   Gordon,   Printing   Department   Mgr. 

Services:  16mm  color,  b&w  processing;  optical 
and  contact  printing,  sound  recording  and  pho- 
tography— studio  and  location;  animation;  edit- 
ing; TV  commercials;  radio  transcriptions; 
kinescope  recording  and  air  check;  complete 
script  to  screen  service.  Facilities:  Complete 
16mm  production  facilities;  sound  studio,  editing 
rooms;  art,  animation,  special  effects  printing 
and  contact  printers;  16mm  color  and  b&w 
processing  machines;  script  and  research  dept.; 
IGnim  single  system  cameras  with  16mm  mag. 
film   recorders  for  double-system  photogi-aphy. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  Pictures:  Illinois  Waterway  System; 
Mississippi  Challenge  (U.  S.  Army  Corps  of 
Engineers,  North  Central  Div.)  ;  Science  Fights 
a  Fire;  Countourmatic  (John  Bean  Div.);  V.I. P. 
(Udylite  Corp.).  Slidefil.ms:  Music  In  the  Heal- 
ing (Amer.  Fed.  of  Music  Clubs). 

F.   B.   N.   FILMS 

13240  (rescentwood.  East  Detroit,  .Mich. 
Phone:  PR  5-0111 


F.B.N.  FILMS:  CONTINUED 
Date  of  Organization:    1958 

Bert  Penzien,  Owner,   Cinematographer 

Haviland  Reves,  Writer,  Scripts 

Robert  Anthony,  Narrator  &  Tech.  Research 

Services:  Complete  production  from  script  to 
screen;  16mm  and  35mm  industrial,  documentary, 
training,  educational  motion  pictures.  Facilities: 
35mm  editing  equipment;  Magnasync  sound  re- 
cording equipment;  35nini  Cineflex  camera  with 
zoom  lens;  other  facilities  rented  as  needed. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Leader  Dog;  .Adrcnture  Roads 
of  Michigan  (self-sponsored,  distributed  by  vari- 
ous state  exchanges).  Theatre  Screen  Ads;  140 
various  commercials   (Dolan  Theatre  Service). 

ROBERT   FISHER   PRODUCTIONS 

28395  Swan  Island  Drive,  (iro.sse  He,  Mich. 
Phone:  ORleans  6-0410,  6-3307 

Date  of  Organization :   September,  1957 

Branch  Office:  3629  Idlewild  Avenue,  Cin- 
cinnati 7,  Ohio.  Phone:  WOodburn  1-3515. 
Frank   F.   Fisher,  Vice-Pres.,   in   charge. 

Robert  S.  Fisher,  President 
Frank  F.  Fisher,  Vice-President 
Marian  S.  Fisher,  Vice-President 
Audrey  J.  Fisher,  Secretary 

Services:  Writers  and  producers  of  motion  pic- 
tures, sound  slidefilms,  motion  slidefilms,  film- 
strips,  TV  commercials,  sales  meetings.  Facili- 
ties: Sound  stages,  studio  facilities  rented  ac- 
cording to  requirements  of  each  production. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Signal  for  Action;  Chrysler 
Proving  Ground  Comparison  (Chrysler  Corp., 
through  Ross  Roy,  BSF&D)  Hand  at  the  Helm 
(Defense  Sales  Div.,  Burroughs  Corp.)  ;  Ideas 
for  Living  (Frigidaire  Div.,  General  Motoi-s 
Corp.).  Slidefilms:  Your  Investment  in  Inven- 
tory; Serving  Thru  Better  Systems  (Burroughs 
Corp.). 


EAST    CENTRAL:    OHIO    CITIES 


* 


MPO  Productions,  Inc. 

921    Monroe   Blvd.,   West    Dearborn,   Mich. 
Phone:  CRestview  8-4412 

Tom  Thomas,  Vice-President 

(See  complete  listing  under  New  York  City) 


PORTAFILMS 

Orchard  Lake,  Mich. 
Phone:  EM  3-0561 

Date  of  Organization:   1947 

William  Murray,  Director 

Edward  Wheeler,  Sales  &  Utilization 

John  Warren,  Finance 

Paul  Cringle,  Design 

Felix  Resnick,  Music 

Gwen  King.  Production  Coordination 

Laurette  Murray,  Educational  Films 

Elfreda  Haynes,  Office 

Services:  Designers  and  producers  of  films  for 
business  and  education.  Facilities:  Own  and  or 
rent  equipment  and  facilities  needed  for  live- 
action,  animation  or  stop-motion  production. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Sccing's  Believing;  .4  Very 
Stubborn  Man,  script  only  (The  J.  I.  Case  Co.); 
Ya  Gotta  Tell  'cm  (The  AP  Parts  Corp.)  ;  The 
Big  Difference  (The  Columbus  Parts  Corp.)  ; 
Your  Blue  Chip  Line  (Merit  Muffler  Corp.). 
SLIDF.FILMS:  The  Perils  of  Xclda  Pillbcam; 
Strange  Manners,  Customs  &  Beliefs  (Adminis- 
trators Meeting  Service). 


Metropolitan   Cincinnati 

Robert   Fisher   Productions 

3629  Idlewild  .\venue,  Cincinnati  7,  Ohio 
Phone:  WOodburn  1-3515 

Frank  F.  Fisher,  Vice-President,  in  charge 

(See  complete  listing  under  Michigan  area! 


K  &  S   FILMS,   INC. 

5819  Wooster  Pike,  (  incinnati  27,  Ohio 
Phone:  BRamble  1-3700 

Date  of  Incorporation:  1948 

Jack  R.  Rabius,  President 

S.  Harry  Wilmink,  Vice-President 

Roma   I.   Rabius,  Secretary-Treasurer 

James  Judson,   E.vecutive  Producer 

Robert   Adams,   Recording  Director 

Marjorie  Meyer,  Art  Director 

Patricia   Kops,  Production   Coordinator  >. 

Services:  Specializing  in  industrial  motion  pic-j 
tures,  sales  training  films,  sound  slidefilms,  ani- 
mated and  live  TV  commercials.  Facilities:. 
Complete  production  facilities;  two  sound  stages, 
script  service.  16mm  synchronous  sound  record- 
ing equipment  and  complete  editorial  services. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures;  -loe's  Finest  Hour  ( United i 
Appeal  Fund  Campaign);  The  House  on  Stony- 
Brook  Lane  (Standard  Publishing);  The  Magic 
of  Rainboiv  Forest  (Rainbow  Craft);  The  Todd 
Hunter  Show,  sport  series  (sponsor  unidenti-' 
fied)  ;  Know  Your  Baseball,  sport  series  (spon-- 
sor  unidentified).  TV  Commercials:  for  Bendix  ■ 
Aviation  Pumps;  Cincinnati  Bell  Tel.  Co.;! 
Schoenling  Beer;  Frisch  Restaurants;  Kenner  j 
Toy  Products;  Rainbow  Crafts,  Inc.;  United  ^ 
Appeal  Fund;  Modern  Diaper  Service;  Burger 
Brewery. 


LASKY  FILM   PRODUCTIONS,   INC. 

3705    Lon.sdale   Street,   Cincinnati   27,  Ohio 
Phone:  BRamble  1-5833 

Date  of  Organization:   1939 
Date  of  Incorporation:  1956 

Max  Lasky,  President,  E.recutive  Producer 
Jack  A.  Robertson,  Vice-Pres.,  Production 

Manager 
Elizabeth   C.   Peters,   Treasurer,  Prod.  Asst. 
H.  H.  Nieberding,  Secretary 
Bill  McNally,  Sound 
Marc  Siegel,  Script  Supervisor 
David  R.  Wilson,  Sales 
Douglas  Gray,  Production   Assistant 

Services:  Producers  of  motion  pictures  for  in- 
dustry and  television.  Specialists  in  color  photog- 
raphy. Facilities:  Completely  equipped  sound 
studio  and  mobile  unit  for  :!5mm  and  16mm 
production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  ~5th  .■Inniversary  (Cincinnati 
Milling  Machine  Co.)  ;  Giant  Step;  .Jet  Engine 
Newsreel,  Washability  (General  Electric  Co.); 
A  Time  for  Action  (Mizrachi  W'omen's  Organiza- 
tion of  America). 


I 


* 


Wilding    Inc. 

617  Vine  Street,  Cincinnati,  Ohio 
Phone:  GArfield  1-0477 

R.  L.  McMillan,  District  Manager 

(See  complete  listing  under   Chicago  area) 
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BUSINESS     SCREEN     MAGAZINE 


IeAST    CENTRAL:    OHIO    CITIES 

Metropolitan  Cleveland 

Clifton    Productions,   Inc. 

I     Park    Buildinjr,    Public    Si|uare,    Cleveland    14, 
Ohio 
1 1    17820  Lake  Road,  Lakewood,  Ohio 

Maurice   T.  Groen,  President 

(See  complete  listing  under  New  York  City) 


EDWARD   FEIL   PRODUCTIONS 

1514  Prospect   Avenue,  Cleveland   15,  Ohio 
Phone:  PRospect  1-0655 

Date  of  Organization:  1953 

Edward  R.  Feil,  Executive  Producer 

Services:  Production  of  industrial,  institutional, 
sales,  public  relations  and  promotion  films;  films 
Ifor  television.  Facilities:  Scripts,  camera,  edit- 
iing,  and  sound  recording  available  for  location 
lor  studio  production. 

(RECENT  PRODUCTIONS  AND  SPONSORS 
IMotion  Pictures:  Adventure  in  "i'"  Camping 
!(Y.M.C.A.  of  Cleveland);  Prelude  to  Hope 
(United  Foundation  of  Summit  County)  ;  Glid- 
Crete  on  the  Job  (The  Glidden  Co.)  ;  Campaign 
Techniques  (Metropolitan  Div.,  United  Appeal 
of  Greater  Cleveland);  The  Wonderful  World 
lof  You  (Cleveland  Health  Museum  &  Junior 
League  of  Cleveland). 


INDUSTRIAL   MOTION    PICTURES:    CONT'D. 

eras.  Animation;  picture  and  sound  editing  de- 
partments: complete  mobile  equipment  for  loca- 
tion recording  and  photography. 

RECENT      PRODUCTIONS      AND       SPONSORS 

MoTIO.N  Pictures:  Open  Coil  Annealing  (Lee 
Wilson  Engineering  Co.,  Inc.)  ;  Formica  Flake- 
board  (Formica  Corp.)  ;  rS-14  .4;/  Wheel  Drive 
Scraper  (Euclid  Div,,  General  Motors  Corp.); 
Securing  Coil  Ends  Positively  (Gregory  Indus- 
tries). Slidefilms:  Why  Harvard  (Harvard  Bed 
Frame  Co.). 


Roland  Reed  Productions,  Inc. 

2307  Chester  Ave.,  Cleveland,  Ohio 
George  Oliva  Jr.,  Vice-President 
(See  complete  listing  under  Los  Angeles  area) 

Riviera    Productions 

566  Birch  Drive,  Cleveland,  Ohio 
Phone:  REdwood  1-6076 

Pat  Rancati,  Eastern  Representative 

(See  complete  listing  under  Los  Angeles  area) 


GENERAL  PICTURES  CORPORATION 

4501   West    Pleasant    Valley   Rd.,   Cleveland   34, 

Ohio 
Phone:  Victory  2-3636 

Date  of  Organization:   1957 

George  Oliva.  Jr.,  President  &  Sales  Mgr. 
Miliard  M.  Horace,  Vice-Pres.,  Prod.  Super. 
Doris  Shaw,  Asst.  Production  Supvr. 
Thomas  Henry,  Chief  Cameraman 
Wanda  Clark,  Treasurer 

jServiceS:  Production  of  16mm  and  .35mm  motion 
Ipictures,  sound  slidefilms,  videotape  and  film  TV 
I  commercials,  sales  presentations,  kinescopes, 
jnewsreel  films,  still  photography.  Facilities: 
Sound  stages,  Mole-Richardson  boom  micro- 
phone, two  Fearless  Panoram  dollies,  ceiling 
grids,  rear  projection,  eight-channel  sound  mix- 
ing console,  Ampex  and  Magnasync  tape  record- 
ing, Oxberry  animation  stand. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:   Why  Agency?  (General  Elec- 
tric Co.);  Protective  Maintenance  Coatings   (The 
Glidden     Co.);     Meter     (Westinghouse     Electric 
jCorp.);      Republic     Newsreel      (Republic      Steel 
(Corp.).   Slidefilms:   Modern   Financial  Manage- 
,ment    (National    City    Bank);    Ballots   for  Bulbs 
(General    Electric    Co.).    TV    CoMMEaiCIALS:    for 
Standard    Oil    Co.,    The    Illuminating    Co.     (Mc- 
Cann-Marchalk    Co.);     All-State    Insurance    Co. 
(Leo  Burnett  Co.)  ;  Union  Commerce  Bank,  Ohio 
I  Power  Co.    (Meldrum  &  Fewsmith,  Inc.). 


INDUSTRIAL  MOTION   PICTURES,   INC. 

1706  East  38th  Street,  Cleveland  14.  Ohio 
'     Phone:  EXprcss  1-3432 

Date  of  Organization:   1945 

A.  P.  MacDermott,  President-Treasurer 

D.  E.  MacDermott,  Secretary 

J.  L.  Micuch,  Pi-oduction  Manager 

Services  :  Motion  pictures,  slidefilms,  slides, 
stills;  sound  recording,  script.  Specialists  in 
location  work  for  heavy  industry.  Facilities: 
Two  sound  stages,  lighting;  studio  cameras;  five 
channel  16mm  film,  Vi"  tape  synchronous  record- 
ing;  music   library;    Arriflex   and    Auricon   cam- 


* 


Wilding  Inc. 


1010  Euclid  Bldg.,  Cleveland,  Ohio 
Phone:  TOwer  1-6440 

L.  T.  Young,  Vice-President 

(See  complete  listing  under   Chicago   area) 


Dayton,  Ohio 

FILM  ASSOCIATES,   INC. 

4600  So.  Dixie  Highway,  Dayton  39,  Ohio 
Phone:  .AXminster  3-2164 

Date  of  Organization:  1937 
Date  of  Incorporation :   1946 

E.   Raymond   Arn,  President-Treasurer 
Mildred  G.  Arn,  Vice-President 
Clement  V.  Jacobs,  Secretary 
Edward  R.  Lang,  General  Manager 
Katherine  Harrell,  Office  Manager 
RoUand   Beech,  Printing  Supervisor 
George  Whalen,  Jr.,  Editorial  Head 
David  Bartholomew,  Art  Director 

Services:  16mm  color,  b&w  motion  pictures  for 
industrial,  educational  and  television  use.  Com- 
plete production  services  for  other  producers  and 
industrial  photo  departments.  Facilities:  Studio 
and  laboratory  building  with  two  large  sound 
stages,  precision  machine  processing  for  all 
b&w  films.  Automatic  printers  for  sound  and 
picture  reproduction.  Multiple  recording  and  re- 
recording  channels  of  .\ltec  &  Cinema  Engineer- 
ing components  for  tape,  magnetic  film,  optical 
film  and  disc.  Interlock  Maurer,  Stancil-Hoffman, 
Ampex  and  Presto  recorders.  Kinescope  record- 
ings. Art  and  animation  department  including 
complete  Oxberry  stand.  Two  Mam-er  cameras, 
two  Auricon  Super  pros,  Cine  Specials,  Zoom 
lenses.  Fearless  panorama  dolly  and  complete 
lighting  equipment. 

RECENT       PRODUCTIONS      AND      SPONSORS 

MoTio.N'  Pictures:  Testimonial  Campaign  (Frigi- 
daire  Div.,  General  Motors  Corp.)  ;  Mer — 29 
(Wm.  S.  Merrell)  ;  1960  Renewals  of  the  Hamil- 
tonian  &  the  Little  Brown  Jug  (U.  S.  Trotting 
Assn.)  ;  Sawsmith  &  Shopsmith  (Montgomery 
Ward).  TV  Commercials:  Zesta  Star  of  the 
Month,  Dorothy  Lamour.  Hermione  Gingold, 
Burgess  Meredith  (Strietmann  Biscuit  Co.) ;  Gem 
City  Savings,  testimonials  (Kircher  Helton  & 
Collett)  ;  Mechanized  Building  Sets  &  Sparkle 
Paints  (Kenner  Products)  ;  Bob  Evans  Sausage 
&  Marzetti   Salad  Dressing    (Byer  &   Bo%vman). 


EAST    CENTRAL:    OHIO    CITIES 


Haig  and  Patterson,  Inc. 

The  Talbott  Tower— Suite  375,  Dayton  2,  Ohio 
J.  T.  Patterson,  Chairman  of  the  Board 
(See  complete  listing  under  Detroit  area) 


The  Jam  Handy  Organization,  Inc. 

Dayton,  Ohio 

Phone:  ENterprise  62S9 

(See  complete  listing  under  Detroit  area) 


Other  Ohio  Cities 


0 


Wilding   Inc. 

East  Akron  Post  Office  Bldg.,  .\kron  16,  Ohio 
Phone:  STadium  4-5514 

Robert  R.  Osmun,  Manager 

(See   complete  listing  under   Chicago   area) 

AUSTIN   PRODUCTIONS,  INC. 

232  North  Main  Street,  Lima,  Ohio 
Phone:  CApitol  9-7881 

Date  of  Organization:  1947 

B.  Otto  Austin,  Jr.,  President  &  Producer 

C.  E.  Buttorff,  Vice-President 
Paul  Ewing,  Sales  Manager 
Del  Hartfile.  Art  Production 

Services:  16mm  motion  pictures,  slidefilms.  TV 
commercials;  recordings.  Facilities:  Magnetic 
film  recording  channel;  sync  tape  recording 
equipment;  disc  recorder;  Auricon,  Cine  Special 
and  Bolex  cameras;  two  sound  stages  with  full 
lighting  equipment;  editing  facilities  for  16mm. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Space  Building  For  Man 
(Libbey-Owens-Ford)  ;  Hydrostatic  Pressure 
Controlled  Valves  (Denison  Engrg.  Div.,  Ameri- 
can Brake  Shoe  Co.)  ;  The  Mysterious  Precision 
Ball  (Industrial  Tectonics,  Inc.).  SLIDEFILMS: 
It's  In  the  Cards  (Libbey-Owens-Ford).  TV 
Commercials:  for  Dinner  Bell  Meats;  Cain's 
Potato  Chips. 


These  Listed  Companies  Provide 
Essential   Facts  for  the  Buyer 

■  The  hundreds  of  companies  listed  in 
these  pages  have  voluntarily  furnished 
you,  the  prospective  user  of  their  services, 
with  detailed  reference  data  and  key  facts 
regarding  their  people,  facilities  and  re- 
ce)it  experience. 

No  producing  company  anywhere  in  the 
world  has  been  refused  admittance  to  these 
listing  pages  provided  they  laid  the  facts 
you  need  on  the  line  and  met  our  minimum 
reference  requirement. 

We  urge  you  to  visit  the  studios  and 
shops  of  these  listed  companies,  to  view 
titles  of  films  and  other  work  submitted 
as  references.  Meet  the  principles  involved. 
This  large  group  of  listed  companies  easily 
includes  the  best  in  the  business  and  merits 
your  full  support! 


IITH     ANNUAL     PRODUCTION     REVIEW 
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ACADEMY   FILM   PRODUCTIONS,   INC. 

12.)  West  Chestnut  .St.,  Chiiaso  10,  111. 
Phone:  .Mlchisan  2-.i877 

Date  of  Incorporation:  ."^pril,  1950 

Bernard  Howard,  Pres.  &  Exec.  Producer 
Patti  Wilkus,  General  Manager 

Services:  Creation  and  production  of  ICnim  and 
35mm  motion  pictures,  slidefilms,  slides,  wide- 
screen  and  other  unique  presentations  for  TV, 
conventions,  meetings  and  sales  aids  for  both 
the  broadcast  medium  and  industrial,  education, 
and  business.  Editing,  wTiting,  recording,  titling 
for  outside  producers.  Complete  writing,  direct- 
ing, production  services  for  ad  agencies  and 
industrial  firms  in  creating  and  producing  audio- 
visual aids  of  all  kinds.  Animation  as  well  as  live 
shooting.  Facilities:  Cameras,  lights,  cables, 
mike  booms,  dollies,  recording  equipment,  etc., 
for  complete  production  and  shooting  either  in 
own  studio  or  on  location;  :>0'  x  45'  x  14'  ceiling 
.^(->und  stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N-  Pictures:  Cycolac  (Marbon  Chemical 
Div.,  Borg-Warner)  ;  Greater  Sales  for  Greater 
Profits  (Arvin  Industries);  Homko  Goes  Hollij- 
uood  (Western  Tool  &  Stamping  Co.).  Slide- 
films;  Thread-Forming:  Sems  &  Stops;  The 
Parker-Kalon  Story  (Parker-Kalon  Div.,  General 
.\merican  Transportation  Corp.).  Slide  Presen- 
TATio.vs;  for  Velsicol  Co.;  U.  S.  Steel;  American 
Weekly  Magazine,  etc.  TV  Commercials:  for 
Arvin  Baseboard  Heating;  Derusto  Products; 
Chesty  Foods;  Lykette  Deodorant;  Taste  Tap 
Spray  Foods;  Sweetheart  Soap,  etc. 


^ 


Alexander  Film  Co. 

472  Wrigley  Building,  Chicago  11,  111. 
Phone:   WHitehall  4-5980 

Terry  Hatch,  Res.  Vice-President 

(See  complete  listing  under  Colorado) 


GILBERT  ALTSCHUL   PRODUCTIONS,   INC. 

909  \V.  Diversey  Parkway,  Chicago  14,  III. 
Phone:  L.\keview  5-B561 

Date  of  Organization:  April,  1954 

Branch  Offices:  Penna.:  119  Ninth  St.,  Pitts- 
burgh 22.  Phone:  GRant  1-093.3.  Ralph  Mait- 
land,  in  charge.  Italy:  Via  Aristide  Leonari 
67,  Rome.  Rodolfo  Besesti,   in   charge. 

Gilbert  Altschul,  Pres.  &  Executive  Prod. 
L.  B.  Sager,  Vice-President 
Bruce  Colling,  Vice-President  &  Prod.  Mgr. 
Len  H.  Slaton,  Vice-President  &  Sales  .Mgr. 
Esther  Altschul,  Secretary-Treasurer 

Services:  Production  of  motion  pictures  and 
slideiilms  for  industry,  education  and  govern- 
ment. Facilities:  Sound  stage;  editing,  record- 
ing and  animation  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N-  PictL'res:  .Mail  ut  th,  Year  (Pure  Oil 
Co.);  Line  Change  (Santa  Fe  Railway);  The 
Expert  Driver,  series;  Look  .  .  .  Stop  Backing 
Accidents  (National  Safety  Council);  Food  .  .  . 
It's  Wonderful  (Aluminum  Wares  Assn.)  ; 
What's  so  Great  About  a  Lever?  (Journal 
Films).  Slidefilms:  \ever  Too  Old  to  Learn; 
Big  Business  on  Main  Street  (Pure  Oil  Co.); 
The  Smpended  Milker;  Contract  for  Profit 
(DeLaval   Separator   Co.). 

These  Exclusive  Revlev^  Reports  Are 
a  Copyrighted   Business   Screen   Feature 


Animation,   Inc. 

221  North  LaSalle  Street,  Room  1064, 

Chicago  1,  Illinois 
Phone:  FRanklin  2-2628 

Joseph  W.  Edwards 

(See  complete  listing  under  Los  .\ngeles  area) 


ATLAS   FILM   CORPORATION 

nil  South  Boulevard,  Oak  Park,  III. 
Phone:  .Al'stin  7-8()20 

Date  Established:   1913 

Branch   Sales  Offices 
408   Rucker  Place,  Alexandria,  Virginia 
Woodward  &   West  Long  Lake   Road,   Box  36, 

Bloomfield   Hills,   Michigan 
185  North  Wabash  Ave.,  Chicago   1,  III. 
603    Guaranty    Bldg.,    6331    Hollywood    Blvd., 

Hollywood  28,  Calif. 

L.  P.  Mominee,  President 

.\.  S.  Bradish,  Viee-Pres.,  Prod.  Mgr. 

Frederick  K.  Barber,  Vice-Pres.,  Director 

Advertising,   Sales   Promotion 
James  L.  Herman,  Vice-President 
John  Began,  Special  Field  Supervisor 
A.  R.  Eichhorst,  Secretary 
L.  A.  Kruncl,  Assistant  Secretary 
Louis  E.  Wilder,  Slidefilm  Department 
Charles  Lager,  Asst.  Production  Mgr. 
R.  C.  Barrett,  Special  Films 
L.  Mercer  Francisco,  Editorial  Consultant 
Albert  Cook.  Editorial 
Randall  D.  Garrison,  Editorial 
Richard  S.  Melton,  Editorial 
James  Dricker,  Dir.,  Music  &  Editing 
Ralph  Saunders.  Sound  Engineer 
Harry  Peterson,  Special  Effects — 

Color  and  Black  and  White 

Services:  16mm  and  35mm  public  relations  and 
training  motion  pictures  and  slidefilms;  color  and 
sound;  TV  commercials;  short  subjects;  theatri- 
cal shorts,  packaged  programs.  Facilities:  Cam- 
eras, 16mm  and  35mm;  RC.'i  35mm  and  16mm 
direct  positive  sound  recording;  art  department; 
time-lapse  photography;  two  sound  stages;  labo- 
ratory; animation;  editing;  creative  staff.  Mag- 
netic recording;  35mm,  Ifimm  and  17'imm 
opticals  machine. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Oxygen  Nitrogen  Generating 
Plant  Distillation  Column  Control  (U.  S.  Air 
Force);  Tommy  Looks  at  Space  (B.  F.  Good- 
rich Co.)  ;  A  Happy  Summer  Evening  (Chrysler 
Corp.);  Get  Me  There  (Pure  Oil  Co.);  How 
Many  Miles  Has  a  Tire  (General  Tire  &  Rubber 
Co.).  Slidefilms:  Look  for  All  Three;  Yours  for 
the  Asking;  5000  Facts;  Servicing  the  Hy-Power 
Brake  Unit  (Truck  &  Coach  Div.,  General  Motors 
Corp.);  Brake  Fluid  for  Today  (Bendix  Corp.); 
The  Chips  Are  Down;  How  to  Stay  in  the  (hips 
(General  Electric  Co.).  TV  CoM.MERCIALS:  for 
General  Electric  Co.:  Wilson  and  others. 


eJsi  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  refer- 
ence data  appears  in  other  pages  of  this  11th 
Annual   Production   Review  issue. 


CHICAGO    FILM   STUDIOS 

720   North   .Michigan    .\ve.,  Chicauo   11.   III. 
Phone:  WHitehall  4-B971 

Date  of  Organization:   1928 

A.  G.  Dunlap,  President 
Robert  D.   Casterline,  Director  of  Sales 
Russell  T.  Ervin,  A.S.C,  Production  Mgr. 
Eugene  Josephson,  Executive  Producer 
Walter  Rice,  Laboratory  Manager 

Services:  16mm  and  35mm  color  and  b&w  mo- 
tion pictures  for  advertising,  sales  promotion 
and  job  training,  educational  and  travel:  slide- 
films;  TV  commercials.  Facilities:  Sound  stage; 
RCA  16mm  and  35mm  sound  recording  on  film 
or  Vi",  16mm  and  35mm  magnetic  tape;  projec- 
tion theatie;  complete  laboratory;  creative  staff. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Water,  Its  Many  Voices; 
Wintersct ;  Fuel  Cell;  Hillside  Gleaner;  Only  a 
Foreman;  Power  for  a  Growing  World;  Modem 
Pulpwood  Logging  ( AUis-Chalmers  Mfg.  Co.); 
All-Season  Crop  Savers;  500  Dealer  Presenta- 
tion (The  Buchen  Co.)  ;  The  Floating  Roof  Story 
(Graver  Tank  &  Mfg.  Co.);  The  Swan  Liquid 
Story  (Lever  Bros.  Co.);  Outboard  to  Alaska; 
Bold  Venture  (Mercury  Motors);  What's  New 
at  Oliver;  The  OC-9;  Proven  Performance; 
Power  for  Your  Farm  Future;  Charles  City 
Sales  Film  (Oliver  Corp.);  Lines  Up  (Reliable 
Electric  Co.).  Untitled  sales  meetings  for  Illinois 
Power  Co.;  Parker  Pen  Co.;  Quaker  Oats  Co. 
Slidefilms:  Make  More  .Money  in  Mowers;  New 
Profits  For  You  (Western  Auto  Supply  Co.); 
Parker  61;  Super  Qwink  (Parker  Pen  Co.); 
Culverts  (Portland  (iement  Assn.);  Wash  and 
Wear  Stride  (S.  C.  Johnson  Co.).  Untitled  sales 
meeting  (Fairchild  Publications).  TV  CoM.MER- 
CIALS: for  Oscar  Mayer  (J.  Walter  Thompson); 
Quaker  Oats  (Baker,  Tilden)  ;  Parker  Pen  Co., 
Illinois  Power  Co.,  Oliver  Corp.  (Buchen  Co.); 
Pabst  Beer  (Kenyon  &  Eckhardt)  ;  Electric 
Utilities  TV  Co.,  and  others. 


JOHN   COLBURN   ASSOCIATES,   INC. 

1122  Central  .Vvenue,  Wilmette,  III. 
Phones:  Wilmette — ALpine   1-8520 
Chicago— BRoadway  :i-2310 

Date  of  Incorporation  :  1953 

John  E.  Colburn,  President 
Henry  Ushijima,  Vice-President  & 

Executive  Producer 
Sumner  J.  Lyon.  Creatirc  Director 
Edwin  J.  Sehonfeld,  Creative  Director 
William  H.  Stewart,  Producer-Director 
Del    Schroer,   Production   Manager 
Robert  I.  Ford,  Dir.,  Educational  Films 

Services:  Industrial  motion  pictures;  sound  slide- 
films  and  complete  production  services  available 
to  other  producers.  Writers,  artists  and  tech- 
nicians. Facilities:  Large  sound  stage  perma- 
nently staffed;  completely  equipped  for  either 
16mm  or  35mm  production. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Sealr  Xiu-  Hiights  (Funk 
Bros.  Seed  Co.);  .ieiobulk  Delivery  of  Lead 
Oxides  (National  Lead  Co.);  The  Facts  of  Life 
(Quaker  Oats  Co.);  Eve  on  Leave  (Y.W.C.A.); 
Rerninder  to  Dairymen  (Babson  Bros.  Co.); 
Carefree  Boating  Is  Careful  Boating  (.Aluminum 
Co.  of  America)  ;  Selling  Quality  (Weil-McLain 
Co.).  Slidefilms;  The  Compton  Career  Story 
(F.  E.  Compton  Co.);  The  Magic  Shelf;  Look 
It  Up  (Field  Enterprises  Educational  Corp.); 
The  Crossroads  (Pacific  Garden  Mission);  The 
World  Your  Child  Will  Live  In  (Franklin  Life 
Insurance  Co.)  ;  The  Decision  Is  Yours  (Com- 
monwealth Life  Insurance  Co.);  Your  Career 
with  Lutheran  Brotherhood  (Lutheran  Brother- 
hood); The  Value  of  Planning  (Northwestern 
Mutual   Life  Insurance  Co.). 
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BUSINESS     SCREEN     MAGAZINE 


;  Columbia   Pictures   Corporation 

I      230  North  Michigan  Ave.,  Chicago  1,  111. 
Phone:  FRanklin  2-.3f)iM; 

Burton  A.   Neuburger,  Sales  Representative 

(See  complete  listing  under  New  York  City) 


DOUGLAS   PRODUCTIONS,   INC. 

10  West  Kinzie  .-^t.,  Chicago  10,  HI. 
Phone:  MOhawk  4-74.i.5 

Date  of  Organization:   1945 

Fred  C.  Raymond,  President 

Arthur  R.  Jones  III.  E.rec.  Vice-President 

Douglas  P.  Raymond,  Vice-Pres.  Chg.  Prod. 

Frank  M.  Miller,  Dir.  of  Photography 

Larry  Tickus,  Asst.  Cameraman 

Sherwin  Becker,  Production  Manager 

Wm.  Bielicke,  Lab.  Manager 

Services:  Creation  and  production  of  motion 
pictures,  slidefilms,  TV  commercials  and  trailers 
for  business,  industry  and  education.  Industrial 
film  laboratory  services.  Equipped  and  staffed 
for  both  studio  and  location  photography  in  mo- 
tion picture  and  still  fields.  Facilities:  Com- 
plete laboratory  facilities,  including  color  and 
b&w  printing.  Two  sound  stages;  administrative 
and  creative  offices;  animation  and  art  depart- 
ments; magnetic  and  optical  sound  recording; 
film  storage  vaults;  editing,  conforming  and 
final   processing  of  industrial   visualizations. 

RECENT      PRODUCTIONS      AND       SPONSORS 

MOTIO.N'  Pictures:  Beyond  the  Graeisphcre 
(Armour  and  Co.);  Rocket  CInb  (Daisy  -Air 
Rifle  Co.);  Date  for  Dinner  (Kimberly  Clark 
Corp.);  Washing  Convenience  (Maytag  Co.); 
Qunlitji  (Motorola,  Inc.).  Slidefilms:  Colorette 
Snxtem  (Luminall  Paints);  Favorable  Reaction 
(Chicago  Tribune);  Know  Their  Faces  (Carson 
Pirie  Scott  &  Co.).  TV  Commercials:  for  In- 
tj  inational  Harvester;  Carson  Pirie  Scott  & 
'  .;  Wrigley  Chewing  Gum;  Beltone  Hearing 
.-iids;  Falstaff  Brewing  Co.,  and  others. 


CAL   DUNN    STUDIOS:   CONT'D. 

— with  Modern  Woodmen  (Modern  Woodmen  of 
America);  Fact  or  Fancy!  (National  Woman's 
Christian  Temperance  Union)  ;  Seenrity  Begins 
at  Home;  A  Picture  of  "i'our  Protection;  You — 
Your  Home — and  Hazards  (Pictorial  Pub- 
lishers); Communications — Just  in  Part;  Mem- 
ory Test  and  Problem  Personalities  (Campbell 
Soup);  Expense  Control  (U.  S.  Gypsum);  Guest 
of  Honor  Service  (American  Airlines)  ;  Oppor- 
tunity Unlimited  (Illinois  Mid-Continent  Life 
Insurance  Co.).  TV  Co.mmercials:  for  Marshall 
Field  &  Co.  (McCann-Erickson)  ;  H-A  Hair 
Arranger  (R.  Jack  Scott)  ;  Santa's  Village 
(Biddle  Co.);  Montgomery  Ward;  The  May  Co. 
TV  Storyboards-On-Film:  for  Leo  Burnett  Co.; 
Compton  Advg.;  Foote,  Cone  &  Belding;  McCann- 
Erickson;   Wade  Advg. 


CAL   DUNN   STUDIOS,   INC. 

1.59   East    Chicago  Ave.,   Chicago  11,  HI. 
Phone:  WHitehall  3-2424 

Date  of  Organization:   1947 

Cal  Dunn,  President 

Joseph  G.  Betzer,  Vice-President 

"Yar"  Yarbrough,  E.recntive  Art  Producer 

Helen  A.  Krupa,  Creative  Services  Dir. 

Art  Springer,  Chief  Animator 

Gene  Hoefel,  Art  Director 

Ray  Mueller,  Director-Cameraman 

Art  Ellis,   Chief  Editor 

Jerry  Goldstein,   Client  Service 

Ann  Gallagher,  Office  Manager 

Mike  O'Halloran.  Distribution 

Karen  Gruntman,  Talent  Contact 

Services:  Motion  pictures  and  slidefilms  for 
sales  promotion,  training,  product  information 
and  employees  indoctrination;  TV  commercials 
and  productions.  Facilities:  Creative  art,  photo- 
graphic, animation,  editing  and  supervisory 
staffs;  16mm  and  3.5mm  editing  and  sound  equip- 
j  ment;  distribution  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion     Pictures:     Laurie     Lear>is     a     Secret 

i  (American  Dental  Assn.)  ;  Our  Greatest  Task 
(Vanderbilt  Univ.);  Safe  As  You  Know  How; 
Not  Even  One  Chance;  Help  Yourself  to  Safetu 
(National  Safety  Council).  Slidefilms:  It's  the 
Technique  that  Counts;  Moving  the  Merchandise 
(Crush  International,  Inc.);  Libby's  on  the  Go 
(Libby,  McNeill  &  Libby)  ;  Make  Way  for  the 
Martins;  A  Businessmati's  Decision;  Your  Career 
with    National   Life    (National    Life   &    Accident 

i     Insurance  Co.);  The  Greatest  Gift;  Going  Places 


* 


Jerry   Fairbanks   Productions 

.520  North  Michigan  .Avenue,  Chicago  11,  111. 
Phone:  WHitehall  4-0196 

Robert   F.   Kemper.  Sales  Representative 

(See  complete  listing  under  Los  .Angeles  area) 

FILMACK   PRODUCTIONS 

1327  South  Wabash  .\ve.,  Chicago  5,  III. 
Phone:  HArrison  7-48.5.5 

Date  of  Organization:   1919 

Irving  Mack,  Chairman  of  the  Board 
Joseph   Mack,  President 
Don    Mack,   Vice-President,  Sales 
Bernard  Mack,  Treasurer 
Pat  Cascio,  Production  Manager 
Larry  Glick,  Slide  Film  Manager 
Elliott  Satinover,  Slide  Manager 
Roman  Polys,  Music  &  Sound  Engineer 
Jay  Jankowski,  Lab  Manager 
Dick  Williams,  Animation  Director 
Beverly  Cochran,  Creative  Director 
John   Maches,  Art  Director 
Harlan  Croy,  Industrial  &  Business 
Film   Manager 

Services:  Motion  pictures,  sound  and  slidefilms 
for  TV,  industry,  education,  training  programs, 
sales  meetings,  public  relations  and  reports; 
creative  services — script-writing,  presentations, 
story  boarding,  jingles;  production  services — live 
motion  picture  and  still  photography  in  studio 
or  on  location  in  16mm  and  35mm,  color  and  b&w, 
animation  and  slidefilm  photogi-aphy;  sound  re- 
cording and  mixing — lip  sync,  wild  sound,  singing 
jingles,  sound  effects  for  tape,  records  or  optical 
film,  art  work — illustrations,  cartoon  characters, 
backgrounds,  photo  touch-up;  titling — hot  press, 
cold  press,  opaque  and  transparencies;  lab  work 
— editing,  processing,  printing  inspection.  Fa- 
cilities: Completely  equipped  sound  stage,  prop 
and  dressing  rooms;  two  sound  departments; 
six  animation  stands  with  automatic  Oxberry; 
art  department;  type  .shop;  complete  laboratory 
including  optical  printers,  developing  machines, 
editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Wheel  (Griffin  Wheel 
Co.).  Slidefilms:  iVcic  Era  (All  State  Insur- 
ance) ;  Inside  Story,  Murphy  Products  (Aubrey, 
Finlay,  Marley  &  Hodgson)  ;  1961  Branch  Man- 
agers' Convention  (Thor  Power  Tools)  ;  1961 
Sales  Convention  (Norge  Div.).  TV  Commer- 
cials: for  Pen  F-Z  (Klau-Van  Pietersom-Dun- 
lap);  Fiesta  Corn  Chips,  Gordon's  Potato  Chips; 
Cai-olina  Life  Insurance  (Kirkland,  White  & 
Schell);  My  Sin  Perfume  (North  Advg.);  Heck- 
man  Crackers  (George  Hartman  Advg.)  ;  Phillies 
Cigars  (Wermen  &  Schorr)  ;  Prom  Home  Perma- 
nent (Foote,  Cone  &  Belding)  ;  Robert  Hall 
Clothes  (Arkwright);  King  Midas  Flour  (Pid- 
geon  Savage  Lewis) . 


ta.^  □  i«-4f  cn 


CHICAGO     AREA 


Format  Films,  Inc. 

269  North  Michigan  Ave.,  Chicago  1,  111. 
Jerry  Abbott,  Vice-President  in  Charge, 

Midieest  Sales 
(See  complete  listing  under  Los  Angeles  area) 


Halos   &   Botchelor   Cartoon    Films,    Ltd. 

134  North  LaSalle  Street,  Suite  1300. 

Chicago  2,  Illinois 
Phone:  Financial  6-4384 

John  C.  Oberly,  Representative 

(See  listing  under   England,   Int'l   Section) 


The  Jam   Handy  Organization,   Inc. 

230  North   Michigan  Avenue,  Chicago    1,   HI 
Phone:   STate  2-67.57 
Harold  Dash,  in  charge 
(See  complete  listing  under  Detroit  area) 


* 


FRAN   HARROLD,   INC. 

1140  South  Michigan   Ave.,  Chicago  5,  111. 
Phone:  W Abash  2-0570 

Date  of  Organization:  August,  1960 

F.  E.  Harrold,  President  &  Sales  Director 

George   L.   Drake,  Vice-President  & 

Creative   Director 
James  H.  Johnson,  Vice-President  & 
Production   Director 
Services:    Creative  and  production   services   for 
films,  meetings,  field  programs,  visual  materials, 
for   sales,   motivation,   training,   service   manage- 
ment. Planning,  organization,  WTiting,  art,   pho- 
tography, production,  staging,   direction,  utiliza- 
tion  and   distribution   by   our   staff.   Facilities: 
Creative    and    editorial.    Art.    photographic    and 
production   departments;    photographic   and   pro- 
duction facilities  and  equipment  for  slides,  trans- 
parencies, filmstrips,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  The  Girl  with  the  Blue  .Vosf  (Amer- 
ican-Standard) ;  The  Professor's  Redheaded 
Wife;  The  Indian  Sign  (Shenango  China); 
Servicing  the  Modern  Brake  System  (Bendix 
Products  Div.).  Packaged  Field  Sales  Meet- 
ings: Show  Time  (Shenango  China);  1960  Brake 
Program  (Bendix  Products  Div.).  Sales  Presen- 
tations: Your  Future  in  Systems  (G.  J.  Aigner 
Co.).  Meetings:  T.  N.  T.;  The  Big  Top  (MoPar 
Div.,  Chrysler  Motors  Corp.).  Visual  productions 
for  various  clients. 


DALLAS  JONES   PRODUCTIONS,   INC. 

430  West  Grant  Place,  Chicago  14,  111. 
Phone:  Buckingham  1-8283 

Date  of  Organization:  1947 

Dallas  Jones,  President 

M.  L.  Jones,  Vice-Pres.,  Treasurer 

G.   Richard   Bowen,   Vice-Pres.,  Secty. 

Oz  Zielke,  Director 

Cam  Applegate,  Director 

Paul  Jensen,  Script  Supervisor 

Marvin  Goessl,  Art  Director 

Carl  Sandin,  Supervising  Editor 

Gerhard  Kugel.  Chief  Sound  Engineer 

(LISTING    CONTINUES    ON    FOLLOWING    PAGE) 
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METROPOLITAN     CHICAGO: 


DALLAS  JONES  PRODUCTIONS:  CONT'D. 

Al    Elliott,   (_'iH>r(liii(it,ir,   Sliil.tihii 

Production 
A.  Antonueci,  Coordinator,  Motion 

Picture  Production 

Services:  A  complete,  specialized  training  and 
sales  promotion  service,  including-  field  research, 
writing:  and  production  of  all  audio-visual  and 
printed  materials.  Motion  pictures,  slidefilms, 
filmstrips,  slides,  complete  meeting  packagres.  Spe- 
cialized service  for  TV  spot  production.  Facili- 
ties: Main  studio  at  430  West  Grant  Place  is 
specially  built  for  motion  picture  and  television 
production  with  two  sound  stages  and  one  silent 
stage.  Total  shooting  area:  32,000  square  feet. 
Second  studio  at  172.'j  North  Wells  Street  con- 
tains one  sound  stage  and  one  silent  stage.  Total 
shooting  area:  9,000  square  feet.  Highly  mobile 
location  equipment.  Stages  completely  equipped 
for  all  35mm  and  llinini  production.  Seven  chan- 
nel magnetic  recording  and  stereo. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Matter  of  Choice  (American 
Dental  Assn.);  8:30  Every  Morning  (Bruns- 
wick); Inside  Dresden  Sphere  (Commonwealth 
Edison);  We've  Got  You  Covered  (Cuna  Mutu- 
al); Preventing  Sales  Objections  (Dartnell 
Corp.);  High  and  Dry:  Make  Waij  for  Magnesi- 
vm  (Dow  Chemical);  Customer  Service  Repre- 
sentative; Those  Quick  Steps  Into  the  Fntiire; 
Plant  Employees  (General  Telephone  &  Elec- 
tronics); That  Hotpoint  Difference  (Hotpoint)  ; 
Lending  is  Our  Business  (Household  Finance 
Corp.);  What's  in  Sight;  Something  Extra  Every 
Day  (Kielty,  Dechert  &  Hampe  for  Campbell 
Soup);  Straight  Talk  From  Maremont  (Mare- 
mont  Co.)  ;  Can  You  Stop  in  Time;  Intersection 
Safety  (Natl.  Assn.  of  Automotive  Mutual  In- 
surance Cos.);  Pools  Arc  For  Pleasure;  Pools 
Are  For  Profit;  Something  New  Under  the  Sun; 
Harvestore  Fed  Beef  (A.  O.  Smith  Corp.);  The 
Big  Turkey  Story;  Carving  Magic;  Pleasure 
With  a  Purpose  (Swift  &  Co.);  Central  Control 
Station  Operations  (U.  S.  Navy  Dept.)  ;  Every- 
body's Business  (Zenith  Sales  Corp.).  Slide- 
films:  Take  A  Good  Look  (American  Dietetic 
Assn.);  Armour  Meat  Protein  Program 
(Armour);  A  E  Can  Do  (Automatic  Electric); 
Home  Canning  series  (Ball  Brothers)  ;  Flex  Gate 
Valves  (Crane  Co.);  Language  of  the  60's; 
Photoplax  Machine  (A.  B.  Dick  Co.);  Safety 
Is  Up  To  You  (Evaporated  Milk  Assn.)  ;  Code 
of  the  West  (Gypsum  Assn.)  ;  Your  Next  Kitchen 
Laundry;  1960  Medallion  Homes;  Your  Stake  in 
the  Future;  At  Her  Touch  Co7nmand;  Speed 
Flow  Story;  Hidden  Quality;  Your  Dollar  Buys 
More  (Hotpoint)  ;  Focus  on  Food  Dollars 
(Household  Finance  Corp.);  Objective:  Oppor- 
tunity (Kielty,  Dechert  &  Hampe  for  American 
.'\irlines);  Planning  Kitchens  for  More  Sales 
(Montgomery  Ward);  Insurance  Plan  for  Em- 
ployees &  Dependents  (Motorola);  Produce  Sells 
the  Expert  (Natl.  Assn.  of  Retail  Grocers);  Skin 
&  Scuba  Diving  (Recreation  Films)  ;  Push  But- 
ton Pork  (A.  O.  Smith  Corp.)  ;  Spray-On  Gyp- 
sum Fireproofing  Plaster;  Commercial  Wall  Sys- 
tem; Vaughn  Wall  (U.  S.  Gypsum  Co.);  Win 
With  Weco  (Weco)  ;  Bonus  Bucks  and  the  Big 
Stampede  (Whitlock)  ;  Gold  Video  Guard  Tuner; 
Zenith  Stereo  Professional  Record  Changer 
(Zenith  Sales  Corp.)  ;  Thief  in  the  Attic  (Zono- 
lite).  TV  Commercials:  for  Kemper  Insurance; 
RCA  Whirlpool;  North  American  Van  Lines; 
Serta  Mattress;  Zenith. 


KENNEDY   PRODUCTIONS,   INC. 

•■iW!  West  Montrose  Ave.,  Chicago  18,  III. 
Phone:  IRving  8-1320 

Date  of  Incorporation:    November,   1946 

Robert  J.  Kennedy,  President 
Robert  N.  Kennedy,  Vice-President 
Lawrence  A.  Woolf,  Producer 


KENNEDY    PRODUCTIONS:   CONT'D. 

Thomas  J.  Freese,  Photographer 
Gerald  Horsham,  Art  Director 
Betty  Ganson,  Office  Manager 

Services:  10mm  and  3ijmm  motion  pictures  for 
public  relations,  sales,  sales  training,  TV  com- 
mercials, etc.  Sound  slidefilms  and  sales  training 
programs  including  meeting  guides,  booklets,  etc. 
Facilities:  Script  development,  soundstage, 
cameras,  lighting,  art  and  animation  depart- 
ment, editing. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  There's  No  Ad  Today  (Sears, 
Roebuck  &  Co.)  ;  Flame  Propagation  (American 
Gas  Assn.);  Planning  for  Progress  (Mobile 
Homes  Manufacturers  Assn.).  Slidefilms:  Fin- 
ish First  (Binks  Mfg.  Co.);  Shaping  the  Metals 
that  Shape  Progress  (Vascoloy-Ramet  Corp.). 
TV  Commerclals:  for  Continental  Products  Co. 
(R.  Jack  Scott). 


W.   N.   KIRSHNER  &  ASSOCIATES,   INC. 

Board  of  Trade   Building,  Chicago  4,   111. 
Phone:  WAbash  2-.'>.il9 

Date  of  Organization :   1959 

William  N.  Kirshner,  President  & 

General  Manager 
Robert  B.  Ross,  Vice-President — 

Creative  Services 
Mary  Ann  Kirshner,  Vice-President — 

Research 
Robert  K.  Larson,  Secretary 
Warren  C.  Hannas,  Production  Manager 
W.  E.  Terry,  Art  Director 
Richard  Byrne,  Field  Sales  Manager 
Herman  Gebhardt,  City  Sales  Manager 

Services:  Producers  of  sound  slidefilms  and  mo- 
tion pictures  for  marketing,  sales  promotion, 
training  and  public  relations.  Facilities:  Staff 
of  film  writers  and  photographers.  Conference, 
production  and  projection  facilities. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Slidefilms:  Value-Plus  (Amerock  Corp.);  Look 
Down  to  See  Higher  Profits  (Spencer  Chemical 
Co.)  ;  Your  Particular  Program  (N.  S.  Koos  & 
Son  Co.)  ;  Unlimited  Color  (Color  Corp.  of  Amer- 
ica) ;  The  Seventh  Man  (Country  Life  Insur- 
ance Co.). 


MERVIN  W.   La   RUE,   INC. 

159  East  Chicago  .Ave.,  Chicago  11,  III. 
Phone:  SUperior  7-8656 

Founded   as   Individual   Corporation:    1937 
Incorporated:   1947 

Mervin  W.  La  Rue,  Sr.,  President 
Joanna  La  Rue,  Vice-President 
Charles   C.    Hard.   Secretary-Treasurer 
Everett  Blackman,  Production.  Manager 

Services:  to  the  medical  and  closely  allied  field 
exclusively.  Consultants  in  planning,  production 
and  utilization  of  audio-visual  aids  in  medical 
field  exclusively.  Distributors  of  audio-visual 
equipment  and  supplies  in  this  field  only.  Fa- 
cilities: Exceptional  for  medical  and  scientific 
work — explosion  proof  motion  cameras  and  light- 
ing; special  endoscopic,  macroscopic  and  micro- 
scopic motion  cameras;  animation  stands;  time 
lapse,  high  speed,  recording,  as  well  as  conven- 
tional  equipment. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  Concepts  in  Compatibility 
(Baxter  Laboratories,  Inc.);  Muxcle  Relaxants 
in  Anesthesiology  (Irwin,  Neisler  &  Co.)  ;  In- 
struments of  Parenteral  Medication  (Becton, 
Dickinson  &  Co.)  ;  The  Preparation  of  Ostamer 
for  Chemical  Osteosynthesis  (The  William  S. 
Merrell  Co.)  ;  Arthroplasty  of  the  Ilial  Femoral 
Joint  (Paul  B.  Magnuson.  M.D.)  ;  Tetanus  Baby. 
English  &  French  Creole  versions  (Albert 
Schweitzer    Hospital    Grant    Foundation,    Haiti). 


MERVIN  W.  LA  RUE:  CONT'D. 

Additional  surgical  films,  part  of  a  continuing! 
series  under  Grant,  includes  subjects  produced 
and  com])leted  by  us  V)ut  initiatecj  by  others:  The 
Effect  of  Tobaceit  Sntoke  on  the  Human  Respira- 
tory Cilia  (John  Ballinger,  M.D.,  Northwestern 
Univ.)  ;  Cine  fluorographic  Techniques  for  Re- 
cording Gastrointestinal  Motility  (E.  Clinton 
Tcxter,  M.  D.,  Northwestern  Univ.)  ;  Graduated 
By-Puss  Stapes  Operations  (Drs.  Derlacki, 
Shambaugh  &  Harrison,  Northwestern  Univ.); 
Benign  and  Malignant  Tumors  of  the  Trachea 
and  Bronchi;  Endoscopic  Photography  of  the 
Ear,  Nose,  Throat,  the  Tracheo-Bronchial  Tree 
&  the  Esophagus  (Paul  Holinger,  M.  D.,  Univ. 
of  Illinois). 
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JACK   LIEB   PRODUCTIONS 

(Producers   Film   Studios) 

540  North  Lake  Shore  Drive,  Chicago  11, 
Phone:  WHitehall  3-1440 

Date  of  Organization:  June,  1946 

Jack  H.  Lieb,  President 

Warren   H.   Lieb,   Vice-President  & 

Production  Supervisor 
Walter  A.  Hotz,  Chief  Sound  Engineer 
Elsie  Kerbin,  Head  Editor 
Charles  A.  Click,  Sales  Manager 

Services:  Motion  picture  production;  industrial, 
theatrical,  television,  sales  promotional,  institu- 
tional and  sales  training;  specialists  in  travel 
promotion  films,  television  productions,  spots 
and  shows.  Filmstrips  and  sound  slidefilms.  Con- 
sultant on  all  motion  picture  problems.  Facili- 
ties: Complete  studios,  2  sound  stages,  RCA 
35mm  and  16mm  magnetic  and  optical  recording. 
Specialists  in  hi  fidelity  magnetic  mixing.  Origi- 
nal music  scoi-es  and  music  libraries  including 
Capital  "Hi  Q"  series.  Complete  editing  facilities 
with  optical  and  magnetic  Moviolas.  Interlock 
projection,  35mm,  16mm.  optical  or  magnetic. 
Animation  and  title  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Strangest  Secret  (Night- 
engale-Conant)  ;  Invitation  to  Industrial  Ken- 
tucky (Commonwealth  of  Kentucky):  Iron  Ore 
at  Calland  (Construction  Aggregates  Corp.); 
Radar  Eyes  the  Weather;  Low  Level  Mission 
Techniques   (U.   S.  Air  Force). 
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LUKAS   FILM   PRODUCTIONS,   INC. 

21  West  Illinois  St.,  (  hicago  10,  111. 

Phone:   DE  7-6122 

Sound  Stage:   1550   West   Devon   .\ve., 
Chicago  26,   Illinois 
Phone:  RO  1-9600 

Date  of  Organization:   1959 

Ernest  A.  Lukas,  President 
Services:  Motion  pictures,  slidefilms  and  video- 
tape production  for  industry  and  advertising. 
Complete  film  service  to  industrial  film  units — 
writing,  editing  and  finishing;  stage  and  equip- 
ment rental  and  production  staff.  Facilities: 
Complete  sync  sound  stage,  90'  x  90'  x  24'  ceiling, 
shops,  camera  wagon  and  equipment  for  location 
or  studio  work. 
RECENT  PRODUCTIONS  AND  SPONSORS 
JIotion  Pictures:  The  Big  Differener  (S.  C. 
Johnson  &  Son,  Inc.)  :  Speak  Up  for  Milk 
(.American  Dairy  Assn.);  One  Heart — One  De- 
fense (Chicago  Heart  Assn.).  TV  Commercials: 
(Series)  for  Massey-Ferguson,  Inc.;  Sleex,  Div. 
of  Formall  Co.;  Amoco,  Standard  Oil  of  Indiana; 
Holsum  Bakeries,  and  others. 


These  Exclusive  Review  Reports  Are 
a   Copyrighted   Business   Screen   Feature 
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MPO  Productions,   Inc. 

134  South  LaSalle  St..  Chicago,  111. 
Phone:  CEntral  6-3164 

Fred  Foster,  Vice-President 

(See  complete  listing  under  New  York  City) 


Metro-Goldwyn-Mayer,   Inc. 

1307  South  Waba.ih  Ave..  Chicago  5,  III. 
Phone:  WAbash  2-6500 

Robert  McNear,  Midwest  Sales  Repr. 

{See  complete  listing  under  New  Yoi-k  City) 


FENTON  McHUGH  PRODUCTIONS,  INC. 

518  Davis  Street,  Evanston,  ill. 
Phones:  Evanston — I'Niversity   4-3021 
Chicago— BRoadway  3-3383 

Date  of  Organization:   1956 

Fenton  McHugh,  President 

James  O'Riley,  Vice-President 

E.  Blythe  Thompson,  Adininistrafive  Asst. 

William  Kerwin,  Production  Manager 

Services:  Production  of  16mm  and  35mm  motion 
pictures  for  business,  industry  and  TV.  Sound 
slidefilm  production.  Facilities:  16mm  and 
35mm  production  equipment:  sound  recording 
equipment;  sound  stage;  editing  equipment  and 
facilities. 

RECENT       PRODUCTIONS       AND      SPONSORS 

Motion  Pictures;  The  People  of  Kolcvu:  The 
Credit  Union  Treasnrer  (Credit  Union  National 
Assn.);  Happy  Herbie  (Hamilton  Mfg.  Co.); 
The  Secret  of  Success  (Bankers  Life  &  Casualty 
Co.)  ;  Sound  of  the  Future  (Washington  Nation- 
al Life  Insurance  Co.). 
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FRED  A.   NILES   PRODUCTIONS,   INC. 

1058  W.  Washington   Blvd.,  Chicago  7,  111. 
Phone:  SEeley  8-4181 

Date  of  Organization:  December,  1955 

Branch  Office :  650  North  Bronson,  Hollywood 
28,  Calif.  Phone:  HOUywood  3-8154.  Lionel 
Grover,  Vice-President;  Harry  Holt,  Anima- 
tion Director. 

Fred  Niles,  President 

William  E.  Harder,  Vice-Pres.,  Prod. 

Ruth  L.  Ratny,  Vice-Pres.,  Creative 

Norman   C.   Lindquist,  Vice-Pres.,  Sales 

Edward  E.  Katz,  Vice-Pres.,  Controller 

Max  Pride,  Vice-President 

Harry   Lange,  E.recutiee  Producer 

Charles  Ticho,  Studio  Manager 

Orville  Hurt,  Art  Dir.,  Creative 

Norman    Lasko,   Art   Director,   Production 

Robert  Henning,  Chief  Sound  Engineer 

Burt  Lindberg,  Chief  Sound  Man 

Marian  Whaley,  Adm.  Super.  Editing 

Lawrence   Stein,  Purchasing  Agent 

Dorothy  Roecker,  Office  Manager 

Services:  Communications  center,  creating  and 
producing  TV  commercials,  live  &  animation ; 
TV  shows;  industry  programs,  including  printed 
materials,  motion  pictures,  sound  slidefilms,  dis- 
plays, training  programs.  Business  Theatre  (live 
shows  for  meetings  &  conventions)  ;  closed 
circuit  TV.  Facilities:  110,000  sq.  ft.  plant  with 
three  soundproofed  stages;  one  wing  devoted  to 
editing;  seven-room  sound  department;  carpen- 
try, prop,  electrical,  paint  shops;  scene  docks; 
title  stand;  creative  and  art  departments;  100 
staff  members;  animation  staff  in  Hollywood. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Mural  (Sperry  &  Hutchinson 
Co.);    Show    Boat     (Beatrice    Foods);     Unibody 


FRED   NILES   PRODUCTIONS:   CONT'D. 

Story  (Chrysler  Corp.);  Quality  of  Sara  Lee 
(Kitchens  of  Sara  Lee,  Div.  Consolidated  Foods) ; 
Tractor  Supremacy  (J.  I.  Case)  ;  Quality  of 
Mercy  (Crusade  of  Mercy — Community  Fund). 
Slidefilms:  Here's  Your  Cue  (General  Electric 
Co.);  Get  in  the  Act  (Victor  Chemical  Co.); 
Lucky  Seven  (Standard  Oil  of  Indiana);  Men, 
Machines  &  Imagination  (V^ogt  Mfg.)  ;  Launch- 
ing the  TD-24  (International  Haivester)  ;  The 
Savingest  Combo  (Sears,  Roebuck  &  Co.). 


Parthenon    Pictures 

Chicago  1,  Illinois 
Phone:   RAndolph  6-2619 

Woodbury  Conklin  and  Roger  Clark, 
Associate    Producers 

(See  complete  listing  under  Los  Angeles  area) 
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PILOT   PRODUCTIONS,   INCORPORATED 

1819-23  Ridge  .\venue,  Evanston,  111. 
Phones:  Evanston — D.Avis  8-3700 

Chicago— BRoadway  3-4141 

Date  of  Organization:    1940 
Date  of  Incorporation:  1952 

C.  Robert  Isely,  President 

Robert  L.  Dedrick,  E.rec.  Vice-President 

C.  Don  Sheldon,  Treasurer 

.\.   E.   Boroughf,  Secretary 

Hal  Childs,  Dir.  of  Photography 

Ken  Kracht,  Director  of  Illustrative 

Photography 
Connie  .\ndersen,  Slidefilm  Department 
Bill  Buhl,  Sales 
Bob  Luce,  Director 

Services:  Complete  creative  and  production 
facilities  for  motion  pictures,  slidefilms,  and 
stripfilms.  Research,  writing,  photography,  sound 
recording,  editing,  and  stripfilm  services  for 
industrial  and  business  films.  Facilities:  10,000 
sq.  ft.  3,700  sq.  ft.  shooting  stage  with  14  ft. 
clearance  under  cat-walks;  16mm  Mitchell  and 
Arriflex  camera  equipment;  gasoline  generator 
&  battery  packs  for  field  work;  Ampex  and 
Magnasyne  recording  equipment,  including  Du- 
Kane  30,50  signal  generator;  double  system  pro- 
jection facilities. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Craftsmanship  and  .-iuto- 
mation  (R.  R.  Donnelley  &  Sons);  Bearing 
Maintenance  (Chain  Belt  Co.);  The  Harris 
(Harris  Trust  &  Savings  Bank);  God's  Acres 
(Catholic  Cemetery  Assn.).  Slidefilms:  Web- 
Fed  Offset  (R.  R.  Donnelley);  A  Special  Type 
of  Nursing  (American  Assn.  of  Nurse  Anesthe- 
tists) ;  G.  E.  Servisurance  (R.  H.  Donnelley); 
Parafle.r  (Dodge  Mfg.  Co.);  Fashioning  Your 
Future  (Time  Insurance  Co.)  ;  Platforming 
(Universal  Oil  Products  Co.). 
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Reld  H.  Ray  Film  Industries,  Inc. 

208  South  LaSalle  Street,  Chicago  4,  III. 

Phone:  Financial  6-0897 

Clyde  Krebs,  in  charge 

(See  complete  listing  under  St.  Paul,  Minn.) 


^^  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  refer- 
ence data  appears  in  other  pages  of  this  11th 
Annual   Production   Review  issue. 


CHICAGO     AREA 


SARRA,   INC. 

16   East   Ontario  Street,  Chicago  11,  III. 
Phone:  WHitehall  4-3151 

200  East  56th  Street,  New  'Vork  22,  N.  Y. 
Phone:  MUrray  Hill  8-0085 

Date  of  Organization:  1937 

(At  New  York  City  Studios) 

Valentino  Sarra,  President 
Morris  Behrend,  General  Manager 
John  Henderson  III.  Sales  Manager 
Rex  Cox,  Creative  Director 

(At  Chicago  Studios) 
William    Newton,   Executive   Producer 
Marvin  Bailey,  E.reeutive  Director 

and  Production  Manager 
Harold  W.  Morrow,  Business  Manager 
Harold   Lignell,   Laboratory  Manager 
Norman  Schickedanz,  Director 
Jon  Conrad.  Producer-Director 
Jordan   Bernstein,  Producer-Director 

Services:  Creation  and  production  of  motion 
pictures,  slidefilms  and  television  commercials 
for  sales,  sales  training,  product  promotion  and 
information,  employee  training  and  indoctrina- 
tion, safety  training  and  promotion,  public  in- 
formation. Armed  Forces  training  subjects.  Fa- 
cilities: Sound  stage,  16mm  and  35mm  motion 
picture  cameras;  still  photographic  equipment 
and  personnel;  16mm  and  35mm  editing;  16mm 
and  35mm  processing  laboratory;  art  and  ani- 
mation;  creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  Commercials:  for  Ball  Bros.  (Applegate 
.Advertising.  Inc.)  ;  Armour  &  Co.  (N.  W.  Ayer)  ; 
Johnson's  "Pledge"  (Benton  &  Bowles);  Eckrich 
Meats  (Bonsib);  Marlboro,  Kellogg's,  Bauer  & 
Black,  Chas.  Pfizer  (Leo  Burnett)  ;  American 
Dairy  Assn.  (Campbell-Mithun)  ;  Standard  Oil, 
Ind.  (D'Arcy  .Advertising);  Scripto  (Donahue 
&  Coe)  ;  Toastmaster.  Staley  Co.,  Lanolin  Plus 
(Erwin  Wasey.  Ruthrauff  &  Ryan)  ;  General 
Foods,  Armour  &  Co.,  Rheingold  Beer,  Johnson's 
"Klear."  Dial  Soap  (Foote.  Cone  &  Belding) ; 
Jax  Beer  (Fitzgerald  Adv.)  ;  Quaker  Oats, 
Hamilton  Beach,  Reynolds  Metals,  Bissell  Co. 
(Clinton  E.  Frank):  Pet  Milk.  Busch  Bavarian 
(Gardner  Adv.  Co.):  Mystik  Tape,  Hekman 
Biscuits  (George  Hartman  Co.);  Texize  Chemi- 
cals (Henderson  Adv.);  Wilson  Co.  (Kenyon  & 
Eckhardt)  •  Calgon  (Ketchum-  MacLeod  & 
Grove);  Eureka  Co.  (Earle  Ludgin)  ;  Karo 
Syrup  (Lennen  &  Newell);  Swift  &  Co.,  Bell  & 
Howell.  Coca-Cola  (McCann-Erickson)  ;  John- 
son's Wax  (Needham,  Louis  &  Brorby) ;  Gillette, 
Toni.  Readywhip  Co.  (North  Adv.);  Jeno's  Spa- 
ghetti (Olmstead  &  Foley)  ;  Sears,  Roebuck  & 
Co.  (direct);  Salada  Tea  (Sullivan,  Stauffer, 
Colwell  &  Bayles)  :  General  Mills  (Tatham 
Laird);  Northern  Trust  (Waldie  &  Briggs)  ; 
Nabisco.  Jello.  Sal  Hepatica  (Young  &  Rubi- 
cam)  ;  Sealy  Co..  Quaker  Oats,  Seven  Up,  Kraft 
Foods.  Elgin  National  Watch  (J.  Walter  Thomp- 
son) ;  Maryland  Club  Coffee  (Clay,  Stephenson 
Assoc),  and  others. 

SOCIETY   FOR  VISUAL   EDUCATION,   INC. 

1345  Diversey  Parkway.  Chicayo  14,  111. 
Phone:  LAkeview  5-1500 

Date  of  Organization:   1919 

John  C.  Kennan,  President 

Walter   E.  Johnson.   Vice-President 

Casimir  V.  Wejman,  Treasurer 

Paul  G.  Rosenau,  Dir.,  Industrial  Sales 

Services:    Production   of   sound   slidefilms,   film- 

(IISTING    CONTINUES    ON    F  O  L  I  O  V^  I  N  G    PAGE) 
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METROPOLITAN     CHICAGO: 


SOCIETY   FOR   VISUAL   EDUCATION:   CONT'D. 

sti-ips  and  slides,  teachers  guides,  hand  out 
folders  for  sales  training,  public  relations,  sales 
promotion  and  education.  Facilities:  Art  de- 
partment, b&w  laboratory,  hot  press  typeset, 
slide  mounting,  slide  cameras,  animation  cameras. 

RECENT       PRODUCTIONS      AND      SPONSORS 

SlidEFILMS:  Infant  Fortnitla  Preparation  ill  the 
Hospital  (.Mead  Johnson  &  Co.);  Exchanges  and 
Returns  (Goldblatt)  ;  Measnring  Sales  Ability 
(International  Harvester);  Continental  Cnisine 
(.Armour  &  Co.);  Ben  Bur  (Metro-Goldwyn- 
Mayer.  Inc.). 

TELECINE  FILM  STUDIOS,   INC. 

100  S.  Northwest  Hishway,  Park  RidKe.   III. 
Phones:    Park    Ridse— T.\    3-1418 
Chicago— RO   3-5818 
Date  of  Organization:   19.52 
Byron  L.  Friend,  President 
June  A.  Friend,  Secretary-Treasurei- 
Henry    Ball,   Facility  Manager 

Services:  Motion  pictures  for  industry  and  tele- 
vision, color  and  b&w;  35mm  and  16mm,  studio  or 
location.  TV  commercials,  videotape  or  film ;  com- 
plete packaging  service,  editing,  re-recording, 
mixing,  interlock  screening  and  recording;  script 
writing;  animation.  Hi-speed  photography,  time- 
lapse  films.  Facilities:  Multiple  camera,  con- 
tinuous shooting  picture  equipment.  35mm  and 
I6mm  cameras;  magnetic  sound  recorders;  sound 
stage  30'  x  45',  five-channel  re-recording  and 
mixing;  selsyn  interlock;  generators  for  location 
work:   wireless  microphones. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Paper  Cutting  (Packaging 
Corp.)  ;  Piggyback  (General  American  Trans- 
portation); IBT  Museum  (111.  Bell  Tel.  Co.). 
Slidefilms:  Office  Management  (Ryerson 
Steel);  Motorola  Management  (Motorola). 

UNITED  FILM  &  RECORDING 
STUDIOS,   INC. 
Studios — I'roduction     Center:     301     Kast     Erie 

Street,  Chicago  11,  III. 
Phone:  Superior  7-9114 

Additional    Offices:    154   East   Erie   Street, 

Chicago  11,  Illinois. 
Date  of  Organization :  1928 
Date  of  Incorporation:  1933 
Branch  Offices:  17  East  45th  Street,  New  York 

17,  N.  Y.  Herbert  Rosen,  Eastern  Repr.  425 

13th    Street,    N.W.,   Washington,    D.   C.    Ken 

Buchanan,  Washington  Repr. 
William  L.  Klein,  President  &  Executive 

Producer 
Her.schell    G.    Lewis,    Vice-President,    Chg.    of 

Film  Production 
Frank  Green,  Unit  Manager 
Marilyn    Friedel,  Exec.  Prod.   Coordinator 
George  Turek,  Senior  Eng.,  Engrg.  Dept. 
Larry  Wellington,  Creative  Musical  Director 
Harry  A.  Jaeger,  Director,  Merchandising 

&  Sales 

Services:  Custom  creators  and  producers  of  mo- 
tion pictures,  slidefilms,  radio  &  TV  commei'cials, 
film  series  and  related  materials  for  a  complete 
custom-made  package  in  all  branches  and  levels 
of  business  and  industry.  Facilities:  Modern 
air-conditioned  fully  equipped  recording  and  film 
studios  for  16mm  and  35mm  picture  and  sound. 
Western  Electric-RCA;  Rangertone,  Stancil- 
Hoffman;  Maurer;  Mitchell  and  still  cameras; 
Ampex;  etc.,  for  every  phase  of  film-sound  work. 
16mm  and  35mm  magnetic  and  optical  recording, 
transfer;  interlock  mixing;  screening  and  edit- 
ing facilities;  slidefilm  dept.;  creative,  art  and 
technical  dept. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Pictures:  For  a  Lifetime  (Oak  Flooring 
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UNITED    FILM    &    RECORDING:    CONT'D. 

.Assn.);  To  Better  Serve  You  (DuPage  Hospital 
.Assn.);  Training  Process  (ServiceMaster);  It's 
Wehcor  Time  (Webcor);  .Mental  Rrhohilitation 
(State  of  Illinois);  30  Plus  (Rheem  Mfg.);  His- 
tory in  the  Making  (Moral  Re-Armament  Show). 
Slidefilms:  Untitled,  employee  indoctrination- 
sales  training  series    (Colletz  Associates). 


United  Film  Service,  Inc. 

333  North  Michigan  Ave.,  Chicago  1,  111. 
J.  Frank  Carpenter,  Resident  Vice-Pres. 
(See  complete  listing  under  Kansas  City,  Mo.) 


WILDING   INC. 

1345  West  Argyle  St.,  ChicaKO  40,  III. 
Phone:  BRoadway  5-1200 

Date  of  Organization:   1914 
Date  of  Incorporation :  1927 

Wilding  Divisions 

New  York:  Eastern  Division — 405  Park  Ave., 
New  York,  N.  Y.  Phone:  PLaza  9-0854. 
Hugh  Gage,  Vice-President;  Mel  London, 
Executive  Producer. 

Detroit:  4925  Cadieux  Road,  Detroit,  Mich. 
Phone:  TUxedo  2-3740.  Gordon  Miller,  Vice- 
President.  At  13535  Livernois  Ave.,  Detroit, 
Mich.  Phone:  WEbster  3-2427.  Norman  B. 
Terry,  Vice-President,  Creative  Sales.  A.  J. 
Henderson,   Vice-President. 

Chicago:  Midwest  &  Western  Dirisions — 1345 
West  Argyle  St.,  Chicago  40,  111.  Phone: 
BRoadway  5-1200.  Clifford  F.  Weake,  Ticf- 
President. 

Twin  Cities:  3418  East  Lake  St.,  Minneapolis, 
Minn.  Phone:  PArkway  4-5512.  Dirk  D. 
Young,  Manager. 

San   Francisco:    109   Stevenson,   San   Francisco 

27,  Calif.    Phone;    DElaware    3-9113.    H.    B. 
Butler,   Vice-President. 

Cleveland:  1010  Euclid  Bldg.,  Cleveland,  Ohio. 
Phone:  TOwer  1-6440.  L.  T.  Young,  Vice- 
President. 

Akron  :  East  Akron  Post  Office  Bldg.,  Akron 
16,  Ohio.  Phone:  STadium  4-5514.  Robert  R. 
Osmun,  Manager. 

Pittsburgh  District:  3  Gateway  Center,  Pitts- 
burgh, Penna.  Phone:  GRant  1-6240.  Karl 
Kuechenmeister,  District  Manager. 

Cincinnati  District:  617  Vine  St.,  Cincinnati, 
Ohio.  Phone:  GArfield  1-0477.  R.  L.  Mc- 
Millan, District  Manager, 

Hollywood:  832  North  Lillian  Way,  Hollywood 

28,  Calif.    Phone:    HOUywood   9-5338.   T.    A. 
Goetz,  .Manager. 


Officers  and  Depart.ment  Heads 

C.  H.  Bradfield,  Jr.,  Chairman  of  the  Board 
H.  Williams  Hanmer,  President 
C.  B.  Hatcher,  Vice-President,  Finance 
Leon  A.  Kreger,  Vice-President,  Creative 

Services 
J.   M.  Constable.   \'ice-!'resident  and  Executive 

Producer 
Walter  H.  Tinkham,  \'iee-President  and 

Producer 
F.  F.  Palac,  Treasurer  and  Assistant 

Secretary 


L.  A.  Backey,  Secretary 

John  Parrott,  Vice-President,  \ational  .Aceon 

Development 
J.  B.  Morton,  Production  Manager 
G.  Duncan  Taylor,  Production  Manager, 

Slidetilms 
Harold    Kinzle,   Laboratory  Superintendent 
James  E.  Dickert,  Recording  Director 
Foster  Travis,  Supervising  Editor 
Gil  Lee,  Art  Director 

Government  Services  Division 
Harold  A.  Witt,  Executive  Producer 
Jerome  C.  Diebold,  Executive  Producer 

Commercial  Picture  Equipment  I 

A.  J.  Bradford,  President  ■ 

Donald  P.  Smith,  Vice-President,  Sales  , 

Wilding  TV 
Michael   Stehney.  Manager 
Theodore  A.  Goetz,  .Manager,  Los  Angeles 
Tony  Wells,  Production  Manager 

Industrial  Show  Department 
Verle  Bogue,  Managing  Director 

Services:  Creative  counsellors  and  producers  of 
Communications  for  Business — motion  pictures, 
slidefilms,  TV  commercials,  complete  live  shows 
and  presentation  programs  for  conventions  and 
sales  meetings,  and  graphics.  Facilities;  Three 
studio  and  service  operations  detailed  as  follows: 
Chicago:  (1345  Argyle  Street)  :  Home  otfice  and 
main  studios:  60,000  sq.  ft.  floor  space — 2'7,000 
sq.  ft.  in  four  sound  stages:  75'  x  140",  70'  x 
1()0',  50'  X  100',  75'  X  60';  remainder  to  adminis- 
trative and  creative  offices ;  still  and  motion 
laboratories;  optical,  animation  and  art  depart- 
ments; screening  rooms;  sound  recording  depart- 
ment; film  vaults;  carpenter  shop  and  other  de- 
partments. (5137  Broadway)  :  12,500  sq.  ft. 
floor  space — 4,000  sq.  ft.  devoted  to  Wilding  Com- 
munications Idea  Colter  where  various  staging 
and  projection  techniques  and  exclusive  Wilding 
projection  equipment  are  demonstrated.  Balance 
of  area :  administrative  offices,  workshop  and 
storage  of  all  Wilding  Customer  Services  equip- 
ment. 

Detroit:  (Cadieux):  This  new  building  was 
especially  designed  and  constructed  for  motion 
picture  production.  It  contains  administrative, 
sales  and  service  facilities,  two  sound  stages 
totalling  8,000  sq.  ft.  and  screening  rooms. 
(Livernois);  Operations  here  include  creative, 
training  and  sales  promotion  and  merchandising 
services  for  automotive  accounts,  and  complete 
graphics  department. 
Hollywood:  Located  on  the  Desilu  lot  with  ac- 
cess to  complete  production  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Sew  World  of  Stainless  Ste:  I: 
.Stainless  Steel— The  Miracle  Metal;  The  Syst.  m 
(Republic  Steel);  A  Sen-  Generation  of  Poin, 
(John  Deere  &  Co.);  Quality  Vnder  the  Skin 
(Formica);  Computers  Come  to  Marketing 
(Fortune  Films);  The  Personal  Touch  (North- 
western National  Banks  of  Minneapolis)  ;  The 
Case  of  the  Slippery  Oil  (Perfect  Circle);  .S^./), 
Look,  and  Buy  (Pittsburgh  Plate  Glass);  The 
.Adventures  of  Dudley  Worthington  (National 
Livestock  &  Meat  Board):  Our  .American  Credo 
(U.  S.  Post  Office);  Pa.ssports  to  Pleasure  (Good- 
year) ;  Polish  Your  Sieing  (Ford);  A  Man.  .4 
Machine,  A  Method  (Lear,  Inc.);  Damage  Con- 
trol (U.  S.  Navy)  ;  Ground  Evaluation  of  the 
FAA  Omnirange  (Federal  .Aviation  .Agency). 
Slidefilms;  Fellow  with  the  Yelhiw  (Daniel 
Woodhead)  ;  Stop  Gas  .Voir  (Commonwealth 
Edison  Co.);  All  About  Time  Studies;  The  Most 
Happy  Medium  (Ford  Motor  Co.);  Ilig  Values 
and  Tremendous  Trifles  (Ford  of  Canada); 
Selling  Solid  Comfort  (Frigidaire) ;  Lamparade 
(General  Electric)  ;  The  Money  Wagon  (Good- 
year) :  Sew  Horizons  in  Food  Service  (H.  J. 
Heinz);  Good  and  Bad  Displays  (Montgomery 
Ward);  Heart  Beat  (Royal  Crown  Cola);  Chain 
Reaction    (Swift  &  Co.). 


BUSINESS     SCREEN     MAGAZINE 
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ILLINOIS 

THE   VENARD   ORGANIZATION 

1      113  Northeast   .Madison  Ave.,  Peoria,  HI. 
I      Phone:  674-2490 

j      Studio:  Hijjhview  Road.  East  Peoria,  III. 
Phone:  H99-4437 

Date  of  Organization:   1917 

Mr.  and  Mrs.  C.  L.  Venard 

Services:  Ag-ricultural  specialists;  personal  at- 
tention to  all  production  details,  including  re- 
search and  scriptwriting.  Distribution  service  on 
national  or  restricted  basis.  Facilities:  Studio 
with  3200  sq.  ft.  sound  stage;  cameras,  sound 
and  editing  equipment;    camera  car. 

RECENT      PRODUCTIONS      AND      SPONSORS 

;  Motion  Pictures:  Agri-Search  \eics   (Asbestos- 
Cement    Products    Assn.);     Four    Star    Farmers 
-t  I'.uiO  (Keystone  Steel  &  Wire  Co.). 
(Only    1960  production   references  submitted.) 


KANSAS 


CENTRON   CORPORATION,   INC. 

West   Ninth   at    Avalon   Road,   Lawrence, 

Kansas 
Phone:  Viking  3-0400 

Date  of  Organization:   1947 

Arthur  H.  Wolf,  President  and  Exec.  Prod. 
Russell  Mosser,  Executive  Vice-President 

and  Treasurer 
Charles  Lacey,  Vice-President  &  Secretary, 

Director  of  Production 
Norman  Stuewe.  Vice-President  and 

Director  of  Photography 
Harold  Harvey,  Director 
Margaret  Travis.  Script 
Jerry  Drake,  Writer-Director 
Peter  Schnitzler,  Writer-Director 
Dan  Palmquist,  Editing 
Don  Jessup,  Sound 
Robert  Rose.  Photography 
Oscar  Rojas,  Art  Director 
Alan  Stewart,  Manager,  Agency  &  Public 

Relations  Division 

Services:     Motion    pictures    and    slidefilms    for 
■  public    relations,    sales,    training,    education    and 
1  television,    sales    meetings.    Subcontracting.    Spe- 
'  cialized    sports    photography.     Specialized     color 
I  and  or   black   and   white   still   assignments.    Ani- 
I  mation   and    recording   service.    Facilities:    New- 
studio  and  office  facilities  include  60'  x  100'  x  27' 
^I'Lind  stage,  voice  studios,  editing  rooms,  sound 
iiiiims.   etc.;    Mitchell,   Arriflex   and   Cine   Special 
cameras;  complete  lighting  and  sound  equipment 
f"i   studio  and  location. 

;RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Picttres:  .4  Case  for  Understanding 
( American  Hospital  Assn.)  ;  //  You  Ask  Me: 
X<  ir  Trop-Artic;  Xeic  FUte-Fuel;  On  the  Drive- 
^•-'t!i.  and  others  (Phillips  Petroleum  Co.); 
S/'iiughoard  (Fellowship  of  Christian  Athletes): 
T I'-rlrc  Month  Summer  (American  Dehydrators 
A --;n.)  ;  Children  of  the  Wagon  Train ;  From 
f'"irrr  Plant  to  Home;  The  Compass,  and  others 
(McGraw-Hill  Book  Co.)  ;  Story  of  Light  (United 
World  Films).  SLIDEFILMS:  Quality  Spelled  With 
av  E  (Kansas  State  Teachers  Assn.).  Sales 
Meetings:  National  Sales  Meeting— 1960  (Phil- 
;  lips  Petroleum  Co.). 


For  the   BEST  in   Film   Production   Sources 
— Refer  to  These   Review   Pages  in    1961 


MINN  ESOTA 

THOS.    COUNTRYMAN    FILM    PRODUCTIONS 

15  North  Ninth  Street,  Minneapolis  3,  Minn. 
Phone:  FFZderal  2-2539 

Date  of  Organization:  October,  1956 
Date  of  Incorporation:   March,  1959 

Thomas  C.  Countryman,  President  &  Producer 
Floyd  A.  Klang,  Producer-Director 
Robert  L.  Edwards,  Art  Director 

Services:  Producers  of  industrial,  educational. 
TV  and  religious  motion  pictures  and  filmstrips. 
16mm  or  35mm.  Facilities:  Sound  stage,  anima- 
tion, Arriflex  equipment;  complete  recording  with 
four  recorders,  mixing,  interlock  projection, 
IGmm  or  35mm;  music  library. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures;  The  Scarabs  (Peter  Hand 
Brewing);  Chun  King  Divider  Pak  salesfilm 
(Chun  King);  Jet  Engine  Anti-Icing  Test  (Gen- 
eral Electric)  ;  Carrier  Launch  (Winzen  Re- 
search); Meadowdale  (D.  W.  Onan  &  Sons, 
Inc.);  Foley  Tri-Moicer  (Foley  Mfg.  Co.);  Xa- 
tional  Truck  Roadeo  (Allstate  Insurance).  Slide- 
films:  Sorenco  sales  film;  Out  of  Darkness; 
Voice  of  Authority;  Safer  Roads  Now;  Sign 
Maintenance  (Minnesota  Mining  &  Mfg.  Co.)  ; 
Highway  Department  (State  of  Minnesota);  Red 
Owl  sales  film;  Safety  Signs  (Minnesota  Mining 
&  Mfg.  Co..  International  Division).  TV  Com- 
mercials: for  Larson  Watercraft;  Chun  King; 
Dusharme;  Doughboy  Industries;  Midland  Co- 
operatives; Farmers'  Union  Cooperative;  Na- 
tional Cooperatives;  Hilex;  Shaper  Plastic 
Games;  Javex  Co.  Ltd.;  Montana-Dakota  Utili- 
ties; Blue  Cross-MII;  Montgomery  Ward  Co.; 
Knipco;   Old  Dutch  Potato  Chips. 


* 


EMPIRE    PHOTOSOUND    INCORPORATED 

1920  Lyndale  Ave.  South,  Minneapolis  5, 

Minnesota 
Phone:  FRanklin  4-5040 

Date  of  Incorporation:  October,  1945 
William  S.  Yale,  President 

Richard  N.  Jamieson,  Vice-President 

&  Production  Director 
John    Raddatz,   Director  of   Cinematography 

&  Slidefilm   Photography 
Arthur  J.  Nicol,  Director  of  Technical 

Services 
Gwen  R.  Wohlfeil,  Director  of  Production 

Services 
Frank  Punchard,  Manager,  Editing  Dept. 
Richard    Singsaas,   Roger   Gruenke, 

Sound  Department 

Services:  Completely  equipped  production  facili- 
ties for  motion  pictures,  sound  slidefilms,  tele- 
vision commercials  and  sales  meeting  presenta- 
tions. Time-lapse,  slow  motion  equipment.  Edit- 
ing, and  interlock  projection.  Tape  and  mag- 
netic film  recording,  disc  and  tape  music  libraries. 
Process  screen  and  arc  rear  projection.  Facili- 
ties: Ifimm  Maurer  and  Arriflex  cameras;  16mm 
Eastman  arc  projector;  Strong  Arc  projector  for 
3>4"  X  4"  slides  and  filmstrips;  8'  x  10'  x  20', 
12'  X  30'  and  20'  x  20'  projection  sci'eens,  avail- 
able for  conventions,  sales  meetings,  etc.  Ani- 
mation, sound  recording  studio;  40'  x  60'  sound 
stage;  high  fidelity  public  address  system. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Progress  in  Esterhazy;  Put- 
ting Sales  i)i  Orbit;  What's  In  It  For  You; 
Phosphate — the  Living  Mineral,  English  & 
Spanish  versions;  Louis  Ware  25th  Anniversary 


EMPIRE  PHOTOSOUND:  CONT'D. 
Commemorative  Dinner  (International  Minerals 
&  Chemical  Corp.).  Slidefilms:  A  Xew  World 
of  Living;  Spotting  Sales  (Marquette  Corp.)  ; 
Magnesium,  Major  Plant  Food;  IMC  Ambassa- 
dors European  Holiday  (International  Minerals 
&  Chemical  Corp.).  TV  Programs:  Alaska— The 
Neiv  Frontier,  series  of  6  (National  Education 
Television).  Meetings:  Management  and  Stock- 
holders meeting  programs  (International  Min- 
erals &  Chemical  Corp.). 

ANTHONY   LANE   FILM   STUDIOS,   INC. 

7401   Wayzata  Blvd.,  Minneapolis.  .Minn. 
Phone:  Liberty  .i-2.il8 

Date  of  Organization:  1946 

Branch  Oflices:  11  Broadway,  New  York,  X.  Y. 
Neill  McCaffery.  11608  National  Blvd., 
Hollywood,  Calif.  Paul  A.  Wurtzel.  Manager. 

Anthony  Lane,  President 

William   Heideman,   Vice-Pres.,   Gen.  Mgr. 

Blaine  Harstead.  Secretary-Treasurer 

H.  O.  Johnson,  Recording 

Linus  Maurer,  Art  Director 

Ernie  Willette,  Sales  Manager 

Services:  Production  of  16mm  and  3.5mm  indus- 
trial, TV,  hunting  &  fishing  entertainment  films, 
sound  slidefilms,  audio  visual  presentations,  sales 
meetings,  recording,  art  services,  animation.  Fa- 
cilities :  Complete  16mm  and  3.5mm  production 
facilities,  sound  recording,  complete  still  photo- 
graphic studios  and  laboratories,  music  and 
sound  effect  libraries;  animation  and  art  depart- 
ments; sound  slidefilm  production. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Black  Ducks  Along  the  Border; 
Walleye  Wonderland;  Better  Boating;  Wings  on 
Your  Feet  (Park  Lane  Enterprises)  ;  The  For- 
gotten River  (Minnesota  River  Rec.  Develop- 
ment Assn.)  ;  Power  for  Tomorrote  (Atomic 
Energy  Commission)  ;  United  Giving  Makes 
Sense  (United  Fund).  Slidefilms:  How  to  Cut 
Overhead  Underfoot  (Advance  Machine  Co.)  ; 
18  untitled  sales  promotion  (Minnesota  Mining 
&  Mfg.).  TV  Commercials:  for  Schaper  Plastic 
Games  (Mullen  &  Assoc,  Adv.);  Variety  Supply 
Co. 


PROMOTIONAL   FILMS,   INC. 

1313  Cambridge  St.,  Hopkins,  Minn. 
Phone:  WE  .i-2777   (Minneapolis) 

Date  of  incorporation:   1955 

Alfred   K.   Peterson,  President   & 

Production  Manager 
Cliff  R.  Sakry,  Sales  Manager  &  Creative 

Director 
Cap  Lund,  Production  Assistant 

Services:  Producers  of  business,  industrial, 
travel,  agricultural,  public  relations,  outdoor, 
animation,  color  and  b&w  motion  pictures  and 
slidefilms;  TV  commercials;  original  musical  TV 
iingles  and  film  music  composition.  Facilities: 
Scripting,  photography,  art,  animation,  sound 
and  still  cameras,  film  and  sound  editing,  film 
music  library,  original  musical  effects  and  film 
underscores,  complete  sound  recording,  mixing, 
conforming  and  interlock. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  A  School  of  Bass  (Theo. 
Hamm  Brewing  Co.);  Aqiia  Folly  (Red  Wing 
Shoe  Co.);  GRACO's  Big  Cleanup;  GRACO 
Helps  a  Railroad  (The  Gray  Co.);  Raking  in  the 
Profits  (The  Farmhand  Co.).  Slidefilms: 
GRACO  Hydra-Cat;  Operation  Cleanup  (The 
Gray  Co.);  Believing  Is  Seeing  (Minneapolis 
Society  for  the  Blind).  TV  Commercials  &  Ani- 
matio.n  :  for  various  clients. 
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REID  H.  RAY  FILM  INDUSTRIES,  INC. 

2269  I'ord  Parkway,  St.  I'aul  IB.  Minn. 
Phone:  Midway  9-i:!93 

Date  of  Orji-anization:   1!)10 

Blanch  Offices:  4.38  Washington  Building, 
Washington  5,  D.  C.  Phone:  District  7-8729. 
Frank  Havlicck.  208  South  LaSalle  Street, 
Chicago  4,  Illinois.  Phone:  Financial  6-0897. 
Clyde  Krebs. 

Reid  H.  Ray,  I'rcsident  and  Treasurer 

Alice  M.  Griswold,  Secretary 

Ellsworth   H.   Polsfuss,  Asst.  Secrefary   and 

Producer 
Mrs.  Frances  Hostettler,  Asst.  Treasurer 
T.  J.  Hermann,  Controller 
R.   V.  Jeffrey,   Vice-Pres.,   General  Sales 

Division 
Gordon  R.  Ray,  Art  and  Animation  Director 
Clive  Bradshaw,  Laboratory  Supervisor 
Robert  H.  Winter,  Chief  Film  Editor 

Services:  Motion  pictures,  slidefilms,  TV  films 
and  commercials  (live  or  animated).  Facilities: 
Creative  department;  studio,  laboratory,  opticals, 
titles;  animation;  16mm  &  35mm  production 
equipment  with  sound  recording  in  studio  or  on 
location;  RCA  magnetic  or  optical  sound  3.5mm 
&  16mm. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  The  Disability  Decision 
(Social  Security  Administration)  ;  Decision  of 
a  Century  (Cast  Iron  Pipe  Assn.)  ;  Walt  Builds 
a  Fail-Out  Shelter  (National  Concrete  Masonry 
Assn.);  In  the  Beginning  (Pillsbury  Feeds); 
More  Is  at  Stake  (Swift  &  Co.) ;  Tiros  II  (Radio 
Corp.  of  America)  ;  Chet  Huntley  Reports  on 
Harnischfeger  Today  (Harnischfeger  Corp.); 
Power  for  Progress;  Men,  Ideas  and  Tractors; 
Inland  Empire  at  Harvest  Time;  Deere  Day  in 
Dallas  (Deere  &  Co.);  Materiel  Handling  Prin- 
ciples in  Transportation  (U.  S.  Air  Foixe)  ; 
Naval  Tactical  Data  System  <U.  S.  Navy); 
Xeighbor  to  Xeighbor  (Consumers  Co-operative 
Assn.);  1960  Sales  Meeting  (Hamm's  Brewery); 
The  Organization  of  Language  (Modern  Lan- 
guage Assn.);  loica  Football  Revieiv  (Athletic 
Dept.,  Univ.  of  Iowa)  ;  Olympia  (Sports  Illus- 
trated) ;  Mercury  Space  Capsule  (Minneapolis- 
Honeywell).  Slidefilms:  Sorry,  Doctor  (St.  Paul 
Fire  &  Marine  Insurance  Co.)  ;  What  Makes  the 
Difference  (Univ.  of  Iowa)  ;  New  Generation  of 
Power;  Industrial  Tractors  and  Attachments; 
Comfort  and  Convenience  Features;  3010-4010 
Standard  Tractors  (Deere  &  Co.).  TV  Com- 
mercials: for  Chun  King  Foods.  Medical 
Locket,  Northern  Pacific  Railway  (B.B.D.&O.)  ; 
Top  Value  Stamps,  Pillsbury  (Campbell-Mith- 
un);  Rexall,  Masonite  (Buchen)  ;  Phillips  06, 
Schmidt  Beer  (Maxson)  ;  Peters  Sausage 
(David)  ;  John  Deere  &  Co. 


RUSTEN  FILM  ASSOCIATES 

5910  Wayzata  Blvd.,  Minneapolis  16,  Minn. 
Phone:  Liberty  5-1656 

Date  of  Organization:  1958 

Paul  D.  Rusten,  Executive  Producer 
John   E.  Driemen,  Associate  Producer 
Jeremy  M.  Learn,  Head  Cameraman 
Belle   Thomas,  Production   Assistant 

Services:  Creative  design,  writing  and  full  pro- 
duction of  business,  educational  and  religious 
motion  pictures,  sound  slidefilms  and  television 
documentaries.  Quality  talent  and  art  services. 
Facilities:  Complete  camera,  sound  recording, 
lighting  and  editing  facilities  for  production  in 
our  studio  or  on  location. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictires:  God's  Bankers  (The  American 


RUSTEN    FILM   ASSOCIATES:   CONT'D. 

Lutheran  Church);  Test  House  (Wood  Conver- 
sion Co.);  Escaveyor  (Standard  Conveyor). 
Slidefilms:  Fiber  Magic;  Tufflex  Eud-Vse- 
Testing;  Automotive  Acoustics  (Wood  Conver- 
sion Co.).  TV  Films:  Atomic  Power  (Northern 
SUtes  Power);  NK  Hybrids  (BBD&O— North- 
rup  King);  King  Koil  (U.  S.  Bedding). 

GEORGE   RYAN   FILMS,   INC. 

210    South    Seventh    St.,    .Minneapolis   2,    Minn. 
Phone:   FEderal  5-8864;   FEderal  9-0597 

Date  of  Incorporation:   May,  1955 

George  M.  Ryan,  President 

Richard  C.  Pollster,  Executive  Producer 

Elizabeth  B.  Ryan,  Secretary 

Mary  Jo  Trainer,  Stylist  Consultant 

Services:  Producers  of  16mm  and  35mm  motion 
pictures,  TV  commercials,  sound  slidefilms.  Fa- 
cilities: 24'  X  44'  sound  stage,  20'  x  40'  silent 
stage  with  practical  kitchen;  16mm  Arriflex, 
Auricon,  Cine  Special,  35mm  Arriflex  with  blimp; 
Magnasync  and  Ampe.x  magnetic  recorders; 
16mm  and  35mm  Moviola;  complete  16mm  and 
35mm  editing  facilities;  full  complement  of  mo- 
tion picture  lights  and  accessories;  35mm  film- 
strip   animation   camera;    16mm   screening  room. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motio.n-  Pictures:  Toro  for  1961  (Toro  Mfg. 
Corp.).  Slidefilms:  Mandoset,  Quality  Offset 
Paper;  What  Have  You  Done  for  Me  Lately?; 
Insulite  Primed  Siding  (Minnesota  &  Ontario 
Paper  Co.)  ;  Man  With  Five  Hats  (Lutheran 
Brotherhood  Insurance)  ;  7'o?-o  Totem  Tarp 
(Toro  Mfg.  Corp.).  TV  Commercials:  for  Betty 
Crocker  Danish  Roll  Mix,  Grain  Belt  Beer  (Knox 
Reeves,  Advg.)  ;  Crystal  Sugar  Favorite  Grocer, 
Crystal  Sugar  Lake  Home  (W.  A.  Krause, 
Advg.);    Living   Earth    (Olmsted   Foley,   Advg.). 


^ 


Wilding   Inc. 

3418  East  Lake  St.,  Minneapolis,  Minn. 
Phone:   PArkway  4-5512 

Dirk   D.  Young,  Manager 

(See   complete  listing   under    Chicago   area) 


MISSOURI 

Metropolitan  Kansas  City 


CALVIN  PRODUCTIONS,  INC. 

1105   Truman    Road,    Kansas   City   31,    Mo. 
Phone:  HArri.son   1-1230 

Date  of  Organization:   1931 

Leonard  W.  Keck,  President 
Frank  Barhydt,  Vice-President 
William   Hedden,   Vice-President 
James  Hash,  Secretary-Treasurer 
Richard   Bulkeley,  Production  Manager 
James  Moore,  Manager,  Producer  Services 
Lee   Davis,  Manager,   University  Films  Die. 
James  Bannister,  Operations  Manager 

Services:  16mm  and  35mm  color,  sales  and  sales 
training  and  educational  films;  16mm  and  35mm 
sei'vice  work  and  laboratory  facilities  for  other 
pi'oducers,  universities  and  industrial  photo- 
graphic depai-tments.  All  film  services  offered  at 
one  location.  Facilities:  Two  sound  stages,  area 
19,000  sq.  ft.;  location  equipment;  laboratory 
with  output  of  25,000,000  ft.  black  and  white, 
20,000,000  ft.  color  a  year;  Kodachrome  Ekta- 
chrome,  and  16mm  negative-positive  color  print- 
ing and  processing.  14  editing  rooms;  two 
sound  studios  with  six  channels,  eight  phono, 
recording  equipment  for  film,  tape,  wax,  mag- 
netic film;  eight  full-time  directors;  creative 
staff;    complete   animation   and   music   facilities. 


CALVIN    PRODUCTIONS:   C0NTD. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pictures:  Wrong  Nutnber  (Allegheny 
County,  Pa.);  Emergencies  in  the  Making  (A.\A 
Foundation  for  Traffic  Safety)  ;  Who  Is  Ptt.  ■ 
(Kansas  City  Univ.  &  National  Educati^itt 
Assn.)  ;  Genetics,  lessons  =?39  through  4ft; 
Biology  Part  I,  lessons  #4  through  12;  Biology 
Part  II,  lessons  #1  through  12;  Biology  Part 
III,  lessons  #1  through  12  (McGraw-Hill);  /( 
All  Adds  Up;  Rise  &  Shine;  Wheels  Up;  Yours 
for  the  Asking;  Share  in  America,  revised  (DX 
Sunray  Oil  Co.);  The  Magic  Touch  (Goodyear 
Tire  &  Rubber  Co.);  A  Time  for  Searching  (Eli 
Lilly  &  Co.)  ;  Something  for  Everybody;  Missowrt; 
— a  Living  Portrait  (State  of  Missouri);  A 
Time  for  Talent  (National  Education  Assn.). 
TV  Commerclals:  for  Snow-Flok  (General  Mills, 
Inc.). 


0 

HORIZON   PRODUCTIONS 
Div.  of  Longmoor-Nelson,  Inc. 

301   West   73rd  St.,   Kansas  City   14,  .Mo. 
Phone:  EMerson  3-,3585 

Date  of  Organization:   1947 
Date  of  Incorporation:    1952 

William  V.  Longmoor,  President 
Anthony  J.  La  Tona,  Vice-President 
Robert  A.  Nelson,  Secretary-T reasurer 
Harold  W.  Cloyer,  Executive  Director 
Jacque   Stewart  Thompson,  Associate 

Producer-Writer 
Reza  S.  Badiyi,  Dir.  of  Photography 
Roger  C.  Webb,  Chief  Sound  Engineer 
Larry  R.  Phillips,   Unit  Manager 
Lucille  Sprung,  Office  Manager 

Services:  16mni  and  35mm  motion  pictures  for 
sales,  sales  training,  public  relations,  and  edu- 
cational and  religious  fields.  Specialize  in  wild- 
life and  conservation  films.  35mm  sound-color 
slidefilms  for  sales  and  training;  TV  commer- 
cials, live  and  animated:  research,  story  treat- 
ment and  script  writing;  complete  producer 
services.  Facilities:  Completely  new  sound  stage 
and  production  facilities  opened  January,  1961. 
Equipment  for  16mm  and  35mm  sound  films  and 
35mm  filmstrips,  including  photography,  record- 
ing, editing,  animation  and  music.  Recording 
system  integrated  with  dialogue  and  music 
equalizers  and  limiter  amplifiers.  Recording 
equipment,  Ampex  \i"  tape  recorders,  16mm 
Magnasync  magnetic  film  recorders,  16mm 
Maurer  six  track  optical  recording  system,  five 
channel  console,  Telefunken,  RCA,  Sony,  Capps 
and  E-V  microphones.  Extensive  research  library 
and  script  departments;  Arriflex  cameras  and 
blimps.  .4nimation  and  stop-motion  cameras  and 
related   equipment. 

RECENT       PRODUCTIONS      AND       SPONSORS 

.Motion  Pictures:  Difference  of  a  Century 
(Heart  of  America,  United  Campaign);  This 
Mr.  Ederle  (Plant  Foods  Div.,  Olin-Mathieson 
Chemical  Corp.);  The  Greatest  Horse  on  Earth 
(American  Pleasure  Saddle  Hor.se  Assn.);  S-V 
Grandby  Hydraulic  Dump;  Non-Stop  Maximum 
Haulage;  Transloader  (Elliott  Kane  Co.);  Fish 
Management  (State  of  Wisconsin);  General 
Hunting  (Iowa  Conservation  Commission);  Law 
Enforcement  (State  of  Tennes.see)  ;  General 
Highicays  (Missouri  Highway  Dept.);  What 
Makes  an  Airline  (TWA).  TV  Films:  Daily 
Word,  series  of  260  (United  School  of  Christian- 
ity). TV  Commercials:  for  Dierks  Forests 
(Valentine-Radford  Agcy.)  ;  Hill  Bros.  Shoes 
(Richard  Lane  &  Co.,  Agcy.);  Skinner  Raisin 
Bran  (Bozell  &  Jacobs  Agcy.);  Rice-A-Bongo 
(Rogers  &  Smith  Agcy.);  STP  Oil  Additive 
(Standart  &  O'Hern  Agcy.);  Mann  Automatic 
Transmission  Service  (Halstead  .A.ssoc. )  ;  City 
Auto  License  (City  of  Kansas  City,  Mo.);  MFA 
Insurance  Companies,  series. 
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SUPER  HYPAN  «  16mm  negative  film  has  a  fast  ASA 
500  Daylight,  400  Tungsten  rating  that  sidelines  costly 
lighting  equipment.  When  areas  are  large  and  illumi- 
nation low,  this  new  high  speed  fihn  can  eliminate  a 
carload  of  lighting  rentals  by  performing  reUably  with 
the  light  available.  The  quality:  The  best  of  any  high 
speed  film  now  available!  New  Super  Hypan  negative 
film  has  a  tight  grain  pattern  and  resolution  approach- 
ing that  of  medium  speed  films.  It  prints  cleanly,  crisply 


with  full  detail  discrimination  from  highlight  to  shadow. 
And,  Super  Hypan  has  processing  adaptabihty  to  per- 
mit forcing  for  speeds  of  1000  or  better.  Try  this  new 
high  speed  stock  on  your 
next  assignment  for  a  new 
quality  in  low  light  levels. 
Ansco,    Binghamton,    New 

York,    A    Division    of    Gen-      ]        16mm  Super  Hypan 
eral  Aniline  &  Film  Corp.         I 


Ansco 


IITH     ANNUAL     PRODUCTION     REVIEW 
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WEST    CENTRAL:    MISSOURI 


UNITED   FILM  SERVICE,   INC. 

2449   (harii.tlf.    Kansas   (  ilv    K,    Mo. 
Phone:   liAltimure    1-5100 

Date  of  OrKanization:   1910 

Branch  Offices:  3275  Penobscot  Bldg.,  Detroit 
26,  Mich.  Neale  H.  Oliver,  Resident  Vice- 
Pres.  333  North  Michigan  Ave.,  Chicago  1, 
Illinois.  J.  Frank  Carpenter,  ResUleHt  Vice- 
Pres. 

W.  H.  Hendren,  Jr.,  President 

E.  S.  Washburn,  Vice-Pi-es.,  Chg.  of  Sales 

L.  P.  Hillyer,  Vice-Pies.,  Chg.  of  Advg. 

&  Sales  Promotion 
W.  P.  Scrogin,  Vice-Pres.,  Chg.  of 

Production  &  Services 
Reese  Wade,  Stndio  .Manager 
Robert  Deming,  Head  Cameraman 
Peter   Haggart,  Production   Coordinator 
Harry   Hughes,  Editor 
James  Worrel,  Cameraman 
Marge  Briggs,  Art  Department  .Manager 

Services:  16mni  and  35mm  motion  picture  and 
slidefilm  production  in  color  and  b&w,  including 
film  commercials  for  TV  and  theatre  screen 
advertising.  Personnel  available  for  Kansas  City, 
New  Orleans,  Hollywood;  location  shooting  and 
recording,  writing,  directing,  editing  services. 
Facilities:  Sound  stages;  Mitchell,  B&H  cam- 
eras; Mole-Riehardson  lighting;  Houston-Fear- 
less dollies,  RC.\  recording;  Moviolas  and  Movi- 
ola editing  equipment;  laboratory  printing  and 
processing;  musical  library  and  animation;  ex- 
change type  distribution  facilities  and  equip- 
ment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Six  T's  For  Sixty  (United 
Fund);  It's  Intermission  Time;  Vignettes  (In- 
termission Films,  Inc.).  Slidefilms:  Kansas, 
Midway  .  .  .  I'S.A  (Kansas  Centennial  Commis- 
sion); Saturation  '60  Spring  (Skelly  Oil  Co.); 
Vignettes  (Intermission  Films,  Inc.).  TV  Com- 
mercials: for  W.  A.  Sheaffer  Pen  Co.  (B.B.D. 
&0.);  Chrysler  Sales  Div.,  Chrysler  Corp, 
(Young  &  Rubicam);  Sinclair  Refining  Co. 
(Geyer.  Morey,  Madden  &  Ballard);  Bear  Mfg. 
Co.  (Hanson  &  Stevens);  City  National  Bank 
(Potts-Woodbury)  ;  Skelly  Oil  Co.  (Bruce  B. 
Brewer);  Zenith  Radio  Corp.;  Johnson  Motors 
and  others. 


Metropolitan  St.  Louis 


Alexander  Film  Co. 

7200  Northmoor  Drive,  St.  Louis  5,  Mo. 
Phone:  CEntral  1-!I240 

Ted  Westcott,  Pes.  Vice-President 

(Sec    complete    listing    under    Colorado) 


CONDOR   FILMS,   INC. 

1006  Olive   Street,   SI.   Louis   \.   Mo. 
Phone:  .MAin  1-8876 

Date  of  Organization:   1951 

Bradford  Whitney,  President 
Edgar  F.  Stevens,  Vice-President 
Dean  Moore,  Production  Manager 
Edward  T.  Collins,  Cinematographcr 
Mildred  Smith,  Secretary 
Eddie  Moore,  Photographer 

Services:  Producers  of  16mm  and  35mni  sound 
motion  pictures  and  slidefilms  for  sales  promo- 
tion, advertising,  public  relations,  training,  tv. 
Complete  creative,  writing  and  production  staffs. 
Productions    from    script    to    screen    or    service 
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CONDOR    FILMS:   CONTINUED 

work;  i.e.,  editing,  adding  sound  and  music  to 
films  already  shot.  Facilities:  Air-conditioned 
sound  stage  with  heavy-duty  lighting.  Maurer, 
Bell  &  Howell  cameras.  Stancil-Hoffnian  syn- 
chronous magnetic  recording  16mm,  17':;mm. 
quarter-inch.  Multiple  channel  synchronous  inter- 
locked mixing.  16mm,  17 '2mm  and  35mm  Movi- 
olas (picture  and  sound).  16mm  interlock  projec- 
tion. Samenco  time-lapse  motion  picture  control. 
Music   and   sound   effects  library. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  The  Vnircrsa!  Lift:  FC-1' 
Development  History  #1  &  —2,  two  films  (Arma- 
ment Div.,  Universal  Match  Corp.)  ;  The  Ballad 
of  Cessna  Sam  (Gardner  Advg.  Co.)  ;  DQ  Round- 
up (Dairy  Queen  National  Development  Co.)  ; 
Health  in  an  Eggshell:  .ill  About  Eggs:  A  Fresh 
Look  at  Eggs  (Ralston  Purina  Co.);  How  to 
Modernize  Your  Fusing  Practices:  Fusing  Dis- 
tribution Transformers  (A.  B.  Chance  Co.)  ; 
Wagner  L.T.C.  Transformers  (Wagner  Electric 
Corp.);  A  New  Cycle  of  Profit  (Commercial 
Life  Insurance  Co.)  ;  .Jack  Daniels — 1960  (Jack 
Daniels  Distillery).  Slidefilms:  On  the  Falstaff 
Route:  The  Falstaff  Merchandiser  (Falstaff 
Brewing  Co.)  ;  Comfort  Conditioning  with  Light 
and  Air:  The  Power-Groove  Luvex:  The  Fair- 
view   (Day-Brite   Lighting,  Inc.). 

CHARLES  GUGGENHEIM  AND 
ASSOCIATES,   INC. 

3330  Olive  Street.  St.  Louis  3,  Mo. 
Phone:  JEfferson  5-9188 

Date  of  Organization:   1956 

Charles    Guggenheim,   President 
Owen  Armstrong,  Vice-President 
Terry  Nicholson,  Secretary-Treasurer 

Services:  Production  of  theatrical  and  non- 
theatrical  motion  pictures.  Facilities:  Complete 
16mm  and  35mm  editing,  projection,  sound  re- 
cording, mixing,  dubbing,  interlock,  camera  and 
lighting  facilities. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  .4  Place  to  Live  (City  of  Saint 
Louis)  ;  .4  Case  in  Point  (Washington  Univ.)  : 
The  Sea  and  the  Shadow,  art  theatrical  release 
(self-sponsored);  The  Flamboyant  Years:  The 
Steamboat  Years:  Gaslight  Square,  three  pro- 
ductions Videotaped    (Laclede  (jas  Co.). 


HARDCASTLE  FILM  ASSOCIATES 

7319   Wise   .Avenue,   SI.   Louis   17,   Mo. 
Phone:  .Mission  7-4200 

Date   of  Organization:    19.30 

J.  H.  Hardcastle.  Producer 
Lambert   Kaiman.   Direction 
Richard  Hardcastle,  Editorial 
Richard  Hardcastle,  Jr.,  Production 

Ser\1ces:  Motion  pictures,  slidefilms  and  TV 
commercials;  advertising,  public  relations,  sales, 
industrial  training,  civic,  religious,  fund  raising 
films.  Facilities:  35mm  and  16mm  equipment. 
sound  stage,  editing  rooms,  portable  lighting  and 
recording  equipment  for  location  production. 

RECENT       PRODUCTIONS      AND       SPONSORS 

MoTIo.v  Pictures:  Share  Your  Blessings  (United 
Fund  Campaign)  ;  .4s  Others  See  Us:  Miss  Bossy 
Goes  to  Town  (Social  Science  Films).  Slide- 
films:  The  Troubles  of  Bill  Brent  (Southwestern 
Bell  Telephone  Co.)  ;  ~-l'p  Float  Promotion 
(Seven-Up  Co.).  TV  Commercials:  for  Beauty- 
rama  Enterprises  (Rutledge  Advg.  Co.);  Oertel 
Brewing  Co.   (Lynch  &  Hart  Advg.  Co.). 


^vT  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  advei- 
tising  containing  additional  and  useful  refer- 
ence data  appears  in  other  pages  of  this  11th 
Annual  Production   Review  issue. 


PREMIER   FILM 

AND    RECORDING    CORPORATION 

3033   Locust    Street,   St.   Louis  3,   .Mo. 
Phone:  JEfferson  1-3555 

Date  of  Incorporation:  1936 

Theodore  P.  Desloge,  President  and 

Executive  Producer 
Wilson    Dalzell,   Vice-President   and 

Associate  Producer 
Patrick  Murphy,  Director  of  Sales 
Roger  Leonhardt,  Production  Manager 
Charles  Kite,  Editorial  Supervisor 
H.  Stewart  Dailey,  Director  of  Photography 
Robert  H.  Kirven,  Creative  Director 

Services:  Creators  and  producers  of  busines! 
industrial,  religious,  documentary,  theatrical  ani 
television  motion  pictures  and  sound  slidefilms— 
16mm  or  35mm  sound,  black  and  white  or  coloi 
Facilities:  Air  conditioned  studios,  sound  stage 
35mm  and  16mm  screening  rooms.  Mitchell  35mn 
and  16mm  cameras;  Bolex.  Bell  &  Howell  am 
Auricon  cameras.  Fearless  dolly,  M-R  Mike  boom 
complete  heavy  lighting  facilities,  mobile  ger 
erator;  complete  recording,  mixing,  scorinj 
facilities;  tape,  disc,  magnetic  film,  interloclP 
system;  complete  effects  and  music  library;  editi 
ing  department,  writers,  directors,  editors;  Movii 
ola,  record  processing  and  pressing  plant. 

RECENT       PRODUCTIONS      AND      SPONSOR 

Motion  Pictures:  How  to  Lead  an  Effecliv' 
Sales  Conference  (Porter  Henry  &  Co.,  Inc.) 
How  to  Register  and  X'otc  (St.  Louis  Board  0 
Election  Commissioners) ;  Purina  Dog  Choxe  Rf\ 
ports:  Purina  Dog  Chow,  National  Sales  Presem 
tation  (Ralston  Purina  Co.);  Korea — .Just 
Beginning ;  Nigeria — A  Macedonian  Call  (Li 
theran  Church,  Missouri  Synod  &  Concordi4J 
Films)  and  others.  Slidefilms:  Pathway  t 
Profits  (Hussmann  Refrigeration  Co.);  JesM 
Our  Savior:  With  All  My  Heart:  Just  What  Di 
I  Say:  Good  News  to  All  People:  Gospel  Ligh 
in  the  South:  Fifty  Years  of  Blessings  (Con 
cordia  Publishing  House)  ;  Feeding  Cornbel 
Hogs  the  Purina  Way:  Tips  for  Taking  Proo, 
Pictures:  Donnelly's  Direct  Mailing  List:  Eage: 
Eater  Bowl  (Ralston  Purina  Co.);  Chronicraf] 
Market  Analysis  (Chromcraft  Corp.);  Mr.  Joi 
Retailer  (Brown  Shoe  Co.).  TV  Commercials 
for  United  Fund  of  St.  Louis  (Gardner  Adv| 
Co.);  Knapp-Monarch  (Frank  Block  Assoc.) 
Vess  Cola   (Weintraub  &  Assoc). 


ANDY   WERNER   FILM    PRODUCTIONS 

5318  Gladstone.  St.  Louis  21,  Mo. 
Phones:  (H  1-4351;  HE  2-2784 

Date  of  Organization:  1954 

Andy  Werner,  Pres.  &  Exec.  Producer 
E.  D.  Werner,  Vice-President  & 

Writer-Director 
Dan  Lovins,  Editorial  Supervisor 
V.  Hager,  Production  Manager 
R.  Moi-an,  Recording  Supervisor 
P.  D.  Soric,  Art  Director 

Services:   Producers  of  16mm  and  35mm  sounc 
motion   pictures  and  slidefilms  and   TV  commer- 
cials, advertising,  public  relations,  sales  training 
and   sales  promotion.   Complete  creative,  writing 
and  production  staff.  .\\\  film  services  offered  a' 
one  location.   Facilities:    Air  conditioned   sounc 
stage  with   heavy  duty  lighting;    16mm  Mitchell 
16mm    and    35mm    .^rriflex    cameras;    16mm   anc 
17'2mm    Stancil-Hoffman    synchronous    magnetic 
recording;     '4"    Ampex    351,    Ampex    601    wit! 
Rangertone     sync     signal;      multi-channel     syn-.| 
chronous  interlock  mixing;  editing  services  avail,  * 
able   including  sound   cutting,  animation,   titling*  ) 
hot  press  stands;  camera  car  for  location  shoot-; 
ing. 

RECENT       PRODUCTIONS       AND       SPONSOR 

MoTIo.N  Pictures:  Conrentunt  1960  (Communica.^ 
tion  Workers  of  America);    World  of  Bob  .^hopi^ 
(NBC  Special  Projects);  Planned  Progress   (Si 
Louis  County)  ;  The  Parks  the  People  Build  (St| 
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I      WERNER    FILM    PRODUCTIONS:   CONT'D. 

Louis  County,  Parks  Dept.)  ;  Tour  Through 
Webster  Publish  i)ig  Co.  (Webster  Publishing 
,Co.).  TV  Commercials:  for  Blue  Cross,  series, 
'Northwestern  Savings  &  Loan  (C.  M.  Said 
Advg.)  ;  Bank  of  St.  Louis,  Manchester  Bank 
(Judd  Advg.);  Old  Judge  Coffee  (Ridgway 
Hirsch  Advg.);  Security  Mutual  Bank  (Roman 
.\dvg. );  Manhattan  CotTee,  Pevely  Dairy  (Rut- 
L 'ledge  Advg.);   Mallory  Buick. 


NEBRASKA 

JACK  ANDERSON   PRODUCTIONS 

5642    Burdette   Street,   Omaha.   Neb. 
Phone:  5.53-6982 

Date  of  Organization:   195S 

Jack  Anderson,  Oictier 
James   Keith,  Production   Supervisor 
Dale  W.  Kadary,  Sales  &  Service 
Duane  Nielsen,  Photography  &  Editorial 

rSERVICES :  TV  commercial  production ;  documen- 
tary, educational;  sales  training;  product  pro- 
■iniition  in  16mm  live  action  and  animation; 
■  tii|itilms.  Facilities:  16mm  Auricon  Pro-600, 
il'iUx  Reflex,  Cine  Special  cameras;  single  and 
Inulile  system  sound  recording  equipment;  Mag- 
nacurder  and  Ampex  with  Rangertone  sync; 
'tlur  recording  equipment  for  TV,  motion  pic- 
tLurs.  radio;  animation  equipment,  editing,  small 
-tufiio,  creative  services. 

RECENT       PRODUCTIONS       AND       SPONSORS 

i.VIuTION'  Pictures:  Moderu  i'<iriiueopiu  (Safeway 
^Stores.  Inc.);  Bred  To  Do  Best  (Waterman- 
Loomis  Hybrids).  TV  Commercials:  for  Storz 
Brewing  Co.,  Safeway  Stores,  Metz  Baking  Co. 
(Bozell  &  Jacobs,  Inc.);  Fairmont  Foods,  U.  S. 
National  Bank  (Allen  &  Reynolds,  Inc.);  Roberts 
Dairy,  Omaha  Public  Power  District  (Buchanan- 
IThomas,  Inc.);  .Alamito  Dairy,  N-C  Plus  Hy- 
^  brids,  J.  J.  Hanighen  Co.  (Holland  Agency); 
Home  Federal  Savings  &  Loan  (Wesley  Day  & 
Co.);  Ruff  Dog  Foods  (Maurice  Paulsen  Agcy.)  ; 
Lincoln  Service  &  Supply  Co.  ( Ayres-Swanson 
&.  Assoc). 


WALTER  S.  CRAIG  FILM  PRODUCTIONS 

7100  Douglas  St..  Omaha  :i2.  Neb. 
Phone:  551-4400 

Date  of  Organization:   1935 

Walter  S.  Craig,  Owner  &  Producer 
Carl  N.  England,  Photographic  Dept. 
Edward  D.  Matheson,  Sound  Dept. 

Services:  Complete  production  of  16mm  and 
35mm  b&w  and  color  films,  filmstrips,  TV  com- 
mercials, industrial,  educational,  training,  etc. 
Complete  still  laboratory  specializing  in  archi- 
tectural, industrial,  etc.,  work.  Facilities:  16mm 
and  35mm  Mitchell  cameras  with  blimps;  com- 
plete Westrex  17^2  and  35mm  magnetic  system 
including  Westrex  portable  recorders,  six  posi- 
tion mixer;  16mm  and  35mm  interlock  projectors; 
Western  Electric  and  Church  microphones;  Mole- 
Richardson  boom.  Fearless  panoram  dolly,  Wor- 
ral  gear  head,  Portman  animation  stand;  com- 
plete editing  facilities;  preview  room,  40'  x  60' 
sound  stage,  20'  ceiling  and  catwalk  all  four 
sides;  music  libraries  and  sound  effects;  ^/4" 
magnetic  portable  sync  recorder.  Complete  pro- 
duction equipment  interiors  and  exteriors,  in- 
cluding  camera    cars.    No   processing   equipment. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Danger  High  Voltage  (Omaha 
Public  Power  District);  Short  Order  Stori/  (Col- 
lins Radio,  Alpha  Corp.)  ;  .Japanese  Holiday 
(Harold  Diers  &  Co.).  TV  Commercials:  for 
Butter-Nut  Foods:  Fairmont  Foods. 

These  Exclusive  Review  Reporfs  Are 
a  Copyrighted  Business  Screen  Feature 


NORTH      DAKOTA 

BILL  SNYDER   FILMS 

105 '2    Broadway,    Farj;o,    X.    D. 
Phone:  ADams  2-6500 

Date  of  Organization:   1956 

Bill  Snyder,  Owner-Cincmatographer 
Norm  Selberg,  Art-.inimation  Dir. 
John  McDonough,  Editor-Director 
R.  C.  Berdahl,  Administrative  Asst. 

Services:  16mm  sales  promotion,  public  relations 
and  educational  films  for  business,  agriculture 
and  TV;  TV  commercials;  sound  slidefilms; 
newsfilm  coverage ;  agriculture  stock  footage 
library;  film  completion  for  in-plant  photog- 
raphers. Facilities:  Complete  creative  facilities; 
Cine-Special,  Eyemo  and  Blimped  Arriflex  cam- 
eras; Magnasync  recorder;  three-channel  mag- 
netic film  mixing;  'i"  tape  recorder;  animation 
stand;  music  library;  sound  Moviola  and  portable 
lighting  equipment;   time-lapse  equipment. 

RECENT       PRODUCTIONS      AND       SPONSORS 

MoTio.N-  Pictures:  Producing  Seed — the  Co-op 
Wag  (Grain  Terminal  Assn.)  ;  Durum — Standard 
of  Quality  (No.  Dak.  Wheat  Commission);  The 
Weathermaster  Idea  (Midwest  Research  Associ- 
ates); The  Pride  Hybrid  Way  (Pride  Seed  Corn 
Co.);  NDSC  (No.  Dak.  State  Univ.).  TV  Com- 
mercials: for  Grain  Terminal  Assn.,  Midwest 
Research  Associates  (Colle  &  McVoy)  ;  North- 
western Savings  &  Loan,  Blue  Cross  &  Blue 
Shield,  .AID,  Inc.  (Harold  Flint  &  Associates); 
No.  Dak.  Farmers  Union;  Metropolitan  Savings 
&  Loan;  Children's  Village  Assn.;  Greater  No. 
Dak.   .^ssn. 


SOUTH      DAKOTA 
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MAX    HOWE   FILM    PRODUCTIONS 

910  St.  Cloud,  Rapid  City,  S.  D. 
Phone:  Fillmore  3-6800 

Date  of  Organization:  August,  1959 

Max  and  Harriette  Howe,  Ownets  and 

Operators 
Max   Howe,  Producer,  Director 
Alan  Howe,  Asst.  Producer,  Art  Dir. 
Cynthia  Maeder,  Scriptiug 

Services:  Complete  production  script  to  screen; 
public  relations,  sales  and  production  presenta- 
tion. Facilities:  Portable  production;  Arriflex; 
heavy  duty  Cinetron  portable  lighting;  camera 
truck;  sound  recording  and  editing. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  All  in  a  Day's  Work  (Engi- 
neered Components);  Home  at  Last  (Master 
Craft  Homes  by  Reco)  ;  First  National  Bank- 
Branches  (First  National  Bank  of  Black  Hills); 
Four  Seasons  West  (So.  Dak.  Stockgrowers). 
Live  Show:  Communication  (Rapid  City  Cosmo- 
politans) . 


WISCONSIN 

RUDY   SWANSON   PRODUCTIONS 

1616  Lehmann  Lane,  .\ppleton.  Wis. 
Phone:  RE.gent  3-6272 

Date  of  Organization:   1939 

Branch  Office:  Empire  Building,  Milwaukee, 
Wis.  Phone:  BRoadway  1-3170.  Robert 
Swanson,  Co-Owner  &  Super,  of  Production 
in  charge. 

Rudy  Swanson,  E.vecutive  Producer 
Robert  Swanson,  Production  Supervisor 
David  Porter,  Production  Assistant 
Richard  Casperson,  Production  Assistant 
Robert  Maley,  Production  Assistant 
James  Florence.  Sound  Engineer 


WEST    CENTRAL    STATES: 


SWANSON   PRODUCTIONS:  CONT'D. 

Services  :  Creators  and  producers  of  all  ele- 
ments of  16mm  and  35mm  sound,  color,  sales, 
sales  training,  documentary,  public  relations  and 
sound  slide  and  TV  films.  Facilities:  Motion 
picture  center  with  sound  stages,  offices,  projec- 
tion, recording  and  editing  facilities.  Main  stage 
40'  X  60'  with  standing  sets.  16mm  and  35mni 
Arriflex  cameras  and  Magnasync  recording; 
music,  script  and  art  facilities.  Fearless  dolly, 
gear  head,  M-R  mike  boom,  3  channel  playback 
interlock,  'i"  Magnacorder,  blimped  Arriflex; 
100,000-watt  heavy  lighting. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Foot  of  32nd  Street  (The 
Falk  Corp.)  ;  Steps  to  More  Sales;  Herman's 
Secrets  of  Sales  Success;  Borden  and  Basse 
Previeics  (The  Dartnell  Corp.)  ;  Fo.r  Self- 
Propelled  Harvester  (Fox  River  Tractor  Co.); 
This  Town  Sure  Has  Changed  (AUis-Chalmers 
Co.);  What  WUI  They  Think  of  Ne.rf?;  Diafold; 
El  Rancho;  Twin  Tu.r  (Marathon  Div.,  American 
Can  Co.).  Slidefilms:  Untitled  for  The  Patz 
Co.;  Speed  Queen  Corp.;  Kimberly-Clark  Corp.; 
Cutler-Hammer  Corp.  TV  Commercials:  for 
John  Oster  Co.;  Straliel  Paper  Co.;  First  Wis- 
consin   Bank;     Republican     Party;     Page    Advg. 


Metropolitan  Milwaukee 

POHLMAN    FILM    PRODUCTIONS,    INC. 

(Formerly   Film   .Arts  Productions,   Inc.) 

1700  South   19th   St.,  .Milwaukee  4,  Wis. 
Phone:  Mitchell  .5-0523 

Date  of  Organization:   1927 

Harvey  E.  Kiefer,  Manager 

Services:  Sound  slidefilms,  slides,  original 
photography;  color  processing,  color  prints,  color 
duplicates.  Facilities:  Complete  production 
facilities. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Slidefilms:  A  Glove  Is  Born  (Hansen  Glove 
Co.)  ;  Look  to  Teweles  for  Tomorrow  (L.  Teweles 
Seed  Co.)  ;  For  More  Fun  Under  the  Sun  (Har- 
ley-Davidson  Motor  Co.);  Increasing  Your  Drag- 
line Sales  (Bucyrus-Erie  Co.);  Topping  the  Mar- 
ket with  Harvestore  Beef  (Cramer-Krasselt  Co.). 

Riviera   Productions 

230  Westmoor  Blvd.,  Milwaukee  14,  Wis. 
Phone:   SUnset  2-8815 

Robert  Zens,  Midwest  Representative 
&  Associate  Producer 

(See  complete  listing  under  Los  Angeles  area) 


Rudy  Swanson   Productions 

Empire  Building,  Milwaukee.  Wis. 
Phone:  BRoadway  1-3170 

Robert  Swanson,  Co-oivner  &  Supervisor 
of  Production   in  Charge. 

(See  complete  listing  under  Appleton.  Wis.) 


Roal   Facts   for   Sponsors 

-^evidvnee   of  Muppliem'  good  faith 

ip  The  detailed  listings  given  specializing 
producers  of  business  motion  pictures  and 
slidefilms  furnish  the  buyer  of  sight  sound 
media  with  solid  evidence  regarding  any 
prospective  supplier.  Listing  data  requests 
emphasized  the  need  for  both  film  and 
sponsor  references  and  it  is  this  area  of 
each  listing  which  indicates  the  recent  ex- 
perience of  each   company  in  these  pages. 
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ARIZONA 

CANYON   FILMS  OF  ARIZONA 

834  N.  Seventh  Ave.,  Phoenix  7,  Ariz. 
Phone:  ALpine  2-1718 

Date  of  Organization:   19.5.3 

Raymond  Boley,  Owner-Production  Manager 
Robert  J.  Allen,  Owner-Direcior  of 

Photography 
David   Burch,  Photography,   2nd   Unit 
Mary  E.  Boley,  Production 
John  D.  Taylor.  Animation  Dept. 
Carol  Powney,  Sound  Department 
Roger  Sword,  Cutting 
G.  W.  Read,  Photographic  Still  Dept. 

Services  :  Motion  picture  producers  for  industry, 
television,  advertising  and  education.  TV  spots; 
sound  slidefilms.  Contract  shooting  or  editing 
for  outside  producers.  Art,  animation  and  script 
services.  Facilities:  Two  sound  stages,  sound 
recording  facilities  (magnetic  film  or  tape)  ; 
disc  cutting.  Set  lighting  and  complete  portable 
lighting.  Synchronous  cameras,  recorders  and 
dubbers.  Editing  dept.,  including  sound  cutting. 
Interlock  projection  and  recording.  Set  construc- 
tion. 16mm  or  S.imm  production.  Complete  loca- 
tion  equipment.   Complete   photographic   dept. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  Computer  Carol  (General 
Electric  Co.)  ;  What  Happened  to  Mrs.  Bell's 
Check,  (Version  two)  (General  Electric  Co.); 
Hiding  a  Line  in  the  Grand  Canyon  (with  Ari- 
zona Public  Service  for  Arizona  Public  Service 
Co.).  Slidefilms:  To  Be  Somebody;  How  to  Use 
"To  Be  Somebody";  This  Hour  Has  Been  Easier 
(Elba  Corporation).  TV  Commercials:  for 
Bank  of  Douglas;  Cavalier  Homes;  Central  Na- 
tional Bank,  Cleveland;  Crystal  Ice  Co.;  First 
Federal  Savings;  First  National  Bank  of  Ari- 
zona; Frontier  Foods;  Greyhound  Parks;  Inter- 
national Metal  Products  Div.  of  McGraw-Edison; 
Kennecott  Copper  Co.;  Lee  Optical  Co.;  John 
F.  Long,  Homebuilder;  Lusk  Corporation;  Frank- 
lin Mieuli  &  Assoc;  Rheem  Air  Conditioning; 
Salt  River  Project;  Standard  Oil  of  Te.\as;  Val- 
ley National  Bank;  Western  Savings  &  Loan  Co. 


CAPITAL  MOTION   PICTURE  STUDIOS 

.328  North  11th  Way,  Phoenix,  Ariz. 
Phone:  ALpine  3-2260 

Date  of  Organization:  1954 

Carl  C.  Yost,  Ou'ner,  President 
Paul   Beardsley,  Exec.   Vice-President 
Eileen  Strakosch,  Art  Director 
-Alberta  Shaw,  Secretary-Treasurer 

Services:  Script  to  screen  services  for  16mm  and 
35mm  business,  industrial  and  training  films. 
Storyboard  and  graphic  animation  services. 
Facilities:  Stage  and  sound  recording,  both 
16mm  and  35mm;  eight-channel  all  transistor 
re-recording  channels;  sound  truck  with  gen- 
erators for  location  recording;  portable  and 
studio  lighting;   editing  and  titling  departments. 

RECENT       PRODUCTIONS      AND      SPONSORS 

MoTio.v  Pictures:  Ej;ecutivc  Talk  (Valley  Na- 
tional Bank  Training);  Coyote  Safari  (C.  F. 
Noltimer  Enterprises)  ;  Our  Community  U.  S.  A. 
(AFL-CIO  Central  Labor  Council);  Speed  Run 
(Evinrude  Outboard  Motors)  ;  Our  Citizen 
Soldiers,  wide-screen   (Arizona  National  Guard). 


1^  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  u.seful  refer- 
ence data  appears  in  other  pages  of  this  11th 
Annual  Production  Review  issue. 
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TEXAS 

Metropolitan  Dallas 

COFFMAN   FILMS,   INC. 

1510   First   National   Bank  Building, 

Dallas  2,  Texas 
Phone:  RI  8-2828 

Date  of  Incorporation:  June,  1952 

E.  Hammond  CotTman,  Pres.  &  Treas. 
E.  W.  Coffman,  Vice-President 
J.  L.  Goggans,  Secretary 

Services:  Custom  production  of  movies,  slide- 
films  and  stripfilms,  custom  theatre  trailer  work. 
Facilities:  Specialized  facilities  for  high  quality 
cu.stom  production,  photographic  and  editing.  No 
rental  of  facilities  or  producer  services. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Challenge  of  the  Si.rties 
(Methodist  Church);  Hope  for  Tomorrow 
(Junior  League)  ;  Future  for  Peggy  (Dallas 
Society  for  Crippled  Children);  Four  Part  Har- 
mony (Community  Chest).  Slidefilms:  North 
Teu;as  Story   (Methodist  Church). 


FIDELITY    FILM   PRODUCTIONS 

(Div.   of    P'idelity    P-nterprises,   Inc.) 

3024    Fort   Worth   .Vvenue,   Dallas  11,  Tex. 
Phone:  FEderal  9-8349;  Twx:  DL  1125 

Date  of  Organization:   1959 

Ray   McGlothlin,  Jr.,  President 

John  E.  Kirk,  Gen.  Mgr.,  Exec.  Prod. 

Samuel  E.  Blaekwell,  Asst.  Mgr.,  Prod.  Mgr. 

William  B.  Roper,  Dir.  of  Photography 

George  Peters,  Production  Supervisor 

Raymond    Bradford,    Editorial   Supervisor 

Allen  Otto,  Sound  Supervisor 

Dan  Cusenbery,  Creative  Script  Supervisor 

Robert   Holton,    Talent  Supervisor 

Joseph    Farabee,  Sales  Suiiervisor 

Garvel  Hector,  Audio  Visual  Supervisor 

Bret  Allison,  Radio  Supervisor 

Services  :  Producers  of  radio,  motion  picture,  TV 
and  sound  slidefilm  presentations  from  original 
research,  writing,  production  and  planning  for 
commercial,  industrial,  educational,  religious, 
public  relations,  sales  and  other  purposes.  Fa- 
cilities: (Dallas):  40'  x  70'  sound  stage,  16mm 
synchronous  cameras  and  recording  equipment, 
stage  and  portable  lighting  equipment,  portable 
camera  and  sound  equipment  for  location  work, 
complete  editing  equipment.  (Abilene,  Texas)  : 
Complete  audio  visual  and  radio  recording  equip- 
ment in  3500  sq.  ft.  of  production  space. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  .4rc  Lectures  (Abilene  Chris- 
tian College)  ;  Untitled  documentary  (Continental 
Electronics  Lab.).  Slidefilms:  Promotional  (Red 
River  Valley,  No.  Dak.);  Recruiting  (William 
Woods  College,  Mo.);  Sales  training  (American 
Life  &  Accident  Co.).  TV  Films:  Herald  of 
Truth,  series  of  2G  (Church  of  Christ). 


JAMIESON    FILM   COMPANY 
3825  Bryan  .sir.et.   Dallas  4.  Tex. 
Phone:  TAylor  3-8158 
Date  of  Organization:  1916 

Bruce  Jamieson,  President 

Hugh  V.  Jamieson,  Jr.,  Exec.  Vice-Pres. 

Jei-ry  Dickinson,   Vice-Pres.,   Television 

Bill   Stokes,  Vice-President,  Sales 

Robert  G.   Redd,   Vice-Pres.,   Prod)iccr  Sere. 

Walter  Spiro,  Secretary 

P^rank   Sloan,   Lahorntory   Manager 

John  Beasley,  Art  Director 

Chester  Gleason,  Production  Manager 


JAMIESON    FILM:   CONTINUED 

Services:  Industrial,  educational,  training  and 
public  relations  motion  pictures,  16mm  and 
35mm;  filmed  television  programs  and  TV  enm. 
mercials;  sound  recording,  laboratory  and  print- 
ing services  for  industrial,  educational,  or  pro- 
ducer organizations.  Facilitif.s:  15,000  sq.  ft. 
studio,  sound  stage  and  laboratory;  complett 
35mm  &  16mm  production  equipment;  RCA 
16mm  and  35mm  sound  channels;  editing,  print- 
ing, and  i)rocessing  16mm  and  35mm;  color 
printing  with  scene-to-scene  color  correction; 
16mm  Ektachrome  color  processing;  animation, 
creative  staff. 

RECENT       PRODUCTIONS       AND       SPONSORS 

MoTio.v  Pictures:  Stroll-O-Chair  in  Action 
(StroU-O-Chair  Corp.);  Bomb  Directing  Set 
AN'ASB-7,  series  of  3;  Low  Level  Air  Naviga- 
tion (U.  S.  Navy)  ;  A  Voice  for  the  Farm  (Amer. 
Tel.  &  Tel.  Co.)  ;  The  Magic  of  Sulphur  (Texas 
Gulf  Sulphur)  ;  A  Place  Under  the  Sun  (Ameri- 
can Title  Assn.)  ;  Mid-Year  Management  Con- 
ference; What's  Your  Need — Name  Your 
Cessna  (Cessna  Aircraft  Co.)  ;  Regional  Sup- 
plements (Southwestern  Bell  Telephone  Co.)  ;  De- 
sign for  Giving  (Dallas  Community  Chest) 
Slidefilms:  Key  to  Security  (Great  SouthwesI 
Life  Insurance  Co.)  ;  The  Oil  Producers  Hiddt 
Enemy  (Oil  States  Rubber  Co.);  Focus  on  To- 
morrow (North  Texas  Producers  Assn.).  T' 
Commercials:  for  Borden's  Milk,  Mrs.  Baird' 
Bread,  Fritos,  Southern  Union  Gas  Co.;  Champ- 
lin  Oil  &  Refining  Co.  (Tracy-Locke  Co.,  Inc.);| 
Jax  Beer,  Blue  Plate  Foods  (Fitzgerald  Advg. 
.^gcy..  Inc.);  Trailways  (Sanders  Advg.  Agcy.)  ;| 
Pearl  Beer  (Pitluk  Advg.  Co.);  Comet  Rii 
(Grant  Advg.)  ;  Lone  Star  Gas  Co.  (Erwin- 
Wasey,  Ruthraufl'  &  Ryan)  ;  Fina  Gasoline, 
.\merican  Petrofina  Co.,  State  Fair  of  Texas 
(Taylor-Norsworthy)  ;  Johnson's  Wax  (Bentoi 
&  Bowles)  ;  Phillips  Petroleum  (Lambert 
Feasley,  Inc.) ;   Premier  Oil  &   Refining  Co. 
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KEITZ  &   HERNDON,   INC. 

3601  Oak  Grove,  Dallas    I,  Tex. 
Phone:   LA   6-5268 

Date  of  Organization:   1950 
Date  of  Incorporation:   1950 

L.   F.   Herndon,  President 

R.  K.  Keitz,  Executive  Vice-Pres. 

Tom  Young,  Viee-Pres.  &  Art  Director 

John  Eronaugh,  Head  of  Photography 

Bill   Rogers,  Asst.  Art  Director 

Bob  Dalzell,  Chief  Animator 

Max  Summers,  Office  Manager 

Charlotte  Lee,  Production  Coordinator 

Services:  35mm  and  16mm  color  and  b&w  motion 
picture  production  for  sales,  training,  educa-i 
tional,  government  agency  films  and  TV  com- 
mercials. Complete  slide  film  production  services. 
Facilities:  Sound  stage,  optical  printing;  ani- 
mation stand;  35mm  and  16mm  motion  picture 
equipment;  sound  facilities;  editing;  animation 
art  staff;  light;  location  truck  and  equipment. 

RECENT       PRODUCTIONS      AND      SPONSORS 

MoTlo.N  Pictures:  Minutes  that  Take  Hours 
Dr.  Pepper  Theatre  Trailer  #4  (Dr.  Pepper 
Co.);  7"/ir  Human  Factor  (Convair  Corp.); 
Washer  (Franklin  Mfg.  Co.);  The  Story  of  0 
Slice  of  Bread  (Ideal  Baking  Co.);  A  Modern 
Miracle  (Standard  Life  &  Accident  Insurance 
Co.);  Florida  (Centex  Corp.).  Slidefilms:  Re- 
cruiting film  (Rich  Plan  Corp.);  Boy  Scout* 
(Boy  Scouts  of  America);  .Azrock  Sales  Meeting 
(Glenn  Advg.).  TV  Commercials:  for  Lone  Star 
Gas  Co.  (Erwin  Wasey,  Ruthraufl"  &  Ryan); 
Dr.  Pepper  Hot.  Comet  Rice  (Grant  .4dvg.); 
Lone  Star  Beer,  TexaSweet  Grapefruit  (Glenn 
Advg.);  .\micable  Life  Insurance  Co.  (Southwest 
Advg.);  Gill's  Coffee,  Richbrau  Beer  (CargilU 
Wilson  &  Acree,  Inc.) ;  Humble  Oil  Co.  (McCann-Jil 
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KEITZ   &   HERNDON:   CONTINUED 

Erickson,  Inc.);  General  Mills,  Inc.  (Knox- 
Reeves,  Advg. );  Miracle  Flame,  Penn  Square 
Motor  Oil  (Ackerman  Assoc);  S  T  P  Oil.  Pat- 
terson Bakeries  (Rogers  &  Smith);  Sun  Valley 
.\ir  Conditioners  (Robt.  K.  Butcher  Assoc); 
Rainbow  Soft  Twist,  series.  Manor  Bread.  Vim. 
Trim  and  Contour  Bread  (Bel-Art  Advg. )  ;  Mor- 
ton's Potato  Chips  (Crook  Advg.)  ;  Minnesota 
Federal  Savings  (Kerker  Peterson,  Inc.);  Conoco 
Oil  Co.  (Benton  &  Bowles);  Bud  Wilkinson 
intros  (Lowe  Runkle  Co.);  KDKA-TV;  Midland 
Xational  Bank. 


MOTION   PICTURES,   INCORPORATED 

4519   Maple   Avenue,    Dallas,  Tex. 
Phone:  LAkeside  6-799(j 

Date  of  Incorporation:  January,   1959 

David  T.   Lane,  President 
M.   R.  Young,  Jr.,  Exec.   Viee-President 
H.  Pope   McDonald,  Sales  Manager 
H.  Lynn  Worrall,  Industrial  Sales 
Miles   Middough,  Production  Manager 
James  Guthrie,  Producer's  Services 
Alan  Ageloff,  Editorial  Supervisor 
Robert  E.  Bethard,  Dir.  of  Photography 

Services  :    All   categories   of   commercial   motion 

pictures,    TV    commercials,    filnistrips    and    slide 

I  presentations,   meetings   and   producer's   services. 

!  Facilities:  48'  x  76'  air  conditioned  sound  stage, 

rear    projection    screen    and    projector,    dollies, 

complete  inventory  of  sets,  prop  room,  carpenter 

I  shop,    studio    and    location    lighting    equipment, 

i  35mm  and  16mm  Arriflex  and  Mitchell  cameras. 

]  MR    mike    boom,    location    and    studio    recording 

1  equipment;      Stancil-Hoffman      and      Magnasync 

I  four-channel    mixing,    interlock    projection     and 

i  recording,  16mm  or  17^'-»mm  magnetic.  Complete 

I  16mni    and    35mm    editing    facilities,    16mm    and 

35mm  Moviolas,  16mni  or  .35mm  projection  facili- 

tie.~. 

RECENT       PRODUCTIONS      AND      SPONSORS 
MiiTioN  Pictures:  On  Target  (American  Beauty 
Ciiver)  ;     Cleanest     Man     in     Toivn      (Industrial 
Tuwel)  ;  In  the  Chips  (Morton  Foods)  ;  The  Last 
400  Miles    (Trinity  Improvement  Assn.)  ;   Form- 
hiiid.    USA     (Ennis    Business    Forms);    Decision 
Mjirardian  Insurance  Co.);   Classified  sales  film 
.  (Texas     Instruments);     Bowling     Fun      (Action 
I  Advg.)  ;   Generator  &  Mrs.  Jones    (Lowe   Runkle 
I  Advg.)  ;    Face   to   Face   Communication;    Human 
Motivation;  Attitudinal   (Communicational  Insti- 
I  tute  of  America).   FiLMSTRIPS:   Sampling  Sallij; 
Know-It-All    Sam;    Impulsive    Al     (Dr.    Pepper 
Co.);  Security  First   (First  Security  Life  Insur- 
1  ance   Co.);    Sales   and   meeting  programs    (Frito 
I  Co.).    TV    Films;    Inside    Basketball     nith    Bud 
WUkinson,     series      (National      Guard — Fletcher 
Richards,  Calkins  &  Holden).  TV  Commercials: 
far   Dallas    Power   &   Light    (Rogers   &    Smith); 
Lone    Star    Beer,    Melrose    Hand     Creams     and 
Lotions    (Glenn    Advg.)  ;    Southwestern    Life    In- 
surance     (Tracy     Locke);     All-State     Insurance 
(Leo    Burnett);    First    National    of    Shreveport 
(Glenn,  Mason  Cunningham);  Coca-Cola    (Hous- 
ton Bottler);  Political  series   (Rogers  &  Smith). 


MUNDELL  PRODUCTIONS 

1308  Slocum  St.,  Dallas  7,  Texas 
Phone:  Riverside  8-3021 

Date  of  Organization:   May,   1956 
Date   of   Incorporation;    October,    1960 

Jimmie  Mundell,  President,  Prnd.-Dir. 
Sharon  J.  Erwin,  Vice-Pres.,  Bus.  Mgr. 
Jeff   Mundell,  Sec.-Treas.,  Prod.  Mgr. 
Harlan   H.   Mandenhall,  General  Mgr. 
Pat  Rochelle,  Sales  Manager 

Services:     Production    of    motion    pictures    and 
slidefilms.  Facilities:   Necessary  equipment. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion    Pictures:    Space    Communications   Sys- 


tenw;  Project  Echo  (Alpha  Corp.);  Short  Order 
(Collins  Radio)  ;  Stewardess  College  Fun  and 
Frolic  (American  Airlines)  ;  The  Individual 
Citizen  Multiplied  (Sen.  Lyndon  B.  Johnson); 
It's  Courage  That  Counts  (Sen.  John  F.  Ken- 
nedy). TV  Films:  The  Dallas  Tccans  in  Review, 
22- week    series    (Dallas    Texans    Football    Club). 

LINDA  SHULER  PRODUCTIONS 

192  Meadows  Building,  Dallas  6,  Tex. 
Phone:  EMerson  1-5609 

Date  of  Organization:   1953 

Linda  Shuler,  President  &  E.rec.  Prod. 
Robert  C.  Shuler,  Vice-Pres.  &  Treas. 
Inez  Gibson,  Office  Manager 

Services:  Motion  pictures  and  TV  films  and 
film  series  for  public  relations,  education,  traffic 
safety  and  public  affairs;  documentaries,  trav- 
elogues, wildlife  films.  Specialize  in  multi- 
purpose TV  films  suitable  for  diversified  group 
showings  as  well  as  telecasting.  Complete  crea- 
tive and  production  services,  including  pre- 
liminary research,  script  concept,  writing,  direct- 
ing, creative  editing,  studio  or  location  filming, 
music  scoring,  creative  and  technical  supervision. 
Facilities:  Complete  production  services  and 
creative  staff  for  the  writing,  direction,  produc- 
tion and  supervision  of  motion  pictures.  TV 
films  and  film  series. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  The  Old  San  Antonio  Road; 
Fiesta!;  Big  Day  in  Big  D;  Timberland  Tour; 
Enchanted  Country;  The  Piney  Woods;  Texas 
Springtime;  Padre  Island;  Houston;  Big  Bend; 
The  Goodnight-Loving  Trail;  Palo  Duro;  Caddo 
Lake   (Humble  Oil  &  Refining  Co.). 

Metropolitan  Houston 


TEXAS   INDUSTRIAL   FILM  COMPANY 

2582  North  Boulevard,  Houston,  Tex. 
Phone:  JAckson  9-4377 

Date  of  Organization:   1945 
Date  of  Incorporation:   1956 

N.  Don   Macon,  President 

S.  Macon,  Secretary-Treasurer 

A.  P.  Tyler,  Production  .Manager 

Services:  Industrial  training  and  sales  promo- 
tion motion  pictures,  16mm  and  35mm  sound, 
color;  35mm  sound  slidefilms.  Science  film  de- 
partment specializing  in  medical  films.  Sound 
recording,  motion  picture  printing  and  processing 
of  motion  picture  films.  Facilities:  16mm  and 
35mm  cameras,  lighting  equipment;  air-condi- 
tioned sound  stage;  disc,  16mm  magnetic  tape 
and  16mm  optical  sound  recording;  picture  and 
sound  editing;  printing  equipment  for  16mm 
motion  pictures  and  35mm  slidefilms.  Processing 
16mm  Eastman  original  ECO,  ER,  color  negative 
and  positive  and  all  16mni  b&w  films.  Animation. 
Personnel  for  writing,  direction,  editing  and 
sound  recording. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Gas  &  Oil  E.rploration  (F.  A. 
Gallery,  Inc.);  Fire  Boss  (Fire  Control  Engi- 
neering Co.);  The  First  30  Seconds;  Southwest 
Conference  Football  Highlights  (Humble  Oil  & 
Refining  Co.)  ;  Texas  Revolution  (Dow  Chemical 
Co.);  Christina's  Doll  (Twelve  Junior  Leagues 
of  Texas  and  Hoffman-LaRoche)  ;  1961  sales 
meeting  film   (Continental  Oil  Co.). 


San  Antonio 


Jerry  Fairbanks   Productions 

219  Majestic  Building,  San  .-Antonio,  Tex. 

Phone:   CApital  4-S641 

Jack   Mullen,  Sales  Representative 


Al9>  C2 


MOUNTAIN     STATES 


COLO  R A  DO 


ALEXANDER  FILM  COMPANY 

Alexander    Film    Building,    Colorado    Springs, 

Colorado 
Phone:  ME  3-1771 

Dates  of  Incorporation:   192S;   1955 

Branch  Offices 
New    York:    500    Fifth    Ave.,    New   York   36. 
Phone:      LOngacre     5-1350.     National     Res. 
Vice-President,   Kenneth   Allen   Silver,   Alex- 
ander International. 

Michigan:  5140  T  o  o  t  m  o  o  r,  Birmingham. 
Phone:  Midwest  4-1212.  Donald  Ringsred, 
Res.  Vice-Pres. 

Illinois:  472  Wrigley  Bldg.,  Chicago  11. 
Phone:  WHitehall  4-5980.  Terry  Hatch, 
Res.  Vice-Pres. 

Missouri:  7200  Northmoor  Dr.,  St.  Louis  5. 
Phone:  CEntral  1-9240.  Ted  Westcott,  Res. 
Vice-Pres. 

California:  15  Crane  Drive,  San  Anselmo. 
Phone:  GLenwood  4-1331.  Lyle  Bramson, 
Northern  California  Zone  Manager. 

5640  Corteen  Place,  North  Hollywood. 
Phone:  TRiangle  7-7008.  C.  J.  Dexter, 
Southern  California  Zone  Manager. 

Mexico:  Balderas  36-602,  Mexico,  D.  F. 
Phone:   10-33-72. 

Puerto  Rico:  Edifieio  El  Imparcial,  Calle  Co- 
mercio  450,  San  Juan.  Phone:  3-2898. 
Haskel  Marshal,  Res.  Vice-Pres. 

D.  M.  Alexander,  Chairman  of  the  Board 
Keith  Munroe,  President 

Jay  Berry,  Vice-President 

E.  B.  Foster,  Vice-President,   Treasurer 

J.  A.  Anderson,  Vice-President,  Productions 

Cliff  Parker,  Vice-President,  Theatre 

Don  Alexander,  Jr.,  Media  Director 

A.   M.  Oaks,  Manager,   Alexander  Productions 

Howard  S.  Olds,  Creative  Director 

Robert  Woodburn,  E.recutive  Producer 

Michael  Michaels,  Mgr.,  Creative  Dept. 

Services:  Producers  of  TV  and  theatre  film 
commercials,  information,  training,  documentary 
and  sales  motion  pictures  for  industry,  educa- 
tion, government  and  agriculture  for  domestic 
and  foreign  distribution.  Creative  editorial,  TV 
and  theatre  distribution  services.  Slidefilms  for 
all  purposes.  Facilities:  Complete  production 
facilities,  located  on  one  location  under  one  man- 
agement. Creative  scenario  writing,  stage  with 
30  standing  sets,  lighting  equipment,  35mm  and 
16mm  cameras,  16mm  sprocket  hole  and  U" 
magnetic  tape  recorders.  Art  and  animation  de- 
partments with  stop  motion  and  time  lapse  cam- 
eras. 35mm  Eastman  color  and  b&w  negatives 
and  prints,  16mm  b&w  processing  equipment. 
Over  300  permanent  personnel. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Jamboree  1960  (Boy  Scouts 
of  America).  Slidefilms:  Picture  at  the  End 
of  the  Hall;  Mortgages  (Federal  Life  &  Casual- 
ty) ;  The  Big  Edge  (General  Motors  Corp.)  ; 
Cookie  Sales  (Girl  Scouts  of  .\merica  &  Western 
Biscuit  Co.)  ;  Old  Timers  Baseball  (Joe  New- 
comer &  Co.) ;  Money  for  Sale  (Reserve  National 
Insurance  Co.).  TV  Commercials:  (Series)  for 
General  Motors  Corp.;  Chrysler  Corp. 


f^  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  refer- 
ence data  appears  in  other  pages  of  this  11th 
Annual   Production   Review  issue. 
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MOUNTAIN    STATES    AREA: 

Metropolitan  Denver  Area 

THOS.   J.    BARBRE   PRODUCTIONS 

2130  So.  Uellaire  St.,  Denver  22.  Colo. 
Phone:  SK.vline  6-8.183 

Date  of  Organization:   li)40 

Thos.  J.  Barbre,  Oivticr,  Manager,  Prndtici'r 

Anita  T.  Barbre,  Assistant  Manager 

Paul  F.  Emrich,  Recording  Director 

Harold  J.  Anderson,  Director  of  Photographij 

Services  :  Complete  production  of  all  types  of 
business  films.  Sales,  training,  public  relations, 
advertising,  educational.  Color  and  blacU  and 
white.  TV  commercial  and  TV  entertainment 
films.  Producer  services.  Complete  film  distribu- 
tion service.  Facilities:  Sound  stage,  theater, 
editing  rooms,  voice  studio,  interlock  projection. 
Maurer  cameras.  100,000  watts  of  lighting  equip- 
ment. Maurer  six-track  optical  recording.  IVIag- 
netic  film  recording.  Tape  recording.  Sound  truck 
and  generator.  Editing,  animation  and  titling 
rooms,  equipment  and  stafl'.  Recorded  music 
libraries.   Staff  organist.   Editors,  script  writers. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Martin  and  You:  New  Power 
for  Titan  (The  Martin  Co.);  Gates  Low  Profile 
Tires  (Gates  Rubljer  Co.);  What  About  Tomor- 
row's Fishing  (Colorado  Game  &  Fish  Dept. )  ; 
The  Colorado  Calendar  (Colorado  Historical  So- 
ciety) ;  Legal  Liabilitg  of  Teachers  (sponsor 
unidentified).  TV  Commercials:  for  Mountain 
States  Telephone  Co.;  Colorado  Fuel  &  Iron 
Corp.;  Serta  Mattress  Co.;  Blu-Ja,  Inc.,  3 
series. 

EDWARD   HAWKINS   PRODUCTIONS 

9B0   .South    Birch    St.,    Denver,   Colo. 
Phone:  SKyline  6-361.5 

Date  of  Organization:   19.53 

Associate:  Salesfilms,  Inc.,  960  South  Birch 
St.,  Denver,  Colo.  (Releasing  company  for 
syndicated   motion   pictures.) 

Edward   Hawkins,  Owner  &  Sales  Manager 
Kenneth   F.   Boltz,  Dir.  of  Photograph)/ 
Charlotte    P.    Hawkins,    Office   Manager 

Services:  16mm  films  for  business  and  industry 
in  sales,  sales  promotion,  puljlic  relations,  edu- 
cational and  scientific  fields;  personalized  sales 
research  and  promotion  services  available  in 
lectures  and  training  sessions.  Projection  equip- 
ment sales  and  service.  Distributor  of  the  Sales- 
films  Automatic  16mm  projector.  Facilities:  30' 
X  40'  two-story  sound  stage;  complete  editing 
facilities;  equipped  for  all  types  of  recording, 
Magnasync  and  Berlant  magnetic  recorders  and 
record  cutting.  Arriflex  and  Cine-Kodak  10mm 
cameras;  J.  G.  McAlister  and  ColorTran  lighting 
equipment;  portable  lighting;  animation  and  ti- 
tling equipment. 

RECENT      PRODUCTIONS       AND      SPONSORS 

Motion  Pictures:  American  Progress  (Ameri- 
can Memorial  Service  of  "Waynesboro,  Va.)  ; 
Modern  Cattle  Handling:  Ronndnp  (W.  W.  Mfg. 
Co.);  One  Woman's  Opinion  (Sheli:)y  Memorial 
Gardens);  Sod  Seeding  (Taylor  Mfg.  Co.).  TV 
Commercials:  (series)  for  Behlen  Farm  Prod- 
ucts (Potts,  Woodbury  Advg,  Agcy.)  ;  Harri- 
son, political. 


RIPPEY,   HENDERSON,   BUCKNUM  &  CO. 

909  Sherman  Street,  Denver  3,  Colo. 
Phone:  AComa  2.5601 

Date  of  Organization:  1943 

Arthur  G.  Rippey,  Managing  Partner 
Gilbert  Bucknum,  Partner,  Producer 
Clair  G.  Henderson,  Partner 
Harry  A.   Lazier,  Partner 
Robert  G.  Zellers,  Chief  Cameraman 
Kenneth  C.  Osborne,  Film  Editor 


RIPPEY,    HENDERSON,    BUCKNUM:    CONT'D. 

Services:  Script  writing  and  complete  produc- 
tion of  16mm  motion  pictures,  including  indus- 
trial, business,  sales,  promotional,  public  rela- 
tions, educational  and  religious  subjects.  Sound, 
b&w  or  color.  Sound  slidefilms.  Facilities:  Sound 
stage,  editing  rooms,  16mm  cameras,  interlock 
projection,  four-channel  sound  mixing  equipment, 
magnetic  film  and  tape  recording,  complete  light- 
ing and  electrical  equipment,  creative  staff,  art 
department. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Colorado's  Water — Kiii  to  the 
Fntnrc  (Colorado  Water  Conservation  Board); 
Direct  Distance  Dialing  for  St.  Louis  (South- 
western Bell  Telephone)  ;  Direct  Distance  Dial- 
ing for  Utah  (Mountain  States  Telephone);  A 
Market  4  Times  as  Big  as  It  Looks  (Spokane 
Spokesman-Review);  Encrgu  for  Living  (Public 
Service  Co.  of  Colorado).  TV  Commercials:  fur 
J.  C.  Penney  Co.;  Bennett's  Paint  Co.;  Kohlev- 
McLister  Paint  Co.;  California  Oil  Co.;  Moun- 
tain States  Telephone. 


SONOCHROME  PICTURES 

2275  Glencoe  Street,  Denver  7,  Colo. 
Phone:  EAst  2-3192 

Date  of  Organization:   1942 

Branch   Office:    Multichrome   Laboratories,   760 
Gough  Street,  San  Francisco,  Calif, 

R.  B.  Hooper,  Owner-Producer 
George  E.  Perrin,  Director  of  Photographit 
Herbert    McKenney,    Oiener,    Multichrome 
Laboratories,  San  Francisco 

Services:  Motion  picture  and  television  pro- 
ducers. Sound  recording,  titles,  TV  spots,  color 
release  prints.  Facilities:  Animating  machines; 
synchronous  ICmm  Magnasync  recorders;  optical 
printers;  mobile  power  plant;  16mm  and  35mm 
cameras. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Moving  Ahead  with  Moun- 
tain States  (Mountain  States  Tel.  &  Tel.  Co.); 
The  Denver  Zoo  CWilliam  Kostka  &  Assoc.)  ;  .4 
Vacation  Steel  Home  ( Burkhardt  Steel  Co.)  ;  The 
Free  Farmer  (.American  Farm  Bureau  Federa- 
tion) ;  Sugar  Bar  Ranch  (Jolly  Rancher  Candv 
Co.— Bud  Hilker  Prod.).  TV  Films:  Radroa'd 
Operations,  59  two-minute  newsfilms  (Denver  & 
Rio  Grande  Western  Railroad).  TV  Commer- 
cials: for  Silhouette,  series  (Westcott-Frye 
Assoc);    Chevrolet    (Preseott-Pilz  Co.). 
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WESTERN   CINE   PRODUCTIONS 
(Div.  of  Western  Cine  Service,  Inc.)  I 

312   South   Pearl,   Denver  9.   Colo. 
Phone:  SHerman  4-1017 

Date   of   Organization:    .Septeml>er,    19.52 
Date  of  Incorporation:  January,  19.56 

John  Newell,  President  &  Manager 
Herman  Urschel,  Vice-Pres.  &  Tech.  Mgr. 
Malcolm  Jesse,   Treas.  &  Business  Mgr. 
Stan   Phillips,  Secretaru  &  Prod.  Mgr. 
Sandra  Price,  Traffic  Manager 

Services:  16mm  educational  film  production  and 
distribution.  Complete  film  laboi-atoi-y  and  sound 
recording  studio.  Professional  equipment,  sales 
and  rentals.  Facilities:  Animation  .stand,  film 
pi'ocessing  in  b&w  and  color,  printers,  cameras, 
magnetic  striping,  edge  numbering,  optical  and 
magnetic   film   recorders. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Colorado  Lrgrn<l  (Colorado 
State  Publicity  Dept.)  ;  .\ir  Force  Academy  Foot- 
ball Highlights  (.-Mr  Force  .\cademy)  ;  Rock 
That  Burns  (Oil  Shale  Corp.  &  Denver  &  Rio 
Grande  Western  Railroad).  Slidefilms:  Money 
When  it  Really  Matters  (Lane  Enterprises); 
CEA  Program    (Colorado  Education  Assn.). 


( 


MONTANA 

FRONTIER   FILMS,   INC. 

1543   Lewis   .Avenue,   Billings,   Mont. 
Phone:  AL  9-5969 

Date  of  Organization:   1956 

Lloyd  J.  Hagaman,  Pits.  &  E.rec.  Producer 
Verna   Newby,   Vice-President 
M.   B.   Fitzgerald,  Sales  Manager 
Wallace   R.   Hagaman,   Technical  Director 

Services:  TV  commercials,  public  relations  and 
educational  motion  pictures.  Facilities:  Anima- 
tion, single  and  double  system  sound,  cameras, 
dollies,  lighting,  dubbing,  re-recording,  editing, 
art   and    writing    services,   transportation. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Montana  Highicays  (Montana 
Automobile  Assn.)  ;  Montana  Pow  Woiv,  1960 
Governors'  Conference  (Host  State  Committee); 
The  Land  of  the  Pink  Snow;  Big  Medicine  (self- 
produced).  TV  Commercials:  for  Great  Falls 
Beer. 


Ml 
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PACIFIC     WEST     COAST      REGION:      CALIFORNIA 


San  Francisco  and  Bay  Area 

Alexander  Film  Co. 

15   Crane   Drive,   San    Anselmo,    Calif. 
Phone:  GLenwood  4-1331 

Lyle    Bramson,   Northern   California   Zone 
Manager 

(See   complete   listing   under   Colorado) 


Animation,    Inc. 

484  Pine  Street,  San   Francisco,  Calif. 
Phone:   'i'Ukon   2-0665 

Morrison  Fetzer 

(See   complete   listing  under   Los   .\ngeles   area) 


MARVIN    BECKER   FILMS 

915  Howard  .Street,  San  Francisco  3,  Calif. 
Phone:   EXbrook  2-1655 

Date  of  Organization:   1952 

Marvin  E.  Becker,  President 
Frank   E.  Wulzen,   Production   Manager 
.Ann    Becker,   Sccretarit-Trcasurer 
Jack  Halter,  Sfudiii  &  Striping  Dept. 
Vince  Lawton,  Writer 

Services:  Industrial,  documentary,  business, 
public  relations,  sports  and  educational  motion 
pictures  and  slidefilms.  Television  films  and 
commercials,  newsreel  coverage.  Franchised 
Reeves  Magna-Striping  service.  Hi-speed  photog- 
raphy. Facilities:  Creative  staff.  16mm  and 
35mm  production  equipment,  music  lilirary,  sound 
stage,  lights,  sets,  carpenter  shop,  machine  shop, 
art  department,  complete  animation  department 
and  camera.  Editing  and  projection  rooms  and 
multi-channel  dubbing.  Wide-screen  production 
equipment. 

RECENT      PRODUCTIONS       AND      SPONSORS 

Motion  Pictures:  Flame  in  the  Snou-  (Oiganiz- 
(tlSTING    CONTINUES    ON    fOLlOWING    PAGEI 
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EASTMAN  Professional  Film 

for  Motion  Pictures  and  Television 


...  is  accepted  as  the  standard 

of  excellence  throughout  the  world. 


An  important  factor  in  this  estimation 
is  the  high  degree  of  UNIFORMITY 
maintained  in  its  manufacture . . . 


The  BEST...at  its  BEST 
at  ALL  TIMES. 


W.J.  GERMAN,  MC. 

AGENTS  FOR  THE  SALE  AND  DISTRIBUTION  OF  EASTMAN 
PROFESSIONAL  FILMS  FOR  MOTION  PICTURES  AND  TELEVISION 

FORT  LEE,  New  Jersey  CHICAGO  HOLLYWOOD 

LONGACRE   5-5978  6040  N.   PULASKI   ROAD  6677   SANTA  MONICA   BLVD. 

IRVING  8-4064  HOLLYWOOD  46131 


1  4^1 
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WEST     COAST 


MARVIN    BECKER    FILMS:   CONT'D. 

ing  Committee,  VIII  Olympic  Winter  Games); 
Oli/minc  8 — 1960,  Wiicr  of  the  Oliimpics  (Pacific 
Telephone  Co.)  ;  Tnitriiiff  'Round  Tahnr  (Nevada 
Horseless  Carriage  Club)  ;  Sait  Francisco  Ban 
Model  Sfitdiea,  continuing  project  (U.  S.  Army 
Corps  of  Engineers).  TV  Films:  Untitled  for 
VIH  Olympic  Winter  Games;  San  Francisco 
Chamber  of  Commerce,  and  others. 


FILMS   FOR   INDUSTRY,   INC. 

970  O'Brien  Slreel,  Menlo  Park,  Calif. 
Phone:  D.Avenport  .i-44.53 

Date  of  Organization;  December,  19.59 

Dick  Ham,  Bxeciitive  Producer 
Paul  Rich,  General  Manager 
Tony   Frazitta.   Editorial   Director 
Ralph  Chandlei-,  Dir.  of  Photography 
Bob  Morrison,  Sound  Engineer 

Services:  Single  item  or  full  production  of  crea- 
tive 16nim  and  3.5mm  films  for  all  types  of  indus- 
try, including  film  reports  to  the  government 
(personnel  and  facilities  cleared  to  Secret). 
Facilities:  Mitchell,  Bell  &  Howell  and  Cine 
Special  cameras;  4000  sq.  ft.  shooting  space;  ani- 
mation crane,  sound  recording  and  dubbing 
equipment  by  RCA,  Magnasync.  Stancil-HofTman 
and  Ampex. 

RECENT  PRODUCTrONS  AND  SPONSORS 
MOTIO.V  Pictures:  The  J/-113  Story;  Food  for 
Tomorrow  (Food  Machinery  &  Chemical  Corp.); 
.Y-18  Annual  Report  (Hiller  Aircraft);  Pro- 
cedures Training  Film  (Melabs)  ;  From  Pole  to 
Pole  with  PEXGO  (Petersen  Engineering  Co.); 
Hunting  Jagnar  in  Mexico;  Hunting  Polar  Bear 
by  Air   (Big  Game  Hunting  Service). 

GOLDEN  STATE  FILM   PRODUCTIONS 

1032    Maripo.sa    Ave.,    Berkeley,    Calif. 
Phone:   LAndscape   4-62.51 

Date  of  Organization:   1950 

John  L.  Siegle,  Owner-Manager 
John  E.  Pedersen,  Production 

Services  ;  16mm  motion  pictures  for  industry, 
documentary  and  training.  FACILITIES:  Full  edit- 
ing facilities,  script  writing,  sound  recording  and 
studio. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Lair  of  the  Golden  Bear 
(California  Alumni  Assn.);  Life  of  Leisure 
(Douglas  Fir  Plywood  Assn.);  The  Football 
Festival  Story  (Berkeley  Chamber  of  Com- 
merce); General  60  (General  Research  &  Supply 
Co.) ;  Careers  iii  Law  Enforcement  (California 
Peace  Officers'  Assn.). 

IMAGINATION,   INC. 

Formerly  TV  Cartoon   Productions 

222   Kearny   Street,  San  Francisco,  Calif. 
Phone:  YTkon  6-6073 

Date  of  Organization:  1950 

Robert  J.  Mills,  President 

Robert  L.  Hovorka.  Production  Manager 

Milt  Kerr,  Creative  Director 

Erling  A.  0.  Forland,  Bitsincss  Manager 

Services:  All  phases  of  animation  production 
from  conception  to  completion.  Facilities:  4000 
sq.  ft.  studio  and  office  space.  16mm  and  35mm 
animation  cameras,  editing,  projection  equipment. 
Still  cameras  and  darkroom.  Sound  recording. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion-  Pictures:  Methyl  Gasoline  (Standard 
Oil  Co.  of  California).  Slidefilms:  Fibreliner; 
Paint  (Fibreboard  Products  Corp.);  Reserva- 
tion Roulette   (Mat.son  Navigation  Co.);  Untitled 


IMAGINATION    INCORPORATED:   CONT'D. 

brokers  film  (Dole  Pineapple).  TV  Commercials: 
(Series)  for  Pacific  Telephone,  Standard  Oil  Co. 
of  California,  Pacific  Gas  &  Electric  Co.,  Sunlite 
Bakeries  (B.B.D.&O.);  Lucky  Lager  Brewing 
Co.,  California  Spray  Chemical  Corp.,  Golden 
Grain  Macaroni  Co.  (McCann-Erickson)  ;  A\v- 
mite  (Roy  S.  Durstine.  Inc.);  On  Guard  (Nor 
Cal  Advg. );  Kilpatrick  Bread,  Williams  Bakeries 
(Reinhardt  Advg.  Agcy.)  ;  Fruit-Stik  (Dawson 
&  Turner,  Inc.). 


EVERETT   L.    INGRAHAM    PRODUCTIONS 

414   .Mason   .Street,   San    Francisco.   Calif. 
Phone:  EXbrook  7-4286 

Date  of  Organization:   1950 

Everett  L.  Ingraham,  President 
Walter    Schenk,   Production   Manager 
Mary   Lou   Larson,  Secretary-Treasurer 

Services:  Industrial,  documentary,  business, 
public  relations.  TV,  conservation,  educational 
motion  pictures  and  slidefilms.  Facilities:  Crea- 
tive staflf,  16nim  and  35mm  production  equip- 
ment, sound  stage,  lights,  sets,  music  library, 
sound  recording  studio,  multi-channel  dubbing, 
time-lapse  makro  and  microscopic  photography 
equipment;   editing  and   projection   rooms. 

RECENT       PRODUCTIONS      AND      SPONSORS 

MOTIO.N  Pictures:  The  Land  Owner  and  the 
Sportsman;  Rainbow  Factories;  Wildlife  for  the 
Future  (California  Dept.  of  Fish  &  Game — 
American  Conservation  Films,  Inc.)  ;  Living  with 
Roses;  The  Bells  Are  Ringing;  Rangelaud  Fer- 
tilization; Tree  and  Vine  Fertilization ;  Ortho 
Fly-Kilter  D;  Tobacco  Transplant  Protection; 
The  Granule  Story;  Nitrogen  Movement  in  the 
Soil;  Insect  I.D.;  Sugar  Beets;  The  Lettuce 
Story;  Irrigated  Pastures;  The  Tomato  Story; 
The  Cotton  Story;  Comparative  Plots;  Stubble 
Fertilization;  Ortho  Products  for  1960;  Soil- 
treater — A';  Custom  Blends  (Ortho  Div.,  Cali- 
fornia Chemical  Co.). 


PROCTOR  JONES  MOTION   PICTURES 

465  California  .Street,  .San  F"rancisco,  Calif. 
Phone:   EXbrook  2-4050 

Studio:   3636  Clay  St.,  San   Francisco,  Calif. 
Phone:   JOrdan   7-6345 

Date  of  Organization:   195S 

Proctor  Jones,  Owner 

Horace  B.  Reniy,  Assistant  Producer 

Roy  Miller,  Editorial 

Viola  Garrison,  Secretary 

Services:  Production  of  motion  pictures  in  color 
and  b&w  for  industrial,  commercial,  educational 
and  entertainment  purposes.  Specialists  in  time 
lapse  film  studies  and  in  use  of  macro-cinema- 
tography. Facilities:  Complete  Arriflex  16mm 
equipment;  mobile  light  unit;  precision  time 
lapse  equipment;  German,  French  and  American 
lenses;    studio,   editing   and    projection    facilities. 

RECENT       PRODUCTIONS      AND       SPONSORS 

MoTIo.N  Pictures:  Mission  Doloi-es  (for  commer- 
cial sale,  8mm);  Baletutha,  A  Clipper  Ship  in 
Dry  Dock  (San  Francisco  Maritime  Museum,  for 
use  on  TV).  TV  Commercials:  Pacific  Telephone 
&  Telegraph  Co.   (direct). 


MOTION    PICTURE   SERVICE:   CONT  D. 


0 


MOTION   PICTURE  SERVICE  COMPANY 

125  Hyde  .Street,  .San  Francisco  2.  Calif. 
Phone:  ORdway  3-9162 

Date  of  Incorporation:  1935 

Gerald   L.   Karski,   President,   Gen.  Manager 
Harold  A.  Zell,  Vice-Pres.  in  Chge.  of  Prod. 
Boris  I.  Skopin,  Title  &  Trailer  Dept. 
Gerald   Patterson,  Mgr.   Laboratory   Dept. 


Services:  Industrial,  commercial  and  public  re- 
lations films;  special  announcement  and  adver- 
tising trailers  for  theatres,  business.  TV  films, 
spot  commercials.  Facilities:  Maurer  &  Cine 
Special  16mm  cameras;  3  studio  35mm  cameras; 
2  title  35mm  cameras;  16mm  &  35mm  laboratory 
(developing,  printing,  reduction  and  enlarging): 
art  dept..  magnetic  &  optical  recording;  dubbing 
equipment;  sound  stage;  editing  equipment;  title 
&  animation  equipment;  script-to- release  print 
service;  screening  room  equipped  for  Cinema- 
Scope.  :^5mm  and   16mm  projection. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Washington's  Waterivays  to 
Fun  (State  of  Washington);  Men,  Mountains 
&  Machines  (Arthur  Haskins,  Inc.);  Italian 
Swiss  Colony  .Sales  Presentation  (Honig  Cooper 
&  Harrington).  TV  Commercials:  for  Standard 
Oil  Co.  of  California,  Foremost  Dairies  (B.B.- 
D.&O.); Oakland  Zone  Chevrolet  Dealers  (Camp- 
bell-Ewald,  Inc.);  Roman  Meal  Bread,  series 
(Roy  S.  Durstine,  Inc.);  Vano  Starch  (Garfield, 
Hoffman  &  Connor);  Seventrees  Homes  (Stone 
&  Schulte,  Inc.);  Bay  Meadows  Racing  (Bay 
Area  Advg.);  Branden  Homes  (Branden  Enter- 
prises); Blue  Chip  Stamps  (Gerth  Brown,  Clark 
&  Elkus);  Shasta  Soft  Drinks  (Hoeflfer,  Diete- 
rich  &  Brown)  ;  Sunnyhaven  Homes  (Pacific 
Advg.)  ;  Florsheim  Shoes,  Inc. 


PACIFIC   PRODUCTIONS,   INC. 

414  Mason  .Street,  .San   Francisco  2,  Calif. 
Phone:  YLkon  2-3986 

Date  of  Organization:  1938 

Donald  M.  Hatfield,  Ph.D..  President 

Fred  P.  Barker,  Vice-President 

M.  R.  Hatfield,  Secretary-Treasurer 

Services:  Sponsored  public  relations,  sales,  edu- 
cational and  training  films;  documentaries;  sound 
slidefilms;  filmstrips;  slides;  distribution.  Facili- 
ties: Maurer,  Acme,  Auricon  and  Eastman  cam- 
eras; synchronous  and  ^i"  tape  professional  re- 
cording; lighting;  sound  and  silent  stages;  35mm 
and  16mm  animation  facilities;  art  department; 
script  writing. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  'i'ilac,  2  films;  Milk  for  Mil- 
lions (Foremost  Dairies,  Inc.);  Making  Tele- 
phone Selling  Click  (American  Tel.  &  Tel.  Co.); 
Investment  in  Freedom  (N.E.A.  &  Calif. 
Teachers  Assn.).  Slidefilm  :  ith  Dimension 
(Sunset  Magazine). 


ALFRED  T.   PALMER   PRODUCTIONS,   INC. 


82   Beale  .Street.   .San    Francis 
Phone:  YUkon  1-1620 


(  alil. 


Date  of  Organization:   1931 
Date   of  Incorporation:    1960 

Alfred  T.  Palmer,  President 

.\lexa  H.  Palmer,  Vice-President,   Treasurer 

Pauline  C.  Hase,  Secretary 

Donald  .\.  Palmer,  Production  &  Sound 

Mrs.    Arthur   Gist,   Educational   Film   Director 

Kenneth    B.    Craig.    Broadcast   Manager 

Thomas  A.  Dailey.  Laboratory 

Services:  Commercial  Spots  and  Programs, 
Documentary,  Educational  and  Industrial  Films. 
Specialize  in  production  of  maritime  and  over- 
seas subjects  related  to  the  promotion  of  human 
understanding  through  trade  and  travel.  Facili- 
ties: Complete  production  and  sound  studios, 
drive-on  sound  stage,  two  preview  theatres,  Wur- 
litzer  theatre  pipe  organ,  interlocked  recording 
facilities,  b&w  &  color  printing  and  processing, 
ideas,  scripts,  production  assistance,  and  film 
consulting  service.  Stills  and  slidefilms,  stock 
film  library  on  world  subjects.  Camera  associates 
abroad. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motio.n     Pictures:     Ohayo     -Japan     (.\merican 
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BUSINESS     SCREEN     MAGAZINE 


ALFRED   T.    PALMER:   CONT'D. 

President  Lines);  The  Romancv  of  Burma  Teak 
(Jordan  International  Co.)  ;  South  Pacific  Cruise 
(Matson  Navigation  Co.)  ;  commercial  for  (Her- 
cules Chemical  Co.)  ;  The  Seven  Seas;  Ship 
Ahoy;  Glamour  Cruise;  Pleasure  Cruise  (Dis- 
covery Productions). 


Sonochrome    Pictures 
Multichrome  Laboratories 

(.\  Division  of  Sonochrome  Pictures) 
760  Gough  Street,  San  Francisco,  Calif. 
(See  complete  listing  under  Colorado) 

VISTA   PRODUCTIONS   UNLIMITED,    INC. 

611  Howard  Street,  .^an  Francisco  ."».  Calif. 

Phone:  Ylkon  6-6.il2 

Date  of  Incorporation:   .A.ugust,   1959 

Florence  Dieves  Fowler,  President 
Richard  M.  Fowler,  Vice-President 
Jeanne  Dalton,  Production  Assistant 

Services:  Public  relations,  sales,  educational, 
documentary  and  training  films  in  16mm  and 
35mm  b&w  and  color;  sound  slidefilms,  TV  shows 
and  commercials.  Facilities:  Production  and 
sound  studios  and  laboratory  facilities  available. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  The  Erma  Story  (Bank  of 
America);  Power  in  Your  Ha}ids  (United  Bay 
Area  Crusade)  ;  1960  Sales  Show  (Burgermeister 
Brewing  Corp.);  Mexico  Convention  (Advg. 
Assoc,  of  the  West).  Slidefilms:  California's 
Santa  Clara  Valley  (I.B.M.)  ;  You  and  Your 
Dollars  (Cal-Aloha  Development  Co.)  ;  49d- 
Story;  Fibre flo;  Pabcowall  (Fibreboard  Paper 
Products  Corp.).  TV  Commercials:  for  Clorox 
(Honig  Cooper  &  Harrington)  ;  Bosco,  Instant 
Potatoes  (Guild,  Bascom  &  Bonfigli)  ;  Conven- 
tion institutional   (Pacific  Gas  &  Electric). 


GENE  K.  WALKER  PRODUCTIONS 

465  California  St.,  San   Francisco,  Calif. 
Phone:  Ylkon   6-2891 

Studio:    627    Commercial    St.,    San    Francisco, 
California. 

Date  of  Organization:  1938 

Gene  K.  Walker,  President 
Roy  Grandey,  Vice-President 
Elizabeth  S.  Walker,  Vice-President 
Claire  McNamara,  Secretary-Treasurer 

Services:  16mni,  35mm,  sound  slidefilms,  titling, 
recording,  animation,  music  scoring,  script  writ- 
ing, etc.  Facilities:  Complete  sound  recording, 
editing,  titling. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Big  Breakthrough;  Con- 
quest of  Sludge  (Standard  Oil  Company  of 
Calif.);  The  Big  Return  (Salvation  Army); 
Mountains  of  Coffee  (J.  A.  Folger  &  Co.).  SLIDE- 
FILMS:  On  Parade   (The  Salvation  Army). 


ltt.X^ 
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wilding   Inc. 

109  Stevenson,  San  Francisco  27,  Calif. 
Phone:   DElaware  2-9113 

H.  B.  Butler,  Vice-President 

(See  complete  listing  under  Chicago  area) 

r^  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  refer- 
ence data  appears  in  other  pages  of  this  11th 
Annual  Production  Review  issue. 


Alexander   Film   Co. 

5640  Corteen  Place,  North  Hollywood,  Calif. 
Phone:  TRiangle  7-700S 

C.  J.   Dexter,  Southern   California  Zone 
Manager 

(See   complete   listing   under   Colorado) 


ALL  SCOPE   PICTURES,   INC. 

Commercial    Film    Division 

20th   Century   Fox  Television 

1417  N.  Western  Ave.,   Hollywood  27.  Calif. 
Phone:  Hollywood  2-6231 

Date  of  Incorporation:  1946 

Gordon  S.  Mitchell,  President 

C.  D.  Owens,  Vice-President 

La    Nell    B.    Mitchell,   Secretary-Treasurer 

Norman  McCabe,  Animation  Director 

Homer  Powell,  Film  Editor 

Bud  Hayes,  Film  Editor 

Services:  Industrial,  public  relations,  educa- 
tional and  training  films.  TV  commercial  and 
theatre  ad  films.  Live  action,  animation  and  or 
stop  motion  picture  productions.  Facilities: 
Studios  of  20th  Century  Fox  (both  Western 
Ave.  and  Foxhills). 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Roger  Wagner  Chorale  (U.  S. 
Information  Agency)  ;  Senator  Kennedy  Cam- 
paign Tour  of  California  (Democratic  National 
Committee).  TV  Commercials:  for  Pillsbury 
Cake  Mix  (Leo  Burnett  Agcy.)  ;  Bufferin,  Tan- 
dem (Young  &  Rubicam);  Standard  Oil  Co.  of 
California  (B.B.D.&O.);  Lucky  Lager  Beer 
(McCann-Erickson)  ;  Pillsbury  Biscuit  Mix 
(Campbell  Mitchun)  ;  Capital  Records. 


^ 


ANIMATION,   INC. 

736  North   Seward   St.,   Hollywood  38,  Calif. 

Phone:  Hollywood  4-1117 

Date  of  Organization:  .April,  1955 

Branch  Offices:  210  Fifth  Avenue,  New  York 
10,  N.  Y.  Phone:  MUrray  Hill  3-9394. 
Albert  D.  Hecht.  14005  Fenkell  .A.venue. 
Detroit  27.  Mich.  Phone:  BRoadway  3-3040. 
Ted  Petok.  221  North  LaSalle  Street,  Room 
1064,  Chicago  1,  111.  Phone:  FRanklin  2-2628. 
Joseph  W.  Edwards.  484  Pine  Street,  San 
Francisco,  Calif.  Phone:  Y'Ukon  2-0665. 
Morrison  Fetzer. 

Earl  Klein,  President 

Dorothy  Zall,  Secretary 

Bob  Sage,  Production  Manager 

Pete  Bastiansen,  Creative  Director 

Services:  Producers  of  animated  and  live  action 
commercials.  Facilities:  Stage,  animation  cam- 
eras, Ampex  recorder  and  editing  equipment  for 

1    production     of    TV     spots,     training    films     and 

!  slidefilms. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Study  in  Space  (The  Illuminating 
Co.).  Filmographs:  The  Castaways  (The  Illu- 
minating Co.);  That-A-Way  (self-sponsored). 
Annual  Report,  animation  insert  (Space  Tech- 
nology Laboratory).  TV  Commercials:  for 
Midas  Mufflers  (W.  H.  Weiss  &  Co.)  ;  Schlitz 
Beer,  Ford  Dealers  (J.  Walter  Thompson  Co.); 
Sohio  Gasoline,  Lucky  Lager  Beer,  Brunswick 
Bowling  Pins  (McCann-Erickson,  Inc.);  John- 
son's  Wax,   Kraft   Peanut   Butter,   C-I-L    Paints 


ANIMATION    INCORPORATED:   CONT'D. 

(Needham,  Louis  &  Brorby,  Inc.)  ;  Ki-oger 
Stores,  American  Dairy  Assn.,  Ballard  Flour 
(Campbell-Mithun,  Inc.)  ;  Great  Northern  Rail- 
way. Gluek  Beer  (John  W.  Forney,  Inc.)  ;  Jenney 
Gasoline  (Griswold-Eshleman  Co.)  ;  Michigan 
Milk  Producers  (Zimmer,  Keller  &  Calvert,  Inc.) ; 
Marlboro  Cigarettes  (Leo  Burnett  Co.);  Kraft 
Caramels  (Foote,  Cone  &  Belding,  Inc.);  Tootsie 
Rolls  (Sweets  Co.  of  America);  Admiration 
Coffee  (Clay  Stephenson  Assoc,  Inc.);  Blue 
Cross  of  Oregon  (Botsford,  Constantine  & 
Gardner,  Inc.)  ;  Wynn's  Friction  Proofing  (Erwin 
Wasey,  Ruthrauff'  &  Ryan,  Inc.);  Sentry  Foods 
(George  L.  Hartman  Co.);  Thorexin  Cough 
Syrup  (North  Advg.);  Robert  Hall  Clothes 
(Arkwright  -•^dvg.)  ;  Fould's  Grocery  Products 
(Clinton  E.  Frank,  Inc.);  Carting's  Black  Label 
Beer  (Lang,  Fisher  &  Stashower,  Inc.). 


^ 


Atlas  Film   Corporation 

603  Guaranty  Building,  6331   Hollywood 
Boulevard,   Hollywood   28,   Calif. 

(See   complete   listing  under   Chicago   area) 


CHARLES   CAHILL   AND   ASSOCIATES,   INC. 

57  46   Sun.set    Blvd.,  Hollywood   28,   Calif. 
Phone:  Hollywood  4-2131 

Date  of  Organization:   1956 

Charles  H.   Cahill,  Oivner 

James  Morris,  Production  Manager 

Homer  O'Donnell,  Associate  Producer 

Services:  Industrial  and  television  motion  pic- 
ture production ;  production  services  and  coordi- 
nation rendered  to  advertising  agencies  and  in- 
dustrial accounts.  Facilities:  Ifimm  and  35mm 
editorial  facilities.  KTTV  sound  stages,  projec- 
tion, etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Project  Echo  (National  Aero- 
nautics &  Space  Administration);  Safety 
Through  Seatbclts  (U.  S.  Public  Health  Serv- 
ice) ;  Broken  Glass  at  the  Intersection  (Univ.  of 
Calif.)  ;  Logistic  Support  Management  for  Ad- 
vanced Weapons  (U.  S.  Air  Force).  TV  Com- 
mercials: for  Bardahl  Oil  (Miller,  MacKay, 
Hoeck  &  Hartung)  ;  Rambler — Metropolitan 
(Anderson-McConnell)  ;  Rambler  (Geyer,  Morey, 
Madden  &  Ballard);  Mattel  Toys  (Carson- 
Roberts);  Triumph  (Beckman-Koblitz)  ;  Lister- 
ine  (Lambert  &  Feasley)  ;  Pacific  Tel.  &  Tel. 
(B.B.D.&O.). 


CATE  &  McGLONE 

1521  Cross  Roads  of  the  World, 

Hollywood  28,  Calif. 
Phone:  Hollywood  5-1118 

Date  of  Organization:   1947 

T.  W.  Gate,  Co-Partner 

E.  D.  McGlone,  Co-Partner 

Richard    Bansbach,   Production   Manager 

Services:  Motion  pictures  in  the  field  of  human 
communications;  industrial  relations,  sales-pro- 
motion, sales  training,  travelogues.  TV  produc- 
tions and  commercials,  color  stock  library,  in- 
cluding extensive  aerial  coverage  of  many  areas 
in  the  U.S.A.  Facilities:  16mm  photographic 
equipment,  portable  lighting  equipment,  camera 
car,  creative  staff  for  writing,  photographing, 
directing  and  editing. 
(LISTING    CONTINUES    ON    f  O  L  L  O  W  I  N  G    PAGE) 
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GATE  &  McGLONE:  CONTINUED 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion-  Pictirks:  Winning  the  Ntw  West  (So. 
Calif.  Edison  Co.);  Introduction  to  a  Champion 
(Delta  Air  Lines);  Hjipoxia  and  Decompression; 
Office  in  the  Sky;  Jet  Age  Stewardess;  Cali- 
fornia—  World  in  a  Week;  Holiday  in  Hawaii 
(United  Air  Lines);  Ski  Time  (Yo.semite  Park 
&  Curry  Co.).  TV  Commercials:  for  N.  W. 
Ayer  &   Son;   Burke  Dowling  Adams. 


CHAPMAN   5   PRODUCTIONS,   INC. 

(Formerly   Public  Information   Programs,   Inc.) 

621   North  Central  .Avenue,  Glendale  .3.  Calif. 

Mailin"  Address:  P.  ().  Box  430.i,  Glendale  .3 
Phone:  CHapman  ."i-Olll 

Date  of  Organization:  January,  IflfU 

James  H.  Flint,  President  &  General  Manager 

David  R.  Showalter,  Vice-President  & 

Sales  Manager 
Robert  A.   Lieban.   Secretary-Treasurer  & 

Production  Manager 
Wayne  Mitchell.  Director  of  Photography 
Stod  Herbert,  Art  Director 

Services:  Complete  service  for  audio-visual  ma- 
terials: writing,  photography,  editing,  sound, 
programming,  idea  development,  distribution  for 
all  types  of  motion  pictures  and  sound  slidefilms 
including  documentary,  educational,  training. 
public  relations,  sales  promotion,  industrial.  TV 
spots  and  commercials.  Facilities:  Fully 
eauipped  photography,  lighting  and  editing  fa- 
cilities  and   equipment;    fully   stafFeil. 

RFCENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picturfs:  The  Camera  in  Accident  In- 
vestigation: The  Revolver  (Calif.  Highway 
Patrol):  Enaineer.  Man  of  Destiny  fNorthrup 
Institute  of  Technology);  Fabulous  Filon  (Filon 
Plastics  Corp.)  :  Your  Assemblynwti.  Howard  J. 
Thelin  (Committee  to  Re-Elect  Thelin).  Slide- 
films:  Consumer  Sales  Training  (Hoffman 
Electronics  Corp.).  TV  Commercials:  (Series) 
for  Calif.  Highway  Patrol;  Calif.  Dept.  of  Motor 
Vehicles. 


R.   B.   CHENOWETH   FILMS 

8021  East  2nd  .Street.  Downey.  Calif. 

Mailing    .Address:    P.    O.    Box    1061.    Downey, 

California. 
Phone:  TOpaz  1-9909 
Date  of  Organization:  June  1955 
Robert  B.  Chenoweth,  Owner  &  General  Mgr. 
Edred  R.  Woodworth.  Ei-ecutive  Producer 
Frank  C.  Ruttencutter.  Camera  Department 
Lloyd   S.   Sayre,  Sound  Department 
Services:    Industrial    motion    pictures,    training 
films.    TV    commercials    and    theatre    advertising 
trailers:  complete  or  partial  production.  Facili- 
ties:  Complete  16mm  location  equipment:   16mm 
editing  facilities;  utilize  Hollywood  sound  stages 
on  rental  basis. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion-  Picturfs:  Skilsaw  Safety  (Skil  Corn.)  ; 
The  Weiser  Team  (Weiser  Co.)  :  Operation  Big- 
I'ft  (MACCO  Corp.  &  Pacific  Crane  &  Rigging 
Co.)-  La  Mirada  Shopning  Center  (La  Mirada 
Merchant's  Assn.)  ;  Where  the  Mountains  Meet 
the  Sea.  editorial  only   (Concord  Co.). 


CHURCHIll-WEXlER   FILM  PRODUCTIONS 

SOI   North  .Seward  SI..  Los  Anseles  38,  Calif. 
Phone:  Hollywood  2-6671 

Date  of  Organization:   1947 
Sy  Wexler,  Partner 
Robert  B.  Ctiurchill,  Partner 


CHURCHILL-WEXLER:   CONTINUED 

Services:  Complete  16mm  motion  picture  pro- 
duction, script  writing,  camera,  animaticm,  ani- 
mation photography,  color  printing,  editing, 
sound  recording  and  distribution.  Facilities: 
Studio,  color  printer,  animation  crane,  art  de- 
partment with  full-time  staff,  script  writers, 
editors,  sound  recording  and  distribution  staff. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Congestive  Heart  Failure 
(American  Heart  Assn.);  Neurological  E.rami- 
nation  of  the  One  Year  Old  (National  Institute 
of  Neurological  Diseases  and  Blindness)  ;  The 
Human  Cell  and  the  Cytotechnologist  (National 
Committee  for  Careers  in  Medical  Technology); 
The  Hole  of  the  Claeicle  (Hospital  for  Children 
and  Training  School  for  Nurses)  ;  /  Dress  the 
Wound    (Johnson  &  Johnson). 


0 


CINE-TELE  PRODUCTIONS 

632.1  Santa  .Monica   Blvd.,  Hollywood  38,  Calif. 
Phone:   Hollywood  5-3376 

Date  of  Organization:  1945 
Harry  J.  Lehman.  President 
Jacques  R.  Lehman,  Vice-President 
Jesse  Davis,  Production  Supervisor 
Clayton  McKiddy,   Unit  Manager 

Services:  Training,  public  relations,  industrial, 
business  films.  TV  commercials,  live  and  ani- 
mated; slidefilms.  35mm  and  16mm,  h&w  and 
color.  Facilities:  Mitchell.  Auricon  1200  and 
Bell  &  Howell  cameras;  Master  lights,  studio 
art,  dry  lab,  location  filming  equipment.  16mm 
Westrex  type  recorder:  editing  rooms  and  Movi- 
ola   equipment;    projection    theatre. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures: Squaiv  Valley  Olympics  (Helms 
Bakeries)  ;  Pan-American  Equestrian  (John  A. 
T.  Galvin);  Debbie's  Safety  Lesson  (Standard 
Oil  Co.).  TV  Commercials:  for  Volkswagen 
(Compton  Advg.)  ;  Calif.  Traffic  Safety  Founda- 
tion, series. 


COLUMBIA  PICTURES  CORPORATION 
T.  V.  Commercial  &  Industrial  Films  Division 

Columbia   Pictures  Studio.s,   1438   North   Gower 
Street,   Hollywood  28,   Calif. 

Phone:  Hollywood  2-3111 

Joe  Swavely,  General  Manager 

Richard   Kerns,  Production   Supervisor 

Jack  Daniels,  Staff  Director 

Ed    Beatty,   Staff  Director 

Bob  Baldwin,  Creative  Director 

Tom   Conlon,   Superrisivg  Editor 

Roy  Hollingsworth,  Production   Co-ordinator 

Janet  Crumely,  Office  Manager 

Services:  Complete  production  of  films  for 
public  relations,  sales  training  and  promotion, 
TV  commercials,  etc.  Facilities  (Hollywood): 
Three  production  centers  consisting  of  23  stages; 
thousands  of  interior  and  exterior  sets  including 
entire  village,  period  and  city  streets,  swimming 
pool,  park,  roads,  warehou.se  of  props,  art,  cast- 
ing, camera,  sound,  hair  style,  makeup  depart- 
ments, rear  projection,  blue  backing  and  infra- 
red matte  photography.  Foreign  production  fa- 
cilities available. 

RECENT      PRODUCTIONS       AND      SPONSORS 

(See  complete  data  under  Columbia  Pictures 
Corporation    listing,    New    York    City    area) 


^>r  this  s.vmbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  refer- 
ence data  appears  in  other  pages  of  this  llth 
Annual  Production   Review  issue. 


FIDELITY   FILMS,   INC. 

(Formerly   Ed  Johnson   Films) 

1450  North  Seward  .St.,  Hollywood  28,  Calif. 
Phone:  Hollywood  2-7484 

Date  of  Organization:   1951 
Date  of  Incorporation:   1958 

Ed  Johnson,  President,  Production  Manager 
Jesse  Sanford,  Associate  Producer 
Ernesto  Cervera,  Sound  Technician 
Libby  Wright,  Art  Director 

Services:  Art,  animation,  still  and  live  photog- 
raphy. Complete  production  of  live  and  animated 
TV  commercials,  business  films,  sound  slidefilms. 
Equipment  distributor.  Facilities:  .Art.  anima- 
tion, editorial  departments;  sound  insert  stage, 
dressing  rooms,  sound  booth  w-ith  Ampex  equip- 
ment: 16mm  and  35mm  motion  picture  equip- 
ment; 16mm  animation  crane;  still  photography 
studio  and  equipment. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures :  Ld's  Sing,  series  (self-spon- 
sored). Slidefilms:  \ational  Integrated  Dis- 
tribution Systems  (J.  M.  Caldwell  &  Lockheed 
Air  Craft);  Success  Within  Your  Reach;  What's 
Missing  (Bal-Nu-Vita  Labs);  On  the  -lob;  A 
Van  de  Kamp  Career  (Van  de  Kamp  Holland 
Dutch  Bakeries);  Fortify  Your  Family  (Visan 
Nutritional  Labs);  The  Garden  of  Eden  (Cata- 
lina  Knitting  Mills);  Phileo  Sales  Plan  (Heintz 
&  Co.);  Pre-Xeed  (Camelback  Pre-Need  Plan); 
Blended  Gas  (Signal  Oil  Co.);  Route  Salesmen, 
series  of  4  (Knudsen  Creamery  Co.).  TV  Films: 
Gracious  Living  in  San  Francisco  (]\Iartin  and 
Mills  Estates).  TV  Com.mercials:  for  Cotofilm 
Burn  Relief;  Knudsen  Creamery  Co.;  Karl's 
Shoe  Co.;   Hudson   Shoe  Co.;    Reliable  Mortgage. 


JERRY    FAIRBANKS    PRODUCTIONS 

OF   CALIFORNIA,    INC. 

1330   North    Vine   St.,   Holljwood  28,  {  alif. 
Phone:  Hollywood  2-1101 

Date  of  Organization:   1929 

Branch  Offices:  520  North  Michigan  Ave., 
Chicago  11,  111.  Phone:  WHitehall  4-0196. 
Robert  F.  Kemper,  Sales  Representative.  219 
Majestic  Bldg..  San  Antonio,  Texas.  Phone: 
CApital  4-8641.  Jack  Mullen,  Sales  Repre- 
sentative. 

Jerry  Fairbanks,  President 
Charles  Salerno,  Jr.,  Vice-President 
William  Sterling,  Director  of  Sales 
Leo  Rosencrans,  Creative  Director 
Robert  Larsen,  Film  Director 
Donn  Greer,  Art  Director 
John   McKennon,  Production  Manager 
Robert  Scrivner,  Studio  Manager 

Services:  Industrial,  theatrical  and  TV  motion 
pictures.  Facilities:  Full  studio  facilities;  sound 
stage;  18  camera  units;  16mm  and  35mm  includ- 
ing MuItiCam  process;  16mm,  35mm  and  mag- 
netic sound  recording  and  re-recording;  editing; 
animation;  Duoplane  Process;  16mm  &  35mm 
opticals;  film  and  music  libraries;  technical  art, 
creative  and  music  staffs.  ]\ 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  The  ISig  Question  (New 
York  Life  Insurance  Co.)  ;  11  O'clock  in  Ala- 
bama (Univ.  of  Ala.);  Road  to  Better  Living 
(Mortgage  Bankers  Assn.);  The  Big  Bounce 
(.American  Tel.  &  Tel.)  ;  26  Hour  Day  (National 
Car  Rental)  ;  Anatomy  of  an  Accident  (Bell  Tele- 
phone System).  TV  Commercials:  for  Olds- 
mobile  (D.  P.  Brother);  Bell  &  Howell,  Helene 
Curtis  (McCann-Erickson)  ;  Max  Factor  (Ken- 
yon  &  Eckhardt);  Callo  Wine  (B.B.D.&O.)  ; 
Tareyton  (Gumbinner)  ;  Strohs  Beer  (Zimmer, 
Keller  &  Calvert);  Kent  (Lennen  &  Newell); 
Maybelline  (Gordon  Best);  Union  Oil  (Young 
&  Rubicam);  Adorn    (North  Advg.). 
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FILMASTER,   INC. 

650    \orth    Bronson    Ave.,    Hollywood   4,   Calif. 
Phone:  HDIlywood  6-1681 

Date  of  Organization:  19.55 

Branch  Offices:  9  Rockefeller  Plaza.  Xew  York 
20,  X.  Y.  Phone:  JUdson  6-1404.  H.  Weller 
Keever,  Vice-Pres.  Chg.  of  Sales;  John  W. 
Murphy,  Exec.  Prod.  707  Nicolet  Ave., 
Winter  Park,  Fla.  Phone:  Midway  7-7011. 
Robert   E.    Kearney,   Vice-Pres.    in   Chg. 

Robert  W.  Stabler,  President 
Glenn  N.  Cook,  Vice-President  &  Prod.  Mgr. 
William    H.    FitzSimmons,    Vice-President, 
Commercial  &   Industrial  Divisions 

Services:  Motion  pictures  for  industry,  govern- 
ment, social  agencies,  TV  and  theatrical  release. 
Services  include  creative  outlines,  scripts,  pro- 
duction, editing  and  finishing,  and  distribution 
planning.  Facilities:  Nine  stages  at  Hollywood 
studios;  three  sound  stages  at  Florida  studio. 
Complete  location  equipment,  including  rolling 
stock  consisting  of  two  airplanes,  grip  trucks, 
honeywagon  and  two  station  wagons. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Come  Fly  With  Me  (Ameri- 
can Airlines,  Inc.)  ;  A  Town  Has  Two  Faces 
(The  United  Community  Funds  &  Councils  of 
America);  Character  .Judgement;  Serving  Mats; 
The  E.':iilosivc  Passenger;  Yon  Speak  for  Mats; 
Untitled  classified  film  (U.  S.  Air  Force). 


FORMAT  FILMS,   INC. 

4741    Laurel    Canyon    Blvd.,    North    Hollywood, 

California 
Phone:  POplar  9-3610 

Date  of  Organization:  October,  1959 

Branch  Office:  269  North  Michigan  Ave.,  Chi- 
cago 1,  111.  Jerry  Abbott,  Vice-Pres.  in  Chg. 
of  Mid-West  Sales. 

Herbert  Klynn,  President 
Bud  Getzler,  E;cecntive  Vice-President 
Jules   Engel.   Vice-President 
Henrietta  Jordan,  Secretary 

Services:  Producers  of  animated  films  for  TV 
commercials,  TV  programming,  theatrical  shorts 
and  feature  and  industrial  films.  Facilities: 
Complete  self-contained  animated  film  studio  in- 
cluding all  creative  departments,  camera,  editing, 
sound  recording,  dubbing. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Untitled  training  film  (Bank 
of  .America).  TV  Commercials:  for  Stag  Beer; 
Westclox;   Folger's  Coffee;   Dreyfus  Fund. 


Grantray-Lawrence  Animation,  Inc. 

716  North  La  Brea,  Hollywood  28,  Calif. 
Phone:  WEbster  6-8158 
Teletype  LA  146.3 

Ray   Patterson,  President 

Robert  L.  Lawrence,  Vice-President 

Grant    Simmons,  Secretary-Treasurer 

(See  complete  data   under  Robert  Lawrence 
Productions,    Inc.,   listing.    New   York    City) 


GRAPHIC  FILMS  CORPORATION 

1618  N.  Las  Palmes,   Hollywood  28,  Calif. 
Phone:  Hollywood  7-2191 

Date  of  Organization:   1941 

Lester  Novros,  President 
William    Hale,   Secretary-Treasurer 
James  Connor,  Chief,  Camera  Division 
J.  Gordon  Legg,  Chief,  Animation  Divisioyi 

Services  :  Production  of  animated  and  live  ac- 
tion films  for  industry  and  government.  Design 
and    publication   of  booklets,   brochures   and   vis- 


GRAPHIC    FILMS:   CONTINUED 

ual  presentations.  Facilities:  Animation  de- 
partment including  stand  for  16mm  and  35mm; 
35mm  Bell  cS;  Howell  Standard  camera;  16mm 
&  35mm  Arrifie.x  camera;  16mm  &  35mm  Movi- 
olas; cutting  and  screening  rooms;  permanent 
animation   and   live  action   staffs. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motio.v  Pictures:  Animation  Sequences — Tra- 
jectory Flight  Control;  Gyro  Function  in  Missile 
Control  (U.  S.  Air  Force)  ;  Samos  Development; 
A   Better   Way    (Lockheed   Missiles  Div. ). 


* 


The  Jam   Handy   Organization,   Inc. 

1402   N.   Ridgewood   Place,   Holl>-wood  28. 
Phone:  H  Oily  wood  3-2321 

Thomas  G.  Johnstone,  in   charge 

Service  office  and  production. 

(See  complete  listing  under  Detroit  area) 

HARRIS-TUCHMAN   PRODUCTIONS,   INC. 

751    North   Highland,   Hollywood  38,  Calif. 
Phone:  WEbster  6-7189 

Date  of  Organization:   1950 

Ralph  G.  Tuchman,  President  &  General 

Manager 
Fran   Harris,   Vice-President 
Bennett  Dolin,  Manager,  Sales  Development 

Services:  Creative  writing,  planning,  produc- 
tion of  motion  pictures  and  sound  slidefilms  for 
business,  industry,  sales  talks  on  film,  promotion 
films  for  television,  and  TV  commercials,  live 
action  or  animation.  Facilities:  Staff  writers 
and  artists,  fully  equipped  stage,  complete  work- 
ing kitchen,  all  editing  facilities  for  35mm  and 
16mm,  animation  department,  projection,  music 
library,  stock  film  library. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Slidefilms:  Surround  Yourself  With  Beauty 
(Plywall  Products  Co.,  Inc.);  Keep  It  Clean 
(Water-Boy  Systems,  Inc.);  Gypsy;  Silhouette 
Syinphony  (Cole  of  California)  ;  New  Horizons 
(Union  Label   Council,   Los   Angeles). 


^ 


ALFRED   HIGGINS   PRODUCTIONS 

9100    Sunset    Blvd.,    Hollywood,    Calif. 
Phone:   BR  2-1564 

Date  of  Organization:   1958 

Alfred  Higgins,  President 
Austin  McKinney,  Production  Manager 
Dorothy  Prosser,  Administration 
William   Thompson,  Camera  Department 

Services:  Complete  production  service  from 
script  to  screen  for  motion  pictures  and  sound 
slidefilms;  public  relations,  industrial,  training 
and  sales  films.  Facilities:  Equipped  for  all 
phases  of  production;  mobile  lighting  and  loca- 
tion equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  \avy's  Toughest  .Job 
(Lockheed  Aircraft  Corp.);  The  Invisible  Oil 
Well;  The  Blade  of  Progress;  Baja  Holiday 
(Richfield  Oil  Corp.);  The  Forgotten  Ore  of 
Eagle  Mountain  (Kaiser  Steel  Corp.);  Hancock- 
Presents  Econ-O-Blending;  Xortvalk  Presents 
Power-Blending  (Signal  Oil  &  Gas  Co.);  Auto- 
mation with  Magnetic  Control  (Micro-Path, 
Inc.).  Slidefilms:  Let's  Get  the  Show  on  the 
Road   (J.  P.  Hennessey  Co.). 

These  Exclusive  Review  Reports  Are 
a  Copyrighted  Business  Screen  Feature 


U^4f  ^i%^i»  C3 
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TOM  HOTCHKISS  COLORFILM   PRODUCTIONS 

817  South  Glenoaks  Blvd.,  Burbank,  Calif. 
Phone:   Victoria   9-3660 
Date  of  Organization:  1950 

Tom  Hotchkiss,  Executive  Producer 
Evelyn  Hotchkiss,  Business  Manager 
John  A.  Hanson,  Laboratory  Services 

Services:  Complete  16mm  film  planning  and 
production,  including  laboratory.  F.^cilities: 
Mobile  photography  and  sound  unit,  16mm; 
editorial  rooms  and  vault  storage;  color  duplica- 
tion facilities;  sound  recording  and  mixing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pictures:  Snceessfully  Yours  (San  Ber- 
nardino County  Board  of  Trade) ;  Gift  of  the 
Desert  (Calif.  Date  Growers  .Assn.)  ;  Land  of 
Dust  (Conservative  Baptist  Foreign  Mission 
Society);  These  Are  My  People  (Navajo  Mis- 
sion); The  Egg  Machine  (Food  Machinery  & 
Chemical  Corp.). 

KLEIN  BARZMAN 

706    North    LaCienega    Blvd.,    Los   Angeles   46. 

California 
Phone;  OL  5-6565 

Date  of  Organization:   November,   1960 

Bob  Klein,  Partner 
Alan  Barzman,  Partner 

Services:  Creation  and  production  of  advertis- 
ing campaigns,  commercials,  specializing  in 
humor.  Radio,  TV,  live  action  and  animation,  and 
print  media.  Also  integration  into  marketing, 
promotion  and  merchandising.  Facilities:  Full 
animation  and  live  action  facilities  producing 
and  recording. 

RECENT      PRODUCTIONS      AND       SPONSORS 
Productions    in    progress    for    clients    including 
Coca-Cola,  Bubble-Up,  Plymouth-Valiant. 
(New  company — formed  November,  1960) 

LA   BREA   PRODUCTIONS,   INC. 

3371  Cahuensa  Blvd.,  Hollywood  28,  Calif. 

Phone:   Hollywood   4-7171 

Date  of  Organization:  June,  1956 

O.  Gail  Papineau,  President 

Henry  J.   Ludwin,  Executive   Vice-President 

F.  H.  Creger,  Sales  Manager 

Services:  Films  for  industry,  public  relations, 
sales  and  training;  TV  commercials,  insert  pho- 
togi'aphy;  live  action,  animation.  Facilities; 
Complete  production  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Alaska  and  Its  Xatiiral  Re- 
sources (Richfield  Oil  Corp.);  Electro  Flight; 
Electro  Flight,  American  .Airlines  version;  Elec- 
tro Flight,  National  Airlines  version  (Lock- 
heed Aircraft  Corp.)  ;  Helicopter  Salvage  (Astro 
Aviation  Co.).  TV  Commercials:  for  Webers 
Bread;  Log  Cabin  Bread;  American  Specialties; 
Italian  Swiss  Colony  Wines;  Squirt  (Honig, 
Cooper  &  Harrington)  ;  New  Richfield  Boron 
(Hixson  &  Jorgenson)  ;  Carlings  Beer  (Lang, 
Fisher,  Stashower)  ;  Forest  Lawn  (Doyle,  Dane, 
Bernbach)  ;  Rice  Chex,  Wheat  Chex  (Guild, 
Bascom  &  Bonfigli)  ;  Wynn  Oil  (Kennedy- 
Walker). 

Anthony   Lane   Film   Studios,   Inc. 

11608   National   Blvd.,  Hollywood,  Calif. 
Paul  A.  Wurtzel,  Manager 
(See  complete  listing  under  Minneapolis,  Minn.) 
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METROPOLITAN  LOS  ANGELES: 

McNAMARA  PRODUCTIONS,   INC. 

8230  Beverly  Blvd..  l.os  Angeles  48,  Calif. 

Phone:  OLive  1-2.510 

Date  of  Organization:  October,  1956 

Don   C.   McNamara,  President 

William   Rieber,   \'iee-President 

Margaret   H.   McNamara,  Secretary-Treasurer 

I.ois  K.  Perry,  Assistant  Secretary 

Don   B.  Driscoll,  Art  Director 

Frank  Riley,  Senior  Writer 

Don  L.  Sykes,  Editorial  Chief 

Don  A.  Piccolo,  Animator 

Services:  16mm  and  35mra  industrial  films, 
sales  promotion,  public  relations,  educational, 
medical,  scientific  and  training;  TV  commercials; 
color  and  b&w.  Facilities:  Complete  creative, 
production,  animation,  editorial  facilities;  16mm 
and  35mm   photographic  and   editing  equipment. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Reaching  for  the  Stars 
(General  Atomic  Div.,  General  Dynamics) ; 
Electromagnetic  Interference  Ashore  (U.  S. 
Navy);  Seat  Ejection  System  for  F,  106  (San 
Diego  Div.,  Convair)  ;  This  Is  Kraloy  (Kraloy 
Plastic  Pipe  Co.);  >;ew  Concept  in  Weapons 
Handling  (China  Lake — U.  S.  Navy)  ;  AVic 
Wings  for  Attack  (Lockheed  Aircraft  Corp.). 
TV  Commercials:  (Series)  for  Royal  Woolyn 
(Wade  Advg.  Agcy. ). 


MPO    Productions,    Inc. 

800    North    Seward    St.,   Hollywood,    Calif. 
Phone:  POplar  9-0326 

Mel  Dellar,  Vice-President 

(See  complete  listing  under  New  York  City) 

Metro-Goldwyn-Mayer,   Inc. 

Metro-Goldwyn-Mayer    Studios 

10202  West  Washington   Blvd..   Culver  City, 

California 
Phone:  UPton  0-3311 

Tom    R.    Curtis,   Executive   Producer  of 
Commercial  &  Industrial  Division 

Bud  Brown,  Business  Manager 

Jack  Reynolds,  Producer-Director 

Jerry  Warner,  Producer-Director 

Julian  Plowden,  Producer-Director 

Robert  C.   Bennett,  Creative  Director 

Kenneth    Daniels,   Account   Administrator, 
Western   Division 

(See  complete  listing  under  New  York  City) 


Mode-Art  Pictures,   Inc. 

1904  Preuss  Road,  Los  Angeles  34,  Calif. 
F.  M.  Joyce,  West  Coast  Representative 
(See  complete  listing  under  Pittsburgh,  Pa.) 


^ 


Fred  A.  Niles  Productions,  Inc. 

650  North  Bronson,  Hollywood  2S,  Calif. 

Phone:  Hollywood  3-8154 

Lionel   Grover,   Vice-President 

Harry  Holt,  Animation  Director 

(See  complete  listing  under   Chicago   area) 


PACE  PRODUCTIONS,  INC. 

133  .North   LaPeer  Dr.,  Los  .4ngeles  48,  Calif 
Phone:  BE  2-8067 

Date  of  Organization:   1958 
Robert  Ellis,   President,   Writer,  Producer 
James  Greer,  In  Charge  of  Production 
Jean  Guy  Jacques,  Art  Direction 
Robert  Regester,  General  Sales  Manager, 

Account   Executive 
Earl  Scott,  Head,  Photographic  Dept. 


PACE   PRODUCTIONS:  CONTINUED 

Services:  Complete  production  service  specializ- 
ing in  35mni  color-sound  filmstrip  presentations. 
Facilities:  Research  and  writing,  art  and  ani- 
mation departments:  location  equipment;  produc- 
tion design  and  supervision;  still  studio,  equip- 
ment and  b&w  still  lab. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Slidefilms:  System  Makes  Sense;  Science  and 
System  (System  Investment  Co.  of  Denver); 
Land,  California  City  and  You  (Calif.  City 
Development  Corp.);  The  FRP  Story  (Family 
Record  Plan,  Inc.)  ;  Vacation  Land,  U.  S.  A. 
(Swan  Pool  Co.);  The  LAK  Story  (The  LAK 
Corp.);  Yonr  Future  and  Gamble  Ranch  (Gamble 
Investments)  ;  Valley  of  Gold  (G.  V.  Land  Co.  of 
Phoenix)  ;  To  Treasure  Forever  (Diamond  Dis- 
tributors of  America);  The  Catalina  Story 
(Catalina   Co.). 


0 


PARTHENON     PICTURES-HOLLYWOOD 

2625  Temple  St.,  Hollywood  26,  Calif. 
Phone;  Dlnkirk  3-3911 
Date  of  Organization:   1954 

Branch  Offices:  Princeton,  N.  J.  Phone: 
WAlnut  4-3550.  In  association  with  Prince- 
ton Film  Center,  Inc.,  Gordon  Knox,  Presi- 
dent. Detroit  14,  Mich.  Phone:  ADams 
1-9113.  Fred  Frink,  .4ssoc.  Producer.  Chi- 
cago 1,  111.  Phone:  RAndolph  6-2919.  Wood- 
bury   Conkling,    Roger    Clark.   .4ssi)c.   Prods. 

Charles    (Cap)    Palmer,  In  Charge 
John   E.   R.   McDougall,  Producer-Director 
Perry  King,  Client  Service 
Ted   (W.  T.)     Palmer,  General  Manager 
Sam  Farnsworth,  Production  Manager 
Shirley  Hartman,  Production  Coordinator 
David  Bowen,  Producer — Techfilms  Div. 
Al  White,  Producer — Industrial  Shows 
Jack   Meakin,  Music  Director 
Robert  J.   Martin.  Head — Camera   Department 
Services:   Films  for  business,  documentary  and 
"photoplay."   Tech/ilms  Division   makes  technical 
and     "report"     films,     manages     In-Plant     Film 
Units.  Datafilms  Division   makes  short  films  for 
individual    instruction    and    information.    Indus- 
trial Shows  Division   produces  live-stage    ("book 
show"  or  variety)    and  filmed  shows  for  conven- 
tions.   Spectrofex    ("selective    visibility")    makes 
TV  commercials  and  training  inserts.  Facilities: 
Main    sound    stage,    80'    x    90'    x    22'    headroom; 
offices,  craft  rooms  and  projection  theatre  adjoin- 
ing.   Usual    full   professional   equipment    in   cam- 
era,   lighting,    sound,    editorial    and    projection; 
35mm    and    16mm.    Access   to    all    Hollywood    re- 
sources. Animation  units  in  association. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  The  Case  of  the  Bewildered 
Bride  (Carnation  Co.);  Headline  for  Harper 
(Truck  Div.,  International  Harvester);  Fire 
Safety  (Pure  Oil)  ;  Dartmouth  Revisited,  remake 
(Dartmouth  College);  Intermittent  Peritoneal 
Dialysis  (Don  Baxter  Laboratories);  Drilling 
the  Bonus  Yield:  Harvesting  the  Top  Quality 
Bale  (Farm  Equipment  Div.,  International  Har- 
vester). Slidefilms:  Selecting  Dairy  Cattle; 
■ludging  Dairy  Cattle  (Albers  Milling).  TV  Com- 
mercials: for  Chevrolet  (Campbell-Ewald). 
Production  Services:  for  Canadian  Broadcast- 
ing Co.;  Bell  Telephone  Labs.,  Bay  State  Film 
Productions. 

Techfilms    Division:    Parthenon 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Locked  On  (Convair  .Astro- 
nautics Div.,  General  Dynamics)  ;  routine  film 
reports. 

Industrial   Shows   Division:    Parthenon 
RECENT      PRODUCTIONS      AND      SPONSORS 
Stage    Shows:     Work    of    Art     (Cadillac    Div., 
General    Motors    Corp.);    four    dealer    new    car 
announcement  meetings. 


PICTURES   FOR   BUSINESS 

1937  Holly  Drive,  Hoilyxood  28,  Calif. 
Phone:  Hollywood  7-7009 

Date  of  Organization:   1951  ' 

Bill   Deming,  Executive  Producer 
Ann  Deming,  Associate  Producer 
A.   H.   Holywell,   Administration 
Bob  Heiner,  Art  Director 
Sanford  Strother,  Animator 

Services:  Motion  pictures  and  slidefilms  for 
business  and  government.  Television  program 
production  and  packaging  (live  and  film).  Ani- 
mated and  live  TV  spot  production.  Consulta- 
tion and  creative  planning  services.  Facilities: 
Studio  and  location  equipment;  animation  de- 
partment, complete  from  planning  through  pho- 
tography. 

RECENT       PRODUCTIONS      AND      SPONSORS 

.Motion  Pictures:  A  Family  Affair  (Collins 
Radio  Co.)  ;  The  Electronic  Vote  Tallying  Sys- 
tem, two  versions  (Norden  Div.,  United  Aircraft 
Corp.).  Slidefilms:  Teen  Magazine  (Petersen 
Publications)  ;  City  of  Progress  (City  of  Co- 
vina);  The  Family  Plan;  The  Wright  Way 
(Wright  Insurance);  Plan  for  Living  (Burtin 
Distributing  Co.);  The  New  Product  (Proto 
Tools). 

PLAYHOUSE  PICTURES 

1401  North  La  Brea  Ave.,  Hollywood  28,  Calif. 
Phone:   Hollywood  5-2193 

Date  of  Organization:   1952 
Date  of  Incorporation:   1957 

Adrian   Woolery,  President 

Mary  Mathews,  Secretary 

Bill    Melendez,   Producer-Director 

Peter  Burness,  Director 

Robert  Cannon,  Director 

H.   A.   Halderson,   Business  Manager 

Irene  Wyman.  Production   Supervisor 

Chris  Jenkyns,  Creative  Story  Director 

Sterling   Sturtevant,    Layout   &   Design    Dir. 

George   W.   Woolery,  Dir.   of  Public   Relations 

Hugh  Kelley,  Film  Editor 

Allan  Childs,  Head  Cameraman 

Services:  Animation  specialists  in  business, 
public  relations,  entertainment,  educational  films 
and  television  commercials.  Facilities:  Complete 
studio  facilities  for  the  production  of  animated 
films  from  story  through  camera,  with  exception 
of  laboratory. 

RECENT       PRODUCTIONS      AND      SPONSORS 

TV  Commercials:  for  Falcon  Wagons  &  Cars, 
Ford  Cars  &  Trucks,  Ford  Dealers  of  Southern 
Calif.,  Lever  Bros.  Deodorant,  Crocker-Anglo 
National  Bank,  Raisin  .Advisory  Board  (J. 
Walter  Thompson);  Burgermeister  Beer, 
Farmers  &  Mechanics  Bank.  Western  Air  Lines. 
Pacific  Tel.  Yellow  Pages  &  Dialing  (B.B.D.&O.)  ; 
Mars  Candy  Co.,  Peoples  Gas  Co..  Best  of  Post 
Billboard  (Needham,  Louis  &  Brorby)  ;  Standard 
Oil  of  Ind..  Studebaker  Lark  (D'.Arcy  .Advg.); 
Carnation  Evaporated  Milk.  Friskies  Dog  & 
Cat  Food  (Erwin  Wasey.  Ruthrauff  &  Ryan); 
Esso  Flit,  So.  Calif.  Gas  Co.  (McCann-Erickson)  ; 
Kool  Aid.  Delsey  Tissues  (Foote,  Cone  &  Beld- 
ing);  Interstate  Bldg.  Corp.  (VanSant,  Dug- 
dale);  Band  of  Gold  Billboard  (Tandem  Prods.); 
FalstalT  (Dancer-Fitzgerald-Sample)  ;  and  others. 


QUARTET  FILMS,   INC. 

5B31  Hollywood  Blvd..  Hollywood  28.  Calif. 
Phone:  Hollywood  4-9223 

Date  of  Organization:  July,  1956 

Arnold  B.  Gillespie.  President 
Stanley  L.  Walsh,  Vice-Pres.  &  Secretary 
Michael  R.  Lah,  Vice-Pres.  &  Treasurer 
Leslie  A.  Goldman,  Vice-President 

Services:   Motion  picture  animation:   industrial, 
educational   and   public   relations   films.   TV   com- 
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BUSINESS     SCREEN     MAGAZINE 


I  QUARTET   FILMS:   CONTINUED 

mercials,  story  development,  full  production. 
Cartoon  shows:  development  and  syndication  of 
TV    progn-ams    and    specials.    Facilities:     Full 

!  creative  staff,  artists,  recording,  sound  and  in- 
sert stage,   character   development   and    point   of 

I  purchase  tie-ins. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Chrslcr  Peake  Bay  (National 
Brewing  Co.)  ;  Juggernaut  Jones  (Marlboro 
Cigarettes);  Homer  anil  Ron  (Northern  State 
Power);  The  Firebird  (Pure  Oil  Co.);  The 
Wizard  of  Oats  (Kellogg's  All  Stars). 

RENOVARE  COMPANY 

727  North  Fairfax  Ave.,  Los  .Anseles  46,  Calif. 
Phone:  OLive  3-1680 

Date  of  Organization:   1953 

Kemp  R.  Niver,  Otvner  &  President 
Mrs.  P.  I.  Nolan,  Secretary  &  Gen.  Mgr, 

Services;  35mm  and  l(5mm  documentary,  sales, 
medical,  educational,  industrial,  training 
motion  pictures.  Sub-contractor  of  stock  foot- 
age for  films.  Facilities:  Sound  stage,  edit- 
ing, projection  and  dark  rooms,  dubbing;  all 
equipment  company  owned ;  air  to  air,  under 
water  and  moving  car  to  car;  restoration,  re- 
registering old  or  shrunken  motion  picture  film. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Paper  Film  Story  (Academy 
of  Motion  Pictures,  Arts  &  Sciences)  ;  Paper 
Print  Restoration  Program  (U.  S.  Library  of 
Congress)  ;  Man  Power  Bank  (U.  S.  Air  Force)  ; 
American  Doctor  (American  Osteopathic  Assn. 
&  Roland  Reed  Productions,  Inc.) ;  Academy 
Awards   Show,   news   spectacular    (N.B.C.). 

ROLAND    REED    PRODUCTIONS,    INC. 

B.">0  No.  Bronson  .Vve.,  Hollywood  4.  Calif. 
Phone:  Hollywood  9-1628 

Date  of  Organization:   193<j 
Date  of  Incorporation:  1947 

Branch   Office;    2307    Chester   Ave.,    Cleveland, 
Ohio.   George  Oliva,  Jr.,    Vice-Pres. 

Roland  D.  Reed,  President 
Arthur   Pierson,    Viee-Pres.,   Chg.  Prod. 
Fred  R.  Cross,  Vice-Pres.,  Chg.  Sales 
Duke  Goldstone,  Supervising  Editor 
Raoul  Pagel,  Production  Manager 

Services:  Producers  of  feature  motion  pictures. 
Television  film  series,  industrial  films,  education, 
public  relations,  etc.,  filmed  commercials.  Fa- 
cilities: Based  at  California  Studio,  Hollywood, 
Calif.  Rental  studios  with  all  facilities  of  a 
major  picture  lot.  Access  to  free  lance  talent 
I    and  craftsmen  in  Hollywood  and  New  York. 

I    RECENT      PRODUCTIONS      AND       SPONSORS 

I  Motion  Pictures;  Ameriea}i  Doctor  (American 
Osteopathic  Assn.);  Indoctrination;  Man  In 
Flight  (U.  S.  Air  Force);  Preventive  Psychiatry 
(U.  S.  Navy);  Progress  Parade  (American 
Petroleum  Institute).  TV  Commercials:  for 
Miller  Tires;   Ford  Tractors. 

RIVIERA   PRODUCTIONS 

6610  Selma  Ave.,  Hollywood  28,  Calif. 
Phone:  Hollywood  2-8585 

IDate  of  Organization:  1947 
Branch  Offices:  566  Birch  Drive,  Cleveland, 
Ohio.  Phone:  REdwood  1-6076.  Pat  Rancati, 
Eastern  Repr.  230  Westmoor  Blvd.,  Mil- 
waukee 14,  Wis.  Phone:  SUnset  2-8815. 
Robert  Zens,  Midwest  Repr.  &  Assoc.  Prod. 

F.  W.  Zens,  E.xecutive  Producer 

Leif  Rise,  Associate  Producer 

Vilis   Lapeniecks,  Director  of  Photography 

Cliff  Bertrand,  Production  Manager 

Services:  Complete  motion  picture  production 
from    script   to   final    prints    for    industrial,    edu- 


cational, public  relations,  advertising,  sales,  reli- 
gious, technical  motion  pictures.  TV  programs 
and  spots.  Facilities:  Executive  offices;  studios; 
editing  rooms;  projection  room;  sound  recording 
and  mixing.  Location  equipment,  musical  and 
sound  effects  library,  complete  departments  for 
film  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Need  to  Excel  (Marquette 
Univ.):  Training  with  the  Aqua  Lung  (Marine 
World);  Bacon  Line  (Crown  Zellerbach)  ;  Bond 
Check  (Magnaflux  Corp.);  .Aqua  Lung  Adven- 
tures (U.  S.  Divers  Corp.).  TV  Commercials: 
for  Hobart  Mfg.  Co.;  Santa's  Village;  Para- 
mount Savings. 


ROCKET  PICTURES,  INC. 

6108  .Santa  Monica  Blvd.,  Hollywood  38.  Calif. 
Phone:  Hollywood  7-7131 

Date  of  Incorporation:  1943 

Dick   Westen,  President 

Don  Bartelli,  Vice-President,  in  Charge  of 

Production 
Kay  Shaffer,  Secretary-Treasurer 
Hal  Holm,  Director  of  Sales 

Services  :  Producers  of  ready-made  and  tailor- 
made  audio-visual  films  and  complete  programs 
in  the  ai'eas  of  sales  training,  personnel  recruit- 
ing, indoctrination,  management  development 
and  consumer  selling — for  business  and  indus- 
try. Programs  for  sales  promotions  (including 
booklets;  manuals,  sound  slidefilms)  ;  complete 
meetings;  training  easels,  charts.  Single-step 
services  from  ideas  to  results.  Facilities:  Shoot- 
ing stage,  sound  recording,  art  and  animation, 
creative  writing  staff,  camera  department,  edit- 
ing. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Slidefilms:  What  Do  You  Want^;  Just  To  Be 
Sure,  Agent  Recruiting;  Additional  Co)ntnissions; 
The  Question  Is  ...  ;  What  Do  I  Do  Noiv?;  On 
Your  Way,  Agent  Training — Business  Life  In- 
surance; Which  Will  It  Be?;  y'ou  and  Yours; 
The  Choice  Is  Yours;  The  Question  Is  ...  ; 
Just  to  Be  Sure,  Consumer  Selling;  The  Second 
Look,  Custom  Made  (Better  Selling  Bureau — 
syndicated  series). 


FREDERICK   K.   ROCKETT  COMPANY 

6063  Sunset    Blvd.,   Hollywood  28,   Calif. 
Phone:  Hollywood  4-3183 

Date  of  Organization:  November,  1926 

A.  J.  Sowers,  President 

John  J.  Hennessy,  Vice-Pres.,  E.vecutive 

Producer 
F.  Stanton  Webb,  Vice-Pres.,  Dir.  of  Sales 
Kent  MacKenzie,  Supervising  Editor 
Allen    Chandler,   Director  of  Photography 
William    Keene,    TV  Commercials 
Glen   Holse,  Art  Consultant 
Walter  Wise,  Story  Consultant 
Charles   Cromer,   Creative   Consultant 
Jerome   Lipari,  Stage  Manager 
James   Fullerton,   Lab.   &   Sound   Technician 
lona  Guyer,  Office  Manager 

Services:  16mm  and  35mm  motion  pictures  and 
slidefilms;  industrial,  documentary,  public  rela- 
tions, training,  sales  promotion,  religious  and 
educational;  TV  commercials  and  programs.  Fa- 
cilities: Sound  stage  85'  x  55';  Westrex  sound 
system;  complete  carpenter  shop  for  set  construc- 
tion; three  dressing  rooms;  16mm  and  35mm 
cameras;  complete  lighting  equipment,  portable 
generators,  camera  truck;  screening  room,  three 
editing  rooms;  16mm  and  35mm  Moviolas;  music 
library;  large  stock  footage  library;  art  and 
animation  equipment;  client  office  facilities; 
mobile  Video-Tape  Cruiser  with  complete  video- 
tape facilities  and  technical  staff. 
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LOS     ANGELES 


FRED    K.    ROCKETT:   CONTINUED 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Ballads  in  Blossoms  (Tourna- 
ment of  Roses  Assn.)  ;  Put  Yourself  in  the  Pic- 
ture (Hilcoa  Corp.);  Crotvn  in  Canada  (Crown 
Zellerbach,  Canada)  ;  What  Are  The  Chances 
(Vita-Life  Corp.);  The  Year  of  Wo — Ho — Lo 
(Camp  Fire  Girls). 

ROUNDTABLE  PRODUCTIONS 

275  South   Beverly   Dr.,   Beverly   Hills.  Calif. 

Phone:  CR  6-8288 

Date  of  Organization:   1958 

Leon   S.   Gold,  President 
Glenn  D.  McMurry,  Educational  Advisor 
Nicholas  Rose,  Ph.D.,  Head  of  Research 
Ralph   Wilkinson,    Washington   Repr. 

Services:  Production  of  supervisory,  manage- 
ment development  and  sales  training  films.  Fa- 
cilities:  Rented  as  needed. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Person  to  Person  Communica- 
tion (McMurry-Gold  Production);  Pattern  for 
Instruction:  The  Engineering  of  Agreement; 
Imagination  at  Wort;  How  Good  Is  a  Good  Guy; 
Breaking  the  Delegation  Barrier  (all  self-spon- 
sored for  industry  sale). 


^ 


JOHN  SUTHERLAND   PRODUCTIONS,   INC. 

201  No.  Occidental  Blvd.,  Los  Angeles  26,  Calif. 
Phone:  Dlinkirk  8-5121 

Date  of  Incorporation:  1943 

Branch  Office:  408  West  34th  St.,  New  York 
1,  N.  Y.  Phone:  OXford  5-7450.  John 
Sutherland,  President. 

John   E.   Sutherland,   Writer-Producer 
Charles  Bordwell,  Vice-President 
Carl  Urbano,  Director,  Animation 
George  Gordon,  Director,  Animation 
Irma  Lang,  Secretary-Treasurer 

Services:  Complete  production  of  live-action  and 
animation  films  from  research  and  script  de- 
velopment through  release  printing.  Industrial, 
documentary,  public  relations,  sales  promotion 
and  educational  films.  Facilities:  Motion  picture 
studio.  Completely  staffed  animation  department, 
fully  equipped,  including  two  animation  cam- 
eras and  cranes.  Live-action  stage  with  elec- 
trical, grip  and  sound  equipment.  Set  inventory, 
mill,  paint  shop,  etc.  Modern  sound  recording 
rooms  and  equipment.  Editorial  department 
equipped  for  35mm  and  16mm.  Projection  theatre 
equipped  for  35mm  and   16mm. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Far  Sound  (American 
Tel.  &  Tel.  Co.);  Good  Looks  (Armour  &  Co.); 
Portrait  of  a  Man  (J.  C.  Penney  &  Co.)  ;  Curtain 
Time  (U.  S.  Steel  Corp.)  ;  Wing-Shooting  (Rich- 
field Oil  Corp.). 


Kcal    Faols    for    Sponsors 

vi'idenvf   of  Huppfierm'  good  faith 

-if-  The  detailed  listings  given  specializing 
producers  of  business  motion  pictures  and 
slidefilms  furnish  the  buyer  of  sight  sound 
media  with  solid  evidence  regarding  any 
prospective  supplier.  Listing  data  requests 
emphasized  the  need  for  both  film  and 
sponsor  references  and  it  is  this  area  of 
each  listing  which  indicates  the  recent  ex- 
perience of  each   company   in   these   pages. 


IITH     ANNUAL     PRODUCTION     REVIEW 
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Techfilms  Division,  Parthenon  Pictures 

2(>2o  Temple  Street,  Hollywood  2G,  Calif. 
Phone:  DUnkirli  o-S'Jll 

David  Bowen,  Product^r 

(See  complete  listing  under 
Partiienon   Pictures,  tiiis  section) 

TECHNICAL    COMMUNICATIONS,    INC. 

130  Soutii  I. a  Urea  Ave.,  Los  .Vn^eles  36,  t'alil. 
Phone:  W  Ebster  8-2878 

Date  of  Incorporation:  .^pril,  1955 

Leon  Vicl^man,  Presideut  &  Exec.  Prod. 
Walter  W.  Lee,  Jr.,  Vice-Presideyit  & 

Script   Writing  Supcri'isor 
Fred  E.  Miller,  Vice-President,  Animation 

&  Art  Director 
Marilyn  Hawley,  Script  Editing  Director 
Christopher    Bristol,   Motion   Picture   Sttpvr. 
Harold  Willard,  Animation  Camera  Supvr. 

Services:  16mm  and  35mm  films,  sound  film- 
strips  and  slide  presentations  for  business  and 
industry,  with  specialization  in  technical  engi- 
neering films  and  military  briefing  aids.  Facili- 
ties: Complete  creative  and  production  facilities 
totalling  4000  sq.  ft.,  including  2000  sq.  ft  stage; 
complete  animation  art  department;  motion  pic- 
ture script  writing  department;  all  necessary 
production  equipment,  including  complete  ani- 
mation crane. 

RECENT       PRODUCTIONS       AND       SPONSORS 

.Motion  Pictures:  Introdiictiini  tn  the  Stralegie 
.Air  Command  Control  Sifstem,  Project  465L 
(System  Development  Corp.);  The  RW-iOO  Com- 
puter (Thompson-Ranio-Wooldridge,  Inc.)  ;  Com- 
pany Facilities  (Fenske,  Fedrick  &  Miller,  Inc.. 
sub.  of  Ling-Temco)  ;  Son-Linearitif  Variable 
in  Filmic  Presentation,  series  of  4,  art  &  anima- 
tion production  only  (Univ.  of  South.  Cal.  for  U. 
S.  Dept.  of  Health,  Education  &  Welfare);  Air 
Research  and  Development  Command  Report, 
films,  animation  sequences  only  (Space  Tech- 
nology Labs)  ;  Sound  Control  in  Design,  anima- 
tion and  graphic  displays  only  (U.  S.  Gypsum). 
Slidefilms:  The  Sfrntegic  Air  Command  Con- 
trol System    (System  Development  Corp.). 


TELEFILM,   INC. 

6039  Hollywood  Blvd.,  Hollywood  28,  Calif. 
Phone:  Hollywood  9-7205 

Date  of  Organization:    1938 
Date  of  Incorporation:   1939 

J.  A.  Thomas,  President 

James    B.    Pinkham,   E.recntive    Vice-Presideytt 

Peter    Comandini,    Secretary-Treasurer, 

Director  of  Production 
Melvin  J.  Bassett,  Sales  Manager 
William   F.   Steen,  Customer  Relations 
Donald  O.  Harrold,  Chief  Recording  Enyr. 
Lowell  M.  Johnson,  Dir.,  Art  &  Animation 
Peter  Butzen,  Head  of  Animation 

Services:  Complete  IRmm  motion  picture  techni- 
cal services  from  scripts  through  final  release 
prints,  including  art,  animation,  titles  and  spe- 
cial effects.  Any  or  all  services  available  to 
producers.  Facilities:  Storyboards,  writing,  art, 
animation,  titles,  color  and  b&w  processing,  cine- 
matography, editing,  recording,  special  effects, 
serial  image,  printing,  slides,  and  slidefilms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  PicTiRKs:  Water  and  You  (Feather 
River  Research  &  Education  Assn.)  ;  Guardian 
in  the  Sky  (Douglas  Aircraft  Co.)  ;  Mauler  (Con- 
vair  Pomona);  Scanfar  (Hughes  Aircraft 
Ground  Systems  Div.).  SLIDEFILMS:  Indoctrina- 
tion  Program    (Grand    Lodge    B.P.O.    Elks). 


TELEPIX   CORPORATION 

1515  North  Weslern   Ave.,  Hollywood  27,  (  alif. 
Phone:  Hollywood  4-7391 

Date  of  Incorporation:   1948 

Robert  P.  Newman,  President 

Phil   T.   Hanna,  Jr.,   Vice-President, 

Sales  and  Public  Relations 
James  Simmons,  Executive  Producer 
Patrick  Sexton,  Slidcfilm  Division 
Thomas   Beemer,  Producer-Director 
Edward  Schryver,  Production  Manager 
Arthur   Manikin,  Stage   Manager 
Joseph   Thielman,  Electrical  Supvr. 
Lee   Fiost,   Unit  Manager 
Linda  Darneal,  Traffic  Manager 
Lynn  Elrod,  Office  Manager 

Services:  TV  commercials;  industrial  and  audio- 
visual motion  pictures  and  slidefilms;  stage 
rentals  and  recording  service.  Facilities:  Studio 
52'  X  95';  truck  entrance  14'  high.  Interlocked 
magnetic  recording  channels;  mixing-dubbing; 
projection  room,  three-channel  stereophonic  mag- 
netic recording;  .\mpex,  Video-Tape;  producers' 
editing  rooms. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Saturday  Miracle  (Simpson 
Logging  Co.)  ;  Earth  Is  the  Lord's  (Farm  Equip- 
ment Bureau)  ;  How  We  Elect  Our  Presidents 
(Birad  Corp.);  /  Could  Have  Been  a  Millionaire 
(James  Donegan)  ;  Chet  Huntley  Reporting 
(Landreth  Industries).  Slidefilms:  The  Trimpot 
Story  (Bourn's  Labs.).  TV  Commercials:  for 
Creme  Puff  &  Hi-Fi  Liquid  (Max  Factor  Inter- 
national). 

UPA  PICTURES,  INC. 

lUO    Lakeside    Drive.    Burhank,   Calif. 
Phone:  THornwall  2-7171 

Date  of  Incorporation:  1945 

Henry  G.  Saperstein,  President 
Hal  Elias,  Studio  Manager 

Services  :  Animation  studio  for  production  of 
cartoon  films;  educational,  industrial,  theatrical 
short  subjects  and  features;  TV  commercials  and 
programs.  Facilities  :  All  equipment  necessary 
for  the  production  of  cartoon  films. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Mr.  Digit  and  the  Battle  of 
Bubbling  Brook;  The  Big  Bounce  (American 
Tel.  &  Tel.  Co.)  ;  Inside  Magoo  (American  Cancer 
Society)  ;  Dealer  Reel  (General  Electric  Co.)  ; 
Traffic  Safety  (American  Automobile  Assn.). 
TV  Commercials:  for  Global  Van  Lines  (Tilds 
&  Cantz)  ;  Pacific  Tel.  &  Tel.,  Scheaffer  Pen, 
General  Electric  (B.B.D.&O.);  Richfield  Boron 
(Hixson-Jorgensen)  ;  Real-Kill  Insecticide  (A\\- 
mayer.  Fox  &  Reshkin)  ;  Stagg  Beer  (Edw.  H. 
Weiss  &  Co.)  ;  Dawson  Gold  Cream  Beer  (Hoag 
&  Provendie)  ;  Mission  Pak  (Stanley  Pflaum  & 
Assoc.)  ;  Garry  Moore  10  second  Billboard  (N. 
W.  Ayer  &  Co.). 


Van   Praag   Productions,   Inc. 

G269  Selma  Ave.,  Hollywood  2s,  Calif. 
Phone:  Hollywood  2-2341 

J.   Vallier,   General   Manager 

(See  complete  listing  under  Newr  York  City) 

WESTMINSTER   FILMS 

1399  East  Washinston  ."<(.,  Pasadena,  Calif. 
Phone:   SYcamore  4-1171 

Date  of  Organization:  November,  1951 

William  E.  Brusseau,  Dir.  of  Production 
Ray  Ivory,  Business  Manager 

Services:  Motion  picture  production  of  theatri- 
cal, promotional,  sales  and  training  films.  Facili- 
ties: Production  offices,  research  library,  cutting 
rooms,  recording  facilities,  insert  and  recording 
sound  stage  and  art  department.  (Cont^d  above) 


RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  A  Cry  in  the  .\ighl  (World 
Vision,  Inc.);  The  Glass  Mountain  (The  Glass 
Mountain  Assn.);  .lourney  Into  Darkness  (Sudan 
Interior  Mission);  Sunii  San,  theatrical  (W.  1. 
Films,  Inc.)  ;  Tournament  of  Roses,  1956  through 
1960  (Pasadena  Tournament  of  Roses  Assn.  i: 
Los   .■\ngeles   County). 


0 


Wilding    Inc. 

S32  North  Lillian  Way,  Hollywood  .38,  Calif. 
Phone:  HOllywood  9-5338 

T.  A.  Goetz,  Manager 

(See  complete  listing  under   Chicago   area) 


^ 


RAPHAEL  G.  WOLFF  STUDIOS,    INC. 

1711   North   Wilton  Place,  Hollywood  28,  Calif. 
Phone:  Hollywood  7-6126 
Date  of  Organization:   1930 

Branch  Office:  Creative  Services.  Inc..  6404 
Woodward  Ave.,  Detroit  2,  Mich.  Phone: 
TRinity  1-2209.  Stanley  E.  Staffeld.  j_ 

Raphael   G.   Wolff,  President  &   Treasurer 

Arthur  W.  Treutelaar,   Vice-President, 
Production  Manager 

Blanche  Drucker,  Executive  Secretary 

Hoyt  Curtin,  .Musical  Director 

Services:  Sales  promotion,  industrial,  business, 
technical,  training  and  institutional  motion  pic- 
tures; TV  programs  and  TV  commercials.  Pho- 
TOCRAPHics  International,  a  division  of  Raphael 
G.  Wolff  Studios.  Inc.  Cameramen  in  72  foreign 
countries  and  U.  S.  Film  requirements  photo- 
graphed on  assignment  throughout  the  world. 
Complete  library  of  foreign  and  domestic  film. 
Facilities:  Stages  and  complete  production  fa- 
cilities; lighting  equipment,  generators,  camera 
equipment.  Mobile  units  for  nationwide  produc- 
tion; staff  of  editing,  animation,  anistration, 
music  and  creative  personnel.  Stereo  motion  pic- 
ture cameras,  16mm  and  35mm  for  .3-dimensional 
films.  Cleared  for  complete  security  for  all  types 
of  classified  production  work,  for  national  de- 
fense agencies  and  armed  services. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pictures;  .-irchitects  of  Space  (U.  S. 
Information  Agency);  Michin  School  Boy  of 
.lopun  (Classroom  Film  Distributors);  River  of 
So  Return  (Ford  Motor  Co.);  Five  Rivers  to 
the  Future  (Dept.  of  Water  &  Power,  City  of 
Los  Angeles)  ;  Water  Is  the  Enemy  (Office  of 
Civil  Defense)  ;  Untitled  Navy  training  films 
(Westinghouse  &  Atomic  Energy  Commission); 
Boy  of  France;  Moslem  People  of  Nigeria 
(Photographies  International). 


NORMAN   WRIGHT   PRODUCTIONS 

1836   Hyperion    .Ave.,   Hollywood   27,   Calif. 
Phone:  NO  5-1191 

Date  of  Organization:   194S 

Norman  Wright,  President 
C.   M.  Wright,  Secretary-Treasurer 
Kenneth    Homer,    Vice-President 
Pat  R.  Shields,  Prod.  Vice-President 
Gilbert  Wright,   Writer-Director 
Errol  Gray,  Writer-Director 

Services:  Creative  writing,  planning  and  pro- 
duction of  business,  television,  government  and 
theatrical  motion  pictures  in  all  types  of  live 
action  and  animation.  Facilities:  Mobile  filming 
and  sound  equipment.  Sound  stage,  complete 
editing  and  animation  facilities. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  The  World  of  Halliburton 
(Halliburton  Co.);  Sonar  Set  AS  PQS-l  Opera- 
lion;  Tacan-Taclical  I'se  (U.  S.  Navy);  This 
Is  Telecontrol  (Telecontrol  Corp.);  .  .  .  And  On 
Beyond  (Lear  Inc.). 
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OREGON 

NORTHWESTERN   INCORPORATED 

Motion   Pictures  and  Recording 

411  Southwest   I3lh  Ave.,  Portland  5,  Ore. 
Phone:   CApitol   3-4107 

Date  of  Organization:  1953 

Robert   M.   Lindahl,  President — Head  of 

Recording  Division 
Sheldon    Goldstein,    Vice-P)-esideiit — 

Head  of  Photographic  Division 
C.  W.    (Chris)    Christenson,  Chief  Cameraman 
Alfredo  Montalvo,  Manager,  Animation  & 

Editing  Departments 

Services:  Public  relations,  sales,  industrial  and 
training  motion  pictures;  TV  commercials,  sound 
,>lidetilms,  scripting,  artwork.  Complete  package 
service  from  script  to  screen.  Facilities:  Com- 
plete sound  stage  for  16mm  or  3.5mm  b&w  or 
color  photography;  lighting,  editing,  animation, 
music  and  sound  effects  library,  interlock  pro- 
jection, remote  services,  recording  for  motion 
pictures  and   radio,  still   photography,  hot  press. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Because  Yoii  Give  (United 
tiiinil  Neighbors);  Case  Goods  Handling  with 
fl'ister  Cart-\^-Grab;  A  Neu-  Approach  (Hyster 
I  ".  I.  Slidefilms:  Mntual  Funds  for  Millions 
I  Di-stron  Productions,  Inc.)  ;  Thars  Gold  in  Them 
Tloir  Teeth  (ESCO  Corp.);  I.H.A.  (Industrial 
Ibspital  Assn.);  The  Third  Step  (Memory 
Gardens  Memorial  Park).  TV  Commercials:  for 
First  National  Bank  of  Oregon,  Northwest 
.Vatural  Gas  Co.,  Blue  Bell  Potato  Chips  (Cole 
&    Weber    Advg. )  ;    Pacific    Power    &    Light    Co. 

I  (McCann-Erickson,  Inc.);  White  Satin  Sugar 
(Pacific     National     Advg.)  ;     Mercer     Steel     Co. 

I  (Nelson,  Pedersen  &  Allen,  Advg.);  Committee 
im  Highway  Regulations  (Gerber  Advg.  Agcy.)  ; 
Tcrlio  Industries,  Inc. 


WASHINGTON 


* 


EMPIRE  FILMS  CORPORATION 

503   West    Indiana   A\e.,   Spokane   17,   Wash. 
Phone:   FAirfax  6-0222 

Date  of  Organization:  1952 

C.  H.  Talbot,  President 

A.   R.    Godfrey,    Vice-President 

P.  W.  Carter,  Secretary,  Recording  Supvr. 

M.  0.  Talbot,  Treasurer 


These  Listed  Companies  Provide 
Essential   Facts  for  the  Buyer 

The  hundreds  of  companies  listed  in 
these  pages  have  voluntarilg  furnished 
you,  the  prospective  user  of  their  services, 
with  detailed  reference  data  and  key  facts 
regarding  their  people,  facilities  and  re- 
cent  experience. 

No  producing  company  anywhere  in  the 
u-orld  has  been  refused  admittance  to  these 
listing  pages  provided  they  laid  the  facts 
you  need  on  the  line  and  met  our  minimum 
reference  requirement. 

We  urge  you  to  visit  the  studios  and 
shops  of  these  listed  companies,  to  view 
titles  of  films  and  other  work  submitted 
as  references.  Meet  the  principals  involved. 
This  large  group  of  listed  companies  easily 
includes  the  best  in  the  business  and  merits 
your  full  support. 


EMPIRE   FILMS:   CONTINUED 

Services:  Motion  pictures  serving  business,  in- 
dustry, TV  and  the  professions.  Filming  and 
recording  either  on  location  or  in  studio.  Plan- 
ning, research,  script,  casting,  construction,  di- 
rectorial and  production  supervision  for  both 
cinematography  and  sound  recording.  Facilities: 
New  studios  house  production  facilities;  sound 
stage;  recording  studio;  editorial  department; 
standing  sets  and  backgrounds;  lip-sync  or  post 
recording;  creative  staff  available  for  prepara- 
tion and  production  of  narration,  dialogue,  spe- 
cial music  and  dramatic  sequences;  own  all 
camera,  sound  and  lighting;  no  laboratory  fa- 
cilities. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Take  Govzaga,  in  production 
(Gonzaga  Univ.);  Newsreel,  Confidential  (Kaiser 
Aluminum  &  Chemical  Corp.)  ;  Pre-Operative 
Study  (Dr.  Hurley).  Slidefilms:  The  Thought- 
ful Way  (Riverside-Greenwood  Cemetery  Assn.). 
TV  Commercials:  for  Mayflower  Van  &  Stor- 
age; Homelite  Chain  Saws;  Ross  Tires;  Lincoln 
Savings;  Self-Service  Furniture  Cos.,  and  others. 


FORDE   MOTION    PICTURE   PRODUCTIONS 

SOB   Fairview   North,  Seattle  9,  Wash. 
Phone:  MAin  3-4100 

Date  of  Organization:  1955 

Richard   W.   Cameron,  Producer 
Fred  deArmand,  Writer-Director 
Ludwig  Zwilgmeyer,  Director 
Edward  Watton,  Sound  Engineer 
Willard  Hatch,  Cameraman 
John  Hardin,  Still  Cameraman 

Services:  16mm  and  35mm  motion  picture  pro- 
duction ;  slidefilms ;  color  and  b&w  16mm  film 
processing  and  printing.  Facilities:  40'  x  60' 
sound  stage  and  complete  sound  service;  anima- 
tion art  and  filming  facilities  including  back- 
ground  projection. 

RECENT       PRODUCTIONS      AND      SPONSORS 

.Motion  Pictures:  There  Is  a  Way  (Wash.  State 
Health  Dept.)  ;  Kitchen  Beautiful  (The  McCarty 
Co.);  Rose  Bowl— 1961  (Univ.  of  Wash.);  Park- 
inson's Law  (Wash.  State  Research  Council); 
Prevention  of  Disability  from  Stroke  (Health 
Film  Associates).  Slidefilms;  Floral  Hills 
(Garden  of  Floral  Hills). 


LOUIS  R.   HUBER   PRODUCTIONS 

Box  98— Main  Office  Station,  Seattle  11,  Wash. 
Phone:   ATwater  2-6362 

Date  of  Organization:   1952 

Louis  R.  Huber,  President 

Services:  Motion  pictures,  16mm  color  and  b&w; 
specially  qualified  and  equipped  for  Alaskan 
and  field  production.  Facilities:  Four  specialized 
Bell  &  Howell  cameras;  one  Cine  Special  II 
camera ;  wide  assortment  of  lenses  for  all  cam- 
eras; special  camera  truck;  field  high-fidelity 
magnetic-tape  recording;  16mm  Magnasync  mag- 
netic-film recording;  two-channel  sound  editing; 
film  researching,  planning,  editing,  script-writing 
and  animation. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  The  Friendly  49(/i  (State  of 
Alaska)  ;  Angler's  Paradise  (Northern  Con- 
solidated Airlines,  Inc.)  ;  Eskimo  River  Village; 
Beach  Journey;  Tundra  Treasure  (Northern 
Films). 


These  Exclusive  Revlev/  Reports  Are 

a   Copyrighted   Business   Screen   Feature 


Af  CJ 


PACIFIC  NORTHWEST 


RARIG   MOTION   PICTURE  COMPANY 

5510    rniversity    \\'ay,   .Seattle  5,   \\'ash. 
Phone:   LAkeview  2-0707 

Date  of  Incorporation:  1946 

Max   H.   Rarig,  President 

Edith  A.  Rarig,  Vice-President,  Treasurer 

Carolyn    Dickson,   Secretary 

James  H.  Lawless,  Director  of  Contract 

Prodnetions 
Joe  F.  Nelson,  Director  of  Production 

Services 
John   H.   Dubuque,  Sound  Engineer 

Services:  Public  relations,  sales  promotion  and 
training  films.  TV  programs  and  commercials. 
Complete  productions  from  idea  to  prints.  Spe- 
cial services  include:  writing,  directing,  editing, 
recording,  studio  facilities,  animation,  mixing  and 
original  music.  Facilities:  16mm  and  35mm 
Arriflex  and  Bell  &  Howell  cameras,  blimp,  West- 
I'ex  16mm  magnetic  recording,  sound  stage,  light- 
ing equipment.  Full  permanent  staff. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  The  Armored  Sky;  The  72u 
Story;  Air  Age  Distribution;  Saint  (Boeing  Air- 
plane Co.);  Seattle's  Heritage  (Seattle  Water 
Dept.)  ;  The  Language  Laboratory  in  Action 
(Electronic  Teaching  Laboratories)  ;  Art  Sources 
in  Nature  (Rarig  Motion  Picture  Co.)  ;  Milt's 
Three  Minutes;  You  Arc  There  (United  Good 
Neighbors);  Packaging  Film  (Olympia  Brewing 
Co.)  ;  Grocery  Handling  with  the  Cart-N-Grab 
(Hyster  Co.). 


H  A  W  A  I 


CINE'PIC   HAWAII 

1847  Fort  Street,  Honolulu  13,  Hawaii 
Phone:  50-2677 

Date  of  Organization:   1947 

George  Tahara,  Owner-Producer 
Maurice  Myers,  Animation  Department 
Molley  Shell,   Writer 
Spence  Brady,  Writer 
Vincent  Dugdale,  Narrator 
Harry  Onaka,  Editor 

Services:  Production  of  industrial,  educational, 
theatrical  and  TV  motion  pictures  and  TV  com- 
mercials. Facilities:  Complete  lATSE  tech- 
nicians; 16  and  17V2mm  synchronous  tape  re- 
corders. Maurer  professional  cameras  and  sound- 
on-film  recorders,  sound  stage,  lighting  equip- 
ment, music  library,  animation  dept.;  editing 
and   projection  facilities. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  Somebody  Cares  (Honolulu 
Community  Chest)  ;  Haieaii  in  a  Nutshell  (Castle 
&  Cooke,  Inc.)  ;  Ancient  Dances  of  Haivaii 
(Honolulu  Art  Academy);  Lucky  Lager  Musical 
(Johnston  &  Busher)  ;  Haivaii  Kai  (Kaiser- 
Burns  Development  Co.);  Leilani  Estates  (Lei- 
lani  Estates,  Inc.).  TV  Films:  History  of 
Hawaii,  series  of  10  (Citizenship  Hawaii).  TV 
Commercials:   (Series)  for  Hawaiian  Telephone. 


Note  on  Omissions  and  Correction 

A  Three  first-class  mailings  to  producing  compa- 
nies throughout  the  U.  S.  and  abroad  were  used 
to  compile  this  section.  Listing  data  received 
after  extended  deadlines  and  corrected  material 
will  appear  in  our  1st  Production  Review  supple- 
ment to  be  published  this  year. 


IITH     ANNUAL     PRODUCTION     REVIEW 


153 


im^4f  cj  im.A»  n 


CANADA 


^ 


MASTER   FILM  STUDIOS   LIMITED 

811   -   171h  Avenue  S.W.,  Calsary,  Alberta 

Phone:  CH  4-2008 

Date  of  Organization:  May,  1955 

A.  Bruce  McLean,  President 
Ted   Macintosh.  Secretary-Treasurer 
Robert  Willis,  Vice-Presideut  &  Gen.  Mgr. 
C.  Jorg,  Director  of  Photography 

Services:  Motion  pictures  for  industry,  educa- 
tion. TV.  sales  meetings,  etc.,  TV  commercials; 
live-action  and  animated.  Services  to  independent 
producers.  Slide  and  balop  artwork,  etc.  Facili- 
ties: Auricon  Super  1200,  double-system  only, 
.\rriflex.  Cine  Special  cameras;  O.K.O.  and  Mole- 
Richardson  portable  lighting.  65,000  watts; 
Magnasync  recording  and  dubbing;  complete  edit- 
ing, cutting,  etc. ;  animation  and  art  department. 

RECENT       PRODUCTIONS      AND      SPONSORS 

-Motion  Putires:  This  Is  Alberta — Penple  and 
Places;  Behind  Your  Clock  (Calgary  Power 
Ltd.);  Air  Cadet — Atnbassador  at  Large  (Air 
Cadet  League)  ;  Calgary — Boom  Town!  (Canada- 
wide  Investments  Ltd.);  Woodward's  Chinook 
(Woodward's   Stores). 


BRITISH  COLUMBIA 

ARTRAY   LIMITED 

1219   Richards   Street,   Vancouver  2, 

British   Columbia 
Phone:  -Ml'  4-4554 

Date  of  Organization:  January,  1948 

Art  Jones,  President 

E.  D.  "Bud"  Jones,  Vice-Pres.  &  Gen.  Mgr. 

E.  G.  Eakins,  Secretary-Treasurer 

J.  McCallum.  Production  Manager 

H.  Darbyshire,  Editorial  Supervisor 

M.  Embra,  Chief  Engineer 

C.  Diven  &  B.  Staley,  Still  Dept. 

Services:  16mm  and  35mm  motion  pictures  for 
business,  television;  sound  slidefilms;  illustrative 
photography;  animation  and  sound  recording 
services.  Facilities:  Sound  stage,  illustration 
studio,  recording,  mixing,  dubbing  and  post 
sjTicing  facilities  in  downtown  location.  Editorial, 
animation,  art  and  still  photo  departments.  Set 
design  &  construction.  Wardrobe  facilities.  800 
amps  of  stage  lighting.  Mobile  and  remote  equip- 
ment. Theatre  for  interlock  screening. 

RECENT       PRODUCTIONS      AND      SPONSORS 

•Motion  Pictures:  The  Broken  Crutch  (B.  C. 
Polio  Foundation).  TV  Commercials:  for  Al- 
berta Government  Telephones;  White  Spot;  Per- 
fex  Bleach:  Nelson  Launderers. 


S.  W.  Caldwell  Ltd. 

.311  Alaska  Pine  Bldg.,  1111  W.  Georgia  St., 

Vancouver,  British  Columbia 
Phone:  MU  5-8733 

Florence  Ward,  Representative 

(See  complete  listing  under  Toronto,  Ont.) 

Chetwynd  Films  Limited 

1118  Melville  Street,  Vancouver  5, 

British  Columbia 
Phone:  Mutual  5-0027 

(See   complete   listing  under  Toronto,   Ont.) 


PARRY  FILMS  LTD. 

1825  (  apilano  Road,  North  Vancouver, 

British  Columbia 
Phone:   Ylkon  8-3164 

Date  of  Incorporation:    1955 

C.  W.  Gibson,  Chairman  of  the  Board 
L.  M.  Parry,  President  &  Exec.  Producer 
J.  R.  Murray,  Vice-President 
R.  W.  Richards,  Comptroller 

Services:  Motion  pictures  for  industry,  docu- 
mentary and  news  films,  TV  entertainment  fea- 
tures and  commercials.  Facilities:  Studios  and 
offices  cover  9,000  sq.  ft.;  cameras,  lighting, 
sound  and  dubbing  equipment;  all  services.  16mm 
and  35mm. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  The  Turn  of  a  Value  (Cana- 
dian Western  Natural  Gas)  ;  /(  -Just  Makes  Good 
Sense  (Nutri-Food  of  Canada  Ltd.);  The  Barber 
of  Kitimat  (Aluminum  Co.  of  Canada);  Saga  of 
the  Sudburys  (Island  Tug  &  Barge);  Vancouver 
Honeymoon  (The  City  of  Vancouver);  Untitled, 
five  engineering  films    (B.  C.  Electric  Co.  Ltd.). 


AAANITOBA:   Winnipeg 

S.  W.  Caldwell  Ltd. 

801  Lindsey  Bldg.,  Notre  Dame  Ave. 

Winnipeg,   Manitoba 
Phone:  92-4643 

(See   complete   listing   under  Toronto,   Ont.) 

PHILLIPS-GUTKIN   &  ASSOCIATES  LTD. 

276  .Main  .'^t..  Winnipe;;.  Manitoba,  Canada 
Phone:  VVH  3-0544 

Date  of  Organization:   1947 

John  Phillips,  President 

Harry   Gutkin,   Vice-Pres.,  Managing   Director 
Barrie  Helmer,  Animation   Unit  Super. 
Tom  .^shdown.  Animation   Unit  Super. 
Barrie  Nelson,  Animation   Unit  Super. 
Dennis  Pike,  Animation  Unit  Super. 
Michel   Benard,  Camera 
Jeff  Kool,  Editor 

Services:  Creative  planning  and  production  for 
live  and  animated  films;  script,  storyboard, 
sound  to  completed  film.  Facilities:  35  &  16nim 
cameras;  editing;  complete  facilities  for  motion 
picture  production  and  film  animation.  Acme  35 
Animation  Camera  and  zoom  stand;  35  Arriflex; 
16mni  Cine  Kodak;  35  Moviola;  sound  recorders, 
portable  and  studio  lighting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  for  Hydro  Power  Commission 
of  Ontario;  Salada-ShirrifF-Horsey;  Blue  Ribbon 
and  Red  Rose  Tea  and  Coffee;  Bayer  Nose 
Spray;  Andrews  Effervescent  Salt;  Great  West 
Life  Assurance  Co.;  Windsor  Salt. 


ONTARIO:   Ottawa 

S.  W.  Caldwell  Ltd. 

355  Main  Street,  Ottawa,  Ontario 
Phone:  CE  5-1023 

Donald  Manson,  Representative 

(See  complete  listing  under  Toronto,   Ont.) 


■  The  be.st  of  Canada's  vigorous,  growing  film  industry  have  been  invited  to  appear 
in  these  pages.  Producers  whose  listing  text  does  not  appear  may  submit  similar  data 
(including  production  references)  for  appearance  in  our  1st  Production  Review  Supple- 
ment to  appear  later  this  year  and   will   be   included   in   the   12th   Annual   next  year. 
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CRAWLEY   FILMS   LIMITED 
19   Fairmont   .Avenue.  Ottawa  3.  Ontario 
Phone:  PArkway  8-3513 
Date  of  Organization;  1939 

Branch  Offices:  181  Eglinton  Avenue  E. 
Toronto,  Ontario.  Phone:  HUdson  5-0325 
William  C.  Kennedy,  .Manager.  1467  Mans- 
field Street,  Montreal  2,  Quebec.  Phone 
AVenue  8-2264.  Arnold  Shuster,  Mgr. 

Subsidiary:  Graphic  Films  Limited.  19  Fair 
mont  Ave.,  Ottawa  3,  Ontario 

F.  R.  Crawley,  C.  A.,  President 
Graeme  Fra.ser,  Vice-President 
Charles  Everett,  Vice-President 
William  C.  Kennedy,  Manager, 

Toronto  Office 
Arnold  Shuster,  Manager,  Montreal  Office 
Thomas  Glynn.  Production  Manager 
Ivor  Lomas,   F.R.P.S.,  Laboratory  Manager 

and  Quality  Control 
Peter   Cock,    Rene    Bonniere,   Tom   Farley, 

Lou  Lemkow,  Senior  Producers 
Jim  Turpie.  TV  Division 
Sally  MacDonald,  Producers'  Services  Die. 
William  O'Farrell,  Asst.  Production   Mgr. 
Paul  Naish,  Chief  Accountant 
Alex  Murray,  Office  Manager 
Mary  Whalen,  Purchasing  .Agent 
Rod  Sparks,  Chief  Engineer 
Stan  Brede,  Camera  Department 
Ivan  Herbert,  Lighting  Department 
Tony  Betts,  Recording  Department 
Vic  Atkinson,  Animation  Department 
Judith  Crawley,  Script  Department 

Services:  Motion  pictures  and  slidefilms  foi 
Canadian  and  United  States  industry.  Govern- 
ment, education  and  television;  plus  recording, 
editing,  animation  and  extensive  laboratory 
services  for  producers,  independent  cameramen, 
ten  provincial  governments  and  other  organiza- 
tions from  coast  to  coast.  Facilities:  42,000  sq. 
ft.  studio  buildings.  40-acre  studio  lot,  two  sound 
stages  and  two  recording  studios.  17  cameras: 
Mitchells,  Maurers,  Bell  &  Howells,  Arriflexes 
Cine-specials  and  Newman-Sinclair;  blimps 
dollies,  375,000  watts  of  lighting  equipment  with 
two  generators  and  transformer  station;  RCA 
35mm  and  Maurer  16mm  re-recording  theatre? 
with  8  and  4  mixing  consoles.  Stancil-Hoffman 
35mm  and  16mm  magnetic  recording,  8  mag- 
netic recorders — Rangertone,  Ampex.  Magne- 
corder  and  Tapak,  disc  recorder;  animation  de- 
partment with  Saltzman  stands;  engineering 
development  facilities;  35mm  and  16mm  labora- 
tory; casting  files;  music  library;  script  dept 
with  research  library;  fleet  of  16  trucks  andi 
trailers.  Electronic  service  dept. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Year  of  the  Croun  foi 
.Art  Wall  .Jr.:  Caribbean  Tour  (Seagram's); 
Independence  of  Dave  Barnes  (Industrial  De- 
velopment Bank);  Harry's  in  a  Hurry  (Con 
federation  Life);  Waters  of  the  Whiteshell 
(Manitoba  Dept.  of  Industry  &  Commerce); 
Bright  Century  (Steel  Co.  of  Canada)  ;  .4  Simple 
Detail  (The  Ontario  Hospital  Services  Commis- 
sion); You  Are  the  Bank  (Bank  of  Montreal); 
C-I-L  Today  (Canadian  Industries  Ltd.)  ;  The 
Better  Way  (Ontario  Hog  Producers  Assn.) 
Xext  Time  You  Spill  the  Beans  (W.  Clark  Ltd.) 
Stainless  Steel  in  Architecture  (Union  Carbidf 
Canada  Ltd.);  The  Marvelous  Mineral  (The 
Canadian  Salt  Co.);  Saguenay  (Aluminium 
Ltd.);  Power  to  Live  By  (Federated  Co-opera 
tives  Ltd.)  ;  Royal  Tribute  (The  Hud.son's  Bay 
Co.).  TV  Films:  St.  Laurence  .\orth.  series  of 
13  (Canadian  Broadcasting  Corp.).  Other  pro- 
ductions for  Weekend  Magazine;  Ontario  Hockey 
.Assn.;  Reddy  Kilowatt;  Harding  Carpets  Ltd.; 
Northern  Electric;  R.C.A.F.;  Nova  Scotia  Dept. 
of  Trade  &  Industry:  Canadian  Schenley  Ltd.; 
Film     Producers     Guild;     The     United     Church; 
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CRAWLEY   FILMS:   CONTINUED 

Northern  Wood  Preserves;  Outboard  Marine 
Corp.;  Dept.  National  Defence;  Caland  Ore; 
Shell  Oil  Co.;  Sask.  Photo  Service;  Phillips 
Electric  Co.;  Poultry  Products  Institute;  Cana- 
dian Labour  Congress;  Dominion  Boy  Scouts, 
and  others. 


GRAPHIC   FILMS   LIMITED 
(A  Subsidiary  of  Crawley  Films  Limited) 
19   Fairmont   .\venue,  Ottawa  3,  Ontario 

Services:  Laboratory  and  producers  services 
division  of  Crawley  Films  Limited.  Facilities: 
16mm  and  35mm  negative-positive.  16mm  Bell 
&  Howell,  35mm  and  16mm  printers;  16mm 
Union  Step  printer;  Moy  35mm  and  16mm  edge 
numbering  machines;  negative  cutting  depart- 
ment, Sensitrometric  Control. 


ONTARIO:   Toronto 

S.   W.   CALDWELL   LTD. 

447  Jarvis  Street,  Toronto  .">,  Ontario 
Phone:  WA  2-2103 

Date  of  Organization:   1949 

Branch  Offices 
British  Columbia:  311  Alaska  Pine  Bldg.. 
1111  West  Georgia  St.,  Vancouver.  Phone: 
MU  5-8733.  Florence  Ward,  Repr.  Ma.si- 
toba:  801  Lindsey  Bldg.,  Notre  Dame  Ave., 
Winnipeg.  Phone:  92-4643.  Ontario:  355 
Main  St.,  Ottawa.  Phone:  CE  .5-1023.  Donald 
Manson,  Repr.  Quebec:  Suite  319,  1410 
Stanley  St.,  Montreal.  Phone:  AV  9-0528. 
Bud  DeBow,  Repr. 

Spence  Caldwell,  President 
Gordon   F.  Keeble,  Exec.   Vice-President 
Sydney  Banks,  Vice-Pres.,  Production 
Ken  Page,  Vi^e-President,  Sales 

Services:  16mm  and  35mm  TV  film  commercial 
production.  Documentaries,  theatrical  shorts, 
35mm  &  16mm  processing  and  printing,  anima- 
tion (cell  &  camera),  artwork,  slides,  filmstrips. 
studio  rental,  motion  picture  equipment  rental. 
TV  program  air  check,  filming  service  (Kine- 
recording),  sound  recording.  TV  film  sales, 
Canadian  distributor  for  CBS  Television  Film 
Sales,  Towers  of  London,  BBC,  Caldwell  A-V 
Equipment  Co.  Ltd.  Facilities:  All  facilities  re- 
quired to  render  above  services. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Shaping  Tomarrinr's  Land- 
marks (Atlas  Steel  &  International  Nickel)  ; 
Pure  Water — The  Best  of  Gifts  (Cities  Service 
Oil  Co.);  Rehabilitation  Centre  (The  Workmen's 
Compensation  Board  of  Ontario)  ;  Untitled  sales 
film  (Crane  Ltd.);  Secret  of  Karsh  (sponsor 
unidentified).  TV  Commercials:  Famous  Players 
(Muter  Culiner  Frankfurter  &  Gould  Advg.)  ; 
Hillman  Cars  (Erwin,  Wasey  Advg.);  Vita-Ray 
Lotion  (Collyer  Advg.);  Triang  Trains  (Walsh 
Advg.) ;  Canadian  Cancer  Society;  World  Refu- 
gee Year. 


CHETWYND   FILMS   LIMITED 

21  Grenville  Street,  Toronto  5,  Ontario 
Phone:  WAlnut  4-4493 

Date  of  Incorporation:    Ontario — 1950 
British  Columbia — 1960 

Branch    Office:    1118    Melville    St.,    Vancouver 
5,  British  Columbia.  Phone:   MUtual  5-0027. 

Arthur  Chetwynd,  President  &  Gen.  Mgr. 
Marjory  ChetwjTid,  Vice-President  & 

Secretary-Treasurer 
Robert  Wilson,  Sales  Manager 
J.  L.  McCormick,  Supervisor  Producer's 

Services  &  Technical  Operations 
Ross  McConnell,  Producer-Director  & 

Production   Coordinator 
(LISIING    CONTINUES    ON    FOUOWING    PAGE) 
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CANADIAN       PRODUCERS 


CHETWYND   FILMS:  CONTINUED 

Robert    Baiday,   Producer-Dinclnr  & 

Supervisor  of  Editing 
Robert  Brooks,  Suprrvisor  of  Camera 

Dept.  &  Fqitipweiit  Rentals 
Don  Virgo,  Vnit  Manager  &  Supervisor 

of  Still  Photography 

Services:  16nini  and  35mm  motion  picture  pro- 
duction, color  and  b&w,  for  education,  sport, 
travel,  industry,  advertising,  public  relations, 
television,  industrial  stills;  projection  service; 
research,  writing,  editing,  scripting,  sound  proc- 
essing, printing.  Facilities:  Auricon.  Arriflex, 
Kodak,  Bell  &  Howell  16mni  and  3.5mm  motion 
picture  cameras;  Speed  Graphic  4x5,  Nikon 
35mm  still  cameras,  enlargers,  etc.  Titling,  art- 
work and  shooting,  animation.  16nim  and  35mm 
editing  and  negative  cutting  equipment.  Stancil- 
Hotfman  16mm  sprocket  tape;  Ampe,\  ^4"  tape; 
3  Magnasync  16mm  dubbers,  six-channel  custom 
mixing  panel;  voice  recording  studio;  sound  cut- 
ting facilities;  small  sound  stage,  screening 
rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires:  If  Takes  Tin,  to  Crossualk 
(Metropolitan  Toronto  Safety  Council);  The 
Choice  (The  Canadian  Cancer  Society);  Grey 
Cup  Festival  '60  (Molson's  Brewery  Ontario 
Ltd.)  ;  Epidural  Anaesthesia  for  Vaginal  De- 
livery in  Obstetrics  (Winthrop  Labs).  TV  Films: 
This  is  Young  Canada  (Canadian  Broadcasting 
Corp.).  TV  Commercials:  for  Canadian  Cancer 
Society;  Canadian  Standards  Assn. 


JACK  CHISHOLM   FILM   PRODUCTIONS   LTD. 

96  Bloor  .Street  West,  Toronto  5,  Ontario 
Phone:  WAInut  5-2281 

Date  of  Organization:  June,  1!)56 

Jack  Chisholm,  President 
F.  M.  Chisholm,  Vice-President 
M.  di  Tursi,  Secretary-Treasurer 
Don  Hutchison,  Editor 

Services:  Producers  of  industrial,  educational, 
sales  training,  motion  pictures  and  slidefilms. 
Specializing  in  construction,  industrial  and  en- 
gineering films.  Facilities:  Motion  picture  pro- 
duction equipment  for  16mm  and  35mm. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.MOTio.v  Pictures:  Adventure  in  Steel:  Algonia's 
Illuoming  &  Plate  Mill  (The  Algoma  Steel  Corp. 
Ltd.)  ;  Springtime's  Harvest;  Parks  for  Ontario: 
Pioneer  Maple  Sugar;  Minister's  Inspection  Tour 
1960;  H'iVrf  Rich  Harvest  (Ontario  Dept.  of 
Lands  &  Forests);  The  Crusade  Petroleum  Story 
(Crusade  Petroleum  Corp.  Ltd.). 


Crawley  Films  Limited 

ISl  Eglinton  Avenue  E.,  Toronto,  Ontario 
Phone:  HUdson  5-0325 

William  C.  Kennedy,  Manager 

(See   complete   listing   under    Ottawa.    Ont.) 

Ileal   Facts   for   Sponsors 

«'rid*'nef   of  ttuppHent"   ifintd   faith 

The  detailed  listings  given  specializing 
producers  of  business  motion  pictures  and 
slidefilm.s  furnish  the  buyer  of  sight  sound 
media  with  solid  evidence  regarding  any 
prospective  supplier.  Listing  data  requests 
emphasized  the  need  for  both  film  and 
sponsor  references  and  it  is  this  area  of 
each  listing  which  indicates  the  recent  ex- 
perience of  each   company   in   these   pages. 


ROBERT   LAWRENCE    PRODUCTIONS 
(CANADA)    LTD. 

38  \'orkviIle  .Avenue,  'i'oronlo,  Ontario 
Phone:  W.AInut  3-5561 

Date  of  Organization:  .April,  1955 

John  T.  Ross,  President 

Robert  M.  Rose,  Vice-President  & 

Director  of  Productioti 
^Marilyn   Stonehouse,  Production   Supvr. 
Doug   Patten,  Production   Supervisor 
Hugh  Spencer,  Director  of  Design 
Fritz  Spiess,  Director  of  Photography 
Don  Hall,  Vnit  Manager 
John  Grinsky,  Comptroller 
Raymond  Cole,  Supervising  Editor 

Services:  Producers  of  motion  pictures  for  TV, 
industry  and  education,  both  live  action  and  ani- 
mation. Facilities:  Two  sound  stages,  110'  x 
70'  X  25'  and  50'  x  30'  x  20';  sound  recording 
studios  with  Westrex  system;  35mm  Mitchell 
and  16mm  Arriflex  cameras;  35mm  interlock  and 
16mm  projectors,  editing,  conference  and  casting 
facilities;  mobile  video  tape  facilities  with  .Ampex 
VTR's. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Untitled  sales  film,  English 
and  French  (Traders  Finance  Corp.).  TV  Com- 
mercials: for  Tide,  Crest  (Benton  &  Bowles); 
Lyon's  Tea  (Hurley,  Norman,  Craig  &  Kum- 
mel);  ShirrifF  Instant  Potato  (Leo  Burnett  of 
Canada  Ltd.);  Oxydol  (Dancer-Fitzgerald- 
Sample);  Craven  "A"  Cigarettes,  Nestea  (F.  H. 
Havhurst  Co.  Ltd.)  ;  Chex  Cereals  (James  Lovick 
&  Co.  Ltd.);  Coca-Cola  (McCann-Erickson  Can- 
ada Ltd.);  Minute  Rice  (McConnell,  Eastman 
Co.  Ltd.)  ;  Carlings  Red  Cap  Ale,  Players 
Cigarettes  (McKim  Advg.  Ltd.)  ;  Johnson's  Wax 
(Needham,  Louis  &  Brorby  Ltd.);  Texaco  Gaso- 
line, Ban,  Bufferin  (Ronalds-Reynolds  &  Co.)  ; 
Labatts  Pilsener,  IPA  (Stanfield,  Johnson  & 
Hill  Ltd.)  ;  Pet  Milk  (Vickers  &  Benson,  Ltd.)  ; 
Spic  and  Span.  Noxzema  (Young  &  Rubicam 
Ltd.);  Kodak   (J.  Walter  Thompson  Ltd.). 

(Also    see    Robert    Lawrence    Productions,    New- 
York  City) 

THE  MERIDIAN   STUDIOS 

(Meridian  Films  Limited;  A'ideotape  Centre) 

1202  \\'oodbine  .Ave..  Toronto,  Ontario 
Phone:  Oxford  8-1628 

Date  of  Organization:  1956 

Ralph  Foster,  President 
Julian  Hoffman.  Secretary-Treasurer 
Herbert  S.  Alpert,  Director  of  Film  Prod. 
James  Leitch,  Chief  Engineer,  Prod. 
Robert  Hinze,  Chief  Engineer,  Recording 
Robert  Gross,  Creative  Director 

Services:  Videotape  services;  motion  picture 
production  services.  Facilities:  Three  TO  cam- 
eras, special  effects,  etc..  electronic  high  defini- 
tion film  recording  and  tape-to-film  transfer; 
mobile  videotape  production  and  recording  facili- 
ties, including  three  broadcast  Vidicon  cameras; 
35mm  and  16mm  motion  picture  production, 
dramatic  features,  industrial,  documentary; 
sound  stage  125'  x  55'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motio.n  Pictures:  The  .Mask,  theatrical  in  i>ro- 
duction  (Taylor-Roffman  Productions).  Video- 
tape Films:  The  Magic  Carpet;  Get  the  Pic- 
ture.'; It's  in  the  Bag;  The  Song  Is  You  (spon- 
sor unidentified).  TV  Commercials:  for  General 
Motors:  Imperial  Oil;  Kraft;  Imperial  Tobacco; 
Ford  Motor  Co.;  I.G.A.;  Bissell  Cleaners;  Lever 
Bros.;  Ovaltine;  Revlon;  Coca-Cola;  Dow 
Breweries;  Dominion  Carbide;  H.  J.  Heinz  Co.; 
Timex:  Massey-Ferguson;  Gattuso  Foods;  Tuck- 
ett's  Tobacco. 


CANADIAN        PRODUCERS 

MOTION  PICTURE  CENTRE  LIMITED 

577   Jarvis   .Street,  Toronto   5,   Ontario 
Phone:  W.A  4-8329 

Date  of  Incorporation:  1953 

G.  S.  Kedey,  President 
David  A.  Smith,  Writer-Director 
Robert  Stagg,  Sound  Department 
Mrs.  Margaret  Harris,  Office  Manager 

Services:  Motion  pictures  and  slidefilms  for 
TV,  industry,  sales  promotion,  staff  training, 
religious,  travelogues  and  public  relations  use. 
Facilities:  Auricon,  Arriflex  cameras,  Mag-t 
nasync  recording  equipment,  recording  studio, 
editing,  writing  and  screening  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  .Vric  Dimensions  in  Thinkiiuj; 
Partners  in  Profit  (Swift  Canadian);  Camnln 
Farm  Safety  Week  (Canadian  Retail  Farm 
Equipment  Dealers  Assn.);  .\'oel  (Imperial  Oil 
Ltd.);  Royal  Winter  Fair  (Ford  of  Canada); 
Highway  Housekeeping  (Ontario  Dept.  of  High- 
ways). Slidefilms:  Toward  the  Centre  (.Angli- 
can Church  of  Canada). 


SCOTT  PETERS  PRODUCTIONS 

200  Bay  St.,  Suite  322,  Toronto  1.  Ontario 

Phone:  E.M  2-3542 

Date  of  Organization:  July,   lOfiO 

Scott  Peters,  President 

Ted  J.  Sikorski,  Secretary-Treasurer 

Adam  Sikorski,  Vice-President 

Services:  Complete  production  and  writing  serv- 
ices for  35mm  theatrical.  35mm  and  16mm  in- 
dustrial, documentar.v  motion  pictures,  educa- 
tional; TV  commercials  and  promotion  and  de- 
velopment of  TV  series.  Facilities:  Subcon- 
tracted or  rented  until  early  1962. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion   Pictures:    Direct  .Artificial  Resjiirntinn 
(Safety   Supply   Co.);   Direct  Artificial  Respira- 
tion, revised  version    (Wilson   Safety  Products). 
(New  company — Organized  July,  1960) 


These  Exclusive  Review  Reports  Are 
o   Copyrighted   Business   Screen   Feolure 
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PETERSON    PRODUCTIONS    LIMITED 

121  St.  Patrick  St..  Toronto  2B,  Ontario 
Phone:  E.Mpire  2-3287 

Date  of  Organization:  1947 
Date  of  Incorporation:  1959 

Branch  Oflice:  Room  903,  245  West  55th  St.. 
New  York  19.  N.  Y.  Phone:  PL  7-9357.  John 
R.  Heaney,  Manager. 

Subsidiary:  Television  Editorial  Services,  125 
St.  Patrick  Street,  Toronto  2B,  Ontario. 
Phone:  EM  4-8297. 

S.  Dean  Peterson,  President 

Walter  J.   Rapson.  Secretary-Treasurer 

S.  Dean  Peterson,  C.S.C,  Director  of 

Photography 
Lawrence  Bartram,  Art  Director 
Derek  Smith,  Film  Editor 
Douglas  Kennedy,  Studio  Manager 

Services:  Production  of  35mm  film  commercials. 
Production  of  company  owned  TV  film  programs. 
Facilities:  Main  studio  51'  x  60'  x  21'.  insert 
studio  24'  X  24'  x  11';  complete  lighting  equip- 
ment; 35mm  and  16mm  cameras;  Crab  and  Fear- 
less dollies;  two  microphone  booms;  three  editing 
rooms  complete  with  35mm  and  16mm  Moviolas, 
etc.;  re-recording  and  dubbing  theatre;  two 
sound  rooms;  six-channel  mixing  console;  35mm 
and  16mm  magnetic  recorders;  four  35mm  mag- 
netic dubbers,  turntable;  Selsyn  interlock  for 
35mm  and  16mm  projection;  conference  room 
with  35mm  and  16mm  projection;  five  dressing 
rooms;  make-up  room;  dietician's  kitchen;  car- 
penters shop,  flats. 
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j  PETERSON   PRODUCTIONS:  CONT'D. 

RECENT       PRODUCTIONS       AND       SPONSORS 

TV  Commercials:  for  Kellogg's  Cereal,  Camay 
Soap.  PiUsbury.  Franco-American,  Allstate  In- 
surance. Ovaltine,  Salada-Shirriff-Horsey  ass'd 
ptnlucts  (Leo  Burnett  Co.);  Canada  Packers 
V.irk  Peanut  Butter.  Schick  Razors,  Purina  Dog 
Cliinv.  British  American  Oil  (James  Lovick  & 
Cm.);  Nestle  Chocolate,  General  Mills  Cereals. 
Vita  Pops  (Ronalds- Reynolds)  ;  Listerine,  Nescafe 
Citfee   (F.  H.  Hayhurst  Co.);   H.  J.  Heinz  Baby 

F is.    Buckingham    Cigarettes,    Molson's    Brew- 

ei  y,  Lever  Bros..  Pontiac  (MacLaren  Advg. 
C'>.):  Johnson  &  Johnson  Cough  Syrup.  Robin 
Hnnd  Flour  (Young  &  Rubicam  Ltd.);  and 
ethers. 


THATCHER   FILM   PRODUCTIONS 

S71  (I'tonnor  Drive,  Toronio  16,  Ontario 
Phone:  PLymouth  9-2711 

I'ate  of  Organization:  January,  1940 

Leslie  P.  Thatcher,  Owner  &  PiodKcer 

.'^MfviCES:  16mm  commercial,  industrial,  educa- 
^  nal,  medical  motion  pictures;  TV  programmes 
;iini  commercials  on  film.  Facilities:  All  equip- 
ni' nt,  facilities  and  personnel  necessary  for  all 
r.\  IK'S  of  Ifjmm  motion  picture  production. 

RECENT       PRODUCTIONS       AND       SPONSORS 

T\'  Films:  The  Viikii„ir,i  Cltn:  The  Liriny 
W'.rd,  series  of  12,  titled  Weather;  Salt;  Sheep; 
/."'■»  \ever  Faileth;  Decisiou;  The  Roomer; 
<  "  re-Ill ;  Seaivay;  What  Does  It  Profit  a  Man; 
I  "iks;  Variety;  Perfect  Love  (The  Salvation 
.■\niiy). 


WESTMINSTER   FILMS   LTD. 

4.57  Church  Street,  Toronto  '■>,  Ontario 
Phone:  WAlnut   I-.'JISS 

Date  of  Organization:  January,  19.59 

Miss  Lee  Gordon,  President 
Roy  Krost,  Producer-Director 
Don  Haldane,  Director 
Hal  Liddel,  Sales 
Paul   Morison,  Editor 

Services:  16mm  and  .*35mm  films  for  business, 
industry,  public  relations.  TV  and  theatrical  pro- 
ductions, TV  spots,  sound  slidefilms.  Facilities: 
Small  stage,  editing  room,  projection  facilities, 
sound  and  camera  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Onr  Man  in  Muskoka;  Theij 
Come  to  Huronia  (Ontario  Dept.  of  Travel  & 
Publicity);  An  Adrentnre  in  Taste  (Canada 
Dry  Ltd.);  Nomads  of  the  North  (Walt  Disney 
Productions).  Slidefilms:  A  Head  Start  in  Life 
(Dominion   Flouridators). 


QUEBEC:   Montreal 

S.   W.   Caldwell   Ltd. 

Suite  319,  1410  Stanley  St.,  Montreal, 

Quebec 
Phone:  AV  9-0.528 

Bud  DeBow,  Representative 

(See  complete  listing   under   Toronto,   Ont.) 


Crawley   Films   Limited 

1467  Mansfield  Street,  Montreal,  Quebec 
Phone:  A  Venue  8-2264 

Arnold   Shuster,  Manager 

(See   complete   listing    under    Ottawa,    Ont.) 


OMEGA   PRODUCTIONS   INC. 

1103  St.  .Matthew  St.,  Montreal  23,  Quebec 
Phone:  WEllinston  7-3.525 

Date  of  Incorporation:  1951 

T.  S.  Morrisey,  President 
Pierre   Harwood,   Vice-President 
Leonard  M.  Gibbs,  Secretary-Treasurer 
Robert  L.  Harwood,  Director  of  Sales 
Henry  A.  Michaud,  Director  of  Production 
John  Burman.  Chief  Engineer 
Lise  Caron,  Chief  Editor 
Denis  Mason,  Chief  Cameraman 
Bernard   Letourneau,  Chief  Electrician 

Services:  Educational,  industrial,  sales  promo- 
tion, theatrical,  and  television  motion  pictures. 
Facilities:  16mm  and  35mm  cameras,  tape  and 
film  recording  equipment,  projection  and  editing 
facilities,  sound  shooting  stage,  animation  depart- 
ment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  The  Foreman,  four  versions  (Bell 
Telephone  Co.  of  Canada  Corp.).  TV  Films: 
Professor  Calculus,  series  of  26;  L'Art  et  son 
Secret,  series  of  13;   Conrrier  du  Roy,  series  of 

5  (Canadian  Broadcasting  Corp.).  TV  Com- 
mercials: (Series)  :  for  DuPont  of  Canada, 
Canada  Starch  Co.,  Dow  Brewery  Ltd.,  B.  Houde 

6  Grothe  Ltd.  (Vickers  &  Benson  Ltd.);  Camp- 
bell Soup  Co.  Ltd.,  Trans  Canada  Airlines,  Mol- 
son's Brewery  Ltd.,  Imperial  Tobacco  Co.  of 
Canada  Ltd.,  Montreal  Trust  Co.,  Canadian  In- 
dustries Ltd..  John  Ritchie  Co.  Ltd..  Lever  Bros. 
Ltd.,  Wabasso  Cotton  Co.  Ltd.,  Tilden  Rent-A- 
Car  (Cockfield,  Brown  &  Co.);  Canadian  Pacific 
Airlines,  Church  &  Dwight  Ltd.,  Imperial  To- 
bacco Co.  of  Canada  Ltd.,  Federal  Government 
Canada  (McKim  Advg.  Ltd.)  ;  Burlington  Hosi- 
ery Canada  Ltd.  (Donahue  &  Coe  Ltd.);  Kraft 
Foods  Ltd.  (J.  Walter  Thompson  Co.  Ltd.)  ; 
Vervants    Rugs    Ltd.    (Industrial    Advg.    Agcy.). 


QUEBEC:  Quebec  City 


LES   FILMS   LAVOIE 

477  Dolbeau  .St.,  Quebec  City,  Quebec 
Phone:  683-7601 

Date  of  Organization:   1949 

Hremenegilde  Lavoie,  Director 

Richard  Lavoie,  Asst.  Dir.  &  Prod.  Mgr. 

Therese  Richard,  Secretary 

Services:  Producers  of  motion  pictures;  indus- 
trial, educational  films  for  TV  commercials. 
Translations.  Facilities:  Full  production  facili- 
ties for  all  phases  of  motion  picture  photography. 
Studio,  sound  studio,  recording,  editing,  anima- 
tion. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Produit  de  Sante  (Laiterie 
City,  Quebec;  Old  Quebec  Gatetcay  to  Canada's 
New  Wealth  (Le  Soleil  Ltee)  ;  Ancillae  Domini 
(Sisters  Servant  of  the  Holy  Heart  of  Mary); 
Itarnitak;  Operation  Survie,  montage  and  post 
syne  (T.  Beaudoin,  Montreal). 


Prodiielion  Itt'viow  Copies 

tor   year-around   buyer   reference 

^:  Extra  copies  of  this  useful  11th  Annual 
Production  Review  issue  may  be  obtained 
from  Chicago  office  of  publication  at  only 
$2.00.  This  annual  edition  is  included  (with 
other  special  feature  issues)  in  all  regular 
subscriptions  at  only  $3.00  per  year  (do- 
mestic) ;  $4.00  annually,  outside  U.  S. 
Send  check  with  order. 


BUSINESS     SCREEN 

INTERNATIONAL 

Section  Two 

Film   Producing   Companies 

Outside   the   Continental 

United  States  and  Canada 

• 

Argentina   page    158 

Australia    165-168 

Denmark  163 

England    159 

Finland   163 

France  160 

Germany 161 

Holland  162 

Hong  Kong  168 

Japan   166 

Kenya  165 

Malaya  168 

Mexico    158 

Norway 164 

Peru    159 

Spain    163 

Sudan  165 

Sweden  164 
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CANADA  IS 
A  FOREIGN 
COUNTRY 

Canada  is  the  United  States" 
best  friend  and  best  customer 
—  but  it  is  a  "foreign"  country 
with  its  own  identity,  its  own 
customs  and  its  own  national 
outlook.    Wise    Americans 
recognize  this  fact  and  tailor 
their  message  to  Canadians. 

When  it  comes  to  films,  most 
choose    Crawley's,    Canada's 
largest  film  production  com- 
pany. 

^^€tmieu  ^ilmA  SBhftiled 


181   Eglinton  Ave.  E. 
Toronto,  Ontario 


19  FAIRMONT  AVENUE 
OTTAWA,  CANADA 


1467  Mansfield  St. 
Montreal,   Quebec 


PRODUCTION      IN      L  A  T  I  N  -  A  M  E  R  I  C  A 


JfC2  iJk*f    C  PUERTO    RICO 


MEXICO 


* 


TIESLER 

PRODUCTIONS 

Presently  serving 

clients 

for  whom  we  have  produced 

at  least  three— or 

more— 

successful  motion 

pictures. 

304  EAST  52nd  STREET 

NEW  YORK  22,  N.  Y. 

PLau  5-7364 

Alexander    Film    Co. 

Balderas    36-602,    Mexico    D.    F., 

Mexico 
Phone:    10-33-72 

(See  listing  under  Colorado) 


AUDIOVICENTRO 

Ave.    Cuauhtemoc    226,    Mexico    7, 

D.  F.,  Mexico 
Phones:   10-25-13;   10-30-29 

Cable:   AUDIOVICENTRO 

Date  of  Incorporation:   1956 

Dr.  David  Grajeda.  President 
Director 

Services:  Spanish  versions  of  for- 
eign films.  Optical  and  magnetic 
sound  recording.  Dubbing.  .Anima- 
tion. Documentary,  scientific  and 
educational  film  production.  Audio- 
Vex  system  (slides  and  records). 
TV  commercials.  Titling.  Distribu- 
tion of  Spanish  language  films.  Fa- 
cilities: Sound  studios;  Arriflex. 
Bolex,  Cine-Kodak  Special  cameras: 
.\mpex:  Magnasync.  RCA  sound: 
VI-Mex  titles  system. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Agricnltara, 
series  (International  Cooperation 
Admin.) ;  Opcraciou  Prosfatectomia 
(Ayerst  Labs.)  ;  Untitled  series  of 
10  educational  (University  of  Mex- 
it"!.  Filmstrips;  La  Saliid,  series 
I  .American  Embassy);  Untitled 
sewing  series  (McGraw-Hill  Book 
Co.). 


R.   K.   TOMPKINS  Y 

ASOCIADOS,   S.   A.   de  C.  V. 

Cuauhtemoc   60,   Mexico   7,   D.   F., 

Mexico 
Phone:   10-01-75 

Date  of  Organization:   November, 
1952 

R.   K.   Tompkins,   Managing 

Director 
N.   P.   Rathvon,   Chairman   of  the 

Boa  rd 
F.  K.  Anderson,  General  Manager 
John  Page,  Sales  Manager 

Services:  Production  of  live-action 
and  animated  commercials  and  docu- 
mentaries. Revoicing  of  TV  pro- 
grams and  feature  films  in  Spanish. 
Weekly  newsreel.  Facilities:  Acme 
and  Oxberry  animation  stands; 
Mitchell  and  .Arriflex  cameras  with 
synchronous,  variable  speed  and 
stop-motion  motors;  Stancil-Hoff- 
man  and  Magnasync  magnetic  re- 
cording systems;  RC.A  sound  chan- 
nel;  1000  sq.  meter  stage. 

RECENT   PRODUCTIONS   AND    SPONSORS 

Theatre  Screen  &  TV  Commer- 
cials: fur  Ford,  General  Motors, 
Revlon,  Sanka  Coffee,  Carnation, 
Goodyear  Tires,  Bourgeois,  Gillette, 
Pepsi-Cola,  Lemont  Shirts,  Phillips, 
R.C.A.,  Celanese,  Hunt's,  Viceroy. 


Alexander   Film   Co. 

Edificio  EI   Imparcial,  Calle  Com- 

ercio  4.S0,  San  Juan,  Puei^o  Rico 

Phone:  3-2898 

Haskel    Marshal,   Res.   Vice.-Pre».\ 

(See  listing  under  Colorado) 


if  cr:  ut  rf  c 


SOUTH     AMERIC 


ARGENTINA 

AUDIO   VISUAL 

ARGENTINA 

Alsina    153.")    -6°-603  604,    Buenos 

.Aires,  -Argentina 
Phone:  46-0112;  46-0364 

Date  of  Organization:    May,  1957 

Arnold    E.    Mirkowicz,   Owner,   in 

Charge  of  Management 
Mario  Marino,  Associate,  in 

Charge  of  Design 
Patricio  R.  Azcuenaga,  Assoe.,  in 

Charge  of  Analysis 
Eduardo   Zavalet,   Associate,   in 

Charge  of  Production 

Services:  Two  divisions — Film  com- 
mercials unit  producing  film  spot 
commercials  for  TV  and  screen 
advertising;  General  A-V  services 
including  industrial  motion  pictures, 
sound  slidefilms,  filmstrips,  special- 
ized art,  special  advertising  advisory 
services.  Facilities:  Two  35mm 
animation  stands,  complete  with  spe- 
cial filmstrip  attachment;  two  16mm 
cameras,  one  35mm  camera;  these 
cameras  for  live  action  and  stop- 
motion;  stage,  sound  and  editing 
room;  slide  photography  unit:  slide 
and  filmstrip  printing;  staff  of  25. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  PiCTlRES:  .4  cada  barba  le 
llega  sii  Philips  (Philips  .Argentina 
S.  A.);  Golden  Service  (Braniff 
International  Airways,  S.  A.);  The 
1961  (Peugeot  Argentina  S.  A.); 
Fair  Hospitality  (Bols  .Argentina 
S.  A.);  Thousand  Wells  (South- 
eastern Drilling  Co.)  ;  Doble  W 
(Hiram  Walker  &  Sons);  Safety 
in  Drilling  (Shell  Petroleum  Ltd.); 
Motivation  (Tecnica  Industrial  Ar- 
gentina). Slidefilms:  Safety  in 
Drilling  (Shell  Petroleum  Ltd.); 
Motivation  (Tecnica  Industrial  Ar- 
gentina); Inside  the  Atom  (Buenos 
Aires  Univ.). 


BOLIVIA 

Potomac   Films,    Inc. 

Casilla  55.') 

La   Paz.   Bolivia 

Kenneth  Wasson,  Repr. 
(See  complete  listing  under 
Washington,  D.  C.) 
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ISOUTH     AMERICA: 


PERU 

I  ESTUDIOS 

I  CINEMATOGRAFICOS    ROSELLO 

P.  0.  Box  3116.   Lima.   Peru 
Phone:  30-553 

Date   of   Organization:    1952 

Jose  Maria  Rosello,  President  and 

Treasurer 
R.   De   Nardo.   Vice-President 
Luis  Rosello.  Prodnction  Mgr. 

Services:    Complete    proiiuction    of 


films,  black  &  white  and  color,  35- 
mm  and  16mm,  travel,  newsreel,  TV 
commercials,  artistic,  productions 
(drama,  comedy,  musical),  docu- 
mentary, etc.  Facilities:  16nini  and 
35mm  cameras,  lighting,  sound 
truck,  magnetic  and  optic  sound, 
b&w,  35mm  and  16mm  developing 
laboratories,  etc.  All  services. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  Ayer  y  Hoy 
(Laboratories  Lusa) ;  Accidentes 
Elect ricos  (Ministerio  Salud  Pub- 
lica)  ;  Convencion  Autos  Ford  (Ford 
Autos);  Misslyn  (Cox  Brothers). 
Theatre  Screen  &  TV  Commer- 
cials :  More  than  200  for  various 
clients. 


illlllllllllllllllllllllllllll 
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MUM 


FILM       PRODUCTION       IN       EUROPE 


AUSTRIA 

Rampart  Associates,   Inc. 

Bergmillergasse     8,     Vienna     89, 

.\ustria 
Phone:  92-48-324 

(iunther  von    Fritsch, 
Executive  Producer 

(See  listing  in  New  York  City) 


V^  cniB-Af  c 


ENGLAND 


HALAS  &  BATCHELOR 
CARTOON   FILMS,   LTD. 

Lysbeth      House.      .Soho      Square, 

London  W.   1.   F]n<;land 
Phone:  GERrard  7B81-2-3-4 

Date  of  Organization:   1941 

Studios:  Dean  House,  2,  3  &  4 
Dean  Street,  London  W.l.  Ani- 
mation Stroud.  Church  Road. 
Caincross,  Stroud,  Gloucester. 

Branch  Offices 

New  York  :  c,  o  Louis  de  Roche- 
mont  Associates,  Inc.,  380  Madi- 
son Ave.,  New  York  17.  Phone: 
Oxford  7-0350.  Illinois:  134 
North  LaSalle  St.,  Suite  1300, 
Chicago  2.  Phone:  Financial 
6-4384.  John  C.  0  b  e  r  1  y. 
France:  Cinestyl,  400,  Rue  St. 
Honore,  Paris  le.  Phone:  Opera 
91-26.  M.  Jean  Naudet.  West 
Germany:  Lumina  Propaganda, 
Dusseldorfer  Strasse  1,  Frank- 
furt (Main).  Phone:  33-45-26. 
Robert  MuUer.  Holland:  32 
Marsmanstraat  Weesp,  Amster- 
dam. A.  C.  Standen. 

John  Halas,  Director 
Joy  Batchelor,  Director 
S.  Eckman,  Jr.,  C.  B.  E., 
(U.  S.  A.),  Director 

Services:  Staff  of  65  for  animated 
film  production  for  advertising  and 
entertainment  for  television  and 
cinema.  Industrial,  public  relations 
and  educational  films.  Facilities: 
Studio  for  both  celluloid  animation 
and  3-dimensional  puppet,  model 
animation.  Five  animation  cameras, 
including  an  Oxberry;  3  model  cam- 
era setups.  Editorial  and  projection 
equipment  for  35mm   and    16mm. 


HALAS   &    BATCHELOR:   CONT  D. 

RECENT    PRODUCTIONS   AND    SPONSORS 

Motion  Pictires:  Fi.c  lUtlir.  F^r 
Worse  (N.  V.  Philips'  Gloeilampen- 
fabrieken)  ;  Dam  the  Delta  (Nether- 
lands Government).  TV  Films: 
Hahatale,  series  of  13;  Snip  and 
Snap,  series  of  14  (A.  B.  C.  Tele- 
vision Ltd.).  TV  Co.mmercials:  for 
various  clients  and  advertising 
agencies. 


KINOCRAT  FILMS   LIMITED 

85   Cromwell   Road,   London 

S.W.7,   England 
Phone:   FRObisher  2242-3-4 

Date  of  Organization:  1937 

Associate  Companies:  Photo- 
graphic Illustration  Limited; 
Sixteen  Ser\'ices  Limited. 

Gerald  Cookson,  FIBP.  Managing 

Director 
Brian  Gibson.  FIBP,   Technical 

Director 
Innes  Watson,  Sales  Director 
Ann    Martin.   Prodnction 

Controller 
Odran  Walsh.  Head  of  Script 

Department 

Services:  Production  of  16mm  tech- 
nical, industrial,  sales.  TV  and  all 
other  films  for  specialized  purposes 
from  script  to  screen,  except  proc- 
essing. Through  associate  compa- 
nies provide  still  photography,  film 
strips,  studio  and  production  facili- 
ties for  industrial  units,  recording, 
titling,  animation,  editing,  shooting, 
etc.  Facilities:  Two  sound  stages; 
full  16mm  editing  and  animation 
equipment;  scripting;  recording  stu- 
dio with  dubbing  and  postsyncing; 
preview  theatre;  16mm  Arriflex 
cameras ;  permanent  technical 
crews.  Represented  in  Manchester 
and  Birmingham,  England;  South 
.Africa,  Australia  and  Canada. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Highland  Fling 
(Castrol  Motor  Oils,  C.  C.  Wake- 
field Ltd.)  ;  /"  Tieo  Dimensions 
(National  Cash  Register  Co.  Ltd.); 
Plan  for  Progress  (John  Lysaght's 
Bristol  Works  Ltd.)  ;  Racing  and 
Roaderaft  (Temple  Press  Ltd.)  ; 
Dustbins  Get  the  Sack  (Reed  Paper 
Group).  Additional  sponsors,  no 
titles  indicated:  Government  De- 
partments— H  e  a  1 1  h.  Agriculture, 
Foreign  Office,  Colonial  Office,  Cen- 

LISTING    CONTINUES    NEXT     PAGE 


TEL- Animastand 'with  Electronic 

ANIMATION  and  SPECIAL  EFFECTS  CAMERA 

Greatest  \aluf  in  the  Low  Cost  Field! 

TEL  Animastand  is  world  famous— the  most  economical  solution 
to  all  animation  and  special  effects  problems  in  Motion  Pictures 
and  Television.  Embodies  features  of  photo  enlarger,  movie  cam 
eras,  micrometer,  railroad  roundhouse  and  all  movements  asso 
dated  with  much  higher  priced  stands.  Every  type  of  variation  for 
trick  photography  and  optical  effects  such  as  pans,  angle 
shots,  montages,  zooms,  matching  zooms,  spins  and  quick 
closeups  are  accomplished  by  simply  raising  or  lowering 
the  camera— as  well  as  Animation,  Special  Effects,  Titles, 
Stills.  Film  Strips.  Cartoons,  Enlarging,  Etc,  Operator  can 
also  work  comfortably  in  sitting  position 

A  camera  fitted  to  a  movable,  counterbalanced  vertical 
carriage  photographs  the  art  work.  Will  accept  even  the 
heaviest  16mm  or  35mm  camera  (Acme  with  stop  motion 
motor  Illustrated),  Accuracy  is  assured  through  precise 
registration  of  art  work.  The  only  difference  between  TEL 
Animastand  and  the  very  expensive  models  is  primarily  a 
few  rarely  used  special  features. 


Electronic  Zoom  Control  j; 

f  eolures: 
Adjustable  Dynamic  Braking 
Constant  Motor  Torque  at  any  speed 
Instant  Response  at  any  position 
Infinite  Variable  Speeds 
Basic    Title    Stand  $1495 

Basic  Stand  with  Compound  $2995 
Basic   Stand,    Compound. 


Electronic  Zoom 
Electronic    Zoom 

l-V'V  fe  /or  brochure 


$3740 
$  750 


S.O.S.  CINEMA  SUPPLY  CORP. 

Dept.   H.  602  West  52nd  St..  New  York  19.  N.Y.— PLaza:  7-0440— Cable:  SOSound 

Western  Branch:   6331   Hollywood  Boulevard.   Hollywood  28.   Calii.  —  Phooe:   HO  7-2124 


Studios  Incorporated  ,?J  K'esl  46th  Street  New  }  ork  36.  New   York  llldson  2-3606 

1960  —  Honors  for 
Distinctive  Motion  Pictures 

from  the  United  States: 

•  San    Francisco   Film   Festival 

•  National   Visual   Presentation 

Association    (2   Awards) 

•  Art   Directors   Club 

of    New   York    (4    Awards) 

•  American    Film    Festival 

from   England: 

•  London    Film   Festival   (2   Awards) 

•  British   Film  institute 

from  France: 

•  Tours   Film   Festival   (2  Awards) 

•  Cannes-Annecy   Film    Festival 
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musifex  inc 

45  w.  45  St.,  n.  y.  c. 


E  N  G  LAN  D 


BRAND   NEW 

MUSICAL  SOUND   EFFECTS 


M 


"■■WbJTd 


•  A  unique  and  inexpensive  library  of 
musical  sound  effects  Is  now  available  on 
two  LP  records  (4  sides)  for  outrlgfit 
sale  witfi  full  rigfits  for  any  use. 

•  Pings,  beings,  drum  rolls,  cymbal 
crasfies,  tympani  slides  and  booms, 
celeste  bridges,  xylopfione  gllsses  and 
slide  whistles — practically  any  musical 
effect  required. 

•  Particularly  useful  for  accenting 
Important  points  In  Industrial  and  televis  en 
films.  TV  commercials  and  slldefllms 

FLY -PHONE -WIRE -WRITE   NOW 


Sa^  ^cU^ 


ci  6-4061 


16  mm  ADDITIVE  COLOR  PRINTING 

Your  16mm  color  productions  deserve  the  finest  color 
printing  available.  Investigate  TRIAD'  scene-to-scene 
additive  color  control  printing  for  your  next  production. 


Complete  brochure 
ond  puces  on  requesf 


jfuZtHwe^t  ^'^1^  LABORATORY,  inc. 

3024    FORT   WORTH   AVENUE  •    FEOtRAL    1-8347   •   DALLAS    II,   TEXAS 


KINOCRAT   FILMS:  CONT'D. 

tral  Office  of  Information;  Anglo- 
American  Corp.;  British  Aluminium 
Co.  Ltd.;  British  Broadcasting 
Corp.;  British  Oxygen  Co.  Ltd.; 
Heinz  Ltd.;  Holland  and  Hannen 
and  Cubitts  Ltd.;  Universal  Sky- 
tours  Ltd.,  etc. 


* 


Marathon    News 

73  Delaniere  Road,  London 
W..5,   England 

Maurice  Ford,  in  charge 

(See  listing  in  New  York  City) 


# 


Washington   Video 

Productions,    Inc. 

203    Regent    Street.    London    Wl, 
England 

Howard  Connell,  Represetitatire 

(See  complete  listing  under 
Washington,  D.  C.) 

WORLD   WIDE  ANIMATION 
LTD. 

'M   Cursitor  Street.   London   E.C.4, 

England 
Phone:  HOlborn  4683-4-.1-6-7 

Date  of  Organization:   19.5-5 

Hindle  Edgar,  Managing  Directnr 
James  Carr,  Director 
V.  L.   Price,  Secretanj 

Services:  Animated  cartoon  and 
puppet  films,  film  credits  and  titles. 
Facilities:  Same  as  World  Wide 
Pictures   Ltd. 

RECENT   PRODUCTIONS    AND    SPONSORS 

Motion  Pictures;  Untitled  diagram 
and  cartoon  films  for  Unilever  Ltd. ; 
Central  Office  of  Information;  Phil- 
ips-Eindhoven. TV  Commercials: 
for  various  clients. 


WORLD   WIDE   PICTURES   LTD. 

;i4   Cursitor  .Street,   London    E.<'.4, 

England 
Phone:   HOIhorn    4683-4-.">-6-7 

Date  of  Organization:  1942 

James  Carr,  Managing  Director, 

Exrcntivc  Producer 
Hindle  Edgar,  Company  Director, 

Producer 
V.  L.  Price,  Company  Director, 

Company  Secretary 

Services:  35mm  and  16mm  spon- 
sored public  relations,  documentary, 
training  and  sales  films  for  indu.s- 
try  and  (Jovernment  departments. 
TV  programs.  Facilities:  Theatre 
and  cutting  rooms  at  Cursitor  Street 
(fully  equipped).  Studio  and  record- 
ing theatre — Western  Electric,  at 
Clapham   S,W.4. 

RECENT   PRODUCTIONS    AND    SPONSORS 

Motion  Pictures:  Stau  Opening 
of  ParlUrmrnt  (Central  Office  of 
Information);  Outline  of  Deter- 
gencii  (Unilever  Ltd.);  Fuel  for 
the  Future  (Philips-Eindhoven); 
Keros.nc     (Shell    Petroleum    Ltd.); 


WORID   V^IDE:   CONTINUED 

Milk  is  Big  Business  (Milk  Market- 
ing Board);  Arid  Lands  (UNE- 
SCO). 

WORLD    WIDE   TELEVISION 

FILM   SERVICES   LTD. 

34  Cursitor  Street,  London  E.C.4, 

England 
Phone:  HOlborn  4(>83-4-.5-B-7 

Date  of  Organization:   1957 

Douglas  Kentish,  Managing 

Director 
James  Carr,  Director 
Hindle   Edgar,  Director 
V.  L.  Price,  Secretary 

Services:  All  types  of  TV  and 
cinema  advertising  films.  Facili- 
ties: Same  as  World  Wide  Pic- 
tures Ltd. 

RECENT    PRODUCTIONS   AND   SPONSORS 

TV  Commercials:  Serviced  various 
clients  during  1900  through  the 
majority  of  principal  advertising 
agencies. 


FRANCE 


CINEMA   et    PUBLICITE- 

Societe   Anonyme 

24    .Avenue   Marceau,   Paris   Seme, 

France 
Phone:  BALzac  21-28 

Date  of  Organization:   1939 

Jacques   Meynot,  President 
Jacques  Zadok,   General  Manager 
Charles    Peiffert.   Manager 
Pierre  Picherit.  Foreign  Dept. 
Guy  Brun,  Maurice  Chatelain, 
Pierre  Grimblat,  Christian   Du- 
valeix,    Robert    Gudin,    Bernaid 
Lemoine.  Producers 

Services:  .Advertising  films,  35mm 
Eastmancolor  and  b&w  for  commer- 
cial TV  and  cinema — live  action 
and  stop  motion.  Facilities:  Ex- 
hibition of  advertising  films  in  cine- 
mas. Exclusive  screening  rights  in 
1432  cinemas  in  France,  550  in 
North  Africa,  160  in  West  Africa, 
30  in  Equatorial  Africa,  19  in 
Madagascar. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Theatre  Advertising  Fil.ms:  Dn- 
valeix  en  Plein  Cirage-  Record  Mon- 
dial (Hoover  Washing  Machine); 
Lcs  conseils  de  I'oncle  Hippolytc, 
series  of  7  (Paic)  ;  Fraicheur  dc  la 
vie  (Frigidaire,  General  Motors, 
France)  ;  C'esi  elle.  series  of  5  (La 
Regie  Francaise  des  Automobiles 
Renault)  ;  Untitled,  series  of  7 
(Colgate  Toothpaste);  Untitled, 
series  of  3  (Cadum  Palmolive).  TV 
Co.mmercials:  (series)  for  Philips; 
Lincoln  Tobacco;  British  .American 
Tobacco;  Aspro;  Phillips  Petrole- 
um; Delco-Remy;  Chevrolet,  and 
others. 


Halas  &   Batchelor 
Cartoon   Films,   Ltd. 

Cinestyl.     4UU.     Rue    St.     Hunuru. 

Paris  le.  France 
Phone:  Opera  91-26 

M.  Jean  Naudct,  Representative 

(See  complete  listing  under 
London.   England) 
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FRANCE 


Robert   Lawrence 
Productions 

5  Avenue  Velasquez 
Paris  8e,  France 

Jacques  de  Faramond, 
Genna!  Manager 

(See  listing  under  New  York  City) 


lES   ANALYSES 
CINEMATOGRAPHIQUES 

6  rue   Francois  Premier 

Paris  Seme,   France 
Phone:   BALzac   40-58 

Date  of  Organization:   1947 

Georges   Roze,  General  Manager 
Jean   Vincent,   Sales   Manager 
Robert  Arquer,  Production  Mgr. 

Services  &  Facilities:  Department 
Production  and  Realization:  Docu- 
mentaries, industrial  and  sales  pro- 
motion films,  16mm  and  35mm  and 
filmstrips.  Department  Ultra- 
Ralenti:  Studios  with  high  speed 
Kodak  camera.  Department  Film : 
Editing,  titles,  effects,  synchroniza- 
tion, dubbing  (cutting  rooms,  pro- 
jection rooms).  Department  Equip- 
ment: Authorized  dealer  for  Bell 
&  Howell.  Department  Edition: 
Diffusion  and  sale  of  sales-training 
films. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTIo.v  Pictures:  Mnimitrii — Girl 
i:l  Tahiti;  Spring  in  Paris;  T ruvel- 
ling  Thriuigh  France  (Air  France)  ; 
T-'iitez  Que  Diable  (Arthur  Mar- 
tin). Slidefilms:  Jotiez  Gagnant; 
[>•  iix  Rones  .  ■  .  Vne  Vie;  L'Auto- 
ninhile  D'Hier  A  Aujonrd  'Hui 
(Mobil  Oil  Francaise). 


LES   FILAAS   PIERRE  REMONT 

:i5    rue    Washinston,    Paris    Seme, 

P'rance 
Phone:  ELYsees  95-70 

Date  of   Organization:  July,   1949 
Date  of  Incorporation:  June,  1956 

Pierre  Remont,  President 
Raymond  Barre,  Business 

Manager 
Monsieur  Dimka,  Co-Prodncer 
Albert  Champeaux,  Director, 

Animation   Department 
Jean-Pierre  Ganancia, 

Production  Manager 
Raymond    Kerba,   Producer 
Philippe  Condroyer,  Producer 

Services:  Production  of  motion  pic- 
tures and  commercials;  live,  anima- 
tion, cartoon,  stop-motion,  special 
effects.  Facilities:  Two  studios; 
animation,  special  effects,  art  de- 
partments; cameras,  etc. 

RECENT   PRODUCTIONS   AND    SPONSORS 

Programs  &  Co.mmercials:  Jenx  de 
Volniit  (Ste  Shell-Berre,  France); 
Lijington  (Lexington,  Holland); 
Stop — Encomhrcment  (M  i  c  h  e  1  i  n, 
France);  Paris — Tokyo;  New  York 
— Stockholm  (Pond's,  Geneva); 
Xrw  York — Stockholm  (Kodak, 
Xew  Y'ork);  Lights  of  Paris  (Re- 
nault, France);  Park  Band  (Piels, 
New  Y'ork)  ;  Prefontaine  (Ste  Du- 
bonnet. Fi-ance). 

These  Exclusive  Review  Reports  Are 

Copyrighted   by   Business   Screen 


Marathon    Newsreel 

12   Rue  Lapegrere,  Paris 
18  E,  France 

Jean   Magny,   in   charge 

(See  listing  in  New  York  City) 

Vavin,    Inc. 

(Video    &    Visual 

Information    Filmsi 

72  Boulevard   Raspail,  Paris 

XVI,  France 
Phone:   LITtre  99-61 

Mme.  Yvonne  Oberlin,  Manager 

(See  listing  in  New  York  City) 


Monckeberjistrasse    19,    Hambur 

I,  Germany 
Phone:  33-72-27 

Date  of  Organization:  1959 

Associated  Companies:  Central- 
film  A  S,  Copenhagen,  Den- 
mark. Oy  Centra-film  Ab,  Hel- 
sinki, Finland.  Centralfilm  A/S, 
Oslo,  Norway.  .\B  Centralfilm, 
Stockholm,  Sweden. 

Erik  F.  Gustavsson,  General  Mgr. 

Services:  Production  of  motion  pic- 
tures, slidefilms.  Facilities:  Neces- 
sary equipment  for  film  production. 


recent  productions  and  sponsors 

Motion  Pictures  &  Other  Activi- 
ty: Untitled  for  Lintas  (Unilevers 
Advg.  Co.);  Henkel;  Mason  & 
Ferguson;  J.  Walter  Thompson; 
McCann-Erickson.  Also  see  listings 
of  Associated  Companies. 


Halas  &  Batchelor 
Cartoon    Films,   Ltd. 

Lumina    Propaganda, 
Dusseldorfer  Strasse  1, 
Frankfurt    (Main),    West 
Germany 

Phone:    33-45-26 

Robert  Muller,  Representative 

(See  complete  listing  under 
London,  England) 


LAUX  TONBILDSCHAU   KG. 

An  der  Hauptwache  (.Schiller- 
strasse  2),  Frankfurt  (Main), 
West  Germany 

Phone:    Frankfurt    (Main)    27441 

Date  of  Organization:   1947 

Helmut  Laux,  President 
Achim  Koch,  Vice-President 
Ehrenfried   Fischer,  Production 

Manager,   Sound   Slidefilms 
Wolfgang  Fuchs,   Technical  Prod. 

&  E.rport  Manager 
Dr.  Herbert  Koch,  Manager,  Sales 

Promotion    Dept. 
Dr.  Paul  Koch,  Administration 

Director 
Werner   Harzer,  Art,  Animation 

Director 
Erik    Fenn,   Manager   of 

Photography  Dept.  (Continued) 


BRUCE     HENRY 
Motion  Picture  Scripts 


17329    CASTELLAMMARE    DRIVE 
PACIFIC    PALISADES,  CALIFORNIA, 
GLADSTONE   4-2310 
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LaBelle  Combines  Film-strip  and  Tape  in  the 


'Tutor"  Automatic  Audio- Visual  Projector 

InfrodnceK   n   »w    Dlmonslon    for   Trpalivp    Imnglnation! 


Think  of  it — no  records  to  break, 
change,  jump,  wear  out  or  cause 
accidental  tripping  of  the  picture 
change  due  to  similar  frequencies 
on  the  recording.  Think  of  it — no 
tape  threading  .  .  .  simply  slide  in 
cartridge  and  go.  The  story  un- 
folds continuously  and  automati- 
cally ...  the  story  you  so  proudly 
produced  is  presented  with  bril- 
liant pictures — high  fidelity  sound 
— fully  automatic. 

Unleash  your  bold  new  ideas 
for  punch  and  drama.  Sequence 
shots  add  animated  action,  charts 
built  up  in  separate  scenes  save 
the  punch  picture  for  the  punch 
line.  The  silent  signal  on  a  separate 
track  on  the  tape  commands  a  new 
picture  to  appear  .  .  .  always  in 
perfect  synchronization  to  the 
sound. 

No  longer  is  "Costs  too  much!" 
a  deterrent.  Now  this  type  of  live, 
actionized-projection  program  can 
be  made  to  meet  the  most  restric- 


LaBelle  "Tutor"  with  cartridge — 
also  in  reel  type  tape 

live  budget.  No  longer  is  "Not 
ready  yet!"  a  valid  reason  for  de- 
lay. Now  story  and  pictures  can 
be  brought  up  to  the  minute  and 
inexpensively  at  that,  whether 
there's  a  new  addition  being  plan- 
ned, or  a  new  executive  starting 
soon,  or  a  new  product  going  to 
be  introduced,  or  a  change  in 
packaging  or  design  planned. 

See  and  hear  a  LaBelle  "Tutor" 
...  get  the  facts — arrange  for 
demonstration.  Write  to  LaBelle 
Industries.  Inc.,  Dept.  B,  Ocono- 
mowoc,  Wisconsin.  (Adv.) 


IN  THE  PACIFIC 
NORTHWEST  IT'S 
RARIC  FILM 
PRODUCTIONS 

•  For  complete  productions      •  For  topflight  writing 

•  For  superb  photography      •  For  sound  stage 

•  For  Westrex  Sound  Recording 

•  For  art,  layout,  production  &  animation 

•  For  expert  cutting      •  For  library  scenes 

Rarig  Film  Productions 

5510  University  Way     •      Seattle,  Washington      •      LAIieview  2-0707 


GERMANY 


HOLLAN  D 


lAUX  TONBILDSCHAU:   CONTD. 

Services:  Proiiuieis  of  sound  slide- 
films  for  business  and  industry, 
domestic  and  abroad.  Facilities: 
Necessary  equipment  and  personnel 
for  production  of  .slidetilms. 

RECENT   PRODUCTIONS    AND   SPONSORS 

SLiriEFiLMS:  Mit  imiig,,-  Mmschen 
mihr  Arbeit  bi  iriiltiytii  (Interna- 
tional Business  Machines);  Das 
iieiic  Fahrerlcbnis — Kaiiitciii  mit 
Hiiitrn-Matic  ( Opel )  ;  Hostalen 
(Farbwerke  Hoechst) ;  Litgen  Sie 
rictitig  mit  Ihrem  Geivinn  (Con- 
tinental); Das  Rad  des  Schicksals 
(Coca-Cola). 

Potomac   Films,   Inc. 

^  Martiusstrasse. 

Munich,  West  Germany 

Dr.  Norman  P.  Schenker, 
Representative 

( See  complete  listing  under 
Washington,  D.  C.) 


HOLLAND 

CARILLON   FILMS   N.V. 

Koninffinnelaan   !.">,  Rijswijk, 

(The  Hague),   Holland 
Phones:     98676.1-6-7     The     Hague 

Cable   Address:    CarillonFilms 
TheHague 

Date  of  Organization:   October, 
1949 

Ted  de  Wit  and   Gerard  J.   Rau- 

camp.  Managing  Direetors  and 

Executive   Producers 
H.  G.  C.  Bergman,  General 

Manager 
John  van  der  Steen,  Script  & 

Xarration    Dept.   Head 
Prosper  Dekeukeleire,  Camera 

Department  Head 
Nico  van  Baarle,  Art  Director 
Peter  Konings,  Sound  Depart- 
ment  Head  &   Foreign    Version 

Dubbing  Service 
Eva  van  Beverwijk,  Editing 

Department   Head 
Andre  de  Vries,  Animation 

Department  Head 
Puck  Vrolijk,  Commercial  Still 

Photographg  Dept.  Head 
M.  J.  Gascard,  Administration 

Department  Head 

Services;  Complete  production  serv- 
ices from  script  to  screen  in  3.5mm 
and  IGnim  color,  live-action,  anima- 
tion and  soundslides.  Specialists  in 
public  relations,  tourist  and  sales 
promotional  films;  TV  commercials 
and  spots.  Distribution  arrange- 
ments for  sponsored  films.  Special 
eauipped  studio  and  narrators  for 
foreign  versions  dubbing  services. 
Foreign  narrations  in  authentic 
idiom:  French.  German,  Spanish, 
Portuguese,  Brazilian.  Dutch.  Dan- 
ish. Swedi.iih.  Xorwegian.  Italian, 
Arabic.  Facilities:  Shooting  stage; 
Newman  Sinclair,  Arriflexes.  Bell 
&  Howell,  Cine  Kodak  Specials,  16- 
mm  and  3.5mm  cameras;  blimps, 
dollies,  booms;  60,000  watt  lighting 
equipment;  sound  with  Philips  4 
channel  17*2 mm,  4  channel  35mm 
and  4  channel  twin  or  triple  track 
35mm  stereophonic  sound ;  Leevers- 
Uich    sound    recording   system   with 


CARItlON   FIIMS:  CONT'D. 

synchro-pulse;  fully  automatic  35 
mm  Crass-Berlin  animation  earner; 
and  stand;  40-seat  screening  theatr 
for  35mm  and  IBmm  and  double 
head  magnetic  soundtracks;  scrip 
department  with  research  library 
casting  files,  sound  effects  am 
music  library;  cutting  room  faeili 
ties  with  35mm  Steenbeck  (Cinema 
scope)  for  magnetic  tracks  in  17%- 
mm  and  35mm;  35mm  Acmiola;  16 
mm,  17'2nim  and  35mm  MovioU 
with    soundtracks. 


RECENT   PRODUCTIONS   AND   SPONSOR! 

.MoTio.N  Pictures:  Dread  To-Day, 
(Royal  Netherlands  Fermentatiorl 
Industries  Ltd.);  Anatomy  of  a 
Industry  (Philips  Electrical  Co.  I 
Candid  Europe;  Holland,  Mem^i 
ably  Yours  (KLM — Royal  Dutch 
Airlines);  Lyril  (Unilever);  Mare 
Liberiim  (Royal  Navy). 


Holas  &  Botcheior 

Cartoon    Films,    Ltd. 

32  Marsmanstraat  Weesp 
Amsterdam,  Holland 

A.  C.  Standen,  Representative 

(See  complete  listing  under 
London,  England) 


ITALY 

Gilbert  Altschul 
Productions,    Inc, 

Via  .-^ristide  Leonari  67, 
Rome.  Italy 

Rodolfo   Besesti,   in   charge 

(See  listing  in  Chicago,  111.) 


0 


Marathon   TV   Newsreel 

Via  Lucrezia  Caro  12,  Rome,  Italy 
Giovanni  Pucci,  in  charge 
(See  listing  in  New  York  City) 


SWITZERLAND 

Vavin,    Inc. 

(Video   &   Visual 

Information  Films) 

31  (irande  Rue.  Geneva, 

Switzerland 
Phone:   26-21-27 

X.  Z.  Moreno,  Vice-President 
and  Manager 

(See  listing  in  New  York  City) 


Overseas   Producers   Invited 
to  Submit   Listing  Text 

fi:  Producers  in  lands  world- 
wide are  invited  to  submit  list- 
ing data  for  these  pages. 
Write:  Production  Review- 
Editor,  c  o  Bvsi.NESs  Screen, 
7064  Sheridan  Road,  Chicago 
26,  111.  for  free  invitation 
forms  to  submit  listing. 
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SPAIN 


ESTUDIOS  MORO  S.  A. 

Los  Mesejo  15,  Madrid,  Spain 
Phone:   251-18-00 

Date  of  Organization:  1950 

U.  S.  Sales  Office:    Master   Films 
Distributors,   Inc.,   509   Madison 
Ave.,   New   York,   N.   Y. 
Phone:     MUrray     Hill     S-S22T. 
George  Caputo,  Manager 

Santiago   More,   General  Mgr. 
Jose  Luis  Moro,  Animation 

Manager 
Eduardo  Augustin,  Sales  Dir. 
Felix  Carrasco,  Pnxlnetion 

Director 

pERViCES:  Commercial  and  TV 
ilms;  documentary  films;  short 
ubjects  in  live  action  or  cartoons. 
|"ACIUTIES:  Studios  with  three 
tages;  model  animation  stage;  car- 
oon  animation  studio  equipped  with 
15mm  animation  stands;  dubbing 
ind  recording. 

:ecent  productions  and  sponsors 
HoTiON  Pictures:  Burlesque  (Gal- 
ina  Blanca  of  Spain)  ;  The  Swan 
ake  (Movado  Watch  Co.  of  Swit- 
ierland)  ;  Aujourd'Hui  Tout  S'Ar- 
■angc  (White  Cross  of  Belgium)  ; 
'Calico  Cat  (Kellogg's  of  New 
i'ork);  The  Golden  Bridge  (Wil- 
iams  &  Humbert  Ltd.  of  London). 

Potomac  Films,   Inc. 

Juaquin   Maria,  Lopez  6S 
Madrid,  Spain 

Hugo   Serra   Hamilton, 
Representative 

(See  complete  listing  under 
Washington,  D.   C.) 


SCANDINAVIA 


DENMARK 

CENTRALFILM  A  S 

Astrids  vej   13,  Copenhagen, 

Denmark 
Phone:   50-51-63 

Date  of  Organization;   1961 

Associated  Companies:  Oy  Cen- 
tra-film Ab,  Helsinki,  Finland. 
Centralfilm  G.m.b.H.,  Hamburg, 
Germany.  Centralfilm  A/S,  Oslo, 
Norway.  AB  Centralfilm,  Stock- 
holm, Sweden. 

Erik  Witte,  General  Manager 

Services  :  Motion  pictures,  slide- 
film  production.  Facilities:  Produc- 
tion equipment  as  needed. 

recent  productions  and  sponsors 

Motion  Pictures  &  Other  Activi- 
ty :  Untitled  for  Lintas.  Also  see 
listings  of  Associated  Companies. 


MINERVA-FILM  A/S 

ToldbodKade    18,    Copenhagen    K, 

Denmark 
Phone:  Minerva  No.  1 

Date  of  Organization:   July,  1936 

Torben    Madsen,  President 
Ingolf  Boisen,  Vice-President 
Jorgen  Roos,  Chief  Director 
Hans  Christensen,  Director 
Ole    Berggreen,   Director 
Niels  Drechsel,  Production  Mgr. 

Services:  Motion  pictures  in  16mm 
and  35mm  color  and  b&w;  slidefilms. 
Specialties:  industrials,  sales,  pub- 
lic relations,  TV,  education,  train- 
ing, medicals,  documentary  and 
merchandising.  Facilities:  Com- 
plete 16mm  and  35mm  camera,  light- 
ing and  sound  production  equip- 
ment; cutting  and  screening  rooms; 
shooting  stage;  special  effects;  ani- 
mation ;  storyboard  personnel; 
script  writers;  creative  staff. 

RECENT    PRODUCTIONS    AND    SPONSORS 

Motion  Pictures:  Opjjc  Over  Byen 
(Danish  Employers  Confederation)  ; 
Danish  Design;  The  Faroe  Islands 
(Danish  Government);  Vglemose 
(Kobenhavns  Handelsbank)  ;  The 
Last  Winter,  feature  (self-spon- 
sored ) . 


FINLAND 

OY  CENTRA-FILM  Ab 

Xorra  Esplanad.natan  2.5  b, 

Helsinki,  Finland 
Phone:   31-949 

Date  of  Organization:  1960 

Associated  Companies:  Central- 
film  A  'S,  Copenhagen,  Den- 
m  a  r  k.  Centralfilm  G.m.b.H., 
Hamburg,  Germany.  Central- 
film  A,S,  Oslo,  Norway.  AB 
Centralfilm.  Stockholm,  Sweden. 

Mrs.    Singa    Sandelin,   General 

Manager 
Arne  Nilsson,  Production   Mgr. 

Services:  Motion  pictures  for  gov- 
ernment, business  and  industry. 
LISTING    CONTINUES    NEXT    PAGE 


INDUSTRIAL     FILMS 


TELEVISION      COMMERCIALS 


369  LEXINGTON,  N.Y.C.  /  MURRAY  HILL  6-5255 


CAMART    DUAL    SOUND    EDITOR 

Edit  single  or  double  system 
16mm  or  35mm  optical  sound. 
Edit  single  and  double  system 
Mongastrtpe  or  double  system 
magnetic  sound.  Use  with  any 
16mm  motion  picture  viewer  to 
obtain  perfect  lip-sync  matching 
of  picture  to  track. 
Works  from  right  to  left  or  left 
to    right. 

Dual  Editor,  without  viewer  $195.00 
Zeiss  Moviscop  Viewer  .  .  89.50 
Special  Editor-Viewer 

Combination    269.50 


CAMART  CORE 
DISPENSER 


Keeps     film 
cores  handy 
at  all  times. 
Attach  to 
work  table  or 
wall.  Easy  to 
remove — 
easy  to  fill. 
AM  aluminum 
construction. 
Adjustable  to 
1  6mm  or 
35mm  cores. 
Sizes 
(Lengths) 
16"    .  $    9.50 
24"    .      11.50 
36"  14.50 


"^  CAMART    TIGHTWIND    ADAPTER 


'  The 
,AIL- 


n)> 


BEARING 
tightwind 
odopler. 

•  Elimi- 
nates 

cinching  or 
abrasions. 

•  Winds 
film 

evenly — 
NO 
SUPPING 

•  Fits  any 
16  or 
35mm 
rewind. 


,   F.O.B.    New   York 


$34.95 


1845   BROADWAY  (at  60th  St.)    NEW  YORK  23  ■  Plaza  7-6977  •  Coble  Comeromort 
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MOTION 
PICTURES 

SLIDE  FILMS 

SEYMOUR 
ZWEIBEL 
PRODUCTIONS 
INC. 


ELEVEN  EAST  FORTY-FOURTH  ST. 


NEW  YORK  CITY 


FINLAND 


SWEDEN 


DEPHOURE  Studios,  Inc. 


782  Commonwealth  Ave., 

Boston  15,  Mass. 

BEacon  2-5722 


of  FJ 


26  Years 
LM  PR 


•J^TiCTION 


Motion 

a 

Pictures 

to  Meet 

Every 

Requirement 


OY  CENTRA-FILMi  CONT'D. 

Facilities:  Film  studios  with  cam- 
eras, cameramen,  recording-  and  cut- 
ting equipment. 

RECENT   PRODUCTIONS   AND   SPONSORS 

-MoTici.v  PicTiREs  &  Other  .Arrivi- 
TV:  Untitled  for  Lintas;  U  P  O; 
Volvo;  Finnish  Post  Office  Bank 
Organization;  Remington,  and  other 
sponsors.  Also  see  listings  of  As- 
sociated  Companies. 


NORWAY 

CENTRALFILM   A  S 

Akeberjiveien  .iB,  Oslo,  Norway 
Phone:  67-63-9.'i 

Date   of   Organization:    .August, 
Ut.52 

.Associated  Companies:  Central- 
film  .A/S,  Copenhagen,  Den- 
mark. Oy  Centra-film  Ab,  Hel- 
sinki, Finland.  Centralfilm  G.m.- 
b.H.,  Hamburg,  Germany.  AB 
Centralfilm,  Stockholm,  Sweden. 

Knut-Jorgen   Erichsen,  Managing 

Director 
Kjell  Austad,  Production  Director 

Services:  Production  of  all  types 
of  sponsored  films  and  slidefilms. 
Facilities:  Studio  with  200  KW; 
3.5mm  and  16mm  cameras;  record- 
ing and  cutting  equipment;  theatre. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Lilleborg-Lade 
(Norwegian  Unilever  Associate); 
Untitled  films  for  Esso;  Philips; 
Renault;  nearly  50  films  for  the 
Norwegian  market.  Slidefilms  & 
TV  Commercials:  for  various  spon- 
sors and  Finland  and  Germany.  Also 
see  listings  of  Associated  Compa- 
nies. 


SVEKON   FILM 

Seiersbjeri;et   7.   Beriien,  Norway 
Phone:    14688-14680 

Date  of  Organization:   19.50 

Haakon  Sandberg,  Ou-ner, 

Mar.aging   Director 
Sverre  Sandberg,  Owner, 

Managing   Director 

Services:  16mm  and  35mm  film 
production  for  documentary,  educa- 
tional, public  relations  and  TV 
films.  Facilities:  Ifimm  and  35mm 
sound  recording  studio,  16mm  single 
and  double  system  equipment;  16- 
mm  and  35mm  cameras. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MuTio.v  PiCTlBES:  Hote  to  Sell 
Paint  (Monopol);  Med  Klover  Som 
Merke  (Kloverhuset)  ;  Bergen  Anno 
1960  (Bergens  Privatbank) ;  Am- 
bassador (Lepsoe);  Youth  Hosted- 
lug  (Norwegian  Youthhosteeling 
.Assn.). 


Production   Review   Supplement 

A  supplement  to  this  11th  .Annual 
Production  Review  will  include  addi- 
tional listings  and  corrections  re- 
ceived after  deadline  dates.  Please 
send  te.xt  to  our  Chicago  offices. 


I 


AB   CENTRALFILM 

Kaknas,   Stoikholm.   .Sweden 
Phone:   63-14-30 

Date  of  Organization:   1947 

.Associated  Companies:  Centra 
film  -A/S,  Copenhagen,  Der 
mark.  Oy  Centra-film  Ab,  He 
sinki,  Finland.  Centralfilm  G.m 
b.H.,  Hamburg,  Germany.  I  i  r 
tralfilm    AS,    Oslo,    Xorwa;.. 

P.  0.  N'uhma,  Managing  Din  it:, 
Arne  Xilsson,  Production 
Manager 

Services:    Production    of    all    type 
of    sponsored    films    and    slidefilm^l 
Facilities:  Film  studios  with  cami 
eras,  cameramen,  recording,  cuttin 
equipment,  modern  laboratories,  i-u 


recent  productions  and  sponsor  t 
Motion  Pictures  &  Slidefilms 
Untitled  for  Lintas;  Facit,  .A  I 
Volvo;  Findus;  ASEA;  Electn.lu.v 
and  other  sponsors.  TV  Commeb 
CIALS:  for  Great  Britain,  German\ 
and  Finland.  .Also  see  listings  o: 
Associated    Companies.  | 


I 


FORBERG-FtLM  AB 

Kungs^atan  27.   Stockholm, 

Sweden 
Phone:  111655 

Date  of  Organization:  1934 

E.   Forberg,  Pres.,  Gen  Mgr. 

O.  Forberg,  Assistant 

T.    Hultgren,   Executive   Sec.   & 

Treasurer 
H.   Peters.  Director 
K.   Pill,  Art   Department 

Services:  Motion  pictures  in  35  and 

16mm  and  slidefilms  for  industrial 
sales  and  personnel  training.  Fa- 
cilities: Camera  and  lighting  for 
35  and  IGmm  motion  pictures;  sound 
recording;  complete  facilities  for 
sound  slidefilms. 

RECENT    PRODUCTIONS    AND    SPONSORS 

Motion  Pictures:  Timber  Floating 
Device  (Water  Building  Bureau) 
Slidefilms:  Seven  untitled  (Swed- 
ish Society  for  Mental  Health) ; 
Board  and  Plywood  (Swedish  Cellu- 
lose Co.);  ABC  on  ASG  (Swedish 
Goods  Transports) ;  On  Boilers 
(Husqvarna  Arms  Factory  Inc.); 
Care  of  Volkswagen  (Scania- 
Vabis)  ;  Supervision  and  Mainte- 
nance of  Pneumatic  Tools  ( Atlas- 
Copco) ;  Mineral  Wool  (Swedish 
State  Forest  Industries)  ;  Stave 
Linings  for  Ball  Mills  (AB  Bofors) ; 
Diesel-Electric  Ge  n  c  ra  to  rs  ( Roya! 
Swedish  Road  and  Waterbuilding 
Board);  Modern  Floors  (Casco). 


AB  SVENSK  FILMINDUSTRI 

Kun^siiatan   36.   Stntkholm. 

Sweden 
Phone:  221400 
Date  of  Organization:   1907 

C.  A.  Dymling,  Managing 

Director 
B.   Lauritzen,  Head  Sponsored 

and  Documentary  Dept. 
B.  Almberg,  Producer-Director 
Karsten  Wedel,  Producer-Director 
Gosta  Werner,  Director 
Nils  Jerring,  Director 

tlSTING     CONTINUES     NEXT     PAGE 
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SWEDEN 


SVENSK   FILMINDUSTRI:  CONT'D. 

B.  Forslund.  Producer, 

Educational  Fdms 
L.   Krantz,   Distribution   Officer 

Services:  Production  and  distribu- 
ion  of  documentary,  sponsored,  ad- 
vertising and  educational  films.  Fa- 
ILITIES :  Six  studios,  including 
iiund  department.  Owning  and.  or 
.ntroUing  over  100  leading  Swed- 
li    cinemas.    Leading    Swedish    dis- 


tribution of  sponsored  and  educa- 
tional  films. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Virgin  Spring. 
etc.  (feature  release)  ;  Souvenirs 
from  Su'edcn  and  other  films  for 
the  Swedish  Institute;  ASEA; 
Royal  Swedish  Water  Power  Board; 
Savings  Banks  Promotion  Board, 
etc.  Theatre  &  TV  Commercials: 
for  Colgate-Palmolive;  Sunlite-Uni- 
lever;  Beecham's  International; 
Reckitt  &  Colmans;  Findus;  Volvo, 
and  others. 


Mill 
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FILM      PRODUCTION      IN      AFRICA 


KENYA 

FACTUAL   FILMS   LIMITED 

P.O.   Box   8290,   Nairobi.    Kenya 
Phone:  27704 

Date  of  Organization;   1958 

.Inhn  C.  Gee,  Managing  Dir. 
I.uke  Broadley,   Technical  Dir. 

Sfrvices:  Producers  of  35mm  and 
ItHum  documentary,  advertising  and 
industrial  films.  Services  of  equip- 
nunt.  personnel  and  general  assist- 
anic  available  to  other  units  visit- 
in.:  territory.  Footage  shot  for  over- 
^i-a.^  buyers.  Mobile  cinema  oper- 
:tt<'rs.  Facilities:  Production  and 
lenu'ding  studio;  16mm  and  35mm 
cameras   and   equipment. 

recent  productions  and  sponsors 

Theatre  Aiivertisint,  Films  : 
Cr,iu-n  Kerosine  (Shell  Co.  of  East 
Afiica  Ltd.);  Philips  Radio  (Phil- 
i|.s.  Holland);  Tusker  Beer  (East 
.\fiican  Breweries)  ;  Ever  Ready 
[liittiries  (Equipment  Ltd.);  Singer 
Si  iriiig  Machities  (Singer  Sewing 
M:ichine  Co.). 


SUDAN 

SUDAN   PUBLICITY   CO.   LTD. 

Publicity  House,  Khartoum.  Sudan 
Phone:    Khartoum    71046-7 
Cable   Address:   Publicity 
Date    of   Organization:    UI.50 
Hamish  Davidson,  Managing 

Director 
Gabriel    Tokatleian,   Prod.   Sup. 
.A.bdel    Rahman   Ziada,   A.    V. 

Supervisor 

Services:  35mm  and  16mm  b&w 
and  color  films;  35mm  b&w  and 
color  sound  filmlets;  soundtracks  in 
Arabic,  English,  French,  Greek. 
Facilities:  Air  conditioned  sound 
studio;  art,  carpenter  shop,  produc- 
tion  offices. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PictI'res:  Oasis  (Blue  Mile 
Brewery  Ltd.);  Vital  Spark 
(Champion  Spark  Plugs);  Refresh- 
ments of  Friendship,  series  of  5 
(Pepsi-Cola);  Your  Cotton  (Sudan 
Cotton  Publicity  Committee)  ;  Robia 
(Tootah,  Broadhurst,  Lee  Co.). 
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FILM    PRODUCTION:    PACIFIC    &    FAR    EAST 
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AUSTRALIA 


AUSTRALIAN    INSTRUCTIONAL 

FILMS   PTY.   LTD. 

H  I'nderwood  Street.  Sydney,  New 

South  Wales 
Phone:   BV   6557    (Sydney) 

Hate  of  Organization:   1951 

I. ex   Halliday,  Director 
.Jean   Halliday,  Director 
Philip  J.  Pike,  Production  Mgr. 
Margaret  Arditto,  Distribution 

Skkvices:  Production  for  screen  and 
TV  specializing  in  16mm  and  35nim 
cnl,,r  and  b&w;  world-wide  loca- 
tiuns,  specifically  Australia  and  ad- 
jacent Pacific  islands;  general  re- 
^carch  and  scripting;  educational 
and  scientific  advising  facilities; 
cued  musical  scores  composed,  sym- 
pliony  orchestra  recordings  ar- 
ranged; equipped  to  provide  ad- 
visory service  to  overseas  film  and 
TV  companies  on  location  in  Aus- 
tralia (as  with  Warner  Bros.  "The 
Sundowners").  Facilities:  35mm 
Arrifiexes  and  16mm  Cine  Specials, 
blimped;  studios,  theatrette,  com- 
plete lighting;  dollies;  17 '2 mm  mag- 


netic film,  V4"  tape  recorders;  cam- 
era car;  editing  facilities;  Moviolas; 
synchronizers,  etc.  Editing,  research 
and  scripting  staff. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Piitires:  Horizons  l'ud:r- 
ground  ( Peko  Copper  Mines);  Ant 
Menace  (Dept.  of  Agriculture); 
Meat—u'ith  Care!  (State  Met.  Meat 
Board)  ;   and  others. 


CAMBRIDGE  FILM  AND  TV 
PRODUCTIONS   PTY.   LTD. 

221    Pelham    St..  I  arlton   N.3, 

Melbourne.   Victoria 
Phones:    34-2166-7-8 

Cable:  CAMFITEL,  Melbourne 

Date  of  Organization:   1949 

W.  V.  Morgan,  Chairman 
George  Morcom.  General  Mgr. 
Neil   Duncan.  Secretary 
Dennis  Trewin,  Film  Dir.  in 

Charge    Production 
John   Atkinson.  Chief  C'man. 

LISTING     CONTINUES     NEXT     PAGE 


The  Far  East's  Finest  Studios... 

i/oa  Can't  3)o  Setter  Unan  llJe 

*  Cathay  Film  Services  Limited,  Singapore 

for  live-action  Cinema  and  T.V.  Commercials,  for 
Film  Coverage  and  Documentaries.  35mm  and 
16mm.  Color  and  Black  and  White. 

and 

Cathay  Film  Services  Limited,  Hong  Kong 

for  Animated  Cartoon  Commercials  in  35mm  and 
16mm,  Color  and  Black  and  White. 

c4U  M-ajor  c^Ji/erlideri  in  S.  C.  c4iia  Mave 
Tjlxeir  Jilnii  .Haae  oy  — 

CATH'AY  ""'LM    SERVICES    LIMITED 

•  SINGAPORE  •  HONG    KONG 

Cathay  Building,  Singapore  9   Princess  Building,  Nathan  Road 


Traid  Professional  Portable  Hot  Splicer 


JHE  ONLY 

PROFESSIONAL 

PORTABLE 

HOT  SPLICER 

WITH  A 

BUILT-IN 

CARBIDE  SCRAPER 

BLADE 

BLADE  GUARANTEED  FOR  LIFE!* 

Model  135  (for  35  or  16  mm  film) S329.50 

Model  116  (for  16  or  8  mm  film) S229.50 

Scraper  Pat.  No.  2544082 

See  your  photographic  dealer  or  write  to  Traid  Corporation  for  Specifica- 

Uon  Sheet  No.  7.  ^p^jp   CORPORATION 

171S6  Ventura  Blvd.,  Encino,  Calif.,  Telephone  TRiangle  3-3373  or  STale  8-2210 

•Guarantee:    Should    blade  ever    need    shorpening,  Troid    will    sharpen   for   nominal    handling 
charge  of  $1.00. 
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FOR  MEDICINE 
EDUCATION 
INDUSTRY 
TELEVISION 


our 


ear 


ffl— 

STURGIS-GRANT 
PRODUCTIONS,  INC. 

322  East  44th  Street.  New  York   17,  N.Y. 
Munax  Hill  9A994 


Rossmore  Productions 


creates 
selling 
slidefilms 
&  motion 
pictures 


Consultants 

Producers 

Salesmate 


:iO  East  42nd  Street, 
Vcic  York  17,  N.Y. 
Murray  Hill  2-3625 
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AUSTRALIA 


CAMBRIDGE   FILM:  CONT'D. 

Barry  Woodhouse,  Asst.  C'man. 
Ron   Hayme.s,  Soiaiil  Recordist 
Kevin   Franzi,  Film  Editor 
Barbara  Millar,  Animation 
Barbara  Shaw.  I'rod.  Asst. 
Tricia   Tathani,  Reception 

Services:  Producers  of  all  types  of 
commercial  motion  pictures  and 
slidefilms;  theatre  and  TV  commer- 
cials, business  and  industrial  films, 
television  slides.  Facilities:  Ani- 
mation department  with  .3.5mm  and 
16mm  O.xberry  type  tables;  sound 
stafre  with  comprehensive  S.imm 
and  16mm  camera  equipment; 
double  system  recording  on  17'2mm 
sprocketed  magnetic  film;  preview- 
theatre  with  interlock  facilities,  3.5- 
mm  or  16mm;  complete  still  pho- 
tography department. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  fattmi  fur  Liv- 
ing (I.C.I.A.N.Z.).  Theatre  &  TV 
Co.MMERCIALS:  for  Kodak  Pty.  Ltd.; 
Balm  Paints;  Victorian  Milk  Board; 
Neptune  Oil  Co.;  BP  Australia  Ltd.; 
Brockhoffs  Biscuits;  Spencer  Motors 
Pty.  Ltd.;  Volkswagen  Ltd.;  Hart- 
ford House  Laboratories;  Albright 
&  Wilson  Pty.  Ltd.;  Maeder  Salons. 


SENIOR   FILM 
PRODUCTIONS   PTY. 


LTD. 


88   .Acland   .'^t.,   .^t.   Kilda, 

Melbourne,  \'ictoria 
Phone:  91-2427  (see  above) 


SENIOR   FILM:  CONTINUED 

Date  of  Organization:  June,  196  I 

David  J.    Bilcock,   Prod.   Dir. 
Nicolas   Vastchenko,   Tech.  Dir. 
Nigel  J.  Tulloh,  Admin.  Dir. 
Mervyn    L.    Hughes,   Sales   Dir. 
Leonard  G.  Heilman,  Dir.  of 
Photography 

Services:  Production  of  16mm  an 
35mm  motion  pictures,  b&w  or  cole 
sound  or  silent  for  documentary 
industrial,  sales  training  and  pn 
motion;  theatrical  shorts  an 
trailers  for  advertising  or  entei 
tainment;  TV  commercials.  Soun 
slidefilms  for  sales  training  an 
promotion,  industry;  slides  for  T\ 
Facilities:  Complete  sound  stagi 
fully  treated  acoustically;  disc,  filn' 
and  tape  recording  including  stereoi 
phonic;  multiple  channel  dubbinv 
and  interlock,  closed  circuit  TV. 
projection  theatre  equipped  for  16 
mm  and  35mm ;  processing  labora 
tory;  editing  and  cutting  rooms;  stil' 
photography  department;  art  anc 
scripting  services;  full  equipmen 
in  cameras,  lighting,  sound,  editing 
and  projection. 

RECENT   PRODUCTIONS   AND   SPONSOR:. 

Motio.x  Pictures:  The  World  I: 
Yours  (Stewart  Moflfat  Travel  Pty 
Ltd.)  ;  Surf  Carnival  (Anode  Late>. 
Co.  Pty.  Ltd.);  Selling  the  Cits 
tomer  (Gold  Cross  Shoes  Pty.  Ltd.)  , 
Armstrong  500  (Volkswagen  Pty 
Ltd.).  Slidefilms:  Servicing  thd 
Ford  Falcon  (Ford  Motor  Co.  olj 
Aust.  Pty.  Ltd.)  ;  All  Seasons  Room 
Heater   (Frigidaire  Aust.,  G.M.H.) 
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FILM      PRODUCTION      IN      JAPAN 


EDUCATIONAL   FILM 
EXCHANGE,   INC. 

3  Ginza   Nishi  H-(  home. 

C"huo-Ku,  Tokyo,  Japan 
Phone:   (571)   9.351-5 

Date  of  Organization:  February, 
1949 

Branch  Offices:  Tokyo,  Osaka, 
Nagoya,  Fukuoka,  Sapporo, 
Kanazawa.  Takamatsu.  Fuku- 
shima. 

E.  Kanazashi,  President 

E.  Ikeda.  Managing  Director 

T.  Lseki,  Director 

1.  Hirao,  Stndio  .Manager 

V.   Katagiri,  Kivanto  General 

Manager 
S.   Tanaka,  Kwanto  Branch  Mgr. 
T.    Kikuchi,   Hokkaido   Branch 

Manager 
K.   Yano.  Knaiisai  General  Mgr. 
Y.  Kuroda,  Ixirausai  Branch  .Mgr. 
.M.  Imaizumi,  Chnbu  Branch  Mgr. 
Y.  Y'abe,  Kyushu   Branch  Mgr. 

Services:  Production  and  distribu- 
tion (also  renting  film  libraries)  of 
educational  and  cultural  films; 
children's  films  (dramas  and  ani- 
mation) ;  sponsored  and  TV  films 
and  commercials.  Facilities:  21,648 
sq.  ft.  studio;  four  stages,  4,592 
sq.  ft.;  other  buildings,  3,936  .sq. 
ft.;  600,000  watts  power-  supply; 
600,000  watts  lighting.  Parvo,  Arri- 
cord.  Special  Cine-Kodak,  Mitchell, 
Bell  &  Howell  Filmo  cameras;  35- 
mm  animation  stands;  Topcon, 
Primo.  etc..  still  cameras;  manage- 
ment and  staff  of  40;  animation 
staff  of  40. 


RECENT  PRODUCTIONS  AND  SPONSORS^ 
Motion  Pictures:  The  Dog  and  His 
Xew  Owner  (Mingei  Co. — joint  pro- 
duction) ;  The  Adventure  of  Petei 
Rabbit  (Dentsu  Film — joint  produc 
tion);  Educational  films,  serie: 
(joint  productions  with  various  pro 
ducers).  TV  Films:  Tokijo  Tovi 
Knows,  series  (Yawata  Steel  Foun 
dry  Co.).  TV  Commercials:  foi 
Showa  Petroleum  Co.;  Mitsubish 
Heavy  Industry  Co.;  Toshiba  Elec 
trie  Co.,  etc. 


INTERLINGUAL 

INTERNATIONAL 

(JAPAN),   INC. 

Shimonaka  Bids.,  36-1  .Akasaka 
Hilotsuui-cho.    Tokyo,    Japan 
Phone:   481-7150 

Date  of  Organization:  1957 
Date  of  Incorporation :   1958 

.-\tfiliate  Company:  Interlingual 
Television,  Inc.,  701  Seventh 
Ave.,  New  York  36,  N.  Y. 
Phone:  CI  6-7565.  L.  Jamel, 
Gen.  Mgr. 

George  A.  Shirokow,  Representa-  [ 

five  Director 
M.  C.  Lu,  Representative 

Director 
T.  .-Vsada,  Director 
T.  Okita,  Office  Manager 
S.  Ikeda,  Operations  Manager 

Services:     .\nimated     cartoons     in 
b&w     and      color      for      export     to 
U.    S.    A.;    animated    and    live    TV  J 
spots;   stop-motion   work;   rotoscop- 
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JAPAN 


INTERLINGUAL:  CONTD. 

ing;  sound-color  filmstrips;  motion 
pictures  for  business  and  TV  in  16- 
mm  and  35mm ;  technical  assistance 
,to  U.  S.  film  producers  on  location 
shooting:  in  Japan;  foreign  language 
film  dubbing.  Facilities;  Complete 
line  of  Oxberry  animation  equip- 
ment; permanent  staff  of  animation 
artists  trained  to  U.  S.  standards 
'and  requirements;  sound  recording 
'on  tape,  film,  magnetic  film,  Ampex 
and   IMagnasync  etiuipnient. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  Stei)  to  Tomor- 
'•■II'  (Standard  Vacuum  Oil  Co.); 
\''-^if  to  Utzu)wmii/a  (Singer  Sew- 
iiiu  Machine  Co.).  Filmstrips:  for 
'"i Ma-Cola  Co.,  Singer  Sewing  Ma- 
Llii7if  Co.  TV  Films:  Courageous 
I'll'  and  Mitfjitc  Mouse,  series 
I  Tians-Artists  Productions).  TV 
I  mmmercials.  Film  Dveeino,  Serv- 
[iKs:  for  Pepsi-Cola  International; 
Alexander  Film  Co.;  Philip  Morris; 
|Bailantine  Beer;  General  Foods; 
Japan  Air  Lines;  Fuller  Advg. ; 
Columbia  Films;  Coca-Cola  Co.; 
Standard-Vacuum  Oil  Co.;  Inter- 
nal i(mal  Business  Machines;  Good- 
year Tire  Co.;  National  Cash  Regis- 
ter Co. 


INTERNATIONAL  MOTION 
PICTURE  COMPANY,   INC. 

Katakura    BIdg.,    Kyobashi, 

Chuo-ku  Tokyo,   Japan 
I'hone:  281-.i778-9 

I  able  Address;  lANMUTSU, 
Tokyo 

liate   of   Organization:    February, 
1952 

Ian  Mutsu,  President 
Sliukichi   Mogami,  Director 
•Jujun   Furukawa,   Director 

Services:  Producers  of  industrial 
and  business  films;  TV  films;  news- 
reel  assignments;  Ifimm  and  35mni. 
Facilities:  Full  time  camera, 
jsound  and  office  staff;  own  produc- 
•tion  equipment. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  Pak-istun  Prime 
Minister  Visits  Japan;  Symphony 
-Ifijinn  (Japanese  Foreign  Office)  ; 
>'  li  "  «  a  i  (Yamagata  Prefectural 
Govt.)  ;  Furukau-a  Cables  (Furu- 
kawa Electric  Co.);  U.  S.-Japan 
Security   Treaty    (Govt,   of  Japan). 


MITSUI   PRODUCTIONS,   LTD. 

(Formerly    Mitsui    Art    Film 

Productions  Co.,   Ltd.) 

Mitsui  Main  BIdg.,  Room  555 
No.   1,  2-Chome   Nihonbashi. 
Muromachi,  Tokyo,  Japan 

Phone:  241-1570,  6755,  2251 

Hate  of  Organization:   May,   1952 

Xoboru  Andoh,  President 
.       Takaosa  Mitsui,  Generaf  Mgr. 
M     Soya  Mizuki,  Director  & 
fl         Production  Head 

Haruto    Nishihara,   Director 
Takanaru   Mitsui,  Auditor 
Hisayoshi   Satoh,  Counsellor 

Services:  Documentary  production 
of  motion  pictures,  TV  commercials 
land    sound    slidefilms    for    art,    his- 


MITSUI   PRODUCTIONS:   CONT'D. 

torical  assets,  natural  and  medical 
science,  teacher's  guide,  industry 
and  engineering,  public  and  civil 
relations,  etc.  Facilities:  Com- 
plete motion  picture  production  fa- 
cilities. 

RECENT   PRODUCTIONS   AND   SPONSORS 

MoTIO.v  Pictures;  The  Modern 
Bank  (Mitsui  Bank  Ltd.)  ;  Blood 
Vessel  of  Tetoron  (Toyo  Rayon  Co., 
Ltd.)  ;  Kobe  Steel  Works  Co.,  Ltd., 
Marches  On,  1961  Edition  (Kobe 
Steel  Works  Co.  Ltd.);  Iron  Into 
Our  Daily  Life  (Amagasaki  Iron 
&  Steel  Mfg.  Co.  Ltd.);  Pipe  Line 
Oil  the  Sea  (Mitsui  Shipbuilding  & 
Engineering  Co.,  Ltd.). 


SHU  TAGUCHI 

PRODUCTIONS,   INC. 

2,   5-Chome,    Shiba-Tamuracho, 
.Minato-ku,  Tokyo,  Japan 

Mailing    .Address:    Central    P.    O. 

Box    394,  Tokyo 
Phone:  431-0461,  4741 

Date    of    Organization :    January, 
1948 

Takeshi  Kawai,  President-Prod. 
Yasushi  Taguchi,  Director-Prod. 

Services;  16mm  and  35mm  films 
in  color  or  b&w  for  business  and 
industi'y ;  sales  promotion,  public 
relations,  educational,  medical,  sci- 
entific and  travel  films.  Facilities: 
35mm  N.  C.  Mitchell,  Eyemo  cam- 
eras; 16mm  Cine  Kodak  Special, 
Bell  &  Howell  Filmo  cameras;  100 
kw.  lighting  equipment;  editing 
room  with  all  necessary  equipment. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures:  .1/;/  Diary  in 
Japan;  Paper  Making  Machine 
(Mitsubishi  Heavy  Industries,  Re- 
organized, Ltd.)  ;  Hiroshima  Ship- 
yard (Mitsubishi  Shipbuilding  & 
Engineering  Co.  Ltd.)  ;  Enchantiii 
Japan  (Japan  Tourist  .Assn.);  .Vcic 
Fluid  (Morishita  Pharmaceutical 
Co.,  Ltd.). 


TOKYO   CINEMA 
COMPANY,   INC. 

Omi   Brotherhood  Building 

2-1   Surugadai,   Kanda,  Tokyo 
Phone:  Tokyo  291-6351-4 

Date  of  Organization:  March,  1954 

Sozo  Okada,  President 
Akira  Iwasaki,  Director 
Yutaka    Yoshimi,    Director 

Services:  16mm  and  35mm  motion 
pictures  in  color,  b&w  for  industry, 
education  and  medical-scientific 
fields.  Facilities:  Complete  facili- 
ties and  permanent  staff  for  modern 
production   of   all    types. 

RECENT   PRODUCTIONS   AND   SPONSORS 

MoTio.N'  Pictures:  Lubricating  Oil; 
Marine  Snow  (Maruzen  Oil  Co., 
Ltd.);  The  Tubercle  Bacilli  and 
Drugs;  Cancer  Cells;  The  World  of 
Microbes  (The  Chugai  Pharmaceu- 
tical Co.  Ltd.). 


For  the  Worldwide  Picture 

of   Film    Production   Turn 

to  the  Production  Review! 


SCORE  YOUR  NEXT  FILM  WITH 

AWARD  WINNING 


the 
most 

complete 

music 
library 

in  the 
world ! 


Did  you  know  that  commerciiil  films  uinning  the  most  scoring  awards 
nearly  alwa>'s  use  Hi-Q  music?  They  do.  And  there's  a  reason  .  .  .  superb 
quality  plus  the  most  extensive  hbrary,  with  the  plus  of  famous  Capitol 
service.  Find  out  for  yourself.  Send  for  demonstration  disc.  It's  free, 
of  course. 


CAPITOL  ^LIBRARY  SERVICES,  HOLLYWOOD,  CALIF. 
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DEKKO  FILMS,  INC.,  BOSTON,  MASS. 

126      DARTMOUTH      ST.,      KEnmore      6-2511 
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QUALITY 
ALL  THE 
WAY... 

MOTION  PICTURES 
SOUND  SLIDEFILMS 
T.    V.    COMMERCIALS 


Quality  is  many  things.  To  us  it 
means  people — People  with  imag- 
ination, with  dedication  and  the 
ability  to  use  these  tools  in  the 
field  of  communication.  Hitch  this 
to  a  completely-integrated  labora- 
tory facility  and  you  have  a  team 
worth  looking  at. 


10    WEST    KINZIE 
Chicago  10,  Illinois  •  MOhawk  4-7455 


First  Six  Month  Report 


Pendulum  Productions, 

Incorporated 


Dociinientiiries 
now  in  production: 

Standard  Oil  Company  (N.  J.) 

Business  Week  Magazine 

New  York  Central  System 

LOOK  Magazine 

New  York  Stock  Exchange 


Pendulum  Productions,  Inc. 

-is  West  -iSih  Street,  New  York  36,  N.  V. 

JU  2-5558 

SCL'DDER  BOVD  •  GENE  SEARCHl.NGER 
CHARLES  MATHEVi'SON,  Salts  Maiugtr 


PRODUCERS    IN    JAPAN    &   AUSTRALIA: 


AUSTRALIA 


JAPAN 


0 


Washington  Video 
Productions,    Inc. 

CPO    Bo.x    710,   Tokyo,  Japan 

Ian   Mutsu,   Representative 

(See  complete  listing  under 
Washington,   D.   C.) 


HONG      KONG 


* 


CATHAY   FILM   SERVICES 
(HONG   KONG)   LTD. 

Princess  Theatre   Buildinj^, 
Kowloon,   Hons   Konj; 

Tom  Hodge,  Managing  Direetor 
David   Lam,  Animation   Direetor 

Services  :  Animated  cartoons,  live 
action  films  for  cinema  &  TV  com- 
mercials; 35mm  and  16mm,  color 
and  b&w.  Facilities;  Only  commer- 
cial cartoon  film  company  in  South- 
east Asia;  animation  director  Holly- 
wood trained. 

RECENT    PRODUCTIONS   AND    SPONSORS 

TV  Films;  for  CBC;  Hong  Kong 
Govt.  Theatre  &  TV  Commercials: 
for  Japanese  Air  Lines ;  Carlsl:)erg 
Beer;   Watson's  Drinks. 


SINGAPORE 


CATHAY   FILM  SERVICES   LTD. 

Calhay-Keris  Film   Studios, 
East   Coast   Road, 
Singapore  la,  Malaya 

Date  of  Organization:   19.57 

Tom  Hodge,  Managing  Director 

&   Executive   Producer 
Noni  Wright,  Producer  & 

Writer-Director 

Service.^:  Production  of  advertising, 
public  relations,  documentary  and 
news  and  training  films.  Location 
shooting  anywhere  in  East;  35mni 
and  16mm  b&w  and  color.  Facili- 
ties: Fully-equipped  modern  studio 
for  rental  with  qualified  technicians. 

RECENT   PRODUCTIONS   AND   SPONSORS 

TV  Commercials:  for  Alcan;  Shell; 
Brand's  Chicken  Essence;  ICL; 
White  Label  Whiskey;  Guiness 
Stout;  Sheaffer  Pens;  Brooke  Bonds 
Tea;  Gordon's  Gin;  Caltex;  Govern- 
ments of  Singapore;  Hong  Kong; 
Sarawak ;  United  Kingdom. 


it 
a 


This  listing  (received  at 
press-time)  is  included  to 
complete  Austi-alian   sources; 

ARTRANSA   PARK 
TELEVISION    PTY.    LTD. 

Warrintiah  Road,  French's 
Forest,  Sydney,  N.  S.  W. 
Phone:  JY  9311 

Date  of  Organization:  Septembc 
1956 

Branch  Offices:  22  Bendigo  Stret 
Richmond,  Victoria.  P.  Britne 
Prod.  Manager. 
Amalgamated  Television  Ser 
ices  Pty.  Ltd.,  229  West  4:! 
Street.  New  Y'ork  36,  Xe 
York.  L.  Mauger,  Dir.  of  Inti 
national  Operations. 

D.  L.  Hall,  Manager 
L.   Becker,  Manager, 

Production.  Development 
A.  Ezard,  Sr.  Prod.-Dir. 
R.  Frank,  Sales  Manager 
W.  Frecker,  Manager,  Program 

Development 
A.   R.   Litchfield,  Manager, 

Documentarg  Development 
C.  Lowry,  Mgr.,  Prod.  Fac. 
G.  Pike,  Aniination  Director 
G.  Lowe,  Dir.  of  Photography 
A.  Allen.  Recording  Director 
R.  Weaver,  Dir.  of  Facilities 

Services:    Production    of    film    ai 
videotape    of    all    types    of    educ:' 
tional,      documentary,      advertising 
feature  films,  etc.,  for  release  on  T 
and    theatrical    circuits.    Slides    fc 
TV.    Facilities:    Necessary    equi) 
ment  and  personnel  for  motion  pi 
ture  and  slide  production. 
RECENT   PRODUCTIONS   AND   SPONSOI 
Motion   Pictires;   .Australia's  Go.-, 
Coajit     (Alfred    Grant    Pty.    Ltd.Jj 
.Motoring  the  Mother  State;  Autmti 
in     Canberra     (Vacuum     Oil     Co.) 
Australia's  Valley  of  Contrast   (A 
fred  Grant  Real  Estate);   The  Wo 
We  Live    (Dept.   of   Immigration 
Corrosion   Control    (Dunlop    Rubbt 
Co.)  ;    A    Bird's  Eye   View    (Gordc 
Edgell    &    Sons    Ltd.);    Paper    Bo 
Manufacture     (Australian    Pape 
Mfrs.)  ;     The     Olympic    Equestria 
Team     (Peter     Stuyvesant) ;     Cigt 
rettc     Manufacture     (Rothmans 
Pall    Mall);    Australian    Boy   Seoi 
./amborer      (Coca      Cola      E  X  p  0  r' 
Corp.);    Untitled    films   for   Duly 
Hansford    Pty.   Ltd.;    Encyclopaedi 
Britannica,   Inc.;    Police   Boys  Clu 
.Australia;    Australian    Canne 
Fruits  Industry;  Crippled  Children 
Assn.;   Toohey's  Beer;   Hardie  Rul; 
tier   Co.;    Deaf  and   Blind   Institut 
Personnel   and   equipment  hired  fc 
production  of  following:  Summr 
the     Seventeenth     Doll;     The     Sm 
dou-ners;    On    the   Beach,   theatric: 
motion  pictures.  TV   Films:   llVii; 
lash,  series  of  34   (sponsor  unident 
fied)   and  others.  TV  CoMMERCL*LS: 
for  various  sponsors. 


Additional   Sources  of  Film   Production  Overseas 

■:'  Business  Screen  surveys  of  overseas  film  production  resources 
continue  at  press-time  and  a  supplementary  report  on  additional 
companies    is   scheduled   to   appear   with    our   first    Supplement. 
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REPRESENTATIVES  OF  THE  FILM  MANUFACTURERS 


A   convenient    reference   listing   of   field   offices   and   technical 
specialists  for  America's  leading  film  manufacturing  companies: 


ANSCO 
MOTION   PICTURE  DIVISION 

Vestal    Parkway    East,    Binsham- 

ton.    New    York,    Phone:    RAy- 

mond  9-6555 
H.    B.    Davis,    Professional    Sales 

Manager 
E.     G.     Stamboulian,     Marketing 

Manager 

Motion   Picture  Specialists 

(Tilliam  H.  Metzger.  Chrysler  Bldg., 
405  Lexington  Ave.,  New  York  17, 
;.  Y.,   Phone:    OXford   7-6161 

jlarold  Jones,  Charles  Street,  Bing- 
hamton.  N.  Y..  Phone  RAymond 
6555 

ieorge  Boeniler,  1001  N.  LaBrea 
Ave.,      Los      Angeles      38.      Calif. 

'hone:    OLdtreld    4-0550 

Regional    Sales    Offices 

Prof.   Regional    Sales   Managers 

Northeastern 

:.  G.    Tourangeau.   80    Federal    St., 

Boston,   Massachusetts 
•hone:    HUbbard   2-0850 

Eastern 
I.   W.    Cost,   763    Penobscot    Bldg., 

Detroit  26,   Michigan 
•hone:   WOodward  2-7028 

Southern 

.  D.  Coil,  1219  Williams  St., 
Atlanta   9,   Georgia 
'hone:    TRinity   6-0351 

Central 

'.  V.  DeGraff,  4255  W.  Touhy  Ave., 

Chicago  46,  Illinois 
•hone:    ORchard   5-6015 

Western 

..  E.  Purcell,  1001  N.  LaBrea  Ave., 

Los  Angeles  38,  California 
'hone:    OLdfield  4-0550 

Canadian 

'.  A.  Cripps,   1450  Queensway, 
Toronto   18,  Ontario,   Canada 
'hone:    CLifTord  5-0141 


EASTMAN    KODAK   COMPANY 

V.  J.  German,  Inc.,  agents  for  sale 
and  distribution  of  Eastman  pro- 
essional  films:  Fort  Lee,  New  Jer- 
ey;  6040  N.  Pulaski  Rd.,  Chicago; 
nd  6677  Santa  Monica  Blvd.,  Holly- 
rood,  Calif.  See  adv.  this  issue. 


EASTMAN   KODAK   COMPANY 

Motion  Picture  Film  Department 

Cieneral    Otiices:    343    State    ,Street, 
Rochester  4,   N.   Y.,   LOcust   2-6000, 

D.  E.  Hyndman,  Manager. 
(Four   Territorial    Divisions) 

East    Coast 

E.  M.  Stifle,  Manager,  342  Madison 
Ave.,   New  York   17,  N.  Y. 

Phone:    MUrray  Hill  7-7080 

•Southern 
Gordon  A.  Chambers,  Manager,  343 

State  St.,  Rochester  4,  N.  Y. 
Phone:   LOcust  2-6000 

Midwest 

K.  M.  Mason,  Manager,  130  E.  Ran- 
dolph Dr.,  Chicago  1,  111. 
Phone:   RAndolph  6-7476 

West   Coast 

Dr.  N.   L.   Simmons,  Manager,  6706 

Santa    Monica    Blvd.,    Hollywood 

38,  Calif.,  Phone:  Hollywood  9-3101 


E.   1.   DU   PONT 

DE    NEMOURS   &   CO. 

Photo    Products    Department 

Wilmington  98,  Delaware 

H.  L.  Graham,  Director,  Sales 

Division 
F.   B.   Astley,  Assistant  Director, 

Sales   Division 
H.  T.  Harding,  Motion   Picture 

Product    Manager 

Regional    Sales    Offices 

.\llanta 
R.  C.  Mason,  Jr.,  Field  Sales  Mgr., 
1737  Ellsworth  Industrial  Dr., 
N.  W.,  Atlanta  18,  Ga.,  Phone: 
SYcamore  4-9581.  Technical  Repre- 
sentatives: C.  D.  Nesbitt,  Birming- 
ham, Alabama  (TRemont  9-2232); 
J.  R.  Shull.  Jr.,  Charlotte,  N.  C. 
(EM  6-4108);  F.  M.  Shuster,  Ft. 
Lauderdale.  Fla.  (LOgan  4-1056); 
K.  E.  Stalnaker,  Doraville,  Ga. 
(GLendale    7-7360). 

Boston 

W.  J.  Cannon,  Sr.,  Field  Sales  Mgr., 
45  Fourth  Ave..  Waltham  54, 
Mass.,  Phone:  TWinbrook  9-8300. 
Technical  Rejis.:  R.  C.  Dykins, 
Glastonbury,  Conn.  (MEdford  3- 
4398)  ;  K.  S.  Phelps,  Box  44,  R.F.D. 
(CONTINUED     ON     FOLLOWING     PAGE) 


CREATIVE  ♦  IMAGI\ATIVE  ♦  PROFESSIONAL 

A  Complete  Service  for  Your  Every  Film  Requirement 

6063  Sunset  BoulevarcJ         •         Hollywood  28,  California 
Hollywood  4-3183 
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Continuous  Production 

•   Script  Writing 

•   Technical  Animation 
•   Electronic  Films 

•   Public  Relations  Films 
•   Safely  &  Health  Films 
•   Animated  Cartoons 

•   Film  Reports         •   Training  Films 

A  complete  organization  to  plan  and  produce  any  kind 
of  color  or  black-and-white  motion  picture  and  slidefilm. 

BRAY    STUDIOS,  Inc. 

729  Seventh  Ave.  •  New  York  19,  N.  Y.  •  Circle  5-4582 
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OiPONT  FIELD  MK'S  : 
(cont'd  from  preceding  pace) 

#2,  Middleboro.  Mass.;  F.  J.  Pia- 
teski,  Natick,  Mass.  (OLympic 
3-3508). 

Chicago 
H.  B.  Ruble,  D.  F.  Jones,  Field 
Sales  Managers,  4560  Touhy  Ave., 
Lincolnwood,  Edgebrook  Station, 
Chicago  46,  111.,  Phone:  ORchard 
5-5500.    Technical    Representatives: 

E.  R.  Baron,  G.  G.  Cambanes,  C.  A. 
Perry,  Jr.,  J.  E.  Thorn  at  Chicago 
District  Office;  B.  B.  Personius, 
Milwaukee,  Wis.  (HOpkins  1-8604); 
D.  E.  Pierce,  Jr.,  St.  Louis,  Mo., 
( woodland  1-7891). 

Cleveland 
R.  E.  Nase,  Field  Sales  Mgr.,  20575 

Center  Ridge  Rd.,  Room  116. 
Cleveland  16,  Ohio,  Phone;  EDison 
1-0375.  Technical  Reps.:  J.  L.  Fos- 
sett,  at  Cleveland  District  office; 
R.  A.  Aubrey,  Detroit,  Mich.  (KEn- 
wood  .5-0293);  H.  Croskell,  Indi- 
anapolis, Ind.  (CLifford  5-6509)  ; 
R.  W.  Knudsen,  Sheffield  Lake, 
Lorain,  Ohio  (ATlantic  8-6975); 
R.  W.  Parmenter.  Royal  Oak,  Mich., 
(Lincoln  5-6476);  A.  W.  Schultz, 
Columbus,   Ohio    (BElmont  .5-4430). 

Dallas 
R.  B.  Sutherland,  Field  Sales  Mgr., 

1628  Oak  Lawn  Ave.,  Dallas  7, 
Texas,  Phone:  Riverside  1-1404/ 
1-1405/8-3007.  Technical  Reps.:  R. 
J.  Trinkle,  Jr.,  Dallas  District  Of- 
fice; J.  D.  Boladz,  Memphis,  Tenn. 
(Mutual  3-8567);  D.  R.  Clohessy, 
Jackson,  Miss.  (FL  3-7905);  R.  G. 
Cotfman,  Houston.  Texas  (IDle- 
wood  3-4632)  ;  W.  A.  Gatlin,  Hous- 
ton,   Texas    (HOmestead    8-4124). 

Los  Angeles 
M.    A.    Hatfield,    District    Manager, 

7051  Santa  Monica  Blvd.,  Holly- 
wood 38,  Calif.,  Phone:  Hollywood 
9-5147.  Technical  Reps.:  W.  R. 
Holm,  at  Hollywood  Office ;  W.  A. 
Cushman,  J.  W.  DuVall,  at  Los 
Angeles  District  Office. 
New  York 

F.  G.    Headley,    District    Manager, 
248  West  18"th  St.,  New  York  11, 

N.  Y.,  Phone:  WAtkins  4-3100. 
Technical  Reps.:  J.  N.  Bennett, 
J.  T.  Dougherty,  45  Rockefeller 
Plaza,  Room  550,  Building  6,  New 
York,  N.  Y. 

Philadelphia 
W.  F.  Lockwood,  Field  Scrcice  Mgr., 
308  East  Lancaster  Ave.,  Wynne- 
wood,  Pa.,  Phone:  TRinity  8-2700. 
Technical  Reps.:  A.  L.  Bartlett, 
Charleston,  W.  Va.  (Dickens  6- 
5203);  J.  L.  Davidson,  Jr.,  Pitts- 
burgh, Pa.  (LOcust  1-5161);  L.  D. 
Field,  Jr.,  Gladwyne,  Pa.  (Midway 
9-2695);  F.  W.  Gerretson,  Wash- 
ington, D.  C.  (NAtional  8-0330 
8-7027)  ;  A.  R.  Hobbs,  Baltimore, 
Md.  (Valley  5-6645);  R.  E.  Stew- 
art, Levittown,  Pa.  (Windsor  5- 
7721);  A.  S.  Wagner,  Jr.,  Rich- 
mond, Va.    (ATlantic  8-1210). 


.4 1  hutch  lime.  Hancock'.s  75-seal  iheaire  is  filled  lo  capiiciiy. 

Noon  Hour  Films  "Lift "  Emplovee  Morale 

Th<>v*r«>   Dailv   Fare   in   BoNlon*N  Hancofk   lnNuran4*e  Theatre 

AS   Films    Continue    to   play     expanding   an(J    versatile    tasks 
important  roles  in  20th  cen-     have  extended  beyond  the  area  of 
tury    industrial    operations,    their     strictly    business.    One    of    these 


FOR    UNEXCELLED    FILM    SERVICE 


GEO.W.     COLBURN  LABORATORY,  Inc. 

164    N.   >A/ACKER    DRIVE         •         CHICAGO    6.   ILL. 
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most  useful  functions  is  that  o.] 
company-sponsored  recreationaij 
facilities. 

At  the  John  Hancock  Mutu: 
Life  Insurance  Company  in  Bos 
ton.  for  example,  a  free  movii 
program  is  offered,  in  a  75-sea 
theatre,  to  some  5.500  employee 
— an  integral  part  of  the  com 
pany's  noontime  recreational  op 
portunities  which  include  a  li 
brary,  lounges,  card  and  gami| 
rooms. 

Now  In  Its  Tenth  Year 

Inaugurated  in  195L  the  Han 
cock  film  program  was  establishec 
primarily  for  its  educational  val 
ue.  as  a  means  of  entertainment 
and  a  pleasant  "break"  in  ar 
eight  hour  day.  Patronized  b; 
personnel  in  all  types  of  positions: 
and  age  groups  varying  from  rel 
cent  high  school  graduates  to  lonji 
standing  members  approachinj' 
retirement,  the  theatre  is  oper 
Monday  through  Thursday  fron 
11:30  to  2:00. 

With  some  eight  to  ten  show- 
ings daily,  the  room  is  usually 
filled  to  capacity.  Most  films  las: 
about  15  minutes,  allowing  au-l 
diences  a  balance  of  25  minute;' 
in  the  official  company  lunch 
periods  which  are  staggered  o\ei 
a  two  and  one  half  hour  span 
Wide  Variety  of  Sources 

All  films  are  obtained  on  free 
loan  from  a  variety  of  source; 
ranging  from  libraries,  business 
film  distributors,  the  armed  force 
and  national  travel  bureaus,  like 
Canadian  Travel.  With  a  change 
of  program  once  a  week,  billing 
varies  from  travelogues  and  oc- 
cupational movies,  to  scientific.' 
civic  and  campaign  films.  The  lat- 
ter often  are  run  in  connection! 
with  local  and  national  fund, 
drives,  such  as  Red  Cross,  Mus- 
cular Dystrophy.  Crusade  f  o  r 
Freedom,   and   the   United   Fund.: 

Other  films  are  seasonal.  At 
Christmas,  for  example,  the  thea- 
tre features  films  on  Yuletide  cus- 
toms around  the  world.  And 
throughout  the  winter  season, 
films  on  winter  sports  are  a  fa- 
vorite attraction.  Travel  films 
hold  first  place  in  popularity  the 
year  "round. 

Men   Like   Remington    Film 

While  audiences  are  comprised 
of  a  fairly  equal  representation  of 
both  sexes,  some  films,  naturally, 
attract  more  of  one  than  the 
other.  The  Remington  .Arms  film 
on  E.xhibilion  Shooliiii;.  for  in- 
stance, played  to  an  almost  all- 
male  audience.  And  the  men's  re- 
action to  the  film?  Wholly  enthu- 
siastic! "Terrific  marksmanship, 
photography,     and     just     enough 
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'Noon-hour  movies  we  publicized 
to  attract  Hancock  audiences. 

ipulchritude  thrown  in  to  make  it 
ia  thoroughly  enjoyable  film  for 
levery  man,"  said  Stanley  T.  Ding- 
!man,  director  of  the  Hancock's 
ipublic  relations  department. 
j  Dingman.  by  the  way,  along 
I  with  the  company  photographer, 
lAlan  Lydiard,  initiated  the  John 
Hancock's  recreational  film  pro- 
gram back  in  1951.  Both  feel  that 
the  enthusiastic  response  through- 
out the  company  makes  the  proj- 
ect well  worth  the  efforts  of  plan- 
jning.  scheduling,  and  mainte- 
I  nance. 

I  Dingman's  reaction  to  the 
1  Remington  film  was  echoed 
I  throughout  the  company  from 
I  maintenance  to  actuarial  depart- 
iments.  and  from  the  sub-base- 
ment divisions  to  the  building's 
2fith  floor. 
,  Some    Viewing    Serial-Style 

William  Barber  of  the  Han- 
cock's Heating  and  Air  Condi- 
tioning Division  said  it  took  him 
two  days  to  see  the  film.  He 
watched  half  of  it  one  day.  the 
other  half  the  next  day.  Barber 
catches  most  of  the  films  that 
way,  he  explained.  Allows  him 
more  time  to  eat  lunch  and  gives 
him  something  to  do  two  days  out 
of  the  week. 

Many  of  the  gals  use  his  sys- 
tem too,  those  who  do  catching  a 
film  a  week.  "The  movie  is  a  ter- 
rific way  to  kill  some  time,  and 
often  educational  too,"  voiced 
Florence  Bouchard,  a  secretary  in 
the  company's  Group  department. 


On  the  non-movie  days,  Florence 
and  many  of  the  other  movie- 
goers spend  the  time  shopping. 
Funny  thing  about  the  Hancock's 
movie  fans,  those  who  frequent 
the  shows  usually  see  all  of  them. 
There  are  many  more  "regulars" 
than  "sometime"  patrons. 

Photo   Bureau   Selects  Films 

For  the  most  part,  film  selec- 
tion is  handled  by  the  company's 
photo  bureau  under  the  manage- 
ment of  Al  Lydiard.  All  films  are 
returned  to  their  source  with  a 
film  report  card  giving  a  com- 
plete evaluation  of  audience  at- 
tendance and  reaction. 

As  a  result  of  the  report,  the 
Canadian  Travel  Bureau  some 
time  ago  formulated  a  two  months' 
program  covering  sport,  social, 
and  economic  life  in  that  country. 
The  series  was  almost  as  popular 
as  a  TV  western. 

Before  released  in  the  theatre, 
every  film  is  previewed  by  the 
company  photo  bureau.  If  con- 
sidered controversial,  it  is  sub- 
mitted to  a  review  board  of  five 
who  determine  whether  it  shall 
be  released.  It  has  seldom  been 
necessary,  however,  to  exercise 
censorship. 


Technical  Subjects  Listed  in 
Modern's  New  Free  Film  Catalog 

:  A  new  guide  to  technical  films 
listing  more  than  1 30  technical 
subjects  has  just  been  published 
by  Modern  Talking  Picture  Serv- 
ice. 

Titled  Modern's  Catalog  of 
Free  Loan  Technical  Films,  the 
listing  includes  topics  in  the 
realm  of  pure  sciences  as  we 
as  those  affecting  practical  con- 
siderations of  production  and  dis- 
tribution. Almost  all  basic  Ameri- 
can industries  are  represented  by 
one  or  more  films  in  the  catalog. 
Copies  of  the  catalog  may  be 
obtained  from  Modern  at  3  East 
54th  Street,  New  York.  9 


YOU  HAVE  A  PRODUCT  TO  SELL! 

Havetland  Service  can  sell  it! 

We're  aiming  at  the  soaring,  prosperous  sixties  with 
budget-minded-but  skillful-productions  that  have  built-in 
"sella^ility."  -^— 

Check  Our  References! 

H  AV  E  R  L  A  N  D  industrial-educational-tv  films 

FILM    PRODUCTIONS     104  W.  76th  St.,  New  York  23    •    TRafat(ar  4-1300 
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Tabletalk 


It's  as  simple  as . . . 
Ready!  Set!  Sell! 

Keep  pen  and  order  blanks  handy.  Open 
the  lid  of  Tabletalk  .  .  .  and  .  .  .  Presto! 
Picture  after  picture  flashes  on  a  large 
screen    as    It    "talks"    with   your    sales 
message  in  compelling  tones  that  con- 
vince and  "close"  on  call  after  call!  No 
screen  to  set  up!  No  com- 
plicated focusing  or  film- 
threading!    Tabletalk    is   a 
self-contained  combination 
35mm  filmstnp  projection 
unit  and  4-soeed  hi-fi  rec- 
ord  player  in    an  attache  case!  Keeps 
you  and  your  sales  story  as  fresh  on 
the  last  call  as  the  first  in  the  morning. 


VIEWLEX  INC. 
40  BROADWAY,  HOLBROOK,  L.t., 


N.Y. 


Gentlemen: 

Send  me  the  word  Today!  Complete 
information  on  Viewlex  Tabletalk. 


_Zone_ 


^State- 


IN  CANADA-ANGLOPHOTO  LTD.,  MONTREAL 


FILM   DISTRIBUTION: 

ASSOCIATION   FILMS,   INC. 

Headquarters  Ottiie: 

:i47   Madison   Ave.,   New   York   17,   N.   Y. 

Phone:  .Mlrray  Hill  .i-2242 

J.  R.  Bingham,  Pirsiiletit 

A.   L.   Fredrick,  Executive   Vice-President 
and  Treasurer 

Reg.  S.  Evans,  Vice-President,  Sales 

Robert   Finehout,    Vice-President,   Sales   & 
Sales    Promotion 

Robert    Mitchell,    Vice-President,    Operations 

Robert    Bucher,    Vice-President,    Director   of 
Advertising   &    Television 

Regional  Film  Distribution;  for  the  Eastern 
Area,  Broad  at  Elm,  Ridgefield,  N.  J.  Phone: 
WHitney  3-8200.  E.  H.  Johnson,  Manager  and 
Sales  Rep.:  Fur  the  Midwesterti  Area:  .561  Hill- 
grove  Avenue,  La  Grange,  111.  Phone:  FLeetwood 
4-0576.  M.  G.  Weiland,  Manager  and  Sales  Rep.; 
For  the  Western  Area:  799  Stevenson  St.,  San 
Francisco  3,  Calif.  Phone:  UNMerhill  1-5305. 
W.  0.  Siler,  Manager  and  Sales  Rep.;  For  the 
Southwestern  Area:  1108  Jackson  St.,  Dallas 
2,  Texas.  Phone:  Riverside  2-3144.  Carl  Stahl, 
Manager  and  Sales  Rep. 

Background:  Founded  in  1911  (as  "The  YMCA 
Motion  Picture  Bureau,"  a  division  of  the  Inter- 
national Committee  of  the  YMCA's),  Association 
Films  was  the  first  sponsored  film  distributor  in 
America.  In  1949,  the  company  was  incorporated 
as  an   independent   national   distribution   service. 

Services:  promotion,  publicity;  booking,  ship- 
ping, storage  and  inspection  of  prints  (elec- 
tronically) ;  film  programming  (community  and 
school  groups)  ;  film  programming  (TV  stations). 
Furnishes  monthly  reports  on  print  activity  and 
audiences  (IBM  tabulated)  ;  advance  booking 
notices  to  sponsors:  correspondence  and  confirma- 
tions (to  users)  ;  merchandising  of  teaching  aids 
and  other  film-related  materials;  and  print  serv- 
icing (physical  handling  of  professional,  sales 
and  TV  prints). 

Operation:  prints  and  bookings  are  serviced 
from  four  regional  film  distribution  centers, 
wholly  owned  by  Association  Films. 
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THE  JAM   HANDY  ORGANIZATION,   INC. 

Headquarters  Office: 

2821  E.  Grand  Blvd.,  Detroit   11,  Mich. 

Phone:  TRinity  5-2450 

Betty  Walters,  in  charge.  Distribution  Services 

Services:  Currently  distributing  theatrically 
throughout  the  U.  S.  A.  with  several  decades  of 
active   experience    in   this    field.    Special    services 


THE  JAM  HANDY  ORGANIZATION:  CONT'D. 

include  physical  handling  of  .sponsored  films  for 
self-equipped  audiences;  major  convention  pro- 
jection service  in  all  principal  cities.  See  studio 
listing  pages  for  complete  data  on  corporate 
background    and    recent   client   experience. 
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IDEAL   PICTURES,   INC. 

Headquarters   Office: 

38  East  .South  Water  St.,  (  hicaco  1,  111. 

Phone:  Financial  6-5480 

Paul  R.  Foght,  President 

Lyle    F.   White,    Vice-President,   Secretary 

C.  M.  Hadden,  Treasurer 

Harlow  D.   Stevens,  Sales  Manager 

Henry  Soulen,  Eastern  Representative 

A.  J.  McClelland,  West  Coast  Representative 

Branch  Exchanges:  2114  Eighth  Avenue  X., 
Birmingham  1,  Ala.;  1840  Alcatraz  Ave.,  Berke- 
ley 3.  Calif.;  2221  S.  Olive  St.,  Los  Angeles  7, 
Calif.;  714-18th  St.,  Denver  2,  Colo.;  55  NE  13th 
St.,  Miami  32,  Fla.;  52  Auburn  Ave.,  N.E., 
Atlanta  3,  Ga.;  1370  S.  Beretania  St.,  Honolulu. 
Hawaii;  58  E.  South  Water  St.,  Chicago  1,  III; 
15  E.  Maryland  St.,  Indianapolis  4,  Ind.;  616  S. 
5th  St.,  Louisville  2,  Ky.;  1303  Prytania  St.,  New 
Orleans  13,  La.;  102  W.  25th  St.,  Baltimore  18, 
Md.;  42  Melrose  St.,  Boston  16,  Mass.;  15924 
Grand  River  Ave.,  Detroit  27,  Mich.;  3400 
Nicollet  Ave.,  Minneapolis  8,  Minn.;  1402  Locust 
St.,  Kansas  City  6,  Mo.;  3743  Gravois  St.,  St. 
Louis  16,  Mo.;  6509  N.  32nd  St.,  Omaha  1,  Neb.; 
1558  Main  St.,  Buffalo  9,  N.  Y.;  233-9  W.  42nd 
St.,  New  Y'ork  36,  N.  Y.;  2110  Payne  Ave., 
Cleveland  14,  Ohio;  1201  S.  W.  Morrison,  Port- 
land 5,  Ore.;  1906  Market  St.,  Philadelphia  3, 
Pa.;  119  Ninth  St.,  Pittsburgh  22,  Pa.;  18  S. 
Third  St.,  Memphis  3,  Tenn.;  2434  S.  Harwood, 
Dallas  15,  Texas;  Brigham  Y'oung  University, 
Provo,  Utah;  219  E.  Main  St.,  Richmond  19,  Va.; 
and    4401    W.    North    Ave.,    Milwaukee    8,    Wis. 

Background:  Founded  in  1920  in  Chicago.  In 
the  past  40  years,  has  grown  into  a  national 
organization  of  29  offices  handling  rental  films 
for  schools,  churches,  clubs  and  industry.  In 
1948  Ideal  began  the  distribution  of  industrial 
films,  for  the  first  time  making  available  a 
proven  paying  customer  list  for  the  distribution 
of  industrial  films  services. 

Services:  promotion,  publicity;  booking,  ship- 
ping, storage  and  inspection  of  prints  (elec- 
tronically) ;  film  programming  (community  and 
school  groups)  ;  film  programming  (TV  stations!. 
Furnishes  monthly  reports  on  print  activity  and 
audiences,  all  supported  by  actual  signed  audi- 
ence reports;  advance  booking  notices  to  spon- 
sors; correspondence  and  confirmations  (to 
users)  ;  merchandising  of  teaching  aids  and 
other  film-related  materials;  print  servicing 
(physical  handling  of  professional,  sales  and  TV 
prints). 

Operation  :  prints  and  bookings  are  serviced 
from  29  company  controlled  distribution  centers. 


0 


172 


INSTITUTE   OF   VISUAL 
COMMUNICATION,    INC. 

ID  East    19th  St.,  New  York  17,  N.  Y. 
Phone:  ELdorado  5-1443 

Vincent  J.  Capuzzi,  Distribution  Mgr. 

Services:  A  pioneer  distributor  of  sponsored  and 
educational  motion  pictures,  etc.,  to  self-equipped 
audiences,  television  stations,  etc.  For  complete 
details  on  corporate  background,  staff  and  facili- 
ties see  page  110  in  this  issue.  QF 
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MODERN   TALKING   PICTURE  SERVICE,   INC. 

Headquarters  Office: 

3  East  54th  St..  New  York  22,  N.  Y. 

Phone:  PLaza  8-2900 

Frank  Arlinghaus,  President 

Carl  Lenz,  Vice-Presidejtt,  Sales 

W.   H.    (Bill)    MacCallum,   Vice-President, 
Modern   Learning   Aids  Division 

Elsie  Cox,  Treasurer 

Ralph   Del   Coro,   General  Manager, 
Operations 

Phil   Murphy,  Advertising  &  Promotion 
Manager 

NATIONAL  SALES  OFFICES 

Eastern  Division  Sales 

3  East  .i4th  St.,  New  York  22,  X.  Y. 

Phone:  PLaza  8-2900 

R.    H.    (Dick)    Rogers;    James    (Jim)     Davis: 

Ernie  Lutz;  and  Joseph  Lynch. 

At  Detroit  : 

19818  Mack  .\venue,  Detroit  36,  Mich. 

Phone:  Tlxedo  4-6222 

W.  M.   (Bill)   Oard,  Vice-President 

At  Pittsburgh  : 

210  Grant   St.,  Pittsburgh   19,  Pa. 
Phone:  GRant    1-9118 
Don  Kenny,  in  charge. 

Central  Division  Sales 

Prudential  Plaza,  Chicago  1,  III. 
Phone:  DElaware  7-32.->2 
A.  R.    (Art)    Bach,  Vice-President 
Dan  Kater,  Cliff  Wells 

Western  Division  Sales 

612  S.  Flower  St.,  Los  .Angeles  17,  Calif. 

Phone:  MAdison  9-2121 

R.    M.    (Dick)    Hough,    Vice-President 

Southern  Division  Sales 

1710  H.  Street,  N.  W. 
Washington  6,  D.  C. 
Phone:   STerling  3-3377 
Jack   Lalley,   Vice-President 


Background;  the  outgrowth  of  a  pioneering 
program  in  the  field  of  talking  motion  pictures 
by  Electrical  Research  Products,  Inc.,  a  sub- 
sidiary of  the  Western  Electric  Co.,  formed  in 
1927  at  the  birth  of  the  commercial  sound  motion 
picture  medium.  Modern  Talking  Picture  Service 
first  emerged  as  the  non-theatrical  department 
of  that  company.  An  early  pioneer  in  the  licens- 
ing and  operation  of  portable  sound  projection 
apparatus  and  also  providing  projection  service 
for  industry,  etc..  Modern's  present  trade  name 
was  adopted  by  its  licensees  in  1935  and  Frank 
Arlinghaus,  then  of  ERPI,  was  placed  in  charge 
of  this  growing  activity.  Modern  became  an 
independent  corporation  on  July  1,  1937,  under 
the  ownership  and  management  of  its  distribu- 
tion employees. 

Services;  In  1961,  in  its  24th  year.  Modern 
represents  over  400  organizations  from  industry, 
commerce  and  the  professions,  distributing  their 
public  relations  films  to  schools,  colleges,  indus- 
tiial  plants,  offices,  and  to  the  public  and  private 
L-liihs.  and  social  groups  throughout  the  United 
.States  and  Canada.  Other  primary  channels  of 
di.-tribution  in  which  Modern  is  a  leading  spe- 
cialist include;  theatres  showing  sponsored  short 
subjects;  television  stations;  and  rural  road- 
show operations.  Modern  operates  a  network  of 
30  regional  libraries.  For  sponsors  utilizing  its 
service,  the  company  promotes,  ships,  cleans,  re- 
pairs, maintains  and  stores  their  films.  Addi- 
tionally, it  counts  audience  attendance,  records 
their  comments  and  furnishes  the  sponsor  a 
monthly  tabulation.  Extensive  IBM  facilities  and 


MODERN  TALKING   PICTURE  SERVICE:  CONT'D. 

equipment  for  promotional  printing  are  main- 
tained at  New  York  headquarters.  All  regional 
libraries  are  equipped  for  electronic  film  inspec- 
tion and  handling.  In  1960,  Modern  established 
its  Modern  Learning  Aids  division  to  distribute 
educational  films  for  purchase,  subscription 
(series  rental)  and  lease-to-buy.  ML.A  distributes 
the  high  school  physics  films  developed  by  the 
Physical  Science  Study  Committee. 

Regional  Exchanges  are  located  in  Atlanta, 
Boston,  Buffalo,  Cedar  Rapids.  Charlotte,  Chi- 
cago, Cincinnati,  Cleveland,  Dallas,  Denver. 
Detroit,  Harrisburg,  Houston,  Indianapolis, 
Kansas  City,  Los  Angeles,  Memphis,  Milwaukee, 
Minneapolis,  New  Orleans,  New  York,  Omaha, 
Philadelphia,  Pittsburgh,  St.  Louis,  San  Fran- 
cisco, Seattle,  Washington  D.  C.  as  well  as  in 
Honolulu,  Hawaii  and  Anchorage,  Alaska. 

Special  Activities  &  Publications;  A  physical 
handling  service  is  maintained  for  technical, 
professional  and  special  films.  Recent  references 
for  sponsor  reading  (available  on  letterhead 
request  or  by  telephone  from  listed  sales  offices) 
include;  "The  Opportunity  for  Sponsored  Films" 
— "Business  Films  at  the  Movies" — "How  Tele- 
vision Stations  Use  Business  Sponsored  Films" 
— "The  Teen  Age  Market" — and  "Series  Pro- 
gramming, PR  Films  Free  Fi-om  Modern  TV." 


THE   PRINCETON   FILM   CENTER,   INC. 

P.  O.  Box  431,  Princeton,   N.  J. 
Phone:  WA  4-3.550 

Gordon  Knox,  President 

Services;  Distribution  of  sponsored  motion  pic- 
tures to  self-equipped  audiences  and  television 
stations.  See  Production  Review  listing.  New 
Jersey  area,  this  issue  for  further  details  on 
other  corporate  activities. 

Distribution  Offices;  Atlanta.  Ga.;  Chicago, 
111.;  Dallas,  Texas;  San  Francisco,  Calif. 

ROTHACKER,   INC. 

Time  &   Life  Building,  Rockefeller  Center 

New  York  20,  New   York 
Phone:   Circle   5-6878 

Douglas  D.  Rothacker,  Jr.,  President 
W.  Stanfield  Cooper,  Vice-President 
Mayme  R.  Dawson,  Secretary 

Background;  Established  in  1910  as  the  Roth- 
acker Film  Manufacturing  Co.,  producer  and 
distributor  of  educational  films,  the  organization 
was  subsequently  reorganized  as  Rothacker.  Inc., 
and  is  currently  engaged  in  specialized  business 
film  distribution  through  all  available  media  to 
audiences   throughout   the   world. 

Services  and  Operation;  For  all  types  of  non- 
theatrical  audiences,  and  for  theatrical  and  tele- 
vision showings,  individual  promotional  cam- 
paigns, audience  selection,  publicity,  multiple 
confirmation,  audit  follow-up  are  done  on  a  sepa- 
rate basis  for  each  film.  Prints  are  all  hand- 
inspected,  sound-read,  cleaned,  repaired,  shipped, 
stored  and  a  complete  record  maintained  on  con- 
dition of  each  print;  annual  print  breakdown 
with  classifications  sent  as  well  as  monthly  ex- 
hibition reports  with  full  information  of  each 
showing;  special  questionnaires  provide  addi- 
tional information  on  audience  reaction,  com- 
ments. Supervisory  operation  in  New  Y'ork  sup- 
plemented by  distributors  functioning  locally  in 
New  England,  the  South,  Middle  West  and  Far 
West. 


FILM  DISTRIBUTION: 

Foreign  Distribution  ;  In  addition  to  full  cover- 
age nationally,  Rothacker,  Inc.,  now  offers  its 
international  distributing  service  covering  Eu- 
rope, the  Orient  and  Latin  America.  The  same 
standards  of  operations,  available  domestically, 
are  handled,  for  Europe  and  the  Far  East, 
through  our  representatives  working  through 
New  Y'ork.  For  Latin  America,  arrangements  are 
made  through  the  facilities  of  Servicio  de  Infor- 
macion  Panamericana. 
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~^  this  symbol  over  distributor 
listings  in  these  pages  refer  to  display  advertise- 
ments within  this  Production  Review  issue. 


STERLING-MOVIES   U.S.A.,   INC. 

Headquarters   Office: 

375  Park  Ave.,  New  York  22,  N.  Y. 

Phone:  Jldson  6-1717 

Charles  Dolan,  President 

Sophie    Hohne,   Exec.   Vice-President 

Robert  Kirsten,  Vice-President,  in  charge. 

Programming 
Roger  Cahaney,  General  Manager 
Kadoza  Worthy,  Comptroller 
Ophelia   Brussaly,  Manager,   Television 

Distribution 
Gordon    Hempel,    Manager,    General    Distribu- 
tion   (located  at  Chicago  exchange) 
Morton    J.    Fink,    Manager,    NEWS-SCREEN, 
Inc.,    (located  at  Headquarters  Office) 

Regional  Film  Exchanges;  Eastern  Area:  43 
W.  61st  St.,  New  Y'ork  23,  N.  Y'.,  Phone;  JUdson 
6-1717,  Richard  Zerweck,  Manager.  Midivesteni 
Area:  100  W.  Monroe  St.,  Chicago  3,  111.,  Phone; 
Financial  6-0155,  Donald  Freese,  Manager. 
Western  Area:  1469  "Vine  St.,  Hollywood  28, 
Calif.,  Phone;  Hollywood  4-6256,  Ralph  Rafik, 
Manager.  Southwestern  Area:  Miller's  Visual 
Aids,  519  Pennsylvania  Ave.,  Fort  Worth,  Texas, 
Phone;   EDison  2-7184. 

Services;  National  distribution  of  sponsored 
motion  pictures  to  self-equipped  audiences  and 
television  stations.  Programming,  publicity  and 
promotion  for  sponsored  films.  Physical  print 
handling,  inspection  and  shipping.  Also  active  in 
servicing  sponsored  and  public  relations  films 
via  Videotape  to  tape-equipped  television  stations 
and   television  networks. 

News-Screen,  Inc.;  Syndication  of  sponsored 
newsfilm  stories  to  TV  stations.  Production,  edit- 
ing,  script   preparation,    distribution,   reporting. 


UNITED   WORLD   FILMS,   INC. 

Headquarters  Office: 

1445  Park  Ave.,  New  York  29,  N.  Y. 

Phone:  TRafalgar  6-5200 

James  M.  Franey,  President 

Murray  Goodman,  Vice-President,  in  charge. 

Castle  Films 
John   D.   Desmond,   Vice-President, 

Distribution  Services 
Edw-ard   Renauer,  Director,  Sponsored  Film 

Department 
Wm.  Sherman  Greene,  Client  Services 
William    B.   Laub,  Director,  Publicity 
Don  Freeburg,  Director,  Advertising 

Division  Offices  (for  sponsored  films):  287 
Techwood  Drive,  Atlanta,  Ga.,  Leonard  Berch, 
Manager.  2227  Bryant  St.,  Dallas,  Texas,  Eugene 
Remels,  Manager.  542  S.  Deai-born  St.,  Chicago, 
111.,  Louis  Chiecki.  Manager.  6608-10  Melrose 
Ave..  Los  Angeles,  Calif.,  Herman  Block,  Man- 
ager and  5023  N.  E.  Sandy  Blvd.,  Portland,  Ore., 
Francis  Schulz,  Manager. 

Services;  United  World  Films,  Inc.,  a  division 
of  Universal-International  Pictures,  Inc.,  is  ex- 
clusively a  film  distribution  organization.  Physi- 
cal handling  of  sponsored  film  prints  is  served 
by  43  regional  film  libraries.  Distributes  spon- 
sored business  films  to  self-equipped  audiences 
and    television,   nationally   and    internationally. 
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Meat  for  Theatre  Audiences 

Ti>|i    I'jiwt.    U^lif    Ti*u4*li    ^\'iiis    llciokiii^s 
^ir       .\iili4>ii;il       .>l<>;il       lllKirll's       I'icluri' 


High  in  the  Himalayas,  Hans  Conreid  pursues 
his  vain  quest  for  a  really  luscious  meal. 

Sponsor:  National  Live  Stock 
and  Meat  Board. 

Title:  The  Adventures  of  Dud- 
ley Worlhiniitoii.  15  min..  col- 
or,  produced  by  Wilding,   Inc.      

*  Pointing  up  how  fortunate  we 
are  to  have  in  this  country  a 
readily  available  supply  of  a  wide 
variety  of  wholesome,  appetizing, 
high  quality  meat  items.  The  Ad- 
ventures .  .  .  creates  a  strong,  im- 
mediate desire  for  a  good,  tasty 
meat  meal.  And  it's  not  done 
subliminally;  the  specially-pre- 
pared dishes  featured  in  the  film 
have  some  of  the  "meatier"  roles. 

The  Adventures  of  Dudley 
Worthington.  starring  Hans  Con- 
reid. popular  television,  motion 
picture  and  radio  performer,  con- 
sists of  a  number  of  dream  se- 
quences in  which  a  suburban  USA 
resident,  who  usually  leads  a  nor- 
mal life,  continually  finds  him- 
self in  far-off  lands,  engaged  in 
adventurous,  appetite  -  stimulating 
situations. 

He  Dreams  of  Food  ,  .  . 

Since  Dudley  went  to  bed  hun- 
gry, with  only  a  water-cress  sand- 
wich for  energy,  each  of  his 
dreams  involves  food.  Each 
dream  ends  just  as  a  mouth- 
watering meat  meal  is  being 
served — and  then  is  lost.  In  each 
instance,  the  meat  is  shown  in  a 
close-up  shot,  literally  focusing 
the  audience's  attention  on  its 
taste-tempting  desirability  and  ap- 
petite appeal. 

After  conquering  Mt.  Everest, 
the  hero's  porterhouse  steak  is 
stolen  by  an  Abominable  Snow 
Man:  in  the  jungle  a  ham  is  taken 
by  a  cannibal;  in  his  desert  ad- 
venture Dudley  loses  a  tempting 
plate  of  ready-to-serve  meat 
items,  and  even  in  a  jail  sequence, 
as  a  condemned  man  eating  his 
last  meal,  he  is  deprived  of  a 
standing  rib  roast  when  he  is  par- 
doned. 

By  now  awakened,  Dudley 
jumps  out  of  bed  and  heads  for 


Conreid  portrays   a   suburbanite   ii7io  dreams 
of  high  adventure  in  far-away  places. 


mmnmmm-^mmi-^m-^ 


/MPO/^TANT 


FEATURES  make 

T^e^e  PA'UTE pto/ed-ion  ___ 
scteehs  i>€sf  fot  mcfusftxf'Al/  use 
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/SELF-LOCKING  EXTENSION  TUBE 
—  Sturdy  1 '  square  seamless  steel 
center  tube  and  y^'  extension  tube, 
chrome  plated.  Easy -ope  rating  Height 
Adjuster  and  Screen  Case  Lock. 
Convenient  knobs  provide  positive  stops 
in  all  positions. 

2  "GABLE-ROOF"  ALUMINUM 
LEGS— Legs  of  heavy-gauge 
extruded  aluminum  form  sturdiest  of 
tripods  in  combination  with  Da-Lite's 
heavy  cast  tnpod  leg  bracket. 

Supports  a  man's  weight. 

2   STURDY  ROLLER,  OCTAGON 
^    CASE— Pre-set  positive  safety  stops 

on  roller  prevent  fabric  from  being  torn 
off.  Octagon  case  prevents  fabric  scraping 
.  .  .  has  patented  "no-rub"  flat  back. 

A   AUTOMATIC  LEG  LOCK.  FABRIC 
T   LOCK — Leg  lock  fastens  all  three 
legs,  releases  at  touch  of  toe.  Fabric 
lock  protects  screen  surface  from 
sagging  or  shifting  in  carrying  or  storing. 
Locks  closed  screen  rigidly  m  place. 

5       SLAT  SADDLE  COLLAR  AND 
PLUG-  Long  slat-saddle  insures 
wrinkle  free  picture  surface.  Collar 
and  pliig  protect  edges  from  fraying 

i^   FLEXIBILITY  IN   HEIGHT— 
\^    Case  adjusts  from  low  at  tripod  leg 
bracket  to  high  at  top  of  center  tube. 
Square  sizes  adjust  to  rectangular. 
Even  largest  size  at  highest  case  position 
exlentls  to  full  70'  x  70*  (128')  height. 

7        FAMOUS  -WHITE  MAGIC" 
SURFACE— White  Magic  glass- 
beaded  surface  seamless  in  all  sizes. 
Whiter,  brighter  and  stays  white. 
Brilliant,  life-like  pictures,  excellent  color. 
Viewing  over  wider  seating  area.  Flame 
and  mildew  resistant.  Also  in  mat  white. 


AMAZING 

DURABILITY 


In  a  parody  on  the  Stanley-Livingston  rescue, 
our  hero  prepares  to  eat  a  ham  dinner. 


the  refrigerator,  where  he  takes 
advantage  of  a  well-stocked  meat' 
compartment.  He  and  his  wife 
prepare  a  big.  meat-filled  break- 
fast, and  this  time  Dudley  is  ablei 
to  enjoy  the  nutritious  dishes  be-i 
fore  him.  His  dreams  are  over, 
but  he  will  never  again  take  for 
granted  the  mealtime  benefits  pro- 
vided him  by  the  livestock  and 
meat  industry  of  the  United 
States. 

Prepared  in  Studio  Kitchen 

The  meat  dishes  used  in  the 
color  film  were  prepared  by  the: 
Meat  Board's  staff  of  skilled! 
home  economists  in  a  special  kit- 
chen at  Wilding  Studios.  Stand- 
ins  for  the  meat  cuts  were  also 
prepared  to  have  the  best  appear- i 
ing  meat  ready  for  the  camera; 
and  the  hot  spotlights.  i 

The  Adventures  ...  is  an  ex-, 
tension  of  the  Board's  program  of 
reaching  more   people  with   more ; 
information    on    meat.    While    the  ■ 
Board's  previous  nine  motion  pic- ; 
tures  were  16mm  films  for  use  in] 
classrooms,  on  television  and  be- 1 
fore    special    audiences,    the    new 
film  is  a  35mm  production,  made; 
specifically  for  use  in  motion  pic 
ture  theaters  as  a  short  feature.  It  j 
is  being  scheduled  at  theaters  by 
a  commercial  booking  agency  and 
has  also  been  cleared  for  use  on 
television.  5i'  i 


Vidiomaster  A 
is  engineered  to  meet  the  Audio-Visual 
needs  of  Industry!  This  heavy-duty  portable 
tripod  has  features  that  assure  years  of  out- 
standing service.  Vidiomaster  .\  is  unequalled 
for  performance.  Write  for  full  details  on  the 
entire  line  of  Da-Lile  Screens... tripod,  hang- 
ing and  electrically-operated  —  and  name  of 
franchised  A/V  Da-Lite  dealer  in  your  area. 


AUDIOVISUAL         DIVISION 


Da-Lite 

SCRIiN  COMMNY,  INC.,  WARSAW,  IND. 


United  Film  Studios'  Slidefilm 
Featured   in    Hospital   Journal 

We  Appeal,  a  sound  slidefilm  ; 
produced  by   United  Film  &   Re-  ! 
cording    Studios.     Inc.,    Chicago, 
for  the  Weiss  Memoritil  Hospital, 
also   in  Chicago,   was  the   subject  . 
of    a    feature    article,    and    scenes 
were  reproduced  on  the  cover  of 
the    November.     1960,    issue    of 
HiisPiT.\Ls.    the    Journal    of    the 
.American   Hospital   Association. 

It  is  pointed  out  that  the  results 
of  the  film  were  so  rewarding  that 
it  is  now  used  as  a  regular  part  of 
employee  indoctrination.  W' 
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Scenes  from   "Fincinciul  Plannin);" — Unen  in  .  .  .  the  film  project  covering  "The  Later   Years" 

Our  National  Goals  for  "The  Later  Years" 

Film   on   "Financial   Planning**   H<>ip»i    A^in^    l*r<'par«'    fftr    Kfliromonl 


AWARE  That  Life  Expectancy  in  the 
United  States  is  rising  sharply — (in 
1900  it  was  about  47  years;  today  it  is 
almost  70) — and  concerned  with  the  effect  of 
this  phenomenon  on  our  economic  and  social 
life.  Dynamic  Films,  Inc..  began  an  active  col- 
laboration in  1955  with  the  National  Council 
on  the  Aging,  a  standing  committee  of  the  Na- 
tional Social  Welfare  Assembly. 

Seeking  useful  ways  to  serve  the  cause  of 
the  aging,  the  collaborators  brought  out  a  mo- 
1  tion  picture,  the  first  of  its  kind,  called  A 
Place  to  Live,  dealing  with  institutional  care 
of  the  aged.  This  film  has  been  seen  by  over 
l.S.000.000  people  since  it  was  produced  in 
1455. 

Over  15  Million  in  U.  S.  Over  64 

But  A  Place  to  Live,  successful  as  it  was. 
touched  only  briefly  on  a  problem  with  many 
wide-ranging  and  serious  aspects.  When  it  was 
considered  that  this  aging  process  was  nagging 
at  the  whole  country  and  everyone  working  in 
it — (there  are  now  close  to  15.000,000  people 
in  the  United  States  over  64.  and  by  1975  it 
is  estimated  there  will  be  20.000.000)— Dy- 
namic probed  deeper  to  see  if  more  definite 
and  useful  film  approaches  to  the  problem 
could  be  devised. 

It  was  found  that  some  400  bills  relating  to 
the  aging  had  been  introduced  into  Congress 
!  before  a  decision  was  made  to  hold  a  White 
House   Conference   on   Aging   in    1951.    Also 
that  some  35  states  and  nearly  all  the  major 
'  cities   have   established  official   committees  or 
j  commissions  on  aging.  Programs  on  prepara- 
[  tion  for  retirement  have  become  the  concern 
of    many     industry,     labor    and    community 
groups;  millions  of  dollars  have  been  spent  on 
medical  research  on  aging;  universities  have  es- 
tablished departments  on  gerontology;  and  in- 
stitutes are  frantically  training  workers  every- 
where to  deal  with  older  people. 

I  Advisory  Board  Guides  the  Program 

After  determining  that  there  was  crying 
need  for  materials  with  which  to  educate 
people  for  their  later  years.  Dynamic  Films  in 
association  with  the  National  Council  on  the 
Aging  and  the  National  Association  for  Men- 
tal Health  set  up  an  advisory  board  two  years 
ago  to   plan   overall   objectives  and  supervise 


content    for    a    definitive    film    approach,    in 
depth,  on  the  problem. 

On  this  board  now  sit  representatives  of  in- 
dustry, commerce,  national  and  state  govern- 
ments, the  major  religious  denominations,  la- 
bor, medicine,  psychiatry,  the  universities,  so- 
cial welfare  and  mental  health. 

Financial    Preparation    for   Retirement 

The  meetings  of  this  board  have  been  on 
the  highest  level  of  competency.  The  decision 
was  unanimous  that  the  first  film,  in  addition 
to  stating  the  general  problem,  should  relate 
itself  in  great  measure  to  financial  prepara- 
tion for  retirement. 

Knowing  from  experience  that  a  public 
service  film  must  never  be  confused  with  other 
tvpes  of  film  making,  but  unlike  these  must  be 
planned  simultaneously  with  a  program  for 
distribution.  Dynamic  Films  set  about  pub- 
licizing the  first  of  the  Later  Years  films  even 
before  the  script  was  finished. 

It  winnowed  out  the  names  of  the  500 
biggest  industrial  and  commercial  concerns  in 
the  country,  and  with  the  approval  of  Frank 
H.  Cassell.  of  Inland  Steel  Company,  who  is 
a  member  of  the  advisory  board  for  the  Later 
Years  project,  sent  a  mailing,  mentioning  his 
name,  which  told  them  about  the  project  and 
asked  for  information,  based  on  their  own 
experience,  which  would  assure  maximum 
usefulness  for  the  films. 

Project  Has  Been  Widely  Publicized 

This  was  followed  by  press  releases  to 
newspapers  and  specialized  publications.  Ar- 
ticles began  to  appear  in  the  New  York  Times 
and  other  dailies,  in  Aging,  the  official  pub- 
lication of  the  U.  S.  Department  of  Health, 
Education  and  Welfare,  in  Progress  Report. 
issued  by  the  National  Social  Welfare  As- 
sembly, and  in  film  and  business  periodicals. 

A  second  mailing,  sent  on  stationery  of  the 
National  Association  for  Mental  Health, 
again  to  top  industrial  firms  and  others  who 
were  known  to  have  retirement  plans  of  vary- 
ing character,  brought  excellent  results.  In  an- 
swer to  a  questionnaire  which  accompanied 
this  mailing  came  about  20%   replies. 

At  this  point  a  far-seeing  sponsor  with 
■'corporate  citizenship"  insight  and  a  desire  to 
serve    the    American    community   was    found. 

(CONTINUED    ON    THE    FOLLOWING    PAGE) 
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THK  "LATER  YKAUS"  PROGKAM: 

(CONTINUED     FROM     THE     PRECEDING     PAGE) 

The  Miitu;i]  Benefit  Life  Insurance  Company 
made  a  grant  to  the  National  Council  on  the 
Aging  which  has  partially  (inanced  the  first 
film  in  the  Lciwr  Years  Series,  Finunciul  Plan- 
iiiiig. 

"IniprdVc   lOfonomic  and  Social  Climate" 

In  announcing  this  grant.  H.  Bruce  Palmer, 
president  of  Mutual  Benefit,  said:  "Mutual 
Benefit  is  proud  to  be  associated  with  this  un- 
dertaking which  we  believe  will  provide  a 
genuine  public  service.  Our  fundamental  ob- 
jective as  a  business  is  to  provide  a  needed 
service  through  life  insurance  protection. 
However,  we  believe  that  as  a  good  corporate 
citizen  we  must  be  actively  involved  in  proj- 
ects that  will  strengthen  and  improve  the 
economic  and  social  climate  in  which  we 
operate. 

"Problems  of  aging  have  always  been  with 
us.  but  only  in  recent  years  has  society  begun 
to  face  up  to  them.  Education  of  this  kind 
is  imperative  for  all  citizens  if  they  are  to  be 
better  equipped  to  live  in  their  later  years." 
Kmphasis   Is  On    Financial   Security 

Production  of  the  film,  Fiiuiiwial  Planning. 
has  recently  been  completed.  It  provides  a 
general  introduction  to  the  problems  of  retire- 
ment with  emphasis  on  maintaining  financial 
independence  in  the  later  years.  It  depicts 
some  of  the  ways  in  which  the  individual  can 
plan  retirement  well  in  advance,  thus  making 
the  most  of  this  later  period  of  life  and  guard- 
ing against  its  pitfalls. 

Although  the  film  ends  on  a  hopeful  note, 
it  very  realistically  depicts  the  problems  of  an 
aging  couple  who  had  noi  planned  for  retire- 
ment— who,  for  a  time,  lived  in  agonizing 
frustration  at  having  to  deny  themselves  the 
little  luxuries  and  even  some  necessities  of 
former  years. 

Test   .Audience  Reactions  .Are  Noted 

Financial  Planning  has  now  been  thorough- 
ly tested  in  actual  audience  situations  at  many 
locations  in  the  Metropolitan  New  York  area 
during  the  past  several  months.  Summarizing 
the  film's  results,  the  testing  group  reported  to 
the  Later  Years  advisory  committee  as  fol- 
lows: 

1.  We  learned  from  our  test  showings  that 
our  film  did  best  before  precisely  the  age 
group  for  whom  it  was  made — people  be- 
tween 45  and  55. 

2.  Also,  that  passive  reaction  to  the  film 
was  unlikely.  Both  those  who  liked  it,  or  re- 
acted away  from  it,  agreed  that  it  "hooked" 
them  one  way  or  another.  They  were  forced 
to  attend  to  what  it  had  to  say  and  often  ad- 
mitted that  though  they  might  try  to  mini- 
mize its  importance,  it  "worried"  at  them  suf- 
ficiently to  require  attention.  In  the  45-55  age 
showing,  where  we  got  the  most  stimulating 
audience  discussion,  we  later  learned  that  the 
film  resulted  in  increased  requests  for  indi- 
vidual counseling.  So  it  "worked"  the  way  we 
wanted  it  to. 

3.  We  are  also  ready  to  say  now,  as  a  re- 
sult of  these  showings,  that  there  is  no  such 
thing    as    a    "uniform"    retirement    audience. 

(CONCLUDED  ON  THE  FOLLOWING  PAGE  192) 


Scenes  from   American   traditions  and  of  the     present  are  sliown  in  Birad's  "How  We  Elect" 

A  Film  You  Can  Sponsor:  "How  We  Elect  Our  Presidents" 


;♦  In  these  times,  with  communistic  influences 
infiltrating  so  many  parts  of  the  world,  many 
management  men  believe  they  have  a  responsi- 
bility to  project  an  image  of  the  American 
democratic  system  in  action. 

One  useful  vehicle  in  carrying  this  idea  to 
realization  is  a  new  film  recently  released  on 
our  election  system.  Called  How  We  Elect  Our 
Presidents,  the  film  was  prepared  particularly 
for  syndicated  sponsorship  by  American  in- 
dustry. It  is  sold  with  the  suggestion  that  prints 
may  be  offered  by  business  sponsors  as  a 
public  relations  gesture,  to  schools,  civic 
groups,    political    and    veterans"    groups,    and 


other   vital   organizations   in   the   community. 

The  film  starts  with  the  national  conven- 
tions, as  documented  by  excellent  color  scenes 
of  the  1960  conventions.  It  goes  on  to  depict 
how  delegates  are  chosen,  the  "pattern"  of 
voting  results  to  watch  on  election  night,  and 
succeeds  in  capturing  much  of  the  campaign 
excitement  of  the  big  quadrennial  event. 
\\'here  to  .Acquire  .Sponsor  Prints 

Birad  Corporation  (1564  Broadway,  New 
York),  producer  and  distributor  of  the  film, 
offers  prints  at  S50  in  b  w  and  $125  in  color. 
Birad  will  also  make  arrangements  for  credit 
titles  for  industrial  sponsors,  if  desired.  ^^ 


Dramatic  Portrait  of  Our  Latin-American  Neighbors 

Uaunliii|£    Iteauly.    .\gp-Old    Cullurp    Pia-luri'd   in   Pnn:i;<rsi'N   ">iuulh   .\m<'rii-a" 

Sponsor:  Pan  American  Grace  Airways 
Title:  South  America.  Continent  of  Con- 
trasts, 271 2  min.,  color,  produced  by  Cole- 
man Productions. 
if  Audiences  of  prospective  visitors  to  South 
America's  West  Coast  nations  will  be  intrigued 
by  this  entertaining  motion  picture  combining 
the  dramatic  photography  of  travel  film  ex- 
pert, Harry  Coleman,  and  his  lyric  scripter, 
Millard  Lampell. 

From  Panama  to  Ecuador  and  Peru 
Starting  at  the  gateway  to  the  west  coast, 
the  film  first  visits  Panama.  We  might  see  al- 
most anyone  here — sailors  from  Bremen  or 
merchants  from  Bombay — on  the  crowded 
streets  of  this  crossroads  of  the  world. 

Quito  appears — dyed  in  the  colors  of  Spain 

— as  if  seen  in  an  ornate  mirror  of  Barcelona 
Colorful    Indian   dancers   perform   in  a  scene      or  Madrid. 

from   Panagra's  new  film  by  Harry  Coleman.  Proud  Peru,  with  its  roots  in  the  New  World 

dating  back  to  the  16th  Century,  shows  us  the 
treasures  of  its  architecture  and  its  arts — par- 
ticularly its  finely  wrought  silver  pieces.  At 
the  same  time.  Peru  has  other  than  austere 
aspects — here  are  surfboarders  and  bathing 
beauties  on  the  beaches,  tennis  players  at 
Lima's  ultra-modern  country  club. 

striking  Scene  of  Inca  Stronghold 
Machu  Piccu,  last  stronghold  of  the  Incas 
high  in  the  Andes,  was  photographed  by  a 
Coleman  crew  at  dawn  after  having  camped 
out  all  night  in  one  of  the  ruins  waiting  for 
the  perfect  shot  in  the  morning. 

Much  of  this  part  of  the  continent  has  a 


Machu  Piccu  .  .  .  Andes'  stronghold  of  Incas. 
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haunting,  mysterious  quality,  reflected  in  the 
scenes  of  Cuzco.  with  its  mountains  sur- 
rounded in  the  mist,  or  in  the  stoic  faces  of 
the  Bolivian  Indians. 

But  there  is  always  a  balance.  Harry  Cole- 
man's lenses  gravitate  back  to  sea  level  and 
the  e.xquisitely  pretty  girls  of  Santiago.  Chile. 
This  nation  seems  to  have  such  great  con- 
trasts of  scenery — deserts,  thousands  of  miles 
of  seacoast.  the  majestic  Andes,  and  the 
thousands  of  lakes  like  fallen  fragments  of  sky. 

Soiilh  America — Coniineni  of  Conirasts  is 
a  beautiful  reminder  to  winter-bound  audiences 
in  the  United  States  that  summer  is  only  a 
day  away — via  Panagra.  g' 


Mn  "Tale  ol  Thrvf  ChvmiHlH" 

GeigY  Cliemical  Views 
Past,  Present  &  Future 


Sponsor:   Geigy  Chemical  Corp. 

Title:  A  Tate  of  Three  Chemists.  13' j  min.. 
color  &  b  w.  produced  by  Willard  Pictures. 

i>:  The  three  chemists  of  this  interesting  film 
represent  the  past,  present  and  future  of  Geigy 
pharmaceutical  and  chemical  activities.  Played 
by  Bil  Baird  puppets,  the  three  chemists  meet 
on  the  front  lawn  of  the  Geigy  plant  in  Ards- 
ley.  New  York,  and  discuss  the  parts  they  play 
in  the  scientific  discoveries  of  their  ages. 

In  the  course  of  this,  we  can  see  the 
origination  of  the  Geigy  company  in  Basle, 
Switzerland.  In  1880-1890.  the  company  en- 
joyed the  services  of  a  wizard  dye  chemist, 
Traugott  Sandmyer,  who  led  Geigy  to  a  lead- 
ing place — worldwide — in  the  dye  industry. 

Paul  Meuller.  a  Geigy  scientist  who  is  much 
alive  today,  invented  D.D.T.  insecticide. 

Long  a  resident  citizen  of  the  United  States, 
the  Geigy  company  has  plants  all  over  the 
map,  and  makes  a  long  line  of  agricultural 
products — Diazinon,  a  new  and  highly  effec- 
tive insecticide,  and  Simazin.  a  weed  killer, 
are  leading  examples.  Sequestrin.  a  new  chemi- 
cal discovery,  removes  iron  salts  and  oxides 
from  water.  Other  interesting  Geigy  products 
prevent  static  in  carpets,  control  foaming  ac- 
tion in  soap  and  detergents. 

A  Tale  of  Three  Chemists  is  distributed 
to  television  stations  by  Modern  TV.  g' 

Bil  Baird  puppets  as  the  three  chemists  who 
relate  stories  of  scientific  discoveries. 
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Pure's  Pictorial  Report  on  Oil  Transportation 

"Vet    >le    There"    (onipleles    Series    on    Ex|>loraliun.    I'rodueliun    and    ilefining 

Sponsor:  The  Pure  Oil  Company. 

Title:  Get  Me  Tliere,  33  minutes,  color,  pro- 
duced by  Adas  Film  Corporation. 

What  is  transportation?  A  commuter  or 
traveler  would  ordinarily  think  of  trains, 
busses,  automobiles,  airplanes  and  lately. 
rockets.  But  when  you  are  in  the  oil  business 
in  a  big  way  you  think  of  transportation  as 
tankers,  barges,  pipe  lines  and  trucks,  for  these 
are  the  methods  of  moving  the  large  volume  of 
petroleum  products  needed  every  day  by  a 
nation  in  the  midst  of  the  atomic  age. 

In  order  to  bring  this  interesting  story  to 
the  public,  a  33-minute.  color  and  sound  mo- 
tion picture  has  recently  been  completed  for 
the  Pure  Oil  Company.  Get  Me  There  is  the 
theme  and  title  of  this  epic  undertaking  pro- 
duced by  Atlas  Film  Corporation.  Oak  Park. 
Illinois. 

To  Deliver  Oil  Quickl.v,  Economically 

The  objectives  of  petroleum  transportation 
may  be  stated  simply — to  bring  quality  prod- 
ucts to  market  quickly,  at  the  lowest  possible 
cost.  The  first  big  step  is  to  bring  the  crude 
oil  from  the  producing  area  to  the  refinery 
where  products  are  made. 

In  the  early  days  of  the  petroleum  industry, 
transportation  was  a  minor  problem.  Prod- 
ucts and  markets,  were  relatively  few,  so  the 
refinery  could  be  located  close  to  the  market 
it  served. 

Today,  crude  oil  yields  literally  hundreds  of 
products  and  numerous  markets  are  located 
at  far  distant  points.  Petroleum  transportation 
presents  a  continuing  challenge  to  ingenuity 
and  knowhow.  because  conditions  change  con- 
stantly. There  are  changes  in  costs,  changes  in 
crude  supply,  changes  in  manufacturing  facili- 
ties and  marketing  areas. 

Transportation  experts  strive  constantly  to 
develop  better  and  more  flexible  methods  that 
will  serve  today's  needs  and  accommodate  to- 
morrow's changes. 

Pipeline  .  .  .  tank  car  .  .  .  transport  truck 
.  .  .  river  barge  .  .  .  ocean  tanker  .  .  .  each 
method  has  advantages  of  its  own.  under  the 
right  conditions.  Pure  Oil  Company  uses  the 
one  that's  most  convenient,  most  economical 
— or  works  out  the  combination  that's  most  ef- 
ficient and  least  costly. 

Flexibility  Helps  Prevent  Shortages 

Flexibility  of  method  is  of  high  importance. 
Throughout  the  complicated  network  of  trans- 
portation, sudden  emergency  may  strike  at  any 
time.  Floods,  earthquakes,  hurricanes — nat- 
ural disasters  of  any  kind  can  break  up  normal 
operations.  Therefore,  the  system  is  designed 
to  be  so  flexible  that  if  anything  goes  wrong 
with  one  method  of  movement  at  any  point, 
the  transportation  people  are  prepared  to 
switch  at  once  to  another  method,  and  keep 
the  supply  flowing. 

How  did  Atlas  Film  Corporation  go  about 
filming  oil  transportation?  Story-wise  you  start 


By  barge  and  tanker,  oil  mures  to  market  as 
in  this  scene  from  the  new  Atlas'  film  .  .  . 

at  the  oil  well,  but  in  Get  Me  There,  you  start 
in  the  Chicago  area  and  in  a  running  conversa- 
tion between  two  men  you  visit  over  a  dozen 
locations  covering  a  distance  of  seven  thou- 
sand miles.  Each  location  is  vital  to  the  com- 
plete story,  and  each  location  is  unique  in 
some  way  to  the  problem  of  transportation. 
-Animation  Used  to  Tell  Intricate  Facts 
The  intricacies  of  routing  the  various  types 
of  crude  oil  and  finished  or  refined  products 
to  their  destinations  through  the  pipelines  is 
explained  with  skillful  use  of  animation;  this 
coupled  with  artful  use  of  the  motion  picture 
camera  on  location  presents  a  photographic 
symphony  of  oil  on  the  move. 

The  transportation  problem  of  the  produc- 
tion crew  was  symbolic  of  the  problem  set 
forth  by  the  title  Get  Me  There.  It  took  a  con- 
voy of  four  vehicles  to  move  the  crew  and  film 
equipment.  It  took  four  airplanes  to  cover  the 
vastness  of  the  pipelines;  it  was  necessary  to 
have  a  string  of  oil  barges  carrying  over  a  mil- 
lion gallons  of  finished  products  to  demon- 
strate this  method  of  transportation;  huge 
ocean-going  tankers  to  carry  crude  oQ  and 
cargoes  of  packaged  products  were  shown. 
These  Pure  Oil  Executives  Supervised 
The  entire  production  was  under  the  super- 
vision of  Bill  Bright,  manager  of  employee 
development  and  training,  and  Pete  Reiman. 
personnel  coordinator.  Transportation  de- 
partment. The  Pure  Oil  Company.  Director 
was  Al  Bradish  of  Atlas,  with  Harry  Petersen, 
cameraman,  and  Jim  Dricker.  editor. 

Get  Me  There  is  part  of  a  series  sponsored 
by  The  Pure  Oil  Company,  also  covering  Ex- 
ploration, Producing  and  Refining.  Each  of  the 
four  films  in  this  series  is  or  will  soon  be  avail- 
able for  public  showings.  g 

Striking   pictorial   photography   helps  to 
illuminate  Pine's  oil  transport  story. 
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a    space-age  A-V  tool   for 
teaching,    sales,   exhibits 

*  Shows  Brilliant  Picture  on  Big  Screen  in 
Normal  Daylight 

*  16mm,  Rear  Projection,  High  Fidelity 
Sound 

*  Self-Contained  and  easy  to  use 

*  Moved  and  Stored  with  Ease 

*  Any  Room  Can  Be  An  Audic-Visual  Room 
VfflllE  TODAY  FOR  COMPLETE  INFORMATION 

FILM  &  EQUIPMENT  CO. 

214  SO.  HAMILTON  ST,      •      SAGINAW,  MICHIGAN 


FILMS  ARE  BORN 

IN  TYPEWRITERS 

—  NOT  CAMERAS 

Long  before  the  cameras 
start  to  roll  for  a  film 
production,  a  man  sits  down 
at  a  typewriter  with  a 
stack  of  blank  paper. 

This  writer  charts  the 
course  of  the  film.   His 
thoughts  and  his  words 
help  sell  your  ideas, 
products,  services. 

We're  proud  of  a  long 
list  of  successful  films 
that  prove  in  script  work, 
too,  VIDEO  gives  you 

full  value  for 
your  film  dollar. 


INCORPORATED 

1004  EAST  JEFFERSON  AVENUE 
DETROIT  7,  MICH.    WO.  2-3400 

TV  SPOTS         •         INDUSTRIAL  FILMS 


SOUND    SLIDEFILMS    OF    THE    MONTH 
Color  Htidt'film    Shotrm   How 

Dun  &  Bradslreet  Serves 

Sponsor:  Dun  &  Bradstreet,  Inc. 

TrxLE:  How  To  Use  Your  Dun  &  Bradstreet 
Service  Most  Efjectively,  I4V2  min..  ssf., 
color,  produced  by  Gotham  Film  Produc- 
tions. 

This  film  was  designed  to  serve  two  func- 
tions. First,  it  is  an  instructional,  complete 
review  of  Dun  &  Bradstreet  services  which 
the  Agency  salesman  can  utilize  in  selling  a 
contract.  Second,  and  more  importantly,  it  is 
an  educational  film  useful  in  explaining  to 
current  subscribers — and  more  than  75.000 
.American  companies  are  in  this  group — opti- 
mum use  of  the  service  to  which  they  are 
entitled. 

The  slidefilm.  examining  step-by-step  the 
fictional  Hudson  Company's  use  of  Dun  & 
Bradstreet  service,  demonstrates  for  credit 
managers  and  their  assistants,  secretaries,  file 
clerks — even  oflice  boys — the  methods,  pro- 
cedure and  characteristics  of  Dun  &  Bradstreet 
credit  services.  In  addition,  through  the  natural 
device  of  a  flashback  case  history  narrated  by 
Hudson's  credit  manager,  the  function  of  the 
Dun  &  Bradstreet  Service  Consultant  is  made 
clear. 

Finally,  the  wide  assortment  of  supplemen- 
tary credit  and  business  facts  services  offered 
by  D&B  are  briefly  outlined,  and  a  human 
interest  value  is  added  through  a  flashback 
sequence  narrating  the  Hudson  manager's 
visit  to  D&B's  headquarters  office  at  99  Church 
Street.  This  allows  a  presentation  of  the 
modernity  and  the  scope  of  the  home  office 
operation,  prototype  for  the  142  smaller 
branch  locations. 

The  basic  problem  Gotham  Film  Produc- 
tions was  asked  to  wrestle  with  was  that  of 
conveying  a  substantial  mass  of  semi-technical 
and  detailed  information  in  a  manner  that 
would  be  clear,  effective,  attractive,  and  never 
tedious.  In  the  judgment  of  all  company  offi- 
cials who  have  seen  the  film,  this  objective 
was  admirably  achieved. 

The  film  will  be  used  in  conjunction  with 
a  booklet  of  the  same  title  covering  in  close 
detail  the  same  material.  The  graphic  design 
elements  of  the  two  will  harmonize,  the  book- 
let serving  as  an  effective  "follow-up"  or 
"memory  stimulant"  after  a  showing  of  the 
film,   and  as  a   permanent   reference   as  well. 

Glimpse    of   the   credit   reference   facilities   at 
Dun    &    Bradstreet   New    York    headquarters. 


.Salesmate   projectors   are   used   in   some  loca- 
tions and  Du  Kane  in  others. 

The  film  was  premiered  in  New  York  in 
the  fall  at  a  meeting  of  all  of  Dun  &  Brad- 
street's  142  branch  office  managers.  Plans  are 
being  made  for  equipping  the  branch  locations. 
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IBM  Bids  for  Graduates 

.tutomaled    Lane-4'ole-Dielz    Program 
Aid  to  Kefruilmrnt  and  Employment 

Competition  for  qualified  college  graduates 
is  an  expensive  fact  of  life  for  the  country's 
large  business  corporation.  Recruitment  has 
taken  on  the  aspects  of  a  military  campaign. 
A  barrage  of  ads  in  local  and  college  news- 
papers announces  forthcoming  visits  of  re- 
cruiting teams.  Notices  go  up  on  bulletin 
boards.  Special  interview  rooms  are  set  up  on 
college  campuses.  A  maximum  recruiting 
campaign  must  be  conducted  within  a  strict 
time  limit  set  by  the  colleges. 

International  Business  Machines,  competing 
with  other  large  companies  for  top  college  stu- 
dents, decided  that  pre-recruitment  through 
automated  slidefilms  would  be  one  of  the  best 
ways  to  improve  and  speed  up  its  recruitment 
and  employment  campaign.  The  films  are 
shown  on  Beseler  Salesmate  automatic  projec- 
tors, which  have  a  built-in  screen  and  are  self- 
winding. 

Two  new  films  of  the  IBM  program  have 
recently  been  completed,  to  complement  a 
first  film  released  some  time  ago.  Lane-Cole- 
Dietz  Corporation.  New  York  audience  com- 
munication firm,  which  produced  the  two  new 
films,  is  scheduling  creation  of  still  another 
for  release  in  the  near  future. 

For  Your  Consideration,  one  of  the  new 
films,  gives  college  seniors  and  graduates  wait- 
ing to  be  interviewed  by  IBM  recruiters  a 
quick  orientation  of  IBM,  its  job  opportuni- 
ties and  what  to  expect  during  the  interview. 
With  ingenious  use  of  color  and  humor,  the 
film  speeds  up  the  interview  by  answering  be- 
forehand many  questions  usually  asked  the 
recruiter.  To  make  the  showing  of  these  slide- 
films  in  anterooms  and  classroom  halls  accept- 
able to  colleges,  the  continuous  slidefilms  may 
be  used  with  multiple  sets  of  earphones. 

To  complete  the  recruitment  process,  L-C-D 
.ilso  has  produced  Welcome,  an  orientation 
slidefilm  to  be  shown  to  every  new  IBM  em- 
ployee on  the  morning  of  the  first  day  he  or 
she  first  reports  to  work  at  a  branch  office.  It 
explains  IBM  office  procedures  and  employee 
benefits  and  puts  the  employee  at  ease  in  the 
new  job.  Every  IBM  otlice  in  the  country 
shows  the  film,  which  standardizes  indoctrina- 
tion  procedures  throughout   the   organization. 
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lim's  last  day  at  work  is  a  lime  for  looking 
alieiid  bill  when  job  promises  fall  through  the 
iutiire  suddenly  becomes  uncertain  .  .  . 


Driven  by  desperation  and  his  wife's  ttrging, 
Jim  agrees  to  give  his  State  Employment  Serv- 
ice a  try.  (Scenes  from  "A  Man  Is  a  Job") 


Improving  Your  State  Employment  Services 

.Siai<>  and  Federal  Agencies*  Wider  Use  Is  Aim  of  "A  Man  Is  a  •lob** 


Sponsor:  New  York  State  Employment 
Service  and  the  United  States  Employment 
Service. 

Title:  A  Man  Is  a  Job,  23' j  min.  b  w.,  pro- 
duced by  Henry  Strauss  &  Co. 

.\t  this  time,  when  chronic  unemployment 
has  reached  a  twenty-year  high  .  .  .  and  a 
fully-functioning  economy  has  been  given  na- 
tional priority  .  .  .  it's  parado.xical  that  much 
valuable  talent  available  to  industry  and  the 
community  goes  begging  or  is  employed  at 
much  less  than  full  capacity. 

Equally    parado.xical    is    the    fact    that    the 
United    States    Employment   Service,   with   an 
unmatched  record  of  finding  jobs  for  others. 
often  does  not  find  full  employment  for  itself. 
Too  many  employers  and  too  many  job-seek- 
'  ers  don't   know  about,   or  have  faith  in.  the 
skill,  knowledge  and  experience  the  Employ- 
ment Services  have  to  offer.  The  implications 
,  for  the  health  and  productivity  of  our  entire 
]  economy  are  serious  .  .  .  the  effects  on  indi- 
viduals   are    often    needless    frustration    and 
hardship. 

Part  of  Interlocking  Federal  S.vstem 

As  a  result,  the  New  York  State  Employ- 
ment Service,  which  is  part  of  the  whole  Fed- 
eral system  of  interlocking  job-finding  serv- 
ices, has  decided,  at  the  request  of  the  Federal 
Government,  to  stir  itself  up  internally;  and. 
at  the  same  time,  to  rouse  more  recognition 
and  demand  for  its  facilities  and  those  of  all 
the  other  State  Employment  Services. 

Both  these  goals  are  closely  interrelated.  On- 
ly if  Employment  Service  people  themselves 
have  both  strong  emotional  feelings  and  clear 
intellecuial  understanding  of  the  need  for 
broadening  the  scope  of  their  work,  can  they 
produce  the  desired  acceptance  by  employers 
and  job-seekers.  In  turn,  public  attitudes  en- 
countered in  their  daily  work  have  an  obvious 
effect  on  morale  and  job  outlook  of  Employ- 
ment Service  people. 

To  attack  this  problem,  the  New  York 
State  Employment  Service  enlisted  the  co- 
operation of  Henry  Strauss  &  Co.,  looking  to 
this  company's  broad  experience  in  attitude 
development.  The  result  of  this  collaboration 
is   a   current   motion   picture,   with   integrated 


discussion    and    training    materials,    titled    A 
Man  Is  a  Job.  This  program  was  designed  to: 

1 .  Change  negative  attitudes  toward  the 
Service  by  dispelling  some  popular  misconcep- 
tions. 

2.  Build  positive  attitudes  of  interest,  con- 
fidence and  respect. 

3.  Tell  the  factual  story  of  the  Service's 
work. 

4.  Stimulate  employers  and  job-seekers  to 
wider  use  of  State  Employment  Services,  par- 
ticularly for  executive  and  professional  place- 
ment. 

5.  Orient,  or  re-orient.  Service  people  with 
new  insights  into  the  nature  and  importance  of 
their  responsibilities — plus  the  human  rela- 
tions, promotional  and  personal  contact  re- 
sponsibilities involved. 

Story  Has  Strong  Emotional  Impact 

The  plot  of  A  Man  Is  a  Job.  which  skill- 
fully weaves  these  various  elements  into  a  uni- 
fied pattern  with  sharp  emotional  impact,  re- 
volves around  three  people.  First  there  is  Jim 
Gordon — a  skilled,  experienced,  cost-account- 
ant— representative  of  the  type  of  high-level 
person  the  Service  is  increasingly  interested 
in  placing. 

Out  of  a  job  because  of  a  merger,  Jim 
doesn't  worry  too  much  at  first — he  has 
friends  and  he's  had  offers.  But  as  the  weeks 
go  by  and  nothing  materializes,  his  courage 
and  self-respect  begin  to  falter.  Still,  he  is  re- 
luctant to  come  to  the  Employment  Service. 

"What,  Me  Go  to  the  State  Office?" 

As  he  puts  it,  "Look,  I'm  not  a  laborer.  I'm 
not  going  to  stand  with  a  long  line  of  unem- 
ployed in  a  crowded,  dirty  office.  What's  a 
real  company  going  to  think  of  me  if  I  come 
from  the  State  Employment  Service?" 

Jim  finally  does  go  .  .  .  out  of  desperation 
.  .  .  but  hesitantly  and  with  a  chip  on  his 
shoulder.  Here  he  meets  the  second  protago- 
nist— Bob  Tyler,  a  capable,  interested  inter- 
viewer working  to  thaw  Jim's  obvious  nervous 
hostility.  Bob  sees  his  job  .  .  .  and  the  job  of 
the  Employment  Service  .  .  .  not  simply  as 
getting  a  man  off  the  unemployment  roles,  but 
doing  the  kind  of  evaluation  and  "selling"  job 

(CONCLUDED     ON     FOLLOWING     PAGE      198) 
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SOUND 

AUDIO-VISUAL 

EQUIPMENT 

SIGHT 


Planning  an  audio-visual 
program?  Take  advan- 
tage of  DuKane's  expe- 
rience in  this  field  .  .  . 
advice  on  sound  sUdefilm 
production  plus  booklets 
on  recording  standards 
is  yours  for  the  asking. 
DuKane  offers  a  com- 
plete line  of  top-quality 
sound  slidefilm  projec- 
tors in  a  type  to  meet 
the  exact  requirements 
of  your  audio-visual 
program. 

for  complete  information 
write  to  . , , 
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CORPORATION 

Dept.  BS-21  •  ST.  CHARLES,  ILL. 


ANNOUNCEMENT 

We  are  now  located  in  modem  new 
studios  on  the  entire  16th  floor  at 
720  Nortli  Michigan  Avenue.  Come 
and  see  us  —  you  are  always 
welcome. 

•  Completely  integrated  studio  and 
laboratory   services. 

•  Complete  RCA  recording  facili- 
ties— 35mm,  16mni  and  }/!i-inch 
magnetic;  35mm  and  16nim 
optical,  mixing.  transferring, 
music  and  effects  library,  edit- 
ing services. 

•  Interlock  projection,  35mm 
and/or  16mni — private  screen- 
ings. 

•  Complete  motion  picture  and 
slidefilm  production. 

CHICAGO  FILM  STUDIOS 

OF  CHICAGO  FILM  LABORATORY,  INC. 

720  No.  Michigan  Ave.  •  Chicago  11 
WHitehall  4-6971 
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Lever  Introduces 
New  Liquid  "all" 


EFFECTIVE    USE    OF    VISUALS    AIDS    SALES    PROMOTION 

"Step  Out  on  Color"  With  DuPont  Nvlon 

Slr<-n|><ll.    I'olor    <(niilili<-N    Visusilizi'il    for   r:ir|M-l    fiiJiH rs 


Sponsor:  Lever  Brothers,  for 
Liquid  "all." 

Title;  Intrmluclion  of  New  Liq- 
uid "(ill."  color,  produced  by 
Visualscope,  Inc. 

•k  Within  a  ten-day  period  recent- 
ly. 300  Lever  Brothers  salesmen 
in  every  part  of  the  country  were 
introduced  to  a  new  product. 
Liquid  "all,"  which  is  expected 
to  take  a  significant  part  of  the 
market  for  clothes  washing  prod- 
ucts within  a  short  time. 

Six  units  of  demonstrators 
armed  with  a  wide-screen  slide- 
tilm  toured  the  country  for  simul- 
taneous introduction  of  the  prod- 
uct. Equipment  used  consisted  of 
DuKane  projectors,  with  special 
Visualscope  anamorphic  lenses, 
and  4 '  ^  by  12  foot  screens. 

New  products  are  a  constant 
circumstance  in  the  grocery  busi- 
ness— 50%  of  all  the  products  on 
the  shelves  today  are  less  than  ten 
years  old.  Liquid  "all"  looks  like 
a  winner  because  the  sales  curve 
of  automatic  washers  is  rising — 
surpassing  the  proportion  of  low- 
sudsing  detergents  (on  which  the 
automatics  thrive)  to  high-suds- 
ing detergents  now  being  sold. 
And  liquids  are  finding  ever-in- 
creasing favor  among  housewives. 

Thus,  with  a  strong  marketing 
program  planned,  and  the  first 
major,  low-suds  liquid  to  be  in- 
troduced. Lever  Brothers  is  aim- 
ing high  for  the  new  "all"  prod- 
uct. And  the  wide-screen  presen- 
tation has  played  an  important 
part  in  getting  the  product  off  to 
a  fast  start.  13' 

*      *      * 

Foot  Care  for  TV 

Sponsor:  International  Shoe 
Company. 

Title:  Now,  Look  Here.  Harry. 
12i'2  min.,  b/w,  produced  by 
MGM-TV,  Metro-Goldwyn- 
Mayer,  Inc. 

*  This  is  a  television  clinic  that 
features  a  wife's  explanation  of 
what  good  foot  care  can  mean  for 
the  family.  It  discusses  various 
shoe  problems  in  giving  pointers 
for  foot  hygiene,  including  regular 
measurement  of  feet  and  the  se- 
lection of  proper  shoes. 

The  film  is  available  on  free 
loan  to  television  stations  through 
all  offices  of  Modern  TV,  3  East 
54th  Street,  New  York.  ^ 


Sponsor;  E.  i.  du  Pont  de  Ne- 
mours &  Company,  Inc. 

Title:  Step  Oiil  on  Color.  17';; 
min.,  color,  produced  by  Audio 
Productions,  Inc. 

■f  A  colorful  invitation  has  come 
from  Du  Font's  Textile  Fabrics 
Department   to   learn    the   funda- 


mentals of  something  we  all  stand 
on — carpets.  Step  Out  on  Color. 
a  definitive  documentary  on  ny- 
lon carpets,  was  previewed  at  the 
International  Home  Furnishings 
Market  at  Chicago  in  January. 

Emphasizing  styles  in  new  Du 
Pont  501  carpet  nylon,  the  film 
takes  the  audience  to  several  mills 
to  describe  the  three  major  meth- 
ods of  carpet  making — (weaving, 
tufting  and  knitting) — and  dye- 
ing. Other  stops  include  a  park- 
ing lot.  country  club  locker  room 
and  a  crowded  lobby  to  illustrate 
durability  and  cleanability,  and  to 

At  left:  nylon  carpet  was  laid  out 
on  parking  lot  for  weeks  of 
punishing  "torture"  tests. 


<^^ 


Beauty  of  interior  decor  ''"-—^ 
achieved  by  use  of  this  colorful 
rugged,  nylon  carpeting. 

a  home  furnishings  store  to  view 
samples. 

Torture  Test  for  Nylon 
Particularly  impressive  is  the 
scene  of  a  nylon  carpet  laid  across 
the  entrance  to  a  parking  lot  toi  r(( 
take  whatever  punishment  was 
handed  out — which  was  plenty 
After  several  weeks  of  this  tor-j  « 
ture  the  carpet  was  cut  in  half  and 
one  half  was  cleaned.  The  film 
shows  convincingly  how  the  full 
clear  color  and  texture  came  back 
to  life. 

Another  striking  sequence  por- 
trays the  needles  of  a  carpet 
"knitting"  machine  purling  nylon 
at  amazing  speeds,  and  then  again 
in  slow  motion.  Du  Pont's  new 
501  nylon  is  shown  to  be  similar 
to  the  material  used  in  the 
sheerest  hosiery  and  lingerie,  but 
actually  stronger  than  steel  wire, 
weight  for  weight. 

A  sequence  on  decorating  high- 
lights patterns  and  colors  used  to 
create  moods  through  the  selec- 
tive use  of  carpets. 

Primarily  for  Consumers 
Designed  primarily  for  show- 
ing to  retailers'  customers.  Step 
Out  on  Color  will  also  be  made 
available  to  schools  and  women's 
clubs.  Distribution  will  be  han- 
dled through  regional  oflSces  of 
mills  participating  in  the  501  ny- 
lon program — (Barwick,  Bigelow, 
Cabin  Crafts,  Callaway,  Lees, 
Monarch,  Patcraft.  Alexander 
Smith.  Wunda  Weve) — and  di- 
rectly through  Du  Pont.  Wil- 
mington 98,  Delaware.  ^ 

*      *      * 
Magna's  Mobile  Video   Unit 

Magna  Film  Productions, 
Boston,  has  installed  what  is  said 
to  be  the  first  mobile  television 
tape  recording  unit  in  New  Eng- 
land. The  recorder  is  an  Ampex 
1 00 1 A  compact  model  and  is 
mounted  in  a  walk-in  panel  truck. 
The  \TR  thus  may  be  used  for 
recording  on  location,  or  con- 
nected to  studio  facilities  at  Mag- 
na's new  film  and  TV  operations 
center     at     55     Berkeley     Street. 
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Nutrition  Pointers  for  Young  Homemakers 

'TaNO    of    Bewildorpd    Ilride"    Informs    While    It    Kiitcrlains 


JSponsor:  The  Carnation  Com- 
pany. 
Ititle:  The  Case  of  the  Bewil- 
dered Bride,  20  min..  color, 
produced  by  Parthenon  Pic- 
tures— Hollywood. 
The  Carnation  Company  has 
long  recognized  that   high  on   its 

jcustomer  and  potential-customer 
list    are    two    groups — the    young 

Ihomemaker.  and  the  high  school 

I  girl  who  will  soon  enter  that  cate- 
gory. With  this  in  mind,  a  new 
film    was    addressed    primarily   to 

ithis  audience  to  inform  them  of 
the  "good  life"  that  will  reward 
proper  family  nutrition  practices. 
The  Case  of  ihe  Bewildered 
Bride  tells  a  charming  and  witty 
story  that  is  a  bit  offbeat,  yet  in- 
formative and  convincing.  Its 
format  insures  that  the  attention 
of  even  the  most  squirmy  elemen- 
tary or  high  school  home  eco- 
nomics student  won't  wander 
much. 

The  film  concerns  Jill  (the 
"Bewildered  Bride")  and  her 
problems.  To  begin  with,  she  dis- 
covers on  their  first  morning  at 
home  after  the  honeymoon  that 
husband  George  has  invited  both 
sets  of  parents  for  dinner  that 
night.  Jill  has  never  been  initiated 
to  the  complexities  of  proper 
planning,  marketing  or  nutrition, 
and  begins  to  realize  her  short- 
comings. 

She's  further  panicked  by  the 
realization  that  George's  father 
considers  himself  somewhat  of  a 
gourmet,  and  this  will  be  her  first 
chance  to  prove  that  his  son  did 
not   marry    an    idiot   child    bride. 


Carnation's  "bride"  faces  a  bewil- 
dering array  of  kitchen  aids  .  .  . 

Despite  her  determination,  her 
shopping  for  dinner  ends  in  disas- 
ter. 

Help  comes  from  her  sister 
Jeannie,  a  Home  Economics 
teacher,  who  explains  the  neces- 
sity for  proper  planning  and  or- 
ganization, plus  the  effects  of 
proper  and  improper  nutrition  on 
family  life.  As  Jeannie  talks,  these 
points  are  illustrated  in  "dream" 
sequences. 

Jeannie  gets  to  the  problem  at 
hand  by  outlining  suggestions  for 
a  nourishing  and  appetizing  menu. 
Then  Jill  goes  to  work,  and  not 
only  does  wonders,  but  has  fun 
doing  it.  The  meal  is  a  success, 
and  even  George's  father  smiles 
with  pleasure   and  approval. 

The  Case  of  the  Bewildered 
Bride,  produced  by  Parthenon 
Pictures  of  Hollywood,  has  some 
unusual  visual  production.  Writ- 
ing, directing  and  producing  were 
handled  by  Charles  "Cap"  Palmer 
and  John  E.  R.  McDougall.  The 
film  will  be  distributed  by  Sterl- 
ina-Movies  U.S.A.  R- 


PUTS  BIG  PICTURES  ON  THE  SCREEN 
IN  ONE-THIRD  THE  NORMAL  THROW 


.^-.^^ 


BUHL  SUPERWIDE  LENS  SYSTEM 

replaces  your  present  projector  lens 

FOR  FILMSTRIPS,  3SMM.,  2x2,  AND  SUB-MINIATURE  SLIDES 

Now  —  regardless  of  moke  or  model  —  use  your  present  projector  for  rear  projection 
wittiout  mirrors.  Stiow  big,  clear  pictures  in  limited  areos  —  small  rooms,  offices,  desk  or 
e-top  presentations. 

Available  in  1",  1.5",  2"  Focal  Lengths 

FREE  TEST  OFFER!  WRITE  DIRECT! 


IBXTKEHL. 


BUHL    OPTICAL    COMPANY 

1010   Beech    Avenue      •      Pittsburgh    33,   Pa. 


Develop  Better  Supervisors 
and  Managers  With 

IVIodern 

Management 

Films 


Make  your  supervisors  better  leaders  with  Modern 
Management  Films,  produced  in  full  color  and  sound 
by  The  Bureau  of  National  Affairs. 

These  16-mm  films  present  typical  supervisory  situa- 
tions and  suggest  solutions  to  supervisory  problems  in 
an  interesting  and  stimulating  way.  They  are  designed 
to  precede  and  encourage  group  discussions. 

Each  film  is  about  10  minutes  long,  and  is  supple- 
mented by  a  discussion  leader's  guide.  A  95-member 
advisory  panel  of  leading  industrial  executives  suggests 
subjects  and  reviews  scripts  to  make  sure  they  are 
realistic  and  sound  in  principle. 

More  than  1,000  firms  have  successfully  used 
the  first  IVIodern  Management  film,  "LISTEN, 
PLEASE."  We  now  offer  a  library  of  four  films: 

LISTEN,  PLEASE ...  a  series  of  situations  in  a  supervisor's 
typical  day  which  emphasize  the  importance  of  listening 
and  comnutniiiuing. 

THE  CASE  OF  THE   MISSING   MAGNETS  ...  showing  how  a 

supenisor  can  moti\ate  employees  for  better  teamwork 
and  production. 

INSTRUCTIONS  OR  OBSTRUCTIONS  ...  Dr.  Paul  Pigors  of 
M.I.T.  demonstrates  the  primary  task  of  supervision: 
giving  orders  and  instniclions  to  ot/iers. 

THE  CHALLENGE  OF  LEADERSHIP. . .  a  dramatic  demonstration 
of  leadership.  Designed  to  stimulate  supervisory  thinking 
about  leadership  skills. 


Available  for  purchase  or  rental. 
Executive  previews  can  be  arranged.  Write: 

Modern  Management  Films 


BNA 


WASHINGTON 


The  Bureau  of 
National  Affairs,  Inc. 

Dept.  D2 

1231  24th  Street.  N.W..  Wastiinglon  7.  D.C. 
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SAM  Orleans,  film  producer  in 
Knoxville,  Tennessee,  has 
found  another  way  to  get  extra 
mileage  from  motion  picture 
prints  after  they  have  completed 
the  television  circuit.  He  offers 
them  to  colleges  and  universities 
throughout  the  nation,  and  the  re- 
sponse indicates  an  enthusiastic 
audience  on  tap — long  after  tele- 
vision and  general  bookings  have 
been  exhausted. 

A  case  in  point  is  the  quarter- 
hour  television  version  of  Full 
Speed  Ahead,  first  of  a  three- 
part  series  of  documentaries  on 
the  Nuclear  Ship  Savannah,  the 
first  nuclear  powered  passenger 
and  cargo  surface  vessel. 

Produced  by  Sam  Orleans 

Full  Speed  Ahead  was  pro- 
duced by  Sam  Orleans  for  the 
U.  S.  Maritime  Administration 
and  the  Atomic  Energy  Commis- 
sion. The  television  version  and 
its  distribution  was  financed  by 
the  ship's  contractors,  Babcock  & 
Wilcox  Co.,  New  York  Ship- 
building Corporation.  States  Ma- 
rine Lines  and  DeLaval  Steam 
Turbine  Company. 

Full  Speed  Ahead  depicts  the 
initial  undertaking  of  the  nuclear 
ship  project.  In  minute  and 
graphic  detail  it  follows  the  in- 
ception stage  of  the  N.  S.  Savan- 
nah from  designer's  dream  to 
keel  laying,  with  Mrs.  Richard 
Nixon  as  sponsor.  A  study  of 
contrasts  and  comparisons  is  of- 
fered between  this  Twentieth 
Century  marvel  and  the  marvel  of 
137  years  ago  for  which  it  was 
named — the  first  steam  powered 
ship  to  cross  the  Atlantic. 

Premiered    in    Washington 

The  film  was  premiered  in 
Washington.  D.  C,  for  AEC  and 
U.  S.  Maritime  Administration  of- 
ficials and  their  guests,  shipbuild- 
ers, industrialists  from  many 
fields,  and  representatives  of  in- 
terested government  agencies. 

Their  expressed  approval  gave 
impetus  to  the  film's  distribution 
— on  television,  in  theaters,  and 
for  private  and  general  bookings 
across  the  nation.  Prints  were  cir- 
culated for  use  at  civic  club  and 
patriotic  organization  meetings. 
An  estimated  10.000.000  viewers 
watched  the  N.  S.  Savannah's 
highly  technical,  but  understand- 
ably narrated  birth  pangs. 

Then  it  seemed  all  sources  of 
distribution  had  been  exhausted. 
Should  the  film  go  on  the  shelf? 
Sam  Orleans  thought  not.  He  sent 
out  letters  of  inquiry  to  top  col- 
leges and  universities  and  to 
lesser  known  technical  schools 
throughout  the  country.  Would 
not   the   easily   digested   technical 


'Plus"  Audiences  for  Sponsored   Pictures 


^urlt-nr    Shi|>    ■■rinlx    llil    <  ollr 

information  contained  in  Fidl 
Speed  Ahead  be  interesting  and 
beneficial  to  their  engineering 
students? 

The  answer  was  a  definite 
"Yes"  in  all  cases.  The  AEC  and 
USMA  approved  the  plan,  and 
the  100  television  prints  went  out 
on  their  new  rounds,  showing 
students  how  the  N.  S.  Savannah 
became  the  testing  ground  for  re- 
markable new  theories  in  atomic 
power  for  sea  craft. 

Second  Film  on  Television 
Even  as  the  first  students  were 
viewing  the  picture  and  studying 
the  hows  and  whys  of  the  place- 
ment of  superstructure  to  make 
room  for  control  rods  and  reactor 
of  the  atomic  power  plant  and 
steam  generators,  the  N.  S.  Sa- 
vannah was  being  filmed  by  Sam 


(ii»    4'iri*uil    .\f(«»r    l's<»    iin    TV 


m^;^ 


Maritime  rep.  Pat  Pallison  [in 
while  helmet )  on  ship  with  pro- 
ducer Orleans  (r)  and  cameraman. 

Orleans  and  Associates  for  an- 
other film.  Under  Way. 

This  second  film  of  the  series  is 
now  being  distributed  country- 
wide by  Sterling-Movies.  U.  S.A.. 


for  400  or  more  telecasts;  book- 
ings are  being  made  on  television 
stations;  requests  are  piling  up 
for  private  showings  through 
AEC  and  Maritime  Administra- 
tion information  oflices.  And 
when  the  regular  route  is  run,  150 
engineering  schools  will  be  wait- 
ing to  receive  prints  for  the  en- 
lightenment of  their  students. 
.\lso  Slated  for  Students 

Production  of  the  final  phase  of 
the  N.  S.  Savannah  series  will  de- 
tail the  installation  of  reactor 
controls,  dry  locking,  painting, 
interior  appointments,  sea  trials, 
and  arrival  at  the  first  port  of 
call.  This  film.  too.  will  find  a 
second  life  among  the  nation's 
undergraduates. 

Like  Full  Speed  Ahead  and 
Under  Way.  this  as  yet  unnamed 
project  will  gather  no  dust  on  the 
producers  shelf  for  years  to 
come.  Q" 

*  *     * 

RCA    Expands   Marketing   Setup; 
A.  Cortese  Heads  Eastern  Sales 

in  In  the  first  move  toward  ex- 
pansion of  its  marketing  organiza- 
tion for  audio-visual  products,  the 
Radio  Corporation  of  America  has 
appointed  Alighiero  Cortese  as 
manager  of  Eastern  sales. 

In  the  newly-created  position, 
Cortese  will  direct  sales  of  all 
RCA  audio-visual  equipment  and 
electronic  training  devices  in  states 
east  of  the  Mississippi  River,  with 
headquarters  in  Camden.  New 
Jersey. 

Growing  sales  volume  of  RCA's 
product  line,  including  16mm 
sound  motion  picture  projectors, 
language  laboratories,  tape  re- 
corders, sound  systems  and  auxil- 
iary equipment,  prompted  the  ex- 
pansion of  the  marketing  setup, 
and  a  Western  division  is  being 
organized. 

Cortese  has  a  background  of 
nearly  twenty  years  in  the  a-v 
products  field,  and  was  formerly 
district  and  regional  sales  man- 
ager with  the  Stromberg-Carlson 
Division     of    General     Dynamics 

Corporation.  ft 

*  *      * 

Admoster  Handles  Sales,  Service 
for   Beseler's   Projection   Div. 

The  Charles  Beseler  Co..  East 
Orange.  N.  J.,  has  appointed  Ad- 
master  Sales  Corp.  as  franchised 
dealer  for  the  Beseler  Projection 
Equipment  Division. 

Admaster  will  handle  sales  of 
Beseler  VuGraph  overhead  pro- 
jectors and  Beseler  VuLyte 
Opaque  Projectors,  plus  all  acces- 
sories and  supplies,  and  will  serv- 
ice the  metropolitan  New  York 
area  and  environs.  Q' 
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PARTHENON 
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'HTURES 


HOLLYWOOD 

Documentary  Films 

For  Bush/ess, 
Industry  and  Science. 

Should  \ou  think  alioul  a  film  for 

SALES  PROMOTION  .  .  . 

for  broad  sales  promotion,  that  is:  to 
wide  audiences  rather  than  direct  sales- 
man-to-prospect usage? 

Lee  us  send  vou  screening  prints  of 

■THE  CASE  OF  THE 

BEWILDERED  BRIDE" 

(Carnation  Company) 

"OUTSIDE  THAT  ENVELOPE ' 
(Conn.  General  Life  Ins.) 

"A  HOTEL  IS  BORN" 
(Hilton  Hotels) 

"YOUR  B-I.INE" 
(Int'I.  Harvester.  Trucks  Div.) 

•TVC^O  CHEERS  FOR  CHARLIE" 
(Mutual  of  Omaha) 

"MAN  WITH  A 

THOUSAND  HANDS" 

(Int"l.  Harvester.  Tractor  Div.) 

PARTHENON    PICTURES 

Cap  Palmer,  Exec.  Producer 

Hollywood  26,— Dunkirk  5-391  1 

Chicago  Princeton  Detroit 


GUIDING    THE    TELEVISION    FILM    ASSOCIATION    IN    1961 


Officers  and  directors  of  the  Television  Film  Association  (/  to  r):  War- 
ren Strang,  Hollywood  Film  Co.  (dir.);  John  Bollinger.  Screen  Gems 
(president):  Jack  Goelz.  Consolidated  Film  Ind.  (vice-president); 
Nicholas  Miiskey.  Bekins  Film  Service  Ctr.  (secly-treas):  Fred  Lind- 
quist.  Geo.  Bagnall  Assoc,  and  Stanton  Osgood,  Ted  Bates  (directors). 


Television  Film  Assn.  Starting 
Film   Library  for  TV  Industry 

•A'  The  Television  Film  Associa- 
tion, with  the  cooperation  of  its 
members  and  organizations  from 
industries  associated  with  tele- 
vision, is  accumulating  a  16mm 
film  hbrary  containing  films  which 
are  of  interest  to  the  TV  field. 
The  films  will  be  supplied  free. 


postage  and  insurance  paid,  to 
TFA  members  as  a  service  to  the 
television  industry.  Others  are 
welcome  to  the  use  of  the  films  on 
payment  of  postage,  insurance 
and  handling  costs.  i^' 

*     *      * 
Ed.    Note:    detailed   background 
on   the   Television   Film   Associa- 
tion, provided  on  p.  1 3,  this  issue. 


PARTHENON 


PICTl'RE.S 


HOLLYWOOD 

Documentary  Films 

For  Business, 
Industry  and  Science. 

\rc  \ou  thinking  about  a  film  as  a 

DIRECT  SALES  TOOL 

—to  be  used  bv  your 
icpiesentaiives  in  interviews  and  meet- 
ings—  foi  Iietter  explanation,  technical 
(ienionstration.  or  emotional  understand- 
ing? If  so  .  .  . 

Let  us  loan  \oii  screening  prints  of 

"MODERN  BASIC  REFRACrrORIES" 
(Kaiser  Chemical) 

"SMALL  TOWN  STORY" 
(Grit  Magazine) 

"THE  LIFETIME  LOOK" 
(Conn.  General  Life  Ins.) 

"TWO  CHEERS  FOR  CHARLIE" 
(Mutual  of  Omaha) 

"PACKAGED  POWER" 
(Sundsirand  Turbo) 

"MASTERS  OF  THE  HARVEST" 

(International  Harvester  Co.) 

PARTHENON    PICTURES 

Cap  Palmer,  Exec.  Producer 

Hollywood  26, — DUnkirl.  5-391  1 

Chicago  Princeton  Detroit 
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Phillips'  Dealers  Meet  Mystery  Ladies 

AnnunI    .SjiIpn    I'rof^riiin    AlerlN   Coinpfiiiv    I^i';il4*r<<i    l»   Women 
Prowpec'lN     UN     IfMiO'.s     Film     Sljirs     lt<>lurii     li»     l*ivo     Prizes 


AMvsTERV  that  was  introduced 
to  16.000  Phillips  66  deal- 
ers in  early  1960  is  finally  being 
solved.  The  question:  Who  is  (or 
was)  the  Phillips  Super  Mystery 
Motorist? 

The  answer  is  revealed  in  a 
new,  22-minute  color  motion  pic- 
ture, //  You  Ask  Me.  being 
shown  at  dealers"  sales  meetings 
across  the  country. 

C  e  n  t  r  o  n  Corporation.  Inc.. 
business  communication  firm  of 
Lawrence.  Kansas,  produced  the 
film  and  meeting  as  a  follow-up  to 
the  1960  meeting.  The  Secret  of 
the  Sixties.  (Business  Screen. 
Vol.  21.  Number  3  ). 

One  of  the  features  of  the  1960 
filmed  and  live-action  meeting 
was  Anita  Bryant,  popular  tele- 
vision and  recording  star,  singing 
about  The  Mystery  Lady.  The 
mystery  lady  was  actually  several 
women  who  drove  more  than 
60,000  miles  in  1960.  visiting 
Phillips  stations,  helping  to  select 
the  most  deserving  station  opera- 
tors for  a  $1,000  award. 

Women  Visit  the  Dealers 

//  You  Ask  Me  points  up  the 
potential  sales  to  women  cus- 
tomers. Portraying  the  Super 
Mystery  Motorist  in  the  film  is 
.Miss  Athena  Lord,  popular  radio 
and  screen  actress  from  New- 
York — she  represents  the  "typi- 
cal"" mystery  motorist  as  she  trav- 
eled throughout  t  h  e  country. 
Centron  crews  filmed  the  re-en- 
actment of  her  visits  to  prize- 
winning  stations  in  Richmond. 
V'a.;  Pendleton.  Ore.;  Dayton. 
Ohio,  and  Topeka,  Kansas. 

Some  of  the  award-winning 
dealers  appear  in  the  film  in  a  re- 
enactment  of  the  Mystery  Lady"s 
visit.  Two  of  the  actual  Mystery 
Ladies.  Alice  Eakin  and  Ann 
Smith,  appear  at  the  end  of  the 
film  to  explain  their  role  in  the 
Phillips  66  Service  Jackpot. 
Service,    Courtesy    Incentives 

Centering  on  good  driveway 
service,  cleanliness  and  courtesy, 
the  contest  was  an  incentive  pro- 
gram geared  to  recognize  the  top 
Phillips  dealers.  But  more  impor- 
tant, the  plan  acquaints  the  deal- 
ers with  the  fact  that  women  driv- 
ers are  a  group  of  prime  impor- 
tance in  buying  motoring  prod- 
ucts. 

The  Phillips  company,  im- 
pressed with  the  reception  of  the 
I960  sales  meeting,  decided  that 
another    effective    film    would    be 
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the  most  dramatic  way  to  present 
to  the  dealers  the  findings  of  the 
Super  Mystery  Motorist  incentive 
program. 

How   Dealers  Were  Judged 

The  Super  Mystery  Lady,  on 
her  cross-country  stops,  judged 
stations  on  three  categories:  serv- 
ice, cleanliness  and  courtesy.  The 
attendant"s  customer  greeting, 
window  cleaning,  whisk  broom 
service,  tire  checking  and  the 
manner  of  transacting  business 
were  noted.  On  the  point  of  cour- 
tesy, the  willingness  to  assist  cus- 
tomers was  stressed  highest. 

The  station  itself  was  evaluated 
on  appearance  and  cleanliness. 
Exterior   displays,   overall   station 


"On  set"  at  Centron  with  .4tliena 

appearance   (including  office,  rest 
rooms  and  lube  room)    and  per- 
sonnel  appearance  counted  high. 
The  film's  title,  //  You  Ask  Me, 


SOME    OF   THE 


FILMS  PRODUCED  BY 
FARRELL  AND  GAGE  FILMS,   nc 


1951 
1961 


Hercules  Powder  Company:  (IGmm) 


mm. 

13 

22 

12 

15% 

26% 


Hot    Spray   Lacquer    (color)    . 

Flight  to  Lacquer  (color)    

Design  for  a   Laboratory  (color)    ... 

Little    Steps    (color)  

Blasting    Vibrations   (color)    

New    Era    in    Plastics    (color)    -      -    ISVz 

Multicolor   Magic   (color)    19 

Whafs  New  at  Hercules  (color)    25 

Best  by  Test   (color)  11 

Hercules    Sixty  One    icolor)  17 

United  Gas  Pipe  Line  Co.:  (16mm) 

Map   of   an    Empire    (color)    20 

Pattern   of   Progress   (color)    20 

Manufacturing  Chemists 
Association,  Inc.:  (16mm) 


A   Better   Tomorrow    (color) 
Opportunities    in    Ctiemistry    (b/wl 
Modern    Miracle    Workers    (colon 

Asphalt  Institute:  (16mm) 

Two    Roads    Icolor) 

National  Agricultural 
Chemical  Association:  (16mm) 

Herbicides    Pay    Off    (b/w) 

American  Machine 

&  Foundry  Company:  (16mm) 

Amflow    (color)  

The    Magic    Hands    of    AMF    (color)       . 


27 
6 
13 


13V, 


4% 


18VS 
25 


U.S.  Dept.  of  Health, 

Education  &  Welfare:  (16mm)  min. 

Something    tor    Tomorrow    (b/wl  11 

New  York  State  Natural  Gas  Co.:  (16mm) 

Natural    Gas   on   the   Move    (color)  15 

Renaissance    of    Natural    Gas    (color)  27Vz 

Natural  Gas  for  Appalachian  Markets  (color)  23V2 

L  W.  Bliss  Company:  (16mm) 

Transfer   Feed    Presses   (color)    11 

Power   Press   Maintenance   (color)    .24 

TonnagG  Limitor   (color)    10 

Strip    Feed    Presses    (color)    10 

Transfer  Feed  Presses  in  the 

Appliance    Industry    (color)     10 

High    Production    Presses    (color)  22'/i 

Making    Metals    Work    for    Mankind    (color)     11 
Modern   Can    Making    (color)    27 

Panhandle  Eastern 
Pipe  Line  Co.:  (16mm) 

Pipeline    Pioneer     (colon  


New  York  Telephone  Company:  (35mm) 

Blood    Bank    (b  wi  5 

Eastman  Chemical 
Products,  Inc.:  (16mm) 


Tepo     (b/w/ 

7Vz 

Half-second    Butyrate    icolon 

14 

Eastman   910   Adhesive   ib/wi 

16 

United  States  Navy:  (35mm) 

Handling    Ships    Boats    (b/w)    16 

Steam    Catapult    Maintenance    (b/w)     17 

Work     Improvement    (b/w)     IS 


19 

Impact     (color)  25^2 

California  Texas  Co.:  (16mm) 

Minjak    Tanah    (color)  19 

National  Tool  &  Die 
Manufacturers  Assn.:  (16mm) 

Tool  &  Die  Making, 

Keystone  to  Mass  Production  (color)    22 

Columbia  Presbyterian  Hospital:  (16mm) 

Graduatton      icolon  11 

International  Assn.  of  Electrotypers 
&  Stereotypers,  Inc.:  (16mm) 

The     Eleclfotypes    (color)  27'/? 

Volkert  Stampings,  Inc.:  (16mm) 

Stampings    for    Electronics    (color)     ...  19 
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FARRELL    AND    GAGE    FILMS    •    INC. 

213   EosI  38fh   Street    •    New  York    16,  N.  Y.    •    MUrroy  Hill   3-8358 


Lord  and  I'hdtipi'  .Mystery  Ladies. 

has  two  meanings.  It  introduces 
the  sharing  of  a  confidence  (if 
you  ask  me  .  .  .  ).  but  it  is  also 
a  plea  for  more  aggressive  selling. 
Customers  rarely  buy  unless  they 
are  asked  to  buy.  The  Mystery 
Lady  suggests  that  opportunities 
for  greater  sales  are  possible — "If 
you  ask  me  to  buy  it  from  you.  1 
may  say  YES!" 

The  Ladies  Had  Problems 

The  Mystery  Ladies  who  par- 
ticipated in  the  program  from  the 
driver's  seat  were  not  without 
problems.  One  that  had  to  be 
solved,  over  and  over  again,  was 
the  matter  of  getting  rid  of  the 
gas  in  the  tank  in  order  to  drive 
up  to  the  next  station  and  answer 
"yes"  to  the  question: 

"Fill  it  with  Flite-Fuel.  ma'am?" 

This  problem  was  solved  by 
connecting  a  small  pump  to  the 
tank  that  would  drain  half  the 
fuel  with  just  a  flick  of  a  switch. 
Other  problems,  from  loneliness 
to  getting  lost,  plagued  the  driv- 
ers. But  the  Mystery  Ladies 
agreed  that  the  pleasures  of  the 
trips   outweighed   the   complaints. 

Two   Other   Meeting   Pictures 

Phillips  jobbers  and  salesmen 
also  viewed  two  other  Centron 
films  at  their  recent  sales  meet- 
ings. The  two.  Payof}  at  Las 
Vegas  and  Payofj  at  Pier  66,  were 
5-minute  previews  of  the  top 
prizes  in  the  Jobber  Salesman 
Contest  ...  a  trip  to  Florida  or 
to  Las  Vegas  awaits  the  salesman 
with  the  greatest  percentage  in- 
crease in  his  personal  sales  rec- 
ord. Sf 
*      *      * 

Denver  A-V  Firm  Moves  to  Larger 
Quarters,    Adds    New    Facilities 

Davis  Audio-Visual.  Inc..  has 
moved  into  a  new.  larger  building 
at  2149  South  Grape  Street.  Den- 
ver 22.  Colorado.  The  new  facili- 
ties provide  more  than  twice  the 


BUSINESS     SCREEN     MAGAZINE 


^ace  of  the  previous  location, 
.'ith  greater  area  for  sales  and 
.arehouse  and  new  engineering 
^nd  service  departments. 
,  Ainslie  R.  Davis,  founder  of 
he  organization  now  in  its  thir- 
tenth  year,  is  a  past  president  of 
he  National  Audio  Visual  As- 
ociation.  'S' 

UYERS    READ    BUSINESS    SCREEN 


•Image  Makers"  Offers  Moral  for  Business 

Good    >e»    Pepsi    »  ol:i    Film    on    l»ubli.-s    llratlion    lo    Kmployecs 


ft* 

OLALITY-BILT 

Film  Shippinq  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable   1"  web  straps 

•  Large  address  card  holder 
ivith  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

ITHER    "QUALITY-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 
Sound  Slidefilm  Shipping  Cases 

(for  Transcriptions  &  Filmstrips) 
2"  X  2"  Glass  Slide  Cases 
iFilmstrip  Shipping  Cases  (hold  up 

to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCHUESSLER 

361  W.  Superior  St.,  Chicago  10,  111. 


Complete  16MM 

PRINTING 

and 

PROCESSING 

SERVICES 

Blacl</White  &  Color 

VIDEO 

FILM  LABORATORIES 

350  W.  50lh  SI.  •  New  York  19,  NY. 
JUdson  6-7196 


Sponsor:  The  Pepsi  Cola  Com- 
pany. 
Title;  Image  Makers.  22  min., 
color,  produced  by  Don  Nes- 
tingen  Associates. 
;  A  recurrent  Pepsi  Cola  prob- 
lem— a  problem  of  every  market- 
ing concern — is  to  get  across  the 
importance  of  a  good  corporate 
image  down  through  all  levels  of 
the  company  and  its  dealers.  But, 
how  does  a  company  communi- 
cate such  complex  ideas  as  "con- 
sumer motivation"  and  "image 
making"  to  the  employee  in  the 
plant,  or  the  route  salesman  on 
the  delivery  truck,  who  knows 
very  little  of  the  terminology  of 
advertising  and  public  relations 
and  cares  less? 

The  solution  to  this  difficult 
communications  job  for  Pepsi 
Cola  has  been  a  new  film  called 
Imai;e  Makers,  a  tremendous  one- 
man  performance  by  Pepsi  sales 
engineer,  Ted  Wielkopolski,  with 
a  brief  assist  from  another  Pepsi 
image,  Mrs.  Joan  Crawford 
Steele. 

They  Meet  the  People  .  .  . 
Basically,  the  picture  makes  on- 
ly one  point:  the  impression  that 
the  public  has  of  Pepsi  Cola  is 
created  by  each  and  every  em- 
ployee; the  way  he  does  his  job. 
by  what  he  does,  by  what  he  says 
and  how  he  acts  toward  the  pub- 
lic while  on  the  job.  and  how  he 
maintains  the  Pepsi  Cola  plants 
and  trucks  and  equipment. 

Throughout  the  film  this  idea  is 
developed  and  amplified  with  ex- 
amples that  are  easily  understood 
by  production  personnel,  route 
salesmen  and  office  people. 

Ted  Wielkopolski  is  featured 
throughout  the  film  to  develop  the 


idea,  and  he  has  the  impact  of  a 
zany  but  superior  pitchman  in  his 
ability  to  hold  the  attention  of  the 
audience.  At  times  he  is  the  seri- 
ous business  man,  appealing  to 
the  audience  to  understand  the 
seriousness  of  his  message;  and 
then  suddenly  he  becomes  an 
oddball  employee,  so  delightfully 
exaggerated  that  employees  are 
not  offended,  but  he  makes  a 
graphic  visual  point  each  time. 
Remember   What  They   See 

In  good  motion  picture  prac- 
tice, the  things  that  the  audience 
will  remember  from  Image  Mak- 
ers are  mainly  what  they  see  rath- 
er than  what  they  hear. 

They  are  asked  to  look  at  two 
women's  shoes,  one  scuffed  and 
dirty  and  worn,  the  other  trim 
and  neat,  and  to  imagine  the  type 
of  woman  that  would  wear  each 
of  these  shoes.  They  are  amused 
by  a  Mack  Sennett-inspired  se- 
quence of  an  unshaven  and  crude 
driver-salesman  who  is  working  in 
a  terrible  rage;  and  they  enjoy,  in 
contrast,  seeing  a  smart  Pepsi 
route  salesman  making  a  delivery. 

Because  these  examples  are 
based  on  a  real  understanding  of 
the  feelings  of  all  Pepsi  people, 
employees  enjoy  watching  the 
film.  The  thought  is  that  they  will 
catch  themselves  in  many  day-to- 
day situations,  tending  toward  the 
attitudes  they  saw  exaggerated  on 
the  screen,  and  that  most  people 
would  generally  rather  be  the 
"good  guy"  than  the  "bad  guy." 
80"?^  of  Bottlers  Use  Films 

Image  Makers  is  one  of  a  li- 
brary of  company  films  now  in 
use  by  Pepsi  Cola  bottlers.  Of  the 
541  American  bottlers,  over  80% 
use  the  films,  which  are  both  mo- 
tion pictures  and  slidefilms.       9 


NEW 


COMPACT  UNIT  FOR 
SOUND  AND  SIGHT 


Meeting  Our  Goals 

Sponsor;     The     Sears-Roebuck 
Foundation. 

Title;  Knowledge  ami  Skills.  20 
min..  color. 

if  It  has  become  a  talking  point 
that  the  nation's  youth  must  in- 
creasingly be  cast  in  the  mold  of 
atomic  physicists  or  other  high- 
level  scientists.  This  may  be  a 
laudable  aim.  but  our  scientific 
and  technological  establishment 
cannot  exist  with  all  generals  and 
no  soldiers.  We  need  skilled  tech- 
nical workers  almost  more  than 
scientists. 

While   serious   areas   of   unem- 
ployment exist   in  many  parts  of 


for  Skilled  Workers 

the  country — in  the  same  areas 
are  shortages  of  skilled  workers — 
excellent  jobs  with  no  qualified 
takers. 

This  film  is  a  special  report  on 
tomorrow's  skilled  people,  train- 
ing in  the  Trade  and  Industrial 
program  of  the  public  schools,  a 
program  known  as  T  &  I.  The 
purpose  of  the  T  &  I  program  is 
to  prepare  people  for  useful  em- 
ployment    by     offering     practical 

technical  experience  along  with 
textbook  theory. 

The    picture    shows    how    the 

Federal     government     encourages 

this    type    of 'vocational    training. 

(concluded  on    page    186) 


<;  COMMUNICATOR 

THE  DESK  TOP  SALES  THEATRE  . . . 

Demonstrates  your  products,  displays  your  serv- 
ices uisually-AND  narrates  your  story  dra- 
matically .  .  .  Assures  interest,  leaves  a  lasting 
impression,  turns  prospects  into  customers. 
Makes  everyone  a  perfect  salesman. 

Excellent  for  desk  top  or  small  group  viewing 
-v»ithout  room  darkening.  Sets  up  in  seconds. 
Assures  high  fidelity  sound  and  picture  bril- 
liance. Simple  to  operate.  Ideal  for  business, 
industry,  education. 

The  portable  C.O.C.  COMMUNICATOR  combines 
rear  view  film  strip  projector,  built-in  screen 
and  4-speed  phonograph  In  a  small,  attractive 
attache  case.  A  versatile  quality-engineered  unit 
at  most  reasonable  cost. 

•  Handles  up  to  12"  records  (20  min.  play  at  33V3 
rpm  without  turning  records)  •  High  gain  amplifier 
for  perfect  quality  &  sound  volume  "  Large  8"  x  6" 
patented  Lenscreen  for  wide  angle  viewing  •  Pre- 
cision optics  •  One  knob  framing  with  click  stops  • 
Storage  space  for  records,  film  strips,  etc.  •  AC, 
110  120v  •  Overall  19'  x  13"  x  SVi"  •  Abt.  15  lbs. 
.  Fully  guaranteed.  UNDER  $100.00 

...  for  tliose  who  do  not  require  sound: 

C.O.C.  "EXAMINER"  "nder  $60.oo 

FILM  STRIP  PROJECTOR  with  built-in  Si.reen  in  handy 
luggage-type  case-for  effective  visual  presentations. 


...  for  economical 
slide  demonstrations: 

EXECUTIVE  ^.»u. 


PROFESSIONAL 
PRESENTATIONS, 
-  MADE  EASY 
WITH  THIS  PROVEN 
SALES  AID. 

35mm  slides  may  be  worked  into  an  effective 
action-stimulating  sales  message.  Projector,  au- 
tomatic slide  changer  and  screen  in  a  small 
compact  unit.  Sets  up  in  3  seconds  for  group 
viewing  in  fully  lighted  room.  Simple  to  handle, 
easy  to  carry. 

•  Precision  optics  •  Patented  8"  x  8 '  Lenscreen  for 
wide  angle  viewing  •  Holds  up  to  3  magazines  (36 
slides  ea.)  for  indiv.  or  sequence  showing  •  Rugged 
aluminum  unit  •  AC. DC,   100-125V.  Only  6  lbs. 

UNDER  $70.00 

I'ted    by    leading    corporalions    &    inslilutioni' 

WRITE    NOW   for   illustrated    literature    &    name    of 
dealer  nearest  you! 


^*n*^         37-19  23rd  Avenue, 
INDUSTRIAL     '"''"*  '*''"''  "^''^  ''  "  ^ 


A  Division  of  Camera  Optics  Mfg.  Corp.         f 

Mail  Coupon  for  Free  Booklet : 

Please   send   illustrated   literature   with     > 
full  details  on  COG  Visual  Aids  to  Dept.  B     J 

Name ... t 


Address 
City.... 


Zone 


State 
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(CONTINUED     FROM      PAGh      185) 

Dr.  John  P.  Walsh.  Director  of 
Trade  and  Industrial  Education 
in  Washington,  makes  his  own  re- 
port in  the  tilm. 

What  happens  vvlien  this  edu- 
cational program  becomes  a  part 
of  a  typical  American  town  is  the 
main  point  made  in  the  Film.  The 
program  is  significant  not  only  to 
students  but  to  prospective  em- 
ployers in  every  community  and 
to  the  communities  themselves. 
The  tilm  reports  on  various  adult 
education  activities  as  well  as  on 
programs  for  high  school  students. 

Kii(>wlt'{li>e  and  Skills  is  avail- 
able on  free  loan  from  all  offices 
of  Modern  Talking  Picture  Serv- 
ice, 3  E.  54th  Street,  New  York. 
*      *     * 

Form  Systems  Technology  Films, 
an  Affiliate  of  Marathon  Intl. 

V.'  A  new  production  firm.  Sys- 
tems Technology  Films,  Inc.,  has 
been  formed  in  New  York  to  pro- 
duce films  designed  to  help  solve 
problems  involved  in  integrating 
new,  complex  concepts  and  mate- 
rials into  both  planned  and  exist- 
ing manufactures.  The  new  com- 
pany is  an  affiliate  of  Marathon 
International  Productions,  Inc. 

.According  to  Eric  Swarthe, 
managing  director,  STF  will  spe- 
cialize in  films  to  complement  the 
approach  of  a  sales  engineer,  par- 
ticularly those  which  call  for  ex- 
position of  complex  and  often 
ponderous  equipment  t  o  g  e  th  e  r 
with  intricate  terms  and  informa- 
tion. 

Before  joining  STF  as  manag- 
ing director,  Swarthe  was  a  proj- 
ect engineer  at  RCA.  He  also 
served  as  senior  design  and  de- 
velopment engineer  with  North 
American  Aviation,  working  on 
the  design  of  radiation  test  carts, 
automatic  check-out  of  air-borne 
systems,  and  missile  check-out  in- 
strumentation and  electronic 
product  design.  Swarthe  served  as 
senior  instrument  engineer  with 
Ralph  M.  Parsons  Company,  of 
Los  Angeles,  where  he  worked  on 
development  of  a  nuclear  blast 
detection  system,  designed  a  com- 
puter controlled  process  for  pro- 
pellant  manufacturing,  and  made 
instrumentation  studies  for  the 
Mercury  "Man  in  Space"  project. 

President  of  Systems  Technol- 
ogy Films  is  Hanns  E.  Hecker,  a 
mechanical  and  naval  engineering 
graduate  of  both  Stuttgart  and 
Hamburg  universities.  Kenneth 
Baldwin,  Marathon  production 
supervisor,  was  appointed  vice- 
president,  and  Marathon  president, 
Konstantin  Kaiser,  becomes  chair- 
man of  the  board.  l;;^' 
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Film  Portrait  of  Vanderbilt  University 


"4»ur    <;ri-alpNt    Task*'    llrinifN 
■  o     ^iupporl     Xalional     romniil 

■%7"ou  Know,  it's  a  great  feeling 
A  coming  back  to  the  campus — 
after  you've  been  away  15,  20  or 
more  years!"  says  an  alumnus. 

And  it's  this  same  feeling  that 
will  be  aroused  in  other  alumni 
of  Vanderbilt  University  when 
they  revisit  their  alma  mater 
through  the  University's  new  mo- 
tion picture.  Our  Greatest  Task. 
Soene.s  of  College   Life 

Filmed  for  the  University's  Na- 
tional Development  Committee  as 
part  of  the  $30  Million  for  Van- 
derbilt Campaign,  the  16mm  color 
motion  picture  is  filled  with  scenes 
that  remind  the  alumni  viewers 
of  their  college  days  .  .  .  Home- 


.\luniiii    («>    <'anipiiK    of    Today 
l«M>*N     m;IO     .^lilliftn     I'ainpai^n 

coming,  the  football  game  and 
pretty  coeds  .  .  .  the  campus  and 
the  statue  of  Commodore  Vander- 
bilt .  .  .  the  classrooms,  and  stu- 
dents with  books  under  their  arms. 

Classrooms,  students  and  their 
education — the  link  between  those 
days  past,  the  present  and  the 
future. 

A.i   .\n   Alumnus   Sees    It 

An  alumnus,  the  film's  repre- 
sentative of  all  Vanderbilt  alumni, 
sees  the  great  strides  the  univer- 
sity has  taken  in  the  years  since 
he  has  graduated.  He  is  proud, 
but  he  is  mindful  of  the  fact  that 
much  more  remains  to  be  done  in 
the   years   ahead   for   the    proper 


NAIL  DOWN  YOUR  PROFITS! 


Cameras:  16mm  &  35mm— Sound 
(Single  or  Double  System)— Silent 
—Hi-Speed 

Lighting:  Arcs— Incandescents 
—Spots— Floods— Di  mmers— 
Reflectors— All  Lighting  Accessories 

Generators:  Pof table— Truck 
Mounted 

Sound  Equipment:  Magnetic — 
Optical— Mikes— Booms 

Crip  Equipment:  Parallels — 
Goboes— Other  Grip  accessories 

Cranes,  Dollies:  Crab— Western- 
Portable  Panoram 

Lenses:  Wide  angle— Zoom—Tele- 
photo— Anamorphic 

Editing  Equipment:  Moviolas 
—Viewers— Splicers— Rewinders 

Projection  Equipment:  16mm  & 
35mm— Sound  S  Silent— Slide- 
Continuous 

Television:  Closed  Circuit  TV 

Camera  Cars: 

*C£CO — Trademorlt  of  Camera 
Equipment  CO. 
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Csco 


CAMERAS  •  LIGHTS 
ACCESSORIES 


Why  be  equipment-rich,  but  profits 
poor?  If  your  main  concern  is  mak- 
ing money,  investigate  full-service 
leasing  from  CECO.  Some  of  Amer- 
ica's largest  corporations  have  such 
arrangements  with  us.  Renting  your 
cameras,  lights,  sound  recorders  and 
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€Quipm€nTg.,inc. 

315  W.  43rd  St..  N.  Y.  36.  N.  Y 
JUdson  6  1420 


Camera  Equipment  Co..  Inc.  of  Florida 
1335  East  lOlh  Ave  •  TUxedo  8-4604 


accessories  puts  the  problem  of 
maintenance  where  it  belongs — in 
the  hands  of  factory-trained  experts. 
Your  accountant  will  explain  the 
savings  of  renting  versus  buying. 
Want  to  talk  about  it?  Call  JUdson 
6-1420,     Today! 


Camera  Equipment  Co.,  Inc. 

Dept    S        14,  315  W.  43fd  St.,   N.  Y.   36,   N.   Y.  ■ 

Gentlemen:   Please   rush    me   your    FREE  complete 

catalogue  of  Rental   Equipment.  I 
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education  of  our  nation's  leaders- 
to-be. 

Along  with  the  beautifully  pho- 
tographed glory  of  a  dynamic  uni- 
versity, he  sees  overcrowded 
classes  and  realizes  the  signifi- 
cance of  the  fact  that  classrooms 
built  25,  30  or  40  years  ago  are 
no  longer  adequate.  New  facilities, 
and  an  enlarged  faculty  program 
must  be  part  of  the  future  if 
Vanderbilt  is  to  maintain  her 
proud  heritage  as  a  foremost  edu- 
cational institution,  the  film  says. 

The  camera  sweeps  the  campus 
to  show  graphically  the  school's 
needs.  Physical  accommodations 
for  classes  are  crowded,  labora- 
tories need  to  be  expanded  and 
equipped,  new  buildings  are  neces- 
sary, and  this  can  be  done  with 
the  support  of  the  alumni. 

New   Tools   for   Learning 

The  film  specifically  says  and 
shows  that  new  training  and  edu- 
cational tools,  such  as  atomic  re- 
actors and  giant  computers,  run 
into  more  money  than  the  train- 
ing tools  of  the  past,  but  there  is 
no  commercial  "hard  sell"  to  urge 
support  of  the  S30  Million  for 
Vanderbilt  Campaign.  Rather,  by 
recreating  an  identification  with 
the  school  for  its  alumni,  and  by 
inspiring  pride  in  the  association, 
the  National  Development  Com- 
mittee hopes  that  Vanderbilt's 
alumni,  the  primary  audience  of 
the  film,  will  respond  with  an 
overwhelming  support  for  the 
campaign. 

The  production  crew  of  Cal 
Dunn  Studios,  Chicago,  spent 
three  weeks  on  location  on  the 
campus  in  Nashville,  Tennessee. 
The  color  and  excitement  of 
Homecoming  are  real — footage 
was  shot  in  the  midst  of  the  annual 
festivities  last  October. 

Build  High  Camera  Platform 

For  a  sequence  featuring  the 
statue  of  Founder  Cornelius  Van- 
derbilt, the  camera  crew  did  some 
scrambling.  In  order  to  picture  the 
campus  as  seen  from  the  Com- 
modore's [xiint  of  view,  a  30-ft. 
high  platform  was  constructed  be- 
hind the  statue,  and  the  camera 
was  aimed  past  the  statue's  head. 
Throughout  the  film,  excellently 
used  color  lighting  enhances  in- 
terior shots  to  set  off  the  subject 
and  add  photographic  interest. 
The  score  features  the  Vanderbilt 
band,  the  campus  carillon  atop 
Kirkland  Hall,  and  the  Alma 
Mater  by  Vanderbilt's  Glee  Club. 
The  heart  of  the  film's  mes- 
sage is  presented  in  the  actual 
filmed  meeting  of  the  University's 
Board  of  Trust.  Fifty  of  the  na- 
tion's top-ranking  financial,  indus- 
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trial  and  educational  leaders  are 
shown  in  attendance,  along  with 
leading  members:  Harvie  Brans- 
comb,  Chancellor  of  the  Univer- 
sity; Eldon  Stevenson,  Jr.,  presi- 
dent of  National  Life  &  Accident 
[Insurance    Company;    Harold    S. 


FRAN    HARROLD  inc 

1140  South  Michigan  Avenue, 

Chicago  5.  Illinois 

Wabash  2-0570 


SUMNER  J.   LYON 

FILM  WRITER 

and  CONSULTANT 

• 

25  years  of  film 

experience    is    at 

t/our  service. 

• 

518   Eighth   Street 

Wllmette,    Illinois 

Phone:    ALpine   6-1526 


During  filmmg  ot  Vanderbilt  scene,  producer  Cul  Dunn  (right)  chats 
with  Harold  Vanderbilt  {2nd  from  left).  Others  (I  to  r) :  financier 
Henry  Alexander:  Chancellor  Branscomb.  talking  with  Eldon  Stevenson. 


Vanderbilt,  kin  of  the  founder  and 
New  York  financier,  and  Henry 
C.  Alexander,  chairman  of  the 
board  of  Morgan  Guaranty  Trust 
Company. 

Mr.  Stevenson,  chairman  of  the 
school's  National  Development 
Committee,  addresses  the  Board 
— and  all  alumni — with  a  re- 
minder that  with  the  help  of  all, 
Vanderbilt  can  continue  to  im- 
prove its  quality,  and  can  con- 
tinue to  grow.  "A  great  future 
lies  ahead.  But  to  meet  this  fu- 
ture our  University  needs  every 
one  of  us.  This  is  the  greatest  task 
our  University  ever  has  faced." 

As  the  camera  pans  the  present 
crop  of  students,  an  anonymous 
Voice  of  the  University  intones 
that  ".  .  .  the  future  of  Vanderbilt 
must  be  built  not  by  the  philan- 
thropy of  a  few.  but  by  the  gen- 
erosity of  many." 

The  effective  script  was  written 
by  Helen  A.  Krupka  of  Cal  Dunn 
Studios.  Our  Greatest  Tasli  was 
produced  by  Joe  Betzer  and  Cal 
Dunn,  and  directed  by  Cal  Dunn; 
Arthur  Haug  was  on  camera,  Ar- 
thur Ellis  edited. 

The  331 --minute  motion  pic- 
ture was  produced  for  the  Office 
of    the    Development    Foundation 


of  the  University  for  use  in  con- 
nection with  the  National  Devel- 
opment Committee's  meetings  be- 
fore alumni  and  other  interested 
groups  across  the  country.  9 

The    KeIlo|!g   rompany    Opens 
Xew    Power    Piping    Plant 

Sponsor:  Power  Piping  Division. 

the  M.  W.  Kellogg  Company. 
Title:    Power   Piping,    18    min.. 

color,  produced  by  Don  Nestin- 

gen  Associates. 

This  up-to-date  report  on 
power  piping  for  electric  generat- 
ing stations  and  for  industrial 
users  as  well,  shows  the  impor- 
tance of  good  piping  in  large  cen- 
tral  stations  of  utility  companies. 

Then  the  film  serves  as  a  guide 
through  the  Kellogg  company's 
new  power  piping  plant  in  Wil- 
liamsport,  Pa.,  said  to  be  the  most 
modern  plant  ever  designed  for 
this  purpose. 

Power  Piping  is  intended  for 
the  management  and  engineering 
staff  of  industrial  concerns  and 
utility  companies.  It  shows  what 
power  piping  is,  what  it  does,  how 
it  is  made  and  erected.  The  film 
is  available  from  offices  of  Mod- 
ern Talking  Picture  Service.       W 


SOUND  RECORDING 

at  a  reasonable  cost 

High   fidelity    16  or   35.     Quality 

guaranteed.   Complete  studio  and 

laboratory  services.  Color  printing 

and  lacquer  coating. 

'i        ESCAR 

Motion  Picture  Service 

7315  Carnegie  Ave. 
Cleveland  3,  Ohio 


L&L  animation,  inc. 


THE  PRODUCERS  SERVICE 


•  animation 

•  slidefilms 

•  filmographs 

•  opticals 

BRING  YOUR  PROBLEMS  TO  US! 


irv  levine 
lorry  lippmon 
chris  grodewald 


LOW  BUDGET 
FILM  SUCCESSES! 


WE  CUT  COSTS  IN  ANIMATION 

for  a  pharmaceutical  manufacturer  (mak- 
ing eye  preparations)  by  building  a  20" 
Plexiglas  eye  model  with  internal  illumina- 


LUbLkk 


FILM  INSPIRES  SALESMEN 

"E)tecti\c  Pharmaieutical  Detailing"  ile- 
signed  for  pharmaceutical  manufacturers 
applies    to    ail    similar    industry-wide    prob- 


WE  MADE  HISTORY  IN  FILMS  ON 
THE  NUCLEAR  SCIENCES  .  .  . 

( Human    Use   oi    Radioisotopes) 
Translated  into  French,  Spanish  and  Rus- 
sian   by    the    Atomic    Energy    Commission. 


16  West  46th  Street 
New  York  36,  N.Y. 


Circle  5 


WE  TRAIN  PARTICIPANTS 

to  act  like  professionals  cutting  talent  costs 
and  adding  realism  to  live  action. 

FILM  PRODUCERS  —  DISTRIBUTORS 
WE  WORK  COAST  TO  COAST 

MEDICAL   FILM  GUILD,  Ltd. 
INDUSTRIAL  FILM  GUILD,  Ltd. 

506   W-    57th  St.,    N.    Y.    19,    N.    Y.    •   Circle  7-0510 
Free  Consullolion  Service 

SEND  FOR  BROCHURE 

1  8  articles  on 
-VISUAL  EDUCATION 

IN  MEDICINE" 


— which  appeored  in  the  New 
Jourr>al  of  Medicine — OHiciol  Jot 
Society     Stole    of     New     York. 
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N.  Y.  Film  Editing  Firm  Moves, 
Adds  Sound   Recording   Service 

JF  Film  Editing  &  Sound  Co.. 
Inc..  has  moved  to  new  facilities 
at  45  West  45th  Street.  New 
York,  and  has  expanded  its  film 
production  services  to  include 
sound  recording  and  transfer,  as 
well  as  the  film  editing  service  the 
firm  has  conducted  for  leading 
producers  in  the  past  several 
years. 

The  new  JF  layout  features 
four  complete  and  newly 
equipped  cutting  rooms.  16mm 
and  35mm  screening  with  inter- 
lock, a  narration  sound  studio 
and  Ampe.x  and  Magnasync  re- 
cording and  transfer  facilities. 

E.  M.  I..  Spedy-Q  and  Stand- 
ard sound  etTects  libraries  are 
now  offered  exclusively  by  the  JF 
firm. 

A  recent  major  undertaking  by 
JF's  president.  Josef  Filopowic.  is 
recording  narration  and  editing 
film  for  a  new  TV  series.  Magic 
Moments  in  Sports.  The  series 
consists  of  365  five-minute  films 
narrated  by  Leo  Durocher.  and 
produced  by  Javelin  Productions. 

*  *  * 

Viewlex  Opens  New  Plant  BIdg., 
Expands   Research,    Development 

N'iewlex.  Inc..  designer  and 
manufacturer  o  f  photographic, 
mechanical  and  electronic  prod- 
ucts for  industrial,  commercial 
and  educational  markets,  as  well 
as  for  the  military  services  and  de- 
fense installations,  has  opened  a 
new  plant  and  headquarters  build- 
ing. 

The  60,000-square-foot  plant 
incorporates  the  expansion  of 
Viewlex's  New  Products — Re- 
search and  Development  Depart- 
ments, which  in  the  next  three 
months  will  introduce  five  new 
products  to  the  visual-aid  and  re- 
lated industries. 

Viewlex  has  produced  record- 
ing machines  for  oscillograms 
used  on  the  Nike  program,  aerial 
cameras  for  the  highest  altitude 
and  supersonic  aircraft,  cameras 
and  instruments  for  guided  mis- 
siles and  pilotless  aircraft.  One  of 
the  latest  Viewlex  developments  is 
a  special  training  system  incor- 
porating magnetic  tape  and  slide 
projection  systems  so  that  visual 
and  audible  presentations  are 
made  on  a  fully  automatic  basis. 

The  completely  modern  and  au- 
tomated factory  building  has  a 
board  room  furnished  with  the 
latest  audio-visual  equipment,  and 
the  most  up-to-date  intercom- 
munication systems.  The  new 
plant  is  located  on  Veteran's  Me- 
morial Highway,  Holbrook,  L.I.    Q' 
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Younger,   Boris  Join   Beseler's 
Salesmate  Div.  in  Expansion 

The  recent  expansion  of  the 
Salesmate  Division  of  Charles 
Beseler  Company  brings  the  ap- 
pointment of  two  new  executives 
to  Salesmate"s  staff. 

Charles  A.  Younger  becomes 
Senior  Project  Engineer,  and  Jack 
Boris  joins  as  the  Division's 
Eastern  Sales  Manager. 

Younger  will  be  in  charge  of 
the  Division's  technical  develop- 
ment and  field  service  sections. 
and  will  work  closely  with  the 
film  and  tape  labs  that  produce 
sound  slidefilms  for  the  Salesmate 
viewer.  He  was  formerly  associ- 
ated with  national  broadcasting 
networks,  Warner  Bros..  RKO 
Pathe,  and  was  a  pioneer  in  the 


Shown  (/  to  r):  Jack  Boris;  Bob 
Shoemaker  and  Charles  Younger. 

development  of  video  tape,  kine- 
scope and  sound-on-film.  He  is  a 
member  of  SMPTE  and  Broad- 
cast Pioneers. 

Boris   will   head   the   Division's 
sales  in  Eastern  states,   including 


/  PACKAGE  PROGRAMS 

'       OXBERRY  MASTER  SERIES 


FOR  SLIDE-FILMSTRIP 

OXBERRY  AUTOFOCUS  SLIDE-FILMSTRIP  STAND  Model  FS-43D0 

This  Master  Series  Stand  has  been  designed  for  high  speed 
top  quality  film  strip  production.  Autofocus  combined  witti 
automatic  rackover  and  lamp  that  projects  aperture  onto 
table  top  are  invaluable  in  quickly  positioning  various  sized 
pieces  of  art  work.  Receives  up  to  35 "  art  work.  Accessories 
may  be  ordered  to  include  animation  components  other 
lenses,  double  aperture  shuttle,  top  lighting,  etc. 

BASIC  STAND:  Welded  steel  base,  ground  steel  IV2"  diameter 
dual  columns.  Ball  bearing  camera  carriage,  manual  drive. 
Foursided  zoom  scale.  Shadowboard.  Fixed  table  top  36"  x 
48"  has  9"  x  12"  hole  in  center  with  removable  glass  and 
wood  mserls.  Overall  height  ir4",  width  48",  depth  58". 
CAMERA:  OXBERRY  35mm  with  rackover  and  viewfinder.  Fixed 
pin  registration.  47mm  lens.  Autofocus.  400-ft  magazine 
automatic  take-up  and  single  speed  stop  motion  motor! 
Price,  complete m  ^qq 


FOR  ANIMATION 

OXBERRY  AUTOFOCUS  ANIMATION  STAND  Model  MP-4200 

This  is  a  standardized  package  unit  incorporating  all  the 
basic  requirements  necessary  for  shooting  full  animation. 
A  full  line  of  accessories  available  for  individual  require- 
ments. The  difference  between  this  unit  and  the  OXBERRY 
Custom  stand  is  primarily  on  rarely  used  special  features. 
BASIC  STAND:  Welded  steel  base,  ground  steel  tVi"  diameter 
dual  columns.  Ball  bearing  camera  carriage,  manual  drive 
Four-sided  zoom  scale.  Shadowboard.  Height  ir4"  width 
48",  depth  58". 

COMPOUND:  28"  x  34"  table  top.  Two  I2-field  peg  tracks 
hand-wheel  controlled,  with  counters  and  locks.  Two  18-field 
"push  type"  peg  tracks  calibrated  in  20ths.  9"  x  12"  cut-out 
m  table  top  for  underlighting.  Ball  bearing  compound  move- 
ments. N.S.,  E.W.  and  360"  rotation.  All  movements  have 
handwheel  control  with  counters  and  locks.  Gimbal-mounted 
platen  with  12-field,  18-field  glass. 

CAMERA:  OXBERRY  35mm  with  fixed  pin  registration.  47mm 
lens.  Autofocus.  Automatic  take-up.  Single  speed  stop  motion 
motor.  Straight  through  viewing  device.  400-ft.  35mm  mag- 
azine. Price,  complete  $10  900 

ALL  EOUIPMENT  AVAIUBLE  ON  LEASE-PURCHASE  PLAN 


OXBERRY  UNISTANO 

Complete,  without  Camera 
or  liiMInc  at  .  .  .  K,955 

Title  stand  at.  .  .  $1,390 


OEPT.  es  360 

ANIMATION  EQUIPMENT 
CORPORATION 

38  Hudson  Street.  New  Roclielle,  N.  V, 


New  England  and  the  Middle  At 
lantic  region.  He  was  formerly 
vice-president  of  the  International 
Swimming  Pool  Corp.,  and  busi- 
ness management  consultant  with 
the  George  S.  May  Company,    Jj" 

*  *     * 

Optical  Printing  Service,  Inc. 
Serves  Dallas,  Southwest  Area 

Optical  Printing  Service.  Inc., 
has  been  established  at  2908 
Bowser  St.  in  Dallas  to  serve 
Southwestern  film  producers  and 
clients.  John  Bronaugh  is  man- 
ager of  the  new  service. 

The  Acme  optical  printing  serv- 
ice provides  35mm  to  16mm. 
16mm  to  35mm  and  35mm  to 
35mm  color  and  black-and-white 
optical  printing  and  all  forms  of 
optical  effects,  including  dissolves, 
fades  and  wipes,  montages,  titles, 
plates  for  rear  screen  projection, 
photographic  corrections,  split 
screens  and  traveling  mattes.      Q- 

*  *      * 

Frisco's  Palmer  Films  Offers 
Technical  Services  to  Producers 

.\  complete  technical  service 
facility  in  the  West  for  producers 
of  16mm  motion  pictures  is  now 
available  at  W.  A.  Palmer  Films, 
Inc..  San  Francisco. 

The  company,  established  in 
1936  as  a  film  producer,  is  no 
longer  engaged  in  direct  film  pro- 
duction. A  change  in  policy  is  now- 
providing  other  producers  with  top 
quality  recording  and  printing 
techniques  developed  for  years. 

W.  A.  Palmer,  a  registered  en- 
gineer recognized  for  his  contribu- 
tions to  16mm  film  recording  and 
duplication,  will  continue  to  serve 
as  president  of  the  re-oriented 
company.  He  describes  the  new- 
Palmer  service  facility  as  a  "one 
stop"  operation,  providing  the  in- 
industry  tilm-maker  and  the  inde- 
pendent producer  with  every  es- 
sential service  under  one  roof. 

The  company  provides  pub- 
lished, uniform  costs  so  that  a 
producer  can  budget  accurately 
and  maintain  complete  control  of 
the  film-making  process. 

Technical  services  include  edi- 
torial, photographic,  recording  (in- 
cluding mobile  kinescope),  art, 
title  and  animation  and  screening. 
.A  Palmer  pioneered  technique  of 
film  communication.  "Live-Cam- 
era." derived  from  the  fiuid.  con- 
tinuous takes  of  the  TV  cameras, 
offers  the  industrial  film  maker 
unusual  advantages  in  versatility, 
efficiency,  short  production  time, 
speed  in  finishing  and  economy. 

Producers  may  write  for  infor- 
mation to  W.  A.  Palmer  Films, 
Inc..  611  Howard  Street.  San 
Francisco.  Calif.  Jf 
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News  Along  the  Film  Production  Lines 


For   16mm.   Film  —  400'   to  2000'    Roeli 

Protect  your  films 

Ship   in    FIBERBILT   CASES 

Sold   at   leading   dealers 


bear 

this 
TRADE 
MARK 
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Use  FiliWagic  All  Ways! 

—  FilMagic  Clottis  Hand-Clean  Films,  Records. 

—  FilMogic  Tapes  for  Film  Cleaning  Machines. 
—FilMagic  Pylon   Kits  for  Tope   Recorders. 
-FilMogic    Pylon    Kits    for    I6mm    SOF    PRO- 
JECTORS. 

—Gel    Best   Results   Witti    FilMogic   Siliconesl 

MANUFACTURED  &  GUARANTEED  BY 

THE  DISTRIBUTOR'S  GROUP,  INC. 

204  FOURTEENTH  STREET,  N.W. 
ATLANTA  13,  GEORGIA 


SOUND  EFFECTS  a„'d 

Super 

Put  life  into  your  dramatic  plays, 
skits,  commercials,  home  mowies  Use  sound  effects 
from  the  largest  and  finest  library  of  its  kind, 
Sounds  of:  Airplanes.  Electra  PropJet.  Boeing  707. 
F-104  Starfighter,  Regulus  I,  Missile  Launching. 
Carrier  Sounds,  Autos.  Music.  Trains,  Animals. 
Household.  Industry.  13  classifications— 2000  real- 
life  sound  effects  for  professional  or  home  use. 
Send  2Sc   for   complete   56-p3ge  catalog. 

H       NEW   DEMONSTRATION    DISC    contains    14    sound 

M  tracks    from    our    library:     Rocket    Blast-off,     Space 

n  Sounds.     Jets.     Babies.     Navy     Mess    Call     (bugle), 

n  Police    Car    with    Siren,     Dogs,     Weather,    etc.     7" 

I  Microgroove.   SS'/j    RPM.   Vinyl,    No     LP  7  130     Mail 

I  $1    TODAY    for    Demonstratfon    Disc    and    complete 

'  56p3ge  catalog 

MP-TV   SERVICES,   INC. 

7000  P  Santa  Monica  Blvd.,  Hollywood  38.  Calif. 


Kansas  City  Film  Firm  Expands, 
Now  Named  Horizon  Productions 

Horizon  Productions.  Division 
of  Longmoor-Nelson,  Inc.,  is  the 
new  name  of  the  Kansas  City  film 
production  firm  formerly  known 
as  Basore-Longmoor.   Inc. 

The  fourteen-year-old  c  o  m  - 
pany,  producer  of  16mm  and 
35mm  films  for  sales,  sales  train- 
ing, public  relations,  educational 
and  religious  fields,  and  of  tele- 
vision films  and  commercials,  has 
expanded  to  much  larger  quarters 
at  301  W.  73rd  St..  Kansas  City. 
Mo. 

The  new  quarters  provide  some 
12,000  square  feet  of  floor  space, 
including  a  4,200-square-f  o  o  t 
sound  stage,  additional  studio  and 
office  space,  more  room  for  film 
and  sound  equipment  and  for 
storage  as  well  as  movement  of 
scenery  and  props. 

In  addition,  Longmoor-Nelson, 
Inc.,  has  an  option  on  adjoining 
property  for  further  expansion. 

The  new  name.  Horizon  Pro- 
ductions, has  been  adopted  to  in- 
dicate the  company's  philosophy 
and  scope  of  services,  said  Wil- 
liam V.  Longmoor,  president  and 
general  manager.  S' 

*      *      * 

Spence  Caldwell  Active  in  Plans 
for  Canadian  Television  Network 

«:  Negotiations  for  network  tele- 
vision in  Canada  were  carried  on 
recently  by  Spence  Caldwell, 
president,  and  Gordon  Keeble. 
vice-president,  of  S.  W.  Caldwell 
Ltd.,  Toronto,  during  a  circuit  of 
the  Western  provinces. 

The  purpose  of  their  trip  was 
to  discuss  affiliation  details  of  the 
proposed  Canadian  Television 
Network  with  the  second  TV  sta- 
tions in  Winnipeg,  Calgary  and 
Vancouver,  and  with  CFRN-TV 
Edmonton.  Also  under  discussion 
was  the  matter  of  programming, 
both  to  and  from  the  CTN.       B" 


FREE  LANCE  FILM   EDITOR 
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Transfilm-Caravel  Office  Moves 

Transfilm-Caravel  Incorporated 
has  moved  its  executive  offices  to 
445  Park  Avenue,  New  York  22, 
N.  Y.,  occupying  the  entire  16th 
floor.  The  Film  Production  Divi- 
sion remains  at  20  West  End 
Avenue,  New  York  23,  N.  Y. 
New  telephone  number  for  both 
is  PLaza  2-4100. 

Transfilm-Caravel.  producers  of 
TV  commercials,  industrial  films 
and  live  business  shows,  was  for- 
merly located  at  35  West  45th 
Street,  New  York,  N,  Y.  g" 

TV  Film's  Graphic  Demonstration 
Dramatizes  Scientific  Research 

"  An  example  of  the  visual  media 
put  to  use  graphically  and  effec- 
tively to  demonstrate  a  theory  or 
method  is  seen  in  a  television 
commercial  for  E.  I.  du  Pont  de 
Nemours  &  Company. 

In  order  to  show  du  Font's 
basic  research  into  the  effects  of 
high  pressure  on  various  chemical 
substances,  an  unusual  demon- 
stration was  devised  by  Dr. 
Harold  Young  of  du  Pont's  Ex- 
perimental Station  and  Dr.  Jona- 
than Karas  of  Jonathan  Karas  & 
Associates,  Durham,  New  Hamp- 
shire. 

A  jet  of  water  at  a  pressure  of 
60,000  pounds  per  square  inch 
was  used  to  "punch"  a  hole 
through  a  glass  plate  without  shat- 
tering it.  Other  demonstrations 
include  experiments  with  a  high- 
temperature  insulation  material 
which  allows  a  red-hot  bolt  to  be 
held  safely.  An  oxyacetylene 
torch,  which  produces  one  of 
man's  hottest  flames,  is  used  to 
melt  a  slab  of  copper  separated 
from  a  man's  bare  hand  by  only 
an  inch  of  insulating  material. 

The  demonstration  commercial 
was  first  used  on  du  Pont's  tele- 
vision Show  of  the  Month,  Feb- 
ruary 1 8th  via  networks.  B" 


EAST  COAST 

MOTION  PICTURE  PRODUCTION, 
EDITORIAL  and  TECHNICAL  SERVICES 
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MEETING   EQUIPMENT 

WON'T   KEEP   YOUR 

AUDIENCE    IN 

THE   DARK 


You  can  throw  light  on  any  subject  with  an 
Oravisual  All  Purpose  Portable  Easel 
equipped  with  a  large  paper  writing  pad. 
There  are  27  models  from  which  to  choose 
—  one  for  every  meeting  purpose. 

Oravisual  is  also  the  leading  manufacturer 
of  flannel  boards,  magnetic  boards,  lecterns 
and  many  other  items  for  more  effective 
visual   presentations. 

Write  for  our  free  catalog  No.  B4 

ORAVISUAL    COMPANY 

Box    11150  —  St.    Petersburg    33,    Florida 


How  fo  say  more 
in  less  time  and 

with  greater  impact 


.  .  .  that's  a  problem  facing  every  busy 
executive  of  today.  This  book  by  J.  De  Jen 
who  is  recognized  as  a  national  authority 
on  the  subject  provides  a  variety  of  tested 
answers  on  how  to  make  every  meeting 
pay  bigger  dividends.  Embellished  with 
well  over  100  photos  and  drawings,  it  will 
serve  as  a  convenient  reference  for  plan- 
ning your  meetings. 

<DQ  50 

M^^^"  plus   postage  and  handling. 

If  check  accompanies  order,  we'll  pay  mail- 
ing cost. 
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Neal  Keehn  is  Vice-President 
in  Chg.  Sales  at  General  Lab 

■c  Ne;il  Keehn  h;is  been  named 
vice-president  in  charge  of  sales 
for  General  Film  Laboratories. 
Hollywood,  according  to  an  an- 
nouncement by  William  E.  Gep- 
hart,  Jr..  president. 

Keehn's  duties  will  include  di- 
rection of  General's  advertising 
and  sales  promotion,  as  well  as 
national  sales,  and  he  will  con- 
tinue to  edit  General's  monthly 
publication  for  film  producers. 
The  Rewind. 

After  serving  the  past  two  years 
as  regional  vice-president  in 
charge  of  the  Central  Division 
office  in  Kansas  City,  he  will  now 
work  out  of  the  main  office  in 
Hollywood.  Before  joining  Gen- 
eral. Keehn  was  sales  v-p  of  The 
Calvin  Company.  Kansas  City, 
and  director  of  the  Calvin  Work- 
shop from  its  organization  in 
1947. 

He  was  recently  elected  a  Fel- 
low of  the  Society  of  Motion 
Picture  and  Television  Engineers. 
^^      *     * 

Ted  Jacobsen  is  Sales  Manager 
for  Westrex  Corp.,  in  Hollywood 
*  T.  L.  "Ted"  Jacobsen  is  new- 
sales  manager  for  the  Hollywood 
facility  of  the  Westrex  Corpora- 
tion, a  division  of  Litton  Indus- 
tries, according  to  an  announce- 
ment by  Manager  Ralph  Wight. 

Jacobsen  was  formerly  Eastern 
sales  manager  for  the  facility. 
which  includes  the  Recording 
Equipment  Department  of  West- 
rex. He  has  had  more  than  15 
years"  background  in  electronic 
design,  project  administration, 
product   planning   and   marketing. 

He  holds  a  BSEE  degree  from 
Newark  College  of  Engineering. 
and  is  a  member  of  the  Institute 
of  Radio  Engineers,  the  Society 
of  Motion  Picture  and  Television 
Engineers  and  the  Armed  Forces 
Communications    and    Electronics 

Association.  g' 

*      *      » 

Staff  Changes  at  Anthony  Lane 

■p:  Anthony  Lane  Studios.  Inc.. 
producer  of  industrial  and  edu- 
cational films  and  still  photog- 
raphy, with  offices  in  Minneap- 
olis, Hollywood  and  New  York, 
announces  two  staff  appoint- 
ments. 

E.  J.  Willette  has  been  named 
sales  manager  at  the  studio's  Min- 
neapolis office.  7401  Wayzata 
Blvd.  He  is  a  former  field  promo- 
tion representative  for  Janney. 
Semple.  Hill  and  Co. 

Neill  McCaffrey  is  the  new 
manager  of  the  New  York  office. 
He  is  president  of  Jupiter  Enter- 
prises. New  York.  y- 
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Niles  Appoints  Robert  J.  Elenz 
Television   Creative   Director 

Robert  J.  Elenz  was  appointed 
Television  Creative  Director  for 
Fred  Niles  Productions.  Inc..  Chi- 
cago. 

Elenz  joined  Niles  from 
M  c  C  a  n  n  -  Erickson.  Chicago, 
where  he  was  a  writer-producer 
since  1955.  Prior  to  that  he  was 
on  the  radio-TV  writing  staff  of 
Ruthrauff  &  Ryan  for  seven  years. 

Combining  ad  agency  and  mo- 
tion picture  experience.  Elenz  will 
work  with  agencies  in  the  formu- 
lation of  television-advertising 
campaign.  Elenz'  appointment 
provides  Niles  with  "another  ex- 
ecutive who  can  approach  TV  ad- 
vertising from  an  agency  point  of 
view."  said  Fred  Niles. 

Elenz   wrote   the   copy   on    the 


Milk  Foundation  of  Chicago's 
award-winning  advertisement  in 
1959,  serviced  through  McCann- 
Erickson.  which  won  first  place 
in  the  milk  industry's  national 
competition.  He  has  also  pro- 
duced and  directed  convention 
shows  for  Autolite  and  General 
Outdoor  Advertising.  g- 

*      *      * 
Mucciolo   Named  V-P  of  Gerald 
Prods,    and   Affiliated    Firm 

Louis  Mucciolo  has  joined 
Gerald  Productions.  Inc.,  as  ex- 
ecutive vice-president.  He  will 
also  function  as  vice-president  of 
Advertising.  Radio  and  Television 
Services.  Inc..  an  affiliate  of  the 
Gerald  firm. 

Mucciolo  was  formerly  with 
Robert  Lawrence  Productions.  Q' 
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this  hai  been  the 
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International  in  scope,  specializing  in  the  film  medium.  Facili- 
ties cover  complete  script-to-screen  service  for  live-action,  full-eel 
animation,  miniature  and  special  effects  ....  TV  film  production 
....  theater  advertising  film  production,  distribution  and  related 
field  merchandising  service  ....  industrial  and  public  relations  film 
production  and  distribution  ....  complete  color  process  laboratory 
facilities. 


/lew;    our     18    acre    studio    city 


Represenrdtives  in  New  York.  Dc- 
iroit,  Cteweland,  Chicago,  St.  Louis, 
Los  Angeles.  Seattle,  San  Francisco, 
Me.  ICO  CJtv,  San  Juan  and  100 
other   cities. 
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Michael   Palma   Is  Executive  of 
T.F.P.,  Div.  of  Buckeye  Corp. 

Michael  A.  Palma,  executive 
vice-president  of  Transfilm-Ca- 
ravel  Incorporated,  has  been  ap- 
pointed vice-president  and  chief 
financial  officer  of  T.F.P..  Inc.. 
the  entertainment  division  of  The 
Buckeye  Corporation,  according 
to  T.F.P.  President  Samuel  F. 
Rubin. 

Palma  will  also  handle  finan- 
cial, operational  and  administra- 
tive affairs  of  Transfilm-Caravel. 
Flamingo  Films.  Pyramid  Produc- 
tions and  their  subsidiaries,  all  of 
which  comprise  T.F.P. 

The    combined    companies    in  '■ 
T.F.P.     produce     and     distribute  ■ 
filmed    programs    for    television.  ', 
commercials,   industrial  films  and 
live  business  shows.  Q-  , 

*     *      *  j 

Kranz,    Bernard    Are    Promoted 
at  Robert  Lawrence   Productions 

Ben  Kranz  has  been  named  a  ■ 
vice-president  and  senior  pro-  ' 
ducer.  and  Harold  Bernard  is  the  I 
new  editorial  supervisor  at  Robert  i 
Lawrence  Productions.  New  York. 

Kranz  has  been  a  producer  with 
the    Lawrence    firm    since    April. 
Previously,   he  had  been  a  com-  ; 
mercial    production    manager    for  j 
Screen    Gems.    MPO    and    Film-  I 
ways. 

Bernard    joined    Lawrence    in 
1954.    He    had    previously    been  ! 
with   NBC  and  the   U.   S.   Army   ; 
Signal   Corps.  S"   : 


Stan   Popko,  Director,  in  New 
Post   at  James   Love   Productions 

'  Stan  Popko.  film  art  director, 
was  appointed  to  the  new  position 
of  Creative  Director  at  James 
Love  Productions.  Inc..  television 
commercial  and  motion  picture 
producer  in  Princeton.  N.  J. 

Popko  has  13  years'  experience 
working  with  producers,  networks 
and  ad\ertising  agencies  develop- 
ing T\  commercials  and  docu- 
mentaries. He  has  worked  with 
NBC's  creative  departments  on 
Victory  at  Sea,  Nightmare  in  Red.  ' 
Jazz  Age,  The  Conting  of  Christ. 
and  recently,  the  Wisdom  Series 
and   White  Paper. 

Most  recently,  he  collaborated 
with  CBS-TV's  Twentieth  Cen- 
tury division  for  their  half-hour 
documentaries  including  Ireland. 
LaGiiardia.  Japan's  Changing 
Face.  Paris  in  the  20's.  Turn  oi 
the  Century.  Ronunel  and  Minis- 
try of  Hate.  Q 
*      *      * 

Heads  Crawley's  Quebec  Office 

Arnold  Shuster  has  been  ap- 
pointed general  manager  of  Craw- 
ley    Films     Limited's     expanding 
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Quebec  market,  it  was  announced 
by  Graeme  Fraser,  vice-president. 

Shuster.  a  graduate  of  Sir 
George  Williams  University  in 
both  Arts  and  Commerce,  has  a 
background  in  professional  ac- 
countancy and  in  systems  and 
procedures  sales.  He  has  also  held 
senior  management  positions  in 
both  the  data  processing  and 
microfilming  fields. 

Shuster's  headquarters  office 
will  be  at  1467  Mansfield  St., 
Montreal,  Canada.  g' 

*      *      ■■> 

Robert  Boriek  to  Produce  A-V 
Presentations  for  Ad  Agency 

■^  Robert  Boriek  has  been  ap- 
pointed to  the  newly  created  post 
of  producer  of  visual  communica- 
tions in  the  public  relations  di- 
vision of  the  Fuller  &  Smith  & 
Ross  Inc.,  advertising  office  in 
Chicago. 

Boriek,  a  veteran  actor  and  di- 
rector of  Chicago  stage,  screen 
and  television  productions,  will 
be  responsible  for  producing 
closed  circuit  television  presenta- 
tions, motion  picture  and  sales 
I  meeting  shows  for  client  firms.  He 
will  also  be  in  charge  of  the  FSR 
Speaker's  Bureau. 

He  has  served  as  registrar  and 
head  of  the  drama  department  of 
Columbia  College,  a  school  of 
communications  arts  in  Chicago. 
His  acting  and  directing  back- 
ground includes  work  with  top 
name  stars,  the  Air  Force,  and 
private  industry.  S' 

R.   Tilton   Heads   Motion    Picture 
Dept.   at  Brooks   Photo  Institute 

Roger  Tilton  was  appointed 
head  of  the  Motion  Picture  De- 
partment of  the  Brooks  Institute 
of  Photography,  Santa  Barbara, 
California,  it  was  announced  by 
Ernest  H.  Brooks,  president. 

Tilton  taught  recently  at  the 
City  College  of  New  York  and  at 
Columbia  University  before  join- 
ing Brooks  Institute;  he  has  two 
graduate  degrees,  in  Education 
and  Design. 

For  his  abilities  in  motion  pic- 
ture production,  Tilton  has  won  a 
number  of  awards  of  recognition. 
His  Jazz  Dame  received  the 
Award  of  Merit  at  the  Edinburgh 
Film  Festival  in  1955  and  the 
Special  Award  of  the  Robert  Fla- 
herty Documentary  Film  Compe- 
tition in  the  same  year.  It  was 
also  viewed  at  the  U.  S.  Exhibit  at 
the  Brussels  World  Fair  in  1959. 

In  addition  to  writing  scripts 
for  a  variety  of  theatrical  training 
and  television  films,  his  articles 
have  appeared  in  numerous  peri- 
odicals and  professional  journals. 


Jim  Holmes  to  Wilding,  Inc. 
OS  Midwest  Account  Executive 

The  appointment  of  James  E. 
Holmes  as  account  executive  in 
the  Midwest  region  has  been  an- 
nounced by  Wilding,  Inc.  An- 
nouncement was  made  by  H.  Wil- 
liams Hanmer,  president  of  the 
Chicago-headquartered  organiza- 
tion. 

Holmes  comes  to  Wilding  with 
an  extensive  background  in  all 
phases    of    business    communica- 


James  E.  Holmes 

tions.  including  production,  sales 
and  service.  He  has  worked  with 
major  industrial  companies  in 
training,  sales  promotion,  public 
relations  and  advertising  films  and 
programs.  He  will  be  serving  ma- 
jor midwestern  accounts  for  Wild- 
ing and  will  be  based  in  Chicago. 
Holmes  is  well  known  in  film 
production  and  is  the  former  Sec- 
retary of  the  American  As.socia- 
tion  of  Film  Producers.  ^' 

*      *      * 
Charles   Gray    Heads    Industrial 
Relations  at  Bell  &  Howell,  Chgo. 

Charles  W.  Gray  was  appointed 
director  of  industrial  relations  for 
the  Photo  Products  Division  of 
Bell  &  Howell  Company. 

Gray  is  in  charge  of  the  organi- 
zation and  personnel  program  of 
the  division  and  Chicago  head- 
quarters operations.  He  has  been 
with  Bell  &  Howell  for  four  years, 
having  joined  the  company  in 
1957  as  director  of  training  and 
communications.  He  was  formerly 
director  of  economics  projects  at 
the  University  of  Chicago's  Indus- 
trial Relations  Center.  <M.' 
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NEW  VORK'S  FINEST  PROJECTION  SERVICE 

•  Skilled  reliable  projection  service  by  a  firm  with  40  years 
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Motion  pictures,  wide-screen  presentations,  slide-films, 
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modern  equipment  for  the  job.  Complete  commercial  sound 
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De  Meo  Motion  Picture  Projection  Service 
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FADES 

WIPES     ■ 

MATTES 

INSERTS 

DISSOLVES 

SUPERIMPOSURES 

TRICK   PHOTOGRAPHY 

ANIMATION 


specialized  titles  optical  effei 

RAY  MERCEK&co.  ZH 

ESTABLISHED  1928  BAW  or  Cc 

Send  for  Free  Special  Effect  and  Art  Charts 

4241    NORMAL  AVE.,  HOLLYWOOD  29,  CALIF.      •     NOrmandy  3-9331 


NUMBER    1     •     VOLUME    22     •     1961 


191 


Sovej    Time' 


MODEL    "U"    INSPECT-O-FILM 
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treated  cleaning  tapes;  triple-jewe!  film 
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THK  "I.ATKK  VEAUS"  PKOGKAM: 

(continued  from  preceding  page  176) 

The  personnel  or  training  counselor  who  is 
sensitive  to  the  peculiar  composition  of  his  au- 
dience will  do  best  with  the  film.  The  com- 
munity in  which  the  showing  takes  place,  the 
similarity  or  diversity  of  national  backgrounds 
of  the  viewers,  their  majority  social  status,  so- 
cial mobility,  language  competence,  urban, 
suburban  or  metropolitan  residency,  their  re- 
lationships with  management,  the  economic 
potential  of  their  community — all  these  things 
influence  audience  reaction.  In  one  place, 
where  the  counselor  was  of  the  same  "im- 
migrant" origin  as  the  workers,  there  was, 
oddly  enough,  more — rather  than  less — "stiff- 
ness" between  audience  and  counselor  than 
in  other  places. 

Psychological  Factors  .\re  Important 

4.  We  also  learned  that  there  were  psycho- 
logical factors  in  the  relationship  between  au- 
dience and  counselors  which  had  weight.  In 
a  showing  not  described  by  this  report,  a 
senior  management  man  who  projected  the 
film  for  his  junior  executives  detected  "guilt" 
on  the  part  of  these  "white  collar"  juniors  in 
rejecting  some  of  the  "blue  collar"  situations 
acted  out  in  the  film.  This  same  "guilt"  ex- 
pressed itself  in  places  covered  by  this  report 
in  other  ways.  In  one  place,  management's 
man  had  come  up  from  the  ranks.  His  ap- 
proach to  his  audience  showed  a  slight  apolo- 
getic stance  before  the  people  he  had  "left  be- 
hind." In  another,  the  counselor  came  from 
another  and  higher  social  milieu  altogether. 
He  strained  to  prove  to  his  audience  that  he 
was  "one  of  the  boys." 

5.  We  also  detect  that  the  presence  of 
women  is  important  when  the  film  is  being 
shown.  Women  are  generally  very  practical 
about  everyday  problems  that  will  face  their 
husbands  on  retirement.  In  each  case,  when 
they  came  with  their  husbands,  it  was  the 
wives  who  insisted  they  attend. 

Need  Two  Types  of  Discussion  Guides 

6.  We  know  now.  better  than  we  did  before 
these  screenings,  what  materials  will  be  needed 
to  assure  effective  use  of  the  film  in  industry. 
We  are  currently  working  on  two  types  of  dis- 
cussion aids — one  for  the  leader,  another  for 
the  audience. 

7.  We  also  discovered  that  dramatic  "so- 
phistication" of  viewers  determined  their  re- 
actions to  certain  plot  and  characterization 
elements  in  the  film.  "Plain"  people  who  saw 
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THE  "LATER  YEAHS"  I'KCXiUAM: 

(continued    from    the    preceding    page) 

it  nodded  their  heads  with  approval  over  the 
"salt"  incident;  they  recognized  the  characters; 
they  said  they  "knew  people  just  like  them" 
and  were  amused  where  we  wanted  them  to  be 
amused,  worried  where  we  wanted  them  to 
worry. 

Most   Identify   With   Portrait   of  Wife 

For  everyone  who  took  exception  to  a  cer- 
tain stark  realism  in  the  "drawing"  of  Matt's 
wife  in  the  film,  a  woman  herself  past  sixty- 
five,  there  was  a  heavier  percentage  (among 
plant  workers)  who  identified  with  her  com- 
pletely. 

This,  too,  is  important  to  remember  when 
the  film  is  used  in  a  counseling  program.  It 
stems  from  "social  status  stance"  among  those 
who  see  it. 

Home  Ownership  Is  a  Key  Factor 

Similarly,  economic  values  are  pertinent. 
Among  metropolitan  urban  workers,  for  in- 
stance, the  mere  fact  of  owning  a  house — any 
house — makes  a  man  "well  off."  To  them 
Matt's  position  as  a  homeowner  gives  him 
"nothing  to  complain  about."  In  other,  sub- 
urban areas,  anybody  neglecting  to  safeguard 
his  home  is  "just  plain  shiftless."  Everybody 
owns  a  home  in  such  an  environment.  On  the 
other  hand,  in  small  communities  bordering 
on  a  big  metropolitan  area,  giving  up  a  big 
house  and  taking  an  apartment  is  "no  trag- 
edy"; quite  the  contrary — it  is  "good  sense." 

Other  films  in  the  Later  Years  Series  will 
include  such  subjects  as  physical  and  mental 
health  in  the  later  years,  work  and  leisure 
time,  housing  and  living  arrangements,  gen- 
eral retirement  and  self-employment.  Finan- 
cial Planning  is  being  distributed  by  the  pro- 
ducer. Dynamic  Films,  Inc.  (405  Park  Ave- 
nue, N.  Y.).  Print  costs  are  $190,  and  rental 
charge  is  $12.50,  with  25%  discount  to  non- 
profit groups. 

Series  Fills  a  Widespread  Demand 

There  is  growing  interest  in  industry  to- 
day, both  by  labor  and  management,  in  the 
manifold  problems  connected  with  retirement. 
Dynamic  Films  and  the  National  Council  on 
the  Aging  believe  that  these  programs  will  be 
of  specific  service  to  the  American  industrial 
community.  Similarly,  the  films  will  fill  the 
need  for  definitive  educational  materials  on 
retirement  by  other  community  service  agen- 
cies and  organizations.  9' 
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Portable,  Continuous  Smm  Sound 
Projector;  Built-in  Rear-Screen 

A  major  breakthrough  in  the 
increasing  popularity  and  impor- 
tance of  Smm  sound  for  industry 
use  is  a  portable,  continuous  re- 
peater Smm  sound  motion  picture 
projector  with  a  9"  x  12"  rear-pro- 
jection screen  built  into  the  carry- 
ing case. 

Manufactured  by  Vicom.  Inc.. 
the  "Vicaudio — Mark  I"  unit  in- 
corporates the  Kodak  Sound  8 
Projector,  and  is  used  together 
with  Vicom's  patented  optical  sys- 
tem to  achieve  the  500x  magnifi- 
cation required  brilliantly  to  fill 
the  screen  in  a  short  distance. 

One  of  the  Vicaudio  features  is 
light  brilliance,  enabling  the  unit 
to  be  used  in  the  most  severely 
lighted  areas,  such  as  for  window 
display,  offices,  store  counters 
and  exhibits.  Continuous,  or  nor- 
mal reels  up  to  400'.  are  standard 
components,  with  optional  larger 
reels  available  to  accommodate 
up  to  40  minutes  of  projection 
time. 

There  is  no  need  of  refocusing 


with  the  specially  designed  lens 
system,  and  the  projector  may  be 
adapted  for  normal  head-on  pro- 
jection without  a  change  of  lenses. 

Another  feature  of  Vicom  is 
the  "Total  Projection  Plan."  par- 
ticularly valuable  to  the  "fleet" 
buyer.  Available  in  its  entirety,  or 
in  whatever  phases  are  needed. 
the  Plan  consists  of  three  basic 
parts,  all  covered  by  one  contract: 
top  quality  prints;  prompt  guar- 
anteed delivery  to  projection 
points:  nationwide  professional 
maintenance  and  service. 

For  further  details  write  New 
Products  Desk.  Blsiness  Screen. 
Chicago  26.  g" 

*     *     * 

Salesmate   Kit's   Success   Brings 
Plant  Expansion  for  Beseler  Co. 

y^  With  sales  of  its  new,  auto- 
mated audio-visual  selling  aid 
doubled  in  1960.  the  Salesmate 
Division  of  the  Charles  Beseler 
Co.  has  expanded  its  production 
facilities  with  the  addition  of  a 
second  plant,  located  in  Newark. 
New  Jersey. 
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(CONTINUED    FROM    PAGE    SEVENTY-FOUR) 

claims  to  copyright  for  motion  pictures  since 
1894,  when  the  first  examples  of  this  medium 
were  deposited  in  the  Library  in  the  form  of 
photographic  paper  prints;  since  1912  the  copy- 
right law  has  provided  for  the  registration  and 
deposit  of  motion  pictures  as  such.  Generally, 
under  the  provisions  of  the  motion-picture  copy- 
right agreement  between  the  Library  of  Congress 
and  the  motion-picture  proprietors,  the  films  are 
returned  to  the  copyright  proprietor  by  the 
Copyright  Office  after  registration,  but  the  Li- 
brary has  the  right  to  claim  the  deposits  for 
its   collections  later. 

The  Copyright  Cataloging  Division  of  the 
Copyright  Office  prepares  a  semi-annual  Catalog 
of  Copyright  Entries:  Motion  Pictures  anil  Film- 
strips,  which  lists  all  such  materials  registered 
for  copyright  in  the  United  States  and  which  is 
published  by  the  Library  and  sold  by  the  Gov- 
ernment Printing  Office.  It  has  also  prepared 
four  cumulative  catalogs  entitled  Motion  Pic- 
tures, which  together  cover  registrations  of  films 
for  the  years  1894-19.59  and  which  are  for  sale 
by  the  Government  Printing  Office. 

In  addition,  the  Library's  Descriptive  and 
Subject  Cataloging  Divisions  catalog  educational 
films,  using  data  submitted  largely  by  producers 
and  distributors,  and  the  Library  publishes  this 
cataloging  information  in  two  useful  forms  for 
purchase  by  other  libraries  or  individuals.  One 
form  is  the  printed  catalog  card,  which  any 
film-user  may  purchase  to  establish  his  own 
card-catalog  for  the  control  of  his  collection  and 
for  the  dissemination  of  film  information.  The 
other  is  a  book-catalog  reproduced  photographi- 
cally from  the  printed  cards  and  containing  a 
detailed  subject-index,  adequately  cross-indexed ; 
entitled  Library  of  Congress  Catalog — Motion 
Pictures  and  Film-Strips,  this  publication  is 
issued  quarterly  and  in  annual  cumulation,  and 
it  also  appears  as  a  volume  in  the  quinquennial 
cumulation  of  the  Library's  National  Union 
Catalog.  Both  the  printed  catalog  cards  and  the 
book-catalog  may  be  purchased  from  the  Card 
Division,  Library  of  Congress,  Washington  25, 
D.  C. 

The  Library's  collection  of  motion  pictures 
now  comprises  more  than  126,000  reels  and  is 
in  the  custody  of  the  Stack  and  Reader  Division 
in  the  Reference  Department.  It  is  primarily 
an  archive  in  nature,  and  reference  service  is 
limited  to  scholarly  research.  The  Library  does 
not  lend  motion  pictures,  but  some  films  may  be 
copied  under  certain  conditions;  copying  requires 
the  signing  of  a  standard  loan-agreement  con- 
cerning the  selection  of  laboratory,  the  clearance 
of  cop.vright,  insurance  coverage,  and  the  copy- 
ing of  equivalent  footage  for  the  Library. 

The  National  Archives 

May    E.    Fawcett,    Motion    Picture    Branch, 

National  Archives 

Phone:  WOrth  2-2513 
•  This  branch  has  an  increasing  amount  of  re- 
tired government  motion  pictures  (about  45,000 
reels  at  present).  Films  are  available  for  view- 
ing by  anyone.  No  films  are  reproduced  without 
the  consent  of  the  depositing  agency. 
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Camera  Optics  Mfg.  Corp 185 

Camera  Equipment  Company, 

Inc 24,  35,  186,  195 

Camera  Mart,  Inc.,  The 163 

Capital  Film  Laboratories,  Inc.  41,  42 
Capitol  Library  Services  167 

Cate  and  McGione  40 

Cathay  Film  Services,  Ltd 165 

Centron  Coi-poration 22 

Chicago  Film  Studios  _ 179 

Cine-'Pic  Hawaii  194 

Colburn,  George  W.,  Lab.,  Inc. 170 

Coleman  Productions  61 

Color  Reproduction  Company 54 

Color  Service  Company,  Inc 69 

Compco  Corporation  _ _ 26 

Condor  Films,  Inc 182 

Consolidated  Film  Industries  72 

Corelli-Jacobs  Film  IMusic,  Inc.  84 

Crawley  Films  Limited  158 

Creative  Arts  Studio,  Inc.  „ 195 

Criterion  Film  Lab,  Inc. 16 

—  D  — 

Da-Lite  Screen  Company,  Inc 174 

Dartnell  Coitj 20 

Dekko  Films,  Inc ....._ 167 

De  Meo  Motion  Picture  Proj 191 

Deming,  Bill  192 

Dephoure  Studios,  Inc 164 

Depicto  Films  Corp. 43 

Distributor's  Group.  Inc.,  The  189 

Douglas  Productions  168 

Du  Art  Film  Laboratories.  Inc.  ...     25 

DuKane  Corporation  179 

Dunn,  Cal,  Studios,  Inc.  52 

Dynamic  Films,  Inc 17 

—  E  — 

East  Coast  Productions,  Inc 189 

Eastman  Kodak  Company  95 

Elektra  .Studios,  Incorporated  159 

Empire  Films  Coi-poration  193 

Empire  Photosound,  Inc 192 

Engel,  Walter,  Inc 94 

Escar  Motion  Picture  Service 187 

Estudios  Moro  163 

—  F  — 

Fairbanks,  Jerry,  Productions 57 

Farrell  and  Gage  Films,  Inc 184 

Fiberbilt  Sample  Case  Co.,  Inc.        189 


Filmaster  Incoi-porated  46 

Film  Effects  of  Hollywood,  Inc 194 

Film  Graphics,  Inc 163 

Florman  &  Babb,  Inc 55 

Frost,  Jack  A 67 

—  G  — 

Ganz,  William  J.,  Company 65 

Genarco,  Inc 195 

General  Film  Laboratories 9 

Gerald  Productions 198 

German,  W.  J.,  Inc _ 145 

Granducci,  Oeveste,  Scripts  by, 75 

—  H  — 

HFH  Productions,  Inc.  71 

Haig  &  Patterson,  Inc.  74 

Handy,  Jam,  Organization,  Inc., 

The  Back  Cover 

Harrold,  Fran.  Inc 187 

Harwald  Co.,  The 192 

Haverland  Film  Productions  171 

Haycox  Photoramic,  Inc 192 

Henry,  Bruce  161 

Higgins,  Alfred,  Productions  82 

Holland-Wegman   Productions  33 

Hollywood  Film  Company  77 

Hollywood  Film  Entei-prises,  Inc.     92 

Horizon  Productions  91 

Hot-Press  Craftsmen  192 

Howe.  Max,  Film  Productions  191 

Huber,  Louis  R.,  Productions  194 

—  I  — 

Ideal  Pictures  Incorporated  64 
Industrial  Film  Guild,  Ltd.              187 
Institute   of   Visual    Communica- 
tion, Inc _ 65 

International  Sound  Films,  Inc.  26 

—  J  — 

JF  Film  Editing  and  Sound  Co 70 

Jamieson  Film  Company  62 

Jones,  Dallas,  Productions,  Inc.         83 

—  K  — 

Kalart — Victor  Animatograph  Div.      2 

Karas,  Jonathan,  &  Associates 191 

Keitz  &  Herndon,  Inc „ 58 

Key  Productions   195 

Knickerbocker  Productions,  Inc.  ..     53 

Knight  Studio  194 

Knight  Title  Service  of  New  York     94 
Koster  Film  Facilities.  Inc 86 

—  L  — 

L  &  L  Animation,  Inc. 187 

LaBelle  Industries,  Inc 162 

Lake  Central  Airlines 66 

Lakeside  Laboratory  169 

Lane-Cole-Dietz  Corporation  89 

Lieb,  Jack,  Productions  90 

Longmoor-Nelson,  Inc. 91 

—  M  — 

MPO  Productions,  Inc 11 

MP-TV  Services,  Inc 189 

Magnetic  Rec.  &  Repro.  Corp 195 

Marathon  Int'l  Productions,  Inc.  ...     45 

Marx,  Milton,  Illustration 198 

Medical  Film  Guild,  Ltd 187 

Mercer,  Ray,  &  Co 191 

Milner-Fenwick,  Inc 195 

Modern  Talking  Picture  Service, 

Inc Second  Cover 

Moody  Institute  of  Science  193 

Motion  Picture  Service  Company  .    195 
Movielab  Film  Labs.  Third  Cover 


Moviola  Manufacturing  Co.  .._ 16 

Musifex,  Inc 160,  161 

—  N  — 

Nestingen,  Don 195 

Newsfilm,   Inc 45 

Niles,  Fred,  Communications  Ctr.     96 

—  O  — 

O'Brien,  Eddie,  The  Writer  88 

O'Connor,  Walter  G.,  Co _ 193 

Optical  Printing  Service,  Inc 183 

Oravisual  Company 189 

Orleans,  Sam,  Inc 76 

—  P  — 

Palmer,  W.  A.,  Films,  Inc.  193 

Parthenon  Pictures — Hollv- 

wood      41,  42,  71,  76,  78,  84,  90,  183 

Peerless  Film  Processing  Corp 37 

Pelican  Films,  Inc 68 

Pendulum  Productions,  Inc 168 

Pictures  for  Business 192 

Pilgrim  Film  Services,  Inc 193 

Portafilms  „ 4 

Princeton  Film  Center,  Inc.,  The  .      63 

—  R  — 

Rapid  Film  Technique,  Inc 78 

Rarig  Film  Productions  162 

Ray,  Reid  H.,  Film  Industries  180 

Richie,  Robert  Yarnall,  Prods.,  Inc.  85 

Rocket  Pictures,  Inc.       15 

Rockett,  Frederick  K.,  Company  ...  169 

Ross,  Charles,  Inc 14 

Rossmore  Productions  166 

Rothacker,  Incoi-porated  81 

—  S  — 

S.O.S.  Cinema  Supply  Corp.  159 

Sarra,  Inc _ ^ 87 

Schuessler,  Wm 185 

Southwest  Film  Laboratory,  Inc. ...  160 

Sterling  JMovies  U.S.A.,  Inc 34 

Strauss,  Henry,  &  Co.,  Inc 27 

Studio  Lighting  Company.  The  86 

Sturgis-Grant  Productions.  Inc.  .    166 
Sutherland,  John,  Productions  3 

Systems  Technology  Films,  Inc.  ..     45 

— T  — 

TFI  Productions  32 

Technicolor  Corporation 29 

Television  Graphics,  Inc.  163 

Telic,  Inc 50 

Texas  Industrial  Film  Company  ...  48 

Tiesler  Productions  158 

Traid  Corporation  165 

Transfilm-Caravel,  Incorporated  ...  6 

Tri  Art  Color  Corp 25 

V  —  w  —  z 

Vacuumate  Coi-p.  192 

Valentino,  Thomas  J..  Inc.  44 

Van  Praag  Productions,  Inc.  79 

\'ictor  Animatograph  Corp.,  Div. 

of  Kalart 2 

\'ideo  Film  Laboratories 185 

Mdeo  Films,  Incorporated 178 

\'iewlex,  Inc 172 

Visualscope,  Incoi-porated  93 

24 

49 

1 


Wade,  Roger,  Productions,  Inc. 
Washington  Video  Productions 

Wilding,  Inc 

Willard  Pictures,  Inc. 

Wolff,  Raphael  G..  Studios,  Inc. 

Wondsel,  Carlisle  &  Dunphy,  Inc. 


80 
73 


Zweibel,  Seymour.  Productions 164 
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arwald  Shows  New  Features 
n  Model  U  Inspect-O-Film 

Several  new  features  on  the  In- 
lect-O-Film  Model  "U"  machine 
ir  inspecting,  editing  and  clean- 
fg  motion  picture  film  are  an- 
punced  by  the  Harwald  Com- 
any. 

Foremost  is  the  introduction  of 
a  all-new  speed  control  and 
raking  system,  involving  three 
lotors  controlled  by  direct  cur- 
;nt.  This  results  in  positive  con- 
ol     of     operating     speed,     and 
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Imooth.  jerk-free  stops  precisely 
^here  a  repair  is  indicated.  Each 
iirake  is  adjustable  electrically, 
jvithout  the  use  of  tools,  by  means 
bf  a  simple  knob  control. 
I  Machine  speed  is  adjustable, 
[rom  a  stable  low  where  desired 
I'or  operation  such  as  liquid  clean- 
ng  by  hand  to  the  1 000-feet-per- 
ninute  rate  for  rush  period  run- 
ning. 

;  The  546-sq.-in.  work  surface 
las  been  designed  for  the  opera- 
or's  ease  with  ample  room  for 
all  equipment. 

■  Cleaning  tapes,  either  chemi- 
cally-treated reusable  velvet  or 
f'throw-away"  flannel  types,  are 
both  silicone  and  anti-static 
treated.  An  electronically  con- 
trolled liquid  film-cleaning  at- 
tachment is  available  as  optional 
equipment. 

Also  optional  is  a  counter  cali- 
brated in  minutes  and  seconds  in- 
istead  of  in  feet,  for  use  on  ma- 
chines in  television  stations.  The 
film  measurer  automatically  sub- 
tracts during  reverse  running  for 
editing  and  inspection. 

A  new  design  triple  jewel  film 
defect  indicator  affords  increased 
accuracy,  and  is  readily  adjust- 
able for  any  desired  tolerance. 
Many  of  these  new  features  can 
be  installed  into  any  of  the  six 
previous  Inspect-O-Film  models. 
For  further  information  write 
New  Products  Desk.  Business 
Screen,  Chicago  26.  R- 

Video  Film  Lab  Expands 

:  Video  Film  Laboratory,  New 
York,  has  expanded  its  facilities 
to  include  complete  16mm  serv- 
ice— negative  and  positive  de- 
veloping, as  well  as  reversal.      ^ 


•  MASSACHUSETTS  • 

Cinema,  Inc.,  234  Clarendon 
St.,  Boston  16. 

•  NEW  JERSEY  • 

Association  Films,  Inc.,  Broad 
at  Elm,  Ridgefield.  N.  J. 

•  NEW  YORK  • 

Association    Films,    Inc.,    347 

Madison.  New  York  17. 
Buchan  Pictures,  122  W.  Chip- 
pewa St.,  BufTalo  2.  N.  Y. 
Crawford,  Immig  and  Landis, 

Inc.,  480  Lexing'ton  Avenue, 

New  York  17,  New  York. 
The  Jam  Handy  Organization, 

1775   Broadway,   New   Y'ork 

19. 
S.  O.  S.  Cinema  Supply  Corp., 

602  W,  52nd  St.,  New  York 

19. 
Training  Films,  Inc.,  150  West 

54th  St.,  New  York  19. 
Visual  Sciences,  599BS  Suffern. 
United  World  Films,  Inc.,  1445 

Park  Ave..  NY  29,  TR  6-5200 

•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue,  Pittsburg'h 
22. 

Audio-Visual  Equipment  Rent- 
al Service,  International 
Film  Center,  Sales  and  Re- 
pairs, 1906  Market  St.,  Phila- 
delphia 3,  LOcust  3-7949. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

J.  P.  Lilley  &  Son,  928  N.  3rd 
St.,  Harrisburg. 

Lippincott  Pictures,  Inc.,  4729 
Ludlow  St.,  Philadelphia  39. 

The  Jam  Handv  Organization, 
Pittsburgh.  Phone:  ZEnith 
0143. 

•  WEST  VIRGINIA  • 

B.  S.  Simpson,  818  Virginia  St., 
W.,  Charleston  2,  Dickens 
6-6731. 


SOUTHERN  STATES 

•  GEORGIA  • 

Colonial  Films.  71  Walton  St., 

N.  W..  JA  5-5378.  Atlanta. 

United  World  Films,  Inc..  287 

Techwood  Dr.,  NW.,  Atlanta. 


•  LOUISIANA  • 

Stanley    Projection    Company, 

1117    Bolton    Ave.,    Alexan- 
dria. 

Delta  Visual  Service,  Inc.,  715 

Girod  St.,  New  Orleans  12. 
Phone:  J  A  .5-9061. 


•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 

•  TENNESSEE  • 

Southern     Visual     Films,     686 

Shrine  Bldg.,  Memphis. 


MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.    H.    Redfield,    Inc..    1020 
So.  Wabash  Ave.,  Chicago  5. 

Association    Films.    Inc..    561 

Hillgrove.  LaGrange.  Illinois. 

Atlas   Film   Corporation.   1111 

South  Boulevard.  Oak  Park. 

The  Jam  Handv  Organization, 

230  N.  Michigan  Ave..  Chi- 
cago, 

Midwest  Visual  Equipment  Co., 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St..  Chicago. 

United  World  Films,  Inc.,  542 

S.  Dearborn  St..  Chicago  5. 

•  MICHIGAN  • 

The  .lam  Handv  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 

•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 

•  OHIO  • 

Academy    Film    Service,    Inc.. 

2100  Payne  Ave.,  Cleveland 

14. 
Films    Unlimited    Productions, 

137  Park  Ave.,  W.,  Mansfield. 
Frvan   Film   Service,   1810   E. 

i2th  St..  Cleveland  14. 


LIST   SERVICES   HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  SLOG  per 
line  per  issue  on  annual  basis  only. 


Sunray  Films,  Inc..  2108  Pa.vne 
Ave.,  Cleveland  14, 

The  Jam  Handy  Organization, 

Dayton.    Phone:    ENtei^prise 

6289. 
Twyman  Films,  Inc.,  329  Salem 

Ave..  Dayton. 
M.  H.  Martin  Company,  1118 

Lincoln  Way  E.,  Massillon. 

WESTERN  STATES 

•  CALIFORNIA  • 

LOS  .\NGELES  .\RE.A. 

Coast    Visual    Education    Co., 

5620  Hollywood  Blvd..  Holly- 
wood 28. 

The  Jam  Handv  Organization, 

1402    N.    Ridgewood    Place, 

Hollywood  28. 
Photo  &  Sound  Company,  5515 

Sunset  Blvd.,  Hollywood  28. 
Ralke  Company,  Inc. 

Audio-Visual  Center 

849  N.  Highland  Ave.  HO  4- 

1148,  Los  Angeles  38,  Calif. 

S.  O.  S.  Cinema  Supplv  Corp., 
6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd..  Los  Angeles  57. 

United  World  Films,  Inc.,  6610 
Melrose  Ave.,  Los  Angeles  36 

S.-\N  FR.A.XCISCO  .\RE.A. 

Association    Films,    Inc.,    799 

Stevenson  St..  San  Francisco. 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast  Films,  255  Minna, 
San  Francisco  3. 

•  COLORADO  • 

Cromars'  (formerly  Audio- 
^'isual  Center)  28  E.  9th 
Ave.  Denver  3. 

Davis  Audio-Visual,  Inc. 

2149  S.  Grape  St.,  Denver  22. 

•  OREGON  • 

Moore's  Motion  Picture  Serv- 
ice. 1201  S.  W.  Morrison, 
Portland  5.  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd..  Portland  13 

•  TEXAS  • 
Association    Films.    Inc.,    1108 

Jackson  Street,  Dallas  2. 
United  World  Films,  Inc., 

2227  Bryan  St..  Dallas  1 

•  UTAH  • 

Deseret    Book    Company,    Box 

958,  Salt  Lake  City  10. 
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ILLUSTRATION? 

*  Visualizations  and 
lettering  too— in  black 
and   white  or  color— for 
slidefilms.  Backlog  of 
advertising  and  illustration 
experience.  World  War  II 
artist.  American  Water 
Color  Society. 

Write  or  phone  .  .  . 


350  East  51 

fsi    E    W       YORK 


vol    K    KMl'LOV.MK.N'l'   SKU  \  IC  KS: 

(CONTINUED      FROM      PRECEDING      PAGE       179) 

that  will  get  the  right  man  in  the  right  place. 

This  is  not  easy.  Bob  is  handicapped  not 
only  by  Jim's  continuing  explosive  frustration 
and  distrust  ...  but  by  the  attitude  of  the 
third  principal  character.  Mr.  Howell,  a  poten- 
tial employer.  His  all-too-characteristic  reac- 
tion: "I've  got  nothing  against  you  Employ- 
ment Service  people  ...  but  factory  hands  are 
one  thing.  An  executive  .  .  .  that's  a  horse  of 
a  different  color." 

At  the  end.  we  think  Bob  Tyler  has  started 
to  soften  the  tough  plant  owner  ...  we  think 
Jim  Gordon  may  get  the  job  .  .  .  but  the  him 
doesn't  tell  us.  It  leaves  us  wondering  .  .  .  and 
thinking  .  .  . 

"//  /  were  out  of  work,  maybe  I  lie  Em- 
ployment Service  could  fiml  the  right  job 
for  me." 

"I'erhap.s  the  Employment  Service  does 
have  executive  and  professional  people 
we  could  use  in  our  business." 
"I  wonder  if  I've  been  thinking  big 
enough  about  what  we  in  the  Service 
have  to  of}er  .  .  .  trying  hard  enough  to 
sell  it." 

This  kind  of  impact  is  not  produced  solely 
by  the  plot.  Production  values  also  play  an 
important  part.  Stylized  backgrounds  with  a 
harsh  interplay  of  light  and  shadow:  distorted 
perspectives  in  which  the  job-seeking  Jim 
Gordon  appears  lost  and  small — these  pro- 
duce a  heightened  emotional  effect  and  serve, 
by  contrast,  to  make  the  picture's  realistic  set- 
tings even  more  natural. 

None  of  the  protagonists  are  "types."  Jim 
Gordon  does  inn  display  unbroken  courage  in 
adversity;  Bob  Tyler  is  not  all-understanding: 
Mr.  Howell,  the  employer,  does  not  suddenly 
see  the  light. 

In  addition  to  developing  a  training  course 
to  be  used  internally  with  State  Employment 
Service  personnel  in  equipping  them  to  do  an 
aggressive,  comprehensive  promotional  job 
with  employers  and  job  seekers,  the  Strauss 
organization  supplemented  the  film  with  a 
guide  for  utilizing  it  with  key  audiences,  in- 
cluding: policy-making  and  administrative  ex- 
ecutives of  industry:  personnel  and  employ- 
ment managers  and  the  broader,  public  range 
of  groups  which  include  business  and  service 
clubs,  fraternal,  veterans'  and  other  com- 
munity organizations,  unions  and  schools. 
The  guide  outlines  general  principles  of  ef- 


fective film  use  .  .  .  plus  specific  suggestions  on 
the  attitudes  likely  to  be  encountered  amonj) 
individual  groups:  methods  of  introducing  the 
film:  post-showing  discussion  and  follow-ups 


For  «   I'uhlir   Audivafv: 

De  Beers'  "Eternal  Gem" 
a  Diamond  Documentary 


Sponsor:  De  Beers  Consolidated  Mines,  Ltd. 
Title:    The  Eternal  Gem,  27 'o   min..  color. 

produced  by  Wondsel,  Carlisle  &  Dunphy. 

Inc.,  through  N.  W.  Ayer  &  Son. 

The  idea  of  this  film  is  to  correlate  the 
diamond  of  the  engagement  ring  with  the 
diamond  of  the  deep  South  African  mines  and 
the  intricate  cutting  rooms  of  Europe.  Whili 
the  romantic  dialogue  between  "Dan"  and 
"Joan"  is  well  done  and  pretty  to  watch,  the 
meat  of  the  picture  is  the  documentary  treatise 
of  the  diamond  industry. 

Diamonds,  as  the  film  shows,  are  found  in 
the  throats  of  long-dead  volcanos.  or  in 
"terraces"  where  they  have  silted  down  on 
river  beds  near  the  sea.  So  much  time  and 
labor  spent  for  such  a  tiny  little  pebble — 1  142 
ounce  of  diamond  from  each  big  truckload  of 
ore.  The  recovery  methods  are  interesting — 
ore  is  broken  up  into  small  pieces  and  com- 
bined with  water  into  a  sort  of  sludge — 
screened  in  many  ways  and  many  times,  and 
finally  passed  over  layers  of  grease.  The 
diamonds  stick  to  the  grease  and  the  other 
pebbles  do  not. 

But.  of  course,  the  frosty  pebble  is  far  from 
the  gem  of  Joan's  engagement  ring.  It  must 
be  cut — on  a  phosphor  bronze  wheel  with 
diamond  dust,  and  it  must  have  facets,  bevels, 
pavilions,  brilliants — 58  surfaces  in  all  before 
it  is  ready  for  mounting. 

Gem  diamonds,  the  film  shows,  come  in 
five  shapes:  brilliant,  emerald,  marquise,  pear 
and  oval.  Their  worth  is  judged  by  the  four 
"C's":  carat  (the  weight,  a  carat  is  1/142 
ounce),  cutting  (the  quality  of  fire  and  gloss  I, 
clarity  (lack  of  fiecks),  and  color  (the  best 
diamonds  are  colorless — and  the  popular  term 
"blue-white"  is  a  misnomer  for  a  highest 
quality  gem ) . 

Distribution  of  The  Eternal  Gem  is  handled 
by  all  offices  of  Association  Films,  Inc..  347 
Madison  Avenue.  New  York.  ij- 


^^  Where  is  everybody  going? 


to  GERALD 

PRODUCTIONS 

for  the  best  in 
FILMCRAFT 


call  PL  7-2125 

421  West  54th  St.,  N.Y.C. 
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in  the  east . . .  it's 

MOVIE  LAB 


I 


I 


I 


MOVIELAB  FILM  LABORATORIES 
MOVIELAB  BUILDING,  619  W.  54th  ST. 
NEW  YORK   19,  N.  Y.    JUDSON   6-0360 


^developing  color  negatives  •  additive  color  printing  •  reduction  printing  including  A  &  B  .  color 
slide  filnn  processing  •  blowups  •  internegatives  •  Kodachrome  scene-to-scene  color  balanced 
printing  •  Ektachrome  developing  and  printing  •  registration  printing  •  plus  complete  black  and 
white  facilities  including  cutting  rooms,  storage  rooms  and  the  finest  screening  facilities  in  the  east. 


Self- Contained 

Under  One  Management 

You  get  complete  security  and  better  dollar  value 
when  you  use  One -Stop  Service. 

Every  facility  for  your  motion  picture  or  other  group 
meeting  aid  is  available  from  one  source. 

With  one  accounting  you  save  time,  money  and 
explanations. 

For  assistance  in  presenting  your  ideas,  plans  and 
objectives  lucidly,  dramatically  and  economically, 
ask  the  visualizing  help  of 

/^JAM  HANDY  ^y^^'^^^^^ 


.>£li 
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Features:  Films  to  Achieve  National  Goals; 
Announce  American  Film  Festival  Awards 
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PRICE      FIFTY      CENTS 


f-  Will  your  public  relations  films 
actually  be  seen  by  the  publics  you  want? 

il  Be  sure  you  are  familiar  with 
the  best  professional  film 
distribution  services  available. 

See  our  13-minute  movie  "People 
Into  Audiences."  It  tells  the 
story  of  sponsored  film  distribution. 
There  is  no  other  film  like  it. 

@  For  a  print  of  this  film,  phone  I 

or  write  on  your  business  ietterhead 
to  any  of  the  offices  iisted  below. 


MODERN 

TALKING  PICTURE  SERVICE 


NEW  YORK:                           LOS  ANGELES:  WASHINGTON: 

3  East  54th  St.  1717  North  Higtiland  Ave.     Seventeen  Ten  H  St .  N.W. 

Plaza  8-2900                        Hollywood  2-2201  Sterling  3-3377 

Carl  Lenz      Joe  Lynch         Dick  Hough  Jack  Lalley 

Dick  Rogers  Ernie  Lutz 

Jim  Davis 

CHICAGO:                 DETROIT:                  PITTSBURGH:  SAN  FRANCISCO:    TORONTO:"' 

Prudential  Plaza      19818  Mack  Ave.     210  Grant  St.  444  Mission  St.       140  Merton  SI. 

Delaware  7-3252     Tuxedo  4-6222         Grant  1-9118  Yukon  2-1712          Hudson  5-4419 

Art  Bach                 Bill  Oard                 Don  Konny  Bob  Kelley              John  Brown 

Cliff  Wells 

Dan  Kater 

*Note  our  new  Canadian  distribution  service. 


NOW!  AVAILABLE  FOR  YOUR 
SALES  MEETIHGS.  A  COMPLETE, 
MODERN  iPPROACH  TO  . . . 

SALES  TRAINING! 


o 


"Who's  your  customer?" 

SUBJECT:     Qualifying 


liCIiffiDjI 


•IM   H 


"What  did  you  say  you  were  selling?" 

SUBJECT:     Producl  Icnewiedge 


"You  c/otta  know  the  territory" 

SUBJECT:     Prospetling 


"How  to  sell  yourself" 

SUBJECT:     Personal  improvement 


T5J1 


PERl 

DrscipLiNE 


COMPANY  POLICY 


GOOD  EALEG  FRACtlCES 


^1  "By  the  book" 

SUBJECT:     Sales  ethics,  company  policy, 
personal  discipline 


".4.s^  for  the  order" 

SUBJECT:     Closing  the  sale 


itact  'Better  Sal 
Meetings"  at . . . 


Mt  CfastK 


CHICAGO   BRoadwav  51200.  DETRUII    IU.edu/3;40  WLbsler  3-Z427 

CLEVELAND    TOwer  16440  .  TWIN  CITIES    PArkway  4  5512 

HOLLYWOOD  HO  9  5338  .  NEW  YORK  PLa;a  9-0854 

CINCINNATI:  GArfield  10477 

SAN  FRANCISCO   OOuglas  2  7789  .  AKRON   STadium  4  5514 


RIGHT  off  the  NEWSREEL 
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"We  Make  Sure  Our  Training  Sessions  Run 
Smoothly  by  Using  Kalart/Victor  Projectors..:' 


"The  way  we  use  16mm  sound  films," 
continues  Mr.  Al  Tinker,  President 
of  Tinker  Kirby  Nassau  Company, 
Inc.,  "we  need  a  projector  that  is 
dependable  at  all  times.  Films  play 
a  big  role  in  our  program  of  training 
men  how  to  sell  Kirby  Home  Sanita- 
tion Systems.  When  we  schedule  a 
training  session,  we  want  to  know 
that  the  projector  will  do  its  job  at 
the  flip  of  a  switch.  Our  Kalart/ 
Victor  fills  the  bill  on  this  count, 
and  many  more  besides." 

A  company  such  as  Tinker  Kirby 
Nassau,  with  so  much  at  stake  in  its 
training  program,  particularly  ap- 
preciates the  fact  that  Kalart/Victor 
projectors  are  engineered  to  provide 
trouble-free  performance  in  continu- 
al daily  use. 

Simplicity  of  threading,  ease  of 
maintenance  and  protection  against 
film  damage  are  other  important 

world's  most  experienced 
manufacturer  of  16mm  sound  projeclors 

VICTOR   ANIMATOGRAPH    CORP. 

Dnn\or<  of  KALART 
Ploinville,  Connecticut 


features  that  Mr.  Tinker  looked  for 
— and  found— only  in  Kalart/Victor. 

Three-step  threading  with  color- 
coded  path  showing  sequence  and  lo- 
cation makes  it  easy  for  nearly  any- 
one on  Mr.  Tinker's  staff  to  set  up  a 
Kalart/Victor.  Safety  Film  Trips,  a 
Kalart/Victor  exclusive,  prevent 
damage  to  valuable  training  film. 
And  a  large-capacity  oil  reservoir 
built  into  the  Kalart/Victor  means 
that  lubrication  is  necessary  only 
once  a  year. 

]Vhal  features  are  ijoii  looking  for  in 
a  16mmsouniI projector? Great  picture 
quality?  Magnificent  sound  reproduc- 
tion? Adaptalnlity  for  magnetic  re- 
cording and  playback?  KalariiVictor 
has  lliem  all.  Call  your  Victor  Dealer 
for  a  demonstration. 

FREE  BOOKLET 

Tells  how  industry  profits 
from  sound  films.  Send  to- 
day for  your  copy  of  this 
practical  booklet.  Dfpl.  LSI 


"International   Achievements"   Is 
89fh  SMPTE  Convention  Theme 

It's  ;i  sell-out  for  exhibit  space 
at  the  8yth  Convention  of  the  So- 
ciety of  Motion  Picture  und  Tele- 
vision Engineers. 

Three  months  prior  to  the  con- 
vention, all  47  of  the  scheduled 
exhibit  booths  had  been  re- 
served, according  to  Exhibit  Com- 
mittee Chairman  Kenneth  Oak- 
ley, and  the  addition  of  space  is 
under  consideration. 

The  SMPTE  Convention,  with 
the  theme  "International  Achieve- 
ments in  Motion  Pictures  and 
Television."  will  take  place  May 
7-12  at  the  King  Edward  Shera- 
ton Hotel.  Toronto.  Ontario.  Can- 
ada. 

The  equipment  exhibit  will  also 
be  international  in  scope,  with 
United  States,  European  and 
Canadian  firms  displaying  prod- 
ucts. 

Among  the  companies  which 
have  contracted  for  exhibit  space 
are;  Beckman  &  Whitley.  Inc.; 
Bell  &  Howell  Co.;  Behre'nd  Cine 
Corp.;  Berndt-Bach.  Inc.;  Birns 
&  Sawyer  Cine  Equipment,  Inc.; 
Braun  of  Canada  Equipment  Ltd.; 
Caldwell  A  V  Equipment  Ltd.; 
Camera  Equipment  Co.;  Cana- 
dian Broadcasting  Corp.;  Cana- 
dian Applied  Research  Ltd.:  Alex 
L.  Clark  Ltd.;  Eastman  Kodak 
Co.;  Ferrania  Div.,  Viditon  Corp.; 
Film  Editing  Equipment,  Inc.; 
Florman  &  Babb,  Inc.;  Harwald 
Co.;  Philip  A.  Hunt  Co.;  Lipsner- 
Smith  Corp.;  Mackenzie  Equip- 
ment Ltd.;  Magnasync  Corp.; 
McCurdy  Radio  Industries  Ltd.; 
Precision  Cine  Equipment  Div.; 
Robert  Rigby  Ltd.;  L.  B.  Russell 
Chemicals.  Inc.;  S.O.S.  Cinema 
Supply  Corp.;  Strand  Electric 
Ltd.;  and  W'ollensak  Optical   Co. 

National   A-V  Convention   Hosts 
Meetings  of  Professional   Groups 

Meeting  concurrently  with  the 
21st  Annual  National  Audio-Vis- 
ual Convention  in  Chicago.  July 
22-25.  1961.  will  be  six  groups 
of  A-V  professionals  from  the 
fields  of  education,  medicine  and 
industry. 

Organizations  include  the  Au- 
dio-Visual Education  Forum 
(school  and  college  A-\'  direc- 
tors and  administrators ) ;  the  A-V 
Workshop  for  Industrial  Training 
Directors  (training  supervisors  in 
business  and  industry ) ;  the  A-V 
Conference  of  Medical  and  Allied 
Sciences    (heads   of   A-V   depart- 


ments in  the  medical  field);  i 
National  Visual  Presentation  / 
sociation  (commercial  A-V  us 
and  designers);  the  Industrial  / 
dio-Visual  Associatic/>n  Regie 
Meeting  ( A-V  users  from  ind 
trial  concerns ) ;  and  the  Natio 
.Audio-Visual  Association  (Al 
dealers,  manufacturers  of  A 
equipment,  and  producers  of  a| 
materials). 

The  1961  convention  will  ag 
feature  the  National  Audio-Vis 
Exhibit,  displaying  a  record  nu' 
ber  of  new  A-V  products  inch 
ing  projectors  of  all  types 
corders.  language  labs,  teach 
machines,  instructional  televisi 
plus  a  variety  of  new  instructio 
films  and  materials.  Displays  i 
occupy  nearly  250  booth  spa 
in  the  Morrison  Hotel,  convent 
headquarters. 

Most  sessions  of  the  varn 
'iroups  meeting  are  open  to 
terested  users  of  audio-vis 
equipment  and  materials  Uf 
payment  of  a  modest  registrat 
fee.  Full  particulars  are  availa 
from  National  Audio-Visual  , 
sociation.  Inc..  1201  Spri 
Street.  Fairfax.  Virginia. 

Edison  Foundation  Honors  TV 
Sponsor  of  Racial   Documento 

A  Thomas  Alva  Edison  Fo 
dation  citation  was  presented 
Bell  &  Howell  Company  for 
TV  sponsorship  of  Cast  the  F 
Stone,  an  hour-long  document 
on  racial  prejudice  in  the  No 

The  award  was  accepted 
Bell  &  Howell  by  Peter  G.  Pe 
son.  executive  vice-presidi 
from  Dr.  Caroll  Newsom.  pr 
dent  of  New  York  L'niversit\ 
the  sixth  annual  Edison  Four 
tion  National  Mass  M  c  t 
.Awards  Dinner,  held  March 
at  the  Waldorf-Astoria  H( 
New  York  City. 

*      *      * 
First  Soviet  Space  Films 

The  first  motion  picture 
footage  showing  actual  Rus 
space  exploration  and  travel  ti 
released  outside  its  border 
the  Soviet  Union  was  acquirci 
recent  weeks  on  an  exclusive  b 
by  David  L.  Wolper  Product! 
N.  Y..  from  Artkino.  ofHcial 
agency  of  the  U.S.S.R. 

The  film  will  be  featured  c 
one-hour  special  event  telecas 
May  titled  Project:  Man  in  .V/ 
sponsored  by  Tidewater  Oil  C 
pany  through  Foote,  Cone 
Belding. 
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OU  CAN'T  AFFORD  T 


MISS 


You  won't  have  to  worry  about  a  misstep 
in  mailing  a  successful  animation  or  iive 
action  fiim. . .  if  you  seiect  our  organization 
witii  its  top  quaiity  creative  and  production 
staff  to  iieip  you  write  and  produce 
your  next  motion  picture. 


JOHN  SUTHERLAND  PRODUCTIONS,  INC. 


LOS  ANGELES 
201  North  Occidental  Boulevard 

Los  Angeles  26,  California      DUnkirk  8-5121 


NEW  YORK 
408  West  34th  Street 
New  York  1.  New  York      OXford  5-7450 


1 


Creatively  assisting  your 
every  audio-visual  need: 
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TV  COMMERCIALS  4  SHOWS 

INDUSTRY  FILM  PROGRAMS 

SLIDEFILMS 

SOUND  RECORDING 

CLOSED  CIRCUIT  TV 

LIVE  CONVENTION  SHOWS 

VIDEOTAPE 


FRED  A.  NILES 
PRODUCTIONS,  INC. 

1058  W.Washington  Blvd. 

Chicago  7 

In  Hollyvirood:  650  N.  Bronson 
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IF  you  are  a 

quantity  buyer 

of  color  prints •... 


let  us  show  you  how 
you  can  save  over  $2500 
on  100  prints  of  a 
full-length  2-reel  show! 


Write,  phone  or  wire  for  a  free  esfimafe 

—  it  costs  you  nothing  to  find  out — you  may 

save  over  $2500  on  your  next  print  order! 


byron 


ures 


1226  Wisconsin  Ave.,  N.W.,  WASHINGTON  7,  D.C. 
^     FE  3-4000 

1226  East  Colonial  Drive,  ORLANDO,  FLORIDA 
^     CH  1-4161 
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Select  15  Sponsored  Motion  Pictures  to  Represent  U.  S 
at  International  Industrial  Film  Festival  in  Turin 


Any  one  of  these  "sales  makers" 
will  be  valuable  additions  to  your 
sales  staff.  Take  a  look  at  their 
qualifications: 

1)  After  initial  investment,  they 
require  no  salaries,  expense 
accounts,  sick  leaves  or 
vacations. 

2)  They  make  every  sales  point 
you  wiant  made  ...  the  way 
you  want  it  made  (every  time, 
too!). 

3)  They  never  tire  ...  as  per- 
suasive on  last  call  of  day  as 
first  in  A.M. 

No,  we  haven't  found  a  sales 
robot  to  replace  the  salesman. 
But,  we  have  designed  a  line  of 
sales  "assistants"  that  will  help 
your  present  sales  force  put  their 
sales  curve  into  orbit.  Why  not 
look  into  these  Viewlex  "sales 
makers"  for  your  staff  now.  Con- 
tact your  local  Viewlex  franchised 
A-V  dealer  or  use  coupon  below. 


SALESTALK 


Slide  and  filmstrip  projector, 

4  speed  record  player, 
9"  X  12"  screen 
.  all  in  a  smart  attache  case. 


$10450 


TABLETALK 


35mm  filmstrip  viewer, 

4  speed  record  player, 
rear  projection  7"  x  9"  screen 
.  all  in  luggage  type  case. 

$10950 


VIEWTALK  with 
STRIP-O-MATIC 

Slide  and  filmstrip  projector, 
automatic  film  strip  remote  control, 
4  speed  record  player 
with  detachable  speaker. 

From   $17850 


/iewlexiNc. 

40  Broadway,  Holbrook,  Long  Island,  New  York 

)    Please  send   complete   information   on   Viewlex   "sales   makers." 

)     Please  have  Viewlex  A-V  Consultant  contact   me  to  demonstrate 
which  Viewlex  "sales  maker"  best  meets  my  requirements. 


NAME- 


COMPANY- 
ADDRESS- 


CITY- 


(IN  CANADA — Write  Anglophoto  Ltd..   Montreal) 
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FIFTEEN  motion  pictures  have 
been  selected  by  a  panel  of 
industrial  film  specialists  to  rep- 
resent .American  industry  in  the 
Second  International  Industrial 
Film  Festival  in  Turin.  Italy.  June 

Janet  Wilkins.  producer  in  the 
Audio-Visual  Department  of  the 
National  Association  of  Manu- 
facturers, supervised  the  assembly 
of  eligible  outstanding  motion 
pictures  produced  for  industry  in 
I960.  The  films  were  screened  by 
a  selection  committee  composed 
of  three  industrial  audio-visual  e.x- 
perts:  Eyre  Branch.  Standard  Oil 
Company  (N.  J.),  retired;  Gordon 
L.  Hough.  Manager  of  Public 
R  e  la  t  i  o  n  s  -  International  Group. 
American  Machine  &  Foundry 
Company;  and  Frank  Rollins. 
Manager  of  Motion  Picture  De- 
partment. E.  R.  Squibb  &  Sons, 

.'sponsored  by  Industrial  Council 
The  Festival  will  be  held  under 
the  patronage  of  the  18  nations 
composing  the  Council  of  the  In- 
dustrial Federations  of  Europe 
(CIFE).  The  competition  is  open 
only  to  organizations  which  repre- 
sent their  nation's  industry  as  a 
whole. 

The  purpose  of  the  Festival  is 
to  stimulate  the  production  of 
high  quality  films  which  spread 
industrial  know-how  and  pub- 
licize the  contributions  of  indus- 
try to  the  social  and  economic  de- 
velopment of  society. 

These  ,\wards  to  be  Presented 
Among  the  prizes  is  one  of- 
fered by  the  sponsoring  organi- 
zation, the  Confederazione  Gen- 
erale  dellTndustria  Italiana.  for 
the  best  illustration  of  the  con- 
tribution of  private  enterprise  to 
social  and  economic  progress;  the 
Grand  Premio  of  CIFE  for  the 
best  national  selection;  and  a  first 
and  second  prize  in  each  of  these 
seven  categories: 

.  .  .  Films  on  industrial  tech- 
niques and  productivity. 

.  .  .  Films  containing  general  in- 
formation of  industry  for  the  ben- 
efit of  the  public  at  large. 

.  .  .  Films  on  marketing  and 
sales  technique. 

.  .  .  Films  on  scientific  research 
for  industry. 

.  .  .  Films  on  vocational  train- 
ing and  education. 

.  .  .  Films  on  social  welfare. 

.  .  .  Films  on  industrial  safety 
and  on  the  hvaienics  of  work. 


The    United    States    select  \ 
are: 

•  Ages   oj    lime,   produced 
Hamilton     Watch     Company 
MPO  Productions. 

•  Are   These    Your  Hunds'.', 
duced  for  McGraw-Edison  C»i 
pany  by  Cullen  Associates. 

•  Assignment  America,  prodij 
for   New   England   Mutual   In  i 
ance  Company  by  Bay  State  f 
Productions. 

•  Belter  Medicines  for  a  Bet 
World,  produced  for  Parke.  D,i 
&  Company  by  The  Jam  Ha 
Organization. 

•  Beyond  the  Gnnisphere,  \ 
duced  for  Armour  &  CompanyJ 
Douglas  Productions. 

•  Eddie,  Inc.,  produced  for  Vy 
tag  Company  by  Columbia  i 
tures. 

•  Faces  and  Fortunes,  produ] 
for  Kimberly-Clark  Corpora 
by  Morton  GoldshoU-Design  | 
sociates. 

•  Frontiers,  produced  for  III 
First  Security  Corporation  ^ 
Dick  Durrance  Productions. 

•  The  Land  of  While  Alice,  i 
duced  for  the  Western  Elec 
Company  by  Willard  Van  Dyk 

•  Me.  produced  for  True  M; 
zine  ( Fawcett  Publications) 
Elektra  Film  Studios. 

•  A  .Number  of  Things,  produf 
for  Woman's  Day-Fawcett  Pui 
cations   by   Elektra   Film   Stud 

•  Rendezvous — 90°    South.    \ 
duced  for  Lockheed  Aircraft  (i 
poration  by  Robert  Stricklanc 
Lockheed's  film  unit. 

•  Revolution    on    the    Riglii 
Hdv.   produced  for  Southern 
cific   Railroad  by   Edward  Can 
and  the  Southern  Pacific  film  u 

•  Teinperaiiire  Made  to  On 
produced  for  General  Mo 
Corporation  by  TV-Saizis. 

•  This    Is    Sleel,    produced    f 
Bethlehem  Steel  Company  by 
dio  Productions.  Inc. 
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and 


Hot-press  Craftsmt 

SINCE   1938 

Uriir/er  FREE  l}/>t  •' 


KNIGHT  TITLE  SERVll 

145   West  45fh  Si.,   New  York,  11 


BUSINESS     SCREEN     MAGAZIll 


ALL  THIS  EQUIPMENT.. .AND  MUCH, 
MUCH  MORE  IS  AVAILABLE  FROM 


III 


.LIGHTS,  GRIPS,  PROPS 

INKIES,  ARCS,  DIMMERS,  CABLES,  BOXES, 

REFLECTORS,  DOLLIES,  MIKE  BOOMS,  NETS, 

LOCATION  UMBRELLAS,  WATER  COOLERS,  FLAGS, 

CENTURIES,  SCRIMS,  HYDRAULIC  STANDS,  PARALLELS, 

DIRECTORS  CHAIRS,  MANY  OTHER  ITEMS-YOU  NAME  IT.. 


For  40  years,  leading  producers  have  depended  on 
Charles  Ross  for  all  their  production  needs.  At  a 
moment's  notice,  you  can  get  the  lights,  props,  grip 
equipment  and  generator  trucks  from  the  largest  sup- 
pliers of  motion  picture,  TV  and  industrial  photo- 
graphic equipment  in  the  East.  At  Charles  Ross,  you'll 
find  everything  your  production  schedule  requires  — 
except  the  actors  of  course. 


GENERATOR    TRUCKS 
AND    TRAILERS 

1800,  1600,  1000,  750,  300,  200  Amp.  D.C.. 
100,  50,  30,  20  Amp.  A.C. 


Before  you  shoot  your  next  picture,  dial  Charles  Ross 
...  let  us  know  your  requirements  .  .  .  we'll  be  happy 
to  fill  them  at  a  moment's  notice!    ■^^\ 


INC. 


RENTALS 


Send  for  a  schedule  of  renta\  rales. 


Lighting  the  Motion  Picture  IndtLstry 
Since  1921 


333  >A/est  S2nd  Street.  New  York  City.  Circle  6-5470 
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rHE  Retiring  President  of  the  Industrial 
Audio-Visual  Association,  addressing 
the  Annual  Banquet  last  month  of  that 
uly  professional  society  of  the  nation's  busi- 
jess  a-v  executives,  recalled  the  shaggy  dog 
tory  about  the  man  whose  retriever  walked 
n  top  of  the  water  whenever  he  went  out  for 
le  "bag."  Instead  of  showing  expected  amaze- 
lent.  his  companion  says,  "doesn't  seem  to 
K  able  to  swim,  does  he?" 
;  Far  too  much  "water  walking"  is  going  on 
mong  audio-visual  equipment  manufacturers, 
Im  producers,  sponsors  and  some  "experts" 
1  this  field.  The  honest  fact  is  that  nobody 
;ally  knows  how  many  16mm  motion  picture 
rejectors,  or  sound  slidefilm  projectors  or 
ny  other  of  the  familiar,  useful  a-v  tools  are 
eing  made  and  consumed,  much  less  hov/ 
lany  of  each  type  are  currently  in  use,  any- 
here. 

Our  Production  Review  Provides  Facts 

Except  for  our  own  studio-by-studio,  labo- 
ously  gathered  and  carefully  checked  annua! 
■irveys  of  commercial  film  production  com- 
lanies,  there  is  no  comparable  accounting  in 
Sat  field  either. 

'  Thanks  to  the  U.  S.  Department  of  Com- 
nerce,  which  serves  the  enieriainment  film  in- 
'ustry  well,  you  can  find  out  how  many 
leatres  there  are  in  Thailand  or  Australia  or 
,apan.  And  how  many  cameras  and  other  gear 
're  exported  or  imported.  But  individual  com- 
lanies  (or  the  National  Association  of  Photo- 
raphic  Manufacturers )  don't  report  annual 
igures  on  projector  manufacture.  Then  who 
oes? 

Guesswork  Turns  Into  Promoter's  "Facts" 

The  truth  is  there  are  no  real  figures  on 
I  -V  equipment  in  use  or  being  made.  But  you 
vill  find  "educated  guesses"  which  are  now  be- 
ng  turned  into  "facts"  about  a  "S300  million 
\  year"  market  to  promote  expensive  advertis- 
hg  for   "40,000  distrihiilion"   of  free   books. 

Fact:  less  than  5,000  (and  far  less)  indus- 
trial companies  in  the  United  States  account 
jar  85%  of  the  nation's  total  industrial  out- 
put. 

Fact:  fewer  than  500  national  and  regional 
irade  groups  comprise  the  real  strength  of 
lat  interested  audio-visual  clientele. 

Fact:  less  than  800  companies  belong  to 
(le  Association  of  National  Advertisers,  com- 
rising  the  bulk  of  the  nation's  big  media 
'uyers. 

Fact:  fewer  than  50  American  colleges  and 
niversities  have  any  motion  picture  produc- 
ion  units,  outside  of  the  football  coaches. 

Fact:  in  four  separate  first-class  mailings  to 
very  name  available,  only  320  film  produc- 
lon  companies  in  the  U.  S.  and  Canada  could 
ome  up  with  the  minimum  references  re- 
luired  for  a  free  listing  in  our  recent  Annual 
•reduction  Review  issue.  That  meant  produc- 
ng  as  few  as  five  slidefilms,  for  example. 

No,  you  don't  have  to  "burn  down  the 
lOuse  to  roast  the  pig,"  as  the  old  Scandi- 
lavian  saying  goes.  And  you  don't  have  to 
raste  hard-earned  profits  on  a  lot  of  "water 
valking"  when  there  are  better,  more  depend- 
ble  answers  to  be  had. 

It's  time  for  this  industry  to  take  swimming 
Jssons.  Time  for  the  presidents  of  projector 


Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


The    Audio-ViNual    InduNtrv'N    First 
XalBonal  («oal  Should  be  Real  Faviit 

companies  to  take  a  leaf  from  the  Radio  & 
Television  Manufacturers  who  report  how 
many  color  or  b&w  television  sets  and  radios 
are  made,  year-by-year. 

What  Toda.v's  Film  Festivals  Cost 

Time  for  every  other  segment  of  the  audio- 
visual field  to  stand  up  and  take  census,  with- 
out this  "moonlight  and  roses"  approach. 
Time  for  all  of  us  to  find  out  that  the  ribbons 
and  statuettes  awarded  our  films  cost  SIS- 
SIS  apiece  for  each  and  every  entry.  That 
300  X  each  entry  fee  is  costing  participants 
from  $4,500  to  S7,S00  for  fees  alone  in  each 
domestic  film  festival!  Time  to  decide  whether 
the  judgment  of  peers  or  the  opinions  of  en- 
thusiasts are  worth  the  price  of  these  parties. 

This  publication  prints,  distributes  and 
certifies  an  honest  8,000-plus  copies  of  one 
magazine  that  devotes  all  of  its  contents  to  the 
relevant  business  of  business  and  industrial 
audio-visuals.  No  special  issues  to  promote  ir- 
relevant microfilm  ad  sales;  no  promoting  the 
offset  printing  business  or  the  myriad  of 
equally  irrelevant  industrial  photographic  as- 
signments which  run  the  gamut  from  blue- 
printing to  X-ray  work. 

In  a  single  U.S.  corporation  where  we  have 
three  paid  subscribers,  the  annual  film  budget 
totals  several  million  dollars.  Every  one  of  this 
company's  nationwide  subsidiaries  is  also  a 
paid  subscriber.  And  when  the  president  of 
this  leading  American  business  stood  before 
his  tremendous  family  of  shareholders  recent- 
ly, he  carried  with  him  an  abstract  from  the 
pages  of  our  Annual  Production  Review. 
That's  fact,  brethren! 

Facts  Can  Help  Expand  Film  Budgets 

Sponsors  and  agencies  would  be  tremen- 
dously encouraged  to  expand  their  budgets  for 
multi-print  film  programs  if  fortified  by  ac- 
curate statistics  on  16mm  sound  projector 
ownership.  News  of  industry  acquisitions  of 
this  equipment  would  encourage  other  indus- 
tries to  procure  and  use  a-v  tools.  Just  as  the 
solid,  dependable  facts  are  leading  companies, 
agencies,  trade  groups  and  Government  to  the 
doors  of  reputable  film  producers  through 
pages  of  the  1 1  th  Annual  Production  Review. 
Go  thou  and  do  likewise.  B" 

*      *      * 
Ken   Penn.v  Eleeled  President  of  the 
Industrial  .\udio-Visual   .\ssoriatioii 

MEMBERS  OF  THE  Industrial  Audio-Visual 
Association,  meeting  at  Chicago's  Edge- 
water  Beach  Hotel  April  25-27.  have  elected 
Ken  Penny,  of  the  Minnesota  Mining  &  Manu- 
facturing Co..  as  their  1961-62  president.  Bill 
Pratt,  American  Telephone  &  Telegraph  Co., 
is  the  new  lAVA  first  vice-president  and  James 


Craig,  General  Motors  Corporation,  is  second 
vice-president  of  the  professional  society  of 
audio-visual  executives  within  industry. 

Harold  Datfer.  Minneapolis-Honeywell,  was 
elected  secretary  and  the  assistant  secretary- 
elect  is  Don  Peterson,  Caterpillar  Tractor  Co, 
Fred  Woldt,  Illinois  Bell  Telephone  Company, 
continues  as  treasurer.  Vice-president  for 
Illinois  is  John  Hawkinson,  Illinois  Central 
Railroad. 

Five  Regional  Directors  Are  Named 

Regional  directors  named  include  Harvey 
Plants,  of  General  Foods,  for  the  Eastern 
Region;  Bill  Morris.  Baxter  Laboratories.  Cen- 
tral Region;  Howard  Williams,  Edw.  Johnson, 
Inc..  in  the  Northern  Region;  Bob  Strickland, 
Lockheed  Aircraft,  for  the  Southern  Region 
and  Vincent  Hunter.  Union  Pacific  Railroad, 
for  the  Western  Region. 

Retiring  president  Alan  Morrison,  Socony 
Mobil,  becomes  chairman  of  the  Past  Presi- 
dents' Committee.  Chairman  of  lAVA's  Fall 
Meeting  is  Dan  Rochford  of  Jersey  Standard, 
and  continuing  Chairman  of  the  Membership 
Committee  is  Larry  Warnock,  Link-Belt. 
Other  Committee  Heads;  New  Members 

Other  Committee  posts  went  to  Bill  Connel- 
ley.  Union  Carbide,  as  Chairman  of  the  Pub- 
licity Committee,  and  Projects  are  in  charge  of 
Charles  Fox,  Brown  &  Bigelow;  The  Roster 
is  to  be  handled  by  AT&T's  Roy  Vanderford. 
Roy  Mumma  continues  as  lAVA's  Technical 
Chairman. 

New  members  elected  include  Frank  Ste- 
dronsky.  A.  B.  Dick  &  Co.;  William  A.  Smith. 
U.  S.  Steel;  Milton  W.  Sebring.  the  Norton 
Company;  Ralph  Applegate,  Burroughs  Corp.; 
Benjamin  Gill,  American  Oil  Company;  and 
William  A.  Wallace.  FalstatT  Brewing  Com- 
pany. 

Annual  I*laque  Award  to  Al  Morrison 

Al  Morrison  received  the  organization's  an- 
nual award  plaque,  given  each  retiring  presi- 
dent, from  past  president  O.  H.  Peterson, 
American  Oil  Company,  at  a  traditional  ban- 
quet ceremony.  Highlight  of  the  dinner  was 
the  tribute  paid  member  Ralph  Hoy.  Alumi- 
num Company  of  America,  for  the  work  which 
he  and  Mrs.  Hoy  have  carried  on  in  hospitals 
worldwide  under  their  "Recordings  for  Re- 
covery" volunteer  taped-music  program.  lAVA 
became  a  supporting  donor  to  this  cause  in  an 
unprecedented  tribute  to  the  Hoys. 

A  joint  session  for  lAVA  and  members  of 
the  Audio-Visual  Committee  of  the  Associa- 
tion of  National  Advertisers  was  headed  by 
Bill  Pratt  of  AT&T  on  the  subject  "How  to 
Inform  Your  Management  of  the  Value  of 
An  Audio-Visual  Program." 

Guest  speaker  at  this  key  program  event 
was  Dr.  Seymour  Banks,  vice-president  for 
Media  &  Program  Analysis.  Leo  Burnett  Co., 
Chicago,  and  chairman  of  the  Audience  Con- 
cepts Committee  of  the  Advertising  Research 
Committee.  Presenting  a  preview  of  some 
phases  of  the  ARC's  forthcoming  report  on 
Audience  Concepts.  Dr.  Banks  challenged 
company  film  executives  to  present  facts  about 
their  activities  in  terms  which  management 
can  understand  and  accept.  i^ 

(VIEWPOINTS    CONTINUED    ON    PAGE    61) 
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From    Ihv    HxptrlM'    Vi4'ir§t4>int: 


A  Look  Into  the  Future  of  8nini  Sound 


"HOW  TO  PREVENT 
OBJECTIONS  IN  SELLING" 

a  "must"  film  for  o\er\' 

salesman  facing  today's 

tough  sales  climate! 

Many  sales  objections  can  be  pre- 
vented if  salesmen  themselves  do  not 
plant  them.  This  exciting,  new  Borden 
and  Busse  hit,  "How  To  Prevent  Ob- 
jections in  Selling"  shows  salesmen 
how  to  avoid  the  5  most  common  mis- 
takes made  in  selling  presentations: 

...  by    pointing    out    the    prospect's 
needs  without  needling  him. 

. .  .  presenting  sales  points  smoothly 

, .  .avoiding  excess  verbage. 

. .  .avoiding  "chip-on-the-.shoulder" 
words. 

.  .    preventing  routine  objections  by 
creating  a  stronger  sales  desire. 

Here  is  a  file  film  addition  for  your 
.sales  training  program  .  .  .  one  that 
puts  real  meat  into  your  sales  meet- 
ing .  .  .  one  that's  sure  to  jolt  sales- 
men out  of  bad  selling  habits. 

r/ji.\  :lf)~minute,  16vim.  bdw  motion  pic- 
ture in  available  for  outright  purchase 
or  rental. 

D ARTN  ELL 

1801  LELAND  AVENUE  •  CHICAGO  40.  ILLINOIS 
'HEADQUARTERS    FOR    SALES    TRAINING    FILMS" 


MAIL    COUPON    TODAY.! 


Oartnell  Corp. 

1801  Leiand  Avenue,  Chlcaeo  40,  Illinois 

Gentlemen:  Please  send  me  miormalion 
~i  about   "How  To  Prevent  Objections   In 
Selling". 

n  copy   of   Dartnells   Directory   of   Sales 
Training   Films. 


/^  KowiNc,  Rapidly  and  gaining 
^^  in  importance.  8nim  sound 
film  is  "another  milestone  in  the 
communications  revolution," 
which  may  extend  the  boundaries 
of  the  motion-picture  industry 
just  as  paperbacks  have  extended 
the  field  of  publishing,  says  John 
Flory  of  the  Eastman  Kodak 
Company.  Rochester.  N,  Y. 

But  there  are  major  technical 
and  economic  obstacles  to  be 
overcome,  he  notes,  before  the 
potential  of  8mm  for  home  en- 
tertainment, community  service, 
religion,  medicine,  science,  busi- 
ness and  industry,  and  education 
can  be  fully  realized. 

Overall  View  by  John  Flory 

Discussing  "The  Future  Role  of 
8mm,"  Flory.  Advisor  on  Non- 
Theatrical  Films  at  Eastman,  will 
open  a  session  on  new  develop- 
ments in  8mm  sound-on-film  at 
the  89th  Convention  of  the  So- 
ciety of  Motion  Picture  and  Tele- 
vision Engineers  in  Toronto.  Can- 
ada, The  session  will  take  place 
May  9th  at  the  King  Edward 
Sheraton  Hotel. 

William  D.  Hedden  and  Ken- 
neth B.  Curtis  of  Calvin  Produc- 
tions. Inc.,  Kansas  City.  Missouri, 
will  present  a  paper  in  this  ses- 
sion on  "Early  8mm  Sound  De- 
velopments," showing  that  al- 
though some  of  the  recent  interest 
in  the  8mm  field  began  to  nourish 
after  the  introduction  of  several 
8mm  sound  projectors,  much  re- 
search and  development  had  been 
done  previously. 

Roundup  of  8mm  Equipment 

An  historical  resume  of  the 
work  of  the  late  Lloyd  Thompson 
will  give  attention  to  the  sound 
projection  equipment  he  intro- 
duced and  some  of  the  film  pro- 
cedures that  he  utilized  to  make 
release  prints. 

Eyre  Branch  of  Noel  Enter- 
prises, Hartsdale,  N.  Y,,  (a  Busi- 
NESs  Screen  contributing  staffer) 
will  present  an  "Smm  Magnetic 
Sound  Equipment  Round-up,"  re- 
viewing the  latest  in  8mm  sound 
projectors,  cameras  and  magnetic- 
striping  equipment.  Types  of  pro- 
jectors will  be  described  and  il- 
lustrated, including:  (  I  )  built-in 
sound  couplers  operating  with 
tape  recorders;  ( 2 )  conversion  to 
sound  by  addition  of  separate  re- 
cording and  playback  heads;  and 
{ 3 )  complete  8mm  magnetic 
sound  recording  and  playback 
units, 

R.  G.  Hennessey  of  the  Indus- 
trial  Products   Division.   Fairchild 


Camera  &  Instrument  Corp.,  Yon- 
kers,  N.  Y,,  will  discuss  "Smm 
Magnetic  Sound  Film  in  Audio- 
Visual  Applications."  presenting 
equipment  advantages  in  compari- 
son with  previously  existing  ma- 
chines, results  of  tests,  and  de- 
tailed descriptions  of  various  ap- 
plications. 
"Educator  Looks  at  Hmm  Sound" 

Louis  Forsdale.  of  the  Horace 
Mann-Lincoln  Institute  of  School 
Experimentation.  Teachers  Col- 
lege. Columbia  University,  New 
York  City,  will  present  his  views 
as  "An  Educator  Looks  at  8mm 
Sound  Film.""  The  development  of 
8mm  sound  film  suggests  impor- 
tant advances  for  film  in  educa- 
tion, he  believes,  including  in- 
creased utilization  resulting  from 
decentralization  of  film  libraries, 
increased  use  of  film  by  small 
groups  and  individual  learners, 
expanded  lists  of  titles,  new  uses 
in  research,  and  exploitation  of 
local  production  possibilities. 

Other  speakers  and  their  topics 
include:  Steve  Knudsen  of  Iowa 
State  University,  Ames,  Iowa. 
'■8mm  and  the  Classroom  Film 
Library,  its  Potentials  and  Re- 
quirements"; Richard  C,  Gear- 
hart  of  Cousino  Electronics  Corp,, 
Toledo,  Ohio.  "An  Endless-Loop 
Magazine  for  Projection  of  8mm 
Film;  Silent  and  Magnetic  Sound."" 
and  Fred  E.  Aufhauser  of  Vicom 
Inc.,  Rochester,  N.  Y,.  "Rear 
Projection  of  Smm  Sound  Prints,"" 

*      *      * 
General   Film  Labs'  Report  on 
Film  Usage  Indicates  Increases 

'i?  General  Film  Laboratories,  film 
processing  division  of  Pacific  In- 
dustries, Inc..  reports  that  it 
turned  out  more  footage  of  com- 
pleted film  for  motion  picture  and 
television  use  in  its  Hollywood 
facilities  in  the  first  three  months 
of  1961  than  in  any  previous 
three-month  period. 

William  E.  Gephart.  president 
of  General  Film,  said  the  com- 
pany"s  Hollywood  lab  processed 
approximately  25  fKr  cent  more 
film  in  the  first  quarter  of  1961 
than  in  the  same  period  of  1960, 

He  described  the  increase  as 
being  part  of  the  generally  bright- 
er outlook,  with  both  color  and 
black-and-white  film  usage  in- 
creasing. The  long-term  outlook 
continues  to  indicate  that  the 
processing  of  industrial  and  teach- 
ing films  will  be  increasingly  im- 
portant to  the  General  Film  Di- 
vision as  new  uses  are  found.     Q' 


CUTS  CAN  MEAN     ^ 
INFECTIONS 

And  supposed  wrongs  in  the 
minds  of  your  employees,  based 
on  misunderstandings  and  lack  of 
facts,  can  mean  trouble. 
Stop  it  before  it  gets  started  .  .  . 
by  developing  supervisors  who 
are  alert  to  detect  grievances  .  ,  . 
who  have  the  know-how  to  handle 
them  with  an  appreciation  of 
human  feelings. 

Develop  trouble-stopping  super- 
visors with: 

"HANDLING  GRIEVANCES" 

part  of  on  outstanding  sound  slide 
program  SUPERVISOR  TRAINING 
ON  HUMAN  RELATIONS,  which 
includes: 

•  "THE  SUPERVISOR'S  JOB' 

•  "INTERPRETING 

COMPANY  POLICIES" 

•  "THE  SUPERVISOR 

AS  A  REPRESENTATIVE 
OF  MANAGEMENT" 

•  "INDUCTION  AND 

JOB  INSTRUCTION" 

•  "MAINTAINING 

DISCIPLINE" 

•  "PROMOTIONS, 

TRANSFERS  AND 
TRAINING  FOR 
RESPONSIBILITY" 

•  "PROMOTING 

COOPERATION" 

Write   for   details   concerning   preview 

(„iu/t(/  FILM  .M/«//« 

ROCKET 

^___^>-^  INC 

PICTURES 

6108    Santa    Monica    Boulevard 
Hollywood   38,   California 
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IT'S  THE   PICTURE  THAT  COUJNTS... 


ihild  reaches  out  and  the  helping  hands  of  The  Greater 
{ V  York  Fund  answer  . .  ."apoignant  moment  narrated 
i;Eddie  Albert,  as  we  witness  a  desertion  scene  filmed 
i;MPO  with  startling  realism. 

r  s  fund-rsiising  motion  picture  for  The  Greater  New 
fik  Fund  aptly  demonstrates  the  research  effort,  in- 
iite  care  and  integrated  skills  that  are  combined  at 
^^'O.  Script,  casting,  direction,  photography,  editing- 


all  the  facets  of  film-making  — are  of  the  highest  artistic 
and  professional  standards. 

For  quality  motion  picture  production,  more  and  more 
quality  accounts  have  found  that  it  costs  no  more  to 
trust  their  film  projects  to  a  creative  producer  .  .  .  MPO. 
To  learn  more  about  MPO's  creative  staff  and  studio 
facilities,  or  to  arrange  a  screening  of  recent  MPO  pro- 
ductions, call  Judd  Pollock  at  MU  8-7830  in  New  York. 


JVPO 


MPO  Productions,  Inc.,  a  subsidiary  of  MPO  Videotronics/lS  East  53rd  Street,  Neiv  York  22,  N.  Y./also  !n  Detroit,  Chicago,  Hollywood 
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MEDICAL  FILMS  GROWING  AUDIENCE 


COMPCO 

professional  qunlity  rvfh  and  cans 
arc  profcrred  b\... 


CORONET 
FILMS 

WOIIO  S   llilGEST   PIOOUCEI 
OF  EOUCATIONAL  FILMS 


Only  Compco  offers  "a  new  dimension  in 
quality"  recognized  and  accepted  by  leaders 
in  the  movie  making  industry,  compcos  su- 
periority is  attributed  to  a  new.  major 
advance  in  film  reel  construction — result- 
ing in  truly  professional  reels  that  run 
truer,  smoother,  providing  lifetime  protec- 
tion to  valuable  film.  Compco  reels  and 
cans  are  finished  in  a  scratch-resistant 
baked-on  enamel,  and  are  available  in  all. 
16  mm.  size&--iOO  ft.  thru  2300  ft.  For  details 
and  prices  write  to: 


COMPCO 


corporation 


Aiiu'rioan  3l4>ilical   Assn.   Film 
lloitkinKS   Arc   Up   :I4%    in    l»(>0 

Increased  use  of  films  by  medical  societies 
during  1960  is  reported  for  the  American 
Medical  Association's  Film  Library. 

A  total  of  7.570  bookings  from  the  Film 
Library  in  1960  shows  an  increase  of  34'^% 
over  1959"s  total.  The  1960  figure  compares 
with  1,572  bookings  in  1951.  During  the  10- 
year  period  ending  in  1960.  the  Film  Library 
has  completed  37.693  bookings. 

Medical  Societies  Book  479   Films 

During  the  year  282  medical  societies  used 
479  films  from  the  library,  an  85**  increase 
over  1959"s  figures  of  151  societies  using  258 
films. 

Ralph  Creer,  AMA  director  of  Medical  Mo- 
tion Pictures  and  Television,  reports  that  the 
library  now  has  1,066  prints  of  254  subjects. 
There  are  725  prints  of  1 72  medical  subjects 
for  professional  audiences  and  341  prints  of 
82  health  films  for  lay  audiences. 

Hospitals  .\re  Most  Active  Film  Users 

Civilian  hospitals  account  for  the  greatest 
use  of  AMA  films,  with  2.307  films  loaned  to 
hospitals  in  1960,  compared  with  1,499  in 
1959,  an  increase  of  54%. 

Creer  said  that  96%  of  the  medical  schools 
in  the  U.  S.  borrowed  films  in  1960;  83  medi- 
cal schools  used  975  films  last  year,  a  7%  in- 
crease over  1959.  ^' 
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Chart  shows  10-year  pattern  of  sieiuly  growtt 
in  film  distribulion  by  A.M. A.  Film  Library i 


Veteran   Staffer  Retnrnii   to  Magazine 

H.  L.  Mitchell.  San  Marino,  California,  has 
succeeded  Edmund  Kerr  as  Western  represen- 
tative of  Business  Screen.  Herb  Mitchell  be- 
gan his  career  with  us  in  the  early  40"s  anc 
has  resumed  his  post  during  Mr.  Kerr's  pro- 
longed illness.  He  will  also  cover  San  Fran- 
cisco and  Denver.  !( 


the  picture: 
the  client: 
the  producer: 


The  Delta  Orinoco' 
Creole  Petroleum  Corp 
Willard  Pictures,  Inc. 
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NOW! 

Super- speed 
Anscochrome  processing 
. . .  Anyvsrhere! 


Now  you  can  get  all  the  benefits  of 
the  superior  color  rendition  of 
Anscochrome*  16mm  film,  the 
superior  speed  of  Super  Ansco- 
chrome 16mm  (E.I.  100)  plus  rapid 
processing  service  virtually  at  your 
back  door.  These  laboratories  also 
offer  color  duplicating  and  other 
services.  Use  Ansco  and  get  qual- 
ity plus  service.  Ansco,  Bingham- 
ton,  N.Y.,  A  Division  of  General 
Aniline  &  Film  Corporation. 


MORTIFEE  MOVIE  CORP.  LTD. 

P.  0   BOX  6400 

1250  RICHARDS  STREET 

VANCOUVER  3.  CANADA 


FORDE  MOTION  PICTURE  LABORATORIES 
306  FAIRVIEW  NORTH 
SEATTLE,  WASHINGTON 


JOHN  A.  COLOMBO 

114  PANDORA  AVENUE 

KITCHENER,  ONTARIO,  CANADA 


CAPITAL  FILM  SERVICE 

224  ABBOTT  ROAD 

EAST  LANSING,  MICHIGAN 


ASSOCIATED  SCREEN  INDUSTRIES  LTD. 

2000   NORTH   CLIFFE  AVENUE 

MONTREAL  28,  QUEBEC 


PHOTO-TECH  MOTION  PICTURE  &  COLOR  LAB, 
200  EAST  FIRST  STREET 
SALT  LAKE  CITY.  UTAH 


^WESTERN  CINE  SERVICE 

114  EAST  EIGHTH  AVENUE 

DENVER,  COLORADO 


FILMSERVICE  LABORATORIES* 
6327  SANTA  MONICA  BLVD. 
HOLLYWOOD,  CALIFORNIA 


HOUSTON  COLOR  FILM  LABORATORY,  INC. 
230  WEST  OLIVE  STREET 
BURBANK.  CALIFORNIA 


FRANK  HOLMES  LABORATORIES'^ 

1947  FIRST  STREET 

SAN  FERNANDO,  CALIFORNIA 


HAWAII 

GLENN'S  COLOR 

SERVICE 

2045-A  KALUKA  AVE. 

HONOLULU  5. 

HAWAII 


ANSCO  16MM  LABORATORIES 

2299  VAUXHALL  RD. 
UNION,  N.J. 

247-59  EAST  ONTARIO  ST. 
CHICAGO  II,  ILL. 


HOUSTON  MOTION  PICTURE  SERVICE 

266  7TH  AVENUE 

SAN  DIEGO,  CALIFORNIA 


FILMCRAFT  LABORATORIES.  INC. 
2041-43  EAST  46TH  STREET 
INDIANAPOLIS  5,  INDIANA 


■  16MM  ANSCOCHROME  PROFES 
SIONAL,  ANSCOCHROME  iPNI) 
AND  SUPER  ANSCOCHROME 

A35MM  REVERSAL  LABS 
ANSCOCHROME  AND 
COLOR  SLIDE  DUPING 


*PROCESS  CAMERA  FILM  ONLY 
:*  PROCESS  DUPE  FILM  ONLY 
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CAN  SALES 
BE  MADE 
BEFORE 
A  CALL? 


What's  NEWS  in  Visual  Comiminication 


lef's  soy  you're  interested  in  a  sales 
development  program  that  gives  your 
men  a  clearer  understanding  of  the 
essential  elements  in  a  successful 
sale. 

You'll  find  this  Better  color  sound 
slideflim  training  program  offers  stim- 
ulating ideas,  like: 

"So/es  should  be  made  mentalty 
before  calls  are  begun   .   .   ." 

That's  just  one  of  the  themes  on  which 
resultful  soles  training  meetings  can 
be  developed  with  ease,  and  a  min- 
imum of  effort  on  the  part  of  the 
sales  director. 

Closing  the  Sale 

This  dynamic  filmstrip  takes  only  15 
minutes  .  .  .  shows  salesmen  how  to 
moke  presentations  aimed  at  closing 
the  sale  from  the  moment  of  the 
opening    remark. 

ONE  IN  A  SERIES  OF  DRAMATIC 
COLOR  SOUND  SLIDEFILMS: 


"Selling  Is 
Mental" 

WRITE  TODAY  FOR  DETAILS 
CONCERNING  A  PREVIEW 


Selling  Bureau 

6108-B  Santa  Monica   Boulevard 
Los  Angeles  38,  California 


Wertheimer  Is  Named  President 
of   Radiant   Manufacturing    Corp. 

'■'-  Adolph  Wertheimer.  a  long- 
time leader  in  the  a-v  industry, 
has  assumed  the  presidency  of 
Radiant  Manufacturing  Corp.. 
8220  N.  Austin  Ave..  Morton 
Grove.  111. 

Wertheimer  joined  Radiant  in 
1940.  one  year  after  its  founding, 
taking  complete  charge  of  sales, 
distribution,  merchandising  and 
advertising.    He    was    later    sales 


Adolph  Wertheimer 

vice-president  and  became  execu- 
tive vice-president  in  1952. 

Wertheimer.  recognized  as  an 
outstanding  authority  in  the 
photographic  industry,  was  active 
in  both  manufacturing  and  sales 
long  before  coming  to  Radiant. 
He  previously  owned  and  oper- 
ated manufacturing  plants  in  Ger- 
many and  headed  sales  for  the  Al- 
bert Specialty  Company,  manu- 
facturers of  photographic  equip- 
ment. 

Retiring  president  Harry  Eller 
leaves  Radiant  to  assume  the 
presidency  of  Panacolor  Corp.. 
Los  Angeles,  marketing  a  "revolu- 
tionary new  method"  of  printing 
color  motion  picture  film.  gf 


Modern  Opens  Toronto  Office  for 
Film   Distribution   In   Canada 

Distribution  of  sponsored  mo- 
t-ion pictures  throughout  the  Do- 
minion of  Canada  is  now  being 
offered  to  business  concerns  and 
other  clients  by  Modern  Talking 
Picture  Service.  The  company  has 
opened  an  office  at  140  Merton 
St.,  Toronto.  Ont. 

The  new  office  will  serve  as  a 
film  library  for  the  distribution  of 
prints  to  television  stations. 
schools  and  community  groups 
across  Canada.  It  will  also  serve 
as  a  sales  office  for  Canadian 
clients  interested  in  film  distribu- 
tion in  Canada  or  in  the  United 
States. 

John  A.  Brown  of  Toronto  is 
the  manager  of  the  office.  Q' 


Robert  Frost,  Philosopher-Poet 
in  Action   in   New  Documentary 

■--  Robert  Frost,  the  philosopher- 
poet  whose  commemorative  poem 
was  heard  by  millions  during  the 
Inaugural  ceremonies  of  President 
John  F.  Kennedy,  is  the  subject  of 
a  new  documentary  film  released 
through  United  World  Films. 

Produced  by  the  U.  S.  Office 
of  Information,  the  25-minute 
color  film  Robert  Frost  takes  its 
viewers  to  the  home  of  the  poet 
and  shows  how  he  lives  and 
works. 

His  readings  of  some  of  his  own 
poems  are  a  highlight  of  the  film 
which  is  designed  to  honor  and 
promote  a  wider  knowledge  and 
appreciation  of  one  of  the  most 
important  contributors  to  the 
American  cultural  scene. 

For  information  on  rental  or 
purchase  write  United  World 
Films,  Inc.  (Government  Dept.). 
1445  Park  Avenue,  New  York 
29,  N,  Y.  Q' 


7  Choices  of  Professional 
Motion  Picture  Service: 

1.  Location  Photography  16  35mm 

2.  Film  Strip  Photography 

3.  Optical  Sound  Recording 

4.  Editing  "A  &  B"  Rolls 

5.  Animation  16  35mm 

6.  Narration-Titling 

7.  Script  &  Filming  Consultation 

for  full  details,  call,  write  or  wire 

North  American  Motion  Pictures 


2100  Keith  Bldg. 

Cleveland.  Ohio 

Phone  MAin  1-7824 


1330  Kuntz  Rd. 

Erie,  Pennsylvania 

Phone  UNion  4-2288 


TEXAS  mUSTRIAl 
FILM  COMMHY 
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What  leads  veteran  film  producers  to  "retool"  with  ARRIFLEX,  as 

their  assignments  become  more  and  more  challenging?  ARRIFLEX   corporation  of  America  ] 

T-u                            u          i_                     11    J           .        •-U                        ■                  *    •    »                      A       -T  257-J  Park   Avenue  South    N    Y    10 

The  answer  has  been  spelled  out  with  persuasive  certainty  over  Arris  •           " 

young,  dynamic  history  -  in  terms  of  rugged  precision,  versatility,  and  □'T'iterature  ' "°""' '""' 

money-saving  advantages.  D  demonstration 

D  on  ARRIFLEX  16 

Hundreds  of  industrial  and  theatrical  film  producers  use  ARRIFLEX  □  ooarriflexss 

16mm  and  35mm  cameras  exclusively.  In  many  cases,  Arri  equipment 

was  first  tried  experimentally. ..  then  swiftly  took  over  the  lion's  share  """' 

of  production  filming.  uiie 

Have  you  ever  handled  an  Arriflex?  You  can  get  to  know  its  exceptional  company 

features  by  writing  to  us  for  detailed  literature  ...  or  to  arrange  a  dem-  HHcU ' 

onstration  through  one  of  our  franchised  dealers.  I 

I    city  zone  state 


^K^DFt^M 


CORPORATION     OF     AMERICA 

257  PARK  AVENUE  SOUTH,     NEW  YORK  10,  N.  Y. 
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ICTI'KICS 


HOLLYWOOD 


RE-RUN  FOR  THOSE  WHO 

HAVE  REQUESTED 

REPRINTS 


hi  the  course  of  discussions  with 
a  client  about  certain  comi>lexities 
which  leere  being  pressured  into 
his  picture,  it  became  necessary  to 
crystallize  in  words  one  of  the 
principles  on  which  good  film- 
makers have  always  instinefiecly 
built  their  work. 

IVDTE  DIV  SIMPLICITY 

True   simplicity    is   an   elusive  qual- 
ity,    and     very     rare.     But     many 
forms   pass   for  "simplicity."   There 
is   the   simplicity   of  paucity,   where 
that's    all    the    man    knows    about 
the  subject  and  hasn't  had  time  to 
fog    it    up    with    complex    construc- 
tions and  long  words.   Then   there's 
the    simplicity    of   selection — this    is 
getting    closer    to    it;     it    at    least 
sloughs    off    and    discards    a    lot    of 
irrelevancies     and     items     which, 
though    relevant,   aren't   really   fun- 
damental to  the  subject. 
But,    to    me.    the    real    simplicity    is 
the    simplicity   of   distillation.    Here 
you    start    with    the    whole    complex 
subject    and    distill    it    down    to    its 
utter  essence   .   .   .  you   boil   off  not 
just   the    irrelevancies,    but    the    ex- 
planatory    material     and     develop- 
mental     aspects — and      you      distill 
down     to     the     syrup.     To     switch 
metaphors,  you  start  with  the  bush 
covered    with    flowers,    trace    the 
branches    back    to    the    main    stalk, 
follow     down     the     stalk     to     the 
ground,  and  then  at  the  bottom  of 
the  original   root  you   find  the  seed 
from    which    the    big,    showy    bush 
grew.   True  simplicity  is  that  seed. 
Here's    an    example.    For    a    phono- 
graph    record-album     called     "The 
Story   of  Jesus,"    Side    3    permitted 
exactly    eight    seconds    to    tell    the 
audience     (children    aged    6    to    9) 
why    Jesus'     teachings     endured   > 
when    the    many    other    prophets    of   | 
the  time  were  soon   forgotten.    Why 
was   He   different?   I    put   the   ques- 
tion up  to  our  pastor  advisors  and 
got     a     succession     of     5,000-word 
confusing    roundabouts.    I    read 
them,    I    studied    the    four    Gospels 
in     a     half     dozen     translations, 
thought  long  and   hard,  and   finally 
got  the  answer  from  my  wife: 
"Until  Jesus  came,  people  had 
always  been  afraid  of  God." 
At  first  glance,  this  seems  too  sim-   | 
pie.    But    when    you    think    it    over   , 
and    roll    it    around    in    your    mind, 
you    find    that   in   those   few   words 
is    the    seed    from    which    the    Gos- 
pels could  be  written  and  on  which 
a  church  was  founded. 
The   simplicity  of  paucity   ...   the 
simplicity  of  selection  .  .  .  but,  for 
real — and    for  good   films — the  sim- 
plicity of  distillation. 

(  'dp  Painter 

PARTHENON   PICTURES 

Cap  Palmer,  Exec.  Producer 

Hollywood  26, — DUnkirk  5-391  1 

Chicago  Princeton  Detroit 


WASHINGTON    FILM    COMMENTARY 

bv   .Mary   Finch  Tunhuni 

Washington  Correspondent  for  Business  Screen 


r/finoio    fpntral   Film    .tidx 
HaHrtindn'    t.abttr    Ut^arinffH 

When  the  Presidential  Commis- 
sion concerned  with  railroad 
■■featherbedding"  met  on  Capitol 
Hill  last  month  to  discuss  the  fea- 
sibility of  placing  a  third  man 
(fireman)  in  electric  railroad  cabs, 
three  out  of  four  hours  of  the 
hearing  were  devoted  to  audio  and 
visual  testimony.  And  a  convinc- 
ing show  it  was! 

Before  members  of  the  Com- 
mission, the  American  Railroad 
Association  unfolded  a  twenty- 
foot-long,  push-button,  techni- 
color-ribboned blackboard  to 
demonstrate  that  "multiple  unit" 
(without  a  fireman)  equipment 
can  traverse,  with  ease,  the  com- 
plicated web  of  tracks  and  signals 
that  is  traversed  by  conventional 
equipment.  It  was  their  contention 
that  "MU's"  have  been  doing  it 
for  fifty  years,  that  the  public  has 
accepted  this  type  of  operation, 
and  that  it  is  safe  and  logical  in 
modern  times. 

After  the  model  board  demon- 
stration, which  was  set  up  to 
simulate  both  day  and  night  oper- 
ations, members  of  labor,  man- 
agement and  Commission  officials 
viewed  The  One  Man  Transporta- 
tion Story — a  one  hour  and  forty- 
flve-minute.  1 6nim  sound-color 
film  trip  in  an  electrified  Illinois 
Central  cab  on  lines  radiating  out 
from  Chicago. 

J.  T.  Hawkinson,  Manager  of 
Illinois  Central's  Audio-Visual 
Department,  filmed  the  unusual 
presentation,  which  included  fine 
underground  subway  scenes  shot 
in  natural  lighting  with  high-speed 
film.  By  filming  actual  railroad 
operations — which  placed  the  au- 
dience in  the  engineer's  seat — the 
railroad  management  dramatically 
and  persuasively  projected  their 
side  of  the  story. 

*      *      * 

"Tint**    «/    Mitgralion"    Winm 
PlaudilH    fur   Pnlumar    Filmx 

The  "alewife"  is  a  strange, 
fresh  water  herring  which  lives  in 
the  secret  fathoms  of  the  sea  for 
part  of  every  year,  and  struggles 
up  the  Cape  Cod  streams  to 
spawn  in  early  spring.  The  suicid- 
al drive  of  this  creature  to  per- 
petuate life  is  the  subject  of  a 
rich,  beautiful  new  film  called  .4 
Time  of  Migration.  Nick  No.xon 
of  Potomac  Films.  Inc..  wrote  and 
directed   the    13ij-minute   educa- 


tional film  which  is  based  on  John 
Hay's  book,  "The  Run." 

The  drama  of  inland  spawning 
has  been  sensitively  photographed 
by  Gregory  Knowles  and  is  ac- 
companied by  original  violin 
music  by  Ron  Riddle,  particularly 
suitable  for  the  scenes  of  tumbling 
streams.  Sylvia  Belts  edited  the 
film  and  Molly  Noxon  was  Assist- 
ant Director.  John  Daly  narrated 
A  Time  of  Mif;ration,  which  will 
be  shown  in  theaters,  schools  and 
on  television. 


\atinnal    Wildtile    t'fdpraliun 
Seen    "Itunuayii    in    Ihv    Wild" 

General  Thomas  D.  White. 
Chief  of  Staff  of  the  U.  S.  Air 
Force,  and  a  small,  select  group 
of  National  Wildlife  Federation 
and  Remington  Arms  Company 
officials  recently  pre-previewed  a 
new  conservation  film,  titled  Run- 
ways in  the   Wild. 

The  Air  Force-sponsored  film, 
which  includes  refreshingly  primi- 
tive aerial  shots  of  Florida  for- 
ests, demonstrates  how  natural  re- 
sources at  defense  installations  are 
being  managed  for  recreation,  by 
both  military  personnel  and  the 
general  public. 

A  premiere  of  the  new  film  was 
a  feature  of  the  2.'>th  annual  con- 
vention of  the  National  Wildlife 
Federation  which  recently  con- 
vened in  the  fabulous  new  Wash- 
ington headquarters  building 
which  features  blue  and  white 
stone  bas-relief  of  nature  sub- 
jects on  its  exterior. 

This  14-minute  sound-color 
film  was  filmed  in  16mm  by  Doug- 
las Productions,  Inc.  of  Chicago. 


.V.I.S.l    ff««    7.-,0.00»    Fi-rl    „l 
Spare  Foulaf/r   in   Urpoitilorii 

*  Commercial  film  producers  wh 
use  right-up-to-the-minute  spac 
subject  stock  footage  are  discove 
ing  a  wealth  of  material  in  the  N; 
tional  Aeronautics  &  Space  Agei 
cy's  Central  Film  Depository  I 
Washington. 

Housed  in  Byron  Motion  Pii 
tures.  the  space  agency  depositor' 
has,  in  less  than  one  year,  amasse 
roughly  750.000  feet  of  filn 
Nearly  80  percent  of  this  film  k 
been  shot  at  Cape  Canaveral,  an 
the  rest  is  representative  footag 
of  research  and  development  sub 
jects  from  NASA  centers. 

William  Gratrix  and  Glenic 
Johnson  are  in  charge  of  the  bui^ 
geoning  project;  they  have  gati 
ered  close  to  500  indexings  base: 
on  the  Navy  cataloguing  systen 
This  cross  index  file  provides  a 
expeditious  way  to  uncover,  seen 
by  scene,  all  material  on  spac' 
and  aeronautical  subjects.  Infoi 
mation  may  be  obtained  fror 
them  at  1226  Wisconsin  Ave 
N.W.,  Washington  7.  D.  C.  At  th 
present,  search  time  and  service! 
are  free,  although  NASA  asks  ths' 
rough  outlines  of  requirements  ac 
company  requests  for  stock  foot 
age.  For  cases  when  lots  of  mati 
rial  is  needed.  NASA  review 
scripts.  Stock  footage  is  available 
of  course,  at  no  cost  to  the  gov 
ernment. 

s     *     * 

\urm  \\  illiit  JitinH  Wyrlh  lo 
llrad    I  |>    n  riling.    Produrlioi 

Wyeth  Laboratories.  Inc.,  c 
Radnor.  Pennsylvania,  announce 
that  Norman  Hunt  Willis,  formei 
ly  with  Scripts  by  Oeveste  Grani 
ducci.  Inc..  has  been  named  hea 
of  the  writing  and  production  sta 
for  Wyeth's  medical  and  informa' 
tional  films. 

Willis,  before  joining  Granduc 


Below:   Presidential  Commission  liears  attorneys  for  nation's  railroad 
and  labor  groups.  Model  track  and  signal  hoard  is  .shown  at  the  left 
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O  reasons  why  we  think 
weVe  the  best  in  the  business: 


KST,  we  think  your  film  should  be  handled  by  experts.  That's  why  THIRD,  we  think  you  appreciate  fine  products.  And  Technicolor 

<;mpIoy  the  largest  staff  of  color  film  specialists  in  the  motion  traditionally  offers  the  ultimate  quality  in  film. 

i ure  industry— people  who  take  extra  care  with  every  job.  .„.,»»■.«■  .i^..^^,     ,r        /-i                i                     i       >                     ■ 

CONCLUSION:   Your  films  can  be  processed  only  once,  and  you 

COND,  we  know  you  want  flexibility  of  pre.sentation.  That's  want  the  job  done  right.  We  have  46  years  of  experience  in  the  art  of 

1'  complete  processing  and  release  print  service  is  provided  for  any  manufacturing  world  famous  color  projection  prints.  You  don't  take 

!  film—  all  your  requirements  will  be  satisfied.  chances  with  Technicolor. 


TECHNICOLOR  CORPORATION 


Sa/es  Department,  Motion  Picture  Division  •  6577  Romaine  Street,  Hollywood  38,  California  •  Tel.  HOIIywood  7-1101 

Technicolor  is  a  Registered  Trademark 
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WASHINGTON: 

(continued  from  page  16) 

ci,  was  film  specialist  in  the  Flight 
Propulsion  Division  of  General 
Electric  in  Cincinnati.  Ohio,  and 
was  with  the  Asphalt  Institute  and 
the  Naval  Photographic  Center. 

His  new  position  will  entail 
overseeing  production  of  hlms 
which  will  he  commercially  pro- 
duced, and  writing  and  directing 
films  which  will  be  produced  by 
Wyeth's  own  film  unit. 


Film  Council,  SMPTE  Aiidii'iirt- 
Vi^w  I'Sl.l'n  Prize  Pirliirt's 

•k  The  Society  of  Motion  Picture 
and  Television  Engineers  and  the 
Washington  Film  Council  joined 
forces  on  Friday.  March  24.  to 
view  award-winning  U.S. I. A.  films 
in  the  smart  new  Department  of 
State  Auditorium.  Among  the 
films  presented,  under  the  direc- 
tion of  Wilbert  H.  Pearson.  Chief. 
Attestation  &  Review  Staff  of 
U.S. I. A.,  were  Robert  Frost; 
Charlie  Russell's  Friends,  and  the 
Academy  Award  Nominee  film 
Beyond  Silence. 

*     *      * 
Peevy  Aetinfi  Chief  at  V.l  hm 
Beatlie  End»    lO-Year  Career 

•k  Mr.  Joseph  F.  Beattie  of  the 
Veteran's  Administration  has  re- 
tired from  the  government  after 
40  years'  service,  most  of  which 
was    connected    with    the    visual 


communications  program  of  this 
agency.  Mr.  Luther  C.  Peevy. 
management  analyst  of  the  VA.  is 
presently  serving  as  acting  chief 
of  the  Visual  Aids  Division. 


Coe-Peneiteli.    inr.,    UehutH    hh 
\etr   Srripl-Prinluflion   f-'irm 

Coe-Peacock.  Inc..  is  the  name 
of  Washington's  newest  script- 
writing  and  production  coordinat- 
ing services  firm  located  in  the 
Woodmont  Triangle  Bldg..  S030 
Woodmont  Ave.,  Washington. 
D.  C.  Under  the  direction  of 
Lowry  Coe  and  Clifford  Peacock, 
formerly  with  Scripts  by  Oeveste 
Granducci.  Inc..  Coe-Peacock  will 
specialize  in  motion  pictures, 
sound  slidefilms.  slide  presenta- 
tions, meeting  programs,  training 
programs,  and  film  reports  for 
commercial,  in-plant.  military 
and  government  producers. 

Lowry  Coe  has  had  13  years' 
experience  in  the  non-theatrical 
film  industry;  he  was.  for  five 
years,  with  the  Naval  Photo- 
graphic Center  in  Washington. 
and  was  with  Granducci  for  eight 
years,  where  he  served  as  vice- 
president,  secretary  and  member 
of  the  Board  of  Directors. 

Clifford  Peacock  was  formerly 
a  writer-director  with  WTVR-TV. 
General  Electric,  and  the  Martin 
Company  of  Baltimore.  He  is  a 
specialist  in  space  and  missile 
films  and  has  won  many  awards 
in   this   field.   He.   too.   served  as 


vice-president  and  member  of  the 
Board  of  Directors  in  Granducci's 
well-known  company. 


Kerenue  Serrire  Keteanen 
Hint    "The   Inerilahle   Itay" 

•  The  liieviluhle  Day  comes  for 
every  American  citizen  sooner  or 
later,  which  accounts  for  the  title 
of  a  new.  light  film  about  a  very 
dull,  taxing  subject — the  Internal 
Revenue  Service. 

Like  Halloween.  New  Year's 
Eve  and  the  Fourth  of  July,  every 
year  the  inevitable  day  arrives 
when  5  billion  dollars  in  taxes  are 
collected  by  IRS — and  almost 
one-half  that  amount  from  per- 
sonal income.  It's  a  fascinating 
story  when  one  peeks  behind  the 
scenes,  and  Gene  Starbecker  has 
written  and  directed  a  breezy,  hu- 
man documentary  of  this  govern- 
ment agency  which  reveals  all. 

The  film  covers  every  conceiv- 
able operation — from  the  elec- 
tronic machines,  which  will  even- 
tually provide  a  master  file  on 
tape  of  every  taxpayer,  to  an 
amusing  account  of  what  one  does 
if  he  disagrees  with  a  tax  finding 
against  him.  Animated  TV  spots, 
woven  nicely  into  the  film  story. 
provide  moments  of  levity  after 
necessarily  long  information  about 
tax  forms  has  been  explained. 

In  another  typical  scene,  when 
a  high  school  boy  tells  his  father 
what  he  has  learned  about  deduc- 
tions   in    one    of    the    new    high 


SCRIPTS 


ijMSf^  LjfuxHduceL 


CKKATIVK  l'L.\.NNI.\G  KOR  VLSILM,  l'Kf>ENr,\T10.NS 
.Ul)8  WrscoNsiN  AvKNiE.  NoRTHWF.sT  •  Washiivctos  16.  D.  C. -Emkhson  2-8200 


school    "tax    education"    cours| 
we  find  the  father  fiat  on  his  bail 
with  one  red-soxed  foot  on  a  S(i 
and  the  other  in  his  wife's  lap,  I 
ing  darned. 

The  film  employs  professioi 
actors  in  various  agent  roles,  I 
uses  actual  office  operations 
highlight  many  important  fui 
tions. 

Claude  Rains,  noted  sta; 
screen  and  television  actor,  n. 
rates  sections  of  the  film  in  whi 
performers  do  not  actually  spe; 

Ralph    Lopatin    Productions 

Philadelphia     produced    the    fi 

under  the  supervision  of  the  II 

Public    Information    Division   a 

Mr.  Charles  Lammond.  Inforn 

tion  Officer. 

*     *     * 

interiitr    Serrelary    KeveiveH 
Award*  from  Sir  Harold  i'arr 

Sir  Harold  Caccia,  British  Ai 
bassador  to  the  United  States,  i 
cently  presented  diplomas  of  p. 
ticipation  in  the  Edinburgh  Intt 
national  Film  Festival  to  Secreta 
of  Interior  Stewart  L.  Udall  1 
the  well-received  sound-color  fih 
The  Whooping  Crane  and  SaU 
on — Catch  to  Can. 


Washiniiton  -lunior  Leaquern 
Sponttor  Sid  Itaritt  tilmM 

When  the  Junior  League 
Washington  decided  to  purch? 
ten  Child  Protection  films  for  lo 
to  TV  stations.  District  schoo 
Scout  groups.  PTA  and  chur 
groups,  the  films  were  instan 
booked  solid  for  six  weeks  ahei 
These  films,  produced  by  5 
Davis  Productions.  Hollywot 
with  the  cooperation  of  the  L 
Angeles  suburban  schools  a 
Police  Department,  are  t  i  1 1 1 
Strangers  and  Name  Unknow 
The  League,  in  keeping  with 
policy  about  most  projects,  hof 
to  interest  other  groups  to  b 
their  own  copies  of  films  for  wic 
and  continued  circulation. 

*  *     * 
There'H    ".XreenI    on    Hag"   !• 
Thi»    Xetr    Holland   Pirlure 

\  .  .  .  Accent  on  Hay  is  the  offb< 
title  for  a  10-minute  film  just  pi 
duced  for  the  New  Holland  IV 
chine  Co.  of  New  Holland.  Per 
sylvania.  by  Bill  Gage  of  Wa: 
ington's  newest  film  compai 
Film  Services.  Inc.  The  film  co 
bines  live  action  and  animatil 
and  was  designed  to  double  as 

I  sales  film  and  a  statistical  rep* 
about  farm  machinery. 

*  *     * 

j  FOR   ALL   THE   FILM   NEWS 

LOOK  TO  BUSINESS  SCREEN 
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See  the  difference . . . 

when  16mm  Color  Specialists  process  prints! 


"It's  just  plain  "horse  sense"  to 
give  this  outht  a  whirl.  Over  22  years 
of  speciaJizmg  in  16mm  Color 
printing  guarantees  finest  quality 
Color  Prints  in  the  business— 
and  that's  straight  from  the 
horse's  mouth!" 


7936  Santa  Monita  Blvd,,  Hollywood  46,  California 

Telephone:  OLdfield  4-8010 


f 


State  of  Maine  Reports  Figure 
on  Agriculture  Department  Fill 

.  ■  Television  audiences  totalli 
more  than  1 8  million  viewers  d 
ing  the  last  six  months  of  19 
saw  motion  pictures  describi 
Maine's  agriculture  and  its  fo 
products,  the  State  Department 
Agriculture  reports. 

One   hundred  and  ten  stalk 
in   states  east   of   the   Mississij 
River  gave  366  free  public  set 
ice  showings  of  documentary  fil 
selected  from   the   Maine  depai 
ment's    list    of    13    subjects.    1 
most  popular  titles  were   Man 
Man,  a  November.   1959,  rele; 
depicting    a    joint     Federal-St; 
project  to  improve  distribution 
Maine   Potatoes,   and  Pouuolai 
a  1957  picture.  The  two  top  fil 
had  42   and  41    television  shoi 
ings.  respectively. 

H.  G.  Hawes,  department  pi 
licity  director,  who  produced  i 
films  and  distributes  them  from  t 
department's  Augusta  office,  s; 
three  other  subjects.  Parl-Tl 
Farmer.  Climate  and  the  App 
and  Maine  Barbecue,  each  had 
showings  on  the  air.  Maine  Ban 
cue  is  also  distributed  to  theat 
in  the  North  Atlantic  coas 
states,  and  had  195  such  bookii 
before  audiences  of  281,399  d' 
ing  the  six-month  period. 

*  *  * 
Revised  American  Standard  Ci! 
3Smm  Sound  Test  Film  by  SMF 
*  For  use  by  theatre  owne 
projectionists  and  acoustical  en 
neers,  a  new  revised  Americ 
Standard  cites  a  test  film 
qualitatively  checking  and  adjt 
ing  35mm  motion-picture  sou 
reproducers  and  judging  the  aco 
tical  properties  of  auditoriums. 

Approved  by  the  Amerii) 
Standards  Association  as  "Amt 
can  Standard  Theatre  Sound  T 
Film  for  35mm  Motion-Picti 
Sound  Reproducing  S  y  s  t  e  n 
PH22.60-1959."  the  new  stai 
ard  is  a  revision  of  one  appro\ 
in  1948.  Now  it  specifies  a  35n 
film  which  may  be  used  to  det 
mine  sound  reproduction  and 
efficiency  of  acoustical  systems. 

The  test  film  contains  samp 
from  studio  feature  pictures,  i 
also  examples  of  typical  relea 
print  material  intended  to  provt 
a  check  on  reproduction.  This 
eludes    volume    range,    frequei 
response,    system    noise,    powf 
handling  capacity  and  flutter.    I 

.\  500-foot  test  film  made 
accordance  with  the  Ameriin] 
Standard  has  been  produced  v 
the  Society  of  Motion  Pictuic  .  J 
Television  Engineers,  the  adni  • 
istrative  sponsor  of  the  project  ^ 
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PUBLIC    RELATIONS  •  TRAINING  •  TECHNICAL*  MEDICAL*  FARM  .  .  .  and 


Don't  get  too  educational  when  you  make  an  educa- 
tional motion  picture.  True,  you  usually  have  a  cap- 
tive audience,  a  group  in  a  special  field  willing  and 
eager  to  learn;  but  "educo"  still  means  to  bring  out 
not  to  push  in.  Be  gentle  with  the  ladle.  Be  generous 
with  the  inspiration,  the  application,  and  the  "what's- 
in-it-for-me." 


educational 


pictures 


by   Audio. 


/a\QD\J 


PRODUCTIO 


Among  Our  Clients  .  .  . 


Atomic  Energy  Commission 

American  Bosch  Arma  Corp. 

American  Machine 
&  Foundry  Co. 

American  Telephone 
&  Telegrapli  Co. 

Babcock&  Wilcox  Co. 

E.  I.  duPont  de  Nemours 
&  Co..  Inc. 

Ethyl  Corporation 

The  Gillette  Company 

McGraw-Hill  Book  Co. 


National  Board  of  Fire 

Underwriters 

National  Cancer  Institute 

National  Cotton  Council 

Port  of  New  York  Authority 

Schering  Corp. 

E.  R.  Squibb  &  Sons  Div. 

The  Texas  Company 

Union  Carbide  Corp. 

U.  S.  Navy 

Western  Electric  Co. 

Westinghouse  Electric  Corp, 


• — and  many,  many  others 


I  N  C. 


riLM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.Y. 
TELEPHONE:   PLaza   7-0760 


rank  K.  Speidell,  President 

•  J.  Mooney,  Secretary  &  Treasurer 

'ice-President,  Sales:     T.  H.  Westermann 


Frank  Beckwi+h 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


Harold  R.  Lipmon 
Erwin  Schort 


DLALITY-BILT 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable   1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITY-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 
Sound  Slidefilm  Shipping  Cases 

(for  Transcriptions  &  Filmstrips) 
2"  X  2"  Glass  Slide  Cases 
Filmstrip  Shipping  Cases  (hold  up 

to  6  strips  plus  scripts) 

Write  dii'ect  to 
manufacturer  for  catalog 

WM.  SCHUESSLER 

361  W.  Superior  St.,  Chicago  10,  III. 


AUTHORIZED   'RCA'   DISTRIBUTOR 

16MM   SOUND    EQUIPMENT 

• 

SALES,   SERVICE,   PARTS,  TRADES 

Free  Illustrated   Booklet,   'C 

NATIONAL   CINEMA   SERVICE 

71   Day  St.  •  WO.  2-6049  •  N.Y.  7 


AuiheiuU-  Look  at  Yesterday — 

"Flickers"  of  1910  Recreated  bv  Janiieson 


■k  Authenticity  in  motion  pictures 
can  be  carried  a  long  way  .  .  . 
and  when  it  is  convincingly  ap- 
plied to  production  equipment, 
that  deserves  note. 

Production  of  a  series  of  tele- 
vision commercials  by  Jamieson 
Film  Company,  Dallas.  Texas, 
called  for  re-creation  of  scenes 
from  the  period  circa  1910.  Spon- 
sor was  Blue  Plate  Foods,  inc., 
through  Fitzgerald  Advertising 
Agency.  New  Orleans. 

Props  Selected  With  Care 

Meticulous  care  was  taken  by 
the  Jamieson  crew  in  assembling 
the  obvious  props — period  cos- 
tumes for  the  four  principals  were 
slavishly  copied,  accurate  sets 
were  chosen,  and  even  an  original 
1910  Locomobile  was  unearthed 
to  add  authenticity  to  one  of  the 
series. 

But,  sticklers  for  detail,  they 
decided  to  go  a  step  further  and 
recreate  the  old  "flickers"  of  1910 
to  take  viewers  back  to  the  early 
days  of  the  cinema.  Problem  was, 
though,  that  modern  film  process- 
ing and  cameras  are  specifically 
designed  for  smooth  action  and 
pictures  of  high  photographic 
quality. 

Use  Old  Hand-Crank  Camera 

An  immediate  solution  was  the 
use  of  an  old  Bell  &  Howell  hand- 
crank  camera,  retired  to  a  Jamie- 
son storeroom  for  some  thirty 
years.  Because  of  its  hand-crank 
motion,  the  old  Bell  &  Howell  did 
a  good  job  of  duplicating  exactly 
the  flickers  of  a  half  century  ago. 

But  one  problem  created  an- 
other. Chester  Gleason,  head  cam- 
eraman, discovered  that  the  old 
camera  itself  posed  a  strange  diffi- 
culty. Modern  camera  crews,  ac- 


Original  1910  Locomobile  is  pic- 
liireil  ill  Blue  Plate  films. 

customed  to  the  completely  motor- 
driven  equipment  of  our  era,  were 
stuck  with  learning  how  to  operate 
the  crude  old-timer.  Here,  Hugh 
Jamieson.  Sr..  founder  of  Jamieson 
in  1916,  came  to  the  rescue  with 
pointers  on  how  "movies"  were 
made  in  the  "good  old  days." 

.VctinK  of  the  Old  School 

Even  Director  Jerry  Dickinson 
and  his  talent,  schooled  in  the 
subtle,  sophisticated  action  and 
expressions  of  modern  techniques, 
had  to  re-learn  the  old  gestures 
and  pantomime  necessary  to  tell 
the  story  without  sound. 

And,  finally,  the  film  quality 
problem  had  to  be  solved  by  the 
processing  lab.  The  answer  came 
in  using  sound  recording  film  in- 
stead of  modern  picture  negative 
film  to  get  the  effect  of  "moving 
pictures"  that  grandma  and  grand- 
pa used  to  see.  S' 


Hartford's   Constitution    Plaza 
Construction   Project  on  Film 

.V  Maher  Productions  of  Weth- 
ersfield.  Conn.,  will  produce  a 
color   motion   picture   on  the   in- 


ception, construction  and  coi 
pletion  of  Hartford's  Constituti 
Plaza,  it  has  been  announced 
F.  H.  McGraw  &  Company,  cc 
tractors  for  the  S.'iO-million  urb 
renewal  project. 

The  lilm  will  be  a  time-lap 
production  covering  approximai 
ly  two  years  of  construction.  P; 
rick  Maher.  cameraman  and  hel 
of  the  firm,  started  assembli 
footage  on  the  construction  ar| 
prior  to  demolition  of  existi 
buildings  and  has  a  complete  fi, 
record  of  the  project  to  date. 

Besides  historical  c  o  v  e  r  a  i| 
from  the  time  Constitution  PI 
was  a  depressed  area,  the  film  w 
stress  modern  methods  of  cc 
struction,  the  vast  supply  of  n  ■ 
terials  required  to  erect  the  bull 
ings,  the  veteran  "constructic 
eers"  who  are  building  it.  a 
some  of  the  innovations  employl 
in  construction  of  the  project.     ' 

A  University  Is  a  Teacher;  Filit 
Shows   use   Professors  of  Wor 

ik  The  importance  of  the  teacf 
in  society  is  demonstrated  in 
new  film  from  the  University  ' 
Southern  California. 

A  University  Is  a  Teacher  is 
30-minute  film  showing  eight  U! 
professors  teaching  courses,  cou 
seling  students  and  engaging  in  i 
search.  The  professors  we  : 
chosen  by  graduating  seniors  > 
be  recipients  of  awards  for  te.ic 
ing  excellence  and  represent  t; 
following  areas;  marketing,  int(- 
national  relations,  mechanical  e- 
gineering,  biology,  educatiorl 
psychology,  medical  pharni.icc 
ogy.  astronomy  and  religion. 

The  16nim  film,  in  black-an 
white  sound,  may  be  obtained  ' 
writing  the  producer — the  Fi  ( 
Department.  Department  of  C'ir- 
ma.  University  of  Southern  Ca 
fornia.  University  Park,  Los  A 
geles  7,  Calif.  A  catalog  of  mli 
films  available  from  the  Ltiim 
sity  will  be  sent  on  request. 


TELIC.  INC.   ■  FILM  CENTER   •  630  NINTH  AVENUE.  NEW  YORK  36,  N.Y. 
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he  lilm  "Frames  ot  Rctcrence"  features  scienli.sls  J .  N.  F.  Hume  and 
'.  (1.  Ivey  of  the  University  of  Toronto  in  their  experiments. 
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K'ning  louno  Minds  to  Modern  Science 


A    Xobel   l*rB7.4>   M'inii<>r.   Ilarv:ird    l^rofoNNor  Puri-«>11  Is  One 
of   >loii    of   .S4*i«>n«'p   4'onlribuliiifS    to   Modern   Learning  Aids 


^\E  OF  THE  American  scien- 
tists selected  recently  by 
iMi  Magazine  as  1960's  "Men 
f  the  Year"'  is  also  one  of  the 
inliibutors  to  a  modern  teaching 
iciyiam  that  is  upgrading  high 
.'hool  science  courses. 

Professor  Edward  M.  Purcell 
I  Harvard,  who  won  a  Nobel 
ward  for  his  "nuclear  resonance" 
yistem  for  measuring  atomic 
roperties,  is  a  member  of  the 
hysical  Science  Study  Commit- 
';e.  The  PSSC  was  organized  in 
956  at  the  Massachusetts  Insti- 
[ite  of  Technology  when  it  be- 
flme  apparent  that  the  teaching 
f  physics  in  American  high 
pools  was  as  much  as  50  years 
jehind  the  times. 
j  Modern  in  Content,  Approach 
',  The  committee,  composed  of 
iniversity  professors,  high  school 
pchers,  industrial  scientists  and 
pchnical  specialists  from  many 
farts  of  the  country,  set  out  to  de- 
,ise  a  new  course  in  physics  that 
/ould  be  modern  both  in  content 
nd  in  teaching  approach. 

Support  was  given  the  commit- 
;e  by  the  National  Science  Foun- 
ation.  the  Ford  Foundation  and 
tie  Sloan  Foundation,  and  the 
ommittee  created  a  completely 
new  course  of  study.  It  was  tested 


every   step   of  the   way   in   actual 
classrooms. 

Components  of  the  course  in- 
clude a  new  textbook,  laboratory 
equipment  especially  designed  to 
bring  the  student  into  experi- 
ments, achievement  tests,  a  series 
of  paperback  books  for  supple- 
mentary reading,  and  a  series  of 
16mm  motion  pictures.  A  num- 
ber of  institutes  have  been  held 
to  train  teachers  in  the  use  of  the 
new  course. 

Distributes  P^ilni  Portions 

The  tilm  portions  of  the  courses 
are  being  distributed  for  the 
PSSC  by  Modern  Learning  Aids, 
a  division  of  Modern  Talking  Pic- 
ture Service  organized  for  the 
program. 

Like  all  of  the  materials  of  the 
course,  they  can  be  used  inde- 
pendently of  the  others;  a  PSSC 
scientist  has  correlated  the  films 
with  corresponding  chapters  of  all 
leading  texts  now  in  use. 

.\dvantafies  of   Film   Medium 

The  advantages  of  the  motion 
picture  media  were  brought  into 
account  in  the  aim  of  the  film 
production.  Each  film  was  ex- 
pected to  meet  at  least  one  of  five 
criteria — it  had  to  show  some- 
thing that  was  either  too  big,  too 
small,    too    complicated,    too   ex- 


Left:    "Millikaii   Experiment" 
shows  Dr.  A.  Redfield  of 
l.B.M.   performing  simplified 
experiment  photographed 
through  nticroscope  so 
students  can  see  it  clearly. 


We're  armed  with 


\. 


X 
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right  techniques 


Now— royalty-free  RCA  Sound 
Sound      •  Editorial       •  Laboratory  Services 


Capital 


CAPITAL  FILM  LABORATORIES,  INC. 

1905  FAIRVIEW  AVENUE,  N.  E. 

WASHINGTON  2,  D.  C. 

PHONE  LAWRENCE  6-4634 


MODERN   SCIEXCE  AID: 

(continued  from  page  23) 

pensive  or  too  remote  to  be  con- 
veniently brought  into  the  class- 
room or  performed  there.  All  of 
the  films  were  carefully  designed 
to  be  useful  to  the  teacher — never 
to  replace  him. 

The  quality  of  the  films  is  noted 
in  that  one  of  them  was  chosen 
as  the  best  high  school  science 
film  at  the  American  Film  Festi- 
val of  1960.  sponsored  by  the 
Educational  Film  Library  Asso- 
ciation. 

Dr.  Purcell  himself  may  be 
seen  in  two  of  the  films.  Inertia 
and  Inenial  Mass.  In  the  former. 
as  an  example  of  the  kind  of  un- 
usual visual  interest  created  in  the 
films,  he  dramatizes  Galileo's 
principle  of  inertia  by  having 
trained  fleas  pull  heavy,  but  near- 
ly frictionless.  hockey  pucks  on 
dry  ice  bearings. 

The  films  are  available  to  all 
schools  on  a  purchase  or  subscrip- 
tion rental  basis  from  Modem 
Learning  Aids  at  Modem's  film 
libraries  in  30  principal  cities 
throughout  the  country.  ^ 

*      *      * 
Medical  Groups  Produce  Film  on 
Physician-Hospital    Relations 

"k  A  Case  for  Understanding  is  a 
new  motion  picture  for  hospital 
orientation  of  medical  students, 
interns  and  residents.  The  film 
was  produced  by  the  American 
Hospital  Association,  with  the  co- 
operation of  the  American  Medi- 
cal Association,  for  the  Hospital 
Research  and  Educational  Trust 
under  a  grant  from  Abbott  Labo- 
ratories, North  Chicago,  Illinois. 

Production  of  the  film  was  han- 
dled by  Centron  Corporation, 
business  communications  firm  in 
Lawrence,  Kansas. 

The  relationship  of  the  physi- 
cian to  the  hospital  is  the  theme 
of  A  Case  for  Understanding.  At 
its  premier  showing  during  the 
AHA"s    annual    Midyear   Confer- 


ence of  Presidents  and  Secretarii 
of  Hospital  Associations,  Robe 
R.  Cadmus,  M.D.,  noted  th 
hospital  medical  staff  menibe 
and  hospital  administrators  mu 
"talk  the  same  language  if  ll 
best  possible  care  is  to  be  i;i\i 
to  patients." 

Improved  understanding  b 
tween  hospitals  and  physicians  c. 
help  solve  such  problems  as  risiil 
costs  and  personnel  recruitmer 
said  Dr.  Cadmus,  director  of  tl 
North  Carolina  Memorial  Hosp, 
tal.  Chapel  Hill.  i 

In  commenting  on  the  filr; 
Daniel  P.  ODonnell.  assista; 
manager  of  the  Hospital  Divisioj 
Abbott  Laboratories,  said  "Wl 
hope  the  film  will  help  to  serve  ; 
a  bridge  of  understanding  betwet( 
young  doctors  and  the  hospital  ar. 
thereby  contribute  to  the  bette, 
ment  of  health  care."  ' 

The  film  (sound,  color.  16nin. 
runs  27  minutes.  It  may  be  renui 
from  the  American  Hospital  Ai 
sociation.  840  N.  Lake  Sho 
Drive.  Chicago  11.  III.,  at  S6  f. 
three  days,  or  may  be  purchase 
for  $150.  It  is  also  available  c 
loan  from  the  American  Medic 
Association  and  Abbott  Lab 
ratories.  ' 

:!;  *  * 

Dateline:  Washington,  Jon,  20- 
Kennedy's  Inauguration  Day 

The  historic  events  of  Janua: 
20.  1961.  in  Washington.  D.  C 
are  recorded  in  a  20-minute  cok 
film.  The  Inauguration  of  John  i 
Kennedy. 

The  film  pictures  the  importa; 
happenings  of  that  day  from  ear 
morning  till  late  aftemoon.  ii' 
eluding  the  ceremonies  on 
East  Front  of  the  Capitol  and  ttj 
Inaugural  Address. 

Highlights  of  the  traditionl 
parade  are  seen  as  various  mi) 
tary  units  and  State  delegatloi 
pass  the  reviewing  stand  in  froi 
of  the  White  House.  For  inform: 
tion  regarding  the  public  use  < 
these  films  address  United  Wor 
Films,  Government  Dept.  ! 


lilF 


CREATIVE  ♦  IMAGI\ATIVE  ♦  PROFESSIONAL 

A  Complete  Service  for  Your  Every  Film  Requirement 

6063  Sunset  Boulevard         •         Hollywood  28,  California 
Hollywood  4-3183 
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rV  CALENDAR:  1961 

[  May  7-12 

issn.   of   Cinema    Laboratories, 

I  Toronto,  Ontario,  Can. 


'  May  7-12 

jciety  Motion  Picture  &  Tele- 
vision Engineers,  89th  semi- 
mual  convention.  King  Edward 
^eraton  Hotel,  Toronto,  Can. 


I  May  16 

iat'l     Academy     of    Television 
Arts  &  Sciences  Awards,  Los 

jngeles  and  New  York. 

I  May  22-26 

pciety  of  PhotoRraphic  Scien- 
Ttists  &  Engineers,  Annual 
onvention,  Trade  Show.  Bing- 
ftmton,  New  York. 


May  23  &  24 
'ay    of    Visuals:    Nat'l    Visual 
Presentation  Assn.  Hotel  Roo- 
velt,  New  York. 


June  2-3 
jidustry   Film   Producers  Assn. 

2nd  Annual  Convention, 
rade  Show.  Miramar  Hotel, 
'mta   Monica,  California. 


I  June  12-16 

Ih  Infl  Advertising  Film  Fes- 

Itival,  Cannes,  France. 


July  10-22 
h  Annual  Vancouver  Interna- 
tional    Film     Festival,     Van- 
lUver,  B.C.,  Canada. 

July  15-20 
at'I  Institute  for  A-V  Selling, 

Bloomington,  Indiana. 


July    17-21 
d    Annual    Visual    Workshop, 

U.  .S.  Department  of  Agricul- 
ire,  Washington,  D.  C. 


July   22-25 
lalional    Audio-Visual    Conven- 
tion &  Trade  Show.  Morrison 
otel,  Chicago,  111. 


July  30— .August  4 
)th  .\nnual  Exposition  of  Pro- 
ffssional      Photography      and 
h    Nat'l     Industrial     Photo- 
raphic  Conference,  New  York. 


August  20-26 
niversity    Film    Producers 
-Assn.    Convention,    Berkeley, 
alifornia. 


September  13-15 
h  .\nnual  Columbus  Film  Fes- 
tival,  Columbus,   Ohio.   Entry 
osing  date:  July  15,  1961. 


October  2-6 
MPTE   90th    Semiannual    Con- 
vention, Lake  Placid,  N.  Y. 


November  1-14 
;h  San  Francisco  International 
Film  Festival,  San  Francisco, 
alifornia. 


Another  GIANT  Step  Forward  in  ^ 


I 


In  a  short  but  hectic  space  of  3  years.  F  &  B  has 

emerged  as  one  of  the  leading  suppliers  of  animation 

equipment  to  suit  every  purpose.  F  &  B  is  deeply 

mterested  in  the  problems  facing  film  producers,  and 

I  all  of  these  products  have  been  developed  only  after 

much  discussion,  consultation  and  research.  All  stands 

J  are  custom  built  and  virtually  every  stand  delivered 

E  has  contained  adaptations  and  modifications  worked 

I  out  to  best  meet  the  individual  buyers  requirements- 


F  &  B 
ANIMATION  StAND 

The  undisputed  performance 
champion  in  the  low-priced  ani- 
mation  stand   field. 


It's  an 

•  Animation 
Stand 

•  Filmstrip 
Stand 

•  Product 
Stage 

Basic  II    I    A     •   Tilting 

Stand  i!    S     \        Stand 


$995 


■ii^- 


Compare  these  specifications: 

•  Zoom  Range  1-30  Field 

•  Compound  Camera  Carriage 
18"  E-W.  12"  N-S 

•  Tracking  Accurate  to  1   1000 
of  an  inch 

Weight  450  lbs.  14  Accessories 
Available 


NEW  INDUSTRIAL  &  AV 
ANIMATION  STAND 

A   complete   professional    animation  unit  for  the  industrial 
or  school  studio  in  a  package. 

Specifications;  60"  zoom  — 
manual  wheel  1  2"  per  rev.— 
1-18  field  —  ground  steel  2" 
columns  —  welded  steel  base. 
Camera  carriage  interchange- 
able for  movies,  stills,  enlarg- 
ing, copying,  projection. 
Capacity  70  lbs.  Compound  — 
NSEW  movement  driven  by 
lead  screws  with  hand  cranks 
—  NS  14"— EW  18"— 1  10" 
counters  on  all  cranks.  Table 
Top— 18"  X  24"— 2  peg  bars— 
24"  movement,  1  20"  scale. 
360  rotation  with  12'  scale. 
Spnng-ioaded  platen  with  self- 
leveling  water  white  glass. 
Pantograph  —  attached,  right 
side  up.  Underneath  Light  Box 
—with  4  sockets — opal  glass. 
Shadowboard — on  single  post 
swivel.  Top  Light  Bracket. 
Accessories  available  include 
motorized  zoom,  floating  peg 
bars,  dovetail  camera  mount, 
4x5  copying  and  enlarging 
head. 


PORTMAN 
ANIMATION  STAND 


^ 


«i^ 


^2850 

I  Complete  unit,  as  shown 


More  than 
45  acces- 
scries 
avai  lable 
including: 

•  Multi-Plane 
Table 

»  Traverse 
Peg  Bar 

•  12  Field 
Crawl  Unit 

•  Aerial  Image 
Projector 

•  Stop  Motor 
Motor 

•  Acme  Portman 
Rack-over, 
16mm-35mm 
Camera 


Our  new  streamlined  design  in- 
corporates all  the  versatility  of 
stands  costing  twice  as  much. 
Enthusiastic  users  from  Australia 
to  Venezuela  endorse  its  rugged 
simplicity  and  efficiency. 

_  _  _  _  WRITE  FOR 
Basic  <1  C  O  C  COMPLETE 
Stand  "^^  I  J  ^  J  20   PAGE 

■  *^    '    *^  CATALOG 


ACCESSORIES 


MULTI-PLANE   TABLE 

for  3  dimensional  animation— 4  levels 
optically  flat  water  white  glass  — 
24"  X  33"  X  1/4".  Each  level  inde- 
pendently adjustable— slides  freely  on 
rails.    Stops   provided    on    each    level. 


Price 


^f»C"7n   -Tape-on  peg  liars 


«iii£ 


DRAWING 
DISK 

Aluminum  with  3 
top   and   bottom 
pegs  — 9"  K  12" 
cutout    with 
frosted  glass  in- 
sert,   outside 
diameter  17"  — 
rotates. 
Al^o  available 
w^th  moveable 
pegb. 


( 


$45 


Other  Accessories  Available  or  Custom-built 
To  Your  Requirements: 


TRAVERSE   PEG   BAR 

allows  cells  to  travel  diagonally  to 
table  top  peg  tracks.  Travel  16"  or 
longer  on  special  order.  Ground  steel 
track  with  hand  crank  &  counters  in 
1   lOOmch^ 

Price   4>  I  9U 


UNDER- 
NEATH 
LIGHT   BOX 

5  light  sockets, 
motorized  blow- 
er, opar  glass. 
Evenly  illumin- 
ates a  full  12 
field  CQR 
Price       ^>Ov» 


l/^> 


Zoom  counters  &  scales 
Shadow  boards 
Motorized  zooms 
Lens  mount 
Automatic  follow- 

focus 
Dovetail  camera  mount 
Universal  light  brackets 
Slip  lens  units 
Multi-plane  table 
Artwork  tables 
Copying  camera 
Automatic  field  size 

light  units 
Wipe  &  ripple  units 
Peg  bars 
Peg  plates 
Peg  inking  boards 
Peg  sets 
Compounds 
Table  tops 
Peg  tracks 


Rotary  compound 

movement 
Double  rotary 

movement 
Platens 
Pantograph 
Fixed  floating  pegs 
Floating  unit 
Floating  peg  bar 
12  field  crawl  unit 
Compound  sub-bases 
Snap-on  peg  plate 
Electric  platens 
Wide  screen  platen 

glass 
Aerial  image  projector 
Interchangeable 

16-35mm  Animation 

Camera 
Automatic  disolve 
Automatic  magazine 

take-up 
Single  speed  &  3-speed 

stop-motion  motors 


REGISTRATION  PUNCH.  3  punches  on  4"  centers.  Standard  peg  sizes- 
Ac  me  or  Signal  Corps,  Tool  steel  dies  will  punch  thru  W  cardboard.  Two  locating 
pegs  for  continuous  punching,  positive  back  stop,  adjustable  side  $295 

stop    Spring   loaded    lever   handle,   9"  x  12"   mahogany   shelf-  *«*fcww 


SERVING  THE  WORLDS   FINEST  FILM   MAKERS 

FLORM  AN  &  BABB,  inc. 

68  West  45th  Street  New  York  36,  New  York  MUrray  Hill  2-2928 


Please  send  me  detailed  information  and  prices  on: 


_F  8.  B  Triplex 

-Portman  Stand 

.New  F  &  8  Industrial  Stand 

-Accessories 
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Visuals  Help  Inform  Investors'  Salesmen 


Oft 

2ccalit<ff 

KOSTER  FILM 
FACILITIES,  INC 

1017  New  Jersey  Avenue,  S.  E. 
WASHINGTON,    D.    C. 
Phone:   Lincoln  4-4410 


Complete  Facilities 
For  the  Producer 

*  Modern  Laboratory 

*  Spray  Processing 

*  Quality  Controls 

*  Negotive-Positive-Reversal 

*  Color  Duplicating 

*  Recording  and  Mixing 

*  Magnetic  and  Optical  Sound 

*  Direct  Electronic  Sound  Printing 

*  Editorial  Service 

*  Sound  Stage  and  Studio 

Our  Own  Custom  Building  to 
Provide  All  Services  Under 
One  Roof  .  .  . 

SEND     FOR     BROCHURE 


Frequent    I'se  of  VlNuaK   for  f* 
Vays     Dividend!*     al     Investors 

ONE  OF  THE  Nation's  largest 
investment  firms  has  found 
that  frequent  use  of  visual  aids  at 
group  meetings  and  training  ses- 
sions pays  substantial  dividends. 
Investors  Diversified  Services. 
Inc.,  Minneapolis,  uses  visuals 
wherever  possible  to  lend  versa- 
tility and  variety  to  all  meetings 
— whether  the  group  be  members 
of  the  board  or  sales  trainees. 

According  to  Douglas  F. 
Johnston.  Manager.  Investment 
Controls,  the  benefits  are  signifi- 
cant. They  come  in  the  form  of 
increased  attention,  heightened 
speaker  effectiveness,  greater 
ability  to  project  ideas  and  infor- 
mation, more  efficient  meetings 
and  often  a  saving  of  consider- 
able time. 

When  Words  Aren't  Enough 
"There  are  many  presentations 
we  can  make  visually  which  we 
can't  bring  in  verbally."  Johns- 
ton says.  "If.  for  instance,  we 
have  a  graph  or  chart  of  figures 
we  want  to  present,  it's  difficult 
and  time-consuming  to  try  to  do 
it  verbally. 

"Then,  too.  a  speaker  has  a 
tendency  to  lose  his  audience  if 
he  hands  out  printed  sheets.  The 
speaker  can  be  discussing  one 
point  and  most  of  his  listeners 
are  too  busy  looking  either  ahead 
or  behind  on  their  own  material 
to  pay  much  attention. 

"People  are  more  inclined  to 
follow  a  presentation  given  pic- 
torially  with  a  verbal  narration, 
and  they  retain  information  better 
when  it  is  given  in  this  way.  In 
our  training  sessions,  we  tell  the 
men  they  are  going  to  be  given 
just  what  they  see.  In  this  man- 
ner we  get  their  full  attention." 
Johnston  says. 

Overhead  a  Most-l'sed  Tool 
The  Investment  Controls  sec- 
tion maintains  a  research  and 
control  system  to  provide  invest- 
ment and  fund  performance  data 
on  a  current  basis.  This  includes 
statistical  material  for  the  anal- 
ysts and  up-to-date  information 
for  management. 

The  overhead  projector  is  the 
most  frequently  used  visual  aid 
tool  at  Investors  Diversified  Serv- 
ices. For  several  years  it  has 
played  a  role  in  sales  training, 
board  meetings,  and  other  group 
sessions  where  data  of  one  type 
or  another  is  being  discussed. 

A  speaker  using  this  device 
faces  his  audience  and  can  easily 


r4»u|i   .^leeliniis   and    Tralninj* 
Diversified     Servi<-es.     Ine. 


Procedures  analyst  Henry  Whit- 
heck  uses  "Thermo  Fax"  over- 
head projector  to  illustrate  a  dis- 
cussion in  board  room  at  Inves- 
tors Minneapolis  headquarters. 

observe  reactions  during  his  pres- 
entation, since  the  projector  op- 
erates effectively  in  a  lighted 
room. 

He  may  do  his  own  projecting, 
correlatmg  both  visual  and  oral 
elements  of  his  presentations,  and 
writing  or  sketching  on  the  trans- 
parency film  with  a  grease  pencil 
as  it  lies  on  the  projector,  if  he 
so  desires. 

Shown  to  230  Salesmen 

As  many  as  250  salesmen  at- 
tend training  sessions  held  regu- 
larly by  the  company,  and  IDS 
salesmen  agree  that  the  overheads 
are  a  help  to  them. 

The  meetings  are  scheduled 
where  there  is  adequate  room  for 
all  to  see.  and  a  large  screen  is 
used.  The  visual  presentations 
include  such  items  as  data  about 
other  companies,  information  on 
special  sales  points  the  men  are 
asked  to  highlight,  and  back- 
ground   material    on    investment 


projects    handled    by    the    ccir 
pany. 

Other  visuals  may  be  of  an  o 
ganizational  nature,  such  as  d 
cision  How  charts  showing  ho 
potential  investments  are  studit, 
and  decisions  made. 

Also  Aids  Public  Relations 
"We  have  also  used  the  pf 
jectors  in  cases  where  inaccura 
stories  about  the  company  ha' 
been  published  and  the  salesmc 
have  expressed  concern,"  Johi 
ston  said. 

"For  instance,  if  erroneor 
data  has  been  used  in  a  publishd  ' 
report  or  article,  we  clip  it.  mal  i 
a  projection  transparency  and  pj 
it  on  the  screen,  then  go  on  froj 
there  to  show  the  group  precisej 
how  the  report  was  wrong  by  pr^ 
jecting  the  correct  data  aloi; 
with  it."  i 

The  recent  development  of  , 
new  method  of  making  traDj 
parencies  for  the  overhead  pr| 
jector  has  given  Investors  Divej 
sified  Services  an  opportunity 
use  the  machine  where  it  nev 
had  the  capability  before.  I 

Developed  by  3M  Company 

Under  the  new  process  d 
veloped  by  Minnesota  Minii 
and  Manufacturing  Compan 
projection  transparencies  of 
most  any  written,  printed,  typt 
or  drawn  document  can  be  mai 
in  seconds  under  any  lightir 
conditions  and  are  then  ready  f 
instant  use. 

The  transparency  is  made  1 
simply  running  the  document 
be  copied  and  a  sheet  of  trar 
parency  film  through  a  "Therm 
Fax"  dry  process  copying  m 
chine.  The  new  flexibility  h 
been  a  factor  in  tripling  the  cor 
pany's  use  of  visuals  during  t 
last  year.  Johnston  reported. 

He   adds   that   during  mectin 
many    questions    which    can't 

(CONTINUED     ON      PAGE     5  1 
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MAX  HOWE 

ROLTE  1  —  BO.V  18.T 
Rapid  City,  South  Dakota 
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Announce  Winners  at  American  Film  Festival 


BuMiiieNN-KponNOrpd     FilniN    and     Prudu4*e 
3l'ew    York    Program    Willi     I  «t    Blue    Ilib 


SrxTEEN  Motion  Pictures,  slidefilms 
(sound)  and  silent  filmstrips  created 
for  American  business  companies  re- 
eived  16  of  the  57  Blue  Ribbon  Awards  pre- 
ented  at  the  annual  awards  banquet  which 
oncluded  the  Third  Annual  American  Film 
festival  on  Friday  evening.  April  21st  in  New 
I'ork  City. 

Sponsored  by  the  Educational  Film  Library 
K^^ociation  and  held  at  Manhattan's  Barbizon- 
'laza  Hotel,  the  1961  Festival  drew  more  than 
■00  entries  for  the  34  award  categories  in 
khich  films  were  judged. 

1 1  The  second  largest  group  of  Blue  Ribbon 
1  Awards  (II)  went  to  five  motion  pictures  and 
|ix  filmstrips  produced  for  educational  use. 
Ivith  nine  of  the  Festival's  top  awards  going  to 
pictures  produced  by  government  organiza- 
!ions.  including  the  National  Film  Board  of 
Canada,  the  United  States  Department  of 
\griculture  and  the  United  Nations. 

.Awards  to  Service  and  Medical  Groups 
j  Service  organizations  and  professional  medi- 
cal groups  shared  six  Blue  Ribbons,  for  three 
'notion  pictures  and  three  filmstrips  produced 
''or  such  groups  as  the  Boy  Scouts  of  America, 
he  Girl  Scouts  of  the  U.  S.  A.,  the  American 
Heart  Association,  the  American  Hospital  As- 
sociation and  the  American  Association  of 
Nurse  Anesthetists.  Religious  groups  such  as 
the  American  Bible  Society,  the  Billy  Graham 
Evangelistic  Association  and  the  United 
Church  of  Christ  shared  three  Ribbons  for 
'motion  pictures  and  filmstrips. 
I  Network  television  programs,  represented  by 
"BS  and  NBC.  received  two  of  the  Festival's 
[op  awards  and  two  producers  from  overseas, 
one  in  London.  England  and  the  other  in  Paris. 
France  were  other  winners. 

Sponsors   of   .\ward-Winnins    Pictures 

I  Of  the  awards  presented  for  business-spon- 
Bored  subjects,  top  honors  for  motion  pictures 
jin  ten  of  the  34  Festival  categories  were  shared 
3y  such  groups  and  companies  as  Aetna  Life 
Affiliated  Companies;  American  Title  Asso- 
ciation; Bethlehem  Steel;  Coffee  Brewing  In- 
stitute  (two  Blue  Ribbons);  Claude  Michael. 


rN    Take    Top     Honors    al     Third     .Annual 
bttn    .\wardM    in    FeMlival'N    Hi    ('ate|£orieN 

Inc.;  Planning  Research  Corporation;  Smith. 
Kline  &  French  Laboratories;  Sperry  &  Hut- 
chinson Company;  Volkswagen  of  America; 
and  the  Western  Electric  Company. 

Blue  Ribbons  for  sound  slidefilms  and  silent 
filmstrips  sponsored  by  business  organizations 
were  shared  by  the  Frigidaire  Division  of  Gen- 
eral Motors.  Household  Finance  Corporation, 


"The  Give  and  Take."  produced  by  Mcirallum 
Intenuilionat.  .\luired  the  "Economics"  uwuid. 


? 


mum^m* 


"A  Place  in  the  Sun"  was  the  co-winner  among 
"Economics"  films,  produced  by  Jamieson  Film 
Company  for  the  American  Tide  Association. 


Reynolds  Metals  Company.  Shell  Oil  and 
Time.  Inc. 

All  except  one  motion  picture  and  a  single 
filmstrip  program  sponsored  by  these  business 
groups  were  produced  by  specializing  com- 
mercial producers.  In  addition  to  sharing  14 
of  these  Blue  Ribbon  awards,  other  well- 
known  producers  such  as  The  Jam  Handy  Or- 
ganization, Centron  Corporation,  Pilot  Pro- 
ductions, Henry  Strauss  &  Company,  Church- 
ill-Wexler  Film  Productions  and  Visualscope 
Incorporated  drew  an  additional  total  of  seven 
Blue  Ribbons  for  prize-winning  motion  pic- 
tures and  slidefilm  or  filmstrip  productions. 

The  Coffee  Brewing  Institute  took  Blue 
Ribbon  honors  in  two  separate  categories  with 


Left:  Bethlehem's  "Vacuum  Pouring"  (produced  by 
Audio  Productions)  was  a  Blue  Ribbon  co-winner. 

Right:   a  scene  from  "The  Land  of   White  Alice." 
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Top  Blue  Ribbon  award  for  Public  Relations' 
motion  pictures  went  to  "Mural-Midwest  Me- 
tropolis" produced  by  Fred  Niles  Productions. 

a  first  place  in  Home  Economics"  films  for 
This  /.v  Coffee  and  another  top  award  in  the 
Sales  &  Promotion  classification  for  The  Long 
Cool  Summer.  Both  pictures  were  produced 
by  Vision  Associates.  Inc. 

Public  Relations  Ribbon  to  "Mural" 

The  top  award  for  motion  pictures  in  Public 
Relations:  Commercial  Organizations  went  to 
Mural:  Midwest  Metropolis,  produced  by  Fred 
A.  Niles  Productions,  Inc..  for  the  Sperry  & 
Hutchinson  Company. 

In  the  group  of  Economics'  films,  duplicate 
first-place  awards  were  shared  by  the  motion 
pictures  The  Give  and  Take,  produced  for 
Volkswagen  of  America  by  Marathon  Inter- 
national Productions.  Inc..  and  A  Place  Under 
the  Sun,  produced  for  the  American  Title  As- 
sociation by  the  Jamieson  Film  Company, 
Dallas.  Texas.  A  similar  tie  brought  Blue  Rib- 
bons in  the  Industrial  &  Technical  Processes' 
group  to  the  Bethlehem  Steel  Company  for  its 
motion  picture.  Vacuum  Pouring  for  Better 
Forgings,  produced  by  Audio  Productions  and 
to  the  Planning  Research  Corporation  for  The 
Supply  Manager's  Dilemma,  produced  by 
Graphic  Films  Corporation. 

The  Western  Electric  Company's  informa- 
tive motion  picture  on  the  North  American 
Defense  establishment.  The  Land  of  White 
Alice,  received  a  Blue  Ribbon  award  in  the 
Geography  &  Travel  category.  Producer  Wil- 
lard  Van  Dyke  shared  the  honor.  In  the  Sales 
&  Technical  Training  Films  area.  On  Solder, 
(continued  on  page  twenty-nine) 
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has   been    serving  the   film 

industry  for  over  40  years  as 

the  complete  film  laboratory. 

Among  the  many  services  offered 

by  CFI  are   16mm.  35mm  {and 

70mm)  color  and  black  and  white 

P'ocessing.  titles,  opticals.  library 

leader,  and  video  tape  to  film  transfer. 

Cor  Processing  Perfection:  Specify  CFI! 

CONSOLIDATED   FILM    INDUSTRIES 


These  52  execullwes  have  an  average  of  more  than  25  years'  experience  in  the 
film  industry  and  have  been  with  CFI  Hollywood  an  average  of  over  16  years: 
1)  Ray  Armstrong,  35mm  Color  Neaative  Developing  Foreman;  2)  Ray  Blederman. 
Negative  Assembly  Foreman.  3)  Leo  Bloomberg,  16mm  Developing  Foreman- 
4)  Nate  Bloomberg,  16mm  Printing  Foreman:  5)  Harry  Buckler,  35mm  Color  Posi- 
tive Developing  Foreman;  6)  F.  H.  Carlln,  35mm  Positive  Developing  Foreman;  7) 
I  Reginald  Carroll,  35mm  Densitometric  Control  Foreman;  8)  Bob  Casey,  35mm 
a  Foreman,  9)  John  Cooper,  Vault  Department  Foreman:  10)  Frank  Cootl, 
11)  George  Crane,  35mm  Customer  Service  Representative.  12)  Jack  Doyle, 
Timer,  13)  Kenneth  Dunn,  16mm  Negative  Assembly  Foreman;  14)  Ted  Fogelman 
Laboratory  Superintendent:  15)  Bill  Funck,  Title  &  Optical  Production  Supervisor 
16)  Jack  Goeti.  Sales  Administrator:  17)  Jack  M.  Goetz,  Public  Relations  Director; 
18)  Phil  Gorth,  Timer;  19)  Bob  Grubef,  Chemical  Lab  Foreman;  20)  Bob  Guslofsen, 
16mm  Service  Coordinator.  21)  Dane  Hansen,  Chief  Proiectlonist- 
I  22)  Dick  Harrison,  16mm  Densitometric  Control  Foreman;  23)  Carl  Hauge.  Qual- 
ity Control  Engineer;  24)  Ted  Hlrsch,  Vice  President.  Operations;  25)  Ira  Johnson. 
Comptroller;  26)  Tom  Jones,  Maintenance  Foreman;  27)  Jim  Lawler,  Office  Man. 
ager;  28)  Art  Ludlngton,  35mm  Customer  Service  Supervisor;  29)  Lew  Mansfield; 
35mm  Customer  Service  Representative;  30)  Julius  lyfond,  16mm  Positive  Assem- 
b^  Foreman.  31)  Frank  Montfort,  Security  Director  &  Military  Liaison  Officer- 
32)  Paul  MorrHI.  Timer.  33)  Vsl  Osborne,  Timer;  34)  Russ  Plapperl,  Machine 
I  Shop  Foreman;  35)  Pat  Powers,  35mm  Positive  Assembly  Foreman  36)  Lad 
1  ^S*^'"^''  35mm  Negative  Developing  Foreman;  37)  Ed  Reichard,  Chief  Engineer. 
I  38)  Roger  Richardson.  Color  Control  Supervisor;  39}  Dick  Rodgers,  Resident  Coun- 
I  sel,  40)  Bob  Ross.  Kodachrome  Negative  Assembly  Foreman;  41)  Herschell  Sanders, 
I  Art  Department  Director;  42)  Job  Sanderson,  Equipment  Maintenance  Supervisor; 
I  43)  Ralph  Shadduck,  Title  &  Optical  Assembly  Foreman;  44)  Pete  Silverman, 
I  35mm  Customer  Service  Representative,  45)  Mike  Simon.  Credit  Manager;  46) 
I  Henry  Solow,  16mm  Production  Control  Supervisor;  47)  Sid  Solow.  Vice  President 
I  and  General  Manager,  48)  Morris  Sparks,  Timer;  49)  Tom  Sproul,  35mm  Customer 
I  Service  Representative;  50)  Dale  Tate,  Title  &  Optical  Division  Manager  51) 
Jack  Thomson,  Title  &  Insert  Cameraman;  52)  Meyer  Welnstock,  Kodachrome 
I  Department  Foreman. 
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Sponsored  Films  H!l  the  Rood  ii 
Summer   "Roadshow"    Prograini 

Keeping  prints  of  sponsors 
motion  pictures  in  use  during  th 
summer  months  when  m  o  s 
schools  are  closed  and  many  adul 
groups  are  disbanded  is  an  ad 
vantage  of  a  program  calle' 
roadshow.  Roadshow  is  a  forr 
of  film  distribution  for  the  Mid 
west  during  summer,  carried  o, 
by  showmen  who  travel  fror 
town  to  town  putting  on  free  filr 
programs,  mostly  outdoors. 

The  showmen  are  paid  by  th 
local  merchants,  who  like  thi 
method  of  attracting  people  ti| 
town  on  market  night.  The  show, 
are  popular  with  the  citizenry  be, 
cause  many  of  the  towns  lac 
theatres  and  the  number  of  tele' 
vision  programs  available  i 
limited. 

A  typical  program  consists  c 
a  Hollywood  feature  and  selecte, 
short  subjects.  Sponsored  filmi 
may  be  suitable,  and  a  number  r 
film  sponsors  have  used  roaJshm 
year  after  year,  particularly  thos 
interested  in  the  rural  market. 

Modern  Talking  Picture  Serv 
ice.  Inc.,  reports  that  Sears-Roe 
buck,  Anheuser-Busch  and  Sperr 
&  Hutchinson  (Green  Stamps 
have  already  made  plans  to  plac 
one  or  more  films  into  rocuislioy 
this  year.  6' 

Dow  Corning  Makes  Data  Filif 
on  Rubber  Insulation  for  Motor 

Modernizing  Motors  is  a  tiln 
of  interest  to  manufacturers,  re: 
winders  and  users  of  electric  mo 
tors,  presenting  straight  factua 
data  on  the  first  easy-to-use.  self, 
protecting  rubber  insulation  sys 
tern  for  motors. 

The  19-minute  color  film  b; 
Dow  Corning  Corporation  is  de 
signed  to  show  the  best  methoi 
of  insulating  form  wound  system 
and  an  easy,  step-by-step  methoti 
of  encapsulating  random  woun(^ 
systems  with  room-temperature 
vulcanizing  Silastic,  the  Dov 
Coming  silicone  rubber. 

Included  in  the  film  are  loca 
tion  shots  that  show  the  rubber 
insulation  systems  already  at  worl 
in  the  field. 

Modernizing  Motors  was  filmei 
in  Ektachrome  by  Dow  Corning' 
in-plant  unit;  laboratory  worl 
was  done  by  George  Colburi 
Laboratory.  The  film  is  availabli 
on  free  loan  to  appropriate  group 
from  Dow  Corning  Corp..  Mid 
land,  Mich.  S 

*  :f!  * 

Copies  of   Production   Review 

•k  While  available,  copies  of  the 
11th  Production  Review  issues  an 
available  at  only  $2.00  each,     i 
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3LUE  RIBBON  WINNERS: 

CONTINUED    FROM    PAGE    TWENTY-SEVEN) 

■roduced  by  Scope  Film  Associates,  brought 
1  Blue  Ribbon  to  its  sponsor,  Claude  Michael, 
inc. 

j  The  motion  picture.  Congestive  Heart  Fail- 
ire,  was  the  Blue  Ribbon  winner  among  films 
^n  Health  for  Non-Medical  Audiences.  It  was 
'iroduced  by  Churchill-Wexler  Film  Produc- 
ions.  The  top-ranked  motion  picture  in  Medi- 
al Sciences  for  Professional  Audiences  was 
'ieuiscilalion  of  the  Newborn,  produced  by 
iturgis  Grant  Productions.  Inc..  for  Smith. 
•Cline  &  French  Laboratories. 

(entron  Production  Wins  Blue  Ribbon 

In  the  important  category  of  Personnel 
r.iining  &  Relations'  films,  first  prize  went  to 
1  Case  for  Understanding,  produced  for  the 
\nierican  Hospital  Association  by  the  Centron 
"orporation,  Lawrence,  Kans.  The  Safety 
ilnis  winner  was  Aetna  Life  Affiliated  Com- 
Mnies'  To  See  Ourselves. 
j  With  both  sound  slidefilms  and  silent  35mm 
llmstrips  judged  alike  in  various  categories, 
^oth  business  sponsors  and  national  associa- 
^ons  came  out  with  winners  in  many  cate- 
jories.  Pilot  Productions"  slidefilm.  A  Special 
''ype  of  Nursing,  won  a  Blue  Ribbon  for  the 
\merican  Association  of  Nurse  Anesthetists; 
T  Sales  &  Technical  Training  slidefilms.  a 
iluc  Ribbon  went  to  the  Frigidaire  Div.  of 
jeneral  Motors  for  What's  the  Good  Word?, 
produced  by  Henry  Strauss  &  Company.  Home 
pconomics"  tilmstrip  honors  went  to  the  Wil- 
jam  P.  Gottlieb  Company  production.  Man- 
\ging  Your  Clothing  Dollars,  sponsored  by 
he  Household  Finance  Corporation. 
I  .Awards  to  .Animatic,  Elektra  Titles 

I   Sales  &  Promotion  filmstrip-slidefilm  "firsts" 
j.'ere   shared  by   Reynolds  Metals  Company's 
ighways — They   Make  America  Great,   pro- 
uced  by  Animatic  Productions.  Ltd.,  and  by 
ime.  Inc.  for  its  promotional  slidefilm  Time. 
iroduced  by  Elektra  Studios,   Inc.  The  Shell 
'il-produced  filmstrip  (part  of  a  series)   Per- 
'eptton  of  Driving  Hazards — Part  HI  won  the 
iafety  filmstrip  award. 

I  With  a  total  of  four  Blue  Ribbons,  the  Na- 
ional  Film  Board  of  Canada  took  top  Festi- 
al  honors.  The  NFB  motion  picture.  Tiie 
iack-Breaking  Leaf,  won  a  "first"  among 
ilms  on  Agriculture,  Conservation  &  Natural 
(Resources  and  Universe  was  the  motion  pic- 
{ure  winner  among  Science  &  Mathematics' 
ilms  for  High  School.  College  and  Advanced 
Sroups.  Two  NFB  filmstrips.  The  Seaway  and 
i)wls,  were  other  Blue  Ribbon  selections. 

Among  Government  producers,  the  U.  S. 
department  of  Agriculture's  Motion  Picture 
■ervice  won  the  Blue  Ribbon  award  in  Guid- 
nce:  Personal  and  Vocational  motion  pic- 
ures  with  a  long-awaited  title  on  Agricultural 
iiii^iiieering.  The  United  Nations"  motion  pic- 
ure  The  International  Atom  was  a  Blue  Rib- 
'On  winner  in  general  Science  &  Mathematics 
Ims  and  the  motion  picture,  A  Scary  Time, 
■reduced  by  Shirley  Clarke  for  the  UN's  Chil- 
Iren's  Fund  won  a  Blue  Ribbon  for  Public  Re- 
gions among  non-profit  and  educational  or- 
anizations. 

Other   government-sponsored   Blue   Ribbon 


winners  included  the  Danish  Government  Film 
Office,  for  Introduction  to  Denmark  and  the 
Los  Angeles  Fire  Department,  for  Our  Ob- 
ligation, both  motion  pictures. 

Two  Ribbons  to  Jam  Handy  Filmstrips 

The  Jam  Handy  Organization.  Inc.,  received 
two  filmstrip  Blue  Ribbons  for  Airplanes,  Jets 
&  Rockets  and  Instruments  of  the  Symphony 
Orchestra.  Other  multiple  award  winners 
among  classroom  film  producers  were  Film 
Associates  of  California  with  Blue  Ribbons  for 
motion  pictures  Discovering  Color  and  Wluil'.<. 
Under  the  Ocean.  Weston  Woods  Studio  re- 
ceived a  Blue  Ribbon  "first"  for  the  motion 
picture  In  the  Forest  and  another  for  its  film- 
strips.  Picture  Book  Parade — Set  No.  5. 

Time.  Inc..  was  honored  for  the  filmstrip 
series.  Darwin's  World  of  Nature  and  for  the 
motion  picture.  Primary,  produced  by  Richard 
Leacock.  The  University  of  California  with  a 
Blue  Ribbon  for  Baboon  Behavior,  shared 
Sociology  &  Anthropology  honors  with  the 
Columbia  Broadcasting  System's  The  Popu- 
lation Explosion. 

Cite  Films  in  Broad  Public  Interest 

In  the  broader  public  interest  were  such 
Blue  Ribbon  award  winners  as  the  NBC 
Project  20  filmed  program.  Mark  Twain's 
America:  And  No  Bells  Ring,  the  Blue  Rib- 
bon winner  among  Education  &  Child  Devel- 
opment motion  pictures,  sponsored  by  the  Na- 
tional Association  of  Secondary  School  Prin- 
cipals; and  Billy  Graham's  filmed  story  of  his 
African  tour.  Africa  on  the  Bridge,  produced 
by  World  Wide  Pictures  for  the  Billy  Graham 
Evangelistic  Association.  The  Coming  of 
Clirist.  sponsored  by  U.  S.  Steel  on  NBC's 
Project  20  television  program,  was  also 
awarded  a  Blue  Ribbon. 

Presiding  at  the  Festival  Award  Banquet 
was  Frederic  A.  Krahn,  President  of  the  Edu- 
cational Film  Library  Association  and  Assist- 
ant Director  of  the  East  Meadow,  N.  Y.,  Pub- 
lic Library.  EFLA's  newly-instituted  award 
to  "the  person  who  has  done  most  over  a 
period  of  10  years  or  more,  to  expand  signifi- 
cant use,  production,  or  distribution  of  audio- 
visual materials."  was  presented  to  Dr.  Edgar 
Dale,  Professor  of  Education  and  Director  of 
the  Bureau  of  Educational  Research  &  Service 
of  Ohio  State  University. 

Special  emphasis  on  35mm  filmstrips 
throughout  the  Festival  attracted  an  overflow 
audience  to  the  evening  program  "Filmstrips — 
the  Cinderella  of  the  A-V  Field."  Joining 
chairman  Dr.  Irene  Cypher  of  New  York  Uni- 
versity in  a  panel  discussion  on  this  subject 
were  Anne  E.  Cotter  of  Filmscope.  Inc.;  Hans 
Moeller  of  the  National  Film  Board  of  Can- 
ada; Hy  Schwartz  of  Victor  Animatograph  and 
Peter  Yung,  of  Elektra  Studios. 

Another  Festival  evening  was  devoted  to  a 
panel-led  audience  participation  program  on 
"Film  Making  in  Africa"  under  the  chairman- 
ship of  George  C.  Stoney.  Julien  Bryan's  soon- 
to-be-released  motion  picture  Tropical  Africa 
was  shown  in  its  entirety.  A  special  afternoon 
film  forum  on  current  production  of  films  con- 
cerned with  "Mental  Health  in  Today's 
World"  was  another  Festival  event.  Kathryn 
Linden,  Director  of  the  ANA-NLN  Film  Serv- 
ice, was  the  chairman.  gf 


BEHIND  THE  SCREEN 

1961   Cirealer  >ew  York  Fund  Drive 

lo  Show  ''Hidden  C'ily"  by  Wilding.  Inc. 

Kudos  to  Wilding,  Inc.,  and  producer  Mel 
London  for  the  heart-warming  new  10-minute 
film.  Hidden  City,  which  will  spark  the  1961 
Greater  New  York  Fund  campaign.  Premiered 
May  1st  at  the  Commodore  in  Manhattan,  the 
film  dramatically  portrays  the  city  the  average 
man  seldom  sees — the  heart  of  the  town  in  its 
hospitals,  homes  for  the  aged,  homes  for 
foundlings  and  for  crippled  children  as  well  as 
family  and  youth  counseling  agencies.  Ronald 
Reagan's  narration  helps  tell  the  story  of  the 
Hidden  City  in  one  of  the  year's  best!  S" 

*     *     * 
ranlrollin|<    Interest   in  Atlas   Film 
<'orp.  .\equired  by  Kellock,  Associates 

The  controlling  interest  in  the  Atlas  Film 
Corporation.  Oak  Park,  Illinois,  has  been  pur- 
chased by  James  A.  Kellock  and  associates. 
News  of  the  acquisition  of  the  nation's  oldest 
industrial  film  company  (founded  in  1913) 
was  released  at  presstime.  The  new  slate  of 
company  directors  will  be  named  at  the  an- 
nual meeting  on  May  9th  and  new  officers 
will  be  announced  on  that  date. 

Mr.  Kellock  is  a  veteran  in  the  business 
communications  industry  with  more  than  25 
years  of  experience  in  the  production  of  mo- 
tion pictures,  slidefilms,  TV  commercials,  gov- 
ernment training  films  and  business  shows  and 
meetings  and  expects  to  expand  Atlas'  services 
to  include  all  these  media.  W 


YOD  Read  AboDt  These  Prize  Films 
and  Their  Prodneers  in  These  Pages 

*  Readers  of  Business  Screen  were 
well-informed  about  seven  of  the  1 1  Blue 
Ribbon  award-winners  among  business- 
sponsored  motion  pictures  at  the  recent 
American  Film  Festival;  reviews  of  two 
other  winners.  This  Is  Coffee  and  The 
Long  Cool  Summer,  were  already  in 
print  (see  page  33)  when  the  awards 
were  announced. 

But  in  1960  you  read  featured  reports 
in  these  pages  about  Aetna's  To  See  Our- 
selves; the  American  Title  Association's 
A  Place  Under  the  Sun:  Bethlehem  Steel's 
Vacuum  Pouring  for  Better  Forgings:  the 
Smith.  Kline  &  French  motion  picture, 
Resuscitation  of  the  Newborn:  Sperry  & 
Hutchinson's  fine  Mural-Midwest  Me- 
tropolis: and  Western  Electric's  The 
Land  of  IVhite  Alice. 

As  a  fitting  postscript,  let's  add  that 
our  recent  11th  Annual  Production  Re- 
view issue  carried  the  detailed  reference 
listings  (exclusively)  of  19  of  the  spe- 
cializing film  production  studios  credited 
with  Blue  Ribbon-winning  motion  pic- 
tures and  filmstrips.  All  except  TWO  of 
the  commercial  film  studios  involved  in 
these  cited  productions  were  Review 
listees.  That's  batting  900  per  cent  in 
anybody's  league  for  buyer  reference!  g' 
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Communication  wall  //;  new  University  of  Wiscomiii  cUi.\.sn>i_)ni  ■ilions 
three-section  rear-projection  screen.  TelePrompTer  lectern  at  the  left. 


Mirrors   reHect   visual  inHii;es  jrnni    vanciy   of   ccjuipinein  to  the  rear 
projection  screen  behind  the  "communication  wall"  of  classroom. 

Projection  equipment  for  motion  pictures,  slides  or  overhead  material 
is  located  behind  screen — out  of  view  of  audience  and  teacher. 


LOOK  OF  THE  FUTURE  IN  AUDIO-VISUAL  PRESENTATION 

Communication  Wall  Concept  Integrates 
Audio -Visuals  in  a  W  isconsin  Classroom 

T('lcl*roni|iTcr    InslalliilMiii    ln<*rf>aN«>N    TfSK'her    Kffifi<>ni*y 


MACHINE  Automation,  al- 
ready extensively  employed 
in  industry  and  business,  has  en- 
tered education  en  masse  in  a 
University  of  Wisconsin  classroom 
during  the  current  semester. 

In  order  to  seek  to  improve 
university  instruction  and  to  test 
teaching  via  automation  as  against 
the  usual  teaching  methods,  the 
classroom  has  been  converted  into 
a  laboratory.  The  auditorium  used 
as  the  laboratory  is  much  the 
same  as  the  room  in  which  stu- 
dents have  been  listening  to  lec- 
tures for  years — but  there  has 
been  a  change. 

Equipment  Out  of  .Sight 
The  difference  lies  under  the 
lloor  and  behind  a  three-section 
plastic  projection  screen  in  front 
of  the  room.  Packed  out  of  sight 
of  the  students  are  two  slide  pro- 
jectors, a  motion  picture  projec- 
tor, opaque  projector,  telepromp- 
ter  units,  tape  recorder,  four- 
speaker  sound  system,  controlled 
lighting,  a  television  projector, 
and  an  elaborate  system  of  elec- 
tronics to  automatically  control 
the  machines. 

Under  the  direction  of  Prof. 
John  Guy  Fowlkes  and  Associate 
Dean  Paul  Ebernian.  the  Wiscon- 
sin Improvement  Program  of  the 
University  School  of  Education 
will  be  conducting  the  "experi- 
mental" laboratory.  At  least  six 
professors  will  use  the  laboratory 
during  the  initial  semester.  They 
will  prepare  integrated  lecture  and 
audio-visual  material  with  the  as- 
sistance of  Raymond  Hagen.  spe- 
cialist from  the  TelePrompTer 
Corporation. 

Can  .Automate  .All  Devices 

Using  any  or  all  of  the  equip- 
ment, lectures  may  be  taped  and 
played  back  to  students.  Slides, 
motion  pictures  and  kinescopes 
may  automatically  appear  before 
the  class  at  appropriate  times.  Al- 
though it  is  possible  that  the  ap- 
paratus could  entirely  replace  the 
professor  in  certain  classes,  the 
University  has  no  plans  calling  for 
such  use. 

The  human  professor  must  still 
choose  and  prepare  visual  and  au- 
dio material.  He  must  answer  stu- 
dent questions.  Most  important, 
he  must  prepare  the  lecture  and 
keep   it  up  to  date.   In  fact.   Dr. 


I 


Walter  Wittich,  professor  of  au 
dio-visual  education,  believes  tha 
professors  using  the  new  equip 
ment  will  spend  much  more,  no 
less,  time  preparing  a  course — a! 
to  produce  increased  efficiency  ii 
learning  outcomes. 

Tools  Cued  to  TelePrompTer 

When  a  teacher  utilizes  all 
equipment,  he  uses  the  tele' 
prompter,  an  endless  roll  contain^ 
ing  his  lecture  which  appears  ii 
front  of  him  but  which  is  no 
visible  to  students.  The  tele 
prompter  may  contain  '"cues 
which,  at  prearranged  times,  au 
tomatically  turn  on  one  or  all  v 
three  motion  picture  and  slid 
projectors,  a  tape  recorder  or  . 
television  projector. 

All  projectors  are  placed  be 
hind  the  screen,  except  the  T\ 
projector,  and  project  through  thi 
screen  to  eliminate  classroom  dis 
traction. 

For   More   Eflfective  Learninir 

What  are  the  purposes  and  ad 
vantages  of  creating  such  a  class, 
room  laboratory?  ; 

Fowlkes.  director  of  the  V\is, 
consin  Improvement  Program,  ha' 
given  important  reasons.  "It  i 
possible  that  more  effective  lee 
tures  can  be  presented  because 
there  will  be  tightness  in  writin 
and  presenting  lectures  in  the  l.ib. 
oratory,"  he  said.  He  also  pointei 
out  that  use  of  multiple  vi-.u<i 
aids,  in  the  form  of  the  thre 
screens  and  the  television  screen 
will  possibly  mean  more  rapii 
and  efficient  learning. 

"What  we  are  attempting."  saiil 
Eberman.  "is  to  make  lectures  h 
large  groups  as  effective  as  pos 
sible  and  to  explore  a  variety  o 
uses  for  audio-visual  equipmen; 
in  the  classroom."  He  a  1  s  i. 
pointed  out  that  use  of  this  equip' 
ment  can  involve  a  type  of  teani 
teaching  because  several  profes 
sors  can  share  their  competencie 
in  a  single  course  through  thi 
medium. 

"Not  For  -All  Teaching" 

But  he  also  emphasized  that  thi 
equipment  cannot  be  used  in  al 
kinds  of  teaching.  "It  will  be  usei. 
only  where  the  material  may  h 
adapted  to  a  formal.  well-planne< 
lecture  program." 

Prof.  Michael  Petrovich.  whi, 
(cont'd   on    facing    page  , 
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300D  CITIZENSHIP,  TRADE  ABROAD  ARE  WORTHY  GOALS 

t ^ ___„ ___^__ 

( 

Red  Cross  Dedicates  Its   164th   Picture 
to  Ser\ices  of  Two  Million  Volunteers 


Latest    Film    >larks    :lfth    Year   for   Produ^'er   William   Cianz 


Sponsor;     The     American     Red 
I    Cross 

(Title:    A    Little   Bit    More.    15 

!    min..    b  w.    produced    by    the 

William  J.  Ganz  Company. 

r;r  Both  on  the  stage  and  before 
the  cameras  Ralph  Bellamy  has 
achieved  real  satisfaction  in  his 
profession  by  going  beyond  the 
mechanics  of  the  acting  trade  to 
put  a  little  bit  more  of  himself 
into  every  part  he  plays. 
;  In  real  life.  too.  Mr.  Bellamy 
I  Idoes  a  little  bit  more.  For  instance. 


On  the  set  (I  lo  r):  Roy  Johnson. 
Pub.  Info.  Director,  Red  Cross: 
.Acior  Ralph  Bellamy:  Warren 
Murray,  film's  director:  and  Jidian 
Tonnsend,   on   camera. 

las  a  Red  Cross  volunteer  he  ap- 
'pears  as  guide  and  narrator  to 
this  new  film  which  tells  of  volun- 
teer work  in  a  typical  community 
— Mr.  Bellamy's  home  town,  as  it 
happens. 

Volunteer  Tradition  Strong 
The  film  shows  a  tradition  that 
has  always  been  strong  in  Ameri- 
can life — the  volunteer  .  .  .  fire- 
men, nurses,  workers  on  civic 
committees,  in  hospitals  and 

LMVERSITY  CLASSROOM: 
(cont'd  from  facing  page) 
teaches  Russian  history,  is  one  of 
the  first  to  use  the  lab.  and  pro- 
vides a  case  in  point  on  the  appli- 
cation of  the  audio-visual  aids; 

"During  a  lecture  on  Napo- 
leon's invasion  of  Russia,  for  ex- 
ample, we  can  show  a  famous 
painting  of  the  battle  of  Borodino 
on  the  large  screen,  project  a  dia- 
gram of  the  battle  formations  and 
a  map  of  battle  plans  on  the  two 
small  screens,  and  play  Tschai- 
kovsky's  1812  Overture  for  back- 
ground music."  S' 


Bowling  for  Overseas  Markets 

>'ew    llruii**n-iek    liileriia(i»iliil    I'olor   Film    ij*   "\V«rdlesf<" 
as    Pielure.s    and    .>lu«*i<*    ^ipark    Viewer    Interest    in    Sport 


Producer  Bill  Ganz  (left)  with 
Roy  Johnson:  director  Murray: 
and  film's  slur.  Ralph  Bellamy. 

countless  other  activities.  We'd  be 
hard  put  to  do  without  them. 

Let's  take  Amy  Jenkins,  a 
housewife  in  this  film  who  drives 
for  the  Red  Cross  two  days  a 
week;  or  Debbie  Carter,  a  young 
student  who  takes  care  of  children 
for  people  in  emergency  situations. 
Dozens  of  people  in  the  town  do 
so  much  for  their  neighbors  as 
Red  Cross  volunteers — teach  first 
aid,  home  baby  care,  serve  on  dis- 
aster committees,  or  work  in  hos- 
pitals as  Gray  Ladies.  In  fact,  out 
of  155  Red  Cross  workers,  only 
one  is  a  career  staff  employee,  all 
the  others  are  volunteers — part  of 
two  million  Red  Cross  volunteers 
across  the  nation. 

Bellamy  sums  it  up:  "The  story 
of  volunteers  and  their  work  is 
never  ending,  for  it's  a  chronicle 
of  our  consciences,  our  communi- 
ties and  our  country.  How  it  con- 
tinues, how  well  it  succeeds,  is  up 
to  you  and  me." 

A  Proud  Record  of  .Service 

A  Little  Bit  More  is  the  1 64th 
picture  made  for  the  American 
Red  Cross  by  Bill  Ganz.  head  of 
the  William  J.  Ganz  Company. 
The  association  of  the  Red  Cross 
with  the  production  firm  goes 
back  34  years. 

The  film  was  made  possible  by 
a  grant  from  the  Becton.  Dickin- 
son Foundation  for  the  Advance- 
ment of  Scientific  Knowledge.  The 
Becton.  Dickinson  Company 
makes  thermometers,  syringes, 
needles  and  other  medical  prod- 
ucts; the  film  is  completely  non- 
commercial.  Distribution  is 
through  local  chapters  of  the 
American  Red  Cross.  & 


'T^  ENPIN  Bowling  is  one  Ameri- 
-^  can  sports-pastime  that  seems 
destined  to  become  as  widely  pop- 
ular in  lands  abroad  (where  its 
early  ancestors  derived)  as  it  is 
with  young  and  old  in  North 
America.  Helping  to  carry  the 
spirit  of  the  sport  to  audiences 
overseas  is  a  remarkable  new 
"wordless"  motion  picture  which 
uses  its  color  images  and  music 
background  to  "speak"  a  univer- 
sal language. 

The  new  11 -minute  short  sub- 
ject, produced  by  Fred  A.  Niles 
Productions,  Inc.,  for  Brunswick 
International,  hasn't  a  single  word 
of  dialogue  or  narration  but  it 
captures  the  essence  of  the  game 
and  emotions  of  the  players  with 
rare  skill. 

Showing  in  Theatres,  on  Television 

Action  hits  the  screen  fast  in 
this  untitled  short  which  is  des- 
tined to  play  in  movie  theatres 
and  on  overseas  television  sta- 
tions. Directed  by  Niles"  Gordon 
Weisenborn.  whose  wife  Selma 
did  the  shooting  script,  the  Bruns- 
wick film  gets  momentum  from 
the  camera  work  of  Andy  Cos- 
tikyan  and  the  sharp  editing  of 
Frank  Romolo.  Kent  Lane  was 
executive  producer  for  the  Niles' 
studio. 

An  original  music  score  utiliz- 


ing a  jazz  motif  that  catches  the 
tempo  of  the  alleys  and  has  a 
strong  "international"  beat  is  the 
work  of  talented  Sid  Siegel. 
Brunswick  International's  presi- 
dent, Myron  O.  Karlin.  notes  the 
"decision  to  focus  in  the  realm  of 
pictures  and  music  has  resulted  in 
not  only  successfully  bridging 
language  barriers  but  has  achieved 
an  artistic  success  as  well." 

Most  sequences  were  filmed  in 
a  Grand  Haven,  Michigan,  bowl- 
ing establishment,  concentrating 
on  the  significance  of  the  game  to 
all  ages  who  frequent  these  mod- 
ern centers — a  place  of  wonder 
for  children,  sport  for  the  teen- 
ager, a  date  rendezvous  for 
youths,  exercise,  fun  and  rugged 
competition  for  adults — recrea- 
tion for  all. 

.\lso  Has  Second,   Longer  Film 

Prospective  investors  in  bowl- 
ing equipment  abroad  will  see  a 
second  and  entirely  different, 
longer  picture,  also  produced  by 
Niles  for  this  sponsor.  Presenting 
in  detail  the  many  Brunswick 
services  and  equipment,  this  film 
has  the  narrative  track  it  needs  to 
explain  important  points  to  build- 
ers and  owners  of  bowling  centers 
abroad.  The  same  staff  super- 
vised and  handled  all  production 
detail  for  both  films.  ^ 


Scenes  above  and  below  typify  "wordless"  but  compelling  visual  action 

that  has  universal  appeal  in   Brunswick  International's  short  subject. 
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Dial  Shows  Teens  the  Way  to  ''Good  Looks" 

Brinlhl    Xow   Kuflhprland   Filiii   »n   iirtittminti    Itf'|ilii4'«'s    W'iilcly-.Shown    "I'Ican    l.o4ik'* 


TIPS  FOR  Teenagers  on  general  cleanli- 
ness, the  how's  and  when"s  of  bathing, 
and  care  of  hands,  hair  and  complexion  are 
pointed  out  in  a  new  color  film  produced  by 
John  Sutherland  Productions  for  Dial  Re- 
search Laboratories.  Armour  &  Company. 

Good  Looks  is  a  20-minute.  16mm  sound 
presentation  on  personal  care  and  good  groom- 
ing for  the  twelve-to-twenty  set.  This  is  Dial's 
second  film  on  grooming;  The  Clean  Look, 
produced  in  1950.  was  recently  withdrawn 
from  circulation  after  widespread  and  con- 
tinuous  use   in   junior   high   and   high   school 


home  economics,  health  and  hygiene,  speech 
and  physical  education  classes. 

Special  pointers  for  the  girls  include  do's 
and  don'ts  on  the  proper  use  of  make-up;  and 
for  both  boys  and  girls,  suggestions  on  clothes 
and  manners — all  a  part  of  good  grooming. 

A  teacher's  manual  and  student  booklets — 
illustrated  and  reproduced  in  color — are  avail- 
able for  use  with  Good  Looks.  The  film  is 
being  distributed  without  charge  to  junior 
high  and  high  schools  and  other  youth  groups 
through  Association  Films  and  Modern  Talk- 
ing Picture  Service,  Inc..  nationwide.  ^ 


mi  ^ 
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Teen-agers   are    advised:    "he   sure   you   rinse 
thoroughly,  get  all  soap  off  your  skin  .  .  ." 


"A  lipstick  brush  gives  a  well-defined  line  and 
helps  to  stop  lipstick  smearing  .  .  ." 


".  .  .  bo)s  don't  care  much  either  jor  girls  who 
overdress  or  overload  with  jewelry  .  .  ." 


An  Appetizing  View  of  Seasoning's  Role  in  Cookery 

HoDNpM'ivrs,    Ilomp    Ko    Groups    Learn    .\boul    Spices    and    Herbs   (rom    R.   T.    Freneh 


Sponsor:  R.  T.  French  Company 

Title:  The  Kitchen  Keyboard,  20  min.,  color, 
produced  by  On  Film.  Inc. 

•k  Since  seasoning  is  a  personal  art  there  is  no 
hard  and  fast  rule  for  cooking  with  spices  and 
herbs.  The  only  rule  is  to  make  your  own — 
experiment,  and  see  how  the  dish  comes  out. 

This  is  the  theme  of  The  Kitchen  Keyboard. 
a  new  film  which  offers  easy  guides  for  the  use 
of  seasonings  in  everyday  dishes  as  well  as 
in  foreign  foods.  It  is  said  to  be  the  first  such 
film  produced  by  a  spice  marketer. 

The   film   highlights   the   exotic   past   when 
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spices  were  worth  their  weight  in  gold,  taking 
its  audience  back  to  when  kings  valued  spices 
as  flavors,  preservatives,  healing  potions,  ran- 
soms, precious  gifts  and  money.  It  portrays 
the  confusion  of  many  women  when  they  are 
confronted  with  an  array  of  seasonings.  Then 
it  describes  how  three  different  types  of  house- 
wives use  spices  and  herbs  to  add  excitement 
to  their  cooking.  The  housewife  is  advised  to 
use  spices  and  herbs  daringly  but  sparingly, 
and  to  try  out  new  combinations  of  spices  and 
herbs  for  unlimited  variety. 

The  Kitchen  Keyboard  is  available  on  free 
loan  from  Modern  Talking  Picture  Service.  9' 


"The   idea  is  to  gel  rid  of  as  many  of  these 
bacteria  as  possible."  notes  the  narrator. 


Looie  Lawlers  had  seven  single  daughters 
would  they  remain,  not  change  iheir  name:' 

I 

Jantzen  Suits  Seven  Sisters! 

'      Lighl-Ilearted  Tale  of  "I.ooie  Lawlers"! 
Is    Lalest    in    Effeelive    llelail    Program- 

Sponsor:  Jantzen,  Inc.  ' 

Title;  Looie  Lawters  and  His  Seven  Daugl\ 
ters,  6  min.,  color.  Pelican  Films,  Inc.        j 

:r  Looie  Lawters'  seven  daughters  were   (1 
Shirley  (flute  music),  with  the  too-wide  hip 
(2)  Carmen  (Latin  music),  with  the  too-sho 
legs;  (3)  Tillie  (brass  music),  too  angular  an 
tall;    (4)    Evvy   (hot  jazz  music),  er  .  .  .  to 
heavy;  (5)  Thelma  (slow  symphonic  music 
with  a  thick-set  waist;  (6)  Bertha  (deep  cell? 
music),  too  plump  all  over;  and  (7)  Tiny  Tin! 
(violin   music),   in  the   know,   already  has 
Jantzen.  and  a  beau. 

If  we  mention  their  defects  it  is  not  to  sa 
the  Lawters  girls  are  unattractive.  Not  at  all-] 
what  they  have  needed  is  just  the  great  dij 
ference  that  a  right-style  Jantzen  can  mak* 
For  now.  they're  the  belles  of  the  beach- 
after  Myrtle,  the  brilliant  salesgirl,  had  don 
her  job  well,  with  a  knowledge  of  figures  an 
Jantzens  to  sell.  She  fitted  them  in  Jantzer- 
that  play  up  their  smiles  and  personalities,  an 
disguise  their  figure  liabilities. 

Looie  Lawters  is  another  in  a  series  ( 
clever,  effective  Jantzen  training  films  planne 
for  retail  sales  people  by  Hockaday  Associate 
a  New  York  advertising  agency  with  kee 
knowledge  of  the  potentialities  of  film  and  • 
proven  capacity  for  getting  a  lot  out  of  eac 
film  project. 

This   picture,   composed   of   rhymed   n;irr; 
tion,  very  informal  art  and  animation,  has 
sprightly  tuneful  air  sure  to  pep  up  many  hur 
dreds  of  training  sessions.  5i 

Willi  iheir  Janlzens  each  a  perfect  fit.  il  wo 
obvious  to  all  they'd  made  a  great  hit. 


BUSINESS     SCREEN     MAGAZINli 


Film   Takes   GM's   Motorama  Into  Theatres 

I    Imaginative    and    Entertaining    Fantasy    Brings   "A   Touch   of   Magir"    to   Millions 


ponsor;  General  Motors  Corporation. 

"itle:    a    Touch  oj  Magic.    10  min..  color, 
produced  by  MPO  Productions,  Inc. 

I  k'  General  Motors'  Motorama — the  big  an- 
lual  auto  show  of  GM  cars — travels  to  New 
'ork.   Los   Angeles   and   San  Francisco.   But 

M  needs  to  reach  many  more  millions  of 
onsumers. 

The  solution  this  year,  as  in  several  years 
fast,  was  a  big  film  in  Cinemascope,  A  Touch 
<f  Magic,  which  is  now  playing  to  theatre  au- 
liences  all  over  the  country. 

As  the  problem  was  presented  to  MPO 
iiroducer-director  Victor  Solow.  and  writer 
oseph  March,  the  film  could  not  be  simply  a 
ecording  of  the  show.  It  had  to  stand  on  its 
iwn  as  top-notch  theatre  entertainment,  with 

story  line  of  its  own.  and  the  presentation  of 
he  cars  had  to  be  so  thoroughly  integrated  in- 
0  the  entertainment  that  the  theatre  audiences 
vould  react  favorably  to  the  cars. 

StartlinR  Effects  Win  Audience  Interest 

The  concept,  as  realized  in  the  finished  film. 
^  a  fantasy,  utilizing  unusual  and  startling  ef- 
pcts.  Abrupt  changes  of  scene  and  discon- 
inuity  serve  to  heighten  the  mood.  And  the 
liood  itself  sweeps  the  viewer  into  the  theme 
M  the  magic  of  today.  The  point  is  made  that 
oday's  magic — as  embodied  by  the  GM  cars 
Ind  appliances — is  superior  to  the  nostalgic 
nagic  of  the  past,  and  gives  us  a  view  of  the 
nagic  of  the  future — GM's  Tech  Center,  of 


the   GM   cars,   of  the   GM  Dream   House  of 
Appliances. 

Filmed  almost  entirely  at  night — necessary 
to   avoid   the   crowds   at   the   Motorama — the 


"A   Touch  of  Magic"  on  the  screen. 

finished  film  is  an  exciting  example  of  a  crea- 
tive and  professional  approach  to  film-making. 
Imaginative — and  in  many  ways  daring — 
cinematography  and  direction,  combined  with 
exciting  choreography,  make  A  Touch  of 
Magic  a  work  of  considerable  beauty,  impact 
and  effective  sell. 

Showing  This  Spring  in  3,.500  Theatres 
The    film    is    now   being   shown    in    3,500 
movie  houses  and  drive-ins  during  the  spring 
months.  8" 


Coffee  Marketers  Bid  for  a  Better  Brew 

Three    Faseinaling    Short    Films   for   TV    .\iined  to  Improve  Art  of  Coffee  >laking 


I  sponsor:  Coffee  Brewing  Institute. 

'tiTLE:  The  Secret  of  Good  Coffee.  5  min.; 
I  The  Long  Cool  Summer.  5  min.;  This  Is 
I  Coffee.  15  min.;  b  w.  produced  by  Vision 
j   Associates. 

["  The  Coffee  Brewing  Institute,  the  projected 
mage  of  the  country's  leading  coffee  mar- 
:eters.  has  been  waging  "a  furious  battle"  for 
nany  years  against  the  pallid  brew  that  still 
'asses  for  coffee  in  many  homes.  CBI  says  the 
loniemaker  is  too  tight-fisted  with  her  coffee 
—over-extracts  to  get  all  she  can  from  each 
iny  ground. 

As  an  important  part  of  its  campaign  to 
jiromote  better  coffee  making  habits,  the  CBI 
5  distributing  three  short  films  to  TV  stations. 
The  three — on  hot  coffee,  on  iced  coffee,  and 
I  longer  film  which  wraps  up  the  subject  more 
horoughly — are  aimed  at  the  250  day- 
ime  "home"  shows  now  running  on  stations 
n  the  United  States  and  Canada.  The  shows. 
>ften  with  five  or  more  hours  a  week  to  pro- 


Coffee  Films  Win  Festival   Awards 

Blue  Ribbon  awards  at  the  recent  American 
'ilm  Festival  were  given  The  Long  Cool  Sum- 
ner and  This  Is  Coffee,  reviewed  above.       ^ 


gram,  are  hungry  for  good  non-commercial 
material.  Coffee,  with  no  brand  name  attached 
has  an  ideal  appeal. 

To  reach  these  stations.  Vision  Associates, 
distributor  as  well  as  producer,  sent  out  pos- 
ters for  each  of  the  films.  Coffee-colored,  and 
measuring  17  by  22  inches,  the  posters 
brought  a  very  quick  response.  (As  well  they 
might — all  have  been  cited  as  "outstanding" 
by  Art  Direction  Magazine,  and  named  as 
one  of  the  best  direct  mail  pieces  of  the  year 
by  the  Journal  of  Commercial  Art. )  In  five 
months'  time  over  a  hundred  stations  have 
played  the  films  and  some  have  played  re- 
peats. 

The  CBI  pictures  take  a  prosaic  subject — 
just  cups  of  coffee — and  by  moving  the  cam- 
era way  in  (the  widest  angled  shot  only  covers 
three  feet  square),  laying  out  some  handsome, 
sparkling  tableware  and  coffee-makers,  and 
putting  on  a  fine,  jazzy  sound  track,  they 
make  coffee-making  into  quite  a  fascinating 
pastime. 

The  three  tabletop  coffee  spectaculars  were 
written  and  directed  by  Lee  Bobker.  Seymour 
Weissman  was  art  director.  Following  TV  dis- 
tribution, plans  are  now  being  made  to  offer 
the  films  to  home  economics  classes  in  high 
schools.  B- 
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FILMS'    USEFUL   ROLE   IN    INTERNATIONAL    RELATIONS   AND    IN    EDUCATIOl 


Focus  on  MIT  I'lcsutcm  Julius  A.  Siniitoii  .  .  . 

MIT  Dedicates  to  Learning 

A  (■ro:if  ^4*h<»oi  KiilorK  Sofoiid  I'l^nlurv 
Wilh    llciu-wol    Hi'ilif.-ilioii    lo    ■.<>iMli'rshi|> 

Sponsor:    Massachusetts    Institute    of    Tech- 
nology. 

Title:   To  Greater  Sirengih,  25  min.,  color. 
produced  by  United  States  Productions. 

■*:  MIT's  second  century  is  just  beginning. 
With  the  fortunate  opportunity  it  has  had  to 
attain  a  position  of  leadership  recognized  all 
over  the  world,  the  Institute  must  now  prepare 
to  continue  to  undertake  the  responsibilities  of 
leadership  in  the  next  hundred  years  under 
conditions  of  special  urgency  in  these  chal- 
lenging times  for  men  of  science. 

To  Greater  Slreni;ih  is  a  new  film  document 
of  this  dedication.  Moving  into  the  classrooms, 
labs  and  bull  sessions,  the  film  gives  a  particu- 
larly live  and  convincing  demonstration  of  the 
character  of  MIT.  To  be  seen  in  the  film  are 
such  examples  of  the  MIT  way  as  these  out- 
standing teachers:  Professors  Hans  Mueller. 
Carvel  Collins.  Otto  Carl  Koppen.  Alexander 
Rich.  Harold  Eugene  Edgerton  and  Sanborn 
Conner  Brown. 

What  do  the  students  have  to  say? 

.  .  .  "The  guy  whose  ambition  is  to  escape  as 
much  work  as  possible  will  probably  conclude 
that  Tech  is  hell.'  But  I  guess  that  a  student 
who  comes  here  to  learn  will  develop  an  ap- 
proach to  thinas  that  will  stand  by  him  all  his 
life." 

.  .  .  "I've  seen  some  of  these  people  when 
they  first  get  here,  seen  them  with  their  book 
open  just  underlining  the  passages  so  they  can 
go  and  regurgitate  it  for  a  quiz.  But  if  you 
just  memorize  this  stuff  here,  you  don't  pass 
your  quiz.  Most  of  the  tests  are  open-book 
tests  anyway.  You  can  carry  an  armload  of 
books.  It  doesn't  do  any  good  to  memorize. 
You've  got  to  know  it.  You've  got  to  know 
the  procedures." 

To  Greater  Slreuf-th  will  be  used  during  the  | 
next  few  years  to  stir  the  hearts  and  open  the  [ 
minds  of  MIT  alutnni.  It  can  hardly  fail.      1^ 

Dean  Howard  Johnson  faces  camera. 


The  Common  Heritage  of  Japan  and  America 

"One    lluiiflriMl    l'«>jirs"    l*i4'lur«'N    Tuu    Vawll y-Diffi^ri^iit    l.jiiifl^    Willi    .Miii'li    in    I'o 

Sponsok:    United  States  Information  Agency. 

Title:    One   Hundred    Years.   27   min,.   b/w. 
produced  by  Owen  Murphy  Productions. 

A  hundred  years  ago  three  ambassadors  of 
Japan  visited  the  United  States — the  first  time 
in  several  centuries  that  Japan  had  had  any 
relations  with  a  major  western  power.  One  of 
these  men — Noumosa  Muragaki.  kept  a  diary 
that  has  recently  been  printed  in  the  United 
States  and  in  Japan. 

With  this  diary  and  sketches  made  at  the 
time  as  background  material,  the  U.S. I. A.  is 
releasing  the  new  film.  One  Hundred  Years. 
this  year,  to  audiences  in  Japan. 

Muragaki's  notes  tell  of  his  reception  by  the 
people  of  San  Francisco  and  Washington;  and 


Honored  Nisei  in  the  film  include  the  fame, 
California  cancer  specialist,  Dr.  Kinoshita. 


Japan's  culinary  art  is  appreciated  by  many 
Americans  who  enjoy  these  unusual  dishes  in 
a  growing  number  of  fine  restaurants. 

of  being  entertained  by  President  Buchanan: 
"It  seemed  to  be  one  of  those  strange  customs 
of  a  foreign  country,  to  receive  foreign  am- 
bassadors without  ceremony  or  formality  but 
in  a  most  friendly  manner,  as  if  they  were  old 
acquaintances." 

Two  old  friends,  one  Japanese  and  one 
American,  upon  whose  conversation  the  film 
is  pegged,  comment  on  the  great  changes  of  a 
hundred  years  and  on  the  increasing  infiuence 
of  American  customs  on  the  Japanese  today: 
the  popularity  of  baseball.  American  music, 
movies.  American  style  clothing  and  .social 
customs. 

But  there  are  also  Japanese  influences  in 
the  United  States,  although  not  as  much,  and 
not  everywhere.  There  are,  of  course,  many 
popular  Japanese   products:    radios,   cameras. 


toys — and  Japanese  restaurants  are  becomin 
more  popular. 

The  film  goes  on  to  show  Japanese  aui 
diences  that  Americans  have  applauded  sue 
artists  as  the  Kabuki  group;  they  enjoy  Japa 
nese  gardens  and  architecture — such  as  thi 
Motel  on  the  Mountain  in  Suffern,  N.  Y..  dej 
signed  by  Yoshimura. 

There  has  been  great  American  interest  i 
the  Japanese  art  of  flower  arranging.  Larg 
museums  regularly  feature  the  work  of  Japa 
nese  artists. 

"The  idea  of  blending  and  integrating  inj 
door  and  outdoor  living,  with  all  that  it  im; 
plies  .  .  .  the  deep  feeling  for  nature  .  .  .  th 
quiet  leisurely  enjoyment  of  simple  pleasure] 
.  .  .  These  have  been  a  carefully  cultivate<( 
way  of  life  in  Japan  for  centuries.  The  fac  ' 
that  Americans  have  also  come  to  adopt  thes 
concepts  shows  a  surprising  similarity  in  th 
basic  values  of  the  two  peoples. 

"However,  perhaps  one  of  the  greatest  con 
tributions  that  Japan  has  made  to  the  Unile^ 
States  is  her  own  people  .  .  .  Over  the  pa^ 
hundred  years  thousands  of  Japanese  hav 
come  to  the  country  to  work  and  becom' 
citizens.  Since  these  people  brought  their  cul'  - 
tural  heritage  with  them,  they  gave  th 
American  people  an  opportunity  to  get  ac 
quainted  with  the  ancient  Japanese  custom' 
and  values." 

The  film  shows  such  honored  Nisei  as  Di 
Kinoshita,  Los  Angeles  cancer  specialist;  Con 
gressman  Inouye;  the  young  dress  designei 
Reiko,  and  Nancy  Unieki,  the  actress. 

One  Hundred  Years,  is  part  of  the  U.  S.  In 
formation  Agency's  continuing  film  progran] 
for  overseas  distribution.  |; 


Answers  to  Young  People  on  Preparing  for  College 

Collpgo    Hoard    IMclur)-    llrill|<i-<i    Thai     llitf  Sipp   llotwrcn   lliiili  .Si-hool  and  4'ull<>f!i- 


The  College  Entrance  Examination 


Sponsor: 
Board. 

Title:  Cullene  Counsel  and  Advice.  30  min., 
b  w.  produced  by  Audio  Productions. 

it  The  United  States  is  fortunate  in  hasinu  de- 


veloped a  highly  diversified  system  of  som 
2,000  public  and  private  colleges  and  univer 
sities.  With  a  regularly  increasing  demand  to 
admissions,  the  questions  of  how  to  prepar 
for,  .select  and  enter  college  have  become  nior 
and  more  important.  Half  of  the  graduates  n 
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"I" 


le  country's  25,000  high  schools  now  go  on 

I  college. 

I  Views  of  Five  Experts  Presented 

'To   help   give   college-bound    students   and 

Ipir  parents  information  on  the  decision  and 

[ocesses    involved    in   making   the    transition 

m  high  school  to  college,  the  College  En- 

nce  Examination  Board  has  brought  to- 
Ither  in  this  film  five  experts  in  the  field  of 
illege  admission  and  student  counseling, 
ney  are;  John  K.  Steinbaugh.  Director  of 
Amissions.  University  of  Southern  California; 
iiarles  Sanford,  Dean  of  Admissions  and 
pcords.  University  of  Illinois;  Ann  Splitstone, 
irector  of  Admissions.  Hollins  College; 
ifiver  Melchior,  Principal,  Scarsdale  (N.Y. ) 
igh  School;  and  Wilbur  Bender,  Dean  of  Ad- 
lissions  and  Financial  Aids,  Harvard  College. 
!  Moderating  this  panel  of  experts  is  John  K. 
;.  McCaffery.  well-known  television  news- 
ister. 
'  Here  are  some  of  the  points  made  by  the 

nel  in  discussing  college  entrance  considera- 

ins: 
not  everyone  can,  or  should  go  to  college, 

t  it  is  in  the  national  interest  that  everyone 
^o  has  the  ability,  preparation  and  desire 
lould  go  on  to  college. 

.  the   decision   to  go   to   college   should  be 

ade  preferably  by  the  student  and  his  par- 
its.   Students  without  parental  support  have 

fficult   times  coping  with  college   situations, 

ough  it  can  be  done  if  the  desire  is  great 
tiough.  On  the  other  hand,  students  in  col- 

ge  only  to  please  their  parents  most  often  do 

It  have  the  motivation  to  succeed. 

Advise  Early  Decision  on  Program 

,  the  college  decision  should  be  made  early 
-in  the  seventh  or  eighth  grade.  If  a  student 
lould  choose  engineering,  for  example,  he 
ust  plan  early  to  get  enough  mathematics. 
;  .  the  national  testing  programs  serve  the  im- 
3rtant  function  of  providing  two  different 
nds  of  competitive  scores — ability  and 
.hievement — based  on  national  measure- 
ients. 

i  .  the  panel  saw  the  junior,  or  community 
ivo-year  colleges  as  filling  an  increasingly  sig- 
ificant  role  in  advanced  education. 

students  should  not  broadcast  15  applica- 
ons  hither  and  yon  hoping  for  an  acceptance, 
ut  bhould  carefully  plan  to  include  one  first 
loice — that  might  be  difficult — and  another 
a  college  almost  certain  to  accept  him.  and 
p  more  than  two  others. 

students  should  force  themselves  to  work 
full  capacity,  irrespective  of  ability — thus 
iquiring  good  habits  of  work,  study  and  self- 
iscipline. 

.  English — the  ability  to  read  and  write — 
still  the  most  important  single  skill  a  college 
:udent  needs,  regardless  of  his  major  study. 
colleges  should  not  try  to  prescribe  rigid 
les  of  study  in  high  schools — should  make 
[exible  allowances  for  experimental  schools 
ind  courses,  and  for  regional  differences. 
:. .  students  are  urged  not  to  panic  at  the 
roblem  of  college  admission.  The  situation 
as  been  much  overstated. 
College  Counsel  and  Advice  is  being  dis- 
ibuted  to  school  and  PTA  groups  by  the 
College  Entrance  Examination  Board.  R* 
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MISSILE  TOLERANCES,  COMPLEXITIES    REQUIRE   NEW   ELITE   OF   WORKERS 

Industry's  Big  Challenge:  Total  Reliability 

In  Missiles  or  Anv  .loii.  Today's  Woriii-rs  3Iiis(  B«'  "Lofiii'd  On" 


AUTOMATION,   as   we   hear   often   enough, 
has   moved   in   and  taken  over.   But   it 
hasn't   completely    replaced   the   human 
factor — which   can   be   a   vulnerable   point   in 
production.   For  without  the  accuracy  of  re- 
liable human  workers,  the  system  breaks  down. 

Just  what  is  this  ""Reliability"  we're  hearing 
so  much  about,  apart  from  being  industry's 
current  Hot  Topic? 

According  to  the  lead  character  in  Par- 
thenon Pictures'  new  motion  picture  Locked 
On,  for  Convair-Astronautics  employees.  '"Re- 
liability is  where  everything  works  perfect 
every  time  you  hit  the  switch."  A  little  later  he 
refines  his  definition  into.  "If  at  first  you  don't 
succeed,  cut  your  throat." 

$2.00  Valve  Can  Fault  a  Missile 

Both  definitions  are  accurate.  And  they 
have  to  be.  or  a  ten  million  dollar  Atlas  Mis- 
sile burns  on  the  pad  because  of  a  failure  of  a 
two-dollar  valve.  Or  at  the  other  end  of  the 
scale,  an  electric  razor  comes  back  to  the  fac- 
tory because  of  a  forgotten  pin. 

But  despite  the  fantastic  precision  and  com- 
plexity of  some  of  our  new  gadgets,  if  every 
part  is  wisely  designed,  and  every  individual 
does  his  job  right,  the  bird  will  fly  every  time. 
and  the  razor  will  buzz  every  morning.  Thai 
is  what  is  meant  by  this  new  thing  in  Ameri- 
can industry,  the  Total  Reliability  Concept  (of 
which  quality  control  is  only  one  phase). 

But  it  is  one  thing  to  discuss  the  Relia- 
bility Concept  in  cigar-scented  management 
seminars,  and  quite  another  thing  to  get  it 
understood  out  on  the  factory  floor,  let  alone 
accepted  by  the  hourly-wage  men  and  women 
who  have  become  blase  and  immune  to  the 
cartooned  slogans  and  placarded  exhortations 
which  clutter  up  the  bulletin  boards  along 
with  the  notices  of  union  dues  and  the  bowl- 
ing team  schedules. 

Vet,  the  acceptance  of  the  Reliability  rou- 
tine by  the  factory  worker,  and  the  personal 
upgrading  which  the  concept  requires  of  him, 
comes  close  to  actual  national  and  world  sur- 
vival. Everv  time  one  of  our  missiles  fails,  the 


Joel's  "a  yesterday  guy  in  a  tomorrow  joh" 


odds  on  that  pari-mutual  machine  in  Moscow- 
change,  and  the  tragic  day  comes  closer  when 
Khrushchev  may  decide  that  he  can  knock  out 
America  before  our  missiles  can  get  their 
nuclear  warheads  on  the  way  to  his  cities. 

When  one  of  our  missiles  fails,  there  is  a 
human  error  in  back  of  the  failure — a  lapse  in 
Reliability.  And  that  is  the  job  staked  out  for 
the  film  Locked  On  .  .  .  to  key  the  Relia- 
bility Program  for  Convair-Astronautics  in 
the  Atlas  factories  and  on  the  launching  pads. 
As  is  necessary  in  seeking  to  effect  a  deep 
attitude  change.  Locked  On  probes  for  com- 
mon-denominator identification,  and  uses  a 
strong  emotional  approach.  But  the  emotion 
serves  as  a  vehicle  for  solid,  logical  demon- 
strations, so  that  the  evangelical  conversion 
which  we  hope  to  get  as  the  film  is  viewed  has 
foundation  on  which  to  build  a  permanent  at- 
titude change. 

In  Joel  Mondeaux.  who  sees  himself  as  "a 
yesterday  guy  in  a  tomorrow  job.  and  1  don't 
know  what  the  hell  to  do  about  it,""  every  fac- 
tory man  who  secretly  fears  himself  outpaced 
by  the  onrush  of  new  practices  and  new 
standards  will  identify  himself.  And  in  one  of 
the  actual  case  histories  photographed  at  San 
Diego.  Sycamore  Canyon  Test  Stands,  and  at 
Cape  Canaveral,  he  will  see  a  situation  which 
comes  close  to  his  own  job. 

Film  Available  to  Other  Industry 
In  the  final  success  of  Joel  Mondeaux, 
which  is  achieved  by  a  simple  character  change 
expressed  in  the  picture's  title,  he  will  see  him- 
self receiving  the  reward  of  being  classed  as 
one  of  the  new  elite,  one  of  the  plus-people, 
who  can  "cut  it"  under  the  tough  conditions 
of  the  new  industrial  age. 

Locked  On  is  almost  an  hour  long;  this  is 
deliberate,  to  impress  upon  the  factory  view- 
ers that  the  subject  is  far  more  than  ordinarily 
important. 

For  other  industries  faced  with  similar  prob- 
lems, prints  of  the  film  are  available  at  $250 
cost  through  Parthenon  Pictures,  2625  Temple 
St.,  Hollywood  26.  Calif.  1' 


until  he  learns  the  meaning  of  "Locked  On" 


CURRENT  &   OUTSTANDING   SALES   PROMOTION  AND  TEACHING  PROGRAMS 

Budd  Takes  Automotive  Engineers  on  Trip  to  Utopia 

Autu   .>lrii   al    ronvenlioil    Knjov   Visual   Visil    lo  ««mpanvN  ><■»    llodv-Trsliiitf  l.ab 


Sponsor:  The  Budd  Company. 
Title:  A  Trip  to  Utopia.  14  niin..  color,  pro- 
duced by  Unitilms.  Inc. 
■k  Budd's  Automotive  Division  ordered  this 
new  film  to  be  the  centerpiece  of  the  Division's 
beautiful  exhibit  at  the  Society  of  Automotive 
Engineer's  convention  in  Detroit,  last  January. 
Right  in  the  heart  of  the  exhibition  Budd 
had  a  nice  little  21 -seat  theatre  with  easy 
chairs  (and  foot  vibrators!)  that  played  to 
capacity  for  the  whole  week's  duration  of  the 
convention. 

Show  a  Second  Film,  Plu.s  a  Slidefilm 
A  Trip  to  Utopia,  though  a  feature  per- 
former, was  not  Budd's  only  audio-visual 
gambit.  Another  short  film  was  displayed  con- 
tinuously by  rear  projection  in  the  "Testing 
Labs"  section  of  the  exhibit,  and  a  slidefilm 
was  projected  continuously  in  the  "Wheels" 
section. 

"Utopia"  might  be  a  lush  tropical  island  of 
sun-warmed    indolence    and    darkly-beautiful 

Budd's  body-testing  lab  oi]ers  aiilomotive  de- 
signers and  engineers  "A  Trip  to  Utopia." 


girls  to  some  guys,  the  film  says,  but  not 
everyone's  Utopia  is  the  same.  Take  an  auto- 
motive stylist — "For  me  it's  not  the  South 
Seas.  That's  Escapia.  No,  in  my  Utopia  I'd 
strive  only  for  pizazz  and  I'd  see  every  spook  I 
designed  built.  There  wouldn't  be  a  gorpy  line 
anywhere — they'd  all  be  ipsipipsi.  And  any- 
body on  my  team  who  came  up  with  spaghetti 
or  stinkle  would  be  shot.  They're  all  up  here 
(tapping  forehead) — and  if  I  could  get  'em  in 
production,  that  would  be  my  Utopia." 

The  engineer's  perfection  might  be  a  solar 
engine;  the  production  man  might  choose  a 
line  without  bugs — just  make  the  components 
and  let  folks  assemble  their  own  cars.  But  the 
man  at  the  top  sees  no  Utopia  anywhere.  To 
satisfy  today's  market  he  must  make  more 
styles,  more  sizes,  more  engines,  different 
weights  and  prices  than  ever  before.  Quality 
has  to  be  higher — costs  lower.  A  nightmare. 
Company's  Lab  Has  Real  A  Utopian  Plan 

So,  in  steps  Budd  with  a  real  Autopian 
plan.  Budd.  the  fine  old  outfit  that  pioneered 
the  disc  wheel,  the  all-steel  body,  the  produc- 
tion application  of  the  unitized  body.  Here  is 
Budd's  latest:  one  of  the  country's  largest 
labs  for  body  testing.  This  research  shop  has 
come  up  with  new  ways  to  control  the  quality 
of  brake  drums,  new  breakthroughs  in  unitized 
automotive  body  construction,  and  many  other 
advances. 

Budd's  pitch:  when  you  have  a  red  hot 
fender  job  and  need  extra  facilities — Budd  can 
do  it.  Short  runs,  quick  die  changes,  literally 
the  backstop  of  the  industry. 

Budd  will  use  the  film  as  a  general  sales  pro- 
motion tool — part  of  an  increasingly  diverse 
and  eft'ective  audio-visual  program  instituted 
by  Budd  management  during  the  past  year.   S" 


Sponsor:    National    Board    of    Fire    Under- 
writers. 

Title:    The  Science  of  Fire.  20  min.,  color, 
produced  by  MPO  Productions. 

•k  Where  does  the  flame  go  when  you  blow  a 
candle  out?  What  happens  when  you  spray 
water  on  a  fire? 

The  answers  to  such  basic  questions  as  these 
are  contained  in  a  new  teaching  film.  The 
Science  of  Fire,  which  is  being  olTered  prin- 
cipally to  science  classes  in  high  schools  and 
colleges,  and  to  the  general  public  as  well. 

The  premise  of  the  film  is  that  the  chemical 
and  physical  characteristics  of  the  big  subject 
of  fire  can  be  convincingly  demonstrated  by 
narrowing  it  all  down  to  an  intense  look  at  the 
common  candle.  In  fact,  the  film  is  actually 
based  on  a  book  by  the  British  scientist 
Michael  Faraday,  Lectures  on  the  Chemical 
History  of  a  Candle  (1861), 

MPO's   producer-director  Lloyd   Ritter   set 


Fire's  Chemistry.  Physics  Are  Made   Vivid  and  Clear 

"The    Science   of    Fire"    Produred    bv    .MPO    for   National   Board   of   Fire   I'nderwrilers 


out  with  a  prime  object  of  making  teaching 
aspects  of  the  film  very  clear.  It  is  not  loaded 
with  technical  terms  or  difficult  concepts.  Sec- 
ondly, he  has  made  a  very  beautiful  film.  Most 
of  the  scenes  are  in  tight  close-up,  many  are 
made  using  a  high-speed  camera. 

For  instance,  in  answer  to  the  question, 
"Where  does  the  flame  go  when  you  blow  a 
candle  out?" — the  5.000-frames-per-second 
camera  shows  that  it  just  moves  slowly  off  the 
candlewick  and  gradually  gets  smaller  until  it 
disappears.  The  liame  has  the  fantastic  ap- 
pearance of  seeming  like  a  solid  object,  not  a 
region. 

What  does  water  do  to  a  fire?  The  camera 
shows  that  the  only  thing  water  does  is  to  cool 
the  fire.  If  it  cools  the  fire  enough  the  flame 
goes  out. 

The  Science  of  Fire  is  available  on  free 
loan  from  the  Bureau  of  Communications  Re- 
search, 267  West  25th  Street,  New  York,     g- 


Producer  Walter  Engel  (on  left)  .\/niriicn\  h 
lens  on  baking  scene  with  a  specialist's  can 

Modern  "Magic "  of  Bread  : 

.Imerican    ItalierieN'    I'seful    >eu'   Tea4'hin 
Film    Tells    Faels    on    "The    .Slaff    of    Life 

Sponsor:  American  Bakeries,  Inc. 
Title:  Tlie  Magic  Bread  Bo.x.  13  min..  colo 
produced  by  Walter  Engel  Productions. 

*  The  film  tells  of  the  historical  backgroun 
of  bread — the  "staff  of  life"  for  all  civilizij 
tions  since  the  dawning  of  mankind.   It  is 
teaching  film,  designed  for  classroom  use.      j 

After  showing  the  background  of  bread-; 
in  early  Egypt — and  showing  how  whe; 
grows,  the  film  then  goes  into  a  moder 
bakery  to  watch  how  a  loaf  of  bread  is  pre 
duced.  The  flour  is  sifted,  aerated,  enriche 
and  then  formed  with  water,  yeast  and  othe 
ingredients  into  a  "sponge."  For  41^  hour 
the  bread  ferments,  taking  on  the  porosit; 
texture  and  flavor  it  will  have  in  its  final  fom^ 
During  the  forming  process,  the  dough  j 
"proofed"  and  excess  gas  is  eliminated.  Fina 
ly,  the  risen  bread  is  baked,  wrapped  an' 
on  the  grocery  store  counters  in  a  matter  <' 
hours. 

The  Magic  Bread  Bo.x  is  a  good  exanipl 
of  a  straightforward  teaching  film  that  will  b 
useful  to  schools,  particularly  in  the  lowt 
grades.  Commercialism  is  restrained — "Ms 
rita"  and  "Taystee"  bread  wrappers  are  onl 
evident  when  normal  to  the  action  on  th 
screen. 

Walter  Engel  is  a  specialist  at  picturin 
bakery  products — sharpens  his  lenses  o 
bread  and  rolls  with  ever-lovina  care.  i. 
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Picturing  a  "Land  of  Viffor" 

Atlantic  Citv  Electric's 
Film  Tribute  to  Jersey 


ponsor:  Atlantic  City  Electric  Company. 

itle;  Southern  New  Jersey,  Land  of  Vigor, 
21  min..  color,  produced  by  Audio  Produc- 
tions, Inc. 

Many  travelers  through  New  Jersey  remem- 
:r  only  the  depressing  scenery  along  the 
lurnpike  and  the  Pennsy  railroad  tracks.  This 
1  unfortunate,  for  much  of  New  Jersey  is  en- 
rely  different — particularly,  as  this  film  shows 
pin  south  Jersey,  where  industry,  agriculture 
hd  recreation  merge  gracefully  into  a  very 
|ice  place  to  live,  visit  and  work. 
;  The  story  of  this  pleasant  land  is  told  in  the 
im  by  John  T.  Cunningham,  a  columnist  on 
jie  Newark  Ledger.  He  guides  the  camera  to 

hundred  places  of  excitement,  beauty  and  in- 
Ustrial  strength:  the  farmlands — some  of  the 
Ichest  gardens  in  the  world;  the  incomparable 
'eaches  and  resorts;  and  the  busy  industrial 
lants  which  blend  handsomely  into  the  en- 
ironment. 

The  film  goes  on  to  look  at  the  early  roots 
f  Southern  New  Jersey,  the  battlegrounds, 
le  historical  houses — Batsto  Mansion,  Han- 
Dck  House — in  a  kaleidoscopic  montage  of 
Dnsiderable  beauty. 

Particularly  fine  are  scenes  of  the  unique 
jine  Barrens — a  million  acres  of  mystery  and 
pallenge — where  wild  orchids  grow,  if  you 
now  the  right  place  to  look. 
I  Southern  New  Jersey  will  be  used  by  the 
^tlantie  City  Electric  Company  to  show  resi- 
lents  of  the  area — and  interested  outsiders, 
po,  what  is  happening  in  south  Jersey — how 
IS  fortunate  location  is  leading  to  industrial 
upansion,  more  jobs,  and  more  recreational 
icilities  for  visitors,  R' 


A   Xew   Revere    Film    Shown 

Facts  on  Copper  Tubing 
for  Con.struction  Men 


ponsor;  Revere  Copper  &  Brass,  Inc. 

itle;  Copper  Tube  in  Building  Construction, 
30  min.,  color,  produced  by  Tiesler  Produc- 
tions. 

This  film  is  designed  to  interest  men  who 
ork  in  building  construction,  particularly 
rchitects  and  engineers  who  must  specify 
ghter  and  stronger  materials  in  order  to 
tilize  every  available  inch  of  space.  It  is  also 
imed  at  contractors  and  mechanics  who  must 
anslate  specifications  into  actualities,  invari- 
bly  on  the  basis  of  highly  competitive  bids. 
The  film  shows  how  Revere  copper  tube 
as  proven  to  be  the  ideal  piping  material  in 
leeting  contractual  commitments  efficiently 
nd  economically  in  both  commercial  and  resi- 
ential  building  construction. 

Items:  .  .  .  on-the-spot   scenes   of  the   in- 
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PREVIEWS   OF   SOUND   SLIDEFILMS   FOR   SALES   TRAINING   AND   PROMOTION 

Beech-Nut  Gives  Buyers  Market  Facts  on  Baby  Boom 

Aiding   All   Marlieters,   Salesmate   Siidefiim  Sliows  Sales  Growtli  of  Baby  Foods 


Sponsor;    Beech-Nut   Food   Division,   Beech- 
Nut  Life  Savers,  Inc. 

Title;   The  Boom  in  Bahyland.  10  min.,  ssf, 
color,  produced  by  Rossmore  Productions. 

Baby  food  is  a  big  business.  380  million 
jars  are  sold  every  second — $265  million 
worth  a  year  .  .  .  by  1970  there  wiU  be  a 
market  for  baby  foods  of  over  $400  million 
a  year. 

Beech-Nut's  new  Salesmate  presentation  is 
designed  to  tell  this  story  dramatically  to  gro- 
cery buyers  and  buying  committees  of  large 
chain  stores.  The  film  mentions  its  own  brand 
name  only  once  and  pictures  Beech-Nut  prod- 
ucts only  as  another  supermarket  shelf  item. 
The  film  is  a  plug  for  all  baby  food  items. 

What  is  singularly  important  about  baby 
food,  says  Beech-Nut,  is  that  the  baby  food 
customer  is  also  the  best  customer  for  just 
about  every  other  product  in  the  store.  Give 
her  enough  stock,  service  and  ample  displays 
of  baby  foods  and  she'll  be  a  steady  customer. 

Young  Mrs.  Mother  usually  buys  once  a 
week,  and  she  buys  in  quantity  .  .  .  more  than 
67  per  cent  more  food  than  other  shoppers. 
Where  non-mothers  will  spend  $1,300  a  year 
in  the  grocery  store,  the  baby  food  buyer  will 
spend  $2,170. 

The  film  says  baby  is  becoming  a  gourmet! 


Pediatricians  now  recommend  more  and  more 
varieties  to  tempt  baby's  palate.  50  new  varie- 
ties introduced  by  Beech-Nut  since  1955  now 
account  for  33  per  cent  of  sales. 

The  film  has  some  cute  bunny-rabbit  art  for 
identification  with  baby,  while  the  grocery 
business  angles  are  factual  photography — 
made  "live"  at  a  57th  Street  supermarket  in 
New  York. 

Each  Beech-Nut  sales  district  has  been 
equipped  with  a  Salesmate  projector  for  taking 
the  baby  food  story  directly  to  the  buyer.       §■ 

Beech-Nut  Food  Division  men  are  taking  their 
siidefiim  directly  to  buyers'  offices. 


Helping  Retail   Sales  People    Sell   Revlon  Products 

Two   Top-Qualil.v  SlidefilmK   Ilpip    Inlrodnoe  .Sales  System  for  Beauty  Products 


Sponsor:  Revlon,  Inc. 

Titles;    Selling  the  Personal   Way  and    The 

Color-Up  Story,   both    10  min.,  ssf.,  color, 

produced  by  Van  Praag  Productions. 

Sales  people  of  Revlon  products  in  depart- 
ment stores  and  specialty  shops — "Beauty  Ad- 
visors," they  are  called — are  beginning  to  use 
a  new  sales  system.  Each  customer,  hence- 
forth, will  be  charted  in  a  card  file,  listing  skin 
types,  hair  color,  etc.  Thus,  the  Beauty  Ad- 
visors can  do  a  more  active  selling  job  over  the 
counter,  or  by  telephone  with  various  cos- 
metics appropriate  to  each  customer's  needs. 

To  help  get  the  plan  moving  smoothly  Rev- 
lon is  distributing  a  new  training  siidefiim. 
Selling  the  Personal  Way,  which  describes  how 
it  works.  Properly,  the  film  points  up  the  ad- 
vantages of  the  Revlon  way  of  selling  to  the 
sales  people  themselves.  It  is  told  in  conver- 
sational style  by  two  beauty  advisors  as  they 
recount  their  daily  selling  experiences. 
Color  Fidelity  in  Hair,  Skin  Tones 

Being  a  Revlon  product,  the  stripfilm  has 
to  be  pretty  as  well  as  sensible.  The  producer 
went  through  exquisite  agonies  to  match  the 
delicate  shades  of  skin  and  hair  tones  in  the 
finished  prints  to  reality,  but  the  results  seem 
well  worth  the  trouble. 

A  second  new  Revlon  siidefiim.  The  Color- 
Up  Story,  makes  a  convincing  pitch  for  the 


firm's  new  hair  coloring  product,  Color-Up. 

it  has  a  friendly,  housewifey  approach — ■ 
narrated  by  Helen  Darrow,  who  tells  how 
her  mother,  her  daughter,  her  sister,  and  even 
her  sister-in-law — with  t  h  e  brassy-looking 
bleach  job — find  satisfaction  in  new  hair 
beauty  through  Color-Up.  if 


,4   Story   oi  Spe€'ializaiionz 


National  Credit  Office 
Shows  Industry  Service 


Sponsor;  National  Credit  Office, 

Title;  NCO  Serves  You,  10  min.,  ssf,  color, 
produced  by  Rossmore  Productions. 

The  National  Credit  Office,  now  in  its  60th 
year,  attributes  much  of  its  success  to  concen- 
tration on  a  relatively  few  industries;  textiles, 
leather,  chemical,  electronic,  metal,  automo- 
tive, aeronautical,  appliance,  bank  services 
and  mobile  homes.  Within  these  fields  NCO 
specialists  know  their  industries  from  every 
angle. 

This  story  is  now  being  told  "personally" 
to  prospective  National  Credit  Office  mem- 
bers by  NCO  President  Bill  Bennett.  Mr.  Ben- 
(continued     on     page     sixty-one) 
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FRONTIERS' 

Land.  People  of  Idaho  and  VUdi 
liidj)  RciLdrdx  as  Their  Kesoiirei 
Are  Harnessed  and  Harvested  .  . 


h 


Glen  Canyon  Dam,  nearing  compleliun,   will  bring  power,   nciicr  to  this  new  frontier 


Sponsor:  The  First  Security  Corporation. 

Title:  Frontiers.  27VL>  min.,  color,  produced 
by  Dick  Durrance  Films. 

A  The  First  Security  Corporation  is  one  of  the 
larger  banks  in  the  Rocky  Mountain  region. 
It  provides  services  for  all  of  Utah  and  Idaho 
and  has  taken  a  leading  part  in  fostering  the 
rapid  progress  of  the  area. 

Frontiers  pictures  the  background  for  this 
progress  in  the  natural  beauty  of  the  two 
states,  shows  the  resources  that  are  just  be- 
ginning to  be  adequately  harnessed  and  har- 
vested. It  could  be  called  a  travelog  but  the 
film  seems  rather  bigger  and  more  important 
than  ""travelog""  connotes. 

Dick  Durrance,  who  has  long  been  known 
as    one    of    the    world's   greater   ski    photog- 

Below:  Idaho  farm  land,  made  rich  and  pro- 
ductive through  irrigation.  Right:  farmer  Dale 
Stoller  and  son  tour  homestead  fields. 


raphers.  proves  in  this  film  that  he  is  a  photog- 
rapher-director-producer with  a  much  wider 
horizon.  Frontiers  has  not  only  beauty  but  a 
consistent  character.  It  comes  across  in  re- 
vealing faces  of  farmers  and  miners  and 
sheepherders,  and  in  the  moods  of  the  colors 
— deep,  rich,  sometimes  sombre  reds  of  the 
Utah  canyons,  the  dark,  dramatic  skies  and 
shadowed  mountain  valleys  of  Idaho. 

Often  the  camera  is  restless — moving  on 
almost  every  scene,  as  if  to  make  the  viewer 
feel  the  restless  energy  of  this  '"youngest"'  part 
of  the  country. 

Contrast  of  Cities  and  Far  Country 

Durrance  shot  40,000  feet  of  film  in  over  a 
year's  time  to  make  Frontiers.  His  itinerary 
included  the  growing  metropolis  of  Salt  Lake 


Construction  worker  on  Glen  Canyon  Dai 
looks  to  the  future  when  his  work  will  brir. 
new  opportunities  to  the  people  of  this  lanti 

City;  quiet,  settled  Boise;  and  a  little  bit  i! 
everything  from  the  Navaho  reservations  (' 
southern  Utah  to  the  cool  apple  country  ( 
northern  Idaho.  Sometimes  the  viewer  migl 
wish  to  stay  awhile  at  one  place  or  anothi: 
but  there  is  much  to  see  and  we  must  move  oi 
Complementing  Durrance  in  the  credits  f< 
Frontiers  are  a  sterling  group  of  New  Yoi 
production  people;  Jean  Oser,  with  a  maste 
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ul  editing  job:  Robert  Hertzberg.  writer:  Joe 
ulian.  narrator:  and  Corelli-Jacobs.  with  a 
.eautiful  and  particularly  appropriate  score. 

Selected  by  ISIA  to  Show  Abroad 
j  The  film  is  currently  playing  "first-runs"  in 
he  Utah-Idaho  area  to  guests  of  the  First  Se- 
urity  Corporation.  It  has  been  picked  up  for 
oreign  distribution  by  the  United  States  In- 


■^armer  Dale  Stoller  unci  his  son  pull  a  sugar 
oeei  to  check  for  size  and  sugar  content  in  this 
cene  from  the  film  "Frontiers.  " 

lormation  Agency.  And  it  has  just  been  se- 
lected as  one  among  15  outstanding  American 
ndustrial  films  for  entry  in  the  Second  Inter- 
lational  Industrial  Film  Festival  at  Turin, 
taly.  this  June. 

Supervising  the  successful  Frontiers  project 
(Or  the  First  Security  Corporation  were  Vice- 
president  William  Eccles.  and  Public  Rela- 
jions  Manager  Mason  Smith.  S" 

The  Man  Behind  This  Picture  .  .  . 

Dick  Durrance  has  been  a  champion  skier 
ind  ski  photographer  since  his  undergraduate 
lays  at  Dartmouth.  He  began  his  motion  pic- 
ure  career  as  a  test  photographer  for  Boeing 
Aircraft  during  the  war. 

Now  located  in  Aspen.  Colo..  Durrance  has 
ecently  shot  several  series  of  ""mountain" 
:ommercials  for  Busch  Bavarian  Beer,  and 
wo  films  for  Pan  American  World  Airways, 
"le  is  represented  in  New  York  by  his  old 
riend  and  college  roommate.  Joe  Dunford. 
tow  president  of  his  own  company.  Pelican 
~ilms.  Inc.  ^ 


Films  of  the  Vrar  Roviewod! 

*  The  consensus  of  all  1961  film  award 
programs  to  date,  highlighting  the  out- 
standing sponsored  films  of  last  year. 
will  be  presented  in  your  next  issue  of 
Business  Screen.  The  feature  includes 
winners  of  1961  National  Safety  awards. 


Time-lapse  photography  enables  Dr.   Moon  to  show  days  of  camellia  growth  within  seconds. 

Those  Inspiring  Sermons  from  Science 

Moody    Institute    of    Seienee    Films  lift    Wide  Industry  Audienee 

Bv  Weldon  D.  Woodson 


A  Representative  From  Moody  Insti- 
tute of  Science,  Los  Angeles,  Califor- 
nia, approached  an  executive  of  a  big 
industrial  plant  concerning  the  showing  to  the 
employees  of  inspiration;il  films  produced  by 
MIS.  He  explained  that  the  films  were  a 
unique  combination  of  natural  science  phe- 
nomena and  basic  religious  concepts.  Em- 
ployees seeing  them  would  have  more  whole- 
some attitudes  and  could  be  expected  to  be 
more  subject  to  direction  and  control  on  the 
job. 

The  executive  said  that  he  liked  the  mater- 
ial of  the  motion  pictures,  but  that  he  was 
skeptical  and  doubtful  about  their  reception 
in  his  plant.  He  pointed  out  that  some  of  the 
other  executives  and  employees  might  show- 
resentment  because  of  the  ""religious"  side  to 
the  films. 

The  caller  suggested  a  preview  for  a  repre- 
sentative group  of  employees  including  super- 
visors and  union  executives. 

Man's  ProRfcss  Prefaced  by  Nature 

The  picture  was  entitled.  The  Prior  Claim. 
As  these  men  looked  at  the  film,  there  un- 
folded before  their  eyes  the  fact  that  some  of 
the  most  modern  inventions  of  man  operate  on 
the  same  principles  that  lowly  creatures  of  na- 
ture have  been  using  from  the  time  of  creation. 
Throughout  the  film  they  saw  that  even  in  the 
inventions  and  developments  which  charac- 
terize this  modern  age  man  does  not  have 
the  prior  claim,  but  that  wherever  he  may 
delve  he  finds  that  God  has  been  there  first! 

The  film  had  barely  ended  when  a  man 
from  the  shipping  department  blurted  out. 
"This  is  something  the  whole  place  should  see!" 

Tlie  Prior  Claim  was  shown  in  this  plant,  as 
well    as   God   of   Creation,   Dust   or  Destiny. 


Hidden  Treasures,  Voice  of  the  Deep,  God  of 
the  Atom,  Of  Books  and  Sloths,  Windows  of 
the  Soul  and  the  other  MIS  epics. 

Men  of  the  assembly  line  viewed  each  pic- 
ture with  awe  and  reverence.  All  of  the  films 
appealed  to  their  reason,  stimulated  their 
thinking  and  reached  their  hearts.  At  each 
showing,  the  workers  left  the  projection  hall 
with  nothing  but  gratitude  toward  their  em- 
ployers. 

Founded  by  Dr.  Irwin  Moon  in  1941 

The  founder  and  manager  of  Moody  Insti- 
tute of  Science  is  Dr.  Irwin  A.  Moon.  Its  in- 
ception dates  back  to  1941, 

Dr.  Moon  at  that  time  had  been  pastor  of 
the  Montecito  Park  Union  Church  in  Los  An- 
geles. A  physicist  and  an  ardent  movie-maker, 
he  had  used  illustrations  from  science  to  point 
up  his  talks  with  the  young  people  of  his  con- 
gregation and  found  them  eager  listeners. 
Other  groups  were  fascinated  with  his  dem- 
onstrations to  the  extent  that  he  finally  re- 
signed his  pastorate  to  devote  his  full  time  to 
presenting,  as  he  phrased  it.  '"Sermons  from 
Science." 

When  the  Golden  Gate  Exposition  at  San 
Francisco  opened.  Moon  tried  a  daring  ex- 
periment.  He  rented  space  near  the  Gayway 

Using  inverting  spectacles.  Dr.  Moon  prepares 
for  scene  in  "IVindows  of  the  Soul"  that  shows 
seeing  is  done  in  the  brain  as  well  as  eyes. 
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INSPIRING  LESSONS  IN  SERMONS  FROM  SCIENCE: 


(CONTINUED  FROM  THE  PRECEDING  PAGE) 

and  designed  a  special  show  to  compete  with 
the  carnival  attractions.  More  than  two  tons  of 
equipment,  most  of  it  homemade,  went  into 
the  production  of  a  spectacle  that  covered 
various  aspects  of  science. 

Dr.  Moon  permitted  a  million  volts  of  elec- 
tricity to  flash  through  his  body.  The  audience 
gasped  in  amazement.  Then  he  fried  an  egg  on 
a  cold  stove,  lighted  a  lamp  bulb  with  his  bare 
fingers,  time-compressed  the  growth  of  a 
camellia  into  a  few  seconds  and  gave  his  voice 
a  ""helium  accent. "' 

The  show  was  a  whopping  success.  Crowds 
came  to  look  and  to  listen. 

Moody  President  an  E.xhibit  Visitor 

One  visitor  to  this  incongruous  show  next 
to  the  Midway  was  Dr.  Will  H.  Houghton, 
president  of  Moody  Bible  Institute.  Subse- 
quently, the  Moody  Institute  of  Science,  a  de- 
partment of  Moody  Bible  Institute,  was  estab- 
lished. 

The  Sermons  from  Science  films  have  been 
shown  the  world  over.  They  have  been  praised 
by  persons  in  such  diversified  walks  of  life  as 
the  late  Albert  Einstein.  Lowell  Thomas.  Walt 
Disney  and  Captain  Eddie  Rickenbacker. 

They  have  been  used  in  churches,  youth 
groups  and  civic  group  meetings.  They  have 
served  effectively  on  military  bases,  on  the 
mission  field  and  on  television.  These  uses. 
along  with  their  employment  in  business  and 
industry,  have  influenced  for  the  good  the 
lives  of  millions. 

Management  and  labor  are  discovering  a 
need  to  improve  not  only  the  working  condi- 
tions and  the  physical  environment  of  their 
plants  and  offices,  but  also  a  need  to  foster 
the  remedying  of  those  things  that  are  wrong 
in  people  themselves — things  that  make  them 
unsatisfactory  and  dissatisfied  workers  and 
deter  them  from  attaining  their  highest  capa- 
bilities. 

The  Spiritual  Essence  of  Good  Work 

Employers  and  employees  need  to  be  en- 
couraged to  replace  a  superficial  approach  to 
their  work  with  that  which  is  fundamental, 
lasting  and  of  spiritual  essence. 

Business  and  industrial  officials  have  dis- 
covered that  MIS  films  contribute  toward  this 
need.  They  have  used  them  for: 

Supervisory  training,  general  educational 
programs,  executive  development,  safety  and 

In  "Prior  Claim"  the  Venus  fly-trap  plant  is 
shown  to  resemble  man's  best  bear  trap  .  .  . 


special  occasions,  public  relations,  dealer  con- 
ferences, foremen's  meetings,  sales  meetings 
and  employee  activities. 

The  films  when  shown  have: 

Changed  attitudes,  stimulated  constructive 
thinking,  improved  relations  between  em- 
ployees and  informed  and  entertained. 

Films  .Are  Used  in  Variety  of  Ways 

MIS  films  can  be  used  in  a  variety  of  ways 
in  plants,  on  or  off  company  time.  One  typi- 
cal plant  did  this; 

Arranged  to  show  one  of  the  films  three 
times  a  day:  at  10  A.M..  2:30  P.M..  and  4 
P.M.  In  this  plant,  it  was  possible  to  sched- 
ule work  so  that  production  was  not  inter- 
rupted. The  plant  men  each  lost  only  one  hour 
and  five  minutes  from  their  work  at  the  most. 

The  screen  not  only  shows  the  wonders  of 
science  that  can  be  perceived  through  natural 
vision,  but  it  presents  things  solely  visible  to 
the  aided  eye.  It  does  this  by  means  of  time- 


This  .Moody  science  film  maker 
is  capturing  the  beauty  of  snow 
crystals  for   "Hidden    Treasures." 

lapse  photography,  microscopic  photography, 
the  telescope  and  other  scientific  and  photo- 
graphic equipment. 

The  films  make  the  viewer  aware  of  the 
power,  precision,  beauty  and  design  of  nature. 
A  talk  at  the  end  of  each  brings  out  the  rela- 
tionship between  science  and  human  prob- 
lems. 

One  employee  said  after  seeing  a  film,  ""We 

Bolas  spider,  seen  in  "The  Prior  Claim"  cap- 
tures its  prey  by  hurling  a  sticky  bolas  .  .  . 


should  all  each  day  do  the  most  with  what  « 
have  been  given." 

Another  employee  stated,  ""Our  emphas 
on  material  improvements,  such  as  produc 
tion  methods,  etc.,  is  good,  but  there  is  somt 
thing  much  more  impwrtant — the  improvt 
ment  of  men's  thoughts  and  spirits." 

A  third  expressed  it  this  way.  "'The  filnjl 

help   us  to  realize  that  each  person  fits  int 

God"s  plan  and  that  we  should  treat  each  on 

as  a  human  individual  and  as  a  person." 

Favorable  Comments  by   Employers 

Employers  also  have  made  favorable  coir 
ments  on  the  films,  as  the  following  example 
indicate: 

""1  was  really  amazed  at  the  very  fine  coit 
ment  that  we  received  on  every  showing,"  a 
executive  of  the  Pet  Milk  Company  reporte 
after  a  series  of  presentations  in  plant  an 
station  towns  to  a  combined  audience  of  a 
most  4.000  persons.  "In  fact,  in  all  my  yeai! 
with  the  company.  I  heard  during  the  laf' 
week  the  highest  compliments  paid  to  the  Pc 
Milk  Company  that  I  have  ever  heard  before. 

""We  in  Fisher  Body  have  found  these  film 
to  be  an  excellent  method  of  promoting  em 
ployee  good  will  and  stimulating  attitude 
within  the  organization."  a  spokesman  saic! 
"It  is  almost  impossible  to  convey  the  enthusi 
asm  with  which  they  have  been  received  I 
our  plants." 

""Today  we  are  returning  your  film  Th 
Prior  Claim,"  wrote  a  representative  of  the  Kel 
logg  Company.  Battle  Creek.  Michigan, 
was  shown  January  31  to  Kellogg  families  L 
the  W.  K.  Kellogg  Auditorium  here  in  Battl 
Creek.  Approximately  one  thousand  person 
were  in  attendance. 

"We  certainly  appreciate  your  making  thes 
films  available  to  us.  Audience  reaction  wa 
excellent,  even  small  children  were  interestei 
enough  to  remain  very  quiet  while  they  wer 
watching  your  film." 

Film  Received  With  "Intense  Interest" 

""As  you  know,  we  have  just  recently  showi 
the  film  from  the  Moody  series  Sermons  Fron 
Science  entitled  The  Prior  Claim  to  approxj 
mately  125  members  of  our  managemen 
group,"  commented  an  official  of  the  Victo' 
.Adding  Machine  Company.  ""This  film  was  re' 
ceived  with  the  same  intense  interest  as  th 
previous  films.' 

""We  have  shown  a  number  of  the  Sermon 
from  Science  films,  produced  by  Moody  In 
stitute  of  Science,  to  our  Management  Club,'- 

(CONTINUED     ON      P  .\ C  E      F  I  F  T  Y -  N  I  N  E  ] 

Ultrasonic  amplifier  captures  clicks  made  b; 
bat,  heard  in  MIS  film  "Dust  or  Destiny." 
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UR  FILMS  SERVE  VARIED  FIELDS 
IJFashion  Forecast  bv  the  Garment  Workers 

1 1    Nationwide   Women's   Audiences  View  Xew   Colors,   Slvies 


pONSOR:  International  Ladies 
i  Garment  Workers  Union. 

ilTLE;  Fashion — Spring  and 
\  Summer,  1961,  15  min.,  color, 
I  produced  by  Eleanor  Lambert. 

I  Watch  for  the  new  "hothouse" 
ilors  in  women's  clothes  this 
pring.  Pink  and  orange  and  the 
<e  will  be  in  strong  favor,  ac- 
.;irdina  to  this  new  film  recently 
fleased  by  the  ILGWU. 
The  new  colors  and  fashions 
en  in  the  film  have  been  de- 
igned by  such  leading  names  as 
jassini.  Fogarty.  Trigere  and 
bndheim.  The  film  is  aimed  at 
^e  average  American  woman  and 
pprises  her  of  basic  fashion 
nanges.  here  and  incoming,  and 
3w  the  changes  will  affect  her 
'loice  of  new  clothes  in  coming 


seasons.  It  also  highlights  the  im- 
portance of  the  Union  label  in  the 
American  woman's  clothes  econ- 
omy. 

According  to  Eleanor  Lambert, 
fashion  coordinator  of  the  film,  it 
covers  a  wide  range  of  trend  in- 
formation from  the  shape  of  the 
new  suits  and  coats  to  the  pro- 
phetic flare  silhouette.  Prices  rep- 
resented in  the  film  range  from  the 
little-or-nothing  up  to  the  height 
of  the  couture  range  and  are  in- 
terpreted in  their  fashion  signifi- 
cance and  application  to  various 
types  of  figures. 

The  film  is  being  made  avail- 
able to  women's  clubs,  colleges, 
churches  and  women's  industrial 
and  commercial  organizations 
through  Modern  Talking  Picture 
Service,  3  E.  54th  St.,  N.  Y.      g' 


|lmproving  Your  Home  With  Western  Pine 

details  the  installation  procedures. 
Important  points  in  construction 
for  the  home  carpenter  are  ex- 
plained: nailing  and  sawing,  as 
well  as  methods  of  staining  and 
final  finishing.  Flooring,  trim, 
moulding,  paneling,  patterns,  fur- 
ring and  many  more  important 
points  are  considered. 

In  finale,  the  viewer  is  shown 
the  room  delightfully  furnished — 
a  perfect  example  of  what  can  be 
done  through  combining  good  ma- 
terials and  the  advice  and  service 
of  a  competent  retail  lumber 
dealer. 

Operation  Attic  is  available  to 
TV  stations  for  public  service  use 
through  Modern  TV,  New  York. 


ponsor:  Western  Pine  Associa- 
tion. 

itle:  Operation  Attic,  20  min., 
b/w,  produced  by  Photo-Art 
Commercial  Studios. 

Beginning  in  a  retail  lumber 
trd,  this  is  a  documentary  film 
cry  of  how  a  young  couple  finds 
ore  space  for  living  by  trans- 
(rming  their  unfinished  attic  into 
I  useful  upstairs. 

I  It  shows  how  the  lumber  dealer 
Bsists  his  customers  in  selecting 
le  materials — in  this  case,  hand- 
pme  wood  paneling  from  the 
/estern  Pine  region.  Then  it 
iUnches  into  a  description  of  the 
reparation  of  the  materials  and 
ttic    for    paneling    and    carefuUy 


Prescription  Aid  for  the  Modern  Dentist 


^onsor:   Schering  Corporation. 

IT  IE:  Prescription  Writing  in 
Modern  Dentistry,  25  min., 
color,  produced  by  Kevin  Dono- 
van Films. 

This  film  stresses  the  impor- 
nce  of  specific,  individualized 
rescription  medication  in  dental 
lerapy.  A  recent  survey  of  the 
merican  Dental  Association  has 
sclosed  that  more  than  eleven 
illion  drug  prescriptions  are 
ritten  annually  by  dentists 
iroughout  the  United  States. 

The  story  line  involves  a  young 
;ntist,  in  practice  for  only  six 
'Onths.   who   visits   his   uncle,    a 


well-established  practitioner,  for  a 
"dentist-to-dentist"  discussion  of 
professional  problems.  Through  a 
series  of  flashbacks,  inserts  and 
other  special  effects,  modern  den- 
tal techniques,  practices  and  re- 
sponsibilities are  explored. 

Intended  for  viewing  by  mem- 
berships of  regional,  state  and 
county  dental  associations,  Pre- 
scription Writing  in  Modern  Den- 
tistry is  also  suitable  for  instruc- 
tion of  undergraduate  and  gradu- 
ate students  in  dental  schools. 

Prints  may  be  borrowed  from 
either  Schering  Corp.,  Union, 
N.  J.,  or  the  American  Dental  As- 
sociation, 222  Superior,  Chicago. 


Ulustralive  art  sequence  shows  early  exploration  of  the  Delta. 

A  Colorful  Saga  on  "The  Delta  Orinoco" 

Historv  and  Lore  of  Fabled  Land  Siiown  to  Venezuelans 


Sponsor:  Creole  Petroleum  Cor- 
poration. 

Title:  The  Delta  Orinoco.  25 
min..  color,  produced  by  Wil- 
lard  Pictures,  Inc. 

:i~  Creole  Petroleum  Corporation, 
a  Venezuelan  oil  company  affili- 
ated with  Standard  Oil  Company 
(N.J.),  has  made  excellent  use  of 
news  and  information  films  for 
many  years.  In  addition  to  a  regu- 
lar newsreel  about  activities  of 
Creole  people,  which  plays  in 
theatres  and  on  television,  Creole 
has  made  useful  films  on  conser- 
vation and  Venezuelan  wild  life. 

Typical  of  these  films,  and  the 
best  to  date,  is  The  Delta  Ori- 
noco, which  pictures  a  wide 
variety  of  flora  and  fauna  of  one  of 
the  world's  wildest  areas — the 
7,000  square  mile  Orinoco  delta. 

Columbus  entered  the  delta  in 
1498  and  named  many  of  the 
channels:  Mouth  of  the  Serpent. 
Mouth  of  the  Dragon,  etc.  Later 
both  Amerigo  Vespucci  and  Sir 
Walter  Raleigh  explored  the 
mouths  of  the  great  river. 

Little  has  changed  since  then. 
The  land  area  is  still  made  of 
small  irregular  mangrove  islands 
and  travel  is  possible  only  by 
boat. 

After  an  introductory  sequence 
of  art-based  historical  description 


of  the  region.  The  Delta  Orinoco 
concentrates  first  on  bird  life — 
toucans,  parrots,  egrets,  jacanas, 
herons — photographed  with  im- 
mense patience  by  photographer 
Robert  C.  Hermes  from  a  blind 
set  up  in  a  small  channel. 

Tropical  fish,  barnacles  and  ane- 
mones come  next  to  our  attention 
.  .  .  and  the  most  curious  anableps, 
a  fish  that  swims  on  the  surface 
of  the  water  and  has  divided  eyes 
for  seeing  both  below  the  surface 
and  in  the  air. 

Insects  to  be  seen  are  the  walk- 
ing stick — looking  exactly  like  a 
twig,  the  familiar  praying  mantis, 
click  beetle  and  ant  lion,  which 
captures  its  prey  by  throwing  sand 
at  small  insects  so  they  may  lose 
their  footing  and  stumble  into  the 
ant  lion's  trap. 

Throughout  the  entire  Orinoco 
delta  there  are  only  two  or  three 
Capuchin  mission  settlements  for 
the  Indians.  The  film  shows  the 
Indians  to  be  quite  friendly.  They 
have  a  partiality  for  fat,  cater- 
pillar-like worms  called  Moree- 
che.  A  small  boy  eating  a  handful 
of  these  wriggling  worms  is  a 
sight  not  easily  forgotten! 

The  Delta  Orinoco  will  be 
widely  shown  throughout  Vene- 
zuela. Narration  is  in  Spanish, 
only.  No  English  version  is 
planned  at  present.  gf 


Columbus,   Vespucci  and  Sir  Walter  Raleigh  were  early  visitors. 
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Sacred  music  productions  such  as  "Heavenly  Hartnonies"  and  "Vesper 
Melodies"  are  filmed  with  stylized  scenery  and  dramatic  lighting  effects 
for  which  the  Division  of  Cinema  has  most  complete  facilities. 

"Angel  With  a  Camera  in  His  Arms" 
Brings  Bob  Jones'  Films  to  World  Audience 

Teacher  ;iii<l   I'riidiii'er  of  llelif<ious  FilniM.  I'inema  Division 
of  Bob  JoneN   I'niver.silv  ObserveN  Tenth  Year  in  the  Field 


OBSERVING  its  tenth  anniversary 
as  a  producer  of  religious  and 
educational  motion  pictures  is 
Unusual  Films,  the  Division  of 
Cinema  of  Bob  Jones  University 
at  Greenville.  South  Carolina. 

During  the  past  decade,  the  mo- 
tion picture  ministry  of  the 
Bob  Jones  University  has  been 
extended  to  every  continent,  and 
fulfilling  part  of  its  aim.  literally 
thousands  of  conversions  have  re- 
sulted from  showings  of  the  reli- 


gious films  produced  on  the 
campus. 

Director  of  Unusual  Films  is 
Mrs.  Gilbert  Stenholm.  who  has 
held  the  post  since  the  department 
was  established  by  Dr.  Bob  Jones. 
Jr.,  president  of  the  University. 
She  is  responsible  not  only  for 
directing  all  the  films,  but  also 
for  the  business  operations  of  the 
studios,  including  distribution  of 
all  the  productions. 

Other  key  members  of  the  staff 


This  set  for  Unusual  Films'  "Wine  of  Morning"  shows  the  courtyard  of 
the  palace  of  Pontius  Pilate,  where  Jesus  Christ  was  judged  before  his 
crucifixion.  The  production  staff  is  preparing  to  shoot  the  scene. 


are  Robert  Craig,  cinematog- 
rapher;  George  Jenson.  chief  edi- 
tor: Miss  Alice  Cromley.  photo- 
graphic technician;  Wade  K.  Ram- 
sey, photographer;  William  E. 
Phillips,  'sound  engineer;  Charles 
Applegale.  screen  writer  and 
make-up  artist;  and  Mrs.  Melvin 
.Stratton.  make-up  technician.  Most 
of  the  members  of  the  staff  also 
teach  academic  courses  in  the  Di- 
vision of  Cinema. 

-\mon;;  Be.st  in  C"ountr.v 
The  facilities  of  the  Division, 
both  for  the  teaching  of  film  tech- 
nique and  for  the  production  of 
Christian  and  educational  films, 
are  recognized  as  among  the  best 
in    the    country.    The    department 


Setting  the  lights  for  a  scene  in 
"Fortress  of  Faith,"  the  film  which 
tells  University's  story. 

also  operates  a  complete  labora- 
tory  for   still   photography. 

A  survey  by  the  Society  of 
Motion  Picture  and  Television  En- 
gineers listed  Bob  Jones  University 
as  one  of  the  three  outstanding 
schools  in  America  offering  mo- 
tion picture  training. 

Evidence  of  the  performance  of 


the  department  are  the  nunicroij 
honors  bestowed  on  it.  Amorl 
them  is  the  Screen  Produce} 
Guild  Silver  Medallion  for  Intel 
Collegiate  Film  Competition.  ar| 
nine  awards  for  excellence  frdl 
the  National  Evangelical  filt 
Foundation. 


1 


WinniT  of  Top  -\wards 

Four  of  the  NEFF  awards  we; 
given  for  Wine  of  Morning,  t 
first  film  ever  to  capture  all  of  t 
top  awards  of  the  Foundat 
This  film  was  selected  by  the  I  n 
versity  Film  Producers  Asmvi 
tion  to  represent  America  nt  , 
International  Congress  of  Cincii 
School  Directors,  held  at  the  (  ,ii 
nes  Film  Festival  and  in  P.i! 
France. 

li'ine   of   Morning   was   ch^.j. 
deliberately    because    the    LI  I' 
committee    felt    the    contrast 
tween    its   Christian    message 
the    atheistic    philosophy    of    il 
communist  entry  would  be  "m  ' 
revealing."   Unusual  Films'  di:c. 
tor  represented  America  as  a  ^L 
gate  to  the  Congress  and  deli- 
a  key  address. 

The.^e  T.vpii-al  Productions 

Unusual  Films  has  produce 
several  feature-length  story  pii 
tures.  three  Christian  musical  film 
two  documentary  travel  films,  an 
educational,  television,  short  su 
ject  and  special  productions.  Tf 
films  are  available  for  showins 
in  churches,  schools,  civic  grou[ 
and  T\'. 

All  Unusual  Films  releases  ai 
designed  to  carry  a  Gospel  me 
sage.  This  is  the  purpose  e.xempi 
fied  by  the  trademark  of  the  di 
partment — an  angel  bearing 
camera  in  its  arms.  As  Dr.  Be 
Jones.  Jr..  puts  it:  "An  angel  is 
messenger,  and  our  films  are  filn 
with  a  message."  5 


A  Sound   Kdiiinji   Film 

For  production  groups  inter- 
ested in  editing  motion  picture 
sound,  the  Audio-Visual  Center. 
Indiana  University,  has  produced 
a  lO-minute  motion  picture  titled 
Editing  Synclironous  Sound,  as 
part  of  its  series  on  photographic 
topics. 

The  film  presents  a  step-by-step 
procedure  for  editing  sync  sound; 
the  story  line  of  the  various  se- 
quences explains  the  shooting 
phase  of  a  sound  motion  picture 
and  its  relationship  to  sound  edit- 
ing. 

These  .\re  Main  F*oints 

At  an  editing  bench  an  editor 
explains  the  selection  of  sound 
takes,  the  marking  of  the  film,  and 


fwr   I>r»(liiflion   (proiipN 

the  breakdown  of  the  picture  foo 
age.  Three  main  points  are  dt 
veloped  in  the  film:  (I )  establisi 
ing  synchronization  cues  durin 
shooting.  (2)  re-establishing  thes 
cues  during  editing,  and  (  3  )  niair 
taining  synchronization  betwee 
picture  and  sound  track  through 
out  the  editing  process. 

How  to  Get  This  Film 
The  film  is  available  in  cole 
(SIOO)  or  black  and  white  (  S.'^O 
Preview,  purchase  or  rental  ir 
formation  concerning  Edit  i  n 
Synchronous  Sound  may  be  ot 
tained  by  writing  to  Gene  Hintoi 
Coordinator  of  Film  Informatior 
Audio-Visual  Center.  Indiana  Un 
versity.  Bloomington.   Indiana.  5 
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Now  we  can  train  new  salesmen  with  movies 

anywhere,  any  time ...  in  just  an  hour" 


pur  training  movie  pro\ides  trainees  with  more 
lorough  comprehension  of  our  way  of  selling  than 
liining  manuals  ever  did.  and  it's  less  expensive  and 
ore  efficient  than  traveling  training  experts,"  says 

<).  Kaplen,  Executive  Vice  President  of  Atlas 
wiiit;  Centers,  Inc.,  headquarters,  Houston,  Texas. 
"Ii  works  so  well  that  we've  given  each  of  our 

store  managers  a  16mm  Kodak  Pageant  Sound 
iojector  so  that  any  one  of  them  can  train  new  men 
len  they  want  to. 

"Our  choice  of  projector,  we  knew,  would  be  im- 
)rtant,  because  store  managers,  like  everyone  else, 
e  too  busy  to  worry  about  machinery  that's  com- 
'icated  to  operate  or  too  much  trouble  to  keep  in 
'nning  order.  After  many  "loaner"  demonstrations 
I  various  makes,  and  after  asking  others  who  use 
ovies,  we  decided  the  Kodak   Pageant  would  be 


easiest  to  operate,  and  would  have  the  stamina  to 
take  inexperienced  handling. 

"Our  movie  was  professionally  produced.  And  il. 
along  with  this  uncomplicated  Kodak  Pageant  Pro- 
jector, makes  a  training  session  smooth,  interesting, 
and  understandable.  The  demonstration  is  ideal.  The 
trainee  sees  and  hears  not  only  what  to  say  and  when 
to  say  it.  but  also  how  to  say  it.  even  to  the  proper 
inflection,  emphasis,  and  gestures. 

"None  of  the  precisely  worked  out  message  is  ever 
omitted  or  diluted.  And  outside  pressures  have  no 
interfering  influence.  Our  trainee  is  'captive'  in  a 
darkened  quiet  room — the  right  atmosphere  for 
concentration." 

If  you  woitld  like  to  team  more  ahoiir  the  way  movies 
are  being  used  by  business  anil  industry,   or  if  y(Ui 


would  like  literature  about  Kodak  Pageant  Projectors, 
mail  this  coupon  to  us  now. 

You  may  see  a  Kodak   Pageant  demonstrated  by 
calling  your  Kodak  audio-visual  dealer. 


Kodak  Pageanr  Projector 

EASTMAN  KODAK  CO.,  Depl.S-V,Rochesler4,N.Y. 

Send  me,  without  obligation,  Kodak  Pageant 
Bulletin,  V3-22. 


NAML 
TITLE 


ADDRESS- 
CITY 


Kodak  Pageant  Projector  }  EASTMAN  KODAK  COMPANY,  Dept.  8-V,  Rochester  4,  N.  Y. 
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MOTION  PICTURES  &  SLIDE  FILMS  FOR  SAFETY  EDUCATIO^ 


16mm  Motion  Pictures 
OCCUPATIONAL 

Day    With    Maintenance-of-Way,    A, 

30  niin.,  color.  Sponsor  and  Pro- 
ducer: Missouri  Pacific  Railroad  Co. 
Illustrates  safe  work  practices  of 
railroad  maintenance-of-\vay  em- 
ployees. 

Electrical  and  Electronic  Safety,  9 
min.,  b  \v.  Sponsor:  U.  S.  Air 
Force,  AACS-MATS,  Scott  AFB. 
Producer:  Air  Photographic  & 
Charting  Ser%ice,  Orlando  AFB. 
Depicts  circumstances  of  a  fatal  ac- 
cident on  electronic  equipment. 

Flame  Propagation,  20  min.,  color. 
Sponsor:  American  Gas  Assn. 
Producer:  Kennedy  Productions,  Inc. 
Demonstrates  hazards  associated 
with  misuse  of  explosion-proof 
equipment. 

Flammables  Engineering,  26^2  min., 
color.  Sponsor:  Protectoseal  Co. 
Producer:  Audio  Productions,  Inc. 
Presents  fire  prevention  principles 
applied  to  flammable  substances. 

Hard  Hats  and  Thinking  Caps,  2914 
min.,  color  &  b,  \v.  Sponsor:  Amer- 
ican Bridge  Div.,  U.  S.  Steel.  Pro- 
ducer: Mode-Art  Films.  Emphasizes 
the  necessity  of  alertness  to  safety 
for  structural  iron  workers. 

High-Low  Bid,  The,  27  min.,  color. 
Sponsor  and  Producer:  Employers 
Mutuals  of  Wausau.  Tells  impor- 
tance of  safety  performance  to  man- 
agement   in    construction    industry. 

Man  Who  Didn't  Believe  in  Acci- 
dents, The,  Sponsor:  Packaging 
Equip't.  Div.,  Ex-Cell-0  Corp.,  with 
Milk  Industry  Foundation.  Producer: 
Robert  J.  Enders,  Inc.,  MGM  Stu- 
dios. Personal  aspects  of  accident 
prevention  for  dairy  employees. 

11.5  Volts— Deadly  Shipmate,  19 
min.,  color.  Sponsor:  U.  S.  Navy, 
Bur.  of  Naval  Weapons.  Producer: 
Depicto  Films  Corp.  Re-enacts  acci- 
dent situations  of  Navy  personnel 
on  low-voltage  equipment. 

Propellant  Plus  Heat,  20  min.,  color. 
Sponsor  &  Producer:  Thiokol 
Chemical  Corp.,  Redstone  Div. 
Shows  precautions  required  in  han- 
dling to  prevent  ignition  of  solid 
propellants. 

Quota,  The,  2.5  S  min.,  color.  Spon- 
sor: Clark  Equipment  Co.,  Con- 
struction Machinery  Div.  Producer: 
Pilot  Productions,  Inc.  Dramatizes 
accidents  that  occur  to  construction 
equipment  operators. 

Safety  in  Highway  .Surveying,  2.5 
min.,  color.  Producer:  Bur.  of 
Public  Roads,  Dept.  of  Commerce. 
Explains  hazards  of  working  in 
timber  land  and  mountainous  coun- 
try. 

Safety  is  Always  Our  No.  1  Busi- 
ness, 12H  min.,  color.  .Sponsor  & 
Producer:  Caterpillar  Tractor  Co. 
Instructs  new  employees  in  the  im- 
portance of  safety  in  company  op- 
erations. 

Safety   Wise    (series),   10   min.   ea., 
b/w.  Sponsor:  Nat'l  Safety  Coun- 
cil.   Producer:    Cal    Dunn    Studios. 
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A-  These  sound  motion  pictures  and  slidefilms  for  safety  educa- 
tion, all  produced  or  released  last  year,  comprise  the  1961  Contest 
Entries  currently  being  judged  for  the  annua!  awards  given  by  The 
National  Committee  on  Films  for  Safety.  This  check-list  is  pre- 
sented as  a  useful  reference  source  for  your  safety  program. 


Help  Yourself  to  Safety,  employee 
responsibility  in  recognizing  and 
correcting  unsafe  acts  and  condi- 
tions; Not  Even  One  Chance,  how 
a  worker  changes  his  attitude  to- 
ward chance-taking;  Safe  As  You 
Know  How,  how  a  worker  can  de- 
velop safe  personal  work  habits. 

Static  Electricity,  22  min.,  color. 
Sponsor:  .American  Gas  Assn. 
Producer:  Kennedy  Productions,  Inc. 
How  static  electricity  is  generated 
and  its  control. 

Tactical  Air  Command  Programmed 
for  Safety,  27^2  min.,  color.  Spon- 
sor: U.  S.  Air  Force,  DIG/Safety, 
Norton  AFB.  Producer:  Air  Photo- 
graphic &  Charting  Ser\"ice.  Follows 
importance  of  training  to  overcome 
in-flight  problems. 


TRAFFIC  AND 
TRANSPORTATION 


Auto,  U.  S.  A.,  27  min.,  color  & 
b/w.  Sponsor:  Perfect  Circle  Corp. 
Producer:  Dynamic  Films,  Inc.  Re- 
views reduction  of  traffic  congestion 
and  accident  problems  through  plan- 
ning. 

Can  You  Stop  In  Time,  9  min.,  color. 
Sponsor:  Nat'l  Assn.  of  Automo- 
tive Mutual  Insurance  Cos.  Pro- 
ducer: Dallas  Jones  Productions,  Inc. 
Describes  need  of  professional 
drivers  to  know  stopping  distance 
factors. 

City  Driving,  22  min.,  b/w.  Sponsor 
and  Producer:  Ford  Motor  Co. 
Demonstrates  city  driving  tech- 
niques— especially  for  driver  educa- 
tion students. 

Driving    Under    Special    Conditions, 

19  min.,  Ijw.  Sponsor  &  Producer: 
Ford  Motor  Co.  Stresses  hazard 
factors  during  adverse  conditions — 
especially  for  driver  education  stu- 
dents. 

Emergencies  in  the  Making,  14  min., 
color  &  b/w.  Sponsor:  AAA 
Found'n  for  Traffic  Safety.  Pro- 
ducer: Calvin  Productions,  Inc.  Out- 
lines types  of  traffic  emergencies 
and  how  best  to  combat  them. 

Expert  Driving  (series),  10  min.  ea. 
Sponsor:  Nat'l  Safety  Council. 
Producer:  Gilbert  Altschul  Produc- 
tions. Experts  Count  'Em  All,  b/w, 
stresses  value  of  professional 
drivers  making  reports  of  even  mi- 
nor accidents;  In  Case  of  Accident, 
b/w,  for  professional  drivers,  proper 
procedures  at  time  of  an  accident; 
Preventable  Or  Xot.  b w,  explains 
meaning  of  preventable  accidents  to 
professional  drivers;  For  Experts 
Only,  color,  emphasizes  excellence 
of  driving  performance  through 
Safe  Driver  Awards. 


For  the  Road,  13  S  min.,  b w.  Pro- 
ducer: WJZ-TV,  Baltimore,  Md. 
Designed  for  voice-over  open  and 
close,  film  shows  consequences  of 
drinking  at  bar  before  driving. 

Highway    Driving,     17    min.,    b/w. 
Sponsor   and   Producer:    Ford 
Motor  Co.  Shows  basic  safe  habits 
for  highway  driving. 

In  Step  With  .Safety,  14  min.,  color 
&  b/w.  Sponsor:  Divco-Wayne 
Corp.  Producer:  The  Carson  Co., 
Inc.  Portrays  to  students  right  and 
wrong  conduct  on  school  buses. 

Intersection  Safety,  10'2  min.,  color. 
Sponsor:  Nat'l  Assn.  Automotive 
Mutual  Insurance  Cos.  Producer: 
Dallas  Jones  Productions,  Inc.  Basic 
rules  for  handling  certain  types  of 
intersection  accident  situations. 

It    Takes    Two    to    Crosswalk,    6^4 

min.,  b  \v.  Sponsor:  Pedestrian 
Safety  Committee.  Toronto,  Can. 
Producer:  ChetwjTid  Films  Ltd.  To 
inform  Toronto  pedestrians  of  new- 
crosswalk  system. 

Jerks  That  Irk,  11  min.,  color.  Spon- 
sor &  Producer:  MF.A  Insurance 
Cos.  Illustrates  some  driving  habits 
and  discourtesy  that  irritate  other 
motorists. 

Look — Stop    Backing    .Accidents,    10 

min.,  bw.  Sponsor:  Nat'l  Safety 
Council.  Producer:  Gilbert  Altschul 
Prods.  Demonstrates  professional 
drivers'  backing  problems  and  how 
to  avoid  them. 

Produced  For  You,  3  min.,  color  & 
b,  \v.  Sponsor  &  Producer:  Acorn 
Films  of  New  England,  Inc.  An  ac- 
cident strikes  close  to  a  person  who 
condones   \'iolations. 

Safety  Through  Seat  Belts,  13  min., 
b/w.  Sponsor:  U.  S.  Public  Health 
Service  &  Univ.  of  Calif.,  L.  A. 
Producer:  Charles  Cahill  &  Assoc, 
Inc.  Documents  collision  tests  prov- 
ing value  of  seat  belt  use. 

Security  Clearance,  21  min.,  color. 
Sponsor:  Marshall-Eclipse  Div., 
The  Bendix  Corp.  Producer:  Robert 
Fisher  Prods.  On  importance  of 
proper  checking  and  installation  of 
brakes. 

Silent  Witness,  The,  28  min.,  b/w. 
Sponsor:  Wm.  S.  Merrell  Co.  Pro- 
ducer: Dynamic  Films,  Inc.  Case 
study  of  use  of  intoxication  tests  in 
traffic  courts. 

To  See  Ourselves,  14^2  min.,  color 
&  b/w.  Sponsor  &  Producer: 
Aetna  Casualty  &  Surety  Co.  Por- 
trays average  motorist  who  thinks 
other  driver  is  always  wrong. 

Using  Your  Traffic  Records,  21  min., 
color.  Sponsor:  Highway  Traffic 
Safety  Center,  MSU.  Producer:  A-V 
Center,  MSU.  Use  of  traffic  records 
system  for  better  enforcement  and 
engineering. 


Winter  Driving,  24  min.,  color.  Pr 
ducer:  Bur.  of  Public  Roads,  Dep 
of  Commerce.  Illustrates  drivin 
techniques  for  safer  driving  on  sno 
and  ice. 

Witness  to  An  Accident,  11  niir 
color  and  b/w.  Sponsor:  Insurani 
Institute  of  Indiana.  Producer:  A- 
Center,  Indiana  Univ.  Police  officer 
method  in  accident   investigation. 

You    And    Your    Bicycle,    14    mil 

color  and  b/w.  Producer:  Robe 
M.  Carson  Productions,  Inc.  Ou 
lines  a  bicycle  safety  program,  wii 
helpful  hints  for  all  riders. 


HOME  SAFETY 


Electrical   Safety   ia   the   Home, 

min.,  color.   Sponsor  &   Produce!  I 
A-V    Center,    Stout    State    Collegi  | 
Menomonie,  Wis.  Proper  preventit 
or  correction  of  common  home  ele 
trical  hazards. 

Poison    in    the    House,     lOH     mil 

color.  Sponsor:  Bur.  of  Matem 
&  Child  Health,  New  Hampshir 
Producer:  Poison  Infonnation  Ce 
ter,  Mary  Hitchcock  Memorial  Ho 
pital.  Puppet  with  ordinary  hous 
hold  products  that  can  be  poisonoi 
to  children. 

Pound  of  Prevention,  A,  IH2  rail 

b w.  Sponsor:  Dr.  Gordon  D.  Jei 
sen,  Univ.  of  Washington,  Seatti 
Producer:  U.  S.  Air  Force  &  B 
Jensen.  How  a  small  child  ge 
burned,  and  subsequent  hospit 
treatment. 

Safe  at  Home,  29%  min.,  colo 
Sponsor:  Merck  Sharp  &  Dohm 
Merck  &  Co.  Producer:  Advantaj! 
Enterprises.  Many  ways  childrd 
can  have  accidents  around  the  homi 


GENERAL  SAFETY  FILMS: 


TM 


.Accident    Investigation   Board, 

.52  min.,  b/w.  Sponsor:  U.  S.  A, 
Force,  Norton  AFB.  Produce 
Leonard  Anderson  Assoc.  How  li 
investigation  board  functions;  fcj 
lows  actual  procedure.  | 

Be   Water   Wise — Boating,   '20   min 

color.  Sponsor:  U.  S.  A.  F.,  No) 
ton  AFB.  Producer:  Air  Phot 
graphic  &  Charting  Service,  0 
lando  -AFB.  Safe  use  of  boat 
marine   regulations. 

Be  Water  Wise — Swimming,  20  mij 
color.  Sponsor:  U.  S.  A.  F.  Pr 
ducer:  .Air  Photographic  &  Chartii 
Service,  Orlando  AFB.  Good  ml 
for  swimming  acti\nties  at  beac 
lake,  pool. 

Better  Boating,  10  min.,  color.  Spo 
sor    &    Producer:    Anthony    Lai 
Film  Studios,  Inc.  General  rules  f 
safe  use  of  boats. 

Danger — High  Voltage,  16  mil 
color.  Sponsor:  Omaha  (Neb 
Public  Power  District.  Produce 
Walter  S.  Craig  Film  Prods.  Ha 
ards  of  flying  kites  and  climbir; 
trees  near  electrical  wires — for  ell 
mentary  grades.       (Cont'd  on  P.  iti 


BUSINESS     SCREEN     MAGAZIN 


1  Your  Safety  Programs! 


E  DISNEY 


SAFETY  TEAWr^ 


Using  color,  animation,  music  and  humor,  Walt 
Disney  makes  a  major  contribution  to  both  on- 
the-job  and  off-the-job  safety  education. 

His  unique  ability  to  capture  audiences  of  all 
ages  —  teaching  most  effectively  as  he  enter- 
tains superbly  —  makes  these  films  ideal  for  use 
in  every  type  of  safety  program. 


FOR   PLANT  SAFETY: 


^^ 


sv>>r\ 


'HOW  TO 

HAVE  AN 

ACCIDENT 

AT 

WORK" 


FOR  FAMILY  SAFETY 


■I'M  NO  FOOL  WITH  FIRE" 

•M  NO  FOOL  AS  A 
PEDESTRIAN" 

•M  NO  FOOL  IN  WATER" 

■M  NO  FOOL  HAVING 
FUN" 


All  films  one  reel  (8-10  minutes) 
-16mm  sound-color  by  Technicolor 


FOR   HOME  SAFETY: 


'HOW  TO 
HAVE  AN 
ACCIDENT 
IN  THE 
HOME" 


FOR  TRAFFIC  SAFETY: 


*TsT^'  ^^« 


D(5NE»    PRCD.  CI  ■  ^  r.  S 


1       For  prices  and  more  information  including  how  pre- 


view prints  may  be  obtained  -  USE  THIS  COUPON. 

EDUCATIONAL  FILM  DIVISION,  WALT  DISNEY  PRODUCTIONS.  BURBANK,  CALIF 


Name— 


-Title- 


Company- 
Address — 
Cty 
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(CONTINUED  FROM  PAGi    44)      NATIONAI.  SAFKTV    FILM    AWAKl)   CONTESTANTS 


Debbie's  Safety  Lesson,  IS  mill., 
color.  Sponsor:  Calif.  Traffic  Safe- 
ty Found.  Producer:  Cine-Tele  Pro- 
ductions. Shows  safety  precautions 
for  youngster  starting  school. 

Electricity:    Principles    for    Safety, 

11  min.,  color  &  b/\v.  Producer: 
Coronet  Instructional  Films.  Points 
out  common  electrical  hazards  and 
how  they  can  be  eliminated. 

F-106  Escape  &  Survival,  21  min., 
color.  Producer:  Convair,  Div.  of 
General  Dynamics  Corp.  Gives  func- 
tional aspects  of  rocket-propelled 
escape  system  of  F-106. 

No  Second  Chance,  2.5  min.,  color  & 
b/w.  Sponsor:  Stan  Loewy.  Pro- 
ducer: Dr.  Ben  B.  Thompson,  River- 
side, Calif.  Directed  to  prevent 
drownings  at  pools  by  proper  train- 
ing of  lifeguards. 


Our    Obligation, 


min.,    color. 


Sponsor  &  Producer:  L.  A.  City 
Fire  Dept.  Portrays  cause  and  effect 
of  fire  hazards  in  many  out-nioded 
schools. 

Price  of  Fire,  The,  23  min.,  b,  w. 
Producer:  Nafl  Film  Board  of 
Canada.  Designed  as  reminder  of 
fire  menace  and  of  prevention  meth- 
ods. 

Safest  Township  Anywhere,  The,  27 
min.,  color.  Sponsor:  General  Mo- 
tors Corp.  Producer:  Jam  Handy 
Organization.  Story  of  township  that 
organized  for  all-out  safety. 

Search  and  Rescue — Pleasure  Craft, 
26  min.,  color.  Sponsor  &  Pro- 
ducer: U.  S.  Coast  Guard.  Explains 
Coast  Guard  operations  in  rescue  of 
small  boats  in  distress. 

Seconds  to  Safety,  14^2  min.,  color. 
Sponsor:  .\etna  Casualty  &  Surety 
Co.  Producer:  Maher  Productions. 
Describes  cooperation  of  school  and 
fire  dept.  officials  to  prevent  fires. 

SNAP-III    Operational    Tests,    22i,i 
min.,  color.  Producer:  The  Martin 
Co.  Presents  safety  problems  pecul- 
iar to  a  radioisotopic  generator. 

Theobald  Faces  the  Facts,  13  Vs 
min.,  color  &  b/w*.  Sponsor:  Nat'l 
Woman's  Christian  Temperance 
Union.  Producer:  Cal  Dunn  Studios. 
Discusses  some  drinking-driving  fac- 
tors— primarily  for  high  school  stu- 
dents. 


Theatrical  Motion  Pictui-es 

How  to  Have  an  .\ccident  at   Work, 

.s  min.,  color,  3.5mm  &  Ifinmi.  Pro- 
ducer: Walt  Disney  Productions.  On 
occupational  safety. 


TV  Spots  and  Shorts 

Better  Boating  &  Water  Skiing,  ser- 
ies of  2  (58  sec.  ea. )  b/w.  Spon- 
sor &  Producer:  Ontario  Safety 
League,  Toronto,  Ont.  Subject: 
Water  Safety. 

Buckeye  Safety  Parade,  series  of  U, 
(50  sec.  ea.)  color  &  b/w.  Spon- 
sor and  Producer:  Ohio  Dept.  of 
Highway  Safety  &  Ohio  State  Univ. 
Subject:  Traffic  Safety. 


SEE    WINNERS    NEXT    MONTH! 


Is  Your  Family  Safe  From  Death 
by  Fire?  S'i  min.,  color  &  b/w. 
Sponsor:  Reader's  Digest  .Assn.,  Inc. 
Producer:  Vavin,  Inc.  Subject:  Home 
Safety. 

Safety   Clips,  60  sec,  b  w.   Sponsor 

and    Producer:    Nat'l    Film    Board 

of  Canada.    Subject:   Traffic   Safety. 

.Statistic  Speaks,  A,  80  sec,  b/w. 
Sponsor:  Greater  L.  A.  Chapter, 
Nat'l  Safety  Council.  Producer:  Ray 
Bloss,  Animation  Photography  & 
Telemation,  Inc.  Subject:  Traffic 
Safety. 

To   Make   Streets   Safe   .Vfter   Dark, 

3'l'  min.,  color  and  b  w.  Sponsor: 
Reader's  Digest  Assn.,  Inc.  Pro- 
ducer: Vavin,  Inc.  Subject:  Traffic 
Safety. 

Traffic  .Safety  Spots,  series  of  9 
(60  sec.  ea.)  b/w.  Sponsor:  Michi- 
gan State  Univ.  Highway  Traffic 
Safety  Center  &  Traffic  Safety  Assn. 
of  Detroit.  Producer:  M.  S.  U.  A-V 
Center.  Subject:  Traffic  Safety. 


3.5inni  Sound  Slidefilms 
OCCUPATIONAL  SAFETY 


Everything  Under  Control,  15  min., 

color.     Sponsor:     American     Gas 

-Assn.    Producer:    Kennedy    Produc- 


tions, Inc.  Safe  methods  and  pro- 
cedures at  gas  sites  for  gas  utility 
workers. 

From  a  Bed  of  Pain,  17  min.,  color. 
Sponsor:  Consumers  Power  Co. 
Producer:  Martin  B.  Kies.  Re-enacts 
electric  shock  accident  and  follows 
victim's  progress  through  surgery 
and  hospitalization. 

Lift  With  Your  Head,  6  min.,  color. 
Sponsor:  Firestone  Tire  &  Rubber 
Co.  Producer:  Close  and  Patenaude. 
Cartoon  characterization  of  right 
and  wrong  ways  to  lift  merchandise. 

Precaution,  14  min.,  color.  Sponsor: 
Phillips  Petroleum  Co.  Producer: 
Centron  Corp.  Informs  of  proper 
use  of  equiimient  and  safe  handling 
of  anhydrous  ammonia. 


Judiied  by   National   Committee 

•  Leaders  of  national  organizations 
directly  concerned  with  all  phases 
of  safety  education  comprise  the 
National  Committee  on  Films  for 
Safety.  The  National  Safety  Coun- 
cil's Bill  Englander  is  the  perma- 
nent secretary. 

Final  selections  of  winners  of  the 
coveted  bronze  platjues  for  1960's 
outstanding  motion  pictures  and 
slidefilms  for  safety  education  will 
be  presented  in  Issue  Three  (next) 
of  Business  Screen.  Watch  for  it! 


f»  Tlipir  Walf^r  lli'Nourees 


Sponsor:  Seattle  Water  Depar 
ment,  Seattle.  Washington. 

TiTLiz:  Seutile's  Heritage:  A  Con 
miinily  Resource.  24  min 
color,  produced  by  Rarig  Fih 
Productions. 

Surveying  their  own  comniunii 
to  acquaint  residents  of  ll 
Greater  Seattle  Area  with  the  li 
cal  watershed  operations  th; 
benefit  their  homes  and  industr 
this  color  film  is  an  inforniali\ 
look  at  how  one  area  of  in 
country  handles  its  resources. 

A  visit  to  the  Seattle  watershe. 
shows  how  the  water  is  protecte. 
and  its  purity  preserved  with  mini 
mum  chemical  treatment.  Othi 
aspects  show  how  modern  fotLsii 
and  logging  practice  aids 
watershed  development,  and  ho 
limiting  public  access  to  the  u; 
tershed  is  essential  in  preser\ir 
the  water's  purity, 

Seciirle's  Hen'nij^e:  A  Con 
nuinily  Resource  is  being  distril 
uted  by  the  producer.  Rarig  Fill! 
Productions,  5510  Universit 
Way,  Seattle  5,  Washington.      5 


Conveyor  Svstpms  Film 
for   the   Plant    >fnna|Ser 


Sponsor:    Conveyor    Equipmei 
Manufacturers  Association. 

Title:  It's  Your  Move.  24  min 
color,  produced  by  Biofilms 

The  premise  is  that  a  contini 
ous  flow  of  materials  is  an  absi 
lute  fundamental  to  America 
mass  production  system  and  I 
the  highest  standard  of  living  i 
the  world. 

Il's  Your  Move  says  that  goo 
industrial  planning  today  requirt 
that  plants  be  built  around  th 
conveyor — and  the  him  shows  e) 
amples  of  such  planning — in 
production  rhythm  that  brinf 
men  and  materials  together  i 
efficient  harmony. 

The  importance  of  conveyin 
systems  in  saving  time  and  niakin 
work  easier  for  millions  of  peopl 
is  illustrated  in  transportation,  di- 
tribution  and  agriculture.  ;is  wc 
as   in   manufacturing. 

The  movie  is  being  offered  1 
vocational  and  senior  high  school 
colleges,  groups  in  business  an 
other  community  organizatior: 
through  Modern  Talking  Pictui 
Service  {7>  East  54th  Street.  Ne' 
York).  Prints  may  be  borrowe. 
from  any  of  Modern's  30  fill' 
libraries    in    principal    citie 
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'alionul  Ciwboy  Hull  of  Fame  Honors 

I  Authentic  Picture  of  the  Cattle  Business 

r'OatKlandiii|i£    Dorumoillary**    Wiiin    \V<>Nlerii    Il4>ril:i^e    Award 
Cor    .Slory    i»f    S«»iilh    ll:ik<»ta's    l'atlleni«-ii    Tliniu^h    llio    I'oarN 


rHE  Struggles  and  accom- 
plishments of  South  Da- 
kota's livestock  ranchers. 

om  pioneer  days  to  the  present, 
re  realistically  portrayed  in  the 
ecently  released,  award-winning 
liotion  picture.  Four  Seciscins 
Vest. 

During  the  March.  1960  quar- 
:rly  meeting  of  the  South  Dakota 
Itockgrowers  Association,  it  was 
ecided  to  produce  a  motion  pic- 
tire  to  tell  the  people  of  that 
ate  and  others  the  saga  of  the 
outh  Dakota  cattle  industry  and 
s  people. 

Max  Howe  Film  Productions, 
apid  City.  S.  D..  was  contracted 
)r  the  film  undertaking,  and 
ork  began  immediately. 

100  Years  in  29  .Minutes 
I  "The  big.  big  problem  was  to 

0  n  d  e  n  s  e  a  one-hundred-year 
pry  into  the  usual  twenty-nine 
liinutes."  said  Max  Howe. 

1  "We  engaged  a  local  research 
'xpert  of  no  small  talent.  Polly 
i/eedman,  program  director  at 
tation  KOTA  in  Rapid  City,  who 
trnished  us  with  ten  thousand 
ue  words  which  realistically  told 

|f  the  Texas  trail  herds  and  pio- 
.eers  to  the  present  modern 
lancher.  his  problems,  hardships, 
pd  economic  status  as  a  modern 
usinessman  and  third  largest  cat- 
ie  producer  in  the  nation." 
!  With  staff  writer  Cynthia 
!4aeder  setting  up  structure  and 
squence.  filming  began. 

Tale  of  Three  Generations 

The  film  tells  of  a  young  man 
le  a  V  i  n  g  agricultural  college. 
Through  his.  his  father's  and  his 
randfather's  eyes  is  shown  the 
:ope  of  the  livestock  industry  of 
outh  Dakota,  from  feedlots  east 
f  the  range  country  to  cash  grain 
irniing  operations  closely  associ- 
ated with  livestock  production. 
'  Local  people  are  featured  in 
le  film's  leading  character  roles, 
nd  family  homes  and  ranches  in 
lie  state  were  used  for  authenticity 
1  locale. 

These   Were   Real   Pioneers 

I  Early  pioneer  days  are  recalled 
iy  the  Grandfather  in  the  story 
I  .  .  the  days  when  the  settlers 
leaded  west  in  covered  wagons. 
ji  sequence  shows  a  pioneer 
kmily  "ninety  miles  from  no- 
•■here"  building  a  "soddy."  a 
our-wall  shanty  made  of  slabs  of 


the  very  sod  which  fed  the  live- 
stock. 

Cattle  roundup  and  herding  is 
shown,  with  shots  of  cowboys  in 
action,  working  in  the  familiar 
chaps  and  ten-gallon  hats. 

The  producer's  son.  Alan 
Howe,  who  is  art  director  and 
assistant  cameraman  in  the  firm, 
doubled  in  a  "special"  role.  He 
was  "hanaed"  on  Hanuman's  Hill 


In  the  past  century,  t/iiick  inin- 
ishment  was  meted  to  rustlers. 

at  Rapid  City  in  a  swinging  scene 
depicting  former  measures  taken 
against  cattle  rustlers.  Typical  of 
the  realism  created  throughout  the 
film,  Alan  sported  rope  burns  on 
his  neck  for  some  time  after! 

Antique  collections  throughout 
the  area  were  called  on  for  props, 
and  the  film's  set  would  have 
brightened  the  eye  of  most  any 
collector.  The  covered  wagon  and 
team  were  provided  by  the  South 
Dakota  couple  playing  the  film's 
pioneer  family. 

Of  Ranchers  and  Problems 

The  purpose  of  Four  Seasons 
West  is  to  tell  the  story  of  the 
cattle  industry  and  the  problems 
of  the  ranching  people  under  con- 
ditions of  South  Dakota  environ- 
ment. 

But  it's  the  human  aspect  that's 
stressed  in  the  story  line.  Howe 
points  out.  "It's  the  story  of  a 
people,  a  straight-from-the-shoul- 
der  account  of  their  trials  and 
tribulations  as  well  as  their  hap- 
pier times." 

Howe  traveled  far  and  wide 
across  the  state  to  shoot  historical 
and  modern  scenes,  to  film  western 
square  dances,  interiors  of  ranch 


I  his  chuck-wagon  scene  lioiii    7  our  Scu.wii.s  W  tsi"  nii.s  filmed  oil  loca- 
tion  in   Laurence   County,   South   Dakota,   by   producer   Max   Howe. 


homes,  a  Directors  Meeting. 
and  scenes  of  the  many  ranching 
activities  in  all  seasons.  Total 
miles  traveled  in  production — 
12.000! 

Acting  as  liaison  to  the  pro- 
ducer was  Jack  McCulloh.  execu- 
tive secretary  of  the  South  Dakota 
Stockgrowers  Association. 

Wins  .\ward  in  January 

In  January.  Four  Seasons  West 
won  the  Western  Heritage  Award 
as  the  Outstanding  Western  Docu- 
mentary of  1960.  The  award  is 
sponsored  by  the  National  Cow- 
boy Hall  of  Fame  and  Western 
Heritage  Center,  now  under  con- 
struction near  Oklahoma  City. 
Oklahoma. 

The  Western  Heritage  Awards 
are  designed  to  encourage  authen- 
ticity in  western  fact  and  fiction, 
and  annually  honor  achievements 
in  motion  pictures,  television, 
magazines  and  music. 

An  award  winner  is  cited  "for 


an  outstanding  contribution  to  a 
greater  understanding  and  a  better 
appreciation  of  our  nation's  great 
Western  Heritage." 

Has  Three  Big  Premieres 

Four  seasons  after  authoriza- 
tion of  the  production  by  SDSGA 
directors,  the  full-color  motion 
picture  was  released.  The  film  was 
premiered  statewise  in  Pierre,  the 
capital  of  South  Dakota,  at  the 
Stockman  of  the  Year  Banquet, 
and  nationally  at  the  American 
National  Cattlemans  Association 
annual  convention  in  Salt  Lake 
City.  Utah,  in  January. 

Solid  Bookings  to  Mid- Year 

According  to  Howe.  Four  Sea- 
sons West  is  booked  solid  through 
the  middle  of  this  year,  with  re- 
quests coming  from  all  over  the 
United  States.  Information  can  be 
obtained  by  writing  Max  Howe 
Film   Productions.  910  St,  Cloud 


St..  Rapid  City.  South  Dakota.  ^ 

Come  September,  fall  branding  operations  at  a  northwestern  Dakota 
cuttle  ranch  make  a  colorful  sequence  for  this  uwurd-winning  picture. 
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Film  Testifies  at  Rail  Labor  Hearings 

llliiioiN   Cfnlr.-il    Film   Viewed  by   l>re.sldenllal  I'ommilK'f 


Shown  with  IC  prints  1 1  to  r)  are: 
attorneys  Howard  Neitzart,  James 
Wolfe:  witness  Ernest  Hallmann: 
Joseph  McCool  (who  presented  the 
film):     producer     John     Hawkinson. 

FEATURED  Recently  as  an  in- 
tegral part  of  a  legal  presen- 
tation before  the  15-man  Presi- 
dential Commission  investigating 
railroad  wage  and  work  practices 
was  a  specially  produced,  hour- 
and-three-quarters  motion  picture 
reinforcing  the  testimony  of  the 
Illinois  Central  Railroad  with  the 
visual  effectiveness  obtainable  only 
through  a  motion  picture. 

The  Commission  has  been  con- 
ducting hearings  over  the  proposal 
that  management  be  allowed  to 
determine  when  firemen  should 
be  used  on  diesels  and  other  non- 
steam  locomotives  in  freight  and 
yard  service. 

Use  .Model  Board  and  Film 

The  railroad's  presentation  in 
March  was  given  by  Joseph  J. 
McCool.  assistant  division  super- 
intendent for  the  Reading  Rail- 
road, whose  testimony  i  n  c  o  r  - 
porated  use  of  a  lighted  board 
showing  track  layout  in  the  Phila- 
delphia area  where  commuter 
trains  are  operated  with  one  man 
in  the  cab,  in  addition  to  the  mo- 
tion picture  showing  how  the 
Illinois  Central's  Chicago  com- 
muter service  also  operates  with 
only  an  engineer. 

Mr.  McCool  contended  that 
"these  heavy  traffic  areas,  with 
complex  track  layouts  and  signal 
masts  with  as  many  as  nine  indi- 
cators, were  the  places  to  measure 
the  difference  between  operating 
with  or  without  a  fireman." 

105-Minute  Film  in  Color 
The  film.  The  One-Transporla- 
lion  Siory,  was  produced  in  color 
and  sound  by  John  T.  Hawkinson, 
manager  of  audio-visual  services 
for  the  Illinois  Central.  The  pic- 
ture was  made  on  the  Illinois 
Central  because  its  one-man  op- 
erations are  typical  of  all  others  in 
the  country  and  evidence  sub- 
mitted through  the  picture  was 
typical  for  the  country  as  a  whole. 


The  second  part  of  the  film 
was  also  made  in  the  Chicago 
area — showing  one-man  opera- 
tions in  effect  on  the  metropolitan 
elevated,  subway  and  bus  opera- 
tions of  the  Chicago  Transit  Au- 
thority .  .  .  "all  with  heavy  traffic 
loads  and  all  being  safely  han- 
dled," said  Mr.  Hawkinson. 
Produced  at  16  F.  P.  S. 

The  motion  picture,  in  produc- 
tion for  nearly  a  year,  was  origi- 
nally 10,000  feet  long.  To  reduce 
length  for  the  Washington  hear- 
ings it  was  cut  and  edited  to  3.000 
feet.  The  film  is  unique  in  that  it 
was  produced  at  amateur  speed  of 
16  frames  per  second,  and  con- 
tains ten  minutes  of  lip-sync  cine- 
matography of  the  witness.  Mr. 
McCool.  taken  at  16  fps  with  the 
new  Nomad  recording  system. 


"The  reason  for  producing  The 
One-Tnmsporluliim  Story  at  the 
silent  speed  of  16  fps."  said  Mr. 
Hawkinson,  "was  that  we  were 
required  to  photograph  the  Chi- 
cago Transit  Authority  operations 
in  color,  which  would  include 
passengers  boarding  and  alighting 
from  trains  at  subway  stations, 
show  headway  of  trains,  speed  of 
trains  enroute  through  subway, 
track  layout  and  curvature,  signals, 
etc.,  and  all  in  existing  lighting 
available  throughout  the  subway 
system. 

Subway  Scene.s  Were  Problem 
"Only  by  using  high-speed  Ek- 
tachrome  film,  fast  lenses,  obtain- 
ing the  equivalent  of  an  additional 
lens  stop  opening  by  photograph- 
ing at  16  fps.  and  finally  by  ob- 
taining  a    16mm   print   from    the 


originals  by  forced  printing  (; 
we  had  to  hunt  for  a  film  labc 
tory  that  could  do  this  for 
were  we  able  to  obtain  excell 
motion  pictures  of  the  subv 
operations  in  color  for  our  p 
duction."  Mr.  Hawkinson  said 

When  the  film  was  edited 
final  form  in  synchronization  » 
the  Nomad  double-system  magr 
ic  sound  track,  a  magnetic  str 
was  applied  to  the  motion  pict 
film  and  the  sound  track  was  tra 
ferred  from  the  Nomad  system 
the  magnetic  stripe  on  the  film 

In  this  manner  the  film  w 
sound  could  be  readily  shown 
the  widely  available  and  porta 
16mm  magnetic  motion  pict 
projectors. 


16mm  Film  in  Salesman's  Pool 
Provides  "Hard  Sell"  for  Firm 

A  picture  may  be  "wortf;a 
thousand  words."  and  a  moto 
picture  can  be  worth  more  tin 
a  thousand  sales  calls,  accordg 
to  the  sales  executive  of  a  Ci- 
cago  company. 

"Motion  pictures  are  amcg 
the  best  of  our  sales  tools."  sd 
Louis  L.  Crawford,  vice-presidit 
of  The  Allbright-Nell  Compa'. 
a  Chemetron  Corporation  suhs- 
iary,  "and  we've  been  provins;  i  s 
to  ourselves  each  year  for  2 
years." 

His  firm,  the  leading  proJur 
of  equipment  for  the  meat  pa.- 
ing  and  allied  industries,  curre!- 
ly  has  a  library  of  a  dozen  fil'^ 
running  from  5  to  30  niinu  -. 
and  accumulates  1,000  feet  'i 
usable  footage  a  year.  The\  --li'^ 
all  operations  of  Anco  process  j  i 
machinery  at  actual  installatics.  | 

"In  our  business,  we  can't  c-' 
ry  samples,  even  on  a  truck.  Ii; 
if  we  can  make  an  appointmii 
with  the  potential  customer,  a 
projector  rented  locally  and  a 
small  can  of  our  own  16mm  In 
offer  the  best  'hard  sell'  appro:h 
we've  found."  he  said. 

Sound  films?  Not  always.  C'r.  - 
ford  said.  "Sound-on-fihii  > 
value  in  training  company  peop. 
but  experience  has  taught  that  - 
ecutives  in  the  industries  >  r 
company  serves  prefer  silent  fil  '■ 
— with  a  top-Hight  engineer  n 
hand  to  answer  questions  ;d 
provide  some  live  description. 

"When  the  prospect  is  stin - 
lated  by  film  to  visit  an  insta  - 
tion,  sale  of  that  equipment  s 
well  on  the  way  to  success  >l 
completion,"  Crawford  said. 

Allbright-Nell  shows  its  lils 
to  .''00  potential  customers  a  yef, 
in  their  plants  and  at  conventiof. 
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\f/  studio  facilities  for  MPO-IV    in  Holly  woud  include  lliis  60  x  100 
cf  sound  stage.   A    60-foot  limbo  cyclorama  fills  entire  stage  wall. 

/O  TV  Expands  on  West  Coast 
Hh  Hollywood  Studio,  Offices 

MPO  TV  of  California,  Inc., 
li  opened  new  studios  and  of- 
i«s  in  Hollywood  at  800  N. 
Itard  Street.  Part  of  MPO's 
)ins  for  expanded  West  Coast 
d'ices,  the  new  facilities  are 
;ttrally  located  in  the  heart  of 
l|  Hollywood  motion  picture 
iirict. 

ivIPO's  studio  was  originally 
idstructed  in  1958,  but  coni- 
)kly  re-equipped  for  TV  com- 
Orcial  use  when  taken  over  by 
1^0  earlier  this  year.  Originally 
tdwn  as  the  Academy  Studios, 
h  MPO  sound  stage  is  one  of 
11  largest  of  the  independent 
itges  in  Hollywood.  It  measures 
Mby  100  feet,  with  a  clear  height 
)(25  feet  to  the  bottom  of  the 
r;ses.  and  40  feet  ma.ximum 
ight  in  the  center  of  the  stage. 
3e  entire  end  of  the  stage  has 
fm  utilized  for  a  60-foot  per- 
r-nent  limbo  cyclorama. 

\  fully-equipped,  modern  kitch- 
:( center  has  been  installed  for 
ime  economists"  use  in  food 
J'paration  when  shooting  com- 
Tccials     involving    food.     Com- 


MPO   studios  at   SOO  N.   Seward 

pletely  soundproofed,  with  sound, 
editing  and  all  production  facili- 
ties, the  studio  also  has  dressing 
rooms,  a  make-up  room,  screen- 
ing and  client  conference  rooms. 

Mel  Dellar,  vice  president  in 
charge  of  MPO-California  opera- 
tions, notes  that  the  new  studio 
will  better  enable  MPO  to  serve 
local  and  out-of-town  clients. 

MPO  was  organized  in  1947  in 
New  York  and  started  its  own 
West  Coast  operations  three  years 
ago.  Rapid  and  continuing  growth 
in  both  volume  of  commercials 
and  permanent  staff  has  led  to 
this  most  recent  expansion.         9.' 


in  Old  Violin 

nay  make  wonderful  music  .  ,  . 
ht  it  takes  an  Artist  to  produce  it! 
Is  the  same  with  type  titles  .  .  . 
tie  most  modem  equipment  in 
t  e  world  is  worthless  without  a 
silled  artist  to  "play  the  tune." 
Bare,  too,  we  are  second  to  none! 

INIGHT  STUDIO 

i'9East  Chicago  Ave.,  Chicago  11 


Anheuser-Busch 
on  Sports  Screen 

1-  Films  on  Tampa 
Tarpon  Tournament 
and  Alaska  Game 
Hunt  (both  14  min., 
color)  are  currently 
offered  by  Modern 
Talking  Picture 
Service  for  sports 
groups.  The  films 
are  sponsored  by 
Anheuser-Busch  and 
available  on  free 
loan.  ig' 
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If  you  want  the  IMPACT 
of  new  ideas  we  have 
the  creative  hands  to  pro- 
duce resounding  results 
.  .  .  in  the  largest,  most 
complete  nevi^  facilities 
between  Detroit  and 
New  York. 


HOLLAND'WEGMAN     PRODUCTIONS 

Motion     pictures    for    business,    industry    and    television 
207    DELAWARE    AVE.,    BUFFALO    2.    N.    V. 
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News  Along  the  Film  Production  Lines 


Animation  stand  designer  John  Oi- 
herry  deftt  describes  unit  to  Reid 
H.  Ray:  art  director  Gordon  Ray 
and  cameraman   Andy  Chandler. 

Reid   H.   Ray   Installs  Oxberry 
Electronic  Animation   Stand 
•k  A   new   unit   of  equipment   at 
Reid  H.  Ray  Film  Industries.  Inc., 
St.  Paul.  Minn.,  is  a  1.700-pound. 
$27,000  Oxberry  animation  stand. 

The  electronically  controlled 
unit  has  eight  computers  which 
enable  accuracies  of  one-thou- 
sandths of  an  inch  when  move- 
ments of  the  camera  and  table  en- 
able travel  from  a  36-inch  layout 
of  art  work  down  to  segments  of 
only  3  inches.  With  the  use  of  an 
electronic  "joy-stick.""  movements 
of  the  table  carrying  the  anima- 
tion cells  and  art  backgrounds 
may  be  controlled  throughout  a 
360-degree  arc. 

The  new  equipment  will  be 
used  to  produce  cartoon  anima- 
tion, technical  animation,  photo- 
montages, creative  title  designs, 
optical  effects,  as  well  as  slide- 
film  photography.  One  of  the 
unique  features  is  that  the  Ox- 
berry camera  can  be  used  for 
either  35  or  16mm  film  and  re- 
quires only  a  few  minutes'  time  to 
replace  the  complete  film  trans- 
port system  within  the  camera  it- 
self. Three  lenses  of  varying  focal 
lengths  are  also  interchangeable 
and  used  for  both  sizes  of  film. 

The  animation  stand  was  used 
for  the  first  time  on  a  sequence  in 
a  film  being  produced  for  the  Air 
Reserve  Record  Center  of  the  Air 
Force  at  Denver.  Q 


Bray  Studios  Films  Transistors 

'■"  Bray  Studios.  Inc..  New  York. 
has  recently  produced  two  films 
of  technical  teaching  material  for 
classes  in  Electronics  and  Depart- 
ments of  Physics  and  Chemistry. 
Semi-Condiutors:  Pan  I  (21 
min.)  and  Semi-Conduc  lors:  Pun 
II  (22  min.).  both  16mm  black- 
and-white,  sound,  explain  and 
demonstrate  fundamentals  of 
semi-conductors  (transistors)  in 
easily   understood   language.    The 


films  are  available  for  purchase 
or  rental  from  Bray  Studios,  Inc.. 
729  Seventh  Ave..  New  York  19. 

N.  Y.  y- 

MPO  Videotronlcs  Report  Shows 
1960  Sales  of  Nearly  $8  Million 

The  annual  report  of  MPO 
\  ideotronics.  Inc..  issued  on  Feb- 
ruary 3rd  of  this  year,  and  cover- 
ing the  firm's  activities  through 
the  fiscal  year  ending  October  31. 
1960.  shows  increased  volume  of 
business  and  earnings  over  the 
three  previous  years. 

Sales  for  1960  amounted  to 
$7.865.97 1:  as  compared  to 
$6,047,570  in  1959;  $4,957,956 
in  1958;  and  $3,440,619  in  1957. 

Net  earnings  before  taxes  were 
$677,499  in 'i960;  $534,014  in 
1959;    $208,002    in     1958;    and 


$171,630   in    1957.   Earnings  per 

share  of  410.000  outstanding 
shares  was  $.85  in  1960.  (MPO. 
which  is  traded  on  the  American 
Stock  Exchange,  has  been  selling 
in  the  range  of  8ij  to  25%  in 
1961,  thus  far.) 

MPO's  finished  film  production 
last  year,  the  report  says,  was 
equal  in  length  to  more  than  26 
full-length  feature  films. 

During  1960.  MPO  purchased 
509f  of  the  capital  stock  of  East- 
ern Effects,  Inc..  New  York,  at  a 
cost  of  $214,318. 

MPO  hopes  to  continue  its 
growth  in  the  television  commer- 
cial and  industrial  film  fields  in 
1961  and  is  investigating  produc- 
tion possibilities  in  TV  programs, 
theatrical  feature  films  and  edu- 
cational films.  The  company  has 


J^ummertiine . . . 

when  your  films 
are  out  of  circulation 


.  is  the  best  time  for  you  to  have 
us  remove  scratches,  correct 
brittleness,  repair  sprocket  holes, 
remake  (iried-out  splices. 

Then,  thoroughly  reconditioned, 
your  prints  w^ill  be  ready  for  hard  use 
again  in  the  fall. 


Of  course,  before  proceeding 
we  tell  you  the  cost . . .  SEND 
US  YOUR  PRINTS  NOW. 


JEERLESS 

FILM    PROCESSING    CORPORATION 

16S  WEST  46th  STREET.  NEW  YOKK  36.  NEW  YORK 
959   SEWARD   STREET,    HOILYWOOO   38,    CALIF. 


developed    an     8mm    continue 
sound  projector,  with  manufact 
expected  to  start  some  time 
year. 

:¥  *  * 

Rothacker    Distributes    Picture 
on  Eastman  Adhesive  Product 

Rothacker.  Inc..  has  be 
named  nation-wide  distributor 
a  new  film  on  Eastman  Adhe' 
Products,  sponsored  by  Easir 
Chemical  Products  Compan\ 
*      *      * 

Unusual  Sound  Effects  Service 
Offers  Worldwide  Selection      |j 

The   roar  of  jets  and  misrB 
taking  off.  and  in  flight  ...If 
fie  and  street  noises  in  foreign 
ties  .  .  .  the  weird  laughter  "I 
Australian    Kookaburra   . 
giant  groans  of  shifting  ice  in 
frozen   north   .   .    .   even   the  i; 
probable    undersea    soundsof 
shrimps  mating  ...  all  the^e  id 
many  more  can  be  made  avail  fie 
to  suit  almost  any  script. 

A  new  service  for  reconn 
sound  effects  has  been  annoui^ri 
by  MP-T\'  Services.  Inc..  of  H- 
lywood.  Through  their  aftilijd 
company.  Radio  Recorders,  ey 
offer  to  provide  "any  sounds  ftm, 
anywhere  in  the  world"  cusfm 
recorded  to  order. 

The    sounds   will   be   prodied 
either    "synthetically"  —  thro  :h 
combining  or  modifying  se\er;  of 
the    over    2.000    different    soid- 
in  their  modern  sound  effect  \< 
brary — or    by    recording    t  h  : 
■'live"  in  their  studios  or      m 
cation"     anywhere     in     the     ■- 
world. 

Further  details  concerning  hi 
recording  service  are  describe  i: 
Sound  Effects  Bulletin  1-6  I     i 
able  from   MP-TV  Ser\'iccv 
7000  Santa  Monica  Blvd..  H  : 
wood  38.  California. 

Modern   Completes  Tests  of 
New  Electronic  Film  Inspecto 

Modern  Talking  Picture  Se  icc' 
has  completed  successful   te^l  o' 
a    neu    electronic    film    inspeOf. 
and  the  company  estimates  th 
will   increase  the  efficiency  ol 
film  maintenance  set-up  by  i| 
than  25  per  cent. 

According  to  Richard  B. 
Modern"s  manager  of  operati 
the  new  unit  will  enable  the! 
distributor  to  have  more  p| 
available  in  top  condition 
ever  before 

Modern  is  the  first  distriH 
to  install  the  new  unit.  It  wa  | 
veloped  by  Paulmar.  Inc..  a  i 
cago  manufacturer  of  motioni 
ture  equipment.  Design,  devij 
ment  and  testing  took  placi 
Modern"s  Kansas  City  film  libp 
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iS:  Howells  W.  E.  Roberts  (I) 
ees  pin   from   Charles  Percy. 

Roberts  Honored  for  25 
A'  Service  to  Bell  &  Howell 

,'  twenty-tive-yeur  service  pin 
sfecently  presented  to  William 
Roberts,  an  executive  vice- 
;dent  of  Bell  &  Howell  Com- 
nl  by  Charles  H.  Percy,  presi- 

fl  a  luncheon  ceremony.  Percy 
fluted  "much  of  Bell  & 
lull's  success  in  the  past  2.'i 
11  to  Roberts'  energy,  dedica- 
liand  foresight."  In  his  quar- 
-ntury  with  the  company. 
ifrts  has  participated  in  Bell 
hwell's  sales  growth  from  $2.7 
II n  to  well  over  SI 00  million. 
i  n  employment  rise  from  869 
r^re  than  7.500. 
Srting  as  an  executive  trainee 

.^6,  he  worked  in  most  de- 
1  ents  of  the  company,  becom- 

•eneral  service  manager  in 
I'  In  1943  Roberts  was  ap- 
r^d  head  of  the  war  co-ordi- 
i'-'  department,  with  responsi- 
t|  for  engineering,  production 
I'ales  to  the  government.  He 
iflected  assistant  treasurer  in 
I!  and  corporate   secretary   in 

1  1950  he  was  named  vice- 
slent  in  charge  of  operations 
l;lected  to  the  Board  of  Di- 
t|S;  he  was  elected  executive 
e-resident  in  1953.  9 


1962  Ford  Dealer  Introduction 
Program  to  MPO  Sales  Subsidiary 

MPO  Sales  and  Training  Pro- 
grams. Inc..  has  been  awarded  the 
production  of  the  big  1962  Ford 
dealer  introduction  show  for  the 
second  year  in  a  row.  Ira  Marvin 
will  produce  and  direct  the  show 
out  of  New  York,  while  Tommy 
Thomas  will  supervise  production 
in  Detroit.  Q' 

INVESTORS'    PROGRAM: 

(CONTINUED    FROM    PAGE    26) 

foreseen  have  a  way  of  popping 
up.  "When  they  do."  he  says, 
'we  can  provide  visual  presenta- 
tions in  a  matter  of  a  few  min- 
utes to  help  make  our  answers 
more  easily  understood." 

The  questionnaire  approach 
now  can  be  used  in  sales  training 
sessions.  For  example,  a  10-ques- 
tion  poll  might  be  presented  on 
the  screen,  the  answers  collected 
and  quickly  tabulated  and  then 
put  on  a  transparency  for  all  to 
view. 

If  those  present  want  copies  of 
the  information  presented  verbal- 
ly, it's  a  simple  matter  to  run  off 
the  required  number  on  the  copy- 
ing machine. 

A  recent  case  in  IDS  where  this 
flexibility  was  graphically  demon- 
strated involved  the  presentation 
of  an  investment  program  to  a 
director's  session. 

"The  report  was  20  pages 
long."  Johnston  said.  "The  typist 
didn't  finish  it  until  9:45  and  the 
meeting  was  set  for  10  o'clock, 
but  we  made  projection  trans- 
parencies and  ran  off  extra  copies 
on  the  copying  machine  in  time 
for  use  at  the  meeting." 

With  some  31^  billion  dollars 
under  its  management.  Investors 
Diversified  Services.  Inc.  ranks 
among  the  largest  investment 
companies  in  the  world.  It  main- 
tains offices  throughout  the  coun- 
try, with  additional  locations  in 
Hawaii  and  Frankfurt,  Germany, 


EAST  COAST 

MOTION  PICTURE  PRODUCTION, 
EDITORIAL  and  TECHNICAL  SERVICES 

B  FOR  BETTER  FILMS 

CREATIVE  EDITING  AND  COMPLETE 
PERSONAL  SUPERVISION 


|J>SEPH  JOSEPHSON 
1 1  Circle  6-2146 


45  West  45th  St. 
New  York  36 


SCORE  YOUR  NEXT  FILM  WITH 

AWARD  WINNING 


the 
most 

complete 

music 
library 

In  the 
world ! 


Did  you  know  that  commercial  films  winiung  the  most  scoring  awards 
nearly  always  use  Hi-Q  music?  They  do.  And  there's  a  reason  .  .  .  superb 
quality  plus  the  most  e.vtensive  library,  with  the  plus  of  famous  Capitol 
service.  Find  out  for  yourself.  Send  for  demonstration  disc.  It's  free, 
of  course. 


CAPITOL  ^LIBRARY  SERVICES,  HOLLYWOOD,  CALIF. 


CAMART    DUAL    SOUND    EDITOR 

Model   8BIII 

Edit  single  or  double  system 
16mm  or  35mm  optical  sound. 
Edit  single  and  double  system 
Magastripe  or  double  system 
magnetic  sound.  Use  with  any 
16mm  motion  picture  viewer  to 
obtain  perfect  lip-sync  matching 
of   picture  to   track. 

Works  from  right  to  left  or  left 
to    right. 

Dual  Editor,  without  viewer  $195.00 
Zeiss  Moviscop  Viewer  .  .  89.50 
Special  Editor-Viewer 

Combination    269.50 

CAMART    TIGHTWIND    ADAPTER 


ARRIFLEX   16 


'  The  ( 
ALl- 


nly 


16mm  and  35mm  cameras 
in  stock  for  immediate  de- 
livery. Arrlflex  16mm  and 
35mm  soundproof  blimps 
available.  400'  magazines. 
Synchronous  mo'ors.  New 
and   Used.  ah  ii, 


BEARING 
tigtilwind 
adopter. 

•  Etimi- 
noles 

cinching  or 
abrasions, 

•  Winds 
film 

NO 
SLIPPING 

•  Fits  ony 
16  Of 

35mm 


$34.95 


1845   BROADWAY  (ot  60lh   St.)    NEW  YORK   J3  •  PLoia  7-6977  •  Coble:  Com.romon 
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Kawneer  Products  for  Builders 
Introduced  Via  Films  and  TV 

^.  Utilizing  both  closed  circuit  TV 
and  individuiii  showings  of  three 
motion  pictures  produced  by  Fred 
Niles.  Chicago,  the  Kawneer 
Company  recently  introduced 
three  revolutionary  new  architec- 
tural products  simultaneously  in 
its  48  key  markets. 

Some  5.000  architects,  contrac- 
tors, chain  store  executive  dealers, 
building  managers  and  trade  edi- 
tors saw  the  presentation  of  Kaw- 
neer's  new  Core  System,  Zipper- 
wall  and  Concealed  Overhead 
Closers  through  the  Niles-pro- 
duced  films. 

Each  of  the  films  covered  all 
aspects  and  details  of  one  of  the 
products,  and  at  the  same  time, 
Kawneer"s  story  of  its  technologi- 
cal pioneering  in  the  field  v^-as 
presented. 

Robert  J,  Offringa.  vice-presi- 
dent for  sales  at  Kawneer,  said 
this  method  of  introducing  new 
products  should  help  overcome 
the  problem  of  presenting  prod 
ucts  quickly  and  simply  to  thi 
architect,  contractor  and  owner. 

Direction  of  the  product  serie: 
was  under  Lou  Marlowe,  wh 
worked  closely  with  Kawneer" 
technical  experts.  Two  weeks 
morning  to  midnight  film  shoo: 
ing  produced  36  minutes  of  tec 
nical  footage  selected  from  mon 
than  9.000  feet  of  exposed  fil: 

The  importance  of  motion  pii 
tures  for  Kawneer  products  li( 
not  only  in  exposure  of  produ 
information,  but  also  the  poss 
bility  of  dramatically  illustratin 
results  of  these  products  in  fi: 
ished  buildings.  Formerly,  drav 
ings  and  photographs  were  used 
for  this  purpose. 

.*      *      * 
Challenge   of   Nursing   Career 
Presented   in   "Future   Nurse" 

Sponsor:  National  League  for 
Nursing. 

Title:  Future  Nurse.  18  min.. 
color,  produced  by  Dephoure 
Studios.  Inc..  through  Bill 
Hodapp. 

•  The  challenge  of  a  career  in 
nursing,  and  how  the  Future 
Nurses  Clubs  in  high  schools  are 
helping  to  prepare  girls  for  this 
career  is  the  subject  of  an  infor- 
mative film  written  for  a  teen- 
age audience,  and  narrated  by  Pat 
Boone. 

.Many  young  people  today  are 
undecided  about  their  future.  To 
help  those  who  are  considering  a 
career  in  nursing.  Future  Nurses 
Clubs  are  being  organized 
throughout  the  country.  Q' 


The  Wide  World  of  Sponsored  Pictures 


Leadership   Theme  in  Marine  Corps'  Film  Series 


THE  M.ARINE  Corps  is  now 
presenting  four  new  4':;- 
minute,  b  w  motion  pictures 
which  describe  the  function  of 
leadership  as  it  exists  in  the  Ma- 
rines. The  films  are  not  concerned 
with  upper  echelon  aspects  of 
leadership,  but  rather  right  down 
through  the  ranks  to  the  newest 
recruit,  who  begins  to  learn 
qualities  of  leadership  on  his  first 
day  in  the  Corps. 

The  films,  which  were  shot  on 
location  at  Ouantico.  Va.,  and 
Parris  Island.  S.  C.  were  pro- 
duced by  Wondsel,  Carlisle  & 
Dunphy,  Inc..  and  written  and 
directed  by  Tom  Dunphy.  The 
four  short  subjects  are  concerned 
specifically  with  ( 1 )  training  for 
leadership.  ( 2 )  leadership  in  ac- 
tion.   (3)    leadership    in    profes- 


sional specialty,  and  (4)  leader- 
ship in  the  carry-over  to  civilian 
pursuits. 

Tom  Dunphy.  during  pre-pro- 
duction script  research,  found  an 
amazing  thing:  there  is  no  exact 
syllabus  for  teaching  leadership 
in  any  branches  of  the  armed 
forces.  There  is  no  step  by  step 
approach,  nor  even  a  specific  defi- 
nition of  leadership. 

The  Marine  Corps  has  always 
used  a  pragmatic  system  in  train- 
ing recruits  for  leadership.  It 
works,  but  it  is  carried  on  with  no 
definable  yardstick.  The  Corps. 
for  some  reason,  has  never  set  up 
leadership  goals  which  allow  it 
to  say  we've  accomplished  so 
much  at  a  time.  It  might  thus 
seem  that  Marines  are  born  lead- 
ers    rather     than     systematically 


I    at  the 


your 

creative 

work 

is  in 

t 

hands 


experts 


VBORATORV. 


COMPIETE     LASOftATORY    SERVICE     FOR     16    MM     •     EDITING 
RECORDING      •      TITltNG      •       RELEASE     fRINTING       •       FILM    STRIPS 


trained    leaders,    but,    of 
this  is  not  so. 

Dunphy's  job  as  writ 
therefore  complex — first  ii 
fining  military  leadership 
then  in  correlating  it  to  the 
ian  experience,  in  seeking  a 
stick  of  measurement  for  1' 
ship  he  pored  over  technical 
uals  for  days,  went  back  I 
words  and  maxims  of  such 
as  John  Paul  Jones.  Nap, 
Bismarck  and  Von  Clausew 

While     these     militar> 
often    described    the    qualit 
leadership    they     admired,  la 
ever  gave  a  comprehensi\c  j 
ment    of    what    leadervhip 
without    qualification.    .And  :.. 
dictionaries  merely  define  I  dt 
ship  as  "the  ability  to  lead 

Perhaps    the    closest     D 
could    get    to    the    definitii 
sought    were    some    thougl 
General  Eisenhower,  who  h 
scribed    leadership    in    \'.oi 
the  effect  that  it  is  the   po.n 
ability   to  get  others  to  di  .^k 
you  wish  them  to  do  while na 
ing   them   believe   that   they*a 
to  do  it. 

In  its  approach  to  leadi 
the  Corps  begins  training  < 
recruit's  very  first  day,  ar 
job  is  never  complete,  as  tl 
film  shows.  Even  the  issua: 
the  uniform  and  instructio 
how  to  wear  it  are  made  f 
the  feeling  of  "being  a  Ml 
— and  being  a  Marine,  th' 
proves,  is  being  a  leader. 

Tom  Dunphy  was  provi 
squad  of  15  Marines  us  h  i 
for  the  films,  chosen  by  ^h't 
terviews  to  select  the  mei ' 
best  appeared  to  exempli 
Marine  "can  do"  spirit.  A  ! 
cast  ably  demonstrated  by  i  I 
formance  in  the  film  the  qili 
which  they  were  asked  to  ti 
Playing  such  roles  as  color  J 
assault  team,  raw  recruits  a  I 
plane  ground  crew,  the  i."^  'a 
players  demonstrate  the  k< 
icidership  the  Corps  teachl 
ethics,  truthfulness  and  |l 
courage,  as  well  as  physical 
ery.  I 

Titles  of  the  films  an| 
From  ihe  Very  First  Da: 
AccDrdhti;  to  Plan,  (3) 
Cluiri>e  Guy.  and  (4) 
I  aiihfiil.  They  will  be  madefl 
,ihle  for  use  by  television  slit 
for  16mm  group  audience! 
uill  be  used  before  high  A 
ind  college  groups  for  recul 
purposes. 

Technical     authority     fc 
series  was  Major  John  ZorJi; 
Marine   Corps   headquarter) 


linaton.   Va. 
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iiigement   Improvement   Film 
)iiced  for  Navy  by  Depicto 

kpicto  Films  Corp.  recently 
i-red  to  the  N;ivy  Department 
jimated  16mm  color  film  en- 
i  Mcincigemenl  Improvement 
f.  Your  Business. 
Fiduced  and  directed  by  C.  V. 
fdale.  the  film  emphasizes  the 
nuing  and  pressing  need  for 
rn  effort  by  all  levels  of  man- 
sent — top.  middle  and  first 
e-to  find  a  better  way  of  do- 
;  lings. 

V;  live  in  a  dynamic  environ- 
i  Military  requirements 
He  rapidly.  Those  of  us  who 
erch.  develop,  produce  and 
)'3rt  these  requirements  must 
I'antly  search  for  better  meth- 
slecause  we  are  unable  to  have 
1  me  and  resources  we  feel  are 
;^d. 

hmagemem  I  m  prove  m  e  n  t — 
\\Your  Business  summarizes 
:(ver-all  management  improve- 
:!  needs  of  the  Navy  and 
ine  Corps.  It  emphasizes  spe- 
icproblem  areas  and  highlights 
;»Javy  and  Marine  Corps  or- 
ned  approaches  to  manage- 
ij  improvement.  The  film 
us  organization  principles,  au- 
i]tion,  paperwork  management, 
i^gement  sciences,  information 
i^s,  and  ofiice  and  industrial 
itods. 

jj  is  not  a  training  film,  but 
;lir  a  film  designed  to  stimulate 
jembers  of  Navy"s  vast  man- 
t;ent  team.  It  is  not  the  pana- 
ipr  mis-management  but  it  will 
ii  out  specific  areas  that  need 
iigement  improvement  and  af- 
:i,sonie  general  guidance. 
I'ftiuigement  Improvement  .  .  . 
&jolor.  music,  sound  effects  and 
111  clever  modern  animated  car- 
)>.  The  treatment  of  subject 
ipr  is  balanced — the  light 
Ji  to  maintain  interest  and 
ngh  serious  thought  to  make  a 
t^ibution  to  management.      R" 


"Film  Within  a  Film"  Tells  Why 
Jobs  Specify  Cycolac  Plastic 

'-"  Showing  visual  proof  of  the 
unique  combination  of  properties 
offered  by  Cycolac.  a  Borg- 
Warner  plastic.  The  Cycolac  Story 
presents  each  of  the  reasons  why 
Cycolac  brand  polymers  have 
been  specified  for  a  broad  spec- 
trum of  industrial,  commercial 
and  consumer  applications. 

The  title  of  the  motion  picture 
covers  the  story  of  the  many  cur- 
rent uses  of  the  unique  ABS  plas- 
tic produced  by  Marbon  Chemi- 
cal Division  of  Borg-Warner  Cor- 
poration. 

Demonstrations  in  the  film  give 
evidence  of  the  plastic's  tough, 
hard  and  rigid  characteristics,  its 
durability  and  strength,  retention 
of  rigidity  in  high  heat,  resistance 
to  impact  even  at  sub-zero  tem- 
peratures, freedom  from  corro- 
sion and  chemical  resistance. 

The  Cycolac  Story  uses  a  "film 
within  a  film"  technique.  The 
opening  sequence,  presenting  a 
Marbon  salesman  discussing  the 
plastic's  processability  and  per- 
formance advantages  with  a  pro- 
s  p  e  c  t  i  V  e  customer's  executive 
group,  is  followed  by  the  sales- 
man's showing  of  a  film  demon- 
strating the  uses  of  Cycolac  for  a 
broad  range  of  products. 

Shots  are  included  of  actual 
production,  using  Cycolac,  of 
Western  Electric  telephones,  Phil- 
co  refrigerators,  Victor  adding 
machines  and  other  products. 

The  half-hour,  16mm  color 
film  was  produced  by  Academy 
Film  Productions,  Inc.,  Chicago. 
It  is  available  on  loan  to  individ- 
ual companies,  professional  or 
technical  associations  and  edu- 
cational groups.  For  further  in- 
formation, or  to  preview  or  bor- 
row a  print,  write  Cycolac  Films, 
Dept.  C-2,  Marbon  Chemical  Di- 
vision, Borg-Warner  Corp.,  Wash- 
ington, West  Virginia.  R' 
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Pioneers  in 


SOUND /FILMSTRIPS 
SOUND  RECORDING 

for 

Industry  •   Commerce 

Education  •  Government 

Human  Relations 


REPRODUCER   CORP. 
1533  Cherry  St.,  Philadelphia  2,  Pa. 
LOcust  3.2010 
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Evinrude's  Film 
on  Lake  Havasu 

■#r  Modern  TV  is  dis- 
tributing a  new  1  I- 
minute  E  v  i  n  r  u  d  e- 
sponsored  film  on 
Havasu  Lake,  formed 
by  Parker  Dam  at  the 
California  -  Arizona 
border.  Havasu,  avail- 
able only  to  TV  sta- 
tions, shows  the  area's 
sports  and  scenery, 
including  spectacular 
outboard  race  action 
shots.  S' 


TEL-AnimaStand  with  Electronic  Zoom 

ANIMATION  and  SPECIAL  EFFECTS  CAMERA  STAND 


Greatest  Vaiue  in  the  Lotv  Cost  Fietdl 

TEL-Animastand  is  world  famous— the  most  economical  solution 
to  all  animation  and  special  effects  problems  in  Motion  Pictures 
and  Television,  Embodies  features  of  pfioto  enlarger,  movie  cam- 
eras, micrometer,  railroad  roundhouse  and  all  movements  asso- 
ciated with  much  higher  priced  stands.  Every  type  of  variation  for 
trick  photography  and  optical  effects  such  as  pans,  angle 
shots,  montages,  zooms,  matching  zooms,  spins  and  quick 
closeups  are  accomplished  by  simply  raising  or  lowering 
the  camera — as  well  as  Animation.  Special  Effects.  Titles, 
Stills,  Film  Strips.  Cartoons.  Enlarging.  Etc.  Operator  can 
also  work  comfortably  in  sitting  position. 

A  camera  fitted  to  a  movable,  counterbalanced  vertical 
carriage  photographs  the  art  work.  Will  accept  even  the 
heaviest  16mm  or  35mm  camera  (Acme  with  stop  motion 
motor  illustrated).  Accuracy  is  assured  through  precise 
registration  of  art  work.  The  only  difference  between  TEL 
Animastand  and  the  very  expensive  models  is  primarily  a 
few  rarely  used  special  features 


Electronic  Zoom  Control 

features: 
Adjustable  Dynamic  Braking 
Constant  Motor  Torque  at  any  speed 
Instant  Response  at  any  position 
Infinite  Variable  Speeds 
Basic    Title    Stand  (1495 

Basic  Stand  with  Compound  $2995 
Basic   Stand,    Compound, 

Electronic  Zoom  $3740 

Electronic    Zoom  $  750 

Wr'te  for  brochure 

®  Reg.  trademark 


^ 


rotated    at    45" 


Visit  S.  0.  S.  Booth  32  at 

SMPTE  CONVENTION 

Toronto,  Can.    •    May  7-12 


S.O.S.  CINEMA  SUPPLY  CORP. 

Dept.  H,  602  West  52nd  St..  New  York  19,  N.Y.— PLaza:  7-0440— Cable:  SOSound 

Western   Branch:    6331   Hollywood   Boulevard.   Hollywood   28.    CaliJ.  —  Phone:   HO   7-2124 


CASTRO,  CUBA  and  COMMUNISM 

Now  available  for  outright  purchase 
for  showings  to  civic  groups,  schools, 
clubs,  business  organizations,  etc. 

"The  best  TV  taking-apart  of  Castro  we've  yet  seen." 
—Editorial,  New  York  News 
"CASTRO,  CUBA  and  COMMUNISM  was  a  superb 
thorough  study  of  the  Cuban  murderer  .  .  .  public  ; 
service  of  the  most  admirable  sort." 

—Jack  O'Brian,  N.  Y.  Journal  Americm 
"This  was  a  thrilling  documentary  that  left  you  iriil 
an  increased  awareness  of  the  nature  of  the  Castro 
menace.  Artistically  and  practically,  it  was  a  block- 
buster." —The  Boston  Globe 

53-Miiiute  Documentary 
Narrated  by  Westbrook  V 
Produced  by  the  - 

WPIX  Special  Events  Depart: 

$125.00  per  print.  jg 

16mm  Sound,  Black  and  While. 
TV  Rights  Reserved. 

WPIX  FILM  DIVISIO 

220  EAST  42ND  STRE 
NEW  YORK  17,  NEW  YO' 
AREA  CODE  212  MU  2-6! 
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n.  Ilagley,  Airard-Winninfi 
Ulr.    ut   Pholnifraiihy,    Uii-it 

■i>:  Rk-luird  Baglcy.  41.  a  well- 
known  cineniatographer  and  di- 
rector of  photography,  died  Feb- 
ruary 25.  at  Bellevue  Hospital. 
New  York. 

Mr.  Bagley  was  director  of 
photography  for  On  the  Bowery 
and  The  Quiet  One.  both  Acad- 
emy Award  nominees. 

Other  notable  films  Mr.  Bag- 
ley  worked  on  were  The  Given 
Moment,  a  Greater  New  York 
Fund  short  which  won  a  Freedom 
Foundation  Award  in  1958.  and 
Te.xlnie.<i  and  Finishes,  made  for 
the  Aluminum  Company  of 
.America.  W 

Roim-tiallney    Openu    Sludius 

■P:  Ross-Gaflfney.  Inc.,  has  opened 
new  and  larger  studios  at  21  West 
46th  Street.  New  York.  Long  ac- 
tive in  Rim  editorial,  music  and 
sound  services,  the  firm  will  have 
20  cutting  rooms,  screening  room, 
sound  facilities  and  a  music  and 
effects  library  in  the  new  offices. 
A  sound  department  will  offer 
recording  facilities,  including 
transfers  to  and  from  film.  Ross- 
Gaffney  is  presently  working  on 
theatrical  films.  '>!{' 

*  *      * 

Cancer  FUntm  From  nolharher 
•k  The  New  York  Cancer  Com- 
mittee of  the  American  Cancer 
Society  has  appointed  Rothacker. 
Inc.,  as  distributor  for  44  motion 
pictures  and  slidefilms  now  in  use 
by  the  committee  in  the  metro- 
politan area. 

Showings  will  be  restricted  to 
medical  and  industrial  groups.  All 
films  will  be  booked  through  the 

committee.  y 

*  * 

Mi»aile  Film   in   the  Makinii 

•k  Curtiss-W  right  Corporation. 
Woodridge,  N.  J.,  has  engaged 
Systems  Technology  Films,  an  af- 
filiate of  Marathon  Inlernational 
Productions,  New  York,  for  the 
production  of  an  information  film 
on  missile  development  and  pro- 
duction capability.  Q' 

*  =t=  ^: 

Videniape  Produrliitntt  \amt'ii 
Fagan  tnduHtry  Saieit   iHrevtur 

■k  Charles  R.  Fagan  has  been  ap- 
pointed Director  of  Industrial 
Sales  for  Videotape  Productions, 
New  York. 

Fagan,  who  has  a  background 
in  television  production  and  sales 
at  CBS-TV,  joined  Videotape 
Productions  several  months  ago, 
along  with  several  other  CBS  pro- 
ducer-directors. 

Videotape  Center  will  produce 


ON  MANHATTAN'S  PRODUCTION  LINE 


industrial  presentations  which 
will  utilize  both  film  and  tape 
facilities,  making  use  of  video- 
tape television  techniques.  l^* 

Itvdell    Yire-PrvM.   al    .IKT.S 

Donald  W.  Redell  has  been  ap- 
pointed vice-president  of  ARTS 
(Advertising.  Radio  and  Televi- 
sion Services,  Inc.).  He  will  be 
responsible  for  live  industrial 
shows,  closed  circuit  television 
programs,  and  films  for  industry. 

Prior  to  joining  ARTS,  Redell 
was  an  executive  at  TelePromp- 
Ter  Corporation,  with  whom  he 
was  associated  for  ten  years.  He 
has  also  been  with  the  William 
Morris  Agency,  MGM  Records, 
and  RKO  Radio  Studios.  W 


.tppelHoa    to    Direct    Live 
Filmx   al    lll'll   Produetionn 

Len  Appelson  has  been  ap- 
pointed Director  of  live-action 
films  at  HFH  Productions.  Inc.. 
New  York.  He  has  been  chief  edi- 
tor at  the  company  for  the  past 
two  years. 

Appelson  recently  finished  an 
assignment  as  editor  for  the  John 
Cassavetes  production  of  the  film 
Shadows,  which  is  to  have  a  gen- 
eral art  theatre  distribution  short- 
ly. The  picture  received  an  award 
at  the  Venice  Film  Festival,  and 
it  is  distinguished  by  its  unortho- 
dox editing  techniques. 

Prior  to  joining  HFH.  Appel- 
son was  an  editor  and  assistant 
director  at  ABC-TV.  9 


The  man  who  sharpens  his 
pencil  to  figure  costs . . . 


RENTS 


FROM 


CAMERAS  •  LIGHTS  •  ACCESSORIES 


Cameras:  16mm  &  35mm— Sound 

(Single  or  Double  System)— Silent 

Hi  Speed — Instrumentation 

Lightins:  Arcs- 1 ncandescents 
—Spots— Floods— Dimmers- 
Relleclors— All  Lightmg  Accessofies 

Generators:  Portable— Truck 
Mounted 

Sound  Equipment:  Magnetic- 
Optical— Ml  kes—Booms 

Crip  Equipment:  Parallels— 
Goboes— Other  Grip  accessories 

Cranes,  Oa//ies:  Crab— Western- 
Portable  Panoram 

Lenses:  Wide  angle— Zoom— Tele- 
ptioto— Anamorphic 

Editine  Equipment:  Moviolas 
—Viewers— Splicers— Rewinders 

Projection  Equipment:  16mm  & 
35mm-Sound  &  Silent-Slide- 
Continuous 

refevjsion:  Closed  Circuit  TV 

Camera  Cars: 

®  TM  »70752<) 


In  Hialeah,  Florida  i 

Camera  Equipment  Co.,  Inc.  of  Florida 
1335  East  10th  Ave  ■    '" 


It  makes  sense,  it  saves  dollars  to  rent 
from  CECO.  What's  your  problem.'  — 
a  6-second  ID  or  a  giant  spectacular? 
CECO's  store  rooms  are  bulging  with 
the  world's  finest  and  newest  photo- 
graphic equipment. 

Everything  is  checked  out  to  perform 
"better  than  new  ".  All  normal  ser- 
vicing is  provided  FREE.  Ask  your 
accountant  why  you  save  money  when 
you  rent  instead  of  buy.  For  quick 
action,  call  JUdson  6-1-420  —  today! 


(7flni€Rfl  tc^uipmenT  (o.,inc. 


315  W.  43rd  St..  N.  Y.  36,  N.  Y. 


JUdson  6-1420 


Camera  Equipment  Co.,  Inc. 

Depl    S-IS  14    315  W    43rd  St..    ^.  Y.    36,  N     ¥ 

Gentlemen.   Please   rush   me  your   FREE  complete 
catalogue  of  Rental   Equipment. 


Name 


street 

Cfty 


Mnvii-H    lor    .III    .imii<i(<-« 
With    I  .    S.    Produrlionit.    I  ■. 

■k  A  new  company.  Movies  o( 
All,  Inc.,  has  been  formed  a  a 
affiliate  of  United  States  Proki 
tions.  Inc.,  with  the  purpose 
(  I )  developing  a  new.  lightwc;! 
Smm  sound  projector.  (2 1  did 
oping  new  production  met  id 
and  etiuipment  for  use  in  fii 
sound  film  projects,  and  ( 3 )  in 
dcrtaking  research  work  on  a  a 
film  stock  specifically  desi  e 
for  8mm  use.  ' 

Movies  For  All.  Inc.  is  he.« 
by  Richardson  K,  Wood,  fora 
ly  a  managing  editor  of  FoRiM 
Magazine,  and  a  shareholde'i 
United  States  Productions,  b 
York  industrial  and  television  li 
producer.  ' 

According  to  Mr.  Wood,  pi 
ress  thus  far  indicates  that  a 
jector    which    weighs    under  I 
pounds,   and  which  can  be  i 
keted   for   under   SI 00  will 
reality,  and  for  sale  on  a  mi 
scale,   in   about   six   months 
company    is    confident    of    hn| 
able,  within  the  next  year  or   o, 
to  deliver  8mni  color-sound  p  lU 
on  an  industrial  basis  with  a  JSt 
of  less  than  one  dollar  a  mij 
in  running  time. 

Mr.  Wood  believes  that  a  lil 
ing  factor  in   industrial  film 
duction  is  that  each  film — in  ns( 
companies — is  made  on  a  spi; 
budget    appropriation.     Yet 
quantity     of    printed    materi 
( catalogs,      brochures,     techi 
manuals,   advertising  direct  i 
ing     pieces) — produced     by 
average    corporation    on    exi 
budgets   is   enormous.   Mr.  Vlo 
thinks   that   the   Smm   sound  'ft 
can  be  the  most  efficient  ant  in 
expensive  working  tool  of  all.  n 
should  be  readily  available  ttit 
dustry     on     the     same     h.i-.i^ 
printed  material. 

Movies   For  All.   Inc.   is  .  - 
search  and  development  com|  r, 
in    its    present    stage.    The    fini 
projector  design  has  been  licectl 
to   a   manufacturer  with  exce " 
facilities     for     producing     an* 
visual    equipment.     Newly    diel- 
oped    production    techniques  nil 
equipment    are    being   utilizecbv 
the     afiiliate     company.     L'leii 
States  Productions.  !t 

*      -+      * 
^iodrrn'H    i'atalog   SupptemU 
SJmIh   tt.7   Free   Filmn   for  Yi  f* 

Eighty-five  new  films  avail''l« 
free  to  television  stations  are  1  eii 
in  a  catalog  supplement  just  h- 
lished  by  Modern-TV,  a  divt.on 
of  Modern  Talking  Picture  Slu- 
ice. 9 
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ciice  Project  Films  Reach 

0  tates,  Overseas  Audiences 

series  of  films  produced 
it  n  the  scientific  project.  Hori- 
ir  of  Science,  has  reached  its 
>  if  distribution  to  every  state 
nuntry.  In  addition  to  the 
,  Idles,  an  international  mile- 
it  was  passed  with  the  sign- 
jof  overseas  television  con- 
1^  with  Australia,  Belgium, 
i^da,  Holland  and  Nigeria. 
i  major  factor  in  reaching  a 
iB-to-coast  audience  was  a  re- 
n  grant  by  the  United  States 
r  imdation.  making  possible 
Horizons  sets  to  key  au- 
cisual  centers  in  each  state. 
V'  45  other  major  corporations 
icfoundations  have  also  spon- 
rli  Horizons  in  areas  where 
ejhave  main  operations. 
Ijms  Feature  Noted  Scientists 

lie  series  of  ten  films,  each 
ilring  a  scientist  of  national 
pte.  were  initiated  with  the  as- 
thce  of  the  National  Science 
itdation  and  produced  by  Edu- 
Ihal  Testing  Service.  Prince- 
iNev,'  Jersey.  They  were  com- 
!(J  in  July.  1960,  after  two 
al  of  research  and  develop- 
li.  Since  then  the  films  have 
ved  wide  acceptance  in  edu- 
llial  circles. 

■je'e  have  had  many  ref)orts 
1^  schools  and  colleges  where 
i^ons  has  been  used."  reports 
!ly  Chauncey.  president  of 
iilational  Testing  Service,  ""and 
1^  indicate  that  the  films  do 
■e  students  to  read  more  in 
!^  science  areas  and  to  develop 
>iCts  for  science  fairs.  This 
lyational  factor  was  our  main 
rose  in  producing  Horizons  in 
!irst  place,  and  we  are  de- 
*d  that  it   is   having  this  ef- 

ih  Is  a  20-.Minute  Field  Trip 

Ech  16mm  color  and  sound 
lis  a  twenty-minute  field  trip 
)  dramatic  scientific  activity — 
te  Admiralty  Islands  with  an- 
oologist  Margaret  Mead,  to 
Jkhaven  National  Laboratory 
J  nuclear  physicist  Donald 
fes.  to  Palomar  Observatory 

1  astronomer  Allan  Sandage. 
.e   Edge   of   Space   with   Air 

K  balloonist  Colonel  Simons, 
i  into    the    world    of    micro- 

gy  with  Dr.  Roman  Vishniac. 
-her  subjects  are  visual  per- 
'3n.  ""thinking"'  machines, 
"smatics.  the  ""Mohole""  proj- 
od  medical  research.  The  sci- 
'  is  featured  as  narrator,  and 

presentations  are  equally  ap- 
iig  to  students  and  adults, 
'though  over  $400,000  worth 

Ims    have     been     sponsored 


across  the  country.  Educational 
Testing  Service  hopes  to  expand 
the  program  far  beyond  this  be- 
ginning. Corporations  and  foun- 
dations have  found  Horizons  an 
excellent  way  to  make  an  educa- 
tional contribution  to  schools,  col- 
leges, PT.'\'s  and  civic  groups  in 
areas  where  they  have  operations. 

A  project  such  as  Horizons 
helps  Americans  understand  im- 
portant scientific  developments 
and  motivates  youngsters  to  be  in- 
terested  in  scientific  careers. 
Schools  find  it  a  valuable  supple- 
ment in  enriching  their  science 
curriculum. 

The  award-winning  films  were 
produced  by  a  team  of  profes- 
sional film  journalists,  directed  by 
Alfred  Butterfield.  Citations  in- 
clude awards  by  the  American 
Film  Festival  in  New  York.  Scho- 
lastic Teacher  and  the  Film  Coun- 
cil of  Greater  Columbus. 

One  of  the  titles  was  selected 
for  showing  at  the  International 
Conference  of  Education  at  Ge- 
neva. Switzerland,  and  four  were 
shown  at  the  United  States  Army 
Dependents'  Schools  European 
Science  Fair  in  Germany  in 
March. 

Information  on  the  Horizons  of 
Science  program  may  be  obtained 
from  Educational  Testing  Service. 
Princeton,  New  Jersey.  g* 


A     NEW     OFFICE 
IN     THE 
HOLLYWOOD     AREA 


BRUCE     HENRY 
Motion  Picture  Scripts 


17329    CASTELLAMMARE    DRIVE 
PACIFIC   PALISADES.   CALIFORNIA 
GLADSTONE    4-2310 


THE   EDITORS   OF   BUSINESS   SCREEN    MAGAZINE   TAKE    PRIDE   IN 

THE  1961  BUYER'S  GUIDE  TO 
FILM    PRODUCTION    SERVICES 

The  one  effective,  most  economical  answer  to  an  industry  need 
for  a  complete,  comprehensive  single  source  for  all  the  buyers 
of  film  production  services  and  equipment.  Detailed  listings  of 
services,  equipment  sources;  indexed  for  quick  reference  & 
delivered  to  the  KEY  MAN  WHO  BUYS  in  e\ery  production 
field.  Pre-sold  distribution  to  all  BUSINESS  SCREEN  subscribers 
plus  thousands  of  extra  copy  sales  at  its  low  SI. 00  price. 

^yr'ltc  today  for  listing  forms  and  complete  data 
to  Chicago  office:  706^.  Sheridan  Road,  Zone  26 

BUSINESS  SCREEN 

OFFICES   IN    •     NEW  YORK    •    CHICAGO    •    AND  HOLLYWOOD 
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Pell  is  Sales  Manager  at  Byron 

'fi  Robert  Pell  has  been  appoinled 
sales  manager  of  Byron  Motion 
Pictures.  Inc.,  Washington.  D.  C. 
motion  picture  ttlm  laboratory. 
He  will  develop  and  direct  an  ex- 
panded national  sales  program. 

Pell  was  formerly  an  account 
supervisor  with  Music  Makers, 
Inc.,  New  York,  before  which  he 
was  sales  manager  of  Precision 
Film  Laboratories,  and  sales  man- 
ager of  Color  Service,  Inc.         <S' 


Frank  Stephan,   Vice-Pres.   for 
Nat'l  Sales  at  Van  Praag  Prods. 

it:  Frank  Stephan  is  the  new  vice- 
president  in  charge  of  national 
sales  for  Van  Praag  Productions, 
making  his  headquarters  in  the 
New  York  office. 

Stephan,  since  November  1959. 
has  been  vice-president  in  charge 
of  the  Detroit  office,  servicing 
Van  Praag  automotive  accounts 
in  that  area. 

The  transfer  and  promotion  is 
in  line  with  the  expansion  policy 
now  in  effect  in  the  documentary 
and  industrial  department  of  Van 
Praag  Productions.  Andrew  Pas- 
tula,  office  manager  and  assistant 
production  head  in  the  Detroit  of- 
fice, will  assume  top  duties  there. 


Benjamin   to  Association    Films 

Donald  A.  Benjamin  has  been 
appointed  Assistant  Advertising 
and  Promotion  Director  of  Asso- 
ciation Films,  Inc.  He  was  for- 
merly assistant  to  the  Advertising 
and  Sales  Promotion  Manager  at 
WBZ-TV,  Boston.  Q- 


Norton  Gretzler,  Jos.  Fiorelli 
Join  Staff  at  On  Film,  Inc. 

*■  On  Film.  Inc..  of  Princeton. 
N.  J.,  producers  of  commercial 
television  and  industrial  motion 
pictures,  have  announced  two 
staff  appointments. 

.Norton  T.  Gretzler  was  named 
television  commercial  coordinator. 
He  was  previously  associated  with 
Ketchum,  MacLeod  and  Grove 
advertising  agency,  successively 
as  a  television  and  radio  producer, 
broadcast  account  executive  and 
broadcast  business  manager,  and 
was  also  with  NBC. 

Joseph  A.  Fiorelli  becomes  a 
motion  picture  producer  on  the 
staff,  with  a  background  in  art  and 
art  education.  He  has  written, 
filmed  and  edited  two  lilms  for  the 
Stamford  Board  of  Education  on 
the  life  of  the  high  school  stu- 
dent, g. 


BUSINESS  SCREEN  EXECUTIVE 

NEWS     OF     STAfF     APPOINTMENTS     AND      A-V      INDUSTRY     DEVELOPMENTS 

American  Bosch  Arma  Corp.,  is 
now  the  executive  vice-president 
of  John  Bransby  Productions, 
Ltd.,  N.  Y.  The  move  unites  two 
motion  picture  producers  with 
wide  experience  in  the  field  of 
creating  industrial,  travel,  scien- 
tific and  technological  films. 

In  his  new  position.  Tom  Wil- 
lard  will  utilize  more  than  25 
years"  experience  in  the  creative 
and  management  phases  of  film 
production;  he  founded  Willard 
Pictures  in  the  1930's. 

During  the  past  five  years  with 
American  Bosch  Arma.  he  has 
been  responsible  for  the  produc- 
tion of  16  motion  pictures  dealing 
with  the  design  and  manufacture 
of  the  Inertial  Guidance  System 
for  the  Atlas  missile.  He  also  in- 
augurated and  managed  Ameri- 
can's motion  picture  program  as 
a  "film  specialist."  ^" 


Tom    Willard 

Willard  Joins  John   Bransby 

-  Thomas  W.  Willard,  formerly 
of  Willard  Pictures,  Inc.,  and  re- 
cently    film     program     head     of 


cx>c\* 
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Qualify  black-and-white 

laboratory  service 

35mm  and  16mm 

Since  1937 


Michael  Kraft 


M. 


riim  Center  Buil(ling,630NJnthAvenue,NewYork  36,  N.Y.*COIumbus  5-7676 

Aflfiliated  v^-ith   BYRON  MOTION   PICTURES,   Woshmgton   7,    D.  C. 


Michael  Kraft  is  Sales  Manajr 
at  Pelican  Productions,  N.  Y. 

Pelican   Productions.    Inc.. 
action   division   of   Pelican   Fi 
Inc..  has  appointed  Michael  h: 
sales    manager.    Kraft    comej  tu 
Pelican   Productions  from  Wiji 
Streech  Productions,  where  he  \ 
vice-president  in  charge  of  st 
and  creative  director. 

Prior  to  that  association,  }M 
was  president  of  his  own  act 
tising  agency,  Michael  Kraft, 
in  Boston.  He  has  a  wide  bl 
ground  of  experience  in  televia" 
copy,  marketing  and  account  rl 
agement  gained  in  association  f 
such  advertising  a  g  e  n  c  i  e : 
Young  &  Rubicam,  Ruthraui* 
Ryan  and  others  in  New  Yorljl 

Templeton  at  Florez  Inc.  .  i 
Director  of  Visual  Presentatiii|  • 

*  Marshal  E.  Templeton  i 
been  appointed  director  of: 
Visual  Presentations  Di\isui 
Florez  Incorporated.  Detroil-b-e 
sales  training  agency.  TemplM 
formerly  headed  his  own  ma  t 
ing  firm  and  for  a  numhc 
years  was  director  of  mercha  11 
ing  for  Campbell-Ewald  ai 
tising  agency. 

He  is  a  director  of  Fen 
Incorporated,  Detroit  bui  j 
product  fabricators,  a  menibi, 
.•\merican  Management  Ass|i 
tion.  and  a  trustee  of  Detroit)) 
Michigan  Artists  Memorial,  Ic 


Marshall  Stone  to  Filmex,  If 

Marshall   Stone   has  j  o  i  » 
Filmex,   Inc.,  New  York,  as  Ji  ,i 
duction  Manager  and  Directf 

Beginning  his  career  as  an  ;3( 
Guide,  Mr.  Stone  has  beer.'o 
the  production  statT  of  NBf  i 
various  capacities  since  -H 
More  recently  he  has  been  a  ro- 
ducer  at  Kcnyon  &  Eckh  dl 
producer-director  at  Elliott,  'n- 
ger  and  Elliott,  and  prodiier- 
director  at  MPO. 


". 
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Ilefilm  &  Slide  Projectors, 
||Viewers,  from  Viewlex,  Inc. 

;(T\vo  new  slidefilm  and  slide 
yectors  and  two  previewers  for 
Ijefilms  are  available  f  r  o  m 
Iwlex,  Inc.,  of  Holbrook.  Long 
snd.  N.  Y. 

The  Viewle.x  V-25P  is  a  com- 
ifition  projector,  accommodat- 
1  35mm  slidefilms.  either  single 
idoubie  frame,  for  either  verti- 
r  or  horizontal  projection,  and 
Ij)  2"  X  2"  slides  in  any  type  of 
nt. 

he  most  advanced  Viewlex 
llefihii  and  slide  projector  is  the 
'■'OOP.  For  all  types  of  35mm 
lefilm  and  2"  x  2"  slides,  the 
''JOOP  is  equipped  with  simple, 
iih-in  threading.  The  automatic 
ae-up  accepts  film  from  the  pro- 
ber channel  and  winds  it  neatly. 
»er  features  include  the  latest 
jn-type"  lamp  and  "pop  up" 
3ip  ejector  for  easy  lamp  re- 
itement.  and  a  magnifying 
leiter  which  enlarges  any  area 
min  a  frame  for  emphasis.  Price 
i^he  V-500P  is  $114.50. 

ioth  the  V-25P  and  the 
/'OOP  feature  the  new  Viewlex 
ti-Hesive  Aperture  Plates 
fjch  eliminate  slidefilm  sticking. 

■"he  Viewlex  Previewer  Sr.  has 
, i"x9"  screen  which  "pops"  in- 
(View  when  the  carrying  case  is 
lined.  Designed  for  desk-top 
li|viewing  of  35mm  slidefilms, 
h  Previewer  Sr.  threads  itself 
nantly.  Has  single-knob  focus 
fltrol  and  click  stop  advance 
jf  reverse.  Priced  at  $59.50.  For 
uher  information,  write  New 
•'ducts  Desk,  Business  Screen, 
ticago  26.  » 

*     *     * 
l^nslstorized   Synchronizer  for 

fijn.  Tape,  Sprocket-driven  Film 

tAn   all-transistorized   playback 

jlchronizer    for    synchronizing 

I'lrter-inch  tape  in  playback  with 

[ocket  driven  film  is  now  avail- 

ih  from  the  Magna-Tech  Elec- 

Tiic  Company,  New  York. 

Tailed  the  Type  92B.  the  Syn- 

:lonizer  can  correct  speed  devia- 

iis  of  plus  or  minus  20' c  from 

Magtut-Tech's  play-back 
■synchronizer  for  editing. 


New  AUDIO-VISUAL  Equipment 

Recent   Product   Developments  for  Projection   and   Production 


# 


sync  speed.  It  can  be  used  with 
most  tape  transports  including  the 
Ampex  350,  351.  354,  300,^400 
and  others.  It  employs  a  60-cycle 
or  14  KC  sync  track  for  control 
reference. 

The  unit  features  a  14  K.C  re- 
jection filter  built-in,  automatic 
speed  control  for  sync  transfer  of 
tape  to  film,  manual  speed  control 
for  varying  pitch,  special  effects, 
trimming  time  spots,  and  projec- 
tor synchronization. 

The  Type  923  Synchronizer 
weighs  38  lbs.  Price  is  $1920.  For 
further  information  write  New 
Products  Desk,  Business  Screen, 
Chicago  26.  9 


New  Line  of  Mark  III  Tripods 
Announced  by  Florman  &  Babb 

'  Florman  &  Babb  has  an- 
nounced a  new  line  of  imported 
tripods  called  the  Mark  III — a 
medium-weight  standard  type 
which  will  accommodate  all  fric- 
tion or  fiuid  drive  heads. 

Mark  III  comes  in  two  sizes: 
the  "standard"  (40-70  inches,  9 
lbs.)  at  $49.50,  and  the  "baby"' 
(20-37  inches,  4ij  lbs.)  at 
$47.50. 

Also  available  are  leather  and 
vinyl  carrying  cases  for  both  tri- 
pods. These  feature  full-length  zip- 
per and  removable,  snap-on  top 
for  easy  packing  and  a  padded 
leather  shoulder  carrying  strap. 
The  leather  is  finished  in  black. 
The  "standard"  size  case  is  $12.50 
and  the  "baby"  case  is  $11.50. 

A  special  combination  has  been 
made    up    to    include    a    Visco- 


Matic  fiuid  drive  head  and  adap- 
ter. The  entire  outfit  sells  for 
$139.50.  For  further  information 
write  New  Products  Desk,  Busi- 
ness Screen.  Chicago  26.         S5' 


Traid  Corp.   Has  Variable  Focal 
Lens  with   Built-in   Viewfmder 

The  versatile  Twenty-Eighty 
lens  by  Traid  Corporation,  En- 
cino,  Calif.,  now  has  a  built-in 
viewfinder,  providing  an  exact 
view  of  the  scene  being  shot. 

Fitting  any  "C"  mount  16mm 
camera,  the  Twenty-Eighty  Vari- 
able   Focus    lens    provides    focal 


Traid  "Ttcenty-Eighty"  Lens  has 
built-in  viewfinder,  here  mounted 
on  B£H  TOHR   16mm  film   camera. 

lengths  from  20mm  to  80mm.  for 
wide  angle,  normal  or  telephoto 
shots.  Iris  is  constant  at  f ,  2.5  and 
focusing  scale  is  48"  to  infinity. 

The  finder  may  be  positioned 
for  any  spot  in  the  360°  range 
around  the  camera  and  framing 
mask  can  be  rotated  for  horizontal 
positioning.  The  eyepiece  closes 
to  prevent  feedback  of  light. 

For  further  information  and 
complete  specifications,  write 
New  Products  Desk,  Business 
Screen,  Chicago  26.  B" 


PUTS  BIG  PICTURES  ON  THE  SCREEN 
IN  ONE-THIRD  THE  NORMAL  THROW 


• 


BUHL  SUPERWIDE  LENS  SYSTEM 

replaces  your  present  projector  lens 

FOR  FILMSTRIPS,  35MM.,  2x2,  AND  SUB-MINIATURE  SLIDES 

Now  —  regardless  of  moke  or  model  —  use  your  present  projector  for  rear  projection 
without  mirrors.  Show  big,  clear  pictures  in  limited  areas  —  smoll  rooms,  offices,  desk  or 
toble-top  presentotions. 

Available  in  I",  1.5",  2"  Focal  Lengths 

FREE    TEST    OFFERI    WRITE    DIRECT! 
-pa-TT-p^      I    BUHL    OPTICAL    COMPANY 

-"-^    ^-^    Jra.  J_l  ,g,Q   ^^^^Y,    Avenu*      •      Pittsburgh    33,   P^ 


Here's  the  all-neu-  Model  5^2  Filmo- 
sound  Specialist  projector. 

Bell  &  Howell  Unveils  New, 
Lightest  Filmosound  Specialist 

The  Model  542  Filmosound 
Specialist  was  designed  specifical- 
ly for  the  industrial,  religious  and 
educational  fields.  Weight  is  only 
29  pounds.  8';..  pounds  lighter 
than  previous  Bell  &  Howell  mod- 
els. Lightness  is  due  to  magnesium 
castings,  miniaturized  electrical 
components  and  a  fiber  glass  case. 
It  is  as  compact  and  portable  as  a 
small  suitcase. 

Bell  &  Howell's  exclusive  Prox- 
imity reflector  lamp  with  built-in 
reflector  provides  ideal  brightness 
and  the  Super-Proval  2-inch  f  1 .4 
lens  allows  a  maximum  of  light  to 
reach  the  screen.  The  Presence 
amplifier  carries  sound  of  high- 
fidelity  clarity  and  quality  to  all 
parts  of  the  screening  room  at 
equal  strength.  The  built-in 
speaker  is  full-range,  and  without 
distortion.  Included  in  the  pro- 
jector line  is  an  auxiliary  speaker 
for  use  in  large  rooms. 

An  added  feature  is  the  still 
picture  control.  A  clutch  stops 
the  projector  on  any  frame  in 
either  forward  or  reverse  position. 
Controls  are  conveniently  located 
on  an  illuminated  finger-span 
panel. 

The  shuttle  and  exclusive  low- 
er-loop restorer  work  together  to 
keep  the  film  properly  moving 
through  the  aperture  even  though 
as  many  as  three  consecutive 
sprocket  holes  are  faulty.  Perma- 
nently attached,  gear-driven  reel 
arms  swing  out  for  operation  and 
lock  firmly  in  a  position  which 
permits  rewinding  without  chang- 
ing reels. 

For  quick  and  easy  changing  of 
the  projection  bulb,  the  lamp 
housing  swings  open  on  hinges 
and  the  bulb  pops  out  at  the 
touch  of  a  lever.  The  exciter  lamp 
also  is  loosened  quickly  by  a  re- 
lease lever. 

The  Specialist  has  been  engi- 
neered to  require  almost  no  main- 
tenance, and  its  modular  or  build- 
ing-b  lock  construction  permits 
components  to  be  removed  and 
(continued  on  next  page) 


JJMBER    2    •    VOLUME    22    •    1961 


57 


NEW  A-A'  I'RODITCTS: 

(CONTINUED   FROM    PAGE   57) 

replaced  easily,  quickly  and  inex- 
pensively. 

"The  Specialist  is  the  result  of 
the  largest  single  photo  product 
research  program  in  Bell  &  How- 
elfs  54-year  history."  said  Peter 
G.  Peterson,  an  executive  vice- 
president  of  Bell  &  Howell. 

Final  features  of  this  new 
16mm  sound  projector  were  de- 
termined through  exhaustive  field 
tests  as  well  as  in  the  engineering 
labs.  Field  tests  were  conducted 
in  nine  states  recommended  to 
Bell  &  Howell  by  the  U.  S. 
Weather  Bureau  for  their  wide 
range  of  climatic  conditions,  and 
films  of  all  ages  and  of  varying 
qualities  were  run  through  the 
Specialist  at  more  than  100  meet- 
ings in  industrial,  religious  and 
educational  settings. 

The  new  Filmosound  Specialist 
projectors  are  now  available  from 
Bell  &  Howell  audio-visual  rep- 
resentatives. ^ 
*     *     * 

Slide  Projector  With  Zoom  Lens 

?*  Bausch  &  Lomb  announces  that 
its  new  2"  x  2"  slide  projector,  the 
Balomatic  655,  is  now  available 
with  a  zoom  lens.  The  new  lens 
permits  up  to  175%  change  in 
projection  distance  or  picture  size, 
effectively  a  whole  battery  of 
lenses  in  one.  Focal  length  is  con- 
tinuously variable  from  3 -'4"  to 
6V2",  allowing  instant  adjust- 
ment for  small  room,  large  room, 
family  group  or  large  audience. 
The  lens  telescopes  to  fit  the 
standard  carrying  case  of  the 
Balomatic  655,  and  the  price  of 
the  complete  projector  with  zoom 
lens  is  $149.50.  For  further  in- 
formation write  New  Products 
Desk,  Business  Screen,  Chi- 
cago 26.  ^ 

CECO   Designs  Motor   Base  for 
Better  Balance  of  Arriflex  35 

•g-  Camera  Equipment  Co..  Inc.. 
New  York,  has  designed  and  pro- 
duced    a     special     Motor     Base 

SSinm  Arri  With  Motor  Base 


#75400  for  the  .-^rritlex  35mm 
Vari  Speed  Motor. 

Up  to  now.  in  order  to  mount 
the  camera  with  the  Vari  Speed 
Motor  on  a  tripod,  it  was  neces- 
sary to  use  an  auxiliary  Hi-Hat 
mounting  arrangement  to  clear  the 
motor.  This  resulted  in  an  over- 
weight condition  in  the  operation 
of  tilting  due  to  the  center  of 
gravity  of  the  camera  being  far 
apart  from  the  tilting  pivot  of  the 
tripod;  the  effect  was  a  constant 
unsteady  tilting  from  fighting  the 
overweight. 

The  new  CECO  motor  base 
overcomes  this  problem  by  re- 
locating the  motor  in  an  adjacent 
upright  position  to  the  camera, 
permitting  base  mounting  without 
the  use  of  a  Hi-Hat.  The  center 
of    gravity    is    then    lowered    by 


bringing  the  camera  closer  to  the 
tilt  pivot  point  of  the  tripod. 

For  further  information  and 
prices,  write  New  Products  Desk. 
Business  Screen.  Chicago  26.  Q' 

Transparencies  for   Overhead 
Projection   Made  on   New   Printer 

Ozalid  Division  of  General 
Aniline  and  Film  Corp.  has  intro- 
duced a  new  two-process  printer 
for  making  transparencies  for 
overhead  projection. 

The  Projecto-Prin'.er  40  pro- 
duces sharp  transparencies  up  to 
9':;"  X  12':.."  from  bound  books, 
material  printed  on  both  sides,  or 
individual  illustrations. 

It  is  simply  operated,  and  its 
portability  makes  possible  in-the- 
field  production  of  transparencies 
for  any  presentation.  Two  repro- 


mr/yn^fmrmv^mmm. 


/MPO/^TANT 
FBATUPESmake 


-Mese.  PA-UTE foto/ed-/on 

Scte&ys  best  fot  incfusftxf  -A  1/  use 


/SELF-LOCKING  EXTENSION  TUBE 
— Sturdy  1 '  square  seamless  steel 
center  tube  and  %'  extension  tube, 
chrome  plated.  Easynsperating  Height 
Adjuster  and  Screen  Case  Lock. 

Convenient  knobs  provide  positive  slops 
in  all  positions. 

2  "GABLE-ROOF"  ALUMINUM 
LEGS — Legs  of  heavy-gauge 
extruded  aluminum  form  sturdiest  of 
tripods  in  combination  with  Da-Lite's 
heavy  cast  tripod  leg  bracket. 

Supports  a  man's  weight. 

2   STURDY  ROLLER.  OCTAGON 
^    CASE — Pre-set  positive  safety  stops 
on  roller  prevent  fabric  from  being  torn 
off.  Octagon  case  prevents  fabric  scraping 
.  .  .  has  patented  "no-rub"  flat  back. 

A   AUTOMATIC  LEG  LOCK,  FABRIC 
•^   LOCK— Leg  lock  fastens  alUhree 
legs,  releases  at  touch  of  toe.  Fabric 
lock  protects  screen  surface  from 
sagging  or  shifting  in  carrying  or  storing. 
Locks  closed  screen  rigidly  in  place. 

5       SLAT  SADDLE  COLLAR  AND 
PLUG—  Long  slat -saddle  insures 
wrinkle  free  picture  surface.  Collar 
and  plug  protect  edges  from  fraying. 

6   FLEXIBILITY  IN   HEIGHT— 
Case  adjusts  from  low  at  tripod  leg 
bracket  to  high  at  top  of  center  tube. 
Square  Sizes  adjust  to  rectangular. 
Even  largest  size  at  highest  case  position 
extends  to  full  70'  x  70*  (128')  height. 

7        FAMOUS     WHITE  MAGIC" 
SURFACE— White  Magic  glass- 
beaded  Surface  seamless  in  alt  sizes. 
Whiter,  brighter  and  stays  white. 
Brilliant,  life-like  pictures,  excellent  color. 
Viewing  over  wider  seating  area.  Flame 
and  mildew  resistant.  Also  in  mat  white. 


AMAZING 

DURABILITY 


Vidiomaster  A 
is  engineered  to  meet  the  Audio-Visual 
needs  of  Industr>'!  This  heavy-duty  portable 
Iripod  has  features  that  assure  years  of  out- 
standing scr\  ice.  Vidiomaster  A  is  unequalled 
for  performance.  Write  for  full  details  on  the 
entire  hne  of  Da-Lite  Screens . . .  tripod,  hang- 
ing and  electrically-operated  —  and  name  of 
franchised  A/V  Da-Lite  dealer  in  your  area. 


flUDtO-    VISUAL 


duction  processes  are  used — i; 
dry-developing  diazo  (din 
copy )  method  producing  trai 
parencies  from  a  master  trai 
patency,  or  the  reflex  photoco 
method,  producing  a  transparet 
from  an  original. 

The  Projecto-Printer  40 
121;."  X  15^4"  X  191/.",  ai 
weighs  "i^  lbs.  The  impact-resi 
ant  plastic  case  has  storage  spi 
for  developer  supplies  and  up 
100  sheets  of  sensitized  materi 
It  operates  on   110-volt  AC. 

For  further  information  a 
prices,  write  New  Products  De 
Business  Screen.  Chicago  26. 

*  *  * 
Automatic  Attachment  Adapts 
Slide  Projector  to  Slidefilm  Use 
:?  An  attachment  for  the  "S 
series  of  Select  roslide  project' 
by  Spindler  &  Sauppe  of  1 
Angeles  adapts  the  automc 
slide -changing  projector  to  the 
of  slideHlms. 

The  35mm  tilm  is  placed  ii 
holder  atop  the  focusing  mou 
with  the  leader  coming  from 
center  of  the  roll  of  film  in 
clockwise  direction.  After  the  st 
has  passed  through  the  Select 
slide,  it  is  automatically  rewoi 
during  the  projection,  and  is  rei 
for  the  next  showing  without  i 
rolling  or  rewinding. 

Further  information  on 
slidefilm  attachment  for  "S 
Series  Selectroslide  projectors  < 
be  had  by  writing  New  Produ 
Desk.  Business  Screen.  Chici 
26. 


Da-Lite 

SCMfN  COMPANY,  INC.,  WARSAW,  IND. 


New  24-28V   DC  Variable  Sped 
Motor  for  Arriflex  35   Camerc 

'  A  new  addition  to  the  sevtH 
different  types  of  motor  driS 
already  available  for  Arrillcx  5 
cameras  is  announced  by  Am 
Corp.  of  America. 

The  new  24-28  volt  DC  \' 
able  Speed  Motor,  stock  num 
9A744.  will  drive  the  Arriflex 
at   frame   rates   ranging   from 
proximately    12   to   36   FPS. 
motor  will  make  operation  of 
camera  possible  directly  from 
power   supplies   of   aircraft,   sf 
and   boats   and   other   vehiclesj 
feature  useful  in  military  and 
dustrial  applications. 

Other  motor  types  for  use  v  k 
Arriflex  35  include  12- 16V  1!, 
24-28V  DC.  115V-60  cycle  fc 
and  220V-50  cycle  AC  and  oi;r 
sources  on  special  order. 

For    further    information     jd 
prices,  write  New  Products  Dc| 
Business  Screen,  Chicago  26 

:?:  *  * 

BUYERS    READ    BUSINESS    SCR* 
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EFFECTIVE 
•  TRAINING 
'SELLING 
• TEACHING 


AUDIO-VISUAL 

EQUIPMENT 

SIGHT 


Planning  an  audio-visual 
program?  Take  advan- 
tage of  DuKane's  expe- 
rience in  this  field  .  .  . 
advice  on  sound  slidefilm 
production  plus  booklets 
on  recording  standards 
is  yours  for  the  asking. 
DuKane  offers  a  com- 
plete line  of  top-quality 
sound  slidefilm  projec- 
tors in  a  type  to  meet 
the  exact  requirements 
of  your  audio-visual 
program. 

/or  compleie  information 
write  (o  . . , 

CORPORATION 

Depi.  BS  41  .  ST,  CHARLES,  ILL. 


GOVT.  SURPLUS  BARGAINS 


B  &  H  Eyemo  35MM  Model  71-K  Camera 


With   2"   lens.att.    winding    handle. 
w/  large  deluxe  case. 
Good  cond. 


MIO 


Lenses  In  Eyemo  "C"  Mount 

1"  T2.5   Baltar  ctd.  L.  N $95.00 

2"  T2.5    Baltar  ctd.  L.  N 95.00 

4"  T2.5   Baltar  ctd.  L.  N 90.00 

6"  T4.6  Wollensak  ctd,  L.  N 80.00 

;iO"  T4.9   Millar  ctd.   L.N 80.00 

I    4"  F2.9   Cinemat  ctd.  L.  N 15.00 

^10"   F4.5  Wollensak  ctd.  L.  N 40.00 

10"  Obj.  View  Finders  4.50 

I  Ratchet  Winding  Cranks  9.00 

Handle  and  Strap  2.00 

'400  ft.  B  &  H  Magazines 15.00 

24v.  Motors,  as  is  5.00 


^^ 


Cine  Special  100  Ft.  IVIags. 

New $250  — (list.  $425) 

Used $70  — Good  Cond. 


Bell  &  Howell  16MIVI  Editing  Outfit 

including  Filmo  16mm  viewer, 
pair  large  geared  2-speed  re- 
winds, B  &  H  16mm  splicer, 
rewind  arms,  custom  $QC 

^uilt  carrying  case.  IJO 

2  Hub  16mm  Neumade  sync,  w  ctr— NEW,.$60.00 

Mitcnell  35mm  Std.  Tripod— Used  85.00 

,12  gal.  stainless  steel  tank 

13"  X  6"  X  47"— NEW 65.00 

Recordak  "A"  Micro  Film  Proj.  16-35,  case  70.00 
GSAP — 16mm  mag.  camera  w  lens,  NEW..  18.00 
GSAP — 16mm  mag.  camera  less  lens 11.00 


INTERCINEMA  CORP. 

p.  0.  Box  3452,  New  York  17,  N.  Y. 


WONDERS    OF    SCIENCE    FILMS: 

(continued  from  previous  page  forty) 

testified  an  associate  of  the  Eastern  Airlines. 
"They  are  enjoyable,  thought-provoking  and 
inspiring." 

"We  have  used  all  the  Moody  films  in  our 
supervisory  and  crew  leader  development  pro- 
grams." witnessed  a  spokesman  for  Owens- 
Illinois  Glass  Company.  "We  find  them  ex- 
cellent with  our  supervision." 

These  Companies  Have  Shown  Films 

Moody  Institute  of  Science  films  have  been 
shown  in  such  plants  as: 

General  Foods  Corporation.  Goodyear  Tire 
and  Rubber  Company,  United  States  Steel 
Corporation.  Remington  Rand.  Inc..  General 
Motors  Corporation.  Cleveland  Twist  and 
Drill  Company,  Grayson  Controls.  Victor 
Adding  Machine  Company,  Club  Aluminum 
Company.  Pan-American  Air  Lines.  Dow 
Chemical  Company.  Johns-Manville  Research 
Center.  Eastern  Airlines.  Bethlehem  Steel  Cor- 
poration and  National  Paper  Box  Manufac- 
turers Association. 

The  Moody  films  alone  do  not  provide  a 
full  answer  to  the  problem  of  bringing  out  the 
best  in  people.  They  do.  however,  encourage 
management  and  labor  to  seek  a  better,  deep- 
down  inside  approach  to  their  work.  They 
definitely  are  a  "foot  in  the  door"  in  improv- 
ing human  relations  between  employer  and 
employee.  BP 

ON    COPPER    IN    CONSTRUCTION: 

(continued  from   page   thirty-seven) 

stallation  of  a  complete  residential  plumb- 
ing and  heating  system,  including  under- 
ground water  service  and  forced  circulation 
hot  water  heating: 

.  .  .  job-site  pre-fabrication  of  water, 
waste  and  drain  assemblies  with  copper 
tube,  effecting  considerable  savings  on  a 
project  of  1400  units: 

.Shows   Large   Buildins   Installations 

.  .  .  plumbing  and  heating  systems  in- 
stalled in  large  commercial  buildings  and 
various  industrial  installations  of  process 
piping  to  carry  fluids  and  gases  at  high  or 
low  temperatures  and  pressures: 

...  the    installations    of   radiant   pane 
heating  systems  and  snow  mehing  systems; 

.  .  .  practical  demonstrations  and  recom- 
mendations for  good  piping  practices  on 
flare-type  compression  joints,  soldered 
joints  and  brazed  joints.  S' 

WANTED  TO  BUY  FOR  CASH 

16MM  AND  35MM  CAMERAS 

AND  ACCESSORIES 

MITCHELI^BELL   &   HOWELL   STANDARD 

AND  EYEMO— ARRIFLEX—MAURER— ALSO 

LABORATORY,    EDITING    AND 

LIGHTING  EQUIPMENT 

CAMERA  EQUIPMENT  CO..  INC. 

315   WEST  43RD  STREET 

NEW  YORK  36,  N.Y. 

CABLE— CINEQUIP 


PILGRIM 

FILM      \ 

SERVICES,   I 

INC         1 


?€^  ANIMATION  PHOTOGRAPHY 

3   srjMt 

BCti    i 

#  TITLES 


3    STdWOS  I6MM    AND    35MA1 

BEll    i    HOWEU,     MAUKiH    CAMERAS 


Hor  PRESS      Awy  rrPE  srriE. 

ANr    lANGUAGf 


$  ART 


f/LM    SrRIR,    MOT/ON    PICTURE. 
ANIMA  riON 


#  OPTICALS 


FOR   16MM   PRODUCERS 


WIPES         IRISES         SPlir     SCREEN 
maZi    ERAME         Blow    UPS... 


COLOR     TITIES     OPriCAtlV     SUPtKlD 
OVER    IWi     ACTION 


PILGRIM 

FILM  SERVICES,  INC. 

1822    ■   M   ■    STREET,     N    W, 
WASHINGTON    6,     D      C 


Sovej    Films 

.    .    Saves    Time 

;    MODEL 

"U"    INSPECT- 

O-FILM 

;    MEETS 

TODAY'S 

FILM 

NEEDS 

Here's  the  ultimate  in 
time  and  cash-saving  in- 
spection, handling  and 
film  cleaning!  Model  "U" 
offers  these  special  features;  positive 
operating  speed  control;  large  546  sq. 
in.  work  surface;  silicone  and  anti-static 
treated  cleaning  tapes;  triple-iev*el  film 
defect  indicator.  Handles  prints  foster, 
better!   Your   choice   of  7   types! 

Write  today  or  call  us  collect! 


Write  for  Free  Catalog 

;    THE 

HARWMD 

1245    Chicago  Ave.,  Evanston,  III. 

CO.   ; 

•V  ««•>.«  -B. 

Phone:  Davis  8-7070 
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For    I6mni.   Film  —  400'    to   2000'    Roolj 

Protect  your  films 
Ship   in    FIBERBILT   CASrS 

Sold   dt   leading   dealers 


bear 

this 
TRADE 
MARK 


HAWAII  •  SAMOA 
TAHITI  .  .  . 

•  Stock  Shots 

•  1 6mm  &  35mm  Photographic 
Service 

•  Native  Music  &  Effects 

•  Synchronous  Magnetic 
Recording 

Write: 

CINE'-PIC  HAWAII 

Attn:   George  Taharo 
1847  Fort  St.,  Honolulu  13,  Hawaii 
Wire:   CINEPIC    •     Phone   502677 


SOUND  RECORDING 

at  a  reasonable  cost 

High   fidelity    16  or   35.     Quality 

guaranteed.   Complete  studio  and 

laboratory  services.  Color  printing 

and   lacquer  coating. 

ESCAR 

Motion  Picture  Service 

7315  Carnegie  Ave. 
Cleveland   3,   Ohio 


11th   Annual   Review  Copies 

•  While  limited  suppiv  lasts, 
extra  copies  of  the  llth  Pro- 
duction Review  issue  are  avail- 
able at  $2  from  Business 
Screen',  Chicago  2(i. 


KXECTTTIVE    NOTES 

William  Sturdevant,  Director  and 
Writer,  Joins  Northwestern,  Inc. 

\Villi;ini  H.  Sliiidc\ant.  direc- 
tor and  writer,  has  joined  the 
creative  staff  of  Northwestern, 
Incorporated.  Portland.  Ore.,  pro- 
dticer  of  television  commercials, 
slidetilnis  and  industrial  motion 
pictures. 

Sturdevant  has  been  engaged  in 
Hollywood  for  the  past  seven 
years   in   theatrical   and   industrial 


William   H.    Sturdevant 

film  production,  most  recently 
with  Norman  Wright  Productions 
of  Hollywood.  In  1958,  he  was 
instrumental  in  developing  a  film 
process  that  enabled  subliminal  in- 
formation to  be  incorporated  in 
theatrical  and  television  pictures. 
While  at  Telepix  Corporation  of 
Hollywood,  he  wrote  and  directed 
television  and  industrial  films, 
winning  national  awards  for  the 
studio  at  the  American  Film  Festi- 
val in  New  York  and  at  the  West- 
ern Advertising  Associations  an- 
nual awards.  ff 


Waddington  to  Produce  Business 
Shows    at    Transfilm-Caravel    Inc. 

'.■  Lester  E.  Waddington  has 
joined  Transfilm-Caravel  Inc.  as 
an  executive  producer  in  its  Busi- 
ness Program  Services  division,  it 
was  announced  by  Joseph  F.  Kil- 
niartin,  vice-president  in  charge 
of  the  unit. 

Waddington  was  formerly  a 
convention  show  producer  at 
Young  &  Rubicam,  Inc.,  and  an 
account  executive  in  radio-TV 
programming.  In  his  new  position 
at  Transfilm-Caravel  he  will  han- 
dle live  business  show  production. 

He  is  a  member  of  the  Society 
of  Motion  Picture  and  Television 
Engineers:  Broadcast  Pioneers; 
Radio-TV  Executives  Society  of 
N.  Y.;  Acoustical  Society  of 
America;  and  the  American  So- 
ciety of  Mechanical  Engineers.  5S' 


General  Labs'  Jack  West 

I I 

J.  West  Manages  Central  Div., 
Keehn  is  Sales  V-P  at  General 

:  Jack  West  has  been  named 
manager  of  General  Film  Labora- 
tories' Central  Division  in  Kansas 
City,  Missouri.  He  joined  General 
Film  as  Producer  Services  man- 
ager with  the  formation  of  the 
Central  Division  two  years  ago. 

In  his  new  capacity  he  will  be 
in  charge  of  the  Hollywood  labo- 
ratory's sales  and  service  to  mo- 
tion picture  producers  east  of  the 
Rockies. 

In  taking  over  the  direction  of 
the  Central  Division,  West  suc- 
ceeds Neal  Keehn,  who  has  been 
named  vice-president  in  charge  of 
sales  and  transferred  to  the  Holly- 
wood home  office  where  he  will 
coordinate  and  supervise  all  sales 
activities  for  General  Film.       i^' 

:^  :!:  * 

Jeri   Sopanen  Joins   Production 
Staff  at  Henry  Strauss,  N.  Y. 

■■  Jeri  R.  Sopanen  has  joined  the 
production  staff'  at  Henry  Strauss 
&  Co..  New  York  City. 

Sopanen  has  a  ten-year  back- 
ground in  the  film  field;  prior  to 
joining  Strauss  he  was  with  the 
motion  picture  department  of 
Western  Electric,  working  with 
outside  producers  and  supervising 
company  newsreels  and  technical 
films. 

He  was  formerly  with  Allend'or 
Productions  of  L.A.  During  the 
fall  of  1958,  he  was  engaged  in 
shooting  documentary  coverage  of 
the  Cuban  revolution  later  seen 
on  the   NBC  Television  network. 


SMPTE   Elects  Matthews 
as   Editorial   Vice-President 

Glenn  E.  Matthews  of  East- 
man Kodak  Company,  Rochester. 
N.  Y.,  has  been  elected  editorial 
vice-president  of  the  Society  of 
Motion  Picture  and  Television 
Engineers  to  fill  the  two-year 
term  left  vacant  bv  the  death  of 


Lloyd  Thompson   last   Dcceiiihi. 

Matthews,  a  Fellow  Member 
SMPTE,  has  been  active  in  n 
Society  for  many  years.  He  h 
been  associated  with  Eastmar 
Research  Laboratories,  where  I 
has  worked  as  a  research  chem- 
and  technical  editor,  since   192 

The  new  editorial  vice-preside 
has  also  been  a  longtime  contrib- 
tor  to  the  SMPTE  Journai..     | 

THP:    BliLL^:TIN    BOAR' 

For  special  rates  on  advertis- 
ing-  in   this   column   write  the  | 
Chicago    office    of    publication.  1 


AVAILABLE 
TECHNICAL    ANIMATION 
PRODUCER    -     DIRECTOR 

Experienced  in  Production,  , 
Management  and  Sales  of  ' 
complex  scientific,  industrial! 
and  government  animated  filnj 
Resume   on  request.  ■ 

BOX  61-2A  I 

BUSINESS   SCREEN   MAGAZINI, 

7064    Sheridan    Rd.        •        Chicago    26,   j 


WANTED 


Production  Manager  for  we 
established  medium-size  Nc 
York  firm,  specializing  primari  j 
in  slides  and  filmstrips.  Must  'j 
responsible  for  and  capable  of  2  ) 
suming  complete  control  of  pr  I 
duction.  Send  resume  to: 

Box   61-2-B 
BUSINESS   SCREEN   MAGAZINI 


7064    Sheridan    Rd. 


Chicago    26, 


FILMS   IN  AUSTRALIA 

American  Producer-Director  co 
versant  with  latest  film  and  vidi 
tape  techniques  moving  to  Sy- 
ney,  Australia  in  early  1961.  Ov 
20  years  film  experience  in  tl 
American  market,  specializing 
Industrial,  Educational  and  filn 
for  television.  Will  be  availab 
for  the  making  of  motion  pictup 
or  video  tape  recordings  or  ai' 
phase  of  their  production.  Inqui 
ies  invited.  Write  to: 

Box   BS-60-8B  I 

BUSINESS  SCREEN 

7064   Sheridan    Rd.     •     Chicago   26,   lllini    ! 
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BUSINESS     SCREEN     MAGAZINll 


DITORIAL   VIEWPOINTS: 

CONTINUED     FROM      PAGE      NINE) 

lOwinfUM    oC   "t'ommuniKiii    on    Ihe   Map" 
raw   Ire  of  .So4*iali!<('!*   Xorman  Thomas 

Norman  Thomas,  former  Socialist  candidate 
ir  President,  asked  Defense  Secretary  Robert 
1  McNamara,  on  April  19,  to  halt  showings 
I  American  military  installations  of  the  me- 
lon picture.  Communism  on  the  Map.  which 
as  produced  by  the  National  Education 
rogram,  of  Searcy,  Arkansas. 
,  Mr.  Thomas,  who  spoke  at  a  press  confer- 
[ice  in  Socialist  Party  headquarters  in  New 
'ork,  declared  the  film  was  "false  and  mis- 
ading,"  and  that  because  it  made  "sweeping 
larges  of  nations  and  leaders  being  either 
'ommunist  or  being  infiltrated  by  communism" 
.  would  "embarrass  us  in  our  relations  with 
pr  allies." 

i  The  Socialist  leader  said  the  picture  had 
(sen  shown  at  various  naval  stations  around 
|ie  country,  including  Floyd  Bennett  Field,  in 
rooklyn.  He  said  the  Navy  has  50  prints  of 
|ie  60-minute  film. 

I  Floyd  Bennett's  commander.  Capt.  William 
I.  Bonvillian.  denied  the  allegation,  said  he'd 
jcver  seen  the  film  and  it  had  not  been  shown 
|)  naval  personnel  on  the  station. 
I  A  Defense  Department  spokesman,  in  Wash- 
pgton.  said  its  Armed  Forces  Education  Office 
lad  previewed  the  film  but  was  not  using  it 
d  any  educational  courses,  and  did  not  plan 
ji  do  so. 

!  The  National  Education  Program  is  headed 
y  Dr.  George  S.  Benson,  who  is  also  presi- 
ent  of  Harding  College  in  Searcy.  Ark.  Dr. 
enson.  and  Harding  College,  have  both  been 
(lentified  in  the  past  with  highly  conservative 
pononiic  and  political  viewpoints.  He  com- 
liented  on  Mr.  Thomas'  charges  by  saying 
hat  was  exactly  what  he  expected  to  hear, 
lie  pointed  out  that  Khrushchev  had  linked 
ocialism  and  communism  awfully  close  to- 
lether. 

Dr.  Benson  said  the  National  Education 
'rogram  is  not  connected  with  the  John  Birch 
ociety.  although  its  former  production  man- 
(ger.  Glen  Green,  has  recently  left  to  become 
•  member  of  the  Birch  organization. 
I  The  National  Education  Program,  Dr.  Ben- 
pn  said,  is  backed  by  such  responsible  indus- 
rial  firms  as  United  States  Steel  Corp..  Lone 
tar  Cement  Co..  Lion  Oil  Co..  Humble  Oil 

o   of  Texas,  and  Monsanto  Chemical  Co.  It 


has  only  one  aim,  he  said — "fighting  com- 
munism and  trying  to  support  the  American 
way  of  life."  If 

*     *     * 

>IPO    OfforN    a    »w    Itu.sinONN    Teebniqno: 
InviteN   Vou  lo  Play  "The  Sales  Cvamo" 

A  new  idea  coming  out  of  MPO's  Sales  and 
Training  Programs  division  lies  in  the  sales 
training  technique  of  sales  simulation.  As  pre- 
sented by  MPO,  the  technique  is  contained  in 
a  new  business  game  played  on  a  board,  and 
called  The  Sales  Game. 

This  game  is  used  to  involve  salesmen  in 
actual  sales  situations  while  in  a  training  ses- 
sion. It  is  fun — and  work,  too! — and  can  be 
used  by  groups  of  from  4  to  400  and  can  be 
tailored  to  almost  any  selling  problem.  It  can 
be  used  at  sales  meetings,  training  sessions, 
even  at  home. 

MPO  vice-president  Irving  Zuckerman.  who 
developed  the  game,  demonstrated  it  recently 
at  a  seminar  on  simulation  of  the  American 
Management  Association.  He  showed  how 
salesmen  can  arrive  at  solutions  to  selling 
problems  within  the  safe  confines  of  the  train- 
ing session,  instead  of  at  the  possible  risk  of  a 
lost  sale.  He  pointed  out  how  simulation  gives 
management  a  chance  to  observe  a  salesman's 
technique  in  action,  how  this  cuts  down  on 
costly  on-the-job  training,  and  increases  the 
salesmen's  desire  to  compete  for  profitable 
customers. 

Irv  Zuckerman  is  now  demonstrating  the 
game  to  major  industrial  firms.  He  is  also 
working  with  MPO  producers  Murray  Lerner 
and  Lloyd  Ritter  on  a  sales  education  film.    S' 

THE    NATIONAL    CREDIT    OFFICE: 

(continued  from  page  thirty -seven) 
nett  appears  in  and  narrates  a  new  Salesmate 
presentation  which  is  carried  right  to  the  pros- 
pect's desk  by  NCO  new-business  solicitors. 

The  meat  of  the  presentation  is  a  series  of 
case  histories  telling  how  NCO  service  had 
saved  a  textile  mill  from  shipping  a  large  or- 
der of  goods  to  an  almost-bankrupt  dress 
manufacturer.  Conversely,  and  more  happily. 
an  NCO  report  encouraged  another  firm  to 
fulfill  a  much  larger  order  from  a  small  firm  \ 
with  only  a  minimum  of  capital,  but  with  an 
inventory  of  over  a  half  million  dollars. 

In  addition  to  credit  reporting,  the  film 
shows.  NCO  offers  an  extensive  market  plan- 
ning service,  management  service,  a  special- 
ized claims  department,  and  courses  on  credit 
and  financial  analyses.  ^' 


^TVVhere  is  everybody  going?  ^ 


.0  GERALD 

PRODUCTIONS 

for  the  best  in 
FILMCRAFT 


call  PL  7-2125 

42  1  West  54th  St.,  N.Y.C. 


m  m  0  1  Rs 


Specialists  in  the  Science  of 

FILM  REJUVENATION 

FOR  16  MM  AND  35  MM 
RAPIDWELD  Process  includes   treatment  for: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

8MM  SERVICES  NOW  AVAILABLE. 

Send  for  free  Brochure,  OL^ r. 

••FACTS  ON  FILM  CARE". 


^ 


ARID   FILM 
^tTECHNiaUE.  INC. 

37-02  27  ST.,  L.  I.  C.  1,  N.  Y. 
STillwell  6-4600>  Est.  1940 


BELL  &  HOWELL  GAUGES 

FOR    FILMO    REPAIR 


S-4163-N2 
Aperture  Adjusting  Gaug 


S-3972-N1 
Shuttle  Teeth  Gauge 


This  pair  of  precision  tools  cuts  hours  off  Filmo 
repair  time.  Regular  price  for  this  set  is  5341.62. 


We  offer  these — in  brand  new  condi-     *^  ^t^ 

*150 


tion^while    they    last — both    gauges 


FLORNAN  &  BABB  Jnc. 


G8  W.  45th  St. 
N.  Y.  36,  N.  y. 


HOUSTON    FEARLESS 

Panoram 

DOLLIES 

Thorough!/  Overhauled— Guaranteed 
SPECIAL   LOW   PRICE 

4-Wheel.  .  .$1,400.00 
5-Wheel...    1,800.00 


Immediate 
Delivery! 


CAMERA   EQUIPMENT  CO.,   INC. 

315    WmI    43rd    SIrael,    Naw    York    36,    N.Y. 
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NATIONAL   DIRECTORY   OF   VISUAL  EDUCATION   DEALERS 


EASTERN  STATES 

•  MASSACHUSETTS  • 

Cinema,  Inc.,  234  Clarendon 
St.,  Boston  16. 

•  NEW  JERSEY  • 

Association  Films,  Inc.,  Broad 
at  Elm,  Ridgefield,  N.  J. 

•  NEW  YORK  • 

Association    Films,    Inc.,    347 

JIadison.  New  York  17. 
Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 
Crawford,  Immig  and  Landis, 

Inc.,  480  Lexington  Avenue. 

New  York  17,  New  York. 
The  Jam  Handy  Organization, 

1775    Broadway,    New    York 

19. 
National    Cinema    Service,    71 

Dev    Street,    New    York    7, 

WO  2-6049. 
S.  O.  S.  Cinema  Supply  Corp., 

602  W.  .52nd  St..  New  York 

19. 

Training  Films,  Inc.,  150  West 
54th  St..  New  York  19. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  1445 
Park  Ave.,  NY  29,  TR  6-5200 

•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue.  Pittsburgh 
22. 

Audio-Visual  Equipment  Rent- 
al Service,  International 
Film  Center,  Sales  and  Re- 
pairs, 1906  Market  St.,  Phila- 
delphia 8.   LOcust  .3-7949. 

Oscar  H.  Hirt.  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

J.  P.  Lilley  &  Son,  928  N.  3rd 
St.,  Harrisburg. 

Lippincott  Pictures,  Inc.,  4729 
Ludlow  St.,  Philadelphia  39. 

The  Jam  Handy  Organization, 
Pittsburgh.  Phone:  ZEnith 
0143. 

•  WEST  VIRGINIA  • 

B.  S.  Simpson,  818  ^'irginia  St., 
W.,  Charleston  2,  Dickens 
6-6731. 


SOUTHERN  STATES 

•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 
N.  W.,  JA  5-5378,  Atlanta. 


United  World  Films,  Inc.,  287 

Techwood  Ur..  NW..  Atlanta. 

•  LOUISIANA  • 

Stanley  Projection  Company, 
1117  Bolton  Ave..  Alexan- 
dria. 

Delta  Visual  Service,  Inc.,  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  .5-9061. 

•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 

•  TENNESSEE  • 

Southern    Visual    Films,    686 

.'^hrine  Bldg..  Memphis. 


MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.  H.  Redfield,  Inc.,  1020 
So.  Wabash  Ave.,  Chicago  5. 

Association    Films,    Inc.,    561 

Hillgrove.  LaGrange.  Illinois. 

Atlas   Film   Corporation,   1111 

South  Boulevard.  Oak  Park. 

The  Jam  Handy  Organization. 

230   N.   Michigan   Ave..  Chi- 
cago. 

Midwest  Visual  Equipment  Co., 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 

United  World  Films,  Inc.,  542 

S.  Dearborn  .St..  Chicago  5. 

•  MICHIGAN  • 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd..  Detroit 
Zone  11. 

•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 

•  OHIO  • 

.\cademy  Film  Service,  Inc., 
2100  Payne  Ave..  Cleveland 
14. 

Films    Unlimited    Productions, 

137  Park  Ave.,  W.,  Mansfield. 


LIST  SERVICES  HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  S'OO  per 
line  per  issue  on  annual  basis  only. 


Frvan    Film   Service,   1810   E. 

i2th  St.,  Cleveland  14. 
Sunray  Films.  Inc.,  2108  Payne 

Ave..  Cleveland  14. 
Twyman  Films,  Inc..  329  Salem 

Ave..  Dayton. 
M.  H.  Martin   Company,  1118 

Lincoln  Way  E.,  Massillon. 

WESTERN  STATES 


•  CALIFORNIA  • 

LOS  .ANGELES  .^RE.A. 

Coast    Vi.sual    Education    Co., 

5620  Hollywood  Blvd.,  Holly- 
wood 28. 

The  Jam  Handy  Organization, 
1402  N.  Ridgewood  Place, 
Hollywood  28. 

Photo  &  Sound  Company.  5515 
Sunset  Blvd..  Hollywood  28. 

Ralke  Company,  Inc. 
Audio-Visual  Center 

849  N.  Highland  Ave.  HO  4- 
1148,  Los  Angeles  38,  Calif. 

S.  0.  S.  Cinema  Supply  Corp., 
6331  Hollywood  Blvd..  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd..  Los  Angeles  .57. 

United  World  Films,  Inc.,  6610 
Melrose  Ave.,  Los  Angeles  36 

S.AN  FR.A.NCISCO  .A.RE.A. 

A.ssociation    Films,    Inc.,    799 

Stevenson  St..  San  Francisco. 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast  Films,  255  Minna, 
San  Francisco  3. 

•  COLORADO  • 

Cromars'  (formerly  Audio- 
A'isual  Center)  28  E.  9th 
Ave.  Denver  3. 

Davis  Audio-Visual,  Inc. 

2149  S.  Grape  St.,  Denver  22. 

•  OREGON  • 

Moore's  Motion  Picture  Serv- 
ice, 1201  S.  W.  Morrison. 
Portland  5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 

•  TEXAS  • 

As.sociation  Films,  Inc.,  1108 
Jackson  Street,  Dallas  2. 

United  World  Films,  Inc., 

2227  Bryan  St.,  Dallas  1 

•  UTAH   • 

Deseret    Book    Company,    Box 

958.  .Salt  Lake  City  10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


Magnasync  Recorder  Reproduc^  [f 
Tape  System   Has  Many  Feafu  4" 

For  iipplicalions  including 
Linage    laboratories,    airport   co- 
munieations.  law  enforcement  aj  :: 
tire    department    communicatio , 
military     communication     cent  j 
and  others,  the  Magnasync  Serj  , 
T-IOOO  magnetic  tape  record 
reproducing  systems  are  availall 
with  as  many  as  20  channels 
the     simultaneous     recording 
voice-frequency  program  materil 

Offered  with  a  variety  of  t£| 
speeds  and  capacities,  recordig 
and  reproducing  time  ranges  fnj 
8  to  24  hours.  Features  incluJ 
p  1  u  g-in  transistorized  circuit 
providing  high  reliability  and  IH 
maintenance;  Magnasync"s  "s'lT 
kinetic""  dual  flywheel  flutter-l 
drive;  straight-line  threading;  s;] 
chronous  motor  to  drive  tapej 
uniform  velocity;  monitoring 
high  speed  rewind  or  fast  forwJ 
with  unique  "cueing""  device;  p 
visions  for  remote  control; 
single  rack  cabinet  or  in  tandil 
with  automatic  switch-over 
companion  recorder. 

Optional  features  are:  a  "f: 
safe""  sensing  system  which  au 
matically  starts  tandem  recon 
and  energizes  visual  and  audi' 
alarm  in  event  of  mechanical 
electronic  failure;  variable-spe 
drive;  interjection  of  time  ref 
ence  signals;  high  frequei 
erase. 

For  literature  and  informati 
on  specifications  and  prices,  wi 
New  Products  Desk.  Blsini 
Screen.  Chicago  26. 


Chicago  Area  A-V  Distributor 
Exhibits  Latest  in  Equipment 

*  The  latest  equipment  and  ma 
rials  for  the  audio-visual  fii 
were  exhibited  and  demonstral 
at  an  open  house  April  18 
O'Hare  Inn.  Des  Plaines.  111. 

Invitations  were  extended 
representatives  of  s  c  h  o  o  T, 
churches  and  industry  in  Coi 
DuPage.  Lake.  McHenry  a^ 
Kane  counties  for  the  show,  spc 
sored  by  Midwest  Visual  Equ 
ment  C"o..  Inc..  Chicago. 

A  highlight  of  the  exhibit  » 
the  Chicago-area  introduction 
the  new  Bell  &  Howell  Filir| 
sound  Specialist.  Other 
equipment  was  displayed  by 
gus,  DuKane.  Radiant.  Besdl 
Newcomb.  Da-Lite.  Switchcrr; 
3-M.  Apeco  and  H.  Wilson,  wl 
factory  representatives  on  ha  I 
for  demonstrations.  Features  f 
the  open  house  included  an  equ  r 
ment  rental  booth,  a  "do-it-yoi- 
self"  service  clinic,  and  a  demc- 
stration  of  the  latest  in  direct-wf 


TV  systems. 
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HE  INDEX  OF  SPONSORED  FILMS 

■k  This  reader's  reference  guide  covers  motion  picture  and 
'i  slidefilm  programs  reviewed  in  Volume  Twenty-One,  1960, 
issues  of  Business  Screen.  The  issue  number  and  page  on 
which  a  case  history  or  feature  article  appeared  are  shown  for 
each  of  the  sponsors  and  film  titles  below.  Sound  siidefilms  are 
indicated  by  "ssf."  following  title. 


SPONSOR 


I  I'asualtv  &  Surety  Co. 
'  iO 

(    I  Bradley  Company 
line  Elektricitaets- 
Ischaft 
iialmers   Mfg.  Co. 

Li  lean   Airlines 

encan  Cancer  Societv 


an    College    of 
■  nns 

:in   Dental   Association 
.^nan  Gas  Association 
encan   Institute   of 
\)-.hitects 

I  an   Latex   Products 

,--::Lan  Medical  Association 


erican  Telephone  &  Tele- 

raph  Co. 

[also  see  Bell  System) 
lerican  Temperance  Society 
lerican  Title  Association 
mour  and  Co. 

mstrong  Cork  Company 

thritis  &   Rheumatism 

Foundation 

omic  Energy  Commission  & 

U.   S.    Navy   Nuclear   Pro- 

sulsion  Program 

CO  Corporation 


Ibcock  &   Wilcox  Company, 

The 

Jltiniore  Sunpapers 
111  Svstem   (also  see 

AT   &  T) 
311    I.aljoratories 

Jth]t'hem  Steel  Company 

Indix  A\'iation  Co.,  Radio 

Div. 
Uie  Cross  Commission  of  the 

Aiiu'rican  Hospital  Associa- 

tinll 

illi  (Irowers  of  Holland.  The 
3irlin£cton   Industries 


'  nadian  General  Electric 

'  e  < 'apezio  Company 

'  I..   Chambers  Company 

i-'-'iirough-Pond's,  Inc. 

levmlet    Diy.,    General 

Motors  Corp. 
'in.stian   Children's  Fund 
^BA   Pharmaceutical  Prod- 
(Ucts,  Inc. 

'•ca-Cola  Company,  The 
*'lonial  Williamsburg 
'■uncil   for  Financial   Aid  to 

Education 

'edit   Union  National  Assn. 
loisade  of  Mercy,  Chicago 


|!    Laval     Separator     Com- 
'pany,  The 


FILM  TITLE 


To  See  Ourselves 

Americans  at  Work 

Land  of  Promise 

An  American  Story 

Form  and  Function 

Machines  With  a  Memory 

The  Fuel  Cell  Tractor 

Come  Fly  With  Me 

Contact.' 

Breast   Self-Examination ;   1 
side  Magoo;   Off  the  Shelf 
Time  and   Two   Women 

To   Smoke   or  Not    to   Smoke 

Hands  We  Trust 

Pattern  of  a  Profession 
Static  Electricity 
Man   in  Masonry 

Highway  to  the  Moon 

Hospital  Sepsis:  A  Communi- 
cable Disease;   1  Am   a 
Doctor 

Rehabilitation — Adds  Life  to 
Years 

The  Town  and  the  Telephone 


Joe's  Parents  Drink 
A  Place  Under  the  Sun 
Beyond  the  Gravisphere 

A  Letter  to  Moscow 
Quackery  in   Arthritis 


Issue  No. 

Page 

3 

49 

1 

34 

6 

30 

3 

61 

4 

28 

4 

29 

1 

38 

4 

45 

I 

41 

n-           1 

93 

/,■    3 

54 

1 

93 

<e. 

1 

72 

1 

75 

1 

76 

2 

40 

1 

34 

Integrity   Phis 


Doicu  to  Earth 

— B— 

Critical  Lab 

Light  for  All 

The  Big  Bounce;  Seconds 

for  Survival 
Memory  Devices 
Similarities  in  Wave  Behavior 
Vacuum   Pouring   for  Better 

Forgings 
A  Neiv  Age  in  Xavigation 

Decision 


The    Magic    Carpet    of    Tulip- 
land 
Patterns  of  Progress 

— C— 

The  Great  River 
The  State  Is  Great 
The  Greatest  Gift 
Cry  In  the  Night 
American  Maker 

Heart  of  a  Stranger 
Open  Heart  Surgery 

Wonderful  World 
Music  in  Williamsburg 
Education    is   Everybody's 

Business 
The  People  of  Kolevii 
The  Quality  of  Mercy 

— D— 

The  Greatest  Milking  Hand 


50 


4 

44 

1 

199 

1 

84 

4 

29 

3 

15 

8 

31 

2 

22 

5 

44 

3 

60 

3 

64 

39 


177 


43 


6 

16 

0 

29 

r> 

,S5 

4 

40 

4 

40 

6 

48 

4 

56 

52 


47 
40 


43 

34 

24 

176 

29 

184 
84 

32 
56 

72 

6 

24 


52 


SPONSOR 

Dixie  Cup  Div.,  American 

Can  Co. 
Dow  Chemical  Company 


Employers   Mutuals   of 

Wausau 
Erie  Mining  Company 
Esso  Standard 
Ethyl  Corporation,  The 


Farm  Eciuipment  Institute 

Fawcett   Publications,   Inc.: 
True  Magazine 

Fawcett   Publications,  Inc.: 
Woman's  Day  Magazine 

Federal  Products  Corp. 

Federated  Co-operatives,  Ltd. 

Financial  General  Corpora- 
tion 

First  National   City   Bank 
of  N.  Y. 

Flexible.  Inc. 

Ford  Motor  Company 


Fortune  Magazine 

4-H  Clubs  of  America 
Franklin  &  Marshall  College 


General     Dynamics     Corpora- 
tion 
General   Electric  Company 


General   Foods  Corporation 
B.   F.  Goodrich  Company 

Goodwill   Industries  of 

.America,  Inc. 
W.  T.   Grant  Company 
M.  Grumbacher,  Inc. 


Handy  Organization,  The 

Harbert  Construction  Co. 
Hercules  Powder  Company 

Hobby  Industry   Association 

of  America 
Homelite    Div.    of   Textron, 

Inc. 
Hudson's  Bay  Company 


Illinois   Bell   Telephone   Co. 
Illinois    Railroad    Association 
The   Illuminating  Company 
Indiana   University,   A-V 

Center 
Industrial  Development  Bank, 

Canada 
Institute    of    Life    Insui'ance, 

The 

International  Assn.  of  Ice 
Cream   Manufacturers ; 
Amer.    Dairy    Assn.;    Natl. 
Dain,"  Council 

International   Harvester 

International  Ladies  Garment 
Workers'   Union 


FILM  TITLE 


Issue  No.  Page 


The  Most  Important  Building 

in  Town,  ssf.  6 

Assignment,  Lunch  Box  7 

EG~>  2 


— E— 

The  High-Low  Bid 

Horizon  North 
Tiro  Hats  of  Science 
Danger!    Water!;    Danger! 
A  ir! 

— F— 

The  Earth  Is  the  Lord's 

Me 

A  Number  of  Things 
Dimensional  Gaging  With  Air 
Power  to  Live  By 
Family  Horizons  U.  S.  A. 

The  Big  Change  in  World 
Markets 

We  Came  a  Long  Way 

City  Driving;  Highway  Driv- 
ing; Driving  Under  Special 
Conditions 

Where   Were   You? 

The  Computer  Comes  to  Mar- 
keting 

Man  Enough  for  the  Job 

The  Decisive  Years  of  Frank- 
lin &  Marshall  College 


Beyond  Magellan 

Bei/ond   the  Shadow  of  a 

Doubt 
Everyone's  Express;  Getting 

Your  Right  of  Way 
Here's   Your  Cue,  ssf. 
Optimum  Match 
Someone's  In  the  Kitchen 
Playtime  U.  S.  A. 
Tommy  Looks  at  Space 
Tn  Help  Themselves 

Shotvdoien  at  Pretty  Pass,  ssf. 
Brush   and  Color  Making 

—H— 

Ben  Franklin  Sells  Today 

Through  the  Mirror 

The   Florida   Venture 

Best  Bii   Test 

Out  of 'This  World 

A  Million  Miles  of  Model 

Railroads 
Skogen,    Sagen,    Sakerheten 

John  Dolin  Comes  East 

—I— 

Readn  .  .  .  Wrestle! 

The  Railroad  Story 

The  Castaways 

Sound    Recording    for    Motion 

Pictures 
The  Independence  of  Dave 

Barnes 
Life  Insurance — What  It 

Means  &  How  It  Works 
Trouble  in  Paradise 


The  Fourth  Sense 
Bridge  to  the  Future 
Headline   fur  Harper 
The   Fashion   Picture,   Spring 
into  Summer,  1960 


Jantzen  Manufacturing  Com-     Once  Upon  a  Smile 


pany 
Johnson  &  Johnson 

Johnson   Motors 

Junior  Achievement,  Inc. 


50,000  Lives 

It's  Time  to  Take  Stock 

Boats  A'Poppin' 

The  Greatest  Show  on  Water 

Junior  Achievement,  U.  S.  A. 


28 
41 
41 


46 


30 
39 


29 


37 
185 


8 

32 

1 

36 

3 

60 

5 

39 

1 

53 

2 

42 

4 

46 

4 

27 

5 

25 

8 

43 

180 


30 


6 

28 

1 

177 

4 

24 

8 

28 

1 

176 

8 

29 

6 

16 

5 

46 

1 

188 

7 

44 

3 

20 

3 

57 

7 

40 

3 

15 

1 

176 

6 

46 

192 


51 
60 
38 

71 


8 

43 

1 

182 

9 

44 

8 

20 

5 

14 

1 

182 

2 

35 

4 

29 

.T 

40 

fi 

52 

1 

178 

4 

38 

THESE    INDEX   LISTINGS   ARE    CONCLUDED   ON    THE   FOLLOWING    PAGE 
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THE  INDEX  OF  SPONSORED  FILMS 


SPONSOR 

Kalb,  Voorhis  &   Co. 
Kimberly-Clark    Corporation 
Koppers  Co.,  Inc. 

Lakeside  Laboratories,  Inc. 

The  Lincoln  Center  for  the 

Performing  .\rts 
Lockheed  Georgia   Division 


JIanufacturing    Chemists' 

.\ssn.,  Inc. 
Marc|uette  University 
Maternity  Center  Assn. 

Maytag  Company 

F.  H.  McGraw  &  Company 

Metropolitan  Development 

Assn.  of  Syracuse,  N.  Y. 
Miller    Brewing    Company 
Minneapolis    Star   and 

Tribune 
Monsanto  Chemical  Company 


FILM  TITLE 
— K— 

How  Grceu  Arc  My  Dnilnrs 
Faces  and  Fo)-tiiiies 
Mission:  Sonic  Boom 


A  Pharmacologic  Approach  to 

the  Study  of  the  Mind 
The  Legend  is  Born 

Rendezvous — 90'  South 

— M— 

Chemistrii  of  Water 
Oxidation-Reduction 
The  Need  to  Excel 
From,  Generation   to  Genera- 
tion- 
Eddie,  Inc. 
The  Master  Builders 
The  Prosperity  of  Water 

The  Fighting  Braves  of  '59 
Where  the  Future  is  Born 

Architectural  Uses  of  Plastics 

— N— 


Issue  No.  Page 


National  Association  of 
Wholesalers 

National  Bureau  of  Stan- 
dards 

National   Carbon  Co.,  Div.  of 
Union  Carbide  Corp. 

National  Concrete  Masonry 
Assn. 

National  Life  Insurance  Co. 
of  Vermont 

National  Science  Foundation; 
Ford  Foundation 

The  National  Urban  League 

National    Wholesale    Drug- 
gists' Assn. 


New  England   Mutual   Life 

Insurance  Company 
New  Jersev  Bell  Telephone 

Co. 
New  York  Central  Railroad 
New  York  Life  Insurance  Co. 
Northern  Electric  Company 


Obrig  Laboratories 

Ontario  Dept.  of  Travel   & 
Publicity 


Pan  .American  World  Ainvays 

Perfect   Circle   Corporation 
Pharmaco,  Inc. 
Purolator  Products 


RC-^,  .\stro-Electronics  Prod. 

Div. 
Ralston  Purina  Company 
RaybestoE-Manhattan.  Inc. 
Remington   Rand   UNIVAC 

Republic  Steel  Corporation 

Rheem  Califone  Corporation 
Rich   Plan  Corporation 
Koundtable    Productions 


Savings  Banks  .-Association  of 

Massachusetts 
Joseph  Schlitz  Brewing  Co. 
Shell  Oil  Company 
SKF  Industries 


— R— 

TIROS— Weather  Satellite 

Proof  That  Pays 
A  Big  Day  for  Roger  Gray 
Introduction  to  Digital  Com- 
puters 
The   New   World   of  Stainless 

Steel 
Listen,  Speak,  Learn 
A  Better  Way  of  Lii'ing 
How  Good  Is  a  Good  Guy? 

— S— 

Through  the  Strayiger's  Eyes 

Toward  the  Light 

The  Drama  of  Metal  Forming 

Force  of  Habit,  ssf. 


3i) 
5G 


174 


44 


3 

l.i 

3 

1.5 

7 

4.5 

2 

38 

8 

48 

5 

43 

6 

48 

1 

54 

4 

38 

61 


The  Devil  To  Pay! 

3 

60 

Trapping  of  Free  Radicals  at 

Low   Temperatures 

5 

20 

Carbon  Arc  Projection 

4 

47 

Walt  Builds  A  Family  Fallout 

Shelter 

5 

50 

Green  Mountain  Legacy 

4 

46 

Planet    Earth— (series,    13 

films) 

7 

12 

A  Morning  for  Jimmy 

8 

52 

Your  Customers   Are   Talking 

About  Yon,  ssf. 

5 

53 

To  Your  Good  Health,  ssf. 

5 

53 

Profits  On  the  Hoof,  ssf. 

5 

53 

Opportunities  Up  Front,  ssf. 

5 

53 

Teamwork  Pays,  ssf. 

5 

53 

Do  You  Fill  Prescriptions 

Here?  ssf. 

5 

53 

Assignment:  Atnerica 

7 

30 

Make  More  Money 

.5 

44 

Road  to  the  Future 

6 

28 

Wagons  West 

2 

42 

The  Rest  of  Your  Life 

1 

180 

— 0— 

Technique   nf  Fitting   Concen- 

tra   Corneal   Type   Lenses 

3 

42 

Blue  Water  Holiday 

1 

202 

— P— 

Anatomy  of  a  Salesman 

4 

33 

Something's  Come  Up 

1 

180 

Auto,  U.  S.  A. 

7 

31 

(19.3 

8 

52 

Filter  Magic,  ssf. 

8 

49 

27 


7 

61 

5 

37 

7 

24 

5 

30 

2 

41 

4 

38 

3 

42 

SPONSOR 

Smith,  Kline  &  French 

Laboratories 
Social    Security    Administra- 

ticm 
Sperr\-  &  Hutchinson  Com- 

panv 
The  Steel   Company  of 

Canada,  Ltd. 
Sterling  Forest  Gardens 

Sun  Oil  Company 
Swick-Guth   Company 
Swift  &   Co. 


Tennessee  Valley   .Authority 
Texaco,  Inc. 


Theater    Network   Television, 

Inc. 
Thiokol  Chemical  Corporation 
Top  Value  Enterprises,  Inc. 
Town  &  Country  Magazine 
Travelers  Insurance  Company 


40 


4 

39 

1 

36 

7 

44 

UNICEF    (World   Health 

Agency) 
Union  Pacific  Railroad 

United  Community  Funds  and 
Councils  of  .America 

United  Rubber  Workers 

United  States  .Agriculture 
Dept. 

United  States  .Air  Force 


United  States  Army,  Corps 

of  Engineers 
United  States  Commerce 

Dept. 
United  States  Education 

Office 
United  States   Information 

Agency 
United  States  Information 

Service 
United  States  Interior  Dept., 

Bureau  of  Mines 
United   States  Navy  &  U.   S. 

-Air  Force 
United  States  Navy 


United  States  Post  Office  and 
United  States  Navy 

United  States  Steel  Corpora- 
tion 


Variety  Store  Merchandiser 

Vermont  Marble  Compan\ 
Volkswagen  of  America 


Paul   Weir  Engineering  Com- 
pany 
Western   Electric  Company 
Western  Pine  -Association 
Westinghouse  Electric  Corp. 
Westwood  Industries,  Inc. 

Wirthmcre  Feeds,  Inc. 
Wood  Conversion  Company 


YMCA  Natl.  Personnel  Ser%- 
ices  Committee  on  Re- 
cruiting 


FILM  TITLE  Issue  No.  1 

The  Mechanism  and  Control 

of  Nausea  and  Vomiting  8 

Before  the  Day  8 

.Mural — .Midwest  Metropolis  8 

Bright  Century  2 

Sterling  Forest   Gardens — 

The  Swamp  Transformed  1 

The  Road  Ahead  3 

Know-How  5 

Projecting  Progress  in  the 

Sizzling  Sixties!  1 


TVA   and  the  Nation  6 
Stop  Loss,  With  Organized 

Lubrication  5 

Your  Career  in  Agriculture  7 

By  Invitation  Only  1 

Bonding   Tomorrow  1 

Helen  Wells  1 

TC  =  AB  1 

Travelers  Neicsreel  No.  1  2 

— U— 

Istala  Mashi  (May  You  Never 

Be  Tired)  2 

Last  Clear  Chance  4 

Last  of  the  Giants  8 

.4   Town  Has  Two  Faces  4 

The   Thirties  6 

Breakthrough!  1 

.4/;-  Force  MissUe  Mission  2 
Minuteman — Missile  and  Mis- 
sion 2 
Nightmare  for  the  Bold  1 
Performance  Evaluation  3 

Men,  Ships  and  Great  Lakes  1 
Trapping  of  Free  Radicals  at 

Low   TewjK  ratures  1 

To  Speak  With  Friends  6 

Beyond  Silence  3 

Growth  of  a  Language  4 

In  Search  of  Lincoln  3 

California  and  Its  Natural 

Resources  6 

Flight  Deck  Safety  4 
The  History  of  the  U.  S.  Navy         3 

Isolation   Technique  7 

Summer  Incident  2 

Mail  Call  1 

Curtain  Time  7 

Modem  Steel  Making  6 

Rhapsody  of  Steel  3 

—V— 

Cash  Registering  for  Quick 

Seri^ice  1 

Marble  7 

Give  and  Take  2 

— w— 

Zonguldak  Coal  1 

The  Land  of  White  Alice  7 

Siding  Sense  6 

Powercasting  3 
Satisfy   Your   Customers' 

Secret  Needs  2 

A  New  Day  in  Agriculture  1 

Better  Homes  in  Jig-Time  1 

— Y— 

Your  .1/n.s'/   1  mitnrtant   Day  ■' 


•k  These  Index  listings  cover  featured  case  histories  and  film' 
articles  which  appeared  in  our  1960  Volume  Twenty-One.  For 
a  convenient  extra  tear  sheet  or  reprint  of  these  pages  order 
at  25c  per  copy  from  Business  Screen,  Chicago  26,  Illinois. 


in  the  east . . .  it's 

MOVIELAB 


I 


I 


I 


MOVIELAB    FILM    LABORATORIES 

MOVIELAB   BUILDING,  619  W.  54th  ST. 
NEW  YORK   19,  N.Y.    JUDSON   6-0360 


^developing  color  negatives  •  additive  color  printing  •  reduction  printing  including  A  &  B  .  color 
slide  film  processing  •  blowups  •  internegatives  •  Kodachrome  scene-to-scene  color  balanced 
printing  •  Ektachrome  developing  and  printing  •  registration  printing  •  plus  complete  black  and 
white  facilities  including  cutting  rooms,  storage  rooms  and  the  finest  screening  facilities  in  the  east. 
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TREATMENT  FOR  A  ^       I    i) 


for  retail  sales  people  .  . 


iS^- 


Through 


the 

irror 


iT 


To  help  you  stimulate  your  experienced  salesmen, 
and  to  train  new  salesmen — help  them  develop 
pleasing  attitudes  and  build  good  customer  relations 
— "Through  the  Mirror"  helps  quite  effectively. 


For  information  on 
purchase  price  or 
rental  of 

"Through  the  Mirror" — 
write  the  School 
Service  Department 
of  the  Jam  Handy 
Organization. 


;^JAM  HANDY  ^y^^'^^^^'^ 


•  Dramatizations    ♦  Visualizations  ♦  Presentations  *  Motion  Pictures  ♦  Slidefilms     ♦  Training  Assistance 


NEW     YORK 
JUdson  2-4060 


•     HOLLYWOOD     •     DETROIT 
Hollywood  3-2321  TRinity  S-24S0 


PITTSBURGH 
ZEnith  0143 


CHICAGO 
STate  2-6757 


-T^ty^ 
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MAGAZINE 


F  E  AT  U  R  E  S  : 

THE   NATIONAL  SAFETY   FILM  AWARD  WINNERS 
THE  WORLD'S  THEATERS  AND  THEIR  AUDIENCE 
FILM'S  ROLE  IN  THE  SPACE  PROBES 
THIRTY   BEST  U.S.   TELEVISION   COMMERCIALS 
MOTION  PICTURES  IN  LEGAL  EVIDENCE 
TEXACO'S  TOUR  FOR  "CLIMATE  CONTROL" 
WHAT'S   NEW   IN   FILM   PROJECTION   EQUIPMENT 


PRICE.    FIFTY    CENTS 


0  Will  your  public  relations  films 
actually  be  seen  by  the  publics  you  want? 

#  Be  sure  you  are  familiar  with 
the  best  professional  film 
distribution  services  available. 

^  See  our  13-minute  movie  "People 
Into  Audiences."  It  tells  the 
stot7  of  sponsored  film  distribution. 
There  is  no  other  film  like  it. 

(^  For  a  print  of  this  film,  phone 
or  write  on  your  business  letterhead 
to  any  of  the  offices  listed  below. 


MODERN 

TALKING  PICTURE  SERVICE 


NEW  YORK:                           LOS  ANGELES:  WASHINGTON: 

3  East  54th  St  1717  Nortti  Highland  Ave.     Seventeen  Ten  H  St.  N.W. 

Plaza  8-2900                        Hollywood  2-2201  Sterling  3-3377 

Carl  Lenz      Joe  Lynch         Dick  Hough  Jack  Lalley 

Dick  Rogers  Ernie  Lutz 

Jim  Davis 

CHICAGO:                 DETROIT                  PITTSBURGH:  SAN  FRANCISCO:    TORONTO:" 

Prudential  Plaza      19818  Mack  Ave,     210  Grant  St.  444  Mission  St.       140  Merton  St. 

Delaware  7-3252     Tuxedo  4-6222         Grant  1-9118  Yukon  2-1712          Hudson  5-4419 

Art  Bach                 Bill  Card                 Don  Konny  Bob  Kelley             John  Brown 

Cliff  Wells 

Dan  Kater 

^Note  our  new  Canadian  distribution  service. 
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SCREENS 


k^  PORTABLE 

l^  VERSATILE 

V^  FLANNEL  HOOK  SURFACE 

l^  FRONT  AND  REAR  PROJECTION 


OTHER  PRODUnS 


COMMERCIAL  PICTURE  EQUIPMENT  INC. 

5137  NO.  BROADWAY  AVE.,  CHICAGO  40,  ILL. 

A  SUBSIDIARY  OF  WILDING  INC. 


jg^^ 


+  MAT  WHITE  VINYL 

FOR  FRONT  PROJEaiON 

+  POLA-VU 

FOR  REAR  PROJEQION 

•  PORTABLE  STAGES 

•  PROJECTOR  CONTROL 
DEVICES 

•  ROLI-AIOCK  Vv  TABLES 

•  LENTICULAR  SCREENS 


HAND 

CARRY 

ANYWHERE 


► 


-fe 
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our  man  in  Hong  Kong  chooses  Ansco 


Cameraman:  Tom  Priestly.  Reporter-.  NBC's  David   Brinkley.  Assignmeni:  Hong   Kong.   Ob/ecf(ve:  TV 

color   documentary   "Our   Man   in   Hong    Kong."   There's   color   in   Hong    Kong  —  vibrant,   dynamic, 

pulsing  shifting  color  of  crowded  humanity  in  a  far-off  place.  Priestly  wanted  to  bring  back  all  of 

it.  That's   why   he  chose   16mm   Anscochrome"    Professional  Type   242   film.  Super  Anscochrome  " , 

E.I.  100,  was  the  film  for  tough  lighting  situations  and  night  shots.  The  result  —  the  faithful  translation 

of  color,   right  from   Hong   Kong   to  your  TV  screen.   "Our 

Man  in  Hong  Kong"  chose  Anscochrome  Professional  film  — 

and  so  should  you.  Whether  you're  shooting  in  Hong  Kong 

or  Hoboken,  you'll  get  better,  brighter  color  footage  if  you 

do.  For  full  technical  information  write  Ansco,  A  Division  of     !      A/tlSCOCJlTOllllC  TypG  2Jf,2       ' 

General  Aniline  &  Film  Corporotion,  Binghamton,  N.  Y.  i i 


Ansco 
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CAN'T 


JOHN 
SUTHERLAND 
PRODUCTIONS, 


LOS  ANGELES 
O)\lorth  Occidental  Boulevard 
Los  Angeles  26,  California 

Dunkirk  8-5121 


^ 
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V. 


V 


TO 
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No  sponsor  can  afford  to  miss 
in  the  conception  or  execution 
of  a  fiini.  Our  top  quaiity 
creative  and  production  per  sonnet 
can  help  the  fiim  sponsor  hit  the  mari< 
in  either  iive-action  or  animation. 
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Creatively  assisting  your 
every  audio-visual  need: 


TV  COMMERCIALSiSHOWS 

INDUSTRY  FILM  PROGRAMS 

SLIDEFILMS 

SOUND  RECORDING 

CLOSED  CIRCUIT  TV 

LIVE  CONVENTION  SHOWS 

VIDEOTAPE 


FRED  A.  NILES 
PRODUCTIONS,  INCJ 


1058  W.  Washington  Blvd. 

Chicago  7 

In  Hollywood:  650  N.  Bronson 
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EVERY  PROSPEl 

WANTS  TO  KNOV 

"WHAT  WILL  II 

DO  FOR  ME?" 

I 
Train  with  Slidefilms 


The  timeless  truths  for  successful  I 
ing  are  often  ignored.  Salesmen 
into    habits   of    stressing    produc 
service   facts   when   everyone   kn 
it's    the    benefits    to    the    buyer   {t 
create  the  big  sales  orders.  ' 

"SELLING  THE  END 
RESULT  FIRST" 

trains  salesmen  how  to  apply  li 
most  powerful  of  sales  strategic  . 
gives  ways  and  means  of  build 
presentations  for  maximum  effect 
ness.  Here  are  the  tested  woysl 
hitting  harder,  to  develop  a  hit* 
percentage  of  sales  from  calls. t 
one  of  a  series  of  six  color  set 
slidefilms:  — 

-SELLING  IS 
MENTAL'- 

that  provide  you  with  tested  m  i 
rial  for  18  resultful  sales-train 
meetings. 

Write  foday 

for  defails 
concerning 

a  preview 


Selling  Bureau 

6108-B   Santa   Monica   Boulevo 
Los  Angeles  38,  California 
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AC 


>AAhat's 


your  Pleasure, 
Gentlemen?" 


.>-»>, 


Everything  you  need  to 
complete  your  film-from 
studio  to  laboratory  services 
is  here  in  one,  convenient 
location  . . . 


studio  services: 

Editorial 

Creative  Editing 

Dialogue  Cutting 

Music  Cutting 

Conforming 

Preparation  of  A&B  Rolls 

Hot  Splicing 

Syncing 

Cutting  Room  Rental 

Art  and  Animation 

Storyboards 
Graphic  Art 
Cartoons 

Hand-lettered  Titles 
Hot  Press  Titles 
Title  and  Animation 
Photography 

Music 

Optical  Film,  35mm 
Magnetic  Film,  35,  17"  o  & 

16mm,  14-inch  Tape 
Disc,  331 3  &  78 
Sound  EflFects 

Sound  Recording 

Location  Recording 

Narration 

Music  Recording 

Post-dubbing 

Re-recording 

Mixing 

Transfer 

Interlocks 

Facilities  Include  Optical  and 

Magnetic  35,  17'  2  &  16mm, 

J  4 -inch  Sync  Tape 

Screening 

16mm  Projection 
35mm  Projection 
Interlocks 


laboratory  services: 

Developing  Processes 

COLOR: 

Negative  EK  16mm 
Positive  EK  16mni 
Ektachrome  16mm* 
Kodachrome  16mm* 
Ansco  16mm* 

'Processed  by  film  manufacturers' 
local  plant 

BLACK  AND  WHITE: 
Spray  Picture  Negative, 

16  &  35  mm 
Spray  Sound  Negative, 

16  &  35mm 
Newsreel  Negative,  16mm 
Spray  Picture  Positive, 

16  &  35mm 
Immersion  Positive,  16mm 
Reversal,  16mm 

Printing 
COLOR: 

Kodachrome,  16mm 
Ansco,  16mm 
EK  Intemegative,  16inin 
EK  Positive,  16mm 
Reduction,  16mm 
Blow-ups,  35mm 
Optical,  16mm 
Workprint,  16mm 
Masters,  16mm 
Answer  Prints,  16mm 
Release  Prints,  16nim 

BLACK  AND  WHITE: 
Dupe  Negative,  16  &  35mm 
Master  Positive,  16  &  35mm 
Reversal,  16mm 
Reduction,  16mm 
Blow-ups,  35mm 
Optical,  16mm 
Track  Prints,  16  &  35mm 
Work  Prints,  16  &  35mm 
Answer  Prints,  16  &  35mm 
Release  Prints,  16  &  35mm 
TV  Spots,  16  &  35mm 

Miscellaneous 

Edgenumbering 

Print  Cleaning 

Peerless  Treatment 

Magnetic  Striping 

Reels 

Cans 

Shipping  Cases 


Write^  phone  or  wire  for  information  and  quotations  on  any  and  all  producer  services 


by ron /motion  pictures 


1226  Wisconsin  Ave.,  N.W.,  Washington  7,  D.C.,  FEderal  3-4000/1220  East  Colonial  Dr.,  Orlando,  Florida,  CHerry  1-4161 
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RIGHT  off  the  NEWSREEL 


4'loNO-1'|BN  and   I'Ong  SholN  on  Noteworthy  XamPN  dc  Evenln,: 


Norton's  Complete  Film  Program  Benefits  from 
Trouble-Free  Kalart/Victor  Projectors 


It  is  quite  a  tribute  to  the  perform- 
ance of  Kalart/Victor  projectors 
when  they  are  first  choice  of  a  firm 
with  as  much  audio-visual  experi- 
ence as  Norton  Company. 

Norton  Company,  a  leading  pro- 
ducer of  abrasives,  has  been  using 
motion  pictures  for  35  years.  Ever 
since  1926  when  Norton's  first  film 
was  made,  motion  pictures  have 
played  an  increasingly  important 
role  in  the  company's  sales  promo- 
tion, training  and  public  relations 
activities.  For  e.xample,  the  Norton 
School  of  Grinding  uses  a  series  of 
16mm  sound  films  especially  pro- 
duced to  help  in  training  the  firm's 
own  sales  personnel,  its  distributors' 
salesmen,  and  foremen  and  super- 
visors of  companies  who  work  with 
Norton  abrasives. 

If  j-ou  have  an  active  film  pro- 
gram such  as  the  one  at  Norton 
Company— or  are  now  building  up 
to  it— Kalart/Victor  projectors  have 
a  lot  to  offer.  Here  are  a  few  specifics. 

world's  most  experienced 
monufocturer  of  Umm  sound  projectors 

VICTOR  ANIMATOGRAPH  CORP. 

Division  of  KALART     •     Plainville.  Conneclicul 


They  feature  forward  and  reverse 
projection,  and  stop-on-frame  for  a 
brilliant  still  picture.  Such  complete 
control  over  film  movement  is  espe- 
cially valuable  when  showing  train- 
ing films.  They  are  built  for  maxi- 
mum dependability  with  minimum 
maintenance.  Lubrication  is  required 
only  once  a  year.  Kalart/Victors 
also  safeguard  valuable  film  from 
damage.  They  are  the  only  projectors 
with  Safety  Film  Trips,  a  patented 
device  which  detects  trouble  and 
automatically  stops  film  movement 
tf/orc  damage  is  done. 

Kalart/Victors  are  outstanding  on 
other  counts,  too.  They  run  quietly, 
without  distractions.  Picture  quality 
and  sound  reproduction  are  superb. 

Compare  Kalart/Victor  with  other 
leading  16mm  sound  projectors  and 
see  for  yourself.  Call  your  Victor 
Dealer  for  a  demonstration  soon. 

FREE  BOOKLET 


Tells  how  industry  profits  from  sound 

films.  Send  today  for  your  copy. 
Di-pl.  \Wi 


Nat'l    Advertisers    Name    Hoy 
Chairman  of  Audio-Visual  Group 

Riilph  L.  Hoy.  Director  of  Mo- 
tion Pictures  and  Exhibit  Man- 
ager, Aluminum  Company  of 
America,  has  been  named  Chair- 
man of  the  Audio-Visual  Commit- 
tee of  the  Association  of  National 
Advertisers.  He  succeeds  John  K. 
Ford.  Film  Manager,  Public  Rela- 
tions Department.  General  Motors 
Corporation. 
—a  Basic  Text  on  Audio-Visuals 

Among  the  Committee's  recent 
projects  is  the  publication  of  "The 
Why,  What  and  When  of  Audio 
Visuals."  This  illustrated  report 
which  describes  the  effective  use 
of  some  1^  audio-visual  communi- 
cations tools  was  prepared  by 
William  J.  Connelly.  Assistant  Ad- 
vertising Manager,  Union  Carbide 
Plastics  Company,  under  the  aus- 
pices of  the  Committee. 

The  report  is  available  to  those 
outside  A.  N.  A.  membership  for 
$5.00  with  discounts  available  on 
orders  for  two  (2)  or  more  copies. 

*      *      * 
New  York  Investors  Acquire 
Camera  Equipment  Co.,  Inc. 

*  Camera  Equipment  Company. 
Inc.,  has  been  purchased  by  a 
group  of  New  York  investors 
headed  by  Robert  B.  Bregman. 

The  company,  which  manufac- 
tures, sells  and  rents  cameras  and 
other  professional  photographic 
equipment  for  the  motion  picture, 
television  and  photo-instrumenta- 


\ 


Alcoa's  Ralph  Hoy,  new  leader 
ANA's  Audio-Visual  group. 


tion  industries,  will  continue  w 
the  same  operations  and  polic 
as  before. 

Frank  C.  Zucker.  president 
Camera  Equipment  Company, 
nounced  that  he  and  other  me 
bers  of  the  present  manageni' 
group  will  continue  as  officers  i 
employees  of  the  acquiring  coi^ 
ration. 

Plans  for  the  expansion  of 
present  business  of  Camera  Equ 
ment  Company  in  the  camera  ; 
electronics  fields,  both  through 
ternal  growth  and  acquisitic 
have  been  formulated. 

Robert  B.  Bregman  is  Ch: 
man  of  the  Board  of  Vent 
Capital  Corporation  of  Anieri 
listed  on  the  American  Stock  1 
chance. 


Twenty-five-year  veterans  of  The  Jam  Handy  Organization  recei\ 
gold  watches  at  the  company's  recent  annual  meeting.  (I  to  r)  Jami 
Handy,  president:  Joseph  Ariz,  exhibits  construction:  George  Jiico 
projection:  Charles  Nasca,  set  designer:  Williatn  Selmeier.  e.xec.  as 
Franl<  Goldman,  writer-prodiicer-director  (medical):  Frank  Reynol 
arts  planning  Itead:  Elmer  Voltz,  motion  picture  dept.  head.  Ahse 
Roger  Fenimore,  Pierre  Mols,  Rose  Midlenhacli.  Mary  Parr.  Ei 
Sonntag.  (More  Newsreel  Items  on  Page 


BUSINESS 


ALL  THIS  EQUIPMENT.. .AND  MUCH, 
MUCH  MORE  IS  AVAILABLE  FROM 


i»» 


LIGHTS,  GRIPS,  PROPS 

INKIES,  ARCS,  DIMMERS,  CABLES,  BOXES, 

EFLECTORS,  DOLLIES,  MIKE  BOOMS,  NETS, 
-LOCATION  UMBRELLAS,  WATER  COOLERS,  FLAGS, 

CENTURIES,  SCRIMS,  HYDRAULIC  STANDS,  PARALLELS, 

DIRECTORS  CHAIRS,  MANY  OTHER  ITEMS-YOU  NAME  IT... 


For  40  years,  leading  producers  have  depended  on 
Charles  Ross  for  all  their  production  needs.  At  a 
moment's  notice,  you  can  get  the  lights,  props,  grip 
equipment  and  generator  trucks  from  the  largest  sup- 
pliers of  motion  picture,  TV  and  industrial  photo- 
graphic equipment  in  the  East.  At  Charles  Ross,  you'll 
find  everything  your  production  schedule  requires  — 
except  the  actors  of  course. 

Before  you  shoot  your  next  picture,  dial  Charles  Ross 
...  let  us  know  your  requirements  . .  .  we'll  be  happy 
(  V      to  fill  them  at  a  moment's  notice! 


GENERATOR    TRUCKS 
AND    TRAILERS 

1800,  1600,  1000,  750,  300.  200  Amp.  D.C., 
100,  50,  30,  20  Amp.  A.C. 


INC. 


Lighting  the  Motion  Picture  Industry 
Since  1921 


333  ^Vest  52nd  Street.  New  York  City.  Circle  6-5470 
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Thanks  to  the 

remarkable  developments 
in  high  speed  photography 
there  is  no  motion 
that  cannot  be  reduced 
to  a  snail's  pace 
for  the  purpose 
of  detailed  study  . . . 

And  there  is 
no  film  processing  laboratory 
as  well  prepared  as  General 
to  handle  the  exacting 
requirements  of  this  specialized 
branch  of  photography. 


oo 

GENERAL 

FILM     LABORATORIES 

1S46  ARGYLE,  HOLLYWOOD  28,  CALIF./HO  2-6171 

CENTRAL  DIVJSiON/106  WEST  14th  STREET 
KANSAS   CITY   5.   MISSOURI /GRAND    1-0044 
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r'HESE  Eventful  Months  in- m^"§l  >^  ES  S 
-    eluded     the     recent     Annual  ____________ 

\eting  of  the  Industrial  Audio- 
V.ual  Association,  in  Chicago. 
3 1  the  American  Film  Festival 
ppceedings.  in  Manhattan.  Pic- 
tied  on  this  page  are  new  officers 
a  I  recently-elected  members  of 
lA'A  as  well  as  scenes  from  the 
Fn  Festival's  active  program. 
Vext  month,  this  department 
nl  report  events  at  the  Industry 
Fm  Producers'  annual  meeting  in 
Sua  Monica.  Cal..  held  on  June 
2'.  and  other  notable  events.  But 
th  month's  "picture-of-the-year" 
nnination  goes  to  Cliff  Hanna's 
i  iant  try  in  Detroit  (below)  .  .  . 


SCUE 


FOCUS  ON  PEOPLE  AND  EVENTS  FEATURED  IN  THE  NEWS 


lAVA  president  Ken  Penney  (I) 
receives  congratulations  from  re- 
lirini;  president  At  Morrison  of 
the  Socony-Mobil  Ofl  Co. 


Industrial  Audio-Visual  Association  officers-elect  {t  to  r):  Harold 
Dafjer,  Minneapolis-Honeynell  (secly.):  Don  Peterson.  Caterpillar 
(assl.  secty.):  W.  H .  Pratt.  Jr.  AT&T  (first  vice-pres.);  Ken  Penney. 
Minn.    Mining    (president):   Jim   Craig,    CM    (second   vice-president). 


Aove:  Fred  C.  England  of  The 
/ii  Handy  Organization  accepts 
b<e  Ribbon  Award  from  Elliott 
h.  Kone,  past  president  of  the 
Dficationul  Film  Library  Assn. 
s  the  American  Film  Festival 
Here  JHO  filmslrips  won  two 
H'l  awards  in  Arts  and  Science 
UMatliematics  groups. 


Left;  JAVA  president  Penney  (I) 
at  annual  dinner  with  program 
chairman  Frank  Greenleaf  and 
vice  president  W.  H.  Pratt.  Jr. 


Above:  Walt  Hardy  of  Autone- 
lics  lells  I A  VA  members  how 
closed  circuit  TV  reaches  25,000 
employees  at  his  company. 


1 

Blow:  at  the  recent  American  Film  Festival  in  New  York,  a  pro- 
Vm  on  "The  Filmstrip — Cinderella  of  the  A-V  Field"  was  witnessed 
ha  capacity  audience  which  heard  leading  producers,  saw  their  work, 
himers  of  the  evening  pictured  (I  to  r)  were:  Hy  Schwartz.  Kalart  Co. 
i;.;  panel  chairman  Irene  Cypher,  New  York  University:  Peter  Yung, 
■hElekira  Film  Studios:  Anne  E.  Cotter,  of  Filmscope:  and  Hans 
\>eller.  of  the  National  Film  Board  of  Canada. 


Above:  these  new  lAVA  members  (/  to  r)  are:  Robert  L.  Applegate. 
Burroughs  Corporation:  B.  D.  Gill,  American  Oil  Co.:  W.  A.  Smith, 
U .  S.  Steel  (Research):  Milton  W.  Sebring,  Norton  Company:  and  Wal- 
ter V.  Hardy,  Autonetics  Div.  of  North  .American  .Aviation  Co. 


At  right:  Close  the  gales 
of  mercy  department:  Pro- 
ducer Clifl  Hanna  of   Video 
Films,  Detroit,  holds  mike 
as  announcer  Jim  Garrett, 
recovering  from  hip  opera- 
tion in  a  Detroit  hospi- 
tal, narrates  slidefilm  for 
Monroe  .Auto  Equipment  Co. 
P.  S.  The  Monroe  dealers 
loved  it,  Cliff  says. 
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GEO.  W.  COLBURN  LABORATORY,  Inc. 

164  NORTH  WACKER  DRIVE  /  CHICAGO  6,  ILLINOIS 


MOTION  PICTURE 

AS  EVIDENCE 

MiiriON  PiCTURts.  when  relevant  ; 
properly  authenticated,  are  admissi 
in  evidence  to  help  establish  the  see 
or  events  they  depict.  They  are  compet 
evidence,  not  subject  to  the  objection  that  tl 
are  hearsay  or  that  their  admission  viol 
the  best  evidence  rule.  Their  admission  !■ 
matter  within  the  discretion  of  the  trial  com 
He  may  decide  that  they  will  confuse,  rat ; 
than  aid.  the  jury,  or  that  they  are  prejudiii 
to  an  extent  which  outweighs  their  usefulnj 
in  proving  an  issue.  On  the  other  hand,  an  :; 
proper  exercise  of  this  discretion  to  excli 
such  evidence  may  be  ground  for  reversal. 

Motion  pictures,  like  any  other  eviden 
must  be  relevant  to  be  admissible  in  eviden 
they  must  tend  to  prove  or  disprove  some  is 
in  the  case.  Where  a  film  contains  irrelev 
and  prejudicial  matter,  the  trial  court  is  g 
erally  under  no  duty  to  separate  the  good  fr 
the  bad.  and  in  its  discretion  may  exclude  I 
entire  tilm. 

Witness  Must  .Vuthenticate  the  Picture 
A  motion  picture  is  not  admissible  in  c 
dence  unless  a  witness  identifies  the  perso 
objects  or  places  pictured  and  testifies  that 
film  fairly  and  accurately  depicts  a  scene 
events  that  he  personally  observed.  This 
trinsic  evidence  is  the  indispensable  auth 
ticating  element  necessary  for  the  admiss 
of  motion  picture  films.  In  addition,  it  is  c 
tomary  to  show  the  circumstances  of  the  t 
ing.  developing  and  projection  of  the  films 
part  of  the  authentication.  In  this  connect! 
there  may  be  evidence  of  the  skill  and  expi 
ence  of  the  photographer;  the  position  of  > 
camera;  the  type,  adjustment  (i.e..  lens  settir 
etc. )  and  functioning  of  the  equipment  us 
the  lighting  and  weather  conditions  in  wh 
the  pictures  were  taken;  the  custody  of 
film;  the  manner  of  development  and  printi 
and  the  equipment  used  and  conditions  of 
exhibition  to  the  jury. 

The  extent  of  the  authentication  requirea 
any  given  case  varies  with  the  form  and  s 
ject  matter  of  the  films  to  be  shown,  the  p 
pose  behind  their  introduction,  and  the  willi 
ness  of  the  trial  judge  to  exercise  his  discret 
to  admit  such  evidence.  Detailed  testimony 
the  matters  outlined  above  is  not  always  nee 
sary.  but  is  often  presented  nevertheless 
order  to  avoid  quibbling  and  to  impress 
jury  with  the  importance  and  accuracy  of 
motion  picture  evidence. 

Similar  lo  Evidence  of  Still  Photos 
It  has  been  said  that  the  preliminary  pr 
required  for  the  authentication  of  motion  p 
tures  is  similar  to  that  required  for  still  phc 
graphs.  (As  to  the  authentication  of  stills, 
Phoii)s;itii>lf~.    Am    Jiir   Proof   of    Facia;  a- 
9  ALR2il  899. )  On  the  other  hand,  it  has  bill 

(CONTINUED      ON       PACE       SI.\TY-T» 
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COMPLETE    LABORATORY    SERVICE    FOR    16    MM   /    EDITING   /    RECORDING   /    WORK   PRINTING   / 
e   MM   I.   16  MM   RELEASE   PRINTING  /    TITLING    /   35  MM    SLIDE    AND    FILMSTRIP    SERVICE 


•Reprinted  from  American  Jurisprudence 
Facts.  Annotated,  Volume  8,  published  by  .* 
Bancroft-Whitne.v  Company  and  the  Lawy^ 
Co-operative  Publishing  Company.  .AH  rig*) 
reserved.  I  , 
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BUSINESS     SCREEN     MAGAZIfp 


Dave  Monahan 


Lloyd  Ritter 


Charles  Dubin 


Leu'  Jacobs 


Joe  Koh7i 


Murray  Lerner 


Larry  Madison 


Ira  Marvin 


directors 


Marvin  Rothviilxry 


Mickey  Schumrz 


Victor  Solow 


Chuck  Wasserman 


"Film  is  a  director's  medium". . .  and  the  largest  permanent  group  of  experienced, 
gifted  directors  in  the  commercial  field  are  on  staff  at  MPO.  The  awards  so  consistently 
won  by  this  group  is  tribute  to  their  talent .  . .  but  beyond  awards,  and  more  important 
to  the  sponsor,  is  their  ability  to  creatively  interpret  the  client's  message  and  transmit 
it  through  the  film  medium. 


MPO  Productions,  Inc.,  a  subsidiary  of  MPO  Videotronics  1 15  East  53rd  Street,  New  York  22,  N.  Y. 

also  in  Detroit,  Chicago,  Hollywood 


J\PO 
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Develop  Better  Supervisors  and 
Managers  >A/ith 

Modern 

Management 

Films 


Make  your  supervisors  better  leaders  with  Modern 
Management  Films,  produced  in  full  color  and  sound 
by  The  Bureau  of  National  AtTairs. 

These  16-mm  films  present  typical  supervisory  situa- 
tions and  suggest  solutions  to  supervisory  problems  in 
an  interesting  and  stimulating  way.  They  are  designed 
to  precede  and  encourage  group  discussions. 

Each  film  is  about  10  minutes  long,  and  is  supple- 
mented by  a  discussion  leader's  guide.  A  95-member 
advisory  panel  of  leading  industrial  executives  suggests 
subjects  and  reviews  scripts  to  make  sure  they  are 
realistic  and  sound  in  principle. 

More  than  1,000  firms  have  successfully  used 
the  first  Modern  Management  film,  "LISTEN, 
PLEASE."  We  now  offer  the  following  films: 

LISTEN,  PLEASE...  a  series  of  situations  in  a  supervisor's 
typical  day  which  emphasize  the  importance  of  lisiening 
and  communiiannir. 

THE  CASE  OF  THE  MISSING  MAGNETS  ...  showing  how  a 
supervisor  can  motivate  employees  for  better  teamwork 
and  production. 

INSTRUCTIONS  OR  OBSTRUCTIONS  ...  Dr.  Paul  Pigors  of 
M.I.T.  demonstrates  the  primary  task  of  supervision: 
giving  orders  and  instructions  to  others. 

THE  CHALLENGE  OF  LEADERSHIP...  a  dramatic  demonstration 

of  leadership.  Designed  to  stimulate  supervisory  thinking 
about  leadership  skills. 

Available  for  purchase  or  rental. 
Use  coupon  below  for  preview  in  your  own  office. 


Modern  Management  Films 
The  Bureau  of  National  Affairs,  Inc. 

1231  2<>lh  Street,  N.W.,  Washington  7,  D.C. 


BNA 


WASHINGTON 


Mail  to:  Bureau  of  National  Affairs,  Inc. 
1231  24th  Street,  N.W.,  Washington  7,  D.C. 

We  would  tike  to  receive  the  prints  indicated  for  executive 
preview  at  your  earliest  convenience.  We  understand  that 
the  service  charge  tor  previews  is  $10.00  for  a  single  film; 
$15.00foranytwotilms;$  17.50  for  any  three  films:  and  $20.00 
for  all  four  films,  when  ordered  and  shipped  together.  We 
also  understand  that  preview  service  charges  may  be  applied 
against  either  rental  or  purchase  price  of  the  films.  We  will 
undertake  to  return  the  preview  print(s)  within  48  hours  of 
receipt  at  our  ollice. 


n  Listen.  Please 
n  The  Case  of 

the  Missing 

Magnets 
□  Instructions  or 

Obstructions 
D  The  Challenge 

of  Leadership 


Name- 


-Title- 


Company^ 


Address- 


City- 


^Zone- 


-State- 


□  Check  for  $_ 


-enclosed    Q  Send  Bill 
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SIGHT  &  SOUND 

Joseph  Burger  Featured  Speaker 
at  NAVA  Convention,  July  22-25 

*  Joseph  [-,.  Hurger.  Director  of 
Public  Relations  for  H.  V.  Noot- 
baur  &  Company,  Pasadena.  Cali- 
fornia, will  be  a  feature  speaker 
on  the  program  of  the  21st  An- 
nual National  Audio-Visual  Con- 
vention at  the  Morrison  Hotel. 
Chicago.  July  22-25,  1961. 

Burger's  presentation,  ""How 
To  Get  Better,"  is  the  first  Con- 
vention program  feature  to  be  an- 
nounced. The  announcement  was 
made  by  General  Convention 
Chairman  Mahlon  H.  Martin.  M. 
H.  Martin  Co.,  Massillon,  Ohio. 

"Packing  thirty  years  of  per- 
sonal experience  into  a  dynamic 
presentation,"  Martin  said,  ""Mr. 
Burger  will  show  convention  dele- 
gates how  to  do  a  better  job  of 
persuading  others  .  .  .  how  to  sell 
audio-visual  ideas.  A-V  services 
and  A-V  products  to  customers  in 
schools,  churches,  and  industrial 
and  business  firms." 

With  a  background  covering 
fourteen  years  in  sales  promotion 
with  the  Ralston  Purina  Company 
of  St.  Louis,  and  later  as  vice- 
president  and  sales  manager  of 
two  other  companies  in  the  seed 
and  chemical  industries,  respec- 
tively, and  as  a  former  president 
of  one  of  the  largest  automobile 
dealerships  in  the  Mid-West,  Bur- 
ger draws  upon  an  extensive  heri- 
tage of  selling,  merchandising  and 
customer-employee  relations.  He 
has  spoken  before  groups  in  forty- 
eight  states  and  Canada,  and  his 
travels  have  taken  him  into  prac- 
tically every  European  country, 
including  Russia. 

Further  details  on  the  NAVA 
Convention  or  the  1961  Audio- 
Visual  Exhibit  are  available  from 
the  sponsoring  organization.  Na- 
tional Audio-Visual  Association, 
1201  Spring  Street.  Fairfax.  Vir- 
ginia, q- 
*     *     * 

DuKane  Invites  NAVA  Guests  to 
Visit  International   Fair  Exhibit 

The  DuKane  Corporation  has 
announced  an  exhibit  at  the  1961 
Chicago  International  Trade  Fair 
which  will  be  held  at  McCormick 
Place  in  Chicago.  Since  the  open- 
ing of  the  Fair  coincides  with  the 
closing  date  of  the  NAVA  Trade 
Show  at  the  Morrison  Hotel  and 
since  the  Fair  is  being  presented 
at  the  world's  largest  exhibition 
hall,  it  is  felt  that  many  NAVA 
guests  will  want  to  visit  this 
double  attraction. 

DuKane  will  be  happy  to  have 
anv   NAVA  member  as  its  auest 


NAVA  speaker  .  .  .  Joseph  Burg 


on  opening  day  of  this  event.  I 
terested  parties  may  make  res€ 
vations  c  o  Howard  Turner  of  i. 
DuKane  Corporation,  St.  Chark 

Illinois. 

*  *      * 

Jamison  Handy  Receives  DAV 
Award  for  Meritorious  Service 

Jamison    Handy,    president 
The  Jam  Handy  Organization,  i 
ceived     the     meritorious     servi 
award    of    the    Department 
Audio-Visual    Instruction    of   t! 
National  Education  Association 
the     annual     convention     of    tl 
DAVI  at  Miami  Beach. 

The  citation  was  presented  "f 
outstanding  contributions  to  tl 
field  of  audio-visual  education." 

Mr.  Handy  developed  the  doc 
mented.  discussional  filmstrip,  nc 
in  wide  use  in  the  schools,  ai 
established  in  Detroit  the  fit 
clinic  for  teachers  for  the  measur 
ment  of  instruction  results 
visual  education. 

*  *     * 

Norman  McLaren  Joins  Jurors 
at  Vancouver's  Film  Festival 

Norman  McLaren,  Canada's  i 
ternationally  known  film  maki 
will  be  one  of  the  judges  for  sh< 
and  documentary  films  at  \'a 
couver's  Fourth  Internation 
Film  Festival.  July   10-22. 

McLaren  is  best  known  for  f 
unique     animated    films,    one 
which,  !\'i'ii;hh(>iirs.  has  won  eig 
International  Awards,  including 
1952  "Oscar." 

Born     in     Scotland.     McL.in 
trained  at  the  Glasgow  School 
Art  before  joining  the  statT  of  tl 
National    Film    Board   of  Canai 
in  1939. 

His  pioneering  technique 
painting  directly  on  film  stock  ai 
the  creation  of  artificial  soun 
tracks  with  his  pen  have  mai 
his  name  and  films  knov 
throughout  the  world.  .Amonj  1 
other  award-winning  film^  .i 
Begone  Dull  Cure.  Blinkity-Blan 
Chair  y  Tale.  FiMle-cle-De 
R\thmeiic.  and  Short  &  .Suit: 
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TECHNICAL   •  TRAINING   •   FARM   •   EDUCATIONAL  •    MEDICAL  .  .  .and 


Corporate  image  is  corporate  action.  It  is  motion,  on 
the  go  or  in  reverse,  because  ever  business  is  going  and 
growing  or  it  is  going  to  be  no  business  in  tlie  long 
run.  Public  relations  motion  pictures  present  a  cor- 
porate image  doing  something  wortliy.  progressive, 
pro-consumer-ish  or  just  plain  good  neighborly.  Pub- 
lic relations  motion  pictures  mirror  a  company's  good 
notions  and  forward  motions. 


Public 


Relations 


Pictures 


by  Audio 


Among  Our  Clients  .  .  . 


Atomic  Energy  Commission 

American  Bosch  Arma  Corp. 

American  Machine 
&  Foundry  Co. 

American  Telephone 
&  Telegrapli  Co. 

Babcock  &  Wilcox  Co. 

E.  I.  duPont  de  Nemours 
&  Co.,  Inc. 

Ethyl  Corporation 

The  Gillette  Company 

McGraw-Hill  Book  Co. 


National  Board  of  Fire 

Underwriters 

National  Cancer  Institute 

National  Cotton  Council 

Port  of  New  York  Authority 

Schering  Corp. 

E.  R.  Squibb  &  Sons  Div. 

The  Texas  Company 

Union  Carbide  Corp. 

U.  S.  Navy 

Western  Electric  Co. 

Westinghouse  Electric  Corp. 


and  many,  many  others 


/^QD 


0 


PRODUCTIONS,     INC. 

FILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.  Y. 
TELEPHONE:   PLaza   7-0760 


Frank  K.  Speidell,  President 

P.  J.  Mooney,  Secretary  &  Treasurer 

Vice-President,  Sales:      T.  H.  Westermann 


Frank  Beckwith 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


Harold  R.  LIpman 
Erwin  Scharf 


I^uminertiine . . . 

when  your  films 
are  out  of  circulation 


is  the  best  time  for  you  to  have 
us  remove  scratches,  correct 
brittleness,  repair  sprocket  holes, 
remake  dried-out  splices. 

Then,  thoroughly  reconditioned, 
your  prints  will  be  ready  for  hard  use 
again  in  the  fall. 

Of  course,  before  proceeding 
we  tell  you  the  cost . . .  SEND 
US  YOUR  PRINTS  NOW. 


3eerless 

FILM    PROCESSING    CORPORATION 

165  WEST  46lh  STREET.  NEW  YORK  36,  NEW  YORK 
959  SEWARD  STREET.   HOLLYWOOD  3R,   CALIF. 


CINE  Seleclion.s  Go  Ahnnul: 

Annoiinc4'  TillcN  <»f  l*iflMr<>N 
for    Inl4>rnaii<»nal     Kt'slival^i 

MOTION  Pictures  which  will  represent 
the  United  States  at  various  interna- 
tional film  festivals  this  summer  have 
been  announced  by  the  Committee  on  Inter- 
national Non-Theatrical  Events  (CINE),  fol- 
lowing recent  final  screening  sessions  held  in 
Washington,  D.  C.  last  month. 

Festivals  in  Europe  where  CINE  selections 
will  be  shown  include  West  Berlin,  Edinburgh 
and  Venice.  Two  Canadian  events,  at  Strat- 
ford, Ontario  and  Vancouver.  B.  C,  have  also 
been  provided  with  films. 

These  Business  Films  Were  Selected 
Among  the  business-sponsored  films  going 
abroad  are  Frontiers,  the  Dick  Durrance  pro- 
duction for  The  First  Security  Corporation 
(scheduled  for  both  Edinburgh  and  Venice); 
The  Land  of  While  Alice,  produced  for  the 
Western  Electric  Company  by  Willard  Van 
Dyke  (showing  at  Edinburgh,  Venice  and 
Stratford ) ;  and  animated  color  films  titled 
Kleenex  Symbol  X-Perimenis.  produced  for 
Kimberly-Clark  by  Morton  Goldsholl  Design 
Associates. 

Submitted  as  candidates  for  the  Venice 
Chamber  of  Commerce  "Golden  Mercury" 
award  are  the  Gulf  Oil  Company's  film,  Un- 
.seen  Journey,  produced  by  MPO  Videotronics; 
a  Bethlehem  Steel  picture.  Profile  in  Steel,  pro- 
duced by  Mode  Art  Pictures,  Inc.  and  Color 


Collai>e,    produced    by    the    Eastman    Ko 
Company. 

Another  Bethlehem-sponsored  film, 
(iniin  Pourini;  for  Better  Forf;ini;.\,  produ 
by  Audio  Productions,  is  going  to  Edinbu 
with  Profile  in  Steel.  Seconds  for  Survival, 
produced  by  Audio  (for  the  American  T 
phone  &  Telegraph  Co),  is  showing  at  St 
ford. 

"BowlinK"  and  "Ballads  in   IJIossoms" 

Bon-linf>.  sponsored  by  Brunswick  Intei 
tional  and  Mural,  Midwest  Metrojyolis,  a  Sj 
ry  &  Hutchinson  film,  will  represent  Fred 
Niles  Productions  at  the  Venice  and  Stratf 
festivals,  respectively.  Also  sent  to  V'enici 
the  Pasadena,  California-sponsored  film.  J 
lads  in  Blossoms,  a  colorful  documentary 
the  1961  Rose  Parade  produced  by  the  Fi 
erick  K.  Rockett  Company. 

The  North  Dakota  state-sponsored  f 
Durum:  Standard  of  Quality,  produced  by 
Snyder  Films  is  among  the  scientific-techn 
entries  for  Venice.  A  number  of  medical  fil 
including  Aldosterone  and  Its  Control 
Edema,  produced  by  The  Jam  Handy  Org: 
zation;  The  Inflammatory  Reaction,  produ 
by  Sturgis-Grant  Productions;  and  Muscle 
la.xants  in  Anesthesiology,  produced  by  V 
vin  W.  LaRue.  Inc..  are  bound  for  festiv 
including  professional  showings  at  the  Unii 
sity  of  Padua  (Venice). 

Among  the  non-sponsored  documenta 
going  abroad  are  Potomac  Films"  A  Time 
Migration:  NBC-TV's  The  Coming  of  Chi 
Time's  Primary:  and  two  Nathan  Kroll 
tures,  Night  Journey  and  Casals. 


<0  LOOK  CAREFULLY  an(d  you  will  fined  an  extended  image 
Willard  Pictures,  Inc.,  a  well-established  film  production  company  since  193! 

! 

Willard  is  tall  as  a  mountain,  way-out,  newer  thi 
^^         tomorrow  ...  or  the  backbone  of  conservative  cinema  style. 

Whatever  your  company's  film  needs— way-out,  bed-rot 

conservative,  or  in-between— Willard  has  the  creative  flexibility  to  make  you: 

superlatively  functional  motion  picture. 

,U  PICTURES,  INC.  •  45  WEST  45th  STREET   •    NEW  YORK  36,  N.  Y.   •   JU.  2-043 
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*  ANNUAL  INDUSTRIAL  FILM  AWARDS- 
conducted  by  the  publishers  of 
Industrial  Photography  magazine. 


Of  the  fifteen  1960  Industrial  Film  Awards,  ten  went  to  films  shot 
with  Arrif  lex  1 6mm  and  35mm  cameras ...  a  record  unmatched  by 
any  other  camera!  A  record  approached  only  by  Arrif  lex's  winner- 
majority  showing  last  year. 

Why  Arrif  lex?  Simply  because  the  Arrif  lex  does  the  job  better  and 
more  easily,  faster  and  more  economically!  You  ought  to  try  one 
of  these  world-famous  motion  picture  cameras  soon. 

FOR   LITERATURE   OR   DEMONSTRATION   OF  ARRIFLEX   IS 
AND  ARRIFLEX   35MM   CAMERAS,   WRITE  TO: 


CORPORATION    OF   AMERICA 


257-J     PARK  AVENUE   SOUTH,  NEW  YORK  10,  N.Y. 

WEST  COAST:  826    NORTH    COLE   AVENUE,    HOLLYWOOD    38,   CALIF. 
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it  takes  something  EXTRA  to  have  the 


See  the  difference . . . 

when  16mm  Color  Specialists  process  prints! 

At  COLOR  REPRODUCTION  Company 

We  Aim  to  Please . . .  and  with 
o\xr  22  vears  of  speciahziiig  exclusively 
in  16mm  Color  Printing,  our 
COLOR  PRINTS  have  long  been  the 
Standard  of  the  16mm  Motion  Picture 
Industry  — and  that's  straight 
from  the  horse's  mouth! 

7936  Sanfa  Monita  Blvd,,  Hollywood  46,  California 

Telephone:  OLd field  4-8010 


! 


U.   S.   Steel   Reports  Audiences, 
Favorite  Films  in   1960  Program 

Audiences  totalling  more  thi 
31  million — about  one-sixth  t 
population  of  the  country — s; 
United  States  Steel  Corporati 
films  in  1960, 

A  total  of  59.000  showings  wt] 
made  to  a  wide  variety  of  organ 
zations  and  the  general  public  di 
ing  the  period.  In  addition,  thi 
were  presentations  in  25  forei 
countries. 

Of  the  42  U.  S.  Steel  films  c 
culated.  three  were  introduced 
1960.  They  are  Curtain  Tin 
produced  by  John  Sutherlar 
which  tells  how  an  architect  us 
curtain  wall  steel  construction 
an  industrial  building;  Mode 
Sleel  Making,  also  a  Sutherla 
production,  depicts  basic  pre 
esses  in  producing  steel,  and  T 
Movable  Bridge,  which  featu 
the  construction  of  a  large  vertic; 
lift  bridge  at  Houghton.  Michig 

Most    popular    film    for    -!■ 
theatrical   showing  was  Mat  • 
Bridge   Diary,    produced    b\     I 
Jam     Handy     Organization.     ,: 
viewed    by    812,000    person^ 
4.460  showings. 

The  top  drawing  card  for  I 
Steel  during  the  year  was  the  i 
ternational    award-winning    Rlh. 
sody  of  Sleel.  another  Suthcil.ii 
production,  seen  by  more  than  ] 
million    persons    in    the    natior 
theatres.    This    animated    Techr 
color  featurette  tells  the  story 
primitive  man's  discovery  of  m- 
teoric  iron,  gives  highlights  in  tl: 
history  of  steel,  and  ends  with  tl 
metal    from    heaven    returning 
outer    space    in    the    form    i' 
rocket. 

Motion  picture  subjects  c 
steel  operations,  research,  fab.)^ 
tion,  construction,  agriculture  .  : 
industrial  safety.  Some  arc  ^ 
topics  of  general  interest,  such 
U,  S.  Steel's  role  in  the  reco\i.' 
and  production  of  coal  chemical 
and  others  are  on  highly  speci: 
ized  topics,  such  as  how  to  bui 
a  modern  steel  fence.  Distribiiiii 
of  the  films  is  handled  b\  Ir 
film  centers  around  the  counlr 


PROFESSIONAL 

TITLE  Typographen 

and 

Hot-press  Craftsmei 

SINCE   1938 

ytrili  for  FREE  M/"  <>" 


KNIGHT  TITLE  SEBVICI 

145   West  45lh  Si-.   New  York,  N. 
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COMPACT  SOUND  J  CARRYALL  PROJECTOR 

with  Self-Contained  rear  projection  9"x  12" SCREEN 


THE  MOST 

BRILLIANT 

COMMUNICATIONS 

INSTRUMENT 

EVER! 


The  first  self-contained  continuous  sound  8  mm  motion  pictiu-e  projector  .  .  . 
set  up  in  seconds  for  brilliant  performance  in  any  lighted  room,  for  most  effective  use 
in  Teaching,  Telling  and  Training! 

Designed  around  the  superlative  Kodak  Sound  8,  a  500  x  screen  magnification  to 
9"  X  12"  is  obtained  through  the  patented  and  exclusive  Vicom  Visual  Image  Compensator, 
the  same  as  used  in  the  finest  theatres  in  the  country.  Now  everyone  can  benefit  from  8  mm 
print  economy,  and  the  trouble-free  performance  of  our  continuous  magazine. 

Automation  ingeniously  engineered  for  uniform  .  .  .  complete  .  .  .  to-the-point 
presentations.  Kodak  dependability  and  quality,  with  8  mm  economy  for  almost  twice  the 
coverage  with  the  same  total  print  budget. 


cngice  of  models  designed  for  your  needs.  Nation 
serviced,  leased,  rented,  sold  and  guaranteed 


^larl 


lark  I  Playback  and  recording 
^riluk  II  Lightweight-Playback  only 
^^^■k  III  Console  type  with  large  screen 
^^Bi  IV  For  your  convention  or  permanent  displi 


Gentlemen: 

We  are  interested  in  the  Vicaudio  Sound  8  for  Mark  I  □  Mark  II  □ 

Mark  III  Q  Mark  IV  Q  Installations,  and  plan  to  use films  per 

year,  each  approximately minutes  long,  and  would  appre- 
ciate a  demonstration  Q  and  quotation  Q    Our  producers  are: 


/TCOM 


1*1C. 


70  ABERTHAW  ffOAD 

N.  Y. 

2-7574 


f^ie  LOcu«  2- 


PRINTED     IN     U     S     A 


Name  .-.. 

Corp 

Address 
City  


Phone 
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U.   S.   Steel   Reports  Audiences, 


,  1  ,      ,  _,  A  1  1  Favorite  Films  in    1960  Prograis 

it     takes      SOllietilllie     r^XlKA     to     have     the  /udiences  tcallng  more  th, 


I 


Se( 

when 


7936  Sa 


1  ^oHce^ 


SOUND   8 

PROJECTOR 


wff/i  Foolproof  continuous  operation 


No  other 
rear  projeci 
offers  all 
these  features^ 
for  use  in 

•  business  . 

•  school  .  .  . 

•  home  .  .  . 

•  church 


Self-contained  9x12  rear  projection  screen 
Conventional  projection — no  need  to  change  the  lens 

Up  to  30  minutes  continuous  magazine  with  smooth. 

trouble-free  magnetic  striped  8  mm  prints 

Standard  400  ft.  reels 

Threading  and  running  within  seconds 

16  &24  frames  per  second 

Separate  controls  for  motor  and  lamp 

Forward  and  reverse  projection,  "still,"  fast  power  rewind 

Timed,  repetitive  projection,  optional 

Sound  reproduction  of  high  fidelity  not  often  surpassed, 

even  in  16  mm  sound 

Sparkling  sound  recordings  on  magnetic  striping. 

unmuddled  by  distorted  lows  and  highs 

Easy-to-use  recording  controls 
High-impedance  microphone  and  phono  inputs 
Microphone  and  phono  cord  optional 
Safety  erase  lock 


10"  X  2"  oval  speaker  in  projector  case 

External  speaker  or  home  sound  system  outputs 

Microphone  and  phbno  outputs  may  be  used  separately 
or  together  for  recording  commentary  or  music 

Projector  can  be  used  as  public  address  system 

New  500  watt  internal  reflector  lamp 

Approx.  ISO  hour  lamp  life 

100  lumens  output 

V^"f|^.B  projection  lens,  coated 

For  the  500  times  magnification  required  on  the  rear 
projection  screen  an  entirely  new  patented,  wide-angle 
system  has  been  added,  with  magnificent  edge-to-edge 
sharpness 

Full  light — no  visible  fall  off 

Greater  depth  of  locus — no  refocusing — 

High  and  low  control  of  lamp  brilliance 

Cooling  capacity  fan  is  capable  of  dissipating  up  to  1001 
watts 


THE  VICAUDIO  COMPACT  SOUND  f  IS  NEEDED  IN... 


BUSINESS     REPLY     CARD 

first  Class  Permit  No.  3622.  Sec.  34,9,  P.  L.  &  R..  Rochester.  N.  Y. 
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VICOM,  INC. 

70  Aberthaw  Road 

Rochester  10,  N.  Y 


BUSINESS 

Sales  Calls  Safety 

Advertising  Public  Relation 

Commentaries  Point  of  Purchase 


Sales  &  Job  Train; 
Service  Program; 
TV  Film  Presenta  ns 
Instruction  Manui 


SCHOOL 

Classrooms 
Individual  Teaching 


HOME 


Small  group  teaching 
Language  Lab 


4 
I 


Playback  of  purchased,  rental,  or  free  films 
Production  of  personal  movies 

na.-A.-'sr   IBIS    Tj-SEia    ibt    -A-IT-* 


THE    ^^^^    LINE 

OF   16MM   PROFESSIONAL 

CAMERAS 


ciNE-voice  n 

lOO    FT      RUNS    Z-3/4 

f967  00  a  UP 


AURICON    -    PR0-600    S 
400    FT.    HUNS    11 
S1299.00    a    U( 


AURICON 

■■P 

HO-600 

60O    FT.    RU 

NS 

.6-1/2    Ml 

SI45G 

25 

ft    UP 

1 

'<> 

h) 

AURICON 

'SU 

peR-1200 

1200    FT 

RUN 

S    33    MIN 

«4I«S 

00 

A    UP 

GUARANTEE 

All  AurJcon  Equipment  is  sold 
with  a  30-day  money  back 
Guarantee  and  a  1  year 
Service  Warranty.  You  must  be 
satisfied! 


GET  BEHIND  AN 
AURICON  '■SUPER-1200". 

...and  know  the  real 
satisfaction  of  filming  with 
a   truly   Professional   Camera! 


FOR  JEWEL-LIKE  PRECISION   IN   FILMING  ROCK-STEADY  MOTION  PICTURES! 


The  Auricon  "Super.1200",  like  all  Auricon  15mm  Professional  Cameras,  is  a  superb  picture-taking  mstrument. 
Every  precision-engineered  part  of  this  finest  of  all  16mm  Cameras  is  carefully  built  and  assembled  with  the 
rare  watch-maker  skill  of  old-world  craftsmanship,  combined  with  modern,  space-age  know-how  in  optics  and 
electronics  The  Auricon  •■Super-1200"  actually  contains  jewels  in  the  Camera-Gate!  This  polished  Sapphire 
Film-Gate  is  guaranteed  frictionless  and  wear-proof  for  in-focus  and  scratch-free  pictures,  regardless  of  how 
much  film  you  run  through  the  Camera!  Among  the  many  professional  features  of  the  "Super-1200  is  Reflex 
Ground-Glass  Focusing  through  the  Camera  lens.  All  this,  and  high-fidelity,  optical  or  magnetic,  single-systern  or 
double-system  sound-recording  capabilities  which  are  unmatched  by  any  other  camera  in  the  world!  Write 
for  free  illustrated  Auricon  Catalog  fully  describing  this  rare  jewel  of  fine  craftsmanship. 


6910  Romaine  St.,  HoUy^A^ood  SS,  California. 

I3:OLi-,-!r-woOD   S-09S1 


'  <;|NCE  1931 


^    6P.STMAN  KODAK. /e. 
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THESE  ARE  SOME  OF  THE  COMPANIES  WHO  HAVE  SEEN  FOR  THEMSELVES 
HOW  EFFECTIVELY  THEIR  VISUALSCOPE  PRODUCTION  WORKED  FOR 
THEM.  IF  YOU  WOULD  LIKE  TO  SEE  HOW  A  VISUALSCOPE  PRODUCTION  CAN 
WORK   FOR  YOUR  COMPANY.  CALL MURRAY    HILL  3-3513 


VISUALSCOPE    INCORPORATED.    103    PARK     AVENUE.     NEW     YORK     17. 


MOTION     PICTURES  . 
SLI  DE  -  MOTION     .    . 


WIDE    SCRE.EN     FILMS 
SPECTACU  LARS    .    . 


.  .  FILMOGRAPHS 
SLI  DE  F  I  LMS    . 


VUGRAPHS  .  .      PICTURE-RHYTHM 
SLIDES      AND      FLIPCHARTS. 


TWA   Schedules   Showing   of  Ft 
Run  Features  on  Long  Jet  Fligi 

if  Trans  World  Airlines  has 
nounced  that  it  plans  to  show  f\ 
run.  full  length  movies  on  twol 
its  long  range  jet  Mights.  The  co- 
pany  plans  to  start  showing 
films,  some  of  which  are  to  ) 
pre-release  features.  July  19, 
its  New  York-Los  Angeles  ; 
New  York-San  Francisco  ru' 
Showings  on  international  fiigi 
are  scheduled  to  begin  August 

The  idea  of  showing  mo\i 
was  tested  several  months  as 
and  TWA  decided  to  equip  i 
long  range  jets  for  film  runs  atj 
receiving  favorable  passenger  ; 
sponse.  Headsets  carry  sound  | 
viewers  who  will  see  the  films 
a  screen  suspended  from 
cabin  in  the  first  class  area  ori 

Jack  Lleb   Productions  Takes 
Over  WLS  Studios  in  Chicago 

■p:  Jack  Lieb  Productions  and; 
companion  firm.  Sonic  Film  F 
cording.  Inc.  (Producers  Fi 
Studios )  have  occupied  the  co 
plete  studio  facilities  formerly  ( 
cupied  by  WLS  Radio  at  12 
West  Washington  Boulevard  i 
Chicago. 

The  extensive  new  facility 
the  top  floor  of  the  West  Wa; 
ington  building  includes  seve 
large  studios,  extensive  off 
space  and  has  been  re-equipp 
for  the  specialized  sound  facilit 
which  this  organization  has  pi 
vided.  in  addition  to  its  filmi 
work  in  the  field  of  business  a 
industrial  motion  pictures,  slic 
films  and  television  commercii 
The  new  Chicago  telephone  nu 
ber  is  CHesapeake  3-2600. 

Modern's  Chicago  Library  at 
New  Location;  Lusk  to  Manage 

■k  Modern  Talking  Picture  Se 
ice's  Chicago  film  library  \ 
moved  from  216  East  Superi 
Street  to  160  East  Grand  Aveni 
The  new  telephone  number 
467-6470. 

Jack  Lusk.  formerly  w 
Swank's  Inc.  (Modern's  licens 
in  St.  Louis),  is  the  new  Chica 
library  manager.  Calla  McLelL 
former  manager,  is  now  at  Mo 
ern's  New  York  headquarters. 

^  :,i:  * 

Koster  Completes  Fund  Picture 
for   Reserve  Officers  Assn. 

Rosier  Film  Facilities,  wht 
houses  complete  production  ai 
laboratory  facilities  in  SE  Was 
ington.  recently  produced  a  fun 
raising  film  for  the  Reserve  C 
ficers  Association. 
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BUSINESS     SCREEN     MAGAZIN 


^  reasons  why  we  think 
we're  the  best  in  the  business: 

ST,  we  think  your  film  should  be  handled  by  experts.  That's  why     THIRD,  we  think  you  appreciate  fine  products.  And  Technicolor 

Eimploy  the  largest  staff  of  color  film  specialists  in  the  motion     traditionally  offers  the  ultimate  quality  in  film. 

cure  industry— people  who  take  extra  care  with  every  job.  «»«»j#«i  nr^i^^j     -it        ^\  u  j       i  j 

■^     i'    ^  -  ■'  CONCLUSION:   Your  films  can  be  processed  only  once,  and  you 

IDOND,   we  know  you  want  flexibility  of  presentation.  That's     want  the  job  done  right.  We  have  46  years  of  experience  in  the  art  of 

l|  complete  processing  and  release  print  service  is  provided  for  any     manufacturing  world  famous  color  projection  prints.  You  don't  take 

I  film—  all  your  requirements  will  be  satisfied.  chances  with  Technicolor. 

TECHNICOLOR  CORPORATION 

Sales  Department.  Motion  Picture  Division  •  6311  Romaine  Street.  Hollywood  38.  California  •  Tel.  HOtlywood  7-1101 

Technicolor  is  a  Regisieced  Trademark 


UMBER    3    •    VOLUME    22    •    1961 


21 


BEKINS 

FILM  SERVICE  CENTER 


Film   for    Siir;j|<'»n.s    InlroiliifM'N 
a    >'<>\v    Op<>ralivi>    T«-<-linif|ii«> 

Sponsor:  Don  Baxter  Laboratories. 

Title:  Iniermiilent  Peritoneal  Dialysis,  25 
min.,  color,  produced  by  Parthenon  Pic- 
tures. 

The  film  medium,  as  a  means  of  presenting 
information  to  many  people  quickly,  is  being 
utilized  for  the  first  time  by  Don  Baxter  Lab- 
oratories to  acquaint  surgeons  with  a  new 
emergency  operative  technique  employing  cer- 
tain Baxter  products. 

Intermittent  Peritoneal  Dialysis  is  described 
in  the  film  by  Telfer  B.  Reynolds.  M.D..  of 
the  University  of  Southern  California  School 
of  Medicine,  who  is  a  nationally  recognized 
authority  on  the  procedure,  and  who  also 
performs  the  operation  as  it  appears  in  the 
picture.  The  procedure,  the  necessary  equip- 
ment, applicable  situations  and  precautions 
are  fully  covered. 

Intermittent  peritoneal  dialysis  replaces  the 
older  continuous  method  and  is  used  in  acute 
renal  failure  and  in  certain  instances  of  bar- 
biturate and  other  poisoning  cases.  Prior  to 
the  perfection  of  this  technique,  such  situa- 
tions required  the  use  of  rather  complex  arti- 
ficial kidney  machines,  generally  found  in  on- 
ly the  larger  medical  centers. 

The  new  technique  can  be  performed  by 
any  physician  without  resort  to  complicated 
equipment  and  with  little  more  than  basic  in- 
struments. The  dialysis  does  not  require  the 
use  of  even  an  operating  room,  and  once  the 
correct  procedure  has  been  established  by  a 
doctor,  competent  nursing  help  may  conduct 
the  treatment. 

The  film  was  shot  in  Ektachrome  by  Par- 
thenon Pictures.  Hollywood,  with  "Cap"  Palm- 
er, executive  producer:  Duane  K.  Wacker. 
director,   and   Robert  J.   Martin,   cameraman. 

Parthenon's  production  coordinator  Shirley 
Hartman  comments.  "Actually,  as  straightfor- 
ward medical  films  go.  this  probably  has  more 
production  value  than  most — and  we  were 
lucky  in  that  our  doctor  was  sort  of  the  Jeff 
Chandler  type." 

16mm  color  prints  of  Intermittent  Perito- 
neal Dialysis  are  available  on  a  free  loan  basis 
to  interested  surgeons  or  groups  from  the 
sponsor.  Don  Baxter.  Inc..  Glendale.  Calif.  H' 


Pioneers  in 

SOUND /FILMSTRIPS 
SOUND  RECORDING 

for 

Industry  •  Commerce 

Education   •  Government 

Human  Relations 


III  nqnet  ic 

RECORDER  &  ^/  REPRODUCER  CORP. 

1533  Cherry  St..  Philadelphia  2,  Pa. 

LOcust  3-2010 


n an e r u 


)Mnm 


•■i'<'_^^»ae:'y.'»" 


Your  film  problems  are  OUR 
problems.  Let  us  meet  your 
schedule  with  cur  personal- 
ized service. 

^  QUALITY 
^  SERVICE 

lir  SPEED 

We  offer  the  film  producer 
all  these  services  under  one 
roof. 

SUPERIOR  CONTROL 

In  Black  &  White  and  Color: 

•  16/35mm 

•  Reduction  and  Contact 
Printing 

•  Reversal  Developing 

•  Editing  and  Conforming 

•  Cutting  Rooms 

•  Edge  Numbering 


A  Nev^  Free  Booklet  is  avoilable  that 
will  be  helpful  in  budget  preparation 
and  the  handling  of  pre-print  mate- 
rials. 

WRITE      TODAY 


FILM  LAB  INC. 

33  W.  60  St,  N.Y.  23,  N.Y. 
COIumbus  S-2180 


22 


BUSINESS     SCREEN     MAGAZIN 


THE  ADGET  COMPANY  DECIDES  TO  MAKE  A  SALES  FILM 


T'l'^fllBP^M 

^1 

^v     HEY'  ^°  '^'^  SONGS?   ^^^H 

[no  chorus  g^J^Po  pancing     1 

li 

4 

ITS  NOT  AT  ALL   LIKE  THE  FILMS 
CENTRON     HAS   PONE    POR  PHILLIPS 
PETROLEUM,  MONSANTO,  THE 
AMERICAN    MEDICAL   ASSOCIATION, 
AND    OTHERS- 


for    films    that 


your    n 


centron 


UVIIIIUII        CORPORATION 

1621    WEST    NINTH    ■    LAWRENCE.   KANSAS    •    Viking    3-04-00 


K 
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from 


START 


to 


FINISH 


You'll  score  it  better  with 


Hl-Q,  because  . 


.  fror 


composition  to  finished 
production,  Hl-Q  is  de- 
signed for  film  scoring. 
It's  not  only  the  largest, 
most  varied  library  of 
high  quality  film  music 
available;  but  the  only 
one  specifically  com- 
posed for  films.  Each 
music  cue  cross-refer- 
enced for  your  con- 
venience. On  Capitol 
Records'  famous  12  LP 
vinylite  discs  and  on  cor- 
responding 15  ips  tape. 
Mail  coupon  for  com- 
plete Hl-Q  information. 


Capitol  Records-Library  Services 
Hollywood  and  Vine 
Hollywood  28,  California 

Name 


Firm 

Address 
City 


State  

InCanadatS.  W.Caldwell.  Ltd. 
447  Jarvis  St.,  Toronto  5,  Ont. 


WASHINGTON  FILM  COMMENTARY 

by  Mary   Finch  Tunham 

Washing-ton  Correspondent  for  Business  Screen 


ACCORDING  TO  Leon  Goure  of  the  RAND 
Corporation,  probably  the  most  knowl- 
edgeable man  outside  of  the  Iron  Cur- 
tain about  the  Soviet's  tremendous,  relatively- 
unknown  civil  defense  program,  audio-visuals 
are  constantly  in  use  for  training  the  Russians 
to  survive. 

Since  1938.  films  and  slides  have  been  used 
in  increasing  numbers  in  cities  and  communal 
areas  and  in  the  many  mobile  exhibits  and 
projection  units  which  are  sent  to  rural  areas 
to  acquaint  the  population  with  survival  and 
post-attack  procedures. 

All  USSR  citizens  in  good  health,  between 
16  and  60.  are  required  to  take  four  courses 
in  civil  defense.  It's  a  way  of  life  over  there, 
which  experts  believe  has  put  the  Russians  in 
an  enviable  position  at  the  conference  table. 

*  *      * 

Vidfu   tf'rowwlirp;    tl'i'   4'hairman    HlaulM 
PrograntH   While  Eduvaliitnal  TV  iwroirtt 

•k  Washington  is  still  rocking  over  the  fire- 
works displayed  at  the  39th  annual  convention 
of  the  National  Association  of  Broadcasters. 
On  one  hand,  the  Secretary  of  Health.  Educa- 
tion and  Welfare  announced  his  endorsement 
of  Federal  aid  for  educational  TV.  saying. 
"We  shall  recommend  legislation  to  make 
available  Federal  funds  to  assist  states  and 
regions  in  their  educational  television  plan- 
ning and  to  aid  in  the  purchase  of  equipment." 

On  the  other  hand,  broadcasters  were  bludg- 
eoned by  FCC  Chairman  Newton  N.  Minow 
who  charged  that  commercial  TV  was  a  "vast 
wasteland"  and  that,  in  the  words  of  the 
Washington  Post,  "there  is  nothing  perma- 
nent or  sacred  about  a  broadcast  license!" 

Those  who  deplore  "mayhem,  murder  and 
treacle"  on  the  networks  are  urging  average 
citizens  to  write  to  Minow  and  to  report  at 
public  hearings  on  the  status  of  local  TV.  De- 
spite the  fact  that  old-timers  say  the  excitement 
is  bound  to  shake  down,  many  in  the  capital 
city  are  wondering  whether  the  regular,  rou- 
tine renewal  of  licenses  will  continue  as  in  the 

past  .  .  . 

*  *     * 

.V*»ir   Proredurf   in    Kttfri   an    .Mr   Ftfrr4» 
Slr4*amlin«>H    Sponnnrfd    tilm    S^rttf/ram 

*  The  Air  Force's  big  sponsored  film  pro- 
gram, in  which  over  $850,000  worth  of  indus- 
try-sponsored educational  and  informational 
motion  pictures  are  already  in  production  or 
distribution,  has  been,  in  part,  re-organized 
to  further  expedite  streamlined  procedures. 

Henceforth,  when  a  subject  for  a  tilm  is  un- 
der consideration,  is  being  held  as  "exclusive," 
is  being  covered  by  a  "letter  of  intent"  or  is  in 
the  initial  scripting  stage,  the  Office  of  Infor- 
mation Services,  Pictorial  Branch,  will  handle 
the  sponsored  film.  After  final  approval  of 
scripts  and  after  production  has  begun,  the 
Air  Force  Services  and  Support  Division  will 
monitor  the  project  as  usual. 

Rodnev  B.  Radford.  Chief,  Motion  Picture 


Section.  AFOOP.  who  is  well  known  in  fii 
circles  for  his  organizational  ability  in  getti; 
industry-sponsored  film  programs  off  t" 
ground,  will  now  turn  over  his  extensive  filef 
subjects  "under  consideration"  to  the  c; 
and  file  of  the  Deputy  Chief,  SAFOI,  Heif 
quarters,  USAF,  Washington  25,  D.  C.  wj 
should  be  contacted  in  the  future  for  all  infi- 
mation  about  this  program. 

:::  *  * 

I  MOO  Printm   ut  "Operation   .tbolifion" 
Said:  "Pattern  for  ConqueHt''  in   Work 

>'  Whether  or  not  you  liked  Operation  Ahi  ■ 
tiort,   the   fact   remains  that   this  controversi 
film  has  spread  its  message  from  one  end  f 
the  country  to  the  other.  George  F.  Johnst  i 
of  Washington  Video  Productions  has  sold  1; 
thousandth   print  and  a  follow-up  film,   titii 
Pattern  for  Conquest,  is  now  in  the  final  scr ; 
stage.   James   E.   Magee  has  written  this  h- 
torical   film,   which   will   document  the  ciu; 
of    Communism    from    1924    until    toda\ 
thesis  will  be.  "let  us  again  call  ourselves  t 
Yankees." 


\iitional    tixport    Expanttion    Program    t 
Outlined    in    "Exportunilien"    Slidefiim 

In  1960,  America's  export  tab  totaled  19 
billion  dollars — mostly  manufactured  gooc 
It  seems  like  a  lot.  yet  such  exports  reflect  t 
efforts  of  only  about  12.000  exporting  man 
facturers.  or  just  about  four  percent  of  30( 
000  companies. 

To  boost  this  total  at  a  time  when  Americ. 
international  balance  of  payments  is  so  alarr 
ingly  unfavorable,  the  government  is  ende.i 
oring  to  explain  to  the  American  busines'-ni, 
that  opportunities  in  world  trade  can  enlar 
the  scope  of  marketing  operations  and  increa 
sales  and  profits.  Government's  concept — t 
National  Export  Expansion  program — is  bei 
communicated  through  a  new  14-minute.  col 
sound  slidefiim  titled  Exportunities.  sponM>r 
by  the  Bureau  of  Foreign  Commerce. 

The    new     slidefiim    is    available    on    tr 


500  VERBS  flG( 

. . .  and  more  Johann  Gutenberg  set  type  tl 
same  way  that  most  title  producers  do  toda 
Here  at  Knight  Studio,  Chicago,  where  pro 
ress  is  important,  we  set  copy  by  hand  to  g 
the  fine  spacing  available  in  no  other  way. 
here  similarity  ends  as  we  cast  our  hand-s 
matrices  into  NEW  TYPE  for  every  frami 

KNIGHT  STUDIC 

159  East  Chicago  Avenue,  Chicago  11,  lllino 
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;  q  u  e  s  t  from  any  of  the  33 
lid  offices  of  the  Department  of 
ommerce.  All  of  these  offices 
live  been  equipped  with  fully- 
;itomatic  DuKane  sound  slide- 
Jm  projectors.  Milner-Fenwick, 
,c.,  of  Baltimore,  produced  the 
■defilm.  Coordinator  for  the 
loject  was  Al  Seares,  president 
t  Associates  in  Management. 
few  York  City,  and  a  former 
te-president  of  the  Remington 
and  Division,  Sperry-Rand  Cor- 
jiration. 


.V 


James  Gibson 
m    iiibtion   t»  Peare  i'orptt 
li  AhhI,  nir..  Pnbliv  AffairM 

i  For  those  in  the  factual  film 
fid.  one  of  the  most  interesting 
;n  d  heart-warming  announce- 
cnis  of  the  new  administration 
[■^  been  the  appointment  of  Jim 
bMin    of    USDA    to   the    Peace 

Elicctive  May  14th.  Gibson  left 
s  post  as  Chief  of  Agriculture's 
lotion  Picture  Service  and  As- 
^t;lnt  to  the  Director  of  Informa- 

m  to  become  Assistant  Director 
I  Public  Affairs  for  President 
lennedy's  new  peace  program. 
I  The  new  post  for  this  well- 
nown  speaker,  writer,  pr  and 
Udio-visual  specialist  will  entail 
aison    work    with    civic    groups. 

rm  clubs,  women's  organiza- 
,ins.  etc.  Additionally,  he  will 
lordinate  with  film  and  TV  pro- 
jcers  on  all  matters  relative  to 
Hture  film  requirements  for  the 
:ace  Corps. 

Gibson  is  a  graduate  of  Duke 
niversity  and  a  career  civil  serv- 
it  of  26  years  with  government 
gencies.  including  the  National 
jureau  of  Standards.  National 
Archives.  Department  of  Army 
nd  the  Department  of  Agricul- 
ire.  During  World  War  II  he  was 
'i  charge  of  training  films  for  the 
j.rmy  Signal  Corps  and.  as  a 
|vilian.  was  Chief  of  Production 
|i    the    Army    Pictorial    Service 

om     1946-1953.    For    the    past 

ght  years  he  has  been  in  Agri- 
lilture.  heading  the  huge  film 
rogram  of  that  agency. 


.41  Carreilo  Beeomen  Acting 
Chief  of  AqriruUurv'm  MPS 

'  Al  Carrello.  former  Chief  of 
Production.  Office  of  Information, 
U.  S.  Department  of  Agriculture, 
has  been  named  Acting  Chief  of 
that  department's  Motion  Picture 

Service. 

*  *     * 

"One    Hoe    Inr    Kalabo"    Win» 
V\'ide   and   Varied   AudieneeK 

~  Case  study  statistics  of  good 
business  films  are  one  best  way  to 
"sell"  potential  sponsors  on  this 
medium.  For  example.  One  Hoe 
for  Kalabo.  produced  by  Reid  H. 
Ray  Film  Industries  of  St.  Paul 
for  the  National  Machine  Tool 
Builders  Association,  has  been  re- 
quested by  88  associations,  300 
churches.  324  clubs,  94  govern- 
ment agencies.  58  hospitals.  381 
industries  and  six  museums. 

In  addition.  3.899  schools  have 
asked  to  see  the  27'>)-minute 
color  picture  which  shows,  in  a 
brief  but  memorable  introductory 
sequence,  how  long  it  takes  vil- 
lagers in  Kalabo.  Africa,  to  make 
one  hoe — and  what  U.  S.  indus- 
try can  do  in  the  same  length  of 
time.  Since  1959.  when  Reid  Ray 
produced  the  Oeveste  Granducci- 
scripted  film,  it  has  been  shown 
on  television  534  times. 

*  *      * 

.A'.4S.t    AnnnuneeH    four    Flints 
for  "Spare   llioiony"  Serieu 

-i  The  Space  Biology  Series  is  the 
title  of  four  new  National  Aero- 
nautics and  Space  Administration 
films,  specifically  produced  to 
meet  a  current  need  in  the  space 
agency's  Office  of  Life  Sciences. 
These  filmed  interviews  with 
famed  scientists  include:  How 
Did  Life  Begin?  with  Dr.  Sidney 
Fox  of  Florida  State  University; 
Chemistry  of  Life,  with  Dr.  Mel- 
vin  Calvin  of  the  University  of 
California:  Life  on  Other  Planets, 
with  Dr.  Joshua  Ledderburg  of 
Stanford  University;  and  Decon- 
tamination of  Space  Probes,  with 
Dr.  Charles  Phillips  of  Ft.  Dei- 
trich.  Md. 

These  highly-educational,  in- 
formative films,  which  will  be 
shown  to  scientific  societies, 
among  other  groups,  were  written 
and  directed  by  Eddie  O'Brien 
and  produced  by  Norwood  Stu- 
dios of  Washington  for  NASA. 

*  *      * 

Strategir    Air    4'ontmand    Hint 
TalieH    Yietrer   on    tmiiided   Tour 

if  Nationwide  television  a  u  d  i  - 
ences  will  soon  he  viewing  a  fas- 
cinating guided  film  tour  through 
the  Stratesic  Air  Command's  un- 


We  pay  special  attention  . 
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to  every  frame 


Now— royalty-free  RCA  Sound 

•  Sound        •   Editorial 

•  Laboratory  Ser\ices 


Capital 


CAPITAL  FILM  LABORATORIES,  INC. 

1905  FAIRVIEW  AVENUE,  N.  E. 

WASHINGTON  2,  D.  C. 

PHONE  LAWRENCE  6-4634 


WASHINGTON: 

derground  command  post,  the 
only  structure  of  its  kind  in  the 
world. 

This  Air  Force  motion  picture, 
entitled  SAC  Command,  is  the 
third  in  a  series  of  new  films 
;  which  have,  in  part,  been  photo- 
graphed by  sac's  own  "combat 
documentation"  crews  from  the 
Air  Photographic  and  Charting 
Service.  (Combat  documentation 
crews  are  Air  Force  units,  con- 
stantly being  trained  to  record 
possible  disasters. ) 

In  addition  to  TV  showings. 
the  14-minute  color  film  will  be 
presented  to  local  groups  near 
the  big  Nebraska  base  and  to 
other  organizations  which  have. 
in  the  past,  been  personally  con- 
ducted through  the  complex. 
Throughout  the  film,  complicated 
closed-circuit  television  capabili- 
ties are  shown  (e.g..  TV  for  glob- 
al weather;  TV  for  early  warning 
systems;  TV  for  security). 

And.  speaking  of  security,  one 
of  the  prime  purposes  of  the  film 
is  to  show  both  friend  and  foe. 
without  revealing  security,  that 
our  great  strategic  forces  are  con- 
stantly alert  and  watchful. 

*      *      * 

YiHsnn   .XMHfiviatptt   to   f-'iltn 
iiare   4'hinvH«'   Art   for   I'St.X 

'X  Vision  Associates  has  been 
selected  by  the  United  States  In- 
formation Agency  to  produce  a 
film  on  the  unique  collection  of 
Chinese  Art  loaned  to  .America  by 
the  Formosa  Government.  The 
collection  is  now  on  exhibit  at  the 
Washington  National  Gallery  of 
Art. 

Lee  R.  Bobker  and  Helen  R. 
Kristt  of  Vision  are  currently  di- 
recting the  filming  of  this  3,000- 
year-old  collection,  valued  at  S369 
raUlion. 

The  film  will  be  seen  in  80 
language  translations  all  over  the 
world.  ^ 

Funrtiwn   oi  t'ommun    Market 
Shoirti    in   .Wir   Trade    Pirlurv 

it  The  European  Community,  six 
nations  with  a  single  common 
market,  has  sponsored  a  new  film. 
Europe  Wiihoul  Frontiers,  which 
is  now  being  distributed  by  Asso- 
ciation Films,  Inc. 

The  purpose  of  the  European 
Community,  as  shown  by  the  22- 
minute  film,  is  the  elimination  of 
barriers  to  trade  and  the  encour- 
agement of  the  interchange  of 
products,  ideas  and  techniques. 

Based  on  the  free  enterprise 
system,  the  European  Community 

(CONTINUED     ON     PAGE     28) 


WILL  YOUR 
NEW  EMPLOYEE 
START  ON  THE 
RIGHT  FOOT? 

Slidefilms  Assure  Accuracy 


One  of  the  main  causes  of  employ 
turnover  is  the  lack  of  clear  jt 
instruction.  The  supervisors'  care 
induction  of  new  employees,  th< 
accurate  instruction  as  to  the  preci 
job  requirements,  result  in  bett 
work,  improved  productivify,  oi 
greater  contentment  among  t 
personnel. 

"INDUCTION  AND 
JOB  INSTRUCTION" 

is  one  of  a  series  of  8  sound  slic 
films  especially  created  to  insln 
on  the  various  facets  of  the  supi 
visors'  role:  — 

■SUPERVISOR   TRAINING   O 
HUMAN  RELATIONS' 


Write  today  for  other 

titles  in  the  series 

and  details   concerning 

a  preview. 


Guided  FILM  Miallts 
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Pictures  are  important  .  .  .  but  words  .  .  . 
The  right  words  are  also  important .  .  . 

For  example  —  words  like  .  .  . 

"We  can  recommend  unreservedly,  the 
services  of  the  Princeton  Film  Center." 

Thomas  A.  Crowley,  Hospital  Division 
Please  write  J  or  our  brochure  U  U 

THE    PRINCETON    FILM     CENTER,     IMC 

PRINCETON,    NEW  JERSEY     •     MOTION    PICTURE    PRODUCERS    and    DISTRIBUTERS    SINCE   1941 


to  every  frame 


Now— royalty-free  RCA  Sound 

•  Sound        •   Editorial 

•  Laboratory  Services 


Capital 


CAPITAL  FILM  LABORATORIES,  INC. 

1905  FAIRVIEW  AVENUE,  N.  E. 

WASHINGTON  2,  D.  C. 

PHONE  LAWRENCE  6-4634 


WASHINGTON: 

derground  command  post,  the 
only  structure  of  its  kind  in  the 
world. 

This  Air  Force  motion  picture, 
entitled  SAC  Commaiul,  is  the 
third  in  a  series  of  new  films 
which  have,  in  part,  been  photo- 
graphed by  SAC's  own  "combat 
documentation"  crews  from  the 
Air  Photographic  and  Charting 
Service.  (Combat  documentation 
crews  are  Air  Force  units,  con- 
stantly being  trained  to  record 
possible  disasters. ) 

In  addition  to  TV  showings. 
the  14-minute  color  film  will  be 
presented  to  local  groups  near 
the  big  Nebraska  base  and  to 
other  organizations  which  have, 
in  the  past,  been  personally  con- 
ducted through  the  complex. 
Throughout  the  film,  complicated 
closed-circuit  television  capabili- 
ties are  shown  (e.g..  TV  for  glob- 
al weather;  TV  for  early  warning 
systems;  TV  for  security). 

And.  speaking  of  security,  one 
of  the  prime  purposes  of  the  film 
is  to  show  both  friend  and  foe. 
without  revealing  security,  that 
our  great  strategic  forces  are  con- 
stantly alert  and  watchful. 

*      *      * 

yiniitn  AttMOrialPH   lit  Filtn 
Stare  i'hinvHv  .\rt  for  f'St.i 

k  Vision  Associates  has  been 
selected  by  the  United  States  In- 
formation Agency  to  produce  a 
film  on  the  unique  collection  of 
Chinese  Art  loaned  to  America  by 
the  Formosa  Government.  The 
collection  is  now  on  exhibit  at  the 
Washinaton  National  Gallerv  of 
Art. 

Lee  R.  Bobker  and  Helen  R. 
Kristt  of  Vision  are  currently  di- 
recting the  filming  of  this  3.000- 
year-old  collection,  valued  at  $369 
million. 

The  film  will  be  seen  in  80 
language  translations  all  over  the 
world.  ^ 

Funrtion   of  t'ommttn   ^tarkpl 
Shoira    in   .Vpir   Trade    Piriure 

■k  The  European  Community,  six 
nations  with  a  single  common 
market,  has  sponsored  a  new  film, 
Europe  Wiihoul  Frontiers,  which 
is  now  being  distributed  by  Asso- 
ciation Films.  Inc. 

The  purpose  of  the  European 
Community,  as  shown  by  the  22- 
minute  film,  is  the  elimination  of 
barriers  to  trade  and  the  encour- 
agement of  the  interchange  of 
products,  ideas  and  techniques. 

Based  on  the  free  enterprise 
system,  the  European  Community 
(continued   on    page    28) 


WILL  YOUR 
NEW  EMPLOYEE 
START  ON  THE 
RIGHT  FOOT? 

I 
Slidefilms  Assure  Accuracy 


One  of  the  main  causes  of  employ 
turnover  is  the  lack  of  clear  j( 
instruction.  The  supervisors'  care 
induction  of  new  employees,  thi,' 
accurate  instruction  as  to  the  preci 
job  requirements,  result  in  bett 
work,  improved  productivity,  ai 
greater  contentment  among  t 
personnel. 

"INDUCTION  AND 
JOB  INSTRUCTION" 

is  one  of  a  series  of  8  sound  slic 
films  especially  created  to  instri 
on  ttie  various  facets  of  the  sup 
visors'  role:  — 

■■SUPER)/\SOR   TRAINING   O 
HUMAN  RELATIONS' 


Write  today  for  other 

titles  in  the  series 

and  details   concerning 

a  preview. 
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Pictures  are  important .  .  .  but  words  .  .  . 
The  right  words  are  also  important .  .  . 

For  example  —  words  like  .  .  . 

"We  can  recommend  unreservedly,  the 
services  of  the  Princeton  Film  Center." 

Thomas  A.  Crowley,  Hospital  Division 
Please  write  Jor  our  brochure  V  U 

THE    PRINCETON    FILM    CENTER,     IMC 

PRINCETON,    NEW  JERSEY     •     MOTION    PICTURE    PRODUCERS   and   DISTRIBUTERS   SINCE  1941 


WASHINGTON  FILM  COMMENTARY 


"HOW  TO  PREVENT 
OBJECTIONS  IN  SELLING" 

a  "must"  film  for  every 

salesman  facing  today's 

tough  sales  climate! 

Many  sales  objections  can  be  pre- 
vented if  salesmen  themselves  do  not 
plant  them.  This  exciting,  new  Borden 
and  Busse  hit,  "How  To  Prevent  Ob- 
jections in  Selling"  shows  salesmen 
how  to  avoid  the  5  most  common  mis- 
takes made  in  selling  presentations: 

...by    pointing    out    the    prospect's 
needs  without  needling  him. 

.  .  .  presenting  sales  points  smoothly. 

. .   avoiding  excess  verbage. 

. .  .avoiding  "chip-on  -  the -shoulder  ' 
words. 

. . .  preventing  routine  objections  by 
creating  a  stronger  sales  desire. 

Here  is  a  file  film  addition  for  your 
sales  training  program  .  .  .  one  that 
puts  real  meat  into  your  sales  meet- 
ing .  .  .  one  that's  sure  to  jolt  sales- 
men out  of  bad  selling  habits. 

This  Sf>-ini7mte,  IGnim.  bdiv  motion  pic- 
ture i.s  (tfailable  for  outright  purchase 
or  reutah 

DART  NELL 

1801  LELAND  AVENUE  •  CHICAGO  40.  ILLINOIS 
"HEADQUARTERS    FOR    SALES    TRAINING    fllMS" 


MAIL    COUPON    TODAY! 


Dartnell  Corp. 

1801  Leiand  Avenue.  Chicago  40.  Illinois 

Gentlemen;  Please  send  me  mfotmation 
O  about     How  To   Prevent  Objections  In 
Sellmg". 

(j  copy   of   Dartnell's   Directory   of   Sales 
Training   Films. 


Title 

Ar1rtri»« 

City 

Zone       sratp 

(CONTINUED    FROM    P.\GE    26) 

is  composed  of  Belgium,  France, 
Gerniiin  Federal  Republic,  Italy, 
Luxembourg  and  the  Netherlands. 
Association  Films  is  ofTering  it 
to  high  schools  and  adult  organi- 
zations. 

*  *     * 

Thr^p-Uour  Vnited  Delro  Shoir 
tor    \\'hote$ialorM   Toum   l\  S, 

Watch  for  national  publicity 
this  summer  on  the  success  of 
those  carefully  scripted,  audio- 
visually  slanted  sales  and  promo- 
tion programs  for  business.  At  the 
present  time.  General  Motors  is 
touring  cities  with  a  highly- 
acclaimed,  three  hour  extrava- 
ganza announcing  the  $12  mil- 
lion changeover  of  1 3  brand  name 
replacement  parts  to  one.  new 
"image"  called  United  Delco. 
This  three-hour  wholesaler's 
meeting  was  written,  produced 
and  directed  by  Eddie  O'Brien  of 
Washington  and  is  titled.  The 
Sight  and  Sound  of  Sales. 

*  *     * 

iWlr   KTt.  Sound  Film   Shoirn 
Aid    tor   Speech    Handicapped 

7*  Five  to  10  percent  of  our 
American  schoolchildren  —  and 
six  million  adults — have  imper- 
fect speech.  Many  suffer  severely 
from  the  handicap.  Speech  pa- 
thologists are  scarce  and  learning 
to  speak  well  is  often  a  long,  hard 
road  for  the  afflicted. 

But  the  age  of  electronics  has 
brought  new  hope  to  parents, 
teachers  and  children  in  the  form 
of  a  "teaching  machine"  type  con- 
sole called  the  Monitor  E5.  De- 
veloped and  marketed  by  the 
Electronic  Teaching  Laboratories. 
Inc..  of  Washington,  a  booming 
new  electronic-educational  busi- 
ness, this  machine  aids,  not  re- 
places, the  speech  pathologist. 

Details  of  this  new  boon  for 
schools,  institutions  and  hospitals 
have  been  filmed  in  a  fascinating 


new  15-minute  color-sound  edu- 
cational-sales film.  The  Next 
Voice  You  Hear.  In  a  very  hu- 
man way.  it  describes  how  the 
Monitor  E5  helps  "the  next 
voice  you  hear"  to  be  "a  better 
one." 

The  film  was  written  and  pro- 
duced by  Stanley  Schneider  and 
William  Naud.  Narration  is  by 
Dr.  William  Graham  of  Catholic 
University's  Department  of  Dra- 
ma. Photography,  editing  and 
sound  were  provided  by  Koster 
Film  Facilities. 

*     *     * 

Varpenter  Steel  Vownpany  tiatt 
\eu-   :Hf-Minute    i'olor   Picture 

Washington  Video  Productions 
has  just  completed  These  People 
Know  the  Steel  Business,  a  30- 
minute  color  film  for  the  Carpen- 
ter Steel  Company  of  Reading, 
Pennsylvania  and  Bridgeport, 
Conn.  The  film  was  lensed  by  An- 
d  r  e  w  Costikyan,  directed  by 
George  F.  Johnston  and  narrated 
by  Bryson  Rash.  It  was  scripted 
and  coordinated  by  Oeveste  Gran- 
ducci. 

^;        *        * 
f.    .S.    .Xrntif    Hand    aud    i'horu» 
filmed   for   "The    Hig    Picture" 

^  Army's  "Music  Men"  will  be 
on  parade  in  a  half-hour  film 
presentation  to  be  televised  this 
fall  in  The  Bit;  Picture  series 
sponsored  by  this  branch  of  our 
armed  forces.  The  U.  S.  Army 
Band  and  Army  Chorus  are  pre- 
senting music  "down  through  the 
years"  of  American  history  in  this 
tuneful  episode. 

The  program  is  being  filmed  in 
and  around  the  nation's  capital, 
including  historic  Fort  Myer,  Vir- 
ginia, by  Norwood  Studios.  Pro- 
ducer Phillip  Martin  is  personally 
supervising.  Captain  John  Swee, 
Chief  of  the  TV  Section.  Office  of 
Chief  of  Information,  Department 
of  Army,  is  the  co-ordinator.     g" 
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MOTION  PICTURE  PRODUCTION, 
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PERSONAL  SUPERVISION 
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(Sales    Executives    Club   of 
New  York) 
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"LOCKED  ON"  .  .  . 

a  dramatized  docunientar\'  fi 
Atlas  Missile  factory  workei 
to  help  them  understand  tl: 
RELIABILITY  ASSURANC 
program  and  earn  their  c 
operation  with  it.  (55  minute; 
color).  CONVAIR  ASTR( 
NAUTICS 

Mirit  .licard  for 
Ol'TSlAXDIXG 
PHOTOGK.APHY 


"THE  CASE  OF  THE 
BEWILDERED  BRIDE" 

Light,  gay  dramatization  ' 
earn  an  appreciation  of  got 
nutrition  practices  fioiii  Hon 
Ec  students  and  young  hous' 
wives  .  .  .  and  sell  evaporate 
milk.  Unusually  striking  usf 
of  16mm  Ektaehrome  color.  (2 
minute  s — Sterling  Movies 
CARNATION  COMPANY 


SirciiiiiHj  priiitx  iivdiliMc 

(riiiii  offiti'x  ill  Chictigo. 

Detroit,  Princeton  and 

Holli/icood. 


PARTHENON   PICTURES 

Cap  Palmer,  Exec.  Preducer 

Hollywood  26, — DUnkirk  5-391  1 

Chicogo  Princeton  DeJn 
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Complete  Processing  Facilities 
For  All  Your  Film  Require- 
ments .  .  .  Color  and  Black 
and  White 


CORPORATION 

(a  iubsidiarj  of  Du  Art  Film  Labs.,  Inc.) 
245  West  55th  St.,  New  York  19,  N.  Y.  .  PLaza  7-4580 

IN  CANADA:  ASSOCIATED  SCREEN  INDUSTRIES,  ltd.  •    2000  NorlhclKI  Avenue,  Monlreal,  Canado 
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Trends  in  the  BUSINESS  of  Audio-Visuals 


OllALITY-HILT 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable   1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITY-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 
Sound  Slidefilm  Shipping  Cases 

(for  Transcriptions  &  Filmstrips) 
2"  X  2"  Glass  Slide  Cases 
Filmstrip  Shipping  Cases  (hold  up 

to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCHUESSLER 

361  W.  Superior  St.,  Chicago  10,  III. 


AUTHORIZED   'RCA'    DISTRIBUTOR 

16MM   SOUND   EQUIPMENT 

• 

SALES,   SERVICE,    PARTS,   TRADES 

Free  Illustrated   Booklet,   C 

NATIONAL  CINEMA  SERVICE 

71   Dey  St.  •  WO.  2-6049  •  N.Y.  7 


Expanded   Audio-Visual    Field 
Reflected  in  New  Company  Name 

. .  A  new  corporate  name  and  new 
officers  have  been  announced  by 
S.O.S.  Cinema  Supply  Corp.  Es- 
tablished in  1926.  and  having 
gone  through  a  series  of  names 
to  comply  with  the  business,  the 
firm  is  now  known  as  S.O.S. 
Photo-Cine-Optics.  Inc. 

Originally  a  theatre  equipment 
distributor,  the  firm's  clients  now 
include  television  stations,  film 
producers,  film  services  and  gov- 
ernment. Recently  S.O.S.  has  ex- 
panded in  the  fields  of  ground 
and  airborne  photo  instrumenta- 
tion, medical  photography.  X-ray 
and  cinecardiology. 

S.O.S.  has  also  become  a  pri- 
mary supplier  of  motion  picture 
devices  for  use  in  Aeronautics. 
Space  and  Rocketry  programs. 
Theatre  equipment  still  accounts 
for  a  considerable  sales  volume, 
especially  overseas. 

S.O.S.  Photo-Cine-Optics.  Inc.. 
now  serves  the  industry  as  a 
manufacturer,  distributor,  import- 
er and  jobber,  with  headquarters 
in  New  York  and  a  Hollywood 
branch  office.  New  officers  are 
J.  A.  Tanney,  president;  W.  H. 
Allen,  vice-president;  M.  E.  Tan- 
ney, secretary,  and  D.  J.  Capano. 
treasurer.  ^ 

*      *      * 

Viewlex  Buys  Sonic  Recording; 
Will   Expand  in  Audio-Visuals 

Viewlex.  Inc..  of  Holbrook. 
L.  I..  N.  Y..  has  executed  a  con- 
tract to  purchase  all  of  the  out- 
standing capital  stock  of  Sonic 
Recording  Products.  Inc..  with 
plant  facilities  at  Hicksville,  L.  I. 
The  acquisition  is  effective  June 
6,  1961. 

The  record  company,  which  had 
sales  of  over  $1,000,000  in  its 
fiscal  year  ended  January  31. 
1961,  is  to  be  operated  as  a 
wholly-owned  subsidiary  by  View- 


lex. Inc..  according  to  Louis  A. 
Peirez.  president  of  Viewlex. 

Sonic  will  continue  under  the 
same  management  which  has  op- 
erated it  since  1947 — Alvin  Sny- 
der, president;  Herbert  Bregman. 
vice-president,  and  Joseph  Zwei- 
genthal.  secretary-treasurer. 

Peirez  said  that  he  hopes  to  use 
the  combined  facilities  and  pro- 
duction reputation  to  develop  into 
many    new    areas    of    sales    and 

operations.  S' 

*      *     * 

Annual  Report  Notes  Increase  in 
Non-theatrical    Release    Prints 

A  25  percent  increase  in  non- 
theatrical  release  print  footage 
contributed  to  improved  earnings 
and  sales  for  1960.  according  to 
the  annual  report  just  released  by 
Technicolor.  Inc..  and  its  wholly 
owned  subsidiaries,  covering  the 
fiscal  year  ended  December  31. 
1960. 

Plans  for  1961.  as  outlined  in 
the  report,  include  further  diver- 
sification, particularly  in  the  Con- 
sumer Photographic  Products  Di- 
vision, which  recently  revealed  its 
intent  to  market  a  mass-produced 
motion  picture  projector.  "Instant 
Movies."  as  well  as  a  new  film  for 
amateur  photographers. 

Accompanying  the  report  was 
a  letter  to  the  shareholders  by 
Patrick  J.  Frawley.  Jr..  chairman 
and  chief  executive  officer  of 
Technicolor.  Inc..  which  noted 
that  consolidated  1960  sales  in- 
creased by  approximately  $1.- 
208.000  over  those  of  1959.  with 
consolidated  net  income  of  $345.- 
943  representing  an  approximate 
increase  of  $109,000  over   1959. 

The  report  stated  that  net  sales 
for  1960  totaled  $28,458,945 
against  $27,250,407  for  1959. 
Net  profit  for  1960  was  $345,943 
compared  with  $237,160  in  1959. 
Net  per  share  on  2.21 1,679  shares 
outstanding  at  year-end  was  $.16. 


J.  McWIIIiams  Stone,  Jr.  Is 
Named  Exec.  V.  P.  at  DuKane 

The  Board  of  Directors  of  tl 
DuKane  Corporation  has  electi 
J.  McWilliams  Stone.  Jr.  as  E 
ecutive  Vice-President  of  the  ' 
Charles.  111.,  audio-visual  at 
electronics  manufacturing  firm. 

Mr.  Stone,  son  of  the  found 
of  the  company,  joined  DuKai 
in  1951  and  has  served  in  all  d 
partments  including  productio 
engineering  and  sales.  Most  r 
cently  he  has  managed  the  Cor 
mercial  Sound  and  Contract  E 
visions  at  DuKane  and  continu 
to  hold  the  latter  position.  ' 
*     *     * 

Jerry  Kintner  Now  Treasurer 
of  National  A-V  Association 

Jerome  \\ .  Kintner.  executi' 
vice-president  and  general  ma 
ager  of  Photo  &  Sound  Compan 
San  Francisco,  Calif.,  has  bei 
named  treasurer  of  the  Nation 
Audio-Visual  Association.  He  w 
elected  to  the  executive  comm: 
tee  post,  vacant  since  the  April 
death  of  former  treasurer  Earl 
Harpster.  during  a  special  mee 
ing  of  the  NAVA  Board  he 
April  24  at  Miami  Beach. 

Kintner  has  previously  servs 
two  terms  as  a  NAVA  Directc 
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. . .  ABOUT  FILM  WRITERS 


There  are  film  writers  who  boast  a  salty  talent  for  bubbly 
ideas.  This  unharnessed  talent  floods  the  conference  room,  spiUs 
on  to  the  set,  drenches  the  moviola,  and  gushes  aU  over  the  screen. 
If  you  live  through  the  brainwash,  you  may  get  a  new  wave  of  art. 
Your  message  is  often  drowned  in  the  confusion  and  you  could  end  in  teai's. 
We  say  only— BEWARE! 

Then,  there  are  the  cool  dependable  boys  in  icy  white  shirts. 
They  invented  the  word  deadline  by  hacking  out  frozen  stenographic 
reports  that  are  certainly  mis-labeled  as  film  scripts.  Always  on 
time,  they  wiU  burden  you  with  a  narrative  avalanche  of  worn  cliches 
ponderously  sliding  fi'om  ermui,  to  tedium  to  oblivion. 
We  say  strongly— CHILL  THEM! 

Once  in  a  while  you  will  discover  a  writer  who  works  your 
message  with  experienced  skiU,  with  wai'm  humor,  with  thrifty 
artistry.  Thoroughly  dependable  and  with  native  talent,  he  builds 
films  that  charm  the  audience.  He  delivers  your  message  with  a 
completely  new  and  enduring  viewpoint.   This  is  a  rare  individual. 
We  say,  forgoshsake,  HIRE  HIM    (at  his  price — he's  worth  it!) 


Sddie  QBrien  -  The  ff^riter 

J 80 1   Old  Qeorgetown  ^Ti^ac/,  Washington  14,  D.C. 

OL  4-' 5-4 


MIDWEST      office:       105      VV.      MADISON      STREET.       CHICAGO      2,      ILLINOIS,       PHONE:       CE      6-8122 
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A  WORD  TO  THE  WISE 


IS  NOT  SUFFICIENT. 


To  bring  about  measurable, 
lasting  improvement,  training 
must  have  long  range  impact 
on  the  emotions  as  well  as  the 
intellect. 

The  programs  we  produce,  in 
film  and  related  materials, 
continue  to  impress  new 
patterns  of  thought . . . 
feeling . . .  and  action. 


COMMUNICATORS 
OF  IDEAS 


H  k   ^  4  A-^  Infill 


/««-i«. 
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Cite  21  for  Year's  Best  Safety  Pictures 

I'.   S.    !!»toel.    Kniployprs    >lu(uals.    Ford.    Apliia  and  >Ierrell  Companv  ^hare  Hifjh 
Honors  With    Itronze   Plaquo  Awards  by   >alional    i'ommitleo   on    FilmK   for   Safoly 


BRONZE  Plaques  have  been  awarded  to 
nine  outstanding  safety  films  of  1960. 
both  instructional  and  inspirational,  by 
le  National  Committee  on  Films  for  Safety, 
he  committee,  representing  23  national  or- 
mizations,  annually  recognizes  new  films  on 
xupational,  traffic  and  transportation,  gen- 
■al  and  home  safety  in  an  effort  to  improve 
le  public's  knowledge  of  safety  through  vis- 
al  means. 

In  addition  to  the  nine  Bronze  Plaque  win- 
ers  in  the  various  categories,  twelve  note- 
orthy  films  were  presented  Awards  of  Merit 
1  recognition  of  their  achievement. 

Steel's  "Hard  Hats"  Wins  a  Plaque 

Two  motion  pictures  received  top  honors 
1  the  Occupational  category  with  messages  to 
idustry.  Hard  Hals  and  Thinking  Caps,  pro- 
uced  by  Mode-Art  Pictures.  Inc..  for  the 
American  Bridge  Division.  United  States  Steel 

orp.,  attempts  to  establish  a  constant  aware- 
ess  of  the  many  and  varied  hazards  of  steel 
onstruction  in  the  minds  of  ironworkers, 
howing  that  practically  all  accidents  result 
•om    thoughtlessness    while    those    resulting 

om  equipment  or  method  failures  are  very 

re,  the  film  points  out  that  the  hard  hat.  long 

mbolic  of  mechanical  safety,  must  give  way 
the  thinking  cap  as  the  emblem  of  future 

fety  accomplishment. 

The  High-Low  Bid.  sponsored  by  Employ- 
rs  Mutuals  of  Wausau,  also  won  a  Bronze 
'laque  for  Occupational  Safety.  The  message 
1  this  film  is  aimed  at  building  contractors, 
uperintendents  and  foremen,  to  convince 
hem  that  accident  prevention  is  essential  to 
eep  job-bidding  costs  down  to  a  competitive 
;vel — and  shows  that  safety  performance  has 

great  bearing  on  over-all  success. 

Ford,   Safety   Council   Share   Honors 

Traffic  and  Transportation  category  pro- 
luced  four  winners  of  Bronze  Plaques,  two  of 
hem  series  titles.  The  Ford  Motor  Company 
ponsored  the  Driver  Education  Series — 1960 
specially  for  driver  education  students,  dem- 
|instrating  safe  driving  habits  under  various 
ircumstances;  titles  in  the  series  are  City 
driving,  Driving  Under  Special  Conditions 
nd  Highway  Driving. 

The  Expert  Driving  Series  of  the  National 
Safety  Council,  produced  by  Gilbert  Altschul 
'reductions,  has  as  its  audience  the  class  of 
>rofessional  drivers.  Stressing  safe  driving  per- 
ormance.  explaining  what  "preventable"  ac- 
;idents  are.  and  informing  on  proper  proce- 
iures  at  time  of  an  accident,  titles  in  the  4- 
ilm  series  are  E.xperts  Count  'Em  Alt.  In  Case 
?/  Accident.  Preventable  or  Not.  and  For  Ex- 
^erts  Only. 

Another  Bronze  Plaque  winner  covering  the 
opic  of  driving  practices  is  the  Aetna  Casual- 
y  &  Surety  Co.'s  To  See  Ourselves.  By  hold- 
ng   a   ""self-revealing  mirror""  up  to  a  driver 
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who  has  bad  traffic  habits,  he  is  allowed  to 
see  himself  as  other  drivers  do.  and  he  sees 
his  driving  mistakes.  Not  only  his  manipula- 
tion of  the  auto,  but  his  attitude  behind  the 
wheel  is  held  up  for  self-criticism. 

Plaque  .\ward  to  ".Silent   Witness" 

A  case  study  of  the  use  of  intoxication  tests 
in  traffic  court  is  the  subject  of  the  fourth 
Plaque  winner  in  this  category.  The  Silent 
Witness,  produced  by  Dynamic  Films.  Inc..  for 
the  William  S.  Merrell  Company.  Discussing 
the  medical  and  legal  aspects  of  tests  for  al- 
coholism, the  film  reviews  the  arrest  of  a 
drunken  driver,  the  various  tests  to  determine 
his  state,  and  the  introduction  of  this  evidence, 
especially  the  breath  test,  at  his  trial. 

Named  as  recipient  of  the  Plaque  in  the 
Home  Safety  category  was  the  color  motion 
picture  Safe  At  Home,  produced  for  Merck 
Sharp  &  Dohme  by  Advantage  Enterprises; 
this  inspirational  film  emphasizes  the  many 
ways  children  can  have  accidents  around  the 
home  and  advises  precautionary  actions  for 
parents. 

Shows  Fire  Hazards  in  Our  Schools 

A  dramatic  message  on  the  fire  hazards  in 
many  outmoded  schools  is  presented  in  Our 
Obligation,  the  General  Safety  Plaque  winner 
produced  by  the  Los  Angeles  City  Fire  De- 
partment. Using  an  "amateur""  cast,  it  is  a 
realistic  presentation  of  children  trapped  in  a 
burning  school  showing  how  outmoded  build- 
ing construction  and  absence  of  fire  safety  de- 
vices endangered  their  lives.  It  includes  a 
dramatic  climax  of  fire  fighting,  rescue  and 
evacuation,  and  a  flashback  reveals  the  build- 
ing"s  fire  faults  and  recommends  preventative 
measures. 

In  a  separate  category  of  Television  Spots  and 
Shorts,  a  3-film  series  of  20-second  animated 

(CONTINUED  ON  THE  FOLLOWING  PAGE) 

One  of  a  series  of  safety  posters  used  with 
U.  S.  Steel's  "Hard  Hals"  motion  picture  .  .  . 

The  Hard  Hat... 


is  not  a 
complete 
safety 
program 


Join 

the^'Thinking 
Cap  Club" 


SCHOLASTIC  AWARDS 
TO  BUSINESS  FILMS 

*  The  12th  Annual  National  Film  and 
Filmstrip  Awards  program,  conducted 
by  Scholastic  Magazine,  has  named 
the  following  business-sponsored  motion 
pictures  as  award-winners: 

"California  &  Its  Natural  Resources" 

Sponsored  by  Richfield  Oil  Corp. 

Produced  by  the  F.  K.  Rockett  Co. 


"Citrus,  the  Golden  Fruit" 

Sponsored  by  the  Sunkist  Growers 

Produced  by  Haeseler  Pictures 


•'Education  Is  Everybody"s  Business" 

Sponsored  by  the  Council  for 

Financial  Aid  to  Education 

A  John  Sutherland  Production 


"Rhapsody  of  Steel'" 

Sponsored  by  United  States  Steel 

A  John  Sutherland  Production 


"The  Thread  of  Life" 

Sponsored  by  the  Bell  System 

Produced  by  Warner  Bros. 


"The  Twentieth  Century" 

Sponsored  by  Prudential  Insurance  Co. 

Produced  by  C.B.S.  News 


CANADIAN  AWARDS 


ir  Universe,  a  film  on  space  produced  by 
the  National  Film  Board  of  Canada,  is 
that  country's  "film  of  the  year." 

Other   awards   presented   in   the    13th 
annual  Canadian  Film  Awards  include: 

"Take  Four  Giant  Steps" 
Produced  by  Pageant  Productions 


■'Epidural  Anesthesia  for  Vaginal 

Delivery  in  Obstetrics" 
Produced  by  Chetwynd  Films  Ltd. 


"Waters  of  the  Whiteshell" 
Produced  by  Crawley  Films  Ltd. 


"Grey  Cup  Festival  "60" 
Produced  by  Chetwynd  Films  Ltd. 


"Hors  D'Oeuvres" 

Produced  by  the  Nat'l  Film  Board 


■'Marsh  Harvest" 
Produced  by  WUliam  H.  Carrick 
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Above:   scene  in 
"The  Quota." 


Top:  scene  in  "Our  Obtigiuion." 
Below:  Donald  won  merit  award 

NATIONAL    SAFETY   FII.ISIS: 

(CONTINUED    FROM    PRECEDING    PAGE) 

films  on  traffic  safety  won  a  Plaque:  titled 
Safety  Clips,  the  shorts  were  produced  by  the 
National  Film  Board  of  Canada,  and  show  the 
dangers  of  highway  fatigue,  and  the  impor- 
tance of  alertness  at  crossings  and  of  main- 
taining a  safe  distance  in  driving. 

Awards  of  Merit  for  Occupational  Safety 
An  Award  of  Merit  was  presented  to  each 
of  four  films  in  the  Occupational  Safety  cate- 
gory. Propellani  Plus  Heal  by  Thiokol  Chemi- 
cal Corp.  shows  precautions  required  in  han- 
dling to  prevent  ignition  of  solid  propellants; 
The  Quota,  produced  by  Pilot  Productions  for 
Clark  Equipment  Co..  Construction  Ma- 
chinery Div.,  dramatizes  accidents  that  occur 
to  construction  equipment  operators,  with  con- 
vincing shots  of  accidents  involving  heavy  ma- 
chinery— tractors,  cranes,  bulldozers;  Sajety 
Is  Always  Our  No.  1  Business,  which  won  for 
the  Caterpillar  Tractor  Company,  instructs 
new  employees  in  the  importance  of  safety  in 
company  operations;  Static  Electricity,  pro- 
duced by  Kennedy  Productions.  Inc..  for  the 
American  Gas  Association,  describes  how 
static  electricity  is  generated  and  how  to  con- 
trol it.  an  important  subject  in  industry. 

Runners-up  in  Traffic  and  Transportation, 
each  receiving  an  Award  of  Merit,  were:  Auto. 
U.S.A..  produced  for  the  Perfect  Circle  Corp. 
by  Dynamic  Films.  Inc.,  with  emphasis  on 
planning  to  reduce  traffic  congestion  and  acci- 
dent problems;  Look — Stop  Backing  Acci- 
dents, a  National  Safety  Council  film  by  Gil- 
bert Altschul  Productions,  demonstrates  pro- 
fessional drivers"  backing  problems  and  how 
to  avoid  them;  Safety  Through  Seat  Belts. 
produced  by  Charles  Cahill  and  Associates  for 
the  U.  S.  Public  Health  Service  and  Univer- 
sity of  California,  L.  A.,  documents  collision 
tests  proving  the  value  of  seat  belt  use;  Using 

Below:    a   scene   from   "Railroad  Cross- 
ing," one  of  NFB  "Safety  Clips." 


Your  Traffic  Records  is  an  outline  of  the  use 
of  traffic  records  systems  for  better  enforce- 
ment and  engineering  by  the  Audio-Visual 
Center  and  the  Highway  Tralfic  Safety  Center 
of  Michigan  State  University. 

In  the  General  Safety  category,  two  films 
were  given  the  Award  of  Merit.  An  explana- 
tion of  how  an  investigation  board  operates  in 
an  actual  procedure  is  presented  in  The  Acci- 
dent Investigation  Board,  produced  for  the 
U.  S.  Air  Force  by  Leonard  Anderson  Asso- 
ciates. Entering  the  area  of  water  safety.  Be 
Hater  Wise — Boating  demonstrates  the  safe 
use  of  boats  and  outlines  marine  regulations  in 


a  film  produced  and  sponsored  by  the  I  niil 
States  Air  Force. 

"How  to  Have  .An  .Accident   at    Work"      i 

A  cartoon  favorite,  Donald  Duck,  is  f(- 
tured  in  the  theatrical  motion  picture  gi\  i 
an  Award  of  Merit;  How  to  Have  an  Accid(\ 
at  Work,  dealing  with  occupational-industri 
safety,  was  produced  by  Walt  Disney  Prodi- 
tions. 

Runner-up  for  TV  Spots  and  Shorts  was 
series  of  eleven  50-second  films  on  trat: 
safety,  the  Buckeye  Safety  Parade,  produci 
and  sponsored  by  the  Ohio  Department  \ 
Highway  Safety  and  Ohio  State  University.   > 


American  Airlines  Shows  Its  People  Facts  of  Jet  Age 

Sponsor:  American  Airlines. 

Titles:   Jet  Age — Stage  //,   20  min.,  color, 
produced  by  Audio  Productions.  Inc. 

??  Last  year.  American  continued  to  be  the 
country's  favorite  and  leading  airline.  But 
profits  are  slim  or  non-existent  for  the  entire 
airline  industry.  American  is  buckling  down 
to  compete  more  sharply  then  ever  before. 
Particularly  on  those  routes  where  more  Civil 
Aeronautics  Board  authorized  service  exists 
than  can  be  justified  by  public  need. 

In  this  sharp — to  the  point — film.  Ameri- 
can Airlines  President  C.  R.  Smith  lays  it 
right  on  the  line,  sweeping  no  troubles  under 
the  rug.  AA.  he  says,  had  troubles  with  its 
Electra  airplanes,  had  fierce  competition,  but 
the  company  is  \Q09c  sound,  and  it  has  licked 
90%   of  its  problems. 

Backing  up  Mr.  Smith  with  personal  ap- 
pearances in  the  film  are  G.  Marion  Sadler, 
vice  president-personnel;  and  R.  L.  Fitz- 
patrick.  vice  president-sales  and  services.  They 
point  out  that  the  Electra  has  always  been  an 
airplane  in  which  people  enjoy  flying,  and  the 
beefed-up  Electra  II  is  better  than  ever.  Sub- 
stantial improvements  have  been  made  in  other 


American  Airlines'  Astrojet  in  flight 

AA  aircraft,  as  well,  while  the  companj 
newest  Astrojets  will  fly  more  passenge 
faster,  more  comfortably  and  with  better  pa' 
loads  of  freight. 

The  key  to  American's  future,  however,  w! 
continue  to  be  its  people,  who  are  the  best 
the  industry.  Messrs.  Smith.  Sadler  and  Fit' 
Patrick  conclude. 

Jet  Age — Stage  II  was  an  important  p.irt 
American  Airlines'  internal  sales  and  ser\i 
training  sessions  last  spring.  H 


RCA    Pit>lur(>s    Coinpulor'si    Itolo 

The  role  of  the  computer,  its  functions  and 
use,  will  be  the  subject  of  a  new  color  motion 
picture.  Space  Age  Administration,  currently 
being  filmed  at  the  Air  Reserve  Records  Cen- 

Below :  producer  Reid  H.  Ray  (at  right)  ex- 
plains camera  angle  to  Major  Becker  (left) 
and  Howard  Cress,  cameraman. 


in   "'.SpatM'   A;>'4>   Adniinislralion" 

ter  in  Denver.  Colorado,  The  film  is  beii 
sponsored  by  the  Radio  Corporation  ■ 
America  with  the  cooperation  of  the  Reccn 
Center  and  is  being  produced  by  Reid  H.  R. 
Film  Industries  of  St.  Paul.  Minn. 

An  earlier  film.  Manpower  Bank  of  the  .4 
Force,  described  the  Center's  mission  and  o| 
eration.  It  was  completed  in  April. 

The  latest  subject  is  a  computer  case  stud, 
starring  the  Center's  RCA  501  computer  sy 
tern,  covering  the  history  and  progress  of  tl 
Center's  computer  and  automation  program 
will  be  used  for  Air  Force  Reserve  trainin 
computer  course  training.  Air  Force  publici', 
in  colleges  and  schools  and  in  training  sessioi 
of  the  American  Management  Associatioi 
RCA  will  also  use  the  new  picture  in  systeir 
analysis  and  similar  training. 

Project  officer  for  Air  Reserve  Recortl 
Center  is  Major  Marvin  J.  Becker,  of  tl' 
Directorate  of  Statistics.  Supervising  the  pri 
duction.  which  began  May  15th.  are  product 
Reid  Ray.  first  cameraman  Howard  Cress,  a 
sistant  cameraman  Russell  Croft  and  clei 
trician  Don  J.  Quinn.  \, 
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pILM'S  ROLE  IN 

?PACE  PROBE 


'Simulated    Flights    in    Alpha   Trainer; 
Cameras'  Record  of  Man  and  Capsule 

rHE  Record  of  man's  exploration  of  his 
earth  has  been  covered  by  motion  pic- 
ture cameras  going  far  beneath  its  sur- 
ice  and  at  both  the  poles.  The  archives  are 
•plete  with  filmed  documentation  out  of 
ameras  carried  aloft  by  unmanned  missiles* 
jt  a  truly  important  "first"  was  achieved  by 
le  cameras  on  Freedom  VII,  the  Mercury 
ipsule  which  lofted  Lt.  Commander  Alan  B. 
hepard  on  his  brief  but  historic  arc  into  outer 
)ace. 

Even  though  Commander  Shepard  regis- 
red  surprise  and  delight  with  his  famous 
ords.  "what  a  beautiful  sight."  America's  first 
iian  in  space  found  his  first  view  of  the  world 
ttle  different  than  expected. 

Film  Simulates  World  of  Astronaut 

For  months  before  the  Mercury's  launching, 
hepard  and  other  astronauts  spent  countless 
ours  controlling  a  space  capsule  over  a  simu- 
ited  film  of  the  world  he  was  to  traverse. 
Couched  in  an  Alpha  Trainer,  an  air-bearing 
jevice  similar  to  the  Link  Trainer  for  pilots, 
e  and  his  companions  trained  by  sighting 
1  rough  a  periscope  at  a  12-foot  screen  on 
hich  color  strip  films,  produced  by  the  Art 
hart  Information  Service  in  St.  Louis,  were 
in\  ly  projected. 

And  during  the    1 16-mile-high   flight   itself. 

specially-developed  16mm  motion  picture 
amera.  mounted  on  the  instrument  panel  only 
iur  feet  from  the  astronaut's  face,  recorded 
is  skin  color  change  and  expressions  during 
cceleration  and  re-entry. 

Fast  Film   Developed  for  Space  Program 

This  16mm  film,  which  recorded  Astronaut 
hepard's  reactions  during  the  flight,  was  a 
pecial  Ansco  color  film  and  is  said  to  be  the 
istest  color  film  yet  produced.  Anscochrome 

PC- 132  was  developed  especially  for  the 
pace  program  and  more  than  nine  months' 
esearch  and  testing  preceded  its  use  during 
tie  flight.  Plans  call  for  offering  it  for  the 
benefit  of  all  industry  in  the  near  future. 

Another  16mm  camera  inside  the  dimly- 
'ghted  capsule,  used  black  and  white  film  to 
ecord  the  flickering  lights  and  dials  on  the 
hstrument  panel.  These  cameras,  developed 
'ver   several   months   by   the   D.    B.   Millikin 

|The  original  "Space  Camera"  which  was  the  first  to  taki 
notion  pictures  of  the  earth  from  an  altitude  of  300  milt- 
Ind  the  first  to  he  so  stabilized  on  a  space  flight  as  t" 
[royide  directionally  steady  pictures  is  now  in  the  Smith- 
jOnian  Institution's  Space  Flight  Collection.  Used  on  May 
2.  19.59,  from  Cape  Canaveral,  the  camera  was  developed 
ointly  by  General  Electric's  Missile  and  Space  Vehicle 
llept.  and  the  ACR  Electronics  Corporation.  35  feet  of 
6mm  motion  picture  film  were  processed  to  provide  for 
'he  first  time  a  stabilized  photographic  image  of  the  earth 
Is  it   appears   from   l>eyond   the   atmosphere. 

I  A  particularly  significant  result  of  the  first  flight  was 
[he  proof  it  provided  that  ordinary  photographic  emulsions 
an  he  used  in  unshielded  cameras  at  altitudes  to  300  miles 
jvithout  deterioration  from  radiation,  even  though  the  Van 
illen  belt  extends  down  to  about  200  miles  in  the  latitude 
nvMlved. 
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Simulated   coiulitions   of   flight  for   the  Project  Mercury  were  provided  by  the  Alpha  Trainer. 


Company  of  Arcadia,  Calif.,  used  a  25mm 
Wollensak  Type  C  lens.  The  fixed  lens  open- 
ing of  the  camera  was  f.  1.8  to  compensate 
for  the  dim  light  conditions  and  such  illumi- 
nation as  there  was  came  from  two  neon  lamps 
on  either  side  of  the  pilot. 

Earth-View  from  Manned  Space  Capsule 
A  third  camera,  the  "earth-sky"  recorder, 
took  a  similar  picture  to  that  which  Com- 
mander Shepard  had  expected  from  experience 
in  the  Alpha  Trainer.  This  mechanism,  about 
the  size  of  an  old  box  camera,  resembled  a 
Rube  Goldberg  invention  but — nevertheless — 
successfully   recorded  man's  first  view  of  his 


earth  from  outer  space  from  a  manned  space 
vehicle. 

Anscochrome  F  PC -132  is  essentially  a 
daylight  type  film  ( 6000-degrees  K),  but  may 
be  used  under  tungsten  illumination  in  special 
cases.  Like  other  color  films,  the  speed  of 
F  PC -132  is  considerably  reduced  by  the 
films  required  when  it  is  used  under  artificial 
light.  For  this  reason,  Ansco  recommends  the 
use  of  Super  Anscochrome  Tungsten  type  un- 
der these  conditions. 

The  new  film  (FPC-132)  has  a  wide 
range  of  potential  application  in  industrial  re- 
search for  flame  study  and  instrumentation,  ff 


Couched  in  his  Alpha  Trainer  seat,  each  astronaut  spent  countless  hours  learning  to  control 
the  space  capsule  while  projected  scenes  (right)  showed  him  the  world  he  was  traversing. 


This  is  Pennsylvania:  State  on  tlie 


Tho    llynnmit*   Klorv    4»f   a    Sliileuldf    K«-»tionii<*    nevelopmenl 
■>r»f<riinl    Ik    Fo<-al    Thrnif    in    This    ll^-ll-Spunsort'd    Piflurr 


Sponsor:  Bell  Telephone  Com- 
pany of  Pennsylvania. 

Title:  Pennsylvania:  Keystone  of 
the  \'aiion.  33  min.,  color,  pro- 
duced by  James  Love  Produc- 
tions. Inc. 

Presenting  Pennsylvania,  one  of 
our  older  states,  in  the  light  of  its 
many  advantages,  this  film  reveals 
its  vast  wealth  of  natural  and 
human  resources  and  the  indomi- 
table spirit  of  its  people. 

For  the  general  public,  the  film 
will  be  informative  and  educa- 
tional. For  State  and  local  govern- 
ment organizations,  and  civic 
groups,  it  will  be  helpful  in  at- 
tracting industry  to  build  new 
facilities  and  expand  existing  ones 
in  the  State  by  capitalizing  on  the 
many  advantages  demonstrated  in 
the  film. 

Show  Legislature  in  Action 
History  was  made  during  the 
shooting — for  the  first  time,  mo- 
tion picture  cameras  were  per- 
mitted inside  the  State  Legislature 
during  an  actual  session  to  docu- 
ment the  Senate  and  House  of 
Representatives  at  work. 

Producer  Love  and  the  writer. 
James  Schute.  concentrated  on  the 
dynamic  story  of  Pennsylvania's 
statewide  Economic  Development 
Program  to  give  the  subject  dra- 
matic backbone.  Launched  by  pri- 
vate citizens  and  backed  by  the 
State  government,  it  is  one  of  the 
most  striking  examples  of  coopera- 
tive enterprise  in  America's  indus- 
trial history. 

Towns  Bid  for  Industry 

Rural  areas  and  small  com- 
munities are  at  work  to  promote 
and  build  industrial  tracts;  urban 
areas    have    launched    spectacular 

Governor  David  Lawrence  (left) 
studies  film  role  with  producer 
James  Love  (right)  and  H.  S.  De- 
Long,    of    Penn.    Bell    Co.    (clr.) 


redevelopment  programs  which  in- 
volve clearing  of  vast  areas  of 
industrial  slums,  and  erecting  new 
office  buildings,  hotels  and  apart- 
ment houses,  all  planned  around 
open  plazas,  with  access  to  under- 
ground garages  and  express  high- 
ways. 

A  cast  of  literally  thousands  is 
included  in  the  film's  story,  with 
real-life  actors  playing  their  parts 
as  community  leaders  from  busi- 
ness and  industry,  from  banks  and 
labor  unions,  workingmen  at  their 
benches,  teachers  and  pupils  in 
their  classrooms,  construction 
crews  and  telephone  linemen, 
scientists,  men  of  medicine  and 
government  officials  at  state  and 
local  levels. 

A  Task  With  Imagination 

With  such  lively  and  authentic 
documentation,  the  film  builds  up 
a  stirring  industrial  drama  which 
succeeds  in  evoking  the  qualities 
of  imagination  and  daring  to  make 
Pennsylvania  one  of  the  great  in- 
dustrial states  of  the  Union. 

An  original  score  was  composed 
for  the  film  by  Kenyon  Kopkins. 
who  has  worked  in  numerous 
Hollywood  productions.  Wide- 
spread distribution  is  underway 
through  Bell  Telephone  Company 
of  Pennsylvania  offices.  S' 


Hawaii:  Sugar  State 

Sponsor:  California  and  Hawai- 
ian Sugar  Refining  Corp.,  Ltd. 

Title:  Hawaii — The  Sugar  Slate, 
22  min..  color,  produced  by 
Pat  Dowling  Pictures. 

Starting  with  the  volcanic  erup- 
tions that  formed  the  island  chain 
millions  of  years  ago,  this  film 
shows  how  weather,  erosion  and 
plant  life  all  played  a  part  in  trans- 
forming a  molten  rocky  mass  into 
a  subtropical  paradise. 

It  shows  the  leading  part  sugar 
has  played  in  the  economic 
growth  of  Hawaii  and  how  this 
crop  is  largely  responsible  for  the 
cosmopolitan  nature  of  the  islands 
in  which  people  of  dilTerent  ethnic 
backgrounds  live  in  harmony — 
an  example  for  the  rest  of  the 
world. 

Hawaii — The  Sugar  State  is  be- 
ing distributed  to  school  and  adult 
group  audiences  by  Modern  Talk- 
ing Picture  Service.  3  East  54th 
Street.  New  York.  gf 


Broad  Employee  Development 
Program  Explains  Oil  BusinessJ 

Thru    "Our    4'oinpanv'*    Series    of    Film-DiNeuNNion    >leelings  • 
Pure    Oil    Employees    See    Tlieir    Role    in    Complex    Industry 

*:  Inherently  a  far-flung  and  complex  business,  the  oil  industry  j 
involves  distant  sources  of  raw  material;  must  provide  refining^ 
operations  close  to  its  consumers.  Involved  throughout  these 
processes  are  thousands  of  employees  in  highly-specialized  jobs. 
Relating  each  man  to  the  total  picture  is  the  present  concern  of 
The  Pure  Oil  Company.  For  this  task  Pure  is  using  a  series  ol 
film-discussion  meetings  titled  Our  Company.  The  first  three  pic- 
tures in  the  series  were  produced  by  Wilding,  Inc.  and  deal  with 
exploration,  production  and  refining.  A  fourth  film,  on  transpor- 
tation, was  produced  by  the  Atlas  Film  Corporation. 

by  W.  E.  Bright,  Jr.,  Manafier,  Employee  Development 


THE  Our  Company  series  of 
film-discussion  meetings  ex- 
presses one  aspect  of  The 
Pure  Oil  Company's  desire  to  en- 
able each  of  its  more  than  10.000 
employees  to  understand  and 
achieve  their  full  share  in  the 
Company's  future.  An  integrated 
oil  company  is  a  complex  of  wide- 
ly diverse  business  activities.  Few 
employees  can  hope  to  experience 
directly  more  than  a  small  pro- 
portion of  the  Company's  many 
operations. 

Thus  each  of  the  Our  Company 
films  orients  employees  regarding 
a  major  function  of  the  oil  indus- 
try. Beginning  with  E.xploration 
and  following  with  films  on  Pro- 
duction. Refining  and  Transporta- 
tion the  series  will  also  cover  the 


Marketing,  Research  and  Gener 
Administrative  components  of  tl 
integrated  oil  company. 

See  Relation  of  Jobs 
When  the  series  of  films  is  cor 
plete.  each  employee  will  ha\c  r 
ceived  orientation  in  each  of  tl 
related  operations  to  which  h 
own  work  contributes.  He  will  I 
better  able  to  see  how  importa 

Camera    crew    works    on    a 
scene  for  "Gel  Me  Out." 
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h  work  is  to  the  success  of  the 
t  al  enterprise.  Many  of  the 
cmments  received  regarding  the 
fns  already  shown  to  employees 
sess  these  values  they  find  in  the 
pgram: 

I  I      Build  Sense  of  Belongins 

1.  Employees  say  they  feel  a 
monger  sense  of  belonging  in  the 
(janization  as  a  result  of  the 
fn  meetings. 

2.  They  indicate  the  films  have 
llped  them  to  discover  how  to 
coperate  more  effectively  with 
tiployees  in  other  parts  of  the 
cganization. 

3.  They  say  they  have  gained  a 
ijw  respect  for  the  extent  and 
sundness  of  the  Company's  op- 
ations. 

4.  They  express  appreciation 
(|  this  effort  in  their  behalf  as 
tjidence  of  the  Company's  inter- 
i.  in  its  employees. 

5.  New    employees   for   whom 
films   provide   orientation   re- 

nrk  their  effectiveness  as  a 
uphic  introduction  to  the  nature 


of  work  in  an  integrated  oil  com- 
pany. 

A  large  measure  of  the  films' 
effectiveness  stems  from  the  con- 
ditions under  which  they  are 
shown.  Employees  meet  in  small 
groups  (about  15  persons)  to 
view  the  film.  They  then  engage 
in  a  business  game  built  around 
operating  problems  in  the  organi- 
zational segment  the  film  has 
described. 

Showings  to  New  Employees 

Meetings  average  about  an 
hour  and  three-quarters  in  time 
and  occur  about  once  each  year 
for  employees  who  were  on  hand 
when  the  series  started.  New  em- 
ployees participate  in  the  full  pro- 
gram soon  after  they  are  em- 
ployed, often  seeing  the  films  at 
one-week  intervals. 

The  reactions  of  employees  at 
all  echelons  of  the  organization 
indicate  the  Our  Com/niny  film- 
discussion  meetings  are  one  of  the 
most  effective  of  the  Company's 
personnel    development    activities. 


Brief  Synopses  of  Four  Films  in  tbr  Pure  Oil  Program 

NiT    1 — Exploration  equipment    used    in    maintaining 

tle:  Come  and  Find  Me 


production  are  all  explored. 


It  takes  a  great  number  of  peo- 
|;  working  as  a  team  to  pinpoint 
^probable  area  for  drilling  an  oil 
511.  From  the  oil  field  scout  to 
ie  geophysicist,  it  takes  time  and 
1  rd  work  to  analyze  rock  forma- 
i,)ns  and  surface  characteristics 
i'  determine  whether  a  geographi- 
il  location  might  contain  a  sub- 
rface  reservoir.  And  then  only 
'  drilling  is  it  known  whether 
e  reservoir  holds  oil  and  gas. 
rmed  millions  of  years  ago  from 
iried  animal  and  vegetable  mat- 
r.  '  & 

NIT  2 — Production 
[Itle;  Gel  Me  Out 

1  The  process  of  drilling  is  shown 
this  second  film.  Highly-trained 
igineers.  special  heavy-duty 
[uipment  and  precise  testing  de- 
;Ces  combine  to  get  down  through 
(6  rock  formations,  sample  the 
jaterial  brought  up  and  set  up 
|e  well  for  production.  The  peo- 
je  involved  and  the  methods  and 

Production  of  oil  is  discussed 
in  Pure  Oil's  "Get  Me  Out." 


Unit  3 — Refining 
Title:   Make  Me  Useful 

Once  the  raw  oil  and  gas  are 
extracted  from  the  underground 
reservoirs,  its  next  important  stop 
is  at  the  refinery,  where  science 
and  human  skill  convert  crude  oil 
into  hundreds  of  products  we  use 
every  day  .  .  .  everything  from 
motor  fuels  to  medicine,  asphalt 
to  aircraft  fuels,  propane  to  petro- 
chemicals. All  of  the  complex 
units  that  make  up  a  modern  re- 
finery, all  of  the  various  processes 
through  which  the  crude  oil  is  put 
to  produce  usable  products  are 
explained  and  demonstrated  in 
this  film.  y- 

Unit  4 — Transportation 

Title:  Get  Me  There 

:■  Pipeline  .  .  .  tank  car  .  .  .  trans- 
port truck  .  .  .  river  barge  .  .  . 
ocean  tanker  .  .  .  each  method  of 
oil  transportation  has  advantages 
of  its  own.  under  the  right  condi- 
tions. The  hundreds  of  products 
that  crude  oil  yields  are  sent  to 
numerous  markets  located  at  far 
distant  points:  the  split-second 
timing  in  scheduling  shipments  and 
the  skilled  workers  connected  with 
each  phase  of  the  system  are  all 
introduced  and  their  importance 
shown  in  this  "epic"  film  on  oil 
transportation.  H" 


Butane  s/iheres  nere  tensed  al  Pure  Oil's  Lemont.  III.,  refinery. 


A  "street  scene"  taken  at  the  Smith's  Blufj  Refinery. 
Below:    "Make  Me   Use  fid"  shows  this  catalytic  reforming  unit 
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HONOR  30  FOR  BEST  AMERICAN  TV  COMMERCIALS 

•lury   of    jtdvPrtlsiInK    Kxpcullves    Spicrls   Winners   in   .'10    I'rodui-I    <'al<*|<orl<>N 
aw    KlLl^   Enlrios  C'onip«»lo  f«»r  Awards  at  Aniori4*:iii  TV  4'4»ninii>r4*ial.s  Fc'wlival 


ACai'acitv  Audience  of  700  advertising 
and  film  production  executives  turned 
out  for  the  Awards  luncheon  of  the 
second  American  TV  Commercials  Festival  at 
the  Roosevelt  Hotel  in  New  York  on  May  4th. 
The  annual  awards,  selected  by  a  TV  Com- 
mercials Council  of  80  prominent  advertising 
men,  were  given  in  30  product  categories  from 
an  entry  list  of  1,352  commercials. 

Standards  of  selection  were  made  according 
to  professional  advertising  criteria:  impcwi.  be- 
Uevabiliiy,    uisiefiilness,   copy,   demunsiration, 


iiiiJicnce  invtihemeni  and  skillful  employment 
of  lelevision  techniques. 

The  80-member  TV  Commercial  Council, 
which  judged  the  entries,  was  formed  by  Fes- 
tival Director  Wallace  A.  Ross,  and  was  un- 
der the  chairmanship  of  John  P.  Cunningham, 
Board  Chairman  of  Cunnincham  &  Walsh, 
Inc. 

In  addition  to  the  30  product  category 
plaque  awards  for  winners,  certificates  were 
given  to  runners-up  in  each  category,  seven 
citations  were  made  for  "Advertising  Achieve- 


Best-Cake  Mixes:  Duncan  Mines  Cake  Mix 
(Procter  &  Gamble)  film.  Agency:  Gardner 
Advertising.  Producer:   Wilding,  Inc. 


Bcst-I  .iiindry  Soaps  &  Detergents:  Ivory 
Hakes  (F  &  G)  film.  Agency:  Grey  Advertis- 
ing. Producer:  MPO  Videotronics,  N.  Y. 


Best-Canadian  Market:  a  I'uss  A  Boots  Cat 
Food  (Quaker  Oats)  spot.  Agency:  Spitzer, 
Mills  &  Bates.  Producer:  Elektra,  N.   Y. 


Best-Automobiles:  Chevrolet  Corvair  film. 
Agency:  Campbell-Ewald  Company.  Produc- 
er:  American  Films  (Alexander  Film  Co.). 


Best-Cosmetics  &  Toiletries:  BAN  spot.  (Bris- 
tol-Myers &  Co.)  Agency:  Ogilvy,  Benson  & 
Mather.  Producer:    WCD  Productions. 
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Best-Beers  &  Wines:  J  ax  Beer  (Jackson  Brew- 
ing Co.).  Agency:  Doherty,  Clifford.  Steers  & 
Shenfield.  Producer:  Pelican  Films. 


ment  in  Specific  Areas,"  and  14  citations  wc 
given  for  "Craftsmanship."  Among  the  latt , 
two  were  sponsored — the  award  for  "B^; 
Cinematography"  by  the  Eastman  Kod. 
Company  .  .  .  and  the  award  for  "Best  Vide- 
tape  Production"  by  the  Minnesota  Mini; 
and  Manufacturing  Company. 

All  awards  presented  bear  individual  en 
five  credits.  In  1960,  over  2,000  duplicates 
the  award  certificate  were  requested  by  in 

viduals  who  were  credited. 

I 
OriKinalily  Prevails  Over  "Technique" 

Measured  qualitatively,   the    1961    coiiinii 
cials  seemed  somewhat  better  than  196()\  i 
tries.   More  true  originality  was  in  eviden.. 
and  less  reliance  was  made  on  "fancy"  prodi 
tion  technique  for  its  own  sake. 

Statistically,  the  1,352  entries  were  maf 
by  97  advertising  agencies,  51  productij 
companies,  11  television  stations  and  three  ;> 
vertisers.  Awards,  including  special  citatici 
and  runners-up,  were  made  to  a  total  of  I 
agencies,  46  producers  and  six  stations.  Mil 
frequent  agency  mentions  were  garnered 
Batten,  Barton,  Durstine  &  Osborn  with  ; 
(three  firsts);  Doyle,  Dane  &  Bernbach,  ) 
(no  firsts);  Benton  &  Bowies,  nine  (six  first': 
Young  &  Rubicam,  eight  (four  firsts);  and 
Walter  Thompson,  six  (all  firsts). 

MFD,  TV  Graphics,  Elektra  Win  First.- 

In  mentions  among  producers,  MPO  Videf: 
tronics  had  eight  (four  firsts);  Televisi 
Graphics,  seven  (four  firsts);  Elektra  Studi<| 
six  (three  firsts);  Elliot,  Unger  &  Elliot,  i 
(no  firsts);  and  VPI  Productions,  five  (o 
first). 

There  is  no  Best  of  Show  Award. 

A    special    citation    for    "perspective"    \s 
made   by   Festival   Director   Ross   to   a   shct 
film  called   The  Cliche  Family  in   Televisio- 
land. 

"This  bit  of  inspired  foolery,  produced  I' 
advertising  trade  digestion  rather  than  pub 
airing,  was  screened  for  the  assemblage  of  fi 
tival  judges  at  their  orientation  meeting 
much  as  any  one  other  single  force,  it  inll 
enced  judgments  against  the  trite  and  the  co 
ventional   .   .   .   inspired  members  of  the  T 
Commercials  Council  to  search  out  the  pac- 
setting  concepts  .  .  .  reduced  cliche  to  absur(- 
ty   and   substituted   for   it   freshness   and  ci- 
ativity  as  judging  criteria." 

Credits  on  The  Cliche  Family  go  to  Gord'i 
Webber  (Benton  &  Bowles)  for  idea  a:l 
script,  Marvin  Rothenberg  ( MPO  Vide- 
tronics)  for  production.  Roy  Eaton  (Bentn 
&  Bowles)  for  music  and  effects,  and  Rog' 
Price  for  narration.  Roger  Price  and  Li| 
Prenlis  played  the  parts  of  Mr.  and  M: 
Cliche. 

The  winning  commercials  are  going  on  to, 
again  this  year.  On  May  11,  Wallace  Re, 
showed  the  films  and  was  featured  speaker  ; 
Canada's  First  Commercials  Festival,  spo; 
sored  by  the  Advertising  and  Sales  Club  • 
Toronto  in  conjunction  with  the  American  li 
Commercials  Festival.  i 

Other  dates  completed  recently  were  M^ 
9th    to    the    National    Association    of   Broa 
casters,    in    Washington.    Also   in   Washingt(^ 
on  May  3()th  to  the  Advertising  Federation 
America. 
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pp^HE  World's  motion  picture 
I  theaters,  some  154,852  of 
;  them  equipped  to  show 
rmm  films  in  130  countries  and 
r-ritories  around  the  globe,  pro- 
\1e  an  immense,  organized  au- 
(;nce  for  informational,  spon- 
s'red  short  subjects.  These  thea- 
t's  also  comprise  more  than  50 
jrcent  of  the  entertainment  film 
iJustry's  revenue  from  foreign 
rirkets. 

These  154.852  theaters  have  a 
sating  capacity  of  73.826.439. 
';iey  have  increased  in  number 
torn  January'  1.  1955  to  January 
1960  by  34.870  or  about  29 
frcent.  Seating  capacity  around 
te  world  has  iacreased   13.963.- 

.Note  Theaters  Open  .\broad 
I  According  to  Scientific.  Motion 
Icture  and  Photographic  Prod- 
cts  Sections  of  the  U.  S.  Depart- 
jent  of  Commerce,  the  agency 
^sponsible  for  the  compilation 
statistics  presented  in  these 
iges.  the  increase  in  theater  fa- 
lities  is  notable  in  several  re- 
|ons — Europe,  especially  West 
lermany.  Italy  and  Spain;  the  Far 
|ast  and  Middle  East,  with  Ja- 
jin  and  India  noteworthy;  and 
[frica. 

I  In  Canada  and  the  United 
lates.  a  sharp  drop  occurred  in 
le  number  of  auditorium-type 
leaters  but  the  number  of  drive- 
,  theaters  increased.  Figures  for 
le  U.  S.  show  12.291  auditorium 
jieaters  in  operation  in  I960  with 
ptal  seating  capacity  of  8.000.- 
pO.  Drive-ins  account  for  an- 
ther 4,700  facilities  and  add 
gating  capacity  of  3,300,000  per- 
ms. 

C'.inada  has  1,495  auditorium- 
;/pe  theaters  and  232  drive-ins 
/ith  a  combined  total  seating  ca- 
acity  of  972.000. 

.state   Department   Clearance 

Subjects  going  abroad  for  any 
'ind  of  showing  must  be  cleared 
'y  the  Department  of  State  but 
^ly  informational  films  which 
teat  fairly  and  honestly  the  image 
If  the  U.  S.  will  have  little  diffi- 
luhy  in  getting  clearance. 

Arrangements  for  overseas 
lookings  may  take  one  of  two 
loads:  the  most  desirable  appears 
b  be  the  facilities  of  motion  pic- 
iure  companies  with  extensive 
'oreign  exchange  facilities  and  ex- 
lerience.  There  are  notable  cases 
vhere  an  outstanding  sponsored 
hort  subject  has  been  sold  out- 
ight  for  foreign  rentals.  But  ex- 
perienced hands,  like  the  Alex- 
iinder  Film  Company  which  has 
■xtensive  connections  in  Latin 
\merica.    can    place    commercial 


World's  Theaters 
and  Their  Audience 

Informative,   Entertaining    Sponsored    Pictures 
Can  Reach  Millions  in  the  U.  S.  and  Overseas 


SURVKY    T.\BLES    FROM    THE    U.    S.    DEPARTMENT    OF    COMMERCE        ■  A.S- 


T.\BLE  1— MOTION  PICTURE  THE.\TERS:  NUMBER,  SE.\TING  C.\P.4CITY,  AND  U.  S.  PERCENT .\GE 
OF  SCREEN  TIME,  BY  REGIONS  AND  COUNTRIES   (WORLDWIDE)   FOR  1955  and  1960 


January 

1,    1955 

January  1,    1960 

Region  and   country 

Number 

of 

theaters 

Seating 
capacity 

Number 

of 

theaters 

Seating 
capacity 

u.  s. 

percentage 

of    screen 
time 

74,539 

31,727,453 

103,990 

42,863,551 

50 

1,100 

1,580 

510 

'2,268 

458 

547 

5,635 

5,110 

1,400 

4 

'450 

'2,739 

327 

9,543 

41 

69 

513 

508 

'2,943 

398 

350 

5,000 

2,494 

530 

33 

237 

=24 , 200 

4,522 

1,030 

6,611 

290 , 000 

811,177 

190,000 

700,000 

146,337 

153,054 

2,689,345 

2,100,000 

500,000 

2,944 

270,000 

516 , 000 

200,000 

4,248,000 

23,700 

42,100 

240,000 

140 , 000 

890 , 000 

252,000 

108,000 

2,778,058 

620,000 

187,992 

12,633 

141 ,  200 

9  ,  000 ,  000 

4,167,600 

307,313 

4,174,376 

1,244 

1,650 

641 

'3,518 

489 

618 

5,778 

6,884 

1,550 

3 

»645 

'4,152 

270 

^10,508 

50 

46 

559 

668 

'3,510 

401 

414 

6,080 

2,403 

610 

(•) 

850 

^45,600 

3,457 

1,392 

6,973 

350 , 000 
830,000 
225,000 

1,100,000 
160,287 
173,000 

2,785,655 

2,843,963 

550,000 

2,183 

417,000 

830,000 

185,000 

M,  700, 000 

25,000 

36,249 

263,100 

168,390 

1,100,000 
250,190 
125,000 

3,663,000 
600,000 
223,000 
(*) 

320,000 
17 , 000 , 000 

3,450,000 
487,534 

4,518,187 

45 

55 

n.a. 

n.a. 

4S 

30 

35 

Germany,    Federal  Republic   of 

Germany ,    Soviet    Zone   of 

30 

n.a. 

SO 

Greece 

SO 

n.a. 

70 

SO 

Luxembourg 

Ualta 

55 
70 

45 

Norway 

50 
n.a. 

55 

45 

50 

35 

Turkey 

U.S.S.R 

70 
n.a. 

60 

30 

65 

2,308 

82 

1,998 

39 

399 

560 

150 

3 

24 

334 

7 

211 

496 

2,829 

1,300,000 

44,774 

1,383,454 

31,000 

313,687 

250 , 000 

65,000 

1,150 

17,000 

300,000 

5,055 

117,500 

345,756 

1 ,  864  ,  509 

2,228 

124 

2,064 

41 

336 

654 

135 

2 

55 

363 

18 

223 

730 

2,927 

1,034,622 

36,210 

1,520,642 

32,500 

400,000 

489,223 

90,000 

900 

15,000 

323,000 

8,000 

148,090 

420,000 

2,025,723 

50 

65 

70 

75 

60 

55 

50 

60 

70 

50 

90 

65 

55 

Mexico  and   Central  America,    total... 

65 

2,459 
5 
106 
37 
54 
42 
69 
57 

779 

1,591,140 
2,250 
50,300 
42,921 
47,000 
28,000 
52,273 
50,625 

519,969 

2,459 
6 
136 
55 
64 
60 
85 
62 

857 

1,615,000 
3,000 
73,643 
54,020 
130,000 
41,983 
56 ,  077 
52,000 

592,226 

40 

95 

60 

70 

70 

70 

60 

60 

Caribbean  Area ,   total 

80 

.       6 
10 

3,211 
7,670 

6 
8 

3,211 
7,000 

85 

Barbados 

90 

See  footnotes  at  end  of  table. 
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WORLDWIDE  SURVEY  OF  MOTION  PICTURE  THEATERS: 


shorts  as  well  as  traditional  screen 
advertising  in  a  multitude  of  cities 
and  countries  in  that  export  mar- 
ket. 

Screen  advertising,  brief  30-  to 
90-second  colorful  commercials 
of  a  direct  product  advertising  na- 
ture, is  a  very  important  medium 
abroad.  With  television  commer- 
cials a  comparative  late-comer  in 
Europe  and  other  parts  of  the 
world,   producers  and   advertisers 


have  combined  to  use  their  finest 
creative  talents  and  techniques 
with  notable  effect.  The  Annual 
Screen  Advertising  Festival  in 
Europe  is  a  showplace  for  Eu- 
rope's best  in  this  field.  The  8th 
International  Festival  will  be  held 
in  Cannes.  France  on  June  12-16. 
Both  the  International  Screen 
Advertising  Services  (see  11th 
Annual  Production  Review  of 
Bi'siNESs  Screen,  page  30)   and 


the  International  Screen  Publicity 
Association  are  representative  of 
worldwide  interest  in  this  widely- 
popular  and  well-accepted  phase 
of  the  film  medium. 

Japan   Leads  Growth   Figures 

Most  impressive  gain  of  any 
country  in  the  world  in  35mm 
theater  facilities  was  registered  in 
the  5-year  survey  period  by  Ja- 
pan. On  January   1.    1^60.  Japan 


fTABLE  1— MOTION  PICTURE  THEATERS:  NUMBER,  SEATING  CAPACITY 
!>'               OF  SCREEN  TIME,  BY  REGIONS  AND  COUNTRIES   (WORLDWIDE) 

,  AND  U.  S.  PERCENTAGE 

FOR   19.i.i  and   1960 

1; 

]                       Region  and  country 

i; 

January 

1,    1955 

January  1,    1960 

Nuiiber 

of 

theaters 

Seating 
capacity 

Nuaber 

of 

theaters 

Seating 
capacity 

U.    S. 

percentage 

of   screen 

tlae 

Caribbean  Area — Con. 

Berauda 

13 
537 
68 
18 
18 
37 

6 
16 
46 

4 

9,735 

5,254 

370,833 

32,000 

7,150 

7.100 
30,506 

2,600 
11,845 
39,000 

2,800 

5,540,835 

13 
644 
84 
35 
21 
55 

6 
14 
63 

8 

15,697 

3,254 

403,731 

36,000 

15,000 

9,000 
46,130 

2,600 

9,300 
50,000 

5,000 

7,918,969 

90 

Cuba 

50 

85 

60 

Haiti 

SO 

ja^lca 

90 

90 

Notherlands  Antilles 

80 

Trinidad  and  Tobago 

85 
90 

^1-  Enflt      totpl 

45 

7 
144 
(•) 

140 

54 

'3,200 

81 

714 

3,734 

75 

(•) 

6 
(•) 

300 
550 
""236 
294 
200 
(•) 

459 

4,120 
80,000 
(•) 

94,650 

55,750 

2,000,000 

40,000 

350,000 

1,900,000 

68,150 

{•) 

4,800 
(•) 

150,000 
330,000 
'°177,000 
170,000 
116,365 
(•) 

277,640 

20 

362 

28 

206 

67 

'4,355 

(•) 

750 

7,401 

224 

16 

10 

249 

400 

650 

78 

551 

169 

'161 

694 

9,000 

125,000 

16,850 

140,000 

68,000 

2,400.000 

(•) 

560,000 

3,122,702 

139,000 

4,800 

7,500 

152,301 

175,000 

370,000 

51,316 

410,000 

117,500 

50,000 

451,000 

45 

40 

30 

55 

40 

India 

30 

60 

30 

30 

20 

35 

70 

30 

70 

Singapore 

70 
SO 

50 

VI  et   Ham 

30 

Middle  Bast     total 

55 

Aden 

7 

D.a. 

62 

105 

140 

15 

80 

SO 

2,351 

5,000 

n.a. 

33,850 

80,090 

89,000 

9,000 
35,000 
25,700 

1,467,968 

7 
56 

80 

"137 

210 

30 

118 

56 

2,311 

5,000 
33,000 
35,000 
90,000 
160,000 
15,000 
80,000 
33,000 

1,463,710 

35 

Cyprus 

Iran 

60 
80 

65 

Israel 

40 

4S 

75 

Syria   (United  Arab  Republic) 

60 

60 

Australia 

1,730 

15 

6 

3 

589 

8 

n.a. 

1,683 

1,188,941 
5,314 
3.000 
1,100 
266,213 
3,400 
n.a. 

1.080,563 

1,761 

21 

8 

3 

484 

8 

'•26 

2,168 

1,206,510 
6,300 
4,000 
1,000 
235,000 
3,400 
7,500 

1,459,760 

65 

65 

New  Caledonia 

50 

SO 

I«e»  Zealand 

65 

Society   Islands 

SO 

SO 

60 

288 

19 

"59 

144,000 
12,432 
21,109 

353 

"49 

78 

J 

175.000 
17 ,  250 
30,000 

50 

45 

British  Sast  Africa 

60 

See   footnotes  at   end  of    table. 

had  7.401    houses,  almost  dout 
its    1955    total   of   3.734.    Seali 
capacity   rose   from    1.900.000 
3.122.702. 

South    America,    with    its    ii 
portant    trade    areas    for    U  . 
goods,    led    the    Latin    Americ 
with    6.973    theaters    in    1960 
compared    with    6.61  I    in    195 
Seating  capacity  rose  8  percent 
a  totafof  4.518,187. 

Overall  screen  time  for  U.  '. 
produced  motion  pictures  was  a 
proximately  60  percent  of  the  t 
tal,  an  8  percent  decline  frc 
1955.  The  growth  of  television 
Europe  and  Japan  as  well  a--  pr 
restrictions  also  contributed  ni 
terially  to  this  decline. 

Improve    .\ccuracy   of   Data 

The  Department  of  Commer 
survey*  noted  that  "some  of  tl 
increases  in  the  1960  statisti' 
are  attributable  to  increased  a 
curacy  of  data  and  survey  cove 
age.  Data  for  Eastern  Europe; 
countries  were  difficult  to  obta 
and  were  usually  based  on  ofRci 
Government  publications  of  tli 
countries  concerned.  These  puii 
lications  frequently  show  total  e 
hibition  outlets  and  probably  i: 
elude  theaters  showing  16ni 
films." 

On  January  1,  1960.  Afric 
had  an  estimated  2.168  motic 
picture  theaters  with  a  seatif 
capacity  of  1.459.760,  compare 
to  1.683  theaters  with  seating  'f 
1.080.563  in  1955.  The  Unid 
of  South  Africa.  Algeria.  Niger 
and  Ghana  reported  sizable  i;aii 
in  theater  facilities.  Screen  tin 
for  all  U.  S.  films  was  60  peacr 
Mobile  Vans  Reach  .\frican^ 

Here  again,  the  showint:  ■ 
sponsored  advertising  films  .ir 
public  interest  short  subjects  Is 
familiar  practice  throughout  the' 
lands.  A  sizable  operation  ft 
this  purpose  makes  its  headqua 
ters  in  the  Sudan  (Sudan  Pul 
licity  Co..  Ltd.)  and  Factu 
Films  Limited  in  Kenya  scr\i 
both  formal  theaters  and  operalt 
mobile  cinema  vans  in  that  re^ic 
(see  11th  .Annual  Production  Ri 
view.  BisiNESs  Screen,  paj 
1 65  for  reference ) . 

In  Spain.  Estudios  Moro  ^ 
Madrid  is  a  prominent  supplu 
to  theater  screens  of  that  counti 
and  neighboring  lands:  Englanc 
France  and  West  Germanv  ha\ 


•Prepared  by  Earl  H.  Young,  .Sciei 
tific.  Motion  Picture  and  Phntc 
{graphic  Products  Division,  U.  i' 
Department  of  Coiiinierce;  based  o 
information  submitted  by  U.  i 
Foreign  Service  posts  and  other  mi 
terial  on  file  in  the  Department  < 
Commerce  and  the  United  State 
liifomiation  Agency. 
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TABLE  1— MOTION  PICTURE  THEATERS:  NUMBER.  SEATING  CAPACITY,  AND  U.  S.  PERCENTAGE 
OF  SCREEN  TIME,  BY  REGIONS  AND  COUNTRIES   (WORLDWIDE)    FOR  1955   and   1960 


liny   specializing   producers   and 
litributors  as  has  Italy. 
What  about  subject  matter? 
An    important    clue     may    be 
lund  in  the  selections  of  the  U.  S. 
Iformation  Agency  for  overseas 
In  showings.  But  the  same  gen- 
al  rule  of  good  taste,  extremely 
■ift-sell"   (for  longer  short  sub- 
is  I  and  excellent  screen  quality 
i.c   equally   with   genuine   public 
iierest  for  the  intended  audience. 
The  medium  is  a  powerful  one. 
le  success  of  straight-sell  adver- 
ting   film    playlets    in    overseas 
lids    is    largely    based    on    their 
l:h   quality,   unusually  good  use 
(    cinematic    techniques    and    a 
•  ong  flavor  of  entertainment  in 
■th  visual  and  sound.  The  popu- 
■it\     of    sample    reels    of    such 
catrical  ad  shorts  among  U.  S. 
cncies  (winners  of  the  Advertis- 
:^   1  ilm   Festivals)    indicates  the 
nd  of  quality  involved. 

Quality  Is  an  Essential 
It  is  appropriate  to  stress  these 
■  lalities   as  essential  to  the   suc- 
ss  of  short  subjects  offered  U.  S. 
id     Canadian     theatrical     audi- 
iccs.    Such   outstanding   produc- 
pns  as  U.  S.  Steel's  Rhapsody  of 
\eel    and    Mackinac    Bridge: 
Inited    Fruit's    Chiquila    Banana 
lid    others    have    been    well    re- 
ived by  theater  managers. 
Active   in  this  specialized  field 
distribution    have    been    such 
laders   as   The   Jam   Handy   Or- 
pization.      Inc.      and      Modern 
lalking     Picture     Service,      Inc. 
jheir  booking  experts   point   out 
lat  subject  matter  must  be  time- 
,  interesting,   and  useful  to  the 
ptential  audience.   Despite  some 
fcent    adventures    in    "pay    for 
lay"  the  largest  number  of  these 
lorts  are  booked  theatrically  on 
leir  merit.  Cost  involved  narrows 
own  to  distributor  charges. 
Help  Show   America   Abroad 
35  mm     is     the     medium     em- 
loyed;    color    is    a    major    asset 
lough  a  hard-hitting  safety  sub- 
let  has   played  well   in   black  & 
hite.  The  shortage  of  rental-free 
ihorts     on     such     widely-popular 
lemes     as     world     travel,     etc., 
lakes  anything  good  of  that  type 
xtremely  desirable  to  theaters. 
j  There's  a  cue  in  this  for  Ameri- 
|a  as  the  nation  looks  to  attract- 
ing a  larger  share  of  world  travel 
award  our  own  shores,  helping  to 
everse     unfavorable     trade     bal- 
nces.  The  picture  on  the  theater 
'creen  is  big,  it  can  be  beautiful 
i.nd  most  often  it  is  projected  with 
jrofessional   skill. 

It's  a  far  more  important  and 
[iccessible  medium  than  overseas 
elevision  at  present.  ^ 
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Region  and  country 


Africa — Con. 


Caneroun 

Congo,  Republic  of  the 

Egypt  (United  Arab  Republic)... 

Entente,  Council  of  the 

Ethiopia 

French  West  Africa 

Ghana 

Guinea,  Republic  of 

Liberia 

Ldbya 

Malagasy  Republic 

Mall  Federation 

Morocco 

Mozambique 

Nigeria 

Reunion 

Rhodesia  and  Nyasaland,  Federa- 
tion of 

Sierra  Leone 

Somalia 

Sudan 

Togo ,  Republic  of 

Tunisia 

Union  of  South  Africa 


January  1,  1955 


Number 

of 

theaters 


Atlantic  Islands,  total. 


Azores 

Canary  Islands 

Cape  Verde  Islands. 

Iceland 

Madeira  Islands.... 


5 

28 

355 

n.a, 

22 

75 

35 

n.a. 

n.a. 

n.a, 

22 

n.a. 

168 

20 

40 

9 


1 

6 

n.a. 

n.a, 

56 

475 

181 


Seating 
capacity 


January  1,    1980 


Number 

of 

theaters 


Seating 
capacity 


22 

105 

3 

48 

3 


1,000 

5,500 

343,049 

n,a. 

20,550 

37,500 

38,795 

n.a. 

n.a. 

n.a. 

10,000 

n.a. 

112,328 

10,500 

18.500 

3,700 


450 

6,150 

n.a. 

n.a. 

30,000 

265,000 

79,373 


('•) 


13,279 
49,344 

1,000 
12,000 

3,750 


11 
31 
358 
30 
20 

59 

11 
2 
31 
19 
61 
187 
19 
67 
10 

100 

1 

16 

40 

1 

64 

550 

216 


U.    S. 

percentage 

of   screen 

time 


20 

143 

5 

45 

3 


2,500 

9,500 

345,000 

32,192 

15,700 
(") 

51,633 
8,900 
1,400 

19,310 
9,000 

51 , 552 
115,724 

12,494 

65,392 
4,000 

45,000 
450 

15,000 

60,000 
600 

32,163 
340,000 

97,173 


45 

70 
30 
70 
70 


10,000 
68,923 

1,500 
13,000 

3,750 


95 
70 
80 
50 
SO 
70 
50 
60 
45 
SO 

85 
60 
30 
70 
70 
50 
90 


SO 
40 
55 
80 
55 


n.a. — Not  available. 

*  Probably  includes  16-mm.  theaters. 

'Includes  2D0  open-air  theaters  in  1955,  277  in  1960;  open  only  June-September. 

'Includes  Trieste. 

♦included  in  Italy. 

'Source:   Published  Soviet  Government  reports.   Reported  in  1959,  77,900  theaters  (32,300 
1955,  48,300  theaters  (24 ,100  mobile) .   Probably  Includes  16-mm.  theaters. 

'included  in  Indochina. 

'includes  800  touring  theaters  In  1955,  1,273  In  1960. 

"Cambodia,  Laos,  and  Viet  Nam. 

'Included  In  Singapore. 
'"Includes  Malaya. 

"Includes  66  open-air,  summer  theaters. 

"Includes  Western  Samao,  Cook  Islands,  Tonga,  Tahiti,  New  Guinea  and  Papua. 
"Includes  about  30  theaters  operated  on  semlcommercial  basis  by  mining  companies  and  club: 
"Includes  Kenya,  Tanganyika,  Uganda,  Zanzibar,  and  Pemba. 
"Shown  as  Council  of  the  Entente  and  Mall  Federation. 


mobile) ;  In 
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TABLE  2— MOTION  PICTURE  THE.\TERS:  NUMBER,  SEATING  CAPACITY,  AND  U.  S,  PERCENTAGE 
OF  SCREEN  TIME,  BY  PRINCIPAL  WORLD    REGIONS   (SUMMARY)    FOR  1955  and  1960 


Region 


Europe 

South  America 

Mexico  and  Central  America. 

Caribbean  area 

Far  East 

Middle  East 

South  Pacific 

Africa 

Atlantic   Islands 

Canada 

Drlve-ln  theaters 

United  States 

Drlve-ln  theaters 

Puerto  Rico 

Alaska 

Hawaii ' 

Guam ' 

Virgin  Islands 


January  1 ,  1955 


Number 

of 

theaters 


Totals. 


74,539 

6,611 

2,829 

779 

9,735 

459 

2,351 

1,683 

181 

1,963 

229 

14,301 

4,050 

142 

28 

102 

n.a. 

n.a. 


Seating 
capacity 


31,727,453 

4 , 174 , 376 

1,864,509 

519,969 

5,540,835 

277,640 

1,467,968 

1,080,563 

79,373 

1 , 020 , 000 

•160,000 

9,000,000 

•2,800,000 

75,000 

14,000 

61,200 

n,a. 


January   1,    1960 


Number 

of 

theaters 


119,982      59,862,886 


103,990 

6,973 

2,927 

857 

15,697 

694 

2,311 

2,168 

216 

1,495 

232 

12,291 

4,700 

185 

29 

77 

5 

5 


Seating 
capacity 


154,852 


42,863, 

4,518, 

2,025, 

592 

7,918 

451 

1,463 

1,459 

97 

810 

162 

8,000 

3,300 

98 

14 

47 

2 

2 


551 
187 
723 
226 
969 
000 
710 
760 
173 
,000 
,000 
000 
,000 
,000 
,500 
,000 
,300 
,250 


U.    S. 

percentage 

of   screen 

time 


50 
65 
65 
80 
45 
55 
60 
60 
60 
75 


Percent   change, 
1955-60 


73,826,349 


90 
90 
90 
90 
90 


+39 

+5 

+3 

+10 

+61 

+51 

-2 

+29 

+19 

-24 

+1 

-14 

+16 

+30 

+3 

-25 


Seating 


+35 

+8 

+9 
+14 
+43 
+«3 

-0.3 
+35 
+23 
-21 

+1 
-11 
+18 
+31 

+3 
-23 


n.a. — Not  Available. 


A   FOUR -PART   MOTION   PICTURE   PROGRAM  FOR  PERSONNEL  MANAGEMENT 

Filmed  Case  Studies  to  Aid  Job  Evaluation 

''How's  l<  Cioin)!?"  Provides  l(»lh  I'rinfiploN  and  Tot-hniqiicN  for  Iho  InKTvit-wpr 


FEW  Areas  of  Management  have  re- 
ceived more  attention  than  evaluation 
of  job  performance.  Methods  for  ap- 
praising employee  strengths  and  weaknesses 
are  devised  and  revised.  Techniques  for  com- 
municating the  appraisal  are  discussed  and  de- 
bated. Yet  the  "moment  of  truth"  when  man 
and  manager  come  face-to-face  across  the  desk 
continues  to  pose  serious  problems  for  both 
interviewer  and  interviewee  .  .  .  and  in  both 
individual  and  organizational  terms  .  .  .  con- 
crete results  are  often  disappointing. 

Four  recently  tilmed  "case  studies"  take  a 
/ipif  approach  to  some  of  the  factors  basic  to 
such  interviews  irrespective  of  the  differing 
formal  ground  rules  under  which  they  may  be 
conducted.  Collectively  titled  Hem's  It  Go- 
ing?, these  episodes  (produced  and  made 
available  for  print  purchase  by  Henry  Strauss 
&  Co. )  start  from  the  premise  that  if  the  ap- 
praisal interview  is  going  to  be  truly  meaning- 
ful and  productive  it  must  often  touch  on 
"sensitive"  areas. 

Interview.s   Have  "Conflict"  and  "Asr^^ment" 

The  interview  contains  seeds  of  misunder- 
standing as  well  as  understanding;  conflict  as 
well    as    agreement:    frustration    as    well    as 


Without  adequate  preparation,  acliieveinent  of 
understanding  is  nearly  impossible.  The  inter- 
viewee's face  reflects  his  confusion  in  this 
scene  front  "More  Than  Paperwork." 


The  interviewee' 
bious  that  there 
from  Case  HI:  ' 


42 


s  reaction  makes  ii  seem  du- 
witl  be  action  in  this  episode 
'Means  to  an  End." 


progress.  Incorporating  a  study  guide  for  each 
case.  How's  It  Going'.'  films  are  designed  to 
permit  study  of  interview  principles,  trainmg 
in  interview  techniques.  They  help  make  pos- 
sible attainment  of  benefits  without  side  ef- 
fects. 

Each  discussion  session  in  the  program  is  a 
self-contained  training  unit  appro.ximately  one 
hour  long — with  films  and  course  outlines  de- 
voted to  exploring  a  principal  goal  of  the  in- 
terview and  specific  methods  for  attaining  that 
goal.  Here  are  the  basic  subjects: 

The  Subject  Matter  of  Case  One 

This  first  case.  More  Than  Paperwork, 
brings  out.  as  an  important  goal,  the  creation 
of  mutual  understanding  about  the  purpose  of 
the  interview — the  functions  of  the  job  on 
which  the  employee  is  being  rated — standards 
of  performance  expected — and  how  well  he  is 
meeting  those  standards. 

Since  man  and  manager  frequently  expect 
different  things  from  the  interview  and  come 
to  it  with  different  emotional  outlooks,  the  film 
and  discussion  material  stress  techniques  of 
adequate  advance  preparation  and  of  an  open- 
ing that  will  set  up  a  favorable  "climate"  for 
the  interview. 

Case  II:  The  Give  and  Take  focuses  on  the 


Is  he  really  agreeing  or  merely  going  along 
for  the  sake  of  appearances?  An  older,  more 
experienced  interviewee  presents  a  communi- 
cations problem  in  Case  II:  "Give  and  Take." 


second   interviewing  goal:    getting  agrecinc . 
This  is  a  genuine  meeting  of  minds  which  cj 
only  occur  when  the  interviewee  is  convinti 
that  the  interviewer  is  objective  about  him  ;i| 
his  performance,  fair  in  comparing  him  v.  i 
others,  competent  to  make  the  evaluation.  1  ■ 
interviewer's     use     of     reasonable     evaluatu 
standards    and    recommendations   that    are 
line  with  the  employee's  own  self-interest  ; 
other    factors.    This    is    a    place    for   ;u(/-h 
communication. 

Concealed  Resentment  Can  Block  Action 
Case  III:    In  Means  to  An  End.  the  siu 
dramatizes  the  fact  that  an  apparently  smooi 
running  interview  can  develop  under-the-si 
face  resentments  that  block  action  instead 
stimulating  it.  Need  is  shown  for  planning  i 
discussion  so  as  to  arrive  at  specific  goals  ;i 
specific    methods    for    reaching    them.    Tht 
goals   are   defined   from   both   the   inter\ictt- 
and  the  interviewee's  points  of  view.  Flevihi 
ty  is  an  important  asset  when  the  initial  p\ 
hits  a  snag. 

And   in  Case   IV:    The   Way  Ahead  poit 
out  that  what  can  be  learned  from  the  inti- 
view    may    stimulate    both    parties    to    mo,- 
ahead  on  their  own.  It  is  shown  that  the  intt,- 
view  can  contribute  to  the  growth  of  the  ma 
ager  as  well   as  the   man.   Reasons   why  tl 
may  fail  to  occur  are  examined.  And  by  w 
of  summarizing  the  program,  this  session  ei 
phasizes  the  sometimes  over-riding  impact 
the  interviewer's  personality  and  attitudes  ai 
the  emotional  barriers  that  can  unconscious 
rise    to   block   understanding,   agreement   ai 
action. 

Shows  I'nderstandinc  of  Emotional  Value 

Filmed    throughout    with    understanding 
the  impact  of  the  motion  picture  medium 
a   training   tool   in   inter-personal   relations 
Strauss  forte),  the  series  employs  good  use 
gestures,    facial    expressions,    voice    tone    ai 
unconscious    mannerisms   that    are    nearh 
important    as    "what    is   said"   in   determinii 
success   or   failure.    The   effect   further   sen' 
tizes  the  viewer  to  the  emotional  elements  th 
lie  beneath  the  surface  in  such  contacts. 

The  How's  It  Going?  casebook  is  availab 
to  business,  government  and  educational  insi 
tutions  on  a  sale  basis  only.  Set  of  the  fo 
cases  and  accompanying  Leader's  Guide  i 
priced  at  SI 25.00  and  may  be  obtained  fro 
Henry  Strauss  Distributing  Corp.,  3 1  We 
53rd  Street.  New  York  19.  N.  Y.  i 


The  S.  S.  Hope  Begins 
It.s  Journey  for  Peace 


Sponsor:    Project   Hope    (People   to   Peop 
Health  Foundation). 

Title:    Voyage  of  the  S.  S.  Hope.  27  mir 
color,    produced    by    MacManus.    John 
Adams.  Inc..  through  the  facilities  of  Klai 
iier  Film  Productions. 


Ready  and  willing  to  learn — hut  i\  /ic  able?      white   hospital   ships  which 
ll  depends  on  the  interviewer  as  much  us  on      sage  of  peace  to  the  world. 
the  interviewee  in  Ca.ie  IV:  "The  Way  Ahead."         This   dramatic   film   is   a 

will  carry  a  me 
documentary  di 
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magazin; 

&'iption  of  the  230-bed  hospital  ship  which  is 
sting  out  to  carry  new  medical  skills  and 
t  hnology  to  nations  in  need  of  this  help.  It 
spws  the  dedication  of  the  ship  by  Vice  Presi- 
ciit  Nixon,  last  fall,  before  the  Hope  sailed 
ii  for  its  first  stop  in  Indonesia. 
Bob  Considine.  well-known  newsman,  is 
rrrator.  Producer  and  director  for  Mac- 
>inus,  John  &  Adams  was  Frank  P.  Bibas. 
Istribution  will  be  to  schools,  adult  and  tele- 
\  ion  audiences  through  all  offices  of  Modern 
liking  Picture  Service,  3  East  54th  Street. 
>w  York,  and  Association  Films.  Inc.,  347 
^  idison  Ave.,  New  York.  »■ 


Btvndiafi    Ihe   Old  and   Xvir 

^  olkswagen  of  America 
Pictures  Scenic  Austria 

(ixsor:   Volkswagen  of  America,  Inc. 

tlh:  Four  Seasons  of  Austria,  23  min., 
Icolor,  produced  by  Marathon  International 
Productions,  Inc. 

This  beautiful  travel  film  relives  an  auto- 
Dbile  tour  of  modern  Austria.  Amidst  breath- 
uing  scenery  it  shows  how  old  and  new  are 
l.-nding  in  a  country  famous  for  castles,  festi- 
'Is,  .VIozart  and  mountains. 
IThe  festivals  are  especially  colorful.  In  the 
;cient  Festival  of  Winter's  End  the  villagers 
in  grotesque  costumes  and  dance  about 
liisily  to  frighten  away  the  Demons  of  Winter 
d  awaken  the  Spirit  of  Spring.  Other  ex- 
ing  scenes  show  horse  racing  on  an  ice- 
. \cred  mountain  lake  and  the  famed  Vienna 
ny's  Choir. 

Distribution  is  to  adult  groups  through 
(odern  Talking  Picture  Service.  3  East  54th 
Ireet.  New  York.  g' 


.i   Mefea  for  SurfeanierM 

North  Carolina  Lures 
the  Ardent  Fisherman 


ponsor:  North  Carolina  Department  of  Con- 

I  servation  and  Development. 

Iitle:  From  Kirry  Hunk  to  Calabash.  13'- 
mm.,  color,  produced  by  Haycox  Photo- 
lamic.  Inc. 

Over  30  varieties  of  game  fish  can  be  found 
i-and  perhaps  hooked — in  the  coastal  waters 
If  North  Carolina.  It  is  a  mecca  for  surfcasters 
om  all  over  the  country.  And  for  those  who 
Ike  to  take  things  a  little  easier  there  are  30 
liers  jutting  out  into  the  ocean  on  the  300- 
lile  coastline. 

This  beautiful  new  film  describes  the  excel- 
^'nt  fishing  opportunities  for  any  and  all  kinds 
f  fishermen  in  the  Old  North  State.  While 
le  huge  blue  niarlin  might  seem  to  be  the 
;al  star  of  the  film,  opportunities  for  fresh 
■  ater  fishermen  are  not  left  out,  either.  Within 
3und  of  the  pounding  surf  the  largemouth 
'ass  and  many  other  fresh  water  fish  are  found 
n  abundance. 

Distribution  is  via  Modern  Talking  Picture 
ervice,  3  East  54th  Street,  New  York,  to 
iishermen — women  and  children  of  all  ages,  gf" 


Ucalci    drncis    liil    Fluruhi   /;/j,'/mdv   mi   la^l    lap    nt    JJOO-inile    Dcn\ci-Muuiu    li'si. 


Texaco  Shows  Meaning  of  "Climate  Control 

Allitutlp.   Woalher  Effp«-lN  C'loarly   Shown  in  Film  of  Douver->lianii  T^st  llun 


Sponsor:  Texaco,  Inc. 

Title:  Climate  Controlled  Gasolines,  25  min.. 
color,  produced  by  Audio  Productions,  Inc. 

j'i;'  Television  newscasters  Chet  Huntley  and 
David  Brinkley  take  leading  parts  in  this  new 
Texaco  dealer  film.  As  spokesmen  for  Texaco 
commercials  they  are,  of  course,  familiar  with 
the  company's  "Climate  Control"  gasolines. 
But  Bill  Malone.  jet  pilot  and  sports  car  racer, 
is  an  expert.  He  explains  that  gasoline  perform- 
ance is  aft'ected  by  two  very  important  con- 
siderations: temperature  of  the  air,  and  alti- 
tude above  sea  level.  If  gas  is  too  volatile  in 
hot  weather  it  may  cause  vapor  lock  in  the 
gas  line,  and  pre-ignition.  If  it  is  not  volatile 
enough  in  a  cold  clime  it  starts  hard. 

Texaco's  solution  to  climate  differences  is 
the  28  Climate  Control  areas  in  the  company's 
distribution  system.  Each  area  receives  the 
exact  blend  of  both  Sky  Chief  Supreme  and 
Fire  Chief  that  matches  the  expected  weather. 
And  this  blending  is  changed  12  times  a  year. 
.Altitude,  Weather  Effects  on  Performance 

Besides  this,  as  liquids  are  more  volatile  at 
high  altitudes  than  at  lower  regions,  gasoline 
for  mountain  areas  is  not  right  for  the  sea 
coast.  Modern  high  compression  cars  need  a 
higher  octane  gas  at  sea  level  than  they  do  in 
a  place  like  Denver,  which  is  a  mile  high.  Cli- 


mate Control  is  also  Texaco's  answer  to  these 
problems,  as  well  as  temperature  differences. 

To  show  what  Climate  Control  can  mean 
to  car  performance,  the  film  documents  a  test 
run  from  Denver  to  Miami  using  two  identical 
cars,  but  with  one  using  Texaco  "Denver" 
Sky  Chief  Supreme  all  the  way  (from  a  follow- 
ing tank  truck )  while  the  other  car  also  used 
Sky  Chief,  but  Climate  Controlled  to  each 
area  the  route  passed  through. 

"Denver"  Gas  Knocks,  Causes  Vapor  Lock 

Result:  the  car  with  the  "Denver"  gas  all 
the  way  used  about  20 ''r  more  fuel  than  the 
other  car.  It  knocked  from  St.  Louis  on  south. 
At  Orlando,  when  the  thermometer  hit  80 
degrees,  the  car  with  the  "Denver"  gas  conked 
out  two  or  three  times  with  vapor  locks.  Know- 
ing it  would  take  a  week  to  get  to  Miami  at 
that  rate,  the  "Denver"  gas  car  finally  filled  up 
with  Florida  Sky  Chief  Supreme  and  whizzed 
on  to  Miami  knock-free. 

Driving  the  two  test  cars  for  the  film  were 
two  actual  Texaco  dealers — gas  stations  along 
the  route  were  actual  stations — the  amounts 
of  gas  used  were  the  actual  amounts — the 
weather  along  the  route  was  the  real  weather, 
not  weather  according  to  a  script. 

Well  Received  at  .Spring  Dealer  Shows 

All  this  actuality  rings  absolutely  true  in 
the  film,  which  was  received  with  more  than 
usual  enthusiasm  at  Texaco's  recent  nation- 
wide spring  dealer  meetings.  9" 


Emergency  break:  as  temperatures  rose  the 
Denver-fuel  car  died  in  traffic  (vapor  lock) 
near  Daytona  Beach.  Then  they  called  it  quits. 


The  Facts  About  Snuii  Sound 

ik  A  detailed  analysis  of  all  that's  new 
and  useful  in  8mm  sound  projection  will 
be  featured  in  the  next  issue  of  Business 
Screen. 

Facts  gathered  by  our  experienced 
staff  people  in  all  sections  of  the  country 
will  give  readers  the  complete  story  of 
this  new  sight/sound  dimension.  g" 
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CURRENT   &   OUTSTANDING    SPONSORED   MOTION   PICTURES  OF  THE   MONTH 


An  American  Company  Views  "The  Challenge 

!>>.    •'.    Johnson's    Provorallvr    Film    ■"robes    Overlooked    Asperls    of    llusin<'ss 

Sponsor:  S.  C.  Johnson  &  Son.  Inc. 

Title:    The  Challenge,   27   min..  color,   pro- 
duced by  Metro-Goldwyn-Mayer. 

is:  Does  business  offer  a  challenge  comparable 
to  that  of  other  worthy  professions? 

Is  it  selfish,  concerned  only  with  its  profits 
and  not  with  employee  conditions  or  customer 
benefits  from  its  products  or  its  role  in  the 
community? 

Some  surveys  show  that  many  young  people 
today  would  answer  "no"  to  the  first  question, 
and  "yes""  to  the  second. 

To  these  questions.  S.  C.  Johnson  &  Son. 
Inc..  better  known  as  Johnson"s  Wax.  has  de- 
voted a  new  film  that  sets  itself  up  as  the 
■■guinea  pig""  in  seeking  answers. 

While  the  film"s  release  coincides  with  John- 
son"s  75th  anniversary,  it  is  not  a  back-pat- 
ting anniversary  picture  in  any  sense,  but  a 
thoughtful  probe  into  aspects  of  business  that 
are  sometimes  overlooked. 

With  the  Frank  Lloyd  Wright-designed 
buildings  of  Johnson"s  Wax  in  Racine.  Wis- 
consin, as  a  setting  for  the  film,  an  inquiring 
■'graduate  student""  concerned  about  the  mis- 
conceptions his  fellow  students  have  about 
business,  probes  into  profits,  production  and 
people.  He  finds  that  such  corporate  virtues 
as  respect  for  individual  dignity  and  initiative. 
pride  in  work,  civic  responsibility,  social  con- 
sciousness and  service  to  customers  are  the 
rule  and  not  the  exception. 

Profit,  the  need  for  it  and  what  is  done  with 
it,  is  explained  in  terms  of  reinvestment  for 
growth  and  new  jobs,  fair  stockholder  return 
on  investment  and  sharing  with  employees. 
Johnson's  Wax  was  one  of  the  earliest  profit- 
sharing   companies,   and   the   film   notes   that 


?5 


Profits,    production    and   people   are 
concerns  shown  in  "The  Challenge." 


thousands  of  American  firms  now  distribute 
part  of  their  earnings  to  employees. 

'"But  business  is  not  all  sweetness  and  light,"" 
says  the  film.  "■Like  everything  else  business 
has  its  defects  and  there  are  areas  where  it 
can  and  must  be  improved.  That"s  the  chal- 
lenge."" 

The  film  is  narrated  by  Dr.  Frank  Baxter 
of  the  University  of  Southern  California,  a 
noted  educator,  and  a  television  and  film  per- 
sonality in  his  own  right.  It  will  be  distributed 
nationally  to  schools,  fraternal  and  service 
clubs  and  other  community  organizations  by 
Sterling  Movies  U.  S.  A.,  375  Park  Ave., 
New  York.  »■ 


Hammond  Organ  Premieres  a  New  Sales  Picture 


Sponsor:  Hammond  Organ  Company. 

Title:   Happy  Is  the  Home,   15  min.,  color, 
produced  by  Fred  A.  Niles  Productions. 

■;*  A  visual  presentation  for  use  in  Hammond 
Organ  Company"s  new  merchandising  program 
company"s  recent  bien- 


was  introduced  at  this 


■■Happy  Is  the  Home  "  with  a  Hammond  organ. 


nial   Western   Hemisphere   management  meet- 
ing in  Chicago. 

The  15-minute  color  motion  picture,  titled 
Happy  Is  the  Home,  features  the  Hammond 
"chord  organ."  which  is  the  hub  of  the  com- 
pany"s  entire  line.  Created  and  produced  by 
Fred  A.  Niles  Productions.  Inc..  Chicago,  the 
film  entertains  as  well  as  answers  most  con- 
sumer questions  about  the  easy-to-play  in- 
strument. 

The  story  line  of  Happy  Is  the  Home  in- 
volves a  harassed  father  who  (inds  refuge  and 
peace  in  the  home  of  a  neighboring  family. 
The  tranquillity,  he  learns,  stems  from  the 
neighbor's  new  chord  organ.  How  the  instru- 
ment is  played  without  knowing  music  notes 
or  taking  lessons  is  unfolded  as  sequences 
dramatize  the  organ  venture  in  the  lives  of 
others. 

The  Niles"  production  as  directed  by  Tom 
Rook  with  photography  by  Jack  Whitehead. 
Hammond  will  make  prints  of  the  film  avail- 
able as  a  sales  tool  to  all  representatives.       Q' 


"Mrnu  lor  lirmwlh'-    Prorrm 

Luncli  for  the  Millions 
Takes  Eflicienl  Planning 


Sponsor:  G.  S.  Blodgett  Company.  , 

Title:  Menu  for  Growth,  20  min..  color,  p- 

duced  by  Bay  Slate  Film  Productions,  1;|. 

The  planning,  preparation  and  serving  of  1 
million  lunches  a  day  has  a  featured  role  in 
new  20-minute  color  film  released  in  May  • 
national  16mm  audience  showings. 

The  National  School  Lunch  Program,  in-- 
tuted  in  1946.  is  described  in  Menu  • 
Growth,  sponsored  by  the  G.  S.  Blodgt 
Company  and  produced  by  Bay  State  Fi  i 
Productions.  Inc.  In  this  picture,  which  Low  1 
Thomas  narrates,  the  camera  takes  audiem^ 
into  lunchrooms  and  cafeterias  of  some  of  c 


Lowell  Thomas  narrates  "Menu  for  Growi ' 
as  cameras   visit  mass-feeding  operations. 

largest    schools    and    industrial    organizatior 
For  the  section  on  the  School  Lunch  Prograi. 
Mr.  Thomas  introduces  Martin  Garber.  Dire- 
tor  of  Food  Distribution  for  the  U.  S.  Depa 
ment  of  .Agriculture. 

Importance  of  Planning  and  Equipment 

The    designing    and   engineering   of   schc 
kitchens  is  brought  out  by  Walter  Lobdell 
Boston,  a  noted  food  facilities  engineer,  ul 
outlines  the  importance  of  both  planning  .n 
use  of  the  proper  kitchen  equipment. 

Location  photography  includes  scenes  t.ik' 
at  Framingham  High  School  in  Massachuse 
where  5.000  lunches  are  planned  and  pi 
pared  for  this  school  and  for  other  schools 
the  area.  The  school  also  serves  as  a  worksht 
for  managers  and  cooks  in  School  Lunch  pr 
grams.  The  intricate  planning  required  f 
proper  nutrition  and  etlicient  operation 
brought  before  the  camera  for  the  first  tim 
-\vailahle  ff»r  .School  and  (tfouj)  Show> 

Menu    for    Growth     is     being    offered 
schools,    service    groups,    state    school    luni 
workshops  and  other  interested  organizatior 
The    Blodgetl    Company   of   Burlington.   V'e; 
mont,  is  the  sponsor.  '1 
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Motivating  Omrrrm,  XCO'a 

A  Human  Relations  Film 
for  Army  Re-Enlistment 


Sonsor;  The  United  States  Army. 

1tle:  The  One  Thai  Got  Away.  26  min., 
!b/w.  produced  by  MPO  Productions,  Inc., 
tliroughi  Dancer-Fitzgerald-Sample. 

•  Promoting  re-enlistment  through  motivation 
r  officers  and  NCO's  is  the  theme  of  this  new 
t  ining  film  produced  for  the  Army  by 
>PO's  West  Coast  Studios.  The  picture  was 
ride  on  location  at  Fort  Ord.  California. 

|The  story,  which  utilizes  10  professional  ac- 
ts  and  500  GI  extras,  emphasizes  the  hu- 

in  approach  the  Army  takes  toward  its  re- 
,  Ills  and  expects  its  training  officers  to  use. 

L  conclusion  pulls  no  punches  in  showing 
pt  mishandling  of  the  problems  of  one  sol- 
ir,  but  it  points  the  way  towards  improving 
t;  human  relations  of  trainers  and  recruits. 
'le  film  gives  the  viewer  the  impression  that 
1  is  watching  real  people  in  real  situations, 
'le  camera  probes  into  and  develops  insight 
I  0  the  personality  of  the  main  characters. 

For  MPO.  Mel  Dellar  produced  and  Dave 
lanahan  directed.  Capt.  Matt  Irvin.  U.S.A.. 
'  iS  technical  consultant.  ff 


rhiii    i.ederlv   Film    Shoim 

How  Chemotherapy  Aids 
in  Treatment  of  Cancer 


ducted  at  many  medical  societies  throughout 
the  country.  It  is  one  of  several  seminars  un- 
derwritten by  Lederle  Laboratories  to  present 
outstanding   professional   authorities   speaking 
on  new  medical  techniques. 
I       Speaking   on    The  Roles   of   Chemotherapy 
I  in  Mammary  Cancer  is  Dr.  Jeanne  C.   Bate- 
man,   of  Washington,  D.   C,   one  of  the  na- 
tion's foremost  specialists  on  this  subject.  With 
an  extensive  practice  of  her  own.   Dr.   Bate- 
j  man,  who  has  spoken  to  hundreds  of  medical 
groups  in  past  years,  found  that  demands  on 


onsor:    Lederle   Laboratories   Division, 
American  Cyanamid  Company. 

Itle:  The  Roles  oj  Chemotherapy  in  Mam- 
mary Cancer.  40  min.,  b  w,  produced  by 
Willard  Pictures.  Inc. 

I  When  signs  and  symptoms  of  cancer  recur, 
'|iich  sometimes  happens  several  years  after 
i.'atment,  the  patient  despairs.  But  diabetes, 
'■rnicious  anemia  and  most  heart  diseases  are 
runic  incurable  conditions — yet  the  sufferers 
'  these  diseases  most  often  live  comfortably 
'  a  full  life  span. 

[  The  similitude  of  conditions  caused  by  these 

'ironic  diseases  with  cancer  is  pointed  out  in 

|is    new    Lederle    film    for    professional    au- 

lences.  "Today  we  do  not  have  a  cancer  cure 

the  true  sense  of  the  word,"  the  film  says. 

iVe  do  not  know  the  cause  of  this  disease. 

"Regard  Cancer  as  a  Chronic  Disease" 

'If,   however,   we  could  gear  our  thinking 

regard  cancer  as  a  chronic  disease  instead 

a    fatal    terminal    state    unless    completely 

jrned  or  cut  out.  both  the  patient's  and  the 

Jctor's  morale  would  improve.  There  are  a 

owing  number  of  ways  in  which  many  un- 

ired  cancers  can  be  treated  and  we  have  the 

ght  to  anticipate  not  only  more  anti-cancer 

;ents  but  also  a  true  cure  in  the  not  too  dis- 

nt  future." 

'  The  Roles  oj  Chemotherapy  in  Mammary 
'ancer  is  a  filmed  version  of  a  seminar  for 
e  medical   profession  which   has  been  con- 


her  time  were  becoming  too  heavy.  As  a  re- 
sult, the  filmed  version  of  her  message  is  now- 
being  widely  used. 

One  More  .Approach  to  Control  of  Cancer 
Dr.  Bateman's  experience  is  that  chemo- 
therapy has  been  successful  in  her  practice, 
under  certain  conditions,  but  not  to  the  ex- 
clusion of  other  methods.  Her  case  histories, 
in  which  maintenance  chemotherapy  has  been 
used,  are  most  impressive,  and  should  serve 
to  widen  the  horizons  of  many  of  her  col- 
leagues. 9 


Ring  of  Valor:  Symbol  of  the  Naval  Academy 

Svmbol    of    Honor.    .Slrpnf<lh    and    Power,  Ihe  .Vradrmv  <°l:iss   Rinfi  ilrin|<!« 
Meaninff   lo   Film    De.«i|ined   to   Encourage  Vonng  Men   lo   Enler  .\nnapolis 


Sponsor:  The  United  States  Naval  Academy. 

Title:  Ring  of  Valor,  27  min.,  color,  produced 
by  Audio  Productions,  Inc. 

The  opening  scene  of  this  film  is  a  beauty 
shot  of  a  Naval  Academy  class  ring  lying  on 
blue  velvet.  "This  ring  is  worn  proudly  by 
every  officer  who  has  been  graduated  from  the 
United  States  Naval  Academy.  It  is  truly  a 
ring  of  valor." 

Commander  Alan  B.  Shepard,  Jr. — on 
being  asked  if  he  carried  any  personal  be- 
longings with  him  in  the  Mercury  cap- 
sule: "I  had  only  my  Naval  Academy 
ring." 

Ring  of  Valor  is  a  picture  designed  to  en- 
courage young  men  to  aspire  to  an  Annapolis 
education.  It  shows  the  Academy  class  ring  as 
a  symbol  of  honor,  strength  and  power  in 
every  part  of  the  world. 

How  does  a  man  acquire  this  symbol  of  skill 
and  honor?  The  film  takes  us  back  to  arrival 
day  for  young  plebes.  It  follows  their  daily 
life  as  they  go  about  Academy  life,  watches 
them  in  class,  at  sports,  and  everlastingly 
studying.  The  curriculum  is  on  a  par  with  the 

Tradition    and    intensive    study   both   help    to 
prepare  the  Midshipman   for  his  fiiriire   .    .    . 


nation's  leading  universities,  while  Naval  pro- 
fessional subjects  provide  an  additional  25% 
of  training. 

Scenes  show  the  Academy's  sub-critical 
nuclear  reactor,  its  labs  for  study  of  orbital 
mechanics,  and  its  elaborate  trainers  for  simu- 
lating actual  situations  in  naval  activity.  Social 
sciences  and  the  humanities  are  equally  im- 
portant to  Naval  officers,  and  the  Academy 
has  strong  courses  in  these  subjects. 

In  the  summer.  Midshipmen  can  practice 
the  old  adage — "Join  the  Navy  and  see  the 
world" — on  training  cruises  with  Liberty  in 
foreign  ports — a  pretty  fair  way  to  spend  a 
summer.  Other  summer  sessions  are  spent  in 
submarine  service,  and  in  firsthand  training  at 
Naval  air  stations. 

Academy  Superintendent  Rear  Admiral  C. 
L.  Melson  sums  up  the  spirit  of  the  film: 

"We  have  tried  to  give  you  an  overall  view 
of  a  Midshipman's  life — where  and  how  he 
lives — what  he  does  and  what  he  learns.  In 
summation  I  can  only  say  that  each  man 
wearing  the  Academy  ring — each  graduate  of 
the  United  States  Naval  Academy — goes  forth 
to  a  splendid,  worthwhile  career;  richly  re- 
warding and  in  the  highest  tradition  of  honor 
of  America  and  its  Navy."  ^ 

And  this  officer-in-training  for  the  Navy  will 
soon  earn  a  cherished  "Ring  of  Valor." 
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HOW  FILM  DISTRIBUTION  TURNS  PEOPLE  INTO  AUDIENCE' 


An    liitorniiilivc    ><■»     I  ;»->liiluli'    SouikI    .>l«li<>ii    I'iclurc    I'rovidt's    I'sa-ful    Fa<-«s 
Abiiuf     (Ii4-     <l|i|ii»rluiiili*'M     iiiicl     Iti'quir*- iii«>iils    ut    .S|i4iiist»r«'fl     Film     Disl  ribiilntii 


GROWING  Populations,  a  larger  labor 
force,  more  students  in  schools  and 
colleges  .  .  .  all  these  present  an  ever- 
increasing  challenge  in  communication.  An- 
swering this  challenge  for  both  mass  aiul  selec- 
tive dissemination  of  needed  information  are 
the  large  number  of  factual  motion  pictures 
produced  annually  to  reach  specific  groups  of 
people.  And  reaching  those  people  is  the  task 
of  the  specializing,  professional  film  distribu- 


tor with  facilities  to  move  this  great  medium. 
Today's  nationwide  groups  require  efficient, 
close-at-hand  facilities  to  serve  them;  well- 
produced  films  need  professional  film  han- 
dling to  assure  their  perfect  presentation  on 
the  screen.  How  all  of  this  takes  place  is  de- 
scribed in  a  new  13-minute  sound  film  titled 
People  I  mo  Audiences,  sponsored  by  Modern 
Talking  Picture  Service.  Inc..  a  23-year  vet- 
eran of  the  distribution  business  with  30  re- 


gional offices  in  the   U.  S.  and  Canada    T"' 
picture  takes  viewers  inside  exchange  (>i\i 
tions.  shows  automated  tabulation  and  rcpi' 
ing   methods;   electronic   film   handling  equu 
ment  standard  in  this  network.  It  also  she  I 
extensive  promotional  operations. 

Scenes  on  this  page  are  brief  glimpses  frc 
People  Into  Audiences.  The  complete  piclL 
tells  the  story  in  depth  of  the  "opportunitii 
and  the  requirements  of  sponsored  film  dist^ 
bution."  Every  company  and  trade  group 
cerned   with    more   effective   use   of   the 
medium  should  see  this  useful  film. 
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No  matter  how  well  made,  a  sponsored  film  is  Successful   distribution   is   as  complex  as  any  He   represents   an   organization   with  ovi 

successful  only  when  it  reaches  its  audience —  means  of  communication  today.    You  need  a  years  of  experience  .  .  .  with  30  regional  (| 

when   it's  distributed  to  the  people   who  will  professional  film  distributor  like  this  Modern  fices  throughout  the  country  to  provide  on-/W 

buv  \our  product,  services  or  point  of  view  .  .  .  Talking  Picture  Service  account  executive  .  .  .  spot  cooperation  with  your  district  offices .  | 


The  account  executive  works  with  you.  plan- 
ning that  distribution  which  wilt  present  your 
film  with  most  effect  .  .  .  within  the  budget 
which  \ou  set  .  .  . 


And  above  all.  he'll  deliver  your  audiences. 
Audiences  chosen  from  active  and  comprehen- 
sive lists  on  file.  Who  are  these  aiuiiences?  For- 
mative citizens  .  .  .  adult  citizens  of  today  .  .  . 


Into  each  of  our  30  field  offices  come  reques 
for  film  bookings.  Convenient  locutions  pern 
personal  pick-up,  as  well  as  phone  and  "ii 
orders  .  .  .  courteously  and  promptly  handle 


On  return.  euL  li  pruu  of  your  film  is  electroni- 
cally inspected,  cleaned  and.  if  necessary,  re- 
paired. Proper  maintenance  lengthens  print 
life,  assures  screen  success. 


Automatic  data  processing  provides  complete 
control.  Film  booking  cards  are  transferred 
to  IBM  punch  cards.  Punched  cards  are  veri- 
fied to  eliminate  manual  error  .  .  . 


Whatever  combination  of  facts  are  needed  . 
machines  are  set  up  to  supply  them.  Matchii 
of  audience  report  cards  with  hooking  cari 
provides  you  monthly  certification  .  .  . 
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"These  Kodak  Pogeant  Projectors  con  record  sound  as  well  as  play  it  back.  We  use  rhem  to  transfer  sound 
from  magnetic  film  to  duplicate   prints  .  .  .  saving   time  and  recording  expense,  and  providing  flexibility." 


Viovies  communicate  in  minutes  what  would 
otherwise  take  hours  or  days  to  learn" 


IS  producer  Charles  Probst,  President,  Cine- 
I  ics  Inc.,  a  Division  of  Cook  Electric  Company, 
Icago,  Illinois: 

ur  movies  speed  the  interchange  of  technical 
')rmation — create    an    understanding    vitally 

ded  among  engineering  teams  widely  sepa- 
::d  by  place,  time,  or  technology.  These  mo- 
il pictures  also  help  the  layman  understand 
i:ntific  advances,  especially  in  nuclear  and 
1  ce  age  projects. 
I'Cinefonics  film  reports,  vve"ve  been  told,  can 


interpret  and  communicate — faster  than  per- 
sonal talks  or  visits. 

"One  way  we  meet  our  'crash'  deadlines — 
when  vital  information  must  be  filmed  with 
sound  and  rushed  to  many  places  for  viewing 
simultaneously — is  v.ith  the  Kodak  Pageant  Pro- 
jector setup  (above)  for  recording  magnetic 
sound  tracks. 

"We  use  many  Kodak  Pageant  Sound  Pro- 
jectors because  they're  compact  and  quiet,  be- 
cause their  performance  flatters  the  motion  pic- 


tures we  make,  and  because  they  don't  get  in  the 
way  of  what  we're  showing." 

Smooth  presentations 

.  .  .  that's  the  Kodak  Pageant  idea.  A  projector 
that  takes  distractions  out  of  screened  instruc- 
tional, sales,  educational,  and  business  motion 
pictures. 

A  Kodak  audio-visual  dealer  will  demonstrate. 
Or.  write  for  detailed  booklet. 


Kodak  Pageant  Projector  n  AST  MAN   KODAK  COMPANY,   Depf.  8-V,  Rochester  4,  N.  Y. 
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Twentieth  Century   Fox;   Walter  Lantz.   la 
of  Universal;  and  John  A.  Norling.  whose  o  i 
firm,  Loucks  &  Norling.  was  a  leading  lac 
in  the  industrial  field  for  many  years. 

Three  generations  of  Brays  are  still  actil 
in  the  Bray  Studios  organization.   In  additii 


Combining  live  action  and  animation,  ilu\ 
early  Bray  cartoon  jealures  siuilio  chanicier. 
Col.  Heeza  Liar,  in  "Treasure  Island." 


J.  R.  Bray  (center)  directs  filming  of  an  early 
technical  motion  picture.  Biay  Studios  has 
specialized  in  this  field  for  a  half-century. 


A  Visual  Pioneer  Observes  His  50th  Year 


J.    R. 


Brav   Was   One  of   Fir.sl    .tmerirans    to   Produrp   FilniK   tor   Iiiduxlr.v 


JR.  Bray,  founder  of  Bray  Studios.  Inc.. 
New  York,  and  the  pioneer  producer  of 
*  animated  cartoons  and  educational  mo- 
tion pictures,  was  also  one  of  the  first  Ameri- 
cans to  produce  films  for  sponsors  in  industry. 

Mr.  Bray,  then  a  cartoonist  for  Life.  Judge 
and  other  magazines,  conceived  the  idea  of 
making  cartoons  move  on  the  screen  in  1910. 
and  his  first  film  was  released  theatrically  in 
1912.  In  the  first  10  years  of  its  existence  the 
Bray  Studios  turned  out  such  sponsored  films 
as  Fighting  Waste  With  Movies,  for  the  Na- 
tional Cash  Register  Company;  Macliines  That 
Think,  for  the  Burroughs  Adding  Machine 
Company;  Black  Sunlight  for  the  Anthracite 
Coal  Commission;  Tlte  Man  at  the  Throttle 
for  the  New  York  Central  Railroad;  The  Mys- 
tery Bo.x.  for  Radio  Corporation  of  America; 
and  Treat  Em  Right,  for  the  Pennsylvania 
Telephone  Company. 

.Made  Training  Films  in  First  World  War 

Much  has  been  written  about  the  part 
played  by  films  in  training  soldiers,  sailors  and 
industrial  workers  in  World  War  II.  but  less  is 
generally  known  about  training  films  in  the 
first  World  War.  Films  did  their  bit  toward 
winning  that  war.  and  their  part  was  decidedly 
more  serious  than  that  of  showing  an  occa- 
sional parade  or  the  behavior  of  the  men  in 
the  trenches. 

The  Bray  Studios  was  among  the  first  to  ap- 
ply motion  pictures  to  intensive  military  train- 
ing. The  technical  animation  methods  origi- 
nated by  Mr.  Bray  enabled  hundreds  of  thou- 
sands of  military  men  in  1917-1918  to  be- 
come practiced,  not  only  in  tactics  and  drill, 
but  in  such  necessary  details  as  map-reading. 
"bomb  throwing""  and  machine  gun  operation 
in  a  fraction  of  the  time  usually  required. 
Health    Pictures   of   1921    Still   in    Ise 

In  1920.  Mr.  Bray  produced  an  experimen- 
tal animated  cartoon  in  color.  In  1921,  he 
brought  out  the  Science  of  Life  series  of  edu- 
cational films  for  the  United  States  Public 
Health  Service,  some  of  which  are  still  ac- 
tually in  use  today. 

Among  the  pioneers  on  the  Bray  stalT  in 
the  early  years  were  Max  Fleischer,  animated 
cartoonist    for    Paramount;    Paul    Terrv.    for 


Above;  Mr.  Bray  (seated)  confers  uitli  an  - 
sociate.  Jack  Norling.  At  left:  scene  from  eui 
film  on  radio  waves  produced  for  RCA. 

to  J.  R.  Bray,  now  board  chairman,  his  st, 
Paul  A.  Bray,  president,  and  Paul  Bray.  J, 
secretary  and  sales  manager,  now  carry  on  t; 
firm"s  traditions. 

The  company  produces  sponsored  films  a 
TV  commercials,   and  remains  to  this  day 
leading    producer    of    training    films    for   l^ 
armed    forces    and    of   educational    films 
schools'  use. 


ns  al 
dayl 
3r    t 
ns    if 


SCE>ES     FRO>l   "THE     HIDDE.X      flTY"    XEW    YORK    Fl.>D    FILI 


^  This  scene  of  a  blind  child  ;.v  from  the  10- 
minule  film.  "Tlie  Hidden  City"  currently  aid- 
ing New  York's  fund  campaign. 


Produced  by  Wilding.  Inc..  this  heart-warm: 
picture    sitows    how    fund    contributions    <  I 
homes  for  foundlings  .  .  . 
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Another  touching  scene  from  "The  Hidden 
City"  shows  care  given  dependent  and  handi- 
capped children  through  the  Fund. 


Aid  for  medical  and  surgical  care  is  pii  lur 
in  this  final  .scene  from  the  Fund  picture,  'i. 
being  shown  throughout  Manhattan. 
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rV  CALENDAR:  1961 

I 

'  June  12-16 

ih  Int'l  Advertising  Film  Fes- 
tiTal,  Cannes,  France. 


June  23-JuIy  1 
h     Annual     Robert      Flaherty 
Film  Seminar,  Puerto  Rico. 


July  10-22 
h  .\nnual  Vancouver  Interna- 
tional    Film     Festival,     Van- 
uver,  B.C.,  Canada. 


July    13-22 
ternational    Festival    of   Cine- 
atosraphic  Art:  Venice  and 
idua,   Italy.   CINE   film   selec- 
.^hown  here. 


July  15-20 
afl  Institute  for  .4-V  Selling 

Bloomington,  Indiana. 


July    17-21 
■d    .Annual    Visual    Workshop, 

U.  S.  Department  of  .Agricul- 
ire,  Washington,  D.  C. 


July   22-25 
ational   -Audio-Visual   Conven- 
tion &  Trade  Show.  Morrison 
otel,  Chicago,  111. 


July  30-.\ugust  4 
Jth  .\nnual  Exposition  of  Pro- 
fessional     Photography      and 
jth    Nat'l     Industrial    Photo- 
Iraphic  Conference,  New  York. 


I                .\ugust  20-26 
I'niversity    Film    Producers 
Assn.    Convention,    Berkeley, 
[alifornia. 
I  


August  21-Sept.  2 
tratford      (Ontario,      Canada) 
International     Film     Festival. 

IXE  selections  shown  here. 


September  2-12 
annes  International   Film  Fes- 
tival    (theatrical     emphasis); 
annes,  France. 


September  13-15 
th  .Annual  Columbus  Film  Fes- 
tival,  Columbus,   Ohio.   Entry 
losing  date:  July  15,  1961. 


October  2-6 
MPTE    9Dth    Semiannual    Con- 
vention, Lake  Placid,  N.  Y. 


October  16-20 
961  National  Safety  Film  Con- 
gress, Chicago,  111.  .Awards  to 
e  given  winners  of  Safety  Film 
Maques. 


November  1-14 
th  .San  Francisco  International 
Film  Festival,  San  Francisco, 
'alifornia. 


November   16-25 
nternational    Festival   of  Tech- 
nical &  Scientific  Films,  Buda- 

lest,  Hungary. 


Another  GIANT  Step  Forward  in 


. In  a  short  but  hectic  space  of  3  years,  F  &  B  has 

l^^jfi^3  sni^rged  as  one  of  the  leading  suppliers  of  animation 
'^  equipment  to  suit  every  purpose.  F  &  B  is  deeply 
interested  in  the  problems  facing  film  producers,  and 
1  ail  of  these  products  have  been  developed  only  after 
much  discussion,  consultation  and  research.  All  stands 
I  are  custom  built  and  virtually  every  stand  delivered 
'  has  contained  adaptations  and  modifications  worked  | 
to  best  meet  the  individual  buyers  requirements. 


F  &  B 
ANIMATION 


STAND 


The  undisputed  performance 
champion  in  the  low-priced  ani- 
mation stand  field. 


•   Animation 
Stand 


Compare  these  specifications: 

•  Zoom  Range  1-30  Field 

•  Compound  Camera  Carriage 
18"  E-W.   12"  N-S 

•  Tracking  Accurate  to  1   1000 
of  an  inch 

Weight  450  lbs.  14  Accessories 
Available 


NEW  INDUSTRIAL  &  AV 
ANIMATION  STAND 

A   complete    professionaj    animation  unit  for  the  industrial 
or  school  studio  in  a  package. 

Specifications:  60"  zoom  — 
manual  wheel  1  2"  per  rev. — 
1-18  field  —  ground  steel  2" 
columns  —  welded  steel  base. 
Camera  carriage  interchange- 
able for  movies,  stills,  enlarg- 
ing, copying,  projection. 
Capacity  70  lbs.  Compound  — 
NSEW  movement  driven  by 
lead  screws  with  hand  cranks 
—  NS  14"  — EW  18"  — 1  10" 
counters  on  all  cranks.  Table 
Top— 18"  X  24"— 2  peg  bars— 
24"  movement,  1  20"  scale. 
360-  rotation  with  1  2=  scale. 
Spring-loaded  platen  with  self- 
leveling  water  white  glass. 
Pantograph  —  attached,  right 
side  up.  Underneath  Light  Box 
—with  4  sockets— opal  glass. 
Shadowboard — on  single  post 
swivel.  Top  Light  Bracket. 
Accessories  available  include 
motorized  zoom,  floating  peg 
bars,  dovetail  camera  mount, 
4x5  copying  and  enlarging 
head. 


PORTMAN 
ANIMATION  STAND 


More   than 

45    acces- 

s  o  r  i  e  s 

available 

including: 
»   Multi-Plane 

Table 
»   Traverse 

Peg  Bar 
»    12  Field 

Crawl  Unit 

■  Aerial  Image 
Projector 

•   Stop  Motor 
Motor 

■  Acme  Portman 
Rack-over. 
15mm-35mm 
Camera 


Our  new  streamlined  design  in- 
corporates all  the  versatility  of 
stands  costing  twice  as  much. 
Enthusiastic  users  from  Australia 
to  Venezuela  endorse  its  rugged 


simplicity  and  efficiency. 

$_   ^  ^.^   _  WRITE  FOR 
1  C  O  C  COMPLETE 
13^3  20   PAGE 

'^    '    '^  CATALOG 


MULTI-PLANE  TABLE 

for  3  dimensional  animation— 4  levels 
optically  flat  water  white  glass  — 
24"  X  33"  X  W.  Each  level  inde- 
pendently adiustabie — slides  freely  on 
rails.    Stops   provided   on    each    level. 

(tCTn    —Tape-on  peg  bars 
Price  ^O/U  512 


DRAWING 
DISK 

Aluminum  with  3 
top  and  bottom 
pegs  — 9"  X  12" 
cutout  with 
frosted  glass  in- 
sert, outside 
diameter  17"  — 
rotates. 
Also  available 
wjth  moveable 

pegb. 


(        I 


$45 


TRAVERSE   PEG   BAR 

allows  cells  to  travel  diagonally  to 
table  top  peg  tracks.  Travel  16"  or 
longer  on  special  order.  Ground  steel 
track  v^ith  hand  crank  &  counters  in 
1   100  inch. 


$195 


UNDER- 
NEATH 
LIGHT   BOX 

5  light  sockets, 
motorized  blow- 
er, opal  glass. 
Evenly  illumin- 
ates a  full  12 
tieid.  CQC 
Price      ^^vl 


Other  Accessories  Available  or  Custom-built 
To  Your  Requirements: 

Rotary  compound 

movement 
Double  rotary 

movement 
Platens 
Pantograph 
Fixed  floating  pegs 
Floating  unit 
Floating  peg  bar 
12  field  crawl  unit 
Compound  sub-bases 
Snap-on  peg  plate 
Electric  platens 
Wide  screen  platen 

glass 
Aerial  image  projector 
Interchangeable 

16-35mm  Animation 

Camera 
Automatic  disolve 
Automatic  magazine 

take-up 
Single  speed  &  S-speed 

stop-motion  motors 


Zoom  counters  &  scales 
Shadow  boards 
Motorized  zooms 
Lens  mount 
Automatic  follow- 

focus 
Dovetail  camera  mount 
Universal  light  brackets 
Slip  lens  units 
Multi-plane  table 
Artwork  tables 
Copying  camera 
Automatic  field  size 

light  units 
Wipe  &.  ripple  units 
Peg  bars 
Peg  plates 
Peg  inking  boards 
Peg  sets 
Compounds 
Table  tops 
Peg  tracks 


REGISTRATION  PUNCH.  3  punches  on  4"  centers,  standard  peg  sizes- 
Acme  or  Signal  Corps.  Tool  steel  dies  will  punch  thru  Ve"  cardboard.  Two  locating 
pegs  for  continuous  punching,  positive  back  stop,  adjustable  side  ^^QR 

stop.   Sprmg    loaded    lever  handle,    9"  x  12"   mahogany   shelf.  ^J^ilsi 


SERVING  THE  WORLD'S   FINEST  FILM   MAKERS 

FLORM  AN  «:  BABB,  inc. 

68  West  45th  Street  New  York  36,  New  York  MUrray  Hill  2-2928 


_F&  B  Triplex 

-Portman  Stand 

-New  F  &  B  Industrial  Stand 

-Accessories 


Please  send  me  detailed  information  and  prices  on: 


.J 
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Filmed  Case  Hislor\  of  a  Sales  Meeting 

Takinif  a  Leaf  frcini   lis  Own   lloiik.  r«'ii(i*4iii  r4>r|i*>ralion 
ShowK   llow   It  >lol   l'lisilloiif£t>  4if   l*liilli|is  .Salfs  Program 


WHY  IS  IT  that  the  barber  who 
pushes  hair-tonic  is  always 
bald-headed?  And  why  is  it  that 
usually  the  last  firm  to  make  a  film 
about  its  product  is  the  motion 
picture  company? 

Centron  Corporation  of  Law- 
rence. Kansas,  recently  decided  to 
reverse  this  tendency.  With  all  the 
attractive  footage  from  a  success- 
ful production  available,  why  not 
utilize  parts  of  it  to  show  what  a 
good  producer-client  relationship 
can  accomplish? 

The  result  is  Case  History  of  a 
Sales  Meeiiiig. 

The  22-minute  color  film  shows 
how  the  company  met  and  han- 


dled a  particular  challenge.  In  this 
case  it  was  a  national  sales  meet- 
ing for  the  Phillips  Petroleum 
Company. 

SouRht   "Local   Level"  Touch 

The  problem  involved  a  desire 
on  the  part  of  the  client  to  give  its 
national  sales  meeting  the  intimacy 
of  a  division-level  presentation. 
Yet.  it  had  to  have  the  quality  and 
impact  of  a  company-wide  meet- 
ing. 

Important  new  products,  tech- 
nical information,  and  promotional 
plans  required  the  active  participa- 
tion of  Phillips"  national  officers. 
This  meant  that  they  must  appear 


suiiuitaneously  at  each  of  the  com- 
pany's  18  sales  divisions. 

Case  History  shows  how  the 
Centron  group,  working  closely 
with  Phillips  officials,  conceived 
the  idea  for  a  combination  live- 
motion  picture-slide  film  presenta- 
tion, the  various  parts  to  dove- 
tail into  a  fast-moving.  2i:.-hour 
show. 

Rear-projection  was  employed 
to  eliminate  the  distraction  of  pro- 
jector   noise    and   operators.    The 


meeting.  Through  filmed  tours  I 
the  Phillips  plant,  company  o. 
cials  explain  the  latest  facilif, 
and  new  products,  and  disci^ 
company  objectives.  Slidefilms  :i 
shown  introducing  dealers  to  tt 
new  look  at  various  service  sj- 
tions  and  giving  them  their  fii 
look  at  the  new  Phillips  uniforr; 
They  are  told  what  has  been  ;[■ 
complished  and  shown  the  oppc^ 
tunities  ahead.  I' 

Pantomime,  frozen  action,  ai 


Production  and  actual  field  experience  in  the  I960  Phillips  Petrolet.! 
Company's  nationwide  sales  meetings  are  pictured  in  Centron's  /J/ijf 


screen  was  incorporated  into  a 
portable  set  designed  for  easy 
adaption  to  any  size  room.  The 
set  folded  into  a  single  shipping 
crate,  and  the  crate  itself  was  uti- 
lized for  speaker  platforms.  Eight- 
een duplicates  of  the  set  were 
made. 

In  Case  History,  entertaining  use 
of  stop-motion  photography  short- 
ens this  venture  to  chuckle-length. 

The  film  enables  the  Centron 
staff  to  show  their  talents  for 
creating  music  and  comedy  num- 
bers as  well  as  sales  and  educa- 
tional material.  Top  talent,  such 
as  singer  Anita  Bryant  and  the 
comedy  team  of  Rowan  and 
Martin,  enliven  the  production. 

The  set-up  at  a  division  meeting 
is  duplicated  to  show  how  the 
pieces  fitted  together  to  tell  the 
company  story  at  the  "local"  level. 

One  portion  of  the  film  portrays 
a  division  sales  manager  and  his 
stalT  conducting  the  meeting  and 
introducing  the  "Six  Keys  to  the 
Sixties."  An  example  of  the  verbal 
exchanges  between  personnel  on 
the  screen  and  the  live  narrators 
demonstrates  the  over-all  unity 
that  was  achieved. 

It  shows  how  each  division  en- 
joyed its  own,  personalized  sales 


a  bongo  background  are  amo 
the  innovations  Centron  empio 
in  its  film. 

In  essence,  it  is  a  lively  expl.m 
tion  of  the  way  the  film  produc 
and  the  client  can  work  togcth 
to  meet  a  specific  need  in  an  clK 
five  manner.  Throughout,  it  st ic- 
es the  close  co-operation  and  . 
tention  to  quality  that  can  be  e 
pected  from  the  film  compan\ . 
.\vailable  for  Company  I'st' 

Prospects  interested  in  s.il 
meetings  get  a  capsule  view  ol  i 
Phillips  show.  (Described  in  Bi  ■ 
NESS  Screen.  Volume  21.  iviiii 
They  also  get  a  visual  present. itii 
of  the  business  communic.itii 
services  available  at  Centron, 

Case  History  of  a  Sales  Mean 
may  be  borrowed  by  interc^ti 
firms  upon  request.  Results  so  f. 
the  company  reports,  indicate  th 
the  best  mailing-piece  a  film  pi 
dueer  can  send  out  is  a  goinl  lil 
.  .  .  its  own. 


To  Err  Is  Human:  We  Find 
It's  "Aufopla"  Not  "Utopia" 

The  title  of  a  new  Uudd  Cor 
pany  film  reviewed  here  last  issi 
was  mistakenly  given  as  A  Tr 
to  Utopia.  The  actual  title  is 
Trip  to  A  Utopia. 
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rijalscope  OfFers  Sample 
[(I  Showing  Its  Technique 

tjV  sample  reel  that  demon- 
tites  the  best  of  many  special 
irduction  techniques  is  currently 
eig  shown  to  prospective  spon- 
[>.  by  Visualscope.  Inc.,  a  New 
f.k  film  production  firm, 
"apsulized  in  a  concise  seven- 
nute  film  are  examples  of  filmo- 
rjh.  semi  and  full  animation, 
i  al  squeeze,  picture  rhythm  and 
tiight  photographic  techniques, 
'ins  serving  as  models  for  the 
kionstration  were  taken  from 
I  iaiscope  productions  for  Bor- 
k's.  Four  Roses.  Lever  Bros.. 
)  V  Chemical,  Ladies'  Home 
crnal.  and  others.  Production 
Dies  were  in  both  Hollywood 
I  New  York.  ^ 

I  i/ersify    Film    Producers   at 
likeley,   Calif.,   August  21-25 

r  Exploring  the  significance  of 
i  inological  breakthroughs  in  the 
id  of  communications  and  the 
t:t  of  these  new  developments 

II  education.  University  Film 
'  ducers  will  meet  for  their  1961 
?  iference  on  the  Berkeley  cam- 
Y  of  the  University  of  Cali- 
ciia.  August  21-25. 

)iscussion  topics  will  include 
» cation  in  the  60"s;  organiza- 
Ws  which  contribute  to  the  fu- 
\k  of  educational  media;  related 
xnmunication  disciplines;  new 
tipment  and  new  techniques; 
h|  educational  implications  of 
Iti'  equipment  and  techniques. 
It;  future  demands  upon  the  uni- 
't^ity  film  and  communication 
fcialist. 

Conference  co-chairmen  are 
r,de  B.  Smith  and  Pat  Patterson 
'the  University  of  California 
E.ension  Department  of  Visual 
rnmunications.  Further  infor- 
rtion  and  application  for  enroll- 
mt   may  be  obtained  from  the 

i.irtment  of  Conferences,  Uni- 
■  -it>  Extension,  University  of 
rifornia,  Berkeley  4,  Calif.     R- 

:|:  .*  ^): 

^ociation   Films   Provides 
^mafilm  Print  Protection 

A  new  service  for  the  preserva- 
n  and  rejuvenation  of  16mm 
Jnts  is  now  being  otfered  by  As- 
i^iation  Films,  Inc.,  at  its  Eastern 
Ctribution  Center, 
^ermafilm  print  protection 
Mipment  has  been  installed,  and 
:1  distributor  is  now  offering  ( 1  ) 
Pmafilm  protection  for  new 
pnts;  ( 2 )  Perma-New,  a  scratch 
rnoval  service;  and  (3)  Perma- 
fii  Rejuvenation,  treatment  of 
Wrped.  curled  and  brittle  prints 
tigive  them  new  print  pliability. 


NEW  RADIANT  econofny-pr/ced 


FOR   THE    FIRST   TIME 
AS    L.OW  AS    $' 


CEILING 


(in  50     X  50  '  siie) 


CORNICE 


RECESS 


Brings  the  convenience  of  electrical 
operation  within  the  reach  of  every  budget 


q| 


it's  better  seen 

on  a 
Radiant  Screen 


Here  is  a  new  screen  break- 
through that  brings  you  an  un- 
excelled electrically  operated 
screen  for  as  little  as  $139.50  (in 
the  50"  X  50"  size).  The  Compact 
Autolectric  features  the  famous 
Vyna-Flect"  fungus  and  flame  re- 
sistant glass  beaded  surface.  Ex- 
tremely dependable  —  and  so 
simple  to  operate  —  rolls  up  and 
down  at  touch  of  switch,  stops 
automatically  when  fully  extended 
or  retracted.  The  Radiant  line  of 
fine  projection  screens  also  in- 
cludes screens  of  every  type  for 
every  need  —  wall,  ceiling  and 
tripod. 


I 
SEND  FOR  FREE  A-V  PROJECTION  GUIDE 

An  extremely  useful  guide  to  anybody  who  is  using  or 
considering  using  any  type  of  projection  equipment.  Cov- 
ers motion  picture,  silent  and  sound,  slide,  slide-film, 
opaque,  overfiead  projection  for  all  types  of  users  — 
scliools.  ctiurches,  industry,  sales.  Covers  every  phase  of 
projection  —  proper  arrangement  of  projection  facilities, 
acoustics,  equipment,  screens.  Fully  illustrated.  Is  a  gold 
mine  of  valuable  information,  complete, 
thorough  —  but  easy  to  understand.  Fill 
out  coupon  for  FREE  Copy — also  full 
information,  specifications  on  the  com- 
plete line  of  Radiant  modern  projection 
screens  for  every  need. 

r, 


RADIANT 

WORLD'S  LEADING  SPECIALISTS  IN  FINE  SCREENS 
8220  North  Austin  Avenue,  Morton  Grove,   Illinois 

Subsidiary  of  United  States  Hoffman  Machinery  Corporation 


L 


Radiant  Manufacturing  Company  BS  561 
8220  N.  Austin  Ave..  IVIorton  Grove,  III. 

Gentlemen:  Please  send  me  FREE  copy  of  ttie  illustrated  A.V. 
Projection  Guide.  Also  full  information  on  complete  line  of 
Radiant  Projection  Screens. 

Name  . — , . 

Organization _ . 

Your  position^ — 

Address. 

C  i  ty Zone_ 


rJ 
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The  Sports  Parade:  "World  Series  of  1960"  on  Film 
Is  Sponsored  by  Coca-Cola  for  Nationwide  Showings 


Kitchen  designed  Jof  '"<'  "'  oiiier 
space  is  iecuiired  in  new  film  .  .  . 

Food   in   USAF  Space   Kitchen 
Simply  .  .  .  "Out  of  This  World" 

■k  An  unusual  motion  picture 
about  an  unusual  subject — a  kitch- 
en designed  for  use  in  outer  space 
— is  currently  in  production  at  the 
studios  of  Wilding.  Inc. 

In  order  to  show  what  cooking 
and  eating  in  outer  space  will  be 
like,  the  set  is  a  mock-up  of  the 
original  kitchen  designed  and  built 
by  Whirlpool  for  the  United  States 
Air  Force.  The  lack  of  props  is 
apparent;  no  knives,  forks  or 
dishes,  no  pots  and  pans  or  sinks 
— these  would  all  be  useless  in 
space.  Nothing  will  pour,  it  has  to 
be  forced;  everything  must  be 
anchored  or  it  will  float  away. 

Bob  Barron,  in  space  suit  and 
helmet,  manipulates  the  kitchen  in 
this  film  and  appears  as  though  he 
were  in  outer  space.  According  to 
the  producer.  "It's  not  Grandma's 
home  cooking,  but  it  will  be  the 
closest  thing  to  it  in  concentrated 
form." 

The  film  wUI  be  used  by  Whirl- 
pool for  public  relations  purposes 
in    industry,     schools    and    civic 

groups.  1^' 

*     *     * 

Filmstrip  Trains  Personnel  for 
Equipment    Investment   Analysis 

•k  This  S.'imm  color  tilmstrip 
dealing  with  equipment  replace- 
ment and  factors  essential  to  any 
systematic  analysis  of  investment 
has  been  produced  by  the  Ma- 
chinery and  Allied  Products  In- 
stitute. Designed  as  an  instruc- 
tional aid  for  salesmen,  engineers, 
financial  personnel  and  executives 
responsible  for  the  preparation  of 
analyses  on  which  investment  de- 
cisions are  made,  the  filmstrip  can 
be  used  by  any  company  as  a 
training  aid  regardless  of  the  sys- 
tem of  equipment  analysis  em- 
ployed. 

Prints  of  A  Practical  System  of 
Investment  Analysis — The  MAPI 
System,  with  printed  script  and 
guide,  are  available  from  Ma- 
chinery and  Allied  Products  Insti- 
tute, nOO  18th  St.,  N.  W..  Wash- 
ington 6.  D.  C.  g' 


The  annual  motion  picture  rec- 
ord of  World  Series'  baseball 
play,  depicting  highlights  of  the 
1960  championship  classic,  has 
been  announced  by  the  American 
and  National  Leagues  of  Profes- 
sional Baseball  Clubs  and  The 
Coca-Cola  Company,  sponsors  of 
the  widely-popular  film. 

A  43-minute  color  film.  The 
World  Series  of  J  960,  was  direct- 
ed by  Lew  Fonseca,  head  of 
baseball's  motion  picture  division 
and  photographed  by  five  camera 
crews  under  the  direction  of  Dick 
Borden.  Bob  Prince  narrates  the 
action  which  includes  all  the 
dramatic,  decisive  action  of  the 
seven  games  from  the  opening 
pitch  to  Bill  Mazerowski's  Series- 
winning,  ninth-inning  homer. 

Among  highlights  is  a  slow 
motion    sequence    showing   Tony 


Kubek  being  felled  by  Bill  Vir- 
don's  freakishly  bounding  drive, 
Mickey  Mantle's  14th  Series 
homer  and  Mazerowski  joyously 
rounding  the  bases  after  that  de- 
cisive home  run  hit. 

Local  bottlers  of  Coca-Cola 
have  prints  for  nationwide  dis- 
tribution to  youth  and  adult 
groups,  clubs,  business  and  indus- 
trial audiences  and  the  myriad  of 
other  places  where  this  "classic" 
among  sports  films  builds  million- 
fold  audience  totals  during  the 
year.  The  1959  World  Series  pic- 
ture was  nominated  for  Baseball's 
Hall  of  Fame  and  viewed  by  12,- 
000,000  persons.  g- 


Latest  Miller  Sports  Film  is 
Football's  '61   Pro  Bowl  Classic 
'k   The   excitement    of   football's 


PRODUCTIONS 


NEED 

TECHNICAL 
SERVICES? 

•  I'ROCES.SING 

•  \V(1RK  PRINTLNG 

•  KDITING 

•  \n<U:  SCORING 

•  RKIOKDING 

•  ()I'TI(:.\L  TR.ACKS 

•  AMMATIO.N 

•  KELEASK  I'RINTS    iC 


RSWi 


For  Information.  Call  or  Write: 


BAY  STATE  FILM  PRODUCTIONS,  J. 

Box   129  Springfield   1,  Moss.        •        RE  4-3164 
80   Boylston   Si.   Boston   Mass.       •       HA   6-8904 


greatest  stars  battling  it  out  In 
great  game  is  captured  on  filnii 
the    Miller    Brewing    Co.'s    la 
sports  title,  1961  Pro  Bowl. 

The  Best  in  Pro  Football 
The  Pro  Bowl  classic,  pla 
before  63.000  fans  in  Los 
geles"  Coliseum,  features  the  fi; 
professional  players  brought 
gether  for  the  eleventh  anr 
east-west  encounter.  Highlight' 
the  game  include  Baltimo 
Johnny  Unitas  passing  for 
yards,  running  for  54  more, 
making  one  of  the  most  exci 
plays  of  the  season — a  44-) 
touchdown  pass  to  Lenny  Mc 
made  under  what  can  easily 
called  impossible  circumstance 
Plays  like  this,  along  with 
patented  one-man  stampedes 
Green  Bay's  Jim  Taylor,  ear 
Vince  Lombardi's  western  c 
ference  team  a  35-31  victory. 

How  to  Borrow  the  Picture 


\ 


The  game  abounds  with  sti 
and     the     Miller     camera     ci 
catches  them   all   in   action.  >i 
rated    by    Chris    Schenckel 
color   motion   picture    runs   2: 
minutes   on    16mm.    Free   use 
this    latest    entry    in    the    Mi 
sports  film  library  can  be  obtai 
by    writing    Film    Section.    Mi 
Brewing  Co..  4000  W.  State 
Milwaukee  1,  Wis. 

Tampa   Tarpiin:   .tla^knn   taa 
Featured    in    Two    .Sport    Fill 

Sponsor:     Anheuser-Bush.     l| 

Title:  Tampa  Tarpon  Tour 
ment.  and  Alaska  Game  Hi, 
both  14  min..  color,  produ: 
by  World  Outdoors.  Inc 

Two  new  and  entertain 
shorts  are  added  to  the  grou 
list  of  such  films  offered 
brewers  all  over  the  coun 
Here,  the  makers  of  Budwe 
take  us  to  Florida  for  a  wonde 
fishing  adventure,  and  north 
Alaska  to  hunt  big  game  wil 
camera. 

Tampa  Tarpon  Toarnam- 
captures  the  struggle  to  lanC 
fighting  tarpon  and  shows  wh: 
schools  of  the  big  fish  leap 
high  out  of  the  water.  Tampa  I 
is  the  site  of  an  annual  tar| 
tournament  attended  by  fishem 
from  far  and  wide. 

Alaska  Game  Hunt  s  h  o 
moose,  grizzly  bear  and  other 
game  in  the  49th  state. 

The  films  are  being  made  av 
.ible  on  free  loan  to  civic,  bi 
ness  and  men's  groups  and  ot 
community  organizations  throi 
Modern  Talking  Picture  Serv 
3  E.  54th  St..  N.  Y. 
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NOW...  for 

Ektachrome 

users .  .  . 

>NE-DAY  SERVICE 

on  16  mm 

COLOR 
PROCESSING 


SOUND    SLIDEFILMS    AID    APPAREL    SALES;    INSTRUCTION 


EKTACHROME       ca  «* 
COMMERCIAL      ^V  H- 


uryi5  mmmm 

m  COMMHY 


2528  NORTH  BLVD. 
JA  9-4377 

HOUSTON 


Let  us  process  your 

Ektachrome  camera 

film,  assemble  it, 

make  a 

COLOR  dU) 

B&W  (BO 

print  with  printed  edge 

numbers,  then  ship  to  you 

within  48  hours  after 

receipt  of  your  original. 

Write   for 

complete   laboratory 

price   tist. 


Tabletop    Viewer   Aids    Sales   for 
Manufacturer   of  Women's   Wear 

Once  again,  use  of  the  popular 
attache  case  shdefilm  viewer  has 
enabled  the  manufacturer  of  a  line 
of  women's  apparel  to  roll  up  a 
major  success  story  within  the  past 
several  months. 

L.  Gidding  &  Co.,  Inc..  manu- 
facturers of  Chubbettes  and  Trim- 
Teen  apparel,  which  is  sold  to 
department  and  specialty  stores  by 
12  sales  representatives  who  cover 
the  United  States,  used  the  V'iew- 
lex  "'Salestalk"  sight  and  sound 
presentation  to  sell  store  manage- 
ment on  the  specialized  line,  and 
to  teach  sales  personnel  how  to 
sell  store  customers. 

"Salestalk"  combines  slidetilm 
or  slide  projection  equipment  with 
a  synchronized  high-fidelity  phono- 
graph, which  fits  into  a  light- 
weight attache  case  with  a  built-in 
screen.  It  can  be  set  up  in  seconds 
on  a  desk  or  table  top  for  presen- 
tation. 

The  Chubbette  story  was  pre- 
pared on  a  35mm  slidefilm  in  an 
1 1 -minute  color  cartoon  format, 
with  correlated  audio  on  a  phono- 
graph record.  Chubbette  represen- 
tatives called  on  old  customers,  to 
show  the  training  film  to  the  sales- 
girls, and  on  prospective  cus- 
tomers, to  introduce  the  specialty 
line  to  the  store  management. 

The  fact  that  the  film  could  be 
shown  to  sales  personnel  without 
setting  up  an  elaborate  meeting,  or 
involving  them  in  overtime  was 
especially  impressive  to  store 
managers. 

Chubbette's  "Salestalk"  drive 
resulted  in  the  opening  of  new  ac- 
counts across  the  country.  It  cre- 
ated volume  sales  for  stores  and 


steady  reorders,  and  in  stores 
which  already  stocked  the  Chub- 
bette line,  the  education  of  the 
salesgirls  invariably  led  to  marked 
increases  in  volume.  9 

Slidefilm  Series  to  Stimulate 
Sewing  Interest  Due  This  Fall 

A  series  of  four  sound  slide- 
films  on  the  Bishop  Method  of 
clothing  construction  developed  by 
the  Advance  Pattern  Company 
are  now  in  production  for  release 
in  the  early  fall  of  1961. 

The  films,  which  are  being  pro- 
duced by  TFI  Productions,  are  in 
color  and  are  being  sponsored  by 
Talon  Educational  Service,  Coats 
&  Clark,  Inc.,  John  Dritz  &  Sons. 
J.  C.  Penney  Company,  and  Ad- 
vance Pattern  Company.  They  are 
being  prepared  for  use  by  home 
economics  teachers  and  are  de- 
signed to  stimulate  interest  in 
sewing  as  a  lifetime  skill  of  eco- 
nomic and  creative  value. 

The  films  include  the  following 
subjects:  Sewing  Fiiiuluinenrals. 
How  lo  Make  a  Simple  Skirt  and 
Blouse,  Cutting-to-Fii  and  Fitting, 
and  How  to  Make  a  Simple  Dress. 
Major  emphasis  in  each  film  is 
placed  on  simplifying  the  learning 
process.  The  Visual  Materials  are 
planned  so  they  can  be  used  by 
teachers  after  the  film  has  been 
shown — for  detailed  instruction 
— or  as  a  basis  for  class  discus- 
sions. 

The  program  is  designed  pri- 
marily for  beginning  students  but 
can  also  be  used  with  advanced 
students  who  wish  to  improve 
their  methods  and  quality. 

The  complete  kit  contains  four 
color  filmstrips,  two  double-faced 
recordincs  and  teachers"  manuals. 


Chubbette's   Leonard   Uman   (ctr)  shows  apparel  line   to  sales  group. 


Hiaiia 
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HEAR 

THEY 
SIGN 

ON 
THE 

DOTTED 
LINE 

with  ^^Tewiex 
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I   *    P    VIEWLEX  INC. 

.        10  BROADWAY,  HOLBBOOK,  L.I.,  N.Y. 

J    Gentlemen; 
Send   me   the   word  Today?   Complete 
information  on  Viewlex  Tabietaiit. 


It's  as  simple  as . . . 

Ready!  Set!  Sell! 

Keep  pen  and  order  blanks  handy.  Open 
the  hd  of  Tablelalk  .  .  .  and  .  .  .  Presto! 
Picture  after  picture  flashes  on  a  large 
screen    as    it    "talks"    with    your    sales 
message  in   compelling  tones  that   con- 
vince and  "close"  on  call  after  call!  No 
screen  to  set  up!  No  com- 
plicated  focusing  or   film- 
threading!    Tabletalk    is   a 
self-contained  combination 
35mm  filmstnp  projection 
unit  and  4-speed  hi-fi  rec- 
ord player  (takes  up  to   12"  records) 
in  an  attache  case!  Keeps  you  and  your 
sales  story  as  fresh  on  the  last  call  as 
the  first  in  the  morning. 


Name 

Company_ 
Address 

City 


_Zone State- 
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WITH  A  Theme  of  internation- 
al travel  via  the  "gateway 
to  gateway"  itinerary,  KLM  Royal 
Dutch  Airlines  is  currently  show- 
ing a  color  motion  picture  with  a 
unique  approach  to  regional 
travel  promotion. 

Galeixay  lo  Gateway  succeeds 
in  avoiding  the  conventional  trav- 
elogue treatment  while  picturing 
a  spectacular  tour  of  the  Conti- 
nent by  air  and  car.  The  24-min- 
ute  film  opens  at  the  Houston  In- 
ternational .'Mrport  with  feeder 
lines  funneling  traffic  into  the 
Southwestern  gateway.  The  ad- 
vantages of  planning  the  tour  with 
the  aid  of  a  travel  agent  are 
shown,  and  the  camera  takes  the 
trip  from  there.  Texas  Industrial 
Film  Company.  Houston,  was  the 
producer  of  Gateway. 

Touring  the  Continent 

Royal  Dutch  hospitality  aloft  is 
covered,  and  the  film  then  em- 
phasizes the  advantages  of  touring 
the  Continent  by  car  with  Amster- 
dam as  a  base.  The  Netherland 
city's  location  as  the  gateway  to 
Europe  completes  the  gateway-to- 
gateway  theme. 

The  tour  covers  the  European 
capitals  in  gay  style,  and  focuses 
on  the  historic  contrasts  in  each  of 
them.  The  pleasures  of  visiting 
the  foreign  shops  (and  the  advan- 
tages of  tax-free  shopping)  are 
described,  and  the  holiday  ends 
with  the  return  to  the  American 
Southwest. 

Let   Camera  Tell  Story 

Texas  Industrial  Film,  as  the 
producer,  used  an  off-beat  angle 
in  shooting  the  film.  A  director- 
cameraman  team  was  sent  to  Eu- 
rope via  KLM.  where  the  director 
allowed  the  camera  to  tell  its  own 
story — and  the  script  was  pre- 
pared ajter  the  rough  footage  was 
processed.  Background  music  was 
then  selected  to  underline  the 
charm  of  the  European  cities. 

Special  emphasis  was  given  to 
the  short  time  required  to  make 
the  journey  by  DC-8  jet.  The  re- 
sult is  a  motion  picture  produc- 

Mr.  and  Mrs.  William  Chanslor.  who 
appear  in  film,  at  premiere  with 
kLM  Regional  Mgr.  Cornellise  and 
Al   Tyler,   Texas   Industrial    Film.'i. 


FRO:\r    TEXAS    TO    EUROTE    VIA    K.I..:^I 


Scenic  view  of  Amsterdam  canal  pictured  in  "Gateway  to  Gateway" 

tion    specifically    tailored    to    the  Gateway   to   Gateway   may   be 

regional    audience,    and   one   that  booked    by    contacting    Regional 

extols  the  advantages  of  using  rec-  Manager.  KLM  Royal  Dutch  .\n- 

ognized  travel  agents  in  planning  lines.    Mellie    Esperson   Building, 

foreign  travel.  Houston,  Texas.                           ^ 


/c^^  f^  MECCA 


* 


For  over  24  years  .  .  . 

,-  „     leading  film  producers 

nave  come  to  Mecca  .  .  . 

for  the  finest 

35mm  and  16mm  black-and-v/hite 

laboratory  services. 

Drop  in  soon  .  .  . 
write,  wire,  or  phone 
for  further  information. 


Film  Center Bullding,630NlntliAvenue,NewYork  36,  N.Y.*COIumbus  5-7676 

Affiliated   with   BYRON  MOTION   PICTURES,   Washington   7,    D.  C. 


Mississippi  River's  Navigatio 
Problems  Pictured  by  Engin  n 
The  story  of  the  Missis^pi 
River's  locks  and  dams  and  m 
water  levels  are  controlled  lo  o- 
vide  a  9  foot  navigation  cha  lel 
to  accommodate  the  increaig 
navigation  requirements  of  u 
river  is  told  in  a  documeniar\  e- 
cently  released  by  the  U.  S.  An 
Corps  of  Engineers.  North  (n- 
tr;d  Division.  The  story  co  n 
that  portion  of  the  river  run  ng 
between  its  origin.  Lake  Itasc 
Northern  Minnesota,  and  omd 
its  chief  ports.  St.  Louis.  Missc 

Titled  The  Mississippi  C\ 
lenge.  the  film  is  concerned 
only  with  the  subject  of  hydraii 
but  also  tells  of  the  many  rec 
tional  activities,  commercial 
ing.  and  scenic  beauty  of  this 
tion  of  the  river. 

The  film,  including  story- 
photography,  sound  and  anil 
tion,  was  produced  by  Caj: 
Film  Service  of  East  Lan?| 
Michigan.  Drama  was  infused 
to  the  story  with  flood  scenes  ■ 
by  Capital  camera  crews  du 
the  great  spring  flood  of  1 
which  inundated  millions  of  a^j 
of  bottom  lands,  resulting  in 
mendous  damage  and  destruct 

Tlie    Mississippi    Challenge^ 
available  on  a  loan  basis  witfl* 
charge  from  the  District  Oftice 
the   U.   S.   Army  Corps  of  E 
neers:    from    the   Chief   of   E 
neers.  U.  S.  Army  Corps  of 
gineers.   Washington,   D.   C.   l( 
from  the   Waterways   Experin 
Station.  U.  S.  Army  Corps  of 
gineers.  V'icksburg.  Mississippi. 
*      *      * 

Ways  of  Using  Versatile  Bondigj 
Adhesive  Explained  in  New  Fn 

-     Noteworthy   industrial   appla-j 
tions   of   a   versatile   adhesi\e 
documented     in     a     15     niin  eJ 
16mm  film  which  is  available 
designers,   engineers,   and   tecl 
cal  and  industrial  groups. 

This  bonding  agent.  Ea.iir 
910  Aditesive.  has  solved  m 
difficult  problems  since  it  was  ; 
introduced  in  November.  19 
The  film  shows  assembly  line  { 
cedures  in  four  well  known  raa 
facturing  plants  where  the  a{ 
is  being  used  in  a  variety  of  bo 
ing  operations.  Detailed  expla 
lions  of  the  characteristics  of 
adhesive  are  included  in  the  f 
and  procedures  for  obtaining  ) 
tinium    bonds   are    recommenc  - 

The  film  may  be  reque^  I 
from  either  Armstrong  C  i 
Company.  Industrial  Divis:  l 
Lancaster.  Pa.,  or  E  a  s  t  m  i 
Chemical  Products.  Inc..  s  - 
sidiary  of  Eastman  Kodak  C(  - 
pany.   260   Madison  Ave..   N.  ( 
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6  m  Release  of  Churchill 
e^s  Sponsored  by  Dalton  Co. 

elected  episodes  of  Winston 
Irchill:  The  Valiant  Years,  the 
isnguished  ABC-TV  docunien- 
\t  film  series,  are  now  being 
jiisored  for  non-theatrical  dis- 
iition  by  the  Edward  Dalton 
cipany  through  Association 
ins.  Inc.  Dalton  is  a  division  of 
liMead-Johnson  Company. 

'he  series,  which  will  be  olTered 
jlclub,  college  and  high  school 
lA'ings.  has  much  narration 
iten  bv  Churchill,  himself.  His 


ifland's  indomitahle  Prime  Mi»i.s- 
in  his  wartime  battle  dress  .  .  . 

ds  are  spoken  by  Richard 
ton;  original  music  was  com- 
ii'ed  by  Richard  Rodgers;  and 
nvidual  episodes  were  written 
';  W  illiam  Shirer  and  Quentin 
Unolds. 

£ach  episode  is  comprised  of 
ual  film  footage  taken  from 
Ued  and  German  archives,  re- 
ijctments  of  important  events, 
id  interviews  with  the  person- 
its  of  the  times.  This  approach 
Ks   the    series    a    documentary 


realism  and  personal  insight  into 
the  forces  and  personalities  who 
have  contributed  so  much  to  re- 
cent world  history. 

Episodes  now  in  release  in- 
clude: Struggle  at  Sea  (the  stalking 
of  the  Bismarck),  Dunkirk,  The 
French  Agony  (the  Nazi  invasion 
of  France  and  the  Lowlands),  7"/ie 
Tiirnini;  of  the  Tide  (the  pivotal 
point  in  the  war  when  the  tide 
began  to  favor  the  Allies),  and 
D-Day  (featuring  Generals  Brad- 
ley and  Taylor  in  filmed  reminis- 
cences of  June  6,  1944).  g' 

*      *      * 
AEC   Technical   Report   Filmed 
by  University  Production  Unit 

-  Atomic  Energy  Commission  of- 
fices overseas  and  throughout  the 
United  States  will  make  use  of  a 
new  color  motion  picture  pro- 
duced by  the  Iowa  State  Univer- 
sity film  production  unit. 

Metals  Frontier  is  sponsored 
by  the  Iowa  State  University  In- 
stitute for  .Atomic  Research, 
which  includes  the  Ames  Labora- 
tory, a  major  installation  of  the 
AEC.  Dr.  F.  H,  Spedding  is  the 
director  of  the  Institute  and  the 
Laboratory. 

The  21 -minute  film  illustrates 
the  teamwork  involved  in  research 
at  the  Ames  Laboratory  which  led 
to  the  production  of  pure  yttrium 
for  use  in  nuclear  reactors.  Writer 
and  director  was  Richard  H. 
Kraemer  of  the  film  production 
unit,  managed  by  O.  S.  Knudsen; 
technical  advisers  were  W.  E. 
Dreeszen  and  Burton  J.  Gleason 
of  the  Ames  Laboratory. 

Metals  Frontier  is  available  for 
showings  by  scientific  groups, 
schools  and  other  interested  or- 
ganizations through  the  AEC  and 
the  Iowa  State  visual  instruction 
service.  S" 


'UTS  BIG  PICTURES  ON  THE  SCREEN 
N  ONE-THIRD  THE  NORMAL  THROW 


BUHL  SUPERWIDE  LENS  SYSTEM 
replaces  your  present  projector  lens 

FOR  FILMSTRIPS,  35MM.,  2x2,  AND  SUB-MINIATURE  SLIDES 

'^"'Y  —  regardless  of  make  or  madel  —  use  your  present  projector  for  reor  projection 
lOut  mirrors.  Show  big,  clear  pictures  in  limited  areas  —  small  rooms,  offices,  desk  or 
table-top  presentolions. 

AvailobI*  in  1",  1.5",  2"  Focol  lengths 

FREE    TEST    OFFER!    WRITE    DIRECT! 

,    BUHL    OPTICAL    COMPANY 

1010  Beech   Avenue      •      Pittsburgh   33,  Pa. 


#TEL-AnatirNeg.&Pos. 
16/35nim  Film  Cleaner 


Assures  Better  Results  Than 
Machines  Twice  the  Price! 

The  ultra-modern  method  to  clean 
films  safely!  You  cannot  damage  film 
with  this  highly  advanced  TEL- 
Amatic  JET-SPRAY  film  cleaning 
machine.  Extensive  lahoratory  tests 
using  films  with  the  softest  emulsions 
have  proven  excellent  results.  Also 
features  silent  timing  belt  drive.  3.000' 
capacity,  speed  in  excess  of  10.000' 
per  hour  and  fine  precision  workman- 
ship. One  person  can  handle  a  battery 
of  TEL-Amatics — a  great  labor  saver. 

Just  a   Few  of  the   Many  Features: 

•  Jet-Spray  Film  Wash  for  BOTH  16  and  35mm  Film 

•  Curved  Air-Blast  Squeegees  (pat.  appled  for) 

•  Special  Non-Scratch  Buffers 

■  Requires  Only  15  feet  of  Leader 

•  Automatic  Operation — Pushbutton  Control 

•  Designed  for  Originals  and  Release  Prints 

■  Continuous  Air  and  Solution  Filtering 

•  Take-Up  Torque  Motor,  Adjustable.  Reversible 

•  Electric  Solution  Level  Indicator 

•  Complete  operation  VISIBLE  at  all  times 

•  Variable  Sp»ed  DC  Drive  Wrife  /or   brochure 

COMPLETE    only  $3600 


S.O.S.  PHOTO-CINE-OPTICS,  Inc. 

formerly    S.O.S.  CINEMA  SUPPLY   CORP. 

Dept.  H.  602  West  52nd  St..  New  York  19,  NY— PLaza   70440— Cable:  SOSound 

Western   Branch:    6331    Hollywood   Boulevoid.   Hollywood   28.    Colli.  —  Phone:    HO  7-2124 


JET 


€x\ME«A 
ACTIOJ^ 


C  OMMrXICATIOX    ARTS 

EUROPEAN 
SEMINAR  TOUR 

for  Motion  Picture  and 
Television  Producers, 
Directors  and  Technicians. 

MUNICH  •  ROME  •  PARIS  •  LONDON  •  HAMBURG 
Via 

LUFTHANSA 

GERMAN  AIRLINES 


COUPON- 


COUPON- 


r«M>H'Xir,*TIO>".S    .\RTS    TOin  Lufthansa  German  Airlines 

81  E.  Monroe  Street,  Chicago  3, 

Please  send  me  additional  information  and  folder. 

N  a  me 

Firm  Name 

Add  ress 

City 


_Zone_ 


_State_ 
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Niles'  Merchandising  Division  to 
Service  Business  Communications 
ii:  Keeping  pace  with  its  expand- 
ing diversification  program,  Fred 
A.  Niles  Productions.  Inc..  Chi- 
cago and  Hollywood,  is  setting  up 
a  complete  new  Merchandising 
Division  in  the  Chicago  communi- 
cations center. 

Appointed  to  head  the  Division 
are  Howard  Seaman,  as  creative 
director  and  Robert  Foster  as 
sales  director.  They  both  come  to 
Niles  from  the  former  Knipchild- 
Robinson  merchandising  agency. 

In  making  the  announcement. 
Fred  Niles.  president  of  the  or- 
ganization, said  that  the  purpose 
of  the  new  division  will  be  to  serv- 
ice industry  in  greater  depth  within 
the  whole  range  of  marketing  and 
merchandising  programs.  ""Sales 
communication  projects  have  al- 
ways been  part  of  our  services 
along  with  motion  pictures,  film 
and  tape  commercials,  slidefilms 
and  meeting  presentations."  he 
said. 

"However,  we  have  decided 
that  the  growing  need  for  more 
thorough  communications  all  along 
the  marketing  chain  from  the 
manufacturer  to  the  retailer  co- 
ordinating all  levels  of  distribu- 
tion, calls  for  a  special  division  to 
concentrate  solely  on  the  develop- 
ing and  producing  of  this  vital 
service  to  industry.'"  y- 

Boriek  In  Film  Producer's 
Post  at  Fuller  &  Smith  &  Ross 

•*•  Robert  Boriek  has  been  ap- 
pointed to  the  newly-created  post 
of  producer  of  visual  communica- 
tions in  the  public  relations  divi- 
sion of  Fuller  &  Smith  &  Ross. 
Inc.,  Chicago. 

A  veteran  actor  and  director  of 
Chicago  stage,  screen  and  tele- 
vision productions,  he  will  be  re- 
sponsible for  producing  closed  cir- 
cuit television,  motion  pictures 
and  sales  meeting  shows  for  client 
firms.  He  will  also  direct  activities 
of  the  FSR  Speaker's  Bureau.     9' 

*  *  ::: 

Worcester  to  Ted  Botes  Agency 

A  Phillip  L.  Worcester  has  joined 
the  commercial  broadcast  produc- 
tion department  of  Ted  Bates  & 
Company.  Inc..  as  a  television  pro- 
ducer. He  was  formerly  with  Ful- 
ler &  Smith  &  Ross.  Inc..  as  a  pro- 
duction supervisor,  and  previously 
director  of  television,  radio  and 
films.  «' 

Wylde  in  New  Manhattan  Studio 
Wylde  Films.  Inc..  has  opened 
new  production  facilities  and  ex- 
ecutive  offices  at    155   East   24ih  1 
Street.  New  York  city.  y 


BUSINESS  SCREEN  EXECUTIVE 

NEWS     OF     STAFF     APPOINTMENTS     AND      A    V      INDUSTRY      DEVELOPMENTS 


cations. ■■  the  studio  has  beei 


Zapel   Studios,  Chgo.,   Expands 
Operations   In   Firm   Merger  Deal 

Zapel  Studios.  Inc..  has  bought 
the  assets  of  Ross  Wetzel  Studios, 
with  staff  and  equipment  intact  to 
operate  at  the  same  address.  615 
N.  Wabash  Ave.,  Chicago. 

Owen  A.  Zapel.  who  is  taking 
over  the  administration,  has  been 
associated  with  Ross  for  four 
years  since  he  closed  his  studio  to 
share  space  and  work  with  Ross. 
The  arrangement  permitted  both 
corporations  to  operate  together 
while  remaining  separate  corpora- 
tions at  lowest  cost  to  clients. 

Zapel  has  been  known  for  his 
presentation  technique  using  Cel- 


lomatic  animated  projection. 
Zapel  Studios  has  a  franchise  to 
use  the  Cellomatic  animation 
technique  in  the  midwest  market 
area  and  has  been  providing 
these  services  for  the  past  eight 
years.  The  affiliation  with  the  Cel- 
lomatic Corporation  in  New  York 
and  Canada  has  been  one  of  mu- 
tual cooperation  and  client  serv- 
icing, even  though  there  are  no 
legal  or  financial  ties  at  present. 

According  to  Zapel.  the  studio 
will  stress  a  policy  of  creating  and 
producing  high-quality  art  design, 
television  animation  and  live  ac- 
tion commercial  filming.  With  the 
motto   "Better   Visual   Communi- 


NAIL  DOWN  YOUR  PROFITS! 


Cameras:  16mm  &  35mm— Sound 
(Single  Of  Double  System)— Silent 
-Hi-Speed 

Lighting:  Arcs- Incandescents 
—Spots— Floods— Dimmer  s— 
Reflectors— All  Lighting  Accessories 

Generators:  Portable— Truck 
Mounted 

Sound  Equipment:  Magnetic — 
Optical— Mikes— Booms 

Grip  Equipment:  Parallels — 
Goboes— Other  Grip  accessories 

Cranes,  Dollies:  Crab— Western- 
Portable  Panoram 

Lenses:  Wide  angle— Zoom— Tele- 
photo— Anamorphic 

Editing  Equipment:  MoviolaS 
—Viewers— Splicers— Rewinders 

Protection  Equipment:  16mm  & 
35mm— Sound  &  Silent- Slide- 
Continuous 

Television:  Closed  Circuit  TV 

Camera  Cars: 

*CECO— Trademork  of  Camera 
Equipment  CO. 
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picture  and  slidelilm  field,  sei 
top  producers  in  this  area. 

*      »      * 
Gryphon    Productions   Formei 
Ray   Favata,   Carlton   Reiter 

Ray  Favata  and  Carlton  Ri 
formerly  known  as  Ray  F; 
Productions.  Inc..  a  n  n  o  u  n 
change  in  company  name  to 
phon  Productions.  Inc..  and  a 
location  for  their  offices  at  4 
49th  Street.  New  York  City. 

Ray  Favata.  creative  dire 
is  well  known  in  animation. 
1  I  years  his  work  has  appe 
frequently  in  top  publications 
exhibits  such  as  Graphis.  Art 
rectors"  Annual.  Society  of 
trator's  Show  and  The  TV 
Festival. 

Carl  Reiter  has  been  in  the 
industry  for  15  years  follow! 
career  in  illustration.  In  film 
has  been  associated  with  the  S 
Corps  and  later  with  Acac 
Pictures. 


Edward  Ettlnger  Now  Execul 
Vice-President   at   Technicolo 

Eduard  E.  Ettinger  has 
elected  executive  vice-presidei 
Technicolor.  Inc..  according  t 
announcement  by  Patrick  J.  F 
ley.  Jr..  chairman  and  chief  ex 
live  officer  of  the  company 


FROM 


CbcO 


Why  be  equipment-rich,  but  profits 
poor?  If  your  main  concern  is  mak- 
ing money,  in\estigate  full-service 
leasing  from  CECO.  Some  of  Amer- 
ica's largest  corporations  have  such 
arrangements  with  us.  Renting  your 
cameras,  lights,  sound  recorders  and 


(Jflm€Rfl 
€9uipni€nT(o.,inc. 

315  W.  43rd  St..  N.  Y.  36,  N.  Y. 
JUdson  6  U20 
In  Hialeah.  Florida: 

Camera  Equipment  Co..  Inc.  of  Florida 
1335  East  10th  Ave  •  TUxedo  8  4604 


Wagner  to  Head  Internationc 
Division  of  Bell  &  Howell  Co 

Bell  &  Howell's  Internati 
Division  has  announced  three 
ecutive  appointments: 

Everett  F.  Wagner,  a  vice-p 

dent  of  the  company  and  hea 

international    activities,    has   I 

named    president     of    the    Ii! 

national  Division;  he  was  previii 

ly    responsible    for   manufactutl 

in  the  company's  Photo  Pindr 

CAMERAS  •  LIGHTS  division 

Werner    Salzmann    is    now  e 
ACCESSORIES  gional    director   of   the    Euioiii 

area  for  the  International  Divis 
accessories  puts  the  problem  of  and  managing  director  of  Be 
maintenance  where  it  belongs — in  Howell  S.  A.,  a  subsidiary 
the  hands  of  factory-trained  experts.  Fribourg.  Switzerland;  he 
Your  accountant  will  e.\plain  the  formerly  general  manage 
savings  of  renting  versus  buying.  Diethelm  &  Co..  Ltd..  in  Bang! 
Want  to  talk  about  it.'  Call  JUdson  sole  distributors  of  Bell  &  Hoi 
6-1420.     Todav  !  photo  products  in  Thailand 

Ernest   L.   Schimniel   h.i^   In 
^   named    overseas   niarketini;    n  v 

Cam.r.  Equipment  Co..  Inc.  ■    ;n,g|-     f^,-     (he      BusineSS     M,lch."S 

Depl    S        14,315  W    43rd  St.    N     Y     36.  N     Y.  ■        -      .    .  .j  ,     ^ 

„,,        ,  .      I   Division,   a   vice-president    o\  it 

Gentlemen;   Please    rusti    me   your   FREE   complete  '    , 

ceteiogue  of  Rental  EoLipment.  I  International   Division.   anJ   .:  i- 

J  rector  of  Bell  &  Howell  S.  A 

Name  I  International    Division    iepres> 

Firm I  all    of    the    company's    diversi 

street ■  product  lines  overseas — pho 

cty  Zone      state  graphic.    Optical,    electronic 

J  business  machines. 
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Vw  Officers,  Plans  Announced  by  Atlas 

Jmps     K4'llo4*k    Elpolf'd     PrpsidenI    of    I'ommuniealionM    Firm: 
Hard   Announce!*   Expanded   Ser^'ices  and  Nationwide  Offices 


he  newly-elected  board  of  di- 
;i-)rs  :md  officers  of  the  Atlas 
ill  Corporation  was  announced 
nThursday,  May  9.  following 
K  recent  acquisition  and  reor- 
azation  of  the  business  com- 
plications  and   film   production 

ixinv  by  a  group  of  Chicago 
uiK-ss  men.  James  A.  Kellock, 

■teian  of  more  than  25  years 
1  le  lield.  was  named  president 
n  chairman  of  the  Atlas  board. 

ithcr  Atlas  officers  include 
.;  rence  P.  Mominee.  as  execu- 
\  \  ice-president,  and  William 
.Naltzger,  attorney  and  former 
l<.ard   County,    Indiana,   jurist, 


Lawrence  P.  Mominee 
.ills'  Executive  Vice-President 

1 1  is  the  corporation's  secretary. 
-indcd  in  1913.  Atlas  is  Ameri- 
o  oldest  industrial  film  com- 
iiy.  Its  only  previous  manage- 
nnt  change  in  48  years  occurred 
i|1946  when  I.  R.  and  A.  B. 
4hm.  founders  of  the  pioneer 
Ilk  Park  studio,  retired, 
pther  Atlas  vice-presidents  con- 
i/ied  by  the  Board  are  Albert  S. 
iidish.  in  charge  of  production. 
iJ  James  Herman,  in  charge  of 
i  Bloomfield  JJills  (Detroit), 
^chigan.  office. 
'  Active  in  Civic  Affairs 
[The  new  chief  executive  officer 
a  former  vice-president  in 
rge  of  operations  at  Wilding. 
It.  Mr.  Kellock  was  also  a 
■flnder  and  past  president  of  Chi- 
V,o  Unlimited,  a  member  of  the 
:ard  of  directors  of  the  Uptown 
iicago  Commission  and  is  on 
'■t  board  of  trustees  of  Monticello 
Mege. 

An  announced  program  of  ex- 
fnded  communications  services 
ill  include  additional  branch  of- 
le    facilities    in    Ohio    and    St. 


James  A.  Kellock 
President  and  Board  Chairman 


Louis,  supplementing  present  At- 
las offices  in  Chicago,  Detroit, 
Washington.  D.  C,  and  Holly- 
wood. Plans  include  the  acquisi- 
tion of  personnel  for  the  creation 
and  production  of  business  shows 
and  sales  meetings,  rounding  out 
the  company's  present  activities  in 
the  field  of  motion  pictures,  slide- 
films,  and  television  commercials. 
Full   Scope  of  Services 

In  a  policy  statement  following 
his  election.  Mr.  Kellock  noted, 
"We  are  building  on  a  foundation 
of  experienced  personnel,  to  pro- 
vide business  with  the  full  scope 
of  modern  communication  tools. 
Research  and  creative  talents,  as 
well  as  already  existing  production 
and  processing  facilities,  must  be 
further  implemented  to  serve  man- 
agement on  all  levels,  from  the 
president's  concern  with  share- 
holder and  employee  relations,  to 
everyday  training  and  motivational 
needs. 

"Group  communications,  utiliz- 
ing the  full  range  of  today's  audio 
and  visual  techniques,  have  be- 
come an  integral  part  in  all  phases 
of  business  and  labor  relations,  the 
Federal  defense  establishments, 
and  throughout  the  Government's 
civilian  agencies." 

Atlas  is  presently  a  prime  con- 
tractor to  the  Air  Force  and  Navy, 
engaged  in  training  film  programs 
and  has  also  recently  completed  a 
number  of  motion  pictures  and 
slidefilms  for  such  national  con- 
cerns as  General  Motors.  B.  F. 
Goodrich.  General  Tire  &  Rubber. 
Pure  Oil.  Dole  Valve,  Elkay  Man- 
ufacturing Company,  Chrysler, 
and  others.  ^ 


liming  Event!  The  Annual  Review  of  Film  Production  Services  will  be 
■  nounced  in  June  for  early  fall  publication.  An  "extra"  for  all  sub- 
sdbers  and  the  most  complete  Buyer's  Guide  in  the  industry! 
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musifex  inc 

45  w.  45  St.,  n.  y.  c. 


BRAND   NEW 

MUSICAL  SOUND  EFFECTS 


^^Hb^Ti/l 


•  A  unique  and  inexpensive  library  of 
musical  sound  effects  is  now  available  on 
two  LP  records  (4  sides)  for  outright 
sale  with  full  rights  for  any  use. 

•  Pings,  boings,  drum  rolls,  cymbal 
crashes,  tympani  slides  and  booms, 
celeste  bridges,  xylophone  glisses  and 
slide  whistles — practically  any  musical 
effect  required. 

•  Particularly  useful  for  accenting 
important  points  in  industrial  and  television 
films,  TV  commercials  and  slidefilms 

FLY -PHONE -WIRE -WRITE   NOW 


S<»^  ^eleijc» 


m 


»  you  want  the  IMPACT 
ol  new  ideas  we  have 
the  creative  hands  to  pro- 
duce resounding  results 
.  .  ,  in  the  largest,  most 
complete  new  facilities 
between  Detroit  and 
New  York. 


HOLLAND-WEGMAN     PRODUCTIONS 

Motion     pictures    for    business,    indusiry    and    television 

207    DELAW/ARE    AVE.,    BUFFALO    2,    N.    V. 
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Kcilart's  "Soundstrip"  jtrojeclor 
uses  light  to  scan  the  sound. 

Revolutionary  New  Approach 

05  Kolort  Shows  "Soundstrip" 

>.  An  entirely  new  approach  in 
sound  slidefilm  projection  equip- 
ment, called  "Soundstrip"  by  its 
manufacturer.  The  Kalart  Co.. 
Inc.  of  Plainville.  Conn.,  was  un- 
veiled recently  at  the  National 
Convention  of  the  Department  of 
.-Xudio-Visual  Instruction.  N.E.A.. 
in  Miami  Beach. 

In  development  for  several 
years,  the  "Soundstrip"  projector 
has  been  demonstrated  to  users 
of  slidefilms  and  is  presently  be- 
ing tested  in  programs  for  train- 
ing, promotion  and  self-study. 

The  new  device  utilizes  a  rotat- 
ing light  beam  to  scan  an  optical- 
ly recorded  sound  track  on  a  still 
picture  filmstrip.  All  other  sound 
slidefilm  projectors  currently  in 
use  require  a  recorded  disc  for 
sound  playback,  synchronized 
either  manually  or  automatically 
to  the  35mm  strip. 

A  "Soundstrip"  program  pro- 
duced on  standard  35mm  motion 
picture  film  (either  color  or  black 

6  white)  contains  a  series  of  pic- 
tures arranged  alternately  with 
recorded  sound  material  in  syn- 
chronized relationship.  As  each 
picture  is  projected  on  the  screen, 
its  related  sound  message  is 
scanned  and  reproduced  through 
a  built-in  amplifier  and  speaker. 
Each  sound  message  can  contain 
up  to  18  seconds  (or  less)  of  pro- 
gram time.  At  the  end  of  each 
sound  unit,  the  film  is  automati- 
cally advanced  to  the  next  picture 
and  sound  frame. 

Additional  features  permit  in- 
terruption of  the  program  at  the 
end  of  any  recorded  message  to 
add  remarks  about  the  program 
and  repeat  of  any  picture  and  its 
related  sound  message.  Operator 
controls  permit  skipping  portions 
of  the  film  or  rewind  and  review 
without  loss  of  synchronization. 

The  "Soundstrip"  also  projects 
existing  single-frame  (captioned) 
35mm  filmstrips  and  with  an  ac- 
cessory slide  changer,  it  can  pro- 
ject standard  mounted  35iiim 
slides.  For  additional  information 
write  directly  to  The  Kalart  Co.. 
Plainville,  Conn.  ^ 


New  AUDIO-VISUAL  Equipment 

Recent  Product  Developments  for  Projection  and  Production 

15    Pound    "Theatre-ln-a-Suitcase"    Makes   Debut   as   Falrchild 

Unveils  "Cinephonic  200,"  an  8mm  Magnetic  Sound  Projector 

What  is  billed  as  the  lightest 
sound  motion  picture  projector 
yet  offered  to  American  business 
was  introduced  to  shareholders  of 
the  Fairchild  Camera  and  Instru- 
ment Corporation  on  May  5th. 

The  new  projector  is  an  8mm, 
magnetic  sound  rear-view  instru- 
ment weighing  slightly  less  than 
1 5  pounds.  Designated  as  the 
"Cinephonic  200"  it  provides 
projection  on  a  self-contained 
rear-screen  II  x  8 1 ^  inches  and 
can  play  continuously  without  re- 
load or  rewind  from  a  200-foot  How  "Cinephonic  200"  appears 
capacity  magazine.  Price  is  noted  »"''  extended  screen  in  use. 
as    "less    than    $400."    The    new 

precision  Fairchild  silicon  transis- 
tors throughout. 

"Initially,"  he  pointed  out.  "the 
'Cinephonic  200"  will  be  marketed 
in  select  areas  of  interest,  princi- 
pally to  sales  organizations,  direct 
by  Fairchild.  Although  marketing 
plans  are  not  yet  completed,  it  is 
possible  that  the  product  will  be 
available  through  franchised  Fair- 
child  Audio-Visual  dealers  some 
time  late  in   1961."  ^ 

*  :S:  * 

Camera  Eyepiece  Adapter  Takes 
Prescription  Spectacle  Lens 

*  A  special  adapter  making  it 
possible  for  cameramen  to  have 
their  prescription  spectacle  lens 
fitted  in  the  eyepiece  assembly  of 
the  Arrifiex-16  is  available  from 
the  Arriflex  Corporation  of  Amer- 
ica. 

The  prescription  lens  is  per- 
manently placed  in  a  small  sub- 
assembly, which  may  be  slipped 
on  and  off  the  finder  eyepiece. 
This  slip-on  assembly  comes  com- 
plete with  its  own  cover  door,  and 
is  machined  to  take  17mm  diam- 
eter prescription  lenses. 

In  cases  where  the  same  cam- 
era is  to  be  used  by  other  camera- 


Interior  view  of  the  compact 
"Cinephonic  200"  projector  .   .   . 

equipment  was  also  demonstrated 
during  an  "8nim  sound"  seminar 
at  the  recent  Society  of  Motion 
Picture  &  Television  Engineers" 
convention   in  Toronto. 

The  "Cinephonic  200""  which 
resembles  a  portable  typewriter  in 
its  compact  package  will  also  have 
a  400-foot  capacity  counterpart, 
weighing  about  two  pounds  more. 
In  describing  the  equipment.  R. 
G.  Hennessey,  general  manager 
of  Fairchild"s  Industrial  Products 
Division,  said  "'the  electronic  am- 
plifier  uses   printed   circuitry   and 


At  left: 

Here's  the  new 
seSj-containcd  Sniin 
Faircliild  projector 
in  action  as  a  typi- 
cal aroup  sees 
and  hears  a  sound 
motion  picture  in 
desk-top  setting. 


men,  a  special  blank  slip-on  nj 
is  also  available.  The  prescri[oi 
lens  holder  (without  lens) 
for  $28.00,  and  the  blank 
sells  for  $8.00.  The  adapter?! 
available  on  special  order  thnl 
franchised  Arriflex  dealers. 


Pole   Screen   With   Decorator':| 
Touch   for  Office   Presentatioi 

Combining  the  advantage] 
permanent  wall  or  c  e  i 
mounted  screens  with  the  | 
ability  of  tripod  models  for  cl 
viewing  is  the  novel  Pole  Sc| 
by  Da-Lite  Screen  Co. 

The    screen    case    is    m<uici 
vertically    on     a     floor-to-cc 
tension-spring    decorator    p  i 
used  widely  as  a  lamp  moun  if 


1  ui.i    \ic«s    of   the   new 
Pole  screen,  closed  and  openk 

When  not  in  use.  the  screeiB 
hidden  behind  a  decorator  pi 
equipped  with  planter  brac:t! 
and  flower  pots,  permaneij 
mounted  on  the  front  of  the  pje 

To  use  the  screen,  the  poli'i 
turned  and  the  screen  is  e 
mounted  horizontally:  in  secoi)& 
the  projection  screen  is  ready  pi 
business  presentations,  moti  r 
pictures  and  other  visual  aids,      i 

The  screen  itself  is  40"xi 
made  of  top  quality  Da-  u 
"White  Magic""  glass  b  e  a  d  d, 
screen  fabric.  For  further  det;S, 
write  New  Products  Desk.  B  i- 
NEss  Screen.  Chicago  26.       ? 


Ampex  Designs  Tape  Recordc 
For  Closed  Circuit  Application 

ic  A  new  television  tape  recoi 
designed  for  closed  circuit  ap 
cations  in  educational,  indusl 
and  governmental  fields  has  b 
developed  by  the  .Ampex  C 
poration. 

Called  the  "\'R-S000."  it 
corporates  a  single  record  ref 
duce  video  head-helical  scan 
cording  technique  specifically 
signed  for  closed  circuit  us; 
This  design  concept  reduces 
electronic    complexity    of   the 
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ISOUNpS 

Adv^cement 
Pf^TRONICl  i 


le  New  Magnasync 
Mark  II 

DUBBER 


I  Its  Own  Portable 

6i/2"x8i/2"xlO"  Case 

le  "little  giant"!  That's  what  you'll 
ill  this  new  precision  dubber  when 
m  check  all  the  professional  fea- 
res  Magnasync  has  built  into  such 
small  unit— 

SMPTE  standard  performance 

Completely  transistorized 

Exceptionally  light  in  weight 

Extremely  easy  to  operate 

Low  power  consumption 

Smartly  housed  in  durable  carrying     ^ 

case  (standard  rack  mount  also 

available) 

Flutter  &  Wow-.25%  or  less 

Distortion-2%  or  less  ^ 

Frequency  Response— 50  to  8000  y^^ 

±2db 

Signal  to  Noise-50  db  or  better 

Film  Capacity-400  ft.  split  16mm 


^  Complete  Information  and 

Specifications. ..Write.  Call  or  Visit 


ICTRONICS 


Corporation 


Audio  Visual  Engineering 
&  Equipment  Center 
36DE.46thSt.,NewYork17,N.Y. 
YU  6-3713 


corder  while  providing  picture 
quality  equal  to  the  original. 

One  of  the  principal  benefits  of 
recording  with  the  new  unit  is  in 
providing  an  economical,  flexible 
and  reliable  device  for  storing 
television  lessons  indefinitely  in 
their  natural  electronic  TV  form 
for  immediate  playback  when 
needed.  The  source  of  material 
recorded  by  the  VR-8000  may  be 
live  production,  film,  slide,  incom- 
ing broadcast  or  another  V'R- 
8000. 

The  new  unit  weighs  about  500 
pounds  and  is  self  contained  in  a 
cabinet  24"  deep,  56"  high  and 
42"  wide,  occupying  seven  feet  of 
floor  space.  It  operates  from  1 1 7 
volts  nominal  AC,  60  cycle  at  15 
amperes  ( 220  volt,  50  cycle 
models  are  available. ) 

For  further  information  and 
prices,  write  New  Products  Desk, 
Business  Screen,  Chicago  26.  ^ 

*     *     * 
New    High-Speed    Editing,    Rapid 
Inspection  Table  from  CECO 

A  new  high-speed  editing  table 
and  viewer  for  rapid  film  scanning 
has  been  introduced  by  Camera 
Equipment  Co. 

The  new  unit,  available  in  both 
16mm  and  35mm  models,  is  ideal 
for  television  stations  and  film 
libraries  where  rapid  inspection 
of  prints,  insert  spots,  and  com- 
mercials is  required  before  release. 
Features  are  high-speed,  scratch- 
free  operation  from  0  to  250  feet 
per  minute  in  both  forward  and 
reverse,    and    capability    of    stop- 


# 


New  Projector  Permits  Random 
Selection  of  Circular  Magazine 

i"  A  new  improvement  in  projec- 
tion by  Spindler  &  Sauppe  of  Los 
Angeles,  makers  of  Selectroslide 
equipment,  is  the  random  access 
projector.  Model  SLS-750. 

The  Standard  Selectroslide  au- 
tomatic projector  uses  circular 
magazines  with  up  to  48  slides  ar- 


Ceco's  New  Editing  Table 

ping  the  film  action  on  a  single 
frame  instantaneously  without 
damage  to  the  film. 

The  unit  has  a  4"  x  6"  screen 
and  is  equipped  with  a  footage 
counter  and  optical  sound  head. 
Dimensions  are:  60'  long,  30" 
deep,  36"  table  height,  54"  total 
height  with  3,000  ft.  reel.  Price  of 
the  16mm  table  is  $2,500;  the 
35mm  table  is  $1,750.  For  further 
details  and  specifications,  write 
New  Products  Desk,  Business 
Screen,  Chicago  26.  & 

At  Your   Service;   the   New   Products 
Desk,   Business   Screen,   Chicago   26 


Selectroslide's  Model  SLS-~50 
ranged  radially,  which  can  be 
interchanged  in  seconds.  The  new 
selection  system  consists  of  a  re- 
mote push-button  control  unit 
equipped  with  fifteen  illuminated 
push  buttons.  By  pressing  the  ap- 
propriate button,  the  projector 
rotates  the  magazine,  selects  the 
desired  slide,  moves  it  into  posi- 
tion and  projects  it. 

On  the  average,  selection  takes 
only  three  seconds.  Five  seconds 
are  required  for  the  magazine  to 
make  one  complete  rotation,  and 
one  second  for  the  slides  to  move 
in  and  out  of  the  magazine. 

For   further   specifications    and 
price,  write  New  Products  Desk, 
Business  Screen.  Chicago  26.  ^ 
*     *     * 

New  Optical  Multiplexer  for 
Telecasting    Films   Is   Unveiled 

''-  A  new  approach  to  optical  mul- 
tiplexing of  television  film  pro- 
jectors— to  further  improve 
broadcast  studio  film  telecasting — - 
was  unveiled  at  the  National  As- 
sociation of  Broadcasters  annual 
convention  in  Washington,  D.  C, 
May  7-10. 

"The  revolutionary  optical  multi- 
plexer, designed  for  General  Elec- 
tric by  Eastman  Kodak  Company, 
uses  front-surface  mirrors,  a  new 
method  that  projects  the  best  pos- 
sible image  from  film  and  slide 
projectors  into  the  film  camera. 

While  designed  to  work  with 
all  standard  projectors,  the  new 
type  PF-ll-A  multiplexer  can  be 
combined  with  G-E's  latest  con- 
tinuous motion  television  projec- 
tion system  for  highest-quality 
film  telecasting.  The  continuous 
motion  system,  which  injects  new 
life  into  old  film,  was  first  intro- 
duced to  telecasters  at  the  NAB 
show  a  year  ago.  It  uses  a  projec- 
tor developed  by  Eastman. 

The  1961  version  is  designed 
so  that  the  center  line  of  the  pro- 
jector output  is  horizontal  and  48 
(continued    on    page    60) 


The  New  Magnasync 
Mark  II 

RECORDER 
REPRODUCER 

In  Its  Own  Portable 

6y2"x8i/2"xlO"  Case 

Only  Magnasync  could  engineer  a 
professional  precision  constructed 
split  16  sprocketed  reproducer  to 
offer  you  so  much  more  in  so  much 
less  space - 

•  SfiflPTE  standard  performance 

•  Completely  transistorized— light- 
weight as  well  as  compact 

•  Instantaneous  "film-direct' 
monitoring 

•  Extreme  ease  of  operation 

•  Rechargeable  nickel  cadmium  ' 
battery-built  in  battery  charger 

.  •  Low  power  consumption 

•  Projector  interlocks  available 

•  Smartly  housed  in  durable  carrying 
case  (standard  rack  mount  also 
available) 

•  Wow  &  flutter-.25%  or  less 

•  Distortion-2%  or  less 

•  Frequency  Response-50  to  8000 
±2db 


Signal  to  Noise-50  db  or  better 
Film  Capacity-400  ft.  split  16mm 


hienti 


For  Complete  Information  and 
Specifications ...  Write,  Call  or  Visit 

iCTRONICS    4^RpoHAT10l. 

Audio  Visual  Engineering 

&  Equipment  Center 

236East46thSt.,NY.17,N.Y.YU  6-3713 
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Service 
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KOSTER  FILM 
FACILITIES,  INC. 

1017  New  Jersey  Avenue,  S.  E. 
WASHINGTON,    D.    C. 
Phone:   Lincoln   4-4410 


Complete  Facilities 
For  the  Producer 

*  Modern  Laboratory 

*  Spray  Processing 

*  Quality  Controls 

*  Negative-Positive-Reversal 

*  Color  Duplicating 

*  Recording  and  Mixing 

*  Magnetic  and  Optical  Sound 

*  Direct  Electronic  Sound  Printing 

*  Editorial  Service 

*  Sound  Stage  and  Studio 

Our  Own  Custom  Building  to 
Provide  All  Services  Under 
One  Roof  .  .  . 

SEND   FOR   BROCHURE 


NEW  PRODUCTS: 

(continued  from  page  59) 

inches  above  the  floor.  While  fit- 
ting the  projector  to  work  with 
General  Electric's  new  muhi- 
plexer,  the  changes  also  allow 
stations  to  install  the  continuous 
motion  projector  while  retaining 
existing  optical  multiplexing 
equipment. 

The  Type  PF-IO-B  projection 
system,  which  can  be  used  for 
telecasting  all  types  of  film  pro- 
gramming, incorporates  a  diffused 
light  system  that  practically  elimi- 
nates the  effects  of  scratches  and 
dirt  particles  on  16mm  film.  The 
improved  images  are  achieved 
through  the  projector's  unique  op- 
tical system;  tilting,  rotating  mir- 
rors follow  the  film  as  it  passes 
easily  over  the  projection  gate. 
thus  projecting  an  immobilized, 
stable  image  into  the  system. 

For  general  studio  operations, 
the  system  contributes  to  long 
film  life  by  guiding  the  film  over 
the  projection  gate  without  clamp- 
ing, and  film  motion  can  be  re- 
versed for  cueing  or  stopped  for 
"still"  projection  at  any  time  with- 
out harm  to  the  film. 

G-E  broadcast  equipment  is 
manufactured  in  Syracuse.  N.  Y., 
by  the  Technical  Products  Opera- 
tion of  the  Communication  Prod- 
ucts Department.  9' 
*      *     * 

SMPTE  Hears  Eastman  Speaker 
on   Night   Effects  in   Color  Film 

Simulated  nighttime  effects  in 
color  motion  pictures  using  day- 
time photography  were  described 
by  George  T.  Keene  of  Eastman 
Kodak  Company's  color  tech- 
nology division  at  a  meeting  of  the 
Society  of  Motion  Picture  and 
Television  Engineers  in  Toronto. 

Night  effects  photographed  dur- 
ing the  day  are  important  in  mo- 
tion pictures  to  enhance  story 
lines  and  to  add  a  touch  of  realism 
to  more  normal  scenes,  Keene 
said.  Color  motion  picture  films 
are  not  yet  sensitive  enough  for 
use  at  night,  he  said.  He  also 
demonstrated  with  still  pictures 
that  photography  at  night  does 
not  actually  simulate  what  the 
eye  sees. 

Previous  methods  for  obtaining 
night  effects  on  color  reversal 
films  relied  on  under-exposure. 
But  improved  films  have  made 
this  method  impractical  because 
underexposing  them  gives  a  bright 
blue  sky  and  unrealistic  colors  in 
the  photographed  scene. 

Keene  described  experiments 
with  exposure  values,  filters,  and 
printing  of  reversal  films  to  give 


the  desired  effect.  The  most  suc- 
cessful method  was  overexposing 
the  color  tilm  and  then  printing  it 
on  a  film  master  to  get  the  re- 
quired density.  A  compromise  of 
between  normal  and  three  stops 
overexposure  will  render  artificial 
lights  correctly  while  maintaining 
the  color  and  tone  scale  that  most 
observers  associate  with  night 
vision.  S' 

*       *       a 

Viewlex  Reports  6  Mo,   Earnings 

V'iewlex.  Inc..  of  Holbrook, 
L.  I.,  N.  Y.,  has  reported  gross 
earnings  of  $293,283  for  the  first 
half  of  the  1960  61  fiscal  year 
which  began  June  1,  1960.  Net 
earnings  after  taxes  amounted  to 
5146,282  and  the  dividend  per 
share  to  SO.  15. 

Mr.  Louis  A.  Peirez.  president 
of  the  company,  announced  that 
sales  for  this  period  amounted  to 
$1,630,000,  whereas  for  the  June 
1  to  November  30,  1959  period 
sales  amounted  to  $1,600,000.  B' 


Free  Literature  on  Film  Cleaning 

"A  Suggested  Method  for 
Cleaning  Film  Faster  and  More 
Effectively"  is  the  title  of  a  new 
piece  of  literature  available  free 
from  Nicholson  Products  Com- 
pany, 3403  Cahuenga  Blvd..  Los 
Angeles.  Calif. 

Included  is  a  drawing  showing 
best  placement  of  the  rewinds, 
cleaning  pad,  idler  rollers  and  the 
proper  motor  and  speed  control 
to  use  with  a  power-driven  clean- 
ing assembly.  Information  is  pre- 
sented which  will  apply  to  present 
rewind  equipment  or  help  adapt 
this  equipment  to  a  simple  inex- 
pensive motorized  set-up.  Sug- 
gestions are  included  as  to  op- 
timum foot-per-minute  speeds  for 
both  preprint  and  release  footage. 

The  methods  suggested  are 
based  on  techniques  presently 
used  by  major  studios,  labora- 
tories, TV  stations,  and  other 
large  handlers  of  film.  §■ 


Pictronics  Corp.  Opens  in  N. 
A-V  Engineering,  Equip't  Cen- 

.■\  new  audio-visual  enginee 
and  equipment  center  has  ope 
facilities  in  New  York  City  at 
East  46lh  Street. 

The  Pictronics  Corporation. ; 
cording  to  sales  manager  How 
Ryder,    is    designed    "to    pro' I 
everything     from     solidly    ro( 
engineering  advice  and  test  dj 
onstrations,  to  the  latest  A-V 
motion  picture  equipment  as  'i 
as  qualified  sales  counselling, 
facilities  for  the  design  of  spe 
auxiliary  devices  used  to  sup 
ment  already  existing  equipnie 

Pictronics    maintains    opera  i 
displays    of    the    most    up-to-(( 
equipment    used    in    audio-vita 
and    motion    picture    produci' 
and    presentation.    All    in   perj 
operating  order  for  study  and  c.i 
sultation.     the     displays     incl  1 
equipment  used  for  closed  cin^ 
television,     kinescope     record 
professional     sound    record; 
overhead  projection,   motion  | 
tures.    slides    and    slidefilms,   I 
guage    laboratory    and    photo 
strumentation. 

A  major  part  of  the  Pictroil 
effort  is  aimed  at  serving  pro)| 
sional  sound  recording  and  im 
trial     motion     picture     produc 
and  laboratories.  The  organizati 
maintains  a  fully  equipped  rac 
fication    center    to    permit    sin 
piece   alteration   of  equipment  < 
fit   specific    applications.    Here 
technician  can  devise  special  r- 
tion   picture   camera   mounts 
traordinary  lens  mounts,  or  .in 
terlocked  sound  and  motion  f 
ture  system  so  that  exact  spec 
cations  may  be  determined  befi« 
specific  designs  are  frozen. 

Sale     and    rental     of    stand. d 
equipment,   and  consultation   ,  J| 
sales   services   of  the   new  ccn 
are  open  to  educators,  sales  m. 
agers.   training  directors,   medil 
photographic    personnel,    pron 
tional   directors,   sound   recordil 
engineers  and  other  industrial  a 
business  users. 


L&L  animation,  inc. 


THE  PRODUCERS  SERVICE 


•  animation 

•  slidefilms 

•  filmographs 

•  opticols 

BRING  YOUR  PROBLEMS  TO  US! 


irv  levine 
lorry  lippman 
chris  grodewald 


16  W*st  46th  Street 
New  York  36,  N.  Y. 
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C:ech  Describes  Novel  Picture  Techniques 


^  I'Magie  Lantern"   Csok  Live  Actors  With  Filmed   Images 

1 1  NEW   AVANT    GARDE    motiofi      dnimatic    material    which   can   be 
"Dicture  technique  was  Intro-      reproduced  with  the  aid  of  these 


NEW    AVANT     GARDE     mOtlOH 

picture  technique  was  intro- 
icJ  to  persons  attending  the 
h' Semiannual  SMPTE  Conven- 
tl.  .  .  a  technique  currently  in 
fcin  Europe  in  which  live  actors 
a  their  roles  side-by-side  with 
own  or  other  actors"  filmed 

es. 

antisek  Pilat.  Czechoslovak 
Corp..  Praha,  Czechoslova- 
described  Magic  Lantern 
iiiterna  Magica)  to  the  Society 

'lotion  Picture  and  Television 
n'neers  meeting  in  Toronto, 
t»irio.  Canada.  Magic  Lanlern 
ie  new  art  entertainment  form 

'vhich.  for  e.xample.  a  living 
IH  dancer  might  dance  with  a 
r  partner.  According  to  Pilat. 
t actor's  action  is  "inseparably 
xbincd  with  the  motion  pic- 
I  "  giving  the  impression  that 
:<  are  live  performers. 

\\  (in    Brussels'   Grand   Prix 

ir^i    shown    at    the    Brussels 

.  Id  Fair  where  it  was  awarded 

iiCiiand  Prix.  Magic  Lantern  is 

U'uring     several     European 

■|t[  ICN. 

il  ii  also  described  Polyecran. 
^  lici  technique  closely  akin  to 
('/(  Lantern.  Polyecran  involves 
rilt.meous  exposure  to  the 
t  cr  of  eight  screens,  each 
I  Nine  a  different  image  related 
I  le  central  theme  of  the  presen- 

in. 

according  to  Pilat,  "The  new 
t.nology  of  wide-angle  and  pan- 
fnic  motion  pictures  renders  it 


new  technical  devices." 

The  simultaneous  projection 
system  employs  screens  which, 
though  variously  arranged  in 
space,  are  in  direct  connection 
with  one  another. 

.Screens  of  Different  .Sizes 
The  screens  are  of  different 
size  and  ditferently  inclined  to- 
wards one  another.  On  these 
screens  the  image  from  the  motion 
picture  or  slide  projector  is 
thrown;  the  picture  is  accom- 
panied by  sound,  which  is  repro- 
duced over  loudspeakers  placed 
behind  the  various  screens  and 
around  the  auditorium.  The  pro- 
jected picture,  which  completely 
fills  the  spectator's  field  of  view, 
creates  interrelated  impressions 
and  their  synthesis  produces  in 
the  spectator's  brain  a  unified 
image. 

To  suit  the  action  shown,  at 
times  only  one  screen  is  used  for 
a  projected  image,  with  the  action 
gradually  spreading  later  to  farther 
screens.  At  other  times  identical 
pictures  are  shown  on  several 
screens;  or  an  overall  picture  is 
on  the  main  screen  and  closeups 
are  on  the  flanking  screens.  Black- 
and-white  film  can  be  combined 
with  colored  film,  still  projection 
with  motion  pictures,  and  a  variety 
of  other  combinations  and  effects 
can  be  used. 

Numerous  shows  produced  for 
the  Polyecran  system  have  proved 


possible  for  the  artists  to  use  a      that  it  is  an  unusually  adaptable 


lik  composition  of  shots,  large 
ie-ups  or  rapid  panning  move- 
iits  of  the  camera,  i.e.,  to  take 
]antage  of  the  principal  and 
pific  means  of  motion  picture 
j  Experience  has  shown,  that 
)  more  the  spectator  is  sur- 
jnded  by  the  projection  screen, 
narrower  is  the  choice  of 
I 


means  of  expression  for  a  new 
form  of  motion  picture  art.  "It 
has  also  been  proved,"  said  Pilat, 
"that  the  spectators,  who  number 
more  than  2  million  so  far,  have 
no  difficulties  in  grasping  the  art- 
ist's aims  and  the  structure  of  the 
action  or  story,  even  if  it  proceeds 
on  several  screens  simultaneously." 


YOU  HAVE  A  PRODUCT  TO  SELL! 

HaverlmJ  Service  tan  sell  it! 

We're  aiming  at  the  soaring,  prosperous  sixties  with 
budget-minded-but  skillful-productions  that  have  built-in 
"sella^ility." 

Check  Our  References! 

H  AV  E  R  L  A  N  D  'ndustrial-educational-tv  films 


FILM    PRODUCTIONS     km  W.  76th  St..  New  York  23    •    TRafalgir  4-1300 
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CAAAART  DUAL  SOUND  EDITOR 


Dual  Editor,  without  viewer  $195.00 
Zeiss  Moviscop  Viewer   .  .         89.50 


ARRIFLEX   16 

1 6mm  and  35mm  cameras 
in  stock  for  immediate  de- 
livery. Arriflex  1 6mm  and 
35mm  soundproof  blimps 
available.  400'  magazines. 
Synchronous  motors.  New 
and   Used. 


Model  SB111 

1.  Edit  single  and  double  system 
16mm  or  35mm  optical  sound. 

2.  Edit  single  system  Mognostripe 
or  double  system  magnetic 
sound. 

3.  Use  with  any  16mm  motion  pic- 
ture viewer  to  obtain  perfect 
lip-sync    picture   to   track. 

4.  Works  from  left  to  'ight  or 
right  to   left. 

Special  Editor-Viewer 

Combination    ....     269.50 


items   F.O.B.    New   York 
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M       fl 


Specialists  in  the  Science  of 

FILM  REJUVENATION 

FOR  16  MM  AND  35  MM 
RAPIDWELD  Process  includes    treatment  (or: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

8MM  SERVICES  NOW  AVAIIABLE. 

Send   for  free  Brochi 
"FACTS  ON  FILM 


^ 


ARID   F^iLM 

TECHNIQUE.  INC. 


37-02  27  ST.,  L.  I. 
STillwell  6-4600  • 


Est.  1940 


MOVIOLA 

CRAB  DOLLY 

BEST  IN  CAMERA  MOBILITY 

Moviola  Crab  Dolly  is  the  mobile  plat- 
form for  motion  picture  or  TV  cameras 
that  can  be  precisely  positioned  with 
more  speed  and  facility,  and  with 
greater  accuracy  than  any  other  cam- 
^^^  era  support.  Creative 
^^■^  people         the 

_^^/^^m  Industry  support 

■^HAjol  these   claims  and 

HB^9^  recognize    that 

S3|^  ^  production    values 

'^%  ■;      are   greatly  enhanced 
by  the  Moviola 
Crab  Dolly. 


4^w     A 

Write    for    illustrated     brochure, 

TV/foviola 

JLw^L     MANUFACTURING   CO. 


1451    GORDON   STREET    .    DepI 


HOLLYWOOD.    CALIFORNIA    .    HO    7-3178 


THE  MOTION  PICTURE 
IN  LEGAL  EVIDENCE 

(continued    from    preceding    page    ten) 

contended  that  the  possibilities  of  distortion, 
misrepresentation  and  prejudice  are  greater  in 
the  case  of  motion  pictures,  through  control  of 
camera  speeds  and  editing,  and  that  therefore 
more  detailed  authentication  should  be  re- 
quired for  the  admission  of  motion  pictures 
than  for  still  photographs. 

Motion  picture  evidence  may  be  put  to  a 
variety  of  uses  in  both  civil  and  criminal  cases. 
Except  in  litigation  where  the  motion  picture 
itself  is  the  subject  matter  of  the  action  (suits 
for  infringement  of  copyright,  libel  and  in- 
vasion of  privacy,  and  prosecutions  for  ob- 
scenity, none  of  which  are  within  the  scope  of 
this  article),  it  must  be  remembered  that  the 
motion  picture  speaks  as  a  witness.  The  pic- 
ture describes,  or  redescribes.  more  fully  and 
accurately,  something  that  a  witness  could 
describe,  or  has  already  described,  from  the 
witness  stand. 

Films  Can  Re-Create  the  Actual  Event 

The  primary  use  of  the  motion  picture  is  to 
describe  an  event  as  it  actually  occurred,  or 
to  show  a  scene  as  it  existed  at  the  time  of  the 
events  in  controversy.  No  matter  how  well  a 
witness  recalls  and  describes  a  place  or  action 
that  he  has  viewed,  he  may  overlook  some  of 
the  details.  No  matter  what  words  he  uses, 
they  will  not  conjure  up  in  the  mind  of  the 
listener  the  precise  picture  that  the  witness 
wishes  to  paint.  It  is  true  that  the  camera  does 
not  record  on  film  the  same  picture  that  the 
eye  transmits  to  the  brain,  but  it  is  also  true 
that  less  distortion  is  likely  to  inhere  in  a 
photographic  representation  of  a  scene  than 
in  a  verbal  one.  In  this  respect  the  motion  pic- 
ture has  advantages  over  the  still  photograph, 
for  it  may  travel,  like  the  eye.  over  the  scene. 
It  is  not  limited  to  the  representation  of  a  single 
instant  in  time.  A  motion  picture  camera  may 
pan  over  the  scene  of  an  accident  showing  the 
positions  and  relationships  of  various  objects 
and  the  nature  of  the  terrain;  it  may  show  the 
activities  of  persons,  such  as  pickets  involved 
in  a  labor  dispute;  or  it  may  picture  the  plain- 
tiff participating  in  activities  which  negate  his 
claims  of  serious  personal  injury.  In  the  crimi- 
nal field,  a  sound  motion  picture  of  an  accused 
confessing  a  crime  not  only  is  a  record  of  that 
confession  as  reliable  as  a  signed  writing,  but 
also  indicates  the  conditions  under  which  it 
was  made  and  the  physical  and  mental  state  of 
the  maker  in  a  way  more  convincing  than 
would  be  the  testimony  of  persons  present  dur- 
ing the  confession. 

Time  May  Vary  from  Issue  at  IJliKalinn 
Motion  pictures  may  also  be  used  to  show  a 
scene  or  action  as  it  exists  or  occurs  at  a  time 
different  from  the  time  at  issue  in  the 
litigation.  Thus,  the  appearance  of  an  inter- 
section to  an  approaching  vehicle;  the  manner 
in  which  machines  operate  and  are  customarily 
operated;  the  field  of  vision  available  to  a  per- 
son in  a  moving  locomotive  cab;  and  a  volun- 
tary re-enactment  of  a  crime  by  the  accused 
may  all  be  shown  by  motion  picture  evidence. 
Re-enactments,  posed  pictures  and  depictions 


made  at  a  different  lime  from  the  time  in  ir'i 
when  used  as  direct  proof  of  conditions  r 
occurrences,   are   viewed   with   suspicion 
received  with  caution.  Not  only  must  ther,fc 
testimony  that  the  film  is  an  accurate  reprei 
tation  of  places  or  events  actually  observer 
a  witness,  but  there  must  also  be  proof 
those  places  and  events  are  the  same  or  sin 
to  the  places  and  events  in  issue  at  the  I 
If  there  are  any  differences,  they  must  be    I 
explained.  However,  such  later  views  and( 
constructions  are  valuable  in  giving  the 
a  clearer  idea  of  the  places  and  occurrence 
question  and  in  testing  the  accuracy  of   < 
witnesses  to  the  crucial  events. 

Practical  Means  of  Showing  Experiments 

On  a  different  footing  are  motion  pict 
taken  of  experiments  conducted  by  an  ex 
and  explained  by  him.  Experiments  illusti 
and  prove,  to  a  level  of  scientific  certaint 
number  of  valuable  facts,  and  make  intellij:i 
the     testimony    of    expert     witnesses.     Ii 
often  desirable  for  an  expert  witness  to  i 
duct  an  experiment  for  the  benefit  of  the  j ' 
However,   the   lawyer   will   recognize   the 
practicality  and  danger  of  conducting  such 
periments  in  the  courtroom.   It  is  difticul  i 
move   and  assemble   the  equipment  often  i 
quired,   and   disruptive   to   orderly   proced  i 
Worse,   mechanical  or  human  failure,  in  i 
tension  of  a  trial,  held  in  a  courtroom  desig 
for  other  purposes,  may  cause  an  experin" 
to  backfire — with  disastrous  results.  It  is  m 
practical,  and  equally  impressive,   to  sho\ 
motion   picture   of   an   experiment   conduc 
elsewhere.  The  foundational  requirements 
motion  pictures  of  experiments  are  the  se 
as  for  films  generally.   The  experiment  ir 
be  relevant  to  the  issues,  helpful  to  the  j 
and  not  unduly  prejudicial.  The  film  must 
a  fair  and  accurate  record  of  the  experimeni 
it  was  actually  conducted  by  the  expert. 

It  has  been  said  that  motion  picture  evide 
will  have  its  greatest  effect  if  shown  to  the  j 
at  the  end  of  the  trial  day.  Testimony,  no  n"! 
ter  how  important,  given  after  the  showing 
a  film  will  not  receive  the  full  attention  of 
jury.  Further,  the  jury  will  look  forward  to 
variation  in  trial  routine  and  their  close  att 
tion  will  be  assured.  If  cross-examination  p 
taining  to  the  film  is  begun  the  next  day.  t 
will  serve  to  re-enforce  the  impression  m; 
on  the  jury. 

The   attorney   should   strive   for   a   smoi 

(CONCLUDED    ON     THE     FACING    PAGE:     RICH 


HOUSTON    FEARLESS 

Panoram 

DOLLIES 

Thoroughly  Overhauled— Guaranteed 
SPECIAL   LOW   PRICE 

Immediate       4-Wheel ..    $1,200.00 
Delivery.'         5-Wheel ..    $1,600.00 

CAMERA   EQUIPMENT  CO.,   INC. 

315    W«fl    43nl    Slntl,    N«w    York    36,    N.Y. 
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BUSINESS     SCREEN     MAGAZIN 


EFFECTIVE 

*  TRAINING 
i^   •  SELLING 

•  TEACHING 


AUDIO-VISUAL 

EQUIPMENT 

SIGKT 


Planning  an  audio-visual 
program?  Take  advan- 
tage of  DuKane's  expe- 
rience in  this  field  .  .  . 
advice  on  sound  slidefilm 
production  plus  booklets 
on  recording  standards 
is  yours  for  the  asking. 
DuKane  offers  a  com- 
plete line  of  top-quality 
sound  slidefilm  projec- 
tors in  a  type  to  meet 
the  exact  requirements 
of  your  audio-visual 
program. 

for  complete  information 
write  to  .  .  , 


Ka 


CORPORATION 

Depi.  BS-31  •  ST.  CHARLES,  ILL. 


•aves    Films    .    .    .    Saves   Time' 


VIODEL    "U"    INSPECT-O-FILM 
MEETS    TODAY'S    FILM    NEEDS 


Here's  the  ultimate  in 
time  and  cash-saving  in- 
spection, handling  and 
film  cleaning!  Model  "U" 
offers  these  spec/a/  features;  positive 
operating  speed  control;  large  546  sq. 
in.  work  surface;  silicone  and  anti-static 
treated  cleaning  tapes;  triple-jewel  film 
defect  indicator.  Handles  prints  faster, 
better!  Your  choice  of  7  types! 

Write  today  or  call  us  collect! 


Write  for  Free  Catalog 


theHARWAIDco. 

124S    Ctiicago  Ave.,  Evonston,  III. 
Phone:  Davis  8-7070 


presentation  of  the  motion  picture.  To  this 
end.  the  film  may  be  first  exhibited  to  the  judge 
and  opposing  counsel  to  eliminate  all  objec- 
tions that  might  interrupt  the  showing  of  the 
film  to  the  jury.  The  opponent's  experts  may 
also  view  the  film  at  this  time,  giving  them  a 
basis  for  commenting  on  it.  Even  though  it  is 
decided,  in  the  in-chambers  showing,  that  the 
moving  picture  is  admissible,  the  attorney 
should  still  go  through  the  steps  of  authentica- 
tion before  the  jury  in  order  to  provide  an  in- 
troduction to  the  film,  to  increase  their  atten- 
tion, and  to  impress  them  with  its  scientific 
accuracy  as  a  reproduction  of  the  matters 
shown.  An  effective  presentation  will  be  en- 
hanced by  close  cooperation,  based  perhaps  on 
a  rehearsal,  between  the  witness  explaining 
the  film,  the  projectionist  and  the  attorney 
proposing  its  admission. 

Court  May  .\IIow  Jury  to  .Study  Film 
When  the  film  has  been  received  in  evidence, 
depending  on  local  practice,  the  trial  court  may 
allow  the  jury  to  take  it  with  them  for  further 
viewing  during  their  deliberations.  Counsel 
should  see  that  the  projector  and  screen  also  go 
into  the  jury  room.  This  may  create  a  problem 
— one  trial  judge  is  known  to  have  required 
the  screen  and  projector  to  be  qualified  and 
admitted  as  evidence — but  the  court  should 
recognize  that  the  projector  and  screen  are 
merely  mechanical  aids  for  viewing  the  evi- 
dence just  as  are  a  juror's  eyeglasses.  A  projec- 
tionist will  not  be  allowed  to  accompany  the 
jury,  but  counsel  can  set  the  film  on  the  projec- 
tor and  should  be  allowed  to  show  a  juror  how 
to  focus;  how  to  run  and  rewind  the  film,     i^' 


vi£»/ 


It  Takes  l't(ii)le  to  I'fodiice  \\'iiiiK'rs 
'k  Pictured  above  (in  front  of  the  Alexander 
Film  Company's  Colorado  Springs  studios ) 
are  some  of  the  30  company  employees  who 
had  a  hand  in  the  production  of  Oasis,  a  two- 
minute  TV  commercial  produced  for  Chevro- 
let-Corvair  through  the  Campbell-Ewald  Com- 
pany, advertising  agency. 

The  film  was  awarded  a  "first"  in  the  auto- 
motive product  category  at  the  recent  Ameri- 
can TV  Commercials  Festival  in  New  York 
(see  page  38).  It  was  filmed  on  location  at 
the  Great  Sand  Dunes  National  Monument  in 
southern  Colorado,  ^' 

WANTED  TO  BUY  FOR  CASH 

16MM  AND  35MM  CAMERAS 

AND  ACCESSORIES 

MITCHELI^-BELL   &  HOWELL   STANDARD 

AND  EYEMO— ARRIFLEX— MAURER— ALSO 

LABORATORY,   EDITING   AND 

LIGHTING  EQUIPMENT 

CAMERA  EQUIPMENT  CO.,  INC. 

315  WEST  43RD  STREET 

NEW  YORK  36,  N.Y. 

CABLE— CINEQUIP 


i^  PILGRIM 
FILM      \ 
SERVICES,   ^ 
INC. 


i^  ANIMATION  PHOTOGRAPHY 

3    STANDS  I6M/M    AND    35MM 

8E11    i    HOWEU,    MAUmit    CAMERAS 

$  TITLES 

HOI    PRlSi  -    .ANY    TYPE    STYLE... 
ANY    LANGUAGE 

§  ART 

fllM    SlStP      MOt/ON    PICTUKE, 
ANIMATION 

$  OPTICALS 

FOR  16MM   PRODUCERS 

WIPES. ..IRISES,       spur    SCREEN... 
FREEZE    FRAME. .Blow    UPS... 

cotoR  ririts  opriCAitv  supereo 

OVER    IIVE     ACTION 


PILGRIM 

FILM  SERVICES,  INC. 

1822    ■   M   ■    STREET,    N    W 
WASHINGTON    6,     D.    C, 


THE  BUYERS  LOOK  TO  BUSINESS  SCREEN 


For  Inspiration 
For  Instruction 
For  Motivation 

show,  m  . 

SERMONS 
FROM  SCIENCE 
FILMS 

Used  extensively  in: 

•  INDUSTRY 

•  SERVICE  CLUBS 

•  P.T.A.  GROUPS  •  CHURCHES 
•AND  OTHER 

COMMUNITY  ORGANIZATIONS 

Write  for  FREE  catalog 

MOODY  INSTITUTE 
OF  SCIENCE 

P.O.  BOX  25575-EE 

LOS  ANGELES  25,  CALIFORNIA 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION   DEALERS 


EASTERN  STATES 

•  MASSACHUSETTS  • 

Cinema.  Inc.,  234  Clarendon 
St.,  Boston  16. 

•  NEW  JERSEY  • 

Association  Films,  Inc.,  Broad 

at  Elm.  Ridgefield,  N.  J. 

•  NEW  YORK  • 

Association     Films,    Inc.,    347 

Madison,  New  York  17. 
Buchan  Pictures.  122  W.  Chip- 
pewa St..  Buffalo  2,  N.  Y. 
Crawford.  Immig  and  Landis, 

Inc.,  480  Lexington  Avenue, 

New  Y'ork  17,  New  York. 
The  Jam  Handy  Organization, 

1775    Broadway,    New    York 

19. 
National    Cinema    Service.    71 

Dev    Street.    New    Y'ork    7, 

WO  2-6049. 
S.  0.  S.  Cinema  Supply  Corp.. 

602  W.  52nd  St.,  New  York 

19. 
Training  Films,  Inc.,  150  West 

54th  St..  New  York  19. 
Visual  Sciences,  599BS  Suffern. 
United  World  Films.  Inc..  1445 

Park  Ave..  NY'  29,  TR  6-5200 

•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue,  Pittsburgh 
22. 

Audio-Visual  Equipment  Rent- 
al Service,  International 
Film  Center,  Sales  and  Re- 
pairs, 1906  Market  St.,  Phila- 
delphia 3.  LOcust  3-7949. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

J.  P.  Lilley  &  Son,  928  N.  3rd 
St.,  Harrisburg. 

The  Jam  Handy  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 

•  WEST  VIRGINIA  • 

B.  S.  Simpson,  818  Virginia  St., 
W.,  Charleston  2,  Dickens 
6-6731. 


SOUTHERN  STATES 


•  GEORGIA  • 

Colonial  Films,  71  Walton  St.. 
N.  W.,  JA  5-5378,  Atlanta. 


United  World  Films.  Inc..  287 
Techwood  Dr.,  NW.,  Atlanta. 

•  LOUISIANA  • 

.Stanley    Projection    Company, 

1117    Bolton    .Ave.,    .Alexan- 
dria. 

Delta  Visual  Service,  Inc..  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  5-9061. 

•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 

•  TENNESSEE  • 

Southern     Visual     Films.     686 

Shrine  Bldg.,  Memphis. 


MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.    H.    Redfleld.   Inc.,    1020 

So.  Wabash  Ave.,  Chicago  5. 

A.ssociation    Films,    Inc.,    561 

Hillgrove,  LaGrange,  Illinois. 

Atlas   Film    Corporation,    1111 

South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 

230  N.  Michigan  Ave.,  Chi- 
cago. 

Midwest  Visual  Equipment  Co., 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  .St.,  Chicago. 

United  World  Films,  Inc.,  542 

S.  Dearborn  St.,  Chicago  5. 

•  MICHIGAN  • 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 

•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 

•  OHIO  • 

Academy    Film    Service,    Inc., 

2100  Pavne  Ave..   Cleveland 
14. 

Films    Unlimited    Productions, 

137  Park  Ave.,  W.,  Mansfield. 


LIST  SERVICES  HERE 

Qualified  audio-visual  deolers  are 
listed  in  this  Directory  at  $1.00  per 
line  per  issue  on  annual  basis  only. 


Fryan  Film  Service,  815  Su- 
perior Avenue.  Cleveland  15. 

Sunray  Films,  Inc..  2108  Payne 
Ave.,  Cleveland  14. 

Twyman  Films,  Inc.,  329  Salem 
Ave.,  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 


WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast    Visual    Education    Co., 

5620  Hollywood  Blvd.,  Holly- 
wood 28. 

The  Jam  Handy  Organization, 

1402    N.    Ridgewood    Place, 
Hollywood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 

Raike  Company,  Inc. 
Audio-Visual  Center 

849  N.  Highland  Ave.  HO  4- 
1148,  Los  Angeles  38,  Calif. 

S.  O.  S.  Cinema  Supply  Corp., 
6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd.,  Los  Angeles  57. 

United  World  Films,  Inc..  6610 
Melrose  Ave.,  Los  .Angeles  36 

SAN  FRANCISCO  AREA 

As.sociation    Films,    Inc.,    799 

Stevenson  St.,  .San  Francisco. 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast  Films,  255  Minna, 
.San  Francisco  3. 

•  COLORADO  • 
Cromars'    (formerly    .Audio- 

Visual    Center)    28    E.    9th 

.Ave.  Denver  3. 
Davis  Audio-Visual,  Inc. 

2149  S.  Grape  St.,  Denver  22. 

•  OREGON  • 

Moore's  Motion  Picture  Serv- 
ice, 1201  S.  W.  :MoiTison, 
Portland  5.  Oregon. 

United  World  Films.  Inc.  5023 
NE  .Sandy  Blvd.,  Portland  13 

•  TEXAS  • 

Association  Films.  Inc..  1108 
Jackson  Street,  Dallas  2. 

United  World  Films,  Inc., 

2227  Bryan  St.,  Dallas  1 

•  UTAH  • 

Deseret    Book    Company,    Box 

958,  Salt  Lake  Citv  10. 


Robert  Flaherty  Film  Semirr 
Set  in   Puerto  Rico,  June  't| 

Meeting  for  the  first  tinro 
side  the  continentiil  United  ai 
the  7lh  annua]  Robert  Flie 
Film  Seminar  will  be  ht) 
Puerto  Rico,  June  23-Ji. 
Director  of  the  1961  Semiii 
Miss  Dorothy  Oshlag.  of  thij 
ter  for  Mass  Communicat 
Columbia  University.  The 
nar  is  being  hosted  by  thcrv 
Unit  of  the  Division  of  o 
munity  Education  of  Puerto  .n 
The  program  will  feature  d  .( 
stration  of  the  use  of  the  )i 
sion's  award-winning  films  F 
information,  write  Intern- 
Film  Seminars.  Inc..  1125  A 
sterdam  Avenue,  New  \'in  ; 
N.  Y. 


Screen  Directors  Hold  First 
Int'l  Convention  at  Cannes 

Seventy-eight  members  ( 
Screen  Directors  Interna.) 
Guild  Hew  to  Cannes,  Apr 
by  chartered  plane  to  stag 
first  International  Conventic 
their  organization  during  the 
Festival.  The  group  later 
sessions  in  Paris  with  ; 
craftsmen  of  the  French  fil 
dustry  and  returned  to  Ne 
May  22. 


First  International  Festival 
for  Sound  Slides  in  France 

"a?    A    "Festival    Internation; 
ITmage"    has   been   organize^ 
the  "Photo-Club"  at  Epinal  <'( 
ges,  France)   to  be  held  Jun  i 
24,    25.    1961.    The    mediu 
competition  will  be  slide  ptic 
tations  with  sound. 

Prizes  will  be  awarded  ii  t 
competition;  entry  deadline »' 
set  for  June  I .  For  further  k 
mation,  write:  Secretariat.  Crc 
Noir  et  Couleur.  Syndicat  li 
tiative,  Epinal  (Vosges).  Frjc 
I 

r 

FILMS  IN  AUSTRALIA 

American  Producer-Director  oi 
versant  with  latest  film  and 
tape    techniques   moving   to 
ney,  Australia  in  early  19M.  v 
20   years   film   experience   it  t 
American   market,   specializli  il 
Industrial.   Educational   and   m' 
for   television.    Will    be    a\.i 
for  the  making  of  motion  pic  ' 
or  video  tape   recordings  oru 
phase  of  their  production.  In, 
ies  invited.  Write  to: 


I 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


Box   BS-60-8B 
BUSINESS   SCREEN 

7064    Stieridan    Rd.      •      Chicago    26,     '^O' 
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L 


Albert  L.  Borrow,  Jr.,  fonn- 

'  der  and  general  manager  of 
'hadelphia's  Magnetic  Recorder 
:  Reproducer  Corp..  believes  that 
aisoKiid  is  as  important  as  the 
liAires  in  a  sound  shdefilm. 

'o  prove  his  thesis  he  brings 
oiear  an  imposing  array  of  sup- 
icing  arguments,  not  the  least 
ifvhich  is  a  substantial  record  of 
lomplishment  and  recognition 
a'he  production  of  sound  slide- 
ll's,  or  "sound  filmstrips,"  as  he 
r'  some  other  producers  identi- 
yhem. 

i  [Teach  Best  Through  the  Ear" 
lYou  teach  best  through  the 
;;'  and  not  through  the  eye." 
J|kow  holds,  "and  an  effective 
(jnd/filmstrip  proves  the  point 
l:matically.  Our  experience  in 
f|  field  demonstrates  that  the 
vjrd"  is  as  important  as  the  'pic- 

'Jorkow  s  dedication  to  the  im- 
)i,tance  of  the  sound  track  is  a 
i.ural  outgrowth  of  an  extensive 
vkground  in  sound  reproduc- 
ii  From  the  beginning  of  our 
1  mess."  he  says,  "it  was  ap- 
1  cnt  to  us  that  a  good,  punchy 
.1  nd  track  was  the  key  to  the 
i.'ctiveness  of  a  multi-actor 
iund  filmstrip. 

j'The  effort  spent  in  creating 
il  producing  the  visual  part  of 
Jj  filmstrip  may  be  wasted  if  the 
;ind  track  recording  becomes  a 
Shed,  last-minute  affair.  And 
I  deadlines  we're  up  against  in 
k  business  often  put  producers 
lithis  position. 

'"Time  is  of  the  essence, 
innted,"'  Borkow  states,  "but  the 
aducer  who  'short  changes'  his 
idio  work  invariably  sacrifices 
vility.  believability  and  dramatic 
'pact.  There  are  no  short  cuts." 

A  Pioneer  in  Tape  Technique 

iBorkow's  theories  spring  from 
;solid  background  of  experience 
both  the  audio  and  visual  fields. 
'In  1947  Magnetic  Recorder  & 
■producer  Corp.  was  a  young 
't  aggressive  factor  in  the  field 
I  developing  professional  tape 
cording  equipment  and  tech- 
ques.  Borkow  was  a  pioneer  in 
■veloping  the  high-fidelity,  low- 
locity  tape  recording  system  and 
ceived  signal  recognition  for  his 
ogress  in  this  area  from  the 
3lumbia  Broadcasting  System, 
r  which,  in  1948,  he  recorded 
'0  special  sessions  of  the  world- 
nowned  Philadelphia  Orches- 
a.  These  tape  recordings  were 
dged  superior  to  the  best  com- 
ercial  disc  recordings  being 
ade  at  the  time. 

Other  Borkow  "firsts"  included 
oducing  and  recording  the  first 
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Let's  Have  Better  SOUND  in  Our  Slidefilms 

From   Long  E.xperipnre.  Phil:id<>l|ihia*!i  Albert  Borkow 
n<>lievos   That   the   Word    Is   aw   Imporlant   as   PIrturps 


Stereophonic  radio  broadcasts  in 
Philadelphia,  as  well  as  supplying 
material  for  the  first  tape  recorded 
musical  programs  in  the  city. 

Since  19.'il,  Magnetic  Record- 
er &  Reproducer  Corp.  has  pro- 
duced all  of  the  sound  tracks,  re- 
cordings and  sound/filmstrips  for 
Westminster  Press,  official  pub- 
lication arm  of  the  United  Pres- 
byterian Church  of  America.  All 
of  these  were  major  productions 
which  have  been  seen  or  heard  by 
millions  of  people  in  small,  large 
and  diversified  audiences  over  the 
country,  and  some  have  been  in 
continued  use  for  ten  years. 

ProRrams  for  Human  Relations 

Other  Borkow  productions  in- 
clude sound  filmstrips  dealing 
with  human  relations  problems. 
These  presentations  have  received 
critical  acclaim  from  special  au- 
diences in  many  major  cities. 

Recently  his  organization  pro- 
duced a  sound  filmstrip  for  the 
Helene  Fuld  Hospital  in  Trenton, 
N.  J.,  dramatizing  that  institu- 
tion's student  nurse  curriculum 
and  health  programs.  Underwrit- 
ten by  the  Helene  Fuld  Founda- 
tion of  New  York,  the  production 
has  been  hailed  by  hospital  au- 
thorities, vocational  guidance  per- 
sonnel and  recruitment  people 
alike. 

Magnetic  Recorder  &  Repro- 
ducer sound  tracks  incorporate 
many  of  the  basic  recording  tech- 
niques developed  and  popularized 
by  the  company  during  and  since 
pioneering  days  in  the  radio  field. 

Borkow  serves  as  executive 
producer  for  every  sound  film- 
strip  his  organization  produces. 
Under  him.  an  audio  director  is 
directly  responsible  for  the  sound 
track.  Following  the  cutting  of 
the  track  it  is  "rough  edited." 
Then  follows  a  two-to-three-week 
period  of  editing,  cutting  and  syn- 
chronization with  the  picture 
track. 

Editing   for  Added  Impact  .  .  . 

"This  is  the  heart  of  our  tech- 
nique," Borkow  explains.  "Skill- 
ful sound  track  editing  fashions 
the  ultimate  product  we  want. 
Where  we  need  added  impact,  we 
get  it.  We  may  pick  up  or  ac- 
celerate lines,  build  up  the  in- 
tensity for  situations  not  antici- 
pated in  recording  sessions,  which 


might  otherwise  be  too  costly  and 
time-consuming  to  re-record." 

Along  with  his  numerous  re- 
finements in  the  sound  end  of 
filmstrip  production,  Borkow  has 
pioneered  in  significant  advance- 
ments on  the  visual  side.  Mag- 
netic was  one  of  the  first  pro- 
ducers to  adopt  the  rapid  frame 
change  technique.  In  sequence 
shots,  frames  are  sometimes 
changed  as  often  as  every  half 
second. 

"With  200  to  250  frames  in 
each  of  our  sound-filmstrips," 
Borkow  points  out,  "we  are  far 
above  average.  But  our  large  cast 
sound  recording  and  picture- 
sound  track  integration  tech- 
niques enable  us  to  use  a  larger 
number  of  frames  with  consider- 
able impact.  We  produce  a  fast- 
moving  vehicle  which  immediate- 
ly secures  audience  interest  and 
holds  it  to  the  very  end." 

Borkow's  confidence  in  his 
techniques  is  matched  by  his 
faith  in  the  medium  in  which  he 
employs  them.  Thus,  he  takes 
sharp  issue  with  producers  who 
sell  the  sound  filmstrip  as  a  "poor 
man's  substitute"  for  the  motion 
picture. 

■Sell  on  Merit,  Not  Economy 

"The  sound  filmstrip  should  be 
sold  on  the  basis  of  merit,  not 
economy,"  he  says.  "While  it  may 
cost  less  than  the  motion  picture, 
this  is  not  a  primary  considera- 
tion. As  a  medium,  it  is,  in  many 
applications,  superior  to  the  mo- 
tion picture.  It  is  often  more 
adaptable  to  the  subject,  and  it 
avoids  many  of  the  limitations  of 
the  motion  picture." 

Borkow  believes  that  his  chosen 
medium  and  his  specific  tech- 
niques hold  great  promise  for 
many  commercial  applications, 
such  as  sales  promotional  and 
training  efforts  and  special  indus- 
try projects. 

And  he  thinks  it  only  a  matter 
of  time  before  many  commercial 
users  discover  the  merits  of  his 
theories  on  sound  tracks,  rapid 
frame  change  and  co-ordination 
between  sound  and  picture  tracks. 

Bound  Volume  of   1960  Issues 

7'~  Bound  volumes  of  the  preced- 
ing 1960  issues  of  Business 
Screen  are  now  available  at  only 
$7.50  each. 


For    16mm.   Film  —  400'    to   2000'    Reel» 

Protect  your  films 
Ship   in    FIBERBILT   CASES 

Sold   at   leading   dealers 


bear 

this 
TRADE 
MARK 


HAWAII  •  SAMOA 
TAHITI  .  . . 

•  Stock  Shofs 

•  76mm  &  35mm  Phofographic 
Service 

•  Native  Music  &  Effects 

•  Synchronous  Magnetic 
Recording 

Write: 

CINE'-PIC  HAWAII 

Attn:  George  Taharo 
1847  Fort  St.,  Honolulu  13,  Hawaii 
Wire:  CINEPIC    •    Phone  502677 


SOUND  RECORDING 

at  a  reasonable  cost 

High  fidelity    16  or  35.     Quality 

guaranteed.    Complete  studio  and 

laboratory  services.  Color  prirting 

and  lacquer  coating. 

ESCAR 

Motion  Picture  Service 

7315  Carnegie  Ave. 
Cleveland  3,  Ohio 


11th   Annual  Review  Copies 

•  While  limited  supply  lasts, 
extra  copies  of  the  11th  Pro- 
duction Review  issue  are  avail- 
able at  $2  from  Business 
Screen.  Chicago  26. 
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THK    KKillTII    AWtTAL    NATIONAL    VISUAL    PRESKNTATION    AWARDS 
AWARDS  TO  MOTION  PICTURES  USED  IN  SALES  PROMOTION 


Award 

1st  Place: 
2nd  Place: 
Merit  Award: 
Merit  Award: 
Merit  Award: 


1st  Place: 
2nd  Place: 
Merit  Award: 
Merit  Award: 
Merit  Award: 
Merit  Award: 
Merit  Award: 
Merit  Award: 


1st  Place: 
2nd  Place: 
Merit  Award: 


1st  Place: 
2nd  Place: 
Merit  Award: 
Merit  Award: 


Title 

"You  Gotta  Let  'em  Know" 
"Living  Leather" 

"Design  on  Market  Space" 

Untitled  Film 

"Curtain  Time" 


Producer 

Portafilms 

Hicks  &  Greist 

Container  Corporation 

Chartniakers,  Inc. 

John  Sutherland  Productions 


Sponsor 

AP  Parts  Company 

Endicott  Johnson  Company 

Container  Corporation 

General   Outdoor  Advertisinfr 

United  States  Steel 


AWARDS  TO  SOUND  SLIDEFILMS  USED  IN  SALES  PROMOTION 


"Highways — Make  America  Great" 

"VO  for  VIP" 

"EDP" 

"Demonstration  Film" 

"N.  Y.  Philharmonic" 

"Pages  That  Sell" 

"Hand  of  Quality" 

"Nuinber  1  in  26  Ways" 


Animatic  Productions 
Graphic  Varieties,  Inc. 

Daneck  Productions 

Sanderson  Films,  Inc. 

CBS  Radio  Network 

Visualscope  Incorporated 

On  Film,  Inc. 
Sudler  &  Hennessey,  Inc. 


Reynolds  Metals 
Seagram's  Distillers 
Intl.   Business  Machines 
Sanderson  Films 
CBS  Radio  Network 
McCall's  Mag:azine 
James  Lees  &  Sons 
McCall's  Magazine 


AWARDS  TO  MOTION  PICTURES  USED  IN  SALES  TRAINING 

"Contact"  Peckham  Productions  .-Vmerican  .Airlines 

"Strangers  in  Paradise"  Henry  Strauss  &  Company  Pan  .American  Airlines 


"Specialists  in  Service" 


Pelican  Films,  Inc. 


Caltex 


AWARDS  TO  SOUND  SLIDEFILMS  USED  IN  SALES  TRAINING 

"Words  That  Sell" 

"GE  Room  .Air  Conditioners' 

"Ladv   Wants  a   Drapery" 

■  Untitled  Film 


Graphic  Varieties,  Inc. 

Vogue  Film  Productions 

Muller,  Jordan  &   Herrick 

Sudler  &  Hennessey,  Inc. 


Pepsi-Cola  Company 
General  Electric  Co. 
Owens-Corning  Fiberglas 
McCall's  Magazine 


AWARD  TO  A  MOTION  PICTURE  REFLECTING  THE  CORPORATE  IMAGE 

1st  Place:  "Someone's  in  the  Kitchen"  On  Film,  Inc.  General  Foods  Corp. 

AWARD  TO  A  SOUND  SLIDEFILM  REFLECTING  THE  CORPORATE  IM.AGE 

Merit  Award:  Untitled  Production  Graphic  Varieties,  Inc.  Pepsi-Cola  Company 


AWARDS  TO  MOTION  PICTURES  ON  A  PUBLIC  SERVICE  THEME 


1st  Place: 
2nd  Place: 
Merit  .Award: 


1st  Place: 


"Frontiers" 

"Into  the  Known" 

"Mural,  Midwest  Metropolis" 


Dick  Durrance  Films 

Richard  Lyford 

Fred  Niles  Productions 


First  Security  Corporation 

Amer.  Textbook  Publishers 

Sperry  &  Hutchinson  Co. 


AWARD  TO  A  SOUND  SLIDEFILM  ON  A  PUBLIC  SERVICE  THEME 

"Spendwell's  Conversion"  Visualscope  Incorporated  Girl  Scouts  of  the  USA 


AWARDS  TO  "SPONSORED  EDUCATIONAL"  MOTION  PICTURES 

1st  Place:  "The  Owl  and  Fred  Jones"         Equitable  Life  .Assur.  Society 

2nd  Place:  "Solids  in  the  World  .Around  Us"       Cenco  Educational  Films 

Merit  .Award:      "Case  of  the  Bewildered  Bride"  Parthenon  Pictures 


Equitable  Life  .Assur.  Soc. 
Cenco  Educational  Films 
The  Carnation  Company 


1st  Place: 
2nd  Place: 


1st  Place: 
2nd  Place: 


1st  Place: 
2nd  Place: 


1st  Place: 
2nd  Place: 


1st  Place: 
2nd  Place: 


1st  Place: 


Special: 


Isl  Place: 
Merit  Award: 


AWARDS  TO  "SPONSORED  EDUCATIONAL"  SOUND  SLIDEFILMS 

"Take  a  Look  at  Color"  Muller,  Jordan  &  Herrick  McCall's  &  J.  C.  Penney 


"Meteorology  A" 


Sanderson  Films,  Inc. 


Sanderson  Films,  Inc. 


AWARDS  TO  SOUND  SLIDEFILMS  DEALING  WITH  GROUP  RELATIONS 

"Three  Orient  Kings"  Etc.  Regan  Film  Productions  Montgomery  Ward  &  Co. 

"Checking  on  Our  Future"  H.  D.  Rose  &  Company  Manhattan  Bank 


AWARDS  TO  MOTION  PICTURES  FOR  INDUSTRIAL  REL.4TONS 


"Cause  Undetermined" 
"Locked  On" 


Bay  .State  Film  Productions 
Parthenon  Pictures 


Elec.  Council  of  New.  Eng. 
Convair  .Astronautics 


AWARDS  TO  SOUND  SLIDEFILMS  FOR  INDUSTRIAL  REL.ATIONS 

Sanderson  Films,  Inc.  Sanderson  Films,  Inc. 


"Radio  Navigation'* 
"Welcome" 


Lane-Cole-Dietz  Corp. 


Intl.  Business  Machines 


AWARDS  TO  MOTION  FUTURES  FOR  RESEARCH  &   DEVELOPMENT 

"Quartz  Crystal  Growing"  Western  Electric  Company  Western  Electric  Company 

"The  Big  Bounce"  Jerry  Fairbanks  Productions  The  Bell  System 

AWARD  TO  A  SOUND  SLIDEFIL.M   FOR  RESEAR(  H  &   DEVELOPMENT 

"Homesight"  Sage,  Bukar  &  Larisch,  Inc.  Living  for  Young  Honiemakers 

SPECIAL  RECOGNITION  AWARD  TO  A  MOTION  PICTURE 

"Jubilee  Jamboree"  Boy  Scouts  of  America  Boy  Scouts  of  .America 


AWARDS  TO  MOTION  FUTURES  FOR  POINT-OF-PURCHASE  USE 

"Love  Lingerie'?   Love  Vycron!"  Owen  Murphy  Productions  Vycron 

Boy  Scouts  of  America  Boy  Scouts  of  America 


"Investment  in  Tomorrow' 


e^/i4 


.XVI'.fs    "Hay    of    Vixualx" 
and  Ki^ihlh  .tiinuail  .\nardN  . 

The   National  Visual   Preser 
lion     Association,     composed 
both  suppliers  and  users  of  au 
and  visual   media  joined  with 
Sales    Executives    Club    of    N 
York  on  May  23rd  and  24th 
offer    its    8th    Annual    "Day 
Visuals"  and  to  present  a  siza 
list  of  awards  to  motion  pictu 
slidetilms    and    graphics    which 
jury  of  its  members  and  outs 
critics    considered    "the    best 
I960." 

Porter  Henry,  Jr.,  president 
Porter  Henry  &  Co.,  addressee 
joint  luncheon  on  May  23 
"The  Sales  Executive  and  Vis 
Aids."  An  afternoon  workshop 
that  day  was  led  by  Rodd  Ex 
bert  of  Industrial  Photograp 
and  included  panelists  Oeve 
Granducci  of  Scripts  by  Oeve 
Granducci,  Inc.;  Harry  W.  Pri( 
ett,  v.p.  of  the  A-V  Division 
Sudler  &  Hennessey.  Inc.:  ; 
Stanton  Rice,  holder  of  a  Fc 
Foundation  fellowship. 

A   final   Tuesday   workshop 
vestigated    "Putting    Human 
terest     Into     Charts"     under 
direction  of  Robert  S.  Bartlett 
Chartmakers.    Inc.   Walter  Joy 
Senior   Editor   of   Printers 
spoke  at  the  awards  banquet 
"Agency  Services  in  the  60s.  " 

Adrian  Ter  Louw.  Educatio 
Consultant.  Eastman  Kodak  C 
addressed  the  May  23rd  lunche 
on  "The  Human  Engineering  A 
proach  in  Audio-Visual   Room 

A  final  workshop  program  pr 
sented  Fred  Beach,  manager 
U  n  i  v  a  c  Audio- Visual  Service 
Sperry  Rand  Corp.;  John  Dunca 
manager.  Program  Unit.  Gene 
Electric  Co.;  and  William  Herric 
of  Muller,  Jordan  &  Herrick.  in 
discussion  of  "Pricing  &  Bud 
ing  Audio-Visual  Materials."  M 
Herrick  served  as  moderator. 

Names  of  "judges"  who  < 
lected  the  "Best  Visuals"  inchi  li 
both  producers  and  s  p  o  n  ^  ; 
whose  subjects  received  au  ii 
But  few  take  such  events  sci 
ously  except  less  fortunate  coi 
testants  and  those  who  paid  $f 
to  attend  a  program  largely  di 
voted  to  selling  the  service-  i 
member  participants. 

All  awards  except  those  f( 
Graphics  are  presented  in  the  a( 
joining  column.  They  weren't  eas| 
to  get.  but,  with  some  allowam 
for  committee  errors,  here  th( 
are.  | 


in  the  east . . .  it's 

MOVIE  LAB 


'^f. 
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MOVIELAB    FILM    LABORATORIES 

MOVIELAB   BUILDING,  619  W.  54th  ST. 
NEW  YORK   19,  N.  Y.    JUDSON   6-0360 


*developing  color  negatives  •  additive  color  printing  •  reduction  printing  including  A  &  B  .  color 
slide  film  processing  •  blowups  •  internegatives  •  Kodachrome  scene-to-scene  color  balanced 
printing  •  Ektachrome  developing  and  printing  •  registration  printing  •  plus  complete  black  and 
whitp  farilities  including  cutting  rooms,  storage  rooms  and  the  finest  screening  facilities  in  the  east. 


iUJUlAUjLck     PRESENTS 


f?  r 


THE   GOLDEN   YEARS 


Brunswick  Corporation  stockholders  have  seen 
on  the  stage  and  motion  picture  screen  how  the 
Brunswick  management  is  building  new  business 
.  .  .  and  now  "The  Golden  Years"  keeps 
on  rolling  as  the  production  continues  to  help 
Brunswick  salesmen  sell  the  year  'round. 

For  motion  picture  and  live  show  entertainment 
that  sells  and  stimulates  action,  call  on 

7^  JAM  HANDY  (^^a^i^^^:^ 


•    Dramatizations 

N  E  W     Y  O  R  K  I 

JUdson  2-4060 


•    Visualizations     >- 

HOLLYWOOD 
Hollywood  3-2321 


Presentations     ■»-    Motion  Pictures     •    Slidefilms       •*•    Training  Assistance 


DETROIT 
TRinity  5-2450 


PITTSBURGH 
ZEnith  0143 


CHICAGO 
STafe  2-6757 
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Republic's  Canton  premiere — 


Boeing  films  help  sell  air  transport- 
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PRICE       FIFTY     CENTS 


SOMETHING  TO  SAY 


PradMIM  PlUJ 
P<l»iri  7-3M2 


.'«'/ 
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PRODUCTS  TO  MOVE 


IN 


PEOPLE  TO  MOTIVATE 


MOTION 


PUBLIC  SERVICE  TO  PERFORM 


A  TELEVISION  VEHICLE 

FOR  YOUR  PUBLIC  RELATIONS 

FILM  MATERIAL. 


SOMETHING  TO  SELL 


oniioiT 

19818  Muck  Annw 


IDS  MieELES 

1717  North  WiMtnd  Annue 
nMimat  2-2201 


NEW  VOM 

3  Eisl  S4III  Strait 

Plan  82900 


nmsiitaN 

210  Gc>nl  SIrNi 
Ciant  Mill 


UN  FUNCItCO 

444  Mitsmi  SUM 

ValuM  21712 


HERE  IS  YOUR  CHANCE 
TO  MOVE  WITH  MODERN 

Reach  10,000,000  TV  viewers  in  one  year.^All  you  have  to  do  is  supply 
us  with  six  minutes  of  16mm-sound  film.  We  team  you  with  three  other  non- 
competing  advertisers  .  .  .  hire  celebrity  host  to  introduce  your  film,  and 
plan  and  shoot  this  sequence  with  your  approval .  .  .  furnish  16mm  prints 
.  ..arrange  a  minimum  of  250  TV  bookings.  Your  total  bill  for  250  verified 
telecasts:  $3,125.  That's  just  31  cents  per  1,000  viewers! {^ WORLD  IN 
MOTION  is  a  new  series  developed  from  suggestions  of  the  country's  top  TV 
program  directors.  ^  To  see  a  sample  reel,  or  for  further  information, 
phone  or  write  on  your  business  letterhead  to  any  of  the  offices  listed  below. 

MODERN  TALKING  PICTURE  SERVICE,  INC. 


TONNTO  WUHINOTOH  ^M 

140  M«rUa  SIrM  Sntntttn  Ttn  H  SIrMt  n.mTM 

I M4U  SIKIHH  J-3J77  , 


"^™"^-^'-"'-" 


PROMOTIONS  AND  PROGRAMS  FITTED  TO  TODAY'S  MARKETING 


Another  creative  service  6i/'WHjDIN'G    IN'O. 


CHICAGO:  BRoadway  5  1200  HOLLYWOOD:  HO  9-5338 

DETROIT:  TUxedo  2-3740  NEW  YORK:  PLaza  9  0854 

WEbster  3-2427  CINCINNATI:  GArfield  1-0477 

CLEVELAND:  TOwer  1  6440    SAN  FRANCISCO:  DOuglas  2-7789 

AKRON:  STadium  4-5514 


DIRECT  MAIL  •  BOOKLETS 
POINT  OF  SALE  •  MANUALS 
CATALOGS  •  PLAN  BOOKS 
PRESENTATIONS     •      CHARTS 


Kalart/Victor  Projectors  Help  Sell 
Porter-Cable  Suburban  Riders 


Porter- Cable  Machine  Company 
chose  Kalart/Victor  as  the  best  pos- 
sible 16mm  sound  projector  for  use 
by  its  distributors  in  presenting  an 
important  new  sales  film  on  riding 
mowers  and  tractors.  Here's  why: 

1.  Simple  threading  o  key  requirement. 

Porter-Cable  needed  a  projector  that 
can  be  threaded  and  operated  by 
people  with  no  previous  experience. 
Kalart/Victor  meets  the  need  per- 
fectly. It  is  threaded  in  3  simple 
steps,  with  a  color-coded  path  to 
show  sequence  and  location. 

2.  Film  sofety  importont  to  Porter-Coble. 

No  projector  guards  against  film 
damage  more  effectively  than  a 
Kalart/Victor.  Safety  Film  Trips— 
an  exclusive  feature— stop  the  pro- 
jector in  emergencies,  before  film  is 
damaged. 

world's  most  experieiKed 
manufacturer  of  16mm  sound  projeclors 

VICTOR  ANIMATOGRAPH  CORP. 

Division  of  KAIART 
Plalnvilie,  Connecticut 


-FREE  BOOKIET- 


How  Industry  Profits  from 
Sound  Films.  Send  today 
for  your  copy  of  this  prac- 
tical booklet.      l)i|,i.  l.'i.') 


RIGHT  off  the  NEWSRE E L 

iinti    l.ontf   Shols  on   XoH-worlhv  ^'iimcs  &   Kv.-iil* 


t'loso-lps 
riilfiiin    l-.-lbs    Expand    .Iflivilv: 
Xaini-    lliTKin    Exi'i-   Serrolpry 

The  Association  of  Cinema 
Laboratories  has  embarked  on  an 
expanded  program  of  activities, 
retaining  Preston  B.  Bergin  of 
Washington.  D.  C.  as  its  Execu- 
tive Secretary. 

Byron  Roudabush.  association 
president,  and  head  of  Byron  Mo- 
tion Pictures.  Inc..  Washington, 
D.  C,  notes  that  the  expanded  ac- 


3.  Con  it  be  set  up  anywhere?  Porter- 
Cable  likes  the  top-mounted  reel 
feature  of  Kalart/Victor  projectors. 
With  both  reels  out  of  the  way  on 
top  of  the  projector,  any  level  sur- 
face may  be  used  for  setup.  Projec- 
tors were  made  suitable  for  use  even 
in  small  rooms  since  they  were  pur- 
chased with  1 1 2"  lenses  instead  of 
the  standard  2"  lenses. 

Wliai  featiires  are  you  looking  for 
in  a  1 6mm  sound  projector?  Great  pic- 
ture quaUlij?  Magnificent  sound  re- 
production? Outstanding  durability? 
Adaptability  for  magnetic  recording 
and  playback?  KalartiVictor  has  them 
all— and  more  to  boot.  Call  your 
Victor  Dealer  for  a  demonstration. 


ACL  president  Byron  Roudabush 
ivith  exec,  secty.  Preston  Bergin. 

tivities  are  designed  to  enhance 
the  consumer  and  public  relations 
of  the  motion  picture  film  labora- 
tory service  industry. 

The  annual  volume  of  domestic 
laboratory  services  is  estimated  at 
upwards  of  $100  million.  Rouda- 
bush said. 

The  Association,  which  is 
seven  years  old.  comprises  some 
60  laboratories  throughout  the 
United  States  engaged  in  supply- 
ing commercial  motion  picture 
laboratory  services,  including  the 
processing  and  printing  of  motion 
picture  film. 

Long  Record  of  Experience 
A  former  newspaperman.  Ber- 
gin has  engaged  in  public  rela- 
tions and  trade  association  activi- 
ties in  Washington  for  the  past  15 
years.  He  also  serves  as  Execu- 
tive Secretarv'  of  the  National  As- 
sociation of  Blueprint  and  Diazo- 
type  Coalers. 

According  to  Roudabush.  the 
Association's  expanded  activities 
will  include  programs  to  improve 
the  industry's  technical  practices, 
quality  and  performance  of  its 
products,  and  its  relations  with 
government  in  such  areas  as  prod- 
uct specifications  and  taxation. 
Standing  Committees  Named 
The  Association's  programs 
will  be  shaped  by  a  series  of 
Standing  Committees,  composed 
of  industry  representatives,  sub- 
ject to  the  approval  and  direction 
of  the  Board  of  Directors. 

Committee    chairmen    include: 
James    A.     Barker.    Government 


Allairs;  William  E.  Gephiirt,  J 
Nominating;  Sidney  P.  Sole 
Trade  Practices;  Garland  C.  Mi' 
net.  Product  Specifications;  S;l 
Jeffee.  Membership:  Reid  H.  R; 
Publications;  Fred  Scobey,  Teii 
nical  Practices;  and  G.  Carlet 
Hunt.  Program. 

Announcement  of  the  Assoc 
tion's  expanded  activities  result 
from  action  taken  by  the  A( 
Board  and  its  membership 
meetings  held  May  11-12  in  7 
ronto.  Canada,  during  the  conve 
tion  of  the  Society  of  Motion  P. 
ture  and  Television  Engineers 

*      *      * 
I.;illu4>   to   .\MMuniP  PrpNidf>n<v' 
i»f    lliolot£i4*iil    Pholo^iraphfrs 

Mervin  W.  LaRue.  medical  fi 
producer  and  audio-visual  cc 
sultant  to  the  profession,  w 
serve  as  general  chairman  of  t 
21st  annual   meeting  of  the  Bi 


logical    Photographic    Associati.| 
to  be   held   August   21-24  at  t 
Hotel   Knickerbocker  in  Chicag 
He  is  president-elect  of  the  Asst 
ciation.  : 

Charles  Lindsay  of  Loyola  Ui; 
versity's  Stritch  School  of  Mac 
cine  will  be  co-chairman  aij 
treasurer  of  the  convention.  A 
bert  Levin  of  Cook  County  He' 
pital  will  also  serve  as  co-cha; 
man.  and  Maria  Ikenberg  of  t^ 
University  of  Illinois  will  be  seer 
tary. 

Annuiil    meetings    of    the    Bi 
logical    Photographic    Associatii 
have  been  held  each  year  since 
was  founded  at  Yale  Univer^ii) 
1931.    The    world-wide    mcnibc 
ship   includes   physicians,   medic 
editors,  educators  and  institution 
staff   photographers    in    the    fieli 
of  medicine   and  other  biologic 
sciences.    It    is    the    only    profe 
sional   society   in   North   Amerii 
exclusively    devoted    to    the    ai 

(CONTINUED    ON     PAGE    SIX 


President-elect  Mervin  LaRue  0/  !> 
Biological  Photographic  Asscciatioji 
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The  Sutherland  Organization 
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Sponsor  Objectives . . . 
Creative  Writing . . . 

Professional  Motion 
Picture  Experience . . 

Superior  Business  Films 


John  Sutherland  Productions,  Incorporated 

^WUB  LOS  ANGEIES     •    201  North  Occidental  Boulevard    •    toUogeles  26.  Califoroia    •    DUnltirU'SI21 
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IS  THE 
PRICE  T0( 
HIGH? 

Train  with  Slidefilms 


Many  solesmen  are  "price"  minde 
When  customers  bear  down  he. 
on  price,  salesmen  forget  to  si 
the  long-time  satisfaction  of  pro^ 
uct  quality  and  performance.  ; 

Here's  a  color  sound  slidefilj 
that  shows  how  the  salesmar; 
own  attitude  toward  price  is  ofti' 
the   major  influencing   factor:  — 

"DEVELOPING  THE  RIGHT 
AHITUDE  TOWARD  PRICE" 

This  shows  how  to  dispel  the  sole 
man's  fear  of  price  competition  . 
how  not  to  let  price  resistant 
dominate  a  presentation  ...  ho 
the  forceful  selling  of  advantag- 
and  benefits  tips  the  scales  again 
a  price  differential.  One  of  a  seri- 
of  six: 

■■SELLING  IS 
MENTAL" 

presents  tested  material  for  1  8  d' 
namic  soles  training  meetings. 

Write  today 
for  details 
concerning 
a  preview 


Selling  Bureau 

^   DIVISION   or  ROCKET   f  ""URF  \   INC. 

6108-B  Santa  Monica  Boulevard 
Los  Angeles  38,  California 
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wondering  which  way  to  turn? 


M. 


developing 


Film  producers  from  coast  to  coast  turn 
to  BYRON  Motion  Pictures  for  com- 
plete studio  and  laboratory  services,  all 
under  one  roof.  Why  do  they  turn  to 
Byron?  Byron  guarantees  "better  qual- 
ity- ...  at  lower  cost  ...  in  less  time" 
on  all  producer  services.  This  includes 
Byron's  famed  WESTREX  sound  facili- 
ties. THERE  IS  NO  BETTER  SOUND. 


WRITE,  PHONE  or  WIRE 

for  information   and  quotations 
on  any  and  all  producer  services. 


IT^-^ 


by ron /motion  pictures 


1226  Wisconsin  Ave.,  N.W.  Washington  7,  D.C.,  FEderal  3- 
Affiliated  with  IVIECCA  FILIVi  LABORATORIES  CORP.,  630  Ninth  Avenue,  New  Yorl<  36,  N.Y. 
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Develop  Better  Supervisors  and 
Managers  With 

Modern 

Management 

Films 


Make  your  supervisors  better  leaders  with  Modern 
Management  Films,  produced  in  full  color  and  sound 
by  The  Bureau  of  National  Affairs. 

These  16-mm  films  present  typical  supervisory  situa- 
tions and  suggest  solutions  to  supervisory  problems  in 
an  interesting  and  stimulating  way.  They  are  designed 
to  precede  and  encourage  group  discussions. 

Each  film  is  about  10  minutes  long,  and  is  supple- 
mented by  a  discussion  leader's  guide.  A  95-member 
advisory  panel  of  leading  industrial  executives  suggests 
subjects  and  reviews  scripts  to  make  sure  they  are 
realistic  and  sound  in  principle. 

More  than  1,000  firms  have  successfully  used 
the  first  Modern  Management  film,  "LISTEN, 
PLEASE."  We  now  offer  the  following  films: 

LISTEN,  PLEASE ...  a  series  of  situations  in  a  supervisor's 
typical  day  which  emphasize  the  importance  of  listening 
and  communicaling. 

THE  CASE  OF  THE   MISSING   MAGNETS  ...  showing  how  a 

supervisor  can  motivate  employees  for  belter  teamwork 
and  production. 

INSTRUCTIONS  OR  OBSTRUCTIONS  ...  Dr.  Paul  Pigors  of 
M.I.T.  demonstrates  the  primary  task  of  supervision; 
giving  orders  and  instructions  to  others. 

THE  CHALLENGE  OF  LEADERSHIP . . .  a  dramatic  demonstration 
of  leadership.  Designed  to  stimulate  supervisory  thinJcing 
about  leadership  skills. 


BNA 


WASHINGTON 


Available  for  purchase  or  rental. 
Use  coupon  below  for  preview  in  your  own  office. 


Modern  Management  Films 
The  Bureau  of  National  Affairs,  Inc. 

1231  24th  Street.  N.W.,  Washington  7.  D.C. 


fMail  to:  Bureau  of  National  Affairs,  Inc. 
1231  24th  Street,  N.W..  Washington  7.  D.C. 

We  would  like  to  receive  the  prints  indicated  tor  executive 
preview  at  your  earliest  convenience.  We  understand  that 
the  service  charge  for  previews  is  $10.00  for  a  single  film; 
$15. 00  for  any  two  films;  $17. 50  for  any  three  films;  and  $20.00 
for  all  four  films,  when  ordered  and  shipped  together.  We 
also  understand  that  preview  service  charges  may  be  applied 
against  either  rental  or  purchase  price  of  the  films.  We  will 
undertake  to  return  the  preview  pnnt(s)  within  48  hours  of 
receipt  at  our  office. 


□  Listen.  Please 
D  The  Case  of 

the  Missing 
Magnets 

□  Instructions  or 
Obstructions 

Q  The  Challenge 
of  Leadership 


Name- 


-Title- 


Company- 


Address- 


City- 


-Zone- 


-State- 


□  Check  for  $_ 


-enclosed    □  Send  Bill 
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(continued  from  page  2) 

vancement  of  the  skills  of  medical 
and  biological  photography. 

Committee  chairmen  for  the 
convention  include  Jack  de  Bruin. 
Presbyterian-St.  Lukes  Hospital. 
Program:  Allen  F.  Milliard. 
George  W.  Colburn  Lab.  Motion 
Pictures:  Frank  Reindl.  West  Side 
V'..^.  Hospital.  Commercial  Ex- 
hibits; Conrad  Healy.  Hines  V.A. 
Hospital.  Arrangements:  Clark 
Moore.  Hines  \'.A.  Hospital.  Sa- 
lon; Dorothy  Pinkham.  Grant 
Hospital.  Communications. 

Ralph  P.  Creer  of  the  Ameri- 
can Medical  Association  will  act 
as  consultant. 

LaRue  has  been  in  the  motion 
picture  business  for  close  to  fifty 
years  and  has  been  associated 
with  Underwood  and  Underwood. 
Pathescope.  Bell  and  Howell.  Bur- 
ton Holmes  and  Jack  Eaton.  Since 
1936  he  has  been  known  for  his 
development  and  adaptation  of 
motion  pictures  to  research,  visual 
instruction  and  science.  g' 

^:  *  * 

Serppn   DirorlorN  Re-Eleet 
Willard  Van  Dyke  as  President 

»:  Willard  Van  Dyke,  well-known 
industrial  and  documentary  film 
director,  creator  of  The  City  and 
other  celebrated  films,  has  been 
unanimously  re-elected  to  serve  a 
second     term     as     President     of 


Willard  Van  Dyke 

Screen  Directors  International 
Guild. 

Other  officers  elected  to  serve 
for  a  one  year  period  are:  Don 
Hershey.  First  Vice-President: 
Jack  Glenn.  Second  Vice-Presi- 
dent; Joseph  Lemer.  Secretary: 
and  Robert  J.  Kingsley.  Treas- 
urer. 

The  new  executive  board  will 
include:  Robert  Anderson.  Her- 
man J.  Engel.  Paul  V.  Falken- 
berg.  Ben  Bradus.  Lewis  Jacobs. 
Howard  T.  Magwood.  Sidney 
Meyers.  Harry  Randall.  Leo 
Seltzer,     Shepard     Traube     and 


Nicholas  Webster.  Leo  Hurwit:! 
Fred  Pressburger.  George  Cl 
Stoney  and  Al  Wasserman  wil 
serve  as  alternates. 

New  members  of  the  Auditinl 
Committee  are:  Julius  Edelmail 
Chairman.  Stanley  Ackerman  an| 
David  Reisman. 

George  L.  George  will  corl 
tinue  as  Executive  Secretary  anl 
Erwin  Feldman  as  Guild  Counsel 


Peter  J.  .Mooney 

Eleel    >looney   Vl«'e-Presid«'i 
Oansell    is    .Seerelary    al    .\udli 

Peter  J.  Mooney  has  bee: 
elected  vice-president  of  Audii 
Productions.  Inc..  as  announce! 
by  Frank  K.  Speidell.  president 
Alexander  E.  Gansell  become 
secretary  of  the  company.  Botl 
Mooney  and  Gansell  have  beei 
with  Audio  more  than  25  years 
Mooney  as  secretary-treasure 
and  Gansell  as  one  of  Audio" 
producer-directors. 

Pete  Mooney  is  a  past  presiden 
of  the  Film  Producers  Associa 
tion,  and  has  been  a  constructivi 
leader  in  the  sponsored  film  Indus 
try  for  many  years.  Alex  Gansel 
has  earned  many  credits  fo 
award-winning  pictures,  amon; 
them  last  year's  Seconds  for  Stir 
vival.  for  the  Bell  System,  and  thi 
recent  Where  Mileage  Beghi^  i  ' 
General  Motors.  _ 
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TftAOEMARK 


Mr.  R.  E.  Morton,  Executive  Vice  President,  Morton  Manufacturing   Company,  uses  a  Kodak 
Sound  8  Projector  to  odd  his  voice  to  the  sound  track  of  an  8mm  movie  mode  in  his  plant. 


lesenting  ideas  for  custom  machine  tools,  materials 
Indling  equipment  and  other  custom  industrial 
achinery  by  talking  from  blueprints  and  models 
ives  too  much  to  the  prospect's  imagination,  ac- 
rding  to  the  Morton  Manufacturing  Co.  of  Mus- 
gon  Heights,  Michigan. 

Sound  movies,  they  felt,  could  show  more  and  tell 
ore  in  a  more  understandable  way.  Bui  what 
.'out  costs  ? 

Then  they  heard  about  the  new  Kodak  Sound  8 
"ojector — the  portable  machine  which  has  raised 
w-cost  8mm  movies  from  a  home  hobby  to  a  prac- 
:al  tool  for  industry. 

With  the  Sound  8  Projector,  Morton  could:  1) 
■ep  their  movie-making  costs  low;  2)  add  their  own 


sound  to  the  film  and  change  it  at  will  by  using  this 
projector's  built-in  recording  system;  3)  be  sure  of  a 
professional  movie  presentation,  since  this  projector 
enlarges  tiny  8mm  movie  frames  to  fill  room-size 
screens  with  optimum  detail  and  definition  and  plays 
back  with  excellent  sound  quality. 
Make  movies  themselves 

By  photographing  scale  action  models  and  piecing 
this  Rim  footage  together  with  scenes  of  actual 
working  machinery  of  designs  similar  to  those  they 
want  to  demonstrate,  Morton  can  assemble  a  very 
informative  movie. 

Then  comes  the  sound.  Voices,  machine  noises  on 
location,  even  background  music  are  first  tape- 
recorded,  then  transferred  to  the  8mm  film  mag- 


netic sound  track  through  the  Kodak  Sound  8  Pro- 
jector recording  system. 

The  Sound  8  Projector  works  like  a  tape  recorder, 
even  has  its  own  microphone.  Recording,  erasing,  re- 
recording  (a  different  sound  track  for  each  audience, 
if  need  be)  is  simply  a  matter  of  "recordmg"  while 
projecting  the  film. 

Morton  keeps  a  Kodak  Sound  8  Projector  in 
offices  at  Philadelphia,  Muskegon,  and  San  Fran- 
cisco, so  that  demonstration  films  can  be  shown  at 
every  opportunity. 

If  this  example  gives  you  ideas,  call  your  Kodak 
Audio-Visual  dealer  for  a  demonstration,  without 
obligation,  of  the  Kodak  Sound  8  Projector  and  its 
low-cost  movie  potential. 


Kodak  Sound  8 Projector  y  EASTMAN  KODAK  COMPANY,  Dept.  8-V,  Rochester  4,  N,  Y. 
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RCA  16mm 

"Life-Tested"* 

Projectors 

make  it  their 

business  to  please 

business  people 


How?  Simply  by  serving  them  best 
v.ith  features  that  matter  most  to 
everyone  in  business  and  industry 
who  uses  16mm  projectors  constantly. 
You'll  find  RCA  the  easiest  to  oper- 
ate of  any  16mm  projector,  thanka 
to  thread-easy  film  path,  one-side 
controls,  one-switch  operation. 
You'll  spend  least  on  maintenance, 
because  RCA's  induction-type  motor 
lasts  the  projector's  lifetime,  slower 
claw  mechanism  of  abrasive- resistant 
"stellite"  doesn't  wear  itself  out. 
You'll  give  films  maximum  protec- 
tion, with  RCA's  big  sprockets, 
feather-touch  aperture,  plate,  over- 
size cooling  blower. 

. .  .plus  sharp,  square-corner  picture, 
built-in  lubrication,  power  to  spare 
amplification  of  sound,  finest-fidelity 
reproduction  of  both  highs  and  lows. 
Reverse  models  available,  too. 
See  and  hear  them  at  your  RCA 
Audio  Visual  Dealer's  —  a  worth- 
knowing  specialist  you  can  easily 
locate  in  the  Classified  Directory 
under  "Motion  Picture  Equipment 
and  Supplies." 

'Rigid  endurance  standards  have  been  set 
for  RCA  -UFe-TESTED-  Projectors.  Indi- 
vidual components  as  well  as  finished  pro- 
lectors  are  subjected  to  conlmuous  testing 
to  eyaluate  the  durability  and  efficiency  of 
all  operating  parts.  "LIFE-TESTED"  at  RCA 
meons  belter,  more  reliable  performance 
from  RCA  Projeclors. 


The  Most  Trusted  Name 
in  Electronics 

RADIO   CORPORATION   OF  AMERICA 


Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


^'ew   Cleans   of   Projo4*lion   4'hall«>n^4> 
to  the   Ooalor**  and   HpoiiHors  of   Films 

*■  Today's  rapid  advances  in  the  technology  of 
audio-visual  communication  are  to  be  wel- 
comed and  worked  with:  8mm  sound.  Video- 
tape, automated  slide  and  slidetilm  equipment 
and  even  a  new  Italian-made  rear-screen 
16mm  sound  projector  that  gives  the  viewer 
push-button  choice  of  40  different  film  titles! 

All  of  these  devices,  fortified  within  a  year 
or  two  by  satellite-bounced  transmission  of 
images  and  sound  across  the  oceans,  will 
bring  sight  sound  communications  to  enor- 
mously-expanded potential  audiences.  The  ur- 
gency of  better  worldwide  understanding  is 
highlighted  today  by  tensions  over  the  status  of 
West  Berlin;  tomorrow  it  will  continue  critical 
in  the  underdeveloped  areas  and  among  the 
uncommitted  nations  of  the  whole  world. 

But  we  cannot,  as  J.  W.  Krutch  has  warned 
in  his  book.  Human  Nature  and  the  Human 
Condition,  accept  "the  delusion  that  the  me- 
chanical techniques  of  communication  are  in- 
teresting in  themselves,  no  matter  what  it  is 
we  wish  to  communicate." 

For  ideas  are  still  paramount  and  the  future 
belongs  to  the  creative,  original  maker,  direc- 
tor, writer  and  sponsor  of  meaningful,  useful 
pictures.  In  this  vein,  two  pieces  in  this  cur- 
rent issue  stand  out  as  lighthouses  of  what 
business  can  and  must  do  to  meet  the  skepti- 
cism of  a  new  Administration  as  well  as  the 
challenge  of  doing  good  for  good,  basic  and, 
in  the  long  view,  profitable  reasons. 

The  contribution  of  Johnson  &  Johnson  to- 
ward annual  exhibitions  and  the  international 
exchange  of  medical  knowledge  through  the 
film  medium  is  described  on  page  25:  it  is 
logically  followed  by  the  story  of  Ford  Inter- 
national's excellent  film  on  rural  youth  activi- 
ties in  Latin-America  (pages  26-27). 

Wake  up.  business!  The  aftermath  of  the 
price-rigging  scandals,  the  attack  on  tele- 
vision's network  programming,  the  negative 
and  often-hostile  attitude  of  the  new  Adminis- 
tration toward  business  in  general  calls  for 
vigorous,  clear-thinking,  honest  assessment  of 
our  basic  economic  system  and  aggressive, 
helpful  delineation  through  the  powerful,  com- 
pelling visual  media  at  hand. 
*     ^     * 

^'^C'holaNlM'    Tea(*hi*r"    Di**<>on(inui*N    IIn 
Annual    Film   and   Film.slrip   .\wardN 

^  We  regret  to  learn  that  the  much-respected 
Annual  Film  and  Filmstrip  .Awards,  sponsored 
by  Scholastic  Te.acher  magazine  for  the 
past  12  years,  have  been  discontinued.  Pub- 
lisher M.  R.  Robinson  points  out  that  this 
program  was  conducted  without  entrance  fees 
and  no  outside  subsidization;  that  it  involved 
considerable  financial  loss  each  year. 

A  word  of  personal  tribute  is  in  order:  this 
program  has  brought  honor  and  deserved  rec- 


ognition to  both  sponsored  and  non-sponson 
films  useful  in  the  classrooms  of  the  natio 
All  who  were  identified  with  it.  including  tl 
management  of  Scholastic  Teacher,  me 
the  gratitude  of  those  whose  selections  we 
helped  by  the  listings  of  the  "best"  and  I 
those  whose  pictures  were  listed.  It  leaves 
vacuum  that  no  other  similar  program  will  fi 

*  *      * 

Parke.    Oavix:    Klmberlv-t'lark    Films 
Vl'in  Top  Honors  al  Turin  FVsllval 

The  15  sponsored  motion  pictures  sent 
Second  International  Industrial  Film  Festiv 
at  Turin.  Italy  (held  June  25-28)  brought  tv 
first  prizes  to  America.  The  Parke-Davis-spo: 
sored  film.  Better  Medicine  for  a  Better  Worl 
produced  by  The  Jam  Handy  Organizatio 
was  one  of  these  winners.  The  other  first  pri; 
went  to  Faces  and  Fortunes,  an  imaginati' 
Kimberly-Clark  film  produced  by  .Morti 
Goldsholl  Design  Associates.  Chicago. 

A  special  prize  was  awarded  to  Walt  Di 
ney's  Circarama  presentation,  a  program  pr 
pared  for  the  "Italy  '61"  celebration  of  th 
nation's  100th  year  of  representative  goven 
ment.  Better  Medicine  won  top  honors  in  tf 
Scientific  Research  category:  Faces  was  fir 
among  Sales  and  Marketing  films. 

*  *      * 

ilusinpss    Will    Find    Ibf   "Inilialors" 
.4niong  Groups  Vien-ing    IHnini   Pielures 

Speaking  of  corporate  public  relations,  th 
respected  Opinion  Research  Corporatiol 
notes  that  "traditional  thought  leaders  wooej 
by  corporations — such  as  doctors,  lawyer! 
politicians — are  not  the  real  "influentials.'  " 

In  its  recent  Public  Opinion  Index  for  It] 
dustry.  the  ORC  says  "public  relations  shoul; 
be  aimed  at  what  it  calls  initiators'  who  ai 
identified  by  such  things  as  interest  in  coni 
munity  affairs."  i 

Business  will  meet  these  people  best  in  the 
community  organizations — clubs,  lodges 
meeting  halls,  churches,  etc.  It  will  find  thei 
in  PT.A  groups.  Grange  halls.  Legion  posts- 
in  the  places  where  16mm  sound  films  cor 
tinue  to  go  in  ever-increasing  numbers.  Th 
service  clubs  count  the  "initiators"  anion 
their  members  and  it  is  these  audiences  wh 
will  be  stirred  to  action  and  decision  by  trul 
useful,  meaningful,  original  films. 

*  *      * 

W.    F:.    Iloberts    >ow    .Imppx'    Prpsidpnf 

William  E.  Roberts,  former  Executive  \  ict 
President  at  Bell  &  Howell,  is  the  new  Pres 
dent  and  Chief  Executive  OHicer  of  Ampe 
Corporation,  where  he  succeeded  George  E 
Long.  Jr..  who  continues  as  a  Director. 

*  *      * 

T»V.\  llegins  ".Movies  in  FllglH"  Khows: 
F^xpands    lo   0%'ersejis   Trips    in   .%ugusl 

That  TWA  "Movies  in  Flight"  operatic 
you  first  read  about  in  these  pages  months  ag 
is  now  a  reality.  Full  page  newspaper  ads  be 
gan  heralding  the  showing  of  first-run  motio 
pictures  on  selected  daily  Super-Jet  fiighl 
between  New  York  and  California  in  mid 
July.  Films  are  projected  on  a  special  wide 

(continued     on     page     ten 
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iSuininertinie . . . 

when  your  films 
are  out  of  circulation 


.  is  the  best  time  for  you  to  have 
us  remove  scratches,  correct 
brittleness,  repair  sprocket  holes, 
remake  dried-out  splices. 

Then,  thoroughly  reconditioned, 
your  prints  will  be  ready  for  hard  use 
again  in  the  fall. 

Of  course,  before  proceeding 
ice  tell  you  the  cost  ...SEND 
VS  YOUR  PRINTS  NOW. 


3eerless 

FILM    PROCESSING    CORPORATION 

165  WEST  46lh  STREET.  NEW  YOtK  36,  NEW  YORK 
959   SEWARD   STREET.   HOLLYWOOD   38.    CALIF. 


KDITORIAI.    VIRWroi  NT: 


(CONTINUED         FROM         PAGE:         I  1  G  H  T  ) 

screen  in  the  First  CUiss  section;  feiitherweight 
headsets  bring  sound  only  to  those  who  wish 
to  see  the  movie. 

In  August,  the  program  is  to  be  expanded 
to  most  TWA  overseas  flights. 


Inlernalional  Tol<>vi.«ioii  .%NK<-mlil.v 
Poxlpanpd    for    '"Itcjisons    of    I. otfisl  !<•»"" 

That  "'First  International  Assembly  of  the 
Academy  of  Television  Arts  and  Sciences" 
originally  scheduled  for  November  4-11  has 
been  postponed,  according  to  Ed  Sullivan,  As- 
sembly Chairman.  The  aim  was  toward  "great- 
er world  understanding  through  international 
television"  but  its  fulfillment  will  have  to  wait 
until  "additional  arrangements  are  made  to 
handle  resultant  problems  of  logistics." 

I'iiiver-*»ily    Film    ProduiM^r    ll<M'oiv»»s 
Animal    Farm    Film   Foundalion    .\nard 

At  the  annual  meeting  of  the  American  As- 
sociation of  Agricultural  College  Editors  in 
late  July.  Kirby  Brumfield,  Information  Spe- 
cialist at  Washington  State  University,  received 
the  Farm  Film  Foundation's  1961  Professional 
Improvement  Award  and  its  accompanying 
check  of  $500.  Mrs.  Edith  Bennett  of  Wash- 
ington, D.  C,  Executive  Vice-President  of  the 
Foundation,  presented  the  Award.  Among 
Mr.  Brumfield's  productions,  while  at  the  Uni- 


versity of  Wisconsin,  where  he  received  hi 
Master's  Degree,  were  Lainhina,  Wooden  Dni 
Icirs  and  (Jiicilily  Ai>i>les. 


Kremlin   Trains   2.0»»   Overseas    Film 
Workers   for   ■•arly    Line    i>ro|>a|<anda 

A  good  thing  to  remember,  when  you'r 
measuring  the  efl'ects  of  Communist  propa 
ganda  in  the  uncommitted  and  new  nations  c 
the  world,  is  that  the  Kremlin  is  schoolinj 
2,000  overseas  film  technicians,  camerame' 
and  writers  every  year  in  Moscow.  They  hav! 
been  doing  this  since  1958  and  the  results  pi' 
a  very  potent  educational  weapon  into  th; 
hands  of  trained  Party  workers  throughoi 
Latin  America,  Africa  and  Asia. 

.Ve»    llesl-Seller  on  E.xeeulive  Heallh 
Would  .Make  a  Cireat  Motion  Pielure 

Dr.    Charles    E.    Thompson's    new    boo 

"What  an  Executive  Should  Know  About  H 

Health"  would  make  great  film  fare  for  one  c 

the  insurance  companies.  Dr.  Thompson  is 

specialist  in  this  field  and  his  Dartnell  Corj, 

book,  just  out.   is  heading  for  the  best-selle 

lists   among  nonfiction.   $4.95   at  your  boo! 

sellers. 

*     *     * 

Wondsel  Joins  ^ireenwieh  Produetions 

*  Harold  E.  Wondsel,  veteran  producer  c 
films  for  television  and  industry,  has  been  a[ 
pointed  Vice-President  in  charge  of  sales  .in 

(CONTINUED     ON     PAGE     SIXTY-FIVE 


The  Buttons  give  you 

INSTANT  SELECTIVITY 

NOW  a  revolutionary  SELECTROSLIDE . . . 
you  push  the  button  and  Instantly  get 
any  one  of  forty-eight  slides  to  show  on  the 
screen.  This  is  the  SELECTRONIC  SLS-750 
RANDOM   ACCESS    PROJECTOR. 


Nothing  else  like  this  one.  Requests  for  this  type 
of  SELECTIVE  AUTOMATIC  SLIDE  PROJECTOR 
have  been  voiced  for  a  long  time.  NOW  ITS  HERE 
—  years  ahead  — |ust  about  ready  for  delivery. 

Write  today  for  details.  These  will  be 
forwarded  promptly. 

Later  on  we  will  send  all  those  interested  a 
brochure  in  color  with  specifications  and 
illustrations.  Be  sure  you  are  not  disappointed 
by  delays,  and  help  us  plan  production  schedules, 
for  which  we  thank  you  in  advance. 


spindler 

;v  I  .:3  «.<  va  gj  ^j  %.> 


2201  Beverly  Boulevard 
Los  Angeles  57,  California 
Phone:  Dunkirk  91288 


MANUFACTURERS    OF    SELECTROSLIDE    CONTINUOUS    AUTOMATIC    SLIDE    PROJECTORS 

"Merit  Award  Winner"  at  the  Brussels  World's  Fair 
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ARRI FLEX  PRESENTS 

NEW  DIMENSIONS  TO  THE  VERSATILE  ARRI   SYSTEM 


FOR 

THEATER-QUALITY 
SOUND 
FILMING.. 


for  extreme  wide-angle  filming... 
TEGEA  5.7mm  f/1.8/T2 

SUPER-WIDE-ANGLE 

LENS 

with  built-in  filter  slot  for  2 "  square  filters 

and 
special 

lens 
shade. 


SYNCHRONOUS 

SIGNAL  GENERATOR 

Lip-synch  recording  with  Va"  tape 


The  most  desired  portable  professional  motion  picture 
camera  in  the  field  achieves  a  new  dimension... new  pro- 
duction versatility... with  this  Synchronous  Signal  Gener- 
ator. {Illustrated  on  Arriflex  16— similar  installation  also 
available  for  Arriflex  35.) 

Standard  battery  operates  the  governor-controlled  DC 
motor  on  the  Arriflex— no  need  for  generators  or  inverters 
to  supply  AC.  As  camera  runs,  the  Synchronous  Signal 
Generator  produces  a  60-cycle  current,  which  is  fed  to  a 
special  recording  head  mounted  on  a  tape  recorder.  This 
puts  a  control  signal  on  ^A-inch  tape  at  approximately 
90  degrees  to  the  audio  signal.  In  re-recording  to  film- 
magnetic  or  optical— this  control  track  is  amplified  and 
controls  speed  of  playback,  maintaining  frame-by-frame 
synchronization. 

This  unit  can  be  installed  on  all  Arriflex  models. 

•Licensed  by  and  compatible  with  "Rangertone,"  Newark,  N.  J.  _ 
write  for  connplete  literature 


ARRIFLEX 


This  remarkable  retrofocus  super-wide  lens  extends  the 
scope  of  Arriflex  filming  for  such  applications  as  instru- 
mentation, architecture  and  interiors,  and  for  special 
effects.  While  extreme-wide-angle  lenses  present  ifinder 
problems  with  conventional  cameras,  the  Arriflex,  because 
of  its  famous  mirror-reflex  system,  is  ideally  suited  to  the 
5.7mm  Tegea. 

OPTICAL  SPECIFICATIONS:  Bench-tested  and  selected  ac- 
cording to  critical  ARRI  tolerances.  Unusually  even  coverage  of 
the  field  in  spite  of  extremely  short  focal  length.  Distortion 
corrected  to  1.7°  for  field  of  100°.  Superb  definition  over  the 
entire  16mm  frame.  Angular  field  113°. 

DEPTH  OF  FIELD  TABLE  based  on  circle  of  confusion  of  .025mm  (I/IOOO'T 


Diaphragm  setting 

Sharp  from 

To 

1.9 

19" 

infinity 

2.8 

16" 

" 

4 

14" 

tf 

5.6 

12" 

» 

8 

10" 

" 

11 

9" 

■• 

16 

8'/2" 

" 

APPROXIMATE  MECHANICAL  SPECIFICATIONS 

Overall  length  beyond  lens  mount;  AVz";  with  lens  shade;  6" 
Front  diameter  of  lens;  3Vz" 

Weight  of  lens  without  lens  shade;  30  oz.;  with  shade;  36  oz. 
Front  dimension  of  lens  shade;  4x6" 


CORPORATION     OF     AMERICA 

257  PARK  AVENUE  SOUTH,     NEW  YORK  10,  N.  Y. 


UMBER    4     •     VOLUME    22     •     1961 


11 


The  Wide  World  of  Sponsored  Pictures 

Millions  VIpw  '-Pel rilled  River"  in  IT.  S.  and  Overseas 


TEXAS  mUSTRIU 
FILM  COMMHY 


The  Petrified  River,  a  film 
about  peaceful  uses  of  uranium, 
sponsored  by  Union  Carbide  Cor- 
poration, has  proved  to  be  one  of 
the  more  popular  pictures  among 
community  groups,  according  to 
Modern  Talking  Picture  Service, 
distributor  of  the  picture. 

More  than  1,500,000  people 
have  seen  the  film  in  showings 
given  by  some  27,721  clubs,  em- 
ployee groups  and  other  adult  au- 
diences in  the  United  States,  and 
school  figures  are  even  higher. 
More  than  60,000,000  people  are 
estimated  to  have  seen  the  film  on 
television.  It  recently  received  its 
1.000th  telecast. 

In  addition.  The  Petrified  River 
has  returned  dividends  of  good 
will  for  the  United  States  from 
overseas.  Translated  into  24  lan- 
guages, it  has  been  shown  in  72 
countries  by  the  United  States  In- 
formation Agency.  Its  interna- 
tional reputation  has  been  en- 
hanced  by    film    awards    won    in 


both  the  Edinburgh  and  Salerno 
film  festivals. 

The  film  gets  its  name  from  the 
prehistoric  rivers  whose  beds  lie 
buried  under  the  mesas  of  the 
Colorado  Plateau.  Over  150  mil- 
lion years  ago  the  precious  ura- 
nium was  deposited  in  these  an- 
cient river  beds.  Much  of  the  film 
footage  was  photographed  in  that 
colorful  region  of  flat-topped 
mesas  and  strange  rock  forma- 
tions. 

The  United  States  Information 
Agency  uses  the  film  to  show 
America's  intention  to  use  ura- 
nium for  peace  and  to  illustrate 
the  numerous  benefits  which 
atomic  energy  can  give  the  world 
when  used  for  constructive,  peace- 
ful purposes.  Other  government 
agencies  distributing  the  film  in- 
clude the  United  States  Bureau 
of  Mines  and  the  Atomic  Energy 
Commission. 

The  Petrified  River  was  pro- 
duced by  MPO  Productions  with 


Fiorman  &  Babb  to  Hold  Second  .\nimation  Film  Worlixhop 


FLORMAN  &  Babb,  Inc.,  will 
again  sponsor  a  workshop- 
seminar  in  animation  film  tech- 
niques. 

The  program  will  feature  30 
leading  animation  experts  in  dif- 
ferent aspects  of  animation  film 
production,  both  basic  and  ad- 
vanced. Practical  workshop  dem- 
onstrations and  practice  sessions 
utilizing  the  latest  types  of  rep- 
resentative animation  equipment 
will  be  an  important  part  of  the 
program. 

Also  scheduled  are  round-table 
discussions,  frame-by-frame  tech- 
nical analysis  of  animated  films, 
special  equipment  exhibits,  visits 
to  animation  film  studios  and 
screenings  of  the  latest  in  anima- 
tion techniques. 

The  workshop-seminar  will  run 
j  for  four  full  days  (including  eve- 
ning sessions).  There  is  no  charge 
for  the  course. 

The  F  &  B  seminar  will  be  di- 
rected to  the  needs  of  the  anima- 
tion film  producer  as  well  as  the 
industrial,  university  and  govern- 
ment agency  motion  picture  de- 
partments. Over  100  persons  at- 
■ended  the  first  Fiorman  &  Babb 
workshop-seminar  held  in  June, 
I960. 

Those  attending  represented 
such  industrial  firms  as  Ford, 
General  Motors.  Thiokol,  Kodak, 
Lockheed,  Boeing.  North  Ameri- 
can    Aviation,     Martin,     General 


Electric,  IBM,  Republic  Aviation: 
such  government  agencies  as  Red- 
stone Arsenal,  U.  S.  Public  Health 
Service.  N.A.S.A.,  U.  S.  Army 
Air  Defense  Command,  Federal 
Aviation  Center;  and  studio  per- 
sonnel from  Jam  Handy,  Hol- 
land-Wegman,  Centron.  Robert 
Lawrence,  plus  many  universities 
and  colleges. 

Due  to  the  overwhelming  re- 
sponse to  the  first  workshop-semi- 
nar, many  applicants  had  to  be 
turned  away.  But  thanks  to  ex- 
panded facilities,  the  second  F  &  B 
seminar,  this  year,  will  accom- 
modate 200  or  more.  Those  in- 
terested may  write  to  Charles 
Lipow,  Coordinator,  Fiorman  & 
Babb.  Inc..  68  West  45th  Street, 
New  York  36.  g< 

Artliur  Fiorman  commends  Ted 
Nevietli's  Mary  Ellen  Bute  on  her 
1960   Workshop  presentation. 


the    technical    assistance    of    ti 
Atomic  Energy  Commission. 

*  *      * 
.Armour  Film  on  .Spare  Feedif^ 
.loinK      ".Most      Popular'^     Lir 

Douglas  Productions"  color  m 
tion  picture  on  the  problems 
feeding  man  in  space.  Beyond  t 
Gravisphere,  is  chalking  up  d 
tribution  figures  with  the  speed 
a  Canaveral  countdown. 

Sponsored  by  Armour  and  C 
for  the  U.  S.  Air  Force,  the  I 
minute  "science-fact"  docume 
tary  features  Narrator  Alast;- 
Cooke  commenting  on  Armc 
Research's  progress  in  the  pre 
aration  and  handling  of  food  t 
use  in  space  craft. 

Figures  at  the  beginning  of  i  • 
year  indicated  368  showings  . 
27,010  persons,  with  prints  .n. 
able  for  showing  in  89  counln  . 
In  addition,  a  French  sound  tra. 
has  been  added  for  television 

Armour  and  Company's  A 
dio-Visual  Department,  P.  O  B  . 
9222,  Chicago  90,  Illinois.  , 
handling  free  loan  requests. 

*  *     * 

-■Viies      «re»-      at      .\uto      lias.-- 
as    Don-    Comaradi    Team    Wit 

A  Fred  A.  Niles  Productio  ' 
film    crew    secured    action-packl, 
material  for  a  motor  racing  moti« 
picture    when    the    United    Sta?" 
Comaradi  team  won  top  hone 
at   Germany's  Nurburgring    1.01 
kilometer    sports    car    classic    i 
May  28. 

Driving  a  "time  61  Maserall' 
the  Comaradi  drivers  finished  l: 
race  in  seven  hours,  51  minu » 
and  39.02  seconds,  providing  Gi- 
don  Weisenborn,  director  ol  i; 
Niles'  film,  with  a  dramatic  climc, 
as  the  winning  team  of  Maslll 
Gregory  and  "Lucky"  Lloyd  . 
Casner  crossed  the  finish  line. 

This  is  the  second  consecut : 
year    that    the    U.    S.    Comar/i 
team,     sponsored     by     the     D'^ 
Chemical  C  o  m  p  a  n  y,  Midlai, 
Mich.,   producer  of  the  film.  1 
won  the  Nurburgring  classics.  T 
team's   winning   drivers   last   \i 
were     Sterling     Moss     and     n|l 
Gurney.  That  victory  marked  i 
first    time    in    34    years    th.ii 
American  team  has  won  a  I  ii  - 
pean  motor  race. 

The  Niles'  crew  plans  to  shil 
the  Vingt-Quatre  Heures  dc 
Mans  classic  for  sports  and  "gi 
turismo"  cars  in  France  befi 
returning  home  to  edit  the  til 
Weisenborn,  with  Andy  Costikyli 
at  the  camera,  has  also  taki 
footage  of  the  Targa  Floria  rol 
race  held  April  30  in  Sicily  ai 
the  Grand  Prix  de  Monte  Ca> 
for  Formula   1  cars  held  in  M.'. 
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PUBLIC  RELATIONS  •  EDUCATIONAL*  TECHNICAL*  TRAINING  •  FARM  .  ,  .  and 


Medical  motion  pictures  have  grown-up.  The  layman 
sees  only  a  very  few  of  the  many  screened  for  physi- 
cians, surgeons  and  hospital  staffs.  All  of  them,  now- 
adays, are  designed  to  bring  new  and  vital  information 
to  the  greatest  number  of  professional  people  in  the 
shortest  possible  time.  Medical  motion  pictures  are 
helping  to  save  lives.  But  remember:  Doctors  are  the 
toughest  audience  a  motion  picture  can  face.  Some 
of  us  are  bug-hunters.  Doctors  are  lint  pickers, 
bless  them. 


"^"SS«&... 


dical 


Pictures 


by  Audio 


Among  Our  Clients 


^ 


Atomic  Energy  Commission 

American  Bosch  Arma  Corp. 

American  Machine 
&  Foundry  Co. 

American  Telephone 
&  Telegraph  Co. 

Babcock  &  Wilcox  Co. 

E.  I.  duPont  de  Nemours 
&  Co.,  Inc. 

Ethyl  Corporation 

The  Gillette  Company 

McGraw-Hill  Book  Co. 


National  Board  of  Fire 
Underwriters 

National  Cancer  Institute 

National  Cotton  Council 

Port  of  New  York  Authority 

Schering  Corp. 

E.  R.  Squibb  &  Sons  Div. 

The  Texas  Company 

Union  Carbide  Corp. 

U.  S.  Navy 

Western  Electric  Co. 

Westinghouse  Electric  Corp. 


■ — and  many,  many  others 


® 


PRODUCTIONS,     INC. 

FILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.Y. 
TELEPHONE:   PLaza   7-0760 


rank  K.  Speidell,  President 
.  J.  Mooney,  Vice-President  &  Treasurer 
|.  H.  Westermann,  Vice-President,  Sales 
ilexander  Gansell,  Secretary 


Frank  Beckwith 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


Harold  R.  LIpman 
Erwin  Scharf 


BEKINS 

FILM  SERVICE  CENTER 

1025  N.  Highland  •  Hollywood  38 
HO  9-8181 


>•'«•   <;.M    VorKloii   of  "Where   .Mileii(<e 
■leCiiiN" Sludv   of   .\uloniolive   Kniiine 

Sponsor:  General  Motors  Corp. 

Title:  Where  Milecige  Bei;in\.  25  min..  color, 
produced  by  Audio  Productions.  Inc. 

This  is  a  film  with  a  pre-conditioned  ready- 
made  audience.  For  19  years,  schools  all  over 
the  country  used  and  appreciated  a  General 
Motors  motion  picture  showing  how  a  typical 
six-cylinder  engine  is  constructed.  Its  title  was 
Where  Mileai;e  Bei;ins.  and  it  was  made  by 
Audio  Productions  in  1940.  The  new  version, 
just  released,  has  a  new  engine,  color  instead 
of  black-and-white  film,  and  it  will  probably 
be  one  of  GM's  most  popular  subjects  in  1980. 

As  with  its  hoary  old  counterpart  of  the 
same  name.  Wliere  Mileat-e  Bei;iii.s  is  simply  an 
engine  (a  Chevrolet  V-8  this  time)  putting  it- 
self together  in  the  timeless  stop-motion  movie- 
magic  technique  of  the  marching  beer  cans, 
etc.  Pistons  waddle  in  and  dive  into  the  cylin- 
ders all  by  themselves,  bolts  march  up  in  smart 
precision  and  whirl  themselves  into  place.  It 
isn't  a  new  technique,  of  course,  but  it  is 
thoroughly  well  done,  and  nothing  could  tell 
the  story  with  more  clarity. 

Technical  animation  sequences  are  intro- 
duced at  various  points  in  the  film  to  show 
how  the  four  cycles  of  internal  combustion 
operate,  how  the  flow  of  electrical  current  pro- 
duces ignition,  and  how  cooling  water  circulates 
throughout  the  block  and  radiator. 

Where  Mileage  Begins  will  take  its  place  in 
the  GM  Film  Library,  which  has  branches  in 
Detroit,  New  York  and  San  Francisco.         W 


Troul   Fishing   in   Ireliind   is  Theme 
of    fharming    »»•    Pan    .tmeriean    I'ielure 

Sponsor:  Pan  American  World  Airways. 

Title:  Fishing  in  Ireland.  6  min..  color,  pro- 
duced by  MPO  Productions,  Inc. 

•k  The  special  magic  of  Larry  Madison  with 
a  fish  framed  in  his  viewfinder  is  evident  in 
this  charming  little  film  about  trout  fishing  in 
Ireland,  in  May. 

Working  with  a  fine  broth  of  a  script  by 
Jack  Rowles.  Madison's  film  is  aimed  dead-on 
at  the  thirty  million  Americans  who  like  to 
fish — and  this  Irish  fishing  is  something  special. 

Mayfiies.  delicate  winged  creatures,  hatch  in 
Southern  Ireland  in  May.  and  live  but  a  day. 
The  Irish  angler  puts  two  files  on  a  very  fine, 
short-shanked  hook.  Downwind,  the  twin  May- 
flies float — or  fly.  They  soar  above  the  blue 
waters  of  the  lakes  and  streams  as  naturally 
as  can  be — until  hauled  down  to  tantalize  a 
trout.  It's  called  blow-line  fishing — or  "dap- 
ping." Three,  four — up  to  twelve  pound  brown 
trout  are  plenty  for  the  taking  in  these  beauti- 
ful Irish  lakes. 

The  film  suggests  that  your  wife  will  probably 
come  with  you — only  to  take  an  embarrassing 
number  of  fish  that  really  belong  to  you.  But 
her  interests  will  surely  turn  to  the  peculiar 
Irish  charm  and  beauty — the  greenness,  yellow 
gorse.  white  thorn,  thatched  cottages  and 
castles. 

And.  of  course,  we're  all  only  a  day  away — 
as  the  big  bird  flies.  Pan  Am,  that  is.  Ig' 


A  rolling  theater 
that  shows  big,  clear 
films  in  rooms 
sunshine  bright ...  or 
anywhere. 


The  Wilson  Movie-Mover  RP  is  the  on 
rear  projection  unit  that  uses  your 
present  16mm  projector — any  make. 

irS  NEW  AND 
CHALLENGES 
THE  IMAGINATIO 

Example:  a  film  producer  uses  the  RP  u 
to  preview  films  in  his  office.  A  salesm 
shows  films  to  prospects  in  a  glass  wall 
showroom.  A  lieutenant  uses  the  RP  to  sh 
filmstrips  in  a  laboratory.  A  personnel  dir 
tor  indoctrmates  employees  via  films  in  1 
company  lunchroom.  In  all  cases,  rooms  ; 
brightly  lit,  pictures  are  sharp,  visibility  s 
excellent. 

Where  can  you  use  the  RP? 

Screen  sizeHs  equal  to  a  30"  TV  receivl 
Ideal  for  groups  up  to  50  persons.  Unit  :l 
steel,  fully  welded,  baked-on  enamel  sandl 
wood  finish.  Rolls  easily  on  large  4"  caste| 
Hundreds  of  RP  units  now  in  use. 

Cost:  $139.50  and  $159.50  plus  a  wia 
angle  lens  if  you  don't  already  have  oi . 
Complete  satisfaction  guaranteed  in  writir. 
For  more  information  write  to: 


H.  WILSON  CORPORATIOI 

546   W.    119th    Street        •         Chicago   28.    Illins 

□  I'd  like  a  demonstration  of  the  RP  unit. 

□  Please   send   literature  on  the   RP   unit, 

[2]    Please    send    literature    on    mobile    projection    tab,. 

Name ^ ' 


Company   Name_ 

Address  

City  &  State 


- — H 

'••f 
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ith  the  All-New  GRAF 


IIYIrUKIAIl  I  LT  advanced  in  every  aspect  of  its 
operation  and  performance,  the  all-nev:  Galaxy  estab- 
lished many  new  criteria  in  16mm  projection. 

For  example,  you'll  never  need  to  thread  another 
sound  head.  Slide  film  into  a  slot,  flip  a  lever,  and  film  is 
positioned,  sound  loop  formed,  and  sound  head  threaded 
- — all  accurately,  instantly,  autoyyiatically! 

Galaxy,  throughout  its  entire  operation,  is  easy, 
positive,  and  fast.  Grouped  pushbuttons  provide  exclu- 
sive new  full  fingertip  control  of  start,  still,  stop,  and 
both  light  levels  of  its  unique  new  high-intensity  lamp. 
At  normal  brightness,  equivalent  to  800  watts,  lamp  life 
is  extended  a  remarkable  10  times — to  a  minimum  of 
150  hours!  For  dense  prints,  long  throws,  or  minimum 
room  darkening,  you  don't  change  lamps — just  push  the 
"Hi"  button  for  the  equivalent  of  1200  watts — a  bril- 
liance surpassed  only  by  carbon  arcs! 

Rochester  3,  New  York.  In  Canada:  Graflex  of 


Galaxy's  smooth,  rapid  rewind  is  also  pushbutton 
controlled — without  handling  reels,  reel  arms,  belts  or 
gearing.  And,  take-up  reel  and  reel  arm  are  always 
ready  for  your  next  film. 

Add  to  all  this  the  outstanding  quality  of  a  new 
sound  system  incorporating  an  exclusive  phototransis- 
tor  for  hiss-free  sound  pickup,  plus  a  full  15-watt  high- 
fidelity  transformer-powered  amplifier.  And,  for  the 
first  time,  separate  bass  and  treble  controls  give  you  full 
control  of  the  acoustically  designed  speaker  system  .  .  . 
provides  richest  music  and  most  natural  speech.  It  is 
the  finest  projector  ever  available  to  the  16mm  field — 
brightest,  coolest,  quietest  and  by  far  the  easiest  to  use. 
For  a  demonstration  of  the  all-new  Galaxy,  call  your 
Graflex  AV  dealer  ^^13  «  TjlT  TTI^V; 
or  write   directly      Vjr-iri.-Z~a.jr   1  i  Ti  /% 

to    Graflex.  a  subsidiast  of  general  precision  equipment  corporation  (^g) 

Canada  Limited,  ^7  Simcoe  St.,  Toronto  1,  Ontario 


16mm  COLOR  PRINTS 


eecd^ 


Q^iU^oiiSiT- 


See  the  difference . . . 

when  16mm  Color  Specialists  process  prints! 


Color  Reproduction  Company 

has  been  spccuilizwg 
in  16mm  Color  Printing  for 

over  11  years. 
Let  these  color  specialists 
demonstrate  what  this  means 
on  vour  next  prmt  order! 


araEE 

7936  Sania  Monico  Blvd.,  Hollywood  46,  Caliiornia 

Telephone:  OLd field  4-8010 


SIGHT  &  SOUNl 

M.    R.    Abrnnm.    Herb   BrrKmi 
Join  Board  of  Vle»lex.  Inc. 

*  Monroe  R.  Abrams  and  He 
bert  Bregman  have  been  elect, 
to  serve  on  the  board  of  Viewle 
Inc..  Holbrook.  L.  1..  Louis 
Peirez.  chairman  of  the  boat 
has  announced. 

Abrams  is  a  vice-president  t 
sales  and  advertising.  He  has  be. 
an  executive  officer  of  the  coi 
pany  for  over  10  years.  Bream 
is  a  vice  president  in  charge 
production  for  Sonic  Record! 
Products.  Inc.,  Hicksville.  L.  1.. 
subsidiary  of  Viewlex. 

Viewlex  develops  and  manul. 
tures  projection  equipment,  ele 
tronic  devices,  aerial  earner; 
missile  electronic  control  sub-\v 
tems  and  optical  products  a 
components  for  military  and  coi 
mercial  use.  The  firm,  which  ^e 
through  approximately  800  audi 
visual  dealers  in  the  L'.  S..  i^  i. 
of  the  largest  manufacturer^ 
35mm  filmstrip;  2"  x  2"  slide  pr- 
jectors  and  sound  slidefilm  equi- 

ment. 

*  *     * 

romitnT««-   Depl.   Reports   Ri' 
in   Film.   Equipment    Exporls 

The  U.  S.  Department  of  Coi 
merce  reports  a  substantial  rise  ; 
exports  of  motion  picture  film  a  i 
equipment  and  still  photograph 
products  for  the  first  quarter  ; 
this  year  over  January-Mart. 
1960. 

Figures  issued  by  the  Scientit. 
Motion  Picture  and  Photograpt: 
Products  Division.  Business  a  I 
Defense  Services  Administratic. 
value  motion  picture  shipments  t 
$13,053,739.  a  13.6  per  cent  i- 
crease  over  the  SI  1.488.251  ofi 
year  ago. 

Equipment  exports,  includi ', 
cameras,  studio  and  projectii 
equipment  were  responsible  Ir 
about  a  third  of  the  shipmen, 
and  the  value.  S4.595.475.  wi 
approximately  14  per  cent  o\- 
the  1960  quarter. 

*  *      * 

Bell    *    Howell    .%<-quire»     l»  . 
of    .Inpnn    Cine    Equipment    !• 

Bell  &  Howell  has  acquired  ' 
per  cent  ownership  of  Japan  C\' 
Equipment  Mfg.  Co..  Ltd..  whol- 
owned  subsidiary  of  J.  Osawa  : 
Co..  Ltd..  Tokyo. 

In  announcing  the  new  affil  • 
tion.  Everett  F.  Wagner,  presidd 
o!  Bell  &  Howell's  Internatioil 
Division,  noted  that  JCEM  "vl 
produce  motion  picture  caniei» 
and  projectors  for  sales  in  Japi 
and  other  world  markets.  ' 
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Murray  Lerner 


Lloyd  Hitter 


Joe  Lerner 


Larry  Madison 


Ira  Marvin 


w. 

^^^H 

^£^^i 

PI 

^B 

i^i 

directors... 


Dave  Monahati  Marvin  Roth,  nfn  nj 


Mickey  Schtvarz 


Victor  Solotv 


Chuck  Wassei-7nan 


"Film  is  a  director's  medium". .  .  and  the  largest  permanent  group  of  experienced, 
gifted  directors  in  the  commercial  field  are  on  staff  at  MPO.  The  awards  so  consistently 
won  by  this  group  is  tribute  to  their  talent .  . .  but  beyond  awards,  and  more  important 
to  the  sponsor,  is  their  ability  to  creatively  interpret  the  client's  message  and  transmit 
it  through  the  film  medium. 


MPO  Productions,  Inc.,  a  stibsidiary  of  MPO  Videotronics  j  15  East  53rd  Street,  New  York  23,  N.  Y. 

also  in  Detroit,  Chicago,  Hollywood 


MN3 
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THE  MAN  WHO 
REPRESENTS 
YOU  TO  YOUR 
EMPLOYEES 


You  can  indoctrinate  men  who  serve 
OS  your  supervisors  with  your  own 
ideals  and  aspirations  .  .  .  and  help 
these  men  to  express  you  to  the 
people  they  supervise. 

You  can  help  them  interpret  a 
betler  understanding  of  company 
policies,  enhance  loyalty  and  de- 
velop a  sense  of  greater  responsi- 
bility with 

"THE   SUPERVISOR 

AS  A  REPRESENTATIVE 

OF  MANAGEMENT" 

This  is  just  one  of  eight  powerful 
sound  slidefiims  that  save  a  load  of 
time  and  effort  for  the  busy  execu- 
tive, assuring  accurate  training  wilh 
no  chance  of  misunderstanding  .  .  , 

SUPERVISOR  TRAINING  ON 
HUMAN  RELATIONS" 


Write  today  for  other 

titles  in  the  series 

and  details  concerning 

a  preview. 

GiiiJci/  FILM  M;\./7i, 

ROCKET 


PICTURES 

6108    Santa   Monica    Boulevard 
Hollywood   38,   California 


WASHINGTON  FILM  COMMENTARY 

by  Mary   Fin«-h  Tanham 

Washington  Correspondent  for  Business  Screen 

.\.t>'.t    f-'ilntn   Frpodont    T,   a 
Thrillinq    tUtfht    intti   Spare 

According  to  reports  from  the 
Second  Annual  National  Conven- 
tion of  the  Industry  Film  Pro- 
ducers Association,  there  were 
"hundreds  of  favorable  com- 
ments'" about  the  ofF-the-cutT 
Space  Agency  presentation  which 
included  the  first  historic  premiere 
of  Freedom  7.  NASA's  magnifi- 
cent documentary  film  accurately 
dramatizing  in  color  Commander 
Shepard's  historic  space  flight. 
The  28-minute  film,  soon  to  be  re- 
leased to  the  public,  highlighted 
the  actual  sound  track  and  "on 
board"  photographic  recording 
made  during  the  suborbital  flight. 

Powers  Stresses  Time  Factor 

The  National  Aeronautics  and 
Space  Administration's  Bob  Hem- 
mig  and  Project  Mercury  Infor- 
mation Officer.  Lt.  Col.  John 
("Shorty")  Powers,  USAF,  led 
off  the  program  with  informal 
questions  and  answers  about  the 
utilization  of  engineering  photog- 
raphy and  data  for  documentary 
films.  Colonel  Powers  stressed  the 
fact  that  technical  films,  such  as 
those  of  man's  first  flight  into 
space,  must  be  used  at  once  to  be 
of  real  value  to  science,  industry 
and  the  public. 

"This  film  of  a  milestone  event 
was  one  of  the  most  emphatic 
uses  of  documentation"  said  the 
Air  Force  Colonel,  whose  phrase 
"everything  is  A-O.K.,"  was  heard 
with  relief  by  millions  of  anxious 
radio  and  TV  audiences  during 
Commander  Shepard's  flight  and 
on  the  following  journey  by  Cap- 
tain Gus  Grissom. 

You  .\re  Orbited  in  Space 

The  color  two-reeler,  which 
was  scripted  by  Clifford  Peacock, 
subjectively  orbits  the  viewer  into 
space  as  surely  as  if  he  were  there. 
You,  in  the  audience,  go  through 
two  years  of  grueling  training  with 
the  astronauts,  learning  to  handle 
every  possible  simulated  condition 
which  might  confront  you  in 
space.  You  practice  controlling 
the  pitch,  roll  and  yaw  of  the  cap- 
sule: you  float  through  weightless- 
ness like  Martian  fish;  you  study. 
and  dream,  and  become  an  inte- 
gral part  of  an  unbelievable  "sys- 
tem." And  then,  early  one  morn- 
ing, you  walk  out  to  the  dark 
launch  pad.  look  up  in  awe  at  the 
beautiful,  manmade  "bird"  which 


NASA  Astronaut  Alan  B  Shepard.  Jr. 
shown  in  Mercury  spacecraft  before 
sealup.  A  scene  from  "Freedom  7." 

will  blast  you  off  the  face  of  the 
earth — and  .  .  . 

Even  though  the  results  of  that 
May  5,  1961  flight  are  history  for 
the  audience,  the  actual  films  in- 
side Commander  Shepard's  space 
capsule  are  so  dramatic  that  al- 
most unbearable  tension  is  built 
up  in  the  viewer.  You.  again, 
watch  with  apprehension  when 
the  astronaut's  eyes  flicker  across 
the  instrument  board:  when  he  is 
descending,  the  "G"  forces  are 
felt  in  the  pit  of  your  stomach: 
afterwards,  the  relatively  quiet 
calm  of  a  helicopter  ride  is  anti- 
climax. 

One  of  Year's  Best  Films 

Thanks   to   N.AS.A.   millions   of 

earthmen  will  take  this  once-in-a- 

lifetime    trip    to    space    via    film. 

Without    doubt.    Freedom    7   is   a 

fine  example  of  the  way  in  which 

historic  events  can  be  documented 

for    the    public    in    a    memorable 

way. 

*      *      * 

Major  Walker  \ow  Chief  of 

Air   ForeeSponnored   Program 

"Chief.  Sponsored  Film  Pro- 
gram" is  the  brand-new  title  which 
has  been  created  for  the  key  man 
in  the  big  Air  Force  industry- 
sponsored  film  program.  Major 
"Johnny"  Walker,  formerly  with 
the  Office  of  Information  in  the 
Strategic  Air  Command  and  the 
Information  Plans  and  Programs 
Division  in  the  Pentagon,  is  filling 
the  new  post. 

Major  Walker  will  handle  all 
inquiries  and  script  approvals:  he 
may  be  reached  in  Washington  by 
phone  at  Oxford  7-442.'>.  or  by 
mail  c  o  SAFOI-38,  Washington 
25,  D.  C. 


HOO   Prinln    of   "t  hallvnfir 
of   tdean"   to   .Xrtnrd  k'orrpH 

The  armed  services  ha\e  - 
dered  more  than  600  prints  ol  c 
new  Defense  Department  \\  i. 
The  Chulleiii,'e  of  Ideas ,  drama  ■ 
ing  the  struggle  against  ci  • 
munism.  As  narrators,  the  In 
features  Edward  R.  Murrow.  h  d 
of  USIA:  Helen  Hayes.  J>n 
Wayne  and  Hanson  W.  Bald'. ; 
military  editor  of  The  New  \i  y 
Times. 


Oon    Uarurh   \eir  Preuidrnt 
of   Wanltington   Film   Vounril 

Donald  E.  Baruch.  Departmi 
of  Defense  film  specialist  a  '( 
V.  S.  delegate  to  the  Venice  F'r 
Festival,  is  the  new  president) 
the  Washington  Film  Council  >: 
the  1961-62  terms.  Ashle\ 
Beattie  of  CIA  and  Mabel  \ 
LeFevre  of  OEEC  will  ser\e ) 
vice-presidents. 

*      *      * 

Federal  Arialion   Agenry 
Film*  in   Production.  Script 


tl 


"  The  Federal  Aviation  .Ager 
which  has  developed  one  of 
most  active  programs  in  the  G 
ernment.  has  just  awarded  l 
new  film  contracts  and  one  sci 
for  a  big  "p.r."  film. 

Holding  Pattern  Procedure 
be  filmed  by  Creative  Arts.  Ii 
of  Washington,  and  ATC  Ra 
Terminal  Procedures,  Pan  II.  ' 
be  produced  by  the  DeFre 
Company.  Philadelphia.  The  p 
lie  information  motion  picti 
which  will  cover  the  whole  ^p 
trum  of  Air  Traffic  Managem 
Services  for  the  public,  is  be 
written  by  Coe-Peacock.  Inc. 
Washington. 

Tony  Jowitt.  Chief  of  the  N 
tion  Picture  Branch  of  F.A.A.  a 
announces  that  In  These  Hon 
an  orientation  film  for  electro 
maintenance  technicians,  p  r 
duced  partially  by  FA.A  and  W 
ing.  Inc.,  is  Hearing  completi 
Path  From  the  Sky.  a  part  anir 
tion.  part  "live"  film,  being  p 
duced  by  Norwood  Studios.  It 
of  Washington,  is  in  this  s.i 
staee. 


Sgt,    ifueen    >9oinit    Hed    f'romt 
Fotlotring    Armg    Ketirement 

Stuart  A.  Queen,  for  e  i  g  • 
years  host-narrator  of  the  .Arms 
weekly  television  series.  The  i? 
Picture,  has  joined  the  public  - 
formation  staff  at  American  R|i 
Cross  headquarters  in  Washii- 
ton. 

Known   to   millions   on  T\'  s 
"Mister    Army."    Queen    recent 
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i|red  with  the  rank  of  Master 
S'geant  after  20  years  of  service. 
ti:  last  15  as  a  public  information 
r)resentative,  specializing  in  ra- 
O)  and  television  programs.  In 
h  new  position,  he  will  work 
v:h  national  organizations,  inter- 
filing Red  Cross  programs  to 
t;ir  memberships  with  the  ob- 
j.'tive  of  increasing  their  partici- 
f'tion. 

*  *  :;: 

llfrnalionai    Trade    Faint' 
Itlf  Shown  in  .Wir  Piciure 

Since  1954.  63  million  people 
ifciund  the  world  have  viewed 
Jnerican  exhibits  at  International 
tide  fairs.  Jointly  sponsored  by 
iJustry  and  the  U.  S.  govern- 
i.'nt,  the  objective  of  this  educa- 
Imal.  good-will  program  has 
len  "to  tell  adequately  the  story 
1  our  free  and  competitive  enter- 
fise  system  and  to  provide  effec- 
•■e  trade  promotion  coopera- 
in."  It  has  been  most  successful, 
i Business  leaders  have  said:  "I 
ilieve  the  Office  of  International 
fade  Fairs  is  of  great  assistance 
]  American  manufacturers  in 
emoting  sales  in  foreign  mar- 
ls," and.  "Don't  hesitate  to  call 
1  us  if  we  can  supply  any  mate- 
il  to  make  the  U.  S.  trade  shows 
pre  valuable." 

I  Inter-AKency  Group  Plans 
J  Each  year,  an  Inter-Agency 
rade  Fair  Committee,  consisting 
■'  representatives  from  Com- 
lerce.  State  and  the  USIA,  guides 
'e  program  and  accepts  invita- 
Ms  to  show.  This  group  is  re- 
bnsible  for  preparing  e.xhibit 
iemes  appropriate  to  the  loca- 
bn  and  to  U.  S.  foreign  policy 
bjectives  in  specific  areas.  Indus- 
y  donates  services  and  products 
'  support  the  themes. 
A  fourth,  annual  film  about  this 
reject,  designed  for  business  ex- 
;utives   and   community   leaders. 

''he   Trade   Fair   Story"   gives   busi- 
^ss  a  vivid  picture  of  this  program. 


h 


!?■■»»-. 


has  just  been  completed  for  the 
Office  of  International  Trade 
Fairs.  Titled  The  Trade  Fair  Story 
it  will  also  be  shown  at  13  over- 
seas exhibitions,  among  them  Poz- 
nan.  Poland;  Zagreb.  Yugoslavia; 
Accra.  Ghana.  Colombo  (Cey- 
lon J,  Cairo  and  West  Berlin. 

Opening  Message  by  President 

U.  S.  exhibition  viewers  will  be 
greeted  by  the  following  message 
from  President  Kennedy: 

"You  will  see  here  the  manner 
in  which  myriads  of  small  busi- 
nesses are  woven  into  the  fabric 
of  the  American  economic  system 
and  how  effectively  this  system 
works  to  enrich  the  lives  of  the  in- 
dividual citizens  who  make  up  our 
nation." 

Chet  Huntley  narrates  this 
l4'o-minute,  16mm  color  film 
which  accompanies  the  highly- 
animated,  showmanship-like  ex- 
hibits sent  abroad — and  which 
contrast  sharply  with  the  "show- 
case" or  static  displays  of  other 
lands. 

Four  Pictures  Now  Available 
The  ITF  program  is  adminis- 
tered by  Harry  B.  Lyford,  Chief 
of  Public  Information;  for  those 
who  wish  to  learn  why  American 
leaders  enthusiastically  support 
this  program,  information  may  be 
obtained  from  his  Office  of  Inter- 
national Trade  Fairs.  U.  S.  De- 
partment of  Commerce.  Washing- 
ton 25.  D.  C.  And  you  can  ask 
for  the  free  loan  of  The  Trade 
Fair  Story  or  any  of  the  three 
other  color  films,  Tradeways  to 
Peace.  Showcase  for  Freedom, 
Uncle  Sam  Goes  to  the  Trade 
Fairs,  each  14'-  minutes  in 
length. 


\BC   FilntH   HOPF.   Journey: 
Ex-Cvll-O    Film    i»   Showing 

•k  After  many  months  in  Indo- 
nesia, the  good  ship  HOPE  has 
docked  in  Saigon,  where  more 
than  100.000  Vietnamese  imme- 
diately applied  for  medical  treat- 
ment. The  Saigon  operation  will 
be  documented  by  the  National 
Broadcasting  Company  for  gen- 
eral showing  in  the  U.  S.  this 
November. 

Veteran  actor  Ralph  Bellamy 
will  narrate  the  documentary  film, 
under  the  direction  of  NBC's  Har- 
old Kemp.  In  the  interest  of  inter- 
national peace,  the  Ex-Cell-O 
Corporation  has  also  lensed  the 
journey  of  the  huge  floating  medi- 
cal center  in  a  current,  well- 
received  16mm  sound  film,  titled 
Project   HOPE,   being   distributed 

(continued  on  next  page) 


If  you're  going  around  in  circles 
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come  see  us. 


Now— royalty-free  RCA  Sound 

•  Sound        •  Editorial 

•  Laboratory  Sersices 


Capital 


CAPITAL  FILM  LABORATORIES,  INC. 

1905  FAIRVIEW  AVENUE,  N,  E. 

WASHINGTON  2,  D.  C. 

PHONE  LAWRENCE  6-4634 


WASHINGTON: 

(continued  from  pace   19) 

by  Modern  Talking  Picture  Serv- 
ice and  Association  Films. 

HOPE    has    also    most    advan- 
tageously and  extensively  used  au- 


HOPE  scene:  Nurse  Virginia  Fern- 
bach  spends  her  off-duty  hours  visit- 
ing local  hospitals  in  Indonesia. 

dio-visuals  for  training  and  indoc- 
trination of  both  American  and 
foreign  medical  personnel  at  its 
ports  of  call. 

:i=  *  :? 

Projec'lor  MaktTN  in  >ewN  al 
Nat*l   Audio-ViKual    Convpntion 

A  An  impressive  line-up  of  the 
latest  in  audio-visual  equipment. 
new  films  and  upcoming  "teaching 
machines"  greeted  some  3,500 
registrants  at  the  National  Audio- 
Visual  Convention  and  Trade 
Show  which  closed  July  25  in 
Chicago. 

News  of  the  acquisition  by  the 
Kalart  Company.  Inc.,  of  Tech- 
nical Service,  Inc.,  manufacturer 
of  continuous  and  other  special- 
purpose  projectors  was  an- 
nounced, effective  September  1st. 
That  company's  facilities  and  of- 
fices, now  headquartered  in  Farm- 
ington,  Mich.,  will  be  moved  to 
Kalart's  home  in  Plainville.  Conn. 

Pageant's  Solid-.State  .Sound 
Star   of   Eastman   Kodak's   ex- 
hibit   at    NAVA    was    the    new 


Pageant  Sound  Projecti 
(16mm),  Model  A  V- 126-1. 
which  features  a  transistori;J 
sound  system,  said  to  be  the  f  t 
with  a  completely  solid-stj 
sound  setup.  Featuring  a  sevi- 
transistor.  high-fidelity  ampliir 
and  a  one-switch  control,  the  n^ 
Pageant  goes  into  operation  i- 
mediately.  without  a  warm-> 
period. 

Other  equipment   drawing  v 
tor  attention  was  the  Gray  Aud 
slide   sound   projector:  Litton    - 
duslries'  tape-slide  "teaching  n 
chine"   developed   for   product) i 
line   instruction  and  a  myriad  f 
other  purposes. 

See  pages  29-40  for  the  spec  I 
feature:  Audio-Visual  Equipmit 
Trade  Fair. 

*      *      * 

Projec*lioii   Kquipmenl    IKuvpr 
SvNlPin    Organize**    Kev    Data 

-^-    Just  announced  by  the  Editis 
of    Business    Screen    (see    pi; 
49 )  is  the  world's  first  organizi 
continuous    ready    reference    s 
tern   for  the   buyer  of  audio  al 
visual   equipment  and   related 
cessories. 

Housed  in  a  heavy-duty,  delu; 
loose-leaf  binder  containing  so- 
cial dividers.  The  Audio-Visil 
Equipment  Buyer's  Service  wl 
be  available  to  Charter  Subscr  - 
ers  only  at  $9.75. 

Below:   Arabs  see  Spindler  &  Sou; 
Selectrcslide   in   U.  S.  exhibit   at 
recent  International  Agricultural  t 
hibition  held  in  Cairo,  Egypt. 


EAST  COAST 

MOTION  PICTURE  PRODUCTION, 
EDITORIAL  and  TECHNICAL  SERVICES 

B  FOR  BETTER  FILMS 

CREATIVE  EDITING  AND  COMPLETE 
PERSONAL  SUPERVISION 

JOSEPH  JOSEPHSON  45  West  45th  St. 

Circle  6-2146  New  York  36 
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You're  on  schedule  . . . 

WITH  THE  LEADER  IN  LIGHTING,  GRIP  EQUIPMENT, 
PROPS,  GENERATOR  TRUCKS  AND  TRAILERS 


LIGHTING  THE  MOTION  PICTURE  INDUSTRY  SINCE  1921 


INC. 


333  >Vest  52nd  Street.  New  York  City,  Circle  6-5470 
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TO  YOUR 

SALES 

TRAINING 

PROGRAM 

Dartnell's 
"DIRECTORY 
OF 
SALES 
TRAINING 
FILMS" 
Is  Yours  .  .  . 


SALtS  TRAINING 
FILMS 


FREE! 


Dartnell  has  carefully  developed  a  library 
of  outstanding  sales  training  films  ttiat 
demonstrate  tested  tectiniques  of  ad- 
vanced salesmanstiip-  As  the  nucleus  of 
your  next  sales  meeting,  they  can  add 
interest  and  impact  as  well  as  profes 
sional  sales  instruction.  To  help  you  select 
the  right  one  for  your  meeting,  we  have 
prepared  a  16-page  illustrated  Directory 
with  all  the  facts  you  need  -  including 
rental  and  purchase  costs.  Send  for  your 
free  copy,  now! 

DARTNELL 

1801  LELAND  AVENUE   •    CHICAGO  40.  ILLINOIS 
"HEADQUARTERS    FOR    SALES    TRAINING    FILMS" 


MAIL    COUPON    TODAY! 


Dartnell  Corp. 

1801  Leland  Avenue,  Chicago  40.  Illinois 

i  Gentlemen:  Please  send  me  a  copy  of 
I  Dartnell's  "Directory  of  Sales  Training 
I  Films." 

me Title 


VolkNwniiPn  Film  on  Tf-i'hnirnl 
Aid     .\warfl«*d     .^li(rath<*n     Inl'l. 

"=  Marathon  International  Pro- 
ductions has  been  awarded  a  con- 
tract by  Volkswagenwerk.  of 
Wolfsburg.  Germany,  for  the  pro- 
duction of  a  new  color  motion 
picture  on  the  subject  of  interna- 
tional technical  assistance  by  pri- 
vate industry. 

The  new  film  will  be  the  fifth 
Marathon  has  produced  for 
Volkswagen,  world's  fourth 
largest  auto  maker.  Credit  for  the 
recent  "Scenic  .Austria""  film  ( dis- 
tributed by  Marathon )  should  go 
to  Lisa  Chickering  and  Jean  Por- 
terfield  of  Viewpoints.  Inc.         g' 


Love    E.vpands    i'llent    Faeillly 
Wllh   LarfSer   Xew   York   Office.s 

James  Love  Productions.  Inc.. 
film  production  firm,  has  opened 
new  offices  for  expanded  client 
services  at  2  W.  46th  Street.  New 
York  City. 

New  services  include  creative 
and  art  departments,  a  new  print- 
ing and  print  distribution  set-up 
that  offers  economies  to  clients, 
and  additional  account  representa- 
tives to  give  customers  more 
direct  service.  g" 


CORRECTION 

■k  In  Issue  Three  of  Business 
Screen  Magazine,  we  inadver- 
tently omitted  an  ail-important  as- 
terisk (*)  from  the  Arriflex  ad 
on  Page  15.  The  ad  refers  to  the 
fact  that  "o/  the  fifteen  I960  In- 
dustrial Film  AHards.  ten  went  to 
films  shot  with  Arriflex  .  .  .  cam- 
eras." The  missing  asterisk  should 
have  appeared  above  the  word 
"Awards.""  thereby  directing  the 
reader  to  the  "*ANNUAL  IN- 
DUSTRIAL FILM  AWARDS . . ."" 
caption  directly  under  the  Arrifiex 
camera  illustration.  B' 


Cal  Dunn  ill  uiitl  Jac  Betzer  show 
studio  model  to  piayer  Jo  Boyle. 

Kffi«*ipn«*y     Keynole**     Ihe     Ai»w 
<'hifa^o     !>»ludios     ui    l';il     llunn 

The  Cal  Dunn  Studios,  now  lo- 
cated at  141  West  Ohio  Street  in 
Chicago,  reveals  a  "new  concept 
in  film  studio  workability."" 

The  studio,  which  recently  took 
over  the  entire  fourth  floor  of  the 
La  Salle-Ohio  Street  building,  just 
outside  the  Loop,  was  "designed 
from  scratch  to  speed  up  produc- 
tion and  get  rid  of  costly  time 
and  budget  waste,""  Cal  Dunn, 
president,  explained. 

An  unusual  feature  of  the  new 
studio  is  its  Central  Stage  Area, 
around  which  all  other  film  work 
will  flow. 

"Ideas  starting  in  the  creative 
department  will  move  directly  in- 
to our  art  and  animation  de- 
partments, then  straight  to  cam- 
era, editing  and  screening.""  Dunn 
said. 

"A  client  shooting  live-action 
photography  on  the  central  stage 
can  check  on  every  other  phase 
of  his  job  in  seconds.""  he  added. 

The  central  stage,  on  which 
four  sets  at  a  time  can  be  con- 
structed, was  designed  to  avoid 
light-stands-and-cord  clutter  on 
the  floor.  Opportunities  to  shoot 
"in  the  round"  cut  down  time- 
waits  in  moving  from  one  stage  to 
another.  g" 


KOSTER  FILI 
FACILITIES,  iN> 

1017  New  Jersey  Avenue,  S. . 
WASHINGTON,    D.    C. 
Phone:  Lincoln  4-4410 


I  Company. 


I  Address— 
[  City 


Ifs  fhe 

"KNOW-HOW" 

thai  counts  .  .  . 

CRAFTSMEN  at  Knight  Studio.  Chicago  have 
produced  title  typography  for  many  award- 
winning  films;  for  national  publications;  and 
specimen  showings  (the  most  exacting  work 
in  the  typographic  field)  for  one  of  the  most 
progressive  producers  of  typefaces.  All  this 
experience  is  yours  without  premium  prices. 

Kniglit  Studio 

159  East  Chicago  Avenue,  Chicago  11.  Illinois 


Complete  Facilitie. 
For  the  Producer 

*  Modern  Laboratory 

*  Spray  Processing 

*  Quality  Cor<trols 

*  Negative-Positive-Reversal 

*  Color  Duplicating  j 

*  Recording  and  Mixing  , 

*  Magnetic  and  Optical  Sound 

*  Direct  Electronic  Sound  Printinc 

*  Editorial  Service 

^r    Sound  Stage  and  Studio 

Our  Ov/n  Custom  Building  t 
Provicje  All  Services  Unde 
One  Roof  .  .  . 

SEND   FOR   BROCHURI 


22 


BUSINESS     SCREEN     MAGAZI>; 


V  CALENDAR:  1961 


!  August  21-23 

liiversity  Film  Producers  Con- 
ference; Congress  of  the  In- 
tnational  Schools  of  Cinema 
i  Television  (concurrent  meet- 
irs);  Berkeley  campus,  Uni- 
\'sity  of  California.  Co-chair- 
rn:  '0.  E.  Patterson,  UCLA; 
tide  Smith,  U.C.  Extension. 


Ausust  21-2.1 
blogical     PhotOKraphic    Asso- 

Tiation,  31st  Annual  Meetinj;. 
I.tel     Knickerbocker,    Chicago, 

nois. 


August  21-Sept.  2 
^-atford      (Ontario,      Canada) 
International     Film     FestiTal. 
(INE  selections  shown  here. 


September  2-12 
(nnes  International  Film   Fes 
ival     (theatrical     emphasis) 
(innes,  France. 


September  13-15 
Si  Annual  Columbus  Film  Fes- 
tival,  Columbus,   Ohio.   Entry 
("Sing  date:  July  15,  1961. 


I  October  2-6 

jdPTE   90th    Semiannual    Con- 
vention.  Lake  Placid,  N.  Y. 


October  9-11 
lustrial  Film  &  A-V  Exhibi- 
tion, including  annual  exhib- 
it Theme:  "Sound  &  Vision  as 
^Tool."  Barbizon-Plaza  Hotel, 
I'ntral  Park  South,  New  York 
*ty.  Herbert  Rosen,  in  charge 
ij  arrangements,  17  E.  45th  St., 
i?w  York  17,  N.  Y. 


October   16-20 
161  National  Safety  Film  Con- 
gress, Chicago,  HI.  Awards  to 
li  given  winners  of  Safety  Film 
-aques. 


;  October  23-26 

dustrial     Audio-Visual     Asso- 
ciation, Annual    Fall    Meeting 
lembers  onlv;  guests  bv  invi- 
tion).     Hotel      DuPont,'    Wil- 
iington,    Del.    Program 
an,    Daniel     Rochford, 
00,      30      Rockefeller 
few  York  20,  N.  Y. 


November  1-14 
h  San  Francisco  International 
Film  Festival,  San  Francisco, 

ilifornia. 


November   16-25 
ternational   Fe.stival   of  Tech- 
nical &  Scientific  Films,  Buda- 
st,  Hungary. 


April  29-May  4,  1962 
UPTE    91st    Semiannual    Con- 
vention, Ambassador  Hotel, 
JS  Angeles. 
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DUALITY-BILT 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable   1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "OUALITY-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 
Sound  Slidefilm  Shipping  Cases 

(for  Transcriptions  &  Filmstripsl 
2"  X  2"  Glass  Slide  Cases 
Filmstrip  Shipping  Cases  (hold  up 

to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCHUESSLER 

361  W.  Superior  St.,  Chicago  10,  III. 


AUTHORIZED    RCA'   DISTRIBUTOR 

16MM    SOUND    EQUIPMENT 

• 

SALES,    SERVICE,    PARTS,  TRADES 

Free  Illustrated   Booklet,   C 

NATIONAL   CINEMA   SERVICE 

71   Dey  St.  •  WO.  2-6049  •  N.Y.  7 


S-K-F   Prudarini!    Film    on 
Hoarl    .%prej*l    Enn»r(Soin\v    Care 

A  training  film  demonstrating 
emergency  treatment  for  heart  ar- 
rest is  being  produced  for  phy- 
sician-directed rescue  squads  by 
Smith  Kline  &  French  Labora- 
tories of  Philadelphia. 

The  techniques,  called  "exter- 
nal cardiac  massage."  involve  non- 
surgical first  aid  in  cases  of  heart 
stoppage.  The  procedure  was  de- 
veloped by  a  team  of  physicians 
at  Johns  Hopkins  University  in 
Baltimore.  The  team  recently  won 
the  American  Medical  Association 
gold  medal  for  its  scientific  ex- 
hibit on  the  procedure. 

The  new  film  is  based  on  a  mo- 
tion picture  now  being  circulated 
to  medical  audiences.  It  is  de- 
signed as  a  teaching  device  for 
police  and  fire  department  rescue 
teams  and  various  health  agencies. 

An  earlier  film,  produced  in 
cooperation  with  the  Johns  Hop- 
kins faculty  members  who  devel- 
oped the  technique,  has  been  seen 
by  about  30.000  physicians  since 
its  release  three  months  ago.  It 
has  been  credited  with  saving  a 
number  of  lives  by  preparing 
medical  personnel  to  meet  cardiac 
emergencies  encountered  in  their 
work. 

The  new  film  will  be  distributed 
through  the  SK&F  Film  Center  to 
physicians  who  want  to  show  it  to 
rescue  teams  and  to  other  physi- 
cian-directed groups.  Such  groups 
may  purchase  prints  of  the  film  at 
cost.  S' 


.>lod('rn    l|jififll<*s    Idnim    Prints 
of    "IliUhf    .>ljin"    lor    Tr!ivi*l<»rs 

The  Riglii  Man.  a  film  which 
appeared  on  the  Garry  Moore 
television  show  last  fall,  is  now 
being  distributed  to  school  and 
adult  audiences  by  Modern  Talk- 
ing Picture  Service  on  a  national 
basis.  Travelers  Insurance  Com- 
pany is  the  sponsor. 

The  b  w  film,  which  is  40  min- 
utes in  length,  captures  the  color 
and     excitement     of     presidential 


Above:  Torn  Bosley  as  Throttle- 
bottom:  Ed.  G.  Robinson  as  Teddy 
Roosevelt:  Art  Carney  as  FDR: 
Martin   Gabel.   Wm.  Jennings  Bryan. 

campaigns  of  the  past  from  the 
torchlight  parade  era  to  the  jet 
age.  It  combines  the  lighter  side 
of  political  campaigning  with  its 
great  historic  moments. 

Historical  consultant  for  pro- 
duction of  the  picture  was  Dr.  Al- 
lan Nevins.  professor  emeritus  of 
history.  Columbia  University. 
Stars   appearing   in   the   films   in- 


clude Richard  Boone  as  Abrah  i 
Lincoln.    Celeste    Holm    as    \ 
ginia   Woodhull.   the   first    «on 
presidential      candidate.      Thor 
Mitchell  as  Grover  Cleveland.  .  t' 
Carney  as  Franklin  D.  Roosev 
Edward  G.  Robinson  as  Theod  ; 
Roosevelt    and    Martin    Gabel  * 
William  Jennings  Bryan.  ; 

*      *      * 
.Mai<i<-    »[    PuNh-ltullon    ianr\ 
Shown    ill    Xpw    .\<tonoI    Filit. 

A  spritely  boy.  posing  as  a  r  ■ 
gician.  carries  a  bagful  of  tri  s 
in  the  form  of  push-button  :ieri  il 
products  as  he  performs  a  sc 
of  household  chores  in  the  Iftrn 
color  sound  motion  picture.  \  e 
Miifiic  Billion. 

Originally  produced  b\ 
Aerosol  Division  of  the  Chem  il 
Specialties  Manufacturers  .A^i- 
elation  for  television  use.  the  In 
is  now  available  on  a  free-lm 
basis  to  companies,  businesses,  i- 
dustrial  associations,  and  cic 
and  social  groups. 

Running  seven  minutes,  e 
film  shows  a  variety  of  hary 
household  push-button  aerol 
product  types  in  use  by  inh;i- 
tants  of  a  typical  American  to'i. 

Prints  in  either  color  or  bl:k 
,ind  white  may  be  obtained  on  ;- 
terhead  request  from  the  Aercj)l 
Film.  Chemical  Specialties  Ma  >- 
facturers  Association.  50  E.i 
41st  Street.  New  York   16.  N.  '. 


IJfllp    Lpa>!up    Bawpball    Film 
Foalure.s    >lajor    League    Slai 

Ted  Williams  and  other  vrnn 
league  baseball  stars  are  featu|d 
in  a  new  color  motion  picture.-) 
Happy  Summer  Evening;.  p>- 
duced  for  Little  League  BaselJI 
and  now  available  to  loc;ll 
leagues.  ' 

The  28-minute  film  relates  e 
process  of  organizing  a  Li  c 
League  and  clearly  defines  c 
community  efforts  provided  n 
youngsters  and  adults.  i 


TELIC.  INC.   ■  FILM  CENTER   •  630  NINTH  AVENUE.  NEW  YORK  36.  N.Y 
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International  Medical  Film  Exhibition 
Points  Road  to  Better  World  Relations 

A.M..4.   PrPNidonl.  Snr|£«*on  General  Terry.  Outline   »ed 
to  Faeililale  Inlernational  Exehange  of  Mediral  Pielures 


ilf  EDiCAL  Films  from  eight 
■  I  lands  abroad  shared  screen 
time  with  a  notable  selec- 
i^n  of  54  medical  and  surgical 
totion  pictures  shown  to  doctors 
^iending  the  1 10th  annual  meet- 
ig  of  the  American  Medical  As- 
sciation  in  New  York  City  from 
.ne  2?  through  the  30th. 
The  foreign-made  medical  pic- 
ijres  were  among  14  shown  at  the 
iond  U.  S.  International  Medi- 
Jl  Film  Exhibition,  sponsored 
(intly  by  the  A.M. A.  and  medi- 
3l  products  maker.  Johnson  & 
.Ihnson.  Two  English  films  were 
red  for  honors  at  the  Exhibition. 

Requests  from  67  Countries 

In  his  welcoming  address  to  the 
xhibition.  Dr.  E.  Vincent  Askey. 
Itiring  A.M. A.  president,  cited 
'any  requests  received  by  the  As- 
»ciation"s  film  library  from  phy- 
bians.  medical  schools,  societies 
'id  government  groups  in  67  for- 
|gn  lands.  Reviewing  the  irksome 
plays,  time-consuming  detail  and 
implicated     forms     required     to 

rve  these  scientific  groups 
proad.  he  said: 

"To  encourage  and  stimulate 
je  international  flow  of  scientific 
Ims,  present  procedures  must  be 
mplified  by  government  officials 
iroughout  the  world.  Some  ef- 
irts  have  been  made,  but  much 
lore  needs  to  be  done  if  we  are 
h  break  down  existing  barriers  to 
iie  easy  exchange  of  medical  mo- 
on pictures." 

Need  for  Organization 
Dr.  Luther  L.  Terry.  Surgeon 
eneral,  U.  S.  Public  Health  Serv- 
e,  delivered  the  principal  lunch- 
on  address  at  the  Exhibition.  He 
Jded  this  challenge; 

"There  has  been  great  progress 
I  experimentation  and  production 
f  scientific  audio-visual  aids.  This 
as  not  been  paralleled  by  organi- 
itional  progress  to  facilitate  the 
iternational  exchange  of  these 
materials." 

Cites  Work  of  A..M.A.  Dept. 

Outlining  possible  solutions  to 
lis  problem.  Dr.  Terry  noted: 

"The  A.M.A.'s  Department  of 
ledical  Motion  Pictures  and 
elevision  comes  closer  to  being  a 
ational   clearing   house   of  infor- 


mation on  these  subjects  than  any 
other  organization." 

Participating  in  the  Exhibition 
program  were  "authors"  of  the 
foreign-made  films  including  Prof. 
Dr.  Ernst  Navratil  of  Graz.  Aus- 
tria, who  took  part  in  a  film  sym- 
posium on  lesions  of  the  cervix, 
and  Dr.  A.  Minkowski  of  Paris, 
who  discussed  the  neurological 
examination  of  children. 

A  highlight  of  the  program  was 


■»^\-. 


Above:  Dr.  A.  Minkouski  (righi), 
Paris,  France,  receives  E.xhihitioii 
award  from  A.M. A.  President- 
elect Dr.  Leonard  Larson. 

the  premiere  showing  of  the  first 
two  films  ever  made  on  cancer 
cells  in  the  bloodstream.  One  was 
filmed  at  the  University  of  Illinois 
Medical  School  and  the  other  by 
Prof.  Dr.  Gerhard  Domagk.  Wup- 
pertal.  Germany  (a  Nobel  prize 
winner)  and  Prof.  Dr.  G.  Her- 
mann. Munich.  Germany.  Dr. 
Warren  Cole  of  the  University  of 
Illinois  narrated  and  discussed 
both  films. 

The  award-winning  English 
medical  films  were  Hospital 
Cross-Injection,  authored  by 
Keith  Thompson  of  Little  Brom- 
wich  Hospital,  England  and  The 
Sully  Concept  of  Complicated  Pri- 
mary Pulmonary  Tubercidosis. 
filmed  at  Sully  Hospital,  Penarth. 
England. 

Thanks  to  the  cooperation  of 
Johnson  &  Johnson,  similar  inter- 
national medical  film  exhibitions 
have  been  held  in  Mexico,  Copen- 
hagen, Berlin  and  Japan.  This 
September  another  film  program 
will  be  presented  at  the  15th  Gen- 
eral Assembly  of  the  World  Medi- 
cal Association  in  Rio  de  Janeiro. 

Acknowledging     the     "whole- 


International  Medical  Film  Exhibition  participants  pictured  (I  to  r)  are: 
Siirt;eon  General  Luther  Terry:  Philip  Hofmatm.  Chr.  E.xecutive  Com- 
mittee, Johnson  &  Johnson:  Dr.  Leonard  Larson,  President-elect  of  the 
A.M. A.:  Dr.  Ernst  Navratil.  Dean  of  Faculty  of  Medicine.  Graz,  Aus- 
tria: Dr.  E.  Vincent  Askey.  immediate  past  president,  A.M. A.:  and  Dr. 
Gunnar  Gunderson,  Council  Chairman,  World  Medical  Association. 


hearted  support  and  cooperation" 
of  Johnson  &  Johnson  in  these 
programs.  Dr.  Askey  concluded 
his  welcoming  remarks  with  this 
tribute: 

"It  is  with  its  help  and  financial 
support  that  many  of  these  inter- 
national medical  film  exhibitions 
have  been  made  possible.  I  com- 
mend Johnson  &  Johnson's  fore- 
sight, leadership  and  interest  in 
matters  concerning  international 
understanding  in  this  field." 

In   addition   to   the    14   foreign 


medical  films,  a  total  of  54  other 
medical-surgical  motion  pictures 
were  presented  through  the  four 
meeting  days  in  Room  C  of  the 
Coliseum  in  Manhattan.  Capacity 
viewing  audiences  attended  most 
of  the  daily  screenings. 

"The  1961  program  was  with- 
out a  doubt  the  most  outstanding 
and  educational  we  have  ever  pre- 
sented." summarized  Ralph  Creer, 
director  of  the  A.M. A  department 
of  medical  motion  pictures  and 
television.  & 


Capacity  audiences  attended  the  presentation  of  14  medical  films  from 
abroad  shown  at  the  Second  U.S.  International  Medical  Film  Exhibition. 
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This  fruit  tree  project  of  4-S  Club    "La  Rosa"  in  Honduras  is  typical 
of  self-help  programs  inspired  by  this  growing  rural  youth  movement. 

Rural  Youth  Clubs  and  their  memberships  in  Latin  America  in  1959. 


CLUBES  JUVENILES  RURALES 
DE  LATINOAMERICA  1959 


PUERTO  RICO 

CLUBES    1190 

socios  j;i;3 


A  Documentary  Film  on  the  Work  of  Rural  Youth 
Clubs    in    Latin    America    Sets   a    Shining    Example 


URUGUAY 

SOCtOS   5000 


THE  Concern  of  Americans 
in  both  hemispheres  with  a 
better  future  for  the  people 
of  Latin  America  has  been  re- 
flected in  recent  aid  programs  of 
the  United  States.  But  the  des- 
tinies of  our  neighbors  to  the 
South  must  be  evolved  by  their 
own  hands  and  hearts,  by  ideas  as 
well  as  funds,  by  understanding 
and  by  application  of  technical 
skills  as  well  as  by  machines  and 
money. 

Dr.  Guillermo  Sevilla-Sacasa. 
Ambassador  to  the  U.  S.  from 
Nicaragua  and  dean  of  the  diplo- 
matic corps  in  Washington,  says: 

"Land,  agriculture  and  rural 
programs  are  basic  elements  in 
the  economy  of  our  nations.  Yet 
our  land  requires  action:  our  agri- 
culture, technique:  and  our  rural 
programs,  incentive.  The  dynamic 
impact  of  these  factors  leads  to 
productivity  and  well-being." 

Premiered  in  the  Capital 

The  occasion  for  these  remarks 
was  the  premiere  in  Washington. 
D.  C.  on  June  27th,  of  a  25-min- 
ute  documentary  essay  on  the 
work  of  a  small  but  potentially 
mighty  corps  of  rural  youth  clubs 
in  20  American  Republics.  Titled. 
Seeds  of  Progress,  the  film  is 
sponsored  by  the  affiliated  Ford 
Motor  Companies  of  Latin 
.•America  as  part  of  a  broad  inter- 
American  communication  pro- 
gram that  began  with  publication 
work  in  1959. 

"Through  this  film  we  hope  to 
reach  millions  of  people  in  the 
Western  Hemisphere  with  a  most 
exciting  story."  declared  Ford  In- 
ternational Vice-President  Tom 
Lilley  in  a  premiere  introduction. 
"With  English.  Spanish  and  Por- 
tuguese sound  tracks,  it  will  be 
distributed  in  the  nations  of  Latin 
•America  and  in  this  country.  We 
think  this  film  may  help  to  spread 
enthusiasm  and  generate  support 
for  the  rural  youth  movement." 

.Millions  Depend  on   Farms 

Of    the    30    million    rural    boys 

and  girls  between  the  ages  of  10 

and     1 8     in    Central    and    South 

America  and  the  Caribbean  coun- 


tries, only  250.000  are  acii\ 
organized  in  the  7,500  exisi 
rural  youth  clubs.  Similar  tn  . 
own  4-H  Clubs,  these  yoi 
people  are  banded  together  un 
the  leadership  of  the  \arii 
Ministries  of  Agriculture  for 
purpose  of  learning  and  e.xch,; 
ing  new  techniques  in  the  fields 
agriculture  and  home-making. 
Seeds  of  Progress,  produced 
MPO  Productions,  is  an  atlcn 
to  build  a  bridge  of  commun 
tion  between  the  excitement 
work  on  club  projects  and  the  | 
tential  it  offers  to  those  v. 
should  know  and  participate. 

Ambassador's  Preview  Notes ,  I 
Dr.  Sevilla-Sacasa.  who  p!- 
viewed  the  film  before  be  g 
called  to  Nicaragua  for  consul^ 
tion  with  his  government  (aJ 
whose  remarks  were  deliveid 
with  enthusiastic  fervor  by  Is 
Excellency  Fernando  Bercl- 
meyer.  Ambassador  of  Peru,  t 
the  premiere),  had  these  co- 
ments: 

"The  camera  has  taken  us  on 
journey  through  valleys  and  - 
vines:  visited  a  ranch  where  v  t 
ambitions  are  taking  shape:  i- 
amined  at  first  hand  a  little  coi- 
try  school  where  farming  ^k  ■ 
are  taught  to  eager  pupils:  scaiJ 
the  mountain  ranges  to  capture! 
landscape  dominated  by  1 1; 
haughty  llama:  it  recorded  l5 
dedication  of  a  vast  labor  for'. 
It  has  brought  us  accurate  pnf 
of  the  work  of  rura 
progress  of  our 
prosperity 


rural  clubs  and  1^ 
jr    people    towal 


An  Example  ef  Brotherhood  r 
"I  am  greatly  pleased  to  ;( 
how  the  nations  of  the  Ameriijt 
are  responding  to  this  example  f 
brotherhood.  I  am  deeply  ■-.it- 
fied  to  see  how  groups  of  your- 
sters  are  being  trained  to  lei 
purposeful  lives  and  how  unc  • 
tivated  fields  are  being  trai- 
formed  into  fruitful  lands." 

MPO      cameramen      shot      tj 
Dutch     Holstein     story     in    Saii 
Caterina  between  gusts  of  rain: 
14.500   feet    in   the   Andean   A- 
piano  of  Bolivia,  one  of  the  en- 
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orked  so  strenuously  on  a  story 
4-S  Clubs  and  their  cooperative 
eep  and  chicken  program  that 
;  ran  out  of  oxygen  and  col- 
psed  for  two  days. 
I  In  Brazil,  to  get  a  hybrid  corn 
!ory,  editors  and  photographers 
ittled  tropical  heat  and  drought. 
Among  the  400  guests  who  at- 
nded     the     film's     premiere     in 


ment.  the  Extension  Service  of  the 
U.  S.  Department  of  Agriculture, 
the  American  Institute  of  Agricul- 
ture in  Costa  Rica,  the  National 
4-H  Foundation  and  the  Minis- 
tries of  Agriculture  in  every  coun- 
try in  Latin  America. 

The  first  step  in  this  inter- 
American  communications  pro- 
gram was  the  publication  (early  in 
1960)  of  a  176-page  ■■Yearbook 
for  the  Rural  'Youth  of  Latin 
America."  Printed  in  Spanish  and 
Portuguese,  reaction  to  the  oook 
was  extensive  and  enthusiastic. 

Among  the  many  comments  re- 
ceived, the  most  frequent  was  the 
suggestion  that  some  way  be 
found  to  give  the  program  wider 
visibility.  The  Ford  program  of 
1961  was  planned  in  light  of  these 
suggestions  and.  it  is  hoped.  Seeds 
of  Progress  (which  is  entirely 
non-commercial  excepting  for  its 
modest  credit  title )  will  carry  the 
rural  youth  story  to  a  far  wider 
audience  via  television,  theaters 
and  through  1 6mm  showings. 
Enlightened  Self-interest 

The  challenge  to  communica- 
tions that  can  help  lead  our 
friends  and  neighbors  of  the 
American  Republics  to  a  better 
way  of  life  is  enormous.  At  the 
premiere,  which  the  Editor  of 
Business  Screen  attended,  we 
came  away  with  the  feeling  this  is 
the  kind  of  challenge  which  many 
American  business  leaders  must 
take  up.  Seeds  of  Progress  is  a 
milestone  which  marks  the  way 
to  a  future  which  intelligent,  far- 
sighted  companies  must  help 
make  possible,  — OHC 


.  4-S  Club  project  that's  sure  to 
■osper.  These  young  Central 
mericans  are  raising  rabbits. 

Washington's  Statler-Hilton  were 
le  Ambassadors  of  Argentina. 
I'hile.  Ecuador,  Guatemala.  Haiti. 

finama,  Peru  and  Uruguay  and 
e  Counselor  and  Charge  d'Af- 
liires  of  El  Salvador.  Assistance 
|i  production  planning  was  given 
;ord  by  representatives  of  the 
|)rganization  of  American  States, 
he  United  Nations,  State  Depart- 

^mbassador  Fernando  Berckemeyer  of  Peru  (right)  accepts  a  print  of 
Seeds  of  Progress"  on  behalf  of  Organization  of  American  Stales  from 

'oni  I.illcw   r/,  <■  President.  Ford  International  Staff. 


ALASKA 

&  ITS  NATURAL  RESOURCES 

A  New  Bureau  of  ^lines' 
Film    on    the    4fllli    Slate 

■A:  Alaska,  the  nation's  49th  state, 
a  vast,  colorful  frontier  with  a  po- 
tential of  varied  and  valuable  nat- 
ural resources,  is  the  subject  of  a ' 
new  motion  picture  now  released 
for  public  showing  by  the  Bureau 
of  Mines  film  library. 

Alasl<a  and  Its  Natural  Re- 
sources depicts  both  the  promise 
and  the  challenge  of  the  new  state 
through  the  eyes  of  a  young  ten- 
derfoot who  seeks  his  future  in 
the  North. 

Viewers  of  the  film  accompany 
this  central  figure  as  he  talks  to 
a  salmon  fisherman,  farmers,  oil- 
well  drilling  crews,  lumbermen, 
geologists  and  miners. 

With  him,  the  audience  visits 
some  of  Alaska's  cities — Juneau. 
Fairbanks,  Kodiak,  Ketchikan. 
Nome  and  Sitka — and  its  forests, 
farm  lands  and  mountains.  The 
viewers  learn  of  Alaska's  history 
and  traditions,  and  of  the  young 
state's  rich  potential  in  minerals, 
fuels,  fisheries,  agriculture,  tim- 
ber, water  and  other  natural  re- 
sources. 

Highlighting  the  16mm  film, 
which  runs  for  27  minutes,  is  an 


ALASKA  "^ 
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historical  sequence  recalling  the 
time  when  America's  purchase  of 
Alaska  from  Russia  was  referred 
to  jeeringly  as  "■Seward's  Folly." 
Scenes  typifying  the  early  Gold 
Rush  days  along  the  Yukon  dis- 
solve into  scenes  of  present-day 
gold,  silver,  platinum,  mercury 
and  coal  operations. 

The  new  motion  picture  pro- 
vides an  informative  look  at  the 
North  Land's  timber  resources  as 
well  as  agriculture  depicted  in 
scenes  of  the  lush  Matanuska 
Valley. 

Alaska  and  Its  Natural  Re- 
sources was  produced  by  La  Brea 
Productions,  Inc.,  Hollywood, 
Calif. 

Prints  of  the  film  can  be  ob- 
tained from  state  depositories 
listed  in  the  Bureau  of  Mines  film 
catalog  or  directly  from  Graphic 
Services.  Bureau  of  Mines.  United 
States  Department  of  the  Interior, 
4800  Forbes  Avenue,  Pittsburgh 
13,  Pa.  \^' 


North  Dakota  Promotes  Its  Quality  Wheat 


ik  Durum  .  .  .  Standard  of  Quality 
is  the  first  important  public  rela- 
tions motion  picture  to  be  spon- 
sored by  the  North  Dakota  Wheat 
Commission,  an  agency  set  up  to 
promote  the  use  of  wheat  prod- 
ucts grown  in  North  Dakota. 

The  16mm  color  film,  which 
deals  with  durum,  a  hard  vitreous 
cereal  grain  from  which  macaroni 
and  spaghetti  products  are  made, 
was  produced  by  Bill  Snyder 
Films  of  Fargo. 

The  story  of  quality  macaroni 
begins  in  the  greenhouses  and 
laboratories  of  the  North  Dakota 
State  L'niversity  of  Agriculture 
and  Applied  Sciences.  A  good 
portion  of  28'j-minute  film  looks 
over  the  shoulders  of  plant  breed- 
ers and  cereal  technologists  as 
they  endeavor  to  create  new  and 
better  strains  of  durum  wheat. 

In  one  sequence  a  plant  breed- 
er demonstrates  how  he  crosses 
and  recrosses  the  various  types  of 
durum  to  produce  new  hybrid 
plants. 

The  film  shows  that  all  it  takes 
to  make  macaroni  is  durum  semo- 


lina flour  and  water.  The  quality 
of  the  grain  determines  the  quality 
of  the  end  product.  The  exact 
method  of  making  macaroni  prod- 
ucts is  demonstrated  in  the  minia- 
ture mills  and  presses  of  the 
cereal  laboratory. 

Several  cinematic  devices  high- 
light the  motion  picture  and  take 
it  out  of  the  run-of-the-mill  film 
category.  A  time-lapse  sequence 
of  growing  grain,  a  cropspray 
pilot  in  flight,  a  manufacturing 
and  packaging  montage,  and  an 
animated  "■dance  of  macaroni 
products"  add  color  to  the  story 
of  durum.  g" 

Below;  Art  Director  Norm  Sel- 
berg  works  on  "Durum"  setup  .  .  . 
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Adventure-Preview  for  Theater  Audiences: 


Auto  Trek  Down  the  Pan- American  His-hwav 

•lain    lljiiidv    4'aniornK    Follow    <'4>rv:iir   Ssifari    on    ;i    lluuKi>d    lliclr    tn    l*jiiiiiiiiii 


*■  The  signs  warned.  "End  of  Roiid.  "  But  this 
was  merely  a  challenge  to  a  motion  picture 
caravan  that  started  out  to  show  what  it  takes 
to  drive  to  the  Panama  Canal. 

While  it  will  probably  be  late  1962  before 
the  family  can  go  on  an  exciting  spin  to  Pan- 
ama. Chevrolet  has  provided  theater  audiences 
with  an  eye-catching.  10-minute  picture  as  a 
preview  of  what's  coming  in  driving  adventures 
south  of  the  border.  The  title  is  From  Here  to 
There.  Production  and  distribution  is  by  The 
Jam  Handy  Organization. 

"Here.  "  in  this  ease,  is  Chicago,  and 
"There""  is  the  end  of  the  line — Panama  City. 
4.550  miles  from  the  starting  point.  In  be- 
tween were  six  record-breaking  weeks  which 
started  with  the  dunking  of  a  new  Corvair 
compact  car  in  the  Chicago  River. 

The  crowds  couldn"t  guess  what  was  going 
on  along  Wacker  Drive,  but  the  trail  breakers 
to  Panama  and  the  motion  picture  crew  knew 
what  they  were  doing.  They  had  heard  about 
the  rainy  season  in  the  tropics,  and  the  test 
was  to  see  if  the  Corvair  would  sink.  It  didn"t. 
and  the  caravan  started  off. 

The  safari  of  three  bright  red  Corvairs.  right 
otT  the  line,  and  two  supply  trucks  moved 
along  at  a  fast  clip  to  Laredo.  Mexico  City, 
on    to    Guatamala    and    to    El    Salvador    and 


Nicaragua.  The  cameras  recorded  the  beauties 
and  the  novelties  all  along  the  Inter-.'Vmerican 
Highway. 

The  travelers  were  prepared  for  roads  that 
go  up  to  two  miles,  then  drop  down  to  Pacific 
beaches;  for  temperatures  that  drop  from  102 
degrees  to  a  chill  44  all  in  a  single  day,  sudden 
fogs  that  reduce  visibility  to  a  few  feet.  But 
these  were  only  preliminaries  to  the  Costa 
Rican  "Gap.""  a  section  of  134  miles  that 
never  before  had  been  traversed  by  passenger 
cars. 

The  unfinished  section  is  crossed  by  41 
rivers — and  the  bridges  are  not  in  yet.  The 
Chiriqui  River,  to  mention  only  one.  was 
flooded  to  the  depth  of  12  feet  and  was  150 
feet  across.  Here  the  Chicago  pre-testing  paid 
off.  The  drivers  were  sealed  in  the  Corvairs 
and  the  cars  floated  nicely  across,  a  cable 
keeping  them  from  heading  down  to  the  sea. 
An  even  larger  stream.  400  feet  wide,  was 
crossed  on  balsa  rafts. 

The  adventures  of  the  caravan  were  told  in 
a  series  of  Sunday  magazine  articles  in  The 
Chicago  Tribune.  But  this  was  a  venture 
that  called  for  being  on  the  scene  and  seeing 
— and  that  is  why  From  Here  lo  There  is 
showing  its  audiences  a  trip  that  takes  more 
than  words  to  tell  about.  Q' 


The   Corvair   safari   crossed   41    rivers   on   its 
southward  iourne\  "From  Here  lo  Tliere." 


Paying  homage  to  an  ancient  culture,  drivers 
visited  this  famous  temple  of  the  Toltecs. 


A  landslide  blocked  the  Inter- American  liiitli- 
way  hut  it  didn't  slop  the  expedition. 


"Put    it    in   your   i;love   comparimciu.   Senor'.'" 
One  of  the  drivers  does  some  gift  shopping. 


An  Editorial   Foreword 
to  the  A-V  "Trade  Fair" 

THE  Many  Advances  being  made  in  tl 
field  of  audio  and  visual  projectii 
equipment,  ranging  from  simplifit 
8mm  and  16mm  sound  projectors  for  bo 
conventional  and  rear-screen  viewing  to  an  i: 
creasing  number  of  automated  sight  sound  d' 
vices  utilizing  still  pictures  with  taped  soun 
made  an  exciting  and  thought-provoking  arn 
of  exhibits  at  the  recent  National  Audio-\'isu 
Trade  Show  in  Chicago. 

Realizing  that  many  thousands  of  busines 
industrial  and  institutional  users  of  these  a' 
dio-visual  tools  were  not  able  to  see  this  e 
hibition.  the  Editors  of  Business  Screen  ha\, 
excerpted  highlights  of  manufacturers"  proi, 
ucts  through  a  special  direct  survey  of  tt' 
companies  involved.  A  few  that  were  ni 
available  for  the  early  press  closing  of  the- 
""Trade  Fair""  pages  will  follow  next  month. 

Included  in  this  September  supplement  w! 
be  the  '"teaching  machine"  developments  < 
Applied  Communications  Systems  (a  Divisic 
of  Litton  Systems.  Inc.);  the  remarkable  ne 
Gray  Audioslide  projection  equipment;  moi 
details  on  Amplifier  Corp.  of  America's  pn 
cision-electronic  sound  slidefilm  projecti 
(the  Magnematic);  and  data  about  the  ""NIP 
desk-top  salesman-in-a-suitcase  which  was  di 
played  by  B.  R.  Gilbert  &  Associates. 

A  new  plateau  of  design  excellence  .m 
high-quality  in  both  light  and  sound  w; 
achieved  by  the  several  new  16mm  sound  prc' 
jectors  introduced  at  the  Chicago  show.  Tl 
new  Bell  &  Howell  "Specialist""  and  the  Or; 
flex  ""Galaxy""  attracted  large  audiences.  ; 
did  the  new  completely-transistorized  Koda 
Pageant  Sound  Projector.  RCA.  Kalart-\'ict( 
also  made  trade  show  news,  the  latter  ai 
nouncing  the  acquisition  on  September  1st  ( 
Technical  Service  Incorporated  with  its  line  (■ 
16nim  repeater  projectors,  including  the  Dm 
lite  and  Moviematic  models. 

Sound  slidefilm  equipment  featured  a  ne 
DuKane  display  unit  and  Beseler"s  ""Salesniai 
11  "  with  several  features  noted  in  this  secimi 

To  keep  every  major  industrial  and  institi 
tional  buyer  completely  informed  throughoi 
the  year,  the  Editors  of  Business  Scri  i 
have  perfected  a  complete  Audio-\  isu 
Equipment  Reference  System.  Described  c 
page  49  of  this  issue,  the  new  Buyer's  Refe 
enc2  book  is  the  first  to  provide  a  continuoi 
flow  of  data  on  new  product  developments  du 
ing  the  year  exclusively  for  kev  buvers.  i 
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PROJECTION     EQUIPMENT 

— for  Motion  Pictures,  Slides,  Filmstrips,  Opaque  and  Overhead —  i 


AMERICAN     OPTICAL     COMPANY 

Instrument  Division:  Egsert  &  Suuar  Rds.,  Buffalo,  N.  Y. 
pntact:  Jack  Britton       Telephone:  TX  5-4000,  Area  Code  716,  Ext.  208 

•  k  new  addition  to  the  AG  line 
ji(  Opa^iue  Delineascope  is  this 
L|v  Silhouette  Overhead  Model 
810,  pictured  at  the  right. 

fhe  new  3540  and  standard  .\0 
ntiels  provide  a  bright  image  as 
J '-diameter  coated  projection 
•c  delivers  full  145  lumens 
0  the  screen.  Portable  (29  lbs. 
fi;  the  High  Speed  Opaque  De- 
litascopel,  the  ..\0  line  features 
lEge  hinged  access  door  for  easy 
sjvice.  Glass  reflecting  mirrors 
dnot  tarnish  or  deteriorate. 


AMPLIFIER      CORPORATION      OF     AMERICA 

398  Broadway,  New  York  13,  N.  Y.       Telephone:  WOrth  6-2929 

Featuring:  the  new  "Magnematic"  automatic  sound  slide  projection. 


BAUSCH     &     LOMB     INCORPORATED 

635  St.  Paul  Street,  Rochester  2,  N.  \.       Telephone:  LOcust  2-3000 
Sales  contact:  Mr.  A.  E.  Fischer  on  Extension   if 62 

Two  current  Bausch  &  Lomb 
Sue  projectors  are  noteworthy: 

The  Balomatic  655,  a  2"  x  2" 
r»del  is  now  available  with  a 
am  lens,  permitting  up  to  ITS':? 
Cinge  in  projection  distance  or 
f  ture  size  as  it  adjusts  to  vari- 
<«  room  sizes.  The  655  has  one 
Itton  forward  or  reverse  opera- 
te at  the  projector  or  by  remote 
Ciitrol,  split-second  slide  change 
al  other  features.  With  standard 
3  lens,  $119.50;  with  zoom  lens, 
S49.50. 

the  Balomatic  755  is  a  fully- 
Somatic  2^4"x2Vi"  slide  pro- 
j|tor.  .Automatic  feed  is  provided 
ad  2"  X  2"  sizes  (35nim,  Bantam 
0  supers)  can  be  intennixed  in 
ti;  same  tray  for  showing  without 
ilerruption.  .-Mso  has  one-button 
fpvard  or  reverse  operation, 
s!it-second  slide  change.  -A.uto- 
rHtic  timer  changes  slides  from 
■^to  60-second  intervals.  Long  re- 
'Ae  cord  permits  push-button  op- 
fjition  up  to  15-foot  distance.  7" 
ks  is  standard. 

jrhe  Balomatic  755  has  500-watt 

i|imination;     unique     shutter    de- 

5n     provides     split-second     slide 

Cinges  with  no  image  motion  or         Above:     here's     the     fully-automatic 

llht  flashes.  Balomatic  755  slide  projector. 


BELL     &      HOWELL     COMPANY 

7100  McCormick  Road,  Chicago  45,  111.       Telephone:  AMbassador  2-1600 

Manager  of  .Audio-Visual  .Sales:  Charles  A.  Musson 

Government  Sales:  Marshall  Sher,  Manager 

Institutional  Sales:  George  Myles,  Manager 

•  "Star"  of  the  Bell  &  Howell 
line  is  the  new  "Specialist  542" 
16mm  sound  projector;  completely 
new  in  all  details;  lighter  (29 
lbs.),  compact  design,  new  optical 
system;  "auto"  rewind:  lamp  ejec- 
tion lever,  still   picture  control. 

The  "Specialist  540"  is  similar 
to  the  "542"  without  still  picture 
control. 

The  "Civilian  .J.-\N"  was  de- 
signed to  meet  the  most  stringent 
military  specifications  and  remains 
one  of  the  top-quality  machines 
for  16mm  sound  projection. 

A  specially-designed  173DB 
16mm  projector  provides  optimum 
performance  for  time  and  motion 
study  programs.  Has  built-in 
threading   operational    simplicity. 

Bell  &  Howell's  "Specialist" 
slide  and  filmstrip  projectors  are 
available  for  single-frame  film- 
strips,  2"x2"  slides  (with  man- 
ual or  semi-automatic  control )  and 
with  accessory  sound  units,  such 
as  the  "Specialist"  two-channel 
tape  recorder.  The  B&H  "70" 
camera  is  widely-used  for  educa- 
tional and  training  film  work. 


The  all  new  B&H  "Specialist" 


Multi-purpose   filmstrip-slide    projec- 
tor:   the   B&H   "Specialist   Deluxe." 


CHARLES      BESELER      COMPANY 

219  S.  18th  Street,  East  Orange,  N.  J.       Telephone:  OR  6-6500 
Contact:  M.  F.  Myers  or  Robert  Shoemaker 


•  An  improved  "Salesmate  11"  is 
the  latest  model  of  Beseler's  au- 
tomatic  tape   sound   slidefilm    pro- 


Above:  the  Balomatic  655  is  available 
with  a  zoom  lens  .  .  . 


•  Pictured  below  is  one  of  the  ex- 
tensive line  of  Beseler  Vu-Graph 
overhead  projectors  (Series  7700). 


Vu-Graph's  Model  7700 


Beseler's  new  "Salesmate  II" 

jector-viewers.  The  Flipmatic 
screen  which  unfolds  into  shadow 
box  at  touch;  Touchmatic  instant 
start;  Floating  Microswitch,  film 
keeper  and  Snap-In  film  cartridge 
load  are  new  features.  .An  inte- 
grated merchandising  plan  offers 
pay-as-you-go  financing  of  films, 
collateral   material   &   equipment. 


e*    ^ — 
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AIDIO-VISIIAL  EQUIPMENT  TRADE  FAIR 

THE     BUHL     OPTICAL     COMPANY 

1009  Bwch  Avenue,  Pittsburgh  33,  Pa.       Telephone:  FA   1-0076 
I.  S.  Stapsy,  General  Manager       M.  C.  Wilkinson,  Adv.  &  Sales  Prom.  Mgr. 

•  New  Kool-lite  overhead  projec- 
tors. Models  6000  &  7000,  have 
been  introduced  by  Buhl.  Cool, 
bright  and  with  "whisper-quiet" 
operation,  either  model  weighs  40 
lbs.  Transparencies  up  to  10"  .\  10" 
are  shown;  cellophane  rolls  pro- 
vide for  projection  of  hand-written 
data;  coolness  permits  "almost  un- 
limited" use  of  transparency.  Ei- 
ther model  $339.50  f.o.b.  factory. 

Buhl  also  makes  wide-angle  and 
conventional  lenses  for  lantern- 
slides;  35mm,  16mm  projectors. 
New  Series  400  Superwide  Lens 
System  reduces  by  two-thirds  dis- 
tance needed  to  put  big  picture  on 
screen.  Lens  available  in  1",  1.5" 
and  2"  focal  lengths;  all  list  at 
$80  each. 


BUSCH      FILM     AND 

214  South  Hamilton  Street 

Saginaw,  .Michigan 

Telephone:  PL  4-4806 

Contact:  Edwin  Busch 

•  Busch  specializes  in  continuous, 
rear-projection  equipment  and  ac- 
cessories, featuring  the  portable 
Cinesalesman  16nini  motion  pic- 
ture machine  (Kodak  mechanism) 
with  its  800-  &  1200-ft.  cartridges. 
Models  3,  4  and  5.  Screen  sizes  up 
to   17"x23"    (with   attachment). 

Repeater  models  also  available 
on  filmstrip,  slide  cabinets. 

The  Busch  Cine  Educator  is  a 
cabinet-type  16mm  or  35mm  film- 
strip     or     slide     projection     unit. 

Smaller  TV-type  consoles  and 
special  models  for  training,  dis- 
play use  are  available.  Prices 
range  from  $669  for  Cinesalesman 
to  S998  for  large  Cine  Educator. 
^  Cinesalesman  models  also  have 
Cordomatic  for  power  source;  e.\- 
tra  reel  arms  for  conventional 
projection.  .Also  model  with  Movie- 
Mite  mechanism.  Push  button  op- 
eration facilitates  display  uses. 


EQUIPMENT 


CO.C.    INDUSTRIAL    DIV.,    CAMERA    OPTICS    MFG.    CORP. 

37-19  23rd  Avenue,  Long  Island  t  ity,  N.  V.       Telephone:  RA   1-9.'.00 

Contact:  John  Rosenthal 

•  CO.C.  Industrial's  line  of  desk- 
top projector-viewers  includes  the 
rear-view  sound  &  stripfilm  com- 
bination "Communicator"  and  its 
built-in  screen;  4-speed  record 
player,  all  in  compact  attache 
case.  Weight:  15  lbs.  Retails  at 
$98.50. 

Belcw:    the    CO.C.    "Communicator" 


THE     DU      KANE     CORPORATION 

St.  tharle.s.  Illinois       Telephone:  JL'  4-2300       Chicago:  .M.\  6-6446 
Contact:  A.  F.  Hunecke,  Manager       Howard  V.  Turner,  Sales  Manaut 

•  DuKane  manufactures  complete 
line  of  .sound  slidefilm  projectors, 
ranging  from  small  table-top  and 
counter  viewers  to  larger  audi- 
torium combinations,  .Also  avail- 
able; filmstrip  viewers  without 
sound;  push-button  filmstrip 
equipment. 

Currently  featured  is  the  new 
"Av-Matic"  a  compact,  lightweight 
TV-type  display  unit  with  auto- 
matic operation  (or  push-button), 
auto  rewind  of  35mm  filmstrip;  9" 
X  7"  rear  view  Polacoated  glass 
screen.  Lists  at  $198.50. 

The  DuKane  "Flip  Top"  also 
has  the  9"  x  7"  rear  view  screen; 
plays  8  minutes,  each  side,  of 
standard  45  rpm  (large-hole)  rec- 
ords. Ideal  for  sales  presentation 
or  display  use.  Lists  at  $115. 

DuKane's  "Mite-e-Lite"  is  a  10^2 
lb.  sound  slidefilm  projector  with 
Redi-Wind,  wide-angle  lens.  Lists 
at  $104.50. 

The  quality  leader  in  DuKane's 
line  is  the  DuKane  "Micromatic" 
with  its  patented  low-frequency 
30  50  inaudible  system.  Weighs  24 
lbs.  List  price:  $230.00. 


Above:    the   DuKane   Flip-Top 
current  favcrite  for  personal    <■;;  5 


The  CO.C.  .Master  1010  is  a  rear- 
view  slide  projector  with  built-in 
screen  and  fully-automatic  slide 
changer.  Has  a  10"  x  10"  rear- 
view  screen  and  specially  designed 
for  synchronous  tape  sound. 
Weight:  15  lbs.  Retails  at  $129.50. 

.  .  and  here's  CO.C.  "Master  1010." 


At  right:  DuKane's  "Mite-e-Lite"  is 
a  lOM-lb.  sound  slidefilm  projector. 

EASTMAN      KOD 

400  Plymouth  .Ave.,  North,  Rochester, 
Contact:  .\.  .S.  MacDo' 

•  A  new  16mm  Kodak  Pageant 
Sound  Projector,  the  Model 
.AV-126TR.  has  just  made  its 
debut  with  a  completely  solid- 
state  sound  system.  Featuring 
rugged,  seven  transistor  high- 
fidelity  amplifier  and  one-switch 
control,  this  projector  can  be 
turned  on  and  put  into  operation 
immediately,  without  warm-up 
period. 

Kodak  notes  that  the  solid-state 
system  also  means  longer,  more 
economical  service.  AU  three  major 
operating  functions — blower,  lamp 
and  fonvard  or  reverse  are  inter- 
locked with  single  operating 
switch. 

Other  Pageant  16mm  models 
are :  .\ V-085  ( budget  priced ) : 
-\V-255-S  (deluxe  with  25-watt 
amplifier);  Model  .Av-105-M,  mag- 
netic-optical  sound   projector. 

Kodak  A-\'  line  includes  the 
Cavalcade  automatic  slide  projec- 
tor; Signet  filmstrip  projector; 
Kodak  .Analyst  movie  projector  is 
designed  for  analysis  and  time- 
study,  slow-motion,  etc. 


Right:  Kodak's  "Sound-S"  Projector 


AK     COMPANY  I 

,  -V.  Y.       Telephone:  LOcust  2-6« 
well.  Extension  2132  I 


FAIRCHILD    CAMERA    &    INSTRUMENT    CORPORATIOI 

'iHii  .Midland  -Avenue,  Vunkers,  .New  York 

R.  G.  Hennessey,  Gen.  .Mgr..  Industrial  Products  Division 


I 


•  Fairchild's  Industrial  Products 
Division  recently  introduced  a  new 
Smm  magnetic-sound  rear-view 
projector,    the    "Cinephonic"    with 


total  weight  of  15  lbs.  and  2*  1- 
(Smm)  film  capacity.  400-ft.  r  i- 
el  counterpart  also  to  be  avail:  i"; 
The  "Cinephonic"  has  an  IT'n' 
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Frchild   Cinephonic:  continued 

se-contained  viewing  screen  and 
eg  play  continuously  from  maga- 
jit.  Electronic  amplifier  uses 
piited  circuitry  and  Fairchild 
gipon  transistors  throughout. 

litially,  General  Manager  R. 
G  Hennessey  notes,  the  "Cine- 
plnic  200"  will  be  marketed  in 
sect  areas  of  interest,  primarily 
tc  sales  organizations,  direct  by 
F.rchild.  The  400-foot  capacity 
miel  is  said  to  weigh  17  pounds. 


ihi 


it:  Cinephonic  200  ready  to  show 


GENARCO,     INCORPORATED 

97-04  Sutphin  Blvd.,  Jamaica  3.j,  New  York       Telephone:  OL  8-5850 


jenarco   specializes   in   a   large- 

:;iacity  3,000  watt  slide  projector 

^■fh   electric   slide  changer)    that 

-    TO    3^4"  X  4"    slides    on    its 

.SM    2     (4,000     lumens     on 


screen);  Model  SM  3  puts  6,000 
lumens  on  screen.  Both  have  elec- 
tric slide  changers.  Other  models 
with  manual  slide  changer  for  con- 
tinuous automatic  use. 


GRAFLEX,     INCORPORATED 

:j7.iO  Monroe  Avenue,  Rochester  3,  N.  Y.       Telephone:  LU  6-2020 
Contact:  W.  A.  Taylor  or  D.  R.  Calver 

•iThe  Graflex  "Galaxy"  16mm 
srTid  motion  picture  projector  is 
tl:  company's  most  recent  prod- 
u.  incorporating  ease  of  opera- 
tii  (hinged,  top-mounted  reel 
a  IS  swing  into  position  and  lock 
uhout  handling  belts);  simplified 
tleading  with  a  single  lever  that 
p  itions  films  and  loops  in  the 
Sind  head;  re-forms  loops  \s'ith- 
0  stopping  projector.  Rapid  re- 
vkd  with  no  transposition  of 
r'ls,  touching  belts  or  gearing. 
E^igned  to  take  full  advantage 
o'new    high-intensity    lamp    with 


ended  lamp  life.  Lever-con- 
t;:led      positioning      of      film      in 

und"  position  to  assure  perfect 
s  chronization. 


iraflex  School  Master  Slide- 
S  ipfilni  projectors  range  from 
low-priced  Instructor  150 
(J9.75)  to  500-watt  and  750-watt 
bjdels.  Personal  viewing  of  film- 
Bips  available  with  E-Z  Viewer 
(leighs  only  I'i  lbs.).  Full  line  of 
aessories  available  for  all  Gra- 
fl\  equipment. 


Plht:  the  Instructor  150  is  one  0) 
Gaflex'  line  of  still-strip  projectors. 


THE      HARWALD      COMPANY 

1245  Chicago  Avenue,  Evanston,  Illinois       Telephone:  DA  8-7070 

Contact:  Robert  Grunwald  or  Richard  \Vallace 

The  Harwald  continuous,  repeti- 

e  "Movie  Mate"  is  single-case 
'4\b.  sound  motion  picture  projec- 
tr  especially  suited  for  sales 
dnonstration  use.  400-watt  pro- 
jtion  with  a  4"  (5-\vatt)  perma- 
rit  magnet  speaker  and  400-foot 
fill  capacity  on  built-in  repeater 
''igazine.  Has  screen  built-into 
05e  cover;  no  rewinding  neces- 
S"y  with  continuous  loop  maga- 
2(6.  Case  of  leatherette  covered 
rwood  contains  everything, 
S'een,  cord,  speaker,  projector. 

*      *     * 

''  7ht:  the  lite-weight  "Movie  Mate" 

. 


AllDIO-VISllAL  EQUIPMENT  TRADE  FAIR 

THE  KALART  COMPANY,  INC.  (VICTOR  ANIMATOGRAPH  DIVISION) 

Hultenius  St.,  Plainville,  Conn.       Telephone:   SHerwood  7-1663 
Hy  Schwartz.  V.  President       John  J,  Harnett,  V.P.,  General  Sales  Mgr. 

Features:  the  complete  KalartA'ictor  line  of  motion  picture,  slide 
and  filmstrip  projection  equipment,  including  the  new  "Soundstrip." 


at  right:  the  new 
Kalart   "Soundstrip" 
sound  and  strip  film 
projector  uses  light 
to  scan  sound  on  a 
35mm  film  which  al- 
so carries  images. 


•  Principal  KalartA'^ictor  products 
include  16mm  sound  motion  pic- 
ture projectors,  including  single- 
case  Model  70-15  with  15-watt  am- 
plifier, built-in  8"  speaker;  Model 
70-25  (25-watt  amplifier)  and  sep- 
arately-cased 12"  speaker.  Avail- 
able for  use  with  either  model  is 
Kalart/A'ictor  Mixer  Magnesound 
for  recording,  playback  on  mag- 
netic-striped film.  Also  the  Victor- 
scope  Anamorphic  Lens  and  a  Mo- 
bile Projector  stand. 


The  complete  line  of  Victor- 
Sound\ie\v  35mm  slide  and  film- 
strip  equipment  includes  models 
for  both  automatic  and  manual  op- 
eration. Just  introduced  is  the  new 
Kalart  Soundstrip  projector  with 
its  revolutionary  all-electronic 
sound-on-film  principle.  This  new 
device  utilizes  a  rotating  light 
beam  to  scan  an  optically-recorded 
sound  track  on  a  35mm  still  pic- 
ture filmstrip,  in  color  or  black  & 
white. 


LA      BELLE     INDUSTRIES,      INCORPORATED 

Oconomowoc,   Wisconsin.       Telephone:   LOgan   7-5527 
Contact:  Robert  Rumpel 


•  The  LaBelle  "AV  Tutor"  is  a 
dual  track  tape  player  and  auto- 
matic filmstrip  projector  combina- 
tion. It  features  sound  tracks  with 
control  signal  recorded  on  either 
the  LaBelle  Maestro  II  or  III  or 
Control  Recorder. 

The  Maestro  II  is  a  one-piece 
master  audio-visual  system.  It 
provides  a  tape  recorder,  play- 
back and  projector  that  snugly  fit 
in  neat,  portable  package. 


Here's  the  LaBelle  "Auto  Tutor" 


OZALID:      AUDIO-VISUAL      PRODUCTS 

Ansco  Road.  Johnston  City,  N.  Y.       Telephone:  SW  7-2301 

Contact:  Jim  Gillespie  or  Guy  Lam 

Projecto-Lite  Overhead  Projectors;  Printer  and  full  materials  line. 

PICTURE     RECORDING      COMPANY 

1395  W.  Wisconsin  Avenue,  Oconomowoc,  Wis.       Telephone:  LOgan  7-2604 

Contact:  George  Howie,  Sales  Manager 

•  Pictur-Vision  cabinet  projector 
models  provide  for  2"  x  2"  con- 
tinuous display  projection  and 
sizes  range  from  desk  or  counter 
models  to  larger  consoles.  Most 
have  16-slide  Pictur- Record.  All 
Pictur-Vision  projectors  can  be 
combined  with  PRO  Tape  Repeater 
for  fully-autornatic  synchronized 
sound  presentations.  14"  x  20" 
screen    sizes;    also    w/push-button. 

Right:  Pictur-Visicn  cabinet  model. 


PAILLARD,      INCORPORATED 

100  Sixth  Avenue,  New  York  13,  X.  Y.       Telephone:  CA  6-8420 
Contact:  E.  Wildi  or  George  Schectman 
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POLAROID     CORPORATION 

7:i(l  Main  Street.  Cambridge  39,  Massachusetts.       Telephone:  IN  4-6000 

t'onlact  for  buyers:  Technical  Sales  Department 

New:   Polaroid  transparency  system   for  lantern-size  or  2^!i"x2Vi"  slides. 


PROJECTION     OPTICS     COMPANY,     INC. 

271    Kleventh  Ave.,  East  Orange,  N.  J.       Telephone:  ORanse  e-B-iOO 
Contact:  Phillip  M.  Herman 

•  Two  "Transpaiiue"  overhead 
projector  models,  both  of  which 
accommodate  10"  x  10"  copy  sizes, 
are  featured  by  Projection  Optics. 

The  Model  6000  A  is  a  low-sil- 
houette type,  1000-watt  illumina- 
tion. It  weighs  36  lbs.;  lists  at 
$395.00.  Similar,  except  for  the 
"Levelif  head  is  Model  6009. 
Screen  image  can  be  elevated  by 
adjusting  a  mirror  in  the  head, 
keeping  light  box  level  at  all 
times.  Model  6009  lists  at  $425.00. 

New  "Projex  1010"  offers  "com- 
plete da-lite  projection  system." 


Right:  low-silhouette   Transpaque 


RADIO      CORPORATION      OF     AMERICA 

Meadow  Lands,  Pennsylvania.       Telephone:  B.\  2-1100 
Contact:  A.  J.  Piatt,  Marketing  Manager,  .\udio-Visual  Products 

•  Improved  versions  of  the  RC.\ 
16mm  motion  picture  projector  in 
both  the  built-in  (single  case)  and 
separate  (two  case)  speaker  mod- 
els, both  using  a  new  15-watt  am- 
plifier for  improved  sound  repro- 
duction are  currently  showing. 

RC.\  sound  projectors  include 
reverse  featured  and  simplified, 
one-knob  control  of  major  projec- 
tor functions.  These  models  can 
accommodate  1200-watt  lamps  and 
there's  an  optional  2-bladed  shut- 
ter for  "special"  viewing. 


x,y^ 


RICHARD     MANUFACTURING     COMPANY 

P.  O.  Box  2041,  5914  Noble  Ave.,  Van  Nuys,  Calif.       Telephone:  ST  5-0326 
Contact:  Brunson  Motley 


•  Planned  and  developed  over  sev- 
eral years  (and  now  being  made 
by  large  e(iuipment  concern),  the 
Poly-Vue  fills  the  special  need  of 
groups  for  a  very  compact,  low- 
cost  filmstrip  unit.  Priced  at  only 
?32.50;  weight  4  lbs.;  I.50-watt  il- 
lumination with  fast  lens  and  pre- 
cision-ground condenser  system; 
single  knob  control. 


Right:  Poly-Vu  filmstrip  machine 


ADDRESS  ALL  INQUIRIES  TO  THE  PRODUCTS'  DESK 

•  For  the  convenience  of  our  subscribers.  Business  Screen  main- 
tains a  single-letter  inquiry  service  which  relays  equipment  in- 
quiries to  these  manufacturers.  For  data  write  New  Products  Desk, 
Business  Screen,  7064  Sheridan  Rd.,  Chicago  26. 


SPINDLER      &      SAUPPE,      INCORPORATED 

2201    Hcvi-rly    HIvd..   l.os   Angiiis.   (aiif.         j-.l.phon..:    Dlnkirk   9-12Hf 
Contact:  George  Sauppe;  Norman  A.  Sauppe.  I)ir.  of  Merchandising 

•  Latest  development  of  this  very 
experienced  maker  of  automatic 
slide  projection  etiuipment  is  the 
SLS-750,  a  2"  x  2"  (35mm  or  Ban- 
tam or  .Super-slide)  projector  with 
instant  selectivity.  This  is  the 
"random  access"  Selectroslide  fea- 
turing an  interchangeable,  rotat- 
ing magazine  that  holds  48  slides 
in  a  radial  arrangement.  Remote 
push-button  control  unit  selects 
the  desired  slide,  moves  it  into  po- 
sition for  projection  and  returns 
slide  to  magazine  in  correct  posi- 
tion— all   automatically. 

For  exhibit  and  display  use,  a 
popular  "Model  440"  cabinet 
which  accommodates  all  Selectro- 
slide projection  units  is  shown  (at 
right).  Selectrovision  cabinets  may 
be  used  with  synchronized  sound, 
or  with  specially  adapted  Selectro- 
slide with  push-button  start  to  ac- 
tuate a  series  of  slides  and  to  shut 
off  automatically. 

A  new  filmstrip  attachment  is 
adding  to  the  versatility  of  the 
".SL"  series  of  .Selectroslides  for 
automatic,  continuous  display  use. 

Right:  Selectrovision  cabinet  model. 


STANDARD    PROJECTOR    &    EQUIPMENT    CO.,    INC. 

7433  N.  Harlem  Avenue,  Chicago  48,  111.       Telephone:  Mies  7-8928 
Contact:  P.  J.  Kilday,  President 

Features:  complete  line  of  combination  filmstrip  and  2"  x  2"  slide  pro 
jectors;    filmstrip-only   projectors;    viewers   for   filmstrips   or   2"x2" 


THE     STRONG      ELECTRIC      CORPORAT 

87  City  Park  Avenue,  Toledo  1,  Ohio.       Telephone:  (  Herry 
Contact:  N.  E.  Alexander,  Div.  Sales  Manager 


•  The  Strong  Universal  slide  pro- 
jector employs  a  high-intensity 
carbon  arc  lamp  as  its  light 
source.  It  projects  from  7500  to 
9000  lumens  through  its  3'i"x4" 
slide  aperture  to  provide  screen 
brightness  comparable  to  high- 
quality  theater  showings. 


ION 

8-3741 


The  Universal  .-^rc  is  available 
with  electric  changer  for  70  lan- 
tern  slides;    push-button    change. 


Right:  typical  industrial  installation 
of  the  Universal  Arc  Projector  .  .  . 


TECHNICAL      SERVICE,      INCORPORATED 

Address  TSl  inquiries  to  Kalarl  Compan}.  Inc..  after  .Sept.  1 
when  facilities  move  to  Plainville.  Conn,  headquarters  plant. 

•  The  widely-used  "repeater  pro- 
jector" line  of  TSI  is  to  be  pro- 
duced at  the  Kalart  plant  (after 
Sept.  1st).  Victor  will  offer  both 
the  "Duolite"  and  "Movieniatic" 
models. 

TSI's  Moviematic  is  a  single- 
case  model  with  TV  type  screen; 
repeater  film  magazine.  Ranges 
from  the  STM-3  16mm  sound  mod- 
el (shown  at  right)  to  12-lb. 
Moviematic  Jr.  .Smm  silent  re- 
peater projector. 

Both  models  minimize  room 
darkening;  both  have  separate  reel 
arms  for  conventional  showings. 
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The  Ultimate 

in  Automatic  Film  Inspection 


Now  has 
Auto-Load 
and  Electronic 
Scratch  Detection 
with  Automatic 
Recording  and 
Splicing 


MARK   IV 


I 


the  Futurmatic-Styled  Inspect-O-Film 
with  amazing  performance... 


The  Mark  IV  is  the  "ultimate"  machine  for  those  "who 
want  everything".  Designed  as  a  research  unit  into  the 
needs  of  the  film  libraries  of  the  future,  this  unit  has  been 
put  into  pilot  production  because  of  the  demand  of  leading 
commercial  libraries  who  must  furnish  customers  proof  of 
print  condition.  The  Mark  IV  retains  from  the. past  only 
what  has  been  demanded  by  progressive  libraries  and  could 
not  be  left  out  of  a  modern  machine  — features  from  the 
Mark  II,  such  as  eye-level  loading,  triple  jewel  sensitive 
low  pressure  detection,  console  and  large  work  surface  de- 
sign etc.  The  Mark  IV  represents  a  technological  break- 
through comparable  to  Harwald's  invention  of  Automatic 
Electronic  Detection.  It  gives  an  electronically  written 
graph  of  the  degree  of  film  scratching  by  the  foot  so  that 


libraries  and  sponsors  can  judge  print  quality  on  an  objec- 
tive basis.  The  machine  also  features  "Auto-Load"  the 
easy  loading  system  that  will  be  a  part  of  all  film  equipment 
of  the  future.  Other  features  include:  Selective  detection, 
radioactive  plutonium  antistatic  protection,  no-scratch 
vacuum  cleaning  of  film  and  ultra  smooth  all  direct  drive 
system.  The  Mark  IV  is  particularly  suited  for  duplex  and 
other  multiple  machine  arrangements.  Naturally,  elec- 
tronic liquid  cleaning  and  conditioning  are  also  available 
along  with  a  host  of  other  features,  get  full  details  and  see 
demonstration  at  coming  conventions. 
No.  2J 1  05  Ship.  Wt.,  375  lbs. 
$3,450.00  to  5,895.00  depending  on  accessories 


THE  HAR\A/ALD  COMPANY  INC. 


1245  Chicago  Avenue 


Evanston,  Illinois 


DAvis   8-7070 
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America's  most  popular  film  irtspection  unit 

USED    BY    LEADING    FILM    LIBRARIES   OF   THE   WORLD 


The  Model  "U"  Mark  II  is  a  dynamic 
machine  that  has  won  the  praise  of  lead- 
ing film  library  managers  everywhere.  It 
is  considered  the  "Work-Horse"  of  the 
film  inspection  field.  Designed  to  be  the 
fastest,  easiest  to  use,  easiest  to  service, 
most  accurate,  top  performing  machine 
(exceeded  only  by  the  Mark  IVi  but  for 
the  vast  middle  of  the  road  conservative 
managers  market  — this  unit  is  the  one. 

Features  eye-level  non-stoop  open  path 
loading,  for  operator  ease  and  conve- 
nience. Has  Harwald  originated  "Plug- 
In"  interchangeable  service  parts  con- 
struction. All  console  style  machines  can 

DELUXE  MODEL  "U"  MARK  H 

Siinip  as  above  unit,  but  with  larRc  tablf.  iiiaulii- 
fipr  electronic  loading,  special  wind  switrli  and 
other  deluxe  features.  Please  contact  ii>  for  fea- 
tures and  details-  Price  $2,995.00 
MODEL  "U"  SPECIAL 
Here's  a  superb  product  for  the  little  library  to 
start  on.  Designed  with  ample  .space  for  adding 
most  Mark  II  features  It  is  real  easy  to  use  Full 
console  .size  with  big  work  surface.  Features  easy 
eye-level   loading   and  ^us    Harwald's   fiatentcd 
Triple  Jewel  Detection  .System 
No.  2JI03  Ship   Wl  .  L'70  Ills  S2449.00 


be  used  with  electronic  cleaning  and  con- 
ditioning. Can  be  duplexed  —  used  as 
double  "L"  or  double  "H"  f^lectronic 
loading  available  (see  Deluxe  Model). 
Special  Features:  Triple  jewel  controlled 
low  pressure  detection,  ultra  smooth 
drive,  no  break  no  snap  starting.  Top 
performance— for  the  pros! 

Since  this  unit  is  constantly  improved  as 
results  from  the  field  show  new  features 
valuable,  so  be  sure  to  get  the  latest  in- 
formation on  it  before  buying.  Simply 
contact  our  sales  dept..  and  ask  for  spe- 
cial 81  feature  list. 
No.  2J102  Ship.  Wt..:i5(llb5.$2,795.00 


PROFESSIONAL 
OPERATOR  CHAIR 
I'ln..    fan.ons    Harwald    profis- 
sional  ojicrator  chair  is  designed 
for  maxiniuiii  comfort    neaiiti- 
fully  .-tylcd.  strong  and  it'- cool 
Ha.  fi  >i  tciratc  adjustments  and 
II   I-  [iraiticalK    indcstriK-tablc 
.S|iil>,     ^Vt  .    l".i    lbs     .S.IU    els... 
w  her.- at  S.3n,0.i 
No.  I3JI01   only  $3'.9S 

SAVE   J5.00 


NEWEST  IDEAS  FOR  MODERN  FILM  LIBRARY  INSTALLATION 

Featuring  easy  eye-level  non-stoop  loading  and  famous  triple  jewel  detection 


MARK  IV  or  MARK   II  DUPLEX 

Smallest  floor  area,  greatest 
comfort  and  output  for  Duplex 
setup.  Ideal,  where  space  is 
prime  consideration.  Permits 
operator  better  control  over 
reels  with  less  fatigue  than 
other  stacked  or  Duplex  ar- 
rangements. Please  write  for 
list  of  features. 
Priced  $3,995,00  to  $6,995.00 
depending  on  accessories 


MODEL  "U"  MARK  II  or  MARK  IV  Custom  "L"  or  "Double  I  "  Inslollotion 
The  most  popular  2-machine  setup.  Here  is  by  far  the  most  popular 
arrangement  of  film  inspection  machines,  used  by  perhaps  9  out  of 
10  leading  libraries.  It  gives  maximum  output  per  unit  floor  space 
with  greatest  operator  comfort— from  easy  eye-level  loading. 
No.  2JI  10  Ship.  Wt.,  750  lbs.  $2,950.00  per  unit 


V  '. 


/ 


r/; 


\ 


MODEL  "R"  INSPECT-O-FILM 

The  famous  "Old  Reliable". 
As  rugged  as  the  old  "DC-3" 
air  plane.  Designed  for 
medium-speed  inspection  of 
release  prints  in  16mm  li- 
braries. These  machines 
simply  will  not  die!  Ship. 
Wt.,  250  lbs. 
No,  2JI  01  $1,995.00 


"TRIPLEX"  MARK   II  or  MARK  IV 

The  concept  of  the  future.  For  those  who 
wish  to  maximize  operator  performance, 
yet  have  easy  eye-level  operation.  This 
setup  is  a  custom  installation.  Please 
write  for  list  of  features. 


QUALITY   PUSH   CART 

Scientifically  designed  to 
solve  the  problems  of 
holding  and  moving  film 
easily.  Adjustable  shelf 
for  right  height.  Sturdy 
construction  Holds  up  to 
30-2000  ft.  reels.  A  Qual- 
ity Product.  40  lbs. 
No.  13J106  $49.00 


'^"^ 


CONSOLETTE  STYLE  FILM  INSPECTION 

Superior  Competitive  Units  for  the  Small  User 


ULTRA   MODERN  DUPLEX 

Junior  Challenger 
.A  s(i|t'Tiiir  romi>(>tiilv<-  iinll  (or  less 
N'fxl  10  sinrkpd  Mo<lel  "l."'  or  Mark 
IV  units,  ihi-so  Khc  mutlmijm  oiiipiil 
jier  imli  floor  space  Voii  miisi  spc  thl« 
unit  aD(l  compare,  prove  to  your-fi'ir 
how  H  cxcee^ls  compctlttvp  miliH.  for 
less  post. 
No.  2J109  ROO  lbs  :  S2995.00 

'   OUPLEX.DELUXE 
Extra  featiin-''  forBr«-iin-f  [lerfominnce 
I,ow  sirctrri-low  >iI(hj[i  (le»lKn,  Please 
wrllc  for  conipletp  ilxi  i»r  superior  (ea- 
turM  12.'.  ibH. 

No.  2JI07  $3,895.00  to  5,950.00 

(IcpendlnR  on  acceiworu-.'* 


MODEL  7ft  "CHAUENGER  ' 
Junior  ContoleltB  tnspect-O-Fltm 
A  siiporiur  I'uinp'^iitUi'  unit  lor  ii-ss 
Pricfd  for  ihc  Utile  lllirar>'  where  rnn- 
solrtte  (IcslKn  anrl  liiiv  limdlne  are  ar- 
ceptabU-  Thin  niachlnc  Is  In  every  way 
superior  to  compi-tltlvr  makes  and  we 
A'llllnKly  nlTer  It  for  jimr  close  e\iimt- 
natlun  and  test  HKulnst  iiny  utlier  rwm 
Inspection  machine  otten  copied,  but 
never  equalled.  thiH  all  American- Made 
murhtne  has  Harwuld'!'  patented  ilo- 
tectlon  and  oulatundtnKly  smooth  drive 
<i>stem.  "life  on  mm  a  rciil  tinrealn 
Pieaiie  write  for  feaiurc  list 
No.  2J104  :iL».i  lb<<  ,  ,  S2, 249.00 


JUNIOR   DELUXE 
INSPECT-O-FILM 

'It   niiisiraleth  Similar 


Mil 


■■('hallenKer".  with  extra  feature';  ol 
Electronic  LoadlnR,  Triple  Jewel 
Model  "l"'  type  detection  system  and 
others  For  detallx,  please  write  fur 
complete  list  of  fcanirc,') 
No.  2J106  3.iO  lbs  $2,495  00 

REWIND-O-FILM 
A  diindj  consolctie  .ttyle  hand  hK-^pci- 
tlon  and  automatic  rewind  "et  iit> 
Trade  ihls  machine  up  ii;*  sour  llbrar\ 
KTowji.  to  automatic  Inspection  tor  anv 
Harwald  model 
No.  2J108  270  Ibn  $799,00 


NEW  and  USED  UNITS  — RENTALS 
—  LEASES 

Rental  to  purchase  agreements,  available 
on  all  equipment.  Get  a  FREE  industrial 
engineering  analysis.  If  you  have  over  200 
films,  you  are  probably  paying  for  auto- 
matic inspection  but  not  getting  it. 

PLANNING  A  MODERN, 
PROGRESSIVE  FILM  LIBRARY? 

Get  Harwald's  famous  "Past  and  Future" 
literature  and  get  help  from  our  qualified 
sales  engineers. 

HARWALD'S  FAMOUS  SERVICE 
POLICY 

Available  for  all  units.  We  trade,  repair, 
rebuild,  redesign  and  modify  all  and  any 
type  of  film  handling  equipment.  Call  Mr. 
Service  for  details. 

We  are  a  service  oriented  organization.  Our 
sales  come  largely  from  recommendations 
of  happy  customers.  Take  advantage  of  our 
original  "Collect  Call  Service".  An  expert 
is  as  near  as  your  telephone.  Our  nation- 
wide organization  is  always  at  your  service. 


AI.I.  PHKE.-^  F  ri  H    SH|I*PIN<;  POl.VT  ."ifBJKI  T  TO  CHANfiK  W  ITHOl'T  NOTKK       PHINTKI)  l\  V  : 


32 


BUSINESS     SCREEN     MAGAZI>?| 


MODEL  "Q"  MARK  IV 


The  Ultimate  Editor— plus  Inspection 


A  new  concept  of  the  famous  Model 
"Q"  Editing  Machine.  Ideal  for  TV 
Stations,  Producers.  Distributors,  etc. 
Here  is  the  ultimate  in  film  handling  for 
professional  film  men  in  TV  stations  and 
for  film  distribution.  This  machine  not 
only  has  all  the  features  of  the  Mark  IV, 
described  on  the  front  cover,  including 
the  availability  of  scratch  detection,  etc., 
but  also  has  a  viewer  and  sound  reader 
arrangement  so  that  films  may  be  viewed, 
edited,  cut  and  an  entire  TV  Show  put 
together  with  the  greatest  of  ease,  in  a 
professional  manner. 


Often  times  users  report  cutting  down 
their  time  as  much  as  in  half  of  that 
with  normal  complicated  arrangements 
and  this  machine  does  a  complete  job. 
Not  only  inspects  film  and  cleans  it,  but 
times  the  film  and  allows  it  to  be  viewed 
at  an  extremely  fast  pace.  For  instance 
an  hour  program  can  be  completely  pre- 
viewed in  less  than  five  minutes.  Com- 
plete smooth  control  over  the  film  move- 
ment is  possible  and  all  the  way  from 
zero  to  450  feet  a  minute,  forward  and 
reverse.  No  solenoids,  easy  service,  no 
belts— a  whole  new  concept  in  design! 


No.  3J102 


Price,  depending  on  accessories,  $4,495.00  to  7,995.00 


STANDARD   MODEL   "O"   INSPECT-0-FILM   EDITOR 

Here  is  a  professional  tool  offering  electronic  inspec- 
tion, cleaning,  measuring,  viewing  and  sound  reading 
for  fast  and  accurate  editing.  You  can  inspect,  clean 
and  view  a  one-hour  program  in  less  than  5  minutes. 
Variable  film  speed  from  zero  to  450  feet  per  minute 
both  forward  and  reverse.  Machine  automatically 
stops  at  completion.  Guaranteed  against  defects  in 
material  and  workmanship.  Ship.  Wt.,  235  lbs. 
No.  3J101  $3,950  00 


.^i^-tsrc 


PROTECT-O-FILM 


World's  Finest  Film  Conditioner     Tj?'™ 


4-WAY  PROTECTION 

1  Maximum  Scrotch  Protection 

2.  Cleans  and  Conditions 

3  Anti-Stalic  Action 

4  Kills  "Greenness" 


Two  types  of  fluids  available.  Formula  lOlX  is  ideal 
for  use  on  release  prints  and  for  continuous  projec- 
tion as  well  as  general  purpose  cleaning.  Formula 
201 X  is  a  treatment  for  originals,  intermediate  nega- 
tives and  for  use  in  the  Protect-0-Film  Electronic 
Cleaning  Machine.  It  is  superb  for  <|uantity  printing 
from  a  given  negative  without  degradation  of  picture 
quality.  PROTECT-O-FILM  is  completely  SAFE. 
It  contains  NO  Carbon  Tet  and  it's  also  Non- 
Flammable. 


Size 

Type  lOlX 

Type  20 IX 

Price 

Pint 
(juiirt 
1-t  C,n\ 

lOJIOl 
I0J102 
I0J103 

I0J121 
10J122 
I0JI23 

$      1.75 
2.B3 
9&0 

20  Citil    DriMi 

tOJI03 
I0JI04 
10J105 

10J123 
10J124 
10J125 

9-00 
165  00 
395.00 

Illustration  shows 

an    QCtuot     installation 

used  with  on 

Inspect-O-Film 

(Fits  any  senior  type 

!nspect-0-Film  machine) 


CEMENT-O-FILM 


The  Amazing 
Lightning-Fast 
Super-Speed 
Film  Cement 


Ccnirnt-O-Kiliii  is  :i  riidirully  iifw  spliciiig  fluid 
di-vclopcd  ill  Haruuld's  labf.nitory.  Now.  for 
the  first  time,  an  instant  splice  lan  be  made — 
rviii  witliDUt  heat!  C'cment-l  )-Kilni  not  only  is 
liKlitmim  fust.  Imt  it  makes  txtreiiicly  strong 
IdiiC-Iastine  splircs.  The  ro:ison  is  a  new  solvent 
romhinatii.n  whieh  makps  a  true  weld  (in  even 
the  tii-M  triaretate  film  bases.  Just  order  a  pint 
today  and  acf  /or  ymimrlf.  I'sers  trit  us  they 
save  so  mueh  time  and  film,  usiny  Cetuent-O- 
Film,  that  they  throw  out  their  stock  of  older 
type  eements.  It  is  absolutely  non-eorrusivi-  and 
actually  helps  to  keep  your  splicer  clean- 
No.  10JU7   One  Pint  Can    $2.95 

No.  I0JU9  One  o2.  Bottle  with  Brush.  .50 


The  Harwald  Co.,  Inc. 

1  245  Chicago  Avenue 
Evonston,  Illinois 
DAvis  8-7070 


ELECTRONIC  CLEANING  MACHINE 

World's  Finest 
Film  Cleaner  and  Conditioner! 

The  Harwald  Protect-0-Film  Machine 
applies  PROTECT-O-FILM  Clean- 
ing fluid  to  16mm  film  at  speeds  up  to 
1000'  per  minute.  It  guarantees  e,\- 
cellent  4-way  protection.  1  .  .  .  pro- 
vides cleaning  action,  2  .  .  .  prevents 
scratches,  3  .  .  .  anti-static,  4  .  .  . 
knocks  "greenness.  The  cleaning  fluid 
is  electronically  controlled  to  provide 
uniform  wetness  regardless  the  speed 
of  the  film. 

An  efficient  exhaust  is  provided  to 
eliminate  fumes  from  the  working 
area.  This  unit  is  designed  as  an  at- 
tachment to  fit  any  senior  type  In- 
spect-O-Film Machine  and  is  con- 
trolled by  it.  Also  can  be  used  on  a 
developing  machine  or  bench  rewind. 
When  ordering,  please  specify  type  of 
service  intended  so  that  the  proper 
type  electrical  connectors  are  supplied. 
Ship.  Wt.,  100  lbs. 
No.    1  7J103 $995.00 


HARWALD'S  SPLICE-O-FILM 

World's  finest  splicer .. . 

The  major  cause  of  film  failures  is  poor  splicing  .  .  .  and  the 
major  cause  of  poor  splicing  is  improper  scraping.  SPLICE- 
O-FILM  solves  these  problems  with  its  electric  heat  and 
automatic  scraper  that  takes  off  exactly  the  right  depth  of 
emulsion  every  time. 

In  just  9  SECONDS  you  can  get  a  perfect  splice- accurate 
within  1  10.000  of  an  inch.  For  laboratory  use,  SPLICE- 
O-FILM's  registration  accuracy  makes  it  ideal  for  A-B  roll 
preparation.  (No.  4J106  recommended)  and  its  preset 
scraper  permits  reliable  splicing  of  raw  stock  in  the  dark. 
(No.  4J105  or  4.J101  recommended). 

The  new  SPLICE-O-FILM  is  equipped  with  special  fea- 
tures not  found  on  the  earlier  models.  Among  these  is  the 
Mark  III  scraper  assembly  with  its  extra  long  life  tungsten 
steel  blade  which  can  be  changed  and  adjusted  perfectly 
without  tools.  Vou  can  put  this  unit  on  your  older  Harwald 

splicersif  desired.  (Part  No.  4S3100     $12.50) 

The  main  difference  between  the  Model  B  and  .\R  are  size 
and  pin  arrangement.  Model  B  is  larger  with  pins  in  the 
center  of  the  bed  for  fast  working  with  both  B-W  and  color 
films.  AR  is  indicated  where  top  quality  splices  are  desired 
at  a  minimum  cost.  Model  C  is  for  35  MM  only.  The  Model 
B  4J105  is  our  most  popular  model  for  film  libraries. 
Ship.  Wts.,  Model  "AR"  5  lbs.:  Models  "B"  and  "C"  8  lbs. 


1 


Cat.  No. 


Description 


Price 


.' width  splice  for  prints,   K.miti  $99.50 

s' width  splice  for  negative.^,  li.iiini  $  99.50 

."width  splici- for  prints,    loiiuu  $175.00 

,,' width  splice- for  nc-caliv.-.  Ii.nn.i  $175.00 

i' width  splic- lor  35MM  liliii  $175.00 

,."  wi.lth  »|.lii-.-  for  :l.iMM  I  Mm  $175.00 

ivailnblo  lio.MM  Mirr,.  Kilo.  Spli,-,r.  $175.00 

HARWALD'S  SEMI-PKO  W.C.     SPLICER 

.\  dandy  siiiall  splierr  fur  the  aiiiiitciir  who  loakos  an  o.- 

casional  splirr  and  wants  tho  antoniatir  ffatnros 

No.  4J205  Ship.  Wt  .  7  ll>9 $199.50 


4J101 
1J102 
4J105 
4JI06 
4J107 
4JI08 
.\lso  ;i 
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i^TpWAl-D  COMPANY 

Equipment;  Tins  >s  a    ™n;^"t^°\^  ^u  the  leadmg 
^ro^Vrarjnf  T^'  -tTon  picture  engineer.ng 

Wn\e?w?r';"or  call  collect  for  immediate  attent.on. 

The  Harwold  Co.,  Inc.  Sin«rely  Yours 

1245  Chicago  Avenue 
Evonston,  Illinois 
DAvis  8-7070 


R.Grunwold  {President) 


Earwald  sells  the  "influential s"  —  the   leaders  in  the  field 
who  are  recognized  as  smart  buyers.    Bere  is  a  list  of  people  whose 
deep  technical  knowledge  and  whose  service  to  the  A ~V field  have 
made  them  established  leaders.    From  experience,  they  can  offer 
well-based  opinions  about  our  equipment.    Although  space  does  not 
permit  a  full  listing  of  the  leading  users  of  our  products,  here  are 
just  a  few  .  . . 


Social  Security  Administration 
Atlanta  Board  of  Education 
Baptist  Sunday  School  Board 
Gospel  Films 
Milwaukee  Public  Museum 
Monroe  County  Library 
General  Motors  Corporation 
U.S.  Department  of  Agriculture 
Arlington  County  Schools 
Province  of  Saskatchewan 
Viewsound  Supplies 
Carturright  Schools 
Alhambra  Schools 


Encyclopedia  Britanmca  Films,  Mc. 
LaMesa  Spring  Valley  City  Schools 
San  Diego  City  Schools 
San  Diego  County  Schools 
Greenwich  Board  of  Education 
Los  Angeles  County  Schools 
Swift  Motion  Picture  Laboratory 
Lederle  Labs 
University  of  Washington 
University  of  Colorado 
V.  S.  Air  Force  Film  Library 
Armed  Forces  Radio  &  Television 
Association  Films 


We   invite  you   to  join   this  group  yourself. 

In  territories  where  Earwald  is  represented  by  dealers,  these 
men  are  known  as  the  top  men  in  the  field,  whose  judgement  is 
highly  regarded. 


MM   SUPREME    16mm    SOUND    PROJECTOR 

A  lilB'ily  successful  unit  Oe-^lgned  lor  erlupa- 
Honal.  Industrial  and  eiitertalnmeiit  use.  It  Is 
compact,  rugpcl,  easy  to  carry,  yet  It  performs 
with  more  massive  and  higher  priced  projpclorv. 
The  MM  Supreme  ha.s  automatic  'taffli/  trips 
which  make  film  damage  virtually  Impossible 
.  ,  even  with  non-profe.'VJlonal  operators.  It 
has  a  »ielt  contained  screen  tor  desk-lop  pre- 
seniatlons  Film  capacity  2000  (t  105-1:^5  volts, 
J5-fiO  cycle  AC-OC  Weighs  only  jsibs 
No,  9J101  .-^hip    \Vt  .  :iil  ll>s  $349.50 

MOVIE.MATE   AUTOMATIC  REPEATER 

16mm  Sound  Proieclor  for  Sales  Use 
A    n<-wly   developed,    nicrhl.v    reliable  compact 

firojecror  that  requires  no  fhreudine  or  rewlnd- 
nK.  .Accommodates  4fni  feei  of  continuous 
liimm  film.  Only  a  flip  of  the  switch  Is  needed 
for  an  evtremelv  effective  and  simple  presenta- 
tion. For  IO.V12.5  volt-s.  2.5-00  cycle  AC-DC, 
Welah';  unlv  23  lbs. 
No.  7J104  Ship,  wt  .  2fi  lbs  $498.00 


"Research  and  Engineering  for  Finer  Fihn  Handling  Products" 


Compeo  Reels 


Split  Reels 


COMPCO  REELS  are  the  ln>si  projection  reels 
and  cans  available.  Thp\  arc  die  tnrnu'd  of  hard 
sprim:  steel  and  the  sun.  I2iiii,  liiim  und  2iiiki 
font  reels  have  dle-cjisi  aluminum  hubs  This 
ensures  that  the  n-cls  run  pcrftcib  true,  thus 
[)revcnthiii  damage  lo  iour  vuliialile  dim 


Cat.  No. 

Description 

Prico 

2RI0I 
2RI02 
2RI03 

16mm  40(1  fi     Heel 
Ifimm  400  ft    Can 
16mm  600  fl    Reel 

1.65 

I2RI04 
12RI05 
l2RI0b 

16mm  600  ft    Can 
16mm  HOO  ft     Keel 
1 6mm  s(H)  fl    Can 

1.1.5 
J.15 
2.15 

I2R107 
I2R108 
I2R109 

16mm  l-'oo  ft    Reel 
16mm  1200  ft    Can 
16mm  16IM1  M    Reel 

2.50 
2.50 
2.75 

I2RI10 
l2Rltl 
12RI12 

16mm  1611(1  ft    Can 
K.mm  21111(1  ((    Reel 
16mm  200(1  fl    Can 

2.75 
4.25 
4.25 

QUANTITY  PRICES  ON  REQUEST 
HARWALD  SPLIT  REELS  permit  >  ou  to 
handle  nim  on  cores  ronvenlentu .  such  a.s 
leader,  replacement  sections,  neuutlvesetc  We 
caiT>'  a  romplele  line  In  ^itock  -full  ll.stinc 
available  on  rcriucsi 


Cat-  Xo- 


Dcfccrlptlon 


Price 


I2RII3  16mm  Aluminum.  .^IKI  ft  $  b.OO 
I2RII4  16mm  Aluminum.  12(Htti.  11.00 
I2RI1'>      16mm  Sieel.  4(Hi  fi 4A'i 


I2RI20  I'imni  Steel.  kOII  ft 
I2R12I  ICnini  siv.-l,  lj(t0  ft 
I2RI22      I'.Mini  Si. -el.   16U0  ft. 


6. IS 
7.65 
9.65 


12R11-      iliiiim  Alunilrium,  .iOII  fl  11.50 

I2R124      il.'^mm  Steel,  400  fl  5.15 

I2R125      H-'.mm  steel.  HIH)  fi.  6.40 


HARWALD 
DISPLAY  PROJECTORS 
.\DM  ATIC  Is  a  continuous  slide  projector,  that 
will  Klve  your  product  or  story  the  Impact  of 
Kodarhrome  slides.  Thousands  of  Admatlcs 
have  been  In  u.'^e  for  a  12-year  period.  It  Is  con- 
sidered the  "workhorse"  of  the  advertising 
field-  Ideal  at  conventions,  trade  shows  and  In 
your  outer  offlce  The  mechanism  Is  ultra- 
reliable  and  rarelj  requires  service  Slide  ca- 
pacity 2"\2",  projection  size  16"x23',  time  every 
new  .slide  shown,  6  seconds.  Height  66'.  Depth 
IS",  width  2S".  Ship,  Wt-.  160  lbs. 
No.  5J102 $495.00 

SONOM  ATIC  Is  a  continuous  sound  slide  pro- 
jector It  has  all  the  features  of  the  above  unit, 
however  It  has  fully  synchronized  sound  Ideal 
tor  showroom,  convention  or  museum  displays 
The  Sonomailc  uses  continuous  magnetic  tape 
for  sound  track  and  control.  1000 cps.  Inaudible 
tone  controls  slide  change-  Starts  with  push- 
button In  front  and  presentation  ends  auio- 
matlcally.  Tape  size,  i*'.  tape  cartridge  ca- 
paclt>.  up  to  30  minutes  Ship.  Wt..  175  lbs 
No.  8JI01 $895.00 

(:iNhM\lH:  is  a  conilnuous  sound  motion 
hi.      r  .r   sijled  same  as  above  units 

n-  .  :  ;  Hire  (Iuallt^  and  dependability 
liTi  ill  -  L.I  .:.  Lii  display  or  daylight  classroom 
pr.ij(iMi..n  BulU-ln  SOO  (t  capacity  magazine 
Film  sHe.  Ifimm,  Lamp  size.  750  watts,  Shlo 
w !_,  lyo  lbs 
NO-7J101  $1,195.00 


STANDARD 


HarwaUI  power  rewinds  combine  unusual  con- 
venience In  use  with  economy.  One  Important 
feature  of  these  units  Is  their  very  steady  speed. 
Doth  rewinds  take  Interchangeable  shafts  and 
are  of  2000  feet  capacity  The  .STANDARD 
model  emplojs  u  foot  rheostat  .ipeefl  conirol 
The  DEI.l-'.XK  model  Is  unusually  smooth, 
stable  and  works  p\tremelv  well  with  sound 
reader  and  Is  absolutely  safe  for  rewinding 
neniitlvcjt  It  use.'i  a  knee  operated  lever  which 
controls  a  lortiuc  converter.  This  lever  can  be 
locked  maniiali.\  if  desired  f^>t  her  arrangements 
for  speed  control  are  available  on  special  order. 


■STANDARD'    fi.'i    Ibs- 


"DE- 


Cat.  No. 

Description 

Price 

I9JI20 

staiidani  rewind  with 

16mm  shaft 

SIIO.OO 

l<>JI2l 

standard  rewind  with 

:t.-imm  shaft 

110.00 

I9JI22 

Deluxe  rewind  with 

16mm  shaft 

215.00 

19JI23 

Deluxe  rewind  with 

:i.imm  shall 

215.00 

STORAGE  CABINETS 


H.irwiiiil  -.iiiiiiUfs  u  I'limpletc  lliif  of  lop  (juu!ll-\ 
biunitiL-  caljmL'i.s  for  dl.-^cs.  lapes.  dims  and  nim 
strips.  These  units  are  of  double  welded  con- 
struction and  hold  a  maximum  of  materials  in 
a  minimum  space.  For  full  Intormallon  about 
these  superior,  yet  competltlvel^  jirked  cabi- 
nets, write  for  complete  catalog 


"PREMIER"  EDITING  BENCH 

FunctlonulU  (■iii:tiii'cn'd  .v  .-oili-rseil  U\  witrl 
leading  eiiltors  The  lliicst  profcs-slunal  liei; 
made.  Check  these  features:  Spacious  loj' 
Formica  Surface —Polished  Slatnle.ss  Trim 
Modern  Style— Cloth  Hlns  on  both  sides 
built  In  light  bo\  wlih  slide  rover  lids 


No.  I3J102  ^ 


Wi 


I  lbs 


PROJECTION   STANDS— another  plus   product 


The  High  Stand— that  projects  over  heads— 
yet  folds  for  easy  storage  and  rolls  -imoothly 
This  amazing  .stand  is  51 "  High—  projects  right 
to  the  middle  of  a  45x60  tripod  screen'  Made 
of  rugged  steel,  yet  light  weight  Deluxe  A 
Premier  have  special  levelling  feet,  rock  :-olid 
even  on  Irregular  floors  The-se  moilern  grey 
stands  are  being  specified  more  and  more  by 
leading  prnfe'.-.luiial  \  V    Director^ 


No.  13J103  ■■Si;inilurd ".  , 
I  No  casters  no  shelf  low 
h\ed  Installations)  27  lbs. 


No.  I3JI05  ■ 

(Iltiislrated  - 

l.TTIon   sl;,ri 


MOVISCOP   VIEWER 

Movisci.pisiii..  nnesi 
16mni  vicwir.  modl- 
(led  f'lr  professional 
use  special  hearings 
permll  use  at  speeds 
up  1"  4.'i(i  ft  per  mln- 
iilc  wiih'«:ip|ihire  nim 
guide   a\allablr    i 


M  c 


I  1  d 
Fine 


sharp    cool    plilures 

Ship    Wt  .  H  lt>s 

No,  1SJ101    $125.00 


EDIT-OLA 

Here's  a  versatile  truly  profesalunal  edllur  al  a 
fraction  the  cost  of  less  convenient  competitive 
equipment.  Check  these  features  Easy  to  load 
and  use — optical-magnetic  sound —big  built-in 
screen— single  or  double  sy.st  em  ^iranslstorizeil 
electronics — professional  3  motor  drive  — In- 
stant reversing — overslee  sprockets  for  eas> 
nim  loading — portable.  The  new  stanilard  for 
pros  all  over  the  world.  For  Producers,  T  \'  , 
and  all  previewing  needs. 
No.  15J106  ."^hlp.  Wt  .  so  lbs $1,389.00 


FOOTAGE  COUNTER 

These  precision  counters  measure  /"/  aiid 
frarnry     A   .shoe   llncluded)    may    he  attacheil 

fiermanently  to  the  editing  bench  <  ounter  fits 
nto  shoe,  holding  It  rigidly,  can  be  easily 
stored  out  of  way  permitting  space  for  other 
equipment  t'.Hcsa20-tooth  aluminum  sprucket. 
a  \'ee(ler-Root  counter  for  lifetime  service 
tops  for  magnetic  film  Shlji  Wt  .  3  lbs 
No.  18J601  ir.mm  Footage  Counter.  .  $68.05 
No.  18J603  :t.'>mm  Footage  Coiinier,  ,    $68.05 


The    HARWALD   COMPANY     1245  CHICAGO  AVE.,  EVANSTON,  ILL 


HARWALD  "PROFESSIONAL"  FILM  LEADER 

Personalized,  prtntcil  and  plain  thm  pa)  s  in 
money  saved'  Vou  are  puMiig  for  thi-s  prestige 
builder  in  lost  nims,  ln-i  iid\criliing  and  sloppy 
handling  Primed  ewrv  7  inches  wMli  :t  lines  of 
copy.  Blue  Is  for  head  of  tllm.  Red  for  tall 
To  Drder.  simply  .•send  In  >(iur  witrdlng  and  join 
all  the  progrcwhe  lllm  managers 
BLA.NK  LEADER 
I2J107    I6mm  Mhllcsiiund  f)err. 

(K'oo'  mm  I 01    fi. 

I2JI0K    llirnni  Mhllr  silent  pcrf 

( 1200'  mlrt  I Ol/ft. 

I2JIQ1  :i5mm  white  pos,  jierf. 

(l(«Hi'  mln.t .  .Ot75/ff. 

I2JII0   16mm  >ell<iw  rtound  prrf. 

{I2l)0*  ndii.) 0I75/ft. 

I2JI1I    16mm  yellow  silent  perf 

ll2(Hr  mln  ) OI7.s,'rt. 

PRINTED  LEADER 

Tnder  .1,001)'-         l.'i,i«)0'-  Over 

.i.tMMI*  13.IKH1'  2."»,(MK»*  2.'i.0IMl' 

2c  per  ft        2(  per  ft     1  >,f  per  ft-  I  <jC  per  fl. 

•Orders  under  .i.ODO'  iilea«c  add  Slfi.70  »ei  up 
charge  for  UiIiIhI  order  only. 
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U.S.      PROJECTOR     &      ELECTRONICS      CORP. 

Delaware  Bldg.,  Federal  Way,  Washington       Telephone:  TR  8-4171 

Features:   "Successovox"   projector;    seijuence   projectors.   Adsiide   pro- 
jector; other  a-v  etiuipnient  imported,  distributed  and  manufactured  .  .  . 


VICTOR  ANIMATOGRAPH:  see  listing  under  KALART  and  TSI  names 


VICOM,      INCORPORATED 

70  .\berthaw  Road,  Rochester  10,  N.  V.       Telephone:  LOoust  2-7374 
"ontact:  Fred  Aufhauser,  President 


iA  top-quality  8mm  sound  rear- 
rojection  unit  is  the  VIC.AUDIO. 
his  continuous-repeater  equip- 
hient  has  a  self-contained  9"  x  12" 
screen;  features  niag-nification  liy 
patented  Viconi  Visual  Inia^e 
pompensator.  Built  around  basic 
Kodak  "Sound  S"  mechanism.  Four 
'Mark"  models  are  available  in- 
luding  console  type  with  large 
screen  and  special  display  unit. 


VICTORLITE      INDUSTRIES,      INCORPORATED 

4117  West  Jefferson  Boulevard,  Los  Angeles  16,  California 


!•  Four  Visual  Cast  overhead-type 
jprojectors  range  from  the  "Chal- 
Jenger"  and  "Traveler"  ( Fold- 
down)  models  to  the  familiar  "In- 
'structor"  (pictured  at  right). 

I  The  "Instructor"  Model  .3000  has 
)full  10"  X  10"  aperture  opening; 
lacrylic  fresnel  condensers,  fully 
.corrected  head  anastigmat;  built-in 
;double  roll.  Also  available  in  wide- 
langle  model.   1,000-watt   lamp. 

"Traveler"  Model,  with  .500-watt 
illumination,  has  a  7"  x  9"  pro- 
jection stage.  .An  "Engineer"  mod- 
el rounds  out  the  Visual  Cast  line. 


Right:  the  Visualcast  "Instructor.' 


VIEWLEX,      INCORPORATED 

Holbrook,  Long  Island,  New  York.       Telephone:  LT  9-6600 
Sales  Manager:  M.  R.  Abrams       Government  Contract  .\dm.:  R.  C.  Schmidt 


•  Out  of  its  full  line  of  slide  and 
filmstrip  projectors  with  remote 
control  and  manually  operated;  a 
range  of  sound  slide  and  filmstrip 
models  (both  tape  and  disc)  and 
desktop  film  viewers,  there  are 
two  Viewlex  "highlights"  of  note: 

1.  The  "Tabletalk"  is  a  portable 
large-screen  sight-sound  presen- 
tation unit  which  combines  a  rear- 
screen  (  7"  X  9"  viewing  area  ) , 
3.5mm  filmstrip  projector  and  a  4- 
speed  record  player  that  takes  up 
to  12"  discs.  Weighs  only  13  lbs. 
Carries  in  scuff-resistant,  water- 
proof attache-type  case. 

2.  Two  Viewlex  "Salestalk" 
models  (V-6  for  filmstrip  only; 
V-2  combination  slide-filmstrip) 
are  being  widely  used  in  business 
and  industry  for  sales  work.  A 
complete  unit  with  screen  inside 
cover  (9"x7")  with  100-watt  pro- 
jection; convection  cooled;  4-speed 
record  player  in  suntan  simulated 
leather  attache  case.  Lists:  from 
S104.50  to  $134..50. 

Right:  the  new  Viewlex  "Salestalk." 


■a         n 


Abci'e:  here's  Vieivle.r'  ■Tabletalk" 


AIDIO-VISUAL  EQUIPMENT  TRADE  FAIR 

PROJECTION     SCREENS 

COMMERCIAL      PICTURE      EQUIPMENT,      INC. 

.5137  X.  Broadway,  Chicago  40,  III.       Telephone:  Slnnyside  4-0263 

Contact:  Herb  Conrad,  Don  .Smith,  John  Deger 


•  For  conventions,  meetings  and 
similar  purposes  where  portability 
and  screen  size  require  maximum 
versatility,  CPE's  "Fast-Fold" 
screens  have  proven  most  useful. 
This  screen  packs  down  into  a 
small  carrying  case. 

It  is  available  in  either  Mat 
White  Vinyl  surface  for  front  pro- 
jection or  with  Pola-Vu  surface  for 


rear-projection  use.  Frames  have 
exclusive  Tilt-T  legs;  adjust  in 
height  and  there  is  a  "flannel 
hook"  surface  for  use  as  display 
boards. 

Sizes  up  to  largest  auditorium 
and  for  average  sales  meetings. 
Screens  snap  on  to  engineered, 
highly  portable  frame  members  for 
extremely  iiuick  setup  time. 


DA-LITE      SCREEN      COMPANY,      INC. 

Road  1.5.  North,  Warsaw,  Indiana.       Telephone:  .AMherst  7-8101 
Contact:  Robert  Maybrier,  .Manager,  .\udio-Visual  Dept. 


•  Three  "new  products"  were  of 
special  interest  in  the  Da-Lite  line. 
A  decorator's  favorite  is  the  new 
Pole-Screen;  for  overhead  projec- 
tion needs,  a  "Vidio  .A"  model  has 
a  "keystone  eliminator"  bar  which 
holds  the  top  of  the  projection 
screen  from  2"  to  18"  away  from 
the  vertical  position. 

This  easy-to-use  accessory  elim- 
inates the  narrow-bottom,  wide-top 
image  distortion  common  to  over- 
head projection  on  a  vertical 
screen. 

For  the  growing  wide-screen 
field  (either  filmstrip,  slide  or 
CinemaScope  motion  pictures)  a 
new  Da-Lite  Cine-King  screen  is 
available  in  portable,  tripod  size 
for  40"  X  96"  projected  image. 
"White  Magic"  glass-beaded  sur- 
face ( seamless )  and  heavy-gauge 
extruded  aluminum  legs  are  other 
features. 

Hanging  (wall  or  ceiling)  mod- 
els in  the  Vidiomaster  line  are 
rounded  out  by  three  Electrol 
(electrically-operated)  types:  the 
big  auditorium  types;  a  new  Jr. 
Electrol  and  the  "Suburban"  Elec- 
tro! with  ceiling  closure. 

Da-Lite  also  offers  the  Da-Tex 
rear  projection  screens  (of  trans- 
lucent     material)      framed      in 


Pictured   above   is   the  new   Da-Lite 
"Vidio  A"  screen  for  overhead  shows. 


chrome-plated    seamless    square 
tubing;  typical  size  70"  x  70". 


POIACOAT,     INCORPORATED 

9750  Conklin  Road.  Blue  Ash  42,  Ohio         Telephone:  SYcamore  1-1300  (Cinn.) 
Contact:  L.  M.  Heath,  Vice-President,  Sales 


•  Specialists  in  the  manufacture 
of  rear  projection  screens,  Pola- 
coat's  line  features  translucent 
screens  made  of  glass  in  sizes  up 
to  10  feet  x  22  feet;  in  Plexiglas 
sizes  to  100  X  144  inches  and  Flex- 
ible, grommetted  screen  sizes  up 
to  40  X  80  feet. 

Trade  name  LENSCREEN  ap- 
plies to  special  lens  type  trans- 
lucent media  which  permits  view- 
ing of  projected  images  in  day- 
light conditions.  Special  screens 
for  wide-angle  viewing;  direc- 
tional or  high  gain  types;  neutral 
and  color  tints  incl.  blue,  red  and 
green. 


Above:    using   in-wall,   write-on   type 
Polacoat  screen   with   special   pencil. 
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PIO-VISIIAL  EQUIPMENT  TRADE  FAIR 

PROJECTION     SCREENS:     CONTINUED 

RADIANT  MANUFACTURING  CORPORATION 
8220  North  Austin  Ave.,  Morton  Grove,  III.  ChicaKo  phone:  IR  8-9000 
H.  Y.  Feldman,  V.  P.,  Sales       Seymour  Jacob,  V.  P.,  Audio-Visual  Sales 

•  Of  special  interest  to  A-V 
equipment  buyers  in  Radiant's  ex- 
tensive line  of  screens  are  the 
"t^ducator"  tripod  models  with 
glass-beaded  Vinaflect  surfaces; 
silver  lenticular  Optiglow  or  the 
pearlescent  lenticular  Uniglow. 

Regular  line  tripod  models  in 
a  price  range  from  $13.95  to 
$79.95  with  many  models  featuring 
new  "Magic  Tri-Lock"  3-way 
opening.  .\lso  wall  or  wall  &  ceil-  I         A 

ing   and   3    styles    of   auto    electric  ■" ,  |         5 

screens. 

SPECIAL    DEVICES:    READING    IMPROVEMENT 

CRAIG      RESEARCH,      INCORPORATED 

3410  S.  La  Cienega  Blvd..  Los  Angeles  16.  lal.      Telephone:  WEbster  7-2660 

Louis  J.  Stoyanoff,  Gen.  Mgr. 

•  The  new  Craig  Reader  offers  an 
advanced  reading  program  that  in- 
corporates proven  techniciues  es- 
tablished for  reading  improvement 
in  recent  years.  Its  special  fea- 
tures provide  expanded  line  tech- 
nique (lessons  progress  from  short 
lines  of  3  words  to  long  lines  of 
over  7  words)  and  Serial  Tachisto- 
scopic  Training,  an  exclusive  in 
the  Craig  Program.  Craig  slide 
(exclusive)  is  a  rigid  protected 
plastic  unit.  Automatic  feed  for 
complete  reading  cycle;  variable 
speed  operation. 


Right:   the  new  Craig  Reader 


PERCEPTUAL     DEVELOPMENT     LABORATORIES 

6767  .Southwest  Ave.,  St.  Louis  17,  Mo.       Telephone:  STerling  1-7300 

Willard  A.  Dement,  V.  P. 

•  This  company's  "Percepto- 
Scope"  is  a  Ifimm  silent,  specially- 
designed  multi-function  projector 
for  training,  presentation  and  film 
analysis.  Combines  functions  of 
still,  flash  and  motion  picture  pro- 
jection in  one  device  with  variable 
speed  from  1  to  24  frames  per  sec- 
ond. Remote  control,  reverse,  un- 
limited "hold"  without  warping  or 
change  in  illumination  or  focus, 
manual  or  automatic  film  advance; 
electronic  control  for  automatic 
film  stop  cues.  Accessories  and 
modifications  for  special  pur- 
poses. 

This  company  also  provides  a 
number  of  standard  training  pro- 
grams (ready-to-use)  in  fields 
such  as  Reading  Improvement, 
IBM  Card  Punch  Operator  Train- 
ing, Training  Techniques  for 
Supervisors,  Safety,  Typewriting, 
etc.  Custom-designed  training  pro- 
grams for  PerceptoScope  use  are 
produced  to  meet  individual  re- 
quirements. 

*     *     « 

Right:  the  Perceptoscope  machine. 


EDUCATIONAL    DEVELOPMENT    LABORATORIES,    INC. 

7.'>   I'rospeil    St.,  Huntington,   ,\.   V.         Teliphon.-:   HA   7-K918 

Features:  instrument  training  techniques;  specially-developed  mate- 
rials  for    business   education;    also    reading   programs   and   devices. 

P  S  Y  C  H  O  T  E  C  H  N  I  C  S,      INCORPORATED 

105  West  .Vdams  St.,  Chicago  3,  III.       Telephone:  DK  2-6277 

Features:  Shadowscope  Reading  Pacer;   Combination  Shadowscope-Tachi 
toscope;    other    projection    equipment    for    reading    improvement    courst 

PROJECTION     STANDS     AND     TABLES 

THE     ADVANCE      PRODUCTS      COMPANY 

2300  K.  Douglas,  Wichita,  Kansas.       Telephone:  FO  3-4232 
Features:  The    Pixmobile    line    of   projection    and   television    tables. 

COMMERCIAL      PICTURE      EQUIPMENT,      INC.j 

5137  .\'.  Broadway,  Chicago  40,  III.       Telephone:  SI'  4-0263 
Features:  .\  full  line  of  Roll-A-Lock  projection  tables  for  ei|uipment. 

MILLER     MANUFACTURING     COMPANY         !* 
3310  E.  Roxboro  Road,  N.E.,  Atlanta  5,  Georgia.       Telephone:  CE  7-607: 
Features:  Line  of  Miller  Self- Adjusting  Projection  Tables  &  Stands 

SAFE-LOCK,      INCORPORATED 

870  West  25th  St.,  Hialeah,  Florida.       Telephone:  TL'xedo  8-9532 
Contact:  David  I.  Welt,  President 

•  Current  "leader"  in  Safe-Lock's 
line  of  professional  projection 
stands  is  a  portable  Model  203-56 
Project-0-Stand  which  retails  for 
$39.75.  Very  compact  (can  be  car- 
ried in  one  hand;  handle  and  clips 
permanently  attached),  this  stand 
is  made  of  hi-test  aluminum  with 
full  clutch  leg  collars. 

Safe-Lock  also  makes  a  rolling- 
type  stand.  The  Model  202-C  has 
4"  ball  bearing  casters  (2  with 
brakes).  Top  measures  20"x24"; 
has  two  lower  shelves.  Engineered 
for  heavy-duty  requirements. 


GRUBER      PRODUCTS      COMPANY 

2223  .Vlbion  Street,  Toledo  6,  Ohio.       Telephone:  (Merry  3-2481 
Contact:  George  Gruber,  President 


•  There  is  a  choice  of  five  models 
in  the  "Wheelit"  line  of  easy-to- 
move-and-use  projection  stands. 
Two  folding  types  include  Model 
C-402  and  there  are  three  non- 
folding  models  of  which  Model 
4102  is  an  audio-visual  favorite. 
Prices  range  from  $29.95  for  non- 
folding  "Wheelits"  to  $79.50  for 
the  highly-portable  C-402.  For 
combined  transport  and  projection. 

"Wheelit"  also  manufactures  a 
useful  carrying  cart  (Model  C-55- 
PH)  for  the  commercial  and  in- 
dustrial photographer.  Folds  down 
for  auto  use  to  17"x25". 


Right:     the     Wlieelit     Non-Fclding 
Model  4102  is  pictured   in   use  .   .  . 
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THE     H.      WILSON      CORPORATION 

546  West  119th  St.,  ChicaRO  28,  Illinois.       Telephone:  CO  4-4412 
Howard  Wilson.  President       Russell  Parker,  Director  of  Marketing 

I  At  right:  the  Wilson  "Movie- 
ilover  RP" — a  self-contained  rear- 
'rojection  unit  for  showings  in 
on-darkened  rooms;  screen  size 
qual  to  30"  TV  set;  unit  is  all 
teel  with  4"  ball  bearing  casters. 
'Ising  your  own  16mni  sound  pro- 
Bctor,  "RP  costs  only  $139.50  or 
1159.50  plus  wide-angle  lens. 


At  left:  the  W-16  is  a  16"  high 
table  for  sit-down  use  with  the 
overhead  projector.  All  steel,  fully 
welded,  with  4"  ball  bearing  cas- 
ters for  easy  movement.  Top  shelf 
18"  X  24"  covered  with  foam  rub- 
ber pad  to  protect  equipment. 
Costs  only  $29.95. 


ILM,     RECORD     AND     TAPE     STORAGE 

BRADFORD      PRODUCTS      COMPANY 

8106  North  Ridgeway,  Skokie,  Illinois.       Telephone:  OR  6-1121 

Sales  contact:  E.  J.  McGookin 

features:  Line  of  audio-visual  (filmstrip)  storage  equipment  &  accessories. 


THE     JACK      C.      COFFEY      COMPANY,      INC. 

710  Seventeenth  St.,  North  Chicago,  III.       Telephone:  DE  6-5183 

Sales  contact:  Jack  C.  Coffey,  President 

•  This  company  specializes  in  a 
ine  of  filing  systems  and  cabinets 
'or  filmstrips,  2"  x  2"  slides,  sound 
;lidefilms,  Records,  Tapes. 

Add-a-Unit  cabinet  models  (a 
l^ape  File  cabinet  is  shown  here ) 
lold  up  to  84  5-inch  or  60  7-inch 
ape  reels  in  original  cartons. 
A'all-files  are  also  available. 

*      *     * 
Right:  Ccffey's  tape  cabinet  section. 


NEUMADE     PRODUCTS     CORPORATION 

250  West  57th  Street,  New  York  19,  N.  Y.       Telephone:  IV  6-5810 

Contact:  Lee  Jones,  Vice-President,  Sales 

Features;  Full  line  of  film  handling  and  storage  equipment,  including 
filing  cabinets,  racks,  cleaners,  rev.  inds,  splicers,  reels,  cans,  cases, 
editing    aids,    projection    tables    and    files    for    filmstrips    and    slides. 


WALIACH      &     ASSOCIATES,      INCORPORATED 

1589  Addison  Road,  Cleveland  3,  Ohio.       Telephone:  SWeetbriar  1-5580 
Sales  Contact:  Charles  I).  VVallach,  .Manager 

•  Film,  record  and  tape  storage 
cabinets  and  racks  are  this  com- 
pany's specialty.  ,\lso  features 
portable  storage-transport  cabinets 
which  combine  film  storage  with 
projection  stand.  All-metal  cabi- 
nets are  of  20-gauge  steel. 


AUDIO-VISUAL  EQUIPMENT  TRADE  FAIR 

FILM     INSPECTION     EQUIPMENT 

THE     HARWALD     COMPANY 
1245  Chicago  Avenue,  Evanston,  Illinois.       Telephone:  D.\vis  8-7070 
Phone:  Bob  Grunwald,  President 


•  Latest  in  the  Harwald  Company 
line  of  Inspect-0-Film  electronic 
film  handling  etiuipment  is  the 
''Model  U"  with  its  positive  oper- 
ating speed  control;  silicone,  anti- 
static treated  tapes  and  film  defect 
indicator.  There  are  seven  types 
available. 


For  regular  reference  and  up-to-the-minute  news  of  the  latest  in  audio-visua! 
equipment  and  accessories  refer  to  the  editorial  pages  of  Business  Screen  . . . 


Right:  the  Inspect-O-Film  Model  U 


-&}c 

KIDDE     MACHINE     CORPORATION 

35  Farrand  Street,  Bloomfield,  N.  J.       Telephone:  Pilgrim  8-8100 
Sales  Contact:  Stanley  H.  Brown,  Manager,  .-Vudio-Visual  Department 

•  This  company's  long  experience 
in  the  35mm  industry  is  being  ap- 
plied in  16mm  film  inspection,  re-- 
wind  and  automatic  splicing. 

The  current  Mark  IV  (pictured) 
combines  film  inspection  and  auto- 
matic splicing  (pedal  control). 
Fast-moving  film  reels  are  behind 
counter-balanced  doors  but  only 
10"  from  work-table  top  for  easy 
loading  and  unloading. 


Right:  Kidde  Film  Inspection  Unit. 
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PAULMAR,      INCORPORATED 

4444  W.  Chicago  Avenue,  Chicago  51,  Illinois.       Telephone:  C.\  7-5400 

Sales  Contact:  R.  F.  Menary,  President 

TAPE      RECORDERS 

AUDIO-MASTER      CORPORATION 

17  East  45th  Street,  .New  York  17,  N.  Y.       Telephone:  OX  7-0725 
Features:  Line  of  tape  recorders,  playbacks  and  extensive  music  library. 

BELL     &     HOWELL     COMPANY 

7100  McCormick  Road,  Chicago  45,  III.       Telephone:  AM  2-1600 

Features:  Specialist  Two-Channel  Tape  Recorder  with  special  application 

for  personnel  training  clinic,  whether  the  task  is  to  teach,  train,  test. 

(also  see  full  line  of  motion  and  still  projection  equipment) 

NORTH      AMERICAN      PHILIPS      COMPANY,      INC. 

230   Duffy  Avenue,  Hicksville,  N.  Y.       Telephone;  OVerbrook  1-8440 
Contact:  J.  F.  Gerrity,  .Sales  Manager,  Hi-Fidelity  Products  Division 

•  .-Vmong  tape  recorders  suitable 
for  audio-visual  use,  the  Norelco 
Continental  '300'  is  a  4-track 
stereo  playback  and  mono  record 
and  playback  machine. 

It's  designed  for  those  who  pre- 
fer to  buy  pre-recorded  stereo 
tapes  rather  than  make  their  own. 

Lists  at  S269.50  with  3  speeds. 
A  single-speed  model  (200)  sells 
for  only  $179.50. 

Right:  Norelco's  Continental  200... 
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AUDIO-VISUAL  EQUIPMENT  TRADE  FAIR 

TAPE     RECORDERS:     CONTINUED 

PENTRON      ELECTRONICS 

777  S.  Tripp  Avenue,  fhicauo  24,  Illinois.       Telephone:  SA  2-3201 

Features:  Nationally-known  line  of  magnetic  tape  recorders  for  business 
and    educational    use;    cartridge   tape   equipment   and   tape   accessories. 

RADIO      CORPORATION      OF     AMERICA 

Meadow   Lands,   Pennsylvania.       Telephone:   BA   2-1100 

Contact:  A.  J.  Piatt  for  Audio-\'isuaI  Products 

Features:  RCA  tape-recorder  equipment  for  schools  and  industry. 

R  H  E  E  M  -  C  A  l!  F  O  N  E     CORPORATION 

1020  N.  LaBrea.  Hollywood,  falifornia.       Telephone:  HO  2-23.53 

Features:  Line  of  tape  recorders  and  playbacks  (transcription  players). 

Sales  Contact:  James  S.  Brown  or  Robert  G.  Metzner 

VIEWLEX,      INCORPORATED 

Holbrook,  Long  Island,  New   York.       Telephone:  LT  9-6600 
Features:  Viewlex  tape  and  disc  playbacks  for  a-v  projection  use. 

V-M     CORPORATION 
30.5  Territorial  Road,  Benton  Harbor,  Mich.       Telephone:  WA  5-8841 
Features:  Voice-of-Music  tape  recorders,  phonographs  and  tape  recorder- 
slide-projector  synchronizers  for  audio-visual  projection  programs. 

WEBCOR      SALES     COMPANY 

5610  Vi.  Bloomingdale.  Chicago  39,  III.       Telephone:  Tl'  9-8500 

Features:  Webcor  line  of  tape  recorders  and  phonographs  for  a-v  utilization. 

Note:  Tape   Recording  equipment  for  film   production  recording  and 

location  purposes  is  not  included  in  this  editorial  review  of  eciuipment. 

TELEVISION    EQUIPMENT:    CLOSED    CIRCUIT 

ARGUS      CAMERAS,      INCORPORATED 

405  Fourth  Street,  .Ann  Arbor,  Alichigan.       Telephone:  NO  2-6511 

.Sales  Contact:  Robert  Kreiman,  Manager 

Features:  Argus  line  of  closed-circuit  television  equipment  and 

35mm  still  and  8mm    (amateur)   silent  motion  picture  projectors. 

CLOSED-CIRCUIT     CORPORATION     OF     AMERICA 

5397  Poplar  Boulevard,  Los  .\ngeles,  Calif.       Telephone:  C.\  5-5705 
Features:  Prizomatic  television  projector  and  Trans-Scan,  a  cameraless 
closed-circuit    television    system    for    educational    and    industrial    use. 

FAIRBANKS-MORSE    COMPANY:    ELECTRONIC    DIVISION 

505  West  Oakwood,  Hartford,  Connecticut.       Telephone:  ADams  6-5431 
Features:  Fairbanks-Morse  closed-circuit  television  system  and  access. 

RADIO      CORPORATION      OF     AMERICA 

For  data  on  RCA.  Closed  Circuit  equipment  address  ini|uiries  to 
Closed  Circuit  Television   Department,  Camden  2,  New  Jersey. 

THOMPSON      RAMO     WOOLRIDGE,      INCORPORATED 

Educational   Klectronics  Division,  532  Sylvan  Ave.,  Knglewood  CliflFs,  N.  J. 

Telephone:  LO  7-5200 

Features:  DAGE  closed-circuit  and  other  educational  t.v.  equipment. 


WIRELESS     MICROPHONES 

VEGA      ELECTRONICS      CORPORATION 

107X1    North   Highway  9,  t  upertino,  (  al..   Phone:  Al.pine  2-8704 

Features  the  Vega-Mike,  wireless  microphone,  weighing  only  l^i  ounces. 
Broadcast-quality  dynamic  microphone,  transistorized  wide-band  FM 
transmitter    and    mercury-cell    battery    power    supply    in    one    light    unit. 


PROJECTION      LAMP     MANUFACTURER 

GENERAL    ELECTRIC    COMPANY:    PHOTOLAMP    DEPT. 

Nela  Park,  Cleveland,  Ohio.       Telephone:  GL  1-6600 

Features:  GE  lamps  for  wide  variety  of  audio-Nnsuat  applications. 


SYLVANIA:      LAMP      DIVISION 

A   Division  of  Sylvania   Electric   Products,   Incorporated 

1740  Broadway,  New  York  City  19,  New  York 


W  E  S  T  I  N  G  H  O  U  S  E  :      LAMP      DIVISION 

1   Mac.Vrthur  .\venue,  Bloomfield,  N.  J.       Telephone:  HC  4-3000 

Features:  New  types  of  light  sources  for  audio-\'isual  et|uipment. 


RADIANT     LAMP     CORPORATION 

Write:  300  Jelliff  .Vvenue,  Newark  8,  New  Jersey  for  data 


MAGNETIC     TAPE 


MAN  UFACTURERS 
CO 


MINNESOTA     MINING      &     MANUFACTURING 
MAGNETIC      PRODS.      DIV. 

900  Bush  Avenue,  St.  Paul  6,  .Minn.       Telephone:  PR  6-8511 

Contact:  W.  H.  Madden,  .Manager,  Magnetic  Products 

Features:  New  line  of  TEN'Z.AR  magnetic  tapes  for  audio-visual  use. 

MAGNETIC     TAPE     MAGAZINES,     ETC 

COUSINO      ELECTRONICS      CORPORATION 

1945  Franklin  .\ve.,  Toledo,  Ohio.       Telephone:  CH  3-1208 

Sales  Contacts:  B.  .4.  Cousino;  Dick  Gearhart  i 

Features:  .Audio-Vendor  Tape  Magazines;   Mag  Matic  Message  Repeaters! 
Sale-0-Matic    Display   Projector   and   Tape   Splicing   Equipment   &   Accef! 

TELEVISION      ASSOCIATES,      INC. 

Write:  East  Barker  .Avenue,  Michigan  City,  Indiana 
TA    audio-visual    products    include    Rear-Projection    Daylight    Screen;    ' 
Continuous  Film  Magazine  &  .Accessories;  Mini-Music  Tape  Cartridge.    ' 

FILM     CANS,     CASES     AND     REELS 

THE     COMPCO      CORPORATION 

1800  N.  Spaulding  Avenue,  (  hicago  47,  III.       Telephone:  EV  4-1000 

.Sales  Contact :  Sam  Zagel,  President 

Features:  COMPCO  line  of  reels  and  cans  for  motion  picture  handling. 

GOLDBERG     BROTHERS 

P.  O.  Box  5020,  Denver,  Colorado 
Features:  Line  of  16mm  motion  picture  reels  and  cans. 

FIBERBILT     SAMPLE     CASE     COMPANY 

40  West  17th  Street,  New   York  11,  New   York 
Features:  Fiberbilt  line  of  film  shipping  cases  and  containers. 


WM.     SCHUESSLER     COMPANY 

361  W.  Superior  Street,  Chicago  10,  III.       Telephone:  SC  7-6869 
Contact:  Harold  Schuessler,  in  charge,  sales 

Features:  Complete  line  of  film  shipping  cases  in  all  sizes;  plus  sound 
slidefilm  shipping  cases;  also  cases  for  2"  x  2"  glass  slides;  filmstrips. 

PROJECTION    ACCESSORIES,    BELTS,    ETC. 

BENJAMIN      REEL      PRODUCTS,      INC. 

10700   Broadway,  Cleveland  25,  Ohio.       Telephone:  .MI   1-6800 
Features:  Self-winding  cord  reels  for  projection  equipment. 

PROJECTOR      BELT     COMPANY 

Box    17*i,   Whitewater,   Wisconsin.       Telephone:  TCrner  3-2920 
Features:   Ready-made    Utinm   sound   projector  belts   (also  Kmm   belts). 
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iiiral  galaxy  ;>i  t/r^a  Major  is  pictured  in  this     Man's   first   landing   platform   in   space?    The 
ene  from  the  film  "Universe."  pockmarked  surface  of  the  Moon  is  shown. 


.  .  .  and  the  many  moons  of  Saturn  come  vivid- 
ly near  as  powerful  lenses  reach  into  space. 


UNIVERSE 


>>      A  28-Minute  Screen  Journey  Through  Space,  Beyond  the  Solar  System,  Has  Won 
International   Acclaim   and  the   Honor  of   Being   Canada's  "Picture  of  the  Year." 


A  28-MiNUTE  "journey  through  space" 
^  through  the  medium  of  an  exceptional 
motion  picture  titled  Universe  has  won 
'inada's  National  Film  Board  international 
claim.  Named  as  that  country's  "Film  of  the 
ear"  at  the  13th  annual  Canadian  Film 
iwards  ceremonies  in  May,  Universe  was  the 
j)60  diploma  winner  among  science  films  at 
e  Vancouver  Film  Festival;  was  cited  at 
dinburgh  and  won  a  Cannes.  France,  jury 
ize  for  the  "exceptional  quality  of  the  ani- 
lation." 

;  Documentary  honors  in  1961  at  the  British 
ilm  Academy  Awards  and  top  honors  in  its 
Bss  at  the  recent  American  Film  Festival  in 
ew  York  were  followed  by  its  May.  1961 
vard  from  the  Scholastic  Teacher  Maga- 
ne. 

A  Night's  ViRil  at  the  Telescope 

I 

■  Universe  introduces  the  men  who  chart  the 
iknown  depths  of  space  as  viewers  join  Dr. 
lonald  MacRae,  professor  of  astronomy  at 
|e  University  of  Toronto,  for  a  night-long 
Igil  at  the  David  Dunlap  Observatory.  Ex- 
oration  of  the  solar  system  as  the  telescope 
lews  the  pockmarked  surface  of  the  moon. 


elow:   Film   Board  Director  Colin  Law  and 
fs  staff  creating  models  used  in  prize  film. 


Astronomer  at  David  Dunlap  Observatory  and.  .  .  tele.Kcope  that  brings  stars  into  focus. 


the  rings  of  Saturn  and  the  gaseous  geysers  of 
the  Sun  is  its  fascinating  theme. 

But  Universe  takes  its  audience  beyond  the 
reach  of  the  strongest  telescope  to  marvel  at 
the  greater  wonders  in  the  repertoire  of  the 
night.  Beyond  our  Milky  Way.  other  galaxies 
swirling  into  infinity  are  encountered.  The 
question  rises,  "Is  it  possible  that  the  universe 
has  no  end?" 

Animation  and  special  effects  give  shape  to 
theory,  showing  what  the  mind  of  man  has 
conceived,  "tempting  you  onward  to  probe  the 
further  limits  of  the  uncharted  night." 

An  Invitation  to  Visit  Deep  .Space 

A  descriptive  paragraph  in  one  of  the  ex- 
cellent graphic  pieces  created  for  Universe  pro- 
vides an  intriguing  invitation: 

"Today  astronomers  are  'listening'  to  stars 
hundreds  of  billions  of  miles  away.  Today 
enough  is  known  of  the  heavens  that  men  are 
being  readied  for  physical  journeys  of  explora- 
tion into  space. 

"Universe  allows  you  to  move  with  the  free- 
dom of  a  god,  past  old  and  familiar  planets, 
the  Moon,  Mars,  Venus.  Mercury,  to  the  dwarf 
Pluto  four  billion  miles  from  the  Sun.  And 
then  beyond,  past  the  nearest  suns  to  the  end 
of  the  star  clouds  and  nebulae,  to  an  infinite 


sea  of  night  dotted  with  islands  of  stars  we  call 
the  galaxies." 

Universe  is  available  for  preview  and  pur- 
chase ($130)  from  the  National  Film  Board  of 
Canada,  680  Fifth  Avenue,  New  York  19.     f 

Below:    "Universe"  presents  the  David 
Dunlap  staff  and  telescope. 
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Republic  Hails  Canton  as  World's  No.  1  Center 

Movie  and  Parade  To  Celebrate  'Stainless  Steel  Week 


By  JOSEPH  M.  KOREN 

RcpMitory  Buiiiir»  ind  Industry  Cdilor 

Today  is  Ihe  start  ol  ihe  wcc  :  during  which  Ctnton 

pays  tribute  to  >  world-famous  local  specialty — itain- 

Usa  st«el. 

It  u  honoring  Republic  Slct-l  Torp..  whose  Caqton 
and  Hftssillon  pUnts  have  made  this  area  the  world's 


tPbeln  on  Pace   I6> 


No.  1  producer  of  the  shinj,  rust-resUtant  metal. 

Mayor   Charles   L    Babcock   hAs   proclaimed    the 
week  as  "SUinlcss  Ste«l  Week"  in  Canton. 

The  high  spot  of  the  celebration  will  come  Wedncs- 

Republic  will  give  its  first  commercial  showing — 
the  world  premiere — e(  its  color  motion  picture,  "The 


New  World  of  Stainless  Stce!."  at  the  Palace  Theater 
at  8  p.m. 

It  is  a  14-minuto  film  which  shows  how  ver>alile 
the  metal  is— hnw  it  helps  make  things  hot  or  keep 
them  cold  or  how  it  can  circle  the  world. 

The  film  will  be  shown  with  the  latest  Wall  Disney 
feature.  "The  Parrnt  Trap  " 

Nearly  a  score  of  Canton  merchants  who  handle 
stainless  sicci  products  will  ha\v  special  displays  dur- 
ing Ihe  week,  tinpha-sizing  the  Chiiton-madc  product. 

Canton  ChambtT  of  Commerce  and  Canton  Junior 
Chamber  cf  Commerce  are  joining  in  the  stainless 
steel  celebration. 

BEFORE  THE  SHOWING  of  "The  New  World  of 
Stainless  Steel,"  a  reception  and  dinner  will  be  held 


In  the  Onesto  Hotel  for  100  guests. 

Joining  Republic  officials  from  this  district  and 
Cle\-eland  headquarters  will  be  mduurial.  business, 
civic,  labor,  religious  and  political  leaders. 

Short  talks  will  be  made  by  Nurnun  W   F^y.  Tic- 
public's  vice  president  of  i;  ' 
vice  president  in  cliarg  '/ 
executive  who  beg.in  } 

Oscsr  A.  Bambergci 
Alloy  district  manager 
scheduled  to  talk, 

Clyde  B.  Roberts,  m. 
Republic,     111  be  mastt 

Other  gi^tiSts  will  inc 
Ma&siUon  and  C.mlon 
Lawhun,  Don  Ramsaye 


Leaden  of  the  United  Steelv.-orken  who  h«vc  fwi  < 
invited  include  John  S.  Johns,  district  director,  h'i 
R.  William  Brown  and  Fred  Cottscheck.  dtstricl  tb  J 
represcntattvei,  '» 

i>Iiss  Joan  Colucy,  "Miss  Canton"  of  1961.  will  bt   J 

■■  -Jmner  and  take  part  in  the  rarade  from  tbahot' 


Above:  Canton  s  Sunday  paper  front-paged  Republic's  film  premiere  at 
start   of   "Stainless  Steel   Week."   Right:    Norman    W.   Foy,   Republic's 

vice-president,     sales,     delivering    principal    address    at    civic    dinner. 


An  Example  of  Business  Film  Showmanship- 


Canton  Premiere  for  Republic's 
**New  World  of  Stainless  Steel" 


THE  City  of  Canton  paid 
tribute  to  one  of  its  "indus- 
trial stars'" — stainless  steel 
— at  a  Hollywood-like  movie  pre- 
miere of  a  new  Republic  Steel 
Corporation  film  titled  The  New 
World  oj  Stainless  Steel,  held  on 
Wednesday  night.  June  28th.  at 
that  Ohio  city's  Palace  Theater. 

The  event  climaxed  Canton 
Stainless  Steel  Week  which  was 
officially  proclaimed  by  Mayor 
Charles  L.  Babcock  as  a  tribute  to 
more  than  1 1 ,000  Stark  County 
men  and  women  whose  livelihoods 


are  dependent  upon  the  product 
which  has  made  the  Canton-Mas- 
sillon  area  the  nation's  stainless 
steel  center. 

Foy  Speaks  at  Civic  Dinner 
At  a  civic  dinner  held  in  the 
Onesto  Hotel  prior  to  the  pre- 
miere, more  than  100  representa- 
tives of  business,  industry,  gov- 
ernment and  education,  as  well  as 
motion  picture  executives  from 
Chicago  and  New  York,  joined 
Republic  Steel  officials  from 
Cleveland  and  the  Massillon-Can- 
ton  area  to  hear  Norman  W.  Foy. 


Republic's  Vice-  President  in 
Charge  of  Sales,  and  Mayor  Bab- 
cock. 

The  event  was  held  just  two 
blocks  away  from  the  nation's  first 
City  Hall  ever  to  feature  stainless 
steel  curtain  wall  construction — 
the  new  Canton  City  Hall  sched- 
uled to  be  dedicated  on  Labor 
Day,  which  has  been  referred  to 
as  "a  monument  to  the  stainless 
steel  industry." 

After  describing  the  role  stain- 
less steel  has  played  in  Stark 
County's     economy.     Foy     spoke 


confidently  about  the  metal's  - 
ture.  "The  long-range  future  f 
stainless  is  bright — in  more  wis 
than  one."  Carbon  steels  will  ct'- 
tinue  to  be  the  "bread  and  butt(" 
of  the  steel  industry,  but  an  - 
creasing  share  of  the  sales  dolr 
will  come  from  the  sale  of  speci- 
ty  steels  and  steel  alloys,  withi 
heavy  emphasis  on  stainles<. 
said. 

Expects  Good  Year  in  19H1 
"We  expect  1961  to  be  a  goi 
year    for    stainless,    and    we    ip 
working    hard    to    assure    that  i 


Canton's  Mayor  Charles  L.  Babcock  signs  proclamation  for  "Stainless  Mayors  of  Ohio  cities  joined  officials  of  Republic  Steel  and  represen- 
Steel  Week"  us  (I  to  r)  civic  leaders  Stan  Enint;.  Robert  Haas  and  Ray  tives  of  Wilding.  Inc..  film's  producer,  at  the  civic  dinner  which  p- 
Gilman  join  Republic  District  Mgr.  Oscar  Bamberger  at  the  ceremony,      ceded  premiere  showing  in  Canton  on  evening  of  June  28th. 
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!tisfactory  share  of  the  year's 
atput  will  come  from  the  Can- 
n-Massillon  area."  Foy  said.  All 
I  Republic's  stainless  steel  is  pro- 
jiced  in  Canton  and  finished  and 
lipped  from  the  company's  Mas- 
Qon  plant.  In  addition,  there  are 
ore  than  20  stainless  steel  fabri- 
iting  firms  in  the  Greater  Canton 
ea. 

Canton's  Mayor  B  a  b  c  o  c  k 
aised  the  city's  industries  for 
eir  ability  to  keep  up  with  the 
ktion's  ever-changing  production 
;eds  which  included  pioneering 
I  the  production  and  application 
\  stainless  steel. 

[  Other  speakers  at  the  dinner  in- 
iided  E.  R.  Johnson.  First  Vice- 


uto  "Cavalcade  of  Stainless" 
lok  guests  to  premiere  show. 

Resident  and  Assistant  President 
^'  Republic;  Larry  S.  Hamaker. 
epublic's  Vice-P  resident  in 
harge  of  Marketing;  C.  B.  Hat- 
ler,  Vice-President  of  Wilding, 
ic,  which  produced  the  new 
ainless  film  for  Republic,  and 
scar  A.  Bamberger,  Central  Al- 
y  District  Manager  for  Repub- 

Miss  Joan  Colucy  of  Massillon, 
iho  was  crowned  "Miss  Stainless 
'eel,"  earlier  in  the  week,  was  in- 
oduced  wearing  a  crown  fabri- 
ited  from  Canton-produced 
ainless  steel,  hand-made  by  Re- 


The  crowning  of  "Miss  Stainless 
Steel"  (Joan  Colucy)  was  another 
event   of   the   big  premiere   week. 

public  employees  at  the  Massillon 
plant. 

After  the  dinner,  guests  were 
taken  from  the  hotel  to  the  theater 
in  a  "Motor  Cavalcade  of  Stain- 
less" featuring  g  a  i  1  y-decorated 
1961  cars  pointing  out  applica- 
tions for  the  product  in  the  auto- 
motive industry. 

Stark  County  automobile  deal- 
ers as  well  as  many  of  the  Canton 
merchants  are  featuring  displays 
of  stainless  steel  applications  as  a 
part  of  the  week's  activities. 

Showings  in  Three  States 
After  Republic's  new  stainless 
film  completes  its  premiere  run  in 
Canton,  it  will  be  shown  in  other 
Ohio  cities  as  well  as  cities  in 
Michigan  and  California.  Wilding 
is  planning  to  enter  it  in  the  an- 
nual Academy  Awards  competi- 
tion later  on  in  the  year. 

The  film  features  an  original 
musical  score  as  well  as  the  very 
latest  in  color  photography  tech- 
niques. Scenes  showing  the  pro- 
duction of  stainless  were  filmed  in 
Republic's  Canton  and  Massillon 

(CONTINUED     ON      PAGE     67) 


jiarquee  of  Canton's  Palace  Theater  heralded  the  world  premiere  of 
New  World  of  Stainless  Steel"  as  highlight  of  the  special  week. 


Prom  Etiquette  Pictured  for  Teen  Agers 

>pw   4'o<*n-4'ola    Picture   Fiimod    "on   Loi'alion*'   in   .>flobile 

A  new  color  motion  picture  de- 
signed to  answer  many  of  the 
questions  posed  by  today's  teen- 
ager about  social  etiquette  is  be- 
ing sponsored  by  The  Coca-Cola 
Company. 

The  Prom — It's  a  Pleasure  cov- 
ers the  etiquette  involved  in  mak- 
ing a  date  for  a  high  school  prom 
and  highlights  situations  encoun- 
tered at  the  dance  itself  which  re- 
quire a  knowledge  of  social  eti- 
quette. 

Taking  part  in  the  picture, 
which  is  being  filmed  on  location 
in  Mobile,  Ala.,  by  The  Jam  Han- 
dy Organization,  are  the  winners 
of  the  1961  American  Junior  Miss 
Pageant.  Heading  the  cast  is 
America's  Junior  Miss,  Mary 
Fran  Luecke  of  St.  Louis,  Mo. 

Also  appearing  in  the  produc- 
tion are  Linda  Sawyer,  Louisville, 
Ky.,  first  runner-up;  Robin  Kess- 
ler.  New  Haven,  Conn.,  third  run- 
ner-up and  Judy  Skipper.  Jack- 
son,   Ala.,    fourth    runner-up.    A 


America's  Junior  Miss  is  Mary 
Fran  Luecke  who  "stars"  in  the 
forthcoming  CcKO-Cola  picture. 


number  of  teen-agers  from  the 
Mobile  area  are  also  taking  parts 
in  the  production.  Rounding  out 
the  cast  will  be  professional  actors 
who  handle  the  adult  roles.        9 


Simplified    drawing    of    oil    field 
equipment    gives    graphic    punch. 


Visualizing  a  Product  for  Oil  Producers 

SUdefllm's    Maltipip    Technlque.>i    Help    Clarifv    Proiiuet    RpncfilK 

•^  A  colorful  and  technically  use- 
ful new  sound  slidefilm,  produced 
by  the  Jamieson  Film  Company, 
Dallas,  enables  salesmen  of  the 
Oil  States  Rubber  Company  to 
demonstrate  the  features  of  a  new, 
intricate  product,  even  under  the 
poor  conditions  of  an  ill-equipped 
tool  shack  at  an  oil  well  site. 

Oilwell  sucker  rod  guides  are 
placed  deep  in  oil  wells,  where 
neither  the  camera  nor  the  human 
eye  can  observe  the  action.  In  ad- 
dition this  particular  guide  in- 
volves a  new  design  concept  as 
well  as  a  new  product  material, 
and  the  manufacturer  has  had  a 
hard  time  trying  to  explain  it  even 
to  experts  in  the  field. 

Now  engineers  are  taken  "down 
in  the  hole"  through  the  use  of 
detailed  drawings  where  they  can 
observe  the  advantages  of  the  new 
product  over  the  conventional 
sucker  rod  guides. 

The  Oil  Producers'  Hidden 
Enemy,  entertaining  as  well  as  in- 
formative, features  many  of  the 
techniques  used  in  motion  pic- 
lures.  Music,  sound  effects,  a  car- 
toon character  named  "Compla- 
cent Casper,"  intricate  "down- 
the-well"  drawings  and  photo- 
graphs were  combined  with  ex- 
planatory narration  in  this  subject. 

At  the  same  time,  its  special 
form  of  presentation  allows  Oil 
States'  salesmen  to  use  it  any- 
where, any  time.  ^ 


.Abinc:  "CoinplM  cnt  Cinper"  was 
created.  Below;  photographic  evi- 
dence of  equipment  wear  .  .  . 
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"CreiUive  Cominunicution  MiiiHii:ci)ient"  uiis  Ciiriis  Roherls'  iheinc  iii  litis  IFI'A   session  .  .  . 

Industry  Film  Producers  Honors  to  15  on  Coast 

0<-Ic|inlox    lo    Scfond    National    (oiivpiilion  and  Awards   l>ro;<ram   at   .Santa   Monia-a 
Hear    Project    .>lereur.v"s    i'ublie    Affairs    Offieer;    View    Premiere    of    "Freedom    7" 

THE  First  Public  Preview  of  Freedom  7. 
an  historic  documentary  film  account  of 
Commander  Alan  B.  Shepard's  historic 
space  flight,  climaxed  the  keynote  presentation 
to  delegates  at  the  Second  National  Conven- 
tion of  the  Industry  Film  Producers  Associa- 
tion at  the  Miramar  Hotel  in  Santa  Monica  in 
June. 

Keynoting  the  Space  Age  theme  of  IFPA\ 
meeting  and  subsequent  presentation  of  Na- 
tional Awards  to  film  competition  winners, 
was  Lt.  Colonel  John  A.  Powers,  Project  Mer- 
cury Public  Atfairs  Officer.  Col.  Powers  was 
introduced  by  Robert  Hemmig.  Assistant  to 
the  Director.  Office  of  Technical  Information 
and  Educational  Programs,  in  the  National 
Space  Agency. 

Dr.  Raymond  Fielding  of  the  Motion  Pic- 
ture Division.  Theater  Arts,  at  UCLA,  is  the 
new  President-elect  of  the  Association,  suc- 
ceeding Robert  S.  Scott.  Associate  Director. 
Government  Relations.  Aerospace  Corpora- 
tion. Dr.  Fielding  stressed  "Accent  on  Youth" 
in  his  inaugural  address,  picturing  IFPA  "as  a 
young  organization  with  fresh  ideas  for  solv- 
ing communications  problems  with  film." 

Other  incoming  IFPA  officers  are  Carl  N. 
Brewster.  Aerospace  Corp..  Executive  Vice- 
President;  Ed  Hunter,  North  American  Avia- 
tion, Financial  Vice-President  and  Treasurer; 
Jack  R.  Gabrielson,  Douglas  Aircraft  Co.. 
Editorial  Vice-President;  Ralph  Hall.  Convair. 
Chapters'  Vice-President;  Justin  M,  Purchin. 
Systems  Development  Corp..  Secretary;  and 
Tony  Gorsline.  Aeronutronics.  Convention 
Vice-President. 

Pretty  Roberta  Lane.  Miss  IFPA.  is  helpiiii; 
m.c.  Murphy  present  Finalist  award  to  Pro- 
ducer-Director George  Pratt  (center). 


IFPA  President-elect.  Dr.  Raymond  Fielding, 
puts  the  "Accent  on  Youth"  as  he  addresses 
delegates  to  second  national  convention. 

•  Climaxing  the  regular  daily  convention  ses- 
sions was  the  Second  National  Awards  Ban- 
quet held  in  the  Satellite  Room  of  the  Mira- 
mar. With  George  Murphy,  prominent  motion 
picture  personality  and  production  executive 
as  MC  and  guest  of  honor.  14  IFPA  film  com- 
petition winners  (see  listing)  were  presented 
with  the  new  "Cindy"  (Cinema  Industry) 
awards  and  plaques. 

The  special  annual  Jay  E.  Gordon  Me- 
morial Award  was  given  for  the  first  time  at 
this  year's  ceremonies  "for  an  outstanding 
contribution  to  the  film  communication  field." 
The  1961  award  went  to  Ott  Coelln.  pioneer 
in  the  field,  and  publisher  of  Business 
Screen. 

The  practical  "working"  theme  of  the  Con- 
Ford  Aeronutronic  Division  executive  re- 
sponds as  he  accepts  First  Place  "Cindy" 
award  from  Miss  Lane  on  company's  behalf. 


vention's  many  daily  sessions  followed  a  "Hi 
to  Do  It"  outline  with  "Production  Clinic 
interwoven  with  talks  and  film  presentatior 
Outgoing  President  Bob  Scott  contributed 
humorous  feature.  "How  to  Shoot  Your  Bos? 
illustrated  with  cartoon  slides  showing  the  di 
effects  of  improper  lighting,  hasty  work,  < 
ganizational  clutter  and  photo  mismanaj 
ment. 

In  a  more  serious  vein,  Mr.  Scott  later  d 
cussed  "Selling  Yourself  With  Service."  ; 
firming  that  "our  film  communication  contrifc 
tion  is  basically  a  most  valuable  service  lo  il 


Master  of  ceremonies  George  Murph.v  hegi 
the  Awards  program  as  IFPA  President  Rot 
ert  Scott,  and  Mrs.  Scott,  smile  approval. 


Guest  of  honor  Richard  .Arlen  reviews  pn 
ress  in  aviation  photography  since  he  » 
"Oscar"  a.\  World  War  I  pilot  in  "Wings. 

Hal  Albert  (left)  Chief,  Operations,  Air  Fof 
Lookout  Mtn.  Station,  receives  "Cindy"  awn' 
from   William  G.  Tracey. 
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tstry  management  and  in  our  nation's  best 
iterest." 

A  veteran  of  films.  Ricliard  Arlen.  was  the 
ssociation's  luncheon  guest  of  honor,  as  he 
iscribed  the  dramatic  progress  made  in  avia- 
iin  photography  since  the  1927  production 
i  Wings,  the  first  Oscar-winning  film  classic. 
I  which  he  played  a  starring  role. 

Some  300  delegates  and  guests  attended  the 
pnvention  program  and  the  Awards'  ban- 
[let.  They  also  visited  colorful  displays  of  the 
test  technical  equipment  in  a  special  Trade 
low.  26  leading  firms  and  organizations  were 
nong  the  participating  exhibitors.  ^ 


IDUSTRY  FILM   PRODUCER  AWARDS 

Public-  R[latii)iis   Winners 

INDY  AvvfARD:  to  AeroHutronic  Division. 
Ford  Motor  Company  for  This  Is  Aeronii- 
onic.  17  min..  color.  Executive  Producer:  R. 
ytle;  Producer.  J.  J.  Bernsen. 

NALisT  Award:  to  USAF  Air  Photographic 
and  Charting  Service  (MATS).  Lookout 
fountain.  AFS  for  The  Air  Force  Missile 
Hssion.  24  min..  color.  Producer-Director, 
eorge  Pratt;  Writer,  William  R.  Lungren. 

Rccruitiufj  iiiul  Indoctrination   Films 

INDY  Award:   to  U.  S.  Air  Force.  Lookout 

Mountain.  AFS  for  Taiuaii — Island  of  Free- 

om,    23    min..    color.    Producer.    Wilbur   T. 


irst  recipient  oj  rlie  Jciy  E.  Gordon  Memo- 
al  Award  from  llie  Industry  Film  Producers 
•as  the  publisher  of  Business  Screen. 


Hume.  Directors:  R.  Adm.  John  Ford,  USN, 
et.,  Eric  Strutt. 

fiNALiST  Award:  U.  S.  Air  Force.  Orlando. 
I  Florida  AFS  for  Air  Force  News  Review, 
1.4  min.,  color.  Produced  by  1365th  Photo 
ilquadron,  Orlando. 

Sales  Promotion  Film  Wiiuici's 

INDY   Award:    to   Thompson    Ramo   Wool- 
dridge.  Inc.  for  All  About  Polymorphics,  8 
nin.,  color.   Producer.   Jack   Smith;   Director. 
Villiam  D.  Orr;  Writer.  Dr.  Simon  Ramo. 

INALIST  Award:  to  Lockheed  Aircraft  Corp.. 

Georgia  Division,  for  Hercules  and  the  Four 

lorsemen.    14   min..  color.   Producer.   Robert 

Jtrickland;  Writer-Director,  J.  Kermit  Echols. 

Orientation   Film  WiniuTs 

TiNDY  Award:  to  North  American  Aviation. 

Inc..  Space  &  Information  Systems  Division. 

or  Operation  Bluenose.  28  min..  color.  Pro- 
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Lt.  Col.  John  A.  Powers  (lejt)  imdls  over  a 
delegate's  query  after  "Freedom  7"  showing. 
President  Bob  Scott  moderated  session. 


Colonel  Powers  is  introduced  at  Convention 
by  Robert  Hemmig.  Asst.  Director,  Technical 
Information,  of  National  Space  Agency. 


Mrs.  Jay  E.  Gordon,  widow  of  the  late  past 
president,  presents  Memorial  Award  to  Her- 
bert Mitchell  on  behalf  of  Business  Screen. 

ducer.  E.  J.  Hunter;  Writer-Director.  Ernest 
Frankel. 

Finalist  Award:  to  Lockheed  Aircraft  Corp.. 
Georgia  Division,  for  Operation  Checkmate, 
29   min.,   color.   Producer.   Robert  Strickland; 
Writer-Director.  Fred  J.  Runde,  Jr. 

Instructional  Film  Winners 
Cindy   Award:    to  Claude   Michael.   Inc.   for 
On  Solder,  25  min..  color.  Producer-Direc- 
tor, Ron  Hagerthy. 

Finalist  Award:  to  Sears.  Roebuck  &  Com- 
pany, for  Every  Inch  a  Lady.  17  min.,  color. 
Producer:  Frank  S.  Cellier. 

Technical  Report  Films 
Cindy  Award;  to  North  American  Aviation, 
Inc.,   Los  Angeles  Div.,  for  Project  Hard- 
site,  15  min..  color.  Writer.  Justin  Purchin. 


Charles  Newton.  Communication  Manager, 
Astronautics  Div.,  Convair,  adjusts  mike  dur- 
ing talk  on  "artistry"  vs.  "communication." 

Finalist  Award:  to  U.  S.  Air  Force.  Look- 
out Mountain.  Calif.,  for  Gas  Cooled  Reac- 
tor Experiment,  43  min..  color.  Producer-Di- 
rector. Wilbur  T.  Blume.  Writer:   R.  Hecker. 

Special  Award  Category 

Cindy  Award:   to  General  Dynamics   (Con- 
vair)  for  Locked  On,  56  min.,  color.  Pro- 
duced by  Parthenon  Pictures-Hollywood.  Ex- 
ecutive Producer.  Charles  Palmer. 

Finalist   Award:   to  General   Dynamics,  for 
Tall   Man   Five-Five,   28   min.,   color.   Pro- 
duced by  Herschensohn  Productions. 


The  Jav  Gordon  Me 


ial  Award 


Presented  to  O.  H.  Coelln.  Publisher  and 
to  Business  Screen  for  "an  outstanding  con- 
tribution to  industry  films."  S 


Richard  Arlen  was  the  featured  speaker  at  this  first  Convention  luncheon,  following  a  welcom- 
ing address  which  was  delivered  by  Santa  Monica  Councilman  Howard  B.  Hamilton,  Jr. 


One  i>l  Boeing's  f;iniily  tif  suppliers,  producer 
At  Hansom,  heiut  of  Hansom  &  Associates. 
checks  sales  film  foolage  on  his  Moviola. 

WHEN    THE    Executives    and    technical 
personnel  of  an  airline  view  a  Boeing 
sales  film,  they  see  a  good  picture. 
But  that's  noi  the  impression  intended. 
Neither  is  there  any  delusion  at  The  Boeing 
Company  that  a  convincing  film,  by  itself,  will 
result  in  muhi-million  dollar  orders  for  jet  air- 
liners. 

Instead,  film  producers  for  the  Sales  De- 
partment of  the  Boeing  Transport  Division 
aim  toward  audience  reaction  that  achieves 
searching  consideration  of  the  subject  matter. 

Prospective  Viewer  Knows  the  Subject 
Boeing  Transport  sales  films  are  designed 
primarily  to  improve  the  climate  for  sale  of 
the  Division's  products.  It  is  always  recognized 
that  the  prospective  customer  airline's  top 
management  already  has  basic  knowledge 
about  the  film  subject,  that  detailed  technical 
information  will  be  conveyed  by  other  presen- 
tation methods  and  that  the  intensive  sales  ef- 
fort will  follow  through  flight  demonstrations, 
technical  conferences  and  negotiations. 

The  "hardware"  for  Boeing  films  is  impres- 
sive and  photogenic.  Most  familiar  is  the 
famed  long-range  707,  subject  of  the  first  films 
produced  as  the  company  prepared  to  enter 


Boeing's  Films  Help  Sales  Climate 


ll4M>in;£   TraiiNporl    IlivisMtn   llaN 

the  jet  airliner  market.  The  720  Slory  depicted 
development  of  the  more  recently  introduced 
medium  range  720.  and  the  new  three-engine, 
high  tail  short-to-mediuni  range  727  already 
is  the  subject  of  one  film  and  will  inspire 
others  before  it  goes  into  service  in  about  two 
and  one-half  years.  The  military  KC-135 
tanker-transport    and   proposed   all-cargo   air- 


Boeing  707  jetliner  is  framed  in  the  window 
of  photo-flight  plane  as  air-to-air  footage  is 
made  for  an  Air  Transport  sales  picture. 

planes  of  the  future  provide  additional  mate- 
rial. 

But  swept  wings,  rakish  tails  and  attractive 
interiors  are  not  the  only  picture-worthy  scenes 
which  Boeing  film  producers  use.  They  have  a 
wealth  of  others — dramatic  tests  in  the  labora- 
tory, in  the  factory,  on  the  runway  and  in  the 
air  .  .  .  pipe-smoking  design  engineers  discuss- 


■l:ir«l\var<>"  aw  S«t«'«'ii  .SuIij<*«-In. 
a   S<tli<l.   l.ttni^-ltan^Jit'   l*ruKrain 

ing  aero-dynamic  improvements  .  .  .  devel  - 
mental  activities  in  the  wind  tunnel  .  ,  see 
models  and  full  size  mockups  .  .  .  vast  ma  - 
facturing  facilities  .  .  .  celebrated  personali  s 
traveling  in  Boeing  jetliners  .  .  .  airpi  s 
around  the  world. 

Film  "707"  DuririR  Its  F'rolotype  Phase 

It  wasn't  always  thus.  The  707  was  stila 
paper  airplane  a  decade  ago,  when  initial  o 
tacts  were  made  with  the  airlines  to  expl  e 
their  future  requirements  for  jet  equipmt 
Boeing  kicked  off  the  jetliner  sales  parade  n 
this  country  in  1955,  and  competition  imr - 
diately  became  intense.  It  was  still  two  ye  s 
before  the  first  production  model  would  be  i 
flight  tests  and  three  years  until  the  airpl;i 
would  be  in  service.  But  Boeing  salesmen  w  ; 
in  the  field,  and  they  needed  film. 

Good  film  advantage  was  taken  of  the  7  7 
prototype,  which  had  begun  flying  in  19 
Its  passenger  seating  arrangement  was  limit , 
however,  to  accommodate  many  "black  boxi|' 
— the  instrumentation  equipment  used  ina 
long  and  extensive  testing  program.  And.  whj 
fundamentally  the  same  airplane  as  th(b 
which  would  be  rolling  out  of  the  factory.) 
had  configuration  differences  which  were  re;(- 
ily  apparent  to  discerning  eyes  in  the  airlj 
business. 

Merge  Fligrht  Scenes  With  Mockup  Shots 

So  shots  of  the  prototype,  flying  out  of  B«  ' 
ing    Field    at    Seattle.    Washington,    were 
quenced  with  footage  taken  in  a  mockup  whi 
the  company  built  in  New  York,  a  contini  t 
away. 

Jet  noise  was  a  prime  issue  during  tl ; 
period,  and  Boeing  was  spending  millions  i 
the  development  of  sound  suppressors.  .\  di  ■ 
umentary  film  was  made  capturing  the  acti ; 
sound   of   the   prototype's   suppressed  jet  ( • 


Pre-flight  line  at  Renlon  provides  a  photogenic  scene  with  its  impressive  Ime-iip  of  Boeing  jets  in  colors  of  various  customer  airlines. 


ires  while  taxiing  and  taking  off.  This  sound 
vs  then  compared  under  the  same  conditions 
v.h  that  of  a  large  piston-engine  airliner  to 
iistrate  that  the  noise  of  jets  could  be  ex- 
ited to  cause  much  less  concern  than  that 
wich  had  been  voiced  in  some  quarters  up 
tjthat  time. 

lA  challenging  assignment  early  in  the  707 
fogram — still  before  there  was  a  production 
dpiane  to  photograph — was  the  need  of  a 
In  for  the  International  Air  Show  in  Paris  in 
)57.  Since  the  film  was  to  be  shown  largely 
tl  non-English  speaking  audiences,  English 
ologue  was  held  to  a  minimum,  and  music, 
;'  an  international  language,  had  good  appli- 
liion.  The  Jets  Are  Here  was  shown  not  only 
;'  the  air  show  in  Paris,  but  Boeing  sales  en- 
neers  used  it  extensively  for  many  months. 

Producers  Take  Part  in  Sales  Planning 

As  personnel  of  the  Presentations  Unit  in 
tfe  Transport  Sales  Department,  the  producers 

these  films  participate  from  the  outset  in  the 
panning  of  sales  programs.  Wellington  B. 
i)uke)  Groves,  sales  films  supervisor,  and 
i  assistant,  Dwight  Pinkerton.  coordinate 
tbir  efforts  with  the  sales  managers  and  their 
slesmen,  with  route  analysts,  with  market  re- 
jfirchers,  with  design  engineers  and  with 
(hers,  including  such  personnel  as  those  of 
fe  Spare  Parts  Department,  Field  Service 
.jction.  Customer  Airline  Training  School  and 

ight  Test  Department. 

Inplant  film  facilities  and  outside  film  com- 


Here's   the   "star"'   of   "The    720   Story"   as  the  first  model  720  Boeing  jetliner  rolls  out  oj 
the  factory.  A    Transport  Division  sales  film  had  already  preceded  its  introduction. 


panics  are  utilized  for  obtaining  footage,  writ- 
ing, editing,  creating  musical  scores  and  pro- 
duction. Concept  and  direction  remain  with 
the  Boeing  producers,  while  the  other  services 
toward  the  finished  film  print  are  obtained 
wherever  the  most  effective  work  can  be  ac- 


'ellington  B.  (Duke)  Groves,  supervisor  of 
oeing  Transport  films,  checks  animation  set- 
■)  for  Lud  Zwilgmeyer  of  Forde  Productions. 


Cameraman  Joe  Nelson,  of  Rarig  Film  Produc- 
tions, has  his  camera  ready  at  open  door  of 
photo-flight  plane  for  Boeing  jet  scene. 


complished  for  the  particular  job.  Among  mo- 
tion picture  production  companies  with  whom 
contracts  have  been  placed  from  time  to  time 
are  Forde  Motion  Picture  Productions.  Han- 
som &  Associates  and  Rarig  Film  Productions. 
Footage  also  is  obtained  from  independent 
cameramen,  producers  and  newsreel  firms 
throughout  the  world.  Facilities  of  leading  Hol- 
lywood production  companies  are  used. 

Extensive,  Invaluable  Footage  Library 

An  extensive  library  of  documentary  foot- 
age, taken  as  events  occur,  has  proved  inval- 
uable. The  first  model  of  any  Boeing  jetliner 
and  the  first  airplane  for  each  customer  air- 
line call  for  film  upon  factory  rollout,  first 
takeoff,  air-to-air  and  customer  delivery.  De- 
velopmental testing  and  certification  tests  for 
the  Federal  Aviation  Agency  are  followed 
closely  on  film. 

A  recent  assignment  took  a  cameraman  to 
Tucson,  Arizona,  where  the  first  Model  720 
for  Irish  International  Airlines  was  being  flown 
in  the  carrier's  pilot-training  program.  Foot- 
age was  obtained  for  multiple  use — for  an 
annual  "report"  type  film,  for  use  by  the  Irish 
(concluded    on     the     following    page) 

Below:  footage  for  Boeing  sales  film  is  re- 
viewed hy  Dick  Cameron  of  Forde  (left)  and 
Dwight  Pinkerton  of  the  Transport  Division. 


3hn  Rarig  at  the  podium  </v  he  directs  mu.fic  Mrs.  Beula  Armstrong,  librarian  for  Boeing 
ymposed  especially  for  a  film  designed  to  Transport  Division  sales  films,  works  at  edit- 
elp  the  sale  of  Boeing  jetliners.  ing  table  in  department's  film  library. 
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BOEING   SALES   FILMS: 

(CONTINUED      FROM      THE      PRECEDING      PAGE) 

carrier  and  for  other  Boeing  sales  films  still  in 
the  planning  stages. 

The  same  cameraman,  thoroughly  skilled 
and  experienced  in  motion  picture  production, 
then  went  to  Edwards  Air  Force  Base  in  the 
Southern  California  desert  to  film  FAA  cer- 
tification work  on  two  other  Boeing  airplanes. 
These  were  a  South  African  Airways  Intercon- 
tinental 707  which  was  proving  the  installation 
on  that  model  of  advanced  wing  devices  and 
an  American  Airlines  707  with  the  first  of  the 
new  fan-type  engines. 

Again,  the  footage  obtained  will  be  drawn 
from  the  library  for  a  yet  undetermined  num- 
ber of  future  films. 

"707  Year  One"  an  Exceptional  Film 
While  most  of  the  Boeing  Transport  sales 
films  run  in  the  vicinity  of  the  customary  20 
minutes  for  industrial  pictures,  an  exception 
is  707  Year  One  of  45  minutes.  Incorporating 
high  entertainment  value  and  emotional  quali- 
ty, it  portrays  how  the  introduction  of  world- 
wide ""big  jet"  service  brought  peoples  and 
cultures  closer  together. 

Boeing  sales  teams  issue  engraved  invita- 
tions for  showings  of  the  picture,  which  are  in- 
cluded on  each  occasion  as  part  of  a  full  pro- 
gram marked  by  informative  presentations, 
hospitality  and  social  inter-change.  In  addition 
to  showings  in  the  United  States,  the  film  has 
played  to  invited  groups  in  Hong  Kong,  Jo- 
hannesburg and  Mexico  City.  It  is  in  both 
English  and  Spanish  versions,  as  is  also  The 
720  Slory. 

".■\ir  .Age  Di.stribution"  Widely  Shown 

Produced  as  sales  aids,  the  Boeing  films  also 
have  use  internally  for  the  information  of  per- 
sonnel in  other  organizations  of  the  company, 
and,  occasionally,  are  shown  to  outside  groups, 
such  as  scientific  and  professional  organiza- 
tions and  service  clubs.  Air  Age  Distribution 
has  had  considerably  wider  release. 

Using  animation  extensively,  this  current 
film  is  designed  primarily  for  use  by  the  cargo 
managements  of  airlines  and  cargo  carriers. 
and  its  use  by  Boeing  sales  teams  is  additional. 

Its  appeal  is  pointed  to  the  sharp-pencil 
types  to  show  them  how  they  can  do  a  better 
job  of  filling  cargo  holds  anil  thus  build  their 
cargo  business  toward  a  need  for  all-cargo  jets. 
Boeing  products  received  only  incidental  at- 
tention. 

A  ChallenKins  Future  for  .Sales  Films 
The  job  ahead  for  the  sales  film  producers 
in  the  Boeing  Transport  Division  is  recognized 
by  them  as  demanding  an  even  greater  accom- 
plishment than  any  to  date.  Effectiveness  of 
the  pictures  released  over  the  past  five  years 
has  been  proved  as  a  result  of  their  careful 
conception  and  top  quality  production.  With 
the  company  now  selling  a  complete  line  of 
jet  transports  from  short  to  extra-long  range. 
films  are  being  planned  to  support  every  phase 
of  the  sales  efforts  which  will  be  required.      @' 


"What  makes  you  think  you've  got  so  much  time.  Ben?  Germs  develop 
resistance:    drugs    lose    effectiveness."    Scene    in    "Merry-Go-Round." 

Too  Much  Optimism  About  TB's  Conquest! 

Xal'l  Tubori'ulo.nis  .%!«NOfisilion  I'ombalN    4'onipla<-en(*y    in    ">iorry-<«o-Round*' 

TUBERCULOSIS — a  disease  that  seemed  on 
its  way  out  as  a  major  health  problem — 
is  once  again  the  cause  for  serious  con- 
cern. Two  sets  of  findings  give  good  reason: 

Opinion  surveys  show  increasing  compla- 
cency about  TB  .  .  .  stemming  from  the  dra- 
matic decline  in  death  and  long-term  disability 
rates  made  possible  by  new  drugs. 

But  .  .  .  factual  surveys  show  the  drop  in 
the  TB  death  rate  actually  slowing  down. 
More  disquieting  .  .  .  the  number  of  patients 
with  infections  resistant  to  the  new  drugs  has 
doubled. 

The  Vital  Mission  of  "Merr>-Go-Round" 

This  epidemic  of  infectious  over-optimism 
lies  behind  the  release  of  a  new  motion  pic- 
ture. Merry-Go-Round.  produced  by  Henry 
Strauss  &  Company,  for  the  National  Tuber- 
culosis Association  with  the  partial  financial 
support  of  E.  R.  Squibb  &  Sons  Division  of 
Olin  Mathieson  Chemical  Corp.  The  film  is 
designed  to  give  volunteer  NTA  workers  a 
tool  they  can  use  with  both  lay  and  profes- 
sional audiences  to: 

.  .  .  revive  a  sense  of  urgency  about  the 
problem: 

.  .  .  create  a  feeling  of  personal  responsibili- 
ty for  facing  up  to  it: 

.  .  .  lay  down  guide  lines  for  action  by  vari- 
ous organizations  and  individuals  in  areas 
where  each  can  be  most  effective. 

"Doctor,   listen.   Do  you  have  any  idea  what 
comes  over  my  desk  in  a  day?  I  luiven't  time." 


Diagnosis:     tuberculosis.    "How    many    tii.s 
have  I  had  to  break   this  news  to  patient " 


No  stranger  to  motivational  problems, 
Strauss  organization  found  Merry-Go-Rot.  I 
a  challenging  assignment.  Producing  a  film  ■ 
signed  primarily  to  inform  offered  no  solut  i 
.  .  .  regardless  of  how  clearly  or  forcefully  ; 
case  was  presented.  Too  many  people,  find  ^ 
the  facts  unpalatable,  would  simply  refuse  5 
swallow  them.  On  the  other  hand,  a  higy 
emotional  film  involved  the  danger  of  create 
fears  that  would  paralyze  the  will  to  act. 

Human  Tendenc.v  to  .\void  Responsibilit\ 

The  approach  finally  decided  upon  sets  ; 
problem  in  a  wholly  ditferent  perspective.  1: 
"merry-go-round"  of  the  film's  title  is  sy- 
bolic  .  .  .  representing  the  human  tendency  ) 
shift  hard  responsibility  around  and  around  i 
that  no  one  need  hold  cm  to  it  long  enough  ) 
do  anything.  Development  of  this  theme  - 
suits  in  a  lilm  that  deals  with  the  root  causes  j 
many  different  community  problems  .  .  .  il 
simply  with  TB  .  .  .  and  suggests  a  pattern  / 
which  people  can  work  together  for  gene  I 
community  betterment.  Such  an  approach,! 
psychologically  sound  on  many  grounds. 

It  appeals  to  those  who  may  be  deaf  > 
warnings  of  personal  danger,  but  have  mil 
greater  difiicully  in  stilling  the  \oice  of  c(  ■ 
science. 

1 1  tends  to  stimulate  action  by  pointing  (' 

(CONIINUED     ON      FOLLOWING      PAGE      FlIT 
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he  World's  First  Complete 
\ud\o  and  Visual  Equipment 
'uyer's  Reference  SYSTEM 
;  Now  Available  to  Charter 
ubscribers  at  Only  $9.75! 


jrge,  deluxe  loose-leaf  binder  with 
idexed  sections,  special  inserts  and 
jntinuing,    supplementary    mailings — 

Now  you  can  turn  to  a  single,  desk-top 
['ference  system  that  houses  all  essential 
jyer  information,  manufacturer  literature 
id  special  data  sheets  on  every  type  of 
jdio  and  visual  projection  equipment  plus 
;cessories,  screens,  lamp  tables.  handlin<« 
id  inspection  gear,  etc.  Exclusive  inserts 
1  projection  methods,  room  design  and  film 
mrces ;  local  data  on  a-v  supply,  sei-vice ! 

An  engineered  system  created  to  meet  the 
ioeeifications  of  leading  buyers.  Charter  sub- 
:ription  price  of  $9.75  includes  SIX  sup- 
ementary  mailings,  plus  "extras"  for  reg- 
tered  owners;  all  loose-leaf  punched  to  fit 
ea\^'-dutv  2"  ring  binder  shown. 


Actual    binder    measures    ll'4"x  11' 


AUDIO-VISUAL  EQUIPMENT  BUYER'S   SERVICE 


lere's  what  your  Equipment  Buyer's  Service 
e  includes  among  its  16  big  sections: 

ound  Motion  Picture  Projectors:  details  on 

i6mni,  8mm  optical,  magnetic.  Lists  sources, 
lodels.  Display  (rear-screen);  light-weight; 
luditorium  types,  etc.  Indexed  divider  "sec- 
ions"  punched  manufactui'er's  literature. 

lide,  Slidefilm  Projectors:  automatic  and 
iianual ;  tape,  disc  models ;  buyer  sources  of 
lOrtables,  repetitive,  auditorium  types  in 
,Kis  indexed,  loose-leaf  storage  file. 

Overhead  &  Opaque  Projectors  of  all  types 
or  instructional,  training  use ;  plus  full 
ange  of  accessories  and  useful  idea-file. 

■pecial  Devices;  Reading  Improvement,  etc. 
rejection  lenses ;  "flash"  equipment,  plus 
:Seful  data  on  methods,  principal  sources. 


Closed-Circuit  Television  Equipment  for  in- 
dustrial, school  use ;  indexed  sources. 

Projection  Screens,  Tables,  Storage  Cabinets, 
Handling  &  Inspection  Equipment,  etc. 

Projection,  Meeting,  Conference  Room  de- 
signs, photos,  plans  from  industry  and  edu- 
cation ;  our  exclusive,  copyrighted  data. 

Charts,  Tables  on  Projection  Methods,  film 
care,  lens  data.  Film  guides'  section  provides 
titles,  sources  of  452  available  motion  pic- 
tures and  slidefilms  for  management  and 
sales  training  use ;  many  available  free  I 

This  System-File  meets  today's  essential 
need  for  an  up-to-the-minute,  desk-top  ready- 
reference  book ;  eliminates  time-wasting 
data  search.  Available  only  to  industry, 
school  systems  and  government  at  special 
Charter  Subscriber  price  of  $9.75. 


^    CURRENT    &    CONTINUOUS    SINGLE    REFERENCE    SYSTEM 
lAINTAINED    BY    THE    EDITORS     OF    BUSINESS    SCREEN 
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Business  Screen 
7064   Sheridan   Road 
Chicago  26,  Illinois 

Yes,    reserve  copies    of 

Audio-Visual  Equipment  Buy- 
er's Service  with  2-inch  bind- 
er and  supplements  at  Char- 
ter Subscriber  price  of  only 
$9.75.  Refund  check  if  we 
return  within   10  days. 


D    Bil 


n    Check  attached 


City 


FILM  FIGHTS  OVER-OPTIMISM  ON  TUBERCULOSIS: 


(CONTINUED   FROM    THE    PRECEDING    PAGE   48) 

remedies  simultaneously  with  problems.  There 
is  no  need  to  soft-pedal  unpleasant  facts,  be- 
cause the  audience  is  given  practical  ways  of 
doing  something  about  them. 

It  ensures  a  receptiveness  among  different 
kinds  of  audiences,  by  showing  the  mutual 
self-interest  that  unites  them  all. 

In  sum,  the  spur  is  positive  rather  than 
negative  .  .  .  the  rewards  of  action  are  stressed 
over  the  dangers  of  inaction. 

I'ses  Format  of  Modern  Morality  Plaj 

The  film's  format  is  that  of  a  modern  mo- 
rality play.  Its  protagonist  is  Dr.  Lila  Jennings 
.  .  .  portrayed  by  Mildred  Dunnock,  as  a  de- 
voted medical  Cassandra.  Her  antagonists  are 
the  intangibles  of  apathy,  fear  and  ignorance 
— something  far  harder  to  grapple  with  than 
the  doctors,  health  officials,  politicians,  or  men 
and  women  in  the  street  who  seem  unrespon- 


sive to  her  warnings,  ("aught  up  herself  on  the 
"merry-go-round,"  she  ends  up  pretty  much 
back  where  she  started.  But  though  the  answer 
still  eludes  her,  the  audience  will  find  it  dif- 
ficult to  escape. 

Merry-Go-Round  has  a  highly  distinctive 
flavor  in  keeping  with  its  message.  The  team 
of  Director  Bob  Wilmot  and  academy-award 
winning  Director  of  Photography,  Boris  Kauf- 
man, sets  and  maintains  the  appropriate  mood 
by  novel  use  of  the  film  medium. 

Children's  counting-out  games  .  .  .  collisions 
between  toy  automobiles  .  .  .  and  similar  vig- 
nettes get  key  ideas  across  in  a  symbolic  way 
likely  to  make  them  long  remembered. 

Hope  and  Despair  in  Light  and  Shadow 

Rapid  alternations  of  highlights  and  shad- 
ows emphasize  contrasting  attitudes  of  hope 
and  despair.  Action  takes  place  against  "lim- 
bo" backgrounds  where  conveying  feelings  has 


"In  the  early  ^taL:cs.  no  symptoms.  Ymi  /< 
notluiii;.  And  iinknonini;.  you  go  around  infei 
ing  others  among  neighbors,  fellow  worker! 

priority  .  .  .  and  against  highly  realistic  on' 
where  fads  need  to  be  given  added  authorin 
These,  and  a  progressively  quickening  pai' 
build  on  each  other  for  a  climax  of  impact.   ' 

To  make  sure  that  the  impetus  generated 
this  impact  will  not  dissipate,  Merry-G 
Round  goes  to  TB  association  workers  withj 
Utilization  Guide  designed  to  help  them  ji 
active  audience  involvement  and  participaticl 
The  Guide,  for  use  in  leading  post-showi; 
discussions,  is  divided  into  special  sectio- 
for  professionals  in  the  health  field  .  .  .  grou 
devoted  to  specific  community  goals  .  .  .  ai 
more  loosely  organized  thought-leader  grouf 

Segments  .\imed  at  Particular  Groups 
Each     section    provides    material    focusi 
around  those  characters  and  situations  in  t 
picture    of    greatest    interest    to    a    particul 
group.  Discussion  for  each  aims  at  stimulati 
and  outlining  the  kind  of  action  for  which  th* 
group    is   particularly    well-equipped    .    .    . 
areas   where   they   have   personal   concern 
influence. 

Development  of  a  motion  picture  which  c. 
provide  powerful  audience  motivation  throu; 
simple  exposure  (as  via  television)  .  .  .  and 
the  same  time  furnish  ample  material  for  pr 
ductive  group  discussion  .  .  .  constitutes  j 
another  forward  step  in  the  field  of  publi 
interest  films.  I 

Local  Tuberculosis  Groups  Have  Prints 
Use  of  Merry-Go-Round  will  link  the  0; 
jectives  of  NTA  to  broader  community  obje 
tives  .  .  .  and  improve  lines  of  communicati' 
with  people  who  can  get  things  done.  Thus 
will  create  a  base  of  public  interest  .  .  .  undt; 
standing  .  .  .  and  acceptance  that  will  ma 
the  National  TB  Association's  continuing  ed 
cational  efforts  more  meaningful  and  etfecti\ 
At  the  same  time  it  should  help  create  a  m 
and  enduring  pattern  for  joint  action  in  ma 
important  fields  of  community  endeavor. 

Merry-Go-Round  will  be  made  available  I, 
community  showings  upon  request  to  lo< 
Tuberculosis  Associations. 


Annual  Review  of  Production  Service? 

A  comprehensive  review  of  essential  fii 
production  and  processing  services.  The  A- 
nual  Buyer's  Guide  to  Film  Production  Sei- 
ices"  will  be  included  in  your  Issue  Six 
BisiNEss  Screen.  Film  laboratories,  sour 
editing,  music,  animation  and  other  servii 
covered  in  complete  detail! 
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'Silent  Witness"  Joins  Medico-Legal  Series 

ieful    Merroll    Film    UpIvpk    Into    Mpdioal-l.e|<al     Problems    of    the     Drlnkinf<     Driv< 


:onsor;   The  William  S.  Merrell  Company. 

tle:  The  Silent  Witness,  27  min.,  b/w,  pro- 
duced by  Dynamic  Films.  Inc. 

In  one  out  of  every  three  automobile  acci- 
nts  at  least  one  participant  has  been  drink- 
g  to  excess.  It  is  estimated  that  drunken  driv- 
g  causes  40.000  deaths  and  a  million  and  a 
If  injuries  every  year. 

Yet.  drunkenness  is  hard  to  prove.  Symptoms 
-  dozens  of  medical  problems  are  quite  simi- 
r  to  those  of  excess  drinking.  It  is  difficult  to 
n  the  label  of  drunkenness  on  the  clear-eyed. 
;ber  man  in  court  by  eye-witness  evidence 
one. 

'  The  Silent  Witness  shows  how  many  police 
apartments  are  coming  to  rely  on  tests  made 
ith  scientific  instruments  which  measure  the 


with  such  authoritative  groups  as  the  American 
Medical  Association.  American  Bar  Associa- 
tion, and  American  Hospital  Association.  It 
is  available  for  showing  to  any  interested 
group. 

Five  Other  Titles  .\re  .Also  Available 
Other  films  in  the  series,  which  are  avail- 
able for  showing  to  medical  and  legal  au- 
diences, include:  A  Matter  of  Fact,  which 
brings  to  light  the  serious  consequences  of  in- 
adequate post  mortem  examinations;  No  Mar- 
gin for  Error,  which  deals  with  the  cause  and 
effect  of  human  mistakes  in  the  modern  hos- 
pital; The  Medical  Witness,  which  shows  the 
doctor  the  right  and  wrong  way  to  give  medi- 
cal testimony;  The  Doctor  Defendant,  with 
helpful  suggestions  on  how  to  avoid  profes- 
sional   liability    action;    and    The    Man    Who 


fefense  counsel  cross-examines  expert  witness, 

\r.  Grant,  on  value  of  alcoholic  tests. 

I 

pntent  of  alcohol  in  the  blood.  Many  legal 

pdes  now  define  "under  the  influence"  in  spe- 

fic  terms  of  blood  content,  and  an  increasing 

Umber  of  courts  are  accepting  these  tests  as 

Wdence. 

Depicts  Handling  of  a  Typical  Arrest 
The  story,   in   The  Silent   Witness,  is  of  a 
■inking   driver   who   is   arrested   for   reckless 
riving,  tested  by  the  police  and  tried  in  court. 

I  In  the  film,  the  instrument  demonstrated  is 
le  Breathanalyzer,  one  of  several  reliable  de- 
ices  used  for  testing  alcoholic  blood  content. 

II  are  based  on  the  fact  that  there  is  a  con- 
ant  ratio  between  breath  alcohol  and  blood 
cohol.  which  can  be  measured  by  testing 
reath  from  deep  in  the  lungs.  Alcoholic  blood 
-intent  of  over  .15  per  cent  has  been  deter- 
jiined  by  standards  of  the  American  Medical 
issociation  as  indicative  of  being  intoxicated. 

i  Although  the   film   shows  that  breath  tests 
e  finding  increased  acceptance,  it  makes  no 
rticular  brief  for  any  commercial  test. 
Latest  in  Useful  Medico-Legal  Series 
j  Citizens  who  may  find  themselves  catapulted 
lito  court  for  the  defense  or  prosecution  of  a 
'ise  of  drunken  driving,  doctors  who  may  be 
liUed  to  appear  as  expert  witnesses,  lawyers, 
blice  and  other  public  officials  will  all  find 
'cts  for  discussion  in  The  Silent  Witness. 
\  This  film  is  the  latest  in  a  series  of  medico- 
Igal   motion   pictures   produced   by   Dynamic 
iilms  for  The  Merrell  Company  in  cooperation 


The  defendant  is  being  given  a  breath  test  af- 
ter arrest  in  scene  from  "The  Silent  Witness." 

Didn't   Walk,  presenting  the  difficult  problem 
of  traumatic  neurosis. 

Details  about  print-loan  may  be  had  from 
The  Merrell  Company,  Cincinnati  15,  Ohio.  R^ 
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CAMERAS  •  LIGHTS 

'*B 

ACCESSORIES 

We   don't    claim    to    be   cheaper, 
faster,  smarter,  nicer,  fancier, 
prettier,  bigger  or  any  other  "er". 

MORE 

RENTAL 

RELIABLE! 

EQUIPMENT 

Our  rental  equipment  is  immacu- 
late, checked  and  rechecked.  per- 

YOU 

fectly  adjusted  and  ready  on  time. 

You'll  find  our  prices  competitive. 

our  service  unexcelled.   We  sug- 

CAN BANK 

gest  you   call   early   and    reserve 
the  equipment  you  need,  because 
there's   always   a   heavy  demand 
for   our   kind   of   equipment   and 

0N| 

service  .  .  .  but  we'll  always  make 

every  effort  to  supply  you  in  short- 

notice  emergencies,  too. 

■ 

CALL 
MU  2-2928 

CAMERAS: 

Mitchell   —    BNC,   NC.   Hi-Speed, 

16mm. 

Arriflex  —  35mm   &   16mm,   with 
blimps. 

FLORMAN  &  BABB,  INC. 

Auncons,  etc. 
LIGHTS' 

68  West  45th  Street,  New  York  36,  N.Y. 

Arcs,  Inkies,  Spots,  Cones.  Gen- 

erators,   cables    &    grip    equipt- 

Accessories. 

Gentlemen;    Please    send    me    your    complete 
Catalog  of  Rental  Equipment. 

ACCESSORIES: 

Zoom  Lenses,  Crab  Dollies,  Mike 

Booms.  Motors,  etc. 

ame 

EDITING: 

Firm          

Moviolas.  Hot  Splicers.  Synchro- 

nizers, Sound  Readers,  etc. 
Anything    for     Film     Production 

Address 
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News  Along  the  Film  Production  Lines 


rniled    Film.   .Motion   Plclurp   Ad   .Sor%'l<-<>s  4'oni|>nnifK   >l<-ru<> 


■k  The  merger  of  United  Film 
Service.  Inc.,  Kansas  City.  Mo., 
and  the  Motion  Picture  Advertis- 
ing Service  Co..  New  Orleans,  has 
been  announced  by  Carl  J.  Ma- 
bry,  president  of  MPA  and  W. 
Hardy  Hendren.  president  of 
United. 

Operations  will  be  conducted 
under  the  corporate  name  of  Mo- 
tion Picture  Advertising  Service 
Company,  Inc.,  with  Mabry  serv- 
ing as  president  and  Hendren  as 
chairman  of  the  board. 

Direction  of  all  field  represen- 
tatives handling  sales  at  the  local 
level  will  be  headed  up  by  Mabry 
from  the  New  Orleans  office, 
while   Hendren   will   direct   activi- 


ties of  the  national  sales  repre- 
sentatives and  head  up  theatre  re- 
lations from  the  Kansas  City  of- 
fice. 

In  announcing  the  merger, 
Hendren  said,  "The  two  com- 
panies have  cooperated  closely 
for  the  past  31  years.  With  the 
merger,  we  can  take  better  ad- 
vantage of  the  renaissance  in 
theatre  attendance.  We  believe 
that  unified  direction  and  control 
of  sales  at  the  local  and  national 
levels  will  result  in  better  service 
to  our  customers  and  supplemen- 
tal income  for  our  theatre  part- 
ners." 

Before  the  merger.  United  had 
been    rendering   service    primarily 


in  the  northern  and  western  sec- 
tions of  the  country  and  MPA  in 
the  south  and  east.  The  merged 
company  will  serve  advertisers 
and  theatres  throughout  the  entire 
continental  United  States,  It  will 
continue  to  handle  the  theatre 
screen  advertising  programs  for- 
merly served  by  one  or  the  other 
of  the  two  companies. 

National  sales  offices  will  be 
maintained  in  Chicago,  Detroit. 
New  Orleans,  New  York  and 
Kansas  City  with  production  fa- 
cilities remaining  in  New  Orleans 
and  Kansas  City. 

The  Kansas  City  production 
unit  will  operate  as  a  subsidiary 
under  the  name  United  Film  Pro- 
ductions, with  W.  J.  Scrogin,  for- 
mer production  vice-president  of 
United,  as  its  head.  The  film  will 
produce  TV  commercials,  docu- 
mentaries, sales  training  films  and 
,  slide  films  in  addition  to  the  pro- 
duction of  theatre  screen  advertis- 
ing films. 
1  Another  subsidiary.  Intermis- 
sion Films,  Inc.,  which  was  or- 
ganized by  United  and  MPA 
jointly  in  1960,  will  continue  to 
operate  under  the  merged  com- 
pany. It  will  be  managed  by  a 
vice-president  of  the  new  com- 
pany, E.  S.  Washburn,  who  was 
formerly  a  Vice-President  at 
United.  He  will  direct  all  sales  ef- 
fort in  the  west  from  the  Kansas 
City  office,  while  sales  in  the  east 
will  be  directed  by  Joseph  J.  Lee. 
vice-president,  from  the  Cincin- 
nati office.  ^ 
*      *      * 

Mavy  .twards  Tontrart  on  Bell 
PU'lnro    to    .\a-adpmy-Mi-Lartv 

*  Academy-McLarty  Productions. 
Inc.,  Buffalo,  has  been  awarded  a 
Navy  contract  for  the  production 
of  a  training  film  in  conjunction 
with  the  Bell  Aerospace  Landing 
System.  Franz  E.  Hartmann,  pres- 
ident of  the  company,  said  that 
the  $13,334.26  contract  has  been 
awarded  by  the  Bureau  of  Naval 
Weapons. 

A  major  part  of  the  picture  will 
be  produced  in  technical  anima- 
tion and  completed  at  the  Buffalo 
studios.  In  addition.  Academy- 
McLarty  camera  crews  will  be  on 
location  at  Bell  Aerospace  Cor- 
poration in  Niagara  Falls,  McDon- 
nell Aircraft  Corporation  in  St. 
Louis,  and  Scott  Air  Force  Base 
in  East  St.  Louis,   Illinois.         l^ 


!S>u-    «irl    .Sroul    Film    in    Work 

*■  Si.xteen  Girl  Scouts  and  their 
two  Leaders  are  being  followed 
by  a  Vision  Associates  crew  under 
the  direction  of  Lee  Bobker  and 


Helen  Kristt  as  they  journey  n 
horseback  into  the  wilderness)! 
Big  Bend  National  Park  in  Teis 
to  take  part  in  a  new  docurri- 
tary  film  venture  of  the  irl 
Scouts  scheduled  to  be  relead 
next  year. 

Bobker  and  Miss  Kristt  II 
take  the  Vision  crews  to  Flor  i, 
New  England  and  Michigan  n 
seeking  out  the  dramatic  and  i- 
usual  in  interpreting  the  esscfc 
of  Girl  Scouting  to  the  public,  jf 


"World    in    .Motion"    Ik    Latr 
.Modorn    TV    l>ro|irnm    4'onrit 

If  you  have  an  important  p.i- 
lic  service  message  or  a  procct 
to  present.  World  in  Morion  a 
new  Modern  Talking  Picture  S(^- 
ice  television  program  cone  t. 
can  place  your  story  before  ir.e 
than  10  million  TV  viewers  i  a 
year.  ] 

World  in  Italian  consists  jf 
four  six-minute  segments  fi;ii 
non-competing  sponsors,  plus  ;e- 
cially  prepared  sponsor-appro  d 
introductory  sequences  for  e  h 
segment,  delivered  by  a  wl- 
known  TV  personality. 

Modern  "programs"  indivicjl 
1 6mm  sound  films  of  six  minus' 
duration,  coordinates  produci  n 
details,  supplies  the  celebrity  h  t. 
furnishes  1 6mm  prints,  cases,  cis 
and  reels,  and  arranges  a  mi- 
mum  of  2.'iO  TV  bookings.  Agi-  I 
cies  are  billed  only  on  the  bis  I 
of  actual  telecasts  of  the  film.  )• 
tal  cost  for  250  telecasts  is 
$3,125. 

Among  sponsors  currently  |r- 
ticipating  in  World  in  Motion  e 
American  President  Lines.  E!l 
du  Pont  de  Nemours  and  Cd- 
pany.  Inc.,  The  Sears-Roeb  k 
Foundation  and  the  Read's 
Digest  Association. 

For  further  information  calhr 
write  any  of  the  Modern  Tallig 
Picture  Service.  Inc..  offices  )- 
cated  throughout  the  U  n  i  t  d 
States  and  in  Canada.  i 


l*liofo    .\nimatlon    .\nnounre 
.\iiimalion    Seminar    This    Fl 

Photo  Animation.  Inc.,  II 
conduct  an  animation  semiir 
and  workshop  to  be  held  at  its  i- 
plant  studio  at  34  West  Str;!. 
South,  Mount  Vernon,  N.  Y.  n 
November  this  year. 

The  seminar  will  be  four  c/s 
long  covering  many  phases  of  ;?- 
mation  production  from  basic  )■ 
work  to  complete  camera  opil- 
tion;  three  dimensional  animat  i. 
multiplane  animation  and  niocn 
high   speed  animation   techniqii- 
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Hansom  &  Associates 


INC. 


16  &  35mm  ! 


Industrials  •  Featurettes . . . 

Documentaries  and  sequences  for 

TV  Commercials         other  producers 


Albert  Hansom,  President 


Burnart  Wolfe,  General  Manager 


117  First  Avenue  North-SEATTLE 

412  Churchill  Road— McLean,  Virginia 

CYGNET-HANSOM  LTD.,  Melbourne  Road,  Bushey-Herts-LONDON 


SEATTLE  LONDON 
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Oakley,  Musson,  Moron  Named 
to  Sales  Posts  at  Bell  &  Howell 

*  Three  marketing  executive  ap- 
pointment-, for  Bell  &  Howell's 
Photo  Products  division  have 
been  announced  by  Carl  G. 
Schreyer.  Marketing  Vice-Presi- 
dent. 

George  L.  Oakley  has  been 
named  Director  of  Sales,  succeed- 
ing George  A.  Eddy,  recently  ap- 
pointed Director  of  Amateur  Film 
Operations.  Oakley  was  formerly 
Director  of  Audio-Visual  Sales. 

Charles  A.  Musson  succeeds 
Oakley  as  Manager  of  Audio- 
Visual  Sales.  He  was  previously 
Manager  of  Industrial  Sales,  au- 
dio-visual department. 

John  B.  Moran  has  been  named 
Sales  Promotion  Manager,  suc- 
ceeding John  H.  Trux.  who  was 
recently  appointed  Manager  of 
Amateur  Film  Merchandising.  He 
was  formerly  Assistant  Sales  Pro- 
motion Manager. 

Oakley  joined  Bell  &  Howell  in 
1946.  He  has  served  in  a  variety 
of  marketing  posts  including  Man- 
ager of  Professional  and  Indus- 
trial Equipment  Sales.  Profes- 
sional Division  Manager,  and 
Director  of  Audio-Visual  Sales. 
Previous  to  his  association  with 
Bell  &  Howell  he  was  with  West- 
inghouse  Electric  Corp. 

Musson  came  to  Bell  &  Howell 
in  1943.  joining  the  inspection 
and  packaging  department.  He 
subsequently  worked  in  the  serv- 
ice and  personal  equipment  de- 
partments and  was  named  Texas 
District  Manager  in  1952  and 
Ohio  District  Manager  in  1953. 

Moran  joined  Bell  &  Howell  as 
Assistant  Sales  Promotion  Man- 
ager in  1959.  Previously  he  was 
Assistant  Advertising  Manager. 
American  Meat  Institute,  and 
Product  Advertising  Manager  of 
the  Sunbeam  Corporation.  l^' 

*  *     * 
MacMlllan  Heads  Camera  Design 
for   B&H    Photo   Products  Division 

David  M.  MacMillan  has  been 
appointed  chief  camera  designer 
for  the  Photo  Products  Division 
of  Bell  &  Howell  Company.  He 
has  previously  been  with  B  &  H  as 
an  engineer,  and  is  a  winner  of 
the  A.  S.  Howell  Award  for  his 
participation  in  the  development 
of  the  first  8mm  electric-eye  mo- 
tion picture  camera.  W' 

*  *      * 

Hecht  to  Wylde  Films,  New  York 

■k  Albert  D.  Hecht.  formerly  ex- 
ecutive producer  with  Bill  Sturm 
Studios,  has  joined  Wylde  Films, 
Inc.,  New  York,  as  an  account 
executive.  Q' 
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Reder   Named   Advertising   and 
Merchandising    Mgr.   for   Radiant 

William  R.  Reder.  of  Deerfield, 
111.,  has  been  named  Advertising 
and  Merchandising  Manager  of 
Radiant  Manufacturing  Corp.,  of 
Morton  Grove,  manufacturer  of 
projection  screens. 

Coordinated  with  this  appoint- 
ment. Adolph  Wertheimer.  Presi- 
dent, has  announced,  are  the  ad- 
vancement of  B.  J.  Pilchen  to 
Sales  Promotion  Manager  and  of 
M.  J.  Jensen  to  Advertising 
Supervisor. 

Reder  will  be  responsible  for 
the  Radiant  consumer  and  trade 


advertising  programs,  merchan- 
dising and  public  relations  pro- 
grams. He  was  formerly  Adver- 
tising Manager  of  the  Dutch 
Brand  Division  of  Johns-Manville. 

Persons  to  Direct  Advertising, 
Sales   Promotion  for  Van   Praag 

Hal  Persons  has  been  appointed 
director  of  advertising  and  sales 
promotion  of  Van  Praag  Produc- 
tions, according  to  an  announce- 
ment by  the  firm's  president.  Wil- 
liam Van  Praag. 

Persons  has  assumed  his  new 
post  in  addition  to  his  position  as 
director  of  sales.  g" 


PfiOCESSINC  KEratT 
C01.BURN   LAB. 
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UNSEEN  TOOLS  OF 
QUALITY  CONTROL     .. 

At  the  Geo.  W.  Colburn 
Laboratory,  processing 
quality  is  never  left  ;, 

to  chance. 

Colburn  chemists  and 
technicians  keep  a 
constant  check  on  all 
the  steps  that  influence  , 

processing  quality. 

Densitometers, 

sensitometers,  control 

strips,  charts  and 

graphs  provide 

objective  data  for 

critical  control.  t: 

You  may  never  see  these       ^ 

"Tools  of  Quality  Control," 

but  you  will  see 

the  results  each 

time  you  project  a 

Colburn  Processed 

Print. 

I  I 

nnnutsMunn 


GEO.  W.  COLBURN  LABORATORY,  INC. 

164  NORTH  WACKER  DRIVE      CHICAGO  6,  ILLINOIS 


COMPLETE   LABORATORY  SERVICE  FOR  16  MM  /  EDITING  /  RECORDING  /  WORK  PRINTING 
8  MM  i  16  MM   RELEASE  PRINTING    /    TITLING    /    35  MM  SLIDE  AND   FILMSTRIP  SERVICE 


Borrie  O'Daniels  ...  to 


Barrie  O'Daniels  Joins  Niles 
to  Head  Up  "Business  Theatr< 

Former  Broadway  produ>r 
Barrie  O'Daniels  has  joined  ie 
Fred  A.  Niles  organization.  C 
cago.  heading  up  Business  Thea:. 
a  new  post  in  the  communicatiis 
firm.  He  was  formerly  with  W  I- 

ing.  Inc.  t 

*  ^     * 

Buckeye  Appoints  Marilyn  Go 
to  Direct  T.  F.  P.   Pub   Relation:, 

Marilyn  Gold  has  been  t- 
pointed  Public  Relations  Direc  r 
of  T.F.P..  Inc..  the  Entertainmit 
Division  of  Buckeye  Corporatii. 

Formerly  Director  of  Adver.- 
ing  and  Publicity  for  FlamiiO 
Telefilm  Sales,  Inc.,  Miss  Gold.h 
her  new  capacity,  will  handle  - 
vertising.  publicity  and  promotn 
for  Transfilm-Caravel.  Inc..  P- 
mingo  and  Pyramid  Productic;, 
the  three  of  which  compffe 
T.F.P..  Inc.  ' 

Combined,  the  three  compars 
in  T.F.P.  produce  and  distribe 
filmed  programs  for  televisii. 
commercials,  industrial  films  li 
live  business  shows. 

Miss  Gold  joined  Flamingo  tb 
years  ago  as  Director  of  Pror- 
tion.  She  was  previously  as- 
ciated  with  Kappa  Enterprises' 

Albert  Boyars.  formerly  pule 
relations  director  of  Transfil- 
Caravel.  is  now  in  a  similar  '.- 
pacity  for  the  Buckeye  Corpc- 
tion.  f 

*  .*     *  , 

Transfilm-Caravel   New  V.P.'s 
are  John   Fenton,   S.   Kambourn 

John  J.  Fenton  has  been  nanJ 
vice-president  in  charge  of  p- 
duction  for  Translilm-CaraviS 
Film  Production  Division,  acco- 
ing  to  Robert  H.  Klaeger.  pri- 
dent  of  the  division. 


I 


Steven  Kambourian  has  bin 
named  vice-president  in  chargC'f 
motion  picture  completion,  a  rV 
post  in  Translilm-Caravel's  F 1 
Production  Division.  He  was  f- 
merly  supervising  editor  of  Klaef 
Film  Productions,  Inc.  f 
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Alexander's   Howard    Olds 


/axander  Names  Howard  Olds 
Rsident  Producer  in  New  York 
'Howard  F.  Olds,  Creative  Di- 
rkor  of  the  Alexander  Film  Co., 
(ilorado  Springs  advertising  and 
iSustrial  film  producer-distribu- 
t^  has  been  appointed  to  the 
rwly-created  position  of  Resi- 
dnt  Producer  in  New  York  and 
yk  been  elected  a  vice-president 
a  the  firm. 

iPrior  to  his  promotion.  Olds 
sfved  at  Ale.xander's  Colorado 
brings  studio.  Under  his  direc- 
t|n  the  firm  received  a  number 
q  creative  awards,  including  the 
((and  Prix  at  Venice.  ff 

*      *      * 
I  usch  &  Lomb  Appoints  Bex 
I   Director  of  Merchandising 

(Thomas  A.  Bex.  415  Kimberly 
live.  Brighton,  New  York,  has 
Ijen  named  Director  of  Merchan- 
c^ing  for  Bausch  &  Lomb  Incor- 
(Irated.  Rochester. 

In  his  new  position,  Bex  is  re- 
sonsible  for  the  development  and 
cjordination  of  major  sales,  pro- 
rptional  and  merchandising  ac- 
tjities  for  the  firm's  ophthalmic 
;!d  consumer  goods  lines. 

A  native  of  Syracuse,  New 
brk,  and  a  graduate  of  Syracuse 
Ijiiversity,  Bex  was  formerly  vice- 
resident  and  general  manager  of 

\-~ 


the  Rochester  office  of  the  L.  M. 
Harvey  industrial  public  relations 
agency.  S' 

He         #         # 

MPO  Videotronics  Appoints 
William   Susman   Vice-President 

*  William  Susman  has  been  ap- 
pointed a  vice  president  of  MPO 
Videotronics,  Inc. 

After  joining  the  company  in 
1956  as  a  production  coordinator. 
Susman  served  later  as  studio 
manager.  He  was  recently  made 
executive  producer,  and  will  con- 
tinue to  serve  as  producer  in 
MPO's  television  commercials  di- 
vision. 9' 

*  *      * 

Ed   Rinker  Becomes  an  Account 
Exec  at  Columbia-Screen  Gems 

"  Edward  Rinker  has  joined  Co- 
lumbia-Screen Gems  Commercial- 
Industrial  Division  as  an  account 
executive,  according  to  Joe 
Swavely,  Director  of  the  division. 
Rinker.  a  former  Chicagoan. 
has  long  been  a  producer  of  TV 
commercials  and  industrial  films 
in  the  East.  He  was  previously 
Vice-President  of  Consul  Film 
Corp.,  Vice-President  of  Fred 
Niles  and  Kling  Film  Productions, 
and  an  Account  Executive  with 
Sarra,  Inc.  S' 

*  *      * 

Atlas  Names  Thomas  Peterson 
as  Vice-President  for  Sales 

^--  Thomas  H.  Peterson,  form- 
er Columbia  Broadcasting  Sys-    | 
tem  radio  sales  executive,  has 


FOR  SALE 

I  NATURE  FOOTAGE 

I 

p,000  feet  16mm  original  Koda- 
^rome,  seashore,  mountains,  des- 
<ts,  timelapse.  Shot  by  Holly- 
•3od  major  studio  cameraman, 
faveling  forces  quick  sale,  cheap. 


BOX   BS-61-4C 
BUSINESS  SCREEN   MAGAZINE 

164    Sheridan    Rd.         •        Chicago    26,    III. 


Thomas  H.  Peterson 

joined  the  Atlas  Film  Corpora- 
t  i  o  n  as  Vice-President  in 
charge  of  sales.  President 
James  Kellock  made  the  an- 
nouncement for  the  Oak  Park 

studio.  1" 

*     «      * 

Angela   McDermott  Advises 
Schools  on  Language  Aids 

•k  Angela  McDermott  has 
been  named  to  direct  consult- 
ant services  for  schools  using 
"Parlons  Francais"  by  the 
Heath  de  Rochemont  Corp. ft 


,S.O.S.  EDIOIA  PRO-35 

Professional  Precision  at  a  Pricei 


Available  with 

Optical/ Magnetic  or 

Comb/notion  Sound  Reader 


SPECIAL 
INTRODUCTORY  OFFER 

S.O.S.  Ediola  Pro-35 

Only  $295 

S.O.S.    Pro-35   wilh   Optical 

Sound  Reader  and  Base 

only    $495 


A  35mm  ACTION  VIEWER  designed  for  easy  editing. 
Precision  optics  assure  bright  pictures  in  sharp  focus 
whether  film  is  moving  or  stopped.  Film  protected  from 
overheating  or  burning.  No  intermittent  or  oscillating 
parts.  Free  turning  sprocket  guards  against  film  damage. 

•  Large  Screen:  43/a"x6,'.,"    •  Film  travels  Left  to  Right 
Brilliant  Picture  Image  •  Lightweight,  compact  design 
Velvet  action  Nylon  Rollers  •  4-sided  Prismatic  Shutter 
•  Simplified  Framing  and  Focusing 

S.O.S.  PHOTO-CINE-OPTICS,  Inc. 

lermerlr  S.O.S.  CINEMA  SUPPLY   CORP. 

602  W.  52nd  St.,  New  York  19,  NY.  •  Phone:  PLaza  7-0440  •  Telegram  QHP,  N.Y. 

Western   Branch:    6331   Hollywood   Boulevard.   Hollywood   28.    Calii.  —  Phone:   HO   7-2124 

For  the   Finest  in   Products  and   Services  of  the  Audio-Visual   Industry  Look 
to  the  Advertising  Columns  of  Business  Screen,  Published  Every  Six  Weeks 


MUSICAL 


ANY    NOTE, 
DEPENDS    UPON: 


^m 


WHAT  THE  COMPOSER  WROTE 


THE  CONDUCTOR,   MUSICIANS.   STUDIO  SOUND 


QUALITY  REPRODUCTION,   AND 
CUES    EASILY   FOUND    .    . 


From  start  to  finish,  Hi-Q  is  designed 
cxchisiiehj  for  film  scoring  and  is  the 
largest  source  of  music  available  for 
industrial  and  television  films  .  .  .  con- 
tained on  ISips  tapes  and  12"  LP 
reference  discs.  Send  for  our  demo;  you'll 
find  all  the  information   on  its  jacket. 


CAPITOL  LIBRARY  SERVICE  ^S[t^^SS°D  ^TaIi. 

OUR  CANADIAN  REP  ;  S    W     CALDWELL   LTD.  tAJ  JARVIS  ST.  TORONTO  5,  ONTARIO 
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Allergy  Foundation  shows: 

Allcriiv    Yuu    nidn'l    Know 
Vuu    Hud    <  an    llf    TroaK'd 


VIEWERS    FIND    ALLERGY'S    "NOTHING    TO    SNEEZE    AT" 


Sponsor:   Allergy  Foundation  of 

America — as    a  public    service 

presentation   by  Schering   Cor- 
poration. 

Title:  Nothing  to  Sneeze  At, 
13* 2  rnin..  color,  produced  by 
Film  Graphics.  Inc..  in  coop- 
eration with  Film  Counselors, 
Inc. 

w  The  Allergy  Foundation,  or- 
ganized by  many  of  the  leading 
medical  specialists  in  the  field, 
needs  support  and  understanding 
for  its  continuing  research  in  al- 
lergy problems.  Allergy,  though 
not  a  killer,  is  a  mighty  serious 
business — one  out  of  ten  Ameri- 
cans is  allergic  to  something — 
enough  incapacitated  sneezers  and 
wheezers  to  rob  industry  of  a  bil- 
lion dollars  a  year  in  lost  man- 
hours. 

Meets  Need  for  Education 

What  has  been  needed  is  more 
general  education  for  the  public 
on  what  allergy  is  and  what  medi- 
cal science  is  doing  about  it.  The 
need  has  now  been  capably  filled 
by  a  new  film  which  tells  the 
background  of  modern  allergy 
therapy  and  urges  sufferers  to  un- 
dertake proper  treatment. 

The  film  is  purposely  planned 
as  a  light,  palatable  public  service 
television  feature.  Steve  Allen 
serves  as  introductory  narrator, 
Turk  Murphy's  jazz  band  pro- 
vides fine  sounds  from  an  original 
musical  score,  and  the  picture  is 
a  cowboy  cartoon  with  way-out- 
west  animation  by  Film  Graphics. 

The  allergy  information  is  set 
in  an  allergy  specialist's  office — 
for  Slim,  the  marshal,  has  a  pow- 
erful sneeze,  and  it  just  might 
come  from  an  allergy  to  his  trusty 
horse.  Calico. 

Goes  With  T\'s  "Westerns" 

The  allergist  explains  what  al- 
lergy is  in  good  understandable 
western  terms — an  allergic  reac- 
tion is  like  an  irritated  sheep 
rancher  who  musters  his  kinfolk 
to  protect  his  land  against  the 
cowpokes  who  drive  yearlings 
through  his  property,  and  winds 
up  with  the  traditional  noisy  gun 
battle  and  corpse-strewn  land- 
scape. 

In  the  same  way.  the  doctor  ex- 
plains, antibodies  rally  within  the 
human  body  to  fight  back  against 
the  allergens.  The  antibody  is  a 
law-abiding  citizen,  so  to  speak. 
However,  when  allergen  and  anti- 


With    the    help    of    the    Schering    Corporation,    ilie    Allergy    Founda- 
tion    is     giving     TV     viewers     useful     facts     about     their     allergies. 


body  come  in  contact,  the  disturb- 
ance is  created. 

Nothing  to  Sneeze  At  was  un- 
derwritten for  the  Allergy  Foun- 
dation by  the  Schering  Corpora- 


tion. Film  planning  and  produc- 
tion supervision  were  by  Film 
Counselors.  Distribution — to  both 
television  and  general  16mm  au- 
diences— is  via  Sterling-Movies. 


IC^C*K 


t^y 


MECCA 


* 


for  the  finest  quality 

35mm  and  16mm  black-and-white 

laboratory  service. 

Mecca  has  been  serving 

discriminating  producers 

for  24  years! 


Film  Center Buil(ling,630NinthAvenue,NewYork  36,  N.Y.*  COIumbus  5-7676 

Affiliated   with   BYRON  MOTION   PICTURES,   Washington  7,    D.  C. 


Bissell.  Inc.,  presents: 
.\n  Inletfrnlf'd  Pro|$rani 
4111    .\rl    llf    llouN«>4*li'anln|i 


■k  An  audlo-v  i  s  u  a  1  promot'n 
package  on  housecleaning  was  - 
cently  produced  for  Bissell,  Ii., 
by  Victor  Kayfetz  Productit .. 
Inc..  of  New  "York  City. 

The  completely-integrated  pa  ■ 
age,  consisting  of  several  16in 
sound  motion  pictures  and  35ifl 
color  theatrical  commercials,  's 
devised  by  both  the  film  prod  - 
tion  company  and  Ruder  &  Fii, 
Inc..  public  relations  agency  jr 
Bissell.  as  a  full  year's  public  .- 
lations  program  using  visual  i,- 
dia. 

Three  Films  in  Program 

The  promotion  included  e 
production  and  distribution  o  a 
newsreel  for  TV,  a  5-minute  ii- 
ture  story  for  women's  TV  pi 
grams,  a  13' --minute  film  ;d 
study  guide  for  high  school  Hoe 
Economics  classes  and  TV  il- 
tribution,  and  theater  screen  Is 
on  new  Bissell  products.  i 

The  16mm  color-sound  r»- 
tion  picture,  entitled  Houseclei- 
ing  With  a  Winning  Team,  di^s 
with  father  who  has  been  lef- 
ing  a  bachelor's  life  at  home  wl^ 
mother  is  in  the  hospital  hav^ 
a  baby.  With  his  house  in  a  sie 
of  chaos  and  disarray,  he  is  sj- 
denly  faced  with  the  dilemmaff 
getting  everything  cleaned  up  ;- 
fore  his  wife  comes  home  with  e 
new  baby.  He  enlists  the  aidd 
his  fourteen-  and  ten-year-d 
daughters.  They  show  him  hi/, 
with  the  proper  houseclean^ 
tools  and  modern  methods  tit 
they  learned  in  their  Home  £•- 
nomics  classes,  housecleaning  ^n 
be   done   quickly   and   effectivi/. 

Distributed  by  .Association 

Showing  proper  procedu 
tools  and  cleaning  aids  in  the  i 
ferent  parts  of  the  home.  Hou 
cleaning  With  a  Winning  Teart 
being  distributed  on  free  loan 
Association  Films.  Inc.,  to  h 
school  Home  Economics  cla? 
as  well  as  clubs  and  uomt's 
groups. 

.Assignment    Homework,    a  r 
minute,     16mm     film,    covers* 
teenager    preparing    a   school  f 
port    on    a    comparison    betwip 
the     old-fashioned     and     modjb 
methods   of   housecleaning.   Alif 
using   some   of   the   latest   hour 
cleaning    tools,    her    report    o 
eludes  that  today's  modern  equ; 
nient    really    takes    the    drudg- 
out     of    housework    and    ma 
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mher's   job   less   painful    and   a 
lo  easier. 

TV  Prints  from  Kajfetz 
■ree  loan  TV  prints  of  As- 
sipnent  Homework  are  available 
td  TV  stations  for  use  with 
wnen's  programs,  and  may  be 
olained  from  the  Golden  Snow- 
bi  Department.  Victor  Kayfetz 
Piductions.  Inc.,  1780  Broad- 
w!/.  New  York  19,  N.  Y. 

n  addition,  four  10-second, 
3iim  color  theatrical  commer- 
ci's  were  produced,  featuring 
p.-'t  of  the  Bissell  line  and  in- 
clJing  the  carpet  sweeper,  rug 
.stmpooer,  floor  scrubber  and 
crtbination  vacuum  cleaner  and 
flibr  scrubber.  These  theater 
seen  commercials  will  be  made 
aiilable  to  Bissell  dealers 
lloughout  the  United  States  for 
ui  as  part  of  their  1961  local  ad- 
vJtising  program.  g' 

*      *      * 

jThe    Sounds    of    InduNlry" 
'Shows  Blind  Doinff  a  Job 

SpNsoR:   National   Industries  for 

he  Blind. 
TfLE:    The  Sounds  of  Industry, 

27    min..    color,    produced    by 

Bert.  L.  Coleman  Associates. 
ilThis  is  a  film  about  the  blind 
aB  their  constant  efforts  to  make 
ablace  for  themselves  economi- 
cly  amongst  seeing  people. 
\jthout  asking  for  sympathy  or 
fw  they  do  ask  for  an  opportuni- 
tjto  hold  jobs  they  can  do  and  to 
cmpete  with  others  on  the  basis 
ol  quality  of  goods  produced 
\me  meeting  all  standards  of  a 
chipetitive  market. 

Thirty  states  and  the  District  of 
C'flumbia  have  authentic  work- 
sops  for  the  blind  where  quality, 
*endability  and  skill  are  factors 


which  are  built  into  every  item 
bearing  the  Skilcraft  trade  mark. 
Skilcraft  products  range  all  the 
way  from  mattresses  to  mops. 

The  Sounds  of  Industry  is 
reaching  adult  audiences  through 
all  offices  of  Modern  Talking  Pic- 
ture Service.  3  East  54th  Street. 
New  York.  g- 

*  *      * 

Aviation   lo  liie  •l<>t   Agp 
Presontod   by  Air  France 

Sponsor:  Air  France. 

Title:  Five  Steps  to  the  Jets, 
17':;  min.,  color,  produced  by 
Richard  de  Rochemont. 

"  This  film  deals  with  the  history 
of  aviation  from  its  primitive  be- 
ginnings to  the  present  day  of  fast, 
efficient  and  safe  jet  travel.  Ac- 
tual film  clips  of  some  of  the  great 
scenes  of  aviation  history  are 
used. 

Distribution  to  television, 
school  and  adult  groups  is 
through  Modern  Talking  Picture 
Service,  3  East  54th  Street.  New 
York.  S> 

*  *      * 

Career  in   (ommerrial  .\r«? 
Film  ShovkK  What   II   Takes 

Sponsor:  Art  Instruction.  Inc. 

Title:  How  A  Commercial  Art- 
ist Works.  14  min.,  b  w,  pro- 
duced by  the  Calvin  Company. 

i*:  This  film  shows  how  a  profes- 
sional artist  works  with  an  adver- 
tising agency  on  a  particular  ad- 
vertisement, from  a  rough  layout 
through  finish.  It  also  includes  an 
analysis  of  types  of  material  best 
suited  for  art  uses. 

It  is  available  to  school  and 
adult  groups  through  Modem 
Talking  Picture  Service,  3  East 
54th  St.,  N.  Y.  !i' 


'UTS  BIG  PICTURES  ON  THE  SCREEN 
N  ONE-THIRD  THE  NORMAL  THROW 


BUHL  SUPERWIDE  LENS  SYSTEM 
replaces  your  present  projector  lens 

FOR  FILMSTRIPS,  35MM.,  2x2,  AND  SUB-MINIATURE  SLIDES 

I  Now  —  regardless  of  moke  or  model  —  use  your  present  proiector  for  rear  projection 
without  mirrors.  Show  big,  clear  pictures  in  limited  areas  —  small  rooms,  offices,  desk  or 
loble-top  presentations. 

Available  in  1",  1.5",  2"  Focal  Lengths 

FREE  TEST  OFFER!  WRITE  DIRECT! 

I    BUHL    OPTICAL    COMPANY 

1     1010  Beech   Avenue      •      Pittsburgh   33.  Pa. 


m 


If  you  want  the  IMPACT 
ol  new  ideas  we  have 
the  creative  hands  to  pro- 
duce resounding  results 
.  .  .  In  the  largest,  most 
complete  new  facilities 
between  Detroit  and 
New  York. 


HOLLAND-WEGMAN     PRODUCTIONS 

Mofion    pictures    for    business,    industry    and    television 

207    DELAWARE    AVE..   BUFFALO    2.    N.    V. 


Dual  Editor   (without 

viewer) $1  95. 

Zeiss   Moviscop   Viewer...  89i 

CAMART   CORE 
DISPENSER 

K  re  |i-.     f  i  I  ni 

n  cores  handy 
at  all  times. 
•  Attach  to 
work  table  or 
wall. 

•  Kasy    to   re- 
j      iimve  - —  easy 

'         In     fill. 

•  \  1 1  a  1 11  m  i  - 
11  II  111  r  o  n  - 
-truclion. 

•  Adjustable 
t  o  1  f\  ni  iTi  & 
33nini. 

16"  $  9.50 
21      11.50 


00 


CAMART   DUAL 
SOUND   EDITOR 

Model    SB  111 

•  KJit  single  &  double  system 
16mm  or  35mm  optical  or  magnetic 
sound. 

•  I  se  with  any  16nira  motion  pic- 
ture \ie^ver  to  obtain  perfect  lip- 
synr  matching  of  picture  to  track. 

•  \^'orks  from  rigiit  to  left  or  left 
to  right. 

.■Special-Editor  viewer 
50  combination   $269.60 

ARRI-NOMAD 

•  Magnasync  ''Nomad''  recorder  operates 
from  motor  drive  or  spring  drive  camera. 

•  Lip-sync  sound  for  low  cost  productions. 

•  Complete    Nomad   basic   recorder-repro- 
ducer with  remote  control,  huili  in  record 
play  ampli- 
fier,    with  viB 
nickel   cad-         —        —         '^S 
mium  battery, 
100'    roll-film 
take    up    reel 
and    detailed 
operation 
book.  Mark  1 


14.50      $675,00 


1845   BROADWAY  (at  60th   St.)    NEW  YORK  23   ■  PLaza  7-6977  •  Coble:  Comeromnrt 
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Case  Histories  of  Current  Business  Films 


Sohio's   Film  Series  Has  Key  Hole 


Shopping  for  Husky  briquets 

Husky   Shows   \Vlioll'sai«'rs 
Farts   Aboul    ilriquel    Line 

Sponsor:    Husky    Oil    Company. 

Title:  The  Husky  Briquet .  13'- 
min..  color,  produced  by  Wat- 
son Film  Productions. 

iK  With  heavy  emphasis  on  labo- 
ratory work  that  goes  into  the 
testing  of  the  Husky  product,  this 
film — aimed  at  wholesalers  to  pro- 
mote a  new  barbecue  briquet — 
shows  what's  behind  that  fuel 
used  by  the  backyard  chef. 

The  whole  story  is  covered, 
from  the  establishment  of  the 
housewife's  concern  over  quality 
products  for  family  use.  to  the 
steps  taken  in  overcoming  techni- 
cal problems  in  the  creation  of  an 
improved  briquet  made  from  lig- 
nite, a  wood  by-product  used 
principally  as  an  inexpensive 
commercial  fuel. 

Glamorization  is  spread  on 
generously,  giving  the  effect  that 
the  briquet  is  bom.  bred,  beauti- 
fied and  bunsen-bumed  in  the 
clinical  confines  of  the  Research 
Control  laboratory  and  confer- 
ence room  throughout  its  entire 
life  cycle. 

The  film  is  being  distributed 
by  the  sponsor.  Husky  Oil  Com- 
pany. Cody.  Wyoming.  U' 


Action    at    Indianapolis    in 
"Driving  With  I'hampions" 

Sponsor:  Champion  Spark  Plug 
Company. 

Title:  Driving  With  Chatnpions, 
21^ -J  min..  b  w.  produced  by 
Dynamic  Films.  Inc. 

?J:  This  film  goes  behind  the 
scenes  at  the  Indianapolis  500- 
mile  race.  It  shows  the  careful 
pre-race  indoctrination  which 
both  new  and  veteran  drivers  un- 
dergo in  order  to  qualify  them- 
selves to  race  the  "500."  Safety 
and  courtesy  are  stressed. 

Highspots  of  the  1960  race  are 
featured  in  the  film. 

Television  distribution  is 
through  Modern  TV  exchanges. Q' 


There's  No  Substitute  for  Sales- 
manship says  the  Standard  Oil 
Co.  of  Ohio  in  one  segment  of  a 
new  motion  picture  series  designed 
to  show  Sohio  dealers  how  to  take 
advantage  of  Sohio's  seven-step 
driveway  service  designed  to  help 
sell  more  needed  services  and 
merchandise  to  station  customers. 

The  films  were  produced  by 
Reynolds  &  Howe  of  Cleveland  to 
add  key  impact  to  the  Sohio  Dealer 
Training  Program.  Other  titles  in- 
clude: 

//  Looks  So  Easy  depicts  a 
cocky  new  dealer  who  takes  over 
a  Sohio  station  and  encounters  the 
many  problems  involved. 

A  third  motion  picture  in  the 
series.  Tlie  Peoples  Choice,  spells 
out  the  procedure  and  advantages 
of  the  Sohio  7-step  driveway  serv- 


Doaler   Training 

ice  as  the  vehicle  for  getting  new 
customers  and  making  regular  sat- 
isfied customers  of  them. 

The  three  16mm.  black  and 
white  films  are  each  20  minutes 
in  length.  g' 

*      *     * 

iteader'.s  Digest  Pictures 
Dayton  Frinting  Operation 

Sponsor:  Reader's  Digest  Asso- 
ciation. 

Title:  Dayton  Printing.  8  min.. 
color,  produced  by  United 
States  Productions. 

In  Dayton.  Ohio,  a  big  printing 
plant  of  McCall's  Corporation 
runs  27  days  nonstop  every  month 
turning  out  completed  copies  of 
the  Re.\der's  Digest. 

This  is  a  fabulous  printing  op- 
eration, well  deserving  of  this  in- 


PRODICTIONS 


nurbi.k-tod.w  .\ni)  to.morrow 
v?;rm()NT  m.vrble  comp.wv 


lAJetter    IrilinS 

U^on  I   Ami  ^J^apncn  . 


For  Films  Thai  Bring  Retiults  Call  or  Write: 


BAY  STATE  FILM  PRODUCTIONS,  J. 

Box   129  Springfield   1,  Moss.        •        RE  4-3164 
80   Boylslon   Si.   Boston   Moss.       •       HA   6-8904 


teresting  photographic  study 
derlaken  by  L'SP  director  Fjj 
Bras  as  an  informative  h  I 
ground  film  for  R  D  reader- 
advertisers. 

Dayton  Printing  follow-  ,. 
printing,  collating,  trimmini;  i_ 
gluing  of  the  magazine,  uinoj 
up  with  a  paper  wrapping  proa 
that  provides  individual  wrap  In 
at  the  rate  of  30.000  an  hour 

The  film  drops  a  few  such  a- 
tistical  gems  as  that  each  ivsu  ol 
the  Reader's  Digest  will  be  id 
168.000,000  times— calculate(|al 
three  readers  per  copy,  and  yt 
reading  sessions  per  reader.  3 
*     *     ^- 

Film   Trek   to   Puerto   Hie 
lor   Xew-    York    Youngster 

Sponsor:    Topps   Chewing  Gii. 

Inc. 
Title:   A   Baseball   Vacation.'} 

min.,   color,   produced   by    j- 

Rona  Productions. 
•*  A  group  of  New  York  yoig- 
sters  got  a  real  treat  last  \vi;r 
when  they  were  flown  to  Pulo 
Rico  as  barnstorming  ballplayjs, 
good-will  ambassadors  and  mik 
stars,  by  Topps  Chewing  Cm. 
Company,  prominent  bubble  jm 
manufacturers. 

The  film  which  was  made  of  W 
trip  is  a  lively  document  of  them 
and  off-diamond  activities  of  le 
Topps  All-Star  Baseball  Ten 
during  its  one-week  Christns- 
New  Year  tour  of  the  Caribbiil, 
island.  The  squad  was  invitediy 
the  Puerto  Rico  Department  if 
Recreation  to  participate  ir  a 
tightly-packed  schedule  of  ci- 
tests  with  other  junior  champii- 
ship  clubs  in  cities  and  toi- 
throughout  the  baseball-mad  C(i- 
monwealth. 

Despite  a  hectic  itinerary  wf  h 
kept  the  boys  on  the  go  dui'ig 
every  waking  hour  of  the  trip,  a 
camera  faithfully  follows  all  e 
highlights — from  the  moment  le 
team  was  greeted  by  a  po« 
motorcycle  escort  at  San  Juan  .-r- 
port  to  their  happy  but  rcluciit 
departure  for  home.  9 

.4   happy  group  of  players 
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Tfee  young  Broadway  stars  en- 
rcte  to  Hollywood  for  filming  of 
BO  Ford  show  .  .  . 

I 

*,  P  O  "in  Produff ion*'  on 

prdN    l!t«>2    Kfiiipr    Sliow 

The  Ford  Motor  Company's 
iffl962  dealer  introduction  show 
i  |0w  in  production  at  MPO 
al|;  and  Training  Programs.  Inc.. 
nisr  Producer-Director  Ira  Mar- 
inHank  Barth  of  the  MPO  staff 
I  aintaining  direct  liaison  with 
o|l  on  the  project  in  Detroit. 

me  of  the  first  of  the  big  tasks 
lyved  in  producing  the  show 
a;been  the  job  of  casting.  Re- 
;i!y  completed,  after  months  of 
!snie-screening  and  auditioning. 


casting  for  the  show  included  the 
auditioning  of  some  300  female 
vocalists  alone. 

The  1962  film  spectacular  will 
be  privately  screened  in  the  fall 
of  1961,  before  some  40,000  Ford 
dealers  and  salesmen  in  36  major 
cities  across  the  country.  5S' 

*       *       :;= 
>fodine   Klidpfilni   .Sliow.s 
Quality  Conlrnl  Program 

A  color  and  sound  slidefilm. 
recently  completed  for  Modine 
Manufacturing  Company.  Racine, 
Wisconsin,  reveals  the  new  quality 
control  program  Modine  has  es- 
tablished for  its  auto  radiators. 

Produced  by  Fred  A.  Niles 
Productions.  Inc..  the  film  features 
newscaster  Alex  Dreier  in  his  fa- 
miliar "man  on  the  go"  role. 
Sequences  point  out  that  while  a 
radiator  may  amount  to  a  mere 
one  percent  of  a  vehicle's  total 
cost,  a  breakdown  of  this  com- 
ponent may  mean  the  ditference 
between  success  and  failure  when 
a  doctor  must  make  an  important 
call  in  time  or  a  farmer  needs  to 
harvest  a  valuable  crop  before 
weather  attacks. 

The  new  Modine  slidefilm  is 
being  shown  to  executives  in  the 
automotive  industry.  ^ 


Frojection     screens 
fr     business 
/u  d  i  0  -  V  i  s  u  a  I 
Communications 


Da-Lite 


Da-Lite   Erectrol® 

Automatic  Etectric 

Screens  from  40"x40" 

to   20x20' 


Irmanent  wall 

(  ceiling  installations 

-■Lite-the  complete   line  of 
:)jection      screens     for      re- 
:5sed-in-ceiling,    hanging,    or 
ill     mounting.      Get     sharp, 
■ar    reproduction     of     slide 
IS,  movies  and  visual  pres- 
tations,    plus     convenience 
remote  control  electric  op- 
ition.    "White  Magic"  glass- 
ided    surface    assures    pic- 
■e     fidelity,      deluxe-quality 
larantees   long   life. 


Portable  Tripod  Projection  Screens 

Da-Lite  portable  projection  screens  offer 
widest  choice  for  every  conceivable  com- 
munications need.  Famous  "White  Magic" 
glass-beaded,  patented  "Wonder-Lite"  sil- 
ver lenticular  and  Mat 
White  surfaces.  New  wide 
screen  models,  extra  large 
sizes,  and  many  exclusive 
quality  features  make  Da- 

A^^—:-—=-  Lite  your  first  choice  for 
portable  projection 
screens. 


Write  today  for  full  specifications  and  prices  on  all  styles 
and  name  of  nearest  franchised  dealer. 


DA-LITE    SCREEN    CO.,    INC. 

WARSAW,      INDIANA 


NEWS-BRIEFS 

"Diseovering   .Imerira"   a   Aen- 
SeriON   for  TeloviNion  .Stations 

A  new  series  of  sponsored  films 
on  travel  is  now  being  offered  to 
television  stations  by  Association 
Telefilms,  a  newly  formed  divi- 
sion of  Association  Films,  Inc. 

The  series.  Discovering  Ameri- 
ca, consists  of  1 3  half-hour  films 
and  includes  such  subjects  as  New 
England,  the  South.  Washington. 
D.  C.  jet  travel,  railroading,  tour- 
ing by  antique  auto  and  yachting. 

Among  the  motion  pictures  to 
be  "premiered"  in  the  series  is 
Progress  Report  No.  1,  on  the 
1964-1965  New  York  World's 
Fair.  The  film  shows  replicas  and 
renderings  of  the  exhibits,  fair- 
site  and  Unisphere  symbol  as  well 
as  nostalgic  footage  of  the  1939- 
1940  World's  Fair.  H.  V.  Kalten- 
born  and  John  Tillman  handle  the 
commentary  and  interview  se- 
quences. 

Initially  stations  are  asked  to 
sign  up  for  13  weeks.  However. 
Association  Telefilms  is  planning 
to  extend  Discovering  America 
for  additional  weeks  as  subjects 
are  made  available.  9- 


Journal  Films  .Signs  Pact 

to  I'np  Italian  .Studio  Facility 

•k  Journal  Films.  Inc..  of  Chicago, 
producer  of  educational  films,  has 
concluded  an  agreement  with  the 
University  of  Rome's  Film  Insti- 
tute ( Istituto  Internazionale  per 
la  Cinematografia  E  d  u  c  a  t  i  v  a  , 
Scientifica  e  Sociale)  to  produce 
and  distribute  educational  films 
on  a  world-wide  scale. 

In  making  the  announcement, 
Gilbert  Altschul.  President  of 
Journal  Films,  explained:  "Italian 
film  craftsmen  have  developed 
skills  and  techniques  that  have 
placed  them  among  the  foremost 
film  creators  in  the  world. 

"Our  idea."  he  said,  "is  to 
channel  these  talents,  skills  and 
energies  in  such  a  way  that  they 
will  serve  the  curriculum  goals  of 
American  schools.  At  the  same 
time,  we  are  anxious  to  make  the 
best  American  films  available  to 
students  in  Italy."  <^ 

*      *     * 

Films  Five  Is  Announced 

Films  Five.  Inc..  a  new  mo- 
tion picture  production  company, 
has  been  formed  in  New  York  at 
18  West  50th  Street. 

Nicholas  D.  Newton  is  presi- 
dent and  sales  director  of  the  new 
firm.  Other  executives  are  Jacques 
Dufour,  creative  director;  Walter 
Bergman,  in  charge  of  studio;  and 
Nox  Lerapart,  producer.  gj^ 


Versatile 

AUDIO-VISUAL 

SALES  TOOLS 


FOR 


INDUSTRY 

BUSINESS 

EDUCATION 

INSURANCE 

TRAINING 

ADVERTISING 

Compocf.  oll-in-one  units  in  smorl  port- 
able carry-coses.  Easy  to  set  up  in 
seconds  for  group  viewing  without 
room    darkening. 

COC  COMMUNICATOR 


Desk-Top 

Sound  & 

Film   Strip 

Unit. 

Under  $100 


COC 
EXAMINER 

Populor  Film 

Sirip   Previewer 

under   S50 


COC 
MASTER   1010 

Deluxe  Automatic 

Slide   Projector 

with    remote 

control     (Also   for 

use  with 

synchronizer- tope 

recorder) 

Under    $130 


COC 
EXECUTIVE 

Professional  Slide 
Projector. 
Under   $70 


Used  by  leading  industrial  concerns! 

REQUEST  FULL  DETAILS  AND 
ILLUSTRATED  LITERATURE. 

Mode     by    the     Manufacturers    of     the 
most    complete    line    of    rear-view    pro- 
jection     viewers      for      business      and 
Industry. 
Division   of   Camera   Optics   Mfg.   Corp. 


^'^-'i^        37-19  23rd  Avenue, 
INDUSTRIAL     Wng  IslanH  City  5,  N.  Y. 


Mail  Coupon  for  Free  Booklet 

Please  send  illustrated  literature  with  full 
details  on  COC  Visual  Aids  to 

Name 

Address 

City  Zone        State 
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COMPCO 

professional  quality  reels  and  cans 
are  preferred  b\. . . 


CORONET 
FILMS 

■rOllOS  LAIGEST  noOUCtl 
SF  {OUCATIOatl  FIIHS 


Only  Compco  offers  "a  new  dimension  in 
quality"  recognized  and  accepted  by  leaders 
in  the  movie  making  industry.  compco'=  su- 
periority is  attributed  to  a  new.  major 
advance  in  film  reel  construction — result- 
ing in  truly  pTofessional  reels  that  run 
truer,  smoother,  providing  lifetime  protec- 
tion to  valuable  film.  Compco  reels  and 
cans  are  finished  in  a  scratch-resistant 
baked-on  enamel,  and  are  available  in  all. 
16  mm. sizes — 400  ft.  thru  2300  ft.  For  details 
and  prices  write  to: 

C  O  M  PCO   corporation 

1800  N."  SpMitWty  *y*..  Chic«s0  47jJ)l^  '  ;f^ 


Deluxe  Cabinet 
Projector  Table 


Security  is  added  to  sturdy  mobility  in  these 
new  com bi notion  cob! net- tables,  self-adjusting  to 
unevenness   of   floors. 

Rust- proof  construction  throughout;  large  silent 
wheels,  two  with  brakes;  burn-proof  surfaces; 
raised-lip  edging;  Yale   lock   doors. 

Your  choice  of  42",  36"  or  30"  height,  same 
economicol   price. 

Model  1830-E,  top  shelf  18"  x  30",  1  %  "  legs  and 
corner  posts,  20  feet  of  No.  14  heavy  duty  elec- 
tric cofd,  grounded  wiring  (if  specified)  S89.95 
Model  1824-E,  top  shelf  18"x24".  legs  and  cor- 
ner posts  1";  No.  16  electric  cord  (20  ft., 
grounded   if   specified)     S59.95 

Send  for  information  on  other 
models  also. 

We  have  a  table  for  every  school  need. 


MILLER 


A  New  Sales  Training  Film:  | 

«'Th<>  Hidd<>n  Side  of  S<'llin;<" 

ShowN  Factors  Atti-ftlnfi,  .Sale 

'k  A  new  16mm  sound  film,  released  by 
Roundtable  Productions,  shows  how  to  in- 
crease sales  by  learning  to  recognize  and  over- 
come the  hidden  influences  which  make  or 
break  a  sale. 

The  Hidden  Side  of  Selling  is  based  upon 
hundreds  of  actual  sales  histories  gathered 
from  every  field  of  business  and  industry,  and 
its  practical  approach  is  especially  designed  to 
interest  and  stimulate  qualified  as  well  as  be- 
ginning salesmen. 

Explores  Problems  of  Three  .Salesmen 

The  34-minute  story  begins  at  a  sales  meet- 
ing. Three  experienced  salesmen  are  having 
familiar  difficulties  selling  to  certain  of  their 
customers.  What  happens  when  each  of  these 
salesmen  makes  his  calls  and  the  use  of  pooled 
experience  is  then  portrayed.  Realistic  sales 
situations  show  how  strong  buying  resistance 
is  met  and  overcome. 

In  the  first  interview,  the  salesman  faces  a 
'■know-it-all"  customer,  who  acts  like  an  ex- 
pert and  becomes  rude  and  abrupt  if  contra- 
dicted. The  second  salesman  faces  a  customer 
who  can't  make  up  his  mind  and  complains 
when  given  too  many  alternatives.  The  third 
true-to-life  case  shows  an  overly  agreeable  cus- 
tomer who  is  reluctant  to  say  why  he's  not 
buying  and  "clams  up"  when  pressed  for  an- 
swers. 

How  to  Deal  With  Customer  Reactions 

The  film  clearly  shows  salesmen  how  to  ef- 
fectively deal  with  various  types  of  customer 
reactions  and  how  to  blend  their  personalities 
with  those  of  their  customers.  This  authorita- 
tive picture  is  designed  to  create  an  awareness 
of  the  psychological  problems,  the  "hidden 
side,"  which  is  often  overlooked  in  a  sales  sit- 
uation. It  emphasizes  that  every  salesman,  no 
matter  how  experienced,  is  capable  of  raising 
his  selling  score. 

Stuart  Atkins  Associates,  sales  and  manage- 
ment consultants,  did  the  research  for  the  sales 
techniques  demonstrated  in  this  34-minute. 
16mm  sound  film.  For  information  concerning 
rentals  or  purchase,  write  to  Roundtable  Pro- 
ductions, 275  So.  Beverly  Drive,  Beverlv  Hills, 
Calif.  ■        g. 

Salesman  Ken  Wilson  faces  customer  Bob  Ray- 
mond's "indecisive  reaction"  in  this  scene  from 
"The  Hidden  Side  of  Selling." 


Monufocturing   Co. 
3310  E.  Roxboro  Rd    NE,  Atlanta  S,  Ga 


COLEMAN  PRODUCTIONS 

75  W.  45th  St.,  New  York  3C  lYY  •  Circle  5-901 
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I  Pioneers  in 


SOUND /FILMSTRIPS 
SOUND  RECORDING 

for 

Industry  •  Commerce 

Education  •  Government 

Human  Relations 


neri 


c. 


RECORDER  &  ^   REPRODUCER  CORP. 

1533  Cherry  St.,  Philadelphia  2.  Pa. 

LOcust  3-2010 


HOUSTON    FEARLESS 

Panoram 

DOLLIES 

Thoroughly  Overhauled— Guoronteei 
SPECIAL   LOW   PRICE 


Immediate 
Delivery'. 


4-Wheel.  .  .$1,200.0 
5-Wheel.  .  .$1,600.0 


CAMERA   EQUIPMENT   CO.,   INC. 

315     Weft    43rd    Street.     New    York    36,    NY 
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BUSINESS     SCREEN     MAGAZlE 


New  AUDIO-VISUAL  Equipment 

Recent    Product    Developments    for    Projection    and    Production 


The  new  Cine-King  screen 

M.ite  Cine-King  Screen  is 
)egned  for  Wide-Screen  Use 

Cine-King."  a  portable  screen 
eimed  for  CinemaScope  and 
ttr  wide-screen  films  has  been 
itiduced  by  the  Da-Lite  Screen 
cj  Inc..  of  Warsaw,  Ind. 

he  new  screen  is  eight  feet 
•  (1  e  and  features  Da-Lite"s 
Wite  Magic"  glass-  beaded, 
:aless  screen  surface  for  repro- 
uion  of  wide  screen  pictures. 
Liged  tripod  legs  are  made  of 
e;y-gauge  extruded  aluminum 
m  to  rigidly  support  the  screen. 

he  screen  case  on  the  "Cine- 
It"  is  adjustable  from  a  low 
ofion  at  the  tripod  leg  bracket 
)  le  top  of  the  square  stainless 
:e  center  tube  for  variable  view- 
i£  levels.  The  screen  closes 
asy  to  a  compact  size  for  port- 
b|ty;  sets  up  quickly  with  the 
u'matic  leg  lock  that  releases 
iid  legs  at  a  toe-touch.  ^ 

*  *  :!: 

Cf  Markets  16mm  Projector 
f(i  Better  Reverse  Operation 

;adio  Corporation  of  America 
ai  introduced  a  new  16mm 
J'ld  motion  picture  projector, 
urporating  several  advanced 
:ares,  engineered  for  educa- 
oal  institutions,  business  and  in- 
ury. 

jTiproved  forward  and  reverse 
:js  are  controlled  by  a  single 
j'ry  switch,  permitting  faster 
n  more  efficient  operation.  The 
ijrse  mechanism  automatically 
IS  off  the  sound  track,  elimi- 
K  i  n  g  any  disturbance  from 
ailed  sound  during  reverse  op- 
r.ion. 

he  new  model  is  also 
^  pped  with  a  separate  motor 
n  blower  for  reverse  operation 
» an  extra  precaution  against 
":>  overheating  and   film   dam- 

|or  further  information  write 
'V  Products  Desk,  Business 
CEEN,  Chicago  26.  g' 

'l    Your    Service:    Ihe    New    Products 
,Oesk,   Business    Screen,   Chicogo    26 


Acmade  Splicer  Automatically 
Applies  Mylar  Tape,   16  or  35 

s:  A  new  Acmade  automatic  film 
splicer  has  been  announced  which 
makes  butt-splices  and  automati- 
cally applies  Magic  Mylar  per- 
forated tape  in  register  on  35mm 
and  16mm  film.  The  new  splicer, 
which  works  on  all  film  bases  in- 
cluding DuPont  Cronar,  is  avail- 
able from  .Acmade's  exclusive  dis- 
tributor in  the  United  States,  Flor- 
man  &  Babb,  Inc. 

In  operating  the  new  splicer, 
the  splicing  tape  is  registered  on 
precision  pins  and  held  in   place 


Pt'ri,_\!  :,'.j:.!,_'r  Of  tape  to  film  uith 
new  Acmade  automatic  splicer. 

until  automatically  applied  to  the 
film  by  swinging  the  arm  over  and 
pressing  the  chromed  button.  This 
action  simultaneously  cuts  the  ad- 
hesive and  applies  it  in  perfect 
register  to  the  film. 

The  cutting  arm  is  used  by 
pressing  the  chrome  button  for 
cutting  both  sides  of  the  film  si- 
multaneously. The  film,  of  course, 
has  been  registered  on  pins  in  the 
horizontal    channel.    The    cutting 


blade     is    easily    replaced    when 
necessary. 

After  cutting,  the  cutting  arm  is 
swung  to  the  right  so  that  splicing 
can  be  accomplished.  Both  arms 
are  precision  registered  to  exact 
specifications  to  insure  perfect 
splices. 

More  information  is  available 
on  request  from  F  &  B.  68  West 
45th  Street,  New  York.  g- 

*      *      * 
Buhl   Superwide  Lens  System 
Enlarges  Short-Throw  Picture 

If  you  need  to  stretch  the  size 
of  rooms  used  for  the  projection 
of  2  X  2  slides  or  film  strips,  the 
new  Buhl  Optical  Company's 
Series  400  Superwide  Lens  Sys- 
tem does  it.  This  System  reduces 
by  two-thirds  the  distance  neces- 
sary to  put  big  pictures  on  the 
screen.  Thus,  normal  office  or 
living  rooms  can  supply  enough 
space  to  get  a  full  screen  size 
projection  with  any  standard  pro- 
jector. The  Lens  System  adapts 
easily  to  any  projector  without 
costly  modification.  It  is  particu- 
larly useful  in  rear  screen  projec- 
tion where  space  and  screen  size 
are  important. 

The  Series  400  Superwide 
Lens  was  developed  by  the  Buhl 
Optical  Company  of  Pittsburgh. 
The  lens  is  available  in  I",  1.5" 
and  2"  focal  lengths.  It  may  be 
tested  on  a  free  10  day  trial  offer. 
The  retail  price  is  $80.  For  further 
details  write  the  New  Products 
Desk,  Bu'jiNEss  Screen,  7064 
Sheridan  Rd.,  Chicago  26.         g 


Below:    top  scene  shows  normal  size  of  image  with  short-throw  and 
(at  bottom)  the  larger  picture  made  possible  with  Buhl  Superwide  Lens. 


Projector-Scope  in  position 

HPI   Projector-Scope  Puts 
Image  Right  on  8mm  Machine 

A  new  attachment,  the  HPI 
Projector  Scope,  for  8mm  projec- 
tors— sound  or  silent — allows  films 
to  be  seen  on  a  small  built-in 
screen  with  the  room  lights  turned 
on. 

The  attachment  will  be  useful 
for  audiences  of  five  or  six  people 
who  can  see  training  films  or  sales 
films  without  darkening  the  room 
or  setting  up  a  projection  screen. 

The  HPI  Projector  Scope  has  a 
15  square  inch  screen  with  a  grain- 
less  surface  which  is  said  to  give 
bright  distortionless  pictures  under 
normal  room  illumination. 

In  use,  the  film  projector's  regu- 
lar lens  is  removed  and  replaced 
with  the  Projector  Scope  which 
has  its  own  built-in  special  six- 
element  optical  system.  After  the 
Projector  Scope  is  placed  on  the 
projector,  film  is  run  through  in 
normal  fashion.  Focusing  is  han- 
dled just  as  if  the  regular  projector 
lens  were  being  focused. 

In  addition  to  its  regular  use  as 
a  daylight  cine  viewing  screen, 
the  Projector  Scope  has  a  built-in 
film  marker  for  editing  sound  or 
silent  films.  The  HPI  Projector 
Scope  sells  for  $14.95.  For  further 
data  write  the  New  Products  Desk, 
c  o  Business  Screen,  7064  Sheri- 
dan Rd.,  Chicago  26.  Sf 

New  Sound  Speed  Attachment 
Useful  for  16,  35mm  Editing 

'-  A  new  Hollywood  Film  Co. 
Sound  Speed  Attachment  for  syn- 
chronizers drives  the  synch  ma- 
chine at  sound  speed  (36  feet  per 
minute  in  16mm  and  90  feet  per 
minute  in  35mm)  and  is  said  to 
be  extremely  useful  in  editing  pic- 
tures and  track  or  in  running  the 
picture  at  sound  speed  in  instances 
where  narration  will  be  added 
later. 

The  Sound  Speed  Attachment 
(SSA-1),  priced  at  $192.  consists 
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NKW  A-V  PRODI TCTS: 

(CONTINUED     FROM     PAGE     61) 

of  a  geared  motor,  capacitor, 
coupling  and  a  three-way  toggle 
switch.  This  modification  may  be 
added  at  the  factory  to  any  syn- 
chronizer without  additional 
charge.  The  entire  unit  is  mounted 
on  an  aluminum  plate. 

The  synch  machine  can  run 
from  left  to  right  or  in  reverse. 
The  motor  may  be  quickly  dis- 
connected to  permit  fast  winding 
to  a  given  area. 

Another  attachment,  the  HFC 
Splicer  (SAS-1),  permits  the  tape 
splicer  to  be  stored  over  the  end 
plate  of  the  synchronizer  and 
makes  the  splicer  easily  available 
for  direct  cutting.  Write  the  New 
Products  Desk.  7064  Sheridan 
Road.  Chicago  26.  for  details 
and  or  literature  on  this  line.     ^ 


Safety  Power  Panel  Combines 
Film,  Slide  Viewer  on  Stands 

A  A  safety  power  panel  and  film 
and  slide  viewer  to  fit  almost  any 
projector  stand  has  been  an- 
nounced by  Jack  C.  Coffey  Co.. 
Inc.,  North  Chicago,  111. 

The  power  panel,  with  a  25- 
foot  power  cord  and  ground  wire, 
aflfords  greater  safety  when  show- 
ing films  or  filmslrips  in  the  class- 
room. The  wire  is  long  enough  to 


SOUND-ON-FILM  IN  KAl.ART  SOLINDSTRIP  PROJECTOR 


Power  panel-viewer  mounted  on  typi- 
cal projection  stand. 

loop  around  a  leg  of  the  projector 
stand  or  table  before  connecting 
it  to  the  electric  power  outlet.  If 
a  student  trips  on  the  cord,  it  will 
either  pull  out  of  the  outlet  or 
move  the  projector  table  slightly 
without  damaging  the  equipment 
or  harming  the  student. 

Other  conveniences  provided 
by  the  power  panel  include: 
switch  controlled  film  and  slide 
viewer,  7-watt  service  for  thread- 
ing projector  in  a  darkened  room. 
two  outlets,  25-foot  heavy  duty 
extension  cord  with  ground  wire. 
adapter  plug  and  ipl8-3  strand 
wire  ample  for  2100  watts.         i^ 

Al  Your  Service:  the  New  Products 
Desk,  Business   Screen,  Chicago   26 
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Picture  and  related  sound  are  printed  oit  saiiic  strip  of  .^.'^iiiiii 
film  for  Kalari  Company's  new  "Soiindstrip"  projector.  20-miimte 
sound  sUdefilm  is  curried  on  a  single  25-foot  length  of  either 
color  or  black  &  white  film. 


/\The  man  who  sharpens  his 
^i  pencil  to  figure  costs . . . 

RENTS 


FROM 


CAMERAS  •  LIGHTS  •  ACCESSORIES 


Cameras:  16mm  S,  35mm— Sound 
(Single  or  Double  System)— Silent 
— Hi -Speed — Instrumentation 

Lighting:  Arcs— Incandescents 
— S  p  0 1  s— F 1 0  0  d  s— D  i  m  m  e  r  s— 
Reflectors— All  Lighting  Accessories 

Generators:  Portable— Truck 
Mounted 

Sound  Equipment:  Magnetic— 
Optical— Mikes— Booms 

Grip  Equipment:  Parallels— 
Goboes— Other  Grip  accessories 

Cranes,  Dollies:  Crab— Western- 
Portable  Panoram 

Lenses:  Wide  angle— Zoom— Tele- 
photo— Anamorphic 

Editing  Equipment:  Moviolas 
—Viewers— Splicers— Rewinders 

Projection  Equipment:  16mm  & 
35mm— Sound  &  Silent— Slide- 
Continuous 

reievision:  Closed  Circuit  TV 

Camera  Cars; 


In  HialMh,  Florida  : 

Camera  Equipment  Co.,  Inc.  of  Florida 
1335  East  10th  Ave  •  TUxedo  84604 


It  makes  sense,  it  saves  dollars  to  rent 
from  CECO.  What's  your  problem?  — 
a  6-second  ID  or  a  giant  spectacular.'' 
CECO's  store  rooms  are  bulging  with 
the  world's  finest  and  newest  photo- 
graphic equipment. 

Everything  is  checked  out  to  perform 
"better  than  new".  All  normal  ser- 
\icing  is  provided  FREE.  Ask  your 
accountant  why  you  save  money  when 
you  rent  instead  of  buy.  For  quick 
action,  call  JUdson  6-1420  —  today! 


(Vflm€Rfl  €<^uipm€nT(o.,inc. 


315  W.  43rd  St..  N.  Y.  36.  N.  Y. 


JUdson  6-1420 


Camera  Equipment  Co..  Inc. 

Oept    S-IS  14,  315  W    43rd  St  ,  N.  Y.   36.  N.  Y. 

Gentlemen:   Please   rush    me   your    FREE   complete 
catalogue  of  Rental   Equipment. 

Name — 

firm 

Street 

City  Zone  State  


Bartlett  Research  Introduces 
New  Transparency  llluminat 

Bartlett  Research,  Inc..  ha' 
nounced  the  introduction  ol 
tirst  medium-priced  transpai 
illuminator  which  is  a  truly 
purpose  piece  of  studio  etjuipr 

The  Transparency  lllumii 
Model  120  is  unique  in  th 
provides  a  means  for  act 
holding  any  transparency  or 
bination  of  transparencies 
.'^.'imm  slides  to  eight  by  ten 
material.  This  complete  tlexi 
is  made  possible  by  a  series  < 
movable  channels  on  the  fat 


Transparency  Illuminator  , 

the  BTl  120  which  can  bdar- 
ranged  to  hold  any  size  or  tm- 
bination  of  transparencies. 

These  movable  channels  irai- 
nate  the  need  for  awkward  cli|in( 
devices  or  the  use  of  tape  \:id 
wastes  viewing  area.  Not  on:dc 
the  channels  allow  for  easy  ;» 
ing,  but  since  the  individual  1 1 
parencies  can  be  tipped  forui 
editing  and  putting  in  seqina 
become  simple  procedures. 

The   viewing   area   of  the  5TI 
120  is  24  by  24  inches,  amlln 
unit  is  seven  and  one-half  i!he| 
deep.  It  will  hold  120  35mn  ^'' 
by  two  inch  slides  or  any  com  n 
tion   of  transparencies   and 
laminated    by    one    standan  - 
watt  fluorescent  lamp.  The  iiun 
lamp,    a    readily    available    )ni' 
mercial  lamp  with  a  Kei\in  i  : 
of  4350,  gives  the  BTl    i: 
distinct   advantages:    it   i^   ,1 
usually  cool  operating  unii.  . 
is  exceptionally  economical. 

The  front  channel  assembl  n 
the  channels  are  made  of  .ni' 
aluminum,     which     nevci 
polishing,    will    not    shou 
marks,  and  will  not   rust   "i 
rode.  The  lamp  enclosure  i^ 
of    a    light    weight,    high    q 
plastic    that    won't    chip,    pe 
stain.  The  lamp  enclosure  c  1 
new  illuminator  is  opened  b;! 
simple    knobs,    which    allow  i' 
quick  and  easy  lamp  changin 

The  unit  either  can  be  hui!o« 
a  wall  as  a  permanent  illumiiiof- 
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r  '  can  be  used  on  a  table  or 
;s.  It  is  completely  guaranteed 
ics  shipped  fully  assembled  and 
;a'/-for-use. 

}ir  further  information,  write 
lebew  Products  Desk,  c  o  Busi- 
eJ  Screen.  7064  Sheridan 
o!i,  Chicago  26.  H' 


Kool-Lite  "6000"  Projector 

III  Optical  Markets  New 
Di-Lite  Overhead    Projector 

'urrently  being  introduced  by 
leBuhl  Optical  Company.  Pitts- 
j(h.  is  the  new  Kool-Lite 
SIJO"'  overhead  projector,  said 
/fts  makers  to  feature  cool, 
ijit  and  whisper-quiet  operation. 

lie  new  overhead  equipment 
e|hs  40  pounds,  accommodates 
a|;parencies  up  to  10"  x  10"  and 
)k  cellophane  rolls  which  can 
:  ised  to  project  hand-written 
raols,  notes,  diagrams,  etc.  Due 

coolness  of  operation,  the 
iW  will  hold  projected  trans- 
nncies  for  long  periods  of  time 
itbut  loss  of  quality  through 
-ilheating. 

'n  the  authorized  Federal  Sup- 
viSchedule.  the  Kool-Lite  6000 

sted  under  contract  number 
SDOS-3317.'i.  The  Federal 
oc  number  is  FSN-20-100.  Fur- 
e  information  may  be  obtained 
ahe  New  Products  Desk.  Busi- 
Ei  Screen,  or  write  the  manu- 
Mrer:  Buhl  Optical  Company, 
»  Beech  Ave..  Pittsburgh  33, 
^'isylvania.  ^ 

riimas  16"  Fluid  Pan  Head 
liw  TA  Mfg.  Company  Product 

i^n  exclusive,  balanced,  free- 
'■ing  action  has  been  engineer- 
I  nto  the  new  Thomas  16,  a 
ti  pan  head  for  professional 
'|m  cinematography.  It  was  de- 
;d  to  assure  smoother,  vibra- 
ess  360    pans  and  tilts  even 


NEWS  RELEASE 


"Thomas  16"  Fluid  Pan  Head 

when  cumbersome  telephoto  lenses 
and  heavy  professional  cameras 
are  required.  Extreme  tempera- 
tures, from  -60°  to  212°.  altitudes 
and  climatic  extremes  of  any  sort 
pose  no  problem  to  operation. 

New  and  exclusive  positive 
braking  system  allows  adjustment 
of  tilt  tension  to  the  camera; 
Thomas  16  may  be  locked  at  any 
angle  without  disturbing  tension 
control.  Operator  is  able  to  return 
to  exact  position  and  sequence; 
creeping  is  eliminated.  Fits  any 
camera  or  tripod. 

A  product  of  the  Cinematog- 
raphy Products  Division  of  TA 
Manufacturing  Corporation,  the 
Thomas  16  is  priced  at  $14g..*i0. 
The  manufacturer  provides  "abso- 
lute guarantee  that  the  Thomas  16 
must  outperform  any  lluid  head 
on  the  market  today,  at  any  price, 
or  the  customer  may  return  it  for 
a  full  refund." 

For  further  data,  literature,  etc.. 
write  the  New  Products  Desk. 
Business  Screen.  Chicago  26.  i^^ 


SPECIFIES 
"SWE-EOCK" 
PROJECT-fl-SM 
FOR  OVERSEAS 


These  compact  stands  are  now  used 
in  many  foreign  countries  all  over 
the  world  as  well  as  by  U.  S.  Govern- 
ments, State  and  Municipal  activities 
in  the  United  States. 

"SAFE-LOCK"    PROJECT-0-STANDS 

are  also  standard  equipment  with 
schools,  colleges,  churches  and  busi- 
ness firms  using  audio-visual  equip- 
ment. 

If  your  supplier  cannot  serve  you, 
please  order  direct  from 


SPECIFICATIONS 

MODEL  203— Standard 
Height  Range:  24"  to  41" 
Top  Area:   irxl9" 
Shipping  Wt.:  13  lbs. 

PRICE   $37.88 

MODEL  203-56 — Extra 

High 
Height  Range:  32"  to  56" 
Top  Area:   11  "xlQ" 
Shipping  Wt.:   14  lbs. 

PRICE  $39.75 


SAFE-LOCK,  INC.,  870  W.  25tli  St.,  HIALEAH,  FLA. 


THE   EDITORS   OF  BUSINESS   SCREEN    MAGAZINE   TAKE    PRIDE    IN 

THE  1961  BUYER'S  GUIDE  TO 
FILM    PRODUCTION    SERVICES 

The  one  effective,  most  economical  answer  to  an  industry  need 
for  a  complete,  comprehensive  single  source  for  all  the  buyers 
of  film  production  services  and  equipment.  Detailed  listings  of 
services,  equipment  sources;  indexed  for  quick  reference  & 
delivered  to  the  KEY  MAN  WHO  BUYS  in  every  production 
field,  Pre-sold  distribution  to  all  BUSINESS  SCREEN  subscribers 
phis  thousands  of  e.\tra  copy  sales  at  its  low  Si. 00  price. 

Write  today  for  listing  forms  and  complete  data 
to  Chicago  office:  706 Ji.  Sheridan  Road,  Zone  36 

BUSINESS  SCREEN 

OFFICES   IN     •     NEW  YORK    •    CHICAGO    •    AND  HOLLYWOOD 
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FILMS  FOR  SALES  TRAINING  AND  PRODUCT  PROMOTION 


Glamour  Gals  Help  Pep  Up  Soft  Drink  Sales 

Orungc-Onsh    SiiIOKmeii    l.<-arn    "Tcchiilqur""    from    Daffmar 


DAGMAR  AND  her  Pin-Up  All 
Stars  have  glamorized  the 
Orange-CRUSH  sales  training  pro- 
gram with  their  appearance  in  a 
full  color  motion  picture  entitled 
It's  the  Technique  Thai  Counts. 

The  famous  TV  star  and  her 
attractive  companions  dramatize 
f  o  r  driver-salesmen  techniques 
that  are  vital  to  the  successful  de- 
velopment of  beverage  sales.  The 
tilm  is  the  key  element  in  the 
complete  sales  training  program, 
which  is  part  of  the  Crush  mar- 
keting plan  for  1961.  Cal  Dunn 
Studios,  Chicago,  was  the  pro- 
ducer. 

Attention  Was  No  Problem 

Dagmar  and  her  friends  hold 
the  attention  of  the  salesmen, 
while  she.  herself,  brings  out  key 
points  in  effective  salesmanship. 

Large  "coming  attraction"  pos- 
ters showing  Dagmar  and  her 
companions  are  posted  on  plant 
bulletin  boards.  They  announce 
the  date  of  these  sales  meetings 
where  the  film  will  be  shown  and 
stimulate  imagination  and  interest. 
The  posters  further  announce  that 
It's  the  Technique  That  Counts, 
starring  Dagmar  and  her  Pin-Up 
All  Stars,  is  coming  without  di- 
vulging that  this  is  to  be  an 
Orange-Crush  training  film. 
Did  the  Picture  Go  Home? 

After  the  film  has  been  shown 
a  folder  which  outlines  its  main 
points  is  distributed  to  each  sales- 
man along  with  an  autographed 
photo  of  Dagmar  as  a  momento 
of  the  occasion. 

The  20-minute  sound  slidefilm 


was  written  and  produced  by  Cal 
Dunn  Studios,  which  also  designed 
the  "cominu  attraction"  and  "take 


Large,  theater-size  posters  o/ 
"coming  attraction"  helped  build 
interest  of  drivers  in  slidefilm 
program  produced  by  Cal  Dunn 
Studios  oj  Chicago. 

home"  pieces.  Helen  A.  Krupka 
scripted  the  film;  Joe  Betzer  and 
Cal  Dunn  directed  the  production. 
Posters  Follow  Up  Film 
"Pin-up"  type  pictures  from  the 
film  gain  maximum  attention  in  a 
full-color  poster,  which  is  distrib- 
uted monthly  to  every  Orange- 
Crush  bottler.  Each  poster  high- 
lights a  key  point  of  the  sales 
training  film.  An  outline  is  pro- 
vided with  each  poster  with  which 
to  build  a  sales  meeting  presenta- 
tion and  the  monthly  "pin-up" 
girl  becomes  the  focal  point  for 
explanation  and  discussion.         K' 


Pin-up  girls  emphasize  sales  pointers  for  driver-salesmen  . 


Four  uses  for  ABS  pipe  are  pictured  in  Marhon  film.  Top  lefi'fu 
trenching:  top,  right:  itjstallation  at  housing  project:  below:  ttbi 
home  use,  (left)  light-weight  of  pipe  provides  ease  of  handling. 

Prospects  SEE  the  Benefits  of  Plastic  Pit 

Marbon  ('homiral   Pirtnrr  Shons  l>rodu<-tN  on  Ihp  Job 


f:  A  new  motion  picture  on  ABS 
semi-rigid  plastic  pipe  shows  how 
urban  and  rural  water  systems,  gas 
utilities  and  manufacturers  of  mo- 
bile homes  are  gaining  superior 
piping  performance  while  cutting 
purchase  and  installation  costs. 

On-location  scenes  of  diversified 
piping  installations  in  Kansas, 
Arizona  and  California  demon- 
strate the  advantages  offered  by 
the  pipe,  made  of  Cycolac  brand 
polymers,  sponsored  by  the  Mar- 
bon Chemical  Division  of  Borg- 
Warner  Corporation. 

Shows  Benefit,  Techniques 

Actual  installation  sequences  re- 
veal how  the  semi-rigid  pipe  re- 
duces initial  cost  and  cuts  install- 
ing, handling  and  maintenance 
costs.  Graphic  examples  depict 
how  improved  trenching  tech- 
niques, fast  solvent  welding  of 
joints  and  other  innovations  are 
handled  by  small  crews  without 
special  skill  or  training. 

The  film  highlights  the  use  of 
the  tough  plastic  pipe  for  a  new 
water  district  at  Independence, 
Kansas,  where  54,000  feet  were 
installed  to  serve  farm  and  rural 
residents  at  a  saving  of  $35,000 
over  the  cost  of  metal  pipe. 
Produced  h.v   .\cademy   Films 

Other  advantages  of  the  pipe 
include  complete  freedom  from 
corrosion  or  attack  by  acid  or  al- 
kaline soils  and  an  unusually  high 
impact  resistance  and  superior 
tensile  strength. 

The  20-minute.  Ifimm.  color 
picture  was  produced  by  Academy 


Film  Productions,  Inc.,  of|rh 
cago.  It  is  available  on  frec'oa 
through  Film  Dept.  C-2.  M  bo 
Chemical  Division.  Borg-Wrnc 
Corporation,  Washington,  Ve- 
Virginia. 


rharminK   Film  Tale  i. 
Early  VIrlorlan  Veli^ 


If 


Sponsor:   Hallmark  Gree  n 

Card  Company. 
Title:    An   Old.    Old   Star   1 

min..  color,  produced  by  llvn 

Productions. 

This  is  a  simple  and  chaiii 
story  of  a  young  boy  am  g 
growing  up  and  falling  inloi 
during  the  Victorian  Era. 

Appropriate  to  its  title,  th  lil! 
presents  its  love  fable  throui 
medium  of  the  elaborate  gr^lin 
cards  in  fashion  during  the  (im 
teenth  century.  The  cards  p  vid 
a  colorful  background  fo  ih 
story  as  they  rellect  the  chigi" 
seasons  of  the  year. 

Special  camera  treatment  am 
forms  the  characters  on  tht:." 
to  give  an  animated  effect  1 
movie  captures  bygone  da; 
early  sleighs,  trains,  ela  t.^ 
homes  and  Victorian  fas  en' 
David  L.  Strout,  Dean  c  ih 
Rhode  Island  School  of  Ciigi 
conceived,  wrote  and  directi  ll* 
film.  ' 

.-1(1  Old.  Old  Story  is  beir'di* 
tributed  by  Modern  Talkin;  Pii-'- 
ture  Service.  Inc.,  3  Easti-tit 
Street,  New  York.  !  9 
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M.  PILGRIM  . 
FILM      \ 
SERVICES, 
INC. 

'I  #^  ANIMATION  PHOTOGRAPHY 

3    STANDS  16MM    AND    35MM 

BELL    &    HOWEil,    MAURER    CAMERAS 

#  TITLES 

HOT    PSfSS         ANY    lYPl    STYiC... 
ANY    lANCUACl 

#  ART 

him  sniip,  MonoN  PiCTum, 

ANIMATION 


$  OPTICALS 


FOR   16MM   PRODUCERS 

WIPES         /RISfS         SPl/r    SCREEN.-. 
FRtCZl    fRXME         Blow    UPS... 

COLOR    TIJICS     OPTICALLY    SUPIRID 
OVER    IIVE    ACTION 


->i«», 
^^b^ 


PILGRIM 

FILM  SERVICES,  INC. 

1822    ■■!«••    STREET,    N    W 
WASHINGTON    6,     D      C 


Specialists  in  the  Science  of 

FILM  REJUVENATION 

FOR  16  MM  AND  35  MM 

RAPIDWELD  Process  includes    treatment  for: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

8MM  SERVICES  NOW  AVAILABLE. 

Send   for  free   Brochure, 
"FACTS  ON  FILM  CARE". 

^g-^TAPID   FILM  B-"~— % 

^^TECHNiauE.  INC.     "' '       "^ 

37-02  27  ST.,  L.  I.  C.  1,  N.  Y. 
STillwell  6-4600  >  Est.  1940 


ti_ 


EDITORIAL    VIEWPOINT: 

(CONTINUED     FROM      PAGE      TEN) 

production  for  Greenwich  Productions"  Mo- 
tion Picture  Division.  Announcement  was 
made  by  D.  C.  Andrews.  Jr..  President.  Mr. 
WondsePs  offices  are  at  1600  Broadway. 


•lohn    llur(«in    in    Hi4*hardNon-nowldN 

A  word  of  welcome  to  John  W.  Burton  who 
has  joined  Richardson-Bowlds  of  Burbank. 
California  as  Director  of  Sales.  John  was  for 
many  years  production  manager  of  Warner 
Bros.'  Cartoon  Division  and  his  experience 
will  be  invaluable  to  users  of  R-B  animation 
equipment  and  accessories. 


Morf£aii   4Bibn«'y   Now  .\g4'll<'y  Exe«*ulivp 

An  old  friend.  Morgan  Gibney.  formerly  a 
top  staffer  at  Wilding.  Inc..  is  now  Executive 
Vice-President  of  Remsen  Advertising.  Inc.. 
New  Haven.  Conn.  During  his  career  with 
Wilding  (which  dates  back  to  early  founding 
days)  "Gib"  once  estimated  that  he  had  writ- 
ten some  250  motion  pictures  and  stage  shows, 
"selling  everything  from  battleships  to  beer." 


Alexandor*N    Silvor    a    Vio<*-Pre.«*idenl 

*  One  of  the  most  experienced  film  men  on 
overseas  use  of  the  medium.  Kenneth  A. 
Silver.  New  York  manager  of  Alexander  In- 
ternational, has  been  named  a  vice-president 
of  the  production  distribution  company.  Silver 
will  be  in  charge  of  overseas  film  campaigns 
for  U.  S.  advertisers  in  1 15  world  markets.  He 
headquarters  at  500  Fifth  Avenue  in  Man- 
hattan. 

*  *     * 

Kegional  Bookin|£.s  Only  for  "Han-aii" 

•k  In  our  last,  we  reviewed  the  good  new 
C  &  H  Sugar  Refining  Company's  film.  Hawaii, 
the  Sugar  Stale,  currently  available  from  Mod- 
ern Talking  Picture  Service.  We  sliould  have 
noted  that  bookings  of  this  film  are  restricted 
to  Western  states  and  that  it  is  only  available 
from  12  of  Modern's  30  exciianges,  all  west  of 

the  Mississippi. 

*  *     * 

Canadian  Travel  .Slimulaled  by  Films 

"k  A  recent  Canadian  Government  Travel  Bu- 
reau survey  of  15.560  U.  S.  visitors  asked 
"what  influenced  you  to  vacation  in  Canada?" 
22%  reported  that  films  did!  H' 

WANTED  TO  BUY  FOR  CASH 

16MM  AND  35MM  CAMERAS 

AND  ACCESSORIES 

MITCHELI^-BELL   &   HOWELL   STANDARD 

AND  EYEMO— ARRIFLEX— .MAURER— ALSO 

LABORATORY,    EDITING    AND 

LIGHTING  EQUIPMENT 

CAMERA  EQUIPMENT  CO..  INC. 

315  WEST  43RD  STREET 

NEW  YORK  36,  N.Y. 

CABLE— CINEQUIP 


EFFECTIVE 
'  TRAINING 
'SELLING 
•  TEACHING 


AUDIO-ViSUAL 

EQUIPMENT 

sietfT 


1 


Planning  an  audio-visual 
program?  Take  advan- 
tage of  DuKane's  expe- 
rience in  this  field  .  .  . 
advice  on  sound  slidefilm 
production  plus  booklets 
on  recording  standards 
is  yours  for  the  asking. 
DuKane  offers  a  com- 
plete line  of  top-quality 
sound  slidefilm  projec- 
tors in  a  type  to  meet 
the  exact  requirements 
of  your  audio-visual 
program. 

for  complete  information 
write  (o  . . , 


u 


Ka 


inte: 


CORPORATION 

Depi.  BS-71   .  ST.  CHARLES.  ILL. 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION   DEALERS 


EASTERN  STATES 

•  MASSACHUSETTS  • 

Cinema,    Inc.,    234    Clarendon 
St..  Boston  16. 


•  NEW  JERSEY  • 

Association  Films,  Inc.,  Broad 
at  Elm,  Ridgefield,  N.  J. 

•  XEW  YORK  • 

Association    Films,    Inc.,    347 

Madison.  New  York  17. 
Buchan  Pictures,  122  W.  Chip- 
pewa St..  Buffalo  2,  N.  Y. 
Crawford.  Immig  and   Landis, 

Inc..  480  Lexinofton  Avenue, 

New  York  17.  New  York. 
The  Jam  Handy  Organization, 

1775   Broadway,   New   Y^ork 

19. 
National    Cinema    Service,    71 

Dev    Street.    New    York    7. 

WO  2-6049. 
S.  O.  S.  Cinema  Supply  Corp., 

602  W.  .52nd  St.,  New  York 

19. 
Training  Films,  Inc.,  150  West 

54th  St..  New  York  19. 
Visual  Sciences,  599BS  Suffem. 
United  World  Films,  Inc.,  1445 

Park  Ave.,  NY  29,  TR  6-5200 

•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue.  Pittsburgh 
22. 

Audio-Visual  Equipment  Rent- 
al Service,  International 
Film  Center,  Sales  and  Re- 
pairs, 1906  IMarket  St..  Phila- 
delphia 3,  LOcust  3-7949. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

J.  P.  Lilley  &  Son,  928  N.  3rd 
St..  Harrisburg. 

The  Jam  Handv  Organization, 

Pittsburgh.  Phone:  ZEnith 
0143. 

•  WEST  VIRGINIA  • 

B.  S.  Simpson,  818  Virginia  St., 
W.,  Charleston  2,  Dickens 
6-6731. 


SOUTHERN  STATES 

•  GEORGIA  • 

Colonial  Films,  71  Walton  St.. 
N.  W..  JA  .5-5378,  Atlanta. 


United  World  Films,  Inc.,  287 
Techwood  Dr.,  NW.,  Atlanta. 

•  LOUISIANA  • 

Stanley    Projection    Company, 

1117    Bolton    Ave.,    Alexan- 
dria. 

Delta  Visual  Service,  Inc.,  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  .5-9061. 

•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 

•  TENNESSEE  • 

Southern  Visual  Films,  686 
Shrine  Bldg.,  Memphis. 


MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.    H.   Redfield,   Inc.,    1020 
So.  Wabash  Ave.,  Chicago  5. 

A.ssociation    Films,    Inc.,    561 

Hillgrove,  LaGrange,  Illinois. 

Atlas   Film   Corporation,   1111 
South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 

230  N.  Michigan  Ave.,  Chi- 
cago. 

Midwest  Visual  Equipment  Co., 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 

United  World  Films.  Inc.,  542 

S.  Dearborn  St.,  Chicago  5. 


•  MICHIGAN  • 

The  Jam  Handv  Organization. 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 


•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 


•  OHIO  • 

Academv    Film    Service,    Inc.. 

2100  "Payne  Ave.,  Cleveland 
14. 

Films    Unlimited    Productions, 

137  Park  Ave..  W..  Mansfield. 


LIST  SERVICES  HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  SI. 00  per 
line  per  issue  on  annual  basis  only. 


Fryan  Film  Service,  815  Su- 
perior Avenue,  Cleveland  15. 

Sunray  Films.  Inc.,  2108  Payne 
Ave.,  Cleveland  14. 

Twyman  Films,  Inc.,  329  Salem 

Ave.,  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 

WESTERN  STATES 


•  CALIFORNIA  • 

LOS  .-ANGELES  AREA 

Coast    Visual    Education    Co., 

5620  Hollywood  Blvd..  Holly- 
wood 28. 

The  .lam  Handv  Organization, 

1402    N.    Ridgewood    Place, 
Hollywood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 

Ralke  Company.  Inc. 
Audio- Visual  Center 

849  N.  Highland  Ave.  HO  4- 
1148,  Los  Angeles  38,  Calif. 

S.  O.  S.  Cinema  Supplv  Corp., 
6331  Hollywood  Blvd!,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd.,  Los  Angeles  .57. 

United  World  Films.  Inc.,  6610 
Melrose  Ave.,  Los  Angeles  36 

SAN  FRANCISCO  AREA 

Association    Films,    Inc.,    799 

Stevenson  St..  San  Francisco. 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast  Films,  255  Minna, 
San  Francisco  3. 

•  COLORADO  • 

Cromars"  (formerlv  Audio- 
Visual  Center)  28  E.  9th 
Ave.  Denver  3. 

Davis  Audio-Visual,  Inc. 

2149  S.  Grape  St.,  Denver  22, 

•  OREGON  • 

Moore's  Motion  Picture  Serv- 
ice, 1201  S.  W.  Mon-ison, 
Portland  5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 

•  TEXAS  • 
Association    Films.    Inc.,    1108 

Jackson  Street,  Dallas  2. 

United  World  Films,  Inc.. 
2227  Bryan  St.,  Dallas  1 

•  UTAH  • 

Deseret    Book    Companv.    Box 

9.-|S.  .<alt  Lake  City  10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


l.n|p*^(    .>lillfr   SporiN    l-'llm 
lt4>vi<>WH    ■lit!hli(!ht<i    of    ItH 

A  filmed  review  of  some  ji 
standing  sports  events  durim  ht 
past  year  has  been  released  b  he 
Miller  Brewing  Co..  in  a  1  iir 
picture  titled  Sports  Thrill,  ir 
1960. 

The  30-niinute  film,  nan  e, 
by  Tommy  Roberts,  include'  n. 
tion-packed  sequences  from  o; 
ball,  basketball,  auto  racing,  :^ci 
and  horse  racing. 

The  eleventh  annual  alltai 
game  of  the  National  Bask«ial 
Association  shows  the  NBA  ly 
ers  in  closeup  action  as  the  e^ 
beat  the  East,   153-131. 

The  Miller  camera  crew  j()e( 
200,000  other  fans  at  the  in 
dianapolis  500  for  auto  racg- 
top  event  of  the  year,  and  carira 
men  pick  up  Roger  Ward  ' 
pit  stop  when  he  got  new  -es 
gas.  minor  repairs  and  a  cu'  o 
coffee — all  in  17  seconds.       j 

Another  Memorial  Day  cl  si( 
is  the  Jersey  Derby.  Ame;  a': 
oldest  state  horse  racing  doj 
The  suspense  is  at  its  height  ' 
Venetian  Way.  Bally  Ache  nd 
Celtic  Ash  bear  down  the 
mile  course  for  the  Sl^IOii 
purse. 

There  are  also  some  'oc 
scenes  filmed  at  the  Milw  ai  v. 
Journal  Track  Games  befonfa: 
film  winds  up  at  the  annual  'ro 
Bowl  football  game  held  in 
Angeles. 

Sports  Thrills  of  1960  i-k 
latest  addition  to  the  Miller  Im 
Library,  which  includes  htK 
200  subjects.  All  of  these  m^on 
pictures  are  made  availablt  ( 
free  loan.  Requests  should  bcid- 
dressed  to  Film  Section.  N  let 
Brewing  Co..  4000  W.  Siateil. 
Milwaukee  1.  Wise.  9 


URGENTLY  WANTED 
FOR   CASH! 

35mm     &     16mm     Comen 
Mitchell  -  Arriflex  -  Auric< 
Fllmo  -  Cine  Special 


Moviolas  -  Synchronizers  -  Di  it^ 
Recorders    Accessories    Projeoo 


Complete    Studios 


Send  detail  lists  and  asking   i« 
to: 

BOX   BS   61  ■4A 

BUSINESS   SCREEN   MAGAZ  E 

7064    Sheridon    Rd.         •         Chicago    ',    I" 
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BUSINESS     SCREEN     MAGAZJ 


I  Laboratory 
'    Service 

?t,cess  1  6mrn 

\     •  EHTACHROm 

•  £R  (forcing  available) 

»WSCOCHROME  'BOW 

Print  and  Process  16mm 

•lASmAHS269 

Color  Rev.  Dupe 

•B&W 

Sound   Services 

\LL  under  one  roof.  Hispeed 
rvice  and  quality.  Try  us  for 
jgular  or  "On-location"  needs. 
Iill  information  and  price  list 
'ailable. 

CINE-CHROME 
LA  B  S  .  .    INC. 

4075  Transport  Street 
Palo  Alto,  California 


HAWAII  •  SAMOA 
TAHITI  .  .  . 

•Ifock  Shots 

6mm  &  35mm  Photographic 

ervice 
'  Native  Music  &  Effects 
'  ynchronous  Magnetic 

tecording 

I  Write: 

CINE-PIC  HAWAII 

I     Attn:   George  Tahara 

17  Fort  St.,  Honolulu  13,  Hawaii 

H\e:  CINEPIC    •    Phone  502677 


I  Reference  Shelf 


Useful    Literature   of   Audio-Visual    Suppliers   Available    on    Request 


DUND  RECORDING 

It  a  reasonable  cost 

^gh   fidelity    16   or   35.      Quality 
caranteed.   Complete  studio  and 
ioratory  services.  Color  prirtlng 
and   lacquer  coating, 

ESCAR 

btlon  Picture  Service 


7315  Carnegie  Ave. 
Cleveland  3,  Ohio 


11th  Annual   Review  Copies 

;•  While  limited  supply  lasts, 
i  few  copies  of  the  11th  Pro- 
fluction  Review  issue  are  avail- 
ible  at  $2  from  Business 
SCREEN,  Chicago  26. 


Kodak  Pamphlets  Offer  Data  on 
Automated   Sound-Slide   Showing 

■^  Production  and  presentation  of 
automatic  slide  shows  with  sound 
is  the  subject  of  two  new  pam- 
phlets prepared  by  Eastman  Ko- 
dak Company. 

Synchroiuzing  Kodak  Caval- 
cade Projectors  to  a  Sound  Track 
(No.  S-16)  and  The  Kodak  Cav- 
alcade Programmer,  Model  I 
(No.  S-17),  are  the  illustrated 
pamphlets  available  without 
charge. 

Synchronizing  Kodak  Caval- 
cade Projectors  to  a  Sound  Track 
describes  various  methods  of  ac- 
complishing control  of  the  projec- 
tor from  the  sound  source.  It  ex- 
amines in  detail  such  areas  as  gen- 
eral principles,  electrical  require- 
ments, use  of  sound  equipment 
with  built-in  tripping  provisions, 
tape  recorders,  record  players, 
physical  and  audio  systems,  and 
stereo  tape  recorders.  One  section 
of  the  pamphlet  gives  instructions 
for  setting  up  a  repeating  show 
with  a  Kodak  Cavalcade  Repeat- 
ing Projector  synchronized  with  a 
tape  recorder. 

Kodak  Cavalcade  Programmer, 
Model  1  defines  the  programmer 
in  both  general  and  technical 
terms  and  explains  its  use.  As  the 
pamphlet  points  out,  the  program- 
mer enables  the  user  to  produce 
and  present  automatic  slide  shows 
with  sound  for  exhibits,  classroom 
teaching,  self-teaching,  and  indus- 
trial training. 

Both  pamphlets  are  available 
from  the  Sales  Service  Division, 
Eastman  Kodak  Company,  Roch- 
ester 4.  New  York,  ^' 

Gevaert  Professional  Films 
Described  in  Technical  Folder 

The  Gevaert  Company  of 
America.  Inc.,  offers  a  technical 
folder  describing  characteristics  of 
its  films.  The  folder  titled  "Mo- 
tion Picture  Films  for  Professional 
Use""  has  been  prepared  to  ac- 
quaint the  professional  user  with 
the  company"s  line  of  35mm  and 
16mm  films. 

The  folder  gives  complete  tech- 
nical data  on  1  I  professional  mo- 
tion picture  films,  including  ex- 
posure information,  applications, 
footage  numbering  and  color  sen- 
sitivity. It  may  be  obtained  free  of 
charge  by  writing  to  the  New 
Products  Desk,  Business  Screen, 
7064  Sheridan  Road,  Chicaeo  26. 
Ill,  ^      m- 


Story  of  Magnasync  Told  in 
an  Illustrated  Color  Booklet 

A  free  12-page,  2-color  illus- 
trated brochure  presents  the  Mag- 
nasync Corporation"s  history,  re- 
search, engineering  and  produc- 
tion facilities  in  the  field  of  mag- 
netic recording  systems  and 
ground  support  systems,  and  as- 
sociated fields,  for  government 
agencies,  industry,  science,  en- 
tertainment and  education, 

A  generalized  proprietory  prod- 
uct line  is  also  illustrated.  Avail- 
able on  request  from  Magnasync 
Corporation,  5546  Satsuma  Ave- 
nue, North  Hollywood,  Calif.     ^ 

*  *      * 

Richardson-Bowlds'    Brochure 

A  fine  Richardson-Bowlds  bro- 
chure describes  this  Burbank,  Cal., 
firm"s  animation  equipment,  in- 
cluding stands,  cameras,  discs, 
checking  &  inking  boards,  punches, 
peg  bars,  layout  guides.  Write 
New  Products  Desk.  Business 
Screen.  7064  Sheridan  Road, 
Chicago  26.  g' 

*  *      * 

New  Spindler  &  Sauppe  Brochure 

An  illustrated  brochure  is  avail- 
able from  Spindler  &  Sauppe. 
manufacturers  of  the  SL  series  of 
Selectroslide  35mm  slide  projec- 
tors. Specifications  for  the  radial 
magazine  projectors  are  detailed, 
as  well  as  the  large  variety  of 
lenses  for  use  with  35mm  or  Ban- 
tam Super-slides.  Also  included  is 
information  on  the  new  attach- 
ment for  Selectroslide  projector 
which  accommodates  slidefilms. 

Write  to  Spindler  &  Sauppe. 
2201  Beverly  Boulevard.  Los  An- 
geles 57,  Calif.  Mention  Business 
Screen.  R" 

REPUBLIC       PREMIERES  : 

(continued  from  page  43) 
steel  plants.  However,  the  greater 
portion  of  the  film  colorfully  re- 
veals how  stainless  has  made  pos- 
sible more  advances  in  our  tech- 
nology than  any  other  metal  to 
earn  the  title,  "The  Miracle 
Metal."" 

Republic,  the  nation's  third 
largest  steel  producer,  has  pio- 
neered in  the  production  and  ap- 
plication of  stainless  steel,  and  the 
company  presently  is  the  nation's 
largest  producer  of  alloys  and 
stainless  steel.  The  film  is  a  part  of 
Republic"s  new  $1' --million  mar- 
keting program  to  promote  great- 
er use  of  stainless  throughout  the 
nation.  •■ 


Custom  Built 

HANSARD 

Rear  Screen 

Process 

35min  Projector 

Specification^: 

•  500  ft.  capacity 

•  200  Amp  Arc  Lamphouse 

•  Bell  &  Howell — movement  with 
registration  pins 

•  Rheostat  with  light  intensity 
stop  switches 

•  Two  camera  interlock  motors — 
for  Mitchell  NC  &  BNC 

•  Complete  set  various  focal  length 
projection  lenses 

•  Forward  and  Reverse  controls 

•  All  connecting  cables 

•  All  components — completely  blimped 
for  very  low  noise  level 

•  Projector  mounted  on  dollied  pedestal 
with  horizontal  and  vertical 
adjustments 

Approximate  projector  weight:  1500  lbs. 

"         sync  generator:  300  lbs. 

rheostat:  90  lbs. 

accessories  150  lbs. 


$10,000 


SPECIALLY 
PRICED! 

Complete     •    Guaranteed 

CAMERA  EQUIPMENT  CO.,  INC. 

DEFT.  S,  315  WEST  43rd  STREET 
NEW  YORK  36,   NY.     •     JUdson  6  1420 


At  Your  Service:  the  New  Products 
Desk,  Business   Screen,  Cliicago  26 


For    16mm.   Film  —  400'    to  2000'    Reels 

Protect  your  films 

Ship   in   FIBERBILT   CASES 

Sold   at   leading   dealers 


bear 

tills 
TRADE 
IvtARK 
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A   BUSINESS  SCREEN   SELECTION  OF 


2n 


Two  New  Film  Guides 
Every  Business  Needs 

"  "Films  for  Management"  ofYers  a 
selection  of  307  motion  pictures  and 
slidefilms  on  human  relations,  eco- 
nomic education,  automation,  etc..  to- 
gether with  free-loan,  rental,  purchase 
sources.  Price  50c  copy. 


*  "The  Sales  Manager's  Film  Guide" 
lists  145  selected  motion  pictures  and 
slidefilms  available  for  training  groups. 
Plus  complete  sources  for  free-loan, 
rental  and  purchase. 

Single  copies  only  50c  each. 

Send  paymeni  with  orders  to; 

BUSINESS  SCREEN   MAGAZINE 
7064  Sheridan  Rd.  •  Chicago  26,  III. 


ii; 


The  Editors  ol 

BUSINESS  SCREEN  Present  the 


Sales 


Manager's 


Film 


Guide 


A  Selection  o(  Motion  Pictures 
and  Sotind  SSdeJilma  You  Can 
Bonow.  Rent  or  Puichcue 


FILMS  OF   THE    MONTH 

Facts  on  Family  Circle 

Sponsor:   Family  Circle  Magazine. 

Title:  For  Homemakers  Only.  2.5  min..  color, 
produced  by  Dynamic  Films,  Inc. 

;  Is  there  a  national  consumer  magazine  to- 
day without  a  film?  Not  likely.  Starting  about 
10  years  ago  magazine  sales  chiefs  came  to 
realize  that  some  elements  of  their  stories 
could  not  be  told  over  the  intimate  luncheon 
table,  or  over  the  media  man's  desk  with 
charts  and  graphs.  Magazines  had  to  offer 
more  than  ABC  figures  in  today's  competitive 
markets,  they  had  to  sell  quality  of  readership, 
quality  of  editorial  content,  and  the  often 
subtle  differences  of  one  book  over  another. 
Nothing  does  this  job  better  than  film — noth- 
ing can  involve  the  viewer  more,  nothing  can 
involve  more  important  ad  buyers  in  one  per- 
fect sales  pitch  better  than  film. 

For  Homemakers  Only  is  a  good  example 
of  the  magazine  film.  It  has  a  great  deal  of 
quality  in  its  own  right.  This  has  to  be  nowa- 
days— for  every  magazine  has  something  to 
show  to  every  ad  buyer — a  very  competitive 
situation — so  the  film  must  say  something,  and 
say  it  cleverly,  compellingly  and  gracefully  as 
well. 

Family  Circle  doesn't  have  the  biggest  cir- 


A   scene  from  ihe  Family  Circle  piclure 

culation,  doesn't  have  the  biggest  bleed  C( 
pages,  doesn't  pay  fortunes  for  articles  by 
Duchess  of  Windsor,  doesn't  have  the  \ 
richest  readers.  But  it  does  have  5':-  mil 
circulation  of  paid  voluntary  copy  sales.  It 
readers  who  read  food  articles  and  food 
and  who  demonstrably  buy  from  these  ads. 

The  story  line  of  the  film  is  based  on  an 
vertising  agency  plans  board  meeting,  and 
media  selection  for  a  large  advertiser.  Ac 
include  such  well  known  performers  as  Eve 
Sloane  and  John  Baragrey. 

For  Homemakers  Only  is  being  shown 
supermarket  chain  executives  as  well  as 
advertising  and  agency  people  in  the  U.  S. 


Picture  of  a  Vital  Element:  "The  Magic  of  Sulphur" 


AN  All-New  color  motion  picture  cover- 
ing the  history,  production,  chemistry 
and  everyday  uses  of  the  important 
element,  sulphur,  has  been  released  by  the  Bu- 
reau of  Mines,  United  States  Department  of 
the  Interior,  for  free  loan  distribution. 

Released  in  16mm  sound.  The  Magic  of 
Sulphur  replaces  the  older  title.  Sulphur. 
Jamieson  Film  Company,  Dallas,  is  the  pro- 
ducer; Texas  Gulf  Sulphur,  the  sponsor. 

This  27-minute  film  traces  the  history  of 
sulphur  from  the  beginnings  of  civilization, 
first  depicting  its  use  as  a  mysterious  powder 
for  fending  off  evil  spirits.  The  versatile  yellow 
material  next  served  as  a  medicine  for  ancient 
Egyptians,  later  was  used  in  llaming  weapons 
of  the  Romans  and.  at  an  early  moment  in  his- 
tory, was  employed  in  the  manufacture  of  the 
first  gunpowder  by  the  Chinese. 

In  modern  times,  the  element  emerged  to 
help  pace  the  industrial  revolution,  and  in  the 


space  of  a  hundred  years,  many  new  indust 
requiring    sulphur    developed.    Demands 
what  the  ancients  called  the  "burning  sto 
soared  to  millions  of  tons  per  year. 

The  Magic  of  Sulphur  shows  the  basic  sti 
ture  of  underground  salt  domes  where  depc 
of  the  element  occur.  It  then  depicts  in  1 
action  sequences,  as  well  as  animation. 
Frasch  method  of  mining  rich  sulphur  depc 
in  the  United  States  Gulf  Coast  area. 

Molten  sulphur  is  carried  by  rail,  trucks 
barges  to  the  customer  and  is  poured 
ships'  holds  for  export.  These  golden  mc 
tains,  pictured  in  natural  yellow  character 
of  the  element,  are  formed,  layer  upon  la 
until  they  are  50  feet  high  and  hundred? 
feet  long. 

Requests  for  loans  of  The  Magic  of  Sul[ 
should  be  addressed  to:  Graphic  Servi 
U.  S.  Bureau  of  Mines,  4800  Forbes  A 
Pittsburgh  13,  Pa. 


An  early  American  druggist  ai  his  desk and  below,  a  Medieval  alchemist  vc 

in  this  scene  from   "The  Magic  of  Sulphur."      tries  to  turn  the  brimstone  into  gold. 


in  the  east. ..  it's 

MOVIE  LAB 


'■^!^: 


l^ri^'U 


•;»•'•"■ 

^V"-. 


I 


I 


■■  '..  >'  y?''o'';'v-'J.' 


I 


tlXB 


MOVIELAB    FILM    LABORATORIES 

MOVIELAB   BUILDING,  619  W.  54th  ST., 
NEW  YORK   19,  N.Y.    JUDSON   6-0366 


*  developing  color  negatives  •  additive  color  printing  •  reduction  printing  including  A  &  B  .  color 
slide  film  processing  •  blowups  •  internegatives  •  Kodachrome  scene-to-scene  color  balanced 
printing  •  Ektachrome  developing  and  printing  •  registration  printing  •  plus  complete  black  and 
white  facilities  including  cutting  rooms,  storage  rooms  and  the  finest  screening  facilities  in  the  east. 


5®(3gIjd  Z^ioLnispBea": 
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Your  important  message  has  a  potential  audience  in  the  millions — an 
audience,  moreover,  that  can  be  selected  to  the  requirements  which 
you  specify. 

With  distractions  limited  to  the  minimum,  you  have  their  undivided 
attention — and  at  surprisingly  low  cost  per  viewer. 

To  get  your  product  and  policy  before  the  public,  both  theatrically 
and  non- theatrically,  ask  the  help  of — 


;^  JAM  HANDY  ^.?>^^s^^ 


Dramatizations    ♦Visualizations   ♦Presentations   ♦  Motion  Pictures    ♦  Slidefiims     ♦  Training  Assistance 


NEW     YORK 
JUdson  2-4060 


HOLIYWOOD 
Hollywood  3-2321 


DETROIT 
TRinity  5-2450 


PITTSBURGH 
ZEnith  0143 


CHICAGO 
STote  2-6757 
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EEL'S  COLORFUL  PACKAGE  •  9TH  COLUMBUS  AWARDS  •  THE  TEACHING  MACHINE 


SOMETHING  TO  SAY 


W^RLD 

IN 


PRODUCTS  TO  MOVE 


PEOPLE  TO  MOTIVATE 


MOTION 


PUBLIC  SERVICE  TO  PERFORM 


A  TELEVISION  VEHICLE 

FOR  YOUR  PUBLIC  RELATIONS 

FILM  MATERIAL. 

SOMETHING  TO  SELL 


HERE  IS  YOUR  CHANCE 
TO  MOVE  WITH  MODERN 

Reach  10,000,000  TV  viewers  in  one  year. ^^ All  you  have  to  do  is  supply 
us  with  six  minutes  of  16mm-sound  film.  We  team  you  with  three  other  non- 
competing  advertisers  .  .  .  hire  celebrity  host  to  introduce  your  film,  and 
plan  and  shoot  this  sequence  with  your  approval .  .  .  furnish  16mm  prints 
. . .  arrange  a  minimum  of  250  TV  bookings.  Your  total  bill  for  250  verified 
telecasts:  $3,125.  That's  just  31  cents  per  1,000  viewers ! ^^  \NORlD  IN 
MOTION  is  a  new  series  developed  from  suggestions  of  the  country's  top  TV 
program  directors,  i^  To  see  a  sample  reel,  or  for  further  information, 
phone  or  write  on  your  business  letterhead  to  any  of  the  offices  listed  below. 

MODERN  TALKING  PICTURE  SERVICE,  INC. 

OETMIT  10$  Uteaa  hew  YOUK  HTIMURSH  MN  FMNCISCO  TOaONTO  WUMIN8T0H  '. 

Pminl'lll  Plin  1381S  Mick  Avenue  1717  Worlh  Hi|hl<od  »¥ei>oe  3  East  Mm  Slreel  210  Gianl  Slieel  M4  MuMlil  Slieel  HO  Metloo  Slieil  Stvnteen  Ten  H  StrMljl 
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Tuw<lo«.6227  HollyYwod  2-2201  Plaja  8  2900  Cianl  1-9118  Yekon  2-i;i2  HodMO  5-4419  Sttrt«f3!l'; 
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ENTERTAIN  TO  EDU 


ME  WITH 
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product!  INFORMATION  I  SALES 


SHOWS 
THAT 
SEIL 


Industrial  Shovrs 

<^'  Sales  Meetings 

'  New  Product  Announcements 
Sales  Conventions 
Exhibits  and  Displays 
Merchandising  Programs 

EXPERIENCE  TO  PRODUCE 
RESULTS  FOR  YOU 


Why  a  producer  with  experience? 

YOUR  SUCCESS  MAY  DEPEND  UPON  HIS  EXPERIENCE  IN 
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Another  creative 
service  by 


WILDING  INC. 

CHICAGO:  BRoadway  5-1200  NEW  YORK:  PLaza  9-0854  HOLLYWOOD:  HO  9-5338 

CLEVELAHO:  TOwer  1-6440  CIHCINHATI:  GArfield  1  -0477  SAN  FRANCISCO:  DOuglas  27789 

DETROIT:  TUxedo  2-3740      WEbster  3-2427 
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FACILITIES 

STAGING 

TALENT 

TRAVEL 

MUSIC 

ORCHESTRATION 

SHIPPING 

COSTUMING 

SCENE    DESIGN 

CONSTRUCTION 


AKRON:  STadium  4-5514 


INC. 


You're  on  schedule  . . . 

WITH  THE  LEADER  IN  LIGHTING,  GRIP  EQUIPMENT, 
PROPS,  GENERATOR  TRUCKS  AND  TRAILERS 


RENTALS 


Send  for  a   schedule  of  rental   rates. 


CRIP  EQUIPMENT 


LIGHTS 


GENERATOR  TRUCKS 
AND  TRAILERS 


ISCO    1600.  1000,  750, 
300.  200  Amp  D  C  , 


100.  50,  30,  20  Amp  AC 


LARGEST   SUPPLIERS   OF    MOTION    PICTURE,  TV  AND 
INDUSTRIAL    PHOTOGRAPHIC    EQUIPMENT   IN   THE    EAST 


LIGHTING   THE  MOTION  PICTURE  INDUSTRY  SINCE  1921 
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INC. 


333  >Vest  52nd  Street,  New  York  City,  Circle  6-54-70 


BUSINESS     SCREEN     MAGAZh' 


History 
Of  A 

Successful 
Business 
Film 


To  date  "Rhapsody  of  Steel" 
has  been  shown  in  over 
6,000  theatres,  reaching  an 
estimated  audience  of 
more  than  16,000,000  people. 


"Documentary,  institutional —  call  it 
what  you  will,  'Rhapsody  of  Steel'  is  a 
small  masterpiece,  the  best 
thing  of  its  kind  since  'Fantasia.' 

-  DEEMS  TAYLOR 

"  'Rhapsody  of  Steel' ...  is  one  of 
those  rare  industrial  films  with 
enough  specific  quality  and  general 
interest  to  play  commercial  circuits. 

—  TIME  Magazine,  1959 

'"Rhapsody  of  Steel,'  made  by 
U.  S.  Steel,  beautifully  conceived 
and  executed. . .  Better 
than  many  feature  pictures!" 

-HEDDA    HOPPER,  Los  Angeles  Tmes 


An  animated  motion  picture  in  color  written  and  produced 
for  the  United  States  Steel  Corporation 


Merit  Awards 

Columbus  Film  Festival  CHRIS  AWARD 

EFLA  American  Film  Festival  BLUE  RIBBON  AWARD 
National  Visual  Presentation  Association  and 

Sales  Executive  Club  AWARD 

Edinburgh  International  Film  Festival  AWARD  OF  MERIT 

Scholastic  Teacher  OUTSTANDING  AWARD 


JOHN  SUTHERLAND  PRODUCTIONS,  INC. 

LOS  ANGELES   201  North  Occidental  Boulevard.  Los  Angeles  26.  California      DUnkirk  8-5121 
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INCREASING  YOUR 


INCREASING  YOUR 


THROUGH 


BUSINESS 
THEATRE 

Creation  and  staging 
of  entire,  integrated  convention 
and  sales  meeting  programs. 


mmmmi 


Some  o(  the  companies  we  serve 
in  Business  Theatre; 

GREEN   GIANT  COMPANY 

INDEPENDENT    GROCERS   ALLIANCE 

HUMBLE    OIL    &    REFINING 

UNITED    AIR    LINES 

VOLKSWAGEN    DEALERS    OF    CHICAGO 

CARTER    CARBURETOR    COMPANY 

FORMFIT,    INC. 

CITIES   SERVICE    OIL   COMPANY 

SYLVANIA    ELECTRONICS 


Fretl  A.  Niles  Communications  Centers,  Inc. 

1058  W.  Washinglon  Boulevard  ■  Chicago  7 

Of  HoiiywooiJ   650  N    Bronson 

01  New  York:  108  West  Enil 


BUSINESS  SCREEN 
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WHEN  IT'S 
HARD  TO  Gt 
THE  SIGNED 
ORDER... 

Train  with  Slidefilms 


You  can  show  your  salesmen  ov 
\o  make  presentations  that  co; 
on  closing  the  sale,  from  theirs 
of  their  opening  remarks.  Yoiroi 
demonstrate  how  to  resume  orDri' 
tinue  selling,  when  the  pro  ec 
seems  to  have  ended  the  inter  ;w, 

"CLOSING 
THE   SALE" 

is  the  color  sound  slidefilm  \'\i 
makes  it  clear  that  sales  shou  ti 
mode  mentally  before  the  callof 
begun.  It  gives  examples  of  he  t 
pursue  orders  and  suggests 
course  for  refusal  to  sign.  Oi  0 
six  in  a  series: 

■  SELLING  IS 
MENTAL  ' 

.  .  .  for  many  sales  executiv*  ai 
indispensable  aid  to  IrainingiM 
retraining. 

Write  today 
for  details 
concerning 
a  preview 


Selling  Bureai 

A  DIVISION  OF  DOCKET  PICTURES.  !^: 

6108-B  Santa  Monica  Boulevd 
Los  Angeles  38,   Californic 


BUSINESS     SCREEN     MAGAZlfl 


editorial  services 

art  &  animation 

music 

sound  recording 

screening 

color  developing 

black-and-white 
developing 

color  printing 

black-and-white 
printing 

edge-numbering 

print  cleaning 

magnetic  striping 


, .  surprised  ? 

to  find  everything  you  need 

to  complete  your  film 
in  one  convenient  location, 
under  one  roof? 
That  includes  Byron's  famed 
WESTREX  SOUND  FACILITIES 
. . .  there  is  no  better  sound  I 


see  for 
yourself... 

or  write,  phone  or  wire 

for  information  and 

quotations  on  any  and 

all  producer  services. 


by ron /motion  pictures 

1226  Wisconsin  Ave.,  N.W.,  Washington  7,  D.C.,  FEderal  3-4000 
Affiliated  with  MECCA  FILM  LABORATORIES  CORP.,  630  Ninth  Avenue,  New  York  36,  N.Y. 
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RIGHT  off  the  NEWSREE]| 

C'loNP-l'pN   »nd   l.onfi  SfaotK  on   Xolpworlhy  XamPN  A  EveDl 


"We  Make  Sure  Our  Training  Sessions  Run 
Smoothly  by  Using  Kalart/Victor  Projectors..:' 


"The  way  we  use  1 6mm  sound  films," 
continues  Mr.  Al  Tinker,  President 
of  Tinker  Kirby  Nassau  Company, 
Inc.,  "we  need  a  projector  that  is 
dependable  at  all  times.  Films  play 
a  big  role  in  our  program  of  training 
men  how  to  sell  Kirby  Home  Sanita- 
tion Systems.  When  we  schedule  a 
training  session,  we  want  to  know 
that  the  projector  will  do  its  job  at 
the  flip  of  a  switch.  Our  Kalart/ 
Victor  fills  the  bill  on  this  count, 
and  many  more  besides." 

A  company  such  as  Tinker  Kirby 
Nassau,  with  so  much  at  stake  in  its 
training  program,  particularly  ap- 
preciates the  fact  that  Kalart/Victor 
projectors  are  engineered  to  provide 
trouble-free  performance  in  continu- 
al daily  use. 

Simplicity  of  threading,  ease  of 
maintenance  and  protection  against 
film  damage  are  other  important 

world's  most  experienced 
monufocturer  of  16mm  sound  projeitors 

VICTOR   ANIMATOGRAPH   CORP. 

Division  of  KALART 
Plainville,  Connecticut 


features  that  Mr.  Tinker  looked  for 
—and  found— only  in  Kalart /Victor. 

Three-step  threading  with  color- 
coded  path  showing  sequence  and  lo- 
cation makes  it  easy  for  nearly  any- 
one oil  Mr.  Tinker's  staff  to  set  up  a 
Kalart/Victor.  Safetj-  Film  Trips,  a 
Kalart/Victor  exclusive,  prevent 
damage  to  valuable  training  film. 
And  a  large-capacity  oil  reservoir 
built  into  the  Kalart/Victor  means 
that  lubrication  is  necessary  only 
once  a  year. 

Whatfcaliires  are  yov  looking  for  in 
a  ICmm  sound  projector?  Great  picture 
quality?  Magnificent  sound  reproduc- 
tion? Adaptability  for  magnetic  re- 
cording and  playback?  Kalart jV ictor 
has  them  all.  Call  your  Victor  Dealer 
for  a  demonstration. 

FREE  BOOKLET 

Tells  how  industry  profits 
from  sound  films.  Send  to- 
day for  your  copy  of  this 
practical  booklet.  Dept.  157 


fCALART, 


r^^^ 


\at'\  Visual  l*r4>s<>nlalion  .\ssn. 
I-Il«>i*ls    riiiiiii'lly    as    Prpsidenl 

A  leadini:  figure  in  the  field  of 
visual  presentations  and  the  author 
of  an  Association  of  National  .Ad- 
vertisers" book  on  the  subject  is 
the  new  president  of  the  National 
Visual  Presentation  Association. 

W.  J.  Connelly,  Assistant  Man- 
ager, Advertising,  of  Union  Car- 
bide Plastics  Company.  Division 
of    Union    Carbide    Corporation, 


,\    JT 


— NVPA   President   Connelly 

was  recently  named  to  that  office 
for  the  1961-62  term. 

NVPA's  vice-president  repre- 
senting user  members  is  Bernard 
A.  Bamett.  International  Business 
Machines  Corporation.  His  co- 
vice-president,  representing  trade 
members  of  the  group,  is  film  pro- 
ducer Harry  Pritchett. 

Emma  Treadwell.  Dow  Chemi- 
cal Company,  will  serve  as  secre- 
tary and  C.  Behymer.  H.  D.  Rose 
&  Company,  is  the  new  treasurer. 

The  first  fall  meeting  will  be 
held  September  14  at  the  Overseas 
Press  Club  in  New  York.  The  ses- 
sion will  feature  a  series  of  live 
demonstrations  and  discussion  of 
"New  Tools  in  Audio- Visuals"  in- 
cluding new  equipment  for  8mm 
sound  and  35mm  sound  slidefilm 
projection. 

N  e  w  1  y-appointed  committee 
chairmen  named  by  Mr.  Connelly 
include  R.  Yung  of  Elektra  Stu- 
dios (education  livison);  W.  F. 
Herrick.  Muller  Jordan  &  Herrick 
(fall  seminar);  W.  W.  Weltman. 
Manvel  Advertising  (Publicity); 
and  Charles  Corn.  Admaster  Sales 
Corporation  (membership).        Q 


20W  .\on-Thpalrifal  Knlrirs 
at    .San   Fran<'ls€'0   Festival 

?r  The  "Film  .As  Communication" 


competition  of  the  San  FranI 
International  Film  Festival  hal 
cepted  nearly  250  entries  froil 
countries  to  be  judged  in  the  \ 
theatrical  category  establishecl 
year.  Sponsored  by  the  San  ll 
Cisco  Art  Commission,  the  feT 
will  take  place  November  9-l| 

Pre-screening  juries,  comp 
of  leading  film-makers,  eductl 
artists,  writers  and  audio-vl 
specialists,  will  start  viewingi 
tries  early  in  September.  FinI 
in  each  of  seven  categories  wj 
selected  during  the  four-day 
Seminar,  and  the  Final  Jury  I| 
will  present  the  Golden 
Awards  at  an  Awards  Bruncll 
Sunday.  Nov.  12. 

The  seven  categories  are  ll 
on  types  of  audiences  for  vl 
films  are  intended  rather  thai 
subject-matter  classifications.  'I 
are:  In-service  Training  or  If 
mation:  Public  Information  (i| 
emment  sponsorship);  Publicl 
formation  (commercial  or  inT 
tional  sponsorship);  Classril 
Training;  Adult  Education;  f 
and  Culture. 


t'.S.    Film,    Fquipment    Ekp| 
Show    IniTeases    at    Mid-Yi 

U.  S.  exports  of  motion  pid 
film  and  equipment  for  the  I 
half  of  1961  were  "subslanlj 
above  shipments  for  the 
period  last  year."  the  Scien 
Photographic  and  Business  Ed 
ment  Division.  U.  S.  Departtl 
of  Commerce,  has  reported.  5| 
ments  were  up  10.7  percent. 

Total  shipments  of  all  typ 
motion  picture  equipment,  inc] 
ing  cameras,  projectors  and  scl 
and  studio  equipment,  advail 
18.4  percent  from  $7,741. 30f 
59.169,251. 


ilandall    Direrls    .4adio-Vls  il) 
at   .\nierii*an  Heart  .\sso<*la  •■ 

Harr>'  Randall  has  been 
pointed  Audio-Visual  Direcio 
the  American  Heart  Associ; 
by  Rome  A.  Betts,  Executive 
rector.  In  the  U.  S.  film  indi 
since  1953,  Randall  has  serve 
a  writer,  director  and  film  ei 
for  Filmways,  Sturgis-Grant 
ductions  and  at  NBC. 

From  1945-53  he  was  at 
National  Board  of  Canada  in  ' 
ous  capacities  including  the 
directorship  of  the  Board's  Scii 
Film  Department. 


BUSINESS     SCREEN     MAGAZI 


EIVTERTAIINMEIVT  WITH  A  PURPOSE... 


exciting  singing  style  of  Ann  Vivian  is  pure  entertain- 
n  the  kind  of  entertainment  people  love.' 

eiessage  in  the  lyrics  of  her  song  is  easy-to-take,  effective 
e::raining  — the  kind  of  sales  training  that  salesmen  love. 

le  you  combine  entertainment  with  sales  training,  or  the 
r<  action  of  a  new  line,  you've  got  entertainment  with  a 
rise. 

P  Sales  Meetings.  Inc.  knows  from  experience  the  right 
n  nation  to  produce  this  kind  of  entertainment.  MPO 


knows  how  to  entice  your  audience  into  listening  and  learn- 
ing by  rewarding  them  with  the  very  best  in  entertainment. 

If  you  have  a  sales  meeting  or  training  job  to  do,  call  Joe 
Kiimartin  at  MPO  Sales  Meetings.  Inc..  A  division  of  MPO 
Videotronics.  Inc.,  the  largest  producer  of  industrial  and 
TV  commercial  films  in  the  world. 

'Ann  Virion.  Broadway  singing  star,  is  one  of  the  featured  performers  in 
MPO's  big  film  production  introducing  the  1962  Ford  car  and  truck  line  to 
dealers  and  salesmen,  sponsored  by  the  Ford  Division.  Ford  Motor  Company. 


MPO  Sales  Meetings,  Inc..  a  division  of  MPO  Videotronics.  Inc./ 15  East  ■.53rd  Street.  New  York  22.  N.  Y./TR  3-7000/ offices  in:  Dearborn.  Chicago.  Hollywood 
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IT  TAKES  TWO 

TO  6IVE  IMPACT  TO 

BUSINESS  FILMS! 


It  takes 

your  knowledge 

of  your  business; 

our  knowledge 

of  motion  pictures. 

Together  we  can  produce 

a  film  that  will  tell 

your  business  story 

with  clarity,  ^|^ 

imagination—      ^  ClL^^~ 

and  impact.         ///il|\^ 

Industrial  Film 
Division 

Columbia 
Pictures 

CORPORATION, 
Hollywood  28. 
California 


THE    EDITORIAL    VIEWPOINT 


THE  SEASONS  CHANGE  and  invigorat- 
ing autumn  brings  a  climate  suited  to 
optimism  and  fresh  resolve.  It's  not  far- 
fetched to  believe  that  you  who  work  with 
factual,  informational  films  stand  very  close 
to  the  front  line  in  this  worldwide  struggle  for 
men's  minds.  What  you  do  and  how  well  you 
do  U  may  play  a  vital  part  in  the  ultimate 
victory  of  free  men  everywhere. 

And,  in  direct  terms,  this  is  also  a  time  to 
be  tough — realistic  in  our  thinking  and  in  the 
appraisal  of  our  industry's  resources.  This 
is  a  time  when  every  kind  of  "hardware" 
seems  to  appear  in  baffling  numbers  and 
kinds.  The  "hardware"  of  missiles  has  been 
matched  by  abundant  types  of  "hardware"  for 
audio-visual  projection. 

As  these  pages  note  (42-47)  teaching  ma- 
chines are  abounding  in  types  but  short  on 
the  vital  factor  of  programming;  television 
offers  all  the  sets  and  models  their  designers 
can  think  of;  from  35mm  and  16mm  we  have 
come  to  8mm  in  sound  motion  picture  pro- 
jection! 

But  the  film  medium's  greatest  resource — 
and  its  most-neglected — is  the  content  of  the 
film  itself.  Our  good,  useful  pictures  are  the  in- 
dustry's greatest  salesmen.  A  selection  of  the 
year's  best  should  be  "packaged"  to  show  be- 
fore business  groups  from  coast-to-coast. 

Instead  of  Research  &  Development  for 
"hardware"  in  this  field,  let's  have  more  R  & 
D  for  vast  areas  of  untapped  subject  matter. 
Teen-agers  tell  us  they  sleep  through  those 
endless  reels  of  men-making-lectures  on  chem- 
istry and  physics.  Where  is  the  genius  of  the 
screen  that  can  motivate  these  young  people 
to  seek  the  stars?  Where  are  the  films  that  can 
instill  the  fervent  beat  of  our  American  heri- 
tage? 

And  where  are  the  films  to  renew  the  inter- 
est of  youth  in  the  trades  and  professions 
where  they  are  needed?  We  sicken  to  read  the 
list  of  aimless  audio-visual  "research"  projects 
being  undertaken  for  ""National  Defense" 
in  colleges  and  universities  that  have  them- 
selves failed  to  produce  answers  to  much  more 
obvious  educational  problems. 

The  answer  to  all  of  this:  let  the  men  of 
vision  and  understanding  of  this  God-given 
way  of  communication  come  together  to  review 
the  common  opportunity  of  the  tremendous 
future  that  lies  ahead.  And,  meanwhile,  let's 
take  inventory  of  our  assets  upon  which  to 
build  the  program  of  the  future. 

Sl4>i>k|»il4-    ni    Films:    l*rojoflor    4^H-|i4>rN 
.\po   .\nioii;£    liilliiNlrT**«   4arcal<>**l    .\s«i*»ls 

Stockpiles  are  a  vital  part  of  national  de- 
fense. The  greatest  stockpile  of  know-how, 
stimulus,  and  information  this  country  pos- 
sesses is  in  the  film  libraries  and  producers' 
vaults  where  more  than  6,000  titles  of  16mm 


sound  motion   pictures  and  slidefilms  al 
exist. 

The  crisis  here  is  in  cataloging.  The  dji 
of  the  H.  W.  Wilson  catalog  has  only  incr,! 
the  vital  problem  of  indexing,  describin;a 
releasing  to  possible  users  an  immense  ar 
of  useful  data.  Remember  that  hundre 
these  were  training  films  on  which  Emjt 
presently  nourishing  recovery  was  hasni 
through  U.  S.  cooperation.  Remember  h 
education  in  underdeveloped  countries  i  oi 
most  urgent  problem  where  a-v  can  help 


"  Common  denominators  are  importa  | 
this  industry.  One  common  denominat 
the  ownership  by  groups,  industry  and  scx) 
of  more  than  half  a  million  16mm  soundin 
jectors  and  the  continued  flow  of  greatl  in 
proved  16mm  models  to  these  same  «! 
equipped  audience  groups.  At  a  time  whe  tl 
economics  of  film  production  and  proccii 
are  benefiting  from  the  1,000  to  2,000  Im 
print  orders  for  single  subjects,  we  nei  'I 
continue  to  create  and  produce  more  i//i,i 
wanted  pictures  and  to  make  known  to  al.h 
can  sponsor  them,  the  audience  potenil- 
the  fact  that  the  most  influential  segmer  o 
America  are  in  these  viewing  audiences! 

*  *     *  j 
Remember  that  the  salient  fact  about  m 

sound  projection  is  simply  the  lower  ct  o 
8mm  sound  prints  as  well  as  their  gnlly 
reduced  shipping  or  mailing  weight.  If  |jil 
aren't  less  expensive  than  16mm.  Snimwi 
not  prevail  on  the  shipping  difi'erential.  fli 
problem  is  one  of  laboratory  facilities. 

*  *      * 

■:  As  television  renews  its  quest  for  the  il 
of  audience  fare  the  chairman  of  the  0 
thinks  it  ought  to  purvey,  the  films  that  n 
vide  fact  and  inspiration  in  palatable  <n 
will  further  increase  their  popularity  il 
program  managers.  And  Zenith's  move  m 
color  set  manufacture  further  emphasize  tl 
growth  of  that  phase  of  broadcasting. 

The  people  who  know  color,  who  have  s( 
it  most  skillfully  in  all  visual  forms,  are  aiM 
the  family  of  specializing  producers  intb 
industry.  From  their  cameras  and  their  \  rl 
shops  will  come  new  aspects  of  the  visuail 
to  further  enrich  viewing  fare. 

And,  finally,  it  is  the  resource  of  this  cu 
to-coast  family  of  producing  companies  h 
is  among  our  greatest  assets.  Cooperatioih 
tween  them  can  help  meet  this  proble  < 
Research  &  Development.  Cooperations 
bring  us  closer  to  the  day  when  top  ma:  a 
ment  sits  on  the  juries  and  in  the  audi'C( 
when  films  worthy  of  their  attention  a 
brought  to  judgment. 

*  *      * 

.ill  .%rri<-:in  Leader  <'il<>N  lli<-  lni|i«rlaii  < 
.\lilNS  r<»niiiiuiii<*all«nN  on  Thai   4'onllnil 

■k  Modern  communication  is  the  vital  k'  1 
stability  and  progress  in  Africa,  asserted  n* 
Emanuel  A  A.  Fadayiro,  Minister  of  Infcm 
tion  for  Western  Nigeria,  at  a  recent  preen 
ception  in  New  York.  "In  Nigeria,"  he 
"we   have  placed  the  highest  priority  or 

(CONTINUED   ON    FOLLOWING    PAGE    1 
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GEO.  W.  COLBURN  LABORATORY,  Inc. 

164  NORTH  WACKER  DRIVE  /  CHICAGO  6,  ILLINOIS 


COMPLETE    LABORATORY    SERVICE    FOR    16    MM   ,    EDITING   .'    RECORDING   /    WORK    PRINTING 
8  MM  4   16  MM   RELEASE    PRINTING  ,    TITLING    /    35  MM    SLIDE  'AND    FILMSTRIP    SERVICE 


E DITORIAL    VIEWPOI  1 

(CONTINUED    FROM    PAGE    EI  (J 

vanced  communications  facilities  as  the  irt 
means  to  economic  development,  politic;  uiJ 
ty  and  educational  enlightenment." 

He  noted  the  importance  of  modern  on 
munication  to  political  stability  in  /rie 
where  the  formidable  geography  of  jigli 
deserts  and  swamps  have  blocked  thousajs 
tribal  groups  into  isolation. 

A  balanced  economic  growth  of  the  ide 
developed  nations  of  Africa  is  also  deptje 
in  large  part  on  elTicient  communication,  'hi 
Fadayiro  declared.  "We  believe  in  spoiin 
broadcast  programming.  Commercially  iu] 
ported  radio  and  television  are  the  best  girai 
tees  of  good  program  material.  Good  o« 
mercials  stimulate  incentive  and  initiativt 

The  education  role  of  broadcast  me  a 
Africa  is  perhaps  as  important  as  any,  I  i 
plained.  "Your  radio  and  television  are  liij 
intended  to  uplift  and  amuse."  he  tol  ll 
American  public.  "In  Africa  today,  our  t  jc 
is  to  instruct  our  people  in  such  bas 
health,  sanitation  and  nutrition.  We  don'  -ea 
ly  need  Pagliacci  when  they  are  dying  cpe 
lagra." 


Thin  .Sal«>»m«in"ii  Sufcegtilul  lite  ot 
.ludlo-ViKualit   Is  Encouraging   Other 

The  man  called  our  Chicago  office  to  a 
help  in  locating  more  sources  of  av: 
sound  slidefilms  on  "the  insurance  bus! 
He's  a  Metropolitan  Life  Insurance  age 
"the  home  office  doesn't  produce  anythir 
this"  and  "I  find  myself  saving  hours  ol 
making  faster  closings;  and  I've  built  a 
good  sales  record  as  a  result  of  the  one 
Selling  Bureau  sound  slidefilm  1  bought 
months  ago.  It's  a  wonderful  subject!" 

We  asked.  "Well,  why  don't  you  just 
and  use  other  titles  from  the  same  sd 
and  he  said  that  he  certainly  would  but  1 
to  satisfy  his  curiosity  about  the  whole  fi 

The  intriguing  part  of  this  conversatii 
yond  an  average  guy's  unsolicited  praisi 
useful  tool,  went  into  a  related  line  of  bus 
furniture.  Our  man's  success  with  audio-' 
was  being  carried  over  into  his  brother-ir 
extensive  line  of  home  furnishings 

"He  has  over  200  items,  considerii 
many  coverings  and  accessories,  and  he 
see  that  my  handy  DuKane  projector 
click  off  some  beautiful  color  shots  in 
tomer's  store  that  would  be  far  more  ef 
than  his  own  catalog." 

Did  his  brothei -in-law  know  about  tr^ 
tional  Retail  Furniture  Association's  sli 
programs'?  Well,  he  didn't  know  about  th 
it  sounded  interesting  and  might  put  one 
log  on  that  fire. 

We  wound  up  the  call  by  sending  ou 
the  copy  of  our  Sales  Manager's  Film 
he  wanted  but  the  memory  of  it  linger 

Why    didn't    Metropolitan    Life    offer 

story  for  their  many  thousands  of  agents 

didn't  our  caller  build  on  his  already-w 

vestment  with  further  Better  Selling  proj 

Isn't  it  wonderful  to  hear  that  the  tc 

(continued  on    page   twe 
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AGAIN 
DISNEY 
SELECTS 


® 


ARRIFLEX 


for  Filming  His  Most 
Action-Packed  Footage! 


As  always,  Arriflex  comes  through 

with  perfect  performance! 

Weaving  in  and  out — not  as  a  passive  eye  but 
as  a  fierce  antagonist — a  dynamic  participant 
in  the  conflict — the  6'/i  pound  hand-held  Arriflex  16 
records  action  with  an  impact  that  no  other 
professional  camera  could  equal. 

As  in  many  Disney  pictures,  Arriflex  16mm 
footage  is  blown  up  to  35mm  for  theatrical 
release.  Only  the  Arriflex  16 . .  .with  its  registration 
pin  mechanism  of  incredible  accuracy . . .  could 
produce  the  image  quality  necessary  for  such 
a  blow-up^ 

In  the  studio,  in  the  plant,  or  out  on 
location — Arriflex  always  does  the  job 
better,  faster,  and  more  economically ! 


Write  today 
for  complete  literature    on    the    Arriflex    16 
or  the  Arriflex  35. 


J=d  IM   K   i    r    in  is  J*lk      257     PARK  AVENUE  SOUTH,  NEW  YORK  10,   N.Y. 

CORPORATION    OF   AMERICA       WEST  COAST:  826    NORTH   COLE   AVENUE,    HOLLYWOOD   38,   CALIF. 
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(continued  from  page  ten) 
your  profession  are  really  out  there  working, 
earning  their  way  and  doing  their  bit  for  hoih 
seller  and  buyer?  And  wasn't  it  heart-warming 
to  get  this  first-hand  evidence  of  how  success 
in  one  field  can  lead  to  new  ventures  in  still 
another  industry' 

Uloloqiral   Pholuiiraphir   .Ixxoriariun 
Urmnurm  Honor*   al  :H nl   .Xnnual  Dinner 

A-  The  membership  of  the  Biological  Photo- 
graphic Association  includes  some  hundreds  of 
men  and  women  who  are  among  mankind's 
most  useful  servants  employing  photography 
and  audio-visuals  to  interpret  advances  in 
medicine,  dentistry  and  related  biological  sci- 
ences. 

We  joined  with  this  group  at  its  annual 
banquet  proceedings  on  Thursday  evening. 
August  24.  in  Chicago,  as  the  guest  of  its  presi- 
dent-elect. Mervyn  LaRue.  Sr.,  and  our  old 
friend  of  long  standing.  It  was  a  revelation  to 
meet  with  the  group,  to  renew  many  acquaint- 
ances in  this  highly-specialized  field  and  to 
witness  the  honors  bestowed  by  the  Society  as 
a  special  highlight  of  the  occasion. 

Ralph  Creer.  director  of  medical  motion  pic- 
tures and  television  for  the  American  Medical 
Association,  served  as  toastmaster  for  the  eve- 
ning. It  was  his  privilege  to  bestow  an  honor 
award  upon  one  of  England's  best-known 
medical  illustration  authorities.  Dr.  Peter  Han- 


sell,  FPBA.  of  London's  Westminster  Hospital 
and  Medical  School. 

Another  special  citation  was  bestowed  in 
absentia  by  Mr.  Creer  on  the  ailing  Tom 
Jones,  dean  of  medical  illustrators  and  an 
emeritus  member  of  the  staff  of  the  University 
of  Illinois'  Medical  School. 

Warren  Sluruis  Rec*ive8  i^chmidl  .Award 

But  the  highest  honor  of  all.  the  famed 
Louis  Schmidt  award  of  the  Society,  was  con- 
ferred by  its  recent  holder.  H.  Lou  Gibson,  on 
one  of  this  industry's  best-known  medical  film 
producers.  Warren  Sturgis.  of  New  York.  And 
two  other  Society  members.  James  Ernest 
Brubaker  of  Northbrook,  Illinois  and  Thomas 
Stuart  Masterson.  Chief  of  Photography  at 
Stanford  University.  Palo  Alto,  California,  be- 
came Fellows  of  the  Society. 

Mr.  Brubaker  has  made  notable  contribu- 
tions to  biological  photography  as  a  designer, 
builder  and  user  of  medical  endoscopic  cam- 
eras and  associated  equipment.  It  is  through 
his  efforts  that  unique  medical  equipment  has 
helped  to  solve  extremely  difficult  bio-photo- 
graphic problems. 

As  Chief  of  Photography  at  Stanford.  Mr. 
Masterson  is  recognized  as  an  authority  in  the 
field  of  medical  photography,  as  well  as  direc- 
tor of  all  photographic  services  on  the  Stan- 
ford campus. 

President-elect  Merv  LaRue  himself  typifies 
this  spirit  of  the  Association  which  he  now 
heads,  succeeding  V'erlin  Y.  Yamamoto.  His 
many  photographic  inventions  and  consistently 
fine  work  in  the  field  of  medical  and  pharma- 


ceutical films  have  been  too  little  publ^ 
mostly  because  of  his  personal  dedical  \  \ 
the  interests  of  the  many  institutions,  hnjtj 
and  companies  which  he  has  served  as  a 
sultant  in  meeting  their  special  problem 

Other  deserving  awards  for  photogii 
excellence  were  presented  individual  melx 
of  the  Society  during  the  evening,  nal 
among  these  two  awards  to  Milwaukee  A 
thony  M.  Kuzma  for  his  color  prints.  B  i| 
surprise  event  of  the  evening  was  the  prcnt 
tion  of  the  Schmidt  Award  to  Warren  Srgj 
Warren  has  won  many  citations  for  hijai 
standing  films,  is  a  Fellow  of  the  Sociel  ai 
one  of  its  Past  Presidents.  Recalling  his  lai 
hours  of  extra-curricular  service  to  the  iti 
field  of  non-theatrical  films,  his  contribioi 
to  the  American  Film  Assembly  and  ihi 
the  Society  of  Motion  Picture  &  Televisic  Ei 
gineers,  it  was  especially  gratifying  toba 
witness  to  this  latest  acknowledgment  of'/i 
ren  Sturgis"  service  beyond  the  call  of  !ut 

Kodak's  TerLouw  Speaks  al  Luncheor 

A  very  pleasant  social  hour  that  prede 
this  Annual  Dinner  was  hosted  by  the  Ea  na 
Kodak  Company.  And  it  was  most  fittin  th; 
Kodak's  much-sought-after  Educational  'oi 
sultant,  Adrian  TerLouw.  was  the  key  sf  ik( 
at  the  Tuesday  official  luncheon  of  the  Seel; 
His  address.  "Transient  Communication  :cli 
nology."  was  well  remembered  at  our  (lae 
table  and  will  be  long  after  the  proceediiso 
this  31st  Annual  Meeting  of  the  Biol:ia 
Photographic  Association  join  the  growii  lij 
of  reference  volumes  on  members'  bookshvej 


esswnally  fine  animation  equipment 


•  ANIMATION  CAMERA  STANDS 

•  16/35/70  MM.  CAMERAS 
•ANIMATION  DISCS 
•CHECKING  BOARDS 
•INKING  BOARDS 

•  REGISTRY  PUNCHES 

•  LAYOUT  GUIDES 

•  PEG  BARS 


i 

m 


There  is  no  compromise  with  the  quality  of  superior 

hondcroftsmanship.  We  offer  our  25  years  experience 

in  the  design  and  manufacture  of  custom  animation 

,.      ,  photographic  equipment. 

on  display  at  f       ^    f 


'    f^ 


National  Cine  Equipment,  Inc..  209  w.  48th  St..  New  York  36.  N.  Y. 

and 
2526  No.  Ontario  St..  Burbank.  Calif.         Victoria  9-4636 
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lUBLIC  RELATIONS  •  EDUCATIONAL*  TRAINING  •  MEDICAL*  FARM  .  .  .  and 


Technical  pictures  don't  have  to  be  too  technical. 
Technicians  are  also  people.  Their  worlds  are  complex 
ones,  but  the  technical  motion  pictures  they  seem  to 
prefer  are  the  ones  which  are  clear,  interesting  and 
well  executed,  as  well  as  being  accurate  and  informa- 
tive. Put  yourself  in  an  audience  mth  upper-case 
technicians  and  you  couldn't  tell  a  biochemist  from 
your  neighbor  next-door.  Technical  groups  want 
motion  pictures  on  technical  subjects  to  be,  in  the 
first,  second  and  third  place,  good  motion  pictures. 


Technical 


Pictures 


by  Audio. 


Among  Our  Clients  .  .  . 


Atomic  Energy  Comnilssioii 
American  Bosch  Arma  Corp. 


National  Board  of  Fire 
Underwriters 

National  Cancer  Institute 

National  Cotton  Council 

Port  of  New  York  Authority 

Schering  Corp. 

E.  R.  Squibb  &  Sons  Div. 

The  Texas  Company 

Union  Carbide  Corp. 

U.  S.  Navy 

Western  Electric  Co. 

Westinghouse  Electric  Corp. 

many  others 


\lNi  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.  Y. 
TELEPHONE:   PLaza  7-0760 


rjik  K.  Speidell,  President 
'.I.  Mooney,  Vice-President  &  Treasurer 
•  !.  Westermann,  Vice-President,  Sales 
^Uander  Gansell,  Secretary 


Frank  Beckwith 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


Harold  R.  Llpman 
Erwin  Schorf 


NEW 

<ODAK 

PAGEANT 

16mm  SOUND 
PROJECTOR 
AV-126-TR 
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Eastman  Kodak  Company 
mnounces  a  new,  transistorized 
mdio -visual  projector  for  people  in 
ducation,  business,  industry,  religion, 
md  government  whose  lives  are 
levoted  to  communicating  ideas. 


his  new  Kodak  Pageant  Projector  has 
een  built  so  that  an  eleven-)  car-old  school 
lild  can  set  it  up,  thread  it,  and  operate 
perfect  performance  with  only  two  prac- 
ce  runs! 

New,  transistorized  sound  system 

his  projector's  completely  transistorized 
mplifier  incorporates  major  electronic  im- 
rovements  in  the  science  of  re-creating 
3und. 

Turn  on  the  projector  and  the  sound 
tarts  instantly,  together  with  the  picture. 
»'o  wait  for  amplifier  warm-up  any  more. 

Before  and  during  performance,  you  will 
otice  a  complete  absence  of  background 
oise  in  the  sound  system.  No  audible  hiss- 
ng,  no  crackling  or  popping.  This  projec- 
or's  sound  system  has  the  capacity  to  repro- 
luce  —  faithfully  —  any  frequency  which 
an  be  recorded  on  an  optical  sound  track. 

This  new  transistorized  sound  system  has 
)een  created  to  reproduce  the  entire  au- 
liblc  range  of  sound,  crisply  and  clearly, 
('ou  will  hear  comfortably-audible  sound 
ither  in  the  auditorium,  where  it  must  be 
oud,  or  in  small  rooms  where  sound  vol- 
ime  level  is  kept  low. 

Kodak  Pageant  Projector  ) 


This  is  sound  with  the  power  to  operate 
either  through  public-address  or  audito- 
rium speaker  systems  or  through  this  pro- 
jectors  own  large   (Ilx6-inch)   speaker. 

This  is  a  sound  system  which  should 
never  interrupt  a  performance,  because 
there  are  no  tubes  to  age  or  burn  out.  Parts 
are  carefully  selected  for  long  life.  Rugged 
circuitry  withstands  bumps  and  jostling. 

Kodak  sound  engineers  estimate  that 
this  new  projector's  sound  system 
should  require  virtually  no  maintenance 
for  the  life  of  the  projector. 

Superb  picture  brilliance 
Kodak  Pageant  Projectors  have  alwa\s  had 
superior  picture  brilliance  because  of  a 
specially  developed  Kodak  shutter.  This 
e.xclu.sive  Kodak  Super-^o  Shutter  projects 
pictures  which  are  bright  and  easv  to  see, 
e\en  in  partially  lighted  rooms  or  where 
"throws'"  are  long. 

The  Super-40  Shutter  has  been  incor- 
porated into  this  new  Kodak  Pageant  Pro- 
jector. 

You'll  see  brilliant  pictures  in  room  or 
hall.  Also,  since  projection  in  small  rooms 


often  requires  smaller  wattage  projection 
lamps  for  the  sake  of  eye  comfort,  we  have 
allowed  for  a  choice  of  either  750-,  I000-, 
or  1200-watt  lamps  in  this  machine. 

This  Kodak  Pageant  Projector 
never  intrudes  upon  the  performance 
This  is  a  machine  which  actually  contrib- 
utes to  the  effecti\eness  of  a  motion-picture 
presentation.  Operation  is  so  simple  it 
never  embarrasses  the  operator.  The  ma- 
chine runs  so  quietly  the  audience  doesn't 
detect  its  presence.  Its  sound  system  and 
mechanics  are  so  dependable,  it  won't  in- 
terrupt its  own  performance. 

It  can  sturdih  accept  abu.si\e  treatment. 
A  school  child,  for  example,  can  shift  it 
from  full  speed  forward  to  full  speed  re- 
\erse  at  one  whack  without  damaging  any- 
thing. He  may  run  it  continuously  in  re- 
verse without  fear  of  projection  lamp 
burn-out. 

You  can  .see  a  demonstration  of  this  new 
Kodak  Pageant  1 6mm  Sound  Projector, 
.\\'-r26-TR,  at  your  convenience  by  call- 
ing a  Kodak  audio-visual  dealer.  Or  write, 
please,  for  specification  literature. 

Thank  \ou  for  vour  interest. 


EASTMAN    KODAK  COMPANY,  Dept.  8-V,  Rochester  4,  N.  Y. 
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See  the  difference . . . 

when  16mm  Color  Specialists  process  prints! 


NOW 

over  23  years  of 

in  16mm 
COLOR   PRINTS 


"Take  it  from 
me-IT  MAKES 
A  DIFFERENCE!" 


WRITE  FOR  LATEST  PRICE  LIST 


7936  Sonfa  Monita  Blvd*,  Hollywood  46,  California 

Telephone:  OLd field  4-8010 


"PIrlurp   UN   a   LanKnaKr' 
Pholo-I'lnema-Opllqne    T«|f 

A  "Picture  As  a  Language  i 
be  the  general  theme  of  thi) 
■"Phot  o-Cinema-Optique" 
nale.  an  International  Co 
(largely  devoted  to  still  pit 
raphv)  under  the  sponsors^ 
UNESCO,  to  be  held  Nov.  ;. 
in  Paris.  The  event  is  aiml 
showing  a  large  display  of  tl 
suits  obtained  and  of  the  pos] 
ties  offered  by  photographic  e|i 
ment  in  scientific,  artistic  oio 
tural  fields. 

*      *      * 

DiNiiey  Edufalional  DIvIkti 
DiKtribuline    Ilorller    Fllai! 

•  On  September  1,  the  Ex 
tional  Film  Division  of  WaltOi 
ney  Productions  assumed  nafl 
as  well  as  international  dish 
tion  of  the  educational  and  <o 
mentary  films  produced  by  x 
Hoeller  Productions. 

The  addition  of  the  Hoeflc  ii 
represents  a  significant  chan  i 
Disney's  selling  activities,  forei 
ly  solely  concerned  with  theiB 
tribution  of  its  own  films.  \ 
though  it's  a  new  departure  foe 
us,"  Carl  Nater.  Disney  1 
manager,  said,  "it  does  seemj 
a  normal  step  for  us  to  takj 
connection  with  the  long-r 
expansion  plans  we  have  for 
Educational  Film  Division." 

Distribution  of  the  Hoefler 
in  the  United  States,  excepfi 
Oklahoma  and  Texas,  wil  b 
supervised  from  the  three  D  le 
regional  offices  located  in 
York  City.  Park  Ridge.  111.. 
Burbank.  World-wide  distribuK 
excluding  South  Africa,  wil  t 
the  responsibility  of  Disney  ) 
cial  representatives  in  Lon) 
Paris.  Munich.  Belgrade,  Atlj 
Tokyo  and  Sydney. 


Form    <'inoTnn    Sc*ore**    in    ^'1 

Cinema  Scores,  Inc..  has  I 
formed   at   723   Seventh   .Avei 
New    York,    by    Stanley    But 
and    Arthur    Leigh,     music 
sound  effects  editors. 


PROFESSIONAL 

TITLE  Typographe! 

and 


Hot-press  Craftsm* 

SINCE   1938 

Writ,  for  FREE  i\;x 


KNIGHT  TITLE  SEBVl 
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Another  Fine  Product  From  ACMAOE 

AUTOMATIC  BUTT 
SPLICER 

Cuts,  Splices,  Applies 
Magic  Mylar  Automatically! 


IFsIB  PRODUCT  PARADE 

These  are  only  a  few  of  the  hundreds  of  items  in  F  &  B's  huge  stock. 


The  first  prac- 
tical, speedy 
and  efficient 
automatic 
splicer  and 
perforated  ad- 
hesive tape 
(Magic  Mylar} 
applicator  on 
the  market.  Now,  with  no  fuss,  mess  or 
waste,  it  is  possible  to  splice,  repair, 
butt-splice,  or  strengthen  splices  on  all 
types  of  film  —  positive,  negative,  mag- 
netic— even  duPont  Cronar  or  other  bases. 


The    cutting 
arm,  shown  in 
operatmg    po- 
sition, is  used 
by    pressing 
the    chrome 
button  for  cut- 
ting both  sides 
of  the  film  si- 
multaneously.  The    film,    of   course,    has 
been  registered  on  pins  in  the  horizontal 
channel.   The  cutting  blade   is  easily  re- 
placed when  necessary. 


The  splicing 
tape  is  regis- 
tered on  pre- 
is  ion  pins 
and  held  in 
place  until  au- 
tomatically ap- 
plied to  the 
film  by  swing- 
ing the  arm  over  and  pressing  the  chromed 
button.  This  action  simultaneously  cuts  the 
adhesive  and  applied  it — in  perfect  regis- 
ter to  the  film. 

Model  35  for  SSmm,  Model  16  for  16mm— ^295 


F  &  B  NICKEL 
CADMIUM  BATTERIES 


The  perfect  compan- 
ion for  your  Arriflex. 
mounted  in  rugged 
aluminum  case,  with 
shoulder  strap.  In- 
destructible, high 
capacity  Nickel  Cad- 
mium cells  provide 
perfect  power,  abso- 
lutely guaranteed 
for  1  year. 


7v.  Battery  (6  cells) $85.00 

lOv.  Battery  (8  cells) 100.00 

15v.  Battery  {12  cells) 135.00 

Voltmeter  attach,  fopt) 20.00 

Ammeter  attach,   (opt)  10.00 

Miniaturized    Charger   29.50 

NEW — 15V-7V2V    Battery — can    be    switched 
for  7V2V  or   15v  for  both   16mm  and  35mm 

Arris    $155.00 

With  Built-in  Charger  184.50 


NEW  F&B  MARK  III 
FLUID  DRIVE  TRIPOD 


The  day  of  the 
friction  head  is 
fast  coming  to 
an  end.  More 
cameramen  now 
use  fluid  drive 
heads  because 
they  meet  the 
demand  for 
smooth,  contin- 
uous, eas  ily- 
controlled  ac- 
tion. 


Complete  outfit  for  16mm  cameras. 
35mm  Eyemos  &  Arris, 
at  an  amazingly  $1  OQ50 

low  price.  I  w  X 

Includes  Tripod,  Adapter  and  Visco-matic 
Fluid  Head.  With  F  &  B's  usual  iron-clad 
guarantee. 

Tripod  legs  only $49.50 

Baby  tripod  legs  only ....- 47.50 

Fluid  Head  only „...„  97.50 

Leather  &  Vinyl  case „ 12.50 

Leather  &  Vinyl  case  for  Baby 11.50 


ACMADE  MARK  II 

EDITING  TABLE 


^    Jr       Makes 

•i*^37Z'.-.  ^\^.'f^        Easy! 


Editing 


;■' 


3     '2975 

P|!^^  f.o.b.  New  York 


Operation  of  this  simple,  efficient  editing 
machme  can  be  mastered  in  minutes.  Con- 
tinuous movement  provides  absolute  safety 
for  your  film.  Instant  controls  and  de- 
clutchirrg  allows  up  to  50%  increase  speed 
and  efficiency  in  editing.  Any  combination  of 
2  or  3.  16mm  or  35mm  channels,  plus  mag- 
netic and  optical  sound  available. 

WRITE   FOR   DETAILED    BROCHURE 


O'CONNOR  7^^^ 
CAMERA  HEADS 


Model  C  for 
camera  up  to 
20  lbs.  $275. 
Model  200-A 
for  cameras 
up  to  200  lbs. 
$1750 


MODEL  100 


•  Designed  for  use  with  16  and  35mm. 
cameras  with  a  total  weight  up  to 
100  lbs. 

•  Heavy  duty  professional  model. 

•  Weighs  20  pounds.  Dimensions:  7" 
high,  7"  deep,  11"  wide. 

•  Tilt  from  minus  75'  to  plus  75. 

•  Camera  mounting  screw  Vi'-X^. 

•  Equipped  with  precision  bull's  eye 
level. 

•  Available  with  Mitchell  Standard, 
Mitchell  16,  Pro  Jr.,  Auricon  and 
O'Connor  "Level-head"  bases. 

WRITE   FOR   ILLUSTRATED   BROCHURE 
■    ■■■■■I 

F&B  MAGIC 

&AYI    AD        *  ^^'^  Splicing  and 
■•■  '   t^^l\       Repairing  Technique 

Please  send   me: 

□     20    ft.  rolls  —  transparent  16mm  — 
single  perforation  (T16S)  at  $2.20 
□     66  ft.  rolls  —  transparent  16mm  — 
single  perforation  (T16S)  at  $6.00 
□     20  ft.  rolls  —  transparent  16mm  — 
double  perforation  (T16D)  at  $2.20 
□     66  ft.  rolls  —  transparent  16mm  — 
double  perforation  {T16D)  at  $6.00 
□     20   ft.    rolls  —  transparent   35mm 
(T-35)  at  $4.04 

□  66  ft.  rolls  —  transparent  35mm 
(T-35)  at  $11.00 

□  66  ft.  rolls — white  opaque — 16mm — 
magnetic  film  only  (0-16)  at  $6.00 
□  66  ft.  rolls  —  white  opaque  —  35mm 
(0-35)  at  $11.00 

□  Vi"  splicing  tape  for  magnetic  tape 
(34)  at  $.57 

SPECIAL    INTRODUCTORY    KIT: 

1  20'  roll  Tie    ($2.20) 
1  20'  roll  T35     (  4.04) 
F&B  Film 
Repair  &  Butt 
Splice  Block      (19.95) 

«26.i6)  $1/1  cn 

Special  Introductory  Kits   at  only    *  1 1 .OU 
Name 


Address. 

City 
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Any  one  of  these  "sales  makers" 
will  be  valuable  additions  to  your 
sales  staff.  Take  a  look  at  their 
qualifications: 

1)  After  initial  investment,  they 
require  no  salaries,  expense 
accounts,  sick  leaves  or 
vacations. 

2)  They  make  every  sales  point 
you  want  made  ...  the  way 
you  want  it  made  (every  time, 
too!). 

3)  They  never  tire  ...  as  per- 
suasive on  last  call  of  day  as 
first  in  A.M. 

No,  we  haven't  found  a  sales 
robot  to  replace  the  salesman. 
But,  we  have  designed  a  line  of 
sales  "assistants"  that  will  help 
your  present  sales  force  put  their 
sales  curve  into  orbit.  Why  not 
look  into  these  Viewlex  "sales 
makers"  for  your  staff  now.  Con- 
tact your  local  Viewlex  franchised 
A-V  dealer  or  use  coupon  below. 


SALESTALK 


Slide  and  filmstrip  projector, 

4  speed  record  player, 
9"  X  12  "  screen 
.  all  in  a  smart  attache  case. 

$10450 


TABLETALK 

35mm  filmstrip  viewer, 

4  speed  record  player, 
rear  projection  7"  x  9"  screen 
...  all  in  luggage  type  case. 

$10950 

VIEWTALK  with 
STRIP-0-MATIC 

Slide  and  filmstrip  projector, 
automatic  film  strip  remote  control, 
4  speed  record  player 
with  detachable  speaker. 

From  $17850 


r"^ 

^^evirlex  inc                                          ; 

40  Broadway,  Holbrook,  Long  Island,  New  York                     J 

!    (     ) 

Please  send   complete   information   on  Viewlex  "sales   makers."     J 

!    (     ) 

Please  have  Viewlex  AV  Consultant  contact  me  to  demonstrate     J 
which  Viewlex  "sales  maker '  best  meets  my  requirements.             , 

'       NAMF 

<     rriMPiNV                                                                                                                              J 

1       ADDRE*^*^                                                              f^lTV                                               STATF                               ' 

> 
(IN  CANADA — Write  Anglophoto  Ltd.,  Montreal)                                 J 

lllllllllllllltlllllllllllllllllllllllllllllllMMIIMIIIIilllllllllllllllMIIIIMIIIililllllMIMIIIIir 


Filmi-d    "ProKPi'Ks   npparta" 
on  X*»w  I'ork's  \V»rld*N  Fair 

■•  The  motion  picture  Progress 
Rei>(>ri  1.  for  the  New  York 
World's  Fair,  will  be  shown  in 
many  neighborhood  theatres  in  the 
Greater  New  York  area  beginning 
in  September. 

The  film,  produced  by  John 
Campbell  Films,  is  narrated  by 
H.  \'.  Kaltenborn  and  carries  an 
interview  with  Robert  Moses.  It 
has  been  distributed  nationally  by 
Association  Films. 

According  to  AF  vice-president 
Robert  Mitchell.  Progress  Report 
I  has  now  had  40  telecasts  in  key 
cities,  and  has  been  seen  by  an 
estimated  1,600,000  persons. 

Progress  Report  II  is  now  in 
preparation  by  John  Campbell 
Films,  Byram,  Connecticut,  and 
will  feature  the  amusement  and 
entertainment  aspects  of  the  com- 
ing Fair.  Release  is  expected  about 
November.   1961.  ^ 


llpgin   .Shoolin^   Xow   Miller 
Film   on   Alaskan   Fishin|£ 

Robert  D.  Forte,  supervisor  of 
special  events  and  sports  promo- 
tion for  the  Miller  Brewing  Co., 
is  on  location  at  Kulik.  Alaska, 
to  direct  shooting  of  a  new  sports 
film  on  rainbow  trout  fishing. 

Tentatively  titled.  Fishing  the 
Forty-Ninth,  the  film  is  being  pre- 
pared for  release  in  December. 
Fenton  McHugh  Productions,  Inc., 
of  Evanston,  111.,  is  in  charge. 
j  When  completed  the  30-minute 
I  color  film  will  be  added  to  the 
Miller  sports  film  library  of  more 
than  1 50  titles  on  a  variety  of 
sports  subjects.  §■ 


Animal  ion.  In«*..  to  Produeo 
Animalod    F^nf orlainment    Film 

■  Animation,  Inc.,  veteran  pro- 
ducer of  animated  television  com- 
mercials, has  entered  the  field  of 
entertainment  films  by  starting  pro- 
duction of  Sgi.  Kliiig  of  the  Pres- 
ton and  His  Wonder  Dog  George. 
an  adult-geared  animated  film. 
Earl  Klein,  president  and  producer 
of  the  half-hour  show,  said  the 
company  had  been  exploring  en- 
lerlainment  film  prospects  for 
some  time  but  had  deferred  entry 
into  the  field  pending  completion 
of  animated  documentaries.         §* 


Van   Praaj;  rikniploleN   Series 
of  TV   Spots   for  .\.T.  &   T. 

7.'  Van  Praag  Productions  has 
completed  a  series  of  filmed  tele- 
vision spots,  ranging  60,  20  and 
10  seconds,  respectively,  for  the 


J 

ru 

1 

1^ 

Ma 

■■■1 

m 

PUOI 

^ 

^ 

Board  Chairman  E.  J.  Thi 
Goodyear  Tire  &  Rubber  i 
pany,  recently  made  another 
sonal  appearance  in  his  comp 
dealer  motion  picture  produc 
Wilding  for  fall  release.  .4 
year  veteran  at  Goodyear, 
Thomas  was  last  featured  ii 
75th  anniversary  film,  "Gooi 
on  the  March,"  also  filmed  c 
Chicago  studios. 


American  Telephone  &  Telej 
Company,  through  N.  W.  A) 
Son. 

Marc  Asch,  who  directeo 
spots,  said  they  will  be  used 
ing  in  September  in  eight  ma 
to  promote  interest  in  new  typ 
phones  which  the  Bell  Syste 
now  promoting  in  various  pai 
the  country. 


WONDERFUL   BUY! 

Seven  Busch  Cinesalesm 
continuous  projectors.  Se 
contained  units  with  lar 
10"  X  13"  built-in  scree 
1 6mm  Eastman  Kodak  pr 
jector,  and  6"  s  p  e  a  k  e 
Power  driven  continue 
film  magazine  holds  800  k 
or  less.  Projects  either  col 
or  black  and  white  movii 
Runs  up  to  22  minutes  soui 
and  32  minutes  silent  befc 
repeating. 

*      *      * 

Original  cost  $625  each.  V 
will  sell  entire  lot  of  seven 
S  1,000  f.o.b.  our  factory  ai 
will  include  six  extra  fi 
magazines.  All  have  v  i  n 
covers  and  two  have  fibe 
board  shipping  containei 
Cannot  guarantee  conditic 
but  most  have  been  service 
in  past  year  and  we  consid 
them  to  be  in  good  shap 
Your  inspection  invited. 

Write:  R.  F.  Runyan 

HARTER  CORPORATION 

Sturgis,  Michigan 
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How  do  you  define 


Communications? 


calls  it  "an  interchange  of  thoughts 
or  opinions  ...in  words  or  letters." 


As  we  translate  it  in  continuing  service  to  our 

clients,  "COMMUNICATIONS"  means 

the  programmed  use  of  all  appropriate  media  . . . 

in  motivation,  information  and  development . . . 

to  bring  about  measurably 

. . .  better  employee,  customer,  and 
community  relations 

. . .  more  constructive  attitudes 

. . .  greater  job  satisfaction 

. . .  increased  sales 

. . .  higher  standards  of  working  performance 


COMMUNICATORS 
OF  IDEAS 


31     WEST    53RD    STREET    •    NEW    YORK     19. 
PLAZA    7-0651 


The  Wide  World  of  Sponsored  Pictures 


"AN  ANSWER 
FOR  LINDA" 

A  new  kind  of  employee  training 
film,  carrying  instruction  on  a 
story  line  of  motivation.  AMER 
ICANTELEPHONE&TELEGRAPH. 


"THE    CLAYTON 
COMMITTEE" 

Dramatized  documentary  —  ad- 
dressed to  business  leaders  on 
behalf  of  PLANNED  PARENT 
HOOD  ASSOCIATION 

0      0      0 

TRAVEL-BUILDING 
SERIES 

First  film  sells  northern  Illinois, 
on  a  novel  format,  for  AMERI- 
CAN OIL  COMPANY, 

0      0      0 

"HOLIDAY  FOR  BANDS" 

Musical  documentary  about  the 
two  million  warm,  eager  kids 
who  play  and  march  in  the  na 
tion's  high  school  bands.  — 
AMERICAN  OIL  COMPANY. 

0      0      0 

"THE     INDEPENDENT" 

Dramatized  documentary  about 
a  four  generation  telephone 
family  in  a  community  company. 
-U.  S.  INDEPENDENT  TELE- 
PHONE ASSOCIATION. 

0      0      0 

CURRENTLY  IN 
RELEASE 

"THIS  IS  STANDARD  OIL,"  color, 
84  minutes.  STANDARD  OIL  OF 
INDIANA. 


"How     to     W4'l€l     T-l"     .SK'4'I" 

■  A  new  16mm  color-;ind-sound 
motion  picture,  particularly  help- 
ful to  shop  and  field  welding 
crews,  welding  trainees  and  voca- 
tional and  engineering  school  stu- 
dents, is  now  available  from  the 
U.  S.  Steel  Corp.  for  group  show- 
ings. 

How  to  Weld  "T-l"  Steel  is  an 
18-minute  motion  picture  pro- 
duced especially  for  training  pur- 
poses. Step-by-step  the  film  shows 
how  easy  it  is  to  insure  sound 
welds  in  structures  and  equipment 
fabricated  from  this  widely  used 
engineering  material. 

Clear,  concise  narration  goes 
right  to  the  point  with  close-up 
photography  of  actual  welding  op- 
erations on  ""T-I"  steel.  The  film 
explains  the  reasons  why  it  is  im- 
portant to  use  the  right  electrodes, 
the  right  welding  heat — and  the 
right  procedure  is  explained  and 
illustrated  in  orderly  sequence. 

For  personal  study  or  review  of 
the  techniques  shown  in  the  mo- 
tion picture,  a  comprehensive 
booklet  on  How  to  Weld  "T-I" 
Sleet  will  be  presented  to  everyone 
who  sees  the  film  along  with  a 
handy  Welding  Heat  Input  Calcu- 
lator. 

Five  U.  S.  Steel  Distribution 
Centers  (see  addresses  on  page 
35 )  offer  this  film  on  free  loan.  ^' 
*     *      * 

The   Doetor   and  Xareotios 
,Subje€*l  of  >Vw  Canadian  Film 

.','  One  of  the  most  dangerous 
pitfalls  for  a  doctor  is  his  accessi- 
bility to  narcotics,  the  Winthrop 
Laboratories  emphasizes  in  a  new 
motion  picture  for  Canada's  De- 
partment of  National  Health  & 
Welfare. 

Fuce  of  cm  Addict  explains  that 
over  50  Canadian  doctors  are  ad- 
dicted to  narcotics.  Most  of  them 
start  because  of  the  pressure  of 
their  work,  and  until  they  are  dis- 
covered can  obtain  drugs  relatively 
easily. 

The  film,  a  Crawley  Films'  pro- 
duction, traces  the  downfall  of  a 
young  doctor  who  tries  to  take 
over  in  one  year  a  practice  which 
an  older  physician  has  built  up 
over  his  lifetime.  He  starts  taking 
narcotics  because  he  feels  he  must 
get  rest  so  that  he  can  better  serve 
his  patients.  Supposedly  cured,  as 
with  most  addicts,  he  again  goes 
back  to  drugs  when  he  meets  his 
first  crisis. 

The  color  film  ( 16mm  )  was  de- 
signed for  showing  otily  to  medical 
l>ruclitioners.   It  is  available  from 


the  Canadian  Department  of  Na- 
tional Health  &  Welfare,  Ottawa. 

*  *     * 

l'r<»iii4*niM  of  Siii:iri«>d  Kni|iloyee 
f'€«v«Tf<l   ill   -\   .*   .>•    I'ai'kafii' 

The  National  Association  of 
Manufacturers  is  offering  a  new 
packaged  program,  including  two 
sound  slidefilms,  on  Satisfying  the 
Salaried  Employee. 

Pinpointing  specific  areas  of 
salaried  employee  dissatisfaction 
and  offering  practical  solutions  to 
such  problems  as  status,  recogni- 
tion, compensation,  communica- 
tions and  supervision,  the  NAM 
package  includes  both  visual  aids 
and  discussion  materials  which 
have  been  effectively  used  in  over 
400  conferences.  A  two-year  study 
was  undertaken  of  these  problems 
by  industry  leaders. 

Included  in  the  package  at  a 
cost  price  of  $22.50  are:  a  Con- 
ference Manual  (leader's  guide); 
two  color  strip  films  ( 35mm )  on 
Union  Target  for  Today  and  Satis- 
fying the  Salaried  Employee,  to- 
gether with  two-sided  records  syn- 
chronized to  the  strips  and  two 
booklets,  "Satisfying  the  Salaried 
Employee"  and  "Making  an  Audit 
of  Salaried  Personnel  Practices." 

Write  the  National  Association 
of  Manufacturers,  2  East  48th 
Street,  New  York  17,  N.  Y.,  for 
details  and  order  data.  K" 

*  *     * 

DIao  Print  4'onipanles  Tell 
.Serviee  ^lory  in  Slidefilm 

.  The  International  Association 
of  Blue  Print  and  Allied  Indus- 
tries has  recently  begun  distribu- 
tion of  a  1 5-minute  color  and 
sound  slidefilm.  designed  to  help 
the  lABPAI  membership  tell  the 
story  of  its  services  to  customers 
and  public  groups. 

Produced  by  Torkel  Gundel  & 
Associates,  Chicago,  with  sound 
by  CBS,  Many  Loves  Has  the  Blue 
Primer  relates  the  fable  of  an  aver- 
age blue  printer  and  his  business 
services. 

Young  Burt,  the  Blue  Printer, 
with  narration  by  Fahey  Flynn,  is 
seeking  a  wife.  He  meets  Pricilla 
Jones  in  his  hometown,  Center- 
ville,  U.  S.  A.,  but  in  order  to 
marry  his  sweetheart  he  must  first 
convince  Pricilla's  father  of  the 
merits  of  the  blue  print  industry. 

He  explains  that  "blue  prints 
are  pictures  of  ideas  for  every- 
thing built,  manufactured  or  fabri- 
cated and  are  the  starting  point 
where  draftsmen  put  their  ideas  on 
paper  to  visually  communicate  for 
all  of  industry  and  commerce."  53' 


TO  YOUR 

SALES 

TRAINING 

PROGRAM 

Dartnell's 
"DIRECTORY 
OF 
SALES 
TRAINING 
FILMS" 
Is  Yours  .  .  . 


SALES  TDA  ■ 

FILMS 


FREE! 


Oailnell  has  carefully  developed  a  liby 
of  outstanding  sales  training  films  it 
demonstrate  tested  techniques  of  I- 
uanced  salesmanship.  As  the  nucleuiif 
your  next  sales  meeting,  they  can  d 
interest  and  impact  as  well  as  pre;- 
sional  sales  instruction.  To  help  you  se;t 
the  right  one  for  your  meeting,  we  It 
prepared  a  16page  illustrated  Direcj 
with  all  the  fads  you  need  -  inciw'i 
rental  and  purchase  costs.  Send  for  ■» 
free  copy,  now! 

D  A  RTN  E  L- 

teOI   lELAND  AVENUE    •    CHICAGO  40,  ILlW 
"HEADQUARTERS    FOR    SALES    TRAINING    FIlT 


MAIL    COUPON    TODA 


Dartnell  Corp. 

1801  Leiand  Avenue,  Chicago  40,  lllirioi 

Gentlemen:  Please  send  me  a  copy  (j 
Dartnell's  "Directory  of  Sales  Trainin) 
Films." 


Name- 


Company- 

Address 

City 


_Zone State- 
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[\SHINGTON  FILM  COMMENTARY 

i>spile  Xoleworthy  Gains.  Defense  Edneation  Is  Too  Utile 
elen»e:    Ex«ension    ol    XDEA    Expeoted    to    Clear    Congress 


k  I  Congress  reluctant  to  go 
"along  with  Kennedy  adminis- 
LiDn  programs  rejected  com- 
oiise  efforts  to  save  the  rem- 
it; of  aid-to-education  legisla- 
iiin  the  closing  days  of  August 
-ad  the  Administration  itself 
w  little  time  for  domestic  crises 
;  ,'est  Berlin  and  Soviet  resump- 

0  of  nuclear  testing  carried  the 
,4  toward  fateful  days  of  over- 
dig  importance. 

1  the  aftermath  of  educations 
;t!ick.  the  National  Defense 
cfcation  Act  is  expected  to  sur- 
i\  with  a  one  or  two  year  ex- 
;iton  by  both  Houses  antici- 
ad.  Despite  its  many  friends  on 
II  Hill  and  yeoman  efforts  by 
e  etary  Ribicoff.  Senator  Wayne 
/I  se  and  the  National  Education 
^iiciation.  the  feeling  was  en- 
e|lered  that  Delense  Education 
a;  become  much  more  general- 
:a  than  its  original  intent. 

Emphasis  on  the  Academic 
{ertainly  the  Act's  provisions 
ai'  been  stretched  to  cover  a 
'i-'  range  of  cultural  and  periph- 
ri  needs  in  education  and  very 
tl!  applied  to  original  goals  of 
woving  the  flow  of  scientific 
li  technical-minded — and  well 
rfpped  young  people  into  the 
ibratories,  plants  and  facilities 
ihe  they  are  needed. 
Ihe  absence  of  a  single  advisory 
oimittee  from  within  either  in- 
ujry  or  the  aero-space  and  other 
litary  agencies  involved  was  fur- 
h<  highlighted  by  dozens  of  long- 
ate  projects  for  audio-visual  "re- 
eich"  far  beyond  the  nation's 
'efnse  needs. 
\id  Science,  Language  Study 
ut,  while  it  lasts,  NDEA  has 
e  ed  to  get  many  U.  S.  schools 
lejer  equipped  with  audio-visuals, 
omprove  science  instruction  and 
i;uage  teaching.  Perhaps,  it  was 
el  in  Washington,  this  interim 
^6od  will  enable  both  the  schools 
fij  the  Office  of  Education  to  re- 


view progress  made  under  the  Act: 
to  adjust  sights  where  adjustment 
is  needed.  There's  another  Con- 
gress going  into  session  before  too 
many  months  have  elapsed! 


t.lO  in  Training  for  .>'inp 
Projec'ls   of   Ihe    IVjiee   <  iirps 

A  A  scaled-down  Peace  Corps  (at 
least  from  the  standpoint  of  early 
astronomical  numbers )  has  some 
450  earnest  men  and  women  in  j 
training  or  en  route  to  nine  ap- 
proved overseas  projects.  The 
most  numerous  recruitment  is  for 
the  300  teaching  assistants  re- 
quested by  the  government  of  the 
Philippines  to  serve  as  educational 
aides  in  the  islands'  elementary 
schools. 

The  most  practical  and  immedi- 
ate program  was  the  recruitment 
of  20  surveyors,  four  geologists 
and  four  civil  engineers  for  the 
training  of  young  Tanganyikans  to 
survey  feeder  roads  in  the  agricul- 
tural areas  of  that  African  terri- 
tory. 

Bound  for  Schools  and  Farms 

In  addition.  70  Peace  Corps' 
candidates  are  in  training  at  the 
University  of  California  for  possi- 
ble secondary  school  assignments 
in  Ghana;  12  volunteers  are  des- 
tined to  help  improve  agricultural 
conditions  on  the  overpopulated 
West  Indian  island  of  St.  Lucia. 

The  first  Peace  Corps'  project 
in  Latin  America  was  the  assign- 
ment of  64  volunteers  to  commu- 
nity development  projects  in  Co- 
lombia. And  now  the  University 
of  Notre  Dame  has  contracted 
with  the  Corps  to  send  40  Corps- 
men  and  women  to  Chile  this  year 
to  work  in  village  development 
and  teaching  activities  with  the 
privately-sponsored  Chilean  Insti- 
tute for  Rural  Education. 

Educational  classroom  tasks 
carry  through  other  assignments, 
(continued  on  next  page) 


Sdios  Incorporated  33  K'esi  46th  Street  New  York  36,  New  York  IVdson  2-3606 


Why  worry  about  details? 


> 
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•  Sound    •    Editorial    ♦    Laboratory  Services 


Capital 


CAPITAL   FILM   LABORATORIES,   INC.   .    1905   FAIRVIEW  AVENUE,   N.E. 
WASHINGTON  2,  D.  C.  •   PHONE  LAWRENCE  6-4634 


WASHINGTON 


(continued  from  page  21) 
such  as  the  preparation  (at  Har- 
vard University)  of  some  45 
Peace  Corps'  candidates  for  sec- 
ondary school  teaching  assign- 
ments in  Nigeria. 

In  Asia,  25  agricultural  aides 
are  to  go  to  the  Punjab  State  and 
the  first  of  two  Peace  Corps  proj- 
ects for  East  Pakistan  entered  the 
training  stage  on  August  21  at  the 
headquarters  of  The  Experiment 
in  International  Living.  Putney. 
Vermont. 

This  project  calls  for  30  special- 
ized men  and  women  in  the  fields 
of  irrigation,  farm  production, 
town  planning,  medicine,  sanita- 
tion, engineering,  carpentry,  brick- 
laying, youth  work  and  communi- 
cation. 

A-V  Aid  to  East  Pakistan 

The  first  sign  of  any  application 
of  audio-visuals  on  an  official  basis 
within  the  field  work  of  the  Corps 
came  into  the  East  Pakistan  proj- 
ect. A  three-man  visual  aid  team, 
working  with  visuals  other  than 
motion  pictures  ( why? )  were  in- 
cluded within  the  requirements  of 
tfiis  program. 

It  is  devoutly  hoped  that  the 
existence  in  U.  S.  film  libraries  of 
several  thousand  excellent  basic 
films  and  filmstrips.  the  simplicity 
of  portable  projection  equipment 
and  the  success  of  these  tools  in 
some  of  the  most  backward  areas 
in  the  world  is  not  going  to  be 
overlooked  as  one  of  mankind's 
most  interesting  experiments  in  co- 
operative education  proceeds 
along  its  primary  organization 
phases.  g- 

*     *      * 

Gene   Balsley  Joins  .Staff 
of   OeveNle    Granduefi.    Ine. 

•k  Writer-producer  Gene  Balsley 
has  joined  the  staff  of  Oeveste 
Granducci,  Washington.  D.  C.  A 
member  of  the  Screen  Directors 
International  Guild.  International 
Photographers  of  the  Motion  Pic- 
ture Industry,  and  Motion  Picture 
Film  Editors,  Balsley  has  been 
associated  with  Vogue-Wright. 
Dallas  Jones  Productions.  Inc.. 
and  the  Fred  Niles  Communica- 
tion Center. 

He  has  written  for  theatrical  re- 
lease, syndicated  TV,  as  well  as 
industrial  films  in  many  fields.  In 
his  new  position.  Balsley  will  have 
the  opportunity  for  both  writing 
and  directing.  Q- 

*  *  -,: 

>flar,v   Tanham's  un   Va^'aliun 

Our  regular  Washington  corre- 
spondent. Mary  Tanham,  returns 
in  September  ;ifter  an  extensive 
stay  in  Bermuda.  IV'elcome  home! 


WHAT  CAN  Y) 
DO  TO  IMPRCri 
EMPLOYEE 
COOPERATION? 

Train  with  Slidefilm 


You've  appointed  your  supei 
But  how  con  you  be  sure  tha 
is  equipped  with  qualities  th 
inspire  and  develop  coop< 
among  employees  at  all  lev 
foster  a  high  degree  of  eff 
both  within — and  between — cm 
ments? 

"PROMOTING 
COOPERATION" 

is  a  slicJefilm  fhat  not  only  (fin 
fhe  vital  need  for  cultivotir; 
operation  ...  it  shows  the 
niques  for  maintaining  cooptrti 
among  personnel  for  a  srr 
meshed  organization.  One 
valuable  series  of  eight  soun 
strips: 

■SUPERVISOR   TRAININC4 
HUMAN  RELATIONSl 


Write  today  for  oth<| 

titles  in  the  series 

and  details  concernin| 

a  previev/. 

Guided  FILM  Misfi/es 

ROCKE1 


PICTURE:; 

6108    Santa   Monica    Boule''= 
Hollywood   38,  California 
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Richard  Lyford  Productions 
produces  a  winner . . . 


on  Anscochrome  Type  242 ! 


! 


Richard  Lyford's  now  famous  "Boy  With 
a  Blindfold"  produced  for  the  Eye  Bank  is 
a  superb  achievement  in  color  and  in  mo- 
tion picture  technique.  Mr.  Lyford  de- 
pended exclusively  on  16mm  Ansco- 
chrome® Professional  Type  242  Film  to 
achieve  his  outstanding  results. 

Says  Mr.  Lyford,  "Anscochrome  Type  242 
gives  me  a  natural  color  rendition  and  is 
unequaled  for  recording  detail  in  shadows. 
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That  is  why  I  make  Type  242  my  standard 
motion  picture  color  film." 
Many  other  producers  have  turned  to  this 
superior  low  contrast  professional  color  film 
for  the  picture  quality  that  helps  win 
awards  .  .  .  and  new  customers. 
Why  not  contact  your  local  Ansco  repre- 
sentative today  for  further  information? 
Ansco,  Binghamton,  N.  Y.  A  Division  of 
General  Aniline  &  Film  Corporation. 


Ansco 


Type  242 
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TEXAS  imSTRIU 
FILM  COMPAHY 


^TIFCO 


2528  NORTH  BLVD. 
JA  9-4377 

HOUSTON 


48 

HOURS 

Camera  to 
Color  Print 

Let  us  process  your 

Ektachrome  camera 

film,  assemble  it, 

make  a 

COLOR  (IH) 

B&W  (60 

print  with  printed  edge 

numbers,  then  ship  to  you 

within  48  hours  after 

receipt  of  your  original. 

Wrife   for 

complete   laboratory 

price   list. 


Indiustrial  Audio -Visual  Exhibition 

Three-Day  »»■  York  Pro|<raiii.  Trade  Sliou- 
OpeiiN    al     Itarbizoii-Plaza    i>ii    lleldber    !M  h 


'T^Hi;  1961  Edition  of  the  ;in- 
*-  nuiil  Industrial  Film  and  A-V 
E.\hibilions.  whose  entrepreneur  is 
the  hard-working  Mr.  Herbert 
Rosen,  opens  on  Monday  after- 
noon, October  9th,  at  New  York's 
plush  Barbizon-Plaza  Hotel,  on 
Central  Park  South.  Officially 
staged  by  Industrial  Exhibitions, 
Inc..  this  year's  show  will  be 
opened  by  Graphic  Varieties'  vice- 
president.  Stanley  Turtlelaub,  who 
will  talk  on  "Filmstrips  as  a 
Means  of  Communications  in 
Sales  Training." 

This  opening  event  will  be  fol- 
lowed by  a  related  talk  by  the 
national  sales  executive  for  the 
Beseler  Company's  "Salesmate" 
equipment.  Bob  Shoemaker  will 
discuss  the  "Psychology  of  Selling 
With  Audio- Visual  Tools." 

Jack  Moss,  an  independent  au- 
dio-visual consultant,  winds  up  the 
first  day's  proceedings  with  "How 
to  Put  Life  Into  Your  Sales  Meet- 
ings." 

"Sound  &  Vision  As  a  Tool" 

While  exhibits  of  a-v  equip- 
ment, accessories  and  program 
sources  are  a  continuing  feature  of 
the  Exhibition,  this  year's  theme 
promises  to  give  greater  emphasis 
to  "Sound  and  Vision  as  a  Tool." 
A  concurrent  "International  Festi- 
val of  Films"  is  another  program 
feature  with  awards  promised  for 


Right:   uilk.s  ctiid 

film  showings  will 

he  held  in  this 

deluxe  theatre  of 

the  Barhizon  on 

Central  Park  South. 


both  producers  and  sponsors, 
agents  and  specialists  involved  in 
various  techniques  of  selected  pic- 
tures. 

The  Tuesday.  October  10th, 
afternoon  program  enlarges  on 
film  techniques  with  an  Animation 
Workshop  Session,  arranged  by 
the  Animation  Producers'  Associa- 
tion of  New  York  and  directed  by 
its  president.  Lew  Gifford. 

Three   Workshop   Programs 

The  Workshop  follows  three 
main  channels  with  "Animation: 
the  Medium  for  Ideas"  followed 
by  "New  Techniques  in  Anima- 
tion" and  an  open-end  discussion 
forum. 

Ben  Deutchman,  Educational 
Director  of  Decca  Records,  fol- 
lows at  4  p.m.  with  a  discussion 
of  "Phonograph  Records  as  Re- 
source Material  for  the  Classroom 
Teacher"  and  the  Metropolitan 
(N.  Y. )  Audio- Visual  Association 
holds  a  workshop  session  on  "The 
Psychology  of  Learning  as  Applied 
to   Teaching   Machines   and   Pro- 


grammed  Learning"   to   win  up| 
that  afternoon  program. 

A   dinner   session   on   Tutj 
evening  will  be  held  by  the  Mr 
politan   Audio-Visual   gror 
Diana  Douglas,  a  Yonkei- 
schoolteacher,  speaking  on    r 
grammed    Materials    AdaptcMi 
Specific  Needs  in  the  Classroml 

The  final  Wednesday  afterifl 
program  events  return  to  a  i* 
ness-industry  oriented  them  a 
Robert  Grunwidd.  president  ctlie 
Harwald  Company,  Evanston  lli- 
nois,  hosts  a  "Professional  4m- 
Handling  Workshop" 
promises  to  offer  new  technjl 
for  the  evaluation  of  film  perti 
ance. 

Modem  Talking  Picture  Se;  ^c. 
Inc.,     account    executive     Dei 
Rogers,  will  speak  at  3  p.n  i 
"The   X-Y-Z's  of  FUm   Disui 
tion." 

An  International  Film  Fe  \A 
program,  offering  a  selection  >  in- 
dustrial films  and  television 

(continued    on     PAGt 
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«='^^—     The  Hallmark  of 
CREATIVE  SCREEN  WRITING 

Since   1946,   Guaranteed  Acceptability 

Scripts  by 
OEVESTE    GRANDUCCI 

INC. 

3408   Wisconsin   Avenue,  N.  W.    •     Washington,  D.  C.     •     EMerson  2-8200 
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Announcing 


[»ac»' 


the  new'^gi^|^;'PRO-600  SPECIAL 

...a  lightweight  companion  to  the  popular  "PRO-600" 


Auricon  proudly  presents  the 
new  '■  PRO-600  Special," 
a  lightweight  companion  to  the 
famous  "Pro-600,"  now  in  use  by 
Cameramen  all  over  the  world! 

The  '■Pro-600  Special,"  like  other 
precision  Cameras  in  the  Auricon 
line,  is  a  superb  professional 
picture-taking  instrument. 
Self-Blimped  and  silent  in  operation. 
At  a  small  extra  cost  for  built-in 
Sound  Equipment,  it  can  even 
record  Optical  or  Filmagnetic 
Single-System  sound.  The 
"Pro-600  Special"  being  driven 
by  a  true,  synchronous  motor 
is  ideal  for  exacting  Double-System 
sound  recording  as  well. 
While  the  "Pro-600"  is  popular 
for  Studio  and  occasional 
Newsreel  operation,  the  new 
"Pro-600  Special"  with  its  minimum 
weight  and  easy  portability,  is  the 
perfect  answer  for  heavy  duty 
Newsreel  and  Documentary  filming. 


Write  for  free 
■■Pro-600  Special" 
Literature  and 
prices. 


PRO  600  SPECIAL  ■   FOR   NEWSREEL  A  DOCUMENTARY   FILMING 
MODEL  CM  77 


PRO  600      STUDIO  CAMERA 
MODEL  CM  75 


HEART  OF  THE  NEW  "PRO-600  SPECIAL" 

The  secret  behind  the  light  weight  of  the  new  "Pro-600  Special"  is  this  newly 
developed  Auricon  Super-Silent  Synchronous  Soundrive.  This  precision  motor 
has  taken  6  years  to  perfect  and  is  designed  to  meet  the  most  exacting  sound 
recording  requirements. 


NEW  AURICON   ALL-TRANSISTORIZED   FILMAGNETIC 

New  "ail-weather"  Amplifier.  Model  MA-11,  can  operate  at  the  freezing  South  Pole 
or  the  broiling  Sahara  Desert,  without  affecting  its  temperature  compensated 
14  transistor  circuitry  or  frequency  response  of  50  to  12,000  cycles.  Permanent 
internal  rechargeable  battery  for  complete  portability,  or  A.  C.  operated  when 
plugged  into  a  110  V.  outlet.  Weighs  only  5  pounds. 


GUARANTEE 

All  Auricon  Equipment  is 
sold  with  a  30day  money 
back  Guarantee  and  a 
1  year  Service  Warranty. 
You   must  be  satisfied! 


THE  AURICON  LINE  OF  1EMM  SDUND-ON-FILM  CAMERAS 


^J^ 


AURICON.  FILMAGNETIC  AND  SOUNDRIVE  ARE  TRADEMARKS  OF  BACH  AURICON.   INC- 


e©10  R-oma-ine  St.,  XJollyw-ood  3S,  Calif. 
JJOllywood     S-0931 


AURICON... THE  PROFESSIONAL  CAMERA  •  STANDARD  OF  THE  16MM  SOUND  INDUSTRY  SINCE  1931 
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PUTS  BIG  PICTURES  ON  THE  SCREEN 
IN  ONE-THIRD  THE  NORMAL  THROW 


BR|flH 


BUHL  SUPERWIDE  LENS  SYSTEM 
replaces  your  present  projector  lens 

FOR  FIIMSTRIPS,  35MM.,  2x2,  AND  SUB-MINIATURE  SLIDES 

"low  —  regardless  of  moke  or  model  —  use  your  present  projector  for  rear  projection 
rittiout  mirrors.  Show  big,  cleor  pictures  in  limited  oreos  —  small  rooms,  offices,  desk  or 
table-top  presentolions. 

Available  in  1",  1.5",  2"  Focol  Lengtlis 

FREE  TEST  OFFERI  WRITE  DIRECTI 

I    BUHL    OPTICAL    COMPANY 


1010  Beech   Avenue      •      Pitlsburgli   33,  Pa. 


FALL  FEATURES  COMING   IN  BUSINESS  SCREEN 


"Films  of  the  Year"  a  compen- 
dium of  the  year's  most  honored 
sponsored  motion  pictures. 
"Whither  Bound  8mm  Sound?" 
A  look  at  prints,  equipment. 

and:  The  Annual  Review  of  Film  Production  Services 


"Satellite  Television"  brings 
new  audiences  for  factual  films. 
"Production  &  Distribution  Sur- 
vey"— facts  and  figures  on  the 
size,  scope  of  the  industry. 


1)^      THAOe        #1  '  ■ 

y^n /}£}§/ !§  offers  the  industry's 

t  %A^/^^ii\AA^      most  complete  line  of 

MARK 

PROJECTION   and    TRANSPORTATION   TABLES 

Folding  and  Non-folding 
Models  for 

Transportation  by  auto 
Classroom   film    projection 
Classroom  television  viewing 
Libraries — Churches 
University  and  institutional  use 
Office  supply  carriers 
Photographers'    equipment 
Office  machine  demonstrations 

Wheelit  designers,  engineers  and 
craftsmen  have  as  their  first 
objective  the  continued  creation 
of  the  finest  transportation  and 
projection  tables  made.  Sold 
throughout  the  world.  Ask  your 
dealer    or    write 

GRUBER  PRODUCTS  CO.    •    Toledo  6    •    Ohio 


A-V     EXllilHTlOX  : 

(continued  from  page  24) 

merciaJs,  includes  these  names  on 
a  panel  of  judges: 

Helping  reach  final  decisions  on 
awards  are  Irving  Oilman.  Vice- 
President  of  the  Institute  for  Moti- 
vational Research;  Mrs.  Jack 
Mogulescu.  Chairman  of  the  TV 
Committee  of  the  United  Parents' 
Association  (and  a  member  of  its 
Executive  Council);  Robert  E. 
Smith,  vice-president  of  Randall- 
Smith,  Inc.  (art  director  of  the 
1939  New  York  World's  Fair); 
and  Eli  L.  Levitan.  a  film  director 
and  consultant  who  authored  the 
book  on  "Animation  Art  in  the 
Commercial  Film." 

The  Exhibition  will  be  open 
daily  from  noon  to  6  p.m..  with 
the  exception  of  the  Tuesday  eve- 
ning session  when  it  will  remain 
open  until  8  p.m.  for  the  conveni- 
ence of  guests.  Tickets  and  ex- 
hibit information  are  available 
from  Industrial  Exhibitions,  Inc.. 
17   East   45th  Street,  New  York 

17,  N.  Y.  B' 

*     *     * 

Kroader  Xamp,  ObjeelivpK  for 
>'ilps    I'omniuiiicalion    IVnlers 

■  Fred  Niles  has  announced  a 
major  change  in  the  name  and 
structure  of  his  company,  former- 
ly Fred  A.  Niles  Productions,  Inc.. 
of  Chicago  and  Hollywood.  The 
organization  is  now  known  as  the 
Fred  Niles  Communication  Cen- 
ters of  Chicago  and  Hollywood. 

"We  have  selected  the  Com- 
munication Center  name  to  best 
summarize  the  scope  of  our  ac- 
tivities." Niles  said.  "The  nature 
and  character  of  our  business  have 
expanded  and  diversified  since 
1958  when  we  acquired  the  Chi- 
cago film-making  facilities  former- 
ly owned  by  Kling. 

"We  are  no  longer  solely  mo- 
tion picture  producers,"  he  noted. 
"Motion  picture  production  per 
se  accounts  for  about  60 ""r  of  our 
total  volume.  As  we  work  with 
industries  we  are  called  upon  to 
plan  and  produce  full-scale  busi- 


ness programs  for  the  em 
keting  chain.  Such  a  progrit 
or  may  not  include  aud:  vc 
materials,  depending  upor^li 
to  be  reached  and  the  n  tei 
that  can  be  provided  for  thes 
lished  budget." 

Niles  also  announced  a  in 
nal  reorganization.  A  Plan  Bo 
to  help  develop  large-sea  b 
ness  programs  has  beenesi 
lished.  ^ 

Norman  C.  Lindquist,  s;  s 
president,  heads  the  accoursuj 
visor  stalf  and  Len  Owen. pi 
marketing  vice  president  ■ , 
Case,  is  now  vice  presidenbf 
marketing  division  coverii; 
promotion  and  merchandise 
tivities. 

Barrie  O'Daniels,  fore 
Wilding's     industrial     shOj 
president,  is  in  charge  of  lisii 
Theatre. 

In  the  past  six  month^Ni 
whose  new  theme  is  "lini 
and  Producers  of  Businit 
velopment  Programs."  has  real 
four  Business  Theatre  psei 
tions. 

The  firm  recently  estabia 

West   Coast   Division   at  jO 

Bronson  in  Hollywood.  Tisi 

eration  will  also  be  expaled 

cover  the  increased  scope  '  se 

ices. 

*     * 

Weslrox   in  Xew   Be%erl  HI 
■luildinC   al   .'l:l.'>    >'orlh    ap 

The  Westrex  Recordinsiu; 
ment  division  of  Litton 
has  moved  to  larger  qu:er- 
Beverly  Hills,  vacating  thiHo 
wood  building  it  occupiec'or 
years. 

The  new  location  at  SJil 
Maple  Dr.  is  a  30.000-sqi 
building  adjoining  headqu  :ec 
its  parent  corporation,  Li  in 
dustries.  Inc.  In  the  new  .ev 
Hills  quarters,  Westrex  v 
more  manufacturing  and 
ment  space.  The  company 
has  expanded  into  devt'pn 
and  production  of  recordireq 
ment  for  industrial  and 
users. 
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TELIC,  INC.   ■  FILM  CENTER   •  630  NINTH  AVENUE.   NEW  YORK  36.   N.  Y- 
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BUSINESS     SCREEN     MACaIi^ 


I/CALENDAR:  1961 


September  13-15 
Anual  Columbus  Film  Fes- 

\\,  Columbus,  Ohio.  Annual 
lis  Dinner,  Sept.  15. 


October  2-6 
re  90th   Semiannual   Con- 
Bnon,  Lake  Placid,  N.  Y. 

October  8-14 
.iinual    Coronado    Interna- 
ojl      Festival      of      Films. 

elflel  Coronado,  Calif.   Don 
30,    Director.    Write: 
i(' International,    P.O. 
lotel    del    Coronado, 
idlS,  Calif. 


Cor- 
Bo.x 
Cor- 


October  9-11 
islial  Film   &   A-V   Exhibi- 

i)i|  including  annual  exhib- 
ime:  "Sound  &  Vision  as 
■■  Barbizon-Plaza  Hotel, 
L  Park  South,  New  York 
.  terbert  Rosen,  in  charge 
rmgements,  17  E.  45th  St., 
■  Wk  17,  N.  Y. 


I  October  23-26 
isial  .^udio-Visual  Asso- 
abn,  Annual  Fall  Meeting 
ntrs  only;  guests  by  invi- 
)i  Hotel  DuPont,  Wil- 
?'ri,  Del.  Program  chair- 
,  3aniel  Rochford,  Room 
I,  30  Rockefeller  Plaza, 
■  Wk  20,  N.  Y. 


November  1-14 


Si  Francisco  International 
M  Festival,  San  Francisco, 
t<hia. 


November  8-10 
fence  on  8mm  .Sound  Film 
lucation  at  Teachers  Col- 
,  ..'  0  1  u  m  b  i  a  University, 
.C  Registration  fee  $40.00. 
t^  Prof.  Louis  Forsdale, 
Tichers  College,  Columbia 
i'.|525  West  120th  St.,  New- 
It  "7,  N.  Y. 


February  13,  1962 
eiational  Broadcasting 
w-ds,  sponsored  by  the 
ywd  (Calif.)  Advertising 
I.  /rite  club  at  6362  HoUv- 
i  Ivd.,  Hollywood  28,  Cal., 
eiry  blanks. 


pril  29-May  4,  1962 
'1^    91st    Semiannual    Con- 
non.  Ambassador  Hotel, 
J|geles. 


October  16-20 
ational  Safety  Film  Con- 
,  Chicago,  111.  Awards  to 
i-  n  winners  of  Safety  Film 

Hi. 


November   16-25 

tional  Festival  of  Tech-  | 
c:  &  Scientific  Films,  Buda-  [ 
,  ungary. 


There  must  be  a  reason  why 

more  audio -visual  training  programs  use 
RADIANT  PROJECTION  SCREENS 


Sales  managers,  personnel  directors,  safety  experts  and 
training  counselors  consistently  choose  RADIANT  Ap- 
proved Quality  Projection  Screens  over  any  other.  These 
experts  have  learned  through  experience  that  they  can 
always  find  the  right  RADIANT  screen  for  every  pro- 
jection requirement.  And  RADIANT  Projection  Screens 
are  built  to  last  .  .  .  built  to  take  heavy-duty  usage. 

These  are  only  some  of  the  reasons  why  RADIANT 
Projection  Screens  are  the  overwhelming  choice  of  pro- 
fessional men  .  .  .  and  why  more  than  5  million 
RADIANT  Screens  are  in  use  right  now! 


WRITE    FOR    AUDIO-VISUAL    GUIDE 
TO    BETTER    PROJECTION 

Based  on  our  experience  as  the  leading  manufac- 

^      turer  of  projection  screens  we  have  published  a 

comprehensive  40  page  reference  book  that  covers 

'^'^^     every  phase  of  projection  in  depth.  Write  for  your 

free  copy  today.  No  obligation,  of  course. 

1 

I   RADIANT  MANUFACTURING  CORP.  •  slid  North  Austin  Avenue,  Morton  Grove,  III. 

I    NAME B.S-Sfil 

I   ORGANIZATION 

I    YOUR  POSITION 

I   ADDRESS 

I   CITY ZONE STATE 


RADIANT 


MANUFACTURING  CORPORATION 

World's  Leading  Specialists  in  Fine  Screens 

8220   NORTH   AUSTIN   AVENUE   •    MORTON   GROVE.   ILLINOIS 
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''VarialionN   on   an    Italian   Theme" 
Winner  of  a  I'oiumbus  Slaluelle  Award 

Sponsor:  Alitalia  (Italian  Airline). 

Title:    Variations  on  an  Italian   Theme,  28 

rain.,  color,  produced  by  Carson  Davidson. 
"  When  Carson  Davidson,  a  New  York  inde- 
pendent film  producer,  approached  Alitalia 
with  a  rough  treatment  for  a  proposed  film  on 
Italy  the  airline  officials  agreed  on  most  details 
but  insisted  that  such  slight  evidences  of  com- 
mercialism as  seemed  evident  in  a  very  non- 
commercial film  be  expunged. 

So,  here  is  a  diff^erent  airline  film  with  hard- 
ly an  airliner — an  Italian  film  with  no  scenes 
of  Rome.  Variations  on  an  Italian  Theme  is 
oriented  culturally  several  steps  up  the  ladder 
from  the  standard  travelog.  The  musical  score 
is  by  Vivaldi,  performed  by  I  Musici.  a  well- 
known  Italian  string  quartet,  and  about  as  long 
hair  as  it  is  possible  to  get. 

The  picture  is  based  on  several  little  epi- 
sodes that  might  have  happened  to  American 
travelers  in  Italy — if  we  all  stretch  our  imagi- 
nations a  bit.  A  girl  on  a  bicycle  meets  a  boy 
biker  on  a  Val  d'Aosta  road,  and  they  get 
happily  lost  together.  A  woman  meets  a  little 
boy  in  Perugia  and  receives  a  gift.  A  lonely 
railway  engineer  in  the  Dolomites  finds  joy  in 
a  posy  thrown  by  a  little  girl.  A  Venetian  gon- 
dolier shows  how  to  row  a  gondola  with  one 
oar. 

These  are  simple  and  unpretentious  little 
episodes.  It  is  all  blessed  by  truly  excellent 
photography.  Kit  Davidson  has  a  fine  eye  for 
the  tasteful  shot — and  the  patience  to  wait  for 
the  exact  light  he  wants  to  preserve  his  care- 
fully contrived  mood. 

Variations  on  an  Italian  Tlieme  is  distrib- 
uted to  groups  on  free  loan  by  Alitalia.  666 
Fifth  Avenue.  New  York.  g" 


Ut£tofl 


Your  film  problems  are  Oil 
problems.  Let  us  meet  yoi 
schedule  with  our  persona 
ized  service. 

^  QUALITY 
^  SERVICE 
^  SPEED 

We  offer  the  film  product 
all  these  services  under  op 
roof. 

SUPERIOR  CONTROL 

In  Black  &  White  and  Color: 

•  16/35mm 

•  Reduction  and  Contact 
Printing 

•  Reversal  Developing 

•  Editing  and  Conforming 

•  Cutting  Rooms 

•  Edge  Numbering 


A  New  Free  Booklet  is  available  th 
will  be  helpful  in  budget  preparatr< 
and  the  handling  of  pre-print  mat 
rials. 

WRITE      TODAY 


FILM  LAB  INC 

\i\£Jnm 

33  W.  60  St.,  N.Y.  23,  N.Y. 
COIumbus  5-2180 


28 


BUSINESS     SCREEN     MAGA 


a 


i^M[COUVER 

ihll  Vnll,  Mead  Johnson 
Lvirded  Festival  Diplomas 

TiTAiN's  Shell  Oil  Film  Unit 
J  was  commended  for  "the 
o'inued  high  calibre  of  pro- 
luions"  and  a  motion  pic- 
m  from  the  United  States, 
hi  Mead-Johnson-sponsored 
hpiial  Materniry  Care,  pro- 
lu;d  by  Dynamic  Films.  Inc., 
e^ived  a  Diploma  for  the 
,e  of  Health.  Welfare  and 
4lical  Films  at  the  1961 
/i.couver  (Canada)  Inter- 
lapnal  Film  Festival. 

he  Revealing  Eye,  pro- 
lu;d  by  the  Shell  Film  Unit, 
.('  the  Vancouver  Diploma 
s  ne  best  of  Science  &  Agri- 
uure  films;  another  Shell 
iwion  picture.  Hold  Back  the 
:e'  produced  by  the  Royal 
)i;ch  Shell  Group  in  the 
vli|ierlands,  won  Honorable 
4|ition  in  this  class. 

Three  Plaques  Presented 

tut  with  Festival  emphasis 
ircultural.  entertainment  and 
;e;ral  documentary  subjects, 
hje  were  only  three  Plaque 
viiners  at  Vancouver.  The 
ir  of  these  went  to  Film 
'(iki,  a  Polish  film  company, 
c  its  short  fictional  film, 
^i/rait  of  a  Man.  and  another 
vi  presented  to  the  Canadian 
Jiladcasting  Corporation  for 
hi  documentary  picture, 
i:kshaw.  directed  by  Van- 
:c!ver  resident  Alan  King. 

I  he  third  plaque  was  a  spe- 
ii'  award  presented  to  Nor- 
ni  McLaren  of  Canada's 
■J.ional  Film  Board  for  his 
xerimental  film.  Lines  Hori- 
ctal. 

he  International  Critics' 
u/  Award  went  to  the  Ital- 
a|film,  L'Avveniura,  chosen 
f  ■  its  visual  eloquence  and 
iiectional  imagination." 
tlhelangelo  Antonioni  was 
h  director  honored. 

Japanese  Anti-War  Film 

I'he  British  film,  Saturday 
^'ht  and  Sunday  Morning, 
li  cted  by  Karel  Reisz,  was 
ii;n  honorable  mention,  and 
aUn's  Fires  on  the  Plain  was 
tsen  by  the  Canadian  Fed- 
rion  of  Film  Societies  "for 
tnrofound  realization  of  the 
icrors  of  war  and  its  equally 
)i  found  realization  of  man's 
iHty  to  surmount  war's  deg- 
aations." 

1.501  attended  the  nu- 
nous   showings    during   the 

(l/NTINUED   ON    NEXT    PAGE) 
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THESE  ARE  SOME  OF  THE  COMPANIES  WHO  HAVE  SEEN  FOR  THEMSELVES 
HOW  EFFECTIVELY  THEIR  VISUALSCOPE  PRODUCTION  WORKED  FOR 
THEM  IF  YOU  WOULD  LIKE  TO  SEE  HOW  A  VISUALSCOPE  PRODUCTION  CAN 
WORK  FOR  YOUR  COMPANY,  CALL MURRAY   HILL  3-3513 


VISUALSCOPE    INCORPORATED.    103    PARK     AVENUE.     NEW     YORK     17.     N.     Y 


MOTION     PICTURES  ...  WIDE    SCRE.EN     FILMS  ...  FILMOGRAPHS  ...  VU-GRAPHS  ...  PICTU  RE-RHYTHM 
SUI  DE -MOTION     .    .    .    SPECTACULARS    .    .    .    SLIDEFILMS    .    .    .    SLIDES      AND      FLIPCHARTS. 
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REEL.   LIFE   ADVENTURES   AT   CFI 

CFI  is  an  adventure  into  matchless  film  processing  — energized  by  men  deep  in  talent  and  rich  in 
experience.  CFI  attracts  and  holds  the  best  men  in  the  industry  with  standards  that  satisfy  their 
craving  for  perfection.  Result?  They  make  a  CFI  career  of  it.  They  stay  put.  The  50  working  execu- 
tives pictured  here  average  an  incredible  25  years  in  the  film  industry!  They  keep  their  minds  on 
film  processing  so  you  can  keep  yours  on  film  making! 


o 


CONSOLIDATED   FILM    INDUSTRIES 

959  Seward  Street,  Hollywood  38,  California  •  HONywood  2-0881 


Hollywood  9-1441 
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(cont'd      from      Fa(,I 

two   weeks   of   this   Can: 
festival    program.    In  adi 
to  the  citation  given  Engl 
Shell  Film  Unit,  special 
lion  for  their  outstanding 
Iributions   to  the   field  o 
documentary  film  went  l 
National  Film  Board  of 
ada    and    to    Great    Bri 
BBC  Television  Service. 
Honorable  mentions  ii 
Health.  Welfare  and  Mc 
Films'     group     (which 
swept  by  U.  S.  entries) 
went  to  The  Larynx  am 
Voice,  produced  by  Han^ 
Leden,  M.D..  and  There 
Way.  produced  by  Fred  1 
Armond    of    Seattle's    f 
Motion  Picture  Producti' 

Stoney  a   Diploma  Wini; 

A  final  U,  S.  Diploma  din- 
ner was  George  C.  Stie), 
whose  film.  Booked  for  :je- 
keepini>,  was  the  Instructpal 
film  winner  over  Bri  n'< 
Tractor  Sense,  producei  bv 
the  Central  Office  of  Infoia- 
tion,  and  li'ealih  in  a  Po 
Pakistani  film,  sponsore  bi 
the  Ministry  of  National  Re- 
construction and  Inform  ioT 
of  that  countn,'.  Q 


.Xulrl-Ulo  Color  SlidfO^ 
Aids  Di.xiribalors  in  Fl^ 

One  of  the  nation's  isl- 
growing  makers  of  diar 
supplements,  Los  Anjies 
burgeoning  Nutri-Bio  Cixv 
ration.  is  supplying  its  distpu- 
tors  with  a  new  22-mute 
color  sound  slidefilm  thatw- 
tures  film  and  TV  star  fob 
Cummings  and  his  attraiw 
wife,  Mary. 

Produced  by  the  Predict 
K.  Rockett  Company,  ivi 
Yourselj  a  Break  is  a  pnl 
of-sale  tool  that  has  xn 
made  visually  effective  thrigti 
the  use  of  a  new  three-di  :n- 
sional  animation  techn  uc 
Produced  under  the  ,siei 
vision  of  Nutri-Bio's  k 
president.  J.  Harry  Ebbe  i: 
also  presents  Howard  I  It- 
man,  Chief  of  the  comp.y- 
Research  Staff. 

An  interesting  s  i  d  e  I  i  h  i 
shown  in  the  beginning  chc 
film  is  Nutri-Bio's  Aer  ar, 
piloted  by  Cummings.  his 
new  invention  enables  its 
owners  to  drive  to  the  airtrl. 
make  a  few  manipulations fli) 
lly  away  in  the  same  vel  It 
It's   a   strong   attention-glei 

(continued    on    page    J) 
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Columbus  Presents  9th  Annual  Awards 

"Seconds  for  Sarvival"  Amonj^  Slaloetle  Winners  as  >ine  Ohio  Hell  Entries 
Are  Amonii    LIS  Piolures  Selected  by    tireater  Tolumbus  Film  Counril  Jarors 


11'  OTION  Pictures  sponsored  by  Amer- 
'I  ican  Telephone  &  Telegraph  Co.  and 
" ,  its  affiliates,  the  Western  Electric  Com- 
lat  and  Ohio  Bell  Telephone,  swept  nine 
vwds  at  the  9th  .Annual  Columbus  (Ohio) 
"ih  Festival.  One  AT&T  film.  Seconds  for 
iU'ival,  was  given  the  Festivars  top  Award. 
hiiChris  Statuette,  at  annual  banquet  cere- 
iiaies  which  concluded  the  event  on  Friday 
v^ing.  September  1 5th. 
lut  of  several  hundred  film  and  filmstrip 
nies.  Columbus  jurors  nominated  152  mo- 
pictures  and  two  filmstrips  for  finalist 
oprs.  All  will  receive  Chris  Certificate 
kvirds.  But  only  14  motion  pictures  and  the 
strips  were  awarded  the  Chris  Statuette 
rci  the  Festival  sponsor,  the  Greater  Colum- 
Film  Council. 

Films  from  Business  Win  78  .\wards 

8  Certificate  winners  were  business-spon- 
o,d  motion  pictures;  40  were  produced  by 
dtational  film  companies  for  classroom  use; 
Originated  among  nonprofit  groups  such  as 
hiGirl  Scouts  of  America  ( three  awards ) ;  the 
Jional  Education  Association  (three 
\vrds);  the  Greater  New  York  Fund  (two); 
"onial  Williamsburg  (two);  the  Credit 
Jipn  National  Association;  the  National  As- 
oition  for  Mental  Health;  and  the  Young 
Vnen's  Christian  Association  (one  each). 

fational  government  film  makers  were  high 
itie  honors  list  with  the  U.  S.  Department  of 
^iculture  winning  eight  Certificate  Awards 
II  two  of  these.  The  Forest  and  The  Voice  of 
h\  Forest,  were  presented  Chris  Statuettes. 
"li  National  Film   Board  of  Canada,  a  fre- 

tit  award  winner  at  such  festivals,  won  four 
ificates  and  its  two  filmstrip  entries.  Ti- 
en el  Les  Biicherons  and  Cadet  Rouselle 
vk  nominated  for  Chris  Statuettes. 

Honors  to  Airlines,  Steel  Companies 

)ther  business  film  sponsors  who  received 
itiple  awards  from  the  Columbus  jurors 
iii: 

an  American  World  Airways,  with  three 
;\irds  for  Strangers  in  Paradise  and  Counter 
~'iftict  (produced  by  Henry  Strauss  &  Com- 
ity); Fishing  in  Ireland  (produced  by  MPO 
'jductions ) .  Pan  American  Grace  Airways 
'!  awarded  the  Chris  Statuette  for  South 
i  erica — Land  of  Contrasts,  produced  by 
<eman  Productions.  I 

"he  Republic  Steel  Corporation'  won  a  trio 
'^awards  for  Stainless  Steel — The  Miracle 
Tal;  The  New  World  of  Stainless  Steel;  and 
"•■  System.  All  three  were  produced  by  Wild- 
n  Inc. 

iethlehem  Steel  won  a  pair  of  awards  for 
■  s  Is  Steel  and  Vacuum  Pouring  for  Better 
'gings,  produced  by  Audio  Productions,  Inc. 
Either  dual  award  winner  was  the  DuPont 


Company  which  received  honors  for  Step  Out 
on  Color  ( produced  by  Audio  Productions ) 
and  for  Unseen  Harvesters,  an  MPO  Produc- 
tion. Third  winner  of  two  awards  was  the  Per- 
fect Circle  Company  which  received  Certifi- 
cates for  Auto  U.  S.  A.  (produced  by  Dynamic 
Films,  Inc.).  and  for  the  Case  of  the  Slippery 
Oil,  a  Wilding.  Inc..  production. 

Aetna  Life  Affiliated  Companies  was  the 
other  triple  winner.  Certificate  Awards  were 
given  Aetna  for  To  See  Ourselves.  Outboard 
Outings,  and  Seconds  to  Safely. 

Nationwide  Insurance  Company  was 
awarded  two  Certificates.  The  films.  Fur-Lined 
Foxhole  (produced  by  George  Stoney)  and  a 
motion  slidefilm.  The  War  of  1861-1865  as 
Reported  by  Currier  &  Ives,  won  honors  for 
this  Ohio-based  company. 

Lockheed  Aircraft  Corporation  not  only 
won  a  Chris  Statuette  for  its  Antarctica  pro- 
duction Rendezvous  90°  South,  but  also  re- 
ceived a  Certificate  Award  for  Hercules  and 
lite  Four  Horsemen. 

Producers  Shared  These  Multiple  Awards 

Wilding,  Inc..  was  the  most-honored  film 
producer  at  Columbus  with  a  total  of  seven 
Certificate  Awards  but  Audio  Productions. 
Inc.,  with  six  Certificates  and  one  Statuette 
also  carried  high  honors. 

Dynamic  Films.  Inc.,  was  another  winner  of 
six  Certificate  Awards  and  MPO  Productions, 
Inc..  with  five  and  Henry  Strauss  &  Company 
with  four  awards  were  among  the  leaders.  Bay 
State  Film  Productions.  Inc.,  Centron  Produc- 
tions and  Mehring  Productions  each  had  three 
films  in  the  award-winners"  circle. 

Other  multiple  award-winners  at  Columbus 
from  the  film  production  field  were  Austin 
Productions  (two);  Jerry  Fairbanks  Produc- 
tions of  California  (two);  George  Stoney.  Inc. 
(two):  Morton  Goldscholl  Associates  (two); 
and  Frederick  K.  Rockett  (two). 

Three  Win  Statuettes  in  Travel  Group 

Three  of  the  Chris  Statuette  awards  went  to 
films  which  the  jurors  classified  as  "Travel — 
U.  S.  and  Abroad.""  Two  of  these  were  certain- 
ly in  that  vein  as  top  honors  went  to  Harry 
Coleman's  striking  color  picture.  South  Amer- 
ica— Land  of  Contrasts,  made  for  the  Pan 
American  Grace  Airways  and  the  other  airline 
winner  was  Alitalia's  (Italian  Airlines)  Varia- 
tions on  an  Italian  Theme,  produced  by  Carson 
Davidson. 

The  third  of  these  Statuette  awards  went  to 
a  widely-honored  motion  picture.  Frontiers, 
produced  by  Dick  Durrance  Films  for  the  First 
Security  Corporation  (see  Business  Screen. 
No.  2.  1961).  A  CINE  selection  for  overseas 
festivals,  it  was  also  shown  at  the  Turin  (Italy) 
Festival  and  was  the  First  Award  winner  (on  a 

(CONTINUED    ON     PAGE     SIXTY-EIGHT) 


Chris  Statuette  Winners 

*  16  Chris  Statuettes,  the  highest  award 
of  the  Columbus  Film  Council,  were 
given  these  films  and  filmstrips: 

Travel:  U.  S.  and  Abroad 

Alitalia  (Italian  Airlines) 

■"Variations  on  an  Italian  Theme" 

Carson-Davidson  Productions — Producer 


First  Security  Corporation 

for  "Frontiers'" 

Dick  Durrance  Films — Producer 

*  *     * 

Pan  American  Grace  Airways 

"South  America — Land  of  Contrasts" 

Coleman  Productions — Producer 

Special  Fields 

Lockheed  Aircraft  Corporation 
for  "Rendezvous  90°  South" 

Business  and  Industry 

British  Petroleum.  Ltd. 
for  "Giuseppina" 

Health  and  Mental  Health 

National  Assn.  for  Mental  Health 

for  "Booked  for  Safekeeping" 
George  C.  Stoney.  Inc. — Producer 

*  «     * 
Television  Station  WBNS-TV 

for  "Veil  of  Shadows" 

Information  and   Education 

American  Telephone  &  Telegraph  Co. 

for:  "Seconds  for  Survival" 

Audio  Productions.  Inc. — Producer 

*  *     * 

American  Textbook  Publishers  Assn. 

for:  "Into  the  Known" 

Richard  Lyford — Producer 

*  *     * 
Atlantis  Productions,  Inc. 

for  "African  Girl — Malobi" 

*  *     * 
Coronet  Films,  for 

"The  White  House,  Past  &  Present" 

*  *     * 

Film  Associates  of  California 
for  "Los  Tres  Osos" 

*  *     * 

U.  S.  Department  of  Agriculture 

for:  "The  Forest"  and 

"The  Voice  of  the  Forest" 

Two  Awards  for  Filmstrips 

National  Film  Board  of  Canada 

for  "Ti'Jean  et  Les  Bucherons"  and 

for  "Cadet  Rouselle" 
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Fast-moving  action  scenes 

from  time's  information  center 

sound  slidefilm  show  change 

with  split-second  rapidity; 

gain  maximum  attention. 


Consumer  Publications  Make 
Effective  Use  of  the  Screen 

Projecting  the  Imagery  of  readership,  format  and  design,  of 
market  prediction  and  a  myriad  of  subjects  that  reflect  to 
advertisers  and  advertising  agency  viewers  their  special,  often 
subtle,  differences,  leading  consumer  magazine  publishers  are 
taking  full  advantage  of  sight/sound  for  presentations. 

As  Business  Screen  has  noted,  ""nothing  does  this  kind  of 
job  better  than  film — nothing  can  involve  the  viewer  more, 
nothing  can  involve  more  important  space  buyers  in  that  one 
perfect  sales  pitch  better  than  a  well-made  film."  Q* 


TIME  Presents  a  Fast-Mo^ing  Slidefilm 


J 

"llcvolullon  b.v  DeKlgnjI 
I'livflK  ."N't»w    I'u.si    Film  I V 


AF  A  s  t-Growing  Manhattan 
tourist  attraction  is  the  new 
reception  and  information  center 
in  the  Time-Life  building  across 
the  street  from  Radio  City  Music 
Hall.  On  display  here  are  striking 
murals,  models  and  big  displays 
based  on  Time  covers. 

One  important  display  in  the 
center  of  the  room  houses — from 
time  to  time — a  short  three-minute 
sound  slidefilm  which  tells — suc- 
cinctly— the  story  of  Time  Maga- 
zine. 

Needed  a  "Stand-Out"  Show 

Time  came  to  Elektra  Film 
Studios  when  the  new  center  was 
about  to  open — wanted  a  filmstrip 
that  would  do  a  thorough  informa- 
tional job  for  Ti.me  in  this  dis- 
play, yet  stand  out  in  direct  com- 
petition with  other  more  flam- 
boyant aspects  of  the  room. 

The  film  had  to  withstand  these 
viewing  conditions:  it  had  to  be 
viewed  in  a  brightly  lit  room  by 
passing,  standing  audiences;  and 
it  had  to  be  heard  on  hand-held 
telephone  receivers,  not  on  a  loud- 
speaker. 

Elektra  was  given  a  great  deal 
of  leeway  to  experiment  with  dif- 
ferent techniques.  Production  staff 
searched  for  a  form  of  presenta- 
tion that  would  reflect  the  pace  of 
Time — dynamic,  energetic,  fast- 
moving  and  kaleidoscopic.  A  basic 
conclusion  was  that  it  had  to  move 
fast,  above  all  else — yet  traditional 
slidefilm     presentation     is     often 


limited  and  slowed  by  the  me- 
chanics of  change  from  frame  to 
frame. 

DuKane  Met  Speed  Requirement 
After  days  of  pushing  the  but- 
tons on  dozens  of  equipment 
models.  Elektra  found  a  maximum 
speed  of  change  consistent  with 
good  picture  quality  in  the  Du- 
Kane ""Auditorium"  slidefilm  pro- 
jector. 

As  it  has  been  developed,  the 
Time  filmstrip  is  a  revolutionary 
approach  to  the  medium.  It  does 
such  things  as  popping  on  and  off 
ten  Time  covers  in  3^2  seconds.  It 
is  consistently  capable  of  bursts  of 
three  changes  per  second.  Of 
course,  not  all  the  film  moves  so 
rapidly,  but  it  shows  that  amidst 
a  basic  treatment  of  solid  informa- 
tion the  rapid  movement  and 
quick  change  is  in  sharp  contrast 
and  attention-getting. 

Two-Channel  Tape  .Sound 
Sound  for  the  Time  filmstrip 
was  recorded  on  two-channel  tape, 
played  back  in  the  display  by  a 
Playmatic  cartridge  machine.  Nar- 
ration, music  and  effects  are  on 
one  channel  while  the  other  was 
used  for  the  high-frequency  chang- 
ing impulses. 

The  film  has  been  playing  in  the 
reception  room  most  successfully 
for  several  months.  It  has  been 
cited  as  an  outstanding  example  of 
the  far-out  filmstrip  genre  (at  the 
American  Film  Festival)  and  has 
won  several  other  awards.  Q' 


NOT  BY  Film  Alone,  buivit 
artful,  big-screen  visuiza 
tions  set  in  the  framework  d 
fective  staging,  the  SATlp| 
Evening  Post  took  to  the 
in  mid-August  for  three  wet;  o 
c  r  o  s  s-country  presentatio 
■"Revolution  by  Design,"  stc 
the  Posts  completely  new  ft  m 

As  before,  its  principal  pt  or 
ality     ( he     wrote,     directed  ar 
staged    the    show)    is    pronxi 
chief  Bob  Hills.  The  Hills'  pi 
tation.    backed    by    some    o 
East's  most  capable  studio  p< 
is   billed   as   "probably   the 
elaborate      one-man      prodi 
ever  staged  in  magazine  hi 
— and  who"s  going  to  refute  lat? 

Certainly  not  the  top  ad\iiy 
ing  men  who  attended  the ire- 
miere  performance  in  Manl  m 
on  August  14.  A  picture  stc  rf 
the  Post  show  is  '"on-strean  for 
the  next  issue. 


.Magazines  and  Their  I'll  » 

•k  Time  is  showing  fast-mrir 
filmstrips  and  motion  picturePm 
Fortune  is  booking  some  cllh 
most-popular  sales  meeting  jk 
fare  now  available.  FortiiK 
Films  broad-gauged  film  pr  jic 
tion  program  lately  added  f*i 
Computer  Comes  to  Marttmi 
(Wilding,  Inc.)  and  has  tw 
some  effective  pictures  on  ba 
aspects  of  domestic  and  fc.-ij 
market  opportunities  in  the  S:io 

Fawcett  knows  the  value  (4 
film   medium   and   has   suppni 
members  of  its  publication  liih 
with   highly-viewable   recci; 
ductions.    Their    film,    Mc 
one    of    the    year's    best    it ' 
Fawcett  library. 

Reader's  Digest  is  not  ml] 
active  in  consumer  t.v.  pro;  us 
ming;  there's  its  recent  Dm 
Printing  film  (U.  S.  Product  m 
for  the  media  buyer.  HoD* 
used  the  same  producer  for  oo 
Writing  last  year  and  the  Cl^ 
magazine  family  has  widely  ibl 
cized  The  Ladies  Home  JoK* 
with  filmographs  like  Invohiiei 
( Visualscope.  Inc.). 

A    fast-growing    book.    I 
News  &  World  Report,  tc  i: 
media  story  in  the  Transfiliriro 
duction.  Signs  of  the  Times  J^ 
U.  S.  Chamber  of  Commerce  ub 
lication.  Nation's  Busims^»» 
a  slidefilm  user  with  Tlh.    • 
Nation's    Business.    B  u  ^ 
Week    audio-visual    prevcn; 
have  been  widely-shown. 
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fEDBOOR 

<r^ents  a  17-minute  visit 
jih  some  "young  adults" 


>DBOoK  Magazine  believed 
'•that  media  buyers  ought  to 
le  some  of  its  actual  readers  so 
le  invited  a  random  sampling  of 
5tf  them  to  take  part  in  a  17- 
likte  "interview"  film.  The  re- 
jjlis  a  new  16mm  sound  motion 
icjire,  Redbook's  Young  Adults 
-]dw  They  Live. 
ime  nineteen  reels  were  re- 
nted on  the  New  Jersey  film 
uio  sets  where  these  lady  sub- 
.T'ers  discussed  their  lives,  their 
rclems  and  their  plans.  High- 
gU  of  these  spontaneous,  otT- 
irira  reader  discussions  were 
.t^  combined  with  actual  dialogue 
:c-ded  as  the  cameras  rolled. 
■)  make  its  reader-guests  feel 
:  ome,  shooting  was  done  on 
■t:built  around  young  family  liv- 
igsituations.  But  there  was  no 
rcipting,  no  script  and  no  re- 
;^als.  The  only  "commercials" 
.  fe  picture  are  editorial  pages 
kii  from  recent  issues  of  Red- 
ds and  flashed  on  the  screen. 
bping  that  prospective  adver- 
ii  will  come  away  from  screen- 
gkvith  the  feeling  of  having  con- 
;r|d  with  its  Young  Adult  mar- 
;t|  the  magazine's  promotion 
;ole  feel  rewarded  for  their 
Fcits.  For  one  thing,  several 
IS  themes  kept  repeating  them- 
Hs,  do  much  to  justify  the 
oKg  Adult  market  story.  There 
t\  also  numerous  spontaneous 
a^r  statements  that  were  real 
emotion  "gems." 
<he  of  these  quotes;  "we're  the 
p  of  people  who  aren't  satis- 
xm\h  the  status  quo,"  was  used 
le  lead  for  a  24-page  promo- 
irbooklet  distributed  to  media 
e'at  film  showings.  This  booklet, 
i.*!  picks  up  quotes  from  the  film 
icanalyses  them  in  terms  of  a 
i>ig  market,  more  than  com- 
rates  for  the  complete  absence 
'mpetitive  media  charts  in  the 
'-linute  film. 

iitrained  voices  and  unplanned 
carsations  make  this  kind  of 
-jre  an  uncertain  proposition 
but  it  has  been  turned  to  ad- 
Cige  in  this  instance  with  candid 
im  .  .  .  real  people  and  their 
loersonalities  .  .  .  come  through 
:;ly.  It  leaves  the  viewer — the 
oiective  advertiser  —  with  the 
:l'g  of  having  conversed  with 
:  ioOK  market.  • 


Redbook's  Young  Adults  on  stage:  eight  "young  rnarrieds"  take  part  in  spontaneous,  unrehearsed 
conversations  that  are   the  essence  of  the   magazine's  new    17-minute   promotional   film. 


'Ideas  Inside"  for  Magazine  Advertisers 


'T'he  Magazine  Advertising 
-*-  Bureau  of  the  Magazine  Pub- 
lishers Association,  in  cooperation 
with  the  Association  of  National 
Advertisers,  has  combined  an  ex- 
citing prologue  motion  picture. 
Ideas  Inside,  with  three  depth-dis- 
cussion panel  programs  to  help 
stimulate  the  increased  use  of 
magazine  advertising. 

The  panels,  each  20  minutes  in 
length,  were  part  of  this  Wilding, 
Inc.  —  produced  "package"  and 
were  made  in  the  "Communi- 
Cam"  process  with  TV  cameras 
recording  simultaneously  on  Video- 
tape and  with  kinescopes  to  film. 


Ideas  on  Film,  produced  by 
Wheaton  Gallentine  under  the  di- 
rection of  Wilding's  Mel  London 
is  a  highly-creative,  visually  ex- 
citing color  visualization  of  maga- 
zines as  "idea  originators  whose 
dynamic  impact  moves  people  and 
merchandise."  It  is  10  minutes  in 
length. 

The  three  Communi-Cam  panel 
discussion  films  (outlined  in  the 
chart  below)  cover  their  special 
fields  in  detail  to  provide  fare  in 
depth  for  top  level  advertising 
management,  advertising  agencies, 
sales  and  merchandising  staffs. 

The  entire  program  is  fortified 


by  related  materials  such  as  a  four- 
fold mailing  piece  (in  quantity);  a 
sixteen  page  two-color  booklet  ( re- 
viewing the  content  of  the  film 
package)  and  an  eight-page  book- 
let covering  meeting  ideas  to  be 
enclosed  with  each  film  shipment. 
All  were  created  and  produced  by 
Wilding,  Inc.  Personalized  versions 
of  the  film  may  also  be  made.      • 


"IDEAS  INSIDE  '1" 

PROLOGUE  IN   FULL  COLOR 
Plus  Panel:  "PACKAGE  GOODS" 


FOOD 

Henry  J,  Eavey,  President 

Henry  J.  Eavey  Inc..  Richmond,  Indiana 

Joseph  Sullivan,  Grocery  Buyer 

Stop  &  Shop  Inc..  Boston  10,  Massachusetts 

ORUGS 

Phil  Smalt,  Chairman  of  The  Board 
Park  View  Drug,  Kansas  City,  Missouri 

Ches.  6  larsen.  President 
Cunningham  Drug  Store,  Inc. 
Detroit,  Michigan 

LiaUOR 

E.  F.  O'Connor,  Sales  Promotion  Manafer 

Churchill  ttd.,  Baltimore,  Maryland 


"IDEAS  INSIDE  *2" 

PROLOGUE  IN   FULL  COLOR 
Plus  Panel:  "SELECTIVE  SELLING" 


AUTOMOBILES 

E.  j,  Ribakoff,  Treasurer 

Harr  Motor  Company,  Worcester,  Massachusetts 

BUILDING  MATERIALS 

Robert  Knecht,  President 
Knecht  Lumber  Company 
Rapid  City,  South  Dakota 

TIRES 

Milton  Kramer,  President 

Kramer  Tire  Co.  Inc..  tJorfolk,  Virginia 

INSURANCE 

Charles  f.  Anchell,  A(ent 

New  York  Life  Insurance  Company 

New  York,  New  York 

TRAVEL 

Miss  Tern  Pollack,  Vice  President 
Traveltyme  Tours  Inc.,  New  York,  New  York 


"IDEAS  INSIDE  '3" 

PROLOGUE  IN   FULL  COLOR 
Plus  Panel:  "SPECIALTY  OUTLETS" 


HOME  FURNISHINGS 

Herbert  T.  Anderson,  Vice  President 

Paine  Furniture  Store,  Boston,  Massachusetts 

CAMERAS-SPORTING  GOODS 

W,  D.  Morrow,  Partner 
James  Lett  Co, 
Harrisburg,  Pennsylvania 

APPLIANCES 

Thomas  F,  Joyce,  President 
Ravmond  Rosen  &  Co. 
Philadelphia,  Pennsylvania 

APPAREL 

Samuel  J.  Cohen,  Sales  Promotion  Director 

Lit  Brothers.  Philadelphia,  Pennsylvania 
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m  A  unique 

film  pacloge 

on 
steel  making 


United  States  Steel,  through  its  five  Film 
Distribution  Centers  across  the  country, 
is  offering  makers  and  marketers  of 
all  types  of  steel  products,  a  "package" 
program  of  color  and  sound  motion 
pictures  to  aid  their  sales  activities, 
for  internal  training— and  to  use 
In  community  relations  programs. 
Three  titles  provide  a  virtual  screen 
"encyclopaedia"  that  covers  the  history, 
production  and  use  of  this  basic  metal. 


T 


HIS  COLORFUL   SERIES   of  outstaiin 


Three  new  m^  motion  pictures  for 
selling . . .  training . . .  community  relations 


C 


American  industry  wherever  appropriate 
needs,  is  part  of  U.  S.  Steel's  continuing  t 
gram  to  help  create  among  the  American  fjl 
a  better  understanding  of  the  important'ol 
that  steel  plays  in  everyday  life — and  to  el 
build  a  greater  preference  for  steel  pro<:t 

Rhapsody  of  Ste 

■sir  One  of  the  most-honored  of  contempai) 
American  business  films,  Rhapsody  o/  Sll 
appropriately  the  first  picture  in  this  projli 
Produced  by  John  Sutherland  Production '<i 
were  other  films  in  the  series),  it  featureUl 
art  direction  of  Eyvind  Earle  and  original  t\ 
composed  by  Dimitri  Tiomkin.  I 

This  23-minute  Technicolor  film  oper'a 
the  hushed  world  of  50,000  years  ago.  A'ai 
teor  the  size  of  a  mountain  top  crashes  i 
from  space  into  the  quiet  prehistoric  » 
bringing  iron  to  man. 

The  film  moves  through  historic  epLtt 
from  the  discovery  of  smelting  iron  fron  g 
and  charcoal  to  the  first  production  of  sti 
India  about  500  B.  C.  Each  period  is  defted 
in  its  own  contemporary  art  style.  Fo  (ev 
ample,  one  colorful  sequence  shows  Pejas 
traders  bartering  for  the  fabled  Damp 
steel  sword,  worth  its  weight  in  gold. 

By  mid-19th  Century,  steel  is  mass-procfec 
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rhe  first  time  and  the  Steel  Age  is  born. 
jfy,  mountains  of  iron  ore  and  other  raw 
airials  are  formed  into  the  myriad-shaped 
oicts  of  steel  that  fashion  our  20th  Cen- 
ncivilization. 

[lapsody  of  Steel  ends  as  the  first  Astro- 
lU  leave  Earth  in  a  space  ship  made  of  steel 
-t  explore  the  birthplace  of  this  "treasure 
31  outer  space." 

Modern  Steel  Making 

^chnicolor  photography,  animation  and 
i-te-scene  sounds  help  to  make  vividly  clear 
Bijasic  story  of  Modem  Steel  Making  to 
Bvrs  of  this  23-minute  motion  picture. 
Oerations  in  the  open  hearth  and  electric 
rices,  various  testing  procedures,  rolling 
id;ountless  uses  of  steel  for  today's  auto- 
olles,  buildings  and  household  appliances 
e  graphically  portrayed.  Skip  cars  move 
my  up  a  conveyor  system,  carrying  iron 
e':oke  and  limestone  into  the  huge  mixing 
it.he  blast  furnace.  These  ingredients,  gath- 
eofrom  around  the  world,  are  superheated 
icfeventually  begin  the  step-by-step  process 
ainds  with  white  hot  iron. 
^mation  illustrates  in  detail  the  opera- 
ir  inside  the  blast  and  open  hearth  fur- 
c'.  An  imaginative  scene  shows  the  rolling 

;gots  into  blooms  or  slabs,  and  the  end 
oiicts  into  which  they  are  made.  The  film 
iCDresents  research  techniques  used  to  make 


sure  that  each  steel  being  made  meets  the 
customer's  exact  requirements. 

Camera  close-ups  in  Modern  Steel  Making 
show  troughs  of  bubbling,  molten  iron;  anima- 
tion "takes  the  top  of!"  the  furnaces;  sound 
tracks  capture  the  roar  of  steel  as  it  pours 
into  immense  ladles. 

The  Making,  Shaping  and 
Treating  of  Steel 

■><■  This  third  part  of  U.  S.  Steel's  inclusive 
"package"  film  program  comprises  a  series  of 
six  separate  color  motion  pictures  that  cover 
important  steel  making  processes. 

This  series  is  more  detailed  than  Modern 
Steel  Making  and  is  intended  for  audiences 
who,  either  through  special  interest,  training 
or  education,  want  to  know  considerably  more 
about  steel.  These  films  are  ideal,  for  example, 
for  colleges,  technical  and  high  school  science 
classes — and  for  employee  training  programs. 
Each  is  a  complete  subject  in  itself  and  can  be 
shown  separately.  The  subjects  may  be  booked 
separately  or  as  a  set. 

Titles  (and  running  time)  of  each  reel  are: 
The  Blast  Furnace  (IV2  minutes);  The  Open 
Hearth  Furnace  (7  minutes);  The  Electric  Arc 
Furnace  (7  minutes);  Semi-Finished  Steel  (8 
minutes);  Hot-Rolling  of  Steel  Sheets  (7  min- 
utes ) ;  and  The  Chemistry  of  Iron  and  Steel 
( 14  minutes). 


How  to  Obtain  These  Films 

■tV  Together  with  Rhapsody  of  Steel  and 
Modern  Steel  Making,  this  packaged  program 
offers  a  unique  opportunity  for  use  in  a  num- 
ber of  ways  by  business  and  industry.  All 
films  are  available  for  loan  without  charge 
from  U.  S.  Steel  Film  Distribution  Centers. 
These  are  conveniently  located  at  Fairfield, 
Alabama  (Birmingham  area);  in  Chicago,  c/o 
U.  S.  Steel  at  208  S.  LaSalle  St.,  Chicago  90; 
in  the  East,  c/o  U.  S.  Steel,  71  Broadway, 
New  York  6  or  c/o  U.  S.  Steel,  525  WiUiam 
Penn  Place,  Pittsburgh  30;  and  in  the  West, 
c/o  U.  S.  Steel,  120  Montgomery  St.,  San 
Francisco  6,  California.  • 
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Above:  this  nurse  at  St.  Mary's  Hospital  is  one  of  many  who  help 
make  jamily-cenlered  maternity  care  a  program  worthy  of  study. 


Below:   Cameras  brought  testimony  from  tlie  delivery  room 
that  labor  is  shorter,  deliveries  easier  under  this  svstem  .  .  . 


i 


..^€.1 


u* 
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BABIE 

set  the  scene 


C 


Life  begins  —  the  setting  is  the  delivery  room  at  St.  Mary': 


.  .  .  and  a  spanked,  unsteepy  baby  cries  out  at  joining  ih: 
Below:  expectant  mothers  get  expert  advice  on  bathing  the  li) 
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/Jead  Johnson's 
Fcture  of  Hospital 
Aaternity  Care: 
Flimily-Centered 

K)NS0r:  Mead  Johnson  &  Com- 
)any. 

1  LE:  Hospital  Maternity  Care: 
•amily-Centered.  28  min..  b,  w, 
jroduced  by  Dynamic  Films, 
nc. 

:^  This  film  portrays  an  experi- 
nnt  in  maternity  care  which  is 
bng  conducted  in  the  obstetrical 
dision  of  St.  Mary's  Hospital. 
Einsville,  Indiana.  It  describes  a 
stem  in  which  family-centered 
nternity  care  has  replaced  tradi- 
t  )  n  a  I,  conventional  maternity 
ce.  For  the  past  four  and  a  half 
y  rs  St.  Mary's  staff  and  admin- 
is  ation  have  worked  under  the 
nv  plan  and  have  much  to  report 
o  its  effectiveness. 

n  conventional  care,  the  film 
sljes,  maternity  is  treated  almost 
ala  sickness;  the  emphasis  is  sole- 
hon  safe  delivery  and  the  physi- 
c  needs  of  mother  and  infant. 
1;  family-centered  plan  sees 
c  Idbirth  as  a  normal,  natural 
b  logical  process.  It  takes  into 
fi  consideration  the  conventional 
p/sical  care  for  the  patients  but 
nch  more  more  as  well.  It  is  this 
r  uch  more"  that  is  the  story  of 
p  Mary's. 

The  film  explains  that  conven- 
liial  care  evolved  from  efforts  to 
:iuce  the  effects  of  communica- 
3  diseases  on  mother  and  child 
-o  extensive  a  century  ago.  It 
2;  ails  such  practices  as  a  central 


glassed-in  nursery,  severe  restric- 
tions on  visitors,  non-contact  be- 
tween infants  and  mothers  and 
infants  and  fathers.  St.  Mary's  has 
small  nurseries,  long  visiting  hours 
for  fathers,  and  a  home-like  at- 
mosphere for  the  whole  family 
before  and  after  delivery. 

Introducing  the  new  plan  at  St. 
Mary's  wasn't  easy:  nurses  com- 
plained at  first  that  they'd  have  to 
play  "nursemaid"  to  fathers  in 
addition  to  so  many  other  duties: 
doctors  were  afraid  of  the  in- 
creased possibility  of  infection; 
administrators  were  concerned 
with  costs  rising  under  the  new 
plan:  and  even  the  mothers 
doubted  whether  husbands  would 
really  be  helpful  in  such  situations 
as  labor — "my  husband  would 
probably  faint,"  said  one. 

The  fears  of  change  were  deep- 
rooted.  But  gradually  almost 
everyone  at  St.  Mary's  came  to 
respect  the  new  system.  Sister 
Mary,  a  nurse;  "We  learned  to 
respect  the  mother,  to  knock  at 
her  door,  not  just  walk  in  as 
nurses  are  prone  to  do,  but  ask 
"am  I  welcome,  may  we  help  you?' 
We  learned  to  recognize  that  each 
was  an  individual  with  individual 
needs  and  fears.  We  learned  to 
shed  production  line  methods.  We 
learned  to  explain — 'we  take  your 
blood  for  this  and  this  reason; 
this  is  what  is  happening  to  you 

(CONTINUED     ON      PAGE     66) 


S(llfully-lensed  scenes  within  "Hospital  Maternity  Care"  were  brought 
te  the  screen   bv  cameraman   Andrew   Costikvan   and  his   assistants. 


Symbol  of  modern  oil  production:  helicopters 
probe   fiiliire   fields,    help   maintain   pipelines. 


THIS  IS  STANDARD  OIL 

Olio  of  liiduNlrv'M  .Si|<nifii*aiit   >'ew  PielnrON  In  ^»howin)S 
$tsiudard*s  Emplovees  Ihe  Full  .Slory  of  Their  Company 


THE  EMPLOYEE  FAMILY 
of  the  Standard  Oil  Com- 
pany ( Indiana )  and  its  sub- 
sidiaries has  been  viewing  the  "big 
picture"  of  their  recently  stream- 
lined corporate  parent,  learning 
with  the  thoroughness  of  detail 
and  scope  which  only  a  motion 
picture  like  this  could  embrace, 
every  aspect  of  organization  and 
operation  from  exploration  to  mar- 
keting and  beyond. 

This  Is  Standard  Oil  (84  min- 
utes, color)  would  be  a  "long" 
picture  by  average  standards  and 
it  had  to  encompass  a  vast  amount 
of  material — but  winds  up  on  the 
screen  as  one  of  the  shortest,  most 
definitive  studies  ever  filmed  of  a 
major  U.  S.  company  and  its 
operations  in  the  oil  industry. 

Parthenon  Pictures  produced 
this  film  in  16mm  Ektachrome 
color.  Although  largely  shot  on 
location  in  the  U.  S.  and  world- 
wide, it  contains  many  interior 
sequences  filmed  in  board  rooms, 
processing,  control  operations, 
etc.  As  an  example  of  film  produc- 
tion technique,  its  adroit  use  of 
the  latest  in  portable  lighting 
equipment  and  high-speed  color 
films  exemplifies  how  the  field  of 
the  film  documentarian  has  ex- 
panded. 

The  cameras  move  swiftly — 
never  losing  the  clarity  of  the  total 
message — through  sequences  from 
Board  Room  to  the  field — cover- 
ing 41  states  from  coast-to-coast — 
into  sagebrush  hills  for  exploration 
and  pipeline  stations,  control 
rooms,  atop  refinery  towers  and 
aloft  in  whirring  helicopters.  Cam- 
eras tour  Canada,  Europe,  the 
Middle  East  and  the  Argentine, 
always  accenting  the  faces  of  the 


men  and  women  who  are  linked 
together  through  these  globe-gir- 
dling images. 

Top  management  of  Standard 
had  a  basic  need  for  this  picture. 
"The  Big  Step"  has  been  widely 
publicized  to  the  consumer  as  the 
American  Oil  Company  recently 
emerged  as  Standard's  single,  na- 
tionwide manufacturing,  transport 
and  marketing  subsidiary. 

Other  important  steps  had  been 
taken  to  define  specific  areas  of 
responsibility  among  subsidiaries; 
Pan  American  Petroleum  Corpora- 
tion now  integrates  exploration, 
drilling  and  petroleum  production; 
Indiana  Oil  Purchasing  Company 
insures  crude  supplies  to  refineries, 
sells  or  trades  excess  production; 
Service  Pipeline  Company  inte- 
grates crude  pipeline  transporta- 
tion: Amoco  Trading  Corporation 
has  broad  international  responsi- 
bilities: Tuloma  Gas  Products  mar- 
kets liquefied  petroleum  gas  and 
natural  gasoline.  And,  finally, 
Amoco  Chemicals  Corporation 
manufactures  and  markets  re- 
search-developed petroleum  prod- 
ucts. 

Thus,  within  each  inter-related 
and  interdependent  company, 
thousands  of  people  had  to  know 
the  whole  picture.  Top  manage- 
ment, headed  by  president  John 
Swearingen,  set  out  to  tell  them 
earlier  this  year,  face-to-face 
whenever  humanly  possible.  Now, 
their  efforts  are  fortified  by  This 
Is  Standard  Oil.  as  employees  and 
members  of  their  families  are  be- 
ing united  toward  a  common  goal 
through  the  medium  of  the  screen. 

President  Swearingen,  filmed  in 
(continued  on  next  page) 
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ThiH  In  standard  Oil: 


i 


Man  ui^aiiiM  nature:  the  arduous  work  of  oil   drilling   crews   is   memorably   told   in    ilie   film. 


PREFACE  TO  A  "BIG  STEP" 

(CONTINUED  FROM  THE   PRECEDING  PAGE) 

the  company's  Chicago  board  room,  makes 
that  objective  vividly  clear  from  the  outset: 

"We  are  going  to  grow  nationally  .  .  .  we're 
going  to  grow  internationally  .  .  .  and  grow  in 
the  nature  of  our  products  as  the  new  age 
requires.  And  the  key  to  this  growth  is  one 
simple  fundamental:  more  sales!" 

As  the  picture  develops  its  theme,  the  ob- 
jective becomes  three-fold  for  employees:  to 
be  customer-minded:  profit-minded  and  Slund- 
ard-minded. 

The  reality  of  the  Chicago  board  room 
dissolves  to  another,  symbolic  "board  of  direc- 
tors" session  which  Mr.  Swearingen  describes 
as  "infinitely  more  powerful,  with  the  power 
of  final  approval  or  veto  of  every  decision  we 
make,  every  action  we  take.  This  board  is  in 
constant  meeting  .  .  .  making  the  millions  of 
decisions  which  total  up  to  approval  or  dis- 
approval of  what  the  company,  and  all  of  us 
connected  with  it.  are  doing. " 

The  film  dissolves  to  a  glimpse  of  this 
"board"  as  the  motorist,  taxi-driver,  fleet  man- 
ager, housewife,  farmer,  trucker,  airline  pilot 
and  manufacturer  all  sit  in  judgment.  Its 
youngest  member,  a  3-year-old.  "is  the  cus- 
tomer our  product  research  men  must  be  ready 
for  in  1980 — and  why  we  explore  for  new 
reserves  in  a  time  of  temporary  oversupply." 

The  nation's  second  largest  domestic  refiner 
and  marketer  of  petroleum  products  is  keenly 
aware  of  the  highly-competitive  state  of  the 
oil  business.  And  it  aims  to  keep  its  people 
profit-minded  to  take  care  of  growth,  to  at- 
tract investment  to  expand  its  plant  and  to 
keep  it  up  to  date. 

As  This  Is  Standard  Oil  points  up:  "We  have 


been  a  collection  of  assorted  regional  entities, 
but  in  the  new  era.  we  will  have  to  be  one 
outfit,  one  team,  realizing  our  interdependence 
and  working  together  toward  our  shared  ob- 
jective. In  short,  all  of  us.  in  whatever  we  do. 
must  from  now  on  be  Standard-minded." 

Sequences  move,  in  logical  progression, 
through  the  operating  functions  of  each  cor- 
porate member.  Exploration  scenes  embrace 
the  new  role  of  the  helicopter.  Air-transported 
portable  seismic-recording  equipment  opens  up 
hitherto  inaccessible  areas.  The  work  of  Pan 
American  continues  in  shots  of  improved 
drilling  techniques,  tubingless  completions  and 
of  the  significant  Standard-family  contribution 
to  the  industry — hydraulic  fracturing  which 
breaks  open  underground  formations  to  in- 
crease oil  flow. 

Oil  is  the  only  big  industry  to  create  and 
build  its  own  transportation  system.  It  had  to. 
In  the  Standard  of  Indiana  family,  the  crude 
pipelines  are  the  responsibility  of  Service  Pipe- 
line   Company,    headquartered   in   Tulsa   and 


operating  some  16.000  miles  of  line  as  a 
nion  carrier. 

Purchasing  is  a  key  phase.  Nobody  h;  n 
tell   Indiana  Oil  Purchasing  to  be  "custol 
minded. "  not  with  300.000  barrels  of  c 
to  sell  outside  the  company  every  day  o: 
year.  Standards  "oil  exchange"  buys  the  c 
produced    by    Pan-Am    and    by    indeper 
operators.    It's   the   job  of  this   subsidiar 
keep  the  pipelines  full  and  to  keep  the  refiniei 
supplied  with  the  right  kind  of  oil  at  the  dl 
time  at  the  right  places. 

Largest    member    of    the    reorganized 
porate  family.  American  Oil   headquartc  ui 
Chicago  but  operates  nationally.   Its  pr 
tasks   begin   with   manufacturing   .   .   .   ir  he 
refineries    at    Whiting    and    Texas    City 
other  places  .  .  .  where  new  and  modenl 
facilities  (like  the  largest  pipe  still  in  the  v 
at   Whiting)    turn   the   crude   into   custcl 
dictated  products. 

Helping  maintain  its  position  as  the 
largest  refining  capacity  in  the  U.  S.  ai 
velopments  like  the  new  30.000  BPD  flul' 
cracker  at  Wood  River;  like  today's  com] 
programming  operations  in  the  refi: 
Flexibility  is  a  vital  ingredient.  Yesteri 
orphan,  kerosene,  is  one  of  the  indu: 
fastest-growing  products.  As  a  jet  fui 
single  Boeing  707  burns  2.400  gallon  jr 
hour — kerosene  sales  are  expected  to  inc  -.k 
2\9c  over  1960! 

These  are  the  basic  elements  of  Stun 
"big  picture"  as  it  moves  into  the  trenic! 
challenges  facing   "process   research"   .r 
work  on  new  lubricants,  isomerization  t.. 
and   the   use   of   radioactive   isotopes.   Si 'i\ 
and  transportation  sequences  give  wa\  t'  iit 
business   of  marketing   and   immense   be  lib 
gained  from  a  national  promotion  and  si  % 
organization  as  the  company  markets  tod  i 
all  48  states  under  the  brand  names:  Ame  ai 
and  Standard. 

A  picture  could  be  devoted  to  growth  A 
terns  laid  down  by  "The  Big  Step"  and  itjcl 
one  has  been  done  for  the  selling  organiz,  4 
This  Is  Standard  Oil  does  it  concisely 
pictures  the  inter-relation  of  these  poter  it 
ties  in  the  U.  S.  and  abroad. 

It  took  1 1  months  from  script  assign, 
to  that  first  big  showing  in  Chicago's 
Cormick  Place  auditorium  where  5.000 
quarters'  employees  and  their  families  re- 
miered  the  film.  At  one  time,  eight  caea 
crews  were  in  the  field  simultaneously, 
"big  picture"  was  written  and  produce 
Parthenon's  Charles  (Cap)  Palmer  am 
"credits"  owing  those  who  "made  it  pos! 
would  take  another  reel. 

Of  these.  Don  Campbell,  head  of  Stanc 
p.  r.  department,  aided  by  H.  H.  Hardy 
the  sponsor's  very  cooperative  representa 
The  picture  has  no  "public"  future,  as 
but  prints  are  destined  to  go  to  univ 
schools  of  business  administration  when 
ployee  showings  have  been  completed, 
complete  film  will  also  prove  invaluable  t 
company  for  indoctrinating  new  employe 

By  the  nature  of  what  this  film  hoi 
shows,  the  goals  and  thoughts  of  Stam 
management,  the  scope  of  its  services.  T 
— not  only — Standard  Oil.  It  is  truly  a 
exposition  of  the  .American  business  syste 
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BUSINESS     SCREEN     MAGAZ: 


[HE  BUILDERS  of  today's  extremely 
precise  weapons  systems  are  facing  up 
to  a  constant  goal:  maximum  reliability. 
'lis  common  challenge  and  objective  is 
umental  in  this  "pushbutton  era"  where 
;;omplexity  and  cost  of  modern  weapons 
iims  involve  both  free  world  security  and 
;Mtional  economy.  Thus,  employee  train- 
:  orientation  and  motivation  goals,  achieved 
-<igh  all  effective  means  of  communication 
sble.  are  directed  toward  "achieving  the 
!tst  possible  quality  of  workmanship." 
'lat  is  the  basic  factor  guiding  year-long 
primentation  with  closed-circuit  television 
riicted  by  the  Motion  Picture  Department 


as  viewers  saw  and  heard  their  president. 

utonetics.  one  of  the  six  major  divisions 

rth  American  Aviation,  Inc. 

tonetics.  as  a  prime  contractor  in  the 
etfo-mechanical  field,  supplies  inertial 
linnce  and  control  systems  for  Minuteman 
icHound  Dog  missiles;  inertial  navigation 
silations  for  Polaris  submarines  (it  was 
I  utonetics"  system  that  brought  the  Nauti- 
s  0  the  North  Pole  and  back ) ;  and  radar 
Sims  for  F-104  and  F-105  aircraft. 
Pints  for  the  division  sprawl  within  a  50- 

circle  of  Southern  California  real  estate; 

house  a  working  force  that  now  num- 
:rlmore  than  28,000  workers  Keeping  key 
srinnel  within  these  plants  informed  and 
vi  of  their  important  jobs,  delivering  new 
ailng  material,  integrating  the  roles  of 
:iK)rs  and  suppliers — all  these  are  part  of 
epommunications'  responsibilities.  But  un- 
sroring  it   all   is   that   key   factor  of  high 


Auloneiics'  president  John  R.  Moore  faces  closed-circuit  camera  jor  talk  on  ilie  Minuteman. 

They  Watch  That  TV  Screen  at  Autonetics 

riused-rirruit  Television  Xetworii  Helping   Alliiln    Hi|<h-Rellabilily    Goals 


reliability  in  the  functioning  of  end  products. 

Thus,  constant  striving  for  perfection  all 
along  the  production  lines  at  Autonetics.  "The 
program's  goal  is  to  achieve  reliability  levels 
as  high  as  99.9999^."  reports  a  supplier  of 
components. 

And  it  is  in  this  frame  of  reference  that 
Autonetics'  Motion  Picture  Department,  which 
has  responsibility  for  all  audio-visual  activities 
of  the  Division,  must  plan  and  produce  and 
distribute  communication  tools.  As  Walter 
Hardy,  head  of  the  department,  puts  it: 

"After  all  our  engineers,  scientists  and  pro- 
duction specialists  (including  those  of  vendors 
and  suppliers  as  well )  have  completed  their 
efforts,  the  final  'moment  of  truth'  arrives  at 
the  work  bench  where  human  hands  solder 
connections,  assemble  components,  inspect 
various  stages  of  assembly. 

"It  is  these  people  who  must  be  trained  and 
motivated  to  do  the  best  possible  work — no 
compromise  in  work  quality  may  pass  un- 
detected. Thus,  in  one  sentence,  our  communi- 
cations' efforts  and  our  recent  use  of  closed- 
circuit  television  for  the  distribution  of  both 
live  and  filmed  material  is  largely  directed  to 
train  and  or  to  motivate  employees  to  achieve 
the  highest  quality  of  workmanship." 

Closed-circuit  has  proven  a  valuable  adjunct 
to   Autonetics'   program   in   several   ways.    In 


November,  I960,  for  example,  some  200  repre- 
sentatives of  nationwide  electronic  firms  at- 
tended a  Bidders'  Conference  in  the  company's 
recreation  hall,  about  a  mile  from  Downey 
headquarters.  With  sub-contracts  to  be  let 
for  many  millions  of  dollars,  it  was  imperative 
to  show  these  prospective  bidders  through 
Autonetics'  high-reliability  facilities. 

"Through  our  closed-circuit  cameras,  we 
brought  detailed  visualization  to  the  television 
monitors  in  the  recreation  hall,  thus  saving 
bidders'  time,  possible  oversights  and.  more 
important,  needless  interruption  of  critical 
work. "  Mr.  Hardy  notes. 

In  still  another  phase,  closed-circuit  chan- 
nels served  the  training  requirements  of  125 
students,  located  in  five  classrooms  (four  of 
which  were  in  a  facility  five  miles  away). 
Autonetics  televised  a  three-week  program  of 
live  instruction  from  eight  to  nine  a.m.  every 
morning. 

"Through  closed-circuit,  we  multiplied  the 
teaching  ability  of  an  exceptionally  well- 
qualified  instructor  five-fold.  Close-ups  per- 
mitted enlargements  of  blackboard  and  equip- 
ment details  more  effectively  than  would  be 
possible  under  ordinary  classroom  conditions." 

"But."  Mr.  Hardy  also  noted,  "we  have  not 
overlooked  certain  disadvantages  such  as  the 

(CONTINUED    ON    THE    FOLLOWING    PAGE) 


to'tor  sets  located  in  key  spots  throughout  manujacturing  areas  each   serve  from  20  to  40  viewers  of  Autonetics'  closed-circuit  i>r(>t>rani.\ 


AUTONETICS  TV  CIRCUIT: 

(CONTINUED  FROM  THE  PRECEDING  PAGE) 

lack  of  personal  contact  with  the  instructor 
and  the  inadequacy  of  question  and  answer  dis- 
cussions during  instruction. 

"However,  examinations  given  these  stu- 
dents after  the  televised  course  and  their  over- 
all high  grades  confirmed  the  effectiveness  of 
the  technique." 

President   Moore  Talks   to  His  People 

The  most  dramatic  use  of  this  plant  net- 
work was  to  motivate  Autonetics"  assembly 
workers.  Monitors  placed  at  convenient  loca- 
tions around  the  work  bench  areas  brought 
company  officials  "face-to-face"  with  the  men 
and  women  at  their  jobs. 

President  John  R.  Moore  underscored  the 
importance  of  scrupulous  care  in  making  and 
checking  components  for  Minuteman  guidance 
systems.  Manufacturing  Manager  Ed  Linda- 
man  explained  the  serious  consequences  to 
national  defense  of  careless  workmanship. 

Programs,  extending  from  15  to  30  minutes, 
were  developed  on  a  monthly  basis.  They 
were  presented  just  before  the  traditional 
coffee  breaks  at  9:30  a.m.  or  at  2:30  p.m. 
for  the  first  shift;  at  6:30  p.m.  and  10:30  p.m. 
for  workers  on  the  second  shift.  Audiences 
numbered  from  400  to  800  on  first  shifts  (de- 
pending on  the  subject  matter)  and  over  300 
on  second  shifts. 

Fifteen  monitor  sets  were  located  in  key 
sfwts  throughout  the  integrated  manufacturing 
areas,  each  serving  from  20  to  40  viewers. 

How  has  closed-circuit  worked  out? 

Asking  for  comments  and  reactions  follow- 
ing one  TV  talk.  Manager  Lindaman  received 
over  200  handwritten  notes,  the  basic  theme 
of  most  being:  "I  never  realized  how  important 
our  work  is"  and  "it's  the  first  time  I  ever 
worked  for  a  company  where  they  took  the 
time  to  explain  the  importance  of  my  job 
to  me." 

Air  Force  and  Minuteman  project  officers 
were  equally  enthusiastic.  As  a  result.  Linda- 
man's  talks  were  edited  and  filmed  in  sync 
sound  for  the  14  release  prints  now  in  constant 
circulation  among  the  vendors  and  suppliers 
who  sub-contract  to  Autonetics. 

Fewer  Errors  During  the  TV  Period 

Measuring  the  effects  of  closed-circuit  pro- 
gramming on  work  results  must  take  into  ac- 
count other  motivational  factors.  But,  prior  to 
the  advent  of  the  network  in  1960,  discrepan- 
cies in  the  manufacturing  area  averaged  65 
per  circuit  board.  After  six  months  of  closed- 
circuit  programming,  they  dropped  to  only 
seven  per  board.  Plans  for  this  fall  call  for 
the  network  to  be  used  on  a  monthly  basis. 

Autonetics"  motion  picture  chief  Walt  Hardy 
sums  it  up: 

"Our  experiments  will  continue  to  develop 
new  uses  for  closed-circuit  television.  This  ex- 
tension of  our  audio-visual  services  has  again 
served  to  prove  the  adage,  updated,  that  pic- 
tures with  sound  are  worth  a  million  words; 
that  scientifically-designed  and  carefully  ap- 
plied audio-visual  communication  is  one  of 
industry's  most  effective  and  dynamic  tools." 
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Above;    Seagram's   Director   of    Sales    Planning.    Lionet 
Greer,    presents    phases    of    new    Counseling    Service. 

Right:    Executive    vice-president    Herbert    W .    Evenson. 


Selling:  Key  Factor  in  Economic  Gro^vth 

Seagram  Aols  to  Improve  Salesman's  Skills  Wltk  Broad  Xew  t'oansellnfi  Servii^ 


Seagram-Distillers  Company's  meeting 
with  its  distributors  and  their  salesmen  at 
the  Americana  Hotel.  Miami  Beach,  on 
July  24-27,  was  highlighted  by  the  announce- 
ment of  a  comprehensive  new  program  to 
strengthen  the  function  of  selling  as  a  key  fac- 
tor in  economic  growth. 

Announcement  of  the  Seagram  Sales  Coun- 
seling Service  by  Herbert  W.  Evenson,  execu- 
tive vice  president  of  the  company,  was  backed 
by  a  full-scale  wide  screen  visual  presentation 
designed  and  produced  by  Visualscope,  Inc. 

Slide  Programs  for  Brand  Managers 

In  addition  to  the  Sales  Counseling  Service 
announcement.  Visualscope's  visual  backing 
was  applied  (in  250  3I4  by  4I4  inch  art  and 
photography  slides  projected  on  a  15  by  30 
foot  screen)  to  the  presentations  by  brand 
managers  of  7  Crown,  V.  O.  and  Extra  Dry 
Gin. 

In  announcing  the  Seagram  Sales  Counseling 
Service.  Mr.  Evenson  declared.  "Government 
and  business  leaders  have  stressed  the  vital  role 
of  salesmanship  in  maintaining  the  nation's 
rate  of  economic  expansion.  The  single  greatest 
area  for  advance  is  where  the  business  of  sell- 
ing comes  to  grips  with  the  customer.  It  is  in 
the  hands  of  the  salesman  and  his  selling  skill." 

Greer  Presents   Four  Phases  of  Service 

Presentation  of  the  four  phases  of  the  Sea- 
gram Sales  Counseling  Service  was  by  Lionel 
W.  Greer.  Seagram's  Director  of  Sales  Plan- 
ning, who  supervised  its  development.  He 
stressed  that  the  program  is  related  to  sales 
problems  and  actual  sales  situations. 

The  four  phases  of  the  Seagram  Sales  Coun- 
seling Service  are: 

L  A.  round-table  conference,  in  which  sales- 
men are  active  participants,  for  developing  bet- 
ter sales  techniques. 


2.  A  series  of  long-playing  phonographs- 
ords  for  newer  salesmen,  to  provide  tested  ll- 
ing  principles  for  use  at  the  outset  of  the  ^  ;- 
man's  career. 

3.  A  product  and  industry  indoctrin.*: 
program  to  broaden  the  salesman's  knowllge 
of  the  brands  he  sells. 

Salesmen  Supervision  for  Managers 

4.  On  the  sales  management  level,  a  senu: 
for  distributor  sales  managers  covering  \  >h- 
lems  encountered  in  the  area  of  sale^iec 
supervision.  ; 

Following  the  presentation  of  the  sales  )0-| 
ference  concept,  a  Visualscope  fUmographra'' 
shown  which  described  typical  conference  a^ 
cedures. 

.4    Firm   Believer  in  Audio-Visuals 

Seagram's  distributor  meetings  are  regw( 
planned  to  provide  a  forceful  and  convui^ 
presentation  of  what  is  considered  to  b(lh 
best  merchandising  and  advertising  progra  i 
the  liquor  business.  Seagram's  thinks  that  sd 
al  presentations  are  consistently  the  most  <ec 
tive  way  to  communicate  ideas — uses  iiw 
forms  of  audio-visual  media.  Practically  i:n 
kind  of  device  has  been  used  in  the  distrilic 
meetings  over  the  past  15  years. 

This  year's  meeting  and  its  large  screen  5U 
als — also  including  the  premiere  of  a  m  io 
picture  produced  by  Transfilm-Caravel.  Ii  - 
have  been  widely  praised  throughout  the  iius 
try.  Distributors  across  the  country  hav(:n 
thusiastically  accepted  the  sales  confeiw 
program,  and  their  confidence  in  upcoini 
advertising  and  merchandising  plans  i'  '- 
llected  in  advance  fall  orders  for  5.1.^('' 
cases  of  the  three  Seagram  brands — a  ricv- 
ord  in  the  liquor  industry. 
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Safe  Passage  for  Telephone 
Directories  Via  the  Screen 

$aleKinale  Slidefilin  for  Delivery  Crews 

'ONSOR:   New  York  Telephone  Company  & 
The  Reuben  H.  Donnelley  Corporation. 

[TLE:  More  Money  for  You,  17  min.,  color 
ssf,  produced  by  Rossmore  Productions. 

Telephone  directories  are  delivered  by  indi- 
dual  contractors  who  are  paid  by  the  number 
■  books  delivered  in  addition  to  an  hourly 
te  of  pay.  The  telephone  company  would 
ce  each  contractor  to  complete  his  job  as 
isily  and  safely  as  possible — earn  good 
oney  with  no  troubles  along  the  route. 

More  Money  for  You  shows  these  men  the 
;st  way  to  do  the  job.  It  spells  out  the  details 
irefully  in  73  frames  of  photography  and  art 
hich  are  shown  on  automatic  sound  slidefilm 
rojectors  redesigned  and  modified  by  Ross- 
ore  Productions  from  basic  Beseler  Sales- 
ate  equipment. 

Special  Model  With  Larger  Screen 

The  Rossmore  Salesmate  projectors  have  a 
:ar  projection  screen  measuring  24  inches  by 

9  inches.  The  new  case  in  scufT-proof  ma- 
jrial  measures  26^ n  by  21  by  6'^  inches,  and 
reighs  only  five  pounds  more  than  the  Sales- 
iiate  original.  The  price  of  the  modified,  larger 
rojectors — New  York  Telephone  is  using 
our  of  them — is  $75  more  than  the  Salesmate. 
Tiey  are  particularly  useful  for  the  audiences 
If  50  or  more  which  regularly  view  the  film. 

I  More  Money  for  You  shows  the  right  way 
)  perform  such  functions  as  loading  the  de- 
ivery  bag  and  filling  in  the  completed  delivery 
prms.  It  gives  such  down-to-earth  advice  as 
iBelieve  in  signs.  "Beware  the  dog"  means 
nat.  Don't  even  try  to  leave  a  book.  You'll 
let  paid  for  it,  anyway." 

Telephone  directories,  the  film  says,  should 
ever  be  left  in  mail  boxes — it's  against  the 
iw.  They  should  never  be  left  where  people 
an  trip  over  them. 

Jersey  Success  Prefaced  This  Program 
Rossmore  Productions  produced  a  film  on 
directory    deliveries    last    year    for    the    New 
ersey  Bell  Telephone  Company.  It  has  proved 

10  successful  that  the  New  York  company  ar- 
anged  for  production  of  this  new  film  for 
howing  to  its  delivery  contractors  this  year.  9' 

iielow:  this  telephone  directory  delivery  man 
fnds  out  that  "Beware  the  Dog"  means  what 
t  says  on  that  familiar  sign  .  .  . 


Scenes  from  the  new  Audio  production  "Take  Time  for  Your  Teeth"  aimed  at  teen-age  viewers. 

Timely  Advice  on  Dental  Care  for  Teens 

Informative   >ew    Film    for   Teen-.\({e    .Vudlenres    al    '"Malie-or-Break"   SlaiSe 
In     Denial     Life.    Sponsored     by     Johnson  &  Johnson,  .\meriean  Dental  .%ssn. 


Sponsor:  Johnson  &  Johnson. 

Title:  Take  Time  for  Your  Teeth.  141;.  min., 
color,  produced  by  Audio  Productions,  Inc., 
through  N.  W.  Ayer  &  Son. 

-  This  is  a  public  relations  film  presented  by 
J  &  J  in  cooperation  with  the  American  Dental 
Association.  It  tells  the  teen-age  audience, 
which  is  the  picture's  prime  target,  that  now 
is  the  crucial  period  in  their  dental  life. 

Teen-agers  are  shown  that  they  are  at  the 
""make-or-break"  stage,  that  the  care  they  give, 
or  fail  to  give,  to  their  teeth  will  affect  them 
for  years  to  come. 

Using  cameo  sets  and  animated  and  still 
""films  within  the  film" — Take  Time  for  Your 
Teeth  takes  us  on  a  dental  tour — showing  how 
our  teeth  differ  from  the  elephant's  great  mo- 


lars, the  wolf's  crushing  bicuspids,  the  tiger's 
piercing  and  tearing  eye-teeth  and  the  horse's 
good  central  incisors  for  cutting  grass  and 
grain.  Our  human  teeth  are  as  varied  as  our 
diet,  combine  the  qualities  of  all  these  animals. 

The  film  explains  how  decay  starts  and  what 
we  can  do  to  prevent  it.  Good  care — proper 
rinsing,  brushing,  use  of  floss  and  regular  pro- 
phylaxis by  a  dentist  are  the  simple  steps  to 
good  dental  health. 

J  &  J  brand  names  such  as  Micrin.  Tek  and 
Dentotape  are  occasionally  visible,  though 
properly  in  context. 

Take  Time  for  Your  Teeth  will  be  a  wel- 
come addition  to  the  roster  of  useful  hygiene 
films  for  school  use.  Distribution  will  begin 
this  fall  through  all  offices  of  Association 
Films.  Inc.  *• 


''That-a-Way"   Uses  Humor  and   Satire 
lo     Point     I'p     the     Perils     of     Inflation 

That-a-Way  was  a  quiet  little  outpost  on 
the  frontier  West  in  the  1840's  .  .  .  caught  in 
limbo  between  the  flourishing  East  and  the 
bright  promise  of  the  Far  West. 

It  was.  that  is.  until  GOLD  was  found  and 
INFLATION  followed.  The  saga  of  That-a- 
Way  is  told  in  a  15-minute  parable  in  color 
and  sound.  What  happened  to  the  town  is 
what  can  happen  to  all  of  us  in  the  60"s  when 
prices,  wages  and  taxes  begin  that  steep  climb 
that  leads  to  a  ruinous  end. 

Earl  Klein's  Animation.  Inc.,  created  this 
film-fable  of  a  modern  problem  for  outright 


sale  to  groups  and  organizations  to  help  fight 
the  perils  of  inflation.  It's  right  good!  9" 
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BACKGROUND    FOR    DECISION:     INDUSTRY    AND    THE    TEACHING    MACHINE 

Significant  Questions  for  Management 

A  llaMiN  fur  Kvaliiatin;^  Yiiiir  Fiiliiro  in  I>roj;>raiiiiii<'d  L<'arnin;£ 

•  bv  A.  G.  Chirk,  Diixctor,  A|i|ilii(I  Coinmuiiicatioii  Systems 


THE  Businessman  and  industrial  manager 
who  has  observed  the  current  and  grow- 
ing rash  of  articles,  publications  and 
symposiums  concerning  programmed  learning 
and  teaching  machines  should  have  three  signi- 
ficant questions: 

•  What  is  it  about  and  what  is  the  basis 
for  such  burgeoning  interest  and  ac- 
tivity? 

•  What  does  it  mean  to  me  and  my  com- 
pany and  iis  operations? 

•  Finally,  what  should  I  do  about  it.  and 
when,  and  how? 

The  phenomenal  burgeoning  of  interest  and 
activity  in  programmed  learning  during  the 
past  18  months  is  evidence  of  the  recognition 
that  a  great  need  exists  to  accelerate  the  tradi- 
tional processes  of  training  and  education. 

The  programming  technique  for  organizing 
a  body  of  knowledge  is  based  on  a  science  of 
behavioral  research  with  over  20  years  of 
laboratory  experimentation  behind  it. 

Experiments  in  the  Electronic  Field 

In  the  past  eight  years,  segments  of  the  elec- 
tronics industry  (faced  with  the  need  for  train- 
ing unskilled  workers  to  meet  the  accelerated 
time  required  for  a  constantly  increasing  body 
of  complex  tasks)  have  experimented  with 
self-paced  audio-visual  techniques.  Such  meth- 
ods are  based  on  the  presentation  of  an  audio- 
visual stimulus  (instruction  or  question)  fol- 
lowed by  doing,  and  answering  which  in  turn 
produces  a  reinforcement  (seeing  result  com- 
paring with  correct  result). 

During  the  past  three  years  this  industrial 
implementation  has  grown.  The  results  have 
been  most  encouraging.  Conservative  figures 
show  a  45%  reduction  in  learning  time  for 
complex   tasks.    When   used   continuously   on 

Below:    portable   ACS   Audio-Visual    Unit   is 
desk    typewriter    size:    weighs    under    19    lbs. 


complex  tasks  of  long  duration,  a  50%  in- 
crease in  productivity  has  been  realized,  along 
with  a  90%  reduction  in  errors  that  had  pre- 
viously resulted  in  expensive  rejection  in  work 
passing  to  inspection  and  quality  control. 

In  the  military  senices.  research  on  im- 
proved A-V  training  techniques  and  the  de- 
velopment of  lesson  planning  dates  back  to 
World  War  I.  For  example,  the  U.  S.  Naval 
Training  Devices  Center  at  Port  Washington, 
New  York,  has  experimented  with  auto-self- 
instructional  equipment  for  more  than  10 
years. 

.Schools  Study  the  Teaching  Machine 

In  educational  systems,  investigation  and  re- 
search are  accelerating  rapidly  and  several  re- 
ports and  bibliographies  have  been  prepared. 
Large-scale  experiments  in  grade  and  high 
schools  have  been  conducted  in  eastern 
schools.  In  some  cases,  controlled  experiments 
have  been  conducted  in  order  to  compare  the 
techniques  of  conventional  teaching,  pro- 
grammed texts,  and  teaching-machine  auto- 
mated programs. 

It  should  be  noted  that  films,  slide-tape 
lectures  and  television  have  the  main  merit  in 
enlarging  the  classroom,  permitting  more  stu- 
dents to  view  select  (difficult  to  otherwise  dis- 
seminate) media.  They  do  not.  however,  have 
as  their  objective  an  improvement  in  the  teach- 
ing technique. 

They  Have  These  Features  in  Common 

Teaching  machines  will  range  from  pro- 
grammed texts  through  audio-visual  machines 
and  sophisticated  computer-controlled  ma- 
chines in  which  the  stimulus  is  "feedback  con- 
trolled" by  the  constructed  responses  of  the 
student.  All  have  as  their  objective  these  com- 
mon features: 

(a)  The  material  is  carefully  planned,  or- 
ganized and  integrated  with  psychological  moti- 
vation concepts;  and.  of  most  importance,  it  is 
tested,  revised,  and  tested  again  and  again  to 
approach  asymptotically  an  ideal  goal  which  is 
based  on  an  analysis  of  the  job  or  educating 
problem.  Such  an  analysis  takes  into  considera- 
tion initial  behavior  (pre-conditioning)  and  the 
target  terminal  behavior  desired. 

(b)  The  student  or  trainee  works  alone  and 
at  his  or  her  own  pace. 

(c)  The  attention  of  the  individual  student 
is  captured  by  the  need  to  respond  at  each 
step  before  proceeding  with  the  next. 

(d)  A  knowledge  of  the  correct  answer  is 
given  immediately  after  each  step  to  allow  rein- 
forcement (or  reward)  before  proceeding  with 
the  next  step  or  "frame." 

As  a  result  of  this  programming  effort,  the 
material  then  becomes  instructive  rather  than 
descriptive  as  are  conventional  illustrated  lec- 


tures and  training  films,  and  slide  tape  pres»v 
tations  which  inform  and  inspire  rather  thi 
teach. 

Supply  &  Demand  Met  at  Crossroads 

As  to  the  reasons  for  this  sudden  mu;- 
rooming  of  activity,  it  can  be  viewed  as  tl 
result  of  supply  and  demand.  The  thrj 
streams  of  research  described  above  as  indi 
try,  military,  and  educational  systems  in  t 
past  year  have  simultaneously  reached  t 
stage  of  reporting  results.  The  demand  b 
been  evident  in  the  great  need  to  accelen 
training  and  education  in  all  areas. 

The  rapid  evolution  of  technology  in 
fields  has  caused  bodies  of  knowledge  to  e 
pand.  In  addition  to  the  U.  S.  population  e 
plosion,  we  have  the  responsibility  to  suppj 
ment  our  aid  to  the  uncommitted,  underpri- 
leged  areas  of  the  world  with  education  a 
training.  Finally,  there  is  the  need  to  re-tra 
our  people  who  have  been  adversely  affect 
by  industrial  geographic  shifts  in  our  changi 
technology. 

What  Can  the  Business  Man  Do? 

The  second  question  is  "what  does  it  me; 
to  the  business  and  industrial  executive?" 

In  reply,  he  should  look  upon  programme 
learning  as  a  new  tool.  Its  meaning  lies  in  I 
estimate  of  the  importance  and  needs  of  trai 
ing  for  his  employees  and  his  business.  He 
also  a  member  of  a  community  whose  schoc 
should  be  aware  of  what  is  occurring.  He 
also  a  free  world  citizen,  and  therefore  shou 
ask  himself  "how  important  wUl  be  the  role 
disseminating  knowledge  in  keeping  our  wor 
free?" 

Finally,  we  come  to  the  question  of  wh 
action  he  should  plan.  As  with  any  tool, 
should  first  become  familiar  with  its  properti 
and  capability.  Much  has  been  written  ai 
more  is  becoming  available  daily.  In  this  artic 
we  have  only  attempted  to  hit  the  highligh 
but  hope  it  will  prompt  the  reader  to  scan 
further. 

Look  to  Your  Business  and  Its  Needs 

This  is  an  exciting  evolution  and  its  potenti 
should  trigger  the  imagination  and  a  thirst  fi 
information  about  it. 

Armed  with  the  knowledge  of  what  pr 
grammed  teaching  and  teaching  machines  c; 
do,  he  should  look  to  his  own  business. 

What  are  his  present  employee  training  a 
tivities?  Are  they  adequate? 

Is  complex  information  being  communicate 
effectively?  Is  turnover  and  technique  preserv 
tion  a  problem? 

Could  he  afford  to  allow  his  people  to  1; 
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ACS-designed  "Total  Environmenl   Work  Siaiion"   with   its   Audio-Visual    Unit   (center). 


pgraded  to  perform  a  better  job  if  they  were 
lained  in  a  more  efficient  manner? 
I  These  are  the  questions  that  should  be 
liked.  There  are  many  more  that  relate  to 
larketing,  servicing  of  products  and  dissemi- 
iiting  knowledge  of  new  products  which  are 
3ming  on  the  market  at  an  enormous  rate. 
Employee  indoctrination,  office  routine,  manu- 
iicturing  processes  and  quality  control  are  a 
fw  of  the  functions  that  will  be  benefited. 
j  As  a  community  member,  the  industrialist 
nd  businessman  should  ask  similar  questions 
pout  his  local  schools  and  their  approach  to 
hese  evolving  challenges  in  learning,  hut  he 
[lUst  observe  far  more  patience  with  the  an- 
'Vers  he  receives. 

Long  Period  of  Depth  Research  Ahead 

To  anyone  who  has  examined  the  problem 
f  programming,  the  vast  difference  in  diffi- 
ulty  between  "how  to  do  it"  and  education 
verbal  or  symbolic  logic )  media  will  be  recog- 
ized. 

It  should  also  be  recognized  that  several 
\ears  will  be  needed  to  evaluate  a  complete 
'ourse  of  pnigramiyied  media  and  statistically 
p  evaluate  the  subtleties  of  transfer  and  reten- 
\.on. 

j  He  must  also  remember  that  industry  can 
:valuate  a  capital  investment  that  reduces 
'raining  costs  or  improves  productivity  and 
|alculate  the  savings  and  the  resulting  pay- 
back rate.  It  is  such  measurable  results  that 
jiiotivate  the  Manager,  but  this  cannot  be  di- 
ectly  translated  to  our  schools  without  far 
nore  research. 

'  The  integration  into  schools  will  therefore 
jie  understandably  slow  and  there  will  for  a 
jime  continue  to  be  the  negative  reactions  to 
'teaching  machines."  This  will  dissolve  when 
Jhe  costs  can  be  evaluated.  A  good  example  is 
ihe  storage  density  of  books  versus  micro-film 
nd  magnetic  tapes.  The  importance  of  good 
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pictures  (and  imaginative  illustrations  in  infor- 
mative color)  will  replace  drab  paper  frames 
that  use  line  after  line  of  verbal  illustrations 
that  can  pall  upon  the  student. 

Good  Teacher  Must  Be  Good  Manager 

Lastly,  there  will  be  the  realization  that  a 
good  teacher  must  become  a  good  manager. 
Such  a  teacher  will  do  less  lecturing  and  more 
guiding  and  counseling.  He  will  then  be  able 
to  afford  the  previously  unavailable  but  essen- 
tial time  to  give  special  aid  to  both  apt  and 
slow  pupils.  Such  a  teacher  will  prescribe  the 
best  material  for  each  student  and  have  the 
time  to  plan  such  prescriptions  and  integrate 
the  best  tools,  from  books  to  audio-visual  aids 
and  teaching  machines. 

Such  a  teacher  will  spend  more  time,  there- 
fore, on  the  principal  activities  of  a  good  man- 
ager— that  is  planning,  organizing,  integrating, 
and  measuring  results  which  can  be  used  to 
control  a  continual  evolving  plan  for  each  stu- 
dent at  his  individual  and  best  learning  pace,  gj' 

Below:  Audio-Visual  Unit  has  35mm  auto- 
matic 36-frame  slide  viewer  arid  synchron- 
ized   sound    tape    (110    minutes)    playback. 


VIEWPOINTS: 


The  Teaching 
Machine 
and 
Proffranuned 


Learning 

for  Industry 
and  Education 


•  A  iiuiltitu<k'  (if  "hardware"  and  a 
■sliiiitiigo  of  .skilled  "programmers"  is  the 
iliknuua  faced  hv  those  who  would  use 
the   teuching  machine   to   implant   skills 
or  to  speed  the  flow  of  knowledge  in 
industrv   or   in   our   fast-growing   schools. 
But   results  of  research  are  evoking 
strong  interest  in  this  subject;  time 
and   thought   going  into   application, 
from  inverted  textbooks  to  the  mighty 
aiul  ciiiiiple.x  conijiuter.  These  pages 
l)resent  viewpoints  of  suppliers  and 
authorities  in  the  field.  Subsequent 
articles  will  include  the  experiences 
of  program  users.  Integration  of 
these  techniques  with  training  films 
will  be  given  special  attention.        — OHC 


Right:    girl   in 
the  picture  uses 
an  ACS  unit  to  as- 
semble comple.x  elec- 
tronic circuit  boards. 
She  did  it  without 
prior  instruction 
except  in  a  few 
of  the  basic  tools. 


VIrirpoJndi.-   (fir   Teaching  Marhinr 


A  Basic  Approach  to  Programmed  Learning 

•    l)v    H.    \V.    Hoo|i.    Vice-President,  General  Atroiiirs  Corporation 


VERY  FEW  businesses  are  able  to  find  new- 
employees  who  can  step  directly  into 
the  job.  Particularly  in  large,  decentral- 
ized organizations  selling  specialized  products 
or  services,  training  new  people  is  an  import- 
ant and  difficult  function. 

One  of  the  largest  casualty  insurance  com- 
panies has  a  well-established  system  for  train- 
ing new  employees  for  field  service  positions. 
Such  people  are  hired  by  the  local  office  and 
exposed  to  all  of  the  activities  carried  on  there 
by  on-the-job  training  in  each  of  the  depart- 
ments of  the  field  office. 

Correspondence  Courses  on  Insurance 

After  a  little  more  than  a  year  of  this  kind 
of  experience,  the  Education  Department  in 
the  home  office  enrolls  each  new  person  in  a 
series  of  correspondence  courses,  to  be  com- 
pleted in  about  six  months.  These  courses 
teach  the  fundamental  principles  of  the  insur- 
ance business  in  each  of  its  different  depart- 
ments— liability,  automobile,  fire,  marine.  The 
courses  are  designed  to  bring  new  people  to 
a  more  or  less  uniform  state  of  preparation  for 
the  next  step  in  their  training.  Time  is  assigned 
during  the  working  day  for  the  correspondence 
courses,  but  the  field  service  representative-to- 
be  usually  finds  his  job  in  the  field  office  is 
demanding  enough  so  that  he  spends  some  of 
his  own  time  completing  the  correspondence 
course. 

When  the  correspondence  work  is  finished, 
each  new  person  is  brought  to  the  home  office 
for  a  number  of  weeks  to  be  taught  those  parts 
of  his  job  best  learned  from  personal  instruc- 
tion and  example.  These  subjects  include  sales- 
manship and  human  relations,  the  features  and 
content  of  specific  company  policies,  how  to 
work  with  local  agents,  how  to  set  the  right 


tone  in  correspondence  with  agents  and  cus- 
tomers. After  this  classroom  instruction,  the 
representatives  are  considered  qualified  and 
sent  back  to  their  original  field  offices  for 
permanent  assignment. 

In  spite  of  the  extensive  preparation,  the 
home  office  school  often  finds  that  when  the 
trainees  arrive,  they  are  inadequately  prepared 
in  the  fundamentals,  so  valuable  class  time  has 
to  be  spent  bringing  some  people  up-to-date 
instead  of  going  on  to  the  more  specialized 
material.  The  result  is  frustration  for  the  school 
staff  and  loss  of  efficiency  for  the  students  dur- 
ing the  most  expensive  part  of  their  training — 
when  they  are  living  away  from  home. 

Programmed    Learning    is    Motivated    Self-Study 

In  situations  like  this,  many  companies  are 
beginning  to  find  out  that  learning  programs 
arranged  for  individual  self-instruction  can 
serve  a  useful  role  in  the  overall  training  plan. 
One  of  the  principal  benefits  is  that  learning 
programs  can  stimulate  effective  study  and  pro- 
duce a  more  uniform  state  of  preparation  than 
other  methods  even  when  the  students  are  scat- 
tered widely  across  the  country  or  across  the 
world.  Everyone  who  has  dealt  with  training 
programs  knows  that  a  large  spread  in  back- 
ground information  makes  it  difficult  to  teach 
a  class.  Well-designed  learning  programs,  used 
either  in  the  school  or  by  mail,  can  reduce  this 
problem  significantly. 

Learning  Program  a  Designed  Text 

A  learning  program  is  a  specially  designed 
textbook.  As  with  normal  texts,  they  can  be 
written  about  almost  any  kind  of  subject  matter 
— insurance,  drugs,  airline  operations,  retail 
sales,  accounting,  new  products  and  so  on  in- 
definitely. The  special  characteristics  of  leam- 


Figure  1:  The  Atronic  Teaching  and  Grading  System.  The  TAG  System  uses  a  program  or  text 
separate  from  reinforcing  and  scoring  de\-ice.  TAG  has  two  sides — the  left,  for  multiple-choice 
answers,  consists  of  a  coded  answer  plate  arrangement  with  punched  holes  that  correspond  with 
answer  key  for  specific  program.  Entire  right  side   pro\ides   surface   for  write-in  answers. 


ing  programs  are  in  their  organization,  the  vi, 
the  writing  is  done  and  in  the  way  a  stude 
uses  them. 

The  Features  of  Learning  Programs 
A  learning  program  is  always  put  togetb 
to  teach  something  specific — it  may  be  an  u; 
familiar  concept  or  a  procedure  or  a  way  r 
solving  unexpected  problems — but  there  is  a 
ways  a  test  available  to  tell  the  program  writi 
how  well  he  is  doing  in  reaching  the  objectiv 
The  writer  then  makes  a  very  careful  ar 
detailed  outline  of  all  the  ideas  and  proceduni 
the  student  must  know  to  satisfy  the  objectiv 
of  the  program.  Using  the  outline,  the  writi 
then  puts  together  a  sequence  of  "items"  whic 
are  the  program.  An  item  or  step  or  frame 
a  statement  explaining  one  point,  followed  b 
a  question  about  it.  or  about  points  that  ha\ 
been  explained  earlier.  ' 

When  a  first  draft  of  the  program  has  bee' 
written,  it  is  tried  on  a  group  who  represei 
the  kind  of  people  it  will  be  used  with.  If  tH 
trial  group  has  difficulty  answering  the  quel 
tions  or  passing  the  test,  the  writer  knows  th:! 
his  explanation  isn't  clear,  so  he  tries  again.    I 

Socrates'  Method  of  2,000  Years  Ago        • 

The  question-and-answer  form  of  teachir 
used  in  a  learning  program  is  not  new.  It  w; 
invented  by  Socrates  about  2000  years  ago.  1 
the  last  few  years,  however,  psychologists  an 
educators  have  begun  to  realize  how  effectiv 
this  method  is  when  used  as  a  medium  of  ma;| 
communication.  One  of  the  key  points  is  th;| 
the  student  finds  out  right  away  after  he  ai; 
swers  the  question  for  each  item  whether  \ ^ 
is  right.  The  quick  return  of  his  "score"  f< 
each  question  gives  the  student  more  sense  (' 
personal  involvement  and  keeps  his  intere- 
high.  A  normal  text  simply  talks  at  him.  W, 
doesn't  ask  questions  or  doesn't  tell  hii 
whether  his  answers  are  right. 

Teaching  Machines  and  Programmed  Texts 
A  variety  of  arrangements  can  be  used  f( 
presenting  a  learning  program  to  a  studen 
Probably  the  simplest  is  a  programmed  tex 
book,  in  which  each  item  is  put  on  a  separai 
page,  and  the  answer  to  the  question  is  coi 
cealed  by  printing  it  on  the  next  page. 

If  you  are  concerned  about  the  amount  < 
page  turning,  or  whether  students  will  pee 
simple  answer  machines  such  as  the  Atron 
TAG  ( see  Figure  1 .  and  caption )  can  be  use 
with  the  programmed  text.  The  TAG  is  a  di 
vice  which  stores  the  answers  to  questions  i 
the  text  in  such  a  way  that  they  are  not  easil 
accessible  to  the  student  until  after  he  has  s< 
lected  his  answer  choice  (for  multiple-choic 
questions )  or  has  written  his  answer  ( for  wri 
ten  answer  questions).  Then  he  can  find  oi 
whether  his  answer  was  correct. 

Complex  Machines  Have  Same  Objective 

Other  more  complicated  machines  are  ah 
available,  all  serving  more  or  less  the  san 
purpose — to  reveal  the  answer  to  the  questic 
after  the  student  has  made  his  own  responsv 
and  let  him  discover  whether  he  was  righ 
\  summary  of  these  types  is  illustrated 
Figure  2. 

It  is  generally  agreed,  however,  that  tl 
particular  way  in  which  you  present  a  learnir 
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rdram  to  a  student  is  not  nearly  as  important 
;  le  way  the  program  is  written. 

Kinds   of    Learning    Programs 

aere  are  a  number  of  organizations  which 
n  prepared  learning  programs,  and  as  you 
liit  expect  there  are  several  different  styles 
i(|points  of  view  about  how  to  do  it. 

me  school  of  program  writing  believes  ev- 
■\iing  a  student  is  expected  to  learn  should 
;  (resented  in  a  step-by-step  maimer,  using 
;r|  small  steps.  These  programs  are  self-con- 
liifd,  but  they  tend  to  be  long  (and  expensive 
)  I'epare )  and  may  move  too  slowly  for  quick 
upts. 

jiother  method  of  programming  makes  use 
r  n  existing  text  book  for  a  reference,  and 
ik|  leading  questions  about  points  explained 
1  ihe  reference.  These  questions  are.  of 
ji,se,  arranged  so  the  student  finds  out  the 
g|  answer  after  he  has  made  his  own.  This 
ip  of  a  program  is  called  a  study-guide.  It  is 
nil  less  expensive  to  write  than  a  self-con- 
ii  d  program,  but  since  it  depends  on  an 
V  ing  reference  book,  it  may  not  be  as  thor- 
u  ly  organized. 

Adapting  to  Individual  Differences 

ill  other  programs  are  quite  short,  and  are 
•J  to  present  background  information  in 
raaration  for  a  specific  class  meeting.  Instead 
E  'irrying  the  whole  load  of  instruction,  such 
rdrams  are  only  one  among  many  special 
;dniques  used  by  a  good  classroom  instructor. 
hie  three  types  of  program  are  illustrated  in 
it  re  3. 

nother  dimension  of  program  design  is 
id  degree  of  adaptiveness — how  much  they 
:i,mmodate  individual  differences  between 
u;nts.  From  trials,  we  know  that  different 
u:nts  have  quite  different  rates  of  learning. 
,  aming  program  is  designed  for  self-study 
)  aat  different  people  will  finish  a  given  pro- 
■ai  in  different  time.  Between  the  slowest 
ii<|the  fastest  in  a  group,  there  is  often  more 
id  a  three-to-one  difference  in  time.  There 
reundoubtedly  similar  differences  in  nearly 
ajgroup  about  how  much  of  the  material  to 
sjaught  is  already  familiar.  A  straight-line 
rcjram  puts  everybody  through  exactly  the 
ire  sequence  of  small-step  items.  If  some 
upnts  already  know  part  of  the  program, 
iq  are  expected  to  go  faster,  but  not  to  skip 
[i;|steps. 

How  HiKhly-Branching  Programs  Work 

'  highly-branching  program  makes  a  pre- 
riary  explanation  of  each  point,  and  then 
sl|  a  test  question.  If  the  student  is  right  m 
a'/ering  the  test  question,  he  goes  on  to  the 
ei  main  point.  If  not,  he  is  sent  off  on  a 
bmch"  which  gives  extra  explanation  to  the 
oit  he  missed. 

n  adaptive  program  is  a  mixture  of  the 
:rght-line   and   the   highly-branching   types. 

:ses  small-step  explanations  of  important 
Oits,  but  uses  the  test  question  technique  on 
ons  that  do  not  require  as  thorough  cover- 
li  These  three  degrees  of  adaptiveness  are 
It-rated  in  Figure  4. 

he  business  use  of  programmed  learning  is 
I  atively  new  development.  A  few  organiza- 
01.  have  carried  through  trials  of  learning 
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Figure  2:  Methods  of  Presenting  Learning  Programs.  "Teaching  Machines"  refers  to  deWces 
which  contain  programmed  material  on  fihn  or  to  a  card  set  within  the  housing,  etc.  Student 
views  the  film  through  window  which  conceals  correct  answer  until  he  has  made  his  response. 
In  a  contingent  machine,  the  next  item  presented  to  student  depends  on  answer  given  to  the 
current  item. 
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Figure  4:  The  Scale  of  Adaptiveness  for  Learning    Programs.   The   Adaptive   program    is   an   inter- 
mediate   t>'pe    between    the    "straight    line"    and    "highly-branching"   types. 
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programs  and  have  reported  quite  satisfactory 
results.  Many  other  organizations  are  in  the 
midst  of  evaluation  projects  or  are  now  plan- 
ning them.  Some  of  the  types  of  business  orga- 
nizations engaged  in  trials  of  learning  programs 
are  shown  m  the  table,  together  with  the  sub- 
ject area  they  investigated. 

Busine.ss  .Applications  of  Learning  Prosrams 
From  the  brief  sampling  (see  chart)  of 
business  and  government  application  of  teach- 
ing machine  technique,  it  appears  that  the 
principal  uses  of  learning  programs  for  busi- 
ness education  have  thus  far  fallen  into  three 
general  categories: 

1.  Technical  Subjects,  such  as  Computer 
Programming.  Electricity  and  Electronics. 

2.  Sales  Training,  to  provide  fundamental 
information  about  an  industry,  such  as  Insur- 
ance. Drugs,  etc.,  and  to  implement  new  prod- 
uct data. 

3.  Business  System  Training,  where  retail 
sales  procedures,  stock  management  and  ac- 
count and  procedures  for  customer  service 
have  been  implemented  and  fortified. 

To  date,  the  application  of  learning  pro- 
grams to  business  training  appears  to  be  in  a 
very  preliminary  stage.  As  the  techniques  of 
teaching  with  programmed  learning  are  de- 
veloped, we  can  expect  a  much  longer  list  of 
areas  of  successful  application.  g' 


CONSIDERABLE    CONTROVERSY    has     been 
generated  in  recent  years  over  the  many 
possible  uses  of  leaching  machines  and 
programmed    learning    in    easing    one    of    in- 
dustry's growing  headaches,  industrial  training. 

Industry's  great  need  for  training  at  all  lev- 
els and  in  a  wide  variety  of  situations  is  treated 
as  a  fact  of  life  today.  The  importance  of 
training  men  who  handle  machines  which  have 
increased  geometrically  in  cost  and  production 
is  seldom  disputed.  The  dividends  of  sound 
training  programs  have  been  proven  time  and 
time  again. 

Skilled  Pro^rammins;  a  Primary  Need 

Recently  teaching  machines  and  program- 
med learning  in  various  forms  have  met  suc- 
cess in  many  isolated  cases  as  an  efticient 
approach  to  training  problems.  It  seems  there 
is  at  least  partial  consensus  that  the  lack  of 
effective  programs  is  the  greatest  stumbling 
block  to  the  widespread  adoption  of  this  form 
of  training  by  industry. 

With  this  rough  consensus  as  a  base,  opin- 
ions sharply  diverge.  This  is  not  surprising, 
considering  the  young  state  of  the  art.  Are  ma- 
chines necessary  to  take  advantage  of  pro- 
grammed materials?  What  type  of  machine 
best  serves  industry's  purposes?  While  there 
are  obviously  no  pat  answers  to  these  ques- 
tions in  all  their  variations,  even  a  partial  reso- 
lution of  the  underlying  issues  would  hasten 
the  time  when  this  new  educational  tool  will 
be  of  substantial  benefit  to  industry. 

As  an  "old  timer"  in  this  infant  industry, 
Hamilton  Research  Associates,  Inc.,  has  dealt 


How  business  and  government  apply  teaching 

zations    are    exploring:    similar    applications. 


machine  techniques.   Other  kinds  of  business  organi- 


Types  of  Business 

Subject  of  Learning  Program 

Insurance,  Life 

Sales  Agent  Training 

Insurance,  Casualty 

Field  Representative  Training 
System  Training  for  Automated 

Data  Handling 

Electronic  Manufacturer 

Field  Sales  Staff 

(New  Product  Information) 

Telephone  Company 

Electricity 

(for  Maintenance  Personnel) 

U.  S,  Air  Force 

Electronics 

(for  Maintenance  Personnel) 

U.  S.  Navy 

Accounting  and  Retail  Sales 
Management 

Department  Stores 

Retail  Sales  Procedures 

Computer  Company 

Computer  Programming 

Pharmaceutical  Company 

Technical  Sales  Training 
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with  all  these  problems,  concentrating  on  e- 
veloping  a  line  of  visual  teaching  mache? 
using  4"  X  6"  cards.  Our  successes  and  i- 
backs  have  led  up  to  a  philosophy  basec  in 
three  convictions. 

This  1.S  Our  .\pproach  to  the  Problems   , 

I.  In  most  instances  a  machine  is  necesn 
in  order  to  take  greatest  advantage  of  o- 
grammed  materials. 

II.  With  the  present  scarcity  of  adeq  ic 
programmed  materials  the  optimum  m.iL  i. 
design  must  serve  two  functions:  As  an  e  .■ 
live  aid  to  the  programmer  in  designing  a 
perfecting  his  program  and  as  a  versatile  mm 
of  displaying  his  program. 

III.  The  above  aims  should  and  can  be  ei 
with  a  machine  whose  delivered  cost  will oi 
represent  such  a  capital  outlay  that  it  nul  es 
the  other  economies  of  programmed  learni . 

There  are  various  methods  of  packuis 
programmed  materials  being  espoused.  ~e\ 
may  be  grouped  into  those  which  require  a- 
chinery.  and  those  which  do  not.  Amonghe 
machines  available  are  those  that  present  i  ns 
on  mimeographed  sheets,  continuous  priaJ 
strips,  on  cards  and  on  film  of  various  t)tt 
Under  these  methods  which  require  no  .; 
chinery,  items  are  presented  in  progr,  r 
textbooks,  in  separate  cards  or  on  nii: 
graphed  sheets.  The  answer  is  revealecp; 
turning  a  page,  a  card  or  moving  a  mask. 

Disadvantages  of  Manual  Programs 

We  believe  that  those  methods  which  di  : 
utilize  a  machine  are  subject  to  some  inhi  ni 
difficulties.  They  require  manual  manipuUai 
by  the  student  in  exposing  successive  i  m 
and  information  concerning  correct  respo."! 
Since  the  student  must  divert  his  atteron 
from  the  material  under  study  in  orde  lo 
maintain  the  material  in  its  proper  sequeni.a 
serious  distraction  can  develop. 

It  is  also  easy  for  the  student  under  trst 
systems  to  view  the  correct  response  biirt 
recording  his  own.  thus  breaking  the  deed 
sequence  of  question,  student  response.  >'■ 
rection  and  corrected  response.  Finally.  ■;h- 
out  a  machine  it  is  not  possible  to  ensun  Ik 
student  will  not  skip  questions  or  take  he 
lesson  in  a  random  manner.  This  is  espei  lli 
serious  in  a  program  which  has  been  d  ci- 
oped  in  a  large  number  of  small  sequt  i- 
steps.  A  well-designed  machine  may  overt  nc 
all  these  difticulties  while  still  giving  the  lu- 
dent  control  over  the  pace  with  whici  he 
takes  the  lesson. 

To  Formulate  Programs  and  Pre-Test 

Convinced  that  a  machine  was  necessar  loi 
most  effective  use  of  program  material  »< 
also  had  strong  convictions  that  such  a  w 
chine  should  be  of  use  in  formulating  ro- 
grams  and  pretesting  them  as  well  as  adniis- 
tering  them.  We  were  strengthened  in  hi" 
conviction  by  the  obvious  lack  of  programed 
materials  in  comparison  with  the  many  {•si' 
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illuses  evident  in  both  formal  education  and 
n  istrial  training. 

Jthough  published  programs  are  beginning 
oippear  on  the  marlcet.  in  various  forms,  it 
vi  be  several  years  before  the  needs  for  pro- 
irins  of  a  general  nature  will  be  filled.  Even 
t^n  these  needs  are  filled,  there  will  still  be 
.  reat  need  for  the  specialized  training  pro- 
Tins  which  make  up  a  majority  of  industrial 
iplications. 

Advantages  of  a  Card  iMachine  Noted 

Ve  believe  a  card  machine  offers  unique 
itfentages  to  the  programmer  at  all  stages  of 
iibaration.  The  economy  of  the  cards,  and 
h  ample  display  space  available  (3"  x  334"), 
)1|.  their  obvious  versatility  in  sequencing, 
me  them  an  excellent  media  for  the  initial 
onulation  of  a  program.  Any  corrections  ob- 
i^isly  affect  one  unit  only.  This  is  especially 
ie!)ful  in  the  testing  of  a  program. 

Extensive  testing  and  revision  are  prerequi- 
ilK  for  good  programming,  even  when  done 
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i\jexperts.  There  is  conceded  to  be  a  fairly 
lijct  relationship  between  the  amount  of  effort 
xEnded  in  this  stage  of  the  program's  devel- 
'pient  and  the  ultimate  success  of  the  pro- 
r|n.  It  is  at  this  point  that  a  machine  can 
n*  should  be  designed  to  be  of  real  benefit 
oihe  programmer. 

Aids  in  All   Stages  of  Development 

^'e  are  convinced  that  a  card  machine  is 
iijue  in  the  assistance  it  can  provide  in  all 
tSes  of  program  development,  from  the 
nial  formulation,  through  revision,  to  the 
iri  pre-testing.  In  brief  it  offers  the  following 
dentageous  features: 

L)  Inexpensive  materials  which  lower  the 
oj  of  errors  and  revisions. 

I.)  Inherent  flexibility  in  sequencing  and 
eSion  due  to  the  use  of  cards. 

\.)  Facilitates  analysis  through  the  use  of 
rk  counts. 

f.)  The  construction  of  lessons  in  small 
'Us  allows  the  use  of  the  same  program  by 
e>ral  students  (i.e.  student  #1  .  .  lessons  1 
n:  2.  student  #2  .  .  lessons  3  and  4,  etc.) 
iiieby  lowering  the  number  of  programs  and 
lihines  necessary  to  cover  the  same  material 
•ii  the  same  students. 

I.)  Unitized  construction  of  programs  also 
Imitates  branching  at  the  lesson  level,  al- 
>^ng  the  instructor  considerable  leeway  in 
sgning  units  to  students  of  varying  profici- 
nies. 

finally  the  cards  are  a  cheap  and  econom- 
^  way  of  displaying  the  finished  program. 

0)NTI.\UED     ON     PAGE     SIXTY-SEVEN) 


I  MBER    5    •    VOLUME    22    •    1961 


RALLYING  POINT  for  the  men  and 
women  who  make  and  sell  the  bulk  of 
audio-visual  projection  equipment,  ma- 
terials and  services  to  schools,  churches,  and 
business  users  throughout  the  U.  S.  and 
Canada  is  the  annual  convention  and  trade 
show  of  the  National  Audio-Visual  Associa- 
tion. 

This  year  the  21st  gathering  of  NAVA  mem- 
bers and  guests  brought  a  total  of  3,241 
persons  to  the  meeting  rooms  and  exhibit 
floors  of  Chicago's  Hotel  Morrison.  Tele- 
graphed greetings  from  President  Kennedy  set 
the  keynote  for  the  convention's  opening 
session; 

"Our  nation  must  advance  on  all  fronts  if 
we  are  to  achieve  the  excellence  we  seek  in 
education,  as  weU  as  in  other  fields  of  endeavor. 
Your  association  is  making  a  vital  contribution 
to  this  advance,  in  making  more  effective  our 
means   of   communication   with   each   other." 

On  Monday.   July  24,  the  Association  in- 


At  right:  General 

sessions  oj  the  21  si 

NAVA  convention 

were  held  in  the 

Terrace  Casino  of 

Chicago's  Morrison. 

Key  speakers  on  the 

program   included 

Ben  Peirez,  Vienlex. 

Inc.:  Joseph  Burger: 

and  John  Forsytlie. 

Committee   Counsel 

of  U.  S.  Senate. 

who  spoke  on  the 

National  Defense 

Education  Act. 


stalled  Mahlon  H.  Martin,  head  of  the  M.  H. 
Martin  Co.,  Massillon,  Ohio,  as  its  new  presi- 
dent. Harold  A.  Fischer,  owner  of  Photo- 
sound  of  Orlando,  Florida,  became  first  vice- 
president.  The  installation  was  conducted  by 
retiring  president  Harvey  W.  Marks,  of  the 
Visual  Aid  Center,  Denver,  who  became  chair- 
man of  the  NAVA  Board. 

Other  Officers  and  Directors  Installed 
Other  key  officers  for  the  new  term  include 
Robert  P.  Abrams,  Williams.  Brown  &  Earle, 
Inc.,  Philadelphia,  second  vice-president; 
Jerome  W.  Kintner,  Photo  &  Sound  Co.,  San 
Francisco,  secretary;  and  Harold  W.  Newman, 
Newman  Visual  Education,  Kalamazoo,  Michi- 
gan, treasurer. 

New  directors-at-large  of  the  Association 
are  Floyd  Miles,  Audio-Visual  Center,  Pontiac, 
Michigan  and  Max  Rarig.  Rarig  Motion  Pic- 
ture Company,  Seattle,  Washington.  Member 

(continued  on  the  following  page) 
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Officers  and  directors  (t  to  r)  back  row:  Jack  Britton,  Frank  Bangs, 
Steve  Bariha,  Paul  Cox,  Murray  Cunningham,  Jim  Thompson.  Irv 
Nelsen,  Howard  Holt,  Kermil  Hanson.  George  Gibson,  Pal  KHday. 
Front  row:  M.  W.  Huseman,  Max  Rarig,  Eloise  Keefe,  Boh  Abrams, 
Jerry  Kintner,  Hal  Fischer,  Joe  Meidt,  Floyd  Miles:  president  Martin. 


(continued  from  page  47) 

Kermit  F.  Hanson.  Headlight  Film. 
Inc..  South  Portland.  Maine,  was 
installed  as  New  England  regional 
director  and  Howard  Holt.  Audio- 
Visual  Film  Service,  Birmingham, 
Alabama,  is  regional  director  for 
the  Southeast. 

Convention  attention  was  fo- 
cussed  on  the  fate  of  pending  Aid 
to  Education  legislation  and,  spe- 
cifically, on  the  National  Defense 


Education  Act  then,  as  now,  be- 
fore the  Congress  for  final  disposi- 
tion. Speaking  on  the  subject  at 
the  opening  session  was  John 
Forsythe.  Washington.  D.  C  . 
General  Counsel  of  the  Labor  and 
Public  Welfare  Committee.  U.  S. 
Senate. 

The  "largest  single  exhibit  of 
audio-visual  equipment,  materials 
and  services  assembled  at  any 
time    under    one    roof"    was    the 


Principal  officers  below  are  (I  to  r)  front  row:  Harold  A.  Fischer,  1st 
vice-president:  Mahlon  Martin,  president.  Back  row:  Robert  P.  Abrams. 
2nd  vice-president:  and  Jerome  Kinlner,  NAVA  secretary. 


description  given  the  230-booth 
trade  show.  Covering  two  floors 
at  the  Morrison,  these  exhibits  in- 
cluded the  latest  in  motion  picture, 
slide,  slidelilm  and  opaque  projec- 
tion, both  sound  and  silent,  as 
well  as  new  teaching  machines, 
language  laboratories,  tape  repro- 
ducers, closed-circuit  television 
apparatus,  materials  for  film  and 
slide  production  as  well  as  the  re- 
cent offerings  of  educational  and 
religious  film  producers. 

A-V  Groups  Hold  Meetinfis 

Meeting  concurrently  during 
the  convention  were  such  groups 
as  the  A-V  Conference  of  Medical 
&  Allied  Sciences;  the  Illinois 
Audio-Visual  Association,  an  A-V 
Workshop  of  Industrial  Training 
Directors  and  a  regional  meeting 
of  the  Industrial  Audio-Visual  As- 
sociation. Formation  of  a  new 
Chicago  chapter  of  the  National 
Visual  Presentation  was  initiated 
durinc  the  four-dav  meeting  with 


Above:   dynamic  Ben  Peirez  .'.j 
"are  profits  a  dirty  word  in     a  I 
vocabulary?"  in  Convention 

provide  names  of  competent  .  i 
visual    spokesmen    for    talk- 
demonstrations.   Two   task   ! 
were  formed,  one  to  study  in. -| 
trial  standards  with  an  aim  tov  dj 
increased    qualifications    to    ::•' 
growing  demands.  The  second 


Members  of  the  Industry  and  Business  Council  meet  during  the 
vention  as  both  dealer  and  advisory  members  hear  report  from  CI 
man  Bob  Abrams  (extreme  right)  on  cooperative  programs  unden 
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national  officers  from  New  York 
in  attendance. 

Of  special  interest  to  members 
concerned  with  service  to  business 
and  industry  was  the  meeting  on 
July  23rd  of  NAVA's  Industry 
and  Business  Council,  headed  by 
Robert  P.  Abrams.  Reporting  on 
the  Council  proceedings.  Mr.  .Ab- 
rams noted: 

Growin*;  I'se  in  Industr.v 
".Almost  every  large  and  medi- 
um-size company  now  makes  use 
of  audio-visuals  to  some  degree. 
Most  are  anxious  to  improve  their 
techniques.  These  methods  of  com- 
munication have  become  vital  in 
meeting  competition,  problems  of 
increased  costs  of  operation  and 
in  personnel  development."  Other 
Council  activities  were  reviewed: 
A  directory  of  speakers  is  being 
compiled  through  the  Council  to 


force  is  working  with  uni\er^ 
and  colleges  to  implement  c 
cula  in  communication  course 
more  adequately  meet  the  fu 
needs  of  industry  for  skilled 
personnel. 

A  meeting  of  members  of 
Industrial  Audio-Visual  Ass<, 
tion  heard  A.  G.  Clark,  hea' 
the  Applied  Communications 
tems  Division  of  Litton  Indust 
describe  that  company's  proi 
in  teaching  machines  and 
grammed  learning.  A  demon 
tion  of  the  portable  ACS  Ai 
Visual  slide-tape  unit  was  £ 
these  business  a-v  executives. 

Plans  for  the  1962  Conven 
also  being  held  at  the  Morr 
were  announced.  The  22nd  an 
gathering  will  take  place  in 
cago.  from  Julv  21   through 
24.   1962. 
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■■he   Most   Exciting   Thing 

1  Larry  Madison  had  ever  en- 
■^  countered  in  his  young  life 
•aithe  miraculous  emergence  of 
nhiage  on  his  first  home-made 
hdograph.  Larry  was  12  and 
leshotograph  was  made  with  a 
:c|id-hand  Brownie  and  a  home 
aijroom  kit  he  had  bought  to 
an  a  Boy  Scout  merit  badge, 
ifiwas  never  the  same — Larry 
aibitten  by  the  photo  bug  and 
aieen  infected  ever  since. 

Iwrence  E.  Madison  has  had 
istinguished  career  in  several 
rjches  of  the  photographic  art 
in-  then.  The  -M"  of  MPO 
rcuctions  since  1947.  his  docu- 
le'ary  motion  pictures  have  been 
wided  more  prizes  than  proba- 
lyjany  other  individual  film- 
lapr  in  the  country.  Of  the  56 
.nirican  films  selected  to  be 
ictn  at  the  Brussels  World's 
al  two  years  ago.  six  were 
idison's.  Just  to  name  the  titles 
if  which  he  has  been  identi- 
sdis  to  remember  some  of  the 
:sof  American  factual  films: 

le  Tanglewood  Story  (U.  S. 
tai  Dept.);  Canada  Goose 
D  :ks  Unlimited ) ;  Petrified 
/ir  (Union  Carbide  Corp.); 
a  at  the  Moon  and  Gunning 
\eFlyways  (Remington  Arms 
o;  Hereford  Heritage  (Ameri- 
II Hereford  Assn.);  The  World 
h  Nature  Forgot  and  Decision 
wlhemistry  (Monsanto  Chemi- 
il  To. ) ;  Fibers  and  Civilization 

2  imstrand  Corp. ) ;  A  Mile  to 
hrado  (Reynolds  Metals  Co.); 
ejrt  to  Ole  (Outboard  Marine 
o).);  and  his  latest,   The  Un- 

t  Harvesters  (DuPont  Co.). 
en  there's  the  famed  Ford 
Ipr  Company  films  such  as 
rt.rican  Cowboy.  Men  oj  Gloii- 
'3fr,  Pueblo  Boy  and  Yellow- 
de.  Finally,  those  widely-popu- 
rkports  subjects  for  Nash  Mo- 
'r  Out  oj  the  North,  Fishing  in 
Uka  and  Hunting  in  Alaska. 

Mt  motion  pictures  were  not 
a'y  Madison's  original  love.  He 
lomade  a  successful  career  as  a 
il'photographer  years  before  he 
'^  peeked  through  the  finder  of  a 
cie  camera.  Eager  to  concen- 
a!  on  photography,  Larry  was 
^uated  from  the  Pennsylvania 
d:  University  in  three  and  one 
J  years  and  went  off  to  New 
cc  to  be  a  photographer, 
•fter  studying  for  a  short  time 
'le  Clarence  H.  White  School 
holography  he  decided  to  set 
>his  own  business.  The  next 
"years  that  he  spent  as  a  com- 
e:ial  stUl  man  he  considers  to 
!  he  most  valuable  training  he 


Larry  Madison:  the  Man  and  His  Camera 

A  Word  Portrair  of  a  Dedicated  Maker  of  Many  Prize  Films 

by  Robert  Seymour,  Jr. 


has  ever  had  for  motion  picture 
work. 

Working  for  such  hard-won 
clients  as  General  Foods,  Coty, 
Black  Starr,  Jensen,  etc.,  Madison 
taught  himself  to  be  a  table-top 
perfectionist.  He  remembers 
spending  literally  hundreds  of 
hours  working  on  a  sUver  tea  set 


or  a  diamond  necklace.  Alter  liv- 
ing with  a  thing  like  that  for  a 
couple  of  weeks  you  finally  learn 
about  light,  and  what  it  can  do, 
he  says. 

In  1942,  Larry  Madison  met 
Willard  Van  Dyke,  a  dean  of 
documentary  film-makers  then,  as 
now.  Van  Dyke  gave  him  some 
still  work  to  do  and  began  to  in- 
terest him  in  motion  pictures.  The 
more  Larry  thought  about  the 
challenge  and  rewards  of  making 
pictures  move,  the  more  fascinated 
he  became. 

Finally,  late  in  1942,  he  aban- 
doned his  first  career  and  joined 
Van  Dyke  and  Herbert  Kerkow 
as  an  apprentice.  He  did  a  little 
bit  of  everything  in  this  job  from 
sweeping  up  to  assistant  in  every 
branch  of  film-making:  photog- 
raphy, editing,  sound,  writing,  di- 
recting, etc. 

Herbert  Kerkow  remembers 
teaching  Larry  Madison  how  to 
operate  a  camera.  The  lessons  con- 
sisted of  setting  up  all  the  equip- 
ment in  a  field,  shooting  two  feet 
of  film,  tearing  all  the  gear  down, 
packing  up,  moving  to  another 
comer  of  the  field,  setting  up  .  .  . 
and  so  on  until  well  into  darkness. 

"After  several  days  of  this," 
Kerkow  says  now,  "Larry  would 
hardly  speak  to  us,  but  I'll  bet 
he's  never  forgotten  how  to  set 
up  quickly  under  any  conditions 
since  then." 

Larry  remembers  Van  Dyke  and 
Kerkow  as  hard  task-masters  but 


the  best  teachers  in  the  world. 
"You  had  so  much  to  do  all  the 
time  you  just  had  to  learn." 

One  time,  making  a  Navy 
training  film,  Madison  was  sent 
all  alone  with  a  complete  35mm- 
outfit  to  direct  and  film  a  beach- 
landing  by  an  amphibious  task 
force  in  Florida.  The  night  before 
the  big  scene,  he  broke  his  leg,  but 
next  day,  cast  and  all,  the  one- 
man  crew  was  out  on  the  beach 
making  180°  pans  and  bringing 
back  outstanding  footage  that 
some  Navy  men  remember  today. 

After  two  more  films  for  Her- 
bert Kerkow,  Madison  went  to 
work  for  the  Office  of  War  In- 
formation as  cameraman,  in  1943- 
1944.  Some  of  his  credits  then 
were:  Steel  Town:  The  Ciiinming- 
ton  Story;  The  Town;  Pacific 
Northwest,  U.  S.  A.;  and  United 
Nations  Conference. 

After  the  war,  Madison  joined 
Transfilm.  Inc..  which  had  signed 
a  contract  with  Ford  Motor  Com- 
pany to  produce  three  films  on 
different  aspects  of  Americana.  On 
these  three  films,  which  Larry 
Madison  photographed  and  di- 
rected, was  bom  the  reputation 
which  led  to  his  later  work  with 
the  elite  of  American  film  spon- 
sors. The  three  films  were  Men  of 
Gloucester.  Pueblo  Boy,  and 
Southern  Highlanders. 

Just  three  people  made  up  the 
crew  and  did  all  the  production 
work  —  including  synchronized 
sound — on  these  films.  Larry  was 
director   and   photographer,    Bur- 


Story   ul   a    Film   ^taker 

ton  C.  "Jack"  Rowles  was  writer, 
and  Rodney  Albright  helped  in 
all  categories.  The  three,  with 
their  wives  and  children,  lived 
together,  camped  out  together, 
and  thought  of  nothing  else  but 
the  films  for  several  months  at  a 
time.  "I  still  say  that  is  the  best 
way  to  make  pictures,"  Larry 
Madison  says  now. 
• 

After  returning  to  Willard  Van 
Dyke  briefly  in  1947  to  photo- 
graph Bryn  Mawr,  Madison  met 
two  men.  Judd  L.  Pollock  and 
Paul  O'Haire,  who  were  working 
out  plans  to  form  a  film  produc- 
tion company.  Together  with  Pol- 
lock, who  had  been  an  executive 
at  Young  &  R  u  b  i  c  a  m,  and 
O'Haire,  who  was  a  well-known 
commercial  art  representative, 
Madison  became  part  of  the  MPO 
trio,  the  nucleus  of  a  company 
which  has  since  become  one  of 
the  largest  and  most  prosperous 
in  the  country. 

(O'Haire  felt  a  call  to  other 
pursuits  soon  after  the  company 
was  organized  and  left  MPO.  He 
is  now  the  proprietor  of  a  very 
successful  hunting  and  fishing 
camp  in  New  Brunswick.  Larry 
says,  "I  don't  think  Paul  has  ever 
envied  any  of  us  one  bit.") 

MPO  had  no  silver  spoon  in 
its  corporate  mouth  in  its  early 
life.  Existence  was  precariousness- 
plus.  The  office  was  a  tiny  room 
at  the  Yale  Club  and  the  clients 
were  none. 

The  first  man  to  take  a  chance 
on  the  young  company  was  Frank 
Howe,  of  Pan  American.  He  sent 
them  to  do  a  Wings  to  .  .  .  type 
of  thing  on  Hawaii,  and  with 
Howe's  typical  genius  for  finding 
— and  getting  the  most  out  of — 


a  master  of  outdoor  films  is  making  his  mark  within  industry. 
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"It  Takes  Living  \^  ith 
a  Film  and  Loving 
It  for  Davs  on  End" 

talent,  the  picture  was  a  solid 
success — it  stands  up  well  today. 
12  years  later. 

Both  Madison  and  Pollock 
were — and  are — enthusiastic  out- 
door types,  and  with  their  con- 
nections in  the  sportsmen's  world 
a  clientele  was  gradually  built  up. 
George  Mason.  President  of  Nash 
Motors,  and  Ed  Zern.  of  Geyer. 
Newell,  and  Ganger,  the  Nash 
agency,  sponsored  Fishing  in 
Alaska.  Hunting  in  Alaska,  and 
Out  of  the  North,  pictures  which 
are  still  classics  in  any  list  of  out- 
door films. 

But  it  was  paradoxical  that 
Madison,  the  table-top  still  photo 
expert,  the  man  who  had  made 
his  living  lighting  up  things  like 
silver  tea  sets,  was  now  confined 
almost  entirely  to  "fish  and  duck" 
pictures.  It  took  several  years  to 
end  this  typecasting  but  Larry 
finally  was  making  his  mark  not 
only  as  an  outdoor  cinematog- 
rapher  nonpareil  but  as  director 
and  photographer  of  such  "in- 
door" masterpieces  as  Decision 
for  Chemistry.  Fibers  and  Civili- 
zation, and  The  World  That  Na- 
ture Forgot. 

• 

In  19.')  8.  Madison  was  now  a 
principal  executive  of  an  MPO 
Productions  which  had  grown  out 
of  all  recognition  from  the  one- 
room  operation  of  1948-1950.  He 
found  himself  obligated  to  work 
on  too  many  films  at  once — to  not 
only  produce  his  own  films,  but 
to  supervise  other  producers  on 
the  MPO  staff.  It  got  to  be  so 
frustrating  to  the  intense  personal 
film-making  side  of  his  nature 
that  one  day  he  decided  to  end 
the  problems  and  get  away  from 
the  administrative  headaches  of 
the  company. 

Although  he  sold  his  interest 
in  MPO  back  to  the  company, 
Madison  maintains  an  office  there 
and  uses  all  the  facilities  of  the 
company  for  the  films  which  he 
works  on  himself — his  own  pro- 
ductions— within  the  MPO  frame- 
v/ork. 

Madison  thinks  he  is  as  mis- 
cast as  a  commuter  as  he  was  as 
an  administrative  businessman. 
500  hours  a  year  spent  going  back 
and  forth  from  Scarsdale  are  too 
much,  he  thinks.  Several  years 
ago  he  bought  some  land  on  a 
lake  in  Northwestern  Connecticut, 
cleared  the  land  and  built  a  house. 
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himself.  He  has  editing  rooms 
there,  and  in  Scarsdale,  would 
like  to  be  able  to  take  on  two  or 
three  films  a  year,  do  much  or  all 
of  the  work  himself  in  his  lake- 
side retreat. 

The  Madison  household  con- 
sists of  Mrs.  Madison,  two  sons. 
Larry  and  Alan,  and  20  beagles. 
Peggy  Madison  is  Larry's  alter  ego. 
She  has  a  master's  degree  in  eco- 
nomies, has  headed  the  Scarsdale 
PTA.  is  active  in  the  League  of 
Women  Voters. 

Of  the  two  boys,  Larry  is  in- 
terested in  films,  acting,  would 
like  to  be  a  film  director,  and  is 
majoring  in  dramatics  at  Stanford. 
Alan,  the  younger,  is  a  Huckle- 
berry Finn  character  who'd  rather 
be  out  in  the  woods  and  fields 
than  indoors.  The  beagles  are  a 
hobby  Larry  has  carried  on  for 
many  years — to  breed  very  small 
beagles  able  to  compete  success- 
fully in  the  field  with  larger  dogs, 
e 

The  Madison  credo  of  film- 
making is  as  controversial  as  the 
man.  himself.  Producing  compa- 
nies mean  practically  nothing  to 
the  success  of  a  film,  he  thinks. 
Any  film  company  can  do  an  ade- 
quate job.  But  three  people  are 
all-important — the  writer,  the  di- 
rector, and  the  cameraman,  and 
of  these  the  cameraman  will  make 
or  break  the  average  sponsored 
film. 

In  the  average  industrial  or 
commercial  film  the  strength  of 
the  film  lies  first  in  the  writer's 
originality  and  freshness  in  pre- 
senting the   story  of  an   industry 


or  one  of  industry's  problems  and 
second  in  the  skill  of  the  camera- 
man or  the  director,  if  he  is  an 
artist  and  topnotch  visualizer. 

Most  industrial  films,  in  one 
way  or  another  are.  to  employ  a 
much-used  expression,  "a  walk 
through  the  plant."  That  expres- 
sion has  become  synonymous 
with  "dull."  The  client  certainly 
does  not  believe  his  business  is 
dull  or  he  would  not  contract  to 
make  a  film  portraying  it. 

Most  any  industry  can  be  made 
exciting — it  is  just  a  question  of 
how  good  is  the  cameraman's  eye 
and  how  well  can  the  writer  dig 
out  an  exciting  story.  Perhaps  on 
some  films  of  very  routine  content 
it  may  not  be  important  that  the 
picture  be  great,  as  long  as  it  is 
clean  and  track  is  recorded  well, 
but  Madison  believes  that  on  most 
films  the  picture  should  sing  with 
excitement  and  it  is  this  aspect 
that  separates  the  sheep  from  the 
goats. 

Of  his  personal  film-making 
techniques.  Larry  Madison  is 
noted  for  being  able  to  hand-hold 
a  camera  with  a  steadiness  and 
fiuidity  that  defies  detection.  This 
allows  him  to  achieve  a  casualness 
that  cannot  be  duplicated  on  a 
tripod.  As  he  is  almost  always  his 
own  producer  and  editor,  as  well, 
he  can  take  chances — shoot  quick- 
ly, even  wildly  sometimes — go 
way  beyond  the  safe,  prescribed 
shots.  He  is  basically  a  complete 
film  maker,  knows  instinctively 
what  he  has  to  get  to  put  a  se- 
quence together,  what  he  needs  to 
introduce  the  scene,  the  cutaway 


shot.  This  comes  so  naturar  u 
him  that  he  never  has  to  pn  ii 
in  advance. 

For  instance,  in  American  oh 
boy  there  is  a  scene  of  the  ow 
boys  having  lunch  at  a  big  ibli 
on  the  grass  and  horsing  a  uik 
in  typical  cowboy  style.  O  o 
the  hands  throws  a  glass  of  ale 
on  another,  and  a  free-for-i'  be 
gins.  We  can  see  this  is  jr  a: 
natural  a  bit  of  high-jinks  i  cai 
be  imagined.  It  is  one  of  theiot 
delightful  bits  in  the  picture  If 
had  been  staged,  the  co'k 
would  have  frozen  up,  an  t!, 
naturalness  couldn't  have  lecr 
duplicated  in  a  hundred  tals. 


It  is  this  complete  film  i^kei 
quality  and  speed  in  rec(jiii| 
situations  like  this  that  livw 
Madison's  films  such  a  liviiam 
natural  quality. 

Madison  thinks  that  came;jilK 
are  too  often  restricted  by  :ripB 
that  call  for  "long  shot  of  iiict 
table" — the  script  doesn't  a:j  fa 
any  more,  the  producer  and  wn- 
sor  expect  no  more — sadly-  and 
the  cameraman  just  won't  sti  y 
neck  out  to  try  for  more — or 
think  he  ought  to  waste  theilm. 

Larry  points  to  the  typic;  TV 
commercial.  Such  beautiful  jCIs. 
beautiful  actors,  wonderful  ghl- 
ing,  but  so  pat,  so  staticand 
phony  as  to  be  complete!  un- 
believable. 

Madison  worries  a  great  deal 
about  where  new-  talent  will  Dmq 
from.  He  is  sad  about  the  crtH 
age  of  specialists — the  divisil  o* 
film-making  into  dozens  of  pin. 
live  trades. 

"I  don't  see  how  you  cc  .i: 
real  quality  out  of  a  group  o  5c 
pie  who  are  just  working  »r 
day's  pay."  he  says,  "it  taki  li 
ing  with  the  film  and  loving  f 
days  and  nights  on  end.  la -, 
the  only  way." 

.•\nd  as  for  Larry  MaS( 
that's  the  way  he  hopes  to «' 
from  here  on  in.  He  would  U 
take  on  two  or  at  the  most  i 
films  a  year,  films  that  he  i 
are  really  geared  to  his  pam 
talents,  and  that  he  can  take  t 
and  pleasure  in.  "The  pleas: 
doing  a  film,  the  right  film,  i 
help  but  show  up  in  the  final  n 
uct.  giving  it  a  lift  and  an  ' 
dimension  of  quality."  he  fes 

Taking  the  time  to  do  tiln  I 
way  would  give  the  client 
bonus  at  the  end.  And  the 
ure    in   providing   that   wou| 
turn,  be  all  the  bonus  Larry 
son  wants  for  himself. 


BUSINESS     SCREEN     MAGAZ 
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Supplement  to  the  11th  Production  Review 

jDetailed   IJstinifs   &   Produoor    nofereni-e    Dalai    tc»    Add    lo    Your    llevion-   Copy 

Metropolitan  Xcvv  York 


THE  CHARTMAKERS,  INC. 

.•8  Lexinaton  Ave..  New  York  17,  N.  Y. 
lone:  Yl'kon  6-5900 

ite  of  Organization:   1931 
ite  of  Incorporation:  1940 

Iward  A.  Linker,  President 
larence  M.  Le  Peer,  Vice-President 
i^arles  F.  Rutzler,  Secretary-Treasurer 

;e'ices:  Complete  creative  and  production  fa- 
illes for  sound  slidefilms,  motion  pictures,  re- 
jijings,  presentations,  booklets,  manuals,  charts, 
i£p,  complete  promotions,  sales  meetings.  Fa- 
IflES:  A  staff  of  100  writers,  designers  and 
rits,  Oxberry  animation  stand,  recording  stu- 
ic,(Ampex),  type  shop,  silk  screen  department, 
r  ting  department,  photo  studio. 

EJENT      PRODUCTIONS      AND      SPONSORS 

I(|ioN  Pictures:  How  to  Publish  a  Magazine 
s'^ood  as  Business  Week,  The  Fleet  Owner 
Jfcraw-Hill  Publishing  Co.).  Slidefilms:  Hou' 
1  M/  (o  the  School  Market  (School  Management 
I^azine) ;  The  Watchman-Baniey^s  Big  Blast 
^erican  Casualty  Company)  :  Marketing  As- 
is  nee  Program  (The  Chilton  Company); 
'oled  Dealer  Program   (Raytheon  Company). 


DANECK   PRODUCTIONS,   INC. 

East  43rd  -Street,  New  York  17,  New  York 
one:  MUrray  Hill  7-3327-8-9 

.de  of  Organization:  June,  1960 

iseph  J.  D'Angio,  President,  Producer 
lirothee  M.  Eekhardt,  Vice-President- 
Designer 

Ijmund  Sosiewicz,  Treasurer-Head 
Photography  &  Sound 
orge  B.  Comin,  Secretary-Head 
Photography  &  Sou}id 

EICES:  Design  and  create  audio-visual  presen- 
itn  in  a  "true-to-life"  art  and  dimensional 
h  ^graphic  technique.  Slides  in  all  sizes,  sound 
Ir  trips  and  slidefilms  for  sales  promotion  & 
•aiing,  personnel  training,  public  relations,  cor- 
oSte  stockholders'  meetings,  industrial  meet- 
if  new  product  presentations.  Facilities: 
0  plete  art  department,  photographic  studio, 
:t  t  writing,  personnel  &  equipment  for  loca- 
0  photography. 

EENT      PRODUCTIONS      AND      SPONSORS 

LEFILMS:  What  Is  Electronic  Data  Process- 
'4  1401  Systent  announcement,  1410  Systetn 
tii;uncement.  1001  System  announcement,  (In- 
•r|»tional  Business  Machines  Corp.);  Giant 
tis  to  Mobil  Economy  Service  in  1961  (Socony 
[dl  International);  AT&T  Wide-Area  Tele- 
hie  Service  (N.  W.  Ayer  &  Son);  Telpak 
Ajerican  Telephone  &  Telegraph  Co.)  ;  Rem- 
Wn  Rand  International  Typewriter  (Reming- 
mRand  International). 


I         GRAPHIC  VARIETIES,  INC. 

^5  East  49th  Street,  New  York  17,  N.  Y. 
Bone:  PLaza  2-2635 

lite  of  Organization:  July,  1960 

fix  J.  Katz,  President 

S'mley  Turtletaub,  Vice-President 

tichael  Engelniann,  Visual  Director 

J  Wedgwood  Murphey,  Account  Executive 

pICES:  Script  writing,  photography,  art  work. 
iv|  presentations,  training  meetings.  Facili- 
Ei  Complete  production  facilities  for  above 
•rces. 


RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefilms:  Words  That  Sell  (Pepsi-Cola);  V.O. 
for  V.I. P.  (Seagram's  Distiller  Co.);  Montage 
Workshop  (Pepsi-Cola);  This  Is  Macy's 
(Macy's)  ;  Metropolitan  Millionaire's  Conference 
(Metropolitan  Life  Insurance). 

P.G.L.  PRODUCTIONS  INC. 

6  East  46th  Street,  New  Y'ork  17,  N.  Y. 
Phone:  YU  6-4530 

Date  of  Organization:  February,  1958 

John  S.  Palmer,  President 

Richard  Lerner,  Vice  President  chg.  Sales  and 

Admin  is. 
Leonard   Franklin,  Secretary 
Henry  Trettin,  Producer-Director 
Alfred  Viola,  Producer-Director 
Franta  G.  Herman.  Producer-Director 
.Anthony  Ciccolini,  Supervising  Editor 

Services:  Complete  production  of  films  for  tele- 
vision, public  relations,  sales  training  and  promo- 
tion, TV  commercials  and  theatrical  release. 
Facilities:  Creative  staff,  complete  editing  facili- 
ties, small  studio  and  screening  rooms,  and  re- 
ciprocal arrangements  for  production  in  Paris 
and  Rome. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Zero  To  Sixty  (American  Oil 
Company);  Royal  Purple  (Monarch  Wine); 
Nassau  Speed  Weeks  (Columbia  Broadcasting 
System).  TV  Commercials:  Schlitz,  care,  amoco, 
DuPont. 

UNITED  PRESS  MOVIETONE  PRODUCTIONS 

220  East    I2nd  Street,  New  York  17,  N.  Y'. 
Phone:  MUrray  Hill  2-0400 

Date  of  Organization :  August,  1960 

M.  S.  Greenman,  Director  of  Sales  & 

Executive  Producer 
John  J.  Gordon,  Executive  Producer 
John  Hughes.  Production  Supervisor 

Services  :  Production  of  industrial,  sales  training 
and  public  relation  films,  TV  commercials  and 
library  footage.  Facilities:  Sound  stages,  editing 
rooms,   screening  rooms,   recording  studio. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Gray  Hairs  Wanted  (General 
Development  Corp.)  ;  Host  to  the  World  (Pepsi- 
Cola)  ;  Light  Landings  (DuPont);  The  Thomp- 
son Project  (The  International  Nickel  Co.)  ; 
Watch  America  Grow  (U.  S.  Steel). 


Mid-Atlantic:  Virffinia 

FINLEY   FILMS 

6926   Mansfield   Road,   Falls   Church,  Va. 
Phone:  CLearbrook  6-7700 

Date  of  Organization:  1955 

Stuart  Finley,  Partner 
Ralph  Burgin.  Partner 
Theodore  Jones,  Partner 

Services:  Motion  picture  production;  television 
film  and  spot  production;  film-public  relations 
services.  Facilities:  no  data  provided. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Behind  the  Scenes  (United 
Givers  Fund,  Washington,  D.  C.)  ;  City  in  Trou- 
ble (Federal  City  Council);  George  Washington's 
River  (United  States  Public  Health  Service); 
Good  Riddance  (Ohio  River  Valley  Water  Sani- 
tation Commission)  ;  Where  You  Live  (United 
Givers  Fund,  Washington,  D.  C). 


litan  Detroit  Area 


Mctro]io 


WILLIAM   DENEEN   PRODUCTIONS 

16210  Meyers  Road,  Detroit  35,  Mich. 
Phone:  UNiversity  1-1673 

Date  of  Organization:  1954 

William  Deneen,  Producer 

Elmore   Leonard,  Script  Supervisor 

Grace  Garland,  Writer 

Anne  Rawley,  Research 

James  Finney,  Finance 

Services:  Production  of  educational,  religious, 
industrial  and  theatrical  motion  pictures.  Facili- 
ties: Sound  stage  60'  x  60';  animation  stand 
16mm  and  35mm;  stage  lighting  equipment; 
Mitchell  and  Arriflex  cameras;  cutting  rooms; 
Oxberry  animation  camera;  synchrones;  sound 
recording  equipment. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Wonderful  World  of  Baking: 
Story  of  Bread  (Awrey  Bakeries,  Inc.);  Opera- 
tion Giant  (Udylite  Corp.);  The  Touch  of  His 
Hand,  Heart  of  a  Man,  Threshold  of  Terror,  The 
Little  Ones,  The  Secret  World  (Pontifical  Insti- 
tute of  Mission  Extension)  ;  Eskimo  Family, 
Indonesia:  New  Nation  of  Asia,  Hawaii,  the  50th 
State,  Spain  in  the  New  World,  Arts  and  Crafts 
of  Mexico,  Pablo  and  His  New  Shoes  (Encyclo- 
paedia Britannica  Films) ;  The  Man  Who  Has 
Everything   (The  Franciscan  Fathers). 

GROUP  PRODUCTIONS,  INC. 

3600  W.  McNichols  Road,  Detroit,  Mich. 
Phone:  UNiversity  4-3700 

William  J.  Pearce,  President 

Tully  F.  Rector,  Vice-President 

Michael   Brown,  Secretary 

Robert  Bereten,  Production  Manager 

Delavan  Smith  Lee,  Sales  Manager 

BRANCH  OFFICE: 

209  E.  48th  Street,  New  Y'ork  17,  N.  Y. 

Services  :  Production  of  TV  commercials,  sales 
promotion,  sales  training  and  public  relations 
films.  Facilities:  Animation,  live-action,  editing, 
animation  stand,  shooting  stage. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Life  1960's  (Life  Magazine); 
Spring  Safety,  Parts  Warehouse  (Campbell 
Ewald  Company)  ;  Oldsnwbile  1960  Introduction 
(D.  P.  Brothers)  ;  Ford  Introduction  1960  (J. 
Walter  Thompson).  TV  Commercials:  for  Ford 
(J.  Walter  Thompson)  ;  Chevrolet  (Campbell 
Ewald  Company);  Heinz   (Maxon,  Inc.). 


Ohio  Cities:  Cleveland 

REYNOLDS  &   HOWE  FILM  ASSOCIATES 

165   East   191st   Street,  Cleveland  19,  Ohio 
Phone:  IV  1-1127 

Date  of  Organization:  January,  1946 

Donald  H.  Howe,  Producer-Writer 
Ernest  M.  Reynolds,  Technical  Producer 

Services  :  Writing  and  production  of  motion  pic- 
tures, motion  slidefilms,  sound  slidefilms  and  film 
strips  for  sales  promotion,  sales  and  service 
training,  public  relations  and  product  informa- 
tion. Facilities:  Mitchell,  Bell  &  Howell  and 
Cine-Special  camera  equipment;  slidefilm  anima- 
tion and  processing;  full  complement  of  mobile 
lighting;  Ampex  tape  and  magnetic  film  sound 
with  Ranger  tone  sync,  drive. 

DECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Dealer  &  Sales  Training  Pro- 
gram (Standard  Oil  Co.  of  Ohio)  ;  Pump  Island 
Training  Films  (South  Penn  Oil  Co.);  Sales 
Promotion  Film  (Warner  &  Swasey  Co.,  Gradall 
Div.)  :  Sales  Promotion  Film  (Y'oung  Spring  & 
Wire  Corp.,  Equipment  Div.).  Slidefilm: 
Product  information  film    (Towmotor  Corp.). 


'MBER    5    •    VOLUME    22    •    1961 


51 


IITH  PRODUCTION  REVIEW  LISTINGS  SUPPLEMENT 


Ohio  Cities:  Davton 

L.   E.  O'NEIL  &  ASSOCIATES,   INC. 

P.  ().  Box  22:i8,  Krlleriii';  Station,  Uayton  29, 

Ohio 
Phone:  298-7261 

Date  of  Organization:  1947 

L.  E.  O'Neil.  President 

Wayne  M.  Yoder,  Vice-President  &  Director  of 

Technical  Pttblicatiotis 
W.  Walker  Lewis,  Jr.,  Secretari/ 
Georg:e  W.  Houk,  Director  of  Graphic  Design 
William  G.  Ditzel,  Director  of  Fiim  Production 

Services:  A  complete  communications  service: 
motion  pictures,  filmstrips,  grraphic  arts,  techni- 
cal publications,  engineering  services.  Every 
phase  may  be  produced  on  a  "Script-to-Screen" 
or  partial  basis.  Facilities:  Motion  and  still 
cameras,  Auricon,  Cine-Special,  Bell  &  Howell, 
Speed  Graphic,  Graphic  View,  RoUieflex.  11x14 
Miller-Trojan  Copy  Camera:  Sound  Equipment — 
Ampex,  Bell,  Wollensak;  editing  and  lighting  fa- 
cilities: studio  and  animation  facilities  arranged 
according  to  production  requirements. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  The  Manufacture  and  Meas- 
urement of  Hydraulic  Servo  Vah^es  (Sheffield 
Div.,  Bendix  Corp.);  Beyond  the  Meter  (Dayton 
Power  &  Light  Co.)  ;  The  University  of  Dayton 
(The  University  of  Dayton);  Neiv  Concepts  of 
Laundering  (Frigidaire  Div.,  General  Motors 
Corp.);  The  Preselection  and  Programming  of 
Radial  Drilling   (Carlton  Machine  Tool  Co.). 

Metropolitan  Chicago 

ZAPEL  STUDIOS  INC. 

615  N.  Wabash.  Chicago  11,  111. 
Phone:  SUperior  7-27.5.5 

Date  of  Organization:  Sept.,  1954 

Owen  A.  Zapel,  President 
William  Langdon,  Gen.  Mgr. 

Services:  Film  animation — cartoon  &  technical; 
photography — still  and  motion  picture,  sales 
meetings  art;  slide  film;  strip  film;  cellomatic 
projection.  Facilities:  Three  floors;  seven  ar- 
tists; layout,  lettering  and  animation  stands — 
Oxberry  Optical  Printer,  Moviolas,  etc.;  2,000  ft. 
photo  studio  with  full  working  kitchen;  16  and 
.35mm  Interlock  projection  room. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  Pictures:  films  for  Encyclopaedia  Bri- 
tannica  Films,  Central  Scientific  Co.  Slidefilms: 
for  Sehlitz  Co.  and  U.  S.  Gypsum.  TV  Commer- 
clals:  Sehlitz  Brewing  Co.  Cellomatic  Films: 
Sunbeam  Corp.  Sales  Meeting. 

Ed.  Note:  For  quick  reference,  mount  this 
page  in  your  11th  Annual  Production  Review. 


Midwest :  Wisconsin 

SAGER   FILM   PRODUCTIONS 

1531  W.  Bonniwell  Road,  .Mequon,  Wis. 
Phones:   CHestnut   2-2840;   2-2375 
Date  of  Organization:  January,  1945 

C.  G.  Sager,  President 

Milton  R.  Rewey,  Sales  Manager 

Gilbert  Manalli,  Production  Manager 

Services:  Complete  sales  promotions,  multi- 
media presentations,  IGmm  films,  filmstrips,  TV 
spots.  Facilities:  Recording  shooting  studio, 
carpenter  shop,  .stage,  permanent  sets,  syn- 
chrones,  recorders,  special  lightweight  equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  The  Algoma  Story  (U.  S.  Ply- 
wood Corp.);  Your  Wisconsin  (The  Milwaukee 
Journal);  Scintillite  (Spincraft  Corp.).  Film- 
strip:   Task  Force   (Joseph  Sehlitz  Brewery). 

West  Coast :  Hollywood 

UNIT  ONE  FILM   PRODUCTIONS 

5909  Melrose  .\venue,  Hollywood  38,  Calif. 
Phones:  HO  2-3371;  OL  4-6291 
Date  of  Organization:   1959 
J.  C.  Frandsen,  President 

BRANCH    OFFICE:     Scandia    Films,     Stcen 
Blichersvej  1,  Copenhagen,  Denmark. 

Services:  Motion  picture  production,  16mm  and 
35mm,  black  and  white  and  color,  for  informa- 
tion, education,  public  relations  and  public  serv- 
ice— based  on  motivational  research;  35mm  black 
and  white  or  color  inserts  or  sequences,  com- 
mercials. Facilities:  Special  services  include 
airphotography,  underwater  photography  and 
micro  and  macro  photography. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Keep  It  Clean.  Tahiti  Holiday 
(Standard  Oil  Co.  of  Calif.);  The  Hayes  Story, 
Now  Europe  (Hayes  Spray  Gun  Corp.);  Feath- 
erock  (U.  S.  Pumice). 


West  Coast:  San  Francisco 

FRASER  PRODUCTIONS 
Columbus  Tower,  San  Francisco  11,  Calif, 
Phone:  Ylkon  2-9988 
Date  of  Organization;   September,  1953 

Thomas  H.  Fraser,  President  & 

General  Manager 
William  A.  L.  Guest,  Sales  Manager 
William  E.  Tate,  Director  of  Traffic  and 

Production  Controls 
Miss  Jeanne  Redder,  Controller  and 

Office  Manager 


*• 


From  the  time  Motion  Pictures 
"learned  to  talk"  Moviola  has 
earned  acceptance  as  the  word  for 
professional  film  editing  equip- 
ment. Moviola  is  keeping  abreast 
of  developments  in  the  Industry 
with  new  equipment  to  serve  your 
needs. 


FIRST  IN  EDITING  EQUIPMENT 


,> 


Wrrte  for   catalog  Dept.  BS 


B-    ^     T\/foviola 

M^  ^Z~  JkWi^     MANUFACTURING  CO 

1451     GORDON    STREET    .     HOLLYWOOD      CALIFORNIA    •     HO    73178 


FRASER      PRODUCTIONS:     CONTIMEt 

Services:  16  &  35mm  production  of  busine.'an( 
industrial  films  for  sales,  training  and  pub 
lations,    including:     research    &    script    wi- 
story    boards,    original    phot^jgraphy     (stu<i 
location),  sound   recording,  and  editing.  P'|y 
tion    of    filmstrips;    slides    and    "finishing  i  ■:.. 
tions"  for  client  footage. 

RECENT  PRODUCTIONS  AND  SPON]|| 
Motion  Pictures:  Instrumental  in  Your  f  ar, 
(Beckman  Instruments,  Inc.);  Latin  for  lirr 
ing  (DUX,  Inc.);  Telephone  newsreels  (l;itii 
Telephone);  Any  Questions^  (United  Crudr- 
Community  Fund)  ;  Ultramicro  Analyticalkir 
tern  (Spinco  Div.  of  Beckman  Instruments,  c 
Slidefilm:  Coast  to  Coast  (Vanpac  Cai  t- 
Inc.). 


Pacific  .Vortliwest :  Seattle 

HANSOM  &  ASSOCIATES,  INC. 

117-lst  Avenue  North,   Seattle  9,  Wash. 
Phone:  ATwater  3-5350 

Date  of  Organization:  July,  1959 

Albert  H.  Hansom,  President  ' 

Burnart  Wolfe,  Manager  • 

Richard  Jarvis,  Director 

BRANCH  OFFICES: 

Hansom  &  Associates,  Inc.,  412  Churchill  osa. 

McLean,  Va. 
Hansom-Cygnet  International,  Melbourne  Mi. 

Bushey-Herts,  London,  England.  : 

Services:  Production  of  industrial-documr'a- 
motion  picture  and  educational  films.  FaciiIi 
Seattle:  Complete  production  facilities  anc.i 
for  writing-direction-photography-editing  i 
types  of  16mm  and  35mm  motion  pictures  ■c. 
complex  animation.  London:  production  failt 
as  above  including  complex  animation,  stafi'(': 
posers  for  original  musical  scores. 

RECENT  PRODUCTIONS  AND  SP0N3IS 
Motio.v  Pictures:  707-Y'ear  One,  1960- Trap' 
Report  (Boeing  .\irplane  Co.);  A.  0.  G. — .i' 
facturing  Svs.  (B.  O.  A.  C.)  ;  Spot  Comnuhi, 
(Seattle  First  Nat.  Bank);  Potdtry  Prri 
(Heisdorf  &  Nelson  Farms). 

International:  Canada  I 

CANADA   FILMS 

9  Pinehurst  Cres.,  Islington,  Ontario 
Phone:  BEImont  9-6758 

Date  of  Organization:  January,  1959 

Earl  L.  Clark,  Managing  Director 

Services:  Production  of  16mm  and  35nim  I'tim 
pictures,  specializing  in  public  relations,  do* 
trial,  business,  governmental  and  travel  Ims; 
sound  filmstrips  and  slide  presentations  fo:iu» 
ness  and  industry.  Facilities:  Research 
script  services,  editing  facilities,  photoguhjl 
animation,  recording,  artwork,  printing  as  mI 
able  to  producers. 

RECENT      PRODUCTIONS      AND      SPONOII 

Motion  Pictures:  Legacy  of  the  Valley  >I« 
Toronto  &  Region  Conservation  Authority  1  V" 
Era  in  Sausage  Manufacturing  (The  (  ^^'^ 
Laboratories);  Royal  Visit  (Township  of  -i; 
coke).  FiL.MSTRIPS:  Community  Alive,  Hoit 
Elliot  Lake.  Investinent  of  Talents,  Ore  to  rid' 
Search  Pattern  (Rio  Tinto  Mining  Co.). 


Illh  ProdDrlion  Review  Is  Sold  O  ! 

^  Sorry,  no  further  orders  for  eia 
copies  of  that  big  1  1th  .Annual  Prod:- 
tion  Review  can  be  filled.  It's  cample  )' 
sold-out!  Your  new  Business  Scrin 
subscription  will  include  the  1962  ..i- 
nual  Production  Review  issue.  If 
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Color  Prints 
h^  TRI  ART 


A  new  application  of 
an  amazing  Optical  Principle 


lllii  ©IPtIC  prints- 

By  diffused  light  —  Minimize  Negative  Physical  Defects 

FlillR  OPTIC  PRINTS- 

Give   uniform   FIELD   EXPOSURE  —  No  Center  Hot  Spot  or  Edge  Fall  Off 


A  Technical  Paper  on  Fiber 
Optics  Printing  was  given  on 
May  12,  1961,  at  the  SMPTE 
Convention,  Toronto,  Canada, 
by  A.  J.  Miller,  Vice  Pres.,  Du  Art 
Film  Labs  &  TrI  Art  Color  Corp. 
Copies  are  available  on  request. 


CORPORATION 


I 


Subsidiary  of  OU  ART  FILM  LABORATORIES,  INC. 

Du  Art  Film  Building        •       245  West  55  Street 

New  York   19,  N.  Y.     •      PLaia   7-4580 

IN  CANADA:  ASSOCIATED  SCREEN   INDUSTRIES,  Ltd.  2000  Northcliffe  Ave.,  Montreal,  Can. 


tjiIBER    5    •    VOLUME    22    •    1961 


53 


Case  Histories  of  Current  Business  Films 


Director   Forney   Miller;    cameraman 
John   Goerg   of   GE's   a-v   operation. 

"People  With  Purpose"  BringK 
Employers     Seheneelady    Slory 

A  city  fighting  against  the  grad- 
ual decline  of  jobs  and  ero- 
sion of  economic  health  took  a 
major  step  toward  eventual  solu- 
tion of  the  problem  by  heralding 
its  benefits  for  business  program 
in  a  new  20-minute  16mm  film. 

The  core  of  a  broad  program  of 
self-help.  People  with  a  Purpose 
is  a  cooperative  effort  of  the  peo- 
ple of  Schenectady.  New  York, 
and  the  Schenectady  County.  The 
film  points  out  the  availability  of 
up-state  New  York's  wealth  of 
natural  resources,  proximity  of 
all  kinds  of  transportation  and, 
most  important,  discusses  the 
community's  surplus  of  skilled 
workers. 

Divided  into  two  segments,  this 
poignant  film  first  shows  the  drama 
of  the  city  by  flashes  of  its  build- 
ings which  range  from  post  revolu- 
tionary houses  to  ultra-modern 
homes  and  factories.  The  second 
section  breathes  life  into  the  city 
by  adding  its  most  important  ele- 
ment— its  people. 

Using  both  black  and  white  and 
color,  the  picture  graphically  de- 
tails the  industrial,  cultural  and 
recreational  activities  of  the  Sche- 
nectady area  which  have  already 
brought  over  two  and  one-half 
million  new  payroll  dollars  to  the 
community.  It  is  expected  to  sub- 
stantially aid  the  economic  picture 
by  interesting  management  of  in- 
dustrial, commercial  and  service 
organizations  in  locating  in  the 
Schenectady  area. 

About  one  and  one-half  years 
in  the  making,  the  documentary 
film  was  produced  as  a  community 
service  by  General  Electric  Com- 
pany's Audio-Visual  Communica- 
tions Operation. 

More  than  40  musical  selections 
are  contained  in  the  16mm  film, 
and  over  245  Schenectady  citizens 
contributed  to  making  the  docu- 
mentary. 

It  is  available  to  management 
groups  who  might  be  interested  in 
relocating   by   writing   to:    SIDC, 
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246     State     Street,     Schenectady, 
New  York.  S' 

it:  *  * 

llelhlohem'x  "This   I.h  .Sleel" 
.Xiiu-  .\viiil»bie  on   Free  Loan 

The  drama  of  steel — its  making 
and  shaping — is  unfolded  in  33 
action-packed  minutes  in  This  Is 
Steel,  Bethlehem  Steel  Company's 
new  16mm  sound-and-color  edu- 
cational film  now  available  for 
group  use. 

This  new  film  replaces  three 
earlier  black  and  white  films: 
Highlights  In  Steelmaking,  Parts 
I  and  II.  and  This  Is  Steel,  which 
go  back  as  far  as  1941.  More  than 
3,000.000  viewers  have  seen  these 
three  pictures  during  the  two  dec- 
ades in  which  they  were  in  use. 

Steelmaking  and  motion  pic- 
ture-making techniques  are 
brought  up  to  date  in  the  new 
This  Is  Steel.  It  is  suitable  for  au- 


diences of  high  school  age  level  or 
above,  as  it  provides  a  general- 
ized, educational  look  at  modern 
steel  manufacturing. 

Both  open  hearth  and  electric 
arc  steelmaking  processes  are 
shown,  as  well  as  the  shaping  of 
steel  through  various  processes 
such  as  sheet,  rod  and  wire,  forg- 
ings.  and  tool  steel,  among  others. 
The  importance  of  quality  control 
and  of  human  skill  is  repeatedly 
emphasized. 

A  print  can  be  secured  from 
the  nearest  of  30  Modern  Talk- 
ing Picture  Service  offices,  nation- 
wide. S" 
*      *      * 

ViNion   .\NNoeiateN  Films 

for  liVashiniilon   Has  &  Lifihl 

Production  has  begun  on  a  new 
public  relations  film  to  be  spon- 
sored by  the  Washington  Gas  & 
Light  Company,  which  serves  the 
District  of  Columbia  and  environs. 


Gordon    Graham    ft/    can't    teg^ 
so   output   suffers;    story   belo  . 


"Breaking  Delegation  Ua -Irr 
.Shows  How  to  I'se  .tatbt^lj 

::  Helping  supervisors  tojv- 
come  their  fear  of  delegati; 
thority  and  responsibility  t,'i(; 
subordinates  is  the  aim  of ,  n. 
30-minute  film  from  Rouitar 
Productions. 

Breaking  the  Delegation  iirr.i 
is  the  sixth  release  in  Rouniibit 
series  of  supervisory  devebmc: 
films.  The  technical  consultii :. 
this  film  with  personnel  iplia 
tions  was  Dr.  John  Gerlett, 

The  method  employed  is  I 
develop  an  understanding  <  dell 
gation  and  what  it  can  dOjO  ^ 
crease  efficiency  and  promcl  pq 
sonal  growth  at  all  levels  cpr 
agement. 

A  realistic  story  is  tol  o: ; 
company  faced  with  exjrsi: 
and  a  rush  contract.  It  she.  ho 
authority  was  delegated  tithn 
department  heads  and  ho  ej 
man  almost  fails  to  meet  t  coi 
tract  deadline  due  to  his  ar 
delegating  work  to  his  swK 
nates. 

Three  cases  are  examiiti: 
the  first,  a  designer  is  not  'ii 
to  let  his  men  take  over  sne 
the  work  because  he  fear  osi 
his  job  satisfaction;  in  the       ' 
a  comptroller-supervisor  n 
attempt    at    delegation,    b 
cause  he  fears  mistakes,  httx 
too  strongly  when  one  is   i(k- 
his    men    are    then    unwilig 
make  decisions  for  themses 
fear  of  the  possible  repercsia 
in  the   third,   a  young  su|rM' 
in  charge  of  expediting  feso 
of  his  men  is  threatening  is . 
thority    by    trying    to    "b  d 
empire  for  himself." 

In  each  case,  Breaki'  i 
Delegation  Barrier  show  h 
fear  was  overcome  and  the  'oo 
of  delegation  was  able  to*!* 
the  company,  the  supervis.s  i 
the  workers. 

For  information  on  the  ta 
preview  prints,  write  the  pi  J*'' 
Roundtable  Production 
South  Beverly  Drive.  £*«' 
Hills.  California. 
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at'' 


D      FROM       PAGE       30) 


r  (/ening  frames  of  a  useful 
leSool  in  the  field. 
Almated  sequences  use 
;  ^D  technique  to  present 
:  ifmplex  story  of  the  eight 
erial  amino  acids,  the 
iii  ing  blocks"  of  protein, 
d  3W  they  are  used  by  the 

*     *     * 
Gelatine  SponNors 
ore  .%llraeli%'e  Yon" 

Kox  Gelatine.  Inc.,  is  the 
)n)r  of  A  More  Attractive 
>u  recently  produced  by 
efwich  Productions  and 
ritly  available  nationwide 
o'i\  regional  film  libraries 

fodern  Talking  Picture 
vs.  Inc. 

3!  special  interest  to  girls 
1  jvomen.  Knox  provides 
lUf  hint  booklets  for  each 
iwhg  as  a  reference  tool  for 
b  program  chairmen  and 
nieconomics  teachers  who 

Expected  to  book  this 
aul  subject  in  the  months 
a  ^ 

*      *      * 

ni^l  &  Esser  XameN 
rU  as  .*-V  Manager 

r;  appointment  of  Eric  F. 
'V  to  the  newly-created 
l|)f  Audio- Visual  market 
nter  has  been  announced 
t:  Keuffel  &  Esser  Co. 
nmy's  first  step  toward 
V|  participation  in  the  a-v 
kt  ties  into  its  long-estab- 
e  manufacture  of  artist 
pes  and  precision  optical 
■[fnents. 

^prmer  a-v  product  man- 
rpn  the  West  Coast  for 
hamation,  Burtis  was  also 
t\n  regional  manager  of 
iijvisual  products  for  the 
Jj  Division  of  General 
li,:  &  Film  Corp.  Prior  to 
je  was  Chief,  Film  and 
ii|Tient  Exchanges,  U.  S. 
1  Signal  Corps"  Pictorial 

tJi.  Dil] 


B  Sound   Conferenee 
Qambia  >ov.   8-IO 

ii  Conference  on  8mm 
n  Film  &  Education, 
i>red  by  the  Project  in 
cjional  Communication, 
I-  held  at  Teachers  Col- 
.  'olumbia  University,  on 
eiber  8.  9  and  10. 
;  ions  will  provide  an  op- 
Lity  for  leaders  in  educa- 

iid  industry  to  meet  for 
3s   and    review    of    this 

mension  in  filmed  com- 
liitions.  I» 


PUTTING  A  NEW  LIGHT  ON  THE  SUBJECT 

(OF  LIGHTING) 
REVOLUTIONARY,  NEW 


Answers  every  photographer's  and  cinematog- 
rapher's  requirement!  The  New  NOVA-TWIN-LITE 
delivers  TWICE  the  light ...  at  HALF  the  weight! 

Find  out  why  the  formula  that  is  creating  more 
fuss,  than  Einstein's  theory  of  relativity,  with  pho- 
tographers and  cinematographers  is; 

$74.95=  3000  W  per  lb. 


Call  .  .  .  Write  ...  (or  better  yet)  Visit  our  Beautiful  New 

AUDIO -VISUAL  ENGINEERING  &  EQUIPMENT  CENTER 

236D     East  46th  Street,  New  York  City  17 

YU  6^713         Dealer  Inquiries  Invited 
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JoNoph    Kilmnrdn   lu    llrad 
MIMt    SnU-N    MiM'liniis    nivlKlun 

'  Joseph  F.  Kilmartin  has  joined 
MPO  V'ideotronics,  Inc.,  as  presi- 
dent of  the  company's  specialized 
division.  MPO  Sales  Meetings, 
Inc..  Judd  L.  Pollock,  president  of 
the  production  firm,  has  an- 
nounced. 

Kilmartin  comes  to  MPO  with 
experience  in  industrial  film  pro- 
duction and  sales,  show  business. 


Sales  meeting  Chiel  Kilmartin 

radio  and  TV  programming.  A 
former  vice-president  of  Trans- 
film-Caravel,  Inc.,  he  has  also 
been  associated  with  Depicto 
Meetings,  Inc.,  and  Cellomatic 
Corp.  He  has  produced  sales  meet- 
ings, traveling  shows,  and  closed 
circuit  TV  for  leading  American 
companies  including  General  Elec- 
tric. I.  B.  M..  Shell,  Colgate  and 
American  Motors.  In  1951,  he 
produced  20  industrial  shows  used 
by  NBC. 

Kilmartin  is  a  frequent  lecturer 
before  business  groups  on  the 
topic  of  showmanship  in  business. 


Gevaort  .%p|BolniN  Malllard  aw 
Manaffpr  of   Indu.slrial   ^alpN 

'■  Claude  Maillard  is  the  new 
manager  of  Industrial  Sales  for 
The  Gevaert  Company  of  Amer- 
ica, Inc.  Prior  to  his  appointment 
he  was  Denver  district  manager 
for  the  film  manufacturer  and  has 
been  with  the  company  for  16 
years.  He  will  headquarter  at  New 

York  City.  ^ 

*     *     * 

Kelly    lo   .Sales    Kntiin«*«^rin|S 
PoNt    at    (aordon    KiilerprlNON 

Mike  Kelly  has  joined  Gordon 
Enterprises,  North  Hollywood, 
Calif.,  manufacturer  of  specialized 
photographic  equipment.  Former- 
ly Director  of  Photography  for 
Douglas  Productions.  Chicago,  and 
more  recently  with  Convair-Astro- 
nautics,  San  Diego,  he  will  take 
over  the  sales  engineering  respon- 
sibilities at  Gordon.  53" 
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rol.  Itrodsky   Hpadx   .S.O..S. 
It«^ntnl.   LoHNiiif*    Oepjirlinent 

■  Lt.  Col.  Harry  Brodsky,  USAF 
Res.,  has  been  made  supervisor  of 
the  newly  expanded  rental  and 
leasing  department  at  S.  O.  S. 
Photo-Cine-Optics,  Inc..  in  New 
York.  He  comes  to  the  organiza- 
tion with  a  varied  background  in 
both  still  and  cine  photography, 
dating  back  to  military  service 
where  he  shot  detailed  aerial  as- 
signments from  over  20.000  ft. 
For  the  past  five  years  Brodsky 
has  been  associated  with  Mark 
Shaw  Studios  in  New  York. 

In  addition  to  primary  duties  in 
the  rental  and  leasing  department, 
Brodsky  will  be  in  charge  of  the 
company's  technical  assistance  and 
consultation   service   to   film   pro- 


ducers. TV  stations,  sound  stages, 


.  .  .  SOS.  names  Col.  Brodsky 

laboratories,  animation  studios 
and  advertising  agencies.  gf' 


// 


// 


U^  to  MECCA"^ 


V\ 


over  24  years  .  .  . 


icT 


.4^ 


.f 

'K 


leading  Film  producers 
have  come  to  Mecca  .  .  . 


♦"•1 


for  the  finest 


35mm  and  16mm  black-and-white 


^  .» 


J'    H- 


laboratory  services. 

Drop  in  soon  .  .  . 
write,  wire,  or  phone 
for  further  information. 


FJIni  Center  Buil(ling,630NinthAvenue,NewYork  36,  N.Y.^COiumbus  5-7676 

Affiliated  with   BYRON  MOTION   PICTURES,   Washington  7,   D.  C. 


Cincinnati  manager  Gaug  :n 


(ian|$han  to  ManaKe  CIntua 
Ofliees   for   Wilding.   Ine* 

B.  W.  (Bill )  Gaughan  wibai 
age  the  Cincinnati  office  oWiK 
ing,  Inc..  according  to  aniliiw 
ment  by  H.  Williams  Kime 
president.  This  Ohio  offi'  hi 
joined  the  Central  Divisionif  ll 
company  under  the  direc  >n  i 
vice-president  L.  T.  Young  jauj 
han  will  serve  clients  in  Iliam 
Ohio  and  Kentucky.  | 


no   lannclli  to  Head  Salt 
at  I-ane-<"ole-Dletz,  >'.  1 

ik  Ro  lannelli  has  joinedLan 
Cole-Dietz  Corporation  ciNd 
York,  producers  of  i  n  d  u  >  ru 
films,  meetings  and  cuslim 
lored  visual  aid  programnig. 
vice-president  in  charge  dsali 
As  part  of  LCD's  prograirot 
large  its  present  services.  'B« 
enable  us  to  broaden  a  as 
service  and  programming  ir  d 
ents,''  Joseph  Cole,  preside ;  ui 

The  former  president 
Film.  Inc..  of  Rome.  It;'  ji 
New  York,  began  his  carei  sen 
years  ago  as  producer  of  J?nH 
Champions,  a  Denver  eim 
show,  and  has  since  pduO 
many  other  local,  regional  id  I 
tional  programs. 


K 


Porter   to    Dlrert    Operail 
at  <*erald   Prodat'llonw.    •  )• 

■k  Ralph  Porter  has  joinedx  J 
Productions,  a  division  ofuii; 
tising  Radio  and  Televisic  S* 
ices,  as  director  of  product  n. 
has    been     previously    asci. 
with  Van  Praag  Productic.. 

Porter  is  a  veteran  mot  n  f 
ture  producer,  director  an  wn 
whose  latest  feature  film  A\ 
Mein  Kam/>l.  has  just  opted 
New  York.  Also  includedimo 
his  credits  are  Robert  Mos '  ^ 
umentary  film.  Highway  '"" 
and  Sense,  the  Murn>w-M.i>" 
Debate  for  Freedom  Hoi! 
the  National  Restaurant  .fsw 
tion's  Billion  Dollar  Dish. : 


56 


BUSINESS    SCREEN    MAGAjI."* 


Itlelab  Appoints  Burton 
Bd"  Stone  to  Dirprl  SalpK 

fen  Bloom,  vice-president  in 
i£^e  of  sales  for  Movielab  Film 
abratories.  Inc..  has  announced 
efppointment  of  Burton  "Bud" 
op  as  sales  manager  for  the 
e:  York  firm. 

Iprmerly  general  manager  of 
otolidated  Film  Industries. 
asm  Division.  Stone  has  also 
;e  associated  with  one  of  New 
o;"s  major  advertising  agencies 
;  rector  of  technical  operations. 


I^s  to  Direct  Midwest 
■^  tor  M.C.M.  Divi.<$ion 

letro-Goldwyn-Mayer's  Com- 
eiial  and  Industrial  Division 
i^nnounced  the  appointment  of 
o;rt  Bruce  Hicks  as  director  of 
Iq  for  the  Central  Division  in 
tiigo. 

f.  native  Chicagoan.  Hicks  has 
•q  associated  with  various  facets 

bdustrial  marketing  and  en- 
rtj  the  field  of  business  films  six 
a)  ago.  S- 


ctlley  to  .Supervise  Edilln|< 
r»faratban  Infl,  X.  Y. 

toes  Woolley  has  joined  the 
ill  of  Marathon  International 
oluctions  in  the  capacity  of 
Pj'vising  film  editor.  He  was 
nerly  associated  with  the  Na- 


tional Foundation  and  RKO  Radio 

Pictures.  §• 

*  *     * 

>linnerlv   a   DIreetor-Editor 
for    .%tlas    Film    Corporation 

T  William  G.  Minnerly.  formerly 
with  Wilding  Inc.,  has  joined  the 
staff  of  Atlas  Film  Corporation, 
Oak  Park,  III.  He  has  been  ap- 
pointed director-editor  of  Atlas' 
motion  picture  division.  ^ 

*  *      * 

.Miller  Heads  Slidefilm  Division 

.r  Louis  E.  Miller  is  the  newly- 
appointed  production  manager  of 
the  Slidefilm  Division.  Atlas  Film 
Corporation.  A  20-year  veteran, 
formerly  with  Wilding,  Inc..  Miller 
joined  the  Oak  Park,  Illinois,  com- 
munications' firm  on  Julv  31st 


Robert    Clark    to    Washington 
for  Chapman  5   Produetions 

:  Chapman  5  Productions,  Inc., 
of  Glendale,  Calif.,  will  open  a 
branch  oflSce  in  Washington,  D.C.. 
where  Robert  J.  Clark,  long  affili- 
ated in  audio-visual  productions, 
win  head  up  operations. 

Clark,  former  president  of  Com- 
mand Productions  of  Washington, 
D.  C,  has  worked  for  such  agen- 
cies as  the  Bureau  of  Census,  the 
U.  S.  Coast  Guard,  and  the  Office 
of  Price  Stabilization.  He  has 
written  dramatic  and  slidefilm 
scripts  for  the  American  National 
Red  Cross. 


Sponsors  Film  Service,  X.  T. 
Xames  John  Maxson  for  Sales 

w  John  H.  Maxson  has  joined  the 
executive  sales  staff  of  Sponsors 
Film  Service.  New  York,  a  divi- 
sion of  Advertising  Radio  and 
Television  Services,  Inc.  He  was 
formerly  associated  with  Modem 
Teleservice  and  Esso  Standard 
Oil.  Sponsors  Film  Service  is  the 
print  procurement  and  distribution 
branch  of  Advertising  Radio  and 
Television  Services.  B" 


CREATIVE  ♦  IMAGINATIVE  ♦  PROFESSIONAL 

A  Complete  Service  for  Vour  Every  Film  Requirement 

6063  Sunset  Boulevard         •         Hollywood  28,  California 
Hollywood  4-3183 


3 

J 


CAMERAS: 

Mitchell  -  BNC,  NC,  Hi- 
Speed,  16mni. 
Arriflex  —  35mm   &   16mm 
with  blimps. 
Auricons,  etc. 

LIGHTS: 

Arcs,  Inkies,  Spots,  Cones. 
Generators,  cables  &  grip 
equipt.  Accessories. 

ACCESSORIES: 

Zoom  Lenses,  Crab  Dollies, 
Mike  Booms,  Motors,  etc. 

EDITING: 

Moviolas,  Hot  Splicers, 
Synchronizers,  Sound 
Readers,  etc. 

Everything  for  Film  Production 


Our  rental  equipment  is 
immaculate,  checked 
and  rechecked,  per- 
fectly adjusted  and 
ready  on  time.  You'll 
find  our  prices  com- 
petitive, our  service 
unexcelled.  We  sug- 
gest you  call  early  and 
reserve  the  equipment 
you  need,  because 
there's  alvi^ays  a  heavy 
demand  for  our  kind  of 
equipment  and  service 
.  .  .  but  we'll  always 
make  every  effort  to 
supply  you  in  short- 
notice  emergencies, 
too. 


CALL 
MU  2-2928 


FLORMAN 
&  BABB,  INC. 

68  West  45th  Street. 
New  York  36.  N.Y. 


Gentlemen:   Please    send    me    your 
I  complete  Catalog  of  Rental  Equipment. 
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musifex  inc 

45  w.  45  St.,  n.  y.  c. 


K  X  i;  ('  r  'r  i  \  k  n  ot  k  S: 


BRAND  NEW 

MUSICAL  SOUND  EFFECTS 


*^6^i2 


•  A  unique  and  inexpensive  library  of 
musical  sound  effects  is  now  available  on 
two  LP  records  (4  sides)  for  outright 
sale  with  full  rights  for  any  use. 

•  Pings,  boings,  drum  rolls,  cymbal 
crashes,  tympani  slides  and  booms, 
celeste  bridges,  xylophone  glisses  and 
slide  whistles — practically  any  musical 
effect  required. 

•  Particularly  useful  for  accenting 
important  points  in  industrial  and  television 
films,  TV  commercials  and  slidefilms 

FLY -PHONE -WIRE -WRITE  NOW 


Sa^  ^cta^c<x 


Rossmore  Productions 


creates 
selling 
slidefilms 


&  motion 
pictures 


Consultants 

Producers 

Salesmate 


50  East  42nd  Street, 
y'eir  York  17,  i\.y. 
Murray  Hill  2-3625 


.Marly   Young  In  Exec  Post 
at  KpIIz  a-  llprndon.  Dalian 

A  Larry  F.  Herndon.  president  of 
Keitz  &  Herndon.  Inc.,  Dallas,  has 
announced  the  appointment  of 
Marty  R.  Young  as  director  of 
Hve  photography  and  business-in- 
dustrial films  for  the  11-year-old 
production  firm. 

A  native  of  El  Paso.  Young  was 
executive  vice-president  and  gen- 


<'harlotle  Le4>  f 'ofirdinalr 
Produ«*ti<in   al   Dalian  Stu  • 

Charlotte  Lee,  former);  wia 
Benton  and  Bowles,  Inc.No 
York,  has  been  appointed  p  due 
lion  coordinator  of  Keitz  &  lem 
don.  Inc.,  of  Dallas. 

Previous  to  her  associatio  wit 
the  New  York  advertising  arnc, 
Miss  Lee  was  promotion  wuri 
KSYD-TV  and  promotion  d  jcte 
of  KFDX-TV,  both  of  V;hit 
Falls.  Texas.  She  also  pr(uce 
and  emceed  her  own  show,  "am 
era  on  the  Professor,  at  KTI'-T\ 
in  Austin. 

As  production  coordinar  a 
Keitz  &  Herndon,  Inc..  Mi  Le 
will  supenise  talent  and  recjdi^ 

sessions.  1 

*      i      #=  i 

VPI  Monarfh  Organlxed  H- 
Cross-t'onnlry  Film  Servt>< 

*  A  new  service,  VPI  Mciici 
Inc.,  has  been  organized  t|sp( 
cialize  in  cross-country  procaio 
of  filmed  TV  commercials!  Hi 
combination  of  VPI  Produiom 


Keits  &  Herndon  director  Young 

eral  manager  of  Motion  Pictures, 
Inc.,  of  Dallas,  for  the  past  two 
years. 

Young  has  a  number  of  Ame-ri- 
can  Film  Festival  and  Columbus 
Film  Festival  award-winning  mo- 
tion pictures  to  his  credit.  He 
produced  and  directed  The  Star 
Dry  Story  and  The  Justin  Story. 
for  Ranger  Boot  &  Shoe  Mfg.  Co. 
and  Justin  Boot  Co..  respectively, 
award-winners  at  these  events. 

He  also  directed  and  produced 
the  Inside  Football  and  /  "  s  i  d  e 
Basketball  TV  series,  starring  Bud 
Wilkinson  of  Oklahoma,  for  the 
National  Guard  and  informational 
films  for  Texas  Instruments  and 
Bell  Helicopter. 

At  Keitz  &  Herndon,  he  will 
supervise  both  productions  and 
handle  industrial  client  relations.^ 


Toll,  Howard  In  Exer  Posts 
at  .\d   lladio  A  TV  Sprvlccs 

.i.  Edward  Coti  has  joined  Adver- 
tising Radio  and  Television  Serv- 
ices as  coordinator  of  publicity 
and  advertising  activities.  He  was 
previously  engaged  as  a  publicist 
for  National  Export  Advertising 
Service  and  Ballantine  Books. 

Mel  Howard  has  joined  Gerald 
Productions,  a  division  of  Adver- 
tising Radio  and  Television  Serv- 
ices as  an  account  supervisor.  He 
was  formerly  assistant  advertising 
manager  of  NBC's  On-The-Air 
Promotion  Department.  ^ 


* 


Unique       ' 
laboratory 
Service 


Process  1  6mm  1 

•  BHTACHROMBl  \ 

•  £R  (forcing  avail!)lel 

•  ANSCOCHROm  'if" 

Print  and  Process  16njJ 

•  iASWANSZt 

Color  Rev,  Dupe 

•B&W 

Sound  Services 

•ALL  under  one  roof.  Hi;eei! 
service  and  quality.  Try  u  fc* 
regular  or  "On-location"  n(ds. 
Full  information  and  pricrist 
available. 

CINE-CHROME 
LABS.  ,    INC. 

4075  Transport  Strei, 
Palo  Alto,  California; 


AUTHORIZED     RCA'    DISTRIEfO 

16MM   SOUND   EQUIPMlT 
• 
SALES.   SERVICE,   PARTS,  TR3E! 
Free   Illustrated   Booklet, 
NATIONAL  CINEMA  SER  Cf 
71   Dey  St.  •  WO.  2-6049  •    ^ 
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BUSINESS     SCREEN     MAGA2|N' 


"NIv  York,  and  Monarch  Films, 
ffllywood,  will  offer  such  services 
aswire  photo  communication  of 
sty  boards,  set  design  sketches, 
phtographs  of  permanent  sets, 
tant  composites  and  prospective 
loitions  to  keep  Eastern  agency 
p'duction  departments  current 
\va  all  stages  of  Hollywood  ac- 
tity.  Daily  print  service  will  be 
anther  key  service  offered  by  the 
no"  firm. 

Edwin  T.  Kasper,  of  VPI,  will 
b'l  president  of  VPI/ Monarch. 
Jiies  H.  Chapin  and  George 
Tnpkins,  of  VPI.  will  be  execu- 
ti;  vice  presidents. 

vTI  Productions,  established  in 
Jauary,  1959,  has  increased  its 
v.ume  from  $600,000  in  1959  to 
S  500,000  in  1960  to  a  projected 
$1500,000  for  1961.  Monarch 
F|BS,  established  in  June.  1960, 
hi  a  volume  for  the  six-month 
p(iiod  ending  December  31,  1960, 
oi$500,000.  Projected  gross  for 
161  is  $1,000,000. 

[Dutside  of  the  cross  continent 


I       OUALITY-BILT 

film  Shipping  Cases 

•Sest  quality  domestic  fibre 

•  Heavy  steel  comers  for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  holder 
A'h  positive  retainer  spring 
•^izes  from  400'  to  2000' 

51ER    "QUALITY-BILT"    ITEMS: 

5  on  Print  Shipping  Cases 
S'lnd  Slidefilm  Shipping  Cases 

or  Transcriptions  &  Filmstrips) 
2  X  2"  Glass  Slide  Cases 
Fmstrip  Shipping  Cases  (hold  up 
6  strips  plus  scripts) 

Write  direct  to 
■manufacturer  for  catalog 

VM.  SCHUESSLER 

i'  W.  Superior  St.,  Chicago  10,  III. 


service  VPI  and  Monarch  will 
continue  to  produce  independently 
of  each  other.  &■ 


>fa%'ielab   Sales,  Earnings   Set 
Record  for  Second   '61    Period 

:'"  Sales  and  earnings  of  Movielab 
Film  Laboratories,  Inc.,  for  the 
second  quarter  of  1961  were  the 
best  for  this  period  in  the  com- 
pany's history.  President  Saul 
Jeffee  made  the  disclosure  in  a  re- 
cent letter  to  shareholders. 

Sales  for  the  quarter  ending 
July  1.  were  $1,390,069,  an  in- 
crease of  10%  over  the  like  period 
last  year.  Net  income  after  all 
charges  and  taxes  was  $60,675, 
equal  to  19  cents  a  share  on 
312,500  common  shares  outstand- 
ing at  the  period's  close. 

Movielab's  common  stock  has 
been  accepted  for  listing  by  the 
American  Stock  Exchange,  Mr. 
Jeffee  noted.  Trading  should  begin 
shortly,  he  added.  Current  opera- 
tions are  being  conducted  on  an 
around-the-clock  basis,  five  days  a 
week  and  completion  is  expected 
in  September  of  a  new  black  and 
white  motion  picture  processing 
machine.  Color  facilities  are  also 
being  enlarged  to  handle  the  influx 
of  new  business.  ^ 

*      *      * 
Brilannica    Center's    Advisors 
Discuss   Programmed   Learning 

:*  An  advisory  board  of  distin- 
guished educators  and  scientists 
has  been  established  to  assist  the 
Britannica  Center  for  Studies  in 
Learning  and  Motivation,  located 
on  the  campus  of  Hollins  College, 
Roanoke.  Va. 

Allen  D.  Calvin.  Director  of  the 
Center,  announced  that  the  board 
includes;  Henry  Chauncey,  Presi- 
dent of  the  Educational  Testing 
Service,  Princeton,  N.  J.;  John  G. 
Darley,  executive  officer  of  the 
American  Psychological  Associa- 
tion; Alvin  C.  Eurich,  Executive 
Director  of  the  Ford  Foundation; 
John  R.  Everett,  Chancellor  of  the 
City  University  of  New  York; 
William  Jansen,  Professor  of  Edu- 
cation at  Rutgers  University  and 
former  New  York  City  Superin- 
tendent of  Schools;  and  Robert 
M.  Hutchins.  President  of  the 
Center  for  the  Study  of  Demo- 
cratic Institutions  of  the  Fund  for 
the  Republic. 

The  group  plans  a  discussion  of 
the  field  of  programmed  instruc- 
tion. Standards  for  programmed 
learning  and  the  role  that  the 
Britannica  Center  will  play  in  the 
education  field  will  be  explored. 

BUYERS       READ      BUSINESS      SCREEN 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


COMPLETE 

MUSIC  &  SOUND  EFFECTS 

SERVICE 


^^ibiTiiJ 


•  BACKGROUND  MUSIC  SCORING 

•  SOUND  EFFECTS 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  INDUSTRIAL  MUSIC  LIBRARIES 

FOR  LEASE  .  .  . 

•  ORIGINAL  SCORES 

•  SOUND  EFFECTS  LIBRARIES 

FOR  SALE  .  .  . 

Musifex  talent  proven  on 
over  4,000  productions. 
FLY  -  PHONE  -  WIRE 

-  WRITE  NOW  g<»^  ^eUiy^ 


ci  6-4061 


"THE  MAGIC  OF  WOOD" 

a  40  minute  color  film 

...  FOR  YOUR  tilXl  PRODUCTION  CALL 

H  AV  E  R  L  A  N  D  industrial-educational-tv  filims 

FILM    PRODUCTIONS     104  W.  76th  St.,  New  York  23    •    TRsfalcsr  4-1300 
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.    .   .   Kodak's   transistorized   Pageant 

Xew  Kodak  I6inin  PafiPant  lias 
Salid-!«nle   Sound   .Svslrm 

•fr  An  all-new  Kodak  Pageant  16- 
mm  sound  projector.  Model  AV- 
126-TR.  was  unveiled  by  the  East- 
man Kodak  Company  at  the  recent 
National  Audio-Visual  Trade 
Show  in  Chicago.  Said  to  be  the 
first  16mm  motion  picture  projec- 
tor with  a  completely  solid-state 
sound  system,  the  projector  can  be 
turned  on  and  put  in  operation 
immediately  without  a  warm-up 
period, 

A  seven-transistor,  high-fidelity 
amplifier  and  one-switch  control 
are  principal  features  of  the  Model 
AV-126-TR.  According  to  the 
company,  the  solid-state  sound 
system  means  longer,  more  eco- 
nomical service  because  transis- 
tors, unlike  vacuum  tubes,  do  not 
bum  out. 

All  three  major  operating  func- 
tions— blower,  lamp,  and  fonvard 
or  reverse — are  conveniently  inter- 
locked with  a  single  lever  switch. 
The  straight-line  master  control 
lever  enables  the  operator  to  run 
the  projector  in  forward  or  reverse 
by  simply  turning  in  correspond- 
ing direction. 

The  new  amplifier  has  a  fre- 
quency response  of  30  to  20,000 
cycles,  well  beyond  the  range  of 
most  optical  sound  tracks,  to  pro- 
vide both  clarity  and  brilliance  of 
reproduction — voice  as  well  as 
music.  An  1 1  x  6-inch  speaker  is 
matched  e.xactly  to  the  amplifier. 
The  Kodak  Super-40  shutter  de- 
livers maximum  light  at  either 
sound  speeds  for  either  long 
throws  or  poorly-darkened  rooms. 

The  exciter  lamp,  powered  by 
direct  current,  is  rated  for  the  life 
of  the  machine  under  normal  op- 
erating conditions.  Projector  meas- 
ures 16  X  121;;  X  l|i:.-inches  and 
weighs  35^2  pounds.  Model  AV- 
126-TR  is  equipped  with  a  2-inch 
Kodak  Ektanar  Lumenized  pro- 
jection lens,  f:1.6,  with  field  tlat- 
tener.  Lubricated  for  life  by  oil- 
impregnated  super  oilite  bearings, 
sealed  ball  bearings,  and  oil  re- 
taining   pads,    the    latest     16mm 


lew  AUDIO-VISUAL  Equipment 

Recent  Product  Developments  for  Projection  and  Production 


Pageant  is  now  in  the  hands  of 
Kodak  audio-visual  dealers  nation- 
wide, S' 

*      *      * 

DuKane  .4nnoanceN  DelailN  on 
»»    ".\V-3Iallo"    Projeflors 

"k  The  DuKane  Corporation  has 
announced  the  availability  of  the 
new  "AV-Matic"  sound  slidefilm 
projector.  Model  No.  I4A285.  A 
completely  automatic  filmstrip 
projector,  the  "AV-Matic"  has  a 
unique  optical  and  mirror  system 


desktop  viewing  with  AV-Matic 


which  projects  clear  brilliant  pic- 
tures on  the  9"  x  7"  TV-type 
screen. 

Always  in  focus,  the  pictures 
change  automatically  in  synchro- 
nization with  the  recorded  mes- 
sage by  means  of  a  patented  low 
frequency  30  50  inaudible  signal. 
The  "AV-Matic"  used  35mm 
single  frame  filmstrip  and  33I3 
rpm  records  up  to  and  including 
12"  in  diameter. 

The  unit  features  the  DuKane 
"Redi-Wind"  system  that  auto- 
matically rewinds  the  film  as  it  is 
shown,  a  simple  push-in  film  car- 
rier which  is  easily  removed  for 
cleaning,  and  input  for  necessary 
headset  earphone  or  pillow  ear- 
phone. Projector  measures  15"  x 
13"  x  18"  and  weighs  17  pounds. 
It  is  available  through  the  Audio- 
Visual  Division,  DuKane  Corpo- 
ration, St.  Charles.  lU.  » 
*     *     * 

Fred.   Walson   Dixplavs  8nini 
.Sound   l»rojo*'lorj*  in  >.  V, 

Frederick  F.  Watson.  Inc.,  New 
York  film-striping  company,  has 
inaugurated  a  public  display  of 
8mm  sound  projectors  at  the 
firm's  offices,  202  East  44th 
Street. 

Grouped  on  a  large  table  and 
equipped  with  HPI  Projector 
Scopes  for  easy  comparative  view- 
ing are  Fairchild.  Kodak,  Tand- 
berg,  Agfa  and  Bolex  Smm  sound 
units.  Films  which  were  reduced, 
striped  and  "sounded"  by  the  Wat- 
son company  are  available  for 
viewing  either  on  the  scope  or  in 
the  projection  room,  g' 


Gray  I'nvolK  »w  .\udlof»lldes 
lor    !'?♦<•    on    0-S«*opi»    Proje«'lor 

I  The  Gray  Manufacturing  Com- 
pany, manufacturer  of  Audograph 
dictation  instruments,  television 
projectors  and  sound  equipment, 
has  entered  the  field  of  audio- 
visual projection  with  a  new 
sound-slide  system.  The  Gray 
"Audioslide"  is  described  as  a 
unique  invention  that  combines  on 
an  individual  slide  both  picture 
and  high-fidelity  sound. 

Each  Audioslide  provides  up  to 
three  full  minutes  of  sound  which 
can  be  recorded  on  the  spot.  The 
picture  area  accommodates  color 
or  black  and  white  35mm  film 
clips  or  2"  X  2"  mounts  in  an 
automatic  sound-slide  magazine 
with  a  capacity  of  36  Audioslides. 

Sound  is  manually  recorded  in 
a  spiral  track  around  the  picture 
area  in  the  Audioslide.  The  sound 
is  then  "read"  off  the  slide  by  a 
special  rotating  sound  pickup 
mounted  in  the  D-Scope  projector. 
Embossed  recording  and  standard 
record-cutting  and  pressing  tech- 
niques are  said  to  be  equally  well 
suited  for  sound  track  production. 

Individual  slides  permit  editing, 
changes  and  rearrangement  of  pro- 
grams. The  Gray  system  facili- 
tates either  mass  production  of 
sound-on-slide  programs  or  the 
preparation  of  a  single  sound  track 
for  one  slide. 

According  to  Gray  President. 
William  Conover,  "To  properly 
present  this  unique  information 
package — the  Audioslide — G  ray 
developed  advanced  components 
for  slide  changing  and  projection 

Process  control  and  production 
line  assembly  work  are  facilitated 
by  use  of  fast  Polaroid  transpar- 
ency and  in-plani  recording  of 
Audioslides  used  to  show  operator 
work  detail. 


Gray  Audioslide  System  incde 
D-Scope  projector  with  self  m 
lained  rear-projection  screen  nu 
carrying  case.  New  Audiosti.  i 
pictured  at  lower  left. 

as  well  as  sound  reproduJ 
which  resulted  in  the  new  con| 
D-Scope  projector." 

The  D-Scope  projector  prol 
for  both  front  and  rear  projei| 
It  is  sold  complete  with 
screen,  magazine,  remote  ccl 
and  power  cords  packed  intcl 
carrying  case  weighing  slightl'| 
than  15  pounds. 


Lichl.    Wireless   Ve|<a->Ilk 
LiberaleN   .Speaiiers,  At^tor 

It  looks  like  an  ordinary  ,«- 
lier-type  microphone  but  ;rc 
isn"t  any  trailing  cable  to  reici 
the  user's  movements  or  causiin- 
tanglement.  That's  the  new  \;; 
Mike,  a  new  wireless  microp»n, 
manufactured  by  Vega  Electniics 
Corporation. 

Professional      broadcast-qi  it\ 
dynamic     microphone     carrie 
transistorized  w  i  d  e  -  b  a  n  d  •>! 
transmitter  and  a  mercurv-cell  a:- 


t  a 

t 


tery  power  supply  in  the  oric-|ta 
unit;  weighs  only  1^-2  ou)fi 
measures  1"  wide  by  S'j"  Ic 

The  Vega-Mike  transmit 
matching   specially-designed 
able  receiver  which  is  simply 
nected  to  the  existing  publiii 
dress    system.    Product    has 
Type  Acceptance  for  operatic 
the  business  radio  service,  or 
thorized   FCC   frequencies.   \ 
the  New  Products  Desk.  Blsi 
Screen,  for  data. 
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BUSINESS     SCREEN     MAGAZIjS 


ajlanl's  «low>iaster  Soreen 
n  Aulomalit'  Openin|<  Devlpe 

'lere's  a  new  tripod  projection 
rtn  that  literally  opens  itself, 
airing  an  automatic  opening 
;  i  c  e.  Radiant  Manufacturing 
)i  oration  is  showing  the  Glow- 
aer  screen  with  Magic  Tri- 
xl  using  a  single  lever  that 
lis  one  easy  motion  out  of  a 
ri;r  three-step  operation.  With 
5  Pressure  of  a  fingertip,  tripod 
isipring  open,  the  extension  rod 


aertip  pressure  on  a  single 
k'^  makes  GlowMasler  screen 
ediy  spring  into  position. 

is  and  the  screen  case  swings 
[Oiorizontal  position. 
lie  GlowMaster  has  a  silver 
itlular  surface  called  "Vista- 
o"  which  permits  pictures  to 
jown  in  a  room  light  enough 
ftrmit  note-taking.  The  surface 
loallows  a  wider  range  of  seat- 
i  front  of  the  projected  image. 
Tjis  model  comes  in  sizes  of 
40.  40  X  40  and  50  x  50 
:ljs.  Prices  start  at  $29.50.  For 
rt:r  details  write  the  New 
oicts  Desk,  Business  Screen. 
I(  Sheridan  Rd.,  Chicago  26, 
I  )ur  company  or  organization 
tthead.  B' 


Your   Service:   The    New    Products 
[  k.    Business    Screen,    Chicago    26 


Versatile  Projeetion  Lens 
.4nnoun4*ed  by  Kalarl-Vietor 

A  new  projection  lens  designed 
to  increase  the  versatility  of  Kalart 
Victor  16mm  sound  projectors  is 
now  being  made  available  as  a 
projector  accessory  by  the  Victor 
Animatograph  Corporation.  Divi- 
sion of  the  Kalart  Company,  Inc.. 
Plainville.  Conn. 

The  lens,  with  an  aperture  of 
f:2,  has  a  variable  focal  length 
from  Po  to  21 2  inches.  The  Vic- 
tor Zoom  Lens  is  of  greatest  value 
as  an  accessory  for  projectors  that 
are  not  used  in  permanent  instal- 
lations. Room  and  screen  size  are 
rarely  limiting  factors  when  a  pro- 
jector is  equipped  with  a  Victor 
Zoom  Lens,  and,  therefore,  films 
may  be  shown  under  a  wide  varie- 
ty of  conditions. 

The  complete  line  of  accesso- 
ries is  available  through  all  author- 
ized Victor  Audio-Visual  dealers. 


Ma;<iiaK.vnr'<«  Model   T-l.'ilO 
OflerN   lO  <'hannel  .System 

The  new  Model  T- 1 5 1 0  Mag- 
nasync  multi-channel  recording 
reproducing  system,  utilizing  lo" 
tape,  records  up  to  10  simultane- 
ous audio  transmissions  and  uti- 
lizes a  unique  "fail-safe"  feature 
that  instantaneously  detects  me- 
chanical or  electronic  failure  and 
automatically  starts  standby  re- 
corder. No  important  transmis- 
sions are  lost.  Plug-in  transistor- 
ized circuitry  assures  maximum 
performance  with  minimum  main- 
tenance. 

Multi-channel  recording  repro- 
ducing systems  in  the  T-1000 
series,  manufactured  by  Magna- 
sync  Corporation.  North  Holly- 
wood. Calif.,  are  available  for  re- 
cording up  to  20  simultaneous  au- 
dio transmissions  for  as  long  as  34 
hours  on  one  roll  of  tape.  These 
systems  are  especially  adaptable 
for  language  laboratories,  airports, 
law  enforcement,  and  fire  depart- 
ments and  military  communication 
centers.  W 


EAST  COAST 

MOTION  PICTURE  PRODUCTION, 
EDITORIAL  and  TECHNICAL  SERVICES 

B  FOR  BETTER  FILMS 

CREATIVE  EDITING  AND  COMPLETE 
PERSONAL  SUPERVISION 

>SEPH  JOSEPHSON  45  West  45th  St. 

Circle  6-2146  New  York  36 


.S.O.S.  EDIOLA  PRO-35 

Professional  Precision  at  a  Price! 


Available 
Optical/Ma 
Combination  S 


SPECIAL 
INTRODUCTORY  OFFER 

S.O.S.  Ediola  Pro-35 

Only  $295 

S.O.S.   Pro-35   with   Opiicol 

Sound  Reader  ond  Base 

only    $495 


A  35mm  ACTION  VIEWER  designed  for  easy  editing. 
Precision  optics  assure  bright  pictures  in  sharp  focus 
whether  film  is  mo»mg  or  stopped.  Film  protected  from 
overheating  or  burnmg.  No  intermittent  or  oscillating 
parts.  Free  turning  sprocket  guards  against  film  damage. 

•  Large  Screen:  4y8"«6i^"    •  Film  travels  Left  to  Right 
Brilliant  Picture  Image  •  Lightweight,  compact  design 
Velvet  action  Nylon  Rollers  •  4-sided  Prismatic  Shutter 
•  Simplified  Framing  and  Focusing 

S.O.S.  PHOTO-CIIME-OPTICS,  Inc. 

t0rm^rly  S.O.S.  CINEMA  SUPPLY  CORP. 

602  W.  52nd  St.,  New  York  19,  N.Y.  •  Phone:  PLaza  7-0440  •  Telegram  QHP,  N.Y. 

Western  Branch:   6331   Hollywood  Boulevard,  Hollywood  28,   Calif.  —  Phone;  HO  7-2124 

For   the    Finest    in    Products   ond    Services   of   the   Audio-Visual    Industry   Look 
to   the   Advertising   Columns   of   Business  Screen,   Published   Every   Six  Weeks 


MUSICAL 


ANY    NOTE, 
DEPENDS    UPON: 


WHAT   THE  COMPOSER  WROTE 


THE  CONDUCTOR,   MUSICIANS.   STUDIO  SOUND 


QUALITY   REPRODUCTION.    AND 
CUES    EASILY    FOUND    .   . 


From  start  to  jiimh,  Hi-Q  is  designed 
exclusively  for  jilm  scoring  and  is  the 
largest  source  of  music  available  for 
industrial  and  television  films  .  .  .  con- 
tained on  ISips  tapes  and  12"  LP 
reference  discs.  Send  for  our  demo;  you  11 
find  all  the  information   on  its  jacket. 


CAPITOl  LIBRARY  SERVICE  llStt^f^SSS  ^sTaI. 

OUR  CANADIAN  REP  ;  S    W     CALDWELL   LTD,   447  JARVIS  ST.  TORONTO  5,  ONTARIO 
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NEW     EQI'IPMEXT     FOR     rRODUCTION 


For   16mm.  Film  —  400'   to  2000'    Reo 

Protect  your  films 

Ship   in    FIBERBILT   CASES 

Sold   at   leading   deaUrs 


bear 

this 

TRADE 

MARK 


At    Your    Service:    The    New    Products 
Desk,    Business     Screen,    Chicago    26 


Custom  Built 

HANSARD 

Rear  Screen 

Process 

35mm  Projector 

Specifications: 

•  500  ft.  capacity 

•  200  Amp  Arc  Lamphouse 

•  Bell  &  Howell — movement  witti 
registration  pins 

•  Rheostat  with  light  intensity 
stop  switches 

•  Two  camera  interlock  motors — 
for  Mitchell  NC  &  BNC 

•  Complete  set  various  focal  length 
projection  lenses 

•  Forward  and  Reverse  controls 

•  Alt  connecting  cables 

•  All  components — completely  blimped 
for  very  low  noise  level 

•  Projector  mounted  on  dollied  pedestal 
with  horizontal  and  vertical 
adjustments 

Approximate  projector  weight:  1500  lbs. 

"         sync  generator:  300  lbs. 

rheostat:  90  lbs. 

accessories  150  lbs. 


s10,000 


SPECIALLY 
PRICED! 


Complete     •     Guaranteed 

CAMERA  EQUIPMENT  CO.,  INC. 

DEPT.  S,  315  WEST  43rd  STREET 
NEW  YORK  36,   NY      •     JUdson  6  1420 


.MaKf(>r  Int^T^'alometers  for 
.\rrif1ox    I'ameraN   Av3iilablf> 

•  The  Arriflex  Corporation  of 
America  has  announced  the  avail- 
ability of  a  series  of  Master  Inter- 
valometers  for  use  with  Arritlex 
cameras.  The  Master  Intervalo- 
meter  is  a  programming  and  con- 
trol instrument  designed  to  oper- 
ate the  Arriflex- 16  with  its  single 
frame  drive,  lights,  accessories  and 
related  equipment  in  a  broad 
range  of  motion  picture  time-lapse 
applications. 

The  Master  Intervalometer  has 
adjustable  framing  rates  from  one 
second  to  25  minutes,  or  on  spe- 
cial  order,   as   long  as    10  hours. 


.    .    .    aid   for    time-lapse    production 

Numerous  exposure  times  are  ob- 
tained directly  from  the  stand- 
ard single  frame  drives  themselves. 

Two  models  of  the  Master  In- 
tervalometer provide  adjustable 
time  exposures.  AH  models  will 
automatically  control  lights  and 
115  volt  AC  auxiliary  equipment 
up  to  a  total  of  1500  watts. 

The  Master  Intervalometer. 
which  may  be  readily  used  with 
either  the  Arriflex- 16  or  the  Arri- 
flex-35,  may  be  ordered  in  any  of 
four  standard  models  from  all 
franchised  Arriflex  dealers.  Write 
the  New  Products  Desk,  Business 
Screen,  7064  Sheridan  Rd.,  Chi- 
cago 26,  for  data  sheet.  ^ 

*      *      # 
^'ew    ColorTran    Cine-^laet^n 
by  Xalural   Li^htin^  Corp. 

'■"'  Natural  Lighting  Corp.,  Bur- 
bank.  Calif.,  has  announced  the 
development  of  a  new  ColorTran 
Cine-Queen,  a  wide-flood  lighting 
unit  for  the  motion  picture.  TV 
and  industrial  photography  fields. 
The  Cine-Queen  light  unit  em- 
ploys the  new  1500-watt  General 
Electric  lamp,  which  produces  a 
rectangular  area  of  flood  illumina- 
tion at  3350K  color  temperature 
from  any  120  volt  AC  or  DC 
power  source.  No  converter  is 
needed  because  of  the  pre- 
boosted  filament  construction  of 
the  lamp.  The  Cine-Queen  draws 
12  amps  from  the  circuit.  y* 


Kodak  Announces  Now  Reflex 
Speflal  for  Film  Proilurers 

A  new  professional  1 6mm  re- 
flex camera  introduced  by  the 
Eastman  Kodak  Company  allows 
the  cinematographer  to  see  ex- 
actly what  his  film  records. 

The  Kodak  Reflex  Special  is  a 
low-cost,  compact  unit  designed 
to  serve  a  wide  range  of  needs  in 
the  production  of  both  silent  and 
sound  motion  pictures. 

The  Reflex  Special  takes  its 
name  from  the  reflex  finder  which 
enables  the  operator  to  view  the 
image  photographed  through  the 
taking  lens  while  the  unit  is  in 
operation.  Weighing  approximate- 
ly 24  pounds,  the  camera  has  a 
synchronous  motor  which  can  be 
removed  and  replaced  by  a  vari- 
able speed  motor  or  a  drive  unit 
designed  for  time  and  motion 
studies. 

Similarly,  the  entire  film  han- 
dling mechanism  can  be  removed 
for  cleaning  or  maintenance. 

The  Reflex  Special  is  shipped 
with  a  400-foot  magazine  as  stand- 
ard equipment.  The  400-foot 
chamber  can  also  be  used  with 
100-foot  or  200-foot  rolls  of  film 
on  a  camera  spool.  1200-foot 
magazines  are  available  on  an 
optional  basis.  The  camera  can 
also  accommodate  100-foot  rolls 
of  film  internally. 

The  camera  turns  off  automati- 
cally if  the  film  is  not  feeding 
properly  and  must  be  in  perfect 
order  before  the  camera  door  will 
close. 

Standard  optional  equipment 
calls  for  a  25mm  f  1.4  Ekton 
lens,  but  a  full  range  of  lenses, 
from  10mm  to  150mm,  is  also 
available. 

Important  features  of  the  Reflex 
Special  include  a  ground  glass 
focus  point  which  corresponds  ex- 
actly with  the  film  plane,  an  ad- 
justable viewfinder  eyepiece  with 
a  magnification  of  10;  1  which 
can  be  chanued  to  20:1  for  criti- 


.   .   .   the   new  Kodak   Reflex  S  cm: 

cal  focusing,  and  a  neon  muh 
light  in  the  remote  hand-opei  ir 
switch  which  indicates  whei  if 
power  is  being  delivered  ti  iji 
drive  motor.  I 

Other   optional   accessorie|iii! 
elude    a   variable    speed   drij, 
time  and  motion  study  drivikn 
a     blimp     device.     A     majelKi 
sound    recording    system    wi,  he 
available  for  the  camera  at  allc 
date.  j 

The  base  price  for  the  cafi 
equipped  with  one  400-foot  i,g. 
zine,  a  24  fps  synchronous  im. 
drive,  a  25mm  f  1.4  lem: .: 
adapter  for  a  director-type  sv 
finder  and  a  sunshade  and  Jui 
box  is  $1,895.  It  will  be  soiidi- 


HAWAII  •  SAMO^ 
TAHITI  .  .  . 

•  Stock  Shots 

•  I6mm  &  35mm  PhotograiU 
Service 

•  Native  Music  &  Effects 

•  Synchronous  Magnetic 
Recording 

Write:  j 

CINE'-PIC  HAWAII 

Attn:   George   Tahara 
1847  Fort  St.,  Honolulu  13,  Hi'oii 
Wire:   CINEPIC    •     Phone  5(677 


MOOD 


S/Arjur 


TITLE  MUSIC 

For  Every  Type  of  Production 

tITHEK  ON  A  "Pen  5BLECTION"  OR  "UNUMITCD  USE" 


For  Full  Dataib  Writ*.  Win  or  Fhon* 


'9  /5  Product'ms,  he. 


17  EAST  45th  St.,  N.  T.  17,  ^- 


62 


BUSINESS     SCREEN     MAGAZilEl 


;  I  by  the  Eastman  Kodak 
)pany  Motion  Picture  Film 
;  rtment.  For  further  informa- 

contact  this  department  at 
l]r  of  the  Hollywood,  Chicago, 

York,  or  Rochester  offices. 


i  aster's  »w  Atlafhe  t'ase 
li  rer  for  Overhead  Slides 

le  Admaster  Sales  Corp.,  New 
City,  has  announced  a  new 
j|veight  executive  attache-case 
r  designed  to  hold  40  over- 
projection  slides  in  its  cover 
lit. 

je  unit,  which  sets  up  in 
cids,  gives  the  user  of  the  over- 
aj  slide    the    advantage    of    a 


-^4 


a«i^'     I  mm    W 


ready  to  show   or  ready   to  go! 

w:  audience.  Previewing  pres- 
it:ion,  marking,  retouching  or 
eing  any  type  of  transparency 
a|;s  the  multiple  use  of  this 
ii|a  valuable  asset.  The  slide 
ibtes  a  micro  type  switch 
;llng  the  11 -inch  square  panel. 
rb  the  New  Products  Desk, 
ulNESs  Screen,  Chicago  26.  9 


lUND  RECORDING 

cf  a  reasonable  cost 

<ih  fidelity  16  or  35.  puality 
u  anteed.  Complete  studio  and 
itratory  services.  Color  printing 
and  lacquer  coating. 

ESCAR 

litlon  Picture  Service 

j    7315  Carnegie  Ave. 
Cleveland  3,  Ohio 


Da-Lite  Oilers  Brarliets  to 
Eliminate  Sereen  Kevstone 

A  Da-Lite  Screen  Co.,  Inc.,  War- 
saw, Ind..  has  introduced  Key- 
stone Eliminator  Brackets  to  hold 
the  case  of  a  wall-mounted  pro- 
jection screen  out  away  from  the 


.    .    .    brackets    slaJit    screen    surface. 

wall  so  that  the  screen  surface  can 
be  correctly  slanted  for  overhead 
projection  use. 

The  new  brackets  eliminate  the 
"keystone"  effect  from  projecting 
upward  on  a  straight  hanging 
screen  and  the  viewing  surface  is 
optically  correct. 

These  new  brackets  can  be 
easily  used  with  Da-Lite  Model 
"B"  or  "C"  screens,  or  with  the 
Da-Lite  Junior  Electrol,  providing 
dual  usage  of  screens  at  modest 
cost.  For  regular  projection  the 
screen  simply  hangs  straight  down 
from  the  brackets. 

The  screen  case  can  be  ex- 
tended 15"  to  24"  from  the  wall 
by  simple  wing  nut  and  bolt  ad- 
justment. The  sturdy,  heavy  gauge 
steel  brackets  are  sold  in  pairs  at 
$10  per  pair.  S' 

IVew  York  <'ompany  Offers 
Lamnatraek   Striping  Service 

■k  A  new  film-striping  service  has 
been  announced  by  the  American 
Magnetic  Film  Striping  Corp., 
New  York. 

Called  Lamnatrack.  the  mag- 
netic striping  service  is  offered  in 

(CONTINUED    ON    NEXT    PAGE) 


L&L  animation,  inc. 


THE  PRODUCERS  SERVICE 


nimation 
idefilms 
Imographs 
pticals 


irv  levine 
larry  lippman 
chris  grodewald 


IRING  YOUR  PROBLEMS  TO  US! 


It  you  want  the  IMPACT 
of  new  ideas  we  have' 
the  creative  hands  to  pro- 
duce resounding  results 
.  .  .  in  the  largest,  most 
complete  new  facilities 
between  Detroit  and 
New  York. 


HOLLAND'WEGMAN     PRODUCTIONS 


for    business,    industry    and    television 

207    DELAWARE    AVE.,    BUFFALO    2,    N.    V. 


Dual    Editor    (without      $  1  OS  QO 

viewer)    " 

^     „  .  $  96.00 

Zeiss  moviscop  viewer       ' 

CAMART 
TIGHTWIND  ADAPTER 


•  The  only 
Tightwind 
Adapter 
with  a  Ball- 
bearing 
roller. 

•  Completely 
scratch- 
proof. 

•  Chrome- 
plated. 
Prevents 
cinching  & 
abrasions. 

•  Winds  film 
quickly  and 
evenly. 

•  Single  unit 

for   16mm  &  35mm 
•    Fits  any  rewind. 


CAMART  DUAL 
SOUND  EDITOR 

MODEL  SB   111 

Complete  with  optical  or  magnetic 
sound  reproduction  head,  base  plate, 
amplifier  and  speaker.  Used  for 
single  or  double  system.  An  unbeat- 
able combination  with  the  Zeiss 
Moviscop  16mm  precision  viewer  for 
a    sharp    2'j  x  3*4    picture. 

Special  Editor-Viewer  ^OAQ  ^O 
combination    ' 

NEW  DESIGN  FILM 
BIN  WITH   RACK 


*  Rectangular 
construction, 

*  Fits  easily 
into  corners. 

*  Vulcanized 
fiber  with  re- 
inforced metal 
frame. 
Complete 

Bin    rack-linen 
bag 


$34.95 

F.O.B.   New  York 


w,  skids 

$45.25 

w/wheels 

$51.75 


16  West  46  th  Street 
New  York  36,  N.  Y. 


Circle  5 


1845    BROADWAY   (at  60th   St.)    NEW   YORK   23   •  PLaza  7-6977  •  Coble:  Comtromort 
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NEW  A-V  PRODUCTS:     ""•"  ««•<-"•««»  '— •"  i»»ubie» 

^»f*rpen  Imn^eN  for  .Slides 


(continued  from  page  63) 

four  sizes:  8mm,  16mm  double 
perf,  16mni  optical  half  magnetic 
track,  and  16mm  full  magnetic 
track.  Reproduction  ranges  are 
said  to  be:  8mm-16fps,  80-6000 
cycles;  8mm-24fps,  50-7500  cy- 
cle s;  16mm-24fps,  40-12,000 
cycles. 

One  attribute  of  Lamnatrack  is 
that  it  will  not  dissolve  in  splicing 
cements  or  cleaning  agents.  It  is 
said  to  be  more  permanent  than 
the  film  itself.  B' 


Travellnii   .Sam.Non   Tripod    Is 
Offered  by  Qairk-.Sel.  Inr. 

'k  Quick-Set,  Incorporated. 
Skokie,  111.,  has  announced  a  new 
Traveling  Samson  Tripod,  spe- 
cially designed  for  location  work. 
The  tripod,  with  worm-geared 
elevator  for  precise  height  ad- 
justment and  choice  of  pan  head 


.    .     .     Samson's     tnpud     i,n     location 

Styles,  easily  supports  an  8  x  10 
camera  anywhere  from  nine  to  80" 
above  the  ground.  A  shortened 
Samson  with  3-section  legs,  plus 
accessory  side  arm  and  column  ex- 
tension, the  tripod  weighs  13':; 
pounds  and  fits  in  a  carrying  case. 
8"  X  10"  X  25". 

For    prices,    data   sheet    and    a 
special  offer  write  the  New  Prod- 
ucts Desk,  Business  Screen.     13= 
*      *      * 

4*enarc*o  Rear-Proje4>lion  (auide 

?T  A  new  brochure  entitled  "Rear 
Projection  of  Slides  in  Large 
Meetings,"  has  been  published  by 
Genarco  Inc.,  manufacturers  of 
high-power  lighting  and  3,000- 
watt  slide  projectors. 

The  brochure  explains  rear  pro- 
jection and  its  advantages,  and 
offers  guides  for  selecting  and  us- 
ing rear  projection  equipment 
Readers  may  write  for  a  copy  ol 
brochure  #313,  to:  Genarco  Inc.. 
97-04  Sutphin  Boulevard,  Jamai- 
ca 35,  N.  Y.  g- 


■■■.  Space  no  longer  need  limit  your 
2x2  slide  showings.  Now  you  can 
double  the  size  of  the  pictures 
with  your  Airequipt  Projector  by 
simply  slipping  a  Buhl  RS-310 
lens  over  the  regular  projector 
lens. 

The  attachment  is  perfect  for 
Minox  and  subminiature  slides.  It 
makes  home  or  office  rear  screen 
projection  really  practical.  Its 
short  throw,  wide  angle  features 
put  big  pictures  on  the  rear  screen 
in  a  minimum  distance. 

The  RS-310  is  not  just  a  simple 
"portrait  attachment."'  It  is  a  fine 
coated,  four  element,  color  cor- 
rected system,  designed  specifical- 
ly for  Airequipt  projectors.  It 
gives  maximum  picture  size  in  the 
shortest   throw,   with   virtually   no 


Lowel-I.lght    RedeNlgnN   Ii 
Tape-up.  f 'lamp-on   l,if(h( 

Lowel-Light  Photo  Enncti 
ing.  New  York  City,  ha'- red 
signed  a  tape-up  clamp-on  Ihlir 
unit  with  five  new  features  1. 
wider  base  plate  for  greatera 
ity  when  wall  mounted  witl 
fer-Tape   or  resting  on  flclq 


.  .  .  Buhl  lens  on  an  Airequipt 

illumination  loss.  The  item  is 
priced  at  $39.50.  Further  infor- 
mation is  available  from  Buhl 
Optical  Company,  Pittsburgh,  Pa., 
or  write  the  New  Products  Desk, 
Business  Screen,  7064  Sheridan 
Rd.,  Chicago  26.  f- 


P.  S.  Have  you  ordered  your  Au- 
dio-Visual Buyer's  Guide  Service? 


NAIL  DOWN  YOUR  PROFITS! 


Cameras:  I6mni  &  35mrn— Sound 
(Single  or  Double  System)— Silent 
—Hi-Speed 

Lighting:  Arcs— Incandescenis 
— S  p  0 1  s— F 1 0  0  d  s— D  i  m  m  e  r  s— 
Reflectors— All  Lighting  Accessories 

Generators:  Portable- TrucK 
Mounted 

Sound  Equipment:  Magnetic— 
Optical- Mikes— Booms 

Grip  Equipment:  Parallels — 
Goboes— Other  Grip  accessories 

Cranes,  Dollies:  Crab— Western- 
Portable  Panoram 

Lenses:  Wide  angle— Zoom—Tele- 
photo— Anamorphic 

Editing  Equipment:  Moviolas 
—Viewers— Splicers— Rewinders 

Projection  Equipment:  16mm  & 
35mm— Sound  &  Silent— Slide- 
Continuous 

Television:  Closed  Circuit  TV 

Camera  Cars: 

*CECO^— Trademark  of  Camera 
Equipment  CO. 


tosT 


FROM 


CbcO 


CAMERAS  •  LIGHTS 
ACCESSORIES 


Why  be  equipment-rich,  but  profits 
poor.'  If  your  main  concern  is  mak- 
ing money,  investigate  full-service 
leasing  from  CECO.  Some  of  Amer- 
ica's largest  corporations  have  such 
arrangements  with  us.  Renting  your 
cameras,  lights,  sound  recorders  and 


(Jflm€Rfl 
€9uipm€nT(o.,inc. 

315  W.  43rd  St..  N.  Y.  36,  N   Y 
JUdson  6  1420 
In  Hialeah,  Florida : 

Camera  Equipment  Co..  Inc.  of  Florida 
1335  East  lOlh  Ave  •  TUxedo  8  4604 


accessories  puts  the  problem  of 
maintenance  where  it  belongs — in 
the  hands  of  factory-trained  experts. 
Your  accountant  will  explain  the 
savings  of  renting  \ersus  buying. 
Want  to  talk  about  it?  Call  JUdson 
6-1420.     Today! 


C<mcri  Equipment  Co.,  Inc. 

Dept   4       14.  315  W.  43fd  St..   N.  Y.  36.  N.  Y. 


Gentlemen 

Please   rush    me   your    FREE  complete 

catalogue  of  Rental   Equipment. 

Name 

Street 

City      

Zone         State 

9 


.    .    .    new   design   for   a    Lou'.lifli 

tables;  2.)  a  larger  not|  fi 
clamping  onto  pif)es,  stan ,  aa 
furniture  up  to  l-'4  inches  J.)  i 
new  secondary  notch  for  pkin 
on  pipes,  stands  and  shelve  jpi| 
^2  inch;  4.)  new  'j  inch  hi;sf(| 
mounting  with  nails  and  re»^ 
and  5. )  a  more  convenient  ini 
for  directional  control. 

The  product  retains  its  ui  —, 
swivel  with  tension  conti ,  i 
neoprene  cord  and  porcelai  soo 
et,  U.  L.  approved  for  hia'tet 
perature  use,  and  its  jrio 
mounting  systems.  For  dat  shi 
write:  New  Products  DeskBH 
NESS  Screen,  7064  Sherid;  R 
Chicago  26. 

:::  *  * 

Oz.-ilid  Oflprs  :i  llrorhar  •■ 
><»w    4lv«>rhe:id    l*ro|p<'loi 

Of  interest  to  business,  jiwi 
iiient,  schools  and  other  to" 
is  a  colorful  brochure  on  (jai 
new  Projecto-Lite  overheai  pf 
jector,  available  from  the  tal 
Division  of  General  Ani* 
Film  Corporation. 

Details  on  the  new  s  lid 
through  optical  system,  u  th 
reported  to  yield  superior  ni.; 
brilliance  and  maximum  clu 
detail  are  included  in  th  br 
chure.  Specifications,  op  alt 
and  construction  of  the  Pieci 
Lite  with  its  resulting  bene  s  a 
thoroughly  discussed  with  m* 
ous   illustrations. 

A  A'cir  Palleni  for  PnCli 
will  be  sent  on  request  to  izsl 
Division  of  General  Anile 
Film  Corp.,  72  Corliss  -i^ 
Johnson  City,  New  York. 

*     *      * 
•k   Time    to    order    your   M 
Visual  Equipment  Buyer'sjiW 
Service   from   Business  SIe^ 
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siif!  Malprials   Society 

rK*i    Phoio    Advisory    Group 

^^  American  Society  for  Test- 
taterials  formed  a  new  Photo- 
pic  Advisory  Group  during 
ir  recent    Annual    Convention 


.  koto  Advisory  memher  Condon 

di  Atlantic  City.  Among  those 
Hiited  to  the  group  was  D.  R. 
nin,  Manager.  Photographic 
jJatory,  United  States  Testing 
[riany. 

rJidon  said  that  the  function 
tr  Advisory  Group  is  to  solve 
jt^raphic  problems  and  advise 
|e  use  of  photographs  in 
T|I  Methods  and  Specifica- 
isAny  group  within  the  ASTM 


may  submit  problems  for  consid- 
eration. 

Condon,  an  outstanding  indus- 
trial photographer,  has  been  active 
as  manager  of  United  States  Test- 
ing Company's  Photographic  Lab- 
oratory for  over  twelve  years,  and 
many  of  his  pictures  have  received 
top  honors  at  ASTM  and  other  na- 
tional and  international  exhibits. 


<'liioaf£o    I'niiiniled    Appolnis 
Perry    as    Executive    Secretary 

*  Bill  Perry,  for  the  past  eight 
years  a  staffer  in  the  TV-radio 
and  public  relations  department 
of  the  National  Safety  Council, 
has  resigned  to  atfiliate  on  Sep- 
tember 5  with  the  offices  of  the 
Academy  of  Television  Arts  and 
Sciences  and  of  Chicago  Un- 
limited. 

Perry  succeeds  Ned  Williams 
as  executive  secretary  of  the  two 
organizations,  as  well  as  editor 
and  advertising  manager  of  the 
CU  Directory,  a  semi-annual  guide 
book,  and  the  CU  Digest,  a  week- 
ly newsletter. 

Williams,  identified  with  CU 
for  nine  years,  and  with  the  TV 
Academy  Chapter  since  it  was 
formed  three  years  ago,  will  retire 
to  Council  Bluffs,  Iowa.  B" 


)/ TO  MAKE  INDUSTRIAL  MOTION  PICTURES - 
E  BY  STEP-AND  GET  THE  MOST  OUT  OF  YOUR 
IIGET,  WHETHER  IT'S   $400  OR  $40,000.... 

This   compact,   fact-packed,   easy-to-read 
guide  covers  every  aspect  of  film  making 
in  tfie  plant.  You'll   want  a  copy  for  each 
member  of  your  filmmaking  staff. 

•  The  script  writer 

•  The  director 

•  The  editor 

•  The  cameraman 

•  The  technician 

•  The  film  librarian 


(Tiplete  table  of  contents   will 
V',  a  preview  of  what  you  get  in 
P))f  MOTION  PICTURE  PRODUC- 
IR  INDUSTRY 


Mt  Convincing  Medium  of 

p;sion 

s  'ho  on  the  Crew 

nithe  Production  Started 

3rig  the  Script 

if;  and  Equipment 

lis;  the  Production 

ti;  the  Action 

iriicture  Photography 

T.icture  Sound 

icig  and  Filing  Footage 

n  Animation 

^i:he  Rough  Cut 

It  I  the  Film 

cding  the  Sound  Tracks 

Inrlock  Screening 

I/  of  the  Original,  or  Negative 

ttg 

■ii  the  Answer  Print 

"g  the  Release  Prints 

iting  the  Film 


Promoting  the  Film 
Exhibiting  the  Film 
Revising  the  Film 
Miscellaneous  Services  of  a  Film 

Department 
Looking  Ahead 
Glossary 

A  List  of  Books  about  Films 
A  List  of  Films  about  Films 
Index 

FREE  10-DAY  TRIAL 

The  Macmlllan  Company,  Dept.  BS-1 
60  Fifth  Avenue.  New  York  II,  N.V. 

Gentlemen:   Please  send   me  a  copy  of   MO- 
TION PICTURE  PRODUCTION   FOR   INOUSTRY. 

I  understand  that  if  I  am  not  completely 
satisfied  with  its  practical  value,  I  may  re- 
turn it  within  ten  days  and  owe  absolutely 
nothing.  If  I  keep  it  I  will  pay  $8.00  plus  a 
few  cents  for  postage. 
Name — 


EBF   ^'ames    HoctihauNer   as  { 

Xew    Director   of   Marketln|$ 

:i  Filling  a  new  post  as  director  of 
marketing  at  Encyclopaedia  Bri- 
tannica  Films,  Inc.,  Wilmette,  111., 
is  Edward  Hochhauser,  Jr.  The 
appointment  was  announced  by 
president  Maurice  B.  Mitchell. 

EBF  is  broadening  the  range  of 
its  school  services  this  fall  as  its 
printed  TEMAC  programmed 
learning  materials  for  mathematics 
and  language  study  go  into  use  in 
some  400  school  systems,  colleges 
and  universities. 

Mr.  Hochhauser,  a  graduate  of 
the  University  of  Virginia,  was 
formerly  advertising  and  sales  pro- 
motion director  for  Muzak  Corp., 
New  York.  IJ 

*      *      ■1= 

.SVE  >'aiiieM  Gene  llurroufslis 
aw    Director    of   >larlietiii(£ 

Gene  Burroughs  has  been  ap- 
pointed Director  of  Marketing  at 
the  Society  for  Visual  Education. 
Inc.,  Chicago.  John  C.  Kennen. 
President,  has  announced. 

A  graduate  of  the  University  of 
Illinois,   Burroughs   was   formerly 


Address- 
City 


Signature . 

D  Bill  me 

n  Payment  enclosed  (to  save  postage) 


.  .  .  Marketing  Director  Burroughs 

Promotion  Manager,  Britannica 
Press,  a  division  of  Encyclopaedia 
Britannica,  Inc.  As  Director  of 
Marketing  he  will  be  in  charge  of 
SVE's  expanding  marketing  pro- 
gram that  serves  schools,  churches 
and  industry.  g' 


Screen  Directors'  Cliarter  to 
Florida  Organizing  Committee 

'k  The  Screen  Directors  Interna- 
tional Guild  has  issued  a  charter 
to  a  Florida  Directors  Organizing 
Committee  under  Chairman  Jack 
Buckholtz.  The  initial  group  num- 
bers 1 2  members  with  some  20 
more  slated  to  join  the  Florida 
branch. 

SDIG  has  already  chartered  a 
Midwest  branch  centered  in  Chi- 
cago, which  has  now  grown  to  98 
members.  Further  branches  are 
being  contemplated  for  Texas  and 
Canada.  B» 


7(/e 

<m 

cutct 

KOSTER  FILM 
FACILITIES,  INC. 

1017  New  Jersey  Avenue,  S,  E. 
WASHINGTON,    D.    C. 
Phone:  Lincoln  4-4410 


Complete  Facilities 
For  the  Producer 

*  Modern  Laboratory 

*  Spray  Processing 

*  Quality  Controls 

*  Negative-Positive-Reversal 

*  Color  Duplicating 

*  Recording  and  Mixing 

*  Magnetic  and  Optical  Sound 

*  Direct  Electronic  Sound  Printing 

*  Editorial  Service 

*  Sound  Stage  and  Studio 

Our  Own  Custom  Building  to 
Provide  All  Services  Under 
One  Roof  .  .  . 

SEND   FOR  BROCHURE 
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EASTERN  STATES 

•  MASSACHUSETTS  • 

Cinema,    Inc.,    234    Clarendon 
St.,  Boston  16. 


•  NEW  JERSEY  • 

Association  Films,  Inc.,  Broad 
at  Elm,  Ridgefield,  N.  J. 

•  NEW  YORK  • 

Association    Films,    Inc.,    347 

Madison,  New  Y^ork  17. 
Buchan  Pictures,  122  W.  Chip- 
pewa St..  Buffalo  2,  N.  Y. 
Crawford,  Immig  and  Landis, 

Inc.,  480  Lexington  Avenue, 

New  Y'ork  17.  New  York. 
The  Jam  Handy  Organization, 

1775   Broadway,   New   York 

19. 
National    Cinema    Service.    71 

Dev    Street.    New    Y'ork    7. 

WO  2-6049. 
S.  O.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  York 

19. 
Training  Films,  Inc.,  150  West 

54th  St..  New  York  19. 
Visual  Sciences,  599BS  Suffern. 
United  World  Films,  Inc.,  1445 

Park  Ave.,  NY  29,  TR  6-5200 

•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue.  Pittsburgh 
22. 

Audio-Visual  Equipment  Rent- 
al Service,  International 
Film  Center,  Sales  and  Re- 
pairs, 1906  Market  St.,  Phila- 
delphia 3,  LOcust  3-7949. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

J.  P.  Lilley  &  Son,  928  N.  3rd 
St.,  Harrisburg. 

The  Jam  Handy  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 

•  WEST  VIRGINIA  • 

B.  S.  Simpson,  818  Virginia  St.. 
W.,  Charleston  2,  Dickens 
6-6731. 


SOUTHERN  STATES 

•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 
N.  W.,  JA  5-5378,  Atlanta. 


United  World  Films,  Inc.,  287 

Techwood  Dr.,  NW.,  Atlanta. 

•  LOUISIANA  • 

Stanley    Projection    Company, 

1117    Bolton    Ave.,    Alexan- 
dria. 

Delta  Visual  Service,  Inc.,  715 

Girod  St.,  New  Orleans  12. 
Phone:  J  A  .5-9061. 

•  M.\RYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 

•  TENNESSEE  • 

Southern    Visual    Films,    686 

Shrine  Bldg.,  Memphis. 


MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.    H.    Redfield,   Inc.,    1020 

So.  Wabash  Ave.,  Chicago  5. 

Association    Films,    Inc.,    561 

Hillgrove,  LaGrange,  Illinois. 

Atlas   Film    Corporation,   1111 

South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 

230  N.  Michigan  Ave.,  Chi- 
cago. 
Midwest  Visual  Equipment  Co., 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 

United  World  Films,  Inc.,  542 

S.  Dearborn  St.,  Chicago  5. 

•  MICHIGAN  • 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 

•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 

•  OHIO  • 

Academy    Film    Service,    Inc., 

2100  Pavne  Ave.,  Cleveland 
14. 

Films    Unlimited    Productions, 

137  Park  Ave.,  W.,  Mansfield. 


LIST  SERVICES  HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  SI. 00  per 
line  per  issue  on  annual  basis  only. 


Fryan  Film  Service,  815  Su- 
perior Avenue,  Cleveland  15. 

Sunray  Films,  Inc.,  2108  Payne 
Ave.,  Cleveland  14. 

Twyman  Films,  Inc.,  329  Salem 
Ave.,  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 

WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast    Visual    Education    Co., 

5620  Hollywood  Blvd.,  Holly- 
wood 28. 

The  Jam  Handv  Organization, 
1402  N.  Ridgewood  Place, 
Hollywood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 

Raike  Company,  Inc. 
.\udio-Visual  Center 
849  N.  Highland  Ave.  HO  4- 
1148,  Los  Angeles  38,  Calif. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 
6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd..  Los  Angeles  57. 

United  World  Films,  Inc.,  6610 
IMelrose  Ave.,  Los  Angeles  36 

SAN  FRANCISCO  AREA 

Association    Films,    Inc.,    799 

Stevenson  St.,  San  Francisco. 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 
Westcoast   Films,    255   Minna, 
San  Francisco  3. 

•  COLORADO  • 

Cromars'  (fomierlv  Audio- 
Visual  Center)  28  E.  9th 
Ave.  Denver  3. 

Davis  Audio-Visual,  Inc. 

2149  S.  Grape  St.,  Denver  22. 

•  OREGON  • 

Moore's  Motion  Picture  Serv- 
ice, 1201  S.  W.  Morrison, 
Poi'tland  5.  Oregon. 

United  World  Films.  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 

•  TEXAS  • 

Association  Films,  Inc.,  1108 
Jackson  Street,  Dallas  2. 

United  World  Films,  Inc., 
2227  Bryan  St.,  Dallas  1 

•  UTAH  • 

De.seret    Book    Company,    Box 

958,  Salt  Lake  City  10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


.matp:uxity  chv 

(continued  from   PAG'3 

now.'  We  bring  husband  m 
labor  because  they  can  be  si  po' 
ive.  We  nurture  the  fami  I  ur; 
as  a  unit  at  the  time  of  its  run 
tion." 

Hospital  Malernily  Cm  - 
produced  from  a  script  ..:'. 
planned  narration  on  ilKn^^ 
aspects  of  the  family-centerl  jy( 
tern.  In  addition,  it  contaiilva 
live,  beautifully  photograph t  ai 
edited  extemporaneous  snes- 
one  Sister  explaining  th'  fia 
stages  of  childbirth  to  a  gijpi 
expectant  mothers:  "This  iwjig 
you'll  probably  want  to  pit  q 
and  go  home." 

But  the  St.  Mary's  mothe  W 
proved  that  labor  is  shorte  ^oa 
the    new    system,    and    dcVei 
easier.  The  culminating  inc  •m 
the  film  is  a  startling  close-i, 
shot  of  a  mother  during  tl; 
of    her   baby.    This    brief  I, 
sequence     shows     not    on, 
happy,    smiling    mother.   H  il 
husband  holding  her  hand,  di'n 
anaesthetist  standing  b\  h; 
once  using  his  drugs.  Fin. .  ., 
spanked,  unsleepy  baby  cA  ci 
at  joming  the  world. 

The  film,  which  has  bcT  oi 
signed  for  showings  to  profitioi 
groups,  was  a  stand-out  at  lei 
cent  medical  film  exhibitiowH 
American  Medical  Assnati 
convention  in  New  York,  t  r 
also  been  awarded  a  Winng  !l 
ploma  at  the  Vancouve  F, 
Festival. 


Westlnghoase  Catalog  L<) 
:tO  Pirlnrps  for  Group  1' 

k  Westinghouse   Electric  oi 
ration  has  published  a  ne 
log  of  free  films  available  o 
ganized  social,  civic,  busins 
professional  groups. 

More  than  thirty  fill 
listed  in  categories  for  genii 
diences.  technical  audienc,  i 
training  and  instruction;, 
grams  for  industry. 

One  of  the  features  for  :k 
audiences  is  Atomic  Pctr 
Shippingport.  26-minute  'I 
film  on  the  developmenl.  le> 
and  installation  of  .-Xmeritif 
nuclear  powered  generati 
tion  at  Shippingport.  Pa.  s  I 
mary  audience  was  the  en* 
Conference  of  nuclear  stnic 
and  sound  tracks  are  avai'l' 
English.  Russian.  Freni 
Spanish. 

For  a  copy  of  Westilw 
Sound  Films,  write  to  the  fcX 
Picture  Department.  \'^ 
house  Electric  Corporatii,  • 
Gateway    Center.    Pittsbu  |i 
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n\s 


YOUR 


FILM 


1^-^      ^ 

ffiSn^H  UMTitnirsia 

^^^^1  •  Damaaed?  ^^^H 

Send  it  to 

l«E  f  LM  DDCIOfiS' 

Specialists  in  the  Science  of 

FILM  REJUVENATION 

FOR  16  MM  AND  35  MM 
RAPIDWELO  Process  includes   treatment  for: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

8MM  SERVICES  NOW  AVAILABLE. 

Send  for  free  Brochure.  ^ILP F^ 

•FACTS  ON  FILM  CARE", 


H 


APID   FILM 
TECHNiaUE.  INC. 


7-02  27  ST.,  L.  I.  C.  1,  N.  Y. 
Tillwell  6-4600  •  Est.  1940 


HOUSTON   FEARLESS 

Panoram 

DOLLIES 

ftrough//  Overhauled— Guaranteed 
SPECIAL   LOW  PRICE 

/mmediote       4-Wheel .  .    $1,200.00 
De/iVefy.i        5. wheel .  .  .  $1,600.00 

tAMERA   EQUIPMENT  CO.,   INC. 

IS    Wail    43fd    Str**l,    N«w    YoA    3«,    N.Y. 


iUSEBIUS 

bid  and  Italic 

srif  type,  clean-cut,  dignified 
•vith  everything  desirable  in 
i  e  type  . . .  cast  new  for  each 
lie,  as  is  usual  at  our  studio  ! 

HIGHT  STUDIO 

^East  Chicago  Ave.,  Chicago  11 


T  E  A  C  H  I  X  G    MA  C  II I  X  E  S : 

(continued  from  page  forty-seven) 

Answer  sheets  can  be  mimeographed.  The  pro- 
gram cards  themselves  may  be  typewritten,  or 
drawn,  then  reproduced  cheaply  by  multLlith 
or  conventional  printing  processes.  The  cards, 
of  course,  may  be  used  over  and  over  again. 
They  represent  a  substantial  saving  in  space, 
which  in  industrial  usage  with  widespread  dis- 
tribution at  various  manufacturing  or  selling 
sites,  can  mean  a  substantial  saving  over  con- 
ventional training  materials  in  postage  alone. 

As  the  number  of  programs  proliferate,  mi- 
crofilm will  represent  the  opportunity  for  sub- 
stantial additional  savings  in  space  and  han- 
dling effort.  Hamilton  Research  Associates, 
Inc.,  has  developed  such  a  machine,  with  forty 
frames  contained  in  a  single  aperture  card.  As 
program  libraries  grow,  the  substantial  savings 
in  space  and  handling  expense  will  more  than 
justify  the  higher  cost  of  such  machines. 

To  date,  therefore,  our  greatest  effort  has 
been  expended  on  developing  the  Visitutor 
series  of  visual  teaching  machines.  The  present 
model,  the  Visitutor  Card  Model  200.  is  a 
limited  production  model  and  has  been  tested. 
or  is  in  use,  in  over  sixty  educational  or  in- 
dustrial locations. 

The  machine  illustrated  displays  questions 
and  correct  answers  on  4"  x  6"  cards  synchro- 
nized with  an  Si^"  x  H"  answer  sheet.  The 
machine  is  actuated  by  a  lever  which  first  pre- 
sents the  new  question,  then  on  the  return 
stroke  exposes  the  correct  response  while  in- 
dexing the  answer  written  by  the  student  under 
a  Plexiglas  window  so  that  he  may  compare 
his  response  with  the  correct  one  given,  but 
may  not  alter  his  initial  response.  If  he  is  in- 
correct, he  may  then  record  the  correct  re- 
sponse in  a  slot  next  to  his  initial  response. 
The  cartridge  of  the  machine  holds  a  40-card 
lesson,  which  with  its  reversible  feature  means 
that  80  frames  can  be  shown  from  one  set  of 
cards. 

A  new  model,  designed  for  quantity  produc- 
tion, will  introduce  further  simplification  and 
reliability,  but  will  retain  the  basic  features  of 
the  present  machine.  It  will,  however,  reduce 
delivery  cost  in  line  with  our  third  objective. 

With  the  increased  interest  of  the  training 
offices  of  industry  providing  an  effective  stimu- 
lus, we  anticipate  continued  progress  in  the 
development  of  machines  and  accelerated  prog- 
ress in  the  development  of  programs  to  the 
point  where  automated  instruction  will  make  a 
major  contribution  to  industrial  training  in  the 
form  of  lower-cost,  long-term,  high-quality  in- 
struction. B" 


WANTED  TO  BUY  FOR  CASH 

16MM  AND  35MM  CAMERAS 

AND  ACCESSORIES 

MITCHELI^BELL  &  HOWELL   STANDARD 

AND  EYEMO— ARRIFLEX— MAURER— ALSO 

LABORATORY,   EDITING   AND 

LIGHTING  EQUIPMENT 

CAMERA  EQUIPMENT  CO.,  INC. 

315  WEST  43RD  STREET 

NEW  YORK  36,  N.Y. 

CABLE— CINEQUIP 


EFFECTIVE 

•  TRAINING 
•SELLING 

•  TEACHING 


<M^^^ 


DxjIOv^e 

AUUiU-VlbUAL 

EQUIPMENT 

SIGHT 


Planning  an  audio-yisual 
program?  Take  advan- 
tage of  DuKane's  expe- 
rience in  this  field  .  .  . 
advice  on  sound  sHdefilra 
production  plus  booklets 
on  recording  standards 
is  yours  for  the  asking. 
DuKane  offers  a  com- 
plete line  of  top-quality 
sound  slidefilm  projec- 
tors in  a  type  to  meet 
the  exact  requirements 
of  your  audio-visual 
program, 

for  complete  information 
write  to  , , , 

]]xjIC%.:NrE: 

CORPORATION 

Dept.  BS-81  .  ST.  CHARLES,  ILL. 


Ill 


V- 


3  3  i  i 


cJommvnication 

Navigating  the  high  seas  of  com- 
petition demands  good  communi- 
cations with  salesmen,  jobbers  and 
consumers!  Cut  through  the  fog 
surely,  dramatically  and  economi- 
cally with  - 

TFI  PRODUCTIONS,  NEW  YORK  19.  N.  Y. 
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Pioneers  in 


SOUND /FILMSTRIPS 


and 


SOUND  RECORDING 

for 

Industry  •  Commerce 

Education  •  Government 

Human  Relations 

III  none -flc 


RECORDER   & 


REPRODUCER   CORP. 


I  1533  Cherry  St.,  Philadelphia  2.  Pa.  | 

I  LOcust  3-2010  I 

^iililiiiiiiiimiiiiiriiliiiiiiiiiiiiimiiiiiitiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiitiiiiiiiiiitiiiiiuiiiiiiiiiitiiiiiMiiiiiiiii? 


The   Sales   >lana|ier*N   Film   4*uifle 

"k  A  selected  listing  of  145  motion  pic- 
tures and  slidefilms  for  sales  groups  is 
available  at  only  50c  from  the  Reader 
Service  Bureau  at  Business  Screen. 
7064  Sheridan  Rd.,  Chicago  26,  111. 


COL  I "  M  HI'S    1'  J-:  s  r  l  \'  a  L  : 

(continued  from  page  thirty-one) 
Public  Service  Theme)  in  the  National  Visual 
Presentation  competition.  Frontiers  could  have 
achieved  honors  in  any  classification  but  is 
primarily  a  conservation  and  general  informa- 
tion film  on  the  Western  states  served  by  its 
sponsor,  the  First  Security  Corporation,  a 
Utah  bank. 

The  Greater  Columbus  Film  Council,  spon- 
sors of  this  annual  award  competition,  is 
unique  among  regional  organizations  and  its 
hard-working  membership  has  been  frequently 
cited  for  the  handling  of  this  event.  Herschel 
S.  Stephan  is  president  of  the  Council;  vice- 
president  is  John  M.  Seidel  and  its  executive 
director  is  Daniel  F.  Prugh.  The  Council  board 
of  trustees  includes  business,  educational  and 
professional  leaders  in  the  Greater  Columbus 
area  and  is  headed  by  Hugh  Huntington.  S' 
*  »  * 
Inlernalional  Broadeasting  .\wards 
The  Second  International  Broadcasting 
Awards  contest  (which  includes  TV  commer- 
cials )  is  announced  by  the  HolUfwood  Ad 
Club.  Entry  deadline  is  Dec.  1st.  Write  Chair- 
man at  6362  Hollywood  Blvd.,  Hollywood  28, 
Calif,  for  brochure  and  entry  details.  S' 


C^ 


Above;    Lt.   Colonel   John  F.   Landry 
Motion    Picture    Section    (left)    and   CI 
Daniel  A.  Sims,  Deputy  Assistant  for  l| 
tion  and  Training,  Office  of  the  Deputy  I 
tor   General   for  Safety,   Headquarters, 
Air  Force  at  Morton  AFB,  California, 
frames  oj  the  Award  of  Meril-winning  i\ 
picture   "The   Accident   Investigation  B 
recently  cited  by  the  National  Commit 
Films  for  Safety.   Designed  for  exclu  : 
Force  use,  film  outlines  activities  ot 
dent  investigation  board. 


til 


HELD  IN  CONJUNCTION  WITH  THE 

INDUSTRIAL  FILM  AND 
AUDIOVISUAL  EXHIBITION 

BARBIZON  PLAZA  HOTEL 

CENTRAL  PARK  SO.  AT  SIXTH  AVE..  N.Y.C 

PRESENTED  BY 

INDUSTRIAL  EXHIBITIONS,  INC. 

17  EAST  45th  STREET,  NY    17.  N    Y 


The  ^i\i   Annual 


I  NDUSTRIAL 


ilm 

'/\uDIO- 
m#ISUAL 


EXHIBITION 


An   exhibition  of  current  audio-visuol  equipment,   techniques  | 
ond   services   in   industry  and   education   for   soles   meetings, 
visual    presentotions,    training,    advertising    promotion,    etc. 
Extensive   lecture   program   and   continuous  showings  of  out- 1 
standing  films  doily  for  .  ,  , 

SALES  EXECUTIVES 

TRAINING  DIRECTORS 

PRODUCTION  MANAGERS 
FILM  PRODUCERS 

ADVERTISING  MANAGERS 

AUDIO-VISUAL  DIRECTORS 


combined  wifS  the 

Ixi  INTERNATIONAL  FILM  FESTIVAL 

OF  NEW  YORK 

to    De    held    <)t    the 

BARBIZON    PLAZA   HOTEL 

106  Central  Park  South  &  6th  Avenue  -  New  York  City 

October  9-11,  1961 

medenHd  Su  -. 
INDUSTBIAL   EXHIBITIONS,   Inc. 

17  Ejsi  45th  Street  -New  York  17,  NY,.  OXtord  7-4978 
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in  the  east . . .  it's 

MOVIE  LAB 


I 


I 


I 


^20ipsa? 


MOVIELAB    FILM    LABORATORIES 

MOVIELAB   BUILDING,  619  W.  54th  ST. 
NEW  YORK   19,  N.Y.    JUDSON   6-0360 


^developing  color  negatives  •  additive  color  printing  •  reduction  printing  including  A  &  B  •  color 
slide  film  processing  •  blowups  •  internegatives  •  Kodachrome  scene-to-scene  color  balanced 
printing  •  Ektachrome  developing  and  printing  •  registration  printing  •  plus  complete  black  and 
white  facilities  including  cutting  rooms,  storage  rooms  and  the  finest  screening  facilities  in  the  east. 


Profile 


"CITY  ON  THE 

HORIZON 


When  a  company  is  doing  a  good  job  for  its 
customers,  the  public  often  takes  it  for  granted. 

Wisely,  the  Rochester  Gas  and  Electric  Corporation 
uses  the  color  motion  picture,  "City  on  the 
Horizon",  to  dramatize  how  well  it  serves  the 
community,  day  and  night,  year  after  year. 

To  help  present  your  story  so  it  counts  call 

7^  JAM  HANDY  (%^a^t^<!3^fu 


*   Dramatizations  ♦   Visualizations*   Presentations*   Motion  Pictures  *   Slidefilms    ♦   Training  Assistance 


NEW     YORK 
JUdson  2-4060 


HOLLYWOOD     •     DETROIT     •     PITTSBURGH     •     CHICAGO 
Hollywood  3-2321  TRinity  5-2450  ZEnith0143  STafe  2-6757 


lusiness 


MAGAZINE 


O 


lAl 
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PRICE      FIFTY     CENTS 


Will  your  public  relations  films 

actually  be  seen 

by  the  publics  you  want? 


ON  TELEVISION? 

IN  THEATRES? 

BY  SCHOOLS  AND 
COMMUNITY  GROUPS? 


Be  sure  you  are  familiar  with  the  best  professional  film 
distribution  services  available. 

Get  our  booklet  "The  Opportunity  for  Sponsored  Films." 
See  our  movie  "People  into  Audiences."  Phone  or  write  on 
your  business  letterhead  to  any  of  the  sales  offices  listed  below. 


SALES   OFFICES 


NEW  YORK 

3  East  54th  Street 

Plaza  8  2900 

LOS  ANGELES 

1717  N.  Highland  Ave. 
Hollywood  2-2201 


DETROIT 

19818  Mack  Avenue 
Tuxedo  4-6222 

SAN  FRANCISCO 

444  Mission  Street 
Yukon  21712 


FILM    DISTRIBUTION    OFFICES 


ANCHORAGE.  ALASKA 
ATUNTA  8,  GA. 
BOSTON  16.  MASS. 
BUFFALO  2.  N.  Y 
CEDAR  RAPIDS.  lA. 


CHARLOHE  6.  N.  C. 
CHICAGO  II.  ILL 
CINCINNATI  2.  0. 
CLEVELAND  15,  0. 
DALUS  7.  TEX. 


DENVER  3,  COLO. 
DETROIT  1.  MICH. 
HARRISBURG.  PA. 
HONOLULU  14.  HAWAII 
HOUSTON  4,  TEX. 


CHICAGO 

Prudential   Plaza 
Delaware  7-3252 

WASHINGTON 

Seventeen  Ten  H 
Sterling  3-3377 


St..  N.W. 


PITTSBURGH 

210  Grant  Street 
Grant  1-9118 

TORONTO 

140  Merton  Street 
Hudson   5-4419 


INDIANAPOLIS  4.  INO. 
KANSAS  CITY  U.  MO. 
LOS  ANGELES  57,  CALIF. 
MEMPHIS  4,  TENN. 
MILWAUKEE  2,  WISC. 


MINNEAPOLIS  3,  MINN. 
NEW  ORLEANS  12.  L.  A. 
NEW  YORK  23.  N.  Y. 
OMAHA  2.  NEBR. 
PHIUDELPHIA  7,  PA. 


PinSBURGH  19.  PA. 
ST.  LOUIS  30,  MO. 
SAN  FRANCISCO  5,  CAL. 
SEAHLE  3,  WASH. 
TORONTO  7.  ONTARIO 
WASHINGTON  6.  D.  C. 


1 


MODERN 

TALKING   PICTURE   SERVICE 


8 


THE  WINNING  PICTURE 

...  is  one  which  successfully  accomplishes  the 
purpose  for  which  it  was  produced.  On  occasion,  our 
films  receive  recognition  from  other  sources. 
In  fact,  pictures  produced  by  Wilding  during  recent 
years  have  won  110  awards.  At  the  recent  Columbus 
Film  Festival,  for  example,  these  seven  productions 
were  honored  with  Chris  Certificates  for  excellence . . . 


E 


;J^^:', 


m 


i 


The  Film  Council  of  Oreater  K^oiurnDus 

COLUMBUS,  OHIO 


Co/urnbus 


Columt 


thl.  la-loot,  7  000  pound  bronie 
Cotumbut    Hand!    ol    an'rgnca    >a    < 

Cal.inbui.   O^.o     Oct     13.    "SS 


Hereby  Presents 


"EPUBue  siEK™"  Wto.ci.  », 


)>■*  ^■^f'^ 


il^ 


FOR  THAT  WINNING  PICTURE,  CALL 


WILDING  live 


CHICAGO:  BRoadway  5  1200  HOLLlfWOOO:  HO  9  5338 

DETROIT:  TUxedo  2  3740  NEW  YORK:  PLaza  9  0854 

WEbster3  2427  CINCINNATI:  GArdeld  10477 

CLEVELAND:  TOwer  1  6440    SAN  FRANCISCO:  DOuglas  2-7789 


INCREASING  YOUR 


INCREASING  YOUR 


THROUGH 


BUSINESS 
THEATRE 

Creation  and  staging 
of  entire,  integrated  convention 
and  sales  meeting  programs. 


iJ^nwiimwii) 


Some  of  the  companies  we  serwe 
in  Business  Theatre 

GREEN   GIANT  COMPANY 

INDEPENDENT    GROCERS   ALLIANCE 

HUMBLE    OIL   &    REFINING 

UNITED    AIR    LINES 

VOLKSWAGEN    DEALERS   OF    CHICAGO 

CARTER   CARBURETOR   COMPANY 

FORMFII.    INC. 

CITIES   SERVICE    OIL   COMPANY 

SYLVANIA    ELECTRONICS 


Fred  A.  Niles  CommunicatlDos  Centers,  Inc. 

1058  W    WastimRton  Bsulevard  .  Ctlirago  7 
Of  Hollywood   650  N   Bfonson 
01  New  York    108  West  End 
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HOW  CAN   0 
IMMUNIZE  Hi 
NEGATIVE  II 
SALESMEN? 

Train  with  Slidefili'> 


Negative  attitudes  can  infeigca 
men.  The  soles  executive  co  sb:i 
the  cause  and  effect  of  negc^ 
titudes  .   .   .  and   how  to  cut  i 
with  positive  thinking  .  .  .  vh 
aid  of  this  color  sound  films  o 

"THE  POWER  OF  MEIFIIL 
ATTITUDE  IN  SELLIir'l 

This  dratnotizes  by  contrasts,  lecl 
negative  thinking  from  devopij 
into  a  permanent  handico  oi 
shows  how  the  positive  ciliM 
creates  confidence  and  )0h 
sales.  One  of  a  series  of  six 

"SELLING  IS 
MENTAL" 

Is  proving  a  great  time  and  el 
saver  to  sales  directors  in  ti  nil 
and  re-trcinlng. 

Write  today 
for  details 
concerning 
a  preview 


Selling  Bureci 


pocKEi  picium 


6108-B  Santa  Monica  Boule  rd 
Los  Angeles  38,  Coliforni 
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V\/hat's 


your  Pleasure, 
Gentlemen?" 


'wmm^Q^m^ 


,i 
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Everything  you  need  to 
complete  your  film-from 
studio  to  laboratory  services 
is  here  in  one,  convenient 


location  . . . 

studio  services: 

Editorial 

Creative  Editing 

Dialogue  Cutting 

Music  Cutting 

Conforming 

Preparation  of  A&B  Rolls 

Hot  Splicing 

Syncing 

Cutting  Room  Rental 

Art  and  Animation 

Storyboards 
Graphic  Art 
Cartoons 

Hand-lettered  Titles 
Hot  Press  Titles 
Title  and  Animation 
Photography 

Music 

Optical  Film,  35mm 
Magnetic  Film,  35,  17i  ■>  & 

16mm,  '4 -inch  Tape 
Disc,  331 3  &  78 
Sound  Effects 

Sound  Recording 

Location  Recording 

Narration 

Music  Recording 

Post-dubbing 

Re-recording 

Mixing 

Transfer 

Interlocks 

Facilities  Include  Optical  and 

Magnetic  35,  17i  _>  &  16mm, 

'4 -inch  Sync  Tape 

Screening 

16mm  Projection 
35mm  Projection 
Interlocks 


laboratory  services: 

Developing  Processes 

COLOR: 

Negative  EK  16mm 
Positive  EK  16mm 
Ektachrome  16mm* 
Kodachrome  16mm* 
Ansco  16mm' 

'Processed  by  film  manufacturers' 
local  plant 

BLACK  AND  WHITE: 
Sprav  Picture  Negative, 

16  '&  35  mm 
Spray  Sound  Negative, 

16  &  35mm 
Newsreel  Negative,  16mm 
Spray  Picture  Positive, 

16  &  35mm 
Immersion  Positive,  16mm 
Reversal,  16ram 

Printing 
COLOR: 

Kodachrome,  16mm 
Ansco,  16mm 
EK  Intemegative,  16mm 
EK  Positive,  16mm 
Reduction,  16mm 
Blow-ups,  35mm 
Optical,  16mm 
Workprint,  16mm 
Masters,  16mm 
Answer  Prints.  16mm 
Release  Prints,  16mm 

BLACK  AND  WHITE: 
Dupe  Negative,  16  &  35mm 
Master  Positive,  16  &  35mm 
Reversal,  16mm 
Reduction,  16mm 
Blow-ups,  35mm 
Optical,  16mm 
Track  Prints,  16  &  35mm 
Work  Prints,  16  &  35mm 
Answer  Prints,  16  &  35mm 
Release  Prints,  16  &  35mm 
TV  Spots,  16  &  35mm 

Miscellaneous 

Edgenumbering 

Print  Cleaning 

Peerless  Treatment 

Magnetic  Striping 

Reels 

Cans 

Shipping  Cases 


Write,  phone  or  wire  for  information  and  quotations  on  any  and  all  producer  services 


byron/motion  pictures 


1226  Wisconsin  Ave.,  N.W.,  Wasliington  7,  D.C.,  FEderal  34000  / 1220  East  Colonial  Dr.,  Orlando,  Florida,  CHerry  14161 
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INC, 


You're  on  schedule  . . . 

WITH  THE  LEADER  IN  LIGHTING,  GRIP  EQUIPMENT, 
PROPS,  GENERATOR  TRUCKS  AND  TRAILERS 


RENTALS 


Send  for  a  schedule  of  rental  rates. 


CRIP  EQUIPMENT 


LIGHTS 


GENERATOR  TRUCKS 
AND  TRAILERS 


laoo   1600   1000.  7S0. 
300.  200  Amu  DC  . 


100.  50.  30.  20  Amp  »C 


LARGEST   SUPPLIERS   OF    MOTION    PICTURE,  TV  AND 
INDUSTRIAL    PHOTOGRAPHIC    EQUIPMENT   IN   TVIE    EAST 


LIGHTING   THE  MOTION  PICTURE  INDUSTRY  SINCE  1921 


333  AVest  52nd  Street.  New  York  City,  Circle  6-5A70 


BUSINESS    SCREEN    .VI  .A  Ci   \  / 


Our  Top  Flight  Creative  Writers.  Directors  and  Artists  Can 
Help  You  Tell  a  Better  Public  or  Employee  Relations  Story - 
A  Better  Sales  Promotion  or  Advertising  Story  in  Either 
Animated  or  Live  Action  Motion  Pictures. 


JUvvvgJ^cXml BuhL^&vO,  J.U.. 


201     North    Occidental    Blvd.,    Los    Angeles    26,    California 
iUviBER6.VOLUME22.1961 


IT  TAKES  TWO 

TO  6IVE  IMPACT  TO 

BUSINESS  FILMS! 


It  takes 

your  knowledge 

of  your  business ; 

our  knowledge 

of  motion  pictures. 

Together  we  can  produce 

a  film  that  will  tell 

your  business  story 

with  clarity,  ^|^ 

imagination—      ^r  A'^^ 

and  impact.         ///  P  \^ 

Industrial  Film 
Division 

Columbia 
Pictures 

CORPORATION. 
Hollywood  28. 
California 


Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


THROUGH  l.NEXPLICABLE  DtLAYS  Lind  bu- 
reaucratic  procrastination,  an  historic  mo- 
tion picture  of  Astronaut  Alan  Shepard's  suc- 
cessful sub-orbital  flight  on  May  5th  titled 
Freedom  7,  has  not  yet  gone  into  distribution. 
We  publicized  this  important  color  film  months 
ago.  following  its  showing  at  the  Industry  Film 
Producers  Association  meeting  in  California. 
But  National  Aeronautics  &  Space  Admini- 
stration men  who  could  and  shoidd  have 
cleared  this  picture  to  the  American  people  are 
denying  citizen  groups,  workers  in  missile  and 
other  defense  plants  their  right  to  share  the 
record  of  this  achievement. 

Worse  yet.  a  Russian-made  60-minute  doc- 
umentary film,  heavily  loaded  with  propagan- 
da and  direct  ridicule  of  America's  space  ef- 
fort, was  screened  in  Washington  at  the  Oc- 
tober sessions  of  the  International  .'\stronau- 
tical  Congress.  Yuri  Gagarin's  orbital  journey 
around  the  earth  is  the  subject  of  this  Soviet 
picture,  though  it  contains  only  a  brief  se- 
quence in  which  he  is  presumably  feeding  him- 
self in  flight  from  squeeze  tubes  of  food. 

In  NASA's  excellent  Freedom  1 .  there  are 
memorable  scenes  taken  in  flight  of  Shepard's 
reactions.  In  fact,  this  picture  is  an  undeniable 
factual  record  which  ""lifts"  the  viewer  into 
space,  is  far  superior  in  content,  lack  of  anli- 
cmything  propaganda.  America  and  the  free 
world  want  this  picture!  Anyone  responsible 
for  the  unwarranted  delay  in  withholding  Free- 
dom 1  owes  this  nation  an  immediate  explan- 
ation. If  it  is  not  forthcoming,  must  we  believe 
that  this  is  one  more  example  of  how  bureau- 
crats can  help  lose  the  battle  for  freedom? 

*        *        * 
Largest  Audiences  in  Historij  Are  Viewing 
Today's  Colorful  Business-Sponsored  Films 

■it  There's  tremendous  news  in  the  surge  of 
sponsored  motion  pictures  toward  new  distri- 
bution records!  More  people  are  seeking  and 
seeing  today's  better  business  films  than  at  any 
time  in  history. 

For  example,  just  one  sponsored  film  dis- 
tribution network  delivered  16mm  prints  for 
its  clients  to  over  1 .50().()()()  group  audiences 
throughout  the  U.S.  last  year.  These  films  were 
requested  for  showings  in  clubs,  lodges,  plants 
schools,  churches,  etc.  Nearly  6S  million  per- 
sons were  registered  in  attendance  in  these  in- 
fluential group  audiences.  Often,  these  films 
were  the  subject  of  discussion  and  review. 
Science  and  technical  subjects  among  them 
played  a  key  role  in  motivating  students  and 
workers;  health  and  safety  education  was  pro- 
vided. 

Riding  the  crest  of  television's  popularity  and 
spurred  by  the  growing  interest  of  station  pro- 
gram directors  in  useful  educational  fare  this 
same  network  reports  another  46.()()()  showings 
by  television  stations,  with  a  modest  estimate 


of  only  40.000  viewers  per  showing.  \ 
another  two  billion  audience  for  factua-i|| 
Finally,  an  additional  l6/o  million  an 
goers  saw  sponsored  short  subjects  a  sos 
56.000  theatrical  showings.  Theatre  ni 
set  a  very  high  standard  of  public  inter 
entertainment  value  before  acceptinuhi 
subjects  for  their  big  screens  and  pai  at 
omers. 

The  point  of  all  this  is  the  lusts  hcih 
the  sponsored  film  medium,  the  cc  ni 
popularity  and  prosperity  of  16mm  w  ne 
counts  most — out  among  the  viewersSui 
figures  validate  important  budgets  not 
sponsoring  companies  but  they  also  und>ca 
the  importance  of  quality  production  oj  mi 
while  subjects.  That's  the  sponsor's  e  rla 
ing  "ticket  of  admission"  to  these  volant ,  a 
diences. 

Within  the  film  industry,  this  climbr  a 
dience  factor  is  most  significant.  It  emp  mzi 
the  fact  that  jilm  dimensions  find  lite  <" 
level.  Every  current  film  of  significanc  «, 
either  produced  in  35mm  or  I6mni;  5nij 
prints  found  their  way  to  theatres,  inn 
prints  (mostly  in  color)  went  to  groups  ■  nil 
or  having  access  to  more  than  a  half  Ilia 
existing  16mm  sound  projectors.  Smi  »i 
find  its  way.  some  day.  into  schoc  aa 
churches,  plants  and  offices.  But  today  me 
dium  is  the  16mm  sound  motion  pictursrii 
and  if  you're  a  producer  or  a  laborator'na 
ager,  don't  forget  that  qiuility  of  iiuere  ai 
quality  of  craftsinanslup  go  hand  in  h  d  I 
guide  and  guard  the  future  of  the  facta  fill 
medium. 


A  Salute  to  Radiant's  President  on  Hi 
25th  Anniversary  irt  the  Audio-Visual  in 

■  A  toast  to  an  industry  leader  and  ou ; 
friend.   Adolph  Wertheimer.  president 
Radiant    Manufacturing    Corporation,   i 
25th  .Anniversary  in  this  business.  One    tl 
world's  largest   makers  of  projection  si  "en 
Radiant  was  a  contemporary  of  ours  whi  tt 
company   made   its   humble   start   in  th  '•■'■ 
30's.    We've    watched    it    grow    and    pi.p; 
watched  this  man  and  his  associates  bid 
business    on    service    and    innovations,    e' 
seen   Radiant's   president  give  of  himse  ffl 
stintingly   in   industry   affairs  and  enjoy 
open-handed     hospitality     at     those     ;iiui 
NAVA  convention  fuctions. 

But,  most  of  all,  this  master  salesm;  hi 
infused  enthusiasm  and  a  badly-needed  piii 
of  determination  into  those  who  sell  andii 
who  use  this  essential  end-product.  R  i. 
screens  go  'round  the  world,  building  .■Xmic- 
business,  serving  viewers  in  the  four  c  ncr 
of  the  globe  as  they  serve  throughout  (Jca 
tion  and  industry  here  at  home. 

The  result  is  that  big.  modern  plant  inl 
ton  Grove.  Illinois  that  grew  out  of  one   in 
tireless    drive    and    infecious    spirit.    Ei>f- 
the    president's    desk    out    there,    you'll!"''' 
Adolph  Wertheimer  with  one  hand  wa'  c  i 
telephone  while  the  other  gestures  ""welc  "' 
Hai>i>y     25th    anniversary    from    all    c 
,4doli>li.   and   may   the   ne.xt    25    he   as  > 
dcrful  as  those  \ears  to  date! 


(CONTINUED      ON      PAGE      TVVElt 


BUSINESS    SCREEN    MAGAZt 


If  you're  w^orking 
know  this:  many  firms  process  color  but 
General  Film  Kiil;i".VH>TS'?t:>.  does  it 


SUPERBLY!  Negative,  positive  and 

reversal  color  in  8, 16  and  35mm.  Serving 

producers  of  television,  motion  picture, 

industrial  and  audio-visual  film  ^     . 
If  you're  not  already  "in"  w^hy  not  find  out. 

Call  OOorw^rite. 


oo 


GENERAL 

FILM     LABORATORIES 

A   DIVISION   OF   PACIFIC    INDUSTRIES,    INC 


1546  ARGYLE,  HOLLYWOOD  28,  CALIFORNIA,  Hollywood  2-6171  /  central  division  1828  WALNUT  STREET,  KANSAS  CITY  8,  MISSOURI,  GRand  1-0044 
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See  the  difference . . . 

when  16mm  Color  Specialists  process  prints! 


"Take  it  from 
me-IT  MAKES 
A  DIFFERENCE!" 


SFEfliqia 


7936  Santa  Monica  Blvd,,  Hollywood  46,  California 

Telephone:  OLdfield  4-80J0 


a 


Seiberlin^  Lpilales 
on  \\  inter  Driving 

■A-  The  Scibcrling 
Company.  Akron.  O  j 
premiered  a  revised, 
version  of  its  widely- ■[ 
color  film.  How  to  L\\ 
Snow  and  Ice.  Origii 
sion,  released  in  19 
been  shown  to  more  lai 
million  students  in  Irii 
education  classes,  pliijadi 
tional   audiences. 

12-minute  color  pidre 
entirely  instructional  id 
teaches  what  the  title  iplit 
showing  how  to  pre, re 
car  for  winter  use.  Sto  pt 
sents  lessons  learned  idii 
er  training  classes.  TCI 
is  available  on  free  loafn 
Seiberling.  Akron  9.11 
Heavy  bookings  are  cj< 
reported  for  the  coniit  a.] 

ter.  1) 

»       *       «        I 

Restaurant  Sanitatioi- 
Subject  of  "One  CI 

■s!r  The  important  ^ub 
sanitation  in  commerc 
institutional  kitchens 
theme  of  One  Cham 
minute  color  film  ji 
leased  by  the  Americ, 
Association,  who  wi  Ji 
distribute  the  picture 

The  film  stresses  ops 
dishwashing  methods  pk 
the  checking  and  test 
health  officials  to  deliiM 
if  commercial  kitchenne 
minimum  sanitation  rui:: 
nients.  Story  is  told  t: 
tertaining  format  wi 
""moral"'  that  assure 
public  it  can  ""eat  awa;  r.  ■ 
home"  with  complete  ^l 

ance  ! 

*        *        ^= 

Kodak  Pictures  AdvjlJ- 
of  Color  Pliotolitlio^  I' 

y<-  Eastman  Kodak  is  • 
viewers  ""on  tour""  of  ; 
tolithography    plant,   u 
the  production  of  a  S|. 
four-color  printing  job: 
start  to  finish  in  a  new 
film.  A  Look  at  Plwioi  >  - 
raphy. 

The  picture  explain  jIK 
illustrates  what  the  prts 
accomplishes  within  buiM 
and  industry  in  develnH 
greater  markets  for  pri  i^ 
and  services.  Availab  oi 
free  loan  from  .Audio-' •»* 
Services.  Eastman  FM 
Company.  Rochester  4. 'C 
York.     '  I 

FOR    THE    LATEST    ANC     :; 
FILMS:     READ    BUSINESS    S:  :"* 
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Bell  &  Howell  engineering  treates  fhe  most 

revolutionary  16mm  sound  projettor  in  25  years... 

different  from  ^p  to  bottom... inside  and  out! 
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THIS  IS 
THE  NEW 
FILMOSOUND 
SPECIALIST! 


I 
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B  LSI  NESS    SCREEN    MAGAi 


2Q  /o  LtvHTtn  than  any  other  major  audio  visual  pro- 
jector. It  weighs  only  29  lbs.!  It  is  the  first  projector  with  a  magne- 
sium die-cast  unitized  frame-lighter . . .  stronger . . .  extra  tough! 
It's  easy  to  take  along  wherever  it's  needed.  Your  salesmen  can  pre- 
sent your  film  to  more  prospects.  You'll  get  the  added  punch  of 
professionally  perfect  sight  and  sound  ...  as  well  as  assurance  that 
the  customer  gets  all  the  facts  ...  in  the  order  that  will  make  the 
most  sales! 


^  10  BniGHTtiC  than  the  average  16mm  projector! 
leiew  Proximity  Reflector  Lamp  and  new  f/1.4  Super  Proval  Lens 
/(Sharper  images  and  more  brilliant  colors  ...  a  picture  with 
rh  for  the  biggest  meeting  or  convention  halls- even  in  undark- 
le  offices  or  training  rooms.  And  you  can  interchange  750,  1000 
idl20Q  watt  bulbs  and  still  get  more  light  with  each. 


FAR,  FAR  EASIER  TO  USE  with  the  most 

simplified  controls  ever  put  on  a  16mm  sound  projector.  It  sets  up 
from  closed  case  to  projected  picture  in  a  little  more  than  a  minute. 
Rewinding  is  fast  and  simple.  You  don't  change  reels.  An  automatic 
lower  loop  restorer  keeps  the  film  moving  smoothly  and  quietly  with- 
out interruptions.  Your  salesman  is  free  to  do  his  primary  job  .  .  . 
make  the  sale.  His  film  presentation  doesn't  detract  from  attention, 


it  focuses  attention  on  your  product! 
rfe  cool  heads  in  business  never  forget  the  goal  is  profit, 
riit's  why  more  and  more  businesses  are  investigating, 
3i|l  investing  in,  a  solid  audio  visual  program.  16mm  film 
sjvides  a  faster,  more  efficient  presentation  for  sales, 
ic  orientation,  training,  time  and  motion  studies,  product 
CjTiparisons  and  countless  other  specialized  jobs.  And 
tljs  new  FILMOSOUND  SPECIALIST  makes  16mm  film 
eiip  more  practical  than  before!  It  will  go  more  places 
aJ  do  a  better  job  under  more  conditions  than  any  other 
pijector  in  the  world! 


CLIP  THIS  COUPON  AND   MAIL  TODAY! 

BELL  &  HOWELL  COMPANY.  Dept.  BS-10 
7100  Mccormick  Road,  Chicago  45,  Illinois 

I     [    I  am  interested  in  starting  or  expanding  our  audio 
—   visual  program  and  would  welcome  genera!  infor- 
mation on  the  subject. 

(—1    I  am  interested  in  the  FILMOSOUND  SPECIALIST 
— '  for  our  audio  visual    program.   Please   send    me 
more  information. 


NAME_ 
TITLE_ 
FIRM_ 


►   B  e  I  I  £■  H  owe  I  I     F/N£R  PRODUCTS 

THROUGH  IMAGINATION 


Watch  for  "Bell  &  Howell  Close-Up!"  Informative  .  .  .  Provocative. 
ABC-TV  Network,  Oct.  31,  Nov.  14,  23,28,  Dec    5,  10  and  13. 
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KDITOK  I  A  I,     \'  1  K\\   I'Ol  .\  T: 


Services  provided  include 

Distribution 

Inspection 

Grading  &  Cleaning 

Repairing  &  Rejuvenation 

Scratch  Removal 

Protective  Coating 

Editing 

Commercial  Insertion 


Memo  to  Government:  Is  the  "Low  Bidder" 
Going  to  Deliver  the  Film  You  Specified':' 

-  Congressmen  are  being  quietly  armed  with 
some  sobering  tacts  about  present  methods 
of  awarding  government  film  contracts.  All 
over  the  U.S..  bidders  on  government  films 
are  wondering  how  long  this  situation  will 
prevail.  Here's  one  typical  example: 

For  a  recent  non-military  film,  scheduled 
for  production  in  the  Pacific  Northwest,  there 
were  50  bidders.  Their  prices  averaged  from  a 
low  bid  of  over  $7,000  to  a  high  figure  of 
S80.000.  The  contract  went  to  a  Southeastern 
producer  for  the  low  bid  in  the  $7,000  bracket. 

But  the  general  range  of  bids  from  $16,000 
to  $23,000  contained  the  true  costs  of  this 
job.  Obviously,  the  low  bidder  can't  deliver 
that  kind  of  picture.  Obviously,  the  long 
travel  distances  involved  will  further  penalize 
the  quality  of  the  work  possible  at  that  figure. 

The  .American  ta.xpayer  will  lose  on  this  kind 
of  logic;  the  Government  involved  is  yours 
and  mine.  When  that  kind  of  arbitrary  "take 
the  lowest  bid"  decision  is  made.  Government 
is  getting  just  $7,000  worth  of  picture,  unless 
somebody  is  making  a  patriotic  contribution. 
We  won't  bet  on  that  and  we'd  like  to  know- 
why  the  bid  of  an  experienced  qualified  com- 
pany right  in  the  area  where  this  specific  film 
is  to  be  made  was  rejected,  despite  the  fact 
that  it  was  in  the  obviously  correct  range  of 
line  cost,  indicated  by  the  average. 

Let  the  people  who  know  the  answers  in 
Washington  make  the  right  decisions  on  these 
contracts.  If  their  hands  are  tied  by  this  kind 
of  arbitrary  price-uUme  factor,  let's  remember 
with  this  logic  we'll  also  soon  be  buying  mis- 
siles without  engines,  tanks  without  guns  and 
films  that  could  just  as  well  be  made  with  a 
home-movie  camera  for  $70.  much  less 
$7,000.  for  all  the  good  they'll  do!  R^ 


'i. 

( 

i'           _ 

ftfrmvniniin. 
h  f  niiriiii.MiK 
^  L  n>n»i 
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u 

m 
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John  A.  MocCartney,  Public  Relations  Director, 
Porke-Dovis  &  Company  i  right >  receives  trophy 
from    Edward    Moher,    NAM   Vice-President. 

Turin   Fcsliitil  .Xinird.s  Are   Presented  to 
Parke-Davis;  Kimberly-Clark;  First  Security 

-  Four  trophies  awarded  to  .American  motion 
pictures  at  the  Second  International  Industrial 
Film  Festival,  held  recently  in  Turin.  Italy, 
were  presented  last  month  to  representatives 
of  the  sponsoring  companies.  Edward  Maher, 
vice  president.  National  Association  of  Manu- 
facturers, made  the  presentation  at  a  luncheon 


Roy  Dickerson  right  above  i  accepts  spi 
ver  cup  on  behalf  of  First  Security  Co 
for  their  film  "Frontiers"  from  Mr.  Mahe- 


a 


'^ 


at  NAM  headquarters  in  New  York 

The  Industrial  Film  Festival  regulat  is 
mitted  only  fifteen  entries  from  each 
manufacturers  association.  The  /> 
entries  were  selected  from  a  large  tcp 
business  sponsored  films  by  a  comrite 
industrial  audio-visual  experts,  includii  Fn 
Rollins.  Manager  of  E.  R.  Squibb  S« 
Motion  Picture  Department;  Gordon  L  loi 
Manager  of  American  Machine  &  iiu 
Company's  International  Public  Ilaa 
Group;  and  Eyre  Branch.  Standard  C  Co 
pany  (NJ  ).  retired. 

In  competition  with  films  from  1  ca 
tries.  Parke-Davis  &  Company's  Belli  Ml 
cines  for  a  Belter  World  took  first  pri.jatl 
best  scientific  research  film.  This  fili.  p 
duced  by  The  Jam  Handy  Organizatic  isi 
signed  to  show  how  medical  researc  c 
drug  field  helps  mankind.  The  film 
ceived  a  special  gold  medal  as  the  bc^i 
the  field  of  pharmaceutics. 

The  first  prize  in  the  category  o\ 
ing  and  sales  technique  went  to  k 
Clark's  Faces  and  Foriiines  —  .i  t 
ated  by  Design  .Associates  to  trace  the  \d 
ment  of  the  "well  planned  corporat  la 
through  the  years. 

First  Security  Corporation  of  Salt  L  <i 
won  a  silver  cup  for  its  public  relatic 
Froniiers.  This  film,  made  by  Dick  Ir: 
Productions,  features  the  history  an 
omic  development  of  one  of  the  I. ft 
regions  in  the  L:nited  States  —  the  int  mi 
tain  reaion  of  Utah  and  Idaho. 


Eugene  Levandoski,  Eastern  Soles  Manoc 
berly-Clark    Corp.,     i right)     accepts    tro  ( 
"Faces  and  Fortunes"  from  Mr.  Moher. 
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>UBLIC  RELATIONS  •  EDUCATIONAL*  TECHNICAL'  TRAINING  •  MEDICAL...  and 


liraiii  is  deatl.  Tlie  liay.seeil  has  joined  llie  \  aiiisluiig 
lififalo  and  the  noble  redskin.  There  are  more  college 
aduates  in  Agriculture  today  than  there  are  in  many 
(jher  lines  of  endeavor.  Farm  pictures  are  brighter. 
Id.  They  are  now  among  the  best  "family  pictures"* 
Ung  made.  They  must  appeal  to  well-educated,  well- 
j-do  farm  parents  and  also  to  intelligent  and  ambi- 
tus sons  and  daughters  who  are  planning  careers  in 
riculture. 


Farm 


Pictures 


by  Audio 


.\tomic  Energy  Commission 

American  Boscli  Arma  Corp. 

.American  Machine 
&  Foundry  Co. 

.American  Telephone 
&  Telegraph  Co. 

Babcock&  Wilcox  Co. 

E.  I.  duPont  de  Nemours 
&  Co.,  Inc. 

Ethyl  Corporation 

The  Gillette  Company 

McGraw-Hill  Book  Co. 


National  Board  of  Fire 
Underwriters 

National  Cancer  Institute 

National  Cotton  Council 

Port  of  New  York  Authority 

Schering  Corp. 

E.  K.  Squibb  &  Sous  Div, 

The  Te,\as  Company 

Union  Carbide  Corp. 

U.  S.  Navy 

Western  Electric  Co. 

Westinghouse  Electric  Corp, 


many,  many  others 


RODUCTIONS,      INC. 

'ILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.  Y. 
TELEPHONE:   PLaza  7-0760 


i«S3X^?-:'«' 


Frank  K.  Speidell,  President 
P.  J.  Mooney,  Vice-President  &  Treasurer 
r.  H.  Westermann,  Vice-President,  Sales 
Alexander  Gansell,  Secretary 


Frank  Beckwith 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


Harold  R.  lipman 
Erwin  Scharf 


RIGHT  off  the  NEWSREEL 

Lilton,  Prenlioe-Hall  Merge  Teaching  Maehine  Interests 


TO  YOUR 

SALES 

TRAINING 

PROGRAM 

Dartnell's 
"DIRECTORY 
OF 
SALES 
TRAINING 
FILMS" 
Is  Yours  .  .  . 


FREE! 


Dartnell  has  cafefully  developed  a  library 
of  outstanding  sales  training  films  that 
demonstrate  tested  techniques  of  ad- 
vanced salesmanship  As  the  nucleus  of 
your  next  sales  meeting,  they  can  add 
interest  and  impact  as  well  as  profes- 
sional sales  instruction.  To  help  you  select 
the  right  one  for  your  meeting,  we  have 
prepared  a  16page  illustrated  Directory 
with  all  the  facts  you  need  -  including 
rental  and  purchase  costs.  Send  for  your 
free  copy,  now' 

DA  RTN  E  L  L 

1801    LELAND  AVENUE    •    CHICAGO  40.  ILLINOIS 
•HEAOQUARTERS   FOR   SALES   TRAINING   FILMS" 


I   MAIL 

COUPON    TODAY! 

•    Dartnell 

Corp. 

•    1801  Leiand  Avenue 

Chicago  40.  Illinois       ! 

J  Gentlemen 
■  Dartnell's 
J  Films." 

Please  send  me  a  copy  of     ■ 
'Directory  of  Sales  Training     ! 

iNamr 

1  Company 

1  Address 

Icily 

;                                                       • 
:                                                       ■ 

■fr  An  international  leader  in  bus- 
iness and  education  book  publish- 
ing and  a  prominent  manufac- 
turer in  the  audio-visual  field  have 
joined  forces  to  develop,  produce 
and  market  teaching  machines  and 
related  programs. 

John  G.  Powers,  president  of 
Prentice-Hall  Inc..  and  Charles  B. 
Thornton,  president  and  board 
chairman  of  Litton  Industries,  a 
new  factor  in  the  audio-visual  field 
via  its  Applied  Communications 
Systems  Division,  jointly  announc- 
ed the  agreement  under  which 
Prentice-Hall  will  develop  pro- 
grammed educational  materials 
for  use  with  teaching  devices.  Lit- 
ton Industries"  ACS  Division  will 
design  and  build  teaching  ma- 
chines whose  cost  and  performance 
are  optimized  for  the  educational 
materials  and  the  user  intended. 

Powers  and  Thornton  stated 
several  reasons  why  they  feel  the 
teaching  machine  has  an  import- 
ant function  in  education. 

"The  college  graduate  of  the 
1960's  and  1970's  must  enter  his 
chosen  field  with  a  markedly 
greater  fund  of  information  .  .  . 
if  he  is  to  continue  the  projection 
of  knowledge.  The  joint  develop- 
ment of  teaching  machines  and 
teaching  programs  holds  great- 
promise  for  acceleration  of  the 
learning  process. 

"This  is  especially  true  for 
those  who  must  keep  pace  rapidly 
and  thoroughly  with  developments 
in  the  many  professional  areas. 

"We  visualize  these  devices  as 
helping  to  solve  one  of  the  na- 
tion's greatest  problems  —  the 
insufficiency  of  teachers  and 
school  facilities  brought  on  by  the 
burgeoning  school  population."  ^ 

*  St  * 

Timely  Pul>lie  .\ffairs  Series 
Announced    by   .\   F  Telefilms 

'-■  A  special  current  events  version 
of  the  popular  public  affairs  ser- 
ies. Your  Neighborhood  —  the 
World,  is  being  offered  to  the  tele- 
vision stations  by  Association  Tele- 
films. The  series,  which  has  play- 
ed on  more  than  100  stations,  is 
comprised  of  a  number  of  new 
films  and  "specials"  dealing  with 
contemporary  news  happenings 

Included  in  the  26-week  series 
are:  Europe  Wiihoul  Frontiers 
(the  story  of  the  Common  Mar- 
ket), Path  to  SfHue  (the  Freedom 
7  flight  and  its  future  significance) 
A  Child  Across  the  Sea  (problems 
of  a  family  that  flees  Red  China), 
The  Conquest  of  Darkness  (a  re- 


port on  medical  missionaries  in 
Kenya),  and  Across  the  Frontiers 
(a  journey  on  the  Trans-Europe 
Express). 

Your  Neighborhood — the  World 
features  such  commentators  and 
journalists  as  Chet  Huntley.  Frank 
McGee.  John  Gunther  and  Nor- 
man Ross.  1)3' 

*        *        * 

Film  Producers  Assn.,  N.  Y. 
in  I\ew    Office   Heaclquarlers 

The  Film  Producers  Association 
of  New  York  has  moved  its  of- 
fices to  165  West  46th  Street,  New 
York  36.  The  new  telephone  num- 
ber is  Circle  5-2545. 

The  new  headquarters  will  pro- 
vide offices  for  the  executive  di- 
rector, staff  and  a  conference  room 
to  accommodate  executive  board 
meetings,  union  meetings,  negotia- 
tions and  conferences  with  other 
associations.  Q- 

*        *        * 
ITolIyM-ood  Ad  Club  Gives 
Details  of  1961  TV  Awards 

The  second  annual  West  Coast 
search  for  the  best  of  the  year's 
television  and  radio  commercials 
was  launched  by  the  Hollywood 
Advertising  Club  on  Sept.  15.  Of- 
ficial 1961  International  Broad- 
casting .Awards  competition  bro- 
chures were  mailed  to  over  15,000 
advertisers,  agencies,  producers, 
film  studios,  television  and  radio 
stations  spelling  out  the  catego- 
ries and  rules  for  entering  com- 
mercials shown  at  least  once  be- 
tween Dec.  1,  1960  and  Dec.  1, 
196L 

The  1961  IBA  competition  will 
cover  25  categories  of  television 
commercials  as  well  as  15  classes 
of  radio  commercials,  including  a 
Sweepstakes  Trophy  for  the  best 
commercial  entered  in  each  med- 
ium regardless  of  category. 

IBA  television  entries  will  be 
classified  as  follows:  Live-Action. 
Animated  Art,  Combination  — 
over  60  seconds,  under  60  seconds, 
or  60  seconds  (excluding  ID's); 
Video-tape;  IDs;  Local-Regional; 
Station  and  Program  Promotion, 
and  special  TV  awards  to  include 
best  in  Cinematography;  .Anima- 
tion Design;  Direction;  Special  Ef- 
fects; Sound;  Best  use  of  Color  in 
animation  and  live-action;  Best  use 
of  Music,  and  a  Special  Marketing 
Award. 

The  Marketing  award,  to  be  giv- 
en in  both  media,  was  created  for 

(  C  O  N  T  i  N  L-  E  D  O  N    P  A  G  E    16) 
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EktachronX 

users . . 

ONE-DAY  SERVl 

on  16  mm 

COLOR 
PROCESSirj 

Licensed  by  Kodak  | 

EKTACHROME      cx 
COMI^ERCIAL      3V 

EKTACHROIVIE      gx 
ER  FILIUIS       "V 

Chemical  and 

sensitometric 

controls  to  rigid 

Kodak  standards. 


FILM  COMm 


\Tirco 


;528  NORTi 
JA  9-4377 

HOUS\ 


48 

HOURS 

Camera  to 
Color  Prini 

Let  us  process  your 

Ektachrome  camera 

film,  assemble  it. 

make  a 

COLOR  (IK) 

B  &  W  (6() 

print  with  printed  edg( 

numbers,  then  ship  to  y 

within  48  hours  after 

receipt  of  your  original 

Wrife   for 
complete   laboratory 


price   list. 
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l}m  m  Som? 


■PIONEERING  WITH  POWER' 

produced  for 


YANKEE  ATOMIC  ELECTRIC  COMPANY 
STONE  &  WEBSTER   ENGINEERING  CORP. 


WESTINGHOUSE  ELECTRIC  CORPORATION 


received  fhe  distinguished 


International  Grand  Prize 

of  the 
Rassegna  Nucleare. 

Second  International  Film  Festival 
Rome,  Italy  —  June  1961 


THE   HANDSOME  GRAND   PRIZE  CUP 

IS   ONE   OF    MORE   THAN 

25    AWARDS   GRANTED    TO 

BAY   STATE   FILM    PRODUCTIONS 

FOR    MOTION    PICTURE    EXCELLENCE. 


Don'f  gamble  .  .  .  call  the  experts! 


BAY  STATE  FILM  PRODUCTIONS,  Ac. 


BOSTON 

80  Boylslon  St. 
HA  6-8904 


SPRINGFIELD,  MASS. 

P.O.  Bi>.\  129 

RE  4-3164 


NEW  YORK 

17  W.  44ih  Si. 

YD  6-2359 


CAN 

REPRIMANDS 
IMPROVE 
DISCIPLINE? 

Slidefilm  Gives  Answer 


One  of  the  heaviest  burdens  of  man- 
agement is  wise  maintenance  of 
discipline  .  .  .  while  avoiding  costly 
turnover  due  to  employee  resent- 
ment of  supervisory  methods.  This 
slidefilm: 

"MAINTAINING 
DISCIPLINE" 

clearly  defines  the  essential  impor- 
tance of  discipline.  It  trains  super- 
visors in  the  ability  to  handle  the 
two  distinct  types:  Self-imposed  and 
Enforced,  with  the  proper  techniques 
for  use  when  reprimands  are  un- 
avoidable. The  goal:  to  build  more 
efficient  performance  through  all 
levels  of  organization.  One  of  a 
tested  series  of  eight  sound  slide- 
fllms: 

SUPERVISOR  TRAINING   ON 
HUMAN  RELATIONS' 

widely  used  by  management  in  many 
industries  and  service   groups. 


Write  today  for  other 

titles  in  the  series 

and  details  concerning 

a  preview. 

C,„u/id  FILM  .M/viv/m 


ROCKET 


PICTURES 

6108    Santa    Monico    Boulevard 
Hollywood   38,   California 


Right  Off   ihe   Businc 

(  f ONTINL'EI)    HKOM     [>Af;i      12  I 

the  lyfil  competition.  This  trophy 
will  go  to  Ihe  television  and  radio 
commercial  with  the  best  sjU'cilic. 
nouihle  and  trmeable  results  in 
movini;  floods  and  services.  Local- 
Regional  trophies  go  to  com- 
mercials produced  on  low  budgets 
or  for  use  in  cities  under  I  (),()()() 
population.  This  new  category  is 
to  allow  the  commercial  produced 
in  a  small  town  or  the  station,  to 
compete  for  a  trophy  in  its  oun 
class. 

Television  entries  may  be  made 
in  any  language  on  16mm  or 
3.'inim  film  or  tape.  There  arc  no 
restrictions  on  entering  commer- 
cials which  have  been  entered  in 
other  contests  or  have  received 
awards  or  recognition.  "We  do  not 
intend  to  preclude  from  our  selec- 


Pylon  broodcast  ontenno,  rising  verti- 
cally from  arc  of  world,  is  trophy  for  win- 
ners     of      International      Broadcast      Awards, 

tion  any  commercial."  IBA  chair- 
man Ken  Snyder  emphasized.  "We 
want  to  select  the  best,  from  among 
the  world's  best,  in  free,  open 
competition." 

At  the  same  time,  Mr.  Snyder, 
chairman,  announced  the  appoint- 
ment of  Robert  Springer  as  chair- 
man of  the  IBA  Patron's  Commit- 
tee. Springer  was,  before  moving 
to  Hollywood,  the  executive  di- 
rector of  the  New  England  Region, 
United  World  Federalists,  Inc. 
"IBA  patrons  will  be  sought  from 
among  firms  and  individuals  who 
have  a  stake  in  the  continued  suc- 
cess of  broadcast  advertising,"  said 
Snyder  in  announcing  the  appoint- 
ment. 

IBA  trophies  and  awards  will 
be  presented  Feb.  13.  1962  in 
Hollywood.  The  deadline  for  en- 
tries in  the  1961  competition  is 
Dec.  1,  1961.  Contest  brochures 
are  available  from  the  Hollywood 
Advertising  Club,  6362  Hollywood 
Bl\d.,  Hoflywood,  Calif.  S' 


<s   Screen   Newsreel: 

260  Films  from  16  Laiidti  al 
.San   Francisco   Film    Festival 

"The  Film  As  Communication" 
Competition  and  Conference  has 
has  brought  260  non-theatrical 
films  produced  in  \5  nations  and 
the  U.  S.  for  pre-scrccning  and 
judging  during  the  San  Francisco 
International  Film  Festival  this 
year. 

Films  produced  for  a  specified 
purpose  and  defined  audience  will 
be  pre-screened  and  judged  in  sev- 
en audience-oriented  categories 
based  on  standards  developed  by 
the  FAC  Committee.  The  best  of 
the  260  entries  will  be  shown  and 
given  final  judging  during  a  pro- 
gram open  to  the  public.  Novem- 
ber 9  through  1 2,  at  the  Sheraton 
Palace  Hotel. 

Final  judges  will  include  Luther 
Nichols,  West  Coast  editor  of 
Doubleday  Co.,  Irving  Lerner  and 
George  Stoney,  both  well-known 
as  producers  of  documentary  and 
informational  films. 

In  addition  to  the  film  showings 
the  FAC  program  will  include  a 
series  of  three  panel  conferences 
with  leaders  from  a  variety  of  non- 
theatrical  fields.  The  first  panel, 
"Film  As  Communication,"  will 
discuss  effectiveness  and  appropri- 
ateness of  film  use;  the  second, 
"Can  I  Get  the  Right  Film."  will 
discuss  criteria  dictated  by  dif- 
ferent types  of  use  and  problems 
of  availability,  evaluation  and 
communication  between  user-pro- 
ducer-sponsor. 

A  third  panel,  "Who  Needs  a 
Film  Maker?"  will  ask  for  defini- 
tions of  "producer"  and  consider 
the  need  for  a  producer's  services, 
his  relationship  to  sponsors  and 
his  various  responsibilities.  All 
panels  will  include  audience  par- 
ticipation. 

For  information  on  the  FAC 
program,  write  Film  As  Communi- 
cation. San  Francisco  Internation- 
al Film  Festival,  172  Golden 
Gate  Ave.,  San  Francisco  2. 
Calif.  9: 

H:  *  * 

IBIM  Virfeolronic  8's 

^-  Sale  of  a  first  sizeable  group  of 
MPO  Videotronic  8  sound  pro- 
jectors has  been  made  to  the  In- 
ternational Business  Machines 
Corporation.  Q' 

*        *        * 

llh    .\merican    Film    Fe.>*tival 

■k  The  4th  American  Film  Festi- 
val will  be  held  April  2.';-28.  1962 
at  the  Hotel  Biltmore.  New  'Vork 
city,  it  has  been  announced  by  the 
Educational  Film  Library  Associ- 
ation, sponsors  of  the  event.       1^' 
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KOSTER  FIL 
FACILITIESii 

1017  New  Jersey  Aven;,l 
WASHINGTON,    D.    C. 
Phone:    Lincoln   4-4410 


Complete  Faciiu 
For  the  Produie 

*  Modern  Laboratory 

*  Spray  Processing 

*  Quality  Controls 

*  Negative-Positive-Revers 

*  Color  Duplicating 

*  Recording  and  Mixing 

*  Magnetic  and  Optical  S<|i4 

*  Direct  Electronic  Sound  FMin 

*  Editorial  Service 

*  Sound  Stage  and  Studio 

Our  Own  Custom  Builcigl 
Provide  All  Services  tii 
One  Roof  .  .  . 

SEND   FOR  BROCHII 
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ISCOVESINfi 
AMEBICA 

105  stations 

^e  tourism,  area  development. 

floating  sponsors  include:  • 
mf'ican    Airlines,    New    York 
■1(,  Fair  Corp.,  B  &  O.Firestone, 
■  igland  Mutual.  Thos.  J.  Lip- 
lited  States  Steel,  and  Gulf  Oil. 


iCHlEVEMENT! 

80  stations 

Accomplishments  in  science  and   in- 
dustry. 

Participating;  sponsors  include: 

Reynolds  Metals,  Corning  Glass, 
Institute  of  Life  Insurance,  Chas. 
Pfizer,  Maytag,  Automobile  Manu- 
facturers Association,  Alcoa,  Hamil- 
ton Watch,  and  Montgomery  Waid 


YOUR  NEIGHBOR 
-THE  WORLD 

100  stations 

The  International  scene. 

Sponsors  include: 

UNICEF.  United  Fruit.  Foster 
Parents'  Plan,  De  Beers  Diamonds, 
First  National  City  Bank,  European 
Economic  Community,  and  the  Salva- 
tion Army. 


NeATRE  30  HINTS  'N'  HELPS 


t«n  Going  Up  tiiis  month! 

is|red   films    with    stars    and 

s  include : 

ican  Medical  A.=isociation, 
on  Social  Work  Education, 
ii^ieut  Mutual  Life.  Quaker 
Cmpany,  American  Institute  of 
'aNational  Urban  League,  and 
ojil  Dairy  Council. 


FOR  HOMEMAKERS 

50  stations 

Daytime  women's  series. 

Sponsors  include: 

Armour.  Johnson  &  Johnson,  Bis- 
sell.  Maxwell  House  Coffee,  Dow, 
Minnesota  Mining,  Processed  Apples 
Institute,  Metropolitan  Life.' 


CAMERA 
15 


News   and    views  of   peoples 
and  products. 


place.^ 


Rx 

YOUR 

HEALTH 

and  Safety 


Health  hints/safety  tips! 


RICAN  ODYSSEY  -  the  first  TV  free-films  blockbustei'  has  played  on  more  than  200 
tins  in  the  past  two  years,  for  a  total  of  more  than  5,000  telecasts,  cumulative  audi- 
oi  more  than  200,000,000  persons! 


DOES  YODR  FILM 

BELONG  IN  ANY 

OF  THESE  SERIES? 


Smart  programming, 
tailored  to  TV's  new  public- 
affairs  look,  is  reaping 
handsome  audience  rewards 
for  our  sponsors.  AF-TV 
sponsored-film  series  com- 
mand top  "A"  and  "B"  time 
in  many  markets,  reach  im- 
pressive audiences  week-in 
and  week-out.  Specially- 
produced  opening  and  clos- 
ing titles  showcase  each 
film,  build  and  sustain  audi- 
ence interest.  In  addition, 
AF-TV's  timely,  topical 
progi-am  speciah  keep  our 
sponsored  filips  before  TV 
programmers  —  and  audi- 
ences in  all  major  markets 
and  most  secondaries,  too! 

If  you  have  a  film,  or 
series,  find  out  how  we  can 
boost  its  TV  performance 
through  Creative  Program- 
ming! Why  not  send  us  a 
print  or  contact  our  sales 
offices  today?  NOTE:  We 
find  that  most  stations  ivill 
continue  an  AF-TV  series 
indefinitely,  as  long  as  ive 
have  important,  interesting 
films  to  offer  them.  Would 
yoxir  film  fit  into  any  of 
these  concepts? 


ET^ 


ASSOCIATION  TELEFILMS 

A   DIVISION   OF 


ASSOCIATION    FILMS,  INC 


National  Sales  Offices;     347  Madison  Avenue,  New  York  17,  N.  Y.  MUrray  Hill  5-2242 


Regional  Sales  and 
Distribution  Offices: 


Ridgefieid,  N.  J.,  Broad  at  Elm,  New  Yorkers  call:  PEnn.  6-9693.  All  others  call:  WHitney  3-8200 
San  Francisco  3,  Cat,  799  Stevenson  St.  Underhill  1-5305 

La  Grange,  III.,  561  Hillgrove  Ave.  Ctiicagoans  call:  Bl  2-1898.  All  others  call;  FL  4-0576 
Dallas  2,  Texas,  1108  Jackson  St.  Riverside  2-3144 


:(EARS  SERVING  AMERICA 
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HOW  OUR  CLIENTS 

GET  RID  OF 

TRAINING 

HEADACHES 


HEADLINING  THE  NEWS: 


SALES  TRAINING 
SALES  MEETINGS 
SALES  PROMOTION 
SERVICE  TRAINING 
SALES  PRESENTATIONS 
DEALER  COMMUNICATION 
DISTRIBUTOR  COMMUNICATION 


FILMACK    PRODUCTIONS 

1326  S.  WABASH  •  CHICAGO  5,  ILL. 


Niles  Centers  Provide  Coasl-tn-Coast 
Operations  as  New  York  Studios  Open 

'~  The  Fred  Niles  C'oniniunicatiiins  Centers 
became  a  nationwide,  coast-to-coast  operation 
last  month  as  the  company  opened  motion 
picture  production  studios  in  New  York  City 
at  108  West  End  Avenue.  It  was  the  third 
full-scale  film  production  facility  for  this 
growing  company,  complementing  similar 
operations  in  Chicago  and  Hollywood. 

The  New  York  facility  is  in  a  five-story 
building  and  occupies  two  entire  floors  with 
shooting  access  to  the  other  three.  It  provides 
Niles'  organization  with  two  fully-equipped 
stages,  car  drive-in  entrance:  recording  studios 
and  editing  rooms  plus  offices  for  manage- 
ment, technical  and  creative  staff  members 
to  round  out  the  new  Manhattan  operation 

Howard  Henken.  formerly  a  partner  in 
HFH  Productions,  is  in  charge  of  the  New 
York  studios.  With  the  New  York  opening. 
Niles  is  the  first  major  motion  producer  to 
have  three  actual  production  facilities  (not 
branch  offices)  in  the  three  major  advertising 
markets  of  Hollywood.  Chicago  and  New 
York 

■"60''f  of  our  business  is  conducted  with  ad- 
vertising agencies."  Niles  said.  "By  having  an 
exclusive  coast-to-coast  operation,  we  offer  a 
unique  service.  A  New  York  TV  producer 
can  shoot  in  Hollywood,  then  complete  his 
job  in  our  New  York  studios.  Though  the 
agency  deals  with  one  account  supervisor,  he 
is  backed  by  a  national  organization  for  cre- 
ative and  production  support." 

Tiansfilm-Caraiel  Names  Robert  II.  Klacger 
President  and  Chief  Executive  Officer 

Robert  H.  Klaeger  has  become  president 
and  chief  executive  officer  at  Transfilm-Cara- 
vel.  Inc.  as  former  president  William  Miese- 
gaes  steps  upward  to  become  chairman  of  that 
studio's  executive  committee. 

*  *       * 

Schering  Appoints  Weiss   Meda   Advisor 

ii:  Carroll  H.  Weiss  has  been  appointed  re- 
search media  advisor  for  the  Medical  Research 
Division  of  the  Schering  Corporation.  He  will 
supervise  informational  media  including  photo- 
graphic art.  illustration  and  publications  for 
medical  research.  An  active  member  of  the 
Biological  Photographic  .Association,  he  has 
given  long  and  loyal  service  to  that  organiza- 
tion as  its  director  of  communications. 

*  *       * 

Neuberger  Speaks  to  Chicago  Ad  Execs 

-■'-■  Chicago  advertising  and  public  relations 
executives  heard  Burt  Neuburger.  head  of 
Columbia  ( Screen  Gems )  Chicago  office  talk 
on  "The  PR  Film:  Image  Plus  Imagination" 
within  recent  weeks.  The  planning,  creative 
conception  (in  both  production  and  distribu- 
tion) and  the  dramatic  results  being  achieved 
by  current  public  relations  films  were  graphi- 
cally outlined  as  Mr.  Neuburger  stressed  the 
role  of  professional  PR  men  and  women  in  the 
planning    of    comprehensive    film    projects. 

(continued     on      page      fifty-five)  I 


Frank  Andreotti,  Assistant  Treasurer,  Bank  c~x-. 
merce  (standing  uses  a  large-screen  So'  .. 
slidefilm  vi'ith  group  of   key  bookkeeper-. 

Audio -Visuals  in  the  Biik 

Slidefilm  Helps   Indoctrinate   Bookke-en 

Sponsor:     Bank   of   Commerce.   New  lort 

Title:   Posting  Procedures  —  Dual  h'ti- 
13  min.  and  12  min.   (2  parts),  cok 
produced  by  Rossniore  Productions.  I  . 

^^T  In  New  York's  Bank  of  Commerce  theo 
keeping  department  handles  about  4(.0(l( 
items  a  month  —  tons  of  checks  ever>ti 
with  chances  for  errors  in  posting  e\cry  ca 
And  errors  cause  trouble,  take  a  lot  otiia 
to  correct,  and  cost  money.  What's  mon  iivl 
ing  errors  —  proofing,  re-running  check  ira 
listings  —  is  no  fun  for  employees,  eithe 

The   solution,   of  course,   is  Careful,  Tat 
tious.  Conscientious  work  to  start  with  On 
way  the  Commerce  Bank  is  indoctrinat  jj 
bookkeepers  in  the  3-C's  is  with  a  new  .jfl 
visual  training  program  which  goes  throu 
posting    procedures    so    thoroughU    tha  ea 
ployees  can  see  quickly  where  errors  are  ltd 
made,  and  how  they  can  be  preventet  TiJ 
training   material   is   contained   in   a   tvv ) 
sound  slidefilm  prepared  for  showing  on  J 
fied    Salesmate    automatic    projector^    vh 
larger  screen  measuring  24  by  19  inchc 

the  Bank  of  Commerce  uses  the  lili 
training  all  new  employees  in  its  hooLc? 
ing  department. 

Editor's  Note:  more  "case  histories"  ;.■« 
on   pages   32.   33.   34.   35.   40  of  this  sm 


111 


An  Old  Violi^ 

may  make  wonderful  music  • 
but  it  takes  an  Artist  toprodiictt 
It's  the  same  with  type  titles  ■ 
the  most  modern  equipmer 
the  world  is  worthless  withotJ 
skilled  artist  to ''play  the  tur.' 
Here,  too,  nc  are  second  to  ;/('(■■ 

KNIGHT  STUDO 

159  East  Chicago  A  ve.,  Chica^  I 
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ARRIFLEX-totin'  cowboy 


ARRIFLEX  35  on  horseback!   Larry  Lansburgh  combines 

top-notch    horsemanship   with  cinematic  originality,  as  he  shoots 

exciting  footage  for  the  Academy  Award-winning  Walt   Disney 
production,    "The    Horse   with  the   Flying   Tail," 


This  camera-toting  cowboy  is  shooting  for  another  big  prize.  He's  Larry  Lansburgh — twice  winner  of  the 
Academy  Award  and  one  of  Walt  Disney's  top  producer-directors.  The  camera?  Arriflex,  of  course!  Because 
only  Arriflex  packages  the  most  desirable  professional  features  in  a  compactly  designed,  lightweight,  highly 


mobile  camera.  Its  precision  film  movement,  advanced  mirror-reflex  shutter 
extreme  versatility  make  Arriflex  the  choice  of  pros  around  the  world,  Larry 
Lansburgh  shoots  with  the  Arriflex  35.  Remarkably  portable,  yet 
used  to  hard  knocks,  it  has  seen  him  through  some  rugged  PI 

assignments  .  .  .  providing  exciting  films,  praised  by  his  peers  in  | 

the  industry  and  cheered  by  audiences  everywhere.  Whether 
"16"  or  "35" — on  location,  in  the  plant,  the  laboratory  or  studio — 
Arriflex  can  do  the  same  for  you! 


system,  and 


ARRIFLEX  35 


For  literature  and   or  demonstration  of 
Arriflex  16mm  and  35mm  cameras,  with  i 


I  obligation,  write  to- 


^[^[SDlFtd^^o! 


ARRIFLEX  16 


CORPORATION 
AMERICA 


257   Park  Avenue  South,   New  York    ID,   N.Y. 

826    North    Cole    Ave,,    Hollywood    38,    Calif. 
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WASHINGTON  FILM  COMMENTARY 

by  Mary  Fin«*h  Tsinliam 

Washin^on  Correspondent  for  Business  Screen 


AT  A  Time  When  it  is  even 
more  important  than  it  has 
ever  been  to  present  a  favorable 
U.  S.  ••image"  abroad.  CINE  (The 
Committee  on  International  Non- 
Theatrical  Events )  has  announced 
unique  plans  for  "pooling"  Ameri- 
ca's finest  films  for  foreign  festi- 
vals. 

Therefore,  in  the  future,  CINE 
will  hold  in  abeyance  for  one  year, 
films  on  every  conceivable  subject 
suitable  for  the  big  overseas  festi- 
vals and  for  the  many,  new,  spec- 
ialized events  which  are  cropping 
up  all  over  the  world. 

Elect   Flor>'  as  Chairman 

This  innovation  was  announced 
by  John  Flory.  Eastman  Kodak 
Company  of  Rochester,  who  was 
elected  CINE  chairman  for  the 
1961-2  season  at  a  recent  meeting 
in  Washington,  D.  C.  At  the  same 
time,  to  implement  these  plans  for 
extended  coverage  of  film  events, 
the  Committee  voted  to  include 
new  members  from  labor,  agricul- 
ture, church,  science,  and  business. 

As  the  official  liaison  agency  be- 
tween the  American  non-feature 
film  industry  and  foreign  festival 
officials.  CINE  has  processed 
award  winning  films  for  the  past 
four  years.  This  year  it  is  hoped 
that  the  increasing  significance  of 
the  overseas  fetes,  in  which  the 
US  competes  with  bloc  countries, 
will  be  as  clearly  recognized  in  the 
non-theatrical  motion  picture  in- 
dustry as  it  has  been  in  government 
and  diplomatic  circles. 

"Warrants   Serious  Concern ' 

At  the  recent  roundtable  dis- 
cussions in  Washington.  CINE 
members  were  told  by  Honorable 
Myron  Cowen.  U.  S.  Delegate  to 
Edinburgh  and  former  Ambassador 
to  Australia.  Belgium  and  the  Phil- 
lipines.  that  the  film  activities  of 
the  iron  curtain  countries  '•must 
be  neutralized",  and  that  the  "situ- 
tion  warrants  serious  considera- 
tion" by  those  in  the  industry. 

In  a  frank  appraisal  of  CINE 
goals,  outgoing  Chairman  Ralph 
L.  Hoy  of  Aluminum  Company  of 
America,  stressed  that  today,  as 
in  the  past,  foreign  officials  are 
more  interested  in  creative  films  of 
high  cinematographic  quality  than 
in  those  with  the  obvious  "mes- 
sage". CINE  hopes  to  pool  motion 
pictures  which  have  these  charac- 
teristics but  which  will  not  of- 
fend other  nations  nor  give  a  false 


impression  of  life   in   the   United 
States. 

This  year.  46  films  were  entered 
in  the  Venice.  Edinburgh.  Berlin 
and  Stratford  festivals.  For  the 
next  season,  the  Committee  has 
been  requested  to  select  films  for 
showing  at  Venice.  Berlin.  Harro- 
gate (England).  Edinburgh.  Van- 
couver. Mannheim  (Germany) 
and  Stratford  (Ont.  Canada  ).  With 


a  large  reservoir  of  versatile  films, 
CINE  hopes  to  enter  many  other 
new  festivals  in  Europe,  South 
America  and  Australia. 

The  deadline  date  for  film  ap- 
plications has  been  set  at  Decem- 
ber 31st  for  all  films  •"released  in 
1961."  and  on  March  1st  for  all 
films  released  in  January  and  Feb- 
ruary, 1962.  .Application  fees  for 
CINE  entry  are  SIO  per  film,  and 
$30  for  processing  films  for  over- 
seas festivals,  when  such  films  are 
selected  to  go  abroad. 

Fi\e  Named  as  \'ice-Chairmen 

Serving  with  John  Flory  as  vice- 
chairmen  will  be  James  A.  Bar- 
ker, Capital  Film  Laboratories. 
Inc.  of  Washington.  D.  C.  Stan- 
ley Mcintosh.  Teaching  Film  Cus- 
todians. New  York.  Eyre  Branch. 
Standard  Oil  Company  (retired) 
of  New  York.  Brice  Howard.  Na- 
tional Educational  Television  and 
Radio  Center.  New  York,  and 
Ralph  L.  Hoy  of  Alcoa,  Pittsburgh, 
recent  past  chairman. 

New  members  elected  are:  Mr. 
Dana  Bennett  of  the  Farm  Film 
Foundation.  Washington,  D.  C, 
Mrs.  Janet  Wilkins  of  the  National 
Association  of  Manufacturers. 
New  York,  and  Reverend  Michael 
Mullen,  St.  Johns  University,  Ja- 
maica. New  York. 


.\pif  A-}    Officer  for  FAA 

.  .  .  The  Federal  Aviation  Agency 
has  announced  the  appointment  of 


1 


Ircd  Pclzman.  new  audivij 
officer  in  FAA's  Office  o  ^uj 
Affairs.  Mr.  Pclzman  will  bwa 
ing  in  the  office  of  the  ne\Ch 
Office  of  Public  Affaii 
Philip  M.  Swatek. 

*        *        * 
Cupitnl  I.ahs  Breaks  Gn  nii 
for  Meic   Wa.thinfiton  Pin 

.  .   .  The  first  industrial  I'mt 
break  ground  in  Washingt's 
citing  new  urban  developmi 
ject   has   been   Capital   Fil 
boratories.  Inc.  According  M 
ital's  president.  James    \ 
the  gleaming,  new.  mode 
which    will    have    27.01" 
feet  of  space,  on  the  i\'-' 
will  be  ready  for  occupanc;ii 
January   1962 

It  will  offer  a  full  ran 
ices  to  the  mot 
industry,    incl 
and  16mm  color,  black 
film    duplicating    and    pn 
together  with  sound  recorcij 
film  editing  facilities. 

The  ten-year-old  cc  pa 
which  currently  operates  a;  ^ 
level  of  SI. 760.000  per  inu 
expects  to  double  its  cap  in 
the  new  location.  "Phaig-i 
plans  have  already  been  cftk 


r  a  full  raniie  ;-• 
.ition  picture  c  i 
luding    both    ^  i 


Above;      Executive     Director     _;       --1 
Redevelopment   Lond   Agency,    ;:-e:     . 
ground-breaking    ceremony.    Seatei  ' 
are:     Vice    Chairmon     R.     R.    Atki'  ' 
Jim      Barker,     .President     of     Cap* 

ed  to  move,  install,  test,  ai  p 
uate   processing  equipmenT 
the  new  building  is  ready.) 
same  time,  normal  operatit 
continue  in  Capital's  plant 
Washington. 

.At  ground-breaking  cere 
attended  by  officials  of  thi 
velopment  Land  .Agency 
District  Government.  Bark 
ed.  ••We  have  great  confid 
the  future  growth  of  the 
dustry  and  in  Washington  a 
center  and  believe  that  tl 
facility  will  play  a  signific; 
in   this  industry's  growth 

ally." 

*        *        * 

.  .  .  Under  a  recent  grai 
the  National  Science  Foul 
an   important   series   of  fi 
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<s|  research  will  be  lensed  in 
e  ific  laboratories  in  and 
3iid.  Washington,  D.  C.  The 
it  will  consist  of  five  black 
dvhite,  29-minute  motion  pic- 
X  suitable  for  schools  and  ed- 
aiinal  TV. 

Eelyn  Davis  and  Dorothy 
iqer  of  Eade  Enterprises.  Inc. 
vbeen  designated,  respectively, 
olinating  director  and  pro- 
x'-.  Science  Service.  Inc.  will 
itbute  the  series  upon  comple- 
jiln  early  spring. 
T       *       *       * 

jiPij/ture   ISames   Lobdell, 
■Itarlz  as  Assi.ilanl  Chiefs 

.in  order  to  increase  efficiency 

\e  big  government  film  pro- 
a!  in  the  US  Department  of  Ag- 
;ifure,  two  new  assistant  chiefs 
\lbeen  appointed  to  the  Motion 
c  re  Service. 

hrtin  Lobdell.  formerly  in 
SA's  film  "shop"  and.  more 
CI  tly,  chief  of  motion  pictures 

I:  Office  of  Civil  Defense  and 
olization  in  Battle  Creek, 
idigan.  will  be  the  new  Assist- 
itrhief.  Production  and  Labora- 
r\  Services. 

91  Schwartz  has  been  named 
s!  tant  Chief.  Planning,  Library, 
ciotion  and  Distribution. 
Ipth  Lobdell  and  Schwartz  will 
t  to  Al  Carello.   new  Chief 

otion  Picture  Service,  who  re- 
cy  replaced  Jim  Gibson. 
*       *       * 

Security  Man"  Has  a 
if  Message  for  Contractors 

The  Department  of  Defense 

recently    completed    a    short 

:  and   white   film,   titled   Se- 

A-  Man.  which  has  a  big  mes- 

d  for  large  and  small  business 

•re   with  classified   government 

iiracts.  Its  thesis  is  that  security, 

e  effective,  must  become   "a 

of  mind".   Based  on  actual 

i  histories,  the  film  warns  that 

an   failures    are    understand- 

ng    "Fuel    to    the    Fire"    at    the 
shoots    film.    George    Johnston 


able  —  but  that,  at  all  levels  of 
labor  and  management,  lack  of  se- 
curity can  seriously  endanger  the 
country  ciiul  an  employee's  career. 
The  film  was  produced  for  DOD 
by  the  Directorate  of  Security  Pol- 
icy, under  the  .Assistant  Secretar; 
of  Defense.  Manpower.  It  was  pro- 
duced by  the  .^rmy  Signal  Corps 
and  is  available  for  loan  in  mili- 
tary film  libraries,  and  has  been 
cleared  for  sale  from  United  World 
Films,  1445  Park  .A.ve..  New  York. 

If  ill  is   Joins   Army   Pictorial 
Staff  for  R  &  I)  Productions 

.  .  .  Mr.  Harry  G.  Willis  has  join- 
ed the  staff  of  the  Army  Pictorial 
Division.  OCSigO.  as  the  motion 
picture  production  officer  for  re- 
search and  development  and  mis- 
cellaneous films. 

Mr.  Willis  was  formerly  with 
the  Ordnance  Corps  Training 
Command  at  .Aberdeen  Proving 
Ground  as  Chief  of  the  Training 
Film  Production  Office.  He  has 
long  been  associated  with  motion 
picture  production,  particularly  in 
training     and    documentary    film 

production. 

*        *        * 

Kleigs  Light  Sheraton  Park, 
Commerce,  as  Cameras    Whir 

.  .  .  With  the  production  oi  Advise 
And  Consent  under  way  in  the  na- 
tion's capital,  official  Washington 
has  been  scrubbing  off  pancake 
makeup,  traffic  has  been  in  a 
snarl,  and  everyone  within  a  mUe 
of  the  Sheraton  Park  Hotel  has 
been  buzzing  about  the  no-non- 
sense pithiness  of  director  Otto 
Preminger. 

At  the  same  time,  the  kleig 
lights  have  been  burning  bright 
across  town  in  the  Department  of 
Commerce,  where  George  John- 
ston's Washington  Video  crews 
have  been  shooting  Fuel  To  Tlie 
Fire.    This    27-1    2    minute   color 

(CONTINUED    ON    NEXT    PAGE) 

Potent    Office,    Washington    Video's 
(seated,    righfi    directed    the    picture. 


Most  of  our  customers  .  . 


■^ 
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.  .  .  keep  coming  back. 


Sound        •  Editorial 
Laboratory  Services 


Capital 


CAPITAL  FILM  LABORATORIES,  INC. 

1905  FAIRVIEW  AVENUE,  N.  E. 

WASHINGTON  2,  D.  C. 

PHONE  LAWRENCE  6-4634 


WASHINGTON: 

(cont'd  from  previous  page) 
film  is  being  produced  for  the  lay- 
m:m  through  the  Patent.  Trade- 
mark and  Copyright  Foundation 
of  the  George  Washington  Univer- 
sity. The  title  was  evolved  from 
Lincoln's  words:  "The  patent  sys- 
tem added  the  fuel  of  interest  to 
the  fire  of  genius." 

*        *       *" 

Inipliralions    of    h'.iUuation 
Art's  h.xlrnsion  Are  yolpd 

.  .  .  The  extension  of  the  National 
Defense  Education  Act.  for  which 
Congress  voted  a  five  million  dol- 
lar ceiling  budget  per  year  for  the 
next  two  years,  may  well  bring 
about  an  increased  demand  on  the 
industry  for  suitable  films  for  the 
elementary  school  level. 

At  the  present  time,  about  75'"^ 
of  expenditures  under  Title  UI. 
which  provides  for  financial  as- 
sistance for  strengthening  science, 
mathematics,  and  modern  foreign 
language  instruction,  is  being  spent 
on  science  "equipment"  (which  in- 
cludes films)  for  the  secondary 
schools. 

Many  in  Washington  believe 
that  the  states,  which  match  funds 
with  the  government,  will  put  more 
money  into  desirable  equipment 
for  teaching  mathematics  and 
languages  —  as  well  as  science  — 
to  younger  children. 

The  primary  effect  of  the  ex- 
tension on  Title  VTI,  Part  A,  will 
be  additional  prospects  for  re- 
search in  certain  areas  which  have 
not  yet  been  probed. 

Additionally,  a  stepped-up  pro- 
gram in  the  dissemination  of  aud- 
io-visual information  by  the  United 
States  Office  of  Education  to  the 
state  and  local  officials  will  prob- 
ably take  place  in  the  next  two 
years.  USOE  will  concentrate 
more  on  "demonstration"  methods 
to  show  such  things  as  airbourne 
TV,  the  use  of  audio-visual  in- 
structional  devices   to   teach   cer- 


tain    subjects     at     certain 
levels,    and    the    ways    in 
"team    teachers"    utilize    vi 
media  to  their  advantage. 

One  demonstration  might 
for   example,   how    several 
institutions  of  higher  learninf'n 
under  contract,   have   hooki 
together    on    micro-wave   1 
share  faculty  resources  and 
plore   the   effects   of   this  o 
various     schools'     adniinistr 
(which  include  a  variety  of  iik, 
e.g.   state-owned  schools,  cf  ck- 
owned  schools.) 

In  addition,  it  is  hoped 
"national   library"   of  educa,njl 
research  information,  electrol.dl. 
ly   controlled,   can   be   set  i  lo 
service    schools    and    univerlia, 
.•\nother    project    will    be    t( 
semble  one  large  publication 
ing  kinds  of  audio  visual  n  .•[ 
ials     for     educational     pur|  .■. 
which  will  be  useful  for  scl 
states  and  business  firms. 

It  is  anticipated  that  the  11' 
million  dollars  per  year  \\\k 
authorized  for  the  next  two  u 
years.  To  date  SI. 6  million  .a> 
spent  the  first  year.  S3. 7  mm 
the  second,  $4.7  million  the  irj 
and  S4.7  million  for  the  fittk 
and  present  fiscal  vear.  M.:h 
closes  June  30.  1962.' 


Mfilirnl    Research    Advano 
SItoirn  in  Mew  Cooke  Ulit 

.  .  .  The  "microliter"  is  the  nai  • 
a  recently  developed  medic.i : 
search   kit  which  will  save  i; 
eight  times  the  cost  of  tesiin  •■ 
tal  serums  and  viruses  in  thit 
ture.  To  spread  this  word  to 
tors  and   researchers.  Cooke 
gineering  Company  of  Alexan 
Virginia,  has  produced  a  10 
ute  color  film,  suitable  for  sho 
"in  the  field"  on  Cinesalesnu. 
In  addition,  the  film,  titled 
croiiier.   which   was   produce 
Paragon  Productions  in  W  asl 
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CREATIVE  •  IMAGINATIVE  •  PROFESSIONAE 

A  Complete  Service  for  Your  Every  Film  Requirement 

6063  Sunset  Boulevard         •         Hollywood  28,  California 
Hollywood  4-3183 
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BUSINESS    SCREEN    MAG.A^ZlE 


Another  Fine  Product  From  ACMADE 

AUTOMATIC  BUTT 
SPLICER 

Cuts,  Splices,  Applies 
Magic  Mylar  Automatically! 


PRODUCT  PARADE 


These  are  only  a  few  of  the  hundreds  of  items  in  F  &  B's  huge  stock. 


The  first  prac- 
tical, speedy 
and  efficient 
automatic 
splicer  and 
perforated  ad- 
hesive  tape 
(Magic  Mylar) 
applicator  on 
the  market.  Now,  with  no  fuss,  mess  or 
waste,  it  is  possible  to  splice,  repair, 
butt-splice,  or  strengthen  splices  on  all 
types  of  film  —  positive,  negative,  mag- 
netic— even  duPont  Cronar  or  other  bases. 


The    cutting 
arm,  shown  in 
operating    po- 
sition, is  used 
by   pressing 
the   chrome 
button  for  cut- 
ting both  sides 
of  the  film  si- 
multaneously.   The    film,    of    course,    has 
been  registered  on  pins  in  the  horizontal 
channel.   The  cutting  blade   is  easily   re- 
placed when  necessary. 


iMh 


The  splicing 
tape  is  regis- 
tered on  pre- 
ion  pins 
and  held  in 
place  until  au- 
tomatically ap- 
plied  to  the 
film  by  swing- 
ing the  arm  over  and  pressing  the  chromed 
button.  This  action  simultaneously  cuts  the 
adhesive  and  applied  it — in  perfect  regis- 
ter to  the  film. 

Model  35  for  3SiTim,  Model  16  for  16mm— S295 


NEW  F&B  MARK  III 
FLUID  DRIVE  TRIPOD 


The  day  of  the 
friction  head  is 
fast  coming  to 
an  end.  More 
cameramen  now 
use  fluid  drive 
heads  because 
they  meet  the 
demand  for 
smooth,  contin- 
uous, easi  ly- 
controlled  ac- 
tion. 


Complete  outfit  for  16mm  cameras. 
35mm  Eyemos  &  Arris, 
at  an  amazingly  $1  OQ50 

low  price.  I  w  X 

Includes  Tripod,  Adapter  and  Visco-matic 
Fluid  Head.  With  F  &  B's  usual  iron-clad 
guarantee. 

Tripod  legs  only ....„ $49.50 

Baby  tripod  legs  only - 47.50 

Fluid  Head  only _ 97.50 

Leathers  Vinyl  case 12.50 

Leather  &  Vinyl  case  for  Baby„ 11.50 


O'CONNOR  7^i«i*^ 
CAMERA  HEADS 


'675 

Model  C  for 

camera  up  to 

20  lbs.  $275. 

Model  200-A 

for  cameras  t^ODEL  100 

up  to  200  lbs. 

$1750 

•  Designed  for  use  with  15  and  35mm. 
cameras  with  a  total  weight  up  to 
100  lbs. 

•  Heavy  duty  professional  model. 

•  Weighs  20  pounds.  Dimensions:  7" 
high,  7"  deep,  11"  wide. 

•  Tilt  from  minus  75"  to  plus  75  . 

•  Camera  mounting  screw  %"-16, 

•  Equipped  with  precision  bull's  eye 
level. 

•  Available  with  Mitchell  Standard, 
Mitchell  15,  Pro  Jr.,  Auricon  and 
O'Connor  "Level-head"  bases. 

WRITE   FOR   ILLUSTRATED   BROCHURE 


F  &  B  NICKEL 
CADMIUM  BATTERIES 


Ttie  perfect  compan- 
ion for  your  Arriflex, 
mounted  in  rugged 
aluminum  case,  with 
shoulder  strap.  In- 
destructible, high 
capacity  Nickel  Cad- 
mium cells  provide 
perfect  power,  abso- 
lutely guaranteed 
for  1  year. 


7v.  Battery  (6  cells) $85.00 

lOv.  Battery  (8  cells) 100.00 

15v.  Battery  (12  cells) 135.00 

Voltmeter  attach,  (opt)  20.00 

Ammeter  attach,   (opt)  10.00 

Miniaturized   Charger   29.50 

NEW — 15V-7V2V    Battery — can    be    switched 
for  7'/2v  or  15v  for  both  16mm  and  35mm 

Arris    $155.00 

With  Built-in  Charger  184.50 


ACMADE  MARK  II 

EDITING  TABLE 


^■«!l. 


A 


Makes 
Editing 
-   ^  Vj!*^-       Easy! 

'  '2975 

f.o.b.  New  York 


I  I 


Operation  of  this  simple,  efficient  editing 
machine  can  be  mastered  in  minutes.  Con- 
tinuous movement  provides  absolute  safety 
for  your  film.  Instant  controls  and  de- 
clutching allov;s  up  to  50%  increase  speed 
and  efficiency  in  editing.  Any  combination  of 
2  or  3,  16mm  or  35mm  channels,  plus  mag- 
netic and  optical  sound  available. 

WRITE  FOR  DETAILED  BROCHURE 


F&B  MAGIC 

KAYI    AD        A  New  Splicing   and 
■  •  •  ■   "'^l*       Repairing  Technique 

Please  send   me: 

□     20    ft.  rolls  —  transparent  16mm  — 
single  perforation  (T16S)  at  $2.20 
□     66  ft.  rolls  —  transparent  16mm  — 
single  perforation  (TIBS)  at  $6.00 
□     20  ft.  rolls  —  transparent  16mm  — 
double  perforation  (T16D)  at  $2.20 
□     66  ft.  rolls  —  transparent  16mm  — 
double  perforation  (T16D)  at  $6.00 
□     20   ft.    rolls  —  transparent   35mm 
(T-35)  at  $4.04 

□  66  ft.  rolls —  transparent  35mm 
(T-35)  at  $11.00 

□  66  ft.  rolls — white  opaque — 16mm — 
magnetic  film  only  (0-16)  at  $6.00 
□  66  ft.  rolls  —  white  opaque  —  35mm 
(0-35)  at  $11.00 

□  Va"  splicing  tape  for  magnetic  tape 
(84)  at  $.57 

SPECIAL   INTRODUCTORY   KIT: 

1  20'  roll  T16     ($2.20)  /^^^ 

1  20'  roll  T35    (  4.04) 
F&B  Film 
Repair  &  Butt 
Splice  Block      (19.95) 
($26.16) 

Special  Introductory  Kits  at  only 


Name. 


Address. 
City 
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UIJALIT^UII.T 

Film  Shippinq  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable   1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITV-BILT"    ITEMS; 

Salon  Print  Shipping  Cases 
Sound  Slidefilm  Shipping  Cases 

(for  Transcriptions  &  Filmstrips) 
2"  X  2"  Glass  Slide  Cases 
Filnistrip  Shipping  Cases  (hold  up 

to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCHUESSLEH 

361  W.  Superior  St.,  Chicago  10,  III. 


16MM  SOUND   PROJECTORS 

• 

NEW  AND  USED 
FILM  SUBJECTS  -  ACCESSORIES 

WRITE    FOR    FREE   LISTS 

NATIONAL   CINEMA   SERVICE 

71    Dey  St.        •        N.Y.C.  7,   N.Y. 


Industrial  A-V  Exhibilion  s  Useful  Role 

Vt'ell-Allended  Show  Closes  3-Day  Uiin  in  New  Y«irk 


THi;  1961  EDITION  of  the 
Industrial  Film  and  Audio- 
Visual  Exhibition  closed  a  success- 
ful three-day  run  with  good  at- 
tendance in  New  York  on  October 
llth. 

Concensus  of  opinion  was  that 
this  annual  show  has  finally  settled 
down  into  a  useful  service  to  users 
and  makers  of  audio-visual  mater- 
ials and  equipment  on  the  New 
York  scene. 

Better  Facilities  at  Barbizuii 

The  locale  of  the  exhibition  this 
year  —  on  the  mezzanine  of  the 
Barbizon-Plaza  Hotel  —  seemed 
to  be  a  better  choice  than  in  prev- 
ious years  at  the  Trade  Show 
Building.  The  Barbizon-Plaza  also 
has  a  first-class  theatre  in  which 
lectures,  workshops  and  film  pro- 
grams were  presented. 

Coincident  with  the  Exhibition, 
a  continuous  showing  of  outstand- 
ing films  was  held  in  a  small 
screening  room  adjacent  to  the 
exhibition  area.  Those  adjudged 
award  winners  were  presented  with 
silver  cups  at  an  Awards  luncheon. 

A  Special  Award  was  received 
by  busily-campaigning  New  York 
Mayor  Robert  E.  Wagner,  for  his 
"splendid  cooperation  with  the 
film  industry  in  New  York." 

Present  TV  Commercial  Awards 

TV  Commercials  Awards  were 
presented  to  the  following:  A 
Grand  Award  to  Versatility,  a  TV 
commercial  by  On  Film  for  Alcoa 
and  Fuller  &  Smith  &  Ross,  agency. 
Live  action  First  Prize:  to  On 
Film  for  Chevrolet  and  Campbell- 
Ewald,  agency.  Live  action  Special 
Prize:  to  MPO  Videotronics  for 
U.S.  Brewers  Association  and  J. 
Walter  Thompson,  agency.  Ani- 
mation 1st  Prize:  to  Phoenix  Pro- 
ductions for  Mutual  of  Omaha. 
Animation  Special  Prize:  to 
Goulding.  Elliott  and  Graham  for 
Millbrook  Bread  and  to  McCann- 
Erickson.   agency.   Live  and  Ani- 


mation First  Prize:  to  Paul  Kim 
and  Lew  Giflord  for  Warner-Lam- 
bert and  Lambert  &  Feasley. 
agency.  Live  and  animation  Spec- 
ial Prize:  to  Jerry  Ansel  Produc- 
tions, for  Hoffman-Laroche  and 
Kastor.  Hilton.  Chesley.  Clifford 
and  Atherton.  agency. 

A  Director's  Award  was  given 
to  Charles  Dubin  of  MPO  for  his 
TV  Spot  for  U.S.  Brewers  As- 
sociation and  J.  Walter  Thompson, 
agency.  A  Photography  Award 
was  made  to  On  Film  for  a  spot 
made  for  Alcoa  and  Fuller  & 
Smith  &  Ross,  agency. 

Honors    to    Elektra.    MPO 

Top  Special  Effects'  honors  went 
to  Elektra  for  their  work  on  a 
Johnson  &  Johnson  commercial 
through  Young  &  Rubicam.  A 
prize  for  Art  Direction  went  to 
MPO  for  an  American  Tobacco- 
BBDO  spot.  And  honors  in  sound 
went  to  On  Film-Chevrolet-Camp- 
beli-Ewald. 

A  Special  Award  for  a  30-min- 
ute  network  promotion  went  to 
Gerald  Productions  for  a  CBS- 
TV  sponsored  film. 

Featured  Speakers  on  Program 

A  lecture  and  workshop  pro- 
gram held  in  conjunction  with  the 
exhibition  featured  talks  by  Stan- 
ley Turtletaub.  Graphic  Varieties, 
on  Filmslrip  as  a  Means  of 
Audio-Visual  Coinunications  in 
Sales  Trciiniitg;  Robert  Shoemaker, 
Charles  Beseler  Company,  on 
Psychology  of  Selling  with  Audio- 
visual Tools;  Robert  Grunwald, 
The  Harwald  Company,  on  New 
Techniques  for  Evaluation  of  Film 
Performance:  and  Richard  Rogers. 
Modern  Talking  Picture  Service, 
on  The  XYZ's  of  Film  Distribu- 
tion: among  others. 

A  panel  composed  of  Jack  Zan- 
der. Pelican  Films;  Bob  Yung. 
Elektra  Studios;  John  Halas.  Halas 
&  Batchelor  Films;  Lew  Gifford. 
Gifford    &    Kim;    Bill    Gibbs.    J. 


liii,,' 
A. 
(.1 


Walter  Thompson:  and  11 
Henkin.  Fred  Niles  ComuniT 
Centers,  discussed  animatic| 
niques  and  psychiilogy. 

The  topic.  Nmm  Sound  -I 
or    Fiction?    brought    forth! 
esting    discussion    from 
Willis  Pratt.  American  T, 
&  Telegraph  Company:  I 
Eastman   Kodak  Compac 
ard    Goldberg.    Fairchild 
Hi    Instrument    Corp.;    Fi 
hauser.  Vicom.  Inc.;  Robe 
burn.  George  W.  Colburn  1  x>! 
tory:  and   Lester  E.   WaddHi: 
Transfilm-Caravel,   Inc. 

Exhibitors  Display  N  i 
Ki|uipnienl  in  Trade  Sjk 

>V  Among  the  exhibitors'  c  jlii 
were  several  interesting  new  i 
of  equipment: 

.  .  .  Nikon.  Inc..  was  show  j 
newly  imported  Fujica  Zi  m 
sound  projector.  Feature 
80-8000  cycles-per-second  n" 
reproduction,  a  zoom  II 
detachable  speaker.  multi-si.Ki. 
drive,  tone  controls,  and  \n 
for  high  and  low  level  inpu. 

.  .  .  Ozalid  had  a  new  Prec 
Printer  40  processor  to  maker.;'; 
patencies  from  any  source  lai: 
iai   in   minutes. 

.  .  .  LaBelle  was  demon^tr'n,^ 
new  compact  Teleguidc 
for  intricate  assembly  piociuii' 
LIsing  slides  and  tape  carl  dee 
the    machine    is    said    to    w:l 

(  C  O  N  T  I  N  L  E  D    ON    P  A  C.  l2t 
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TELIC,  INC.   ■   FILM  CENTER   •  630  NINTH  AVENUE.  NEW  YORK  36.  N.Y 


ELWOOD   siEGEL.  PreS'denI  A  Executive  Director 

EDWARD  F   BOUGMTON.  i/ice  President  i  Executive  Producer 
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an  important 
announcement  from 


RADIANT 


Seamless  Lenticular  Screens 
UP  TO  70 "X  70" 


tfor  Flawless  Viewing  with  Overhead  and  Opaque  Projectors! 
-.Jr  achievement  for   nerfert   nrniertinn — frnm    RADIANT     Rin   nirfiiroQ  inr  hln  auHion^Qc  ^^n 


major  achievement  for  perfect  projection  — from  RADIANT.  Big  pictures  for  big  audiences  ...  on 
c'le  piece  Seamless,  Truly  Lenticular  Silver  OptiGlow  surfaces.  For  use  in  partly  lighted  as  well  as 
qarkened  rooms,  OptiGlow  screen  surfaces  offer  maximum  brightness  on  axis  and  minimum  fall-off  at 
sde  viewing  angles. 

^^AMLESS  LENTICULAR  SCREENS  IN  ALL  BIG  SIZES!  50"  x  50"  60",x  60"  52"  x  70"  70"  x  70" 
■simple  attachment  of  a  RADIANT  Keystone  Eliminator  makes  any  RADIANT  tripod  screen  suitable 
■or  overhead  projection  by  correcting  keystoning  distortion.) 


WRITE  FOR  YOUR  FREE  COPY  .  .  . 
lie  AUDIO-VISUAL  GUIDE  TO  BETTER  PROJECTION  ...  a  comprehensive 
^  page  reference  book  that  deals  with  every  phase  of  projection  in  detail. 

iladiant  Manufacturing  Corp. 

I        Subsidiary  of  United   States   Hoffman   Machinery  Corp. 


4BER   6    .    VOLUME    22    .    1961 


RADIANT  MANUFACTURING  CORP. 
8220  North  Austin  Avenue  RQ  inAI 

Morton  Grove.  Illinois  po-.uoi 

Please  send   me,    without  obligation,   a  free  cooy  of  the 
AUDIO-VISUAL  GUIDE  TO  BETTER  PROJECTION 


name 

organ  izatlon_ 

position 

address 

city . 
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Industrial  A-V  Exhibition  &  Trade  Sb 


BASIC  in  16mm  PROJECTORS 


You  Can  Thread  Any  Kalart/Victor 
With  One  Hand  Tied  Behind  Your  Back 


The  unique  Kalart,  Victor  "wide- 
open"  threading  path  makes  it  pos- 
sible. Film  gate,  tension  rollers  and 
film  shoes  open  at  the  flick  of  your 
finger— and  stay  open  while  you  in- 
sert the  film.  It's  a  one-handed,  easy 
operation. 

Threading  is  further  simplified  by 
the  fact  that  this  projector  is  loaded 
in  three  separate,  logical  steps.  No  in- 
tricate "lacing"  is  involved.  First, 
loop  the  film  around  the  sound  drum, 
following  the  red  path.  Then  thread 
the  white  path  under  the  single  drive 
sprocket.  Third,  follow  the  blue  path 
through  the  film  gate  and  over  the 
drive  sprocket.  The  color-coded  path 
serves  as  a  constant  reminder  of 
threading  location  and  sequence. 

An  additional  reason  for  using 
Kalart  Victor  projectors  is  the  way 
they  guard  against  film  damage.  Pat- 
ented Safety  Film  Trips  detect  trou- 
ble and  automatically  stop  the  pro- 
jector before  any  harm  is  done.  A 
great  feature  for  building  projectionist 


confidence  and  saving  film  costs! 

The  Kalart,  Victor  offers  great  fea- 
tures in  erery  department,  from  low- 
cost  maintenance  to  outstanding  per- 
formance. Ask  your  Victor  Dealer  for 
a  demonstration  soon. 


1  hicadiiig  puiiiu  un  a  Kalart  \'itlor  open 
tvide  to  receive  film;  path  itself  i*.  c(>h»i- 
codcd  to  show  sequence  and  locaiion. 


VieloT  matrriala  and  tquipment  art  approitd  for  purchaae  under  the  Katiowxl  De/ense  Education  Act. 

FREE   BOOKLET 

'IVIls  how  inilii>li\  piutils  fioiii  soinid 
fihns.  Details  the  many  uses  of  films. 
Send  today  for  your  copy.  .Address  Dept.  2 

World's  most  experienced  manufacturer  of  16mm  projectors 
VICTOR  ANIMATOGRAPH  CORP.,  DIV.  OF  KALART,  PLAINVILLE,  CONNECTICUT 


(COMINLtD       FROM       PAGE       24) 

shorten  training  periods  and  re- 
duce  assembly   line   errors. 

.  .  .  DuKiine  demonstrated  its  AV- 
Matic  sound  slidefilm  projector — 
u  small  table-top  automatic  model 
with  sound  on  record. 
.  .  .  Musifex,  Inc..  showed  its  at- 
tractive musical  sound  effects  rec- 
ords now  iivailable  for  outright 
sale. 

.  .  .  V'icom  demonstrated  the  Vic- 
audio  Sound  8  projector  which  is 
a  custom-built  repeater  machine 
immediately  convertible  to  tradi- 
tional darkened  room  projection, 
and  based  on  the  Kodak  Sound  8. 

.  .  .  Admaster  Prints  had  its  new 
attache  case  overhead  slide  view- 
ers on  display. 

.  .  .  COC  made  an  anouncement 
showing  of  its  Master  10-10  Slide 
Viewer  —  a  fully  automatic  rear- 
view  projector  with  a  10  by  10 
inch  screen. 

.  .  .  Charles  Beseler  Company  was 
showing  the  Salesmate  II  —  a  re- 
designed version  of  the  successful 
Salesmate  I.  New  features  are  a 
Flipmatic  screen.  Touchmatic 
start.  Synchro  Guide,  snap-in  cart- 
ridge holder  and  a  dozen  other 
smaller  improvements. 
.  .  .  Camera  Equipment  Company 
showed  Graflex  16mm  motion 
picture  projectors  and  other  as- 
sorted audio-visual  equipment. 

.  .  .  Kalart  Victor's  new  attraction 
was  the  TSI  Moviematic  STM-3 
continuous   suitcase   projector.   ^ 


Flornian  &  Bai>l>  Acquisition 
for    Its    Kental,    Service    Depts. 

Florman  &  Babb.  Inc.  has  ac- 
quired the  one-story  building  at 
.^04  West  .'54th  Street.  New  York, 
adding  over  5.000  square  feet  of 
space  to  its  present  area.  The  new 
branch  houses  the  expanded 
F  &  B  Rental  and  Service  Depart- 
ment. 

At  the  same  time,  the  entire 
area  of  the  firm's  location  at  68 
West  43th  Street  will  be  redec- 
decorated  and  become  F  &  B's 
central  sales  showroom  and  of- 
fices. 

The  new  Rental  and  Service  De- 
partment will  be  under  the  super- 
vision of  John  Babb.  F  &  B  vice- 
president.  Many  new  services  and 
facilities  will  be  introduced,  such 
as  a  "drive-in"  able  to  accommo- 
date a  number  of  trucks  at  one 
time  for  the  loading  and  unloading 
of  equipment,   and   a   new    rental 


check-out  system  which  w 
inate  delays. 

Florman  &  Babb's  renta 
ment  maintenance  staff  h 
increased.    More   trained 
ians  and  many  new  machi 
tools  will  be  added  to  the 
shop. 

New  equipment  will  im 
models  of  Mitchell  came 
eluding  BNC"s  with  thi 
Cooke  and  zoom  lenses.  Ai 
Auricons,  Moviola  crab  dt 
new  Moviolas,  Acmade 
tables,  hot  splicers  and  a 
carload  of  new  Mole  Ri 
lights  of  every  descripli 
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\  an  Praag's  New  Divisi 
to  Produce  Feature  Pid'e- 

William  Van  Praag.  psid( 
of  Van  Praag  Productior  .\( 
York,  has  established  a  '■*■  ( 
vision  of  his  company  to  <  ; 
voted  to  the  production 
ture  motion  pictures. 

Option    rights    have    bti  oi 
tained  from  Little.  Brown  Cm 
pany.  publishers  of  Gordc  Wq 
ber's  novel,  li'luit  End  Bi  ' 
Van  Praag  hopes  to  h;i\c 
ed  script  by  early  next  \ 
complete  production  in  1^ 

In  entering  this  new  a,i  . 
Van  Praag  expressed  hit-  . 
completing  at  least  one  ft  ui(j 
year  with  an  aim  towan iitil 
ducing  new  acting  persona;, 
well  as  novel  visualizatic 
niques.  U'lial  Enil  Bui  Lo  -j 
and  cast  will  be  selected  a  i  M 
date. 


Orbit   Production   Enter  I 

Orbit    Productions.    Ii 

been  formed  at  630  Ninth  .c  ' 
New  York.  Sam  Fleishma  r.( 
of  the  concern,  was  prc\ii-:i 
executive  at  Advertisini^  K.l 
and  Television  Service.  ' 

Orbit  expects  to  augmemifl 
production  services  with  IbW 
facilities  in  the  near  futui     ' 


PROFESSIONAL 

TITLE  Typograper 

and 

Hot-press  Craftsiei 

SINCE    1938 

U  r,l<  for  FRil* 


KNIGHT  TITLE  SlVl 

145  West  45lh   St..   New    " 
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H)nors  to  Year's  Best  Travel  Pictures 


R3UCTIONS      SPONSORED      by 

tt;  Hong  Kong  Tourist  Asso- 
io  Italian  State  Tourist  Of- 
lan  American  World  Air- 
s.iprench  Lines.  Air  France, 
it'an  Airlines  and  the  Aloha 
all  were  judged  the  best  travel 
islut  of  89  entries  for  special 
ro  from  the  Cannes  Interna- 
.a^ilm  Festival  Committee  at 
AfTA  Film  Festival  of  the  3 1  st 
rl|  Travel  Congress  and  Con- 
ti|i,  Oct.  8  to  14.  Cannes, 
„j. 

l^g  Kong  Film   a  \V  inner 

iriies  were  judged  by  a  com- 
teiof  judges  selected  by  ASTA. 
Iiioii  Lights  Shall  Glow,  spon- 
:cby  the  Hong  Kong  Tourist 
n  was  judged  the  best  film 
a  ountry  or  area.  It  was  pro- 
eiby  Athos  Film  Productions 
..London.  Second  prize  in  this 
•gry  went  to  the  Italian  State 
irrt  Office  production.  Rome. 
If  on  the  modern  aspects  of 
imous  Italian  city,  without 
inntary. 

■c'  films  on   travel.   IVings  to 
da,  sponsored  by  Pan  Amer- 
irways  and  produced  by  F. 
Ky  Productions.  Hollywood. 
1  rst  prize.  Our  Island  Hawaii. 
ifnsored    by    Hawaiian    Air- 
nd  Aloha  Estates,  was  sec- 
ize  winner.  Our  Island  Ha- 
.vas    produced    by    Cate    & 
J>ne,  Hollywood. 
I 
Fpnch   Line   Film   Honored 

"I     special    category    awards 
ebr  films  depicting  a  mode  of 
islortation.  The  story  of  build- 
ad  launching  the  S.  S.  France 
t|   French   Line,   Harvest    of 
5.!  made  by  Regency  Produc- 
iS|( France),  was  top  winner, 
ihard  de  Rocheniont  produc- 
)r  Air  France.  Five  Steps  to 
ts,  was   second   prize   win- 
his  film  traces,  in  animation 
l^e  action,  the  history  of  avi- 
rfrom  the  balloon  to  the  jet. 
ASTA    Film    Festival    of 
1st  World  Travel  Congress, 


sponsored  by  the  American  Soci- 
ety of  Travel  Agents,  attracted 
entries  from  nine  overseas  areas 
and  countries:  16  foreign  touring 
agencies  in  New  York;  domestic 
and  overseas  airlines,  railways, 
steamship  lines  and  bus  tours. 

Delegates    See    31    Pictures 

The  winning  films  and  all  other 
entries  were  taken  to  the  Congress 
in  Cannes  for  screening  by  the 
delegates.  Thirty-one  of  the  ent- 
ries, aside  from  the  winners,  were 
selected  for  scheduled  showings. 
The  other  films  were  made  avail- 
able to  delegates  on  request  for 
private  showings.  9 

*        *        * 

Ross   .Addresses   Detroit   .\tl 
Club;  Shows  .\war<l  Vi  iiiiiers 

f.  The  Detroit  Adcraft  Club  meet- 
ing on  October  6th  featured  an  ad- 
dress by  Wallace  A.  Ross.  Director 
of  the  American  TV  Commercials 
Festival,  as  well  as  a  45-minute 
film  presentation  of  the  1961 
Award  Winners. 

This  was  the  last  1961  in-person 
presentation  by  Ross,  who  said 
that  five  16mm  versions  of  the 
award  winners  have  begun  a  na- 
tional tour  of  advertising  clubs. 
Thirty-two  scheduled  bookings 
have  already  been  set.  Over  20 
advertising  associations  have  al- 
ready featured  the  reel  at  special 
luncheons.  The  national  conven- 
tion of  the  Association  of  National 
Advertisers  will  feature  a  three- 
part  screening  of  the  winners  at 
its  convention  at  Hot  Springs,  Vir- 
ginia on  November  1st. 

Within  two  weeks,  the  Festival 
will  anounce  the  availability  of 
2700  TV  commercials  in  the  form 
of  product  category  reels  which 
can  be  booked  by  advertisers  and 
agency  creative  and  research  staffs. 

Entry  forms  and  brochures  for 
the  1962  Festival,  which  is  sched- 
uled for  the  grand  ballroom  of  the 
Waldorf-Astoria  Hotel  in  New- 
York  on  Friday,  May  4th,  will  be 
mailed  soon.  R" 
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SPECIAL  PURPOSE  MODELS 


MOVIEMATIC  and  DUOLITE 

Rear  Screen  and  Repeater 

IGrnm  Sound  Projectors 

Are  Now  Members  of  the 


Family  of  Precision 
Audio -Visual  Equipment 

GET  THE  FULL  STORY 

Send  now  for  complete  information  on  special  purpose  16mm  projec- 
tors to  TELL— SELL— INSTRUCT,  also  for  the  name  of  your  dealer 
who  will  be  pleased  to  arrange  a  demonstration  at  your  convenience. 

Department  2 

ViCTOR  ANIMATOGRAPH  CORP.,  DIV.  OF  KAIART,  PLAINVILLE,  CONNECTICUT 
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Mel  Dellar 


Charles  Dubin 


Lew  Jacobs 


Joe  Kohl 
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Murray  Lerner 


Joe  Lerner 


Larry  Madison 


Ira  Marvin 
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A.  J. ,  ^Jl 

directors 


Dave  Moiiahan  Marvin  Rothenberg 


Lloyd  Ritfer 


Mickey  Schicarz 


\'ictor  Solow 


1} 
Chuck  Wasserman 


"Film  is  a  director's  medium". .  .  and  the  largest  permanent  group  of  experienced 
gifted  directors  in  the  commercial  field  are  on  staff  at  MPO.  The  awards  so  consistentl: 
won  by  this  group  is  tribute  to  their  talent .  . .  but  beyond  awards,  and  more  importan 
to  the  sponsor,  is  their  ability  to  creatively  interpret  the  client's  message  and  transmi' 
it  through  the  film  medium. 


MPO  Productions,  Inc.,  a  subsidiary  of  MPO  Videotronics  / 15  East  53rd  Street,  New  York  22,  N.  Y. 

also  in  Detroit,  Chicago,  Hollywood 
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close-ups  and  long  shots 

N.  Y.  Film  Producers.  National   Advertisers  to  Hold  \^  orkshop  in  January 


^h  Film  Producers  Association  of  New 
ork,  in  cooperation  with  the  Associiition 
N,  ional  Advertisers  and  its  Audio-Visual 
m  ittee.  have  cleared  the  final  date  for  the 
ije.ed  ANA-FPA  film  workshop, 
n  day-long  event,  in  which  numerous  bus- 
ss  industrial  and  government  film  people 
.pected  to  participate,  will  be  held  on 
■dfsday.  January  1 7  at  the  Plaza  Hotel  in 
w  'ork  City. 

*  *  ::: 

st.oronado  Festival  Honors  Sine 

1:  First  Coronado  (Calif.  I  International 
stal  of  Films  has  made  a  quiet  but  aus- 
ici  beginning.  .'Xnd  out  of  the  nine  factual 
tin  pictures  designated  for  honors,  the 
gj  chose  five  sponsored  films. 
3flpictures  were  e.xhibited  and  among  chose 
ked  as  "A  Selected  Film.  Coronado  In- 


ternational. 1961"  were  The  New  H'orld  of 
Srciinless  Steel,  sponsored  by  Republic  Steel 
and  produced  by  Wilding.  Inc.;  The  Age\  of 
Tinte.  sponsored  by  Hamilton  Watch  and  pro- 
duced by  MPO;  Seconds  for  Survival,  spon- 
sored by  the  Bell  System  and  produced  by 
Audio  Productions;  Talkini;  Aboid  Northrop. 
sponsored  by  Northrop  and  produced  by 
McNamara  Productions;  and  Barpuli.  spon- 
sored and  produced  by  the  American  Friends 
Service   Committee. 

Yankees  Star  Again  in   61  World  Series  Film 

--  Emphasizing  defensive  play  in  the  recent 
World  Series  games  between  the  N.  Y. 
Yankees  and  the  Cincinnatti  Reds,  profession- 
al baseball's  film  chief  Lew  Fonseca  brought 
home  another  great  Series"  motion  picture. 
These  color  prints  account  for  tens  of  millions 
of    viewers,    including    worldwide    showing   to 


men  in  the  Armed  Forces,  and  new  records 
of  attendance  are  set  at  each  gathering  when 
the  annual  baseball  film  is  announced! 

*  *        * 

Dodge  Dealers  See  '62  Line  on  the  Screen 
ir  Films  they're  talking  about:  That  102- 
minute  Dodge  Division  color  film.  The  Wheel 
of  Dodge,  introduced  the  company's  1962 
line  of  cars  and  trucks  to  dealers  and  sales- 
men across  the  country.  Produced  by  the 
.'\lexander  Film  Company  in  Colorado  Springs, 
Detroit  and  California,  this  spectacular  film 
was  recently  shown  in  28  cities  coast-to- 
coast  at  Dodge  dealer  meetings. 

*  *        * 

"Our  American  Heritage"  in  Slidefilms 
"7-^  Walter  Knott,  of  the  world-famous  Knott's 
Berry  farm  in  California  and  founder  of  that 
state's  Free  Enterprise  Association  is  the  man 
behind  a  new  sound  slidefilm  series.  Our 
American  Heritage.  The  series  was  planned 
for  use  on  DuKane's  "Micromatic"  sound 
slidefilm  projectors.  For  a  copy  of  the  Our 
American  Heritage  program,  write  the  Cali- 
fornia Free  Enterprise  Association,  Ghost 
Town  Station,  Buena  Park,  C;difornia.  And 
let's  pray  that  there's  nothing  significant  about 
that  address  for  the  free  enterprise  system.  H' 
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Above:  view  toward  projection  room  area  in  General  Dynamics'  Audio-Visual 
Center.  Rear-projection  screen  of  Polocoot-coated  Plexiglos  shown  at  left. 
Right:  anotfier  view  in  thie  Center  showing  (left)  sound  absorbent  walls  and 
RCA  color  TV  set  on  cart;  Tronspaque  overhead  projector  is  in  background. 


General  Dynamics'  Audio -Visual  Center 

.4  Highly-Functional  Working  .4ica  Is  Designed  to  Meet  Company  Objectives  at  N.  Y.  Headquarters 


ANEW  Audio-Visual  Center 
has  recently  been  completed 
by  General  Dynamics  Corporation 
at  the  company's  headquarters 
building  in  Rockefeller  Center, 
New  York. 

Highly  functional  in  design  —  a 
real  working  area  in  all  respects 
—  the  Center  will  serve  as  a  meet- 
ing room  for  management,  a  pri- 
vate projection  room  for  viewing 
progress  report  films,  a  studio  for 
production  of  still  and  motion  pic- 
tures, a  sound  recording  studio 
and  a  closed-circuit  television  stu- 
dio. 

Easily  Set  Up  for  Conferences 

The  Center  is  equipped  with 
tables  and  chairs  for  a  meeting 
room  in  its  normal  use.  but  these 
are  fold-up  portable  and  the  room 
can  be  quickly  converted  for  other 
uses. 

.Sheldon  Nemeyer.  in  charge  of 
audio-visual  activities  for  General 
Dynamics  Corporation,  designed 
the  room  beginning  in  the  middle 
of  1960.  With  long  experience  as 
both  producer  and  user  of  audio- 
visual materials  (U.S.  Navy.  Audio 
Productions).  Mr.  Nemeyer  was 
ideally  suited  to  fit  his  company's 
objectives  into  the  completed  Cen- 
ter. 

General  Dynamics  had  taken 
over  the  building  —  formerly  the 
rime  Life  Building  —  in  1960. 
and  Mr.  Nemeyer  was  able  to 
work  almost  from  scratch  in  per- 
fecting the  ideal  facilities  to  meet 
the  corporation's  needs. 

The  floors  now  occupied  by 
General  Dynamics  were  complete- 
ly  rebuilt   —   all    partitions   were 


torn  out  —  so  that  the  design  of 
the  Center  was  only  limited  by 
ceilii)g  height  and  certain  building 
supports.  Construction  began  in 
November.  1960.  and  the  major 
part  of  the  work  was  finished  in 
May,   1961. 

Little  Non-Functional  Equipment 

Although  the  amount  of  tools 
and  facilities  available  for  use  in 
the  Center  is  thoroughly  complete, 
there  is  actually  very  little  "ex- 
pensive" equipment,  and  none 
which  is  non-functional.  One  out- 
standing feature  of  the  room  is  a 
lavish  amount  of  wiring.  There  are 
power,  television  and  sound  chan- 
nels enough  to  meet  all  forseeable 
needs  and  spares  beyond  that.  Mr. 
Nemeyer  believes  that  the  wiring 
you  have  to  put  in  tomorrow  al- 
ways seems  extravagant,  but  the 
extensive  wiring  you  put  in  at  the 
beginning  during  construction  costs 
relatively  little  and  is  good  insur- 
ance against  future  needs. 

Nationwide  T\'  Hookup 

The  General  Dynamics'  Audio- 
Visual  Center  feeds  closed-circuit 
television  cables  to  the  Board  of 
Directors'  room,  to  other  office 
spaces  in  the  building,  and  to  the 
Telephone  Company's  Central 
Switching  Center  in  New  York. 
I'hus,  it  is  possible  to  arrange 
closed  circuit  television  from  the 
Center  to  any  part  of  the  country, 
and  theoretically  to  any  plant  lo- 
cation of  the  corporation's  widelv 
separated  eleven  manufacturing  di- 
visions. 

Other  TV  lines  feed  in  signals 
from  a  master  antenna  and  from 


other  closed  circuit  facilities  in  the 
building.  The  Center  has  a  TV 
camera  on  loan  at  the  present 
time,  and  it  has  a  color  TV  set 
which  can  be  wheeled  on  its  func- 
tional cart  to  any  office  in  the 
building  and  plugged  into  the  mas- 
ter antenna  system. 

All  of  this  television  activity  can 
also  be  made  available  to  the  Gen- 
eral Dynamics  public  display  cen- 
ter on  the  first  floor  of  the  build- 
ing. This  area  also  has  a  projection 
booth  and  sound  outlets  which  can 
be  serviced  from  the  Center. 

General  Dynamics,  an  important 
contractor  in  national  defense 
work,  is  highly  securitv  conscious. 
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The  Audio-Visual  Center  hi 
cial  locks  on  all  doors.  el(jii 
ically  operated,  and  a 
switch  operated  from  with 
studio-meeting  room  whic 
connects  all  communication: 
coming  into  or  leaving  the 

Quality  in  Sound,  Project  i 
Basic  equipment  in  the  "n 
includes  a   16mm  sound  pn  , 
(Eastman    2.'iB),    slide    pr. 
(Kodak  Cavalcade),  overhc 
jector    (Projection    Optica 
paque),  opaque  projector  i  1 
&  Lomb).  a  rubber  mounk 
ticular     front     projection 
(Hurley),  a  rear  projection 
(Polacoat  coated  Plexiglass  ,i 
assorted  audio  equipment  (5,o 
beri;  Carlson.  Anipex.  Range:ir 
RCA ) . 

The  studio-meeting  room  ■■  : 
Center   measures    22   feet  I 


Kit 

reen 


Below:  Sheldon  Nemeyer  with  the  Center's  Eastman  25B  16mm  optic 
netic  sound  projector,  alwoys  "at  ready"  in  the  General  Dynamic 
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;t!t  has  cork  floors,  which  have 
rewnably  good  coefficiency  of 
ur  absorption  and  also  permit 
•  te  of  camera  dollies.  Ceilings 
d/alls  are  of  zig-zag  non-par- 
el  construction  for  sound  ab- 
rfon.  Walls,  made  of  material 
n:  r  to  peg  board,  permit  easy 
lilting  of  charts  and  posters. 
1e  glass  separating  the  pro- 
■xn  booth  from  the  studio  is 
iicial  high-transmission  qual- 
r  id  is  angled  so  as  to  reflect 
i  ojector  light  back  and  down 
la  from  the  operator's  eye-level. 
/  ■  conditioning  and  heating  fa- 
it s  are  contained  in  three  long 


n  le-type  control  panel  serves 
ir  al  Dynamics'  modest  but 
icnt     studio-projection      facility. 

il  g  ducts  especially  designed 
r  igh  volume  —  low  velocity 
■.  which  completely  eliminates 
i:  from  this  source. 
Ibles  are  folding  and  Formica- 
p:d.  The  28  chairs  also  fold 
r  asy  storage.  They  are  similar 

iimfortable  theatre  seats. 
Sjice  the  studio  is  designed  as 
Aiking  room,  four  wall-mount- 

roduction   lights   are   part  of 
i  Dermanent   decor  —   as   are 


Audio  control  panel  for  Stromberg- 
Carlson  tuner,  Ampex  tape  recorder 
with      Rangerfone      synchronization. 

two  microphones  —  one  on  floor 
stand  and  another  on  boom. 

A  magnetic  chalk  board  is  in- 
stalled on  one  wall.  Floor  plugs 
and  sockets  are  standard  AC  pow- 
er, a  special  supply  of  300  amperes 
for  film  production  purposes,  a 
■"gong"  to  signal  the  projector  op- 
erato,  microphone  sockets,  and  the 
TV  sockets  mentioned  before. 
Three  speaker  systems  are  built 
into  the  wall. 

On    the    Center's    Sound    Rack 

Inside  the  projection  booth  are 
racks  with  FM  tuner  (sound  can 
be  piped  practically  anywhere  in 
the  building),  amplifiers,  and  tape 
recorder  with  Rangertone  pulse 
synchronization  for  synchronous 
recording  of  sound  for  film. 

A  console  is  equipped  for  any 
kind  of  mixing.  The  console  is 
also  able  to  put  a  signal  on  tape 
for  automatic  sound  slidefilm  pro- 
duction, and  has  provision  for  con- 

(CONTINUED    ON    PAGE    53) 


l(j(:  racks  hold  films  frequently  "on  call"  by  General   Dynamics'  execu- 
e  The  television  camera  is  on  loan  from  Television  Bureau  of  Advertising. 


Left:  govern- 
ment  and 
industrial    repre- 
sentatives 
confer  in  the 
control   room 
of  Bermuda 
station  along 
global  network. 


The  Bchind-the-Sceiies   Story 
of  a  Missile-Tracking  Network 

The  Western  Electric  Company  Presents  "A  Voice  for  Mercury'' 


ONE  OF  THE  Major  tasks 
in  sending  a  man  into  space 
is  to  keep  constant  track  of  him  as 
he  hurtles  around  the  world,  to 
talk  to  him,  guide  his  progress  and 
monitor  the  instruments  in  the 
spacecraft. 

In  the  National  Aeronautics  and 
Space  Administration's  Project 
Mercury,  this  job  was  assigned  lo 
a  five-company  team  headed  by 
Western  Electric  Company  and  in- 
cluding the  Bell  Telephone  Lab- 
oratories, International  Business 
Machines  Corporation,  Burns  & 
Roe  Inc.  and  Bendix  Corporation. 

Clubal  Facility  Is  Pictured 
A  new  motion  picture  just  re- 
leased by  Western  Electric  de- 
scribes the  complex  communica- 
tions system  which  this  team  has 
developed  and  put  into  operation. 
"A  Voice  for  Mercury."  14  1/2 
minutes,  color,  produced  by  Audio 
Productions,  Inc.,  shows  the  glob- 
al network  which  will  track  and 
communicate  with  a  man  traveling 
in  orbit  at  more  than  17.500  miles 
an  hour. 

Under  NASA's  supervision,  the 
plan  was  to  string  a  belt  of  eighteen 
integrated  tracking  and  communi- 
cations stations  around  the  world. 
The  information  that  the  stations, 
would  collect  on  the  orbital  prog- 
ress of  the  spacecraft  .  .  .  about 
the  physical  and  psychological  con- 
dition of  the  astronaut  and  about 
the  performance  of  the  equipment 
.  .  .  would  be  funnelled  into  the 
Goddard  Space  Flight  Center  at 
Greenbelt.  Maryland. 

Data  Transmitted  to  Cape 
Here  it  would  be  processed  in- 
stantaneously by  computers,  and 
the  data  transmitted  to  a  Mercury 
control  center  at  Cape  Canaveral, 
Florida.  Scientists  at  the  Cape 
would  interpret  the  data  and  com- 
municate with  the  astronaut  dur- 
ing his  orbital  flight  and,  if  neces- 
sary, bring  him  down  from  orbit 


before  the  scheduled  time  of  de- 
scent. 

When  it  was  completed,  the  in- 
tegrated system  covered  60,000 
miles.  Along  this  global  chain  of 
stations,  each  link  was  joined  to 
another  by  a  communications  sys- 


Camel-back  labor  teams  up  with 
space-age  electronics  on  remote 
Canary  Island  near  North  Africa. 

tern,  adding  up  to  more  than  140, 
000  miles  of  circuits. 

Teletypewriter  circuits  covered 
about  100,000  miles.  Telephone 
circuhs  stretched  across  35,000 
miles  and  high  speed  data  circuits 
spanned  some  5,000  miles.  Almost 
every  type  of  communications  fa- 
cility was  employed  to  tie  the  net- 
work together. 

Many  kinds  of  radar  and  tele- 
metry equipment  were  used,  as 
well  as  the  latest  data  transmis- 
sion techniques  and  test  analysis 
systems. 

A  Voice  jor  Mercury  contains 
dramatic  behind-the-scenes  shots 
of  the  nation's  space  program  sel- 
dom seen  on  film.  Some  sequences 
were  photographed  at  the  actual 
ground  communications  and  track- 

(CONTINUED    ON    NEXT    PAGE) 
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Panoramic  status  boord  in  Project  Mercury  control  center  at  Cape  Canaveral, 
Florida  trocks  orbiting  spacecraft  as  it  passes  over  each  station. 


(cont'd  from  preceding  page) 
ing  stations  in  remote  parts  of  the 
world.  Some  of  this  footage  was 
procured  from  monthly  film  re- 
ports made  by  Western  Electric 
for  NASA. 

In  carrying  out  his  responsibili- 
ties for  production  of  these  reports. 
Bob  Perry,  then  with  the  Defense 
Activities  Division  (but  now  with 
Western  Electric's  Public  Rela- 
tions motion  picture  staff),  shot 
some  of  the  site  location  footage 
himself  and  delivered  a  16mm 
Bell  &  Howell  automatic  exposure 
camera  to  the  site  manager  of  each 
of  the  stations  on  the  global  Proj- 
ect Mercury  communications  net- 
work. 

The  cameras,  used  by  the  site 
managers  when  needed,  resulted 
in  two  or  three  minutes  of  useful 
sequences  on  the  construction  of 
sites  in  such  out-of-the-way  places 
as  the  Canary  Islands  and  north- 
ern Nigeria  in  Africa. 

The   16mm  footage  was  blown 


up  and  color-matched  into  the 
35nim  Eastman  color  film  by  the 
Audio  staff  so  that  it  blends  per- 
fectly. Release  prints  are  in  both 
I6nim  and  35mni. 

Distribution  of  this  exciting  and 
impressive  motion  picture  started 
on  September  13th  —  when 
NASA's  Mercury  "robot"  man-in- 
orbit  flight  was  successfully  car- 
ried out.  Bell  System  companies, 
which  handle  distribution  of  the 
film  on  a  free  loan  basis  to  club 
groups  and  television  stations,  were 
able,  in  many  cases,  to  supply  the 
picture  to  TV  stations  as  an  up-to- 
the-minute  public  interest  program 
that  night  and  the  following  day. 

Replacement  footage  for  the 
film  —  which  speaks  of  a  success- 
ful manned  orbital  flight,  will  be 
distributed  to  the  Bell  System 
Companies  on  a  stand-by  basis 
pending  completion  of  the  manned 
flight  which  may  be  undertaken 
by  the  end  of  this  year. 

A   Voice  for  Mercury  was  pro- 


The  Mercury  space  capsule  is  graphically  diagrammed  to  show  control  mech- 
anisms and  ostronaut's  position.   Smaller  drawing  shows  other  components. 
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duccd  under  the  supervision  of 
Western  Electric  Company's  Mo- 
tion   Picture   Bureau.   Audio   Pro- 


ductions' staff  included  jrec^ 
l^rank  Beckwith.  writer  lov.-)( 
Boldt  and  editor  John  Bai  irj 
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Young  America  on  the  Man 

'Holiflav  for  Bands'"  a  Tribute  to  Millions  of  School  Mugil 


Sponsor:  American  Oil  Company. 
Title:    Holiday    for    Bands.    25 
min..  color,   produced  by   Par- 
thenon Pictures.  Hollywood. 
■    All  over  America,  len  million 
boys  and  girls  are  taking  part  in 
the  25.000  school  bands  ^hat  echo 
within    practically    every    elemen- 
tary,   high    school    and   university 
building  in  the  land. 

They're  something  "extra"  on 
the  American  scene,  especially  in 
the  fall  afternoons  when  their 
spirited  maneuvers  and  marching 
cadence  take  the  field  at  football 
stadia.  The  kids  who  play  in  the 
bands  are  a  breed  apart  —  on 
stage  but  not  upstage  —  as  they 
wear  their  brilliant  imifonns  with 
pride. 

.Answer  to  Juvenile  Problem 
And  every  one  of  them  is  a 
solid  answer  to  juvenile  delin- 
quency, which  is  just  a  phrase  to 
these  earnest  young  people  with 
their  instrument  cases  under  their 
arms  and  rhythm  in  their  souls. 
The\  are  the  essence  of  Holiday 


for  Bands,  born  of  realiiyi 
happy  a  bit  of  inspired  erit 
ment  as  there  is  on  the  reii 
across  the  U.S.A.  Anierii.i  0 
Company  is  sponsoring  t,  pn 
ture  as  part  of  its  service  oil 
youth  of  America. 

Story  of  Tri-State  Festal 
There's  a  strong  pull  t(''0i1 
viewers  toward  the  ba  roa 
when  Holiday  hits  the  rea 
among  the  nation's  schoc'  B 
it's  also  a  tribute  to  the  »i 
played  and  won — or  lost-  t  il 
famed  Tri-State  Music  Fes  a' 
Enid.  Oklahoma  where  II  : 
was  lensed.  The  picture  is  :"■ 
documentary  of  the  Festi\.i  u'l 
but  that  doesn't  stop  it  fri  n 
ing  a  good  story,  a  thrill  BH 
enactment  of  competition.  hM 
ing  crowds  and  the  drama  f  i 
feat  and  of  victory. 

The  story  line  takes  a    it ' 
real  youngsters  through  the  ^ 
meets-girl     experiences     at  t 
where  their  warm  friendsli  i- 
ries  throusih  the  events  ol   h" 


The  spirit  of  Young  America  is  on  the  march   as  mOiOrettes  and  m  ci" 
step  out  for   Enid,  Oklahoma's  famed  Tri-State   Music   Festival   pan ; 
top;  closeup  of  o  champion  in  a  scene  from  "Holiday  for  Bands. 
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il 


mi's  big  day.  climaxed  by 
Nllion  Dollar  Parade"  where 
irred  bands  compete  before 
rig  curbside  throngs. 
niV  Stewart  Does  Narration 
h.film  is  narrated  by  film  star 
n'  Stewart.     His    comments 
It  his  rare  participation  in  a 
ised  film  bears  repeating: 
\'v-a-days.  with  all  the  talk 
itbad  kids.   1   took   pleasure 
ajating  Holiday  for  Bunds  as 
31  about  i>ood  kids  —  work- 


Conciliations  Courts  of  Los  .An- 
geles County  commented; 

"Holiday  for  Bands  particularly 
appeals  to  me  because  it  shows 
."Xmerican  youth  in  action,  young 
people  with  a  pride  of  accomp- 
lishment, a  sense  of  belonging.  As 
the  narrator  points  out.  'a  juvenile 
delinquency  problem  with  lliesc 
kids?  Not  a  chance."  " 

\  Parthenon  Film  Production 
This  excellent  tribute  to  "young 
Americans    on    the    march"    was 


view  of  Festival   parade  shown   in   American's  "Holiday  for   Bonds." 


r  rching  and  playing  together: 
2.  losing  and  just  living, 
ad  an  industrial  company 
le  same  way  strongly  enough 

a;e  the  film's  circulation  pos- 

1    Stewart   makes   an   adniir- 

ommentator   with   his   low- 

aproach  and  obviously  sym- 
loc  understanding  of  the  kids 

eir  music.  As  an  important 
J^  there  are  also  some  rous- 
r'psical  numbers,  recorded  on 
it.n. 
^sten  to  These  Numbers! 

he  "Stars  and  Stripes  For- 

doesn't    bring   you    out    of 

irjseat.    wait    for    "Polonaise 

and  "Semper  Fidelis"  or 
itjig  the  Blues"  followed  by 
le  Washington  Post  March." 
a[h  of  the  Champions."  "Dry 
ni|."  "Dixie."  "The  Eyes  of 
(a"  and  the  stirring  "Grandio- 

.arch."  They're  all  played 
hjhe  toe-tapping  exuberance 
t  hly  young  musicians  can  con- 
'U;  with  such  rousing  abandon. 

'iday  for  Bands  has  aroused 
islerable  interest  among  band 
sirs,  music  groups  and  music 
bhations    as    well    as    among 

le  delinquency  authorities. 

■    Honorable    Roger    Alton 

presiding  judge  of  the  Con- 

idted  Domestic  Relations  and 


produced  at  Enid  and  completed 
in  Hollywood  by  Parthenon  Pic- 
tures. Charles  (Cap)  Palmer 
served  as  executive  producer  and 
writer;  the  picture  was  directed 
by  John  E.  R.  McDougall;  Jack 
Meakin  was  the  music  director. 
.American  Oil.  as  noted,  is  spon- 
soring nationwide  showings  of 
Holiday  for  Bands  (with  nary  a 
commercial  except  the  credit 
title )  as  part  of  the  company's 
service  program  for  the  youth  of 
America  and  is  currently  hand- 
ling the  distribution. 

What  America  needs,  on  TV.  in 
the  theatres  and  out  along  the 
16mm  distribution  lines,  is  a 
thousand  more  pictures  like  this 
one!  & 


Freedom  .\\vards  Entries  Due 

---  Motion  picture  entries  from  the 
field  of  factual  documentary  films, 
eligible  for  the  annual  awards  pro- 
gram of  the  Freedoms  Founda- 
tion. Valley  Forge.  Pa.  (given  in 
February.  1962)  are  due  in  No- 
vember. 

Write  W.  C.  (Tom)  Sawyer  at 
the  Foundation  for  entry  forms. 
Films  which  carry  a  theme  on  "the 
American  way  of  life"  are  eligible 
for  Freedom  Award  honors.       S' 


Winners  of  Chris  Statuette  owards  at  Columbus  Festival  banquet  included 
reoresenfatives  of  Lockheed  Aircraft,  Corson  Davidson  Productions,  Coleman 
productions,  British  Petroleum  Ltd.,  WBNS-TV,  Ohio  Bell  Telephone,  Coronet 
Films,  Film  Board  of  Canada,  and  U.S.  Department  of  Agriculture. 

Camera:  The  Winner's  Circle  at  Columbus 

:'•.  Pictured  at  the  recent  yth  .Annual  Columbus  Film  Festival 
awards  banquet  were  these  winners  and  the  officers  and  chairmen 
who  presented  Chris  Statuettes  and  Certificates  for  outstanding 
motion  pictures  among  the  300-plus  entries  submitted. 


Columbus  Film  Council  officers  I  to  r,  standing.:  Gaivy  Gordon,  Business  & 
Industry  chr.;  co-chairman  Ed  Chopmon;  R.  L.  Domm,  Information  &  Educa- 
tion chr.;  Council  president  Don  Prugh;  Ruth  Sherwood,  Religious  chr.;  Nor- 
man Gutry,  Heolth  Mental  chr.;  and  the  Rev.  Colby.  Seated  'I  to  r  :  Mrs. 
Domm;  Mrs.  Margaret  Carroll;  librorion  Nancy  Honkins;  Mary  Rupe,  secre- 
tory-treasurer of  film  council;  and  Mrs.  Gutry. 


Below:  Wilding,  Inc.  sponsors  display  owords  il  to  ri:  John  Senn,  Perfect 
Circle  Corp.;  Charles  Nelis,  Republic  Steel  Corp.;  Cliff  Storey,  Perfect  Circle; 
and  Bill  Gaughon,  Clint  Hatcher,  Jock  Keyes,  L.  T.  Young  of  Wilding,  Inc. 
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Narrator    Chet    Huntley     (center)     discusses    first 
development   of   Neoprene   by   DuPont   scientists. 

DiiPont   Film   Starts  Them 
Thinking   About   Ehisiomers 

Sponsor;  E.  1.  Dii  Pont  de  Ncnunirs  &  Com- 
pany. ]nc. 
Title:  A  Report  on  Dii  Pont  EkMomers,  28 
min..  color,  produced  by  Audio  Productions, 
Inc. 
&•  This   report  is  ;i   thought-starter  for  tech- 
nically-minded people  in  industry.  It  describes 
the  important  role  of  "elastomers"  —  a  new 
word  for  rubber-like  substances,  both  natural 
and  synthetic  —  in  modern  technology. 

Television  newscaster  Chet  Huntley,  narra- 
tor of  the  report,  takes  us  back  to  a  momentous 
series  of  events  over  40  years  ago  when  Du 
Pont  scientists  developed  the  first  commercial 
man-made  rubber  —  Neoprene.  Since  that 
time  Du  Pont  has  worked  constantly  to  de- 
velop superior  elastomers  —  now  markets 
four:  Neoprene.*  Hypalon,*  Viton*  and  Adi- 
prene.* 

Properties   of  the  Four  DuPont   Elastomers 

Each  of  these  elastomers  differs  from  each 
other  chemically,  while  in  Neoprene  alone,  the 
company  makes  over  thirty  different  forms. 
Supplied  in  the  form  of  small  chips.  Neoprene 
is  used  by  rubber  manufacturers  to  make  pro- 
ducts outstanding  in  resistance  to  weathering, 
common  chemicals,  flame,  oil,  grease,  oxygen, 
ozone  and  abrasion. 

Hypalon  is  very  color  stable  and  ozone  re- 
sistant, among  other  properties.  Viton  is  ex- 
tremely heat  resistant.  Adiprene  can  be  cast 
into  molds,  is  resistant  to  abrasion  and  impact. 

The  film  explains  that  Du  Pont  makes  no 
finished  rubber  products,  but  works  constant- 
ly with  users  of  its  elastomers  to  help  develop 
new  and  improved  products. 

450  Elastomer  Parts  in  Auto  Body,  Chassis 

All  four  Du  Pont  elastomer  types  are  used 
in  automobiles  —  in  body  and  chassis  alone 
are  more  than  450  elastomer  parts.  The  prod- 
ucts also  provide  the  basis  for  whole  new  in- 
dustries; Hypalon  is  now  used  as  a  roofing 
material;  Viton  provides  vital  new  parts  in 
jet  planes  —  seals,  hoses  and  tubings  for  re- 
fineries; Adiprene  is  now  used  in  textile  ma- 
chinery to  replace  metals  subject  to  high  abra- 
sion. 

Du  Pont  intends  its  research  lo  continue  to 
create  new  and  better  elastomers  to  meet  the 
demands  of  the  future. 

Chet  Huntley  has  a  long  part  as  narrator  of 
the  film,  and  does  his  usual  highly  professional 
job  under  the  direction  of  Hans  Mandell.  Tech- 


nically, the  film  demonstrates  a  very  effective 
new  technique  of  matting  with  A  &  B  rolls  — 
a  method  of  superimposing  one  scene  on  an- 
other without  going  to  expensive  optical  ef- 
fects and  many  generations  of  printing. 

"A  Report  on  Du  Pont  Elastomers"  was  a 
feature  at  the  fall  meeting  of  the  Industrial 
.Audio-Visual  Association  in  Wilmington  on 
October  24th.  "  1' 


•ReKislirid  I3ii  Pout  Tnicli-miirk 


This  animated  wall  outlet  has  some  timely  hints 
on  home  safety  for  viewers  of  "Just  Plug   It   In." 

Utihty  Companies   Sponsor 
New  Fihn  on   Home   Safety 

t--  An  animated  wall  outlet  that  "speaks  up" 
with  the  voice  of  Harold  Peary,  creator  of 
the  Great  Gildersleeve.  presents  a  novel  and 
entertaining  way  of  getting  across  the  message 
of  electric  home  safety  in  a  new  production 
sponsored  jointly  by  six  Eastern  electric  com- 
panies; Boston  Edison  Co.,  New  England  Elec- 
tric, New  England  Gas  &  Electric,  Western 
Mass.  Electric  Co..  Conn.  Light  and  Power  Co. 
and  Hartford  Electric  Light  Co. 

Making   Electric   Living  Happ)-  and   Safe 

Just  Plug  It  In,  narrated  by  the  animated 
outlet  with  Peary's  voice,  goes  into  all  the 
safety  hints  that  assure  electric  home  living 
the  many  benefits  possible,  rather  than  a  haz- 
ard. Such  items  as  frayed  electric  cords,  the 
use  of  too  many  appliances  in  one  outlet,  the 
need  for  adequate  house  power  and  proper 
grounding  of  equipment  are  graphically  cov- 
ered. 

Also  shown  in  the  film  is  the  work  of  the 
L'nderwriters  Laboratories  in  the  inspection  of 
appliances  in  one  of  their  New  York  labora- 
tories. 

Included  in  the  cast  of  Just  Pint;  It  In  are, 
in  addition  to  Peary,  other  well-known  stars 
of  television  and  Broadway;  Nancy  Lester, 
George  Jones  and  Paul  Larson.  The  production 
is  the  third  in  a  series  of  safety  films  pro- 
duced for  the  six  electric  companies  by  Bay 
State  Film  Productions.  It  joins  Electric  Power 
&  Common  Sense  and  Cause  Undetermined, 
both  winners  of  top  awards  in  National  Com- 
mittee on  Films  for  Safety  Contests. 

How  to  Obtain   Prints  of  This   Film 

Prints  of  Ju\t  Plui;  It  In  are  available  from 
Bay  State  Productions.  Inc..  Box  \29.  Spring- 
field, Mass.  ^ 

Note:  other  "case  histories"  of  current  films 
appear  on  pages  IS.  32,  33  and  40. 
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Mr.  Connelly  begins  preparations  fo 
script  visualization  for  showing  to 
executives     on     company's     overheod     ^^ 

How  to  Create  Your  I 
Pre-Script  Visuahzatm 

ONF  OF  THE  PrOBLFMS  IN  pi 
slidefilm.  or  motion  picture  h  . 
gling  script  conference.  Whil  cici 
body  in  the  company  concerned  wii  j  S 
technically  —  or  esthetically  —  needs  j  kiK 
something  about  what  the  finished  nb  \ 
look  like  and  sound  like,  often  it  is  \lif 
to  achieve  a  meeting  of  minds  becau!fl| 
one  visualizes  a  situation  differenth 

The  written  two-column  script   is   ... 
many  people  to  judge  visually,  and 
audio  column   often  reuds  differentl 
sounds.  Thus,  script  decisions  beciM: 
a   time-consuming   headache   than   iii>    i« 
need  be. 

The  closer  that  script  conferences  in  -. 
ulate  the  final  film  the  better.  When  te 
can  be  actually  seen  and  heard  —  e\R  ' 
rough  form  —  those  concerned  with  '^  r 
ect   will   understand   its   content   and    h 
great  deal  better. 

One  of  the  most  efficient  approachi|i. 
problem  has  been  worked  out  by  Wir 
Connelly,  Assistant  Advertising  Mat  at 
Union  Carbide  Plastics  Company,  itchai 
of  many  audio-visual  activities  for  t;  co 
pany.  Mr.  Connelly  produces  slide  ai'  slii 
film  presentations  for  his  company  aill 
and  needs  technical  advice  and  marketi 
sel  from  a  great  many  Union  Carb 
people. 

Before    any    film    is   finally    approv|,  I 
Connelly  has  presented  it  in  a  dry  ru 
screen  —  and  completely  visualized    re« 
form. 

Mr.  Connelly's  technique  is  to  visu:zc 
film  by  rough  hand  drawings,  clippir 
a  great  variety  of  sources,  artist's  roi.is 
typed  material  which  can  be  quickly  mfci 
transparencies  on  the  Thermofax  m;icl(ifi 
projected  on  a  small  portable  ovcili  ' 
jector  in  sequence  to  a  script  readiirj 
recording. 

Script  conference  advisors  now  un  t^ti 
film  format  and  content  much  quie  t  : 
more  thoroughly.  It  has  been  found  1 1  i 
easy  to  make  changes  at  the  confer  pt 


marking    right    on    the    transparency 


yilb 


grease  pencil,  and  obtain  full  coordin.iii)*' 
out  further  time-consuming  meetings.  ; 

Thermofax  script  visualizations  ha'" 
used  at  Union  Carbide  Plastics  for  the  i5t 
months.  They  have  proved  to  be  a  ri  -i" 
10  the  company. 
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REDE'S    BILL    CONNELLY    SHOWS    "FIVE-MINUTE    MAGIC"    STEPS    FOR    A     PRE-SCRIPT    VISUALIZATION 


for 


iia  for     story   board"    tronsparencies   may      Type      titles 
3bined    from    variety    of     printed     medio.       were    made    on    a 
"i-otion  was  cut  from  a  Bakelite  pomplilet.       special       "bulletin 


this  pre-script  visualization 
Royal  typewriter  wliich  has 
size"      display       cfiaracters. 


Then   the  "title"  was  cemented    into 
the    first    step    in    completing    the 
on  overhead  transparency   .   .   . 


position   for 
original    for 


V 


f 


liDed   illustration   goes    into    position    with-       But,    first,    the    original    is    placed    in    on    Apeco       Next,  the  Apeco  copy  is  fed  into  Thermofox  ma- 

andard  frame  dimensions  and  this  origi-       copier  to  eliminate  paper  edges  of  original  and       chine    which    makes    either    negative    or    positive 

ridy  to  become  on  overhead  transparency.       to      obtain       contrasty,       block-on-white       copy.       transparencies.       Dials     regulate     the     contrast. 


MOUNT    S  >  S 


nnelly     inspects     finished     transparency.       Mounting   on    Vu-Graph    5"   x   5"   frame    is    next       Transparency   is   "tacked   down"   at   corners 


X  5"  transparencies  can  be  mode  togeth 
f;2"  x  11"  piece  of  Thermofox  material 


!^ 


f 


.   and    it's   o    simple   step   that    requires   only       tope.  Vu-Graph  mounts  ore  inexpensive  and 
pair     of     scissors     and     some     Scotch     tope!       re-usable   for   future   visuolizotions. 

Below:  the  finished  transparency  is 
placed  on  the  Vu-Graph  projection 
stage  and  you're  ready  to  show  .  .  . 


with 
ore 


uses  a  Beseler  Vu-Graph  "55" 
d  projector.  It's  light  (16  Ibsl  and 
ansported  where  it's  needed. 
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The  finished  slide  is  "on  screen"  and  the 
whole  process  took  less  than  five  minutes. 
Cost    of    materials:    only    o    few    pennies    .    .    . 
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Columbus  sings  to  Queen  Isabella  of  "Great  Big  Wonderful  World." 

Gibson  Airlifts  Dealers  to  Another  Record  \i 

Appliance  Maker  Rewards  5,034   Dealers  for  "Greatest  Year,  Ever"  \V  itii  Jel 
Holidar  and   1962  Product  Premiere  Amidst  a  "Festival  of  Stars"  in  Panama 


Jl<^ 


PRESIDENT  W.  C.  CONLEY  of 
the  Gibson  Refrigerator  Sales 
Corporation  told  his  company 
dealers  this  fall,  ""you've  succeed- 
ed in  making  1961  Gibson's  great- 
est year,  ever." 

The  occasion  for  his  remarks 
was  another  of  the  Michigan  ap- 
pliance makers'  highly-successful 
"holiday"  sales  conventions.  This 
year.  5.034  Gibson  dealers  and 
distributors  jet-streaked  to  Pana- 
ma for  the  Wilding-staged  ""Festi- 
val of  Stars"  that  climaxed  the  un- 
veiling of  the  company's  1962 
lines  of  ranges,  refrigerators  and 
air-conditioners.  It's  Gibson's  an- 
nual order-taking  time  as  well  as  a 
means  of  rewarding  the  dealer 
family  members  for  sales  achieve- 
ment. 

Something    "Extra"    This    "iear 

Last  year's  happy  ""Hawaiian 
Holiday"  was  staged  (also  by 
Wilding)  in  Honolulu  but  the  1961 
presentation  wound  up  in  mid-Oc- 
tober   with    notable     "extras"'    on 


I 


Giving  dealers  the  "P's  and  Q's" 
about   Gibson's    1962   features   .    .    . 

the  scoreboard  as  well  as  solid 
indications  that  Gibson's  Green- 
ville plant  will  break  previous  out- 
put records.  Here's  a  couple  of 
"dividends"  worth  noting: 

To  attend  the  18  separate  per- 
formances of  the  Panama  conven- 


tion, the  5.000-plus  dc.:!. 
ed    in    Braniff   lntern.it 
ways'  newest  Boeing  ''■' 
Dorado  Super  Jet.  Runm: 
total     of     21.054.177     : 
miles.   Gibsoneers  parii. 
what  Braniff  calls  the  largt 
mercial  airlift  in  the  histoi 
transport." 

Braniff's    Super    Jet 
from  one  of  28  cities  in 
each  day  for  35  consecut 
providing  dealers  with 
stop-over    at    Montego    [».  I 
maica   enroute   to   iht-i 

stay  in  Panama.  The  J 

was  another  of  those  Gib  ■>:■■ 
tras." 

How  to  Make  Friends  .\  a«ii 

Still  another  ""first"  .'  -  - 
ed  as  Gibson  demon^:;  ^i 
goodwill  potential  of  Aiet*: 
business  by  providing 
transportation  to  90  Latinl 
can  students  to  study  visiil 
U.  S..  otherwise  impossf 
cause  of  the  transportatit  cp 


^ien; 

i 


Hawaiian     musicions     and     dancers     remind     Gibson  And,  at  the  finale,  the  dealers  "sign  up"  to  h' ' 

dealers   of    islands'   delights   awaiting   them    in    1962.  plant's  appliance  output  next  yeor. 
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;fore.  the  Gibson  conven- 
es thoroughly  ""visualized" 
K  products  emerged  in  a 
!!)f  well-pointed  tunes  and 

he  Bella  \'ista  Room  at 
{Panama  Hilton  accommo- 

lipacity  audiences  at  each 


Rector  Lloyd  Norlin  (rl  super- 
ereo    recording    and    wrote 
sjriginal  tunes. 

e!8  performances  which  be- 
njarly  September,  concluded 

;  smashing  finale  in  mid- 
b. 

ials  Show  Product.  Ideas 
j<b-Visuals    and    top-quality 
;sionaI     showmanship     then 

Iver  as  the  ""Festival  of 
"feet  the  stage  for  product 
ii."  interspersed  with  many 
n  songs,  Panamanian  music 
s  ts.  Background  music  was 
o|  recorded    in    Chicago    by 


dealer's    eye    view    of    one 
show    number    and    (below 
ssme  Los  Vegas'  show  girl. 


s"     iWin 

Si  bean's    A 

mm 
V  ply   / 


The  El  Ponama  Hilton  was  the  set- 
ting   for  the   "Festival   of   Stars." 

Wilding  music  director  Lloyd  Nor- 
lin. using  a  large  group  of  sing- 
ers and  musicians. 

The  visuals  included  appropri- 
ate Vista-Strip  slidefilms  ( a  Wild- 
ing creation),  standard  slidefilms 
and    three    wide-screen    Cinema- 
Scope  motion  pictures.  All  show- 
ings    were     on     ihree     matched 
screens,    with    the    widest    center 
screen     displaying     the     Cinema- 
Scope   films.    Wilding's   Commer- 
cial   Picture    Equipment    division 
had  an  airlift  of  their  own.  totaling 
."i?  cases  of  stage  and  screen  gear 
worth   SI 50.000   to   Panama   and 
back.     Paul     Bowman    supervised 
the   near-perfect   sound   and   pro- 
jection presentations  at  Panama. 
Building  That   'Extra  Margin" 
The   Gibson   show   was   replete 
with  "extras"  and  well  it  should 
be   for   its  main  theme   was   that 
"Extra     Margin"     the     company 
promised    in    dealer    profits,    po- 
tential   and    protection.    Original 
calypso  music  and  words  echoed 
the  ""Extra  Margin"  theme.   Skits 
pointed  the  dealer  audiences  into 
growing  U.  S.  market  potentials  as 
one  happy  number  depicted  Chris- 
topher   Columbus    giving    Queen 
Isabella  the  ""business""  in  a  pro- 
phetic song  ""Great  Big  Wonderful 
Land"    that   lead   direcrty    into    a 
"Census   Taker""    bit    that    under- 
scored the  families  who  are  doing 
without  freezers  and  other  Gibson 
appliances. 

On  to  Las  Vegas  and  Hawaii 
The  '62  Gibson  presentation, 
teasingly  unveiled  toward  the  end 
of  the  Festival,  was  climaxed  by 
the  sudden  entry  of  a  troupe  of  18 
Hawaiian  singers,  dancers  and 
musicians;  onstage  Las  Vegas 
showgirls  provided  pulchritude 
and  on  the  screen,  an  8-minute 
color  film  on  Las  Vegas"  attrac- 
tions set  the  pace  for  '62. 

Byron  Keath  supervised  the 
show  for  Wilding"s  Show  Division. 
It  was  scripted  by  Tom  Byrnes,  as- 
sisted by  Tom  Clark.  Very  live 
music  at  Panama  was  furnished  by 
Lucho  Ascarraza  and  his  Panama- 
nian troupe.  The  1962  trek  to  Ha- 
waii and  Vegas  brought  a  tremen- 
dous response  from  the  dealers.  B" 
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POST   covers    revolve   on   a   center 
trylon   as   Bob    Hills   narrates   .    .    . 

POST 
SHOW 

A  Banner  Event  On  the  an- 
nual calendar  of  publication 
presentations  is  Bob  Hills" 
traveling  editorial  promotion  show 
for  the  Saturday  Evening  Post. 
This  year  —  with  a  brand  new 
Post  to  show  —  Hills  also  had 
more  effective  visuals  than  ever 
before  to  match  his  always  appeal- 
ing platform  presence. 

Called  Revoliiiion  by  Design. 
the  colorful  and  dramatic  stage 
presentation,  produced  by  Visual- 
scope.  Inc..  tells  the  story  of  the 
development  of  the  new  design  of 
the  Post.  It  traces  the  evolution 
of  the  new  magazine  beginning 
with  the  clean  white  pages  with 
which  the  editors  were  to  create 
the  dummy. 

"New  Adventure  in  Reading"' 

Their  objective:  "to  build  on 
the  great  strengths  of  the  Post, 
create  a  magazine  with  more  in- 
tense readership,  provide  more  ur- 
gent reading  appeal  to  youth,  and. 
weekly,  with  each  issue,  to  offer 
a  great  new  reading  adventure." 

To  achieve  these  ends,  the  lead- 
ers in  the  world  of  letters,  design, 
illustration  and  photography  were 
enlisted.  A  new  cover,  logo,  lay- 
outs, new  departments,  design,  art 
and  photographs  were  studied, 
considered  and  eventually  adopt- 
ed along  with  a  new  type  face  and 
especially  developed  paper  and 
printing  process  known  as  ""Deep 
Value  Reproduction." 

HiUs  takes  his  audience,  through 
the  use  of  an  intricate  electronics 
control  board  and  especially  built 
panels  to  simulate  actual  Post 
pages,  to  visit  such  diverse  people 

(continued    on    next    PAGEl 
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(cont'd  from  preceding  page) 

and  places  as  Bob  Newhart  at 
Philadelphia.  Casey  Stengel  at  his 
California  home.  Robert  Preston 
and  Shirley  Jones  at  the  River  City, 
Iowa,  set  for  The  Music  Man,  the 
Broadway  musicals  Carnival  and 
Donnybrook,  then  to  the  shores  of 
Plymouth.  Massachusetts  for  a 
glimpse  of  the  Mayflower  and  to 
the  South  Pacific  island  where 
President  Kennedy's  FT  boat  109 
was  sunk. 

Equipment  b>"  \\"ilcox-Lanj;e 

Backstage  at  the  new  show  is 
much  of  the  same  basic  equip- 
ment, designed  by  Wilcox-Lange 
(Chicago)  that  has  been  used  to 
such  advantage  in  past  Post  pres- 
entations. There  is  the  master  con- 
sole which  controls  the  numerous 
circuits  employed,  projectors, 
lights  and  sound  systems,  but  this 
year  there  are  more  circuits  and 
more  elaborate  devices  than  ever 
before.  It  takes  a  good-sized  trac- 
tor-trailer to  transport  the  show. 

Hills  starts  out  with  dozens  of 
Post  covers  moving  across  the 
three  wide  screens.  He  stops  them 
at  will,  comments  on  this  or  that 
particular  one,  and  on  they  go. 
This  effect  is  achieved  with  three 
special  triple-frame  35mm  slide- 
film  projectors  with  crawl  devices. 
The  projectors  were  supplied 
through  the  courtesy  of  Eastman 
Kodak. 

Has  Direct  Control  of  Show 

Hills  goes  through  his  complex 
routine  controlling  all  devices  from 
a  cord  and  switch  up  his  sleeve, 


but  if  anything  should  ever  go 
wrong  with  this  connection  he  is 
still  safe  —  he  has  a  goof-proof 
crew  of  two.  with  intercoms,  who 
can.  if  necessary,  scurry  about 
and  turn  on  and  off  the  machines 
manually.  Luckily  Hills  hasn't 
needed  them  yet. 

.-Mong  with  his  crawl  projectors 
Hills  also  has  traveling  sound  on 
four  speakers  placed  around  the 
room.  He  plays  catch  with  Casey 
Stengel.  He  steps  backstage  and 
into  the  motion  picture  for  a  trom- 
bone session  with  Music  Man  Rob- 
ert Preston  —  then  comes  back 
on  stage  live  —  with  the  trom- 
bone. 

Rc\ohing  Center  Panel  Tr>lons 

The  set  for  the  presentation  con- 
sists of  two  10  by  18  foot  side 
panel  screens  and  a  center  panel 
consisting  of  four  5  by  10  foot 
trylons.  which  revolve  individually 
revealing  the  new  Post.  The  intri- 
cate control  console  has  16  sep- 
arate channels  and  permits  auto- 
matic operation  of  four  slidefilm 
projectors,  sound  systems,  stage 
Hghts.  crawl  devices,  and  35mm 
Cinemascope  motion  picture  pro- 
jector. Two  tons  of  equipment 
(plus  a  large  exhibit  of  editorial 
and  advertising  "firsts"  in  the  long 
history  of  the  Post  )  are  used  for 
the  presentation,  which  has  been 
shown  in  27  major  cities  through- 
out the  country.  Q' 

Editor's  Note:  continuing  fea- 
ture articles  on  how  America's 
leading  magazines  and  other  media 
are  using  audio-visual  tools  will 
appear  in  forthcoming  issues. 


The    Post's    Promotion    Director,    Bob    Hills,    works    in    front    ot    three    wide- 
screens   in   this  scene   but   he   olso   "ploys"   directly    into    projectt  ' 


The  ensemble  in  the  opening  scene  of  the  90-minute  1962  Ford  inti 
filmed  dealer  presentation.  It's  a  gay,  wake-up  and  watch  oudienl 

The  Ford  Show's  'Got  It  Mde 


40.000   Ford    Dealers   and    Salesnicii   See   Division's    62 
in    a    Lively,    Tnneful    and    Star-Studded    90-Minule    Coli 


THE  Ford  Division  took  the 
road  this  fall  to  again  present 
its  1962  line  of  Ford  cars  and 
trucks  to  its  nationwide  dealer 
family  with  another  spectacular 
90-minute  color  motion  picture 
that  sparkled  with  stars,  pretty 
girls  and  top-quality  production. 

This  year's  Ford  show.  Got  It 
Made,  featured  Harpo  Marx  and 
Mickey  Rooney  in  starring  roles 
with  support  from  vocalists  Louise 
O'Brien.  Eileen  Rodgers.  Paula 
Stewart.  Ann  Vivian,  the  Little. 
Dane  &  Mason  trio  and  comedian 
Arnold  Stang.  The  show  was  again 
produced  by  MPO  Sales  and 
Training  Programs,  a  division  of 
MPO  Videotronics.  Inc.  —  and 
many  weeks  of  preparation,  plan- 
ning and  casting  preceded  the 
painstaing  detail  of  professional 
production  which  illuminated 
theatre-screens  during  its  coast-to- 
coast  tour. 

Over  40.000  Ford  dealers  and 
their  salesmen  packed  major 
houses  in  36  cities  following  the 
show's  gala  premiere   on   August 

*        *        * 

At   right:     producer-director    Ira 
Marvin  takes  a  peek  through  the 
camera's  aperture  during   on   in- 
terlude  in   preparations  for  the 
filming  of  the    1962   Ford   show. 


2 1  st  in  Ford's  own  GlasI 
Theatre  in  Dearborn.  Mil 
pictures  on  the  facing  pa 
Got  It  Made  from  those  ei. 
of  planning  and  rehearsalj 
final,  colorful  picture  thati 
salvos  of  dealer  applause.! 

From  opening  curtain.' 
Ford  show  was  obviously  nA 
as  a   vehicle   for  new    mr-'  ■ 
play.    Each    sequence.    .  - 
morous  touch,  obvioush  ;  n:- 
the  main  theme  but  enui:nir.i 
gets  and  holds  rapt  attentij 
the  dealer-salesmen  audie.'l 
whom  intended. 

MPO      Producer-Direct- -J 
Marvin's  staff  includes  M.r:rl 
lyracist    Ed    Eliscu.    scrip  «'rt 
Sam  Moore,  composer-mux 
rector    Sol    Kaplan    and   i. 
grapher  Lee  Sherman. 
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PLANNED   IT,    REHEARSED   IT  AND   SPRINKLED  FORD'S   SHOW   WITH    STARDUST   TO    MAKE    IT   GLOW 


10  It 


the  game  —  writers,  arrang-      Choreographer    Lee    Sherman,    pro-       Rehearse,  rehearse,  rehearse  .  .  .  un-      A     star     in     the     '62     Ford     Show, 
coordinator  —  talk  it  out.      ducer  Lee  Marvin  work  out  problems.       til  that  routine  starts  to  look  good  .  .       Paula   Shermon  gets  her  hair  done. 


J  ahearsals   begin    to    Iock    ..--.c 
eja  real    show    ready   to   film. 


Musical    director    Sol    Kaplan    ploys      Showtime!    The   ensemble    goes    into 
familiar  role   in   the  show—   himself!       raptures  about  the   Falcon   Futuro  .  . 


.  .  .  and  here  the  ensemble  winds  up 
a    ring-o-ding    Falcon    presentation. 


Marx  takes  time  out  to  outo- 
3  lis  new  book,  'Harpo  Speaks.' 


50   years   in    show  biz  and    Horpo's      Count  the   people   it  takes  to   moke 
gone    unkissed    until    this    port    ...       a  scene  for  on   important  film   .   .    . 


.  .  .  and  here's  Mickey  Rooney  living 
the  life  of  .  .  .  Rooney  .  .  .  who  else? 


indsome  moose   (at  right'    al- 
Irred     in     last     year's     show. 


Mickey    Rooney   considers    buying    a       Horpo    gets    his    first    look    at    '62 
new  truck   from    Ford's   Bob   Bricker.       Ford    .    .    .    and    ...    he    likes    it! 


A     pretty     miss     introduces     dealers 
to    the    great    new    '62    Ford    .    .    . 


io   of    Little,    Dane    &    Mason 
ave    starring    roles    in    show. 


Arnold     Sfong     is    slightly    diverted       But    Arnold    sells    the    mii 
from    his   role   os   a    Ford    salesman.       Falcon  and  winds  up  a  wi 


ionth     (!) 
nner  .  .  . 


Finole  ,   .   .  the  finol   reel    is   in  the 
can  .  .  .  the  '62  Show  is  on  the  road. 
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Yorkco,   the  animated   polar   bear,   answers   knotty   sales    problem    posed    on    the    adjacent    screen. 

Duo -Pic  Helps  York  Premiere  Line 

Slides   and    Motion    Pictures   Are   Conil>ine<l    in   This   Dealer   Presentation 


FOR  Slightly  More  th;in  its  original  cost. 
an  average  slide  presentation  can  be 
transformed  into  a  "spectacular"  by  us- 
ing a  good  technique  that  combines  the  best 
features  of  both  slides  and  motion  pictures  on 
a  single  screen. 

Called  "Duo-Pic,"  the  process  has  been  de- 
veloped by  Carter  &  Galantin,  Inc.,  an  At- 
lanta. Ga..  producer  and  promotional  organi- 
zation. It  automatically  correlates  slides  and 
motion  pictures  shown  from  separate  projec- 
tors, simultaneously,  on  a  wide  screen  or  two 
screens  standing  side-by-side. 

Slides  Emphasize  High  Points  in  Show 

A  presentation,  which  is  70  percent  slides 
and  30  percent  movies,  is  much  more  effec- 
tive in  some  instances  than  a  100  per  cent 
motion  picture  offering,  according  to  Henry 
Carter,  president  of  Carter  &  Galantin.  Yet. 
the  production  costs  are  only  slightly  more 
than  a  slide  program  alone,  and  considerably 
less  than  for  a  full  motion  picture. 

For  example,  a  product  can  be  shown  on 
one  slide,  produced  at  a  nominal  cost,  for  any 
length  of  time  less  expensively  than  if  put  on 
20  to  30  feet  of  the  more  expensive  motion  pic- 
ture film.  Carter  explains. 

The  Duo-Pic  method  features  a  standard 
slide  projector,  which  automatically  advances 
35mm  slides,  and  a  standard  motion  picture 
projector  beside  it.  The  two  are  connected  by 
a  synchro  film  interlock  cord. 

.■JO/.iO   Cycle   Note   Activates   the   Projectors 

The  sound  track  of  the  motion  picture  has 
an  inaudible  30  .50  cycle  tone  that  activates 
the  slide  projector  when  the  signal  is  trans- 
mitted. The  device  permits  just  the  motion  pic- 
ture to  be  shown,  both  the  movie  and  slides 
or  the  movie  can  be  stopped,  leaving  just  the 
slide  on  the  screen. 

The  technique  was  devised  by  Todd  L. 
Owens,  advertising  and  sales  promotion  man- 
ager of  the  York  Corporation,  subsidiary  of 
the  Borg-Warner  Corporation,  York,  Pa.,  a 
manufacturer  of  air  conditioning  equipment. 
It  evolved  after  a  debate  as  to  whether  a  slide 
or  motion  picture  presentation  would  best  be 
suited  to  introduce  a  new  line  of  residential, 


commercial  and  room  air  conditioning  systems 
to  the  firm's  5,000  to  6.000  dealers  across  the 
country. 

Two-Fold    Objecti\e    for   Duo-Pic    Problems 

York  utilized  Duo-Pic  to  attack  two  prob- 
'ems:  First,  the  firm  naturally  wanted  to  hold 
the  dealers'  attention  and  win  their  support  and 
that  of  their  salesmen.  This  can  'tie  a  difficult 
'ask  inasmuch  as  most  dealers  handle  several 
lines  and  attend  a  number  of  distributor's 
meetings  in  a  comparatively  short  time. 

Second,  both  dealer  and  salesmen  had  to  be 
educated  in  the  ways  of  selling,  without  being 
offended.  For  example,  they  had  to  be  shown 
that  it  is  not  always  profitable  to  sell  an  item 
by  price  alone. 

York  solved  these  problems  by  using  the 
company  trademark,  "Yorkco,"  a  polar  bear, 
animated  on  slides.  Meanwhile,  the  "sales- 
man" was  on  the  movie  screen. 

Yorkco  and   Salesman   "Team   Up"   on   Problems 

Confiding  in  "Yorkco,"  the  "salesman"  de- 
scribed two  typical,  knotty  sales  problems  he 
faced.  Then  "Yorkco"  analyzed  the  problem 
and  got  the  "salesman"  to  work  out  the  solu- 
tion. Significantly,  neither  talked  down  to  the 
audience. 

Using  fadeouts  that  left  "Yorkco"  or  the 
"salesman"  alone  on  the  screen  or  talking  to 
each  other  from  movie  to  slide,  York  was  able 
to  make  the  audience  a  third  party  to  a  be- 


Right:    DuKane  sound 
slidefilm    projector 
was  interlocked   with 
a  Bell  &  Howell 
16mm  sound  projector 
for  interlocked  se- 
quences of  Yorkco 
(on  screen,  left) 
answering  problems 
raised    in    motion 
picture   scenes. 


lievable  situation  without  seemingly 
ing  them  as  if  they  were  apprentice  s 
"Duo-Pic  was  new  and  refreshing.' 
reports.  "The  use  of  two  screens  a] 
cally  kept  the  viewer  interested.  It  el 
the  need  to  concentrate  on  one  spot,  v 
ways  tends  to  make  people  drowsy, 
combination  of  film  and  slides  gave  i 
of  pace  to  gain  even  greater  attention 

Set-Up    Ideal    for    "Before-After"    Ap) 

Duo-Pic's  physical   set-up  made  it 
show  "before  and  after";  how  not,  ; 
to.  "The  bear,"  Owens  adds,  "becamejn 
hide  to  interrupt  a  poor  selling  apprc 
then    instruct   on    the   proper   sales   ,i,inij 
without  being  obviously  critical  of 
the  audience. 

"The   incorrect   sales   approaches  v 
lievable    and    brought    experienced 
from  the  audiences.  Backed  up  with  t 
to'  via  the  bear's  example,  they  gave 
thought,"  Owens  explains. 

He  also  points  out  that,  although  t 
entation   cost   less   to   produce   than 
tilm,  it  "gave  the  impression  of  beini: 
costly  production." 

York  ordered  100  prints  of  the  2; 
"spectacular."  Although  the  originals 
color — 16mm  Ektachrome  Commerci, 
7255 — the  prints,  made  by  George  ^1 
burn  Laboratories,  Chicago,  were  bl; 
white  positives.  The  slides  were  shot  o| 
Ektachrome  and  reduced  to  35mm 

The  presentation  was  part  of  a  kit 
distributors  for  $100  each.  It  was  si 
about  100  dealer  meetings  within  3C 
days  after  York's  national  convention 

Programs  \'aried  for  Different  Produ 

Actually,  three  different  producliorj 
made,  but  the  formats  were  similar.  i| 
troduced  a  new  commercial  air  cond 
system.  Another  dealt  with  central  resj 
air  conditioning,  while  the  third  was  gd 
the  dealer  of  room  air  conditioners. 

Owens  says  the  results  were  gratifyin,"T 
different  approach  in  dealer  meeting  is  i 
suited  in  our  selling  25  per  cent  more  its 
distributors,"  he  notes.  In  the  past,  thjop 
house  approach  was  common  practi  I 
most  York  distributors. 

The  effect  on  dealers  was  reflected  Ija! 
per  cent  increase  over  previous  yearsp  ( 
ders  for  sales  demonstrators  used  in  thoh 

(CONCLUDING    ON     FOLLOWING     P.\Gi;      'Rf 
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''. . .  28  minutes  after  I  flip  this  switch, 

can  count  on  25%  of  my  audience  becoming  buyers 


»» 


i  like  to  imagine  the  sound  of  switches  click- 
!imong  our  'fleet"  of  Kodak  Pageant  Pro- 
rs.  For  with  every  click,  we  know  this  28- 
iite  movie  will  open  another  portion  of  the 
!)00  sales  leads  we  expect  from  it  this  year." 
lese  are  the  words  of  sales  genius  Herman 
Chairman  of  the  Board  of  Charlex  Realty 
).,  Newark,  N.  J.,  selling  agents  for  General 
:lopment  Corp.,  developers  of  huge  Port 
"lottc.  Florida,  homes  and  sites. 
^  convmcing  film  is  a  formula  for  sales  suc- 
says  Mr.  Perl.  "From  experience,  we 
.V  films  sell.  Any  of  our  salesmen  can  show 
Port  Charlotte  film  to  anyone,  anywhere,  at 
time,  and  produce  leads.  And  because  it"s 
fed,  the  presentation  is  never  diluted,  always 
ectly    duplicated,    always    successfully    the 


same,  whether  shown  in   Bangor  or  Kokomo. 

"This  film  program  gives  us  another  bonus: 
an  enthusiastic  sales  force.  Salesmen  know  that 
to  show  ii  means  to  sell  it.  So  they  eagerly  pack 
equipment  and  show  it.  We  are  careful  that  the 
equipment  we  give  them  guarantees  a  smooth- 
running  performance." 

Mr.  Perl's  firm  owns  60  Kodak  Pageant  Sound 
Projectors.  They  have  made  approximately  6000 
showings  in  the  first  half  of  1960  without  a  single 
projector  mishap. 

"Our  salesmen  aren't  mechanics,"  Mr.  Perl 
continues.  "Their  projectors  must  be  easy  to  set 
up  and  operate,  without  a  hitch.  They  must 
have  a  projector  that  doesn't  get  in  the  way  of 
their  presentation.  And  these  Kodak  Pageants 
fit  the  bill." 


> 


If  you  would  like  full  details  about  Kodak 
Pageant  16mm  Sound  Projectors,  tear  out  the 
coupon  and  mail  it  today. 


f 


EASTMAN  KODAK  COMPANY 
Dept.  8-V,  Rochester  4,  N.  Y. 

Please   send   me,   without  obligation,    folder    V3-22    de- 
scribing Kodak  Pageant  16mm  Sound  Projectors  in  detoil. 


Kodak  Pageant  Projector  )  EASTMAN  KODAK  COMPANY,  Dept.  8-V,  Rochester  4,  N.Y. 
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II 


Versatile 

AUDIO-VISUAL 

SALES  TOOLS 


FOR  . 


INDUSTRY 

BUSINESS 

EDUCATION 

INSURANCE 

TRAINING 

ADVERTISING 

Compoct,  all-in-one  units  in  smart  port- 
able carry-cases.  Easy  to  set  up  in 
seconds  for  group  viewing  without 
room    darkening. 

COC  COMMUNICATOR 


Film   Strip 
Desk-Top 


COC 
EXAMINER 

Popular  Film 

Strip   Previewer 

under   $50 


COC 
MASTER   1010 

Deluxe  Automatic 

Slide   Projector 

with   remote 

control    (Also  for 

use  with 

synchronizer-tope 

recorder) 

Under   $130 


COC 
EXECUTIVE 

Professional  Slide 
Projector. 
Under  $70 


Used  by  leading  industrial  concerns! 

RliQUEST  FULL  DETAILS  AND 

ILLUSTRATED  LITERATURE. 

Mode    by    the     Manufacturers    of     the 
most    complete    line    of    rear-view    pro- 
jection     viewers       for      business      and 
industry. 
Division    of   Camera    Optics    Mfg     Corp. 


qf  rrt<^        3M9  23rd  Avenue, 
INDUSTRIAL     ""«  '*''"''  '^'•l'  *■  "■  *• 


Mail  Coupon  for  Free  Booklet 

Please  send  illustrated  literature  with  full 
details  on  COC  Visual  Aids  to 

Name 

Address 

City  Zone        State 


WASHINGTON  FILM  COMMENTARY 


(CONTINUED    FROM     PAGE    22) 

ton,  D.  C,  has  also  been  on  view 
over  in  the  National  Institute  of 
Health's  medical  research  equip- 
ment exhibit. 

Paragon  Productions  has  recent- 
ly named,  as  director  of  sales.  Bill 
Legg.  formerly  in  the  Armed 
Forces  Radio  and  TV  unit. 

"Beargrass  Creek''  Pirlures 
Fighl  on  Water  Pollution 

.  .  .  Beargrass  Creek  is  a  tumb- 
ling stream  that  cuts  its  way 
through  the  rolling  hills  of  Ken- 
tucky. Like  other  tributaries  of 
the  Ohio  —  and  like  streams 
everywhere  —  it  offers  the  prom- 
ise of  an  abundance  of  clean  wa- 
ter. But  like  so  many  waters  in 
our  nation  today,  it  has  a  split 
personality;  the  creek  is  clear  and 
fresh  in  the  open  fields,  but  foul 
and  polluted  where  it  skirts  the 
edges  of  urban  life. 

Happily.  Beargrass  Creek  won't 
be  full  of  raw  sewage  and  indust- 
rial waste  for  long  —  for  the  Ohio 
River  Valley  Water  Sanitation 
Commission  (ORSANCO)  has 
enlisted  the  aid  of  eight  and  a 
half  million  citizens  in  eight  neigh- 
boring states  to  do  something 
about  water  pollution  in  that 
region. 

They've  gone  a  long  wiiy.  al- 
ready, and  they've  documented 
their  progress  in  a  frank,  colorful 
report,  titled  Beargrass  Creek. 

This  2()-minute  film  will  be 
an  invaluable  tool  in  the  hands  of 
progressive  business  and  commun- 
ity leaders  faced  with  disiigrceable 
sewage  problems  which  can  no 
longer  be  ignored.  Its  message  is 
convincing.  Its  photography  is 
superb.  And  it  is  aimed  directly  at 

Scene  in  "Beargrass  Creek"  shows  o  torrent 
of     sewoge     pouring     into     on     Ohio     river. 


Man  With   an   Idea   for 
That   lliiliday  Biisiiit-tiii    ft 

;-'   A  new  advertiser  in  the  pj 
is  already  well-known  to  th 
of  businessmen  for  his  unii 
tributions   to   the   annual 
gift    problem.    Meet    Harr  Ki 


city  fathers  and  responsible  citi- 
zens who  may  be  dragging  their 
feet  over  the  cost  of  modern  treat- 
ment facilities  —  but  who  cannot 
fail  to  realize  that  clean  waters 
are  good  business. 

ORSANCO  will  distribute  the 
film  throughout  its  member  states; 
other  prints  are  available  from 
Stuart  Finley,  Falls  Church.  Vir- 
ginia, who  produced  the  tilm  and 
who  has  gained  the  reputation  of 
being  a  crusading  consultant  for 
healthy  rivers.  The  script  was  by 
Ralph  Burgin,  and  camera  and 
editing  by  Theodore  W.  Jones. 

:\pM'  Interior  Dept.    Films 
Show  n  ater  Resource  ISeeils 

.  .  .  When  President  Kennedy  de- 
livered his  special  message  to  Con- 
gress last  February  regarding  the 
need  for  public  action  to  save 
America's  wealth  of  basic  resourc- 
es, the  ideas  for  several  films  were 
born  in  the  Department  of  Interior. 

Now.  Dwight  Rettie.  Informa- 
tion Officer  for  the  Bureau  of  Land 
Management,  announces  the  com 
pletion  of  Watershed  Conserva- 
tion, an  1 1 -minute  sound  and  color 
film  about  the  need  to  save  val- 
uable water  resources  on  the  na- 
tional land  reserve.  This  16mm 
film  stresses  the  point  that  now  is 
the  time  to  do  something  about 
protecting  the  country  from  flood, 
erosion,  pollution,  and  water 
shortage. 

A  second  film,  in  the  script  stage 
at  Coe-Peacock,  Inc..  Washington, 
D.  C,  has  been  tentatively  tilled 
A  Matter  Of  Concern.  It  will 
be  a  28  minute  color  film,  di- 
rected to  the  1 80  million  Ameri- 
cans who  are.  in  the  long  run,  re- 
sponsible for  protecting  our  na- 
tural resources. 

ISEA's   Pre-School    View 

i.~  The  National  Education  As- 
sociation, Washington,  D.  C,  has 
selected  Vision  Associates,  New 
York,  as  producer  for  a  new  docu- 
mentary film  dealing  with  the  kin- 
dergarten child.  The  film  will  deal 
with  the  role  of  the  kindergarten 
in  terms  of  the  child's  develop- 
ment and  will  be  directed  to  the 
general  public. 

Helen  Kristt  and  Lee  Bobker 
will  produce  and  direct  the  film, 
which  will  be  re;idy  for  release 
early  in  1462.  \^ 


Gift  innovotor  .  .  .  Horry  Kir 

whose  Automated  Gift  PI   id 
is  introduced  on  another  p;e. 

His  idea  involves  a  nf  a) 
proach  to  gift-giving.  .\  ha  son 
1 2-page  folder  shows  a  cf!cc  i 
Gift-Bookards  which  give  le  n 
cipient  a  choice  of  20  to  2-x)|n 
lar  gift  items  for  selectio  'H 
donor  simply  sends  these  Bc^ardf 
to  his  list  and  the  Autonial-CiJ 
Plan   fills    individual    reque-. 

This  Automated  Gift  I'.; 
also  being  applied  to  salesncn 
tive  programs  so  that  a  crefJ 
popular  and  original  holid-  !« 
will  soon  become  a  yea  otn 
habit  for  companies  eniDj! 
this    incentive-gift    approac 


Co/or 
Reversal 
Probleml 

We  specialize  in   1 6rnm- 

•  £HTACHROM£  ai 
•  £R  processing 
•  eASTMAN  5269  pnh 

and 

•  COLOR  PRINTIh 

MASURS  (custom  b  isl 

•  All  work  performed  in  ou  'f 
dern.  fully-equipped  labor:  0 
Quality  and  sen/ice  are  ass!<: 
Try  us  for  special  or  "on  :2 
tion"  needs.  Full  informatioi  "i! 
price   list  available. 

CINE-CHROIE 
LABS.  .    INC. 

4075  Transport  Stre' 
Palo  Alto,  California 
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theHARWALD'?  >;_^STERLING 

cDMPAM     }aSiue^.mm%,  u.s.a. 

on    adoption    of    the    Model    ''U"    In  sp  e  c  t  -  O  -  F  ilm 
and    their    new    concept    of    "Certified    Inspection" 


I^UDOS  to  Sterling  Movies  U.S.A.  for  your 
recent  acquisition  of  the  latest  electronic 
film  inspection  equipment  .  .  .  the  Harwald 
model  "U"  Inspect-O-Film  equipment  now 
being  added  to  your  film  library  operations. 
We  salute  you,  not  only  for  the  added  bene- 
fits that  Certified,  Top-Quality  film  inspection 
brings  to  your  sponsors  and  film  users,  but 
also  for  leading  the  way  to  100%  quality 
I  programming! 

Why  is  this  so  important  to  your  company 
and  to  ours?  Because  progressive  manage- 
ments everywhere  are  seeking  better  and 
more  economical  ways  to  serve  their  grow- 
ing film  audiences.  We  at  Harwald  pride 
ourselves  on  our  Research  Program  that  has 
initiated  an  important  forward  step  in 
making  every  film  showing  a  trouble-free, 
rewarding  experience. 

We  at  the  Harwald  Company  have  made 

it  our  exclusive  business,  for  over  15  years, 

to    research    all    phases    of    film    handling 

j  problems.  First  to  provide  the  industry  with 

i  all-electronic  film  inspection,  we  have  also 

pioneered    in    film    splicing    methods,    film 

cleaning    and    conditioning    solutions    and, 

I  finally,    in    the    most    advanced    electronic 

equipment    for    applying    and    using    these 

methods. 

There's  a  Harwald  item  for  every  phase 
of  film  library  operations,  including  such 
essentials  as  film  carts,  cabinets,  projection 
stands,  etc.  And  there  are  now  SEVEN 
custom  variations  of  automatic  film  inspec- 
tion equipment  of  which  today's  advanced 
"Model  U"  is  the  ultimate. 

That  is  why  PROFESSIONALS  like  Sterling 
Movies  U.S.A.  look  to  Harwald  for  leadership 


for  the  ideas  and  methods  that  produce  the 
best  in  film  handling.  Sterling's  own  program 
of  research,  fortified  by  the  Model  U,  is 
giving  sponsors  of  today's  fine  color  films 
the  best  in  electronic  scratch  detection,  the 
most  efficient  means  of  delivering  an  origi- 
nal, true  print  of  the  picture  to  the  screen! 

Want  the  same  for  your  library?  Just 
WRITE,  WIRE  or  phone  COLLECT  to  MR. 
SALES  at  HARWALD. 


*  Certification  means  a  set  of  standards  of  film  condi- 
tion set  by  leading  libraries  like  Sterling  Movies 
U.S.A.,  together  with  Harwald  Engineers.  It  includes 
accurate  detection  of  film  defects  that  cause  faulty- 
projection  .  .  .  defines  true-quality  film  inspection  and 
service  .  .  .  includes  a  program  of  upgrading  print 
quality  by  eliminating  torn  sprockets,  detecting  scotch 
tape  on  splices  .  .  .  assures  splice  quality  and  scratch 
protection. 


Model  "U' 
Mark  H 


THE  HARWALD  ED. 


1245  Chicago  Avenue    •   Evanston,   Illinois  •  Telephone  DAvis  8-7070 


IBER   6 


VOLUME    22 


196  1 


43 


Previewing  the  News  of  Pictures  &  People 


All-Star    Basketball  1 
Theme  of  New  MiljJ 


Ellsworth  Dent 


wins  award 


Kansas  Stale  College  Honors 
to   Coronet's  EllsMorth   Dent 

7-T  Ellsworth  C.  Dent,  vice-presi- 
dent of  Coronet  Instructional 
Films,  is  the  recipient  of  an 
Alumni  Award  from  Kansas  State 
Teachers  College  in  recognition  of 
his  contribution  to  audio-visual 
communication. 

Dent  pioneered  the  establish- 
ment of  film  distribution  centers 
at  the  University  of  Kansas  and 
at  the  Brigham  Young  University. 
He  set  up  the  first  16mm  film 
distribution  rental  library  at  the 
University  of  Kansas  in  1926.  This 
first  library  was  the  forerunner  of 
the  now  more  than  100  such  li- 
braries in  the  United  States. 

Author  and   Government   Pioneer 

He  is  the  author  of  The  Audio- 
Visual  Handbook,  one  of  the 
first  definitive  volumes  in  the  field, 
originally  published  in  1934  and 
released  in  subsequent  revisions. 
As  publisher  of  Visual  Instruc- 
tion News,  an  early  audio-visual 
Journal.  Dent  brought  audio-visual 
information  to  educators  on  a 
regular  basis. 

Dent  helped  to  develop  a  pal- 
tern  of  proper  use  of  audio-visual 
material  in  government  and  estab- 
lished the  division  of  motion  pic- 
tures under  Harold  Ickes.  secre- 
tary of  the  interior  during  the 
Franklin  Roosevelt  administration. 
Active  in  Industry  Affairs 

For  several  years  he  was  an 
active  member  of  the  education- 
legislative  committee  of  the  Na- 
tional Audio-Visual  Association 
and  has  been  chairman  of  that 
committee  for  five  years.  He  has 
also  been  a  member  of  the  Board 
of  Associated  E.\hibitors.  National 
Education  Association,  formerly 
serving  as  a  vice-president  and  in 
19.S9-60  was  president.  Dent  is 
now  a  member  of  the  nominating 
committee  and  the  joint  AASA- 
AE  committee.  ij- 


Loyola,  Los  Angeles,  Builils 
Coniniiinieation    .\rts    Procraiii 

Loyola  University  of  Los 
Angeles  has  embarked  upon  a 
broad  range  academic  program  for 
television,  advertising,  journalism, 
motion  picture  and  radio  writing. 

The  program  includes  an  under- 
graduate sequence  leading  to  a 
bachelor  of  communication  arts 
and  a  graduate  curriculum  leading 
to  a  master's  degree.  The  depart- 
ment will  be  housed  in  a  $900,000 
Communication  Arts  Center,  a 
three-story  structure  designed  by 
Architect  Edward  Durell  Stone, 
creator  of  the  American  Pavilion 
at  the  Brussels  World's  Fair  and 
the  American  embassy  in  New 
Dehli. 

Included  in  the  Center's  facili- 
ties will  be  a  242-seat  indoor  the- 
atre,   a    200-person-capacity    roof 


garden  theatre,  television  studio, 
an  audio-visual  distribution  center 
for  on-campus  TV  broadcasting, 
rehearsal  and  seminar  rooms,  a 
news  and  advertising  section,  and 
40  faculty  olfices.  Regent  Edward 
T.  Foley  is  the  principal  donor  of 
the  facility. 

The  new  courses  will  still  be 
based  on  the  liberal  arts  tradition, 
which  places  emphasis  on  writing 
and  particularly  writing  in  the 
popular  mass  media.  The  under- 
graduate program,  slated  to  begin 
this  fall,  will  consist  of  a  general 
application  to  the  techniques  of 
the  various  media.  At  the  graduate 
level,  scheduled  to  start  in  Sep- 
tember. 1962.  the  student  will 
concentrate  on  one  medium. 

Jack  K.  Massard.  as  director  of 
communications,  is  in  charge  of 
coordinating  the  various  aspects  on 
the  new  program.  g[' 


Sponsor:   Miller  Brewi| 

Milwaukee 
Title:  The  I  \tk  Aimimll 

Slur     Buskelhutt     (hi 

min..    color,    producel 

sponsor. 

The  excitement  and  I 
basketball's  'dream  gami 
annual  NBA  All-Star  —  [ 
corded  in  this  new  relel 
tegically  placed  camerJ 
Syracuse  War  Memorial  \ 
the  exciting  action  in  t| 
of  the  greatest  professi] 
wizardry. 

A  galaxy  of  high-stepH 
including  Elgin  Baylor  cffit 
Angeles  Lakers.  Dolph  haw 
Syracuse.  Wilt  "The  Slil'  6i 
berlain   of  the   Philadelf  a  V 
riors.     Clyde     Lovelletti  ( 
Hawks.  Bill  Russell  of  B  I, 
Tommy  Gola  of  Philadeliia.j 
form  in  dramatic  closeu  am 
full-court    perspective   slits.  ' 
climax  of  the  action  is  jicn 
"Big  O" — Oscar  Roberts} c 
cinnati  —  and  Bob  Pel  . 
St.    Louis   Hawks   lead  ic  *i 
team  to  a  stunning   \5y}' 
lory  over  the  Eastern   I . 

The  11th  Annual  Mi 
Basketball  Game  is  n.i 
Tommy  Roberts.  PrinN  - 
able  to  civic,  social,  ^r 
fraternal  groups  from  \li 
ing  Co.,  Film  Section.  " 
Stale  St..  Milwaukee   I.    ; 


Sterling  Offers  Vicleolit-d 
Series  for  Free  Loan  I  T^i 

>!  A  new  videotaped  pult  :rl 
mation  series  of  programd'' 
use  by  television  stations  u- 
announced  by  Sterling'N 
U.S.A.  The  series,  titled  «■  ' 
Injonnaiion.  features  ■loi 
Jim  Bishop  and  erstwhi,  K  i 
politan  TV  star  Fran  .Allir 

Format  of  the  series,  'h 
being    taped    in    the    N^ 
studios  of  CBS,   incluilc 
terviews.   demonstrations ii 
hibits  covering  such  lopiilj 
rent    events,    travel,    scii| 
search,       education, 
cooking  and  homcmakinl 

The  series,  according  I J 
F.  Dolan,  president  ofl 
Movies  U.S.A..  "is  gJ 
serve  the  public's  appctiil 
formation,  new  ideas  anl 
ter  understanding  of  our  \\ 
times." 

/•'(«•  Your  Informuiiiiiil 
able  in  either  half  or  qua! 
lengths.  Thirteen  half-hl 
grams  and  26  quarler-h| 
grams  have  been  taped. 
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^kard  Borden   'left*   is  pictured   with   actor   cit  Lcixton   Hell    (jremiere. 

Eirope  Likes  American  Sales  Techniques 


>p  L  A  N  D  "  S    Incorporated 

ales  Managers   Association. 

mrs  of  a  recent  London  pre- 

;rpf  the  Dartnell  sales  train- 

jni.  How  to  Prevent  Ohjec- 
n  in  Selling,  turned  out  750 
Di  to  hear  and  see  its  star, 
:k  Borden,  re-enact  one  of  the 
tsT  the  great  Caxton  Hall. 
F'  owing  the  performance  in 
nnn,  Borden  and  Dartnell's 
sent.  B.  Gordon  Fyfe.   went 

t  Oslo.  Norway,  where  they 
eed  the  showings  to  an  even 
!a  audience  of  more  than  1.000 
:>  executives.  The  business 
liice  came  from  all  over  the 
nient!  A  final  show  in  Stock- 
n  three  days  later,  again  filled 

eatre. 
Efope.  high  in  industrial  pro- 
tlity.  is  turning  to  American 
techniques  and  the  use  of 
^straining  films  with  enthus- 
T|  Borden,  under  Darlnell's 
irbrship.  has  been  a  prime 
tj  in  making  the  Continent 
d  of  the  importance  of  sales- 
njiip  and  training  techniques. 
3prseas  distribution  of  the  en- 

partnell  library  of  sales  films 
liidled  by  the  Rank  Organiza- 


tion. The  growing  popularity  of 
these  pictures  in  Europe  has  a  mes- 
sage to  offer  U.  S.  sales  managers 
who  have  a  similar  job  to  do,  both 
at  home  and  abroad.  Take  a  fresh 
look  at  your  own  program!  IJiJ' 

*      *      * 

Kodak's   Wide-Sereen   Travel 
.Show  Premieres  in  New  York 

Eastman  Kodak  Co.  premiered 
its  newest  wide-screen  travel  show. 
Photoscenic  Mexico,  at  the  Pho- 
tographic Society  of  America's  na- 
tional convention  in  New  York, 
Sept.  27  through  30.  Produced  by 
John  I.  Fish  and  Frank  S.  Pallo 
of  Kodak  sales  service  division, 
the  show  combines  slides  and  mo- 
tion pictures.  Pallo  is  currently 
vice-chairman  of  PSA's  techniques 
division. 

Other  Kodak  specialists  on  the 
convention  program  were  Leslie 
H.  Buckland  who  discussed  East- 
man's new  Kodachrome  H  Film. 
John  F.  Englert  Jr.  who  presented 
a  two-screen  tour  of  nature  pho- 
tography. Dr.  Grant  Haist  and 
Peter  Chiesa  of  the  Kodak  Re- 
search Labs  and  Charles  A.  Kins- 
ley, Kodak  sales  service  division. 


EAST  COAST 

MOTION  PICTURE  PRODUCTION, 
EDITORIAL  and  TECHNICAL  SERVICES 

B  FOB  BETTER  FILMS 

CREATIVE  EDITING  AND  COMPLETE 
PERSONAL  SUPERVISION 


SEPH  JOSEPHSON 
Circle  6-2146 


45  West  45th  St. 
New  York  36 


CAMERAS: 

Mitchell  -  BNC,  NC,  Hi- 
Speed,  16mm. 
Arriflex  —  35mm   &.   16mm 
with  blimps. 
Auricons,  etc. 

LIGHTS: 

Arcs,  Inkies,  Spots,  Cones. 
Generators,  cables  &.  grip 
equipt.  Accessories. 

ACCESSORIES: 

Zoom  Lenses,  Crab  Dollies, 
Mike  Booms,  Motors,  etc. 

EDITING: 

Moviolas,  Hot  Splicers, 
Synchronizers,  Sound 
Readers,  etc. 

Everything  for  Film  Production 


Our  rental  equipment  is 
immaculate,  checked 
and  rechecked,  per- 
fectly adjusted  and 
ready  on  time.  You'll 
find  our  prices  com- 
petitive, our  service 
unexcelled.  We  sug- 
gest you  call  early  and 
reserve  the  equipment 
you  need,  because 
there's  always  a  heavy 
demand  for  our  kind  of 
equipment  and  service 
.  .  .  but  we'll  always 
make  every  effort  to 
supply  you  in  short- 
notice  emergencies, 
too. 


CALL 
MU  2-2928 


FLORMAN 
&  BABB,  INC. 

68  West  45th  Street, 
New  York  36,  N.Y. 


Gentlemen:    Please    send    me    your 
j  complete  Catalog  of  Rental  Equipment. 
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Cahaney,   Baslahir   A|>|iiiiiii)-il 
Vioe-Pr«\si<lenls  of  Slcrliiif; 

*  G.  Roger  Cahancv  and  W.  M. 
Bastabie  have  been  appointed  vice 
presidents  of  Sterling  Movies 
U.S.A.,  national  film  distribution 
firm.  Mr.  Cahaney  is  Director  of 
Promotion  for  the  company.  Mr. 
Bastabie  is  mid-Western  Sales 
Manager. 

Before  joining  Sterling  Movies 
U.S.A.  three  and  half  years  ago. 
Mr.  Cahaney  was  Executive  Di- 
rector of  the  National  Press  As- 
sociation. He  pre\iously  held  po- 
sitions with  General  Electric  and 
with  Fuller  and  Smith  and  Ross 
Advertising  Agency. 

Mr.  Bastabie  was  head  of  Swift 
and  Company's  audio-visual  serv- 
ices for  15  years  before  joining 
Sterling  Movies  U.S.A.  Prior  to 
that  he  directed  the  film  activities 
of  International  Harvester.  He  is 
a  former  president  of  the  Industrial 
Audio-Visual  Association  and  was 
a  member  of  the  ANA  Film  Com- 
mittee, y. 
*        *        » 

Sofiely  for  Crippled  IV'ames 
Radio  and  Television  Chief 

The  National  Society  for  Crip- 
pled Children  and  Adults  has  an- 
nounced the  appointment  of  Bar- 
bara J.  Emerson  as  supervisor  of 
its  television  and  radio  relations, 
succeeding  Mrs.  Marita  C.  Row- 
land who  has  resigned  to  take  a 
position  in  Long  Beach.  Calif. 

Miss  Emerson,  who  is  based  in 
the  Society's  New  York  office, 
brings  a  wide  range  of  experience 
in  TV  and  radio  to  her  new  po- 
sition. Her  background  includes 
work  for  NBC-TV  on  the  Arlene 
Francis  show  and  "The  Nation's 
Future."  for  CBS-TV  as  assistant 
to  the  producer  of  "Conquest"  and 
js  publicity  director  for  the  year 
long  National  Library  Week  pro- 
gram in  1959. 

She  has  also  worked  for  the  Na- 
tional Federation  of  Settlements. 
Child  Study  Assn.  and  other  wel- 
fare agencies.  Miss  Emerson  is 
the  wife  of  John  W.  Gerber,  a 
New  York  public  relations  execu- 
tive. ^ 


Buhl   .\nnounees   Sales   Reps 
for  Eastern,  Mountain   Stales 

*  Buhl  Optical  Co.,  Pittsburgh, 
has  announced  the  appointment  of 
three  new  sales  representatives. 
George  Koch  and  Vernon  Schultz, 
both  formerly  with  Audio-Visual 
Corp..  have  been  named  eastern 
area  representatives.  E.  K.  Curry 
has  joined  the  firm  as  representa- 
tive for  the  Mountain  Slates 
area.  g- 
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NEWS    OF    STAFF    APPOINTMENTS    AND    A    V    INDUSTRY    DEVELOPMENTS 


(Chapman    Diiecls     Marketing 
of  Faireliild  Inil.  Produels 

Carlos  A.  Chapman's  appoint- 
ment  as   m;irkctinL'   manaeer-con- 


Fairchild's  .  .  .  Carlos  Chapman 

sumer  products  for  the  Industrial 
Products     Division     of     Fairchild 


Camera  and  Instrument  Corp.  was 
announced  by  the  Division's  gen- 
eral manager,  R.  G.  Hennessey. 

Formerly  with  Argus  Camera 
Inc.  for  13  years.  Chapman  will 
be  in  charge  of  all  marketing  of 
the  Division's  line  of  consumer 
products.  y' 

*        *        =.^ 
Osmun  to  Manage  Cleveland 
Offiees   for    W  ilding,    Ine. 

Robert  R.  Osmun.  an  account 
executive  with  Wilding  Inc.  for 
three  years  and  manager  of  its 
Akron  office  for  the  past  year, 
has  been  named  manager  of  its 
Cleveland  office,  H.  Williams 
Hammer.  president.  has  an- 
nounced. 

Wildings  Akron  office  has  been 
consolidated  with  the  Cleve- 
land office  which,  last  July,  was 
incorporated  into  the  firm's  Cen- 


•  ••  Ic^c^U 


to 


MECCA 


* 


for  the  finest  quality 

35mm  and  16mm  black-and-white 

laboratory  service. 

Mecca  has  been  serving 

discriminating  producers 

for  24  years! 


Wilding's  .  .  .  Robert  R    ' 

tral   Division   under  the  ■  c. 
of  L.  T.  Young,  vice-pres;ni.| 

*        *        *       ; 

Van  Praag  Eleets  Bake  ^ 
\.P.,    Plans    Board    Mel), 

Douglas  J.   Baker.   Dir'.i 
Production  of  Van  Praag   .  ;j 
tions.   Inc..   New  York.  I 
elected    a    vice    president 
corporation  and  will  aKo 
a  member  of  the  plans  boa|. 

Mr.  Baker  has  been  in 
tion  picture  industry  sine 
In  1946.  he  joined  the  U 
formation  Agency  and 
chief  of  production.  Since  I 
has  been  producing  and  i. 
industrial  and  television  fi 


e  ra 

il'- 
S   . 


Ho>%ard  to  Direel  Sales 
Gerald  Produelions,  Nei 

'  Hampton  W.  Howard  h 
appointed  director  of  in 
sales  for  Gerald  Productioi 
a  division  of  Advertising 
and  Television  Services.  Ii 
Mr.  Howard,  a  veteran 
years  in  the  motion  pictui 
ness.  .served  as  national  din 
the  American  Red  Cross  } 
Motion  Picture  Service  anc 
ficer-in-charge  of  the  L'.  S. 
Overseas  Motion  Picture  : 
Prior  to  joining  Gerald.  Mi 
ard  worked  for  Wilding.  If 
Robert  Klaeaer  Production 


If 

r 


H 


Film  Center  Building,630NinthAvenue,NewYork  36,  N.Y.^COIumbus  5-7676 

Affiliated   with   BYRON   MOTION   PICTURES,    Woshmgton   7,    D.  C. 


.\niinalion,  Ine.   Appoint 
Cazanov   Produelion   Mai 

i>  Earl  Klein,  president  of  . 
tion.  Inc.,  has  announced  I 
pointment  of  Sherwin  (Caz 
anov  as  production  manage 
anov  will  head  the  firm's 
tion  and  live  action  depai 
at  the  Hollywood.  Calif,  sti 
Prior  to  joining  .Aniniatio 
Cazanov  was,  for  the  pa 
years,  vice  president-genera 
ager  of  Jules  Fielding  and 
iates,  now  a  subsidiary  of  . 
Video  Tapes. 
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-dibe  Joins  W  ilson  Corp. 
)xculive  \'ice-Presi(leiil 

jqrge  Luscombe  has  joined 
Vton  Corp.,  Chicago  manu- 
ir  s  of  audio-visual  tables  and 
jojection  units,  as  a  part- 
atl  executive  vice-president, 
■nrg  to  the  announcement  of 
'uk  Wilson,  president. 
Li>bmbe.  with  15  years  in  the 
olisual  field  was  national 
:liidising  manager  of  Key- 
:  Tamera  Co.  prior  to  join- 
Ason.  II' 

.•s  *  * 

a[ler  to  Natural  Lighting 

eert  A.  Hollander  has  join- 
liiral  Lighting  Corp..  North 
y  3od.  Calif.,  as  sales  promo- 
anager  of  Colortran  pro- 
si>art  of  his  duties  will  be  to 
d:e  19  new  products,  in- 
r  the  recently-developed 
ran  Foto-Sure  camera.  Hol- 
5:  was  formerly  with  Victor 
^e:,  N.  Y.  (^ 

*         =:=         :;; 

e   Kinney  at  On  PMIni 

3  :rt  J.  Kinney,  formerly  with 
e  Lawrence  Productions,  has 
■i  On  Film,  Inc.  of  Prince- 
'  J.  as  commercial  produc- 
pordinator.  Kinney  will  be 
t^  in  the   firm's   New   York 


McMillan   Heads   Ohio   Sales 
for  .4llas  Film  ("orporation 

Robert  L.  McMillan  has  been 
named  vice  president  for  sales  in 
the  Cleveland  office  of  Atlas 
Film  Corp..  according  to  the  an- 
nouncement of  James  Kellock 
president  of  the  Oak  Park.  111.  pro- 
duction firm. 

Fred  Jochum  has  joined  Atlas 
as  an  account  executive  at  the 
Oak   Park  headquarters.  ^ 

Filniex,   New   York,   Elects 
Dick  Jacobs  Vice-President 

Dick  Jacobs  has  been  promoted 
from  supervising  film  editor  to 
vice-president  in  charge  of  com- 
pletion services  at  Filmex,  Inc., 
New  York  film  production  tirm. 

Jacobs'  appointment  is  indica- 
tive of  Filmex's  method  of  opera- 
tion, under  which  the  him  editorial 
side  is  integrated  with  production 
from  pre-planning,  through  dis- 
cussion, during  shooting  and  into 
editing  and  printing.  H- 

*  :;:  * 

Portnian  Animation  Seminars 
in  New  York  and  Hollywood 

'  The  second  annual  Portnian 
Animation  Seminar  and  Workshop 
will  be  held  in  New  York,  Nov. 
10  to  12,  1961,  and  in  Hollywood, 
Jan,   12  to  14,   1962, 

The  Seminar  and  Workshop  was 
conceived  and  directed  by  War- 
ren C.  Portnian.  president  of 
Photo   Animation,    Inc. 

Attendance  will  be  limited  to 
100  vitally  interested  persons 
wishing  to  improve  professional 
status.  Those  interested  must  reg- 
ister promptly  with  Joe  Sanford, 
S.  O.  S.  Photo-Cine-Optics  Inc.. 
602  W.  52nd  St..  New  York  19 
for  the  East,  and  Alan  Macauley, 
6331  Hollywood  Blvd..  Holly- 
wood 28,  Calif,  for  the  West.  Reg- 
istrants from  the  Western  States 
will  receive  more  detailed  plans 
for  the  Hollywood  seminar  by 
mail.  » 
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MOOD 


^.O.S.  EDIOLA  PRO-35 

Professional  Precision  at  a  Price! 


Available  with 

Optical/ Magnetic  or 

Combination  Sound  Reader 


SPECIAL' 


A  35mm  ACTION  VIEWER  designed  for  easy  editing. 
Precision  optics  assure  bright  pictures  In  sharp  focus 
whether  film  is  moving  or  stopped.  Film  protected  from 
overheating  or  burning.  No  Intermittent  or  cscillating 
parts   Free  turning  sprocket  guards  against  film  damage. 

•  Large  Screen:  4y8"x6,V,"    •  Film  travels  Left  to  Right 

•  Brilliant  Picture  Image  •  Lightweight,  compact  design 

•  Velvet  ac. ion  Nylon  Rollers  •  4  sided  Prismatic  Shutter 
•  Simplified  Framing  and  Focusing 

S.O.S.  PHOTO-CINE-OPTICS,  Inc. 

formerly   S.O.S.   CINEMA   SUPPLY   CORP. 

602  W.  52nd  St..  New  York  19,  NY.  •  Phone:  PLaza  7  0440  •  Telegtarti  QHP,  N.Y. 

Western  Branch:   6331  Hollywood  Boulevard.  Hollywood  28.   Calii.  —  Phone:  HO  7-2124 


INTRODUCTORY  OFFER 

S.O.S.  Ediola  Pro-35 

Only  $295 

S.O.S.   Pro-35   wilh   Opticol 

Sound  Reader  and  Base 

only   S495 


£IAr^r 


Suddenly 

you're 

Houdlnl 


and,  "as  it  by  magic"  you  found  the  most  UNUSUAL 
Christmas  gift-giving  idea  for  customers,  employees 
and  friends  EVER  SEEN! 


...and  your  customers,  "as  if  by  magic"  would  call  to 
say  "THANK  YOU"  for  your  unique  and  wonderful 
remembrance,  and  thereby  open  the  door  to  ADDI- 
TIONAL SALES!  Even  your  EMPLOYEES 
showed  their  appreciation  in  the  many  small  ways 
only  YOU  would  understand. 

If  YOU  buy  gifts  (between  $7.50  and  $100.00  each), 
you'll  surely  want  to  see  this  unusually  practical,  sen- 
sationally simple  and  refreshingly  different  way  of 
saying  "THANK  YOU"  to  the  people  who  are 
IMPORTANT  TO  YOU  AND  YOUR  COMPANY, 


TITLE  MUSIC 

For  Every  Type  of  Production 

R  ON  A  "PER  SELCCTION"  OR  "UNUMITEO  USE"  BASIS 


rar  Full  Datails  Writ*,  Win  or  Phon* 


'rf  !5  Productions,  he. 


17  EASr  4Slh  ST.,  N.  T.  17,  N.  T. 


mni  TODAy  m 

»m  ttmmmm  am 
THIS  PRESTIGE 
eiFreiinnc  lofti 


MAIL    TO:   W  Automated  Gift  Plan.  Inc..  60  Park  Avenu«,  New  YorV  16.  H   ' 
■ase  sena  funner  mlorrrntiofl  about  your  1961  Gift  Bookjrd  program 


We  use  appioi CiHs  m  Ihe  17  SO  to  JIOOOO  price  fa^g^ 


IBER    6    .    VOLUME    22    .    1961 
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MUSICAL 
SCORE    OF 
ANY    NOTE, 
DEPENDS    UPON: 


WHAT   THE    COMPOSER  WROTE 
THE  CONDUCTOR,   MUSICIANS,   STUDIO  SOUND 


OUAIITY    REPRODUCTION,    AND 
CUES   EASILY   FOUND   .   . 


Froin  start  to  finish,  Hi-Q  is  designed 
exclusively  for  film  scoring  and  is  the 
largest  source  of  music  available  for 
industrial  and  television  films  .  .  .con- 
tained on  15ips  tapes  and  12"  LP 
reference  discs.  Send  for  our  demo;  you'll 
find  all  the  information  on  Us  iacket. 


CAPITOL  LIBRARY  SERVICE  'i°o\'-J,Z°o°ol  IsTA. 

OUR  CANADIAN  REP      S    W     CAIDWEH  IID.  447  JARVIS  ST.  TORONTO  5,  ONTARIO 


CAMART      DUAL      SOUND 
EDITOR     MODEL     SB      111 


Edit  single  &  double  system  optical  sound. 
Edit  single  system  Mognostripe  or  double 
system  magnetic  sound.  Use  with  any  16mm 
motion  picture  viewer,  (Works  from  left 
1o  right  or  right  to  left.] 
Dual    Editor    (without    viewer)  $195.00 

Zeiss  Movisfop   Viewer   96.00 

Special     Editor-Viewer    combination   269.50 


CAMART 
WITH 

•  Rectangular 
construction. 

•  Fits  easily 
into  corners. 

•  Vulcanized 
fiber  with  re- 
inforced metal 
frame. 
Complete 

Bin   rack 
Linen  bog 

w   skids 

$45.25 

w    wheels 

$51.75 


FILM 
R  AC  I 


B  I  N 


LOWELITE     KIT 

•  Simplest    most     useful     professional    light- 

ing    units. 

•  Mounts     on     anything. 

•  Use      ordinary       bulbs      with      colortran 

converter    and    boost    to    powerful    light- 
ing. 
Includes     5     lights,     case,     large^j 

roll    of    gaffer    tape 
Deluxe   Kit   —  includes  5   Lowe- 

lites,   5   Borndoors,   2   rolls  of^p—  q- 
gaffer    lope,    large    cose  ^ J/  a?^ 

Send  For  New    )96T    Catalog 


'$34.95 


eamaa  imaini^ 

IB4S   BROADWAY  (at  60th  St.)    NEW  YORK  23  ■  PLaza  7-6977  -  Coble:  Camtramart 


OUR   EXPERIENCE    IS   YOUR    KEY  TO 

SERVICE  A   DEPENDABILITY 


How  to  Plan  a  Film;  Select  a  Produer 

Crawley  Comnientary  Provides  (iiiide-Lines  for  the  Sfit, 


i':  Graeme  Fraser's  Crawley 
Commentary,  the  newsletter  of 
Crawley  Films  Ltd..  Canada,  al- 
ways interesting  to  us.  gives  some 
potent  pointers  on  film  production 
planninj;.  Here  are  some  useful 
steps  as  outlined  for  your  ap- 
approach  to  that  new  film: 

First,  think  through  and  put  on 
paper  the  answers  to  five  basic 
questions: 

1 .  What  is  the  message  to  be 
conveyed? 

2.  Who  is  the  message  for? 

3.  What  should  the  audience  do 
about  it  or  how  should  it  make 
them  feel? 

4.  Is  a  film  the  best  medium  to 
accomplish  this  purpose? 

5.  Is  now  the  time  to  make  it? 
Next  comes  the  selection  of  the 

producer,   made  on  seven  bases: 

1 .  What  broad  general  exper- 
ience has  he  had  in  film  making!" 

2.  What  specific  experience  has 
he  had  in  the  area  of  my  film 
(medical,  safety.  PR.  training,  an- 
imation, etc.)? 

3.  Does  he  have  all  facilities  or 
will  he  be  sub-contracting  many 
phases  of  my  film,  thus  spreading 
the   creative   responsibility? 

4.  How  stable  is  he  financially? 
i   Can  I  be  sure  he  will  be  in  busi- 
ness to  complete  my  film? 

5.  Do  his  functionally-targeted 
films  also  'happen'  to  win  awards? 

6.  Does  he  have  a  record  of  re- 
peat business  from  sponsors  simi- 
lar to  us? 

7.  Can  he  show  me  films  I  wish 
we  had  made? 

Having  selected  the  producer, 
lean  heavily  on  his  experience  and 
advice.  Try  to  give  him  enough 
time  to  do  the  job  without  rush- 
ing, enough  budget  to  do  it  without 
scrimping.  Also  have  a  budget  for 
sufficient  prints  and  for  promotion. 

Assign  one  person  to  act  as 
liaison  with  the  producer  and  tell 
him  to  take  direction  from  no  one 
else.  If  necessary,  also  give  him 
a  technical  advisor. 

Plan  distribution  and  promo- 
tion before  the  film  is  completed. 
Finally,  before  running  all  prints. 
have  one  or  two  'sneak  previews' 
before  audiences  of  the  type  for 
which  the  film  was  designed.  ij 
*        *        * 

(!ii|iclanil  TV  Duciiiiienlary 
i>n    lloliy^^ood  Film   Alii^eum 

■?'rJack  L.  Copeland.  executive  pro- 
ducer of  the  Informational  Films 
Division  of  Allied  Artists  Produc- 
tions. Inc.,  launched  his  own  inde- 
pendent  production   of   an   hour- 


i 


long  documentary  for  telisiiiji 
.September. 

The    documentary,    w  ti 
Malvin  Wald.  will  tell  thi  K 
the  Hollywood  Motion  Pi  ire' 
Television  Museum.  Firsfool 
was  shot  during  the  musei'si 
eral   assembly  session  aiDim 
land    attended    by    sulI 
movie  and  television  |V 
as  Edward  G.  Robinscir 
OHara,  Ralph  Edward 
Cory  and   Mervyn   Le  \\ 
picture  will  be  available  ir 
vision  early  in  1962.  accUin. 
producer  Copeland.  ! 

:::  *  *  j 

Opthalmology   FoundaUn 
to  Catalog  Films  on  th  K 

.'  A  new  catalog  of  filn- 1 
care  and  diseases  of  the  t: 
ing   prepared  by  a  ci'ir 
the    Ophthalmology    l-i 
under  E.xecutive  Coordin.ir.  i 
Patricia  Ranier. 

The  committee   will  g  .t- 
formation    on.    and    eva  itc 
films    on    ophthalmologi|l  % 
jects,    and    the    resuliinf-^'ji 
will  be  distributed  woil. 
der    a    special    grant 
American  Cyanamid  < 


5m- 


NEW    FIIM    TREATMENI'Ol 
CONTINUOUS    PROJECC' 

guaranteed  r'J  ' 

up,     even     in     high 
Gives    the    hardest,    'c 
slickest    finish    to    any 
new    or   old    —    regord  ;  . 
previous  treatments.  Alsi^rxl 
longer  weor  for  stondor  (/»■ 
jection. 

Write  for  brochure  ond  prii  Kt- 
960  SouH«* 
Denver  J'.  Uh 


SAlfSniMS 


SOUND  RECORi 

at  a  reasonable  OS 

High   fidelity    16  or   35.    ^ 
guaranteed.    Complete  sti  o  • 
laboratory  services.  Color  ii* 
and   lacquer  coatim 

ESCAR 

Motion  Picture  Si«i 

7315  Carnegie  Av« 
Cleveland  3,  Ohio 
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BUSINESS    SCREEN    MAG  A  IN' 


JgIC  in  the  BUSINESS  FILM 


b  Jack   Meakin 

s'  is  certainly  one  of  the 
rst  abstract  of  all  art  forms. 
i|ig.  or  a  piece  of  sculpture, 
boic  are  abstract  only  until 
inipletion  and  then  they 
uquite  tangible  ...  a  con- 
qect  which  can  be  seen  and 

ijsical  composition,  even 
(mpletion,  is  still  an  ab- 
ic  until  it  is  performed  and 
nd  we  find  this  abstract 
(laying  a  specific  and  a 
■  ;ole   in    industrial    motion 


Presiilent.   Jack   Meakin    Enterprises 

cal  effect  to  enhance  its  action 


J(  Functions  of  .Music 

lUst    perform    its    definite 

0  in  the  total  sound  track 
tiie  functions  may  be  classi- 

1  X  general  headings; 

1  establish  mood  ...  not 
f(  particular  scenes,  but  the 
llnood  of  the  entire  film. 
IS  of  the  "underscore"  is  the 
i  portant  function  of  music 
li|i.  It  not  only  establishes 
:iin  mood,  but  also  gives  a 
A  cohesion  to  whatever  ac- 
s  iklng  place  on  the  screen. 
T  establish  locale  ...  the 
c  ristic  drone  of  a  bagpipe 
5  ou  in  Scotland  consider- 
soner  than  the  scene  of  the 
s  Moor. 

1  change  locale  or  indicate 
l;se  .  .  .  either  one  or  both 
e  together  can  be  accom- 
?a>y  music  in  one  fell  swoop 
i:redibly  short  time. 

5r  punctuations  .  .  .  music 
able  as  the  punctuator  in 
1  potion  pictures.  The  fast 
;  :ier  takes  a  spill  .  .  .  the 
:  its  a  "stinger"  as  he  hits 
;r  ind.  and  then  builds  sus- 
:  liile  we  find  out  how  badly 

Irt. 

It  specific  rhythmic  effects 
3i;tically  every  moving  thing 
la;  a  specific  rhythmic  musi- 


^WAII  •  SAMOA 
I  TAHITI  .  .  . 

oc  Shots 

IniFi  &  35mm  Photographic 
irjce 

at-e  Music  &  Effects 
'iironous  Magnetic 
c{ding 

Write: 

F-PIC  HAWAII 

ttn:  George   Tahara 
'FrfSt.,  Honolulu  13,  Hawaii 
:  INEPIC    •    Phone   502677 


hill,  if  these  rhythmic  underscores 
are  used  too  often  and  too  much 
in  a  picture,  they  lose  their  effec- 
tiveness. Only  those  action  scenes 
which  best  lend  themselves  and 
which  actually  call  for  specific 
rhythms  should  be  so  scored. 

6.  For  subtle  sound  effects  .  .  . 
at  times  music  can  take  the  place 
of  actual  sound  effects  in  a  film 
.  .  .  hut  don't  ever  use  music 
where  the  actual  sound  effect  is 
better,  and  it  is  usually  advisable 
not  to  use  music  and  sound  effects 
at  the  same  time  when  dialogue  or 
narration  is  fairly  thick.  The  audi- 
ence cannot  absorb  all  that  is  go- 
ing on  and  the  words  suffer. 

Let  It  Be  Heard,  Not  Seen 

Film  music  in  general  should  be 
heard  but  not  "seen,"  which  means 
if  the  music  is  too  loud,  or.  too 
obvious,  it  is  a  detriment  rather 
than  a  help  to  the  picture.  If  the 
right  kind  of  music  is  used  for  a 
valid,  logical  reason  in  the  right 
place  in  the  picture,  it  follows  that 
the  music  score  will  be  right.  I 
have  always  suggested  setting  up 
the  music  for  a  film  in  three  steps: 

a.  From  the  shot  list  for  prelimi- 
nary blocking  out  in  sections  of 
themes  and  underscore  ideas. 

b.  From  the  script  for  further 
indications  of  mood  and  relation- 
ship of  music  to  the  words. 

c.  From  the  completely  edited 
picture  itself  for  final  setting  and 
the  relationship  of  music  to  action, 
words  and  sound  effects. 

This  Is  Music  With  Purpose 

Everything  I  have  said  about 
film  music  in  general  applies  com- 
pletely to  music  in  the  business 
film  with  one  important  exception: 
Business  film  music  is  not 
music:  it  is,  rather,  music  with  a 
purpose  ...  a  business  purpose. 

First  of  all,  right  from  the  be- 
ginning of  the  main  title,  music 
must  establish  importance  (which 
the  client  expects  and  deserves) 
without  being  too  pompous,  and 
the  general  mood  of  the  whole 
picture  should  be  established. 

Business  films  are  primarily 
commentary  rather  than  live  ac- 
tion with  synchronized  dialogue. 
Therefore,  the  music  has  quite  a 
different  job  to  do.  It  must  take 
the  place  of  the  screen  action  and 
dialogue.  For  good  contrast  it  is 
generally  advisable  not  to  under- 
score synchronized  dialogue  ex- 
cept in  specific  cases. 

Business  film  music  must  also 

(CONTINUED    ON    NEXT    PAGE) 
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FILM    MUSIC 


(CONTINUED   FROM    PAGE    49) 

create  movement  where  no  move- 
ment on  the  screen  exists.  It  must 
tie  subject  matter  together  and 
even  "remember"  for  the  viewer 
previous  scenes  which  refer  to  the 
one  on  the  screen.  Hence,  the  use 
of  recurring  themes  is  of  great 
importance. 

Don't   Intrude   on    Pictiu'e 

Business  film  music,  along  with 
these  specific  functions,  must  also 
be  "nothing"  music  ...  to  under- 
score long  sections  of  rather  dull 
establishment  or  description  which 
are  a  necessity  in  a  great  number 
of  business  films.  "Nothing"  music 
is  certainly  the  hardest  to  come  by. 
It  can't  be  too  sweet  or  sticky,  nor 
can  it  be  too  busy,  or  brassy  or 
sweepy  ...  if  so.  the  music  de- 
tracts from  the  words  which  are 
important  to  make  a  point  for  the 
sponsor. 

Budget  restrictions  on  the  ma- 
jority of  business  films  preclude 
the  expenditure  for  individually 
composed  and  recorded  score^, 
thus,  most  of  the  business  films 
being  produced  today  are  scored 
with  library  music  tracks.  Such  a 
score  is  cheaper  and  there  are  no 
problems  with  usage  rights;  how- 
ever, there  are  some  difficulties. 
There  are  quite  a  number  of  music 
libraries,  but  some  of  them  have 
certain  limitations  .  .  .  one  may  be 
loaded  with  adventure  music,  but 
very  little  romantic  or  dramatic 
music. 

Rales  Capitol  Library  High 

I  found  during  the  last  few  years 
that  Capitol  Records  Hi-Q  Library 
has  one  of  the  best  selections  of  all 
types  of  recorded  music  for  busi- 
ness films.  Along  with  all  their 
music  designed  for  the  TV  market, 
they  have  concentrated  on  build- 
ing up  a  fund  of  good  selections 
(including  "nothing"  music)  ap- 
propriate for  industrial  and  busi- 
ness films  of  all  kinds. 

Capitol  has  gone  a  long  way  to 
alleviate  the  difficulties  of  the 
"track"  music  supervisor  and  the 
music  license  they  grant  provides 
maximum  protection  for  the  user. 

Now  comes  the  most  restricting 
and,  I  might  add.  the  most  frus- 
trating procedure  .  .  .  lilting  the 
music  tracks  to  the  picture.  Only 
once  in  a  blue  moon  will  the  music 
cue  be  the  correct  length  for  the 
sequence  under  which  it  is  to  play. 
So  it  is  up  to  the  music  editor  to 
start  cutting,  tucking,  hemstitch- 
ing, plaiting  and  shirring  to  make 
it  fit. 

Fortunately,  the  Mo\iola  Com- 


pany has  developed  a  new  ma- 
chine with  a  "scanner"  ...  a  de- 
vice on  which  the  sound  head 
travels  up  and  down  the  stationary 
sound  track.  By  means  of  moving 
upper  and  lower  cut-off  switches, 
the  sound  on  the  track  can  be  pin- 
pointed down  to  one  frame. 

This  improvement  has  made  it 
possible  to  increase  not  only  the 
accuracy  but  also  the  speed  of 
editing.  After  the  complete  voice, 
sound  and  music  tracks  are  finally 
edited,  comes  the  dubbing  session. 

Increases   Speed   of  Editing 

This  is  one  of  the  most  critical 
operations  in  all  of  picture  mak- 
ing, and  a  million  things  can  go 
wrong.  All  the  months  of  writing, 
producing,  shooting  and  editing 
can  tly  right  out  the  window  if  the 
dubbing  is  not  right.  But  after  a 
few  drv  runs  evervthina  seems  to 


smooth  out  and  the  composite 
sound  track  (the  "compo")  has 
been  made.  The  next  step,  of 
course,  is  merely  to  print  the  com- 
posite track  along  the  cut  negative 
and  the  picture  is  all  finished. 
Thank  the  Lord!  W' 

Kodak   (o   .Alanul'afUire,   Sell 
.Magnetif   Kecortling  Tape 

-  Eastman  Kodak  Company  has 
announced  that  it  will  manufac- 
ture and  sell  magnetic  recording 
tape,  beginning  later  this  year. 

Entry  into  the  magnetic  tape 
field  is  a  new  but  not  unexpected 
step  for  Kodak,  company  officials 
said.  Kodak's  French  associate 
company.  Kodak  Pathe,  has  been 
producing  and  selling  quality  tape 
abroad  for  more  than  twelve  years 
in  a  program  that  has  been 
backed  by  extensive  research  and 


The  man  who  sharpens  his 
.  pencil  to  figure  costs . . . 
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CECO 

CAMERAS  •  LIGHTS  •  ACCESSORIES 


Cameras:  16mm  &  35mm— Sound 
(Smgle  or  Double  System)— Silent 
— Hi -Speed — Instrumentation 

Lighting:  Arcs- 1 ncandescents 
-  Spot  s— F 1 0  0  d  s— D I  m  m  e  r  s— 
Reflectors— All  Lighting  Accessories 

Generators:  Porta ble— Truck 
Mounted 

Sound  Equipment:  Magnetic- 
Optical— Mikes— Booms 

Crip  Equipment:  Parallels— 
Goboes— Other  Grip  accessories 

Cranes,  Dollies:  Crab— Western- 
Portable  Panoram 

Lenses:  Wide  angle— Zoom— Tele- 
photo— Anamorphic 

Editing  Equipment:  Moviolas 
—Viewers— Splicers— Rewinders 

Proieetion  Equipment:  16mm  & 
35mm— Sound  &  Silent— Slide- 
Continuous 

Television:  Closed  Circuit  TV 

Camera  Cars: 

fi>  TM  #707529 


It  makes  sense,  it  saves  dollars  to  rent 
from  CECO,  What's  your  problem.''  — 
a  6-second  ID  or  a  giant  spectacular.'' 
CECO's  store  rooms  are  bulging  with 
the  world's  finest  and  newest  photo- 
graphic equipment. 

Everything  is  checked  out  to  perform 
"better  than  new".  All  normal  ser- 
vicing is  provided  FREE.  Ask  your 
accountant  why  you  save  money  when 
you  rent  instead  of  buy.  For  quick 
action,  call  JUdson  6-1420  —  today! 


(Vflm€Rfl  €(^uipm€nT  (o.,inc. 


315  W.  43rd  St..  N.  Y.  36.  N.  Y. 


JUdson  6-1420 


Camera  Equipment  Co..  Inc.  of  Florida 
East  10th  Ave  •  TUxedo  8-4604 


Camera  Equipment  Co..   Inc. 

DepI    S.|i  315  W    43rd  St  ,    N     Y     36,   N     Y 

Gentlemen.   Please   rush    me   your    FREE   complete 
catalogue  of  Rental  Equipment. 

Name 

Firm... - 

Street 

City  Zone         State  


development  in  France  ai  mk, 
dak's  Rochester,  New  Yk,  |f 
oratories. 

Kodak  magnetic  tap 
supplied  for  professiol 
amateur  sound  recording! 
will  be  on  triacetate  tl 
packaged  in  rolls  'i-ill.| 
standard  lengths. 

Sale  of  tape  for  populJ 
recording  uses  will  bef 
Kodak's  regular  distribiJ 
ganization  of  establishet  ( 
graphic  dealers,  many 
are  already  familiar  withji 
of  tape  recorders  and  relf 
tcrials. 

In  its  professional  mcij 
ture  film  business,  the 
has  also  been  in  close  tc  1 
customers  who  use  pn'^sil 
magnetic  tape,  and  thtprol 
sional  motion  picture  v 
sion  of  the  company  w 
the  distribution  of  Kod  r 
this  trade. 

Kodak  has  previously  ijC 
interest  in  the  tape  fiel 
United  States  as  a  sui 
Kodapak  plastic  sheetini  oi  i 
by  other  tape  manu  .tw 
Since  1952.  the  companyiisfl 
vidcd  for  coating  of  a  .igB 
track,  called  Kodak  !"iol!i 
Coating,  on  amateur  nit  in  ( 
lure  film  for  sound  recoin; 

Kodak    research    scier  ;- 
continuing  investigation  <    a 
plele  range  of  magnetic 
varied  applications  such  ;  iM 
ment     recording     and     icW 
computing. 

Karas  &  .Associates  Cnle 
Televised  Science  Pro;;  in* 

Jonathan  Karas  &  A  Kil 
visual  science  specialis  t 
been  retained  by  the  Wesi'sM 
Broadcasting  Company,  tl'* 
to  produce  Mem  On  Tli  W« 
a  monthly  television  seri  »"• 
reviews  progress  in  asttir.'' 
The  series  began  on  Suii' 
30  at  4:30  p.m.  with  Fic  i^ 
Durant,  III,  as  the  speci  J- 
The  subject  matter  tt  t« 
from  the  advisability  ofeo^ 
men  to  the  Moon  from  a  alio 
.ind  economic  standpoint  3f 
cussion  of  conditions  on  K ' 
face  of  the  Moon.  SpeciaiK* 
picture  footage  from  pri  15  ' 
government  sources  will 
to  explain  launching  teii'l' 
progress  in  lunar  resea  I.  • 
vehicle  and  engine  de:" 
vanccs.  Scientists  and  I'l"^ 
will  be  invited  to  commeioii' 
status  of  the  work.  They 
plain  the  significance  c  W 
breakthroughs  of  the  L  nil  * 
and  Russia. 
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LNewAUDlMISUALEquiimient! 

Recent  Product  Developments  for  Projection  and  Production 


deotronic  8"  in  action  .  .  . 

On  Smni  Sound  Field 
I  l|w  "Videolronic  8" 

,  liv  Smni  sound  continuous 
:ctr  for  use  in  sales  and 
injwill  be  placed  on  the  mar- 
h\P-M  by  MPO  Videotronics. 
1b  new  "Videotronic  8"'. 
:ct-  represents  MPO's  first 
ir^  the  field  of  motion  pic- 
ecipment.  The  firm  current- 
wees  about  $8,000,000  an- 
lyp  non-theatrical  film  foot- 
— iTV  commercials  and  in- 
■yfonsored  films. 
PC  management  sees  tremen- 
pential  in  8mm  motion  pic- 
p  jection,  predicting  a  vast 
a^  in  their  use  by  business 
alt,  personnel  training  and 
ic  slations.  Through  sale  of 
liotronic  8.  MPO  can  par- 
itt  in  the  new  8mm  sound 
i  offering  clients  a  sales 
Pfkage  from  production  of 
rigial  film  through  to  leasing 
ilfflf  the  projector. 
Pi  will  sell  the  projectors  di- 
(.  ir  will  lease  them  on  a 
-prchase  plan  which  will  av- 
:  dollar  a  day  per  salesman, 
p  n  was  worked  out  in  or- 
0  )ermit  a  company  with  a 
ses  force  to  fully  equip  its 
;  iff  with  projectors  without 
nil  major  capital  investment 
mfequipment. 

ir^  main  features  made  the 
otbnic  8  a  useful  marketing 
lajs  aid: 

)f  is  portable,  weiuhinc  18 
di  ^      ^ 

)  k  has  a  large.  9-1,4  inch 
lp/4  inch  built-in  rear 
nj'hich  looks  bright  in  day- 
■^  sales  prospect  can  view  the 
rht  on  his  desk  top.  A 
r-  3  mirror  adjustment 
h(  to  conventional  screen 
elm  if  desired  for  larger 
3  resentations. 
)  Film  rewinding  is  automatic 
alfilm  can  be  projected  con- 
'U|y  without  an  operator, 
itjkes  the  Videotronic  8  well 
dior  use  in  convention  ex- 
>  lid  retail  displays. 
ill  innovations  and  patented 


features  are  found  in  the  Video- 
tronic 8.  The  magazine,  which 
holds  up  to  15  minutes  of  8mm 
film,  is  held  in  place  by  patented 
guide  arms  that  perform  a  unique 
function:  the  arms  shape  the  film 
coil  within  the  magazine  to  create 
an  open  space  between  the  film 
coil  and  the  magazine's  center  core. 
The  film  feeds  into  the  projector 
from  this  friction-free  space.  The 
film  is  not  drawn  tight  against  the 
magazine  center  which  can  cause 
strain  and  wear.  Another  feature  is 
the  machine's  unique  film  path, 
said  to  be  the  shortest  found  in 
any  8mm  repeater,  and  making  it 
easy  to  thread  and  less  suscept- 
ible to  operational  mishap. 

MPO  engineer  Don  Woelfel  also 
designed  special  rollers  and  gate 
to  carry  the  film  with  minimum 
tension  along  its  path.  He  incor- 
porated a  power-driven  film  plat- 
ter into  the  design  —  unique  with 
the  Videotronic  8.  A  further  aid 
to  increased  film  life  is  the  treat- 
ment of  all  film  used  in  the  pro- 
jector with  a  protective  film  coat- 


"Videotronic    8"    meclianism    features    a 
sfiart    film    frock;    automatic    rewinding. 

ing.  Lab  tests  of  coated  films  run 
through  the  Videotronic  8  are  said 
to  have  shown  no  visual  signs  of 
film  wear  in  up  to  800  showings. 

The  Videotronic  8  is  perma- 
nently lubricated  and  operates 
quietly.  A  four-fan  oversized  cool- 
ing system  would  seem  to  assure 
dependable  all-day  operation. 

Optically,  the  machine  is  equip- 
ped with  a  custom-made  lens.  It 
has  a  newly-designed  Sylvania  pro- 
jection lamp  available  throughout 
the  country.  The  sound  system 
uses  transistors  and  provides  dis- 
tortion-free sound  at  high  volume. 
Overall  carrying  size  is  12-1/2 
by  14-1  2  by  8-^2  inches.         U' 


Distortion-Free   .\niplifier 
to    Compress    Sound   Tracks 

.-"  A  compressor  amplifier  which 
permits  compression  of  dialogue  or 
music  tracks  for  film  use  without 
introducing  detrimental  distortion 
to  the  program  has  been  developed 
by  Magna-Tech  Electronic  Com- 
pany. New  York. 

Designated  as  the  Model  Num- 
ber 31,  the  unit  was  designed  spe- 
cifically for  use  in  stationary  in- 
stallations so  that  the  power  sup- 


Model  "31"  Compressor  Amplifier 

ply,  meter,  and  attenuators  of  an 
existing  console  can  be  employed. 
The  compressor  incorporates  a 
solid  state  variable  gain  device  and 
a  two-stage  push-pull  audio  am- 
plifier on  one  chasis. 

The  price  of  the  unit  is  listed 
at  $650.  Further  technical  infor- 
mation may  be  obtained  from  the 
New  Products  Desk,  Business 
Screen.  S" 

:S  *  =!= 

Natural   LiphtingV   Gaffer 
Grips  Useful  on  Location 

A  handy  new  accessory  called 
the  ColorTran  Gaffer  Grip  has 
been  introduced  by  Natural  Light- 
ing Corp.,  Burbank,  Calif.  The 
Gaffer  Grip,  constructed  of  cast 
aluminum  with  strong  clamping 
jaws,  can  be  used  to  support  light- 
ing equipment  in  locations  where 
it  is  not  practical  to  use  stands. 
The  jaws  are  studded  with  high 
friction  rubber  grips  affixed  so 
they  cannot  be  lost  and  will  not 
mark  the  gripped  surface  even  aft- 
er prolonged  use. 

ColorTran  Gaffer  Grips  are 
available  in  several  models.  Model 
GAG  with  5/8  inch  stud  to  sup- 
port lights  of  largest  ColorTran 
size,  baby  kegs  or  flags,  is  priced 
at  $6.90.  Model  GBG^with  a  uni- 
versal swivel  mount  and  special 
spring-loaded  brass  fittings  is  pric- 
ed at  $8.90.  Other  models  are 
available  with  medium  or  mogul 
porcelain  sockets.  Write  New  Pro- 
ducts Desk,  Business  Screen,  for 
additional  data.  Ig' 


For  additional   data  on  new  audio-visuol   items  mentioned   here,  write 
New  Products  Desk,  Business  Screen,  7064  Sheridan   Rd.,  Chicago  26. 


Bell  &  Howell's  "Tondem-Motic " 

Tandent-Matie  Projector 
Brings  Dissolves  to  Slides 

A  new  slide  projector  that  gives 
still  pictures  the  "lap  dissolve"  ef- 
fect of  a  professional  film  produc- 
tion has  been  introduced  by  Bell 
&  Howell. 

Called  the  Tandem-Matic  Pro- 
fessional, this  projector  is  said  to 
represent  the  first  major  innova- 
tion in  still  picture  presentation 
since  the  invention  of  the  slide 
projector.  A  touch  of  a  button  on 
the  projector's  remote  control,  and 
one  slide  fades  slowly  from  screen 
as  another  takes  its  place  giving 
the  "lap  dissolve"  effect,  the  first 
time  that  this  effect  has  been  pro- 
duced by  a  single  standard  pro- 
jector. 

The  Tandem-Matic  is  two  sep- 
arate 7-element  optical  systems 
housed  side  by  side  in  a  single  unit, 
key  components  being  two  5-inch. 
f/3.5  lenses  focussed  on  the  same 
spot  on  the  screen.  Synchronized 
blades  gradually  closing  the  dia- 
mond-shaped iris  of  one  lens  while 
opening  that  of  the  other  produce 
the  "lap  dissolve"  effect.  A  touch 
of  the  remote  unit  can  stop  the 
"fade-over"  at  any  point  to  pro- 
duce a  double  exposure  effect  use- 
ful in  sales  shows  where  lines  can 
be  made  to  spurt  across  charts 
and  graphs.  Both  optical  systems 
use  one  750-watt  lamp  giving 
enough  light  for  long  projection 
distances.  The  remote  unit  also 
contains  focus-control  and  reverse 
button  and  a  light  pointer  to  show 
details  on  the  screen. 

The  projector  has  a  special  Tan- 
dem Tray  holding  54  slides  that 
loads  slides  alternately  into  de- 
tatchable  look-'n-load  editors  of 
the  two  optical  systems.  The  first 
slide  goes  into  the  left-hand  editor, 
the  second  into  the  right.  A  signal 
light  indicates  whether  left  or  right 
editor  is  ready  to  be  loaded.  Slides 
move  into  position  on  either  side 
of  the  lamp  rather  than  in  front 
of  it  and  45-degree  mirrors  re- 
flect the  images  forward  through 
the  lenses.  Two  slides  are  always 
in  position  at  once,  one  being  pro- 
jected, the  other  following  when 
the  iris  of  its  lense  opens,  thus  vir- 
tually   eliminating    "popping"    on 

(CONTINUED   ON   NEXT    PAGE) 
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Custom  Built 

HANSARD 

Rear  Screen 

Process 

35mm  Projector 

Specifications: 

•  500  ft.  capacity 

•  200  Amp  Arc  Lamphouse 

•  Bell  &  Howell — movement  with 
registration  pins 

•  Rheostat  with  light  intensity 
stop  switches 

•  Two  camera  interlock  motors — 
for  Mitchell  NC  &  BNC 

•  Complete  set  various  focal  length 
projection  lenses 

•  Forward  and  Reverse  controls 

•  All  connecting  cables 

•  All  components — completely  blimped 
for  very  low  noise  level 

•  Projector  mounted  on  dollied  pedestal 
with  horizontal  and  vertical 
adjustments 

Approximate  projector  weight:  1500  lbs. 

"         sync  generator:  300  lbs. 

rheostat;  90  lbs. 

"         accessories  150  lbs. 

sr  si  0,000 

Complete    •    Guaranteed 

CAMERA  EQUIPMENT  CO.,  INC. 

DEPT    S.  315  WEST  43rd  STREET 
NEW  YORK  36,   NY      •     JUdson  6  1420 


Need  more  data  on  o-v  equipment? 
Your  request  to  our  New  Products 
Desk    will    be    promptly    forwarded. 


or    l6mT,     Filrr  —400'    to   2000'    Reeli 

Protect   your   Pirns 

Ship    in    FIBERBILT    CASES 

Sold   at   leading   dealers 


bear 

this 

TRADE 

MARK 


A-V    EQUIPMENT 

(CONT'D     FROM     PREVIOUS     PAGE) 

the  screen  by  allowing  a  slide  to 
be  warmed  to  normal  projection 
temperature.  At\er  the  second  slide 
comes  completely  into  view,  the 
first  is  automatically  pushed  back 
into  the  Tandem  Tray  and  slide 
three  put  into  place  for  the  "dis- 
solve." 

Made  of  die-cast  magnesium, 
the  Tandem-Matic  weighs  less  than 
22  lbs.  and  accepts  Bantam.  35mni 
or  Super  Slides  in  cardboard,  glass 
and  metal  mounts  as  well  as  plas- 
tic binders.  The  standard  profes- 
sional projector.  Model  700A.  sells 
for  less  than  S300  including  case. 
A  7!/2-inch  lens  for  use  in  large 
rooms  and  auditoriums  is  available 
as  an  accessory.  Write  the  New- 
Products  Desk.  Business  Screen, 
for  additional  information  © 

*       *       * 
Aclniasler's  New  Viewer  for 
Overhead   Projeetion  Slides 

A  new  viewer  for  overhead  pro- 
jection slides  has  been  announced 
bv  Admaster  Sales  Corp.,  New 
York. 

The  .'\dmaster  Viewer,  which 
is  incorporated  integrally  in  a  light- 
weight attache  case,  is  intended  for 
previewing  presentations  for  small 
audiences,  retouching  or  viewing 
any   type   transparency. 

,  The  unit  holds  40  overhead  pro- 
jection slides  in  a  cover  gusset.  It 

'  pops  open  in  seconds  and  is  il- 
luminated by  a  micro  switch-op- 
erated lamp.  The  panel  for  view- 
ing is  eleven  inches  square.  Weight 
is  9  and  %  pounds. 

The   Admaster  Viewer  will   be 

sold    by    authorized    audio-visual 

dealers  and  producers.  The  price  is 

$42. .SO.  M' 

*        *        * 

Slfii-oflex   Add.s  Dimension 
lo   Ilifih-Speed   .Motion   Sludy 

The  study  of  motion  in  military, 
industrial  and  scientific  research 
programs  has  been  given  added 
dimension  by  a  new  high-speed 
stereo  motion  picture  camera. 

The  Stereofle.x,  said  to  be  the 
first  high  speed  rotary  prism  cam- 
era which  photographs  its  sub- 
jects in  full-scale  stereo  pairs,  is 
capable  of  exposing  up  to  15,0011 
frames  per  second.  It  was  devel- 
oped by  Benson-Lehner  Corp.  in 
Santa  Monica,  Calif,  for  the  U,  S 
Naval  Weapons  Laboratory  in 
Duhlgren,  Va. 

To  achieve  its  3-D  effect,  this 
camera  uses  a  system  of  mirrors 
that  are  adjusted  along  a  track  in 
Iront  of  the  camera  and  tilted  to 
bring  the  desired  image  coverage 
lo  lenses  mounted  at  riaht  ancles  to 


Right;  here's  setup 
for  new  Sfereoflex 
camera  developed  by    j 
Benson-Lehner  for    _^ 
high-speed  motion 
study  and  research. 


the  camera's  viewing  axis.  Two 
16mm  images  are  recorded  side- 
by-side  on  a  single  strip  of  35mm 
film  which,  when  shown  on  a 
special  projector  designed  so  that 
an  image  can  be  adjusted  on  the 
screen  for  3-D  viewing,  are  in  slow 
motion  reducing  the  speed  of  an 
operation  up  to  1,000  times. 

High  acceleration  rate  (film 
goes  from  standing  start  to  opti- 
mum speed  in  0.5  to  0.6  seconds) 
of  the  camera's  synchronous  motor 
and  drive  system  which  maintains 
a  constant  exposure  rate  once  top 
speed  is  reached  delivers  an  end 
product  in  which  80  per  cent  of 
the  footage  is  exposed  at  maxi- 
mum speed. 

This  longer,  constant  speed  run- 
ning time  increases  the  value  of 
films  to  those  observing  slow  mo- 
tion studies.  For  further  informa- 
tion on  the  Stereoflex  Model  A, 
write  the  New  Products  Desk. 
Business  Screen  W' 

*       *       * 
^ricrowide  Lens  Donbles  the 
.Size  of   Stripfilni   Pictures 

It  is  now  possible  to  double  the 
size  of  pictures  on  strip  film  pro- 
jectors using  a  lens  of  1.242"  out- 
side diameter  with  Buhl  Optical 
Co.'s  new  Microwide  short-throw, 
wide  angle  lens.  The  1.5  E.F.L. 
Microwide  lens  is  priced  at  S40. 
Write  to  the  New  Products  Desk, 
Business  Screen,  for  added  infor- 
mation. © 


Prolecl-a-PrinI  Leaders 
Kednre  Print  Damage  ( 

A   heavy-base,  speci, 
green-toned     acetate     I, 
helping  to  eliminate  or  -.i; 
ly  reduce  film  damage  1 
primary   sources  —  nii 
and    scratching.    It    is    b 
rently  used  by  business 
cational   film   libraries, 
instrumentation     groups 
producers. 

Protect-a-Print.    as 
leader   is  called,   is   man. 
by  Photographic  Specialties 
wood.  Calif.  It  virtually  e 
misthreading    hazard    thr 
greater  thickness.   Shoes 
closed     unless     perforati 
sealed    in    the    sprockets 
tempts    to    force    shoes   • 
make  puncturing  difficult 
of  the  thickness  of  the 
Library  field  reports  indi 
avoidance    of    misthreadi 
age   reduces  leader  anJ 
replacements  by  about  '-" 

When  used  as  a  leadu 
camera  or  projector.  I 
Print  eliminates  the  b.i- 
of  scratching  through  ih..- 
abrasive  bound  into  ii- 
surface  which  autom.iu. 
moves  dirt  and  built-up 
emulsion. 

Since  both  the  abra- 
binder  in  this  leader  ,i 
than  metal,  there  is  no 
film   gates.   This   was   dt 
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PUTS  BIG  PICTURES  ON  THE  SCI 
IN  ONE-THIRD  THE  NORMAL  THK)! 


l:^ 


BUHL  SUPERWIDE  LENS  SYST_ 
replaces  your  present  projector  lens 

FOR  FILMSTRIPS,  35MM.,  2x2,  AND  SUB-MINIATURE  SLIDEI 

Now  —  regordless  of  moke  or  model  —  use  your  preienr  projector  for  rear 
without  mirrori.  Sliow  big,  clear  pictures  in  limited  areas  —  small  rooms,  office 
table-top  presentations. 

AvoilobU  in  I",  I.S",  2"  Focal  lengths 

*  FREE    TEST   OFFERI   WRITE    DIRECT! 
I  -pa^^-pj-r      I    BUHL    OPTICAL    COMPJ'I' 
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djtry  tests  by  niicroiiictcr 
uriients  after  a  long  run 
ot,-t-a-Print  alone.  The  only 
\is  a  fine  polishing  of  filni- 
•.ctg  surfaces  which  might 
c  lerforation  wear, 
iirjil  practice  is  to  use  a  10- 
Ijigth  of  Protect-a-Print 
;  Jojectors  are  known  to  be 
|U(ily  cleaned.  If  projectors 
,nqn  to  be  cleaned  regularly. 
Pitect-a-Print  is  used  on  all 
,  in,  a  7-foot  leader  is  suf- 
t  ^  or  a  4-foot  tail  leader 
1  lives  the  equipment  clean- 
irpe  next  reel.  Splicing  on 
ct-Print  is  done  using  nor- 
eoniques. 

k^p  of  Protect-a-Print    has 

d'ffeclive  in  reconditioning 

s  and  cameras  when  run 

about    30    seconds,     rc- 

with  the  cleaning  surface 

jposite  direction  and  run 

;  other  half  minute. 

aible  in  16,  35  and  7()nim. 

duct     is     unconditionally 

:d   by   the    manufacturer 

r  the  life  of  the  print.  For 

etails,  write  New  Products 

siNEss  Screen,  Chicago 

lihis.  M' 

*  *  * 

Shows  "500"  E   R 
2  Slide  Projeftion 

n  Sawyer's  "500"  line  of 

n  equipment  is  company's 

priced      slide      projector 

r  lote  control.   The   "500" 

Pi  lector  includes   a    12-foot 

te  control   cord   with   handy 

Itton  to  change  slides.   A 


i     ■   new  Sawyer  "500"    E    R 

li  al  control  knob  on  the 
icir  control  panel  reverses  di- 
>rof  tray  movement  at  any 
d'ing  projection, 
leinit  has  a  4-inch.  f3.5  ani- 
la:  lens,  coated  and  color 
c  d,  and  slide-on  carrying 
I  lie  ER  uses  a  50()-wat"t 
lid  takes  all  2x2  inch  slides 
X  amount.  Sawyer's  "Easy 
[  Uys  providing  slide  arrange- 
' ;  d  editing  without  removing 
tr  from  the  projector  and 
\  riced  TDC-type  trays  can 
se  on  the  projector. 
ie500"  ER  lists  for  $84.95 
d  g  case.  Sawyer's  projectors 


are  marketed  nationally  by  H.  A. 
Bohm  &  Co.  For  further  informa- 
tion, write  the  New  Products  Desk, 
Business  Screen.  9" 

*       *       * 

GENERAL    DYNAMICS 

^CONTINUED    FROM    P.^GE    31) 

trol  of  synchronous  motion  pic- 
ture recording  with  the  16mm 
magnetic  sound  projector. 

The  Eastman  25B  projector  is 
probably  the  only  really  "expen- 
sive" piece  of  equipment  in  the 
Center,  but  this  redoubtable  ma- 
chine is  well-known  as  one  of 
the  finest  obtainable  and  a  work- 
horse requiring  a  minimum  of 
maintenance.  It  has  optical  and 
magnetic  sound  and  projects  either 
direct  or  via  a  permanent  wall 
mirror  to  the  Plexiglas  rear  pro- 
jection screen  —  which,  incidental- 
ly, gives  a  picture  of  fantastically 
good  quality. 

One  interesting  innovation  is  a 
6.\  spotting  scope  permanently 
mounted  adjacent  to  the  projector 
so  the  operator  can  always  be  sure 
of  absolutely  sharp  focus. 

Winding  up  the  booth  equip- 
ment is  a  slide  projector,  which 
also  projects  via  the  mirror  to  the 
rear  projection  screen. 

General  Dynamics  is  not  main- 
taining a  headquarters  still  pho- 
tography operation  at  the  present 

(CONCLUDED  ON    NEXT    PAGE) 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


COMPLETE 

MUSIC  &  SOUND  EFFECTS 

SERVICE  '^^ 

•  BACKGROUND  MUSIC  SCORING 

•  SOUND  EFFECTS 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  INDUSTRIAL  MUSIC  LIBRARIES 

FOR  LEASE  .  .  . 

•ORIGINAL  SCORES 

•  SOUND  EFFECTS  LIBRARIES 

FOR  SALE  .  .  . 

Musifex  talent  proven  on 
over  4,000  productions. 
FLY  -  PHONE  -  WIRE 

-  WRITE  NOW  Sa^  *l'eUfC<^ 


ci  6-4061 


The  Buyers  Look  to  the  Pages  of   BUSINESS   SCREEN 


THE    EDITORS   OF   BUSINESS   SCREEN    MAGAZINE   TAKE   PRIDE    IN 

THE  1962  BUYER'S  GUIDE  TO 
FILM  PRODUCTION  SERVICES 

The  one  effective,  most  economical  answer  to  an  industry  need 
for  a  complete,  comprehensive  single  source  for  all  the  buyers 
of  film  production  services  and  equipment.  Detailed  listings  of 
services,  equipment  sources;  indexed  for  quick  reference  & 
delivered  to  the  KEY  MAN  WHO  BUYS  in  every  production 
field.  Pre-sold  distribution  to  all  BUSINESS  SCREEN  subscribers 
pliii  thousands  of  extra  copy  sales  at  its  low  SI. 00  price. 

^\'r\te  today  for  listing  forms  and  complete  data 
to  Chirago  office:  706Jf  Sheridan  Road,  Zone  26 

BUSINESS   SCREEN 

OFFICES   IN     •    NEW  YORK     •    CHICAGO    •    AND   HOLLYWOOD 
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EASTERN  STATES 

•  MASSACHUSETTS  • 

Cinema.  Inc..  234  Clarendon 
St..  Boston  16. 

•  NEW  JERSEY  • 

Association  Films.  Inc..  Broad 
at  Elm.  Ridgefield,  N.  J. 

•  NEW  YORK  • 

Association    Films.    Inc..    347 

Madison.  New  York  17. 
Buchan  Pictures.  122  W.  Chip- 
pewa St..  Buffalo  2.  N.  Y. 
Crawford.  Immig  and  Landis. 

Inc..  480  Lexingfton  Avenue, 

New  York  17.  New  York. 
The  Jam  Handy  Organization. 

1775   Broadwav,   New   York 

19. 
National    Cinema    Service.    71 

Dey    Street.    New    York    7. 

WO  2-6049. 
S.  O.  S.  Piioto-Cine  Optics,  Inc., 

602  W.  .52nd  St.,  New  York 

19. 
Training  Films.  Inc..  150  West 

54th  St..  New  York  19. 
Visual  Sciences,  599BS  Suffern. 
United  World  Films.  Inc..  1445 

Park  Ave..  NY^  29,  TR  6-5200 

•  PENNSYLVANIA  • 

Appel  Visual  Service.  Inc..  963 

Liberty  Avenue,  Pittsburgh 
22. 

Audio-\isual  Equipment  Rent- 
al Service.  International 
Film  Center,  Sales  and  Re- 
pairs, 1906  Alarket  St.,  Phila- 
delphia 3,  LOcust  3-7949. 

Oscar  H.  Hirt.  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

J.  P.  Lilley  &  Son,  928  N.  3rd 
St..  Harrisburg. 

The  Jam  Handy  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 

•  WEST  VIRGINIA  • 

B.  S.  Simp.son.  818  Virginia  St.. 
W.,  Charleston  2,  Dickens 
6-6731. 


SOUTHERN  STATES 

•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 
N.  W.,  JA  5-5378,  Atlanta. 


United  World  Films.  Inc..  287 

Techwood  Dr..  NW..  Atlanta. 

•  LOUISIANA  • 

Stanley    Projection    Company, 

1117    Bolton    Ave.,    Alexan- 
dria. 

Delta  Visual  Service.  Inc..  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  .5-9061. 

•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 

•  TENNESSEE  • 

Southern     Visual     Films,     686 

Shrine  Bldg.,  Memphis. 


MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.  H.  Redfield.  Inc..  1020 
.So.  Wabash  Ave.,  Chicago  5. 

Association  Films,  Inc..  561 
Hillgrove.  LaGrange,  Illinois. 

Atlas  Film  Corporation.  1111 
South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 
230  N.  Jlichigan  Ave.,  Chi- 
cago. 

Midwest  Visual  Equipment  Co.. 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St..  Chicago. 
United  World  Films.  Inc..  542 

S.  Dearborn  St.,  Chicago  5. 

•  MICHIGAN  • 

The  Jam  Handv  Organization. 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 

•  MISSOURI  • 

Swank's.  Inc..  621  N.  Skinker 
Blvd.,  St.  Louis  30.  Mo. 

•  OHIO  • 

Academy    Film    Service.    Inc.. 

2100  Payne  Ave.,  Cleveland 
14. 

Films    Unlimited    Productions. 

137  Park  Ave..  W..  Jlansfield. 


LIST   SERVICES   HERE 

Qualified  audio-visual  dealers  ore 
listed  in  this  Directory  at  Sl.OO  per 
line  per  issue  on  annual  basis  only. 


Fryan  Film  Service.  815  Su- 
perior Avenue,  Cleveland  15. 

Sunray  Films.  Inc..  2108  Payne 
Ave..  Cleveland  14. 

Twyman  Films.  Inc.,  329  Salem 
Ave..  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 

WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  .\REA 

Coast    Visual    Education    Co., 

5620  Hollvwood  Blvd.,  Hollv- 
wood  28. 

The  Jam  Handv  Organization, 

1402    N.    Ridgewood    Place, 
Hollywood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd..  Holl>-wood  28. 

Raike  Company,  Inc. 
Audio- Visual  Center 
849  N.  Highland  Ave.  HO  4- 
1148.  Los  Angeles  38,  Calif. 

S.  O.  S.  Photo-Cine  Optics.  Inc. 
6331  Hollvwood  Blvd.,  Hollv- 
wood 28. 

Spindler  &  Sauppe.  2201  Bever- 
ly Blvd..  Los  Angeles  57. 

United  World  Films.  Inc..  6610 
Melrose  Ave..  Los  Angeles  36 

SAN  FRANCISCO  AREA 

Association    Films,    Inc.,    799 

Stevenson  St..  San  Francisco. 
Photo  &  Sound  Company,  116 

Natoma  St..  San  Francisco  5. 

Westcoast  Films.  255  Minna, 
San  Francisco  3. 

•  COLORADO  • 

Cromars'  (formerlv  Audi  o- 
\'isual  Center)  28  E.  9th 
Ave.  Denver  3. 

Davis  Audio-Visual.  Inc. 

2149  S.  Grape  St..  Denver  22. 

•  OREGON  • 

Moore's  Motion  Picture  Serv- 
ice. 1201  S.  W.  Morrison. 
Portland  5,  Oregon. 

United  World  Films.  Inc.  5023 
NE  Sandy  Blvd..  Portland  13 

•  TEXAS  • 
Association    Films.   Inc.,    1108 

Jackson  Street.  Dallas  2. 
United  World  Films,  Inc.. 

2227  Bryan  St..  Dallas  1 

•  UTAH  • 

Deseret    Book    Company.    Box 

9.58.  Salt  Lake  Citv  10. 


GENERAL    DYN 

(cont'd  from  previo 
time,  but  provision  for| 
possible  future  activity 
made.  Small  negative, 
finishing  rooms  are  ti| 
the  Center  with  built-i 
tanks  and  dryers,  but 
still  equipment  is  cui| 
stalled. 

Next  to  the  projectio 
a  room  with  basic  min 
tion  picture  editing  equ 
viewer,  sound  reader,  n 
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This   6X    sporting    sec 
projection     of     Gene;^. 

splicer.  Also  here  are  : 
tography  ( b  w  and  cole 
for  public  relations  use. 
picture  library,  stock  I 
brary.  tape  library  and 
ual  equipment  for  use  in] 
quarters  building. 

Thus  far.  in  the  past  si 
the  General  Dynamics  /\ 
ual  Center  has  served 
tion  for  extensive  da\ 
meeting  room  use.  It  vc 
larly  as  a  projection 
progress  report  films  h 
the-spot  on-the-air  t  e 
broadcasts  of  Gener.il 
activities  to  top  manjs. 
has  already  been  a  •-til 
motion  picture  studio.  . 
dio  and  a  sound  studir 
completion. 

There  is  little  doubi 
Center's  built-in  vers.i 
serve  the  corporation  in 
many  othe.-  ways  for 
come. 

*        *       * 

"Lorenlz  on  Film"  Ki 
Memories  of  Fast  Dim 

Lorenlz  On  Film,  foi: 
ute  vidiostaped  progr.ini 
ed  documentary  film 
Pare  Lorenlz  and  his  « 
miered  over  the  Nation 
tion  Television  network 

Each  Lorentz  On  Film 
sponsored  bv  Boston's  ei 
station  WGBH-TV.  fea 
cussions  between  Lorenti 
maker  Charles  Rockwe 
as  one  or  more  complet 
of  outstanding  example: 
entz  films;  Tlie  Figlu  lor 
Phm-  riuit  Broke  thf  !'■ 
River,  and  Nweinher:;. 

Edward  Foote  and  D 
Michaelis  were  the  pr  ' 


,:[ 
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TEACH 
TRAIN 
TELL 
SELL 


(fOL/TE  MODEL  7000 

I^rolest,  brightest,  quietest 
jvrhead  projector  you  can 
ju*.  Send  for  facts! 


I       today 

J«HL  OPTICAL  CO. 

54I  Beech  Ave.    •    Pittsburgh  33,  Pa. 


Specialists  in  the  Science  of 

^ILM  REJUVENATION 

FOR  16  MM  AND  35  MM 
tPIDWELD  Process  includes   treatment  for: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

^M  SERVICES  NOW  AVAIIABLE. 

nd  for  free  Brochure, 
'ACTS  ON  FILM  CAKE". 


■? 


ARID  FILM 
TECHNIQUE.  INC 


3  02  27  ST.,  L.  I.  C.  1,  N.  Y. 
Sllwell  6-4600  •  Est.  1940 


YORK     PRE.MIERES     WITH      DUO-PIC: 

(CONTINUED  FROM  PAGE  FORTY  ) 

Besides  acquainting  dealers  and  salesmen  with 
York's  line  and  proper  sales  approach,  the 
production  also  showed  them  how  to  use  a 
new,  specially-designed  demonstrator  book. 

Black-and-white  prints  of  the  slides  and  mo- 
tion picture  film  and  the  synchro  film  interlock 
cord  were  included  in  the  kit  along  with  in- 
structions on  their  use.  Any  slide  projector 
that  automatically  advances  the  slides  and  any 
movie  projector  are  suitable  for  the  Duo-Pic 
method. 

Owens  believes  the  production  "played  an 
important  part  in  our  over-all  program."'  He 
adds,  "All  in  all,  we  felt  the  kit  was  very  suc- 
cessful and  would  highly  recommend  its  use 
to  any  company  that  wants  to  put  a  spark  into 
its  meetings  ..."  ^ 

E.XECUTIVE    NAMES    IN    THE    NEWS; 

(CONTINUED   FROM   PAGE   EIGHTEEN) 

Lange  Becomes  Vice-President  of  Niles 

■ii  Harry  Lange  has  been  named  a  vice-presi- 
dent of  Fred  A.  Niles  Communications  Cen- 
ters, Inc.  The  company's  Executive  Producer, 
he  will  continue  to  be  based  in  Niles'  Chicago 
headquarters.  A  30-year  veteran  of  the  film 
business,  he  was  general  manager  of  Sarra's 
Chicago  studios,  joining  Kling  Film  Enter- 
prises as  executive  vice-president  in  1956. 
In  1958  he  became  supervisor  of  TV  film 
production  at  McCann-Erickson.  Chicago  and 
joined  Fred  Niles  from  that  post. 

Shaw  to  Supervise  Films  for  DoALL 

■m  Wilfred  (Dave)  Shaw.  Jr.  has  been  named 
producer  of  industrial  films  by  the  DoALL 
Company.  Desplaines,  111.  A  film  editor, 
cameraman  and  director  in  both  commercial 
studios  and  in  the  television  field.  Mr.  Shaw 
will  take  full  charge  of  DoALL's  extensive 
marketing  film  program. 

The  company  is  producing  a  film  about 
each  major  product  in  its  machine  tool,  cut- 
ting tool  and  precision  gage  lines.  It  was 
the  first  U.S.  firm  to  make  8mm  sound  films 
a  regular  part  of  its  marketing  program. 

Traid  Names  Racine  Asst.  to  Gen.  Mgr. 

■m  Fred  G.  Roberts,  Jr.,  president  of  the  Traid 
Corporation,  California-based  manufacturer  of 
photographic  instrumentation  systems,  an- 
nounces the  appointment  of  Warren  E.  Ra- 
cine as  Assistant  to  the  General  Manager, 

WANTED  TO  BUY  FOR  CASH 

16MM  AND  35MM   CAMERAS 

AND  ACCESSORIES 

MITCHELI^BELL   &   HOWELL    STANDARD 

AND  EYEMO— ARRIFLEX— MAURER— ALSO 

LABORATORY,    EDITING    AND 

LIGHTING  EQUIPMENT 

CAMERA  EQUIPMENT  CO.,  INC. 

315  WEST  43RD  STREET 

NEW  YORK  36,  N.Y. 

CABLE— CINEQUIP 
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PERFECT    POSTAL 
PROTECTION 

for  your  valuable 

PHOTOS,  ARTWORK,  etc. 

NEW,    HANDY   ALL-IN-ONE^ 

"PACK-WRAP"      •# 


SAVES: 

TIME 

.    POSTAGE 
•    CONTENTS 
•    WRAPS 


Ideal  For  Mailing: 

Photographs  Art  Work 

Manuscriplj  Blueprints 

Drawings  Presentations 

Brochures  Catalogs 

. . .  and  many  other  itenu 
SIMPLE,    sturdy    oU-in-one    corrugated    con- 
tainer for  quickly  wrapping   valuable   pa- 
pers  for    maximum    moiling    safely   with 
minimum  postage!  Folds  instantly  to  proper 
size  —  eliminates  slow  cutting,  folding, 
wrapping,  toping,  etc. 
7  Sizes  Fit  All  Needs:  9!a"  x  6^.i"  x  U"  to 
IS'i"*  12'<"  X  '*".  Available  with  or  with- 
out string  and  button  tie. 
WRITE  TODAY   FOR 

IFREE  SAMPLE,  FULL  DETAILS 


HOUSTON    FEARLESS 

Panoram 

DOLLIES 

Thorough)/  Overhauled— Guaranteed 
SPECIAL   LOW   PRICE 

Immediate       4Wheel ..    $1,000.00 
De/ivery/         5-Wheel ..    $1 ,400.00 

CAMERA    EQUIP^AENT   CO.,    INC. 

315    W.sl    43rd    Slr..f,    N<w    Yortc    36.    N.Y. 


bebeii  &  be  bell 

C  p  LOR .  tjA BO  RA TO  RJ  ES 

i 

-COLOR  Prints      | 

&  Transparencies      I 

any  size,  any  stylr.           i 

9 

:::  FILM  STRIPS 
(masters— 
duplicates) 

SLIDES       1 

tiS.wor:;:         ■ 
color              ■ 

ami  «.rc            1 
anuf^t'ile           | 

1 

LIGHT  BOXKS 

gm 

:;;  from  art,  transparencies  8  neEatifes       ■ 

jI 

.  ;cal»SlcSs.s'Jt;aibsbcl>eH,:N.y.  . 

1 

■  ^ 

Vrite,     phone,     wire     for     NEW     price     ti 
oll-chort  #3-10  for  complete  photo  service 

J 

PRODUCTION  SOURCES 

Additional  listings  of  producers  abroad 
supplcniL-nl  the  1  llh  Production  Review 

ARNO  STUDIO   A  S 

Meldahls^ade  1,  Copenhimen.  Denmark 
Phone:  .Minerva  .iOXO 

Date  of  Organization:  January.  1950 

Tage  Arno,  I'lcsidint 

Arved  Tholle,  Vicc-Priskleiit 

Use  Schultz,  Secretary 

Knud  Johansen,  Treasnrir 

Carl  Otto  Petersen,  Pnulnction  Manager 

Axel  Pless,  Chief  Sound  Engineer 

Jorgen  Thomsen,  Chief  Sound  Engineer 

Soren  Bredsdorff,  Asst.  Sound  Engineer 

Borge  Madsen,  Stndio  Manager 

Per  Bressendorf,  Asst.  Photographer 

Services:  Production  of  motion  pictures  for  gov- 
ernment, industry,  education  and  television,  plu.s 
recording,  editing  and  duhhing  into  various  lan- 
guages. Facilities:  Approx.  2,200  sq.  ft.  of  stu- 
dio space.  Centrally  located  mixing  studio.  Well- 
equipped  narration  studio.  Eight  cameras  (Ar- 
riflex,  Debrie,  Bell  &  Howell,  Bolex — soundproof 
and  silent).  120,000  watts  of  lighting  equipment. 
3.5  and  16mm  optical  recorders.  6  channel  mixing 
console.  Gramophone  recording.  Music  and  sound 
effects  library.  Electronics  service  dept.  Engineer- 
ing research  dept.  Three  pj-ojection  rooms.  Two 
trucks. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MoTio.v  Pictures:  Deliyhtfid  Denmark  (Caltex 
Oil),  Conte.e-20  (Zeuthen  &  Aagaard,  Copen- 
hagen), Methods  Analysis  (Danish  Industrial 
Council),  Arresohoj  (Association  of  Danish  Em- 
ployers), The  Mailman  (General  Post  Office, 
Copenhagen).  TV  Commercials:  for  Plumrose 
AS   (Canned  Food),  Copenhagen. 

A.   B.   KINOCENTRALEN 

Drottninggatan  49,  Stockholm  C,  Sweden 
Phone:  23  0.5  35  Vaxel 

Date  of  Organization:   1918 

A.  Ronnlof,  Managing  Director 

F.  Terselius,  Sales  Manager 

L.  Aim,  Stndio  Manager 

H.    Hallbjorn,   Laboratories   Dept.   Head 

Services:  Production  and  distribution  of  spon- 
sored, advertising,  education  and  instruction 
films,  filmlets  and  slidefilms;  live  action  and 
animated.  Facilities:  Complete  studio,  including 
sound  and  cutting  departments,  16mm  and  35mm 
cameras,  projection  rooms  and  laboratories; 
black  and  white  and  color.  Exhibition  with  ex- 
clusive screening  rights  in  600  theatres. 

HERSCHELLS   FILMS   PTY.   LIMITED 

31  Amines  .Street,  East   Melbourne,  \'ictoria 
Phone:  MF  195B 

Date  of  Organization:   1910 

F.  F.  Knight,  Chairman 

Roy  A.  Driver,  Managing  Director 

A.   L.   King,  Director 

F.  W.  Thomas,  Secretary 

Services:  16mm  and  35nim  production  services 
for  industrial,  sales  promotion,  public  relations, 
educational  and  training  films:  color  and  black 
and  white.  Facilities:  Production,  scripting,  re- 
cording and  editorial  facilities;  16mra  and  35mni 
laboratory  for  same  day  rush  service;  theatrette. 

RECENT       PRODUCTIONS      AND      SPONSORS 

MiiTio.v  Pictures:  This  Is  My  Home  (Hospitals 
&  Charities  Commission);  Flames  and  Heal 
(State  Electricity  Commission)  ;  Contitiuous  Cast- 
ing of  Lead  Sheet  (Broken  Hill  Assd.  Smelters)  ; 
Opportnnity  &  Achicrcment;  The  Futitre  is  Ones 
(Royal  Victoria  Institute  for  the  Blind);  D24 
(Hector  Crawford  Productions). 
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Two  New  Film  Guil 
Every  Business  Ne^ 

"Films  for  Management"  oftl 
selection  of  307  motion  picture:! 
slidefilms  on  human  relations, 
nomic  education,  automation.  etJ 
gether  with  free-loan,  rental,  purl 
sources.  Price  50c 


"The  Sales  Manager's  Film 
lists  145  selected  motion  picturel 
slidefilms  available  for  training  giT 
Plus  complete  sources  for  free| 
rental  and  purchase. 

Siiii-le  copies  only  50c 

Send  poymenf  wifh  orders  f  I 

BUSINESS   SCREEN   MAGAZirl 
7064  Sheridan  Rd.  •  Chicago  2l 
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The  Editors  ot 
BUSINESS  SCREEN  Prese 


Sales 


Manager! 
Film 


Guide 


A  Selection  ol  Mo<*on  Ptciures 
ond  Sound  Sbdehlms  You  Con 
Borrow.  Hani  or  Purchase 


in  the  east . . .  it's 

MOVIE  LAB 


I 


I 


I 


l«ov»t 


LAB 


MOVIELAB  FILM  LABORATORIES 
MOVIELAB  BUILDING,  619  W.  54th  ST. 
NEW  YORK   19,  N.Y.    JUDSON   6-0360 


*developing  color  negatives  •  additive  color  printing  •  reduction  printing  including  A  &  B  •  color 
slide  film  processing  •  blowups  •  internegatives  •  Kodachrome  scene-to-scene  color  balanced 
printing  •  Ektachrome  developing  and  printing  •  registration  printing  •  plus  complete  black  and 
white  facilities  including  cutting  rooms,  storage  rooms  and  the  finest  screening  facilities  in  the  east. 


ONE      IN 


At  wholesale,  to  get  everybody  in  distribution 
tuned  in.  RCA  Victor  uses  the  color  motion 
picture  "The  Big  One  in  Sixty-One,"  at  product 
announcement  meetings. 

At  retail,  to  do  double  duty,  the  production 
goes  out  into  the  field  to  show  dealers  why 
RCA  Victor  sets  build  confidence  in 
"the  most  trusted  name  in  television." 


► 


'Produced     for     RCA     Victor     by  7^    JAM    HANDY    (!P/tfaft^a2^fU 

•   Dramatizations  *  Visualizations*  Presentations  •  Motion  Pictures  •  Slidetilms    •  Training  Assistance 

NEW     YORK      •     HOLLYWOOD     •     DETROIT     •     PITTSBURGH     •     CHICAGO 
JUdson  2-4060  HOIIywood  3-2321  TRinity  S-2450  ZEnith0143  STafe  2-6757 


L. 
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FIFTY      CENTS 


Will  your  public  relations  films 

actually  be  seen 

by  the  publics  you  want? 


ON  TELEVISION? 

IN  THEATRES? 

BY  SCHOOLS  AND 
COMMUNITY  GROUPS? 


Be  sure  you  are  familiar  with  the  best  professional  film 
distribution  services  available. 

Get  our  booklet  "The  Opportunity  for  Sponsored  Films," 
See  our  movie  "People  into  Audiences."  Phone  or  write  on 
your  business  letterhead  to  any  of  the  sales  offices  listed  below. 


SALES  OFFICES 


NEW  YORK 

3  East  54th  Street 

Plaza  8  2900 

LOS  ANGELES 

1717  N,  Highland  Ave. 
Hollywood  2-2201 


DETROIT 

19818  Mack  Avenue 
Tuxedo  4  6222 

SAN    FRANCISCO 

444  Market  Street 
YUkon  2  9414 


CHICAGO 

Prudential   Plaza 
Delaware  7-3252 

WASHINGTON 

Seventeen  Ten  H  St..  N.W. 
Sterling  3-3377 


PITTSBURGH 

210  Grant  Street 
Grant  1-9118 

TORONTO 

140  Merton  Street 
Hudson  5-4419 


FILM    DISTRIBUTION    OFFICES 


ANCHORAGE,  ALASKA  CHARLOnE  6,  N.  C. 

ATLANTA  8,  GA.  CHICAGO  11.  ILL. 

BOSTON  16,  MASS.  CINCINNATI  2,  0. 

BUFFALO  2.  N.  Y.  CLEVELAND  15.  0. 

CEDAR  RAPIDS.  lA.  DALLAS  7.  TEX. 


DENVER  3.  COLO, 
DETROIT  1.  MICH, 
HARRISBURG,  PA. 
HONOLULU  14,  HAWAII 
HOUSTON  4,  TEX. 


INDIANAPOLIS  4.  IND.        MINNEAPOLIS  3,  MINN.      PinSBURGH  19,  PA. 


KANSAS  CITY  U,  MO. 
LOS  ANGELES  57.  CALIF, 
MEMPHIS  4.  TENN. 
MILWAUKEE  2.  WISC, 


NEW  ORLEANS  12.  L.  A. 
NEW  YORK  23,  N.  Y 
OMAHA  2.  NEBR. 
PHILADELPHIA  7.  PA. 


ST  LOUIS  30.  MO. 
SAN  FRANCISCO  5,  CAL. 
SEATTLE  3,  WASH. 
TORONTO  7.  ONTARIO 
WASHINGTON  6,  D.  C. 


MODERN 

TALKING    PICTURE   SERVICE 


ipMotion  Picture 
FODUCTION 

A^ilding 


i'ans 


Juality 


/;;  tzuo  very  hjiportant  ways: 


[y  Through  control 


In  any  recipe  for  successful  filmmaking,  control  —  complete 
control  through  all  phases  of  production  —  is  a  vital  ingredient. 
We're  strong  on  control.  From  research  and  writing  through 
photography,  film  processing,  editing,  sound  recording, 
printing  and  inspection.  Wilding  means  quality! 


V)  Through  size 


a 


r'^ervices  Include — 


riq  PICTURES 

VI  ON   COMMERCIALS 

EFMS 

SS  LIDES 

I  SUPS 

NSXRENCIES 

INIG   PROGRAMS 

:S  lEHINGS 

IVITIONS 

>E^ATIONS 

K«E    SHOWS 

IE   :REEN   VISUALS 

^^K  MATERIALS 

■  R1  AND  POSTERS 

'SITATION 

ORlNGS 

TCN  ANIMATION 

LIA  EQUIPMENT 


We're  a  large  and  varied  organization,  geographically,  in 
equipment  and  facilities,  and  in  people.  Our  150,000  square  feet 
include  four  Chicago  sound  stages   ( largest  studios  between  the 
coasts  1  and  two  sound  stages  in  Detroit.  In  New  York  and 
Hollywood  we  also  offer  only  the  finest.  In  every  audio-visual 
product,  Wilding  means  quality! 


WILDING  INC. 

CHICAGO:  BRoadway  5  1200  NEW  YORK:  PLaza  9  0854  HOLLYWOOO:  HO  9  5338 

CLEVELAND:  TOwer  1  6440   CINCIHN«I1:  GArlield  1  047  7   S»N FRANCISCO:  DOuglas  2  7  789 

DETROIT:  TUxedo  2  3740      WEbster  3  2427 


Develop  Better  Supervisors  and 
Managers  \A/ith 

Modern 

Management 

Films 


Make  your  supervisors  better  leaders  with  Modern 
Management  Films,  produced  in  full  color  and  sound 
by  The  Bureau  of  National  Affairs. 

These  16-mm  films  present  typical  supervisory  situa- 
tions and  suggest  solutions  to  supervisory  problems  in 
an  interesting  and  stimulating  way.  They  are  designed 
to  precede  and  encourage  group  discussions. 

Each  film  is  about  10  minutes  long,  and  is  supple- 
mented by  a  discussion  leader's  guide.  A  95-member 
advisory  panel  of  leading  industrial  executives  suggests 
subjects  and  reviews  scripts  to  make  sure  ihey  are 
realistic  and  sound  in  principle. 

More  than  1,000  firms  have  successfully  used 
the  first  Modern  Management  film,  "LISTEN, 
PLEASE."  We  now  offer  the  following  films: 

LISTEN,    PLEASE a   series   of  situations   in   a   supervisor's 

typical  day  which  emphasize  the  importance  of  listening 
and  coniimtnicatini;. 

THE  CASE  OF  THE  MISSING  MAGNETS  ...  showing  how  a 
supervisor  can  motivate  employees  for  better  teamwork 
and  production. 

INSTRUCTIONS  OR  OBSTRUCTIONS  ...  Dr.   Paul  Pigors  of 

M.I.T.  demonstrates  the  prmiary  task  of  supervision: 
f,'iyinff  ordt'rs  and  inslriutitins  to  others. 

THE  CHALLENGE  OF  LEADERSH I P . . .  a  dramatic  demonstration 
of  leadership.  Designed  to  stimulate  supervisory  thinkmg 
about  leadership  skills. 

Available  for  purchase  or  rental. 
Use  coupon  below  for  preview  in  your  own  office. 


Modern  Management  Films 
The  Bureau  of  National  Affairs.  Inc. 

1231  24th  Street.  N.W.,  VKasliington  7,  D.C. 


BNA 


WASHINGTON 


Mail  to:  Bureau  of  National  Affairs.  Inc. 
1231  24th  Street,  N.W.,  Washington  7,  D.C. 

We  would  like  to  receive  the  prints  indicated  for  executive 
preview  at  your  earliest  convenience.  We  understand  that 
the  service  charge  for  previews  is  $10.00  for  a  single  film; 
$15.00  for  any  two  films;  $17. 50  for  any  three  films;  and  $20.00 
for  all  four  films,  when  ordered  and  shipped  together.  We 
also  understand  that  preview  service  charges  may  be  applied 
against  either  rental  or  purchase  price  of  the  films.  We  will 
undertake  to  return  the  preview  print(s)  within  48  hours  of 
receipt  at  our  office. 


n  Listen,  Please 

□  The  Case  of 

the  Missing 
Magnets 

□  Instructions  or 
Obstructions 

D  The  Challenge 
of  Leadership 
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RIGHT  off  the  NEWSREE] 


A  Brief  Preview  of  Some  of    1962's    Film    Award    Compel  on. 


"WThat's  Ahi;ad  in  film  awurd 
^  programs  in  1962?  This 
single  query  accounts  for  a  lot  of 
mail  and  calls  to  our  editorial  bu- 
reaus, so  let's  preview  the  main 
events  for  the  year  ahead.  They'll 
all  be  covered  in  detail  in  your 
12th  Annual  Production  Review 
issue  of  Business  Screen  (in 
mid-February)  but  these  pointers 
will  help: 

Overseas  festivals  are  coordin- 
ated by  the  Committee  on  Inter- 
national Non-Theatrical  Events. 
1201  16th  St.,  N.  W..  Washington 
6,  D.  C.  and  film  producers  and 
sponsors  who  wish  to  enter  films 
suitable  for  Edinburgh.  Venice, 
etc.  have  until  December  31st  to 
submit  application  forms  for  pic- 
tures completed  in  1961.  Write 
Harold  Wigren.  administrative  co- 
ordinator for  CINE,  for  applica- 
tion forms. 

4th  American   Film   Festival 

The  domestic  awards  program 
opens  with  the  4th  American  Film 
Festival  at  the  Hotel  Biltmore. 
New  York  City,  on  April  25-28. 
Both  motion  pictures  and  film- 
strips  in  a  wide  variety  of  cate- 
gories (34)  are  invited.  File  en- 
tries by  midnight,  January  20, 
1962.  Obtain  application  forms 
from  the  Educational  Film  Library 
Association,  250  W.  57th  St.. 
New  York  19. 

Also  prominent  in  film  citation, 
are  the  annual  Freedoms  Awards 
at  Valley  Forge,  Pa.  on  Washing- 
ton's Birthday  (entries  closed) 
and  the  subsequent  "Day  of  Visual 
Presentation"  awards  program 
sponsored  in  Manhattan  by  the 
National  Visual  Presentation  As- 
sociation, later  in  the  spring.  Co- 
lumbus' Film  Festival  has  been 
moved  up  to  early  autumn,  so 
there's  time  to  await  your  RE- 
VIEW copy  for  entry  details  on 
that  one! 

Television  Commercial   .\\vards 

Television  commercials  have 
their  awards  days  at  opposite  ends 
of  the  country.  Entries  closed  on 
December  I  for  the  International 
Broadcasting  Awards  sponsored 
by  the  Hollywood  Advertising 
Club  on  the  West  Coast  but  there's 
time  to  enter  the  American  TV 
Commercials  Awards  program  in 
New  York  this  spring.  Write  Wally 
Ross,  who  ablv  directs  this  affair, 
at  40  E.  49th'St.,  New  York  17. 
for  entry  details. 

One  of  the  greatest  of  all  awards 
programs,  specializing  in  a  field  of 


I 


vital  importance,  is  the  N.  ,nj 
Safety  Film  Contest,  coniacc 
by  the  National  Committi  n 
Films  for  Safety.  Write  Sectm 
Bill  Englander  of  the  Com 
CO  the  National  Safety  C<| 
Chicago  I  1 .  Illinois  for  ent 
tails.  , 

And  for  Cunudiun  film  ii^en 
only,  there's  the  14th  annu.  Ca- 
nadian Film  Awards  contest  lid 
includes  theatrical,  non-the;  ci! 
television  and  amateur  film  E^ 
try  deadline  for  professionj -rc- 
duct  is  January  15. 

There  are  others  and  l^  n 
port  will  be  supplementcJ 
Issue  8  (next  upl  and  re\u 
detail  in  that  big  12th  Annu^.V 
duction  Review  issue  which  a«- 
our  23rd  volume  in  mid-Febtuvj 
'62!  'r 

■■■r-  if  * 

New   Film,  Television  Slun- 
Point  Up  New  York's  Gro>|i 

->  MPO  Videotronics.  Inc  lu 
announced  plans  to  constrt  • 
new  integrated  production  pie 
with  studios  and  offices  to 
all  the  firm's  New  York  actinia 
on  East  44th  Street. 

Producing  Artists.  Inc.,  1\ 
commercial  production  fim  »i 
put  up  a  new  studio,  now  h\M 
at  a  half  million  dollars,  on 
59th  street. 

Two  blocks  south,  on  57t 
between  Tenth  and  EleventhKt 
nues.  CBS  has  announced  pL 
erect     a     $14,500,000     tele; 
center. 

*        *        * 
.4ir  Foree  Personnel  Atlei  i 
Seminar  on  (^ommunicalii  * 
-'"  Photography's    potential  ^ 
teaching  tool  was  demonstr.Ji 
Air   Force   personnel   atteiii-j 
special    seminar    on    visu.il  « 
munications  at  the  Rochester ^li 
quarters   of   the    Eastman   ld« 
Company. 

Seventeen  representatives  'O* 
major  commands  attendee  ill 
four-day  seminar,  held  Oct.  ^ 
planned  by  Kodak  at  the  nJi* 
of  the  Air  Force.  The  repre  HJ; 
lives  will  apply  their  neu  \ 
edge  of  visual  communi 
techniques  to  briefing,  xn 
and  reporting  operations. 

Thomas  W.  Hope,  assista] 
viser  on  non-theatrical  filmi 
Adrian  TerLouw.  of  the 
service  division,  arranged  th'"'' 
gram.  Included  were  visits  * 
color  technology  departmena*' 
other  pertinent  areas  of  the  ■»" 


pany's  facilities 
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Business  Screen  MagaN' 


m  want  to  tranic 

the  many  clients 
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JOHN 

SUTHERLAND 

PRODUCTIONS, 

INC. 


LOS   ANGELES 
201  North  Occidental  Blvd. 
Los  Angeles  26,  California 
DU   8-5121 

NEW   YORK 

44  East  67th  St. 

New  York  22,  New  York 

RE  4-7000 


WOi  P^iFDT 


through  complete  and  integrated 

SALES  AND  PRODUCT 
TRAINING  PROGRAMS 


Fred  A.  Niles  Communications  Centers,  Inc. 

1058  W.  Washington  Boulevard  •  Chicago  7 
Of  New  York:  108  West  End 
Of  Hollywood:  650  N.  Bronson 


BUSINESS  SCREEN 
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A  CALL-BACI 
CALLS  FOR  J 
KEENER 
SALES  DRIVI 

Slidefilm  Shows  How 


Too  many  salesmen  consider  osll 
bock   a   continuation   of  a  preout  I 
sales     presentation.     They     as  me 
that  the  prospect  recalls  whaWO!  | 
said  at  an  earlier  meeting. 

Here  is  a  color  sound  filn  rip 
that  proves  prospects  seldon  re- 
member .  .  .  and  why;  and  til  o 
harder-hitting  presentalic  is 
needed,  one  more  thoroughly  le- 
tailed,  to  win  the  order.  It's 

"DEVELOPING  THE  RIHT 
AHITUDE  ON  A  CALLBAf 

.  .  .  one  in  a  series  of  six  filmiipi 
that  furnish  you  with  moteriofot 

18   inspiring   training   meetings  — 

■'SEiUNG  IS 
MENTAV 

Write  ioday 
for  defails 
concerning 
a  preview 


Selling  Bureai 

6108-B   Santa   Monica   Boulevc 
Los  Angeles  38,   California 


Business  Screen  Mag.^z  e 


wondering  which  way  to  turn? 


Ul 


t. 


developing 


Film  producers  from  coast  to  coast  turn 
to  BYRON  Motion  Pictures  for  com- 
plete studio  and  laboratory  services,  all 
under  one  roof.  Why  do  they  turn  to 
Byron?  Byron  guarantees  "better  qual- 
ity ...  at  lower  cost  ...  in  less  time" 
on  all  producer  services.  This  includes 
Byron's  famed  WESTREX  sound  facili- 
ties. THERE  IS  NO  BETTER  SOUND. 


_    1    *   n  I  _   ' '    L    ' 


byron /motion  pictures 

1226  Wisconsin  Ave.,  N.W.  Washington  7,  D.C.,  FEderal  3-4000 
Affiliated  with  MECCA  FILM  LABORATORIES  CORP.,  630  Ninth  Avenue,  New  York  36,  N.Y. 


WRITE,  PHONE  or  WIRE 

for  information   and  quotations 
on  any  and  all  producer  services. 
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CAMERAS: 

Mitchell  -  BNC,  NC,  Hi- 
Speed,  16mm. 
Arriflex  —  35mm   &.   16mm 
with  blimps. 
Auricons,  etc. 

LIGHTS: 

Arcs.  Inkies,  Spots.  Cones. 
Generators,  cables  &,  grip 
equipt.  Accessories. 

ACCESSORIES: 

Zoom  Lenses.  Crab  Doliies, 
Mike  Booms,  Motors,  etc. 

EDITING: 

Moviolas,  Hot  Splicers, 
Synchronizers,  Sound 
Readers,  etc. 

Everything  for  Film  Production 


FLORMAN 
&  BABB,  INC. 

68  West  45th  Street. 
New  York  36.  N.Y. 


Gentlemen:    Please    send    me    your 
complete  Catalog  of  Rental  Equipment. 


Name  . 
Firm 


SIGHT  AND  SOUND 

Allorm-)    Sii<liif)    May»Ts  Will 
Heu<l    .M<»\i(*lal>    Le^al    l)iviHi(»ii 

■j*  Sydney  A.  Mayers,  a  well- 
known  attorney  in  the  film  indus- 
try for  many  years,  has  joined  th<- 
L'al  department  of  Movielab  Film 
laboratories.  Inc.  Mayers  will 
head  a  newly-created  legal  divi- 
sion, handling  the  firni"s  corporate 
and  stock  exchange  acti\ities,  as 
well  as  transactions  with  produc- 
ers and  distributors. 

In  announcing  the  new  appoint- 
ment. Saul  Jeffee.  president  ol 
Mos  iclab.  said: 

"With  the  continued  growth  ot 
Movielab.  and  particularly  since 
the  listing  of  its  shares  on  the  Am- 
erican Stock  Exchange,  many  new 
and  complicated  legal  operations 
have  developed.  To  relieve  Dan 
Eisenberg.  our  secretary-treasurer, 
from  some  of  his  legal  burdens, 
and  to  free  him  for  increased  ex- 
ecutive duties,  we  are  happy  to 
!i  i\e  with  us  in  Sydney  Mayers 
one  who  is  not  only  experienced 
as  corporate  and  financial  counsel. 
but  also  is  unusually  w  e  I  1- 
grounded  in  all  phases  of  the  mo- 
tion picture  field."  Q' 
■->        *        * 

.-Viif'haiiser  to  Direct   Division 
as  Elgeet  .4eqiiires  \  ieoin.  Inc. 

■;■■  Vicom.  Inc..  Rochester.  N.  Y.. 
has  been  acquired  by  Elgeet  Opti- 
Company.  also  of  Rochester, 
and  will  be  operated  as  a  wholly 
owned  subsidiary  of  Elgeet. 

V'iscom  has  been  a  specialist  or- 
ganization in  the  audio-visual  com- 
munication field.  Fred  E.  Aufhau- 
ser.  general  manacer.  will  continue 


Fred  Aufhauser  .  ,  .  joins  Elgeet 

as  the  operating  head  of  the  Vi- 
com Division  of  Elgeet.  and  will 
assist  David  Goldstein,  president 
of  Elgeet.  in  developing  a  full  hne 
of  audio-visual  equipment  and  re- 
lated products. 

Mr.  Aufhauser  has  been  active 


Above;  ;r.:  :•:.  -j:'  ■:>■  pc^e, 
will    become   the    new   custct 
trance  and   lounge  of  Genii 
Loborotories'  new  two-story  f 
to    the    company's    main   lop 
building     in     Hollywood 
building,  expected  to  be 
in   January,   will    also   prov 
tional     editing     rooms    for 
Lab's  clients  on  the  coast 


in  past  years  in  developij 
marketing  theatrical  pil 
lenses:  fixed  and  variablil 
anamorphic  lenses  for  widi 
projection;  overhead  and 
projectors;  and  was  first  ili 
duce  an  8mm  sound  rear|i 
tor.  the  V'icaudio. 

.\ir  Force   Contract  to 
lor  .500  O  >r  Sound  Pr 

">;■  The  U.S.  Air  Force  hasi 
ed  Bell  &  Howell  a  $671.70 
tract  for  research.  deve| 
and  production  of  500 
designed  magnetic-optical|l 
projectors. 

This  new  equipment  wll 
both  magnetic  and  optical 
tracks  and  will  also  be  cajl 
recording  magnetic  tra(|j 
sound-striped  film.  These 
to  be  the  first  standard 
projectors  to  have  magnl 
cording  capability  and  willjj 
signed  to  meet  MIL.  P.49-JJ 
Army-Navy  specificationslj 
tract  calls  for  delivery  of  t 
starting  in   1962. 


PROFESSIONAL 

TITLE  Typograpen 

and 

Hol-press  Crafts  lei 

SINCE   1938 

ITr,,,  for  FREE  «  '*' 


KNIGHT  TITLE  SlW 

I4j  Wesl  45lh  St  ,  New    ^* 


Business  Screen  Ma"?'* 


IT'S  THE   PICTURE  THAT  COUIXTS... 


hi:  reaches  out  and  the  helping  hands  of  The  Greater 
V  Vfe  Fund  answer  .  .  ."  a  poignant  moment  narrated 
Enie  Albert,  as  we  witness  a  desertion  scene  filmed 
M'O  with  startling  realism. 

s  md-raising  motion  picture  for  The  Greater  New 
^  und  aptly  demonstrates  the  research  effort,  in- 
teare  and  integrated  skills  that  are  combined  at 
'QScript,  casting,  direction,  photography,  editing  — 


all  the  facets  of  film-making  — are  of  the  highest  artistic 
and  professional  standards. 

For  quality  motion  picture  production,  more  and  more 
quality  accounts  have  found  that  it  costs  no  more  to 
trust  their  film  projects  to  a  creative  producer  .  .  .  MPO. 
To  learn  more  about  MPO's  creative  staff  and  studio 
facilities,  or  to  arrange  a  screening  of  recent  MPO  pro- 
ductions, call  Judd  Pollock  at  TR  3-7000  in  New  York. 


IVPO 


Ll(3 


MPO  Productions,  Inc.,  a  subsidiary  of  MPO  Videotronics/lS  East  53rd  Street,  New  York  22,  N.  Y./also  in  Detroit,  Chicago,  Hollywood 
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THESE  ARE  SOME  OF  THE  COMPANIES  WHO  HAVE  SEEN  FOR  THEMSELVES 
HOW  EFFECTIVELY  THEIR  VISUALSCOPE  PRODUCTION  WORKED  FOR 
THEM.  IF  YOU  WOULD  LIKE  TO  SEE  HOW  A  VISUALSCOPE  PRODUCTION  CAN 
WORK   FOR  YOUR  COMPANY.  CALL MURRAY    HILL   3-3513 


VISUALSCOPE    INCORPORATED.    103    PARK     AVENUE.     NEW     YORK     17. 


MOTION     PICTURES  .  .  .  WIDE    SCREEN     FILMS 
SLIDE-MOTION     .  SPECTACULARS     .    . 


.   .  FILMOGRAPHS 
SLI  D  E  Fl  LMS 


VU-GRAPHS  .  .      PICTURE-RHYTHM 
SLIDES      AND      FLIPCHARTS. 


•'Oiil  (»f  llic  Niirlh"  Prints 
Avuiliible  to  Sports  Grouptl 

■{^  Out  of  the  North,  one  olll 
finest  outdoor  sports  films  c 
time,  has  been  rc-releiised  b 
sponsor,  American  Motors  Ct] 
oration,  after  a  hiatus  of  se 
years.  It  is  again  available,  ii 
100  prints  in  circulation,  thrj 
Modern   Talking   Picture   Sere 

The  film,  produced  by  f? 
Productions  and  photographe.l 
Larry  Madison,  was  made  an 
eight  years  ago.  Business  Scie 
said  about  it  at  the  time;  "Oii 
the  North  should  be  winii 
friends  for  Nash  for  dozen '( 
years  to  come.  It  is  timeless,  i 
as  beautifully  portrayed  as  a  Ic 
of  Blue  Geese  on  the  wing. 

The  picture  was  unusual  inii 
it  was  completely  non-commera 
but  with  a  hard-selling,  but  aiji 
ing  commercial  tacked  on  the  i( 
People  liked  the  commercial  ipi 
and  seem  to  like  the  new  vera 
too.  More  than  10'^  of  aliki 
dience  comment  cards  rec«[e 
by  Modern  mentioned  the  ip 
mercial  and  overwhelmingly  I 
favorable  light.  | 

Typical  c  o  m  m  e  n  ts  inci  ji 
these:  "this  is  advertising  a|i 
best"  —  "Even  the  commeii 
was  a  real  pleasure"  —  "thejl 
morous  ad  at  the  end  was  eu; 
ed  by  all"  —  "commercial  n 
witty"  —  "Nash  commercial 
cleverly  done." 

*  *  :!: 

Bray  Studios  in  Productioi 
on  "Printed  Circuit  Story"' 

■  One  of  the  significant  tech 
developments  in  electronics  i; 
been  the  use  of  printed  circui 
electronic  components.  A 
color  film  is  now  in  produce 
called  The  Printed  Circuit  Sn 
It  is  being  produced  by 
Studios.  Inc..  in  collaboration  i( 
The  Institute  of  Printed  Ciri  t 
The  producer  terms  the  film  ii 
questionably  the  most  compi:i 
and  authoritive  instructional  ii 
terial  on  the  subject."  ! 

^        *        * 
Dukanc  L'st's  thr  Mt-dluni 
Show   Sliilffilni   Advanlap'^ 
i-!    A    new    sound    slidefilni   In 
Brief    Case    of    Modern    Bum'SI 
packs  into  five  minutes  a  wilti 
of  information  on  the  advanlii 
of   the    audio-visual    approacl  10 
effective     selling.     The     DuliW 
Corporation,   will   make  the    o^ 
gram  available  upon  request.  Vi* 
them  at  100  North  I  Ith  streel* 
Charles,   Illinois.  H 

FOR   THE   LATEST   AND   BESTi^? 
FILMS:    READ   BUSINESS   SCRIN' 


Business  Screen  Maga;" 
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FOR  TIRED  FILM  PRODUCERS... 

At  first  sign  of  processing  ills 
use  General's 

Special  Processing  Formula 
in  liberal  quantities  . . . 

Eases  tensions 

due  to  dailies 

_  Develops  a  remarkable 
sense  of  security 

_  Guarantees  a 
full  night's  sleep 

Recommended  by 
satisfied  film  companies 
throughout  tlie  world. 

ingredients:  Equal  portions  of 

high-quality  service, 
skill  and  experience. 

caution:  habit  FORMING. 


oo 


GENERAL 

FILM      LABORATORIES 

A  DIVISION   OF   PACIFIC  INDUSTRIES 

1546  Argyle,  Hollywood  28,  Calif.  /  Hollywood  2-6171  /  central  division  / 106  West  14th  Street,  Kansas  City  5,  Mo.  /  GR  1-0044 
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IT  TAKES  TWO 

TO  6IVE  IMPACT  TO 

BUSINESS  FILMS! 


It  takes 

your  knowledge 

of  your  business; 

our  knowledge 

of  motion  pictures. 

Together  we  can  produce 

a  film  that  will  tell 

your  business  story 

with  clarity,         ^|/^ 

imagination—      ---^  Cy^~ 

and  impact.         ///  P  v^ 

Industrial  Film 
Division 

Columbia 
Pictures 

CORPORATION, 
Hollywood  28. 
California 


Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


rpWE  GOLDEN  RULE  is  our  holiday  front 
-^  cover  "message"  and  it  has  meaning  for 
those  who  sponsor  and  for  those  who  produce 
today's  factual  films.  These  films  are  reaching 
ever-widening  audiences,  their  individual  print 
requirements  run  into  hundreds  and  thousands 
to  satisfy  an  insatiable  demand  for  facts,  clear- 
ly and  vividly  presented,  in  a  much  smaller  hut 
infinitely  more  complex  world. 

But  the  picture  which  fails  to  "give  unto 
others"  in  its  audience  ihe  full  measure  of  truly 
useful  information  will  fall  short  of  its  poten- 
tial. And  the  producer,  fortified  as  never  be- 
fore with  technical  advances  in  both  equipment 
and  processes,  must  give  new  emphasis  to 
fresh,  original  concepts  and  new  character  to 
that  much  abused  word,  creativity. 

35mm.  Ifimm.  8mm  are  dimensions  of  pro- 
jection. Each  represents  a  vast  proportion  of 
the  actual  or  the  prospective  audience.  But 
what  goes  before  the  camera  and  not  the 
dimensions  of  the  film  within  it  is  the  ever- 
lasting principle  which  must  guide  both  pro- 
ducer and  sponsor. 

*        *        * 
Murrow  Ask.s  for  a  "Cavalcade  of  .America:" 
Paiis  a  Tribute  to  Pan-Am,  Greyhound  Films 
■■-•■    Speaking  to  representatives  of  the  film  in- 
dustry  in    Hollywood   on   November   5th.   the 
Director    of    the    United    States    Information 
Agency.  Ed  Murrow,  asked  for  the  kind  of  pic- 
ture  some  far-sighted  sponsor  could  well   af- 
ford to  provide  to  the  world  beyond  our  bor- 
ders: 

"A  type  of  cavalcade  of  America  would 
help  immeasurably  abroad,"  he  said.  "An  in- 
tense curiosity  around  the  world  raises  more 
questions  about  this  country  than  we  can  ever 
answer.  We  answer  them  in  words.  You  can 
answer  them  in  pictures.  What  I  have  in  mind 

Receiving  a  Columbus  Festival  award  for  the  film 
"Hidden  City"  from  H.  Williams  Hanmer,  presi- 
dent of  Wilding,  Inc.,  the  producer  il;  is  Hal 
Golden,  director  of  public  relations  for  the 
Greater  New  York  Fund.  Presentation  ceremony 
was  held  in  Manhattan  lost  month. 


is  an  epic  on  America,  a  travelogue  to  eil 
travelogues,  the  trip  that  any  reasonabll 
telligcnt  man  would  take,  showing  what  vM 
like,  how  we  live,  and  what  we  do."  AiT 
added  this  tribute: 

"Parenthetically.  I  might  add  that  conl 
cial  films  made  by  Pan  American  and  ll 
hound  some  years  back  are  still  inipti 
weapons  in  any  film  arsenal  that  tran| 
America  abroad." 

:;:  *  * 

"The  Coming  of  Christ."  Told  in  PaintiiM 
Is  This  Season's  Most  Soughl-After  Picttf 

-'■  United  States  Steel,  which  last  year 
sored  Tlie  Comini;  of  Christ  as  an  NBC 
ject  20"  telecast,  has  placed  some  550  ll 
sound  and  color  prints  of  this  beautifull 
inspiring  subject  into  nationwide  distribil 
Great  masterpieces  of  art  that  commemi 
Christ's  birth  and  life  on  earth  are  capl 
on  film.  First  shown  as  a  special  ChriT 
television  offering  on  December  21,  196(1 
critical  and  public  acclaim  resulting  fronl 
presentation  brought  a  flood  of  request! 
the  film  from  churches,  civic,  educationaj 
social  organizations. 

Needless  to  say.  The  Coming  of  Cht\ 
solidly  booked  for  the  rest  of  1961  but  we 
you  to  seek  the  loan  of  a  print  in  the  I 
months  of  '62  when  seasonal  demand  haa 
sided.  It  will  be  shown  again  on  NBC-ll 
color  in  mid-December  so  watch  for  timi| 
date  to  preview  this  truly  great  film! 

*  *       * 

A  Salute  to  Kansas  City's  Ad  and  Sales 
Executives  for  Memorable  "Ideas"  Pro\ 

<'■  We  participated  on  October  26  in  that 
long  and  most  inspiring  "Ideas  Today" 
gram  of  the  Kansas  City  Advertising  & 
Executive    Club,    addressing    some    35C| 
thusiastic  participants  on  "Today's  Autorj 
Communications — a    Renewed    Challeni 
Creativity."   Our   heartfelt   thanks  to 
chairman  M.  H.  Straight  (Director  of    \ 
tising  of  the  Spencer  Chemical  Co.)   to 
opportunity    to    speak    for    films    among 
media    experts    as    Doug    Smith.    adver| 
manager  of  Johnson  Wax;   Margaret  C 
copy   supervisor   of  Foote.   Cone   &   Be 
Gil  Weil,   general  counsel   of  the  AN.-\ 
Chet    Burger,   president   of  the   CCl   di 
of  Communication  Affiliates. 

Planned  and  presented  with  skill  and  v 
"Ideas  Today"  carried  us  through  ensuing 
of  sadness.  For  we  went  from  Kansas  C 
St.  Petersburg.  Fla..  for  the  services  of  m 
father,  a  Telephone  Pioneer,  who  rests  be 
the  warm  sun  in  that  state  to  which  hi 
retired  and  in  which  he  passed  away  or 
tober  27. 

*  *        * 

Domed  Theatre  to  House  "Spaccarium" 
E.\hibil  at  the  Seattle  World's  Fair  A'cil 
Si>mc  new  "world  records"  are  pro 
when  the  newest  experience  in  cinematog 
opens  in  a  million  dollar  domed  theatre  : 
Seattle  World's  Fair  next  .■\pril.  Calld 
"Spaccarium"  and  co-sponsored  by  the  I 

(CONTINUED     ON     PAGE     FOUR  T  I 
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Business  Screen  Maga  > 


jwest,  Brightest  Picture... 

iwest;^  Truest  Sound . . . 

iwest,  Simplest  Operation...     -- 

LL    EXCLUSIVELY 

with  the 


by  GRAFLEX 
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Nier  thread  a  sound  head  again!  Slide  film  Into  the  convenient  diagonal  slot.  Flip  a  single  lever, 
ril  is  positioned,   sound  loop  formed  and  sound  head  threaded — all   instantly,  automatically! 


Al  NEW,  THE  MANY  Galaxy  features  include  an  ex- 
c.isive  high-intensity  lamp.  Internal  dichroic  reflector 
ejininates  light-absorbing,  dust-catching  condensers  and 
ejernal  reflectoi's,  and  reduces  heat  on  the  film  a  full  50  7f  ! 

Cjily  Galaxy  gives  you  the  advantage  of  a  unique  new  high- 
i];ensity  lamp.  Through  push  button  controls  two-levels 
o:  illumination  are  provided — "Normal"  and  "Hi."  At 
"jformal,"  equivalent  to  800  watts,  lamp  life  is  extended 
1  times — to  a  minimum  of  150  houi's.  For  long  auditorium 
tVows,  to  bring  life  to  dense  prints,  or  for  projection  with 
aminimum  of  room  darkening,  the  "Hi"  setting  delivers 
t  ?  equivalent  of  1200  watts,  a  brilliance  surpassed  only 


by  carbon  arcs.  For  the  finest  sound  in  16mm,  Galaxy  intro- 
duces an  exclusive  hiss-free  phototransistor  pickup.  Plus  a 
full  15-watt  transformer-powered  high-fidelity  amplifier 
and  removable  speakers.  For  the  first  time  you  are  provided 
with  separate  controls  for  bass  and  treble,  for  new  richness 
in  music,  new  clarity  in  speech,  new  quality  in  sound. 

Fast  and  easy  to  set  up  and  rewind,  with  exclusive  push- 
button control.  Galaxy  is  simpler,  smoother,  and  quicker  in 
operation  than  any  other.  Arrange  with  your  Graflex  AV 
dealer  for  a  demonstration  of  its  new  exclusive  advances  in 
projector  performance 
— or  write  to  Graflex. 


GRAFLEX 


nchester  3,  New  York.  In  Canada:  Graflex  of  Canada  Limited,  47  Simcoe  St.,  Toronto  1,  Ontario  a  subsidiary  of  general  precision  equipment  corporation  C§g> 


REEL  NEWS 

FOR 
FILM  MEN! 

Certified  Storage 
for  500,000,000  feet  at 

BEKINS 

FILM  SERVICE  CENTER 


•  Easy  access! 

•  Complete  records! 

•  Prompt  delivery  anywhere! 


Services  provided  include 

Distribution 

Inspection 

Grading  &  Cleaning 

Repairing  &  Rejuvenation 

Scratch  Removal 

Protective  Coating 

Editing 

Commercial  Insertion 


Thousands  who  attended  recent  World's  International  Match  Game  Bowling  competition  in 
cage's  McCormick  Place  were  kept  informed  of  scoring  by  these  eight  huge  screens  above 
alley.  Two  additional  screens  at  each  side  of  auditorium  also  kept  audience  informed  of  total  s 

A  Visual  'First"  in  Sports  Competition: 

World  Bowling  Match  Audiences  SEE  the  Big  Picture 


TJOWLING  has  become  America's  Number 
•'-'  One  sports  attraction  with  millions  of  par- 
ticipants of  all  ages.  Reflecting  its  popularity 
were  capacity  audiences  attending  the  recent 
World's  International  Match  Game  Bowling 
Competition,  sponsored  by  the  Bowling  Prop- 
rietors Association  of  America,  at  Chicago's 
McCormick  Place  exhibition  hall  last  month. 
Something  new  and  vivid  in  projection  was 
provided  as  bowlers  and  spectators  were  kept 
informed  of  individual  scores  and  daily  totals 
by  eight  huge  rear  projection  sceens  above  each 
championship  alley  and  two  flanking  "sum- 
mary" screens  at  each  side  of  the  auditorium. 
Wilding  Inc.'s  versatile  Commercial  Picture 
Equipment  division,  under  the  supervision  of 
A.  J.  Bradford,  set  up  the  unique  installation. 

Project  .Scores  on  lO'/a  x  14-foot  Screens 

Scoring  of  bowlers  was  delivered  to  the 
10/2  X  14-foot  screens  by  a  battery  of  special- 
ly-adapted Transpaque  projectors.  The  modi- 
fied   equipment    delivered    a    total    of    8,000 


Behind  the  scenes  at  the  International  Bowling 
competition  in  Chicago's  McCormick  Place 
theatre.  Large  IO/2  x  14-foot  rear-projection 
screens  are  at  left  with  battery  of  adopted  Trans- 
paque projectors  olong  balcony  to  the  right  ir 
the  picture  below. 


lumens  to  the  screens,  offering  clearly  \ 
images  despite  the  100  foot  candles  of  lig 
the  alleys.  Scorers  kept  in  constant  phone 
tact  with  each  projector  operator  throu 
the  week-long  matches,  adding  to  spectati 
joyment  and  match  competition  by  the  cji 
and  quickly-transmitted  scores. 

Two  "totalization"  boards  flanking  tf 
leys  summarized  the  leaders'  positions 
day.  The  screens  were  also  used  for  dra' 
visualizations,  such  as  opening  day  cerem 
when  slides  of  each  participating  ecu 
flags  and  pictures  of  contestants  were  sH 

Brunswick    Equipped    Theatre    for     Comp«l 

This    year's    installation    was    furnishe 
the  Brunswick  Corporation  as  sponsoringii 
for  the  Bowling  Proprietors  Associationj( 
unique,  large-screen  visualization  provide; 
example  of  the  versatility  of  projected  i 
and  of  CPE's  special  ability  to  meet  a 
unprecedented  challenge  in  communicatic, 

Editor's  Note:  Following  its  big-screen 
at  Dallas  for  "Deere  Day,"  Wilding.  Inc.  rl 
"the  year's  biggest"  projection  award  foi; 


•jTiTiia 


^H^^^jpits 


500  VEflRS  III 

. . .  and  more  Johann  Gutenberg  set  typ 
same  way  that  most  title  producers  do  t(^ 
Here  at  Knight  Studio,  Chicago,  where  | 
ress  is  important,  we  set  copy  by  hand  ti 
the  fine  spacing  available  in  no  other  wc- 
here  similarity  ends  as  we  cast  our  haniM 
matrices  into  NEW  TYPE  for  every  fr.i^ 

KNIGHT  STUOn 

159  East  Chicago  Avenue,  Chicago  II,  III  '' 
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Business  Screen  M.^c\ 


t 


PUBLIC  RELATIONS  •  EDUCATIONAL*  TECHNICAL*  MEDICAL*  FARM  .  .  .and 


Making  training  films  which  merely  train  is  like  build- 
ing boats  in  closed  cellars.  Something  may  be  accom- 
plished, but  no  one  is  going  anywhere.  Training  films 
need  human-interest  like  dough  needs  yeast.  Both 
must  rise  to  the  occasion.  One  way  to  do  that  is  to  spend 
as  murli  screen-time  on  "'why"  as  you  do  on  "liow." 


Training 


Pictures 


by  Audio. . . 


Among  Our  Clients 


Atomic  Energy  Coniniission 

American  Bosch  Arma  Corp. 

American  Machine 
&  Foundry  Co. 

American  Telephone 
&  Telegraph  Co. 


National  Board  of  Fire 
Underwriters 

National  Cancer  Institute 

National  Cotton  Council 

Port  of  New  York  Authority 

Schering  Corp. 

E.  R.  Squibb  &  Sons  Div. 

The  Texas  Company 

Union  Carbide  Corp. 

U.  S.  Navy 

Western  Electric  Co. 

\^  estinghouse  Electric  Corp, 

many  others 


send 
for 


booklet 


FILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.  Y. 
TELEPHONE;   PLaxo  7-0760 


Frank  K.  Speidell,  President 
P.  J.  Mooney,  Vice-President  &  Treasurer 
T.  H.  Westermann,  Vice-President,  Sales 
Alexander  Gansell,  Secretary 


Frank  Beckwith 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


Harold  R.  Lipman 
Erwin  Scharf 


HOW  OUR  CLIENTS 

GET  RID  OF 

TRAINING 

HEADACHES 


SALES  TRAINING 
SALES  MEETINGS 
SALES  PROMOTION 
SERVICE  TRAINING 
SALES  PRESENTATIONS 
DEALER  COMMUNICATION 
DISTRIBUTOR  COMMUNICATION 


FILMACK    PRODUCTIONS 

1326  S.  WABASH  •  CHICAGO  5,  ILL. 


THE  EDITORIAL  VIEWPOINT: 

(continued  from  page  ten) 
States  Science  Exhibit  Commission  and  The 
Boeing  Company,  the  project  involves: 

The  world's  largest  projection  screen,  the 
world's  largest  and  widest-angle  projection 
lens,  an  unusual  undertaking  in  animation  and 
stop-motion  photography,  and  a  realistic  trip 
of  more  than  a  billion  billion  miles  at  thous- 
ands of  times  the  speed  of  light  into  intergalac- 
iic  space. 

This  filmed  presentation  utilizes  a  newly- 
designed  lens  to  achieve  a  startling  effect  for 
viewers.  The  lens  projects  the  film  over  the 
dome  of  the  theatre — 360  degrees  horizontally 
and  160  degrees  vertically.  In  effect,  the  view- 
er is  surrounded  on  all  sides  and  overhead  by  a 
"window  into  space"  through  which  to  watch 
a  journey  at  fantastic  speeds. 

As  prime  contractor  to  Boeing.  Cinerama. 
Inc.  heads  a  group  of  subcontractors  supplying 
the  film.  lens,  projection  equipment,  and 
screen.  Fine  Arts  Productions.  Inc..  of  Holly- 
wood, has  the  complex  job  of  producing  the 
unique  space  film.  The  idea  for  this  space- 
age  planetarium  was  developed  at  Boeing  in 
1959.  In  1960.  the  Spacearium  became  a  joint 
effort  of  the  federal  government  and  Boeing. 

*        *        * 
Home  Builders,  Producers  Council  Present 
Awards  to  Motion  Pictures  and  Slidefiltns 

"--  The  Producers'  Council.  Inc..  national  or- 
ganization of  manufacturers  of  building  mate- 
rials and  equipment,  recently  joined  with  the 
National  Association  of  Home  Builders  in  a 
1961  awards  program,  "Ideas  for  Home  Build- 
ers." 

Motion  pictures  and  slidefilms  were  cited 
among  other  media  in  the  contest.  The  award 
for  Exceptional  Merit  went  to  U.  S.  Gypsum 
Company's  Builder's  Shoncu.se.  a  filmed  tele- 
vision program,  prepared  by  Ray-Eye  Pro- 
ductions, Inc. 

The  program  was  cited  as  being  an  "excel- 
lent idea  which  promotes  home  sales  to  the 
public  without  requiring  any  tie-in  or  pay- 
ment from  the  builder.  The  building  industry 
as  a  whole  should  be  encouraged  to  get  into 
more  of  this  type  of  thing." 

A  Certificate  of  Merit  went  to  Owens-Com- 

(CONTINUED      ON      PAGE       SIXTY-THREE) 


HOUSTON    FEARLESS 

Panoram 

DOLLIES 

Thoroughly  Overhauled— Guaranteed 
SPECIAL   LOW   PRICE 

Immediate       4-Wheel ..  .$1,000.00 
Deiiyeryl         f.wheel .  .  .$1,400.00 

CAMERA   EQUIPMENT   CO.,   INC. 

315    W»l    43nl    Straal,    N«w    York    36,    N.Y. 


litctoi 


Your  film  problems  are  OUR 
problems.  Let  us  meet  your 
schedule  v/ith  our  personal- 
ized service. 

^  QUALITY 
i^  SERVICE 
^  SPEED 

We  offer  the  film  producer 
all  these  services  under  one 
roof. 

SUPERIOR  CONTROL 

In  Black  &  White  and  Color: 

•  16/35mni 

•  Reduction  and  Contact 
Printing 

•  Reversal  Developing 

•  Editing  and  Conforming 

•  Cutting  Rooms 

•  Edge  Numbering 


A  New  Free  Booklet  Is  available  that 
will  be  helpful  in  budget  preparation 
and  the  handling  of  pre-print  mate- 
rials. 


WRITE     TODAY 


FILM  LAB  INC. 

33  W.  60  St.,  N.Y.  23,  N.Y. 
COIumbus  5-2180 
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Business  Screen  Mac.azis 


and  the 
versatile 


THE    CHOICE    OF     PROFESSIONALS    ALL    OVER    THE    WORLD 

has  got  it! 


The  Arriflex  16  is  a  system  camera 
because  it  tias  been  designed  from 
its  inception  to  perform  as  a  hand 
camera,  studio  and  sound  camera. 

Skillful  planning,  meticulous  crafts- 
manship and  superb  engineering 
skills  have  made  this  versatile  mo- 
tion-picture camera  and  its  acces- 
sories the  choice  of  professionals 
ail  over  the  world. 

There's  no  secret  about  the  Arriflex 
16  "system"  for  success  nor  the 
names  of  the  thousands  v^ho  are 
making  profitable  use  of  it.  Write 
for  literature  that  details  it  all. 


ARRIFLEX 

CORPORATION    OF    AMERICA 


257 
S2b 


PARK    AVENUE    SOUTH.    NEW    YORK    10.    N.    Y. 
NORTH    COLE    AVE..    HOLLYWOOD    38.    CALIF. 


^  IT'S  A  HAND  CAMERA! 

Weighing  only  6V2  lbs.,  the  com- 
poet  Arriflex  1 6  is  a  pleasure  to 
corry,  set-up  and  operate.  And  no 
other  hand  camera  has  oil  its  pro- 
fessional feoturesi 


^    IT'S  A  STUDIO  CAMERA! 

The  simple  oddition  of  component 
Arri  accessories  {400  ft.  magojlne, 
synchronous  motor  and  Iripod) 
quickly  transforms  the  versotrle  Arri- 
flex 16  Into  on  Ideal  studio  camera. 
Its  easy  set-up  and  loVe-down  fea- 
tures makes  it  a  perfect  "one  man" 
camera. 


«  ^  IT'S  A  SOUND  CAMERA! 

By  placing  the  camero  and  magazine 
in  the  Arri  1 6  Blimp  it  is  a  full-fledged 
sound  camera  with  oil  imporlont 
comera  features,  like  thru-the-Iens- 
focusing,  operated  from  the  outside. 


IJHUMrfllMrMafflHIB!— 
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See  the  difference . . . 

when  16mm  Color  Specialists  process  prints! 


'Take  it  from 
le-IT  MAKES 
i  DIFFERENCE!" 


QUALITY'S 


SKUHlEa 


Japanese    Industrial    A/V   M*| 
on  Tour   of  U.S.   Facilities 

A  group  of  thirteen  Japane 
industrial  audio-visual  men  is  nc 
touring    the    United    States    as 
study  team  under  the  auspices 
the  Agency  for  International  D 
velopment.   Washington    D.C. 

They  arrived  in  San  Francis 
on  November  10th  and  will  spei 
five  weeks  studying  audio-visi 
techniques  and  practices  in  t 
United  States. 

The  present  state  of  industr 
training  in  Japan,  and  in  partic 
lar  the  audio-visual  segment, 
one  of  experimentation  and  expa 
sion.  New  training  programs  a 
being  developed  and  tried  by  p 
vate  industries  and  associatio 
with  the  assistance  of  the  Jap; 
Productivity  Center  which  h 
established  the  Audio-VIsi 
Teaching  Materials  Utilization  S 
ciety.  As  members  of  the  sociei 
this  independently-financed  tea 
will  study  and  observe  trainii 
programs  in  American  indust 
with  particular  emphasis  upon  t 
role  of  audio-visual  activities 

The  findings  of  the  team  » 
be  applied  by  the  members  with 
their  own  organizations  and  w 
be  disseminated  both  within  the  i 
dustry  and  publicly,  throu 
speeches,  newspaper  articles,  a 
pearances  on  radio  and  televisic 
seminars  and  by  preparation  a 
distribution  of  a  comprehensi^ 
report. 

Among  the  host  organizatic 
for  the  Japanese  group  will 
Caterpillar  Tractor  Company.  TJ 
Brunswick  Corporation.  Americf 
Oil  Company.  Wilding  Im 
American  Motors  Corporatic 
United  States  Steel  Corporatici 
Aluminum  Company  of  Ameri(| 
Eastman  Kodak  Company,  Gem 
al  Electric  Company.  Standa! 
Oil  Company  (NJ  ).  and  the  Ur- 
ed  States  Department  of  Agric 
ture. 


WANTED 

Promotion  writer  for  motio; 
picture  distributor.  Direct  mai 
experience  very  helpful.  We'r 
looking  for  someone  who  i 
sales-minded  and  can  hit  hare 
New  York  location. 

Write  Box  BS-61-7-A 


7936  Sanfa  Monica  Blvd.,  Hollywood  46,  California      ^^^,^^^^  ^^^^^^  ^^^^,,„ 

7064    Sheridan    Rd.        •        Chicogo    2*. 


Telephone:  OLd field  4-8010 
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Business  Screen  Magazi' 


INC, 


You're  on  schedule  . . . 

WITH  THE  LEADER  IN  LIGHTING,  GRIP  EQUIPMENT, 
PROPS,  GENERATOR  TRUCKS  AND  TRAILERS 


LIGHTING  THE  MOTION  PICTURE  INDUSTRY  SINCE  1921 


C^^^^^ 


INC. 


333  >Vest  52nd  Street,  New  York  City,  Circle  6-5470 
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FILMS,     INC 


announces 


DYNAMIC   THEATRE   NETWORKS,   INC. 

to  develop   an   exciting  advance 

in  closed  circuit  theatre  television 

in   cooperation   with 

Marconi's  Wireless  Telegraph  Company,   Ltd. 

of   Great    Britain. 

This  system  is  being  designed  for 

continuous  operation  at  hourly,  daily 

or  weekly  rates,   in   100  cities. 

Pilot  demonstrations  in  color  and 

black  and  white  have  proven  the  system's 

capability  for  delivering  full  range 

image  fidelity  previously  unequalled  on 

theatre-size  screens  .  .  .  complemented  by 

stereophonic   sound. 

Dynamic  Theatre  Networks    Inc.,  invites 

American  business  and   industry  to  consider 

this  imaginative  communication  system   in 

Its  future  plans  for  marketing, 

training  and  public  relations. 

Full  facilities  for  production  and 

programming  will  be  available. 


DYNAMIC    FILMS.    INC.,    405    PARK    AVENUE.    NEW    YORK    22.    N.   Y. 


18 


Business  Screen  Maga;'*' 


MEDICAL 


announces  the 


HOSPITAL  COMMUNICATIONS   CENTER 


a  hospital-based  service  designed 
to  provide  continuing  post-graduate 
education  at  the  selection  and 
convenience  of  the  practicing  physician. 

Initially  tested  under  survey  condi- 
tions in   representative  hospitals 
chosen  with  the  cooperation  of  the 
American   Hospital  Association, 
the  HCC  has  had  impressive  acceptance 
from  hospital  administrators  and 
viewing  physicians.  Documented   informa- 
tion is  available  upon  request. 

Regional  operation  in  60  hospitals  in 
5  states,  with  a  doctor-viewing 
potential  of  6000  is  now  being  readied. 

Medical  Dynamics,   Inc.   invites   inquiries 
about  the    Hospital  Communications  Center 

from  ethical  pharmaceutical  companies 
as  part  of  their  programming  for  the 
improvement  of  marketing  and  customer 
relations. 


MEDICAL         DYNAMICS.         INC.,  A         DIVISION  OF         DYNAMIC  FILMS,  INC. 
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WHAT'S 
HIS  NEXT 
MOVE? 

Train  with  Slidefilms 


To  see  the  unexpressed  capabilities 
inherent  in  workers  ...  to  make  the 
best  choice  when  new  openings 
develop  ...  to  train  understudies 
for  initiative  and  added  responsi- 
bility .  .  .  these  are  among  the 
supervisor's  weighty  duties. 

"PROMOTIONS,  TRANSFERS 

AND  TRAINING 

FOR   RESPONSIBILITY" 

is  a  sound  siidefilm  created  to 
inspire  men  to  delegate  authority 
and  develop  initiative  ...  to  en- 
hance their  capacity  to  carry  the 
responsibility  that  usually  accom- 
panies promotions  and  transfers.  It's 
one  of  eight  sound  siidefUms  in  o 
program  endorsed  by  constant  use 
in  many  organizations: 

•SUPERVISOR   TRAINING  ON 
HUMAN  RELATIONS" 

Write    for    details    concerning    preview. 
Gitideti  FILM  Missiki 

ROCKET 


^^■-^~f, 


PICTURES 

6108    Santa   Monica    Boulevard 
Hollywood   38,  California 


WASHINGTON  FILM  COMMENTARY 


by   Mary   Finch   Tanham 

Washington  Correspondent  for  I!usines.<  Siifon 


Circuruma  Shoieintls  Ahroail 
Show  I'.S.  Life  lo  Millions 

.  .  .  75.000  Russians,  every  four 
hours,  poured  through  U.S.l.A.'s 
■'Seven-o-rania"  film  exhibit  in 
Moscow  in  \959  to  view  12^  min- 
utes of  American  life  as  it  is 
"every  day",  and  on  Saturday 
night,  and  on  Sunday. 

Crowds  of  similar  magnitude 
saw  "Circarama.  U.  S.  A."  at  the 
Brussel's  World  Fair;  in  Ceylon 
and  Casa  Blanca.  1 .300  people  an 
hour  have  been  squeezing  into 
Geodesic  bubbles  to  e.xperience 
the  unique  thrill  of  being  totally 
surrounded  by  sights  of  America 
in  lively  sound  and  motion. 

The  design,  modification,  and 
operation  of  these  projection  sys- 
tems— often  handled  under  diffi- 
cult conditions — was  the  topic  of 
a  recent  film  lecture  presentation 
by  Willis  R.  Warren.  Chief  of  the 
OversCLis  Coordination  Staff,  Mo- 
tion Picture  Service,  U.  S.  Infor- 
mation Agency  before  members  of 
Washington's  S.  M.  P.  T.  E.  and 
.SI)  exhibitors  in  D.  C.'s  Audio- 
Visual  and  Pictorial  Equipment 
Show. 

U.  S.  1.  A.  has  filmed  typical 
operations  in  Kabul,  Afghanistan 
and  Colombo,  Ceylon  for  govern- 
ment field  workers  in  far  off  coun- 
tries who  may  be  called  upon  to 
erect  and  use  similar  geodesic 
theaters. 

This  production  is  not  only  in- 
teresting and  well  done,  but  carries 
a  big  extra  kick  for  those  in  the 
motion  picture  business — for  there 
can  be  little  doubt  about  the  true 
impact  of  the  medium  when  one 
sees,  on  film,  the  faces  of  strange, 
foreign  audiences,  infected  with 
enthusiasm  and  excitement  for 
"Circarama"  scenes  which  need 
absolutely   no  verbal   explanation. 


Italy's  Ambassador  Fenoallea 
Prfst'nts    }  enire    Film    Airnrds 

...  In  the  elegant  gardens  of 
his  embassy.  Italian  Ambassador 
and  Signora  Bruna  Fenoaltea  re- 
cently bestowed  official  awards  on 
U.  S.  producers  who  won  at  this 
year's  Venice  Film  Festival.  The 
.Embassador  stated  that  American 
non-theatrical  film  producers  de- 
served encouragement  and  praise 
for  the  high  standards  which  they 
have  set.  and  he  added  his  wishes 
that  the  "hope  of  winning  a  glitter- 
in-:  prize   in  Venice  will  continue 


Terrytoons'  Bill  Weiss  receives  a 
Venice  award  for  "Drum  Roll"  from 
Signorino  Annalina  Fenoaltea  xtr 
and    the    Signora    Bruno    Fenoaltea. 

to  act  as  stimulation  to  American 
industry."" 

The  Golden  Lion  of  St.  Mark, 
which  was  awarded  George  aad 
Altina  Carey  for  Inteneitnum,  was 
accepted  by  James  Barker  of 
Capital  Film  Laboratories;  Bar- 
ker also  accepted  for  Nathan 
Kioll's  Casiil's  Master  Class. 

Terrytoons'  William  Weiss  ac- 
cepted   for    his    children's    entry. 


Above:  Ambassador  Fenoaltea  pre- 
sents award  to  Maj.  Gen.  Arno  H. 
Luehman.  Below:  Don  Boruch  d 
accepts  for  producer  Ernest  PIntoff. 


Uruiii    Roll,    his   second   con 
live  year  to  receive  the  honor 

Major  General  Arno  Luet 
represented   the   Air   Force 
Review,  which    won    a    new 
award. 

Ernest  Pintoff  won  specia 
claim  for  his  experimental 
The  Shoes,  a  story  about  "hi 
loneliness  in  a  crowd";  his  ; 
was  received  by  Donald  M 
ruch  of  the  Department  of 
tense. 
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€I^'E  lo  Shoic  Prize  t'ilmt 
in  (npitol  on  Derenihcr  12/' 

.  .  .  Excerpts  from  prize  wii 
.American  films  and — it  is  h 
— Great  Britain's  highly  reg; 
film.  Terminus — will  be  sere 
on  December  12  in  Washii 
for  CINE  members  and  gues 
the  National  Education  Associ 
Auditorium. 

The  annual  black  tie  event 
be  attended  by  producers  of 
Films  of  Merit,  embassy  off 
from  Italy  and  Great  Britain, 
many  others  from  industry 
government  who  are  interest! 
the  work  of  the  Committee 
ternational  Non-Theatrical  e!i 
(CINE). 

Information   about  the    e>|l 
tion  may  be  obtained  from 
Office  of  the  Coordinator.  C 
1201   Sixteenth  St.  N.  W..    V 
ineton  6,  D.  C. 


National   Geographic  Sorii 
Begins   Film-Lerlure  Serie 

...  All  in  a  day.  Capitol  Hill  i 
goers  had  the  opportunity  to  ivt 
filmed  lectures  on  everything  on 
telephone  manners  and  L'lo 
Nations  accomplishments  to  aJ 
tronauts  and  a  1.750.000 
old  man! 

The   latter   subject   is    omM 
those  in  the  National  Geogrfci 
Society's  74th  annual    film-leu« 
series  of  19  weekly  programs  Al- 
ways popular  with  big  audie« 
who  can  choose  between  twoie 
sentations    of   each     subject,  t'l^- 
films  and  talks  will,  this  ye.ir  .' 
ture  space,  explorations.  ,n 
discovery  of    the     oldest 
shipwreck  in  the  world. 


Interior  Films  lo  Fealure 
Eastern.  iSorlhiresI   Fishin.^ 

.  .  .  The  Department  of  Inl 
has  just  awarded  contracts  t( 
dustry  for  films  about  two  of 
erica's  finest  fishing  areas - 
Chesapeake  Bay,  between  ^ 
land  and  \irginia,  and  the  Cc 
bia  River  in  the  Pacific  North 
Both  pictures  will  feature  the 
toric  and  present  importance  <P 
fisherv  resources  of  the  area:» 


Business  Screen  M.^gaWE 


eier   with    other    activitie>     und 

viits  of  special  interest, 
he     Bureau     of     Commercial 
cues  of  the  Fish  and  Wildlife 
ice   will   direct  production   of 
2S  minute  color  films,  which 

,1  take  about  a  year  to  produce 

n  rder  to  show  fishery  activities 

vill  seasons. 

*  S:  * 

itldard  Siinre  Flight  Cfnter 
'  reih  Film  on   'Explorer  \" 

..  The  Goddard    Space    Flight 
.'tier  of  the  National  Aeronau- 
II.  and  Space  Agency  has  just  re- 
.'  ;d  its  first  motion  picture  pro- 
lan, titled  Explorer  X,  about 
instrumented     satellite     and 
c  probe     which     made     front 
xe  news  last  spring, 
although   basically   a   technical 
j  irt  on  this  Goddard  conceived. 
..cned.   and   tested  space    pay- 
loJ,  there   is   much   in    NASA's 
n^  film  to  appeal  to  the  layman 
m  rested   in    space    exploration. 
\j  there  is  a  wealth  of  informa- 
;i(,  here  for  scientific  audiences, 
:c,cators.  and  high  school  physics 
t  lents.   for  whom   the    produc- 
u   was  specifically  designed. 

his  twenty-minute  color  film. 
Acch  was  written,  directed,  and 
arduced  for  Goddard  by  John  L. 
A'shburn  in  association  with  By- 

i Motion  Pictures,  Inc..  reviews 
etail  the  history,  mission  and 
icings  of  Explorer  X. 
turprisingly,  we  find  that  the 
jbdard  center,  in  Greenbelt, 
Vfryland,  has  a  booming,  world- 
AJe  tracking  network  which  ex- 
ejJs  from  Woomera,  Australia, 
.qHamilton,  Bermuda.  We  learn 
M,  for  this  short,  60-hour  space 
fliit,  2,000  reels  of  information 
Me  taped  for  scientific  analysis. 
At  are  as  intrigued — and  de- 
iijted — as  NASA  officials  to  find 
.ht  "Explorer  X"  and  earth-based 
it  ions  simultaneously    measured 


a  solar  flare  traveling  at  a  speea 
greater  than  3  million  miles  per 
hour  between  the  sun  and  the 
earth. 

Indeed,  from  opening  scenes 
when  we  are  thrown  into  a  dar- 
kened sky,  and  hear  the  voice  of 
President  Kennedy,  urging  Ameri- 
cans to  "explore  the  stars",  we 
are  filled  with  admiration  and 
wonder  for  the  scientist's  imagin- 
ation and  ingenuity. 

Goddard's  second  film,  with  six 
production  units  shooting  across 
the  nation,  and  a  story  line  which 
deals  more  with  people  and  less 
with  "hardware",  is  presently  in 
production  for  showing  to  the  gen- 
eral public.  It's  tentative  title  is 
The  Siory  oj  Echo  A-U.  ft 

!\ficiiinn  Foundntion  Sponsors 
Film  History  of  Campus  Clubs 

...  A.  Tyler  Hull  Film  Produc- 
tions of  Washington  D.  C,  has 
just  begun  production  of  a  27 
minute,  color  sound  film  which 
will  document  the  70  year  history 
of  the  Catholic  Newman  Clubs  of 
America. 

"The  production  of  this  film  is 
one  of  the  most  important  pro- 
jects ever  undertaken  in  the  his- 
tory of  the  federation,"  said  Fa- 
ther Charles  W.  Albright,  C.S.P., 
Executive  Secretary  of  the  Na- 
tional Newman  Club  Federation 
which  is  made  up  of  S.'iO  clubs 
throughout  the  nation. 

One  of  the  main  purposes  of  the 
film  is  to  inform  parents  of  the 
activities  of  the  Catholic  students 
on  the  American  secular  college 
campuses.  It  will  also  be  available 
for  showings  to  lay  organizations, 
seminaries,  schools,  and  colleges. 
A  shorter  black  and  white  version 
for  television  release  will  be  made. 

At  present,  Tyler  Hull  is  shoot- 
ing background  material  on  the 
life  of  Cardinal  Newman  in  Eng- 


P  ured  on  conference  set  during  filming  of  "Explorer  X  Film  Report"  at 
NSA's  new  Goddard  Space  Fligfit  Center,  Greenbelt,  Md.,  group  includes 
D)  James  Heppner,  Project  Manager  (at  fiead  of  table'i  and,  to  his  right, 
scjpt  writer   Larry  Washburn    awaits   reloading   ol   camera    for   the   scene. 
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shot  is  vital. 
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...you  can  count  on  us. 


'   Sound         •  Editorial 
•  Laboratory  Services 


Capital 

CAPITAL  FILM  LABORATORIES,  INC. 

1905  FAIRVIEW  AVENUE,  N.  E. 

WASHINGTON  2.  D.  C. 

PHONE  LAWRENCE  6-4634 


WASHINGTON: 

(cont'd  from   previous  page) 

liind.  Irehind  iind  Rome.  Release- 
date  of  the  production  is  planned 
for  August  1962.  Premiere  show- 
ing will  be  at  the  National  New- 
man Club  Federation  convention 
in  Pittsburgh.  Pennsylvania. 

*        *        * 
Air  Force  Pninlinfis  In.spirf 
One  of  Year's  Best  Pirtiires 
...  A  perfectly  beautiful  new  film 
— featuring     powerfully     moving 
paintings  of  U.  S.  Air  Force    life 
throughout  the  world  by  America's 
top  illustrators — has  just  been  cre- 
ated  by   Pelican    Films,    Inc.    of 
New  York.  Combining  live  action 
and    animation,     with     minimum 
narration  and  big  music,  a    com- 
plete  story   of    the    Air    Force's 
globe-girdling   missions   has    been 
captured  in  lush,  flowing  color. 

Air  Force  Chief  of  Staff  Curtis 
E.  LaMay  has  said  of  the  paint- 
ings, which  carry  the  story  line  of 
the  film,  that  ".  .  .  the  composi- 
tions of  form,  color,  and  light  are 
more  than  glimpses  of  faraway 
places.  Each  is  a  moment  in  the 
life  of  the  men  in  your  United 
States  Air  Force — caught  on  the 
canvas  of  a  well  known  American 
artist. 

"To  posterity,  these  paintings 
will  furnish  a  priceless  pictorial 
history  of  our  Air  Force  in  a  brilli- 
ant era.  Future  Americans,  ac- 
customed to  split-second  travel 
through  measureless  space,  may 
find  these  scenes  as  antiquated  as 
covered  wagons  seem  today.  Yet 
they  record  a  chapter  in  the  life  of 
our  Air  Force  as  vital  as  Kitty 
Hawk." 

The  Air  Force  On  Canvas  has 
been  produced  under  different 
circumstances  than  the  other  films 
in  the  Air  Force's  $850,000 
Sponsored  Film  Program — in  tliat 
it  was  born  without  a  sponsor.  The 
producer,  so  enthusiastic  about  the 
artistic  possibilities  of  filming 
paintings  in  exhibition  at  the  fab- 
ulous  new   Ar   Force     Academv. 


Pelican's  Joe  Dunford  kne-; 
joins  Dick  Durronce  lat  coi 
in     filming     an     Air     Force    cc 

shot  the  two  reeler  on  his  o* 
cooperation    with    the    Air  1 
and  the  Society  of  Illustrate: 
New  York  and  Los  .Angeles.i* 
though,  as  yet  in  the  answer  i 
stage.  Pentagon  officials  are  1^ 
ing  lavish  praise  on  the  effe< 
ness  of  the  film,   which  see: 
sure  bet  for  film  festival  priz 

The  18-minute  "filmagd 
which  is  a  natural  for  theatric 
lease,  but  can  be  cut  for  TV]* 
produced  by  Joe  Dunford.  pH 
graphed  by  Dick  Durrance.  el 
by  Jean  Oser.  and  written  byK 
Hertzberg. 

Air  Force  sponsored  film 
distributed  by  the  Air  Force 
are  purchased  for  some   140 A 
base    film    libraries    all    over  t 
world. 

*        *        * 

Crealive  Arts  Installs  Colo 
Laht   Opens  Hunlsiille  Br 

.  .  .  Literally  busting  out  atl 
seams.  Creative  Arts.  Inc.,  'li 
recently  set  up  a  new  branc 
Huntsville.  Alabama,  has  als  ( 
panded  to  take  over  another  JP 
of  the  Redskin  Building  i 
Washington  location.  A  c 
pletely  modern  photographic^ 
basically  geared  for  color, 
been  installed  in  these  new 
facilities,  making  it  possible 
Creative  to  handle  e.xtensivi 
work  in  the  future. 
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Business  Screen  M.AGAtH 


Auricon;  Zoomiicope;  Super-1200; 
Pro-AOO  Speciol.ond  Cine-Vo<ce;or6 
Trade-Marks  of   Bach   Auricon,  Inc. 

Pon-Cinof  ""eS"  end,  "SS  S-EK"  oro 
Irode-marks  of  Socieli:  D'Opiigue  et 
OeMeconique  De  Houte  Preciiion, 


Regular  PanCinor  "85' 

Eye-Piece  is  unscrewed, 
and  Auricon  Zoomiscope 
Model  85  used  instead. 


Auricon  Zoomiscope  Model 
85,  screws  onto  Pan-Cinor 
"85"  or  "85  S-EK"  Zoom 
Lens  (only)  without  the  use 
of  tools;  you  see  same-size 
image  and  range-finder 
as  regular 
"straight-back' 
Pan-Ci 
Eye-Pie 


Pan-Cinor  "85  S-EK",  custom  modified  at 
extra  charge  by  Bach  Auricon,  Inc-  to 
fit  the  Auricon  Super-1200  Camera,  with 
Zoomiscope  Model  85  in  use. 


GUARANTEE 

AM  Auricon   Equipment  is  sold  I 
with  a  30-day  money-back 
Guarantee  and  a  one-year  Service 
Warranty.  You  must  be  satisfied!  . 


Pan-Cinor  "85",  custom  modified  at  extra 
charge  by  Bach  Auricon,  Inc.,  to  fit  tfie 
Auricon  Cine-Voice  Camera,  with  Zoomiscope 
Model  85  in  use. 


Announcing      [^S^tjag 
the  new       [faKSs^ 

ZOOMISCOPE 

Extension  Vie'w-finder  Eye-Piece 
for  Model  "85"  and  "85  S-EK" 
PAN-CINOR  Zoom  Lenses 

The  Auricon  Zoomiscope  Model  85  for  the  Pan-Cinor  "85"  Zoom  Lens 
provides  eye-relief  by  moving  the  Camera  Operator's  eye-position  almost 
tv»o  inches  aw.ay  from  the  side-door  of  the  Auricon  camera,  while  using 
the  Pan-Cinor  "85"  Zoom  Lens.  Mounts  (without  the  use  of  tools)  on 
any  Pan-Cinor  "85"  or  "85  S-EK"  Zoom  Lens  View-finder,  in  place  of  the 
regular  Pan-Cinor  "straight-back"  Eye-Piece-  Auricon  Zoomiscope  list 
price  $97.40  for  Model  85. 

Write  for  free  illustrated  information  on  the  Auricon  Zoomiscope  and 
details  covering  custom-modification  of  Pan-Cinor  Model  "85"  and 
"85  S-EK"  to  fit  your  Auricon  camera.  Write  to . .  -  »— -    ■ 

SSIO  E?,oma,ine  Street,  Hollywooci  3S,  California, 


k^Sai^/m 


AU  RICO  N  ...  the   Professional   Camera 

STANDARD  OF  THE  16MM  SOUND   INDUSTRY  SINCE  1931 


PORTIBli  row!) 
SUPPII  UHlt 
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News  Along  the  Film  Production  Lines 


TEXAS  mUSTRIU 
FILM  COMMHY 


\Txrco 


2528  NORTH  BLVD. 
JA  9-4377 

HOUSTON 


48 

HOURS 
Camera  to 
Color  Print 

Let  us  process  your 

Ektachrome  camera 

film,  assemble  it, 

make  a 

COLOR  (lit) 

B  &  W  (60 

print  with  printed  edge 

numbers,  then  ship  to  you 

within  48  hours  after 

receipt  of  your  original. 

Write  for 

complete  laboratory 
price  list. 


Capital  Film  Services  Buys 
Ansco's    Chirago    Laboratory 

i--  Acquisition  of  the  Ansco  pro- 
cessing plant  at  247  E.  Ontario 
St.,  Chicago,  by  Capital  Film  Serv- 
ice. East  Lansing.  Michigan,  has 
been  announced  by  J.  R.  Hunter, 
president  of  the  purchasing  com- 
pany. Negotiations  were  completed 
on  November  7  and  the  plant  will 
be  operated  as  Capital  Film  Serv- 
ices of  the  Midwest,  complement- 
ing the  buyer's  facilities  in  East 
Lansing. 

Expanded  color  and  b&w  pro- 
cessing facilities,  including  a  new 
8-hour  service  in  Chicago,  are  be- 
ing offered  and  all  Ansco  clients 
will  continue  to  be  served  as  be- 
fore under  contractual  arrange- 
ments made  with  the  seller. 

Capital  was  established  in  Mich- 
igan in  1936.  The  new  facility 
comprises  one  of  the  industry's 
most  modern  plants  with  special, 
quality-control  equipment.  In  ad- 
dition to  Ansco  color  processing, 
the  Chicago  plant  will  handle  ne« 
Hypan  negative  and  reversal  black 
&  white  materials.  Processinc  of 
pre-striped  film  for  the  Fairchild 
8mm  sound  equipment  (double 
8mm  )  and  regular  1  6mm  film  w  ill 
be  handled  on  an  8-hour  basis. 
Chicago  telephone  number  is 
943-7441.  q- 

*        *        * 

Newcoinl)  Elected  President 
of  National  Film  Studios,  Ine. 

i^  The  former  head  of  the  gov- 
ernment division  of  Encyclopaedia 
Britannica  Films.  Inc.  has  been 
elected  president  of  National  Film 
Studios.  Inc..  Washington.  D.  C. 
Elliott  H.  Newcomb  of  Rockville. 
Md.  succeeds  Harold  A.  Keats. 
now  chairman  of  the  board. 

National's  new  president  came 
to  Washington  in  1958  to  organ- 
ize the  Federal  Government  Di- 
vision of  EB  Films  after  service 
with  the  company's  home  office  in 
Illinois  where  he  was  executive  as- 
sistant to  the  president.  Previously, 
he  was  executive  assistant  to  the 
president  of  Dictaphone  Corpora- 
tion. 

A  naval  aviator  during  World 
War  II  he  achieved  the  rank  of 
lieutenant  commander  and  served 
as  Executive  Director  of  the  Amer- 
ican Veterans  of  World  War  II 
from  1947  to  1950.  Q' 

*        »        » 

Canyon  Films  of  Arizona  Is 
Host  at   Screening  in  Phoenix 

7     Showing     "Arizona    in    Motion 
Pictures."  a  producer  and  a  hotel 


teamed  up  on  the  evening  of  No- 
vember 9th  to  screen  seven  spon- 
sored films  which  are  "helping  sell 
that  state,  its  products  and  services 
throughout  the  V.  S." 

Canyon  Films  of  Arizona  and 
the  Westward  Ho  hotel  were  joint 
sponsors  of  the  unique  event  which 
attracted  some  500  persons.  Ray- 
mond Boley.  president  of  Canyon, 
introduced  the  program  and  talked 
on  the  growing  use  of  the  spon- 
sored film  medium.  \^' 

Traid  Opens  Eastern  Branch: 
.4.  M.  Lremovich  in  Charge 

i^  Increasing  volume  of  business 
in  the  area  east  of  the  Mississippi 
River  has  prompted  the  opening 
of  a  new  Traid  Corporation  facil- 
ity. Fred  G.  Roberts.  Jr..  Traid 
president,  made  the  announcement. 
Albert  M.  Uremovich.  wlio  has 
been  serving  as  Traid's  traveling 
representative  in  the  East  during 
the  past  year,  will  head  the  new 
office,  located  in  the  new  .Ameri- 
can National  Bank  Building.  Sil- 
ver Springs.  Md. 

*  *  :f 

MPO  Videotronies'  Canadian 
Branch  at  Lakeshore  Studios 

M  MPO  Videotronies.  Inc..  New 
York,  has  opened  a  Canadian 
branch  at  Lakeshore  Studios,  Tor- 
onto. 

The  new  working  arrangement 
makes  available  to  Canadian  ad 
agencies  and  their  clients  all  of 
MPO's  15  permanent  staff  direc- 
tors and  other  key  personnel. 

Lakeshore  Studios  is  considered 
one  of  the  more  complete  studios 
in  the  Toronto  area.  It  includes 
three  sound  stages,  projection 
rooms,  and  film  processing  facili- 
ties. 

.'\ppointment  of  local  represent- 
atives of  MPO  Videotronies  of 
Canada.  Ltd..  in  several  Canadian 
markets  is  expected  to  be  an- 
nounced soon.  g- 

*  *  * 
Bach  Directs  Rentals.  Service 
of  ('aldwell  A  V  Equipment 
<~  Caldwell  A/V  Equipment  Co.. 
Ltd..  of  Toronto.  Canada  has  an- 
nounced the  appointment  of  Chris 
Bach  as  Manager.  Service  and 
Rentals. 

Mr.  Bach  will  be  responsible  I 
for  the  organization  of  a  depart-  I 
ment  for  the  servicing  of  broad- 
cast and  audio-visual  equipment 
and  for  the  re-organization  and  ex- 
pansion of  the  company's  Renta' 
Department.  y 


PARTHENON 


vJ/piCTf 


HOLLYWOOD 


\  FIL.M  PROGRA.M  FOR  Tl 
STANDARD  OIL  COMPANY  ( 

and  its  national  inarkctins  suhs 
A.MERICAN  OIL  COMPA.N 

•THIS  IS  STANDARD  OIL" 

help  each  emplovee  to  see  the 
whole   of   what   he   is   a   part 
definitive   picture    of   a    great 
grated  oil  companv'  in  cross-sc 
84  minutes,  color 

"HOLIDAY   FOR   BANDS 

warm  and  fasciiiating  stor\'  of 
and  Cindy,  and  the  two  millioi 
\\hn  pla\  in  the  nation's  ten  t 
and  high  school  bands  ■ —  as 
In  lames  Stewart.  26  mil 
color. 

"AS  YOU  TRAVEL  IN  THE  lI 
OF  LINCOLN  "  —  a  realK  neT 
pioach  to  travel  pictures.  FirstI 
scries  —  release:  January,  '621 

AND  A  LETTER  FROM 
STANDARD  OIL  CO.— LNDlJ 

Dear    Cap: 

I    suppose   everv'    client   tell; 
he   has   a   special  problem  to 
but  I'm  still  impressed  with  tht 
you  helped  solve  ours  with  "T 
Standard  Oil. " 

To  ha\e  pleased  our  boa 
directors  and  the  heads  of  on 
sidiapi-  companies  —  and  the\- 
pleased  —  is  one  thing.  But  the 
off  is  with  the  intended  auclil 
and  appareiitK    ue  hit  the  tart 

The  color  photography  was 
tiful  and   \aried.   but  \ou  som| 
managed    to    make    it    a   settin 
our  exposition,   instead   of  the 
When  at  times  it  properh-  stol 
show,    as    in    the    camera-eye 
down    a    drilling    rig    and    the 
copter    sweep    n\-er    the    precii 
edge  of  a  canyon,  the  "ohs"  r 
audience   were   a   great   testim 
But  most  important  of  all.  the 
tography    demonstrated    as    no! 
else  could   our  people  at  worlli 
individuality   of  their  charactenind 
\aried  occupations  tied  to  theeil< 
tral  theme  of  the  film. 

The  ability  of  both  yon  andtm 
people  to  grasp  our  obiectiv  H 
pick  up  the  main  lines  of  our  jsi' 
ness.  even  to  talk  our  jargoi  or 
jargons  really,  and  to  translal  an 
idea  into  living  action  and  co  no- 
tion —  this  was  great.  I  gues  the 
best  ccmpliment  I  can  pa\-  yon  nd 
your  people  is.  very  simply,  tiat 
the  film  did  the  job  that  we  Wited' 
it  to  do.  Thanks. 

ycnj   Truly   Yourt. 

Don   C^ampbell 

Director  of   Public   Relyms 

PARTHENON   PICTURI 

Cop  Polmer,  Exec.  Producer 
Hollywood  26, — DUnlcirk  5-3911 
Chicago  Princeton  I  W* 
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Business  Screen  MAGA;|<t 

i 
Ll 


there's  an  Anscochrome®  Film  perfect 
in  color  quality  for  every  application! 


Opening  up  the  new  worlds  of  underwater  photography  and  high  speed  motion 
photography  amplifies  the  problems  of  low  light,  color  balance  and  reciprocity 
failure. 

What  does  the  Anscochrome  family  offer? 

Simply,  this — better  color  under  all  types  of  exposure  conditions. 

For  low  Light  levels  16mm  Super  Anscochrome  film  has  wide  latitude  and  high 
speed  (100),  (or  200  ASA  by  extended  processing  if  needed). 

For  top  quality  in  release  prints  16mm  Anscochrome  Professional  Type  242 
camera  film  has  ultra  fine  grain  and  low  contrast.  For  direct  projection  regular 
Anscochrome  film  has  all  the  sparkle  needed  for  screen  quality. 

And  all  Anscochrome  films  intercut  and  print  beautifully  on  Anscochrome  Du- 
plicating Film.  Ask  your  Ansco  representative  or  supplier  today.  Ansco,  Bingham- 
ton,  N.  Y.  A  Division  of  General  Aniline  &  Film  Corporation. 


Ansco 
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aUALITY-nil.T 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durabia  1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITV-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 
Sound  Slidefilm  Shipping  Cases 

(for  Transcriptions  &  Filmstrips) 
2"  X  2"  Glass  Slide  Cases 
Filmstrip  Shipping  Cases  (hold  up 

to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCHUESSLER 

361  W.  Superior  St.,  Chicago  10,  111. 


Former  President  Eisenhower  addresses  the  Campaign  Gettysburg  dinner. 

Wide -Screen  View  of  a  New  Gettysburg 


16MM  SOUND   PROJECTORS 

• 
NEW  AND  USED 

FILM  SUBJECTS  -  ACCESSORIES 
WRITE    FOR    FREE   LISTS 

NATIONAL  CINEMA  SERVICE 

71    Dey  St.       •        N.Y.C.  7,  N.Y. 


CAMPAIGN  Gettysburg",  spon- 
sored jointly  by  The  Satur- 
day E  V  E  .»J  I  N  G  Post  and  the 
Gettysburg,  Pennsylvania,  Junior 
Chamber  of  Commerce,  was  in- 
troduced, with  over  150  projected 
wide-screen  slides  of  downtown 
areas  of  Gettysburg,  to  the  city's 
civic  and  business  leaders  at  a 
kick-off  dinner  for  the  restoration 
and  redevelopment  project  on 
September  27.  at  Gettysburg. 
Dwight  D.  Eisenhower,  who  spoke 
at  the  dinner,  warmly  endorsed 
the  new  project. 

The  slides,  which  dramatically 
illustrated  what  a  restored  Gettys- 
burg would  look  like,  were  pro- 
duced by  V'isualscope.  Inc..  New 
York.  They  were  shown  to  merch- 
ants of  the  city  to  illustrate  sug- 
gested changes  to  restore  the  ar- 
chitectural appearance  of  the  com- 
munity in  keeping  with  its  dis- 
tinctive personality  and  historical 
importance  in  the  nation.  Business 
leaders  will  be  encouraged  to 
carry  this  restoration  work  into  the 
interiors  of  their  places  of  busi- 
ness. 

"Campaign  Gettysburg"  is  the 
first  of  a  series  of   "Operation  Re- 


Do"  projects  launched  by  The  Sat- 
urday Evening  Post  with  the  joint 
sponsorship  of  individual  civic 
groups  for  the  redevelopment  of 
more  than  two  thousand  towns 
throughout  the  country.  Following 
the  Gettysburg  campaign  a  Plan 
Book  for  town  redevelopment  will 
be  drawn  up  and  distributed  to 
Mayors.  Town  Councils  and  vari- 
ous civic  groups  throughout  the 
United   States.  Iff 


Below:  Dr.  Milton  Osborne  of  Penn 
State  points  out  sketch  detail  to 
Posl's  Jack  Pontius  and  campaign 
chairman  Don  Becker,  with  assist- 
ant,   Thomas    E.     Piper,    at    dinner. 


Custom  Built 

HANSARI 

Rear  Screen 

Process 

35mm  Projectr 


Specificatioihs: 

•  500  ft.  capacity 

•  200  Amp  Arc  Lamphouse 

•  Bell  &  Howell — movement  with 
registration  pins 

•  Rheostat  with  light  intensity 
stop  switches 

•  Two  camera  interlock  motors — 
for  Mitchell  NC  &  BNC 

•  Complete  set  various  focal  length 
projection  lenses 

•  Forward  and  Reverse  controls 

•  All  connecting  cables 

•  All  components — completely  bllrr 
for  very  low  noise  level 

•  Projector  mounted  on  dollied  ped{ 
with  horizontal  and  vertical  [ 
adjustments 

Approximate  projector  weight:      15lj 
"         sync  generator:       .   3'] 

"         rheostat:     ij 

"         accessories    l!) 


s10,OOD 


SPECIALLY 
PRICED! 

Complete     •    Guaranteed 

CAMERA  EQUIPMENT  CO., 

DEPT.  S.  315  WEST  43rd  STRE 
NEW  YORK  36,   N.Y,     •     JUdson  (420 


HAWAII  •  SAMO 
TAHITI  .  . . 

•  Stock  Shots 

•  16mm  &  35mm  Photogrchit 
Service 

•  Nafive  Music  &  Effects 

•  Synchronous  Magnetic 
Recording 

Write: 

CINE-PIC  HAWAI 

Atfn:   George   Tahora 
1 847  Fort  St.,  Honolulu  1 3,  H«d 
Wire:  CINEPIC    •    Phone  S'.iT 


TELIC.  INC.   ■  FILM  CENTER  •  630  NINTH  AVENUE.  NEW  YORK  36.  N.Y. 


ELWOOD  SiEGEL.  President  A  Execulive  Director 

EDWARD  F.  BOUGHTON.  Vicc  Prendent  <£  fxecuttve  Producer 


0° 
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SCENE   I  TAKE      SOUND 
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Business  Screen  MacJiN' 


Silge  ^Construction,   History 
j'i  ured   in  This   Steel   Film 

hfhe  Movable  Bridge,  a  new 
.fliion  picture  in  color  on  the  fas- 
tilting  developments  of  jack- 
'tne,  swing  and  vertical  lift 
irges  from  the  Middle  Ages  to 
ihi  present,  is  available  for  the 
r<  use  of  schools,  clubs,  and 
)t!:r  organizations  through  the 
Jted  States  Steel  Corporation, 
(••ipburgh. 

'"he  picture  is  one  of  a  series  on 
)rges  and  bridge  construction 
)riuced  for  the  American  Bridge 
)iision  of  United  States  Steel  by 
fi  Jam  Handy  Organization,  De- 
rc. 

j'onstruction  of  the  new  double- 
te'C  vertical  lift  bridge  at  Hough- 
0  Hancock,  in  Michigan's  Ke- 
v^naw  Peninsula,  is  one  feature. 
J^es  floated  the  4,500,000- 
jdnd  lift  span  into  place,  making 
t  ossible  to  complete  the  bridge 
vi  an  interruption  of  traffic  be- 
wpn  two  cities  of    only    a    few 

ICTS. 

jistoric  bridges  shown  in  The 
\Hable  Bridge  include  the  fa- 
n*is  Tower  Bridge  in  London; 
ihj496-foot  bridge  across  a  part 
MJIew  York  Harbor,  longest  of  its 
,yf  for  years;  Chicago  River  jack- 
;ne  bridges,  and  the  Fort  Madi- 
■01  swing  bridge  across  the 
■Jppi. 


Mis- 


}.  tie  Against  Breakage 
j}»wn  in   "Safepaek   Story" 

"jjlass  has  come  to  be  a  symbol 
',o|fragileness.  However,  the  battle 
iginst  glass  breakage  while  in 
r;sit  is  being  won  by  packaging 
euniques  developed  by  the  Shat- 
.ejroof  Glass  Corporation  of  De- 
■  Tf.  The  story  of  their  fight 
Iginst  breakage  is  now  being 
0  in  a  newly-released,  16  mm. 
iojid  and  color  film.  The  Safe- 
W  Story,  produced  by  Film 
\lociates  of  Michigan.  Inc.  for 
eltterproof. 

-  ihatterproof  Glass  Corporation 
Sjhe  largest  independent  manu- 
aiurer  of  automotive  replace- 
n'lt  glass  in  the  country.  The  pur- 
">0  of  the  film  was  to  tell  Shat- 
e' roofs  story  of  its  research, 
e'ng,  and  development  of  pack- 
lajg  techniques  for  the  safe  ship- 
n^t  of  auto  windshields. 

he  audience  which  The  Safe- 
ick  Story  is  aimed  at  are  in  the 
ie]s  of  transportation,  insurance, 
;l^s,  packaging,  and  related 
If'ips.  A  free  loan  print  can  be 
jtiined  from  the  Film  Librarian, 
ihtterproof  Glass  Corporation, 
^^5  Cabot  Avenue.  Detroit  10, 
^higan.  » 


ANSCO  COLOR 
PROCESSING 

IN  THE  ORIGINAL  FACILITIES  DESIGNED  BY  THIS  MANUFACTURER 


1 


Ansco  Professional  Color  Motion 
Picture  Films  and  Duplicates 


f^     All  Ansco  Color  Motion  Picture  Films 

8  and  16mm  Pre-Striped  Ansco 
Ol     Color  and  Black  and  White 
Films  Processed 

Duplicates  Made  From  Your 
Original  Kodachrome  Films  and 
Sound  Tracks  Processed  Prior   to  1955 

8  Hour  'Round  The  Clock  Service 
(In  at  8  a.m.— Out  at  4  p.m.) 


»>^ 


.y>^^^  FILM  SERVICES 

'     OO^      AC 


OF      MICHIGAN 

234    ABBOTT    ROAD      •      EAST    LANSING,    MICHIGAN 


^z^  FILM  SERVICES 


W^ 


OF     THE     MIDWEST 


247    EAST    ONTARIO    STREET      •      CHICAGO    11,   ILLINOIS 
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The  Dependable  One 


There's  something  very  comforting 
about  the  way  a  Kalart,'Victor  pi-o- 
jector  runs.  Whisper  quiet.  Almost 
without  effort.  And  above  all,  de- 
pendably. It's  always  ready  to  put 
on  your  program. 

One  reason  is  the  lubrication 
system  designed  e.xclusively  for 
Kalart  Victor  projectors.  Oil  is 
metered  from  a  large  reservoir  on 
"demand  feeding"  by  means  of  a 
wick.  Parts  are  given  only  the 
amount  of  oil  they  actually  require. 
There  can  be  no  leakage  because 
the  oil  travels  upward  through  the 
wick  by  capillary  action.  One  filling 
of  this  oil  reservoir  keeps  the  pro- 
jector running  smoothly  for  some 


1,200  hours,  or  a  full  year  of  heavy 
use.  What  efficiency! 

Of  course,  there  are  a  score  of 
other  features  that  contribute  to 
Kalart/Victor's  reputation  as  the 
dependable  16mm  sound  projector. 
Your  authorized  Victor  Audio- 
Visual  Dealer  will  be  more  than 
pleased  to  point  them  out  to  you. 


Free  —"How  Industry  Profits 
from  Films."  Booklet  is  packed 
with  information  on  use  of  audio- 
visuals  in  every  phase  of  business, 
from  training  to  sales.  Send  now 
for  your  copy.  Address  your  request 
to  Victor  Animatogi-aph  Corp., 
Dept.  4 


World's  Most  Experienced  Manufacturer  of  16mm  Projectors 
VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVILLE,  CONNECTICUT 


...  ,,,...,',ines  are  aiding  railroad  communications;  dote  proce_; 

Modern  Science  "Rides  the  High  Iron' 

America's  Railroad  Industry  Turns  lo  Computers  and  Ke»»,' 


Sponsor:  Association  of  Ameri- 
can Railroads 

Title:  Science  RiJes  the  High 
Iron.  25  min..  color,  produced 
by  Robert  Yarnall  Richie  Pro- 
ductions. 

■ft-  "Is  my  freight  car  on  sched- 
ule?" the  businessman  asked — a 
question  posed  many  times  daily 
by  railroad  customers  throughout 
the  nation. 

And  in  the  moment  needed  to 
feed  the  question  to  an  electronic 
computer  he  got  his  answer:  "Yes 
sir.  your  car  left  Chattanooga  on 
train  number  153  and  will  be  on 
your  siding  tomorrow  morning." 
Multi-Billion  Modernization 

The  computer  is  an  example  of 
the  practical  results  being  achieved 
by  a  multi-billion-dollar  railroad 
program  of  scientific  moderniza- 
tion— a  program  dramatically  de- 
picted in  the  new  motion  picture 
Science  Riiies  ihe  High  Iron. 

As  narrated  by  Chet  Huntley, 
the  film  tells  how  railroads  have 
teamed  up  with  scientists  and  en- 
gineers to  find  new  ideas  and   de- 


SOUND  RECORDING 

at  a  reasonable  cost 

High  fidelity    16   or   35.     Quality 

guaranteed.    Complete  studio  and 

laboratory  services.  Color  printing 

and   lacquer   coating. 

ESCAR 

Motion  Picture  Service 

7315   Carnegie   Ave. 
Cleveland   3.   Ohio 


signs  for  improving  operation  kn 
services.  I 

The  story  of  progress  in  ttid 
dustry     whose     emblem     is 
flanged    wheel — the    only 
that  needs  no  steering — taki 
viewer  inside  the  modern  laj 
tories   studying   p.oblems   ra 
from  atomic  locomotion  to 
research.  It  shows    such    ii 
tions  as  centralized  traffic  co 
automatic  classification  yard: 
cro-wave.     electronic     comp 
piggybacking  and  container!; 

J.    Handly   Wright    at    Previ- 

The  film  was  shown  at  a 
premiere  at  the  Four  Seasons 
taurant  in  New  York.  Octobe 
and  introduced  by  J.  H 
Wright,  vice  president  of  'i 
A.  A.  R. 

Wright  pointed  out  that  thi  ai!' 
roads  ha\e  petitioned  Congre  f' 
relief  from   the   burden   of    ve 
regulation,  discriminatory  t.p 
and  subsidized  competition 
"have  all  but  overwhelmed  t; 
iron  horse  at  a  time  of  e\pair 
national  economy." 

But    Mr.     Wright     emph;2ei 


w/- 


TREAT  MEN" 


NEW    FILM    TREATMENT    f< 
CONTINUOUS    PROJECTIO 

guaranteed  not  to  bj 

up,  even  in  high  humio.'. 
Gives  the  hardest,  tough ', 
slickest  finish  to  any  film - 
new  or  old  —  regardless  i' 
previous  treatments.  Also  g  ~ 
longer  wear  for  stondard  ('• 
lection. 

Write  for  brochure  and  price  ii: 

SALESFILMSo'e'LVt^'. 


Business  Screen  Maga 


the  film  sheds  no  tears.  It 
tively  portrays  how  the  rail- 
is  "have  done  all  they  can  to 

ie>  themselves  before  appealing 

0  legislative    relief." 


Science  Rides  ihe  High  Iron  is 
illustrated  by  Bob  Richie's  fine 
pictorial  sense.  It  was  written  by 
Tom  Orchard  and  directed  by 
James  Petrie.  g' 


V  Pioneer  in  Research  and  Development 

lie  Film  Slory  of  United  Shoe  ^^lachinery's  60- Year  Program 


i 


ESEARCH    AND    DEVELOPMENT 

1  has  taken  a  major  role  in  U.S. 
mpstry  within  recent  times  but 
New  England  firm  was  well 
the  path  60  years  ago.  At 
turn  of  the  century.  United 
Machinery  Corporation.  Bos- 
Mass,  established  its  develop- 
t  department.  Later  known  as 
h' United  Research  Division,  the 
atity  has  developed  nearly  900 
and  improved  machines  to 
The  story  of  these  machines 
iti  their  part  in  the  manufacture 
)f)etter  shoes  is  the  theme  of  Re- 
e:ch  Is  Only  the  Beginning,  a 
iCninute  color  film  recently  pro- 
k;d  by  Bay  State  Film  Produc- 
iqs,  Inc. 

Filmed    in    I'nited's    Plants 

limed  in  United's  vast  facilities 
njBeverly  and  Boston,  the  pic- 
U|  highlights  steps  taken  to  in- 
.Uf  efficiency  and  reliability  in 
:M'y  piece  of  equipment  designed 
iq  manufactured  by  the  Company. 
njthe  Research  Labs,  machines 
irl  built  up  from  custom-tailored 


chine  shop  parts  flow  into  United's 
huge  storehouse  where  aisles  a 
quarter-mile  long  run  between 
bins  and  racks  holding  millions  of 
machine  components.  Here  Un- 
ited's parts  system  takes  over  to 
provide  quick  replacements  when 
and  where  needed  in  the  field. 

...   of  Many  Men  and   Skills 

All  along  the  line  from  Re- 
search to  the  installation  of  the 
completed  machine  in  a  manufac- 
turer's plant,  the  work  of  many 
men,  employing  many  skills,  is 
graphically  portrayed  throughout 
the  30-minute  film. 

Research  Is  Only  the  Beginning 
will  eventually  be  made  available 
to  technical  groups,  schools  and 
specialized  audiences  through 
United's  Boston  headquarters,   gj' 

Below:  scene  from  the  United 
film  "Research  .  .  .  the  Beginning" 
0      recent     Bay     State     production 


irlbu 
)iies. 


Then  motion  time  analysts 
tf  in  with  recommendations  to 
ir'piote  speed  of  operation  and  re- 
lation of  operator  fatigue.  En- 
;ii;ers  and  designers  finalize  de- 
a;  of  function,  materials  and 
nihods  to  assure  ultimate  per- 
chance. 

yn  exceptional  sequence  shows 
h^art  of  casting  and  forging  in 
J|ited's  completely -equipped 
opdry.  Color  film  and  camera 
etnique  combine  for  a  fine  pic- 
oHl  representation  of  an  age-old 
■r  From  forge,  foundry  and  ma- 


"N 


CREATIVE  •  IMAGINATIVE  •  PROFESSIONAl 

A  Complete  Service  for  Your  Every  Film  Requirement 

6063  Sunset  Boulevard         •         Hollywood  28,  California 
Hollywood  4-3183 


Moviemalic  Model  TM-3  uilh  TV  screen  and  repeater  magazine.  Weighs  only  23}i  lbs. 

One  for  the  Road 


Or  the  top  of  a  prospect's  desk.  Or 
on  a  counter  at  point  of  purchase. 
Or  in  a  hotel  room  for  a  sales  meet- 
ing. Or  anywhere. 

Moviematic  and  Duolite  projec- 
tors by  Kalart/Victor  are  designed 
for  showing  16mm  sound  films 
where  you  want . . .  when  you  want. 
No  need  to  find  a  room  suitable  for 
projection,  set  up  a  separate  screen, 
darken  the  room  or  align  the  pic- 
ture. These  special-purpose  (for- 
merly TSI)  models  feature  a  built- 
in  TV-type  screen  for  daylight  pro- 
jection and  use  with  small  groups. 

Moviematic  models  offer  one  ad- 
ditional feature— the  repeater  mag- 
azine— to  provide  maximum  con- 


venience when  you  are  featuring  a 
particular  film.  No  rewinding  or 
rethreading  necessary.  Your  mes- 
sage is  repeated  automatically. 

You  may  also  use  Moviematic 
and  Duolite  models  as  convention- 
al projectors  with  a  remote  screen 
for  large  group  showings.  Choose 
the  model  that  meets  your  own 
specific  needs.  You  may  obtain  a 
single  projector— or  a  fieet— on 
rental,  lease  or  lease-to-purchase 

basis.  

Get  the  full  story  on  Moviematic 
and  Duolite  projectors.  For  infor- 
mation and  the  name  of  yom*  near- 
est dealer,  write  now  to  Victor 
Animatograph    Corp.,  Dept.4 


^jj^^^ 


Moviematic  and  Duolite  projectors  formerly  mode  by  TSI. 
VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVILLE,  CONNECTICUT 
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IT'S  NOT  ALL  DONE  WITH  MIRRORS... 

But  teaching  people  to  look  objectively  at 
their  own  attitudes  and  abilities  is 
an  important  part  of  training. 

That's  why  the  programs  we  produce  .  .  . 
in  films  and  other  media  . .  .  stress 
continuing  self -evaluation  as  an 
added  dimension  to  provide  room  for 
continuing  growth. 


COMMUNICATORS 
OF  IDEAS 


" 


31    WEST    53RD    STREET    •    NEW    YORK    19.    N.    Y. 
PLAZA   7-0651 
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nnounce  Program  of  N.  Y.  Film  Workshop 

Yi  ith  Emphasis  on  Results,  the  Film  Projluoers    Association    and    IN'ational 
Advertisers'  Group  Co-Sponsor  Full    Day's  Program  at  Pla/a  January  17 


HE  Film  Producers  Association  of  New 
York,  with  the  cooperation  of  the  Associa- 
I  of  National  Advertisers,  has  announced 
gram  details  for  a  day-long  advertiser- 
;nted  workshop  "How  to  Get  Maximum  Re- 
From  Your  Business  Films"  on  Wednes- 
January  17  at  the  Plaza  Hotel.  New 
k  city. 

"he  workshop  program,  beginning  at  9  a.m. 
continuing  through  5  p.m..  will  feature  a 
;heon  address  by  Roger  Tubby,  Assistant 
retary  of  State  for  Public  Affairs. 

I  elcoming  Address  b)'  President  \'an  Praag 

Villiam  Van  Praag.  president  of  the  Film 
ducers  Association,  will  open  the  Work- 
program  with  a  brief  address  of  wel- 
le,  followed  by  the  presentation  "How  Ad- 
isers  Are  Using  Films  Profitably"  in  such 
ses  as  merchandising  and  advertising  cam- 
;ns  new  product  introduction  sharehold- 
elations,  customer  relations,  dealer  training 

expanding  business  abroad, 
uccessful  planning,  budgeting,  production, 
ribution  and  evaluation  techniques  now 
king  for  advertiser  sponsors  will  be  demon- 
ted  and  discussed  in  a  series  of  round  table, 
and  individual  presentations  by  leading 
:utives.  Presiding  chairman  for  the  event 
/illis  H.  Pratt,  American  Telephone  &  Tele- 

h  Co.  and  chairman  of  the  ANA  Audio- 
jal  Liaison  Committee.  Robert  Bergmann 
~ilmex,  inc.  is  head  of  the  FPA  planning 
imittee.  Coordinator  of  the  program  is 
llace  A.  Ross,  public  relations  counsel  to 

FPA  and  director  of  the  American  TV 
nmercials  Festival. 

To  Unveil  an  ANA  Report  on  Budgeting 

lighlights  of  the  program  include  distribu- 
of  the  new  ANA  report  on  budgeting  for 
,  medium  and  high-cost  productions.  This 
)rt  has  just  been  completed  with  the  coop- 
ion  of  the  Film  Producers  Association  and 
be  presented  jointly  by  Alden  H.  Living- 
I  of  the  du  Pont  Company  (for  the  ANA) 


and  Peter  J.  Mooney,  of  Audio  Productions, 
for  the  FPA. 

A  unique  method  of  presenting  outstand- 
ing business  films  that  illustrate  specific  uses 
by  adverti.sers  has  been  devised.  A  battery  of 
projectors,  operating  simultaneously,  will  pro- 
vide this  "Screen-O-Rama"  feature. 

Film  Distribution  Leaders  in  Panel  Session 

All  principal  phases  of  the  industry  will  be 
presented  as  film  distribution  facets  are  dis- 
cussed by  Frank  Arlinghaus.  president  of  Mod- 
ern Talking  Picture  Service,  Inc.,  and  Ray 
Bingham,  president  of  Association  Films,  parti- 
cipants in  a  panel  on  "Achieving  Maximum 
Exposure  for  Your  Business  Films." 

Laboratories,  optical  and  other  specializing 
film  service  organizations  are  contributing  to 
the  program  feature  on  "Creative  Contribu- 
tions." A  specializing  presentation  "Measuring 
Effectiveness  of  Your  Film  Program"  will  be 
made  by  C.  T.  Smith,  General  Statistician  for 
Marketing  and  Public  Relations  of  AT&T. 

Advertising  managers  and  audio-visual 
executives  from  numerous  companies  will  pre- 
sent case  histories  on  their  successful  use  of 
the  film  medium.  Company  sponsors  and  film 
producers  throughout  the  U.  S.  have  been  so- 
licited for  films,  regardless  of  whether  they 
are  members  of  the  ANA  or  the  FPA. 

Case  Histories  of  Successful  Film  Use 

Advertising  managers  and  their  invited 
agency  guests  can  secure  advance  registration 
forms  from  the  Association  of  National  Ad- 
vertisers, 155  East  44th  Street,  New  York  17 
or  the  Film  Producers  Association  of  New 
York,  at  165  West  46th  Street,  New  York  36, 
N.  Y.  H' 

Editor's  Note;  case  histories  of  successful 
advertiser-oriented  motion  pictures  are  being 
compiled  by  the  Editors  of  Business  Screen 
from  recent  issues  and  further  data  is  being 
sought  in  a  nationwide  survey  for  inclusion 
in  a  New  York  Workshop  brochure. 


EDITORIAL  PREVIEW 

OF     NEXT     MONTH'S     FEATURES 

Here  are  a  few  of  the  many  features 
scheduled  to  appear  in  the  forth- 
coming  Issue   Eight   of   this   magazine: 

o  o  o 

■'An  Association  Makes  a  Film" 

by  John  J.  Mullin,  Asst.  Director,  Public 

Information    for    the    Glass     Container 

Manufacturers'   Institute. 


"The   Michigan   Story"   Preview 

Michigan    Consolidated    Gas    Company 

Pictures  State's  History,  Growth  in  This 

Jam   Hand)'   .Motion   Picture. 

o  o  o 

"Unseen  Harvesters" 

A    Fine    du    Pont     Motion    Picture    Is 
Featiued  in  an  Illustrated  Review  .  .  . 

O  O  O 

"Anatomy  of  an  Accident ' 

AT&T's   Hard-Hitting  Safety  Film  -   a 
Jerry  Fairbanks'  production  .   .   . 

O  O  O 

More  About  8mm  Sound  Projectors 

Eyre  Branch  reports  new  developments 
in   this  new   motion  picture  dimension. 

o  o  o 

Washington    Film    Commentary 
.Mary  Finch  Tanham  covers  the  nation's 
Capitol    exclusively    for    this    magazine 
.  .  .  all  the  news  of  audio-visuals  from 
behind  the  scenes  and  in  the  audience! 

o  o  o 

Films  on  "Maintenance  Painting'' 
and    'The   Magic  Hands   of  A.M.F." 

o  o  e 

"Meet  the  Marketing  Maestro" 

A  Profile  on  Adolph  Wertheimer  .  .  .  the 
president  of  Radiant  .Manufacturing  .  .  . 

O  o  o 

South  Dakota's  'Open  Door'' 

The  Story  of  Its  State  Libraries  as  de- 
picted   by   Producer    Max    Howe 

o  o  o 

Picture  Story:   "The  Call" 

The   Work   of   Education   in    India 

o  o  o 

Santa  Fe  Finds  "Better  Way" 

Film  Story  of  a  New  Rail  Line  .  .  . 
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congregations  during  the  next  six  month 
intensive  campaigning. 

"How    Can    You    Best    Tell    the    Cru 
Story?"  is  the  title  of  a  pamphlet  distribi 
at  the  Convention  to  each  of  the  pastors 
laymen   representing   more   than   3000  Tt 
Baptist  congregations. 

Well-Fortified  With  Publicity  Material 

The  pamphlet  incorporates  suggestions 
showing  the  film  at  worship  and  midweek  & 
ices,  church  suppers.  Sunday  School  and  Tr 
ing  Union  assembly  programs,  youth  fell 
ship  meetings  and  other  occasions.  A  pe 
rated  reservation  postcard  within  the  fo 
enables  each  church  to  request  the  free 
for  "preferred"  and  "other  acceptable"  da 
Local  sources  of  film  projectors  are  also  lis 

Decade  of  Decision  stars  Gregory  Wak 
who  appears  as  Roger  Haviland  in  the  wet 

Below:  director  Marty  Young  (I)  receives  "Ed 
award  from  co-chairman.  Dr.  E.  H.  Wesfmoreli 


Pastors   and    laymen    from    throughout    the    State    of    Texas    gather    at    the    Austin    Munici- 
pol    Auditorium    to    premiere    "Decade    of    Decision,"    a    21 -minute    fund-raising     picture. 

They  Gathered,  6,000  Strong,  at  This  Film  Premiere  to  Help 

Texas  Baptists  Launch  a  Crusade 

"Decade  of  Decision"  Aids  Fund-Raising  Campaign  for  Baptist  Schools  in  State 


TEXAS  Baptists — 6.000  strong — jammed 
the  Austin.  Texas  Municipal  Auditorium 
November  1 1  for  the  Hollywood-scale  pre- 
miere of  Decade  of  Decision. 

A  2 1 -minute   16  mm  color  film  produced 


by  Keitz  &  Herndon.  Inc.  of  Dallas.  Decade 
of  Decision  launched  the  2S  million-dollar 
Crusade  for  Christian  Education,  a  fund-rais- 
ing campaign  to  support  Texas  Baptist  schools 
and  colleges,  sponsored  by  the  Baptist  Gen- 
eral Convention  of  Texas. 

Of  special  significance  is  the  fact  that  on  the 
day  of  the  premiere  the  Convention  unani- 
mously agreed  to  ban  the  acceptance  of  di- 
rect federal  and  state  funds  by  Baptist  schools 
and  hospitals. 

4,200  Churches  and  Missions  to  Show  It 
While   the   28   million-dollar  drive   will   ex- 
tend   until   the   end   of    \9()5.    the    pastors   of 
approximately  4200  Baptist  churches  and  mis- 
sions will  be  able  to  screen  the  film  for  their 

At  left:  a  Baptist  lay  preacher  in  private  life, 
TV  detective  Gregory  Walcott  stars  as  the  on  cam- 
era narrator  of  "Decade  of  Decision,"  produced 
by  Keitz  &  Herndon  of  Dallos.  Center:  some  of  the 
enthusiastic  audience  of  6,000  who  attended  the 
premiere    in    Austin's   Municipal    Auditorium    .    .    . 
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R -T\    series  87//i  Piecimi  and  is  actively 
:cJ  as  a  Baptist  lay  preacher  in  private 

ic  personable  young  actor  is  also  featured 

I   [~ianny  Kaye   in  his  recent  film  On  ihe 

■■!,    and    in    The   Sixih    Man   with    Tony 

1    s. 

[illvwood  production  schedules  prohibited 
Otis  appearance  at  the  Texas  premiere. 


al  "Eddie"  Awards  Were  Presented 


I  It    immediately    following    the    showing, 

.  al  "Eddie"  awards  were  presented  to 
.V  Herndon's  Marty  Young,  director  of 
Ini.  and,  in  absentia,  to  Walcott. 

lusade  co-chairman  Dr.  E.  Hermond  West- 
land  of  Houston  explained  that  the  trophy 
Hddie"  was  chosen  as  a  symbol  of  the 

■.  heme.  "Education." 

1  -sented  in  narrative  style  with  dramatic 
up^  of  students  and  professional  people. 
-nt  changes  of  pace,  skillful  use  of  color 

Jiackground  music,  and  a  limited  amount 
jiniation.  Decade  of  Decision  effectively 
1  ants  the  need  for  Texas  Baptist  school 
.  liege  funds. 

Ihe  Need  is  for  Students  and  Buildings 

factors  as  the  decreasing  amount   of 

students  enrolled  in  Baptist  schools  and 

lies,  a  present  shortage  of  2600  students 

lining  for  Christian  vocational  service  — 

needs  for  additional  campus  buildings 

are  illustrated  with  graphic  clarity  and 

asive  conviction. 

khin  the  State  of  Texas  alone,  this  film 
achieve  new  audience  records.  For  there 
lore  than  1.5  million  members  of  Baptist 
1  hes  in  Texas,  and  virtually  every  member 
[ventually  be  exposed  to  Decade  of  De- 
via  local  showings.  ^ 


Operator  Billie  Mead  finds  her  "Answer  for  Lindo"  in  her  own  work. 

The  "Bell"  Motivates  for  Service 

"An  Answer  for  Linda,"  an  Intricate   Skill  Film,  Trains  Through  Inspiration 


Sponsor:    American   Telephone   &   Telegraph 
Company  (Bell  System). 

Title;   An  Answer  for  Linda.   22   min..  col- 
or, produced  by  Parthenon  Pictures  (Holly- 
wood ) . 

x'  The  long  distance  telephone  operator  is  a 
busy  girl  and  if  she  isn't  capable  of  multiple 
functions  during  her  period  at  the  board, 
there's  discouragement  and  less  efficient  serv- 
ice for  her  callers. 

An  Answer  for  Linda,  22  minutes.  Ekta- 
chrome  color,  was  produced  to  help  Bell  com- 
panies meet  a  training  problem  with  both  ex- 
perienced operators  and  those  in  training.  The 
basic,  technical  description  of  its  solution: 
"Overlapping  Techniques  in  a  Mark  Sensing 
Office."  ("Mark  Sensing"  is  a  form  of  toll 
ticketing  adapted  to  computer  handling. ) 

The  mission  of  this  employee-training 
"skill"  picture  is  to  inform  but  it  accomplishes 
that  goal  better  than  many  through  motiva- 
tion, inspiration  and  simple  "one  girl  to  an 
other"  guidance.  The  "Overlapping"  principle 
means  that  instead  of  an  operator  performing 
her  tasks  one-by-one.  Indian  file,  she  will  do 
two  or  three  or  four  things  simultaneously, 
with  several  telephone  calls  "working"  at  the 
same  time.  Even  experienced  operators  who 
have  been  working  with  Mark  Sensing  for  some 
years  need  this  "refresher"  training. 

But  viewer  resistance  would  be  strong  if  the 
film's  series  of  ten  basic  long  distance  calls 
were  thrown  on  the  screen.  So  this  training 
element,  a  series  of  overlapping  calls  which 
thread  the  film  together,  is  framed  by  a  believe- 
able  story-situation  which  makes  the  most  ex- 
perienced want  to  look  closely  at  the  action. 

Linda's  problem  needs  an  answer.  New  to 
Mark  Sensing  techniques,  she's  concerned 
about  loss  of  speed.  She  turns  to  friendly 
Billie   Mead    who    doesn't    know    the    answer 


either,  until  she  analyses  that  series  of  ten 
calls  and  finds  that  Linda's  "answer"  is  the 
"something  more"  she  herself  has  been  doing. 
That  is,  simply,  "keeping  one  jump  ahead." 

The  script  for  Answer  for  Linda  was  con- 
verted into  a  complex  chart  with  every  move- 
ment and  sound  detailed  with  utmost  accuracy. 
Closeups  and  action  along  with  switchboards 
were  handled  with  great  technical  skill.  The 
result  is  a  highly-effective  film,  justifying  it- 
self many  times  over  in  greater  operator  ef- 
ficiency and  resultant  customer  satisfaction.  ^ 


Helping  Linda 
Find  the  Answer: 

At  Right;  troubled 
Linda  iployed  by 
Pat  Georgei  is  con- 
cerned about  her 
speed  and  turns 
to  friendly  Billie 
Mead  for  answer. 
Billie  finds  it 
to  be  "keeping 
one  jump  ahead." 

*         *         * 

A  Challenge 
in  Production: 

At  right:  basically 
block  switchboard 
would  normally 
film  OS  "nothing" 
but  Parthenon's 
crew  met  problem 
by  creating  re- 
flections, film- 
ing "bounce"  of 
cross-lighting 
oft  black  surface. 
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COKE'S  75th  BIRTHDAY 

I  Dramatic    Presentations   Translated    Merchandising    Principles   to   Practical 

I  Application  as  Coca-Cola's  Worldwide  Bottler  Family  Convened  in  Florida 


ORIGINAL  Music,  Colorful  Sets  with  re- 
volving stages,  treadmills,  giant  rear- 
projection  screens  and  a  professional  cast  of 
twenty-five  Broadway  performers  combined  in 
Miami  Beach  this  month  to  mark  the  75th  an- 
niversary convention  of  bottlers  of  Coca-Cola. 
The  Coca-Cola  Company,  hosts  for  the 
spectacular  three-day  dramatic  musical  pre- 
sentation for  bottlers,  worked  with  The  Jam 
Handy  Organization  to  pull  out  all  the  stops  to 
create  a  hard-hitting  sales-and-entertainment 
show  which  turned  out  to  be  the  biggest  in- 
dustrial convention  ever  held  in  Miami  Beach 
— a  city  that  has  seen  some  big  ones! 

A  "Milestone"   in   tlie  Company's  Histor>' 

Patrick  L.  O.  Malley,  vice-president  and 
general  sales  manager  of  The  Coca-Cola  Com- 
pany termed  the  convention  presentation  a 
"milestone"  in  the  history  of  the  well-known 
soft  drink  firm. 

There  are  more  than  1 .000  bottlers  of  Coca- 


Convention  scene  reflects  the  enjoyment  shared 
by  a  19th  Century  group  as  they  were  introduced 
to     the     now     internationally-famous     beveroge. 

Cola  in  the  United  States.  Nearly  4.000  people 
arrived  in  Miami  Beach  for  the  convention. 
Officials  of  The  Coca-Cola  Company  pointed 
out  that  this  was  the  first  such  "national"  con- 
vention of  bottlers  since  194S — and  by  far  the 
biggest  yet. 

Usually  five  or  six  regional  conventions  for 
bottlers  are  held  on  alternate  years.  Casts, 
crews,  scenery  and  Company  personnel  move 
the  convention  around  the  country  much  in  the 
manner  of  a  large  traveling  show  company. 
This  time,  however,  since  Coca-Cola  is  cele- 
brating the  75th  anniversary  of  its  birth    this 

At  the  left:  it  takes  a  lot  of  "gear"  to  pro- 
duce a  big  convention  show.  Backgrounds  for 
scenes    were    rear-projected     on     giant    screens. 


year,  the  company  decided  to  stage  a    si 
large  national  conclave. 

Produced  by  The  Jam  Handy  Organizatio 

Overall  production  was  handled  by 
Handy  which  stages  most  of  the  special  ir 
ing  and  convention  activities  for  The  C 
Cola  Company.  Work  began  early  in  I96( 
members  of  the  Company's  Bottler  Sales 
motion  Department  under  the  supervisioi 
Sam  N.  Gardner.  The  basic  structural  outl 
of  the  convention  presentations  occupied 
better  part  of  1960  since  most  of  the  mat. 
to  be  presented  had  to  be  based  on  the  ovi 
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The  opening   sequence,  "American   Heritag: 
traced    early    history    and    principles   which 
birth     to     the     nation's     free     enterprise    sy:! 

marketing  strategy  for  Coca-Cola  througl 
the  next  few  years — and     marketing    str; 
has  a  way  of  defying  any  finalized  plans, 
Two   professional   script   writers   from 
Handy  plus  a  squad  of  promotion  speci 
in   The   Coca-Cola   Company   hammered 
the  sequence  of  scenes  and  basic  ideas  td 
presented.    Gradually    through    the    sprini 
this  year  separate  staging  requirements  bij 
to   emerge.    Some   parts   of  the   presental 
seemed    particularly    well    suited    to    mu 
treatment  so  musical  director  Maurice  Lej 
and  songwriter  Wilson  Stone  began  to  b 
out    musical    sequences    with    director    N 
Stanley  and  choreographer  Gene  Bayliss. 

Cast  Had  to  be  Versatile  .  .  .  and  Tall 

A  semi-final  script  reading  was  given 
officials  of  The  Coca-Cola  Company  all 
headquarters  in  Atlanta  during  August.  P 
after  Labor  Day,  auditions  were  begun  in 
York  giving  actors  who  had  summer  com 
ments  a  chance  to  try  out  for  the  show 

The  cast  was  unusually  large  for  an  in 
trial  show  —  twenty-five  in  all.  Most  of  t 
had  to  have  talents  which  included  ac 
singing  and  dancing.  An  additional  desii 
feature,  especially  for  male  members  of 
cast,  was  height.  Because  of  the  huge  siz' 
the  Miami  Beach  Convention  Hall  stage  I' 
of  the  men  eventually  chosen  for  the 
ranged  in  height  around  6'  2"  or  better  ma; 
ing  it  perhaps  one  of  the  "tallest"  casts 
assembled. 

Intensive   rehearsals   began   immediateHi 
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Right:  the  entire 

chorus  joins  in  on 

the  special  musical 

arrangement  for 

Walt  Whitman's 

poem,  "I  Hear 

America  Singing," 

which  was  written 

for  the  anniversary 

convention  show, 

climaxed  segment. 


It's  the   "Pause   That    Refreshes"   as   Coca-Cola's    Bottlers   Enjoy 

Stirring,   Original   Music   and   Over    100   Dramatic   Show  Sequences 


Lett:  the  familiar 
"Coke"  trademark 
was  translated  in- 
to many  languages 
as  musical  scenes 
depicted  worldwide 
markets.  Here,  the 
screen  presents 
Chinese  version 
as  singer  tells 
growth  thru  Orient. 


hearsals.  Alsei  executives  of  The  Coca-Cola 
Company,  who  had  special  parts  in  many  of 
the  dramatic  and  musical  sequences,  had  to 
be  rehearsed  in  their  parts. 

On  October  9  at  9;  30  A.M.  stage  manager 
Gene  Perlowin  raised  the  curtain  to  the  fa- 
miliar strains  of  the  famous  Coca-Cola  theme 
song,  and  the  show   began. 

For  three  days,  four  hours  a  day.  twelve 
full  hours  in  all,  the  show  unfolded.  It  traced 
the  history  of  Coca-Cola  from  the  iron  kettle 
of  Atlanta  pharmacist  Dr.  John  Pemberton  in 
1886  to  the  most  widely  recognized  and  ad- 
vertised product  on  earth.  It  presented  facts 
and  figures  about  growth  and  marketing  op- 
portunity and  presented  new  plans  for  the  fu- 
ture. The  cast  and  producers  received  a  stand- 
ing ovation  as  the  final  curtain  closed.  t^' 


Hii  York  rehearsal  halls  even  while  final 
iC'ot  revisions  were  being  made.  Set  designer 
il  Morton  began  construction  of  special 
!C«ery.  The  unusual  length  of  the  script  — 
iproximately  equal  to  four  standard-sized 
Jridway  musicals — imposed  a  severe  prob- 
ei  on  actors  who  had  to  memorize  parts 
»etimes  longer  than  normal  dramatic  plays. 
iniddition  they  had  special  songs  and  dance 
o  ines  weaved  into  more   than    100  scenes. 

ix  original  songs  —  words  and  music  — 
»se  written  for  the  show.  Also  a  special  mu- 
iicl  arrangement  was  composed  for  the  Walt 
iVtman  poem  "I  Hear  America  Singing" 
*l;h  formed  part  of  one  of  the  sequences. 

.  week  prior  to  the  opening  of  the  conven- 
io  the  entire  cast  and  crew  moved  into  Mi- 
in  Beach  for  final  technical  and  dress    re- 


Right:  lively  dance 

numbers  added 

color,  excitement 

to  each  sequence, 

helping  bring 

into  focus  new 

opportunities  for 

salesmanship  by 

Coca-Cola  bottlers. 

This  "Cheerleader" 

once  sequence  was 

one  of  convention 

show's  musical 

highlights  at 

Miami  Beach  .  .  . 


Film   Helps  Tell  Berlin's   Story: 

Media  and  Truth  Serve 
the  Cause  of  Freedom 


by  Edward  R.  Murrow 
Director,  U.  S,  Information  Agency" 

THERE  Rests  Upon  All  of  Us  today  a 
sane  sober  sense  of  our  "awful  responsi- 
bility." Discharging  our  small  portion  of 
that  responsibility  is  the  task  of  the  United 
States  Information  Agency.  We  are  engaged  in 
that  difficult  to  define  area  of  telling  our  tale 
abroad  and  putting  our  policy  plainly  but  pre- 
cisely in  the  primary  terms  of  understandability. 
If  this  country  believes  that  the  end  of  the  day 
will  be  carried  not  by  force  of  arms  but  by 
force  of  persuasion,  the  job  we  do  is  a  key  to 
our  very  survival.  I  for  one  am  persuaded 
that  we  have  no  alternative ;  we  must  persuade, 
or  perish  in  the  attempt. 

And  so  it  is  that  we  undertake  to  explain  the 
terms  of  our  existence  to  the  species  of  man 
inhabiting  this  minor  planet.  We  broadcast 
radio.  We  make  films.  We  produce  television. 
We  wire-service  local  papers,  print  magazines 
and  newspapers,  and  circulate  pamphlets.  We 
distribute  books.  We  run  libraries  and  informa- 
tion centers.  We  teach  English.  We  package 
traveling  exhibits,  sponsor  exchanges,  semin- 
nars,  and  cultural  groups.  We  seek  to  per- 
suade foreign  editors.  We  consult  foreign 
cabinet  ministers.  We  talk  to  university  stu- 
dents. In  the  process,  we  seek  to  convince  thai 
the  goal  we  seek  is  a  guide  for  enrichment  and 
not  a  guise  for  enslavement. 

It  is  this,  I  suggest,  that  makes  this  genera- 
tion of  Americans  a  rather  unique  strain  of 
that  unique  animal  called  man.  We  seek  not 
foreign  dominion,  not  self-aggrandizement, 
but  only  the  realization  of  those  things  in  life 
that  other  peoples  would  have  for  themselves. 
Does  anyone  doubt  for  a  moment  that  with  the 
power  this  country  can  marshal  and  the  press- 
ure we  can  focus  that  we  could  command  the 
destiny  of  man  if  we  so  chose?  It  is  a  tribute  to 
our  way  of  life  that  we  have  chosen  to  let  man 
choose  his  own  destiny. 

And  therein  lies  the  nut  of  our  difficulties. 
It  is  simple  to  impose  one's  own  will  by  force. 
It  is  far  more  bedeviling  to  let  those  wills 
develop  as  others  would  will  them. 

Our  adversary  crushes  freedom.  We  build 
it.  Our  adversary  snuffs  out  the  flickering  fires 
of  free  choice.  We  seek  to  light  them,  then 
keep  them  glowing.  Our  adversary  promulgates 
a  premise  of  power.  We  postulate  a  precept  of 
inviolate  individuality. 

It  is  this  that  sets  us  off  from  our  opponents. 
And  it  is  this  transmission  of  our  hopes  and 
our  dreams  that  engages  my  colleagues  and  me 
m  the  long  execution  of  our  many  appointed 
tasks.  We  truly  labor  in  the  service  of  an  ideal. 
Our  days  are  long.  I  myself  have  never  worked 

(CONTINUED        ON        PAGE        SIXTY-ONE) 
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Sponsor:  Sperry  Gyroscope  Com- 
pany ( Division  of  Sperry-Rand 
Corp. ) 

liFLE:  X  Murks  the  Si'oi.  15  min.. 
color,   produced  by  Telle,   Inc. 

•?■  From  the  depths  of  the  sea.  the 
missile-bearing  Polaris  nuclear- 
powered  submarine  is  within  firing 
range  of  90  per  cent  of  the  world's 
population  and  industry.  With  its 
invulnerable  underwater  base,  the 
Polaris  launching  pad  covers  140 
million  square  miles.  It  is  an  ex- 
traordinary weapon  that  becomes 
even  more  extraordinary  in  the 
light  of  the  accuracies  involved. 

To  strike  its  unseen  target,  the 
Polaris  submarine  must  know 
within  a  matter  of  yards  where  it 
is  under  the  sea  .  .  .  within  a  frac- 
tion of  a  compass  degree  of  which 
direction  it  faces,  for  a  single  de- 
gree in  direction  will  throw  the 
missile  20  miles  off  course. 

Has   "Sense    of   Navigation" 

The  navigational  accuracy  of 
this  awesome  striking  force  is  the 
subject  of  a  new  film  just  released 
by  the  Marine  Division  of  Sperry 
Gyroscope  Company.  It  shows 
that  of  all  the  technical  achieve- 
ments that  have  gone  into  this 
weapon  system  none  is  more  im- 
portant that  "the  sense  of  naviga- 
tion" built  into  the  submarine  by 
Sperry  Gyroscope  engineers. 

X  Marks  the  Spot  documents 
some  of  the  background  of  the  Po- 
laris project — in  which  a  nation- 
wide team  of  7.000  industrial  con- 
tractors built  Polaris  in  the  short- 
est time  ever  for  a  major  missile 
system.  Sperry's  work  was  concen- 
trated on  the  Gyro  Navigator,  a 
truly  fabulous  instrument  —  ultra 
sensitive  to  motion,  oriented  to 
the  universe  and  the  heart  of  the 
world's  newest,  most  accurate  na- 
vigation system. 

Work   in   Land-Locked   Hull 

The  film  describes  steps  in  the 
development  of  the  system:  the 
gyroscope  itself,  the  NA'VDAC 
computer  to  provide  navigational 
crosschecks,  and  the  Navigation 
Control  Console  which  ties  in 
electronic  navigators  and  com- 
puters of  the  submarine  with  their 
human  counterparts. 

At  one  point  where  it  became 
absolutely  necessary  to  have  a 
submarine  to  work  in — when  none 
were  available — a  landlocked  hull 
was  built  in  the  midst  of  the  resi- 
dential skyline  of  Long  Island. 
Yet.  the  savings  which  ensued 
from  experimental  work  on  star- 
tracking  periscopes  in  this  hull 
more  than  paid  for  its  cost. 

Chet  Huntley,  one  of  the  nar 
rators  on  A'  Marks  the  Spot  leaves 


PROJECT  POLARI' 

The    Navigational    Accuracy    of     America's     Nude' 
Submarines  Is  Documented   in  This  Sperry   Pictuj 
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us  with  this  message:  "With  no 
fixed  location,  hidden  beneath  fa- 
thoms of  water,  the  Polaris  bran- 
dishes the  threat  of  instant  retalia- 
tion to  any    would-be    aggressor. 


Talking  over  Poloris'  film  scenes 
are  (h  C.  William  Whall,  market- 
ing mgr.  of  Sperry  Marine  Division 
and    in    narrator  Chet  Huntley   .    .    . 

The  ultimate  test  of  the  Polaris 
system  is  continued  peace.  For 
if  it  is  successful  in  the  fullest 
sense  it  will  never  have  to  be 
used." 

*  *  * 
\  Fine  Co-operative  Effort 
7-r  X-Marks  the  Spot  was  made  by 
the  co-production  team  of  Sperry 
Gyroscope's  William  Mount,  who 
originated  the  concept  and  script 
treatment,  and  Telle.  Inc..  New 
York  specialist  company  in  co- 
production.  It  was  written  and  nar- 
rated by  Telic  staff    writer    Will 


At  right:  underseas 

navigators  on  the 

Polaris  submarine 

Theodore  Roosevel* 

are  the  picture  of 

concentration  as 

they  check  a  new 

control  instrument  — 

Sperry  Gyroscope's 

Navigation  Control 

Console.  In  the 

picture  'I  to  r)  are 

Lt.  William  Johnson. 

Navigation  Officer; 

Chief  Electronics 

Technicians  Lonnie 

McCoskill  (seated  I 

,   and  John  Williams. 


Sparks  (Chet  Huntley — on 
era — narrated  opening  and  c 
sequences),  under  the  supe: 
of  the  producer-director  tea] 
Elwood  Siegel  and  Edward  B 
ton. 

Telic  partners  Woody 
and  Ed  Boughton  have  long 
cialized  in  solving  unusual  pr 
tion  problems  for  sponsors, 
cies  and  even  for  other  pn 
In  this  case  it  was  necessai 
combine  never-before-used 
mentary  footage  of  the  U.  S 
with  the  tough  problem  of  s 
ing — in  color — in  the  e-xtrSi 
narrow  confines  of  subnrii 
hulls,  yet  with  maintenance 
quality  lighting.  < 

Special  Lighting  Was  Devi' I   r 

Ed  Boughton.  who  di  ;td 
these  interior  shots,  had  to  iw 
his  own  miniaturized,  contlltt 
lighting  system,  shoot  in 
angle,  but  avoid  the  inheret' 
tortion  often  produced  in  ckf- 
wide-angle  work.  He  has 
ceeded  admirably. 

Several  channels  of  distril 
are  planned  for  the  film.  It  v 
shown  to  armed  forces  servi 
ganizations,  prints  will  be  lai 
available  for  public  service  ei 
sion  programs,  and  prints  lai 
been  supplied  to  the  Navy 

Sperry    Gyroscope's    self  ite 
est  in  the  film  is  to  make 
clear  as  possible  that  navigain 
the  key  to  the  whole  missil  sy 
tem.  and  that  the  company  ia| 
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Business  Screen  M.^c\ 


of  top  performance  in  m;iny 

s|Cts  of  aerospace  science    and 

xnology. 

*        *        * 

Marks  the  Spot  is  a  real  il- 
agation  of  how  a  progress  report 
licire  composed  of  seemingly  un- 
eled  footage  can  be  skillfully 
d'-d  and  dramatized  into  an  ex- 
e!ional  public  information 
ir  » 
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Psychiatric  Film 

,)p-Ranked    Professional   Film 
•1  Care  of  Depressed   Patient 


ptsoR:  Merck  Sharp  and  Doh- 
K  International. 

I  r :    Recognition     and     Treal- 
•m  of  the  Depressed  Patient, 
niin.,  color,  produced  by  Dy- 
mic  Films.  Inc. 

r  Ihis  film  documents  diagnostic 
/Of  in  the  field  of  depression  un- 
ehken  by  Dr.  Frank  J.  Ayd.  Jr.. 

jading  Baltimore  psychiatrist, 
t  fhows  methods  of  treatment 
se  by  Dr.  Ayd  (with  amitripty- 
m  [Elavil]  and  other  anti-de- 
T^ants)  and  explains  the  results 
bljned. 

lie  patients  shown  were  all 
h«ographed.  with  their  permis- 
ioi  during  sessions  in  Dr.  Ayd's 
ife.  Releases  were  obtained  for 
rc:ssional  use  outside  t  h  e 
ln:d  States,  only. 

^ade  by  hidden  cameras  at 
m^,  when  patients  were  not 
leed,  the  film  is  most  revealing, 
nqhas  been  highly  acclaimed  in 
s  scent  premiere  before  the  In- 
:ri;tional  Psychiatric  Congress  in 
'iena.  It  will  be  available  abroad 
1  nglish,  French,  German,  Itali- 
n  nd  Spanish  language  versions. 

M  S.  Feuerman  was  producer 
)r±e  Medical  Dynamics  Divi- 
(b:  of  this  company.  y' 


ler 


S  or!  Film  from  Bissell 
rs   "First    .\i<l   to   Mother" 

issell.  Inc.  is  getting  its  sales 
ge  across  to  women  in  a  4A 
color  film  produced  by 
>r  Kayfetz  Productions.  Inc. 
1  show  Bissell  products  in  use 
floor  scrubber,  vacuum  clean- 
pholstery  cleaner  and  carpet 
4'er  —  First  Aid  to  Mother 
ed  a  story  around  a  busy 
an  about  to  start  a  clean-up 
p^ition  after  a  children's  party, 
house  is  in  disarray.  The 
rings  and  Hubby  informs 
he  is  bringing  a  guest 
i;  for  dinner. 

lanks  to  the  Bissell  products, 
iejusy  mother  gets  the  house 
le^ed  with  time  to  spare.       B' 


»f 
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PAN-AMERICAN    WORLD    AIRWAYS    ADROITLY   PROMOTES  FIVE  TRAVEL  FILMS 


FIVE  New  Films  were  pre- 
viewed by  Pan  American 
World  Airways  at  a  Film  Festival 
in  the  Johnny  Victor  Theatre,  New 
York,  November  1st.  The  five: 
Pink  Sand.  Bhie  Water:  on  Ber- 
muda: Turkey:  Ski  New  Horizons: 
Hong  Kong  Singapore:  and  Stale 
50,  on  Hawaii,  were  presented  on 
three  different  film  gauges  to  show 
the  bioad  range  of  media  that 
Pan  Am's  travel  film  series  now 
serve. 

Show  in  .\II  the  Dimensions 

For  instance,  Turkey  and  Ski 
New  Horizons  were  shown  in 
35mm  Cinemascope,  as  for  their 
theatrical  destinations.  Pink  Sand. 
Blue  Waters  was  shown  in  16mm. 
Other  pictures  were  shown  in 
16mm  and  in  the  Johnny  Victor 
anteroom  on  Fairchild  8mm  Cine- 
phonic  projectors,  as  well. 

Each  film  was  introduced  by  a 
pretty  girl  from  the  New  York 
office  of  the  travel  bureau  of  the 
country  pictured,  and  dressed  in 
"native"  costume  —  such  as  Ber- 
muda shorts. 

Reach  1.50  Million  Each  Year 

Pan  Am  now  provides  film 
showings  for  150  million  persons 
a  year,  according  to  Admiral  H. 
B.  Miller,  the  airlines  director  of 

This    comely    lass    helped    to    intro- 
duce    "Ski-New     Horizons"     picture- 


public  relations.  In  addition.  35nim 
Cinemascope  travel  films  are  pro- 
duced by  both  20th  Century  Fox 
and  Universal-International  in  col- 
laboration with   Pan  Am  for  the 


Admiral  H.  B.  Miller,  Director  of 
Pon-Am's  Public  Relations,  intro- 
duced   film    festival    offerings    .    .    . 

theatre  circuits  hee  and  abroad, 
and  reach  an  audience  of  250  mil- 
lion persons  a  year. 

With  32  titles  and  3,000  prints 
in  distribution.  Pan  Am's  film  li- 
brary is  the  travel  world's  largest. 
Standards  for  the  promotion  films 
are  set  by  Willis  G.  Lipscomb. 
Pan  Am's  Vice  President,  Traffic 
and  Sales,  and  the  program  is  ad- 

And  this  miss  in  Turkish  garb  pre- 
ceded   "New    Horizons-Turkey." 


ministered  by  Murray  Barnes,  Di- 
rector of  Advertising. 

Michael  Krupnick,  Manager- 
Special  Features,  directs  the  world- 
wide film  program  assisted  by 
Florence  Mouckley,  Manager- 
Films,  who  keeps  close  rein  on 
thousands  of  16mm  subjects  in 
constant  circulation  and  16mm 
and  35mm  subjects  in  transit  to 
television  stations  and  theatres.  ^ 

^:  *  * 

How  to  Promote  the  Medium 

^r  Some  of  the  most  interesting 
and  well  -  designed  promotion 
pieces  to  cross  our  editorial  desk 
in  a  long  while,  preceded  and 
publicized  this  recent  Pan-Am 
film  "festival." 

In  addition  to  a  colorful  descrip- 
tive folder,  there  was  a  fine  setup 
of  a  response  card  and  the  mailing 
included  a  pair  of  attractive  "du- 
cats" for  admission  to  the  Johnny 
Victor  Theatre. 

The  company's  Public  Relations 
Director  (Admiral  Miller)  took 
time  out  to  personally  welcome 
the  previewers  and,  as  noted, 
there  were  those  comely  girls  in 
appropriate  costumes  who  intro- 
duced each  of  the  pictures.  Variety 
of  projection,  excellent  promotion 
and  interesting  pictures  combined 
to  set  a  fine  example  of  the  art  of 
sponsored  film  previewing.         Q' 

"New  Horizons-Hongkong  &  Singa- 
pore" brought  on  this  Oriental  miss. 
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—  a   Pan   Am  picture  for  the  pu 


Jet  Terminal:  a  visit  to  Idlewild 

Design  Speaks  For  Itself  as  This   Color    Picture   "Tells"   a   Warmly   Human   Story 


ONE  OF  THE  MORE  unusual  business  spon- 
sored films  now  being  shown  to  school 
and  club  audiences  across  the  country  is 
Jel  Terminal.  Pan  American  World  Airways 
new  motion  picture  on  the  airlines'  recently 
completed  terminal  at  Idlewild  Airport.  New 
York. 

Aside  from  a  brief,  one-line  introduction 
and  closing,  this  18-minute.  color  film  has  no 
narration  or  dialogue,  and  contains  a  major 
sequence  of  dramatic  action  photographed  at 
eight  frames  per  second  —  or,  so  it  seems, 
several  frames  faster  than  the  Keystone  Kops. 
Pointins  Vp  Terminal  Services,  Features 
When  Pan  Am  originally  asked  Coleman 
Productions.  New  York,  to  create  the  film, 
Michael  Krupnick.  Manager  Special  Projects, 
specified  that  the  picture  had  to  be  different  — 
as  bold  and  exciting  as  possible  in  line  with  the 
advanced  design  of  the  airline's  new  building. 

Pan  Am  wanted  to  point  up  the  many  ways 
in  which  the  terminal  serves  the  public  and  its 
many  unique  features  such  as  its  cantilevered 
roof  under  which  planes  can  pull  in  to  protect 
the  traveler  in  bad  weather. 

During  weeks  of  preliminary  research,  writer 
Harvey  Yale  Gross  interviewed  all  pertinent 
Pan  Am  officials  and  the  architects,  engineers 
and  designers  of  the  then-unfinished  building. 
He  personally  explored  the  place  floor-by-floor 
and  space-by-space  from  top-of-the-roof  to 
bottom-of-the-basement. 

At  the  end  of  this  research  Gross  had  filled 
a  fat  notebook  with  a  million  facts:  the  number 
of  tons  of  sand  holding  the  roof  down,  why  the 
building  had  the  largest  air  curtain,  why  it  was 
the  greatest  this  and  the  most  impressive  that. 
Then  he  threw  the  book  away. 

Buildin;;  Design  Can  Stand  On  Its  Own 
What  would  have  resulted,  he  thought. 
would  have  been  an  architectural  film  filled 
with  the  right  statistics,  interesting  architectural 
shots  taken  at  odd  angles  that  an  audience 
would    sit    through,    be    impressed    by.    and 
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This    appealing     youngster     nearly     stole     show! 


Above:  Father  sees  the  family  off  on  a  trip 
to  Europe  via  Pan-Am  jet  and  I  below  I  she 
forgot    the     baby,    but  only    for    a    minute.   .    . 


priimptly   forget.   Secondly,   the  architects 
indicated  that  they  felt  the  design  of  the  bi 
ing  was  so  clear  that  the  public,  on  entei 
would  need  no  guidance,  but  could  tell 
glance    how   the   building   functioned.   Ta 
this  cue,  it  was  decided  that  no  narrati  ' 
dialogue  would  be  needed.  If  the  terminal 
so    easy    to    understand    visually,    why 
lengthy   verbal   descriptions? 

Instead,  producer  Harry  Coleman  prese. 
to  the  client  a  proposal  to  do  the  film  as  an 
aginative  and  humorous  recounting  of  a  fa 
to  take  a  trip.  We  would  see  the  family,  f 
the  time  of  their  awakening  in  the  early  m 
ina  to  the  time  a  Pan  Am  jet  would  carry  r. 
and  kids  off  to  a  visit  with  her  parent 
Europe.  | 

Nothing  in  particular  would  happen,  thcj'i 
be  no  "big"  dramatic  sequences,  just  a  s  ' 
film  about  a  small  family.  But  we  all  k 
how  a  family  gets  up.  eats  and  washes,  wh 
compress   the   time   three-fold,   and  cond^ 
their  action  into  a  perception  of  these  e\it 

a  selected  viewpoint,  rather  than  natural! 

exposition?  (This  would  also  get  to  the   ' 
duct"  faster  —  in  a  funny  way. )  , 

Consider  a  shooting  script  48  pages  jTft 
with  no  narration  of  dialogue  specified  irjta 
right  hand  column!  Imagine  the  reaction  ,  i 
sponsor  who  looks  in  vain  for  the  "mess^p," 
for  phrases  of  even  subtle  praise  for  Pan  jin. 
and  who  flips  page-after-page,  and  finds  n:  '■ 
word.  But.  Pam  .Am  liked  it  right  fro^' 
start,  approved  the  concept  and  the  si 
Filming  went  on  over  a  period  of  se 
months,  at  times  dependent  on  the  finishii 
certain  building  details.  Cast  photography  , 
six  concentrated  days.  All  the  actors  am  ic- 
tresses  were  faced  with  problems  of  con\>ini 
facial  expressions  and  body  action  at  a  ca;rs 
speed  of  eight  frames. 

Achieve  •Natural"  Effect  in  the  Editin 
Editing  of  the  film  presented  some  uijue 
p!-oblems  —  cutting  an  eight-frame-per  ^l  n; 
sequence  meant  re-examining  the  techno.- 
of  the  cut  itself:  if  the  action  would  be  ma  it 
in  a  conventional  way.  the  cut  would  aj 
"slow."  It  was  actually  necessary  to  aba 
the  best  match  of  the  action,  and  introd 
consistent  "jerk"  by  removing  two  fr.i  ; 
either  end  of  the  cut.  thus  making  the  - 
effect  seem  natural. 

The  composer.  George  Kliensini:cr 
"iven  the  dream  assignment  —  asked  :• 
an  18  minute  score  that  would  be  heard  "■ 
entirety,  without  interruption,  and  wioui 
being  lost  under  a  mass  of  rhetoric.  Hih'- 
produced  one  of  the  best  scores  of  hiv  c,  oi. 
based  on  motifs  that  were  associated  with  ico 
of  the  characters.  The  escape  of  a  yellow '3^ 
loon  from  the  little  boy's  hand  to  the  ro  « 
the  terminal  near  the  end  of  the  film  is  »* 
memorable  by  its  poignant  musical  treatnut- 
Jel  Terminal  is  one  of  the  happy  examp-« 
a  film  in  which  every  one  associated  wi  iK 
production  was  grateful  to  the  client  for  inS 
iiiven  the  freedom  to  create  an  out-o  W" 
ordinary  picture.  It  was  produced  and  p'*- 
graphed  by  Harry  L.  Coleman,  written  ar  di- 
rected by  Harvey  Yale  Gross.  » 

Business  Screen  Maoa:N' 


II 


and  a   film   to  promote   air  cargo 

'\NE  OF  THE  Most  Important  problems 

I  of  progress  is  how  to  reduce  the  gap  be- 
tween new  facts  and  old  attitudes.  In 
,11  industry,  the  "physical  retooling"  needed 
tci.xpioit  technological  advances  can  general- 
lyie  accomplished  far  more  rapidly  than  the 
aiplementary  "mental  retooling"  of  person- 
m  or  customers. 

Vith  the  large-scale  deployment  of  jet  fleets. 

ai'cargo  transport  has  advanced  to  the  point 

wrre  it  now  offers  an  entirely  new  concept  of 

irfrnational  marketing.  Yet  full  acceptance  of 

concept,  and  full  utilization  of  its  poten- 

is  hampered  by  a  lingering  image  of  air 

MiK-nt  as  mostly  suited  either  to  emergency 
;  ;itions  or  to  the  delivery  of  highly  perishable 
mrchandise. 

or  Customer  Showings  by  Cargo  Salesmen 

o  help  its  Cargo  Sales  Personnel  show 
cifomers  how  modern  air  transport  oppor- 
lu  ties  far  outweigh  traditional  objections. 
P;  American  is  using  a  new  motion  picture 
.  .  World  Marketini;  in  the  Jet  Age  .  .  . 
prauced  by  Henry  Strauss  &  Co. 

he  film  .  .  .  which  runs  twenty  minutes  in 
ccir  ...  is  designed  primarily  as  a  sales  pro- 
miion  tool  but  is  also  intended  for  internal 
tr.-Tiing.  It  has  a  number  of  separate,  but  inter- 
lofing,  themes  .  .  .  and  interweaves  documen- 
tal with  photoplay  techniques  for  presenting 
itgnessage. 

from  the  starting  point  of  a  typical  medium- 
siw  company,  whose  operations  in  the  inter- 
nejonal  market  are  hampered  by  delayed  de- 
li%Hes,  the  film  shifts  to  fascinating  footage  of 
fafcastern  cart  and  camel  transport  ...  to  dra- 
mlize  the  enormous  historical  change  in  the 
prplem  of  getting  goods  from  producer  to  con- 
suler. 

lEntire    World's   a   Merchandise   Counter 

f  illustrates  the  constantly  accelerating  pro- 
re!  of  market  expansion  that  has  made  the  en- 
Mr  world  a  shop  counter  for  the  distribution  of 
in  manufacturer's  merchandise  .  .  .  and  shows 
icr  this  has  created  a  competitive  situation 
*ye  even  the  most  non-perishable  products 
.■a!  become  "perishable"  if  they  arrive  "too 
itt  or  too  late".  Skipping  over  the  centuries, 
WTiove  to  the  twenty-four-hour  day  of  mod- 
•T^jet  transport,  where  under  floodlight  and 
>u  ight  a  never-ending  stream  of  cargo  rang- 
njfrom  fragile  earthenware  to  mammoth 
:ah-movers  enters  a  globe-circling  aerial 
Jitline. 

|his  visually  exciting  depiction  of  Pan 
Ms  technical  facilities  and  highly  trained 
Tiipower  sets  the  psychological  stage  for 
nbducing  a  major  concept  .  .  .  how  distribu- 
:ia  can  become  a  vital  competitive  asset  .  .  . 
in  how  advanced  methods  of  distribution 
;a^  make  possible  advances  in  production. 
Miaging,  merchandising,  marketing,  sales 
^rrtiotion,  and  many  other  facets  of  a  com- 
M^i's  operation. 

Jeturning  to  the  specific  problem  with 
^nh  it  started,  the  film  picks  up  a  Pan  Am 
iaiiman  as  he  makes  his  presentation  to  an 
nti-ested,  but  skeptical,  audience  of  company 
;x'utives.  Here  he  meets  one  of  the  key  hur- 
Jlf  in  selling  air  cargo  ...  the  fact  that  on  a 


Dramotic  night  scene  shows  the  loading  of  "Clipper    Cargo"    on    one    of    Pan-Am's     huge     transports. 

World  Marketing  in  the  Jet  Age 

Visualizing   Its  Advantages,    Pan-Americon  Bids  for  Overseas  Air  Cargo  Business 


simple  "cost-of-carrying"  basis  the  expense 
seems  to  be  prohibitive  in  any  but  exceptional 
cases.  To  overcome  this  objection  he  uses  two 
lines  of  reasoning. 

Noting  Other  Overseas  Distribution  Costs 

First  ...  as  the  salesman  points  out,  ship- 
ping costs,  by  whatever  means,  are  only  a  pan 
of  the  real  total  cost  of  overseas  distribution. 
Other  cost-factors  that  may  be  hidden  in  the 
way  bill,  but  turn  up  in  the  company's  overall 
expense  accounting,  include  such  items  as:  in- 
ventories (both  domestic  and  overseas);  ware- 
housing charges;  packaging  costs;  insurance 
rates;  and  liquid  capital,  available  in  larger 
amounts  because  of  speedier  delivery  of  mer- 
chandise. 

These,  and  similar  dollar-saving  factors,  not 
only  help  to  balance  the  discrepancy  between 
air  and  surface  sliipping  costs  .  .  .  they  lead  to 
the  second  major  sales  point  .  .  .  how  air  cargo 

Below:  an  automobile  goes  abroad  in  the  hold 
of  a  Pan-American  Boeing  707  cargo  "Clipper" 
in     this     scene     from     "World     Marketing"     film. 


opens  entirely  new  overall  marketing  possibili- 
ties. 

Smaller  inventories  of  any  given  item  per- 
mit a  more  varied  inventory  of  many  different 
items  .  .  .  hence  a  more  flexible  merchandising 
policy  geared  to  meet  swiftly  changing  market 
conditions. 

Lighter  packaging  and  less  in-shipment 
handling  can  help  to  eliminate  production 
problems,  since  items  designed  for  export  can 
be  handled  with  the  same  procedures  as  those 
for  domestic  sale. 

Lower  insurance  rates,  savings  in  warehous- 
ing, and  less  money  tied  up  in  merchandise 
which  is  non-productive  while  in  transport, 
open  new  and  enlarged  purchasing  opportuni- 
ties. 

Speed  of  shipment  allows  delivery,  mainten- 
ance, and  replacement  commitments  previous- 
ly impossible  .  .  .  hence  more  attractive  sales 
promotion  prospects. 

Three   Advantages   of  Jet   Cargo   Service 

And  .  .  .  added  to  these  general  advantages 
of  air  cargo  ...  the  film  points  up  these  three 
specifics  of  Pan  American  Jet  Cargo  Service: 

1.  World-wide  information  facilities  from 
1 14  trade  centers  in  80  foreign  countries  to  re- 
lay up-to-the-minute  facts  on  fast-breaking 
market  developments  and  opportunities. 

2.  World-wide  transportation  service  for 
exports  and  imports  to  any  place  in  North 
America  .  .  .  with  a  single  documentation  pro- 
cedure to  cover  all  handling. 

3.  World-wide  representation  facilities  with 
Pan  Am  agents  available  to  supervise  ship- 
ments and  represent  the  shipper  with  the  ad- 
vantages of  full  familiarity  with  local  regula- 
tions and  practices. 

Though  it  provides  much  specific  informa- 
tion. World  Marketing  in  the  Jet  Age  should 
be  equally  useful  from  the  standpoint  of  the 
questions  it  stimulates  .  .  .  giving  the  salesman 
the  opportunity  to  provide  individualized  an- 

(CONCLUDED      ON      PAGE      SIXTY-THREE) 
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A  Prize   Kodak   Picture   Shows  the   Role    of   Creativity    in    Photography 


How  Do  You  Tell  the  story  of  creativity, 
a  highly  subjective  matter  rooted  deeply 
in  the  imagination? 
Well,  one  approach  is  to  tell  it  without  a 
plot,  in  a  serving  of  colorful  fragments  blended 
together  into  an  artistic  composition  of  incon- 
gruity. 

That's  what  Color  Collage  does  in  its    20- 
minute  tribute  to  the  creative  ability  of   the 


nation's  art  directors  and  photographers  and 
their  use  of  color  photography  in  advertising. 

The  purpose  of  the  16mm  color  sound  film 
is  simple  enough — to  spotlight  the  talents  and 
accomplishments  of  two  highly  artistic  profes- 
sions. 

Planning  and  production  of  the  film  were 
far  from  simple,  however.  They  represented 
a  bold,  daring  experiment  in  challenge,  an  ap- 


peal to  the  imaginations  of  some  very 
inative   people.   Stan   Sobel's   script     wa] 
launching  point  for  this  eye-provoking 
motion  picture. 

The  result  is  a  free  form  mixture  ofl 
and  ideas,  a  mixture  which  seeks  to  J4F 
imagination  with  fantasy  and  whimssl 
providing  a  rare  visual  stimulus. 

.Mthough  the  movie  is  "plotless,"  tlK| 
sage  it  leaves  is  clear: 

"Creative   Idea    Must   Be   the   Birthpla 

"The  creative  idea  must  be  the  birt 
of  distinguished  and  effective  advertisin 
ideas  without  communications  are  hardlj 
ful  motivators  in  the  market  place." 

More   specifically,   the   viewer  is   rer, 
that  photographic  color  has  long  been 
cessful  medium  as  a  story-teller,  becau 
reader  of  advertising  finds  in  it    a    faj 
realistic,  and  trustworthy  describer. 

The  reader  is  familiar  with  photo.J 
since  its  images  are  all  around  him — 0 
vision,  in  the  snapshots  of  his  childre 
activities,  and  editorially,  in  his  magazini 
newspapers.  He  regards  it  as  realistic  anc 
ful  because  he  has  been  conditioned  to 
graphic  proof. 

Experience  and  Talent  Make  the  Mai 

But  the  point  is  made  in  the  film  that 
photography's  reputation  for  realism,  til 
perience  and  talent  of  both  photographe 
art  directors  have  married  beauty,  moo 
emotional  impact  to  the  once  literal  ima 

Moreover,  the  film  shows  that  color  f| 
raphy  can  now  execute  almost  any  creati 
in  a  multitude  of  ways,  without  sacrific 
most  important  ends  of  the  advertisin] 
entation — reader   recognition   and  acce 

Several  high-key,  high-quality  still  p 
were  used  in  the  production  to  achie\ 
usual  vignettes.  Patterns  for  the  vignette 
made  from  cotton,  sprayed  with  a  dullin 
pound  to  produce  the  right  light  intensit 
moved  about  until  the  desired  effect  \ 
tablished. 

"White  on  \\ Kite"  Shots  Are  Most  Dra ilic 

Some  of  the  most  dramatic  sequencesp 
film  are  white  on  white  shots,  an  exii 
difficult  technique  for  movies.  Thesel 
made  by  directing  high-powered  lights  iD^ 
background  to  overexpose  it,  while  mairS 
foreground  lighting  at  aperture  level. 

Color  Collage  was  filmed  in  KodaH; 
Chester,  New  York  studios.  Still  photcjl 
animation  for  the  movie  were  prepail 
Visualscope  Inc.  in  Manhattan  and  coil 
importantly  to  its  interest. 

The  film  is  now  available  free  of  ch.  c 
group  showing  to  art  directors  clubs.  :o(; 
sional  photographic  organizations,  ap^ 
arts  societies,  advertising  agencies,  .irt  alii 
ies,  educational  institutions,  business,  it  a" 
and  other  interested  groups. 

To  schedule  bookings  of  Color  ColUii;"'' 
to  the  Professional  Sales    Division.    F'; -j 
Kodak  Company,  Rochester  4,  New  \''  ■•   < 


In  the  Pictures  ifop  and  bottom):  thesr 
white  shots  helped  win  Golden  Merc 
for  "Color  Collage"  of  the  Venice  Fi 


l|RECORD    NUMBER    of 

\  members  of  the  Industrial 
Audio  Visual  Association 
r  on  hand  for  this  year's  Na- 
n  Fall  Meeting,  held  at  the 
Fnt  Hotel  in  Wilmington. 
Jvare.  October  23-26.  Over  50 
iranies  were  represented  by 
:i  audio-visual  executives. 
Vlmington — "an  8  AM  town" 
a  the  program  announcement 
dtated — was  an  appropriate 
Ijg  for  the  fall  workshop  meet- 
jp  industrial  audio-visual  ex- 
aj/es,  who  maintained  a  fast- 
ed schedule  of  activities  begin- 
lot  shortly  after  8  AM  and  go- 
>f\  after  midnight,  daily, 
/ting  as  host  to  the  lAVA 
DP,  Alden  H.  Livingston,  of  the 
;F,nt  Company,  provided  a 
aiifuUy-mounted  setting  for  the 
i^ngs  organized  by  Program 
airman     Daniel     Rochford 


d|  Livingston,  of  the  duPont 
rtjOny,    was    fall     meeting     host. 

tidard  Oil  NJ),  with  his  com- 
tfemen  Frederick  Beach  (Rem- 
!tti-Rand).  William  Connelly 
'ipn  Carbide),  Frank  Rollins 
q  bb),  and  Mr.  Livingston. 
R)ni  Becomes  \-\  Workshop 
lie  duPont  Hotel's  duBarry 
idi  was  efficiently  transferred 
ol  a  first-class  audio-visual 
rihop  featuring  a  large  rear- 
'j;tion  screen  set  in  handsome 
tned  wings  and  concealing  a 

I  ,'attery  of  audio  and  visual 
iiment  faultlessly  operated 
oghout  the  meeting  by  du- 
ftAV  men  Bill  Davis  and  Jay 
nnings. 

Eht  new  members  joined  the 
s'iation  during  the  meeting; 
te  Crane  (Johnson's  Wax). 
;i  Lloyd  (American  Republic 
■umce),  Kenneth  Morton  (Al- 
ijC.  W.  Ryan  (Idaho  Power), 
rird  Sherman  (Schering),  Jo- 
'^  Stanaland,     Jr.     (Southern 

II  Ira  Thatcher  (United  Air- 
51.  and  Charles  Woehrle  (Min- 
■ci  Mining). 

''' d e  n  Livingston     (duPont) 


lAVA  in  Wilmington.. 


Wilmington,   Delaware   is   an   "early"   town 


and  the   day's  work  begins  at  almost  down  these  late  fall  months 


DU  PONT  HOSTS  FALL  MEETING  OF  AUDIO-VISUAL  EXECS 


opened  the  morning  session  on 
October  24  by  orienting  his  fellow 
members  on  the  city  of  Wilming- 
ton. He  described  some  of  the  ac- 
tivities of  his  company's  motion 
picture  department,  of  which  he  is 
manager,  and  displayed  some  brief 
samples  of  the  department's  recent 
projects. 

President  Outlines  Objectives 

Objectives  of  the  conference — 
"Increasing  Management's  Suc- 
cess in  Its  Relations  With  Custom- 
ers, Employees,  Owners,  Govern- 
ments and  the  Public  Through 
Better  Audio-Visual  Communica- 
tions"— were  outlined  by  lAVA 
President  Kenneth  Penney  ( Min- 
nesota Mining). 

Program  Chairman  Rochford 
introduced  Henry  T.  Claus,  Board 
Chairman  of  the  Wilmington 
News-Journal,  who  officially  wel- 


Dan  Rochford  (Standard  Oil,  N.  J.i 
was  chairman  of  fall  program; 
introduced   newspaper  chairman. 

comed  the  lAVA  group,  meeting 
for  the  first  time  in  Wilmington. 
Robert  K.  Daker.  President  of 


Seminar.  Inc.,  got  the  workshop 
program  under  way  with  a  talk 
about  new  advances  in  "ASIIB" — 
A  uioinciled  Self  Instruction  i  n 
Business.  Mr.  Daker,  a  leading  au- 
thority on  programmed  learning 
for  many  years,  said  that  an  im- 
portant problem  of  our  education- 
al system  is  that  while  we  may  oc- 
casionally have  five  million  unem- 
ployed people  in  the  United  States, 
there  are  seven  million  jobs  look- 
ing for  the  right  people  to  fill 
them.  Our  40  billion  dollar  educa- 
tional system  does  not  seem  to  be 
training  people  for  the  available 
jobs. 

Industry  Must  Teach  Math  .  .  . 

The  solution,  Mr.  Daker  said, 
may  be  that  industry  will  have  to 
take  on  more  and  more  of  this  ed- 
ucational process — start  teaching 
higher  math  to  ordinary  guys  be- 


Below:  learning  how  visuals  are  brought  to  under-developed    countries   via    sun-powered    projection   ore    i|    to   ri- 
Frank    Rollins    'Squibb';    Bill    Davis    'Nationwide    Ins.';    Ralph   Fairchild    'LeTourneuui   and   Al   Yost   of   Bethlehem. 


WHAT'S  AHEAD  IN  AUDIO-VISUALS: 


(cont'd    from    PRtCEDING    PAGE) 

cause  the  schools  have  not.  He 
cited  a  recent  Fortune  prediction 
that  the  corporation  of  the  future 
will  be  an  educational  institution. 
It  will  spend  most  of  its  time  train- 
ing people  to  run  its  increasingly 
automated  factories  and  computer 
systems. 

The  change  in  education.  Mr. 
Daker  predicted,  will  be  away 
from  an  expository  form  into  one 
of  programmed  stimulus  and  res- 
ponse.  It  has  been  found  that  a 


man  will  learn  faster  and  better  if 
he  is  made  to  constantly  respond 
during  the  learning  process. 

Such  concerns  as  Eastman  Ko- 
dak and  IBM  are  now  using  auto- 
mated learning  procedures  with 
some  degree  of  success.  Mr.  Daker 
said.  In  programmed  instruction 
an  impo-tant  consideration  is  that 
"classes"  may  be  individual — 
easily  fit  in  with  the  regular  work 
schedule,  and  permit  each  student 
to  go  at  his  own  pace. 

However,  although  automated 
learning  is  making  fast  advances, 
we  still  have  many  problems  to 
solve.  There  are  great  "horrors" 
of  teaching  machines — with  many 
mechanical  problems,  great  diffi- 
culty in  h;mdling.  and  there  is 
much  floundering  in  method  be- 
tween opposing  schools  of  thought. 
While  the  audio-visual  machines 
have  their  problems,  the  "scram- 
bled books"  have  others.  Mr.  Da- 
ker said  he  believed  audio-visual 
men  have  great  contributions  to 
make  in  automated  teaching.  He 
urged  lAVA  members  to  consider 
the  problems  and  start  working 
on  the  answers. 

Branch  Reports  on  Smm  Sound 

Eyre  Branch,  recently  with 
Standard  Oil  (NJ)  but  now  re- 
tired and  an  audio-visual  consul- 
tant and  head  of  his  own  firm. 
Noel  Enterprises,  presented  an 
illustrated  round-up  of  the  latest 
information  on  Smm  sound.  He 
pointed  out  that  over  34  pieces  of 
Smm  sound  equipment  are  now 
"on  the  market"  but  with  greatly 
varying  degrees  of  availability. 

Two  new  pieces  of  8mm  sound 
equipment  which  are  available  are 
the  Fairchild  Cinephonic  and  the 
MPO  Videotronic  8,  both  repeater 
projectors,    which     were     demon- 


Below:  members  of  Industrial  Audio-Visual  Association  attending  fall  m3et- 
ing  at  Wilmington  gather  for  group  picture  in  front  of  duPont  Elastomers 
Loboratory  building.  Attendance  set  new   record   for  fall   gatherings. 


Ira  Tliotcher,  United  Air  Lines, 
showed  film  on  his  audio-visual 
activities.  Below:  Peter  Crane, 
S.     C.     Johnson,     gave     witty     talk. 


many  undeveloped  countries  > 
audio-visual  aids  would  be 
able  and  efficient   "teachers 
where  power  for  projection  1 
is  unavailable. 

One   solution   to  the     pi  do 
was  invented  by  an  ICA  iii 
Afghanistan   who   put    togcir 
rear-screen  stripfilm  projccu  I 
shioned  from  the  ever-prescr 
gallon  oil  can.  a     spectacle 
and  a  simple  mirror  to  reflec 
light.   The   whole  thing    wa; 
together     with     these     unive. 
available  materials  at  a     coi 
less  than  five  dollars.  In  operj 
the  projector  is  placed  so  th 


Bill  Pratt  of  AT&T  gave  "Plan 
to  Inform  Management  About  Film 
Effectiveness"   in   his  talk. 

strated  by  Richard  Goldberg,  of 
Fairchild.  and  Judd  L.  Pollock,  of 
MPO.  Both  of  these  machines  are 
now  going  out  in  good  quantity  to 
industrial  users. 

Education  and  Training  Abroad 
Gale  C.  Griswold.  of  the  Inter- 
national Cooperation  Administra- 
tion, a  featured  speaker  at  the 
luncheon  on  October  24.  told  of 
the  problems  of  educational  and 
vocational     training     systems     in 


Above:     Russell     J.       Pot 
of    Ford     lii    with    D.    G. 
Socony    Mobil,    as   they   vie 
sun-powered  projector  she. 


Above:  Gale  Griswold  of  Inter- 
national Coop.  Administration  with 
sun-powered   projector. 


Close-up   of    sun-powered    prc*c" 
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Above:  JAVA  members  gather  'round  as  Gale  Griswold  demonstrai 
sun-power  projector.  Normally,  this  still  projector  would  be  insi ; 
window  of   a    primitive  school   with    mirror   catching   sun   rays   just  <Sfc' 


Business  Screen  MAOfi^'i 
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Flory,    Eastman    Kodak,    spoke 
hat's   New   at   Eastman"   with 
pview     of     technical     acJvances. 

n  is  inside  a  window,  or  in 
Ki.  while  the  mirror  is  placed 
I 

ir 
;n 


e  bright  sun     and     focussed 
igh  the  stripfilm   and  simple 


r.  Griswold  said  that  the  pro- 
r  was  finding  rapid  accep- 
inf  everywhere.  He  said  that 
were' 800.000  small  villages 
1  'idia,  alone,  where  the  sun- 
o4red  projector  would  be  use- 
ilJAfghanistan  now  has  250  of 
lebrojectors  and  Iran  100.  Iran. 
I  tt.  is  extending  a  helping  hand 
e  spirit  of  international  cd- 
X  ition  by  building  projectors 
r  ise  by  less  well  developed 
ii  tries. 

'le  Iranian  projectors,  one  of 
li  1  was  demonstrated  for  lAVA 
e  bers,  are  more  refined  than 
e  iriginal  models.  Nevertheless. 
e  are  still  made  from  easily 
'2ible  supplies  and  cost  less 
la  twelve  dollars. 

-V  Answer  for  Sales-Ser\ice 

1  firing  the  afternoon  of    Octo- 

^-ti4,  the  lAVA  group  went  out 

iPont's  new  Elastomers  Lab- 

iry  at  Chestnut  Run  for  a  case 


t>'e:  "Red"  Ballantine  introdu- 
•d'the  film  "Report  on  du  Pont 
aimers"  describing  this  a-v 
isbr     to     sales-service     problem. 


history  presentation  of  how  the 
Elastomers  Department  solved  a 
sales-service  problem.  One  of  the 
solutions,  a  motion  picture,  A  Re- 
port on  chiPoiu  Elastomers,  was 
screened  during  the  presentation. 
A  tour  of  the  laboratory  followed, 
with  hosts  Andrew  "Red"  Ballan- 
tine, Don  Forman,  and  Bob  Le- 
Comte,  of  the  Elastomers  Depart- 
ment, leading  the  way. 

After  a  short  trip  along  the  his- 
toric banks  of  the  Brandywinc 
River,  the   lAVA  group  visited  a 


Night  session:  Aldie  Livingston 
points  to  duPont  booth  os  chair- 
man   Dan    Rochford    takes   breather. 

notable  museum  with  an  outstand- 
ing use  of  audio-visual  displays. 
The  Hagley  Museum  documents 
life  along  the  Brandywine  in  early 
times  and  shows  the  emergence  of 
the  first  industrial  pioneers  in  the 
paper,  flour-milling,  iron  and  gun- 
powder trades.  The  museum  inte- 
grates motion  pictures,  slides,  re- 
cordings and  other  audio-visual 
tools  with  extraordinarily  beautiful 
and  complex  working  models. 
Past — Prologue  to  the  Future 
lAVA's  Fall  Banquet  looked 
both  backward  and  forward.  James 
Craig  (General  Motors),  IA\'A 
Vice-President  and  Historian,  re- 
counted some  of  the  highlights  of 
past  conventions  and  workshop 
sessions  of  the  association,  enliv- 
ened by  filmed  episodes  of  a  meet- 
Below:  JAVA  president  Kenneth  E. 
Penney  spoke  on  futv-<^   „„o^- 


At  nightly  sessions  like  this,  keenly-interested  members  continued  discus- 
sions until  after  midnight  hours.  At  this  session,  Alden  Livingston  dem- 
onstrated    facilities,     activities    of    duPont's     Motion     Picture     Department. 


Joy  Cummings  and  Bill  Davis  of  the  duPont  Company's  Motion  Picture  Depart- 
ment handled  oil  pro|ection  arrangements  —  provided  fall  meeting  guests 
with   some  of   the    most   professional    showings   in   the   association's   history. 


ing  several  years  ago  in  the  Twin 
Cities.  Kenneth  E.  Penney  (Min- 
nesota Mining),  lAVA  President, 
looked  ahead  to  many  of  the  au- 
dio-visual advances  we  may  expect 
in  the  not  too  distant  future. 

lAVA's  sessions  on  October  25 
were  devoted  to  member  reports, 
case  examples  and  interchanges  of 
experiences  which  have  proved  so 
valuable  to  members  in  past  meet- 
ings. Two  of  the  reports  presented: 
Sheldon  Nemeyer  (General  Dy- 
namics), on  the  audiovisual  cen- 
ter, and  William  J.  Connelly  (Un- 
ion Carbide),  on  visualizations  for 
pre-testing  scripts,  have  since  ap- 
peared in  Business  Screen. 
Another  interesting  report  —  from 
William  Buch  (Lederle  Labs),  on 
an  exciting  new  visual   tool,    the 


ScroUfilm,  will  appear  in  an  early 
issue. 

Evening  Round-Robin  of  Films 

On  the  evening  of  October  25, 
lAVA  members  and  guests  met  in 
the  duPont  auditorium  for  a 
round-robin  film  showing,  under 
chairman  Fred  Beach  (Reming- 
ton-Rand), that  went  on  until  the 
early  hours  of  the  morning.  These 
screenings  are  indicative  of  the 
shirt-sleeve  aspects  of  much 
lAVA  work.  Many  members 
brought  films  to  show,  and  each 
was  followed  by  a  general  critique 
of  content  and  style. 

Between  the  acts  of  this  session 
the  lAVA  group  was  treated  to  an 
inside-look  at  the  duPont  motion 
picture  department's  offices  and 
exceptional  working  rooms.  Alden 


Below:  three  family  groups  attended  fall  banquet.  The  Alden  Livingstons 
ore  at  left;  Mr.  and  Mrs.  Vincent  Hunter  (UP)  center;  Mr.  and  Mrs.  Bill 
Reynolds    (Michigan    Belli    at  extreme   right.    (All   photos   by   Bob    Seymouri 
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meet  tniffic  demands  und  ol 
system  such  as  Echo  will  bil 
to  do  the  job.  The  Bell  sl 
companies  hope  that  their  el 
ence  and  know-how  will  be 
work  doing  this  job. 

Dr.  Joseph  A.  Tucker.  . 
U.  S.   Industries,  Inc..  spoil 
"Industrial    Applications   of| 
tomated   Learning     Today, 
described  how  automated  lei 


Sheldon  Nemeyer,  General  Dynam- 
ics, presented  o  slide  show  describ- 
ing   his    company's    new   a-v   center. 


Jerry  Curto,  of  Santo  Fe  Railroad, 
described  compony's  speakers  bur- 
eau,   its   effects   on    public    relotions. 


INDUSTRIAL  A-V  EXECUTIVES  MEET: 


(cont'd  from  preceding  p..\ge  ) 
Livingston  and  his  staff  have  their 
facilities  near  the  auditorum. 
which  they  also  operate.  The  audi- 
torium booth  has  35nim  and  16 
mm  motion  picture  projection 
equipment,  slide  and  slidefilm  pro- 
jectors of  many  sizes,  and  one  of 
the  most-used  visual  aids  in  the 
place — an  overhead  projector  with 
40-inch  lens  for  the  long  throw  in 
auditorium  use.  Mr.  Livingston, 
whose  audio-visual  activities  on  a 
production  or  consulting  basis  ex- 
tend ""across  the  board""  for  du- 
Pont.  showed  efficient  new  posting 
systems  for  film  distribution  con- 
trol, closed  circuit  television  room 
providing  TV  facilities  for  the 
managers  of  the  company's  adver- 
tising departments,  and  other  fa- 
cilities in  use  at  this  leading  in- 
dustrial audio-visual  establishment. 

Keeping  Management  Informed 

Opening  the  session  on  October 
26.  ■Willis  H.  Pratt.  Jr.  (A.T.&T.) 
presented  ""A  Plan  to  Inform 
Management  About  Film  Effec- 
tiveness." Mr.  Pratt  advised  his 
conferees  to  keep  track  of  the 
positive  aspects  of  their  work,  keep 
records  of  the  good  effects  of  film 
activity,  both  in  physical  audience 
statistics  and  in  psychological  stud- 
ies of  how  audio-visuals  do  an  in- 
formation job.    All   this  material. 


he  said,  should  be  regularly    pre- 
sented to  top  management  througii 
every    channel    available     and     at 
every  opportunity. 
New  Kodak  Films  and  Equipment 

John  Flory.  Eastman  Kodak's 
chief  liaison  with  the  Industrial 
Audio-Visual  man.  told  ""What's 
New  at  Kodak."  New:  Koda- 
chrome  U.  a  magnificent  new 
emulsion  for  all  original  35mm 
slides  and  16mm  and  8nim  ori- 
ginal movies.  Unfortunately,  the 
film  won't  duplicate  properly  yet. 
There  are  difficulties  in  magenta 
and  contact  control  not  yet 
solved.  But  this  sharp  new  color 
film,  in  good  supply  for  original 
use.  may  offer  many  advantages 
uhich  will  show  in  the  future  for 
mass-production  duplicated  color 
materials. 

Kodak  has  a  new  Model  350 
1 6nim  projector  for  television  use 
which  provides  sharper  TV  pic- 
lures  and  is  said  to  eliminate 
scratches  on  film  during  projec- 
tion. 

Mr.  Flory  showed  the  new 
Carousel  slide  projector  which 
automatically  shows  80  slides  in  a 
cartridge;  a  new  Pageant  16mm 
sound  projector:  and  a  Viscomat 
16mm  film  processor,  which  pro- 
cesses film  from  "dry  to  dry"  in 
only  one  minute.     The    Viscomat 


Joseph  Stanaland,  PR  supervisor  ol 
Southern  Bell,  was  an  active  parti- 
cipant   in    member    report    sessions. 

\\ill  cost  about  SI 2.500  and  will 
be  available  prob.ibly  in  April 
1962. 

A  new  Kodak  16mm  Reflex 
Special  Camera  is  now  on  the 
market  with  a  host  of  features  de- 
signed to  make  it  competitive  with 
other  high  quality  cameras.  It  will 
be  sold  direct  by  Eastman  Kodak. 
Many  accessories  for  the  camera 
will  be  manufactured  and  sold  by 
Camera  Equipment  Company. 

Echo's  Role  in  Communication 

W.  L.  Ritter.  of  Bell  Telephone 
of  Pennsylvania,  demonstrated — 
through  a  model  microwave  trans- 
mitter and  receiver — how  the  Echo 
satellite     will     facilitate     intercon- 


Harvey    Plants,   Generol    Foods,   wos       Ralph     Foirchild,     LeTourneau,     also 
active      in      topicol      "go-arounds."      took      active      role      in      discussions. 


Penn.  Bell's  Ritler  demonstroted 
"What's    in    Outer    Space   for   You." 

tinental  telephone  and  television 
traffic.  He  said  that  in  20  years 
existing  cables  will  be  unable    to 

O.  Clifford  Meadows,  Chesapeake  & 
Ohio   Railroad,   who    rejoined    lAVA. 


Judd     Pollock,     president 
Videotronics,     demonstrc 
company's   new  8mm   sour 
tor      ot      sessions      in      V. 

has  been  developed,  spoke  I 
early  work  of  Crowder  anci 
ner  and  explained  whersi 
grammed  learning  stands  tcl 
Equipment  demonstratiol 
Bell  &  Howell  —  on  the  nl 
mm  sound  projector.  CinJ 
the  ingenious  Italian-Madef 
box"  for  sound  film  short] 
Polavision.  which  makes 
slides  "move",  wound  i| 
morning  session. 

"How  to  Shoot  Your  Boss' 

Luncheon  speaker  at  th  w 
eluding  get-together  of  A\ 
members  was  Robert  L.  Irid 
land  (Lockheed  Aircraft;  »!• 
presented  his  version  of  "Iw  • 
Shoot  "Vour  Boss"".  On  f  n.  « 
course.  This  program  wasie« 
oped  by  Robert  Scott,  form 
ident  of  the  industry  Fih  P' 
ducers  Association  and  prd" 
in  West  Coast  aircraft  ilu- 
audio-visual   affairs. 

Both  serious  and  humorci.  l* 
visual  presentation  shows  tfp«* 
lems  and  mistakes  an  audi  vifl 
man  faces  in  putting  his  "b  s  < 
the  screen.  Both  Mr.  Sc :  ^ 
Ben  Lloyd  of  Aerospace  Cfo" 
tion  developed  the  script  vi 
suals  for  this  presentation 

Spring  Meeting  in  Milwa  f 

The  National  Spring  Meing 

the    organization    will   be    ^'d 

Milwaukee  in   May.   Richill"' 

secki  of  .AJlis-Chalmers  is  [Jg" 

chairman  for  the  1962  meelil 
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Bl-siness  Screen  MAcfei'" 


We  can  show  prospects  MORE  with  movies 
than  in  a  live  demonstration" 


-y...  A.  DePolis,  Vice  President  in  charge  of 
irMing,  LeTourneau-Westinghouse  Co. 

"^e  solve  two  major  selling  problems  with 
'd<;  Pageant  Projectors  like  this  one.  One  is 
■  joblem  of  showing  our  equipment,  which 
iss  as  much  as  38  tons,  to  as  many  pros- 
;t5as  possible.  The  other  is  the  problem  of 
'k|g  maximum  use  of  every  minute  spent 
■h\-\e  prospect. 

"l>r  example,  surveys  show  that  the  average 
esian  spends  only  61  minutes  per  year  with 
;hdentified  buying  influence.  As  our  earth- 
'vg  equipment  becomes  more  and  more 
-'ii:;x,  it  becomes  increasingly  important  to 


make  those  minutes  count!  Instead  of  our  sales- 
man using  his  time  to  bring  the  prospect  to  the 
machine,  or  spending  a  lot  of  money  to  bring  the 
machine  to  him,  we  do  the  job  better  with  our 
kit  of  1 1  sales  films. 

"We  had  definite  reasons  for  choosing  Kodak 
Pageant  Projectors  to  do  these  jobs  for  us.  First, 
we  needed  a  rugged  projector— one  that  wouldn't 
break  down  on  an  e.\ecutive  after  he  had  taken 
it  halfway  across  the  country.  We  bought  Pag- 
eant Projectors  because  we  thought  they  were 
the  most  rugged  and  dependable,  yet  quiet.  We 
wanted  a  projector  that  wouldn't  startle  a  con- 
ference group  when  it  was  turned  on. 

"Now  that  we've  been  using  our  Pageant  Pro- 


jectors for  a  while,  we've  found  three  big  advan- 
tages over  any  other  projector:  ( 1 )  they're  sim- 
ple and  functional  in  design;  (2)  easy  to  set  up 
and  use— with  minimum  instruction;  (3)  a  fast, 
foolproof  rewind  system." 


Your  Kodak  Audio-Visual  Deal- 
er will  demonstrate  these  and 
other  Kodak  Pageant  Projec- 
tor advantages.  Or  write  us 
for  Bulletin  V3-65,  which  de- 
scribes the  new  Kodak  Pag- 
eant AV-126-TR,  with  its  all- 
transistorized  amplifier  for  in- 
stant sound  start-up  and  main- 
tenance-free sound  system. 


Kodak Rigeant Projector  )  EASTMAN  KODAK  COMPANY,  Dept.  8-V,  Rochester  4,  N.Y. 
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TWO  OUTSTANDING  NEW  PICTURES  OF  THE  MONTH 


A  Picture  Helps  Sell  Art  Appreciation 

"What  Is  a  Painting?"  Builds  Home  Study  Seminar  Business 


THE  Book  -  of  -  the  -  Month 
Club's  current  motion  pic- 
lure.  Whiif  Is  A  Piiinting'.'.  dispels 
the  idea  that  "free  films  are  great 
for  public  relations  but  you  can't 
sell  anything  with  them." 

Wluii  /.s  A  Painting?,  just  re- 
leased this  fall,  is  starting  to  pay 
for  itself  and  earn  a  profit  in  its 
first  few  weeks  of  release. 

Generates  Orders  for  Course 

After  just  a  month  of  showings 
to  adult  audiences  across  the  coun- 
try, the  film  has  been  seen  by  58 
audiences,  and  has  generated  a  di- 
rect response  of  five  orders  for  the 
Club's  course  in  art  appreciation. 
Art  Seminars  in  the  Home,  at  over 
S90  per  order. 

With  distribution  (via  Modern 
Talking  Picture  Service)  just 
starting  to  pick  up  (191  advance 
bookings  are  now  in  on  a  second 
month's  schedule  for  the  50  prints 
on   hand  I .    H'luii   Is   A    Painting? 


seems  destined    for  a    long    and 
fruitful  life. 

John   Canaday.   critic    and    art 
editor  of  the  New  Yo.-k  Times,  ex- 


THE 

METROPOLITAN 

MUSEUM 

OF  ART 


film  shows  such  famous  works  as 
DaVinci's  "Mona  Lisa."  Renoir's 
"M  a  d  a  m  e  Renoir ".  Degas' 
"Woman  With  Chrysanthemums" 
and  Harnett's  "The  Old  Violin" 
The  paintings  are  discussed  in 
detail  by  Mr.  Canaday  in  an  ap- 
praisal to  stimulate  thought  and 
appreciation  of  these  classical 
works.  Other  subjects  studied  by 
Mr.  Canaday  for  the  benefit  of  the 
film's  audience  include  those  of 
Mondrian.  Braque.  Whistler  and 
Ingres. 

No  Solicitation  in  the  Film 

While  showings  of  What  Is  A 
Painting?  have  resulted  in  impres- 
sive direct  sales  records,  the  soli- 
citation to  subscribe  to  the  Sem- 


inars is  not  contained  in  the 
itself.  The  film's  job  is  to  g 
audience,  motivate  it.  instru 
and  inspire  it  to  greater  thing; 
the  pitch — the  highly  successf 
rect  mail  letter  solicitatior 
which  t  h  e  Book-of-the-\ 
Club  is  famous — goes  har 
glove  with  the  film.  It  fo 
along  immediately  after  the  1 
ing  confirmation,  comes  again 
the  film  for  all  members  ol 
audience,  and  follows  up  pre 
ly  after  the  showing. 

This  approach,  dovetailii 
soft  motivational  message  ii 
film  with  a  strong  selling  stc 
the  written  material,  make 
hard  for  the  art-lover  or  cul 
enthusiast  to  resist. 


.  .  .  the  famed  "Mono  Lisa" 

plains  the  principles  of  art  appre- 
ciation in  What  Is  A  Painting?  In 
color,  and  running  23  minutes,  the 

Below:  16-page  brochure  is  given 
viewers  of  "What  Is  a  Painting?" 
If     describes     Art     Seminar     course. 


On  Business  Tensions  &  Mental  Heah 

A  Sensitive  and   Useful   New   Film  for   Executives'   Vie\ 

Sponsor:    Connecticut   Mutual 

Life  Insurance  Company 
Title:    You  Are  Not  Alone.    29 

min..  b  w.  produced  by  Himan 

Brown. 
i?  This  is  an  unusual  new  film 
about  a  young  executive  who  goes 
through  an  emotional  disturbance 
brought  on  by  a  job  setback.  It 
tells  of  Ed  Simpson,  a  young  man 
on  the  way  up,  who  is  passed  over 
for  an  important  new  job  assign- 
ment. His  self-confidence  is  shat- 
tered and  he  becomes  depressed, 
moody  and  irritable.  At  home  he 
is  argumentative  and  feels  that  his 
wife  does  not  really  sympathize 
with  him.  They  fight  bitterly. 

At  work  Ed  Simpson  is  snap- 
pish with  his  co-workers  and  un- 
able to  function  with  any  effi- 
ciency. Old  stomach  pains  come 
back  to  plague  him  and  he  resorts 
to  pills  for  relief. 

Finally  he  sees  his  physician, 
an  old  family  friend,  who  explains 
that  his  condition  is  not  organic. 
but  a  symptom  of  long-standing 
tension. 

The  problem  is  really  an  emo- 
tional one."  the  doctor  tells  him. 

Below:    Ed's    emotions   are    at    work 
as  his  problems  seem  to  mount  up. 


Ed  and  Margaret  warm  up  to  a| 
tly     argument     in     this     film     si 

"Emotional  problems  cause  s  i( 
toms." 

As  the  film  ends.  Simpson 
begun  to  realize  that  the  pursi 
success  must  be  tempered 
self-acceptance  of  one's  cap.l 
ties  and  limitations.  For  the  1 
time  in  years  he  and  his 
seem  to  have  an  appreciatioi  ( 
their  love  and  dependence  on  iC 
other. 

Connecticut  Mutual.  spons< 
the  film,  is  the  oldest  life    iiiii 
ance  company  in    Connectic- 
now  in  its    1  15th    year.    It 
monoline  company    offering    di 
vidual.     ordinary     life     insurlfl 
policies   only.   Why   does   sue 
company  make  a 


film  on  miU 
health'?  ' 

"One  obvious  reason."  ijf 
Charles  J.  Zimmerman.  Presia 
of  Connecticut  Mutual,  "is  t 
we  have  a  direct  interest,  in  h 
well-being  of  our  policyholfl 
We  are  interested  in  their  ;oi-: 
health,  both  mental  and  phy!?L, 

"Beyond  this,   we  believe 
business  must  assume  its  shai 
responsibility  for  the  probleir 

(continued     on     page    B);] 


Business  Screen  Maga/S* 


TRI  ART  and  AMERICAN  OPTICAL  CO 


preset! 


A  new  Optical  /  Electronic  tfltol  for 
^  color  printing 


Color  Prints  printed  addi 

with  IFIIIllili 


(*pat.  pending) 


PRINTS- 

By  diffused  light  —  Minimize  Negative  Physical  Defects 

PRINTS- 

Give  uniform   FIELD   EXPOSURE  -  No  Center  Hot  Spot  or  Edge  Fall  Off 


A  Technical  Paper  on  Fiber 
Optics  Printing  was  given  on 
May  12,  1961,  at  the  SMPTE 
Convention,  Toronto,  Canada, 
by  A.  J.  Miller,  Vice  Pres.,  Du  Art 
Film  Labs  i  Tri  Art  Color  Corp. 
Copies  are  available  on  request. 


CORPORATION 


2 


Subsidiary  of  DU  ART  FILM  LABORATORIES,  INC. 

Du  Art  Film  Building        •        245  West  55  Street 

New  York   19,   N.  Y.     •      PLara   7-4580 

IN   CANADAi  ASSOCIATED   SCREEN   INDUSTRIES,  ltd.  2000  Northcliffe  Ave.,  Montreal,  Can. 
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A   FILM   ON   MENTAL    HEALTH    FOR    EXECUTIVE    VIEWING: 


TiJe 

Sc%(dce 
2cc€dcttff 

KOSTER  FILM 
FACILITIES,  INC. 

101  7  New  Jersey  Avenue,  S.  E. 
WASHINGTON,    D.    C. 
Phone:  Lincoln  4-4410 


Complete  Facilities 
For  the  Producer 

*  Modern  Laboratory 

*  Spray  Processing 

*  Quality  Controls 

*  Negative-Posilive-Reversal 

*  Color  Duplicating 

*  Recording  and  Mixing 

*  Magnetic  and  Optical  Sound 

*  Direct  Electronic  Sound  Printing 

*  Editorial  Service 

*  Sound  Stage  and  Studio 

Our  Own  Custom  Building  to 
Provide  All  Services  Under 
One  Roof  .  .  . 

SEND  FOR   BROCHURE 
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(CONTINUED   FROM    PAGE   46) 

society.  Mental  illness  is  one  very 
serious  problem — and  one  of  par- 
ticular interest  to  businessmen.  It 
is  estimated  conservatively  thai 
mental  illness  among  employees — 
both  on  and  off  the  job — may  cost 
business  as  much  as  $3  billion 
each  year." 

Connecticut  Mutual  has  been 
working  on  a  modest  public  serv- 
ice program  since  1955  in  the  field 
of  mental  health.  In  addition  to 
the  new  film,  the  company  has 
published  a  series  of  cartoon  book- 
lets dealing  in  a  light  way  with  the 
problems  of  tension  in  every  day 
living;  and  mental  health  forums 
of  considerable  reputation  are 
held  for  business  and  industry 
leaders  annually. 

Film  "Different"  in  Man\  \\"a>'s 

You  Are  Not  Alone  is  a  dif- 
ferent film  in  many  respects.  Di- 
rection and  photography  are  by 
Barry  K.  Brown,  who  has  placed 
his  actors  in  real  offices,  real 
homes;  lit  them  with  very  realistic, 
non-stagey  light;  and  urged  them 
to  fight  with,  or  love  each  other 
in  a  far  more  realistic  mood  than 
is  usually  seen  in  the  business- 
sponsored  film. 

As  the  picture  closes,  for  in- 
stance. Ed  and  Margaret  are  in 
bed.  talking  close  together: 

MARGARET:  Oil.  darling 

ED:    You  know  you  mean  every- 
thing to  me  .  .  . 

I  need  you.  and  I  love  you  .  .  . 
Margaret:  /  love  you  too — 
you're  my  husband  and  I  love 
you  and  I  want  you  just  the  wa\ 
you  are  .  .  . 

:!:  *  * 

Here  .Are  Some  Otiier  Lines  .  .  . 

"?>  It  is  a  different  kind  of  busi- 
ness-sponsored film  which  will  say 
this: 

doctor:    There's  more  to  life  than 
just  a  job.  This  is  only  a  third 
of  your  life — you've  got  your- 
self,  you've   got    your    family. 
There's    recreation — you     owe 
this  to  yourself  and  your  fami- 
ly .  .  .  Ed.  there's  more  to  life 
than  just  a  job.  believe  me.  And 
in   this  merry-go-round  of   life. 
there's   more   to   it     than     jusi 
getting  the  brass  ring. 
In  addition  to  the  exceptional 
talents     of     director-photographer 
Barry  Brown,  other  credits  go  to 
Ellis  Gladwin  for  the  script.  Court- 
ney  Hafela   for   sound,    and    Ed 
Crowley  and  Sada  Thompson  act- 
ing in  the  principal  parts. 

You  Are  Not  Alone  is  dis- 
tributed with,  or  without  a  six- 
minute  trailer,  depending  on    the 


type  of  audience.  The  trailer  fea- 
tures a  statement  of  company  aims 
by  Mr.  Zimmerm;in.  and  remarks 
by  two  psychiatric  consultants  to 
Connecticut  Mutual. 

Distributed  b>'  AF  Films 
You  Are   Not    Alone    is    being 
distributed  nationally  by  Associa- 
tion  Films.     Inc..     347     Madison 
Avenue.  New  York.  ^ 


The     Post-Operative    Care 
of   Rectal   Caneer   Patients 


Sponsor:  American  Cancer  So- 
ciety. 

Title:  Nursing  the  Cancer  Pa- 
tients: Diagnosis.  Cancer  of  the 
Rectum.  18  min.  b/w.  produced 
by  Dynamic  Films,  Inc. 

*  One  of  the  most  difficult  post- 
operative situations  to  endure  fol- 
lows a  colostomy.  In  addition  to 
the  ordinary  problems  of  recovery 
which  may  follow  any  operation, 
a  patient  who  has  lost  his  colon 
and  anal  sphincter  must  be  pre- 
pared for  the  difficult  mental  and 
physical  task  of  living  with  a  sub- 
stitute. 

It  isn't    "nice"  —  it   is  in  fact 


completely  odious  at  first 
tainly  to  the  patient,  and  piij 
to  those   who  must  help  h 
the  road  back  to  normal  lifi 

But  it  can  be  borne,  and 
fact  of  life  for  thousands  of 
who  manage  to  live  with  i 
cessfully.  This  film  has  been 
to  encourage  nurses  to  ad 
positive,  helpful  attitude  in 
for  these  cancer  patients.  It  c 
tizes  the  difficult  times  < 
patient  and  his  family,  and 
how  a  helpful  nurse  can  do 
ders  in  preparing  them  to  f; 
to  the  problem  bravely  and 
with  it  more  comfortably. 

Nursing  the  Cancer  Pali 
for  professional  use,  only, 
prepared  under  the  profe; 
supervision  of  Dr.  Ros 
Bouchard,  Professor  of  N 
Education.  New  York  Univ 
Producer  for  Dynamic  Filn: 
Milton  Perlraan,  director  ■ 
Freedman,  and  writer  —  / 
Perl. 


Editor's  Nofe:  for  adult  vi 
the  American  Cancer  S 
through  its  nationwide  local 
ters,  offers  a  large  library 
tremely  valuable  motion  p 
on  cancer  prevention  an 
medical  reference,  also. 


GOOD  FILMS  BEGIN  WITH  GOOD  SCRIPTS 


COLOR 


COLLAGE... 


.WINNER  OF  THE 


GOLDEN  MERCURY 

AT  THE  VENICE  FESTIVAL 

began  with  a  script 
iiritten  by 

STANFORD  SOBEL 
for  Eastman  Kodak 


103  Park  A\fnue  •  New  York  City  17,  N.  Y.  •  LExington  2-141 


Business  Screen  Mag^I"*! 


[. 


Another  Fine  Product  From  ACMADE 

AUTOMATIC  BUTT 
SPLICER 

Cuts,  Splices,  Applies 
Magic  Mylar  Automatically! 


Wm  PRODUCT  PARADE 

These  are  only  a  few  of  the  hundreds  of  items  in  F  &  B's  huge  stock. 


The  first  prac- 
tical, speedy 
and  efficient 
automatic 
splicer  and 
perforated  ad- 
hesive tape 
{Magic  Mylar) 
applicator  on 
the  market.  Now,  with  no  fuss,  mess  or 
waste,  it  is  possible  to  splice,  repair, 
butt-splice,  or  strengthen  splices  on  all 
types  of  film  —  positive,  negative,  mag- 
netic— even  duPont  Cronar  or  other  bases. 


The  cutting 
arm,  shown  in 
operating  po- 
sition, is  used 
by  pressing 
the  chrome 
button  for  cut- 
ting both  sides 
of  the  film  si- 
multaneously. The  film,  of  course,  has 
been  registered  on  pins  in  the  horizontal 
channel.  The  cutting  blade  is  easily  re- 
placed when  necessary. 


The  splicing 
tape  is  regis- 
tered on  pre- 
cision pins 
and  held  in 
place  until  au- 


-tf* 


m 


■^***««,,^^  tomatically  ap- 


plied  to  the 
film  by  swing- 
ing the  arm  over  and  pressing  the  chromed 
button.  This  action  simultaneously  cuts  the 
adhesive  and  applied  it — in  perfect  regis- 
ter to  the  film. 

Model  35  for  35mn),  Model  16  for  16mm— <295 


F  &  B  NICKEL 
CADMIUM  BATTERIES 


The  perfect  compan- 
ion for  your  Arriflex, 
mounted  in  rugged 
aluminum  case,  with 
shoulder  strap.  In- 
destructible, high 
capacity  Nickel  Cad- 
mium cells  provide 
perfect  power,  abso- 
lutely guaranteed 
for  1  year. 


7v.  Battery  (6  cells) $85.00 

lOv.  Battery  (8  cells) 100.00 

15v.  Battery  (12  cells) 135.00 

Voltmeter  attach,  (opt)  20.00 

Ammeter  attach,  (opt)  10.00 

Miniaturized   Charger   29.50 

NEW— 15V-7V2V    Battery— can    be    switched 
for  7V2V  or  15v  for  both  16mm  and  35mm 

Arris    $155.00 

With  Built-in  Charger  184.50 


IFlLOlEIM^Ii 


NEW  F&B  MARK  III 
FLUID  DRIVE  TRIPOD 


Tripod  legs  only $49.50 

Baby  tripod  legs  only 47.50 

Fluid  Head  only 97.50 

Leather  &  Vinyl  case 12.50 

Leather  &  Vinyl  case  for  Baby 11.50 


ACMADE  MARK  II 

EDITING  TABLE 


Makes 
Editing 
Easy! 

'2975 

f.o.b.  New  York 


Operation  of  this  simple,  efficient  editing 
machine  can  bg  mastered  in  minutes.  Con- 
tinuous movement  provides  absolute  safety 
for  your  film.  Instant  controls  and  de- 
clutching allows  up  to  50%  increase  speed 
and  efficiency  in  editing.  Any  combination  of 
2  or  3.  16mm  or  35mm  channels,  plus  mag- 
netic and  optical  sound  available. 

WRITE  FOR  DETAILED  BROCHURE 


68  W.  45th  St.,  New  York  36,  New  York 
Murray  Hill  2-2928 


O'CONNOR  7<^i^ 
CAMERA  HEADS 


The  day  of  the 
friction  head  is 
fast  coming  to 
an  end.  More 
cameramen  now 
use  fluid  drive 
heads  because 
they  meet  the 
demand  for 
smooth,  contin- 
uous, easily- 
controlled  ac- 
tion. 


Complete  outfit  for  16mm  cameras, 
35mm  Eyemos  &  Arris, 
at  an  amazingly  $|  OQSO 

low  price.  I  w  ir 

Includes  Tripod,  Adapter  and  Visco-matic 
Fluid  Head.  With  F  &  B's  usual  iron-clad 
guarantee. 


'695 


Model  C  for 
camera  up  to 
20  lbs.  $275. 
Model  200-A 
for  cameras 
up  to  200  lbs. 
$2250 


MODEL    lOOB 


•  Designed  for  use  with  16  and  35mm. 
cameras  with  a  total  weight  up  to 
100  lbs. 

•  Heavy  duty  professional  model. 

•  Weighs  20  pounds.  Dimensions:  7" 
high,  7"  deep,  11"  wide. 

•  Tilt  from  minus  75°  to  plus  75^ 

•  Camera  mounting  screw  %"-16. 

•  Equipped  with  precision  bull's  eye 
level. 

•  Available  with  Mitchell  Standard, 
Mitchell  16,  Pro  Jr.,  Auricon  and 
O'Connor  "Level-head"  bases. 

WRITE   FOR   ILLUSTRATED   BROCHURE 
■    ■■■■■I 

F&B  MAGIC 

JU|'Y|    AD       A  New  Splicing  and 

•"'*  '   f^l*       Repairing  Technique 

Please  send  me: 

□     20    ft.  rolls  —  transparent  16mm  — 
single  perforation  (T16S)  at  $2.20 
□     66  ft.  rolls  —  transparent  16mm  — 
single  perforation  (T16S)  at  $6.00 
□     20  ft.  rolls  —  transparent  16mm  — 
double  perforation  (T16D)  at  $2.20 
□     66  ft.  rolls  —  transparent  16mm  — 
double  perforation  (T16D)  at  $6.00 
□     20   ft.    rolls  —  transparent   35mm 
(1-35)  at  $4.04 

□  66  ft.  rolls  —  transparent  35mm 
(T-35)  at  $11.00 

□  66  ft.  rolls — white  opaque — 16mm — 
magnetic  film  only  (0-16)  at  $6.00 
□  65  ft.  rolls  —  white  opaque  —  35mcn 
(0-35)  at  $11.00 

□  ■A"  splicing  tape  for  magnetic  tape 
(34)  at  $.57 

SPECIAL    INTRODUCTORY    KIT: 

1  20'  roll  T16  ($2.20) 
1  20'  roll  T35  (  4.04) 
F&B  Film 
Repair  &  Butt 
Splice  Block  (19.95) 
($26.16) 
Special  Introductory  Kits   at  only 

Name 


Address. 
City 
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TO  YOUR 

ISH 

SALES 

wSm 

TRAINING 
PROGRAM 

SALES  TRAINING 
FILMS 

Dartnell's 
"DIRECTORY 
OF 
SALES 
TRAINING 
FILMS" 
Is  Yours  .  .  . 


FREE! 


Oartnell  has  carefully  developed  a  library 
of  outstanding  sales  ttaining  films  ttiat 
demonstrate  tested  techniques  of  ad- 
vanced salesmanship.  As  the  nucleus  of 
your  next  sales  meeting,  they  can  add 
interest  and  impact  as  well  as  profes- 
sional sales  instruction.  To  help  you  select 
the  right  one  for  your  meeting,  we  have 
prepared  a  16-page  illustrated  Directory 
with  all  the  facts  you  need  —  including 
rental  and  purchase  costs.  Send  for  your 
free  copy,  now! 

DARTNELL 

1801   LELANO  AVENUE    •    CHICAGO  40.  ILLINOIS 
■■HEAOOUARTERS   FOR   SALES   TRAINING   FILMS" 


MAIL    COUPON    TODAY! 


Dartnell  Corp. 

1B01  Leland  Avenue,  Chicago  40.  Illinois 

Gentlemen:  Please  send  me  a  copy  of 
Dartnell's  "Directory  of  Sales  Training 
Films." 

Name Title 


Company_ 

Address 

City 


TV   Bureau   of   .\<lvertisiiig 
Explains  Medium's  A<l  Role 

■  ■  The  Television  Bureau  of  Ad- 
veilising  is  using  a  33-minutc 
color  film  as  an  industry  sales 
presentation  "spectacular".  Called 
The  Progress  of  Discontent ,  it 
analyzes  the  function  of  adver- 
tising and  particularly  television's 
role  in  it. 

The  film  has  an  interesting 
origin.  In  its  original  form  the 
material  in  the  film  was  an  elabor- 
ate, complicated  presentation  given 
at  the  annual  TvB  meeting.  The 
intricate  projection  system  re- 
quired four  rear-screen,  automatic 
motion  pictures  projectors;  two 
high-speed,  rear-screen,  film  strip 
I  projectors;  one  carbon-arc  motion 


TVB  film  frame  shows  how  L-C-D 
symbolized     all     advertised     wares. 

picture  front  screen  projector, 
plus  two  presidential  lecterns  and 
two  executives  from  TvB. 

Lane-Cole-Dietz  Corporation, 
producers  of  business  films,  was 
given  the  job  of  transforming  over 
1.000  visuals  from  the  original 
version  into  a  single,  half-hour 
film. 

Advertising  agencies,  adver- 
tisers, and  civic  groups  may  obtain 
information  about  showing  TIte 
Progress  of  Discontent  from  the 
Television  Bureau  of  Advertising. 
1    Rockefeller   Plaza,    New    York 

!  20.  N.Y.  y- 

*  *  * 

Role  of  Lainl-Grant  Collefje 
Told  ill  Iowa  State  Picture 

Democracy's  College  produced 
by  the  film  production  unit  at 
Iowa  State  University  for  the 
schoors  Centennial  observance  in 
1958,  is  being  shown  in  the  Far 
East  by  the  U.S.  Information 
Service  to  foreign  students  about 

,  to    begin    studies    in    the    United 

I  States. 

'  The  film,  which  portrays  the 
history  of  Iowa  State  and  the  phi- 
losophy of  the  Land-Grant  system 
of  higher  education,  is  used  in 
orientation  programs  for  persons 
who   will   attend   colleges   in   this 

I  country.  W' 


Vision  Associates'  Lee  Bobker,  Helen  Kristt  lat  lefti  confer  on  "de  ,r,] 

A  Young  Bride^s    "Design  for  Beaut" 

International    Silver   .4inis   Color   Picture    at   Teen-Age   ApM 


Sponsor:  The  International  Sil- 
ver Company. 

Title:  Design  for  Beauty,  28  1  2 
min.  color,  produced  by  Vision 
Associates  in  association  with 
Film  Counselors,  Inc. 

-^^  When  a  girl  starts  to  think 
about  marriage  ( and  she  is  think- 
ing about  it  at  an  ever  earlier  age ). 
she  begins  to  think  about  the  tra- 
ditional accoutrements  of  the 
blessed  state.  Silver  for  her  table 
is  always  an  important  considera- 
tion. 

The  silvermakers  are  well 
aware  of  the  importance  of  catch- 
ing the  high  school  girfs  eye  and 
ear.  Once  a  new  family  picks  a 
pattern  it  may  well  be  a  good  cus- 
tomer for  life.  This  is  the  under- 


lying premise  of  a  new  fi 
sign  for  Beamy,  just  bj 
leased  to  school  and  clil 
ences  (via  Association' 
Inc.). 

Sterling  is  the  bellueth.j 
silver    industry,    and   on 
film  concentrates  its  attej 
shows   that   the   making 
objects  has  been  an  imf 
since  the  times  of  ancient 
In  modern  times,   such 
as  Ronald  Hayes  Pearsoj 
camera  —  have  continued! 
of  the  artist  as  a  creator 
ty  in  use.  He  shows  how  ■ 
silver  can  be  forged  and   j 
ed  into  a  fork,  and  how    • 
brings  out  the  inherent  hi 
the  metal  itself. 

Many  designers   and  t; 


PUTS  BIG  PICTURES  ON  THE  SCRl 
IN  ONE-THIRD  THE  NORMAL  THi' 


BUHL  SUPERWIDE  LENS  SYSTL 

replaces  your  present  projector  lens    | 

FOR  FILMSTRIPS,  35MM.,  2x2,  AND  SUB-MINIATURE  SLIDE 

Now  —  regardtest  of  moke  or  model  —  uie  your  present  projector  for  reor  pi 
wittiout  mirrors.  Sliow  big,  clear  pictures  in  limited  areas  —  small  rooms,  offices, 
table-top  presenlolions.  I 

Avoilabic  in  1",  1.5",  2"  Focol  Lengths 

FREE  TEST  OFFER!  WRITE  DIRECT! 


IBXJKCL 


BUHL    OPTICAL    COMP, 

1010  Beech   Avenue      •      Pittsburgh  3J '• 
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Ivolved  in  bringing  the  pat- 
i  of    International    Silver    to 
be  film  shows  both  the  con- 
Ji|i  and  production  of  fine  sil- 
^  [Actual     manufacturing     sc- 
are  done   without   narra- 
ut  with   music   and  effects 
ch  the  rhythm  of  industry 
plant. 

ral  of  International  Silver's 
opular  patterns  —  Swan 
Prelude.  Joan  of  Arc,  Vi- 
itc.  — ■  are  interpreted  on 
by  ballet  dances  which 
the  mood  and  design  of 
tern. 

ptionally  good  silver-in-use 
wind  up  the  picture.  These 
te  attractive  settings  for 
St,  lunch,  buffets,  family 
irmal  dinners. 

low,  our  young  audience  of 
ib-be-marrieds  will  be  impa- 
tp  start  such  a  gracious  life, 
ips  everything  will  not  be 
It  erfect,  but  the  silver  will 
1  go  on  just  as  beautiful  as 
or  a  lifetime. 

6  Bobker  directed  for  Vision 
jjates,  and  Ralph  Schoolman 
ijit  forth  the  script.  National 
•lution  centers  of  Association 
ijwill  handle  group  showings. 
Ijg  Movies  USA  is  the  dis- 
r  for  television.  B" 


'■»  ts  Discuss  Impact  of 
Media   in  This   Picture 

;  impact  of  the  mass  media 
literature,  traditional  theories 
dcation,  and  on  society  is  the 
caf  a  round  table  discussion 
'iir  experts  in  this  field.  The 
.  The  Communication  Revo- 
1  brought  together  Gilbert 
(,  Director  of  the  Annenberg 
3  of  Communication  of  the 
vcsity  of  Pennsylvania;  Mar- 
lylcLuhan,  University  of  To- 
c  and  Edgar  Dale  and  I. 
M  Tyler    of    the    Ohio    State 

sity. 

r  17-minute  black  and  white 
as  produced  by  the  Depart- 
of  Photography,  Ohio  State 
sity  in  cooperation  with  the 
l(  ate  School  on  the  occasion 
I  Third  Annual  Conference 
tf  Humanities. 
:cted  by  Robert  W.  Wagner, 
ommunication  Revolution  is 
ed  for  students,  scholars,  and 
ifh  workers  in  field  of  audio- 
communication.  It  is  avail- 
om  the  Motion  Picture  Di- 
Dept.  of  Photography,  The 
itate  University,  1885  Neil 
le,  Columbus   10,   Ohio.   » 


~) 


/lORE    ABOUT   THE    BEST    IN 

lESS   FILMS    READ    EVERY 

OF    BUSINESS    SCRE.ENI 


Experts  can  work  wonders  with  the  force  of  a  Magnetic  Field! 

When  Colburn  Laboratory  Engineers  transfer  your  magnetic  sound, 

you  can  count  on  the  best  balance  for  faithful  reproduction. 

Our  versatile  sound  facilities  are  well  known  throughout 

the  16mm  industry  for  single  or  multi-channel  magnetic  transfers  to: 

16mm  mixed  magnetic  tracks  /  16mm  optical  printing  tracks 

16mm  striped  prints  /  *8mm  striped  prints 

*Ouanlity  8mm  reduction  printing,  striping,  and  sound  transfer 
service' now  available.  Write  for  details. 


GEO.  W.  COLBURN  LABORATORY,  Inc. 

164  NORTH  WACKER  DRIVE      CHICAGO  6,  ILLINOIS 


COMPLETE  LABORATORY  SERVICE  FOR  t6Mr^  /  EDITING  ,    RECORDING  /  TITLING      RELEASE  PRINTING  /  WORK  PRINTING  ,   35MM  SLIDE  AND  FFLMSTRIP  SERVICE 
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If  you  want  the  IMPACT 
of  new  ideas  we  have 
the  creative  hands  to  pro- 
duce resounding  results 
...  in  the  largest,  most 
complete  new  facilities 
between  Detroit  and 
New  York. 


HOLLAND'WEGMAN     PRODUCTIONS 

A^offon     pictures    for    business,    industry    and    television 


207    DELAWARE    AVE..    BUFFALO    2.    N.    V. 


Suddenly 

you're  on  a 
Pedestal 


because  it  took  "a  srro*e  o/  genius"  to  find  the  MOST 
UNUSUAL  Christmas  gift-giving  idea  for  customers, 
employees  and  Iriends  EVER  SEEN ! 

...and  your  customers,  appreciating  your  "brainstorm" 
would  call  to  say  "THANK  YOU"  for  your  unique  and 
wonderlul  remembrance  and  thereby  open  the  door 
to  ADDITIONAL  SALES!  Even  your  employees  and 
friends  showed  their  appreciation  in  the  many  small 
ways  ONLY  YOU  would  understand. 


If  YOU  buy  gifts  (between  $7.50  and  $100.00  each), 
you'll  surely  want  to  sec  this  unusually  practical,  sen- 
sationally simple  and  refreshingly  different  way  of 
saying  "THANK  YOU"  to  the  people  who  are 
IMPORTANT  TO  YOU  AND  YOUR  COMPANY. 


WKm  TODAY  Fot 

KOK  immum  taour 
ms  PRESTIGE 

eifieiviHC  ioi»! 


MAIL    10:    W  AuTomjtM  G-n  plan.  Int  ,  80  Park  Avenue.  New  Tort  1 
P  mr  itni  lurtWf  ."tiimtl'On  JftOut  »Oii'  l%I  C<*l  Boolj'd  p'OI'lm 


The  Wide  World  of  Sponsored  Pictun 


New    Publli-   Affairs'    Picture 
to   Aid    Search    for   Diabetics 

•iV  Diabetics  Unknown,  a  new 
16mm  sound  film  made  for  the 
express  purpose  of  finding  the 
million  and  a  half  undisclosed  dia- 
betics in  the  country,  has  been 
released  for  viewing  by  club  and 
television  audiences.  It  is  22  1/2 
mnutes  long  and  has  an  extra 
6  1/2  minutes  in  a  filmed  discus- 
sion sequence  that  can  be  used  to 
bring  it  to  the  29  minute  length 
preferred  by  educational  TV  sta- 
tions. 

Dr.  Granville  Larimore,  chair- 
man of  the  Committee  that  super- 
vised the  film,  said  it  was  only 
by  reaching  the  public  through 
mass  audience  media  that  the  un- 
-known  diabetics  can  be  found. 
"For  every  known  diabetic,  there 
is  one  who  doesn't  know  it.  The 
problem  is  teaching  the  people  the 
early  signs,  getting  them  over  their 
apprehensions,  and  persuading 
them  to  have  a  test." 

First  of  a  Sponsored  Series 

The  new  picture  is  the  first  in 
a  series  sponsored  by  the  Public 
Affairs  Committee.  Inc.  It  shows 
the  early  symptoms,  explains  the 
disease  and  its  treatment,  and 
demonstrates  that  it  is  easier  for 
a  person  to  know  he  has  diabetes 
and  to  take  care  of  it  than  to  live 

j  with  it  but  not  knowing  he  has  it 
and  suffering  the  dangerous  com- 

,  plications   resulting  from   its  neg- 

'  lect. 

Moderator  for  the  film  is  Dr. 
Francis  D.  W.  Lukens,  past  presi- 
dent of  the  American  Diabetes 
Association,  and  the  cast  is  docu- 
mentary —  people  playing  their 
own  parts.  Diabetics  tell  how  they 
found  they  had  the  disease,  what 
it  is.  and  how  they  learned  to  live 
with  it. 

How  to  Obtain  This  Picture 
The  film  and  an  accompanying 
pamphlet    having    the    same    title 


are  available  through  the  ul 
Affairs  Conmiittee,  Inc  .  ! 
28th  St..  New  York,  N.Y  f; 
prints  will  be  sent  on  reqi.t, 
print  of  the  film  costs  S75. 

Diabetics  Unknown  can  a 
rented  from  the  Committ 
$7.50,  or  it  may  be  ohtaiij 
a  free  loan  basis  from  iiio'|Si 
health  departments,  and  fn  i 
Upjohn  Company,  K.ila  u 
Mich.,  and  its  regional  dlli 


.\iiiericaii    Diabetes    <>r 
Sponsors    Film    on   S>rii| 

"■  Vision  Associates.  Nl  .'. 
h;is  started  production  im 
quarter-hour  public  sei\  ic 
for  The  American  Diahcit- 
elation.  The  picture  is  ck-i-. 
teach  the  public  how  to  rei 
the  symptoms  of  diabetes 
demonstrate,  through  actu 
histories,  that  a  diabetic  c.ir 
vigorous,  productive  life  w 
knows  how  to  treat  the 
properly. 

Paul  Butler,  former  Ch| 
of  the  Democratic  Party,  ail 
Ham  Talbert.  five  times  Ca[ 
the  United  States  Davi 
Team,  will  appear  in  the 
to  tell  their  stories.  Both  ai 
belies. 

The  film,  which  will  tx 
early  in  1962.  will  be  pri 
Seymour  Weissman  and    c 
by  Lee  Bobker. 


Kodak  Films  "Finper  La 
Famed   New   York   Resor 

■    Eastman  Kodak  Compafs 
test  informational  film.  Thep 
Lakes,  depicts  the  year-rou 
reational  activities  offered  \: 
famous    New    York    State  js 
area.  Officials  of  Kodak  a: 
resentatives   of   the   Finger 
Association  previewed  the 
November  2nd  in  Rochest 
Produced   in  color  and 
the  film  runs  28  minutes.  I 


Kd&KA  animation,  in^ 


THE  PRODUCERS  SERVICE 

•  animation 

•  slidefiims 

•  filmographs 

•  opticals 

BRING  YOUR  PROBLEMS  TO  Ui 


irv  levme 
lorry  lippmcl 
chris  grodevj 


16  West  46  th  Street 
New  York  36,  N.  Y. 
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Business  Screen  Ma 


(^ 


MIC  views  of  the  countryside. 
'i(/s  of  local  points  of  interest. 
D  shows  highlights  of  various  lo- 
1  events  including  many  sports 
rviities. 

[he  picture  was  written  and  di- 
!(bd  by  James  R.  Lee.  photo- 
r;)hed  by  Raymond  L.  Cooper, 
a  edited  by  Marjorie  Ellis,  all  of 
cak's  informational  films  divi- 
c.  Interested  groups  may  obtain 
iifilm  on  loan  by  writing  to  Au- 
tcVisual  Services.  Eastman  Ko- 
j'  Company  343  State.  Roches- 
irt,  N.  Y.  » 

''(   Rose   for   You"   Pictures 
'jtl-American  Rose   Vi  iiiners 

PNsor:  All-America  Rose  Selec- 

bns 
iIe:  a  Rose  for  Yon.  14  min.. 

Dior,  produced  by  Don  Horter 

(reductions.    ( Portland.    O  r  e- 

bn) 

•  Mi-America  Rose  Selections, 
jiisor  of  this  film,  is  the  nation - 

'ssociation  of  major    commer- 


'H  F.  Lemon,  President  of  All- 
Vrican  Rose  Selections,  intro- 
•J  d  his  group's  new  film  at  a 
cit  New  York   city  preview   .   .    . 

airose  growers,  developers,  and 
tiducers  of  new  rose  varieties. 
Is  the  film  shows,  AARS  is 
seated  to  the  improvement  of 
Hy  marketed  roses  based  on 
eiperformance  and  satisfaction 
0  give  in  the  garden.  Each  year 


the  group  names  the  All-America 
Rose  winners,  the  best  of  the  new 
varieties  determined  after  two 
years  of  growing  trials  and  rigid 
scoring.  Candidate  plants  sub- 
mitted from  hybridists  the  world 
over  are  grown  at  24  testing  sta- 
tions pinpointed  throughout  the 
United  States  to  reflect  the  widest 
variations  of  soils  and  climates. 

Judging  is  carried  out  by  a  pan- 
el of  recognized  rose  horticultur- 
ists applying  a  uniform  system  of 
scoring.  Over  the  years  amateur 
gardeners  have  used  these  awards 
as  a  yardstick  for  new  purchases. 
Since  1940,  when  the  first  selec- 
tions were  made,  only  59  roses 
have  been  singled  out  for  AARS 
honors. 

The  1962  AARS  winners  are  a 
highlight  of  the  film — they  are 
Chrisuan  Dior,  Golden  Slippers. 
John  S.  Armstrong  and  King'.', 
Ransom. 

A  Rose  for  You  is  available  free 

for  group  showings  from  Modern 

Talking    Picture    Service,    3    East 

.'i4th  Street,  New  York.  1' 

*        *        * 

Communists'  Youth  Goals 
-4re  Depiotetl  in  College  Film 

-"  Cominiinisi  Accent  on  Youth  is 
the  first  of  a  series  of  Hollywood- 
produced  films  on  the  subject. 
"Crisis  for  Americans"  sponsored 
by  Pepperdine  College  of  Los  An- 
geles. The  film  depicts  the  menace 
of  International  Communism  by  a 
documentary  of  Red-incited  riots 
in  Europe,  North  and  South  Amer- 
ica, Asia,  and  Hungary's  bid  for 
freedom.  It  builds  up  the  case 
against  Russian  communism  by 
the  system's  own  brutal  tactics. 

In  contrast  are  the  sincere  and 
sober  words  of  concerned  Amer- 
icans— an  actor,  a  college  vice- 
president,  a  soldier,  and  a  univer- 
sity professor. 

Inquiries  should  be  directed  to 
the  Pepperdine  College  News 
Service,  1121  West  79th  street. 
Los  Angeles  44,  California.         U 


'OU  HAVE  A  PRODUCT  TO  SELL! 

Haverland  Service  can  sell  it! 

Ve're  aiming  at  the  soaring,  prosperous  sixties  with 
udget-minded-but  skillful-productions  that  have  built-in 
fsella^ility." 

j  Check  Our  References! 

if  AV  E  R  L  A  N  D  industrial-educational-tv  films 

ILM    PRODUCTIONS     104  W.  76th  St..  New  YorK  23    •    TRafllgar  4-1300 


SONOCOLOR  SCF  2 

Magnetic  Film  Striping  Machine 


Most  Advanced  Heavy-Duty 
Production  Machine 


Length  6'2" 
Width  2'2" 
Height  4-8" 
Weight  830  Ihs 


SONOCOLOR  Patented  Striping  Unit $6000 

COMPLETE  with  choice  of  6  striping  applicators,  FOB,  NY,  $8995 
LEASE  TERMS:  $900  Down  -  As  Low  as  $175  Monthly 


Applies  magnetic  striping  to 
ALL  standard  sizes  of  mo- 
lion  picture  film,  Proce.ses 
from  1800  to  3000  feet  of 
film  hourly.  Changing  over 
from  one  size  film  to  an- 
other takes  less  than  five 
minutes. 

The  SCF  2  will  apply  full 
coating,  single  or  multi- 
tracks  in  one  operation  on 
any  film  width  from  8mm 
to  70mm,  Complete  uni- 
formity of  magnetic  coat- 
ing thickness  is  ensured 
through  micrometric  adjust- 
ment, Mach ine  can  be 
•opped  at  any  stage  with- 
t  loss  of  magnetic  var- 
^,uh  or  sound  continuity. 

Striping  section  only,  with 
complete  applicator  assem- 
bly is  available  to  labs  for 
integration  into  their  own 
machine. 

Write  for  brochure 


Distributed    in    the    United   States   ond    Conoda    Exclusively    by    S.OS. 

S.O.S.  PHOTO-CINE-OPTICS,  Inc.  formerly  S.O.S.  CINEMA  SUPPLY  CORP. 

602  West  52nd  St.,  New  York   19  —  Plaio:  7-0440  —  Telegram:  "FAX,  New  York" 
V/estern    Branch:    6331     Hollywood    Boulevord,    Hollywood    28,    Colif.  —  Phone    HO    7-2124 

The  "Blue  Chips"  of  American  Business  read  BUSINESS  SCREEN 


uiroid"  and  ""PtflaLine"?' 


Thia  Blide  was  made  from  the  nfiw  Polaroid  PolaLine  ProjectioD 
Film.  Sow  you  can  make  hi^  contraat  Blides  with  sharp  clean 
lines  like  this  with  a  standard  Polaroid  Land  Camera.  What's 
more,  this  new  film  requires  only  10  aecondg  doTeloposent  time. 
Still  available  for  continuous  tone  elides  are  Types  46  and 
46-L  transparency  films. 


For  detailed  information  about  Polaroid  Slide  Fi 
this  slide. 

Ims. 

send  as 

Polaroid  Corporation 

Industrial  Sales  Dept.  -  Carabridge  39.  Uass. 

Name 

Address 

Citv                  Zone     State 
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A.M A    Kefereiu-e    Book    Sc-aiis 
Medical   Television    Progress 

•i!r  Keeping  up  with  the  multiple 
applications  of  television  in  the 
felds  of  medicine  and  dentistry, 
the  Medical-Denial  Television  Ref- 
erence published  by  the  American 
Medical  Association  and  the  Na- 
tional Naval  Medical  Center  con- 
tinues to  expand.  An  extensive 
1961  supplement  has  now  been 
incorporated  into  the  first  edition 
and  the  complete  volume  is  now 
available  from  the  A.M. A. 

Included  in  the  supplement  are 
reports  from  medical  schools  con- 
cerning their  experiences  with  new 
television  installations  and  anony- 
mous reports  from  users  on 
"What's  Wrong  With  Television". 
A  large  section  of  abstracts  from 
articles  on  medical  and  dental  tel- 
evision and  special  material  on 
the  characteristics  and  costs  of 
Vidicon  and  Image  Orthicon  tele- 
vision tubes  have  been  included. 

The  Reference  has  been  accept- 
ed in  the  U.S.  and  abroad  as  the 
standard  reference  in  the  special- 
ized field  of  medical  television. 
Copies  of  the  Supplement  together 
with  the  Reference  are  available 
from  the  A.M.A..  Order  Depart- 
ment. 535  N.  Dearborn  St..  Chi- 
cago 10,  III.:  price  is  $3.00.  R' 
*       *       * 

Precision  Shoe  Slidefilni 
Explains  Line  to  Retailers 

■ft-  A  new  scientific  advance  in  the 
design  of  shoes  is  shown  in  an 
eight-minute  color  slidefilm  en- 
titled Number  26  Shoes.  Produced 
for  Precision  Shoe  Company,  the 
audio-visual  presentation  is  being 
used  to  acquaint  retail  store  owners 
and  managers  —  and  the  gen- 
eral public — with  functional  prin- 
ciples incorporated  in  the  sponsor's 
Number  26  shoe  line. 

Produced  by  Victor  Kayfetz 
Productions.  Inc.,  the  slidefilm  ex- 
plains the  scientific  research  — 
more  than  thirty  years  of  medical 
research  at  the  Myodynamics 
Laboratory  at  Rochester  Univer- 
sity which  led  to  the  development 
of  a  functional  last  based  on 
studies  of  feet  in  motion.  H' 

*       *       * 

Modern's  New  "Pocket  Guide" 
Lists   300   Free   Loan   Pictures 

-:•  More  than  300  movies  avail- 
able on  free  loan  to  clubs  and 
other  adult  groups  are  described 
in  the  latest  edition  of  The  Pock- 
el  Guide  to  Free  Films  just  pub- 
lished by  Modern  Talking  Picture 
Service. 

The  films  range  in  content  from 
travel  and  sports  to  guidance  for 
the   home  craftsmen,   fashion   re- 


News  Along  the  Film  Production  Lines 


views  and  an  explanation  of  the 
stock  market. 

Copies  of  the   32-page  catalog 
are   available  from   Modern  at   3 
East  54th  Street,  New  York,     g' 
*        *        * 

Four  Films  Offer  Guidance 
on  Psychological  Testing 

-~  Four  new  films  on  psychologi- 
cal testing  are  available  on  free 
loan  to  school  administrators  and 
guidance  directors  who  wish  to 
use  them  for  in-service  training. 
The  titles  are:  S  e  I  e  c  t  i  n  g  an 
Achievemenl  Test.  Administruiint; 
a  Testing  Program,  Interpreting 
Test  Results,  and  Using  Test  Re- 
sults. 

The  films  were  prepared  by  and 
are  available  from  the  Cooperative 
Test  Division.  Educational  Test- 
ing Service.  Princeton,  N.J.  They 


aie  applicable  to  almost  any  test- 
ing program.  U' 
*        *        * 

Effects  of  Overweight  Told 
in   "Facts   ,\ljout   Figures" 

?c  What  are  the  effects  of  over- 
weight on  general  health?  Facts 
About  Figures  provides  answers 
by  presenting  the  case  history  de- 
tails of  an  overweight  man.  Using 
art  work,  stop-motion  and  live  ac- 
tion photography,  the  film  shows 
how  weight  can  be  safely  and 
comfortably  reduced  and  con- 
trolled. 

This  16mm  color  film  is  avail- 
able for  group  and  community 
showings  as  well  as  TV  presenta- 
tion. Prints  can  be  obtained  from 
the  New  York  State  Department 
of  Health  Film  Library,  84  Hol- 
land Ave.,  Albany  6,  N.  Y.       ^ 
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BAY  STATE  FILM  PRODUCTIONS,  A 


BOSTON 

80  BOYLSTON  ST. 
HA  6.8904 


SPRINGFIELD.  MASS. 

p.  O.  BOX  IZS 

RE  4-3164 


NEW    YORK 
17  W.  44TH  ST. 


Gardner-Denver    Film    Sho« 
Rotary  Air  Drill  Prin<'iple»{ 

Winner  of  a  top  award  ii 
annual  industrial  films  com  t 
tion  was  the  20-niinute  color  i 
Principles  of  Rotary  Air  Drih.^ 
The  sound  motion  picture 
selected  as  best  in  the  categoi  ( 
sales  training  films  produced  \  1 
in  a  company's  photographic  i( 
partment. 

Produced  by  the  Gardner-l|j 
ver  Company.  Ouincy.  Illinois 
film  was  directed  by  Clar 
Einhaus,  director  of  Garca 
Denver's  photographic  de][ 
nient.  Cameraman  was  KenjI 
Holm  and  writer-editor  was  .1 
Blonski.  I 

Filmed  on  location  at  Qu 
Dallas.  Louisville  and  Chicago  I 
production  features  three  dr  { 
rigs  in  the  Mayhew  Compan;iJ 
vision  of  Gardner-Denver  in  'i 
las.  They  are  the  Zephyr.  H  ri 
cane  and  Tornado  rigs  thatu 
finding  increasing  usage  in  1 
mining,  quarrying,  construifj 
and  petroleum  industries. 

Principles  .  .  .  explains  theji 
ferences   between   percussion  a 
rotary  air  drilling,  showing  ')e 
one   or   the   other   is   fastest 
least  expensive,  with  emphas; 
the    newer    techniques    of   i> 
drilling.    Schematic   drawings! 
cutaway  shots  are  used  to  sinr! 
technical  points.  j 

The  award-winning  filiri 
available  on  a  free  loan  basLli 
interested  groups  and  firmll 
writing  to  the  Film  Library.  (r( 
ner-Denver     Company,     Que 


Selection   of   .^larches   A<l( 
to  BG  Film   ^lusic  Lil)rar\ 

"     A  special  selection  of  ni.i 
has    recently    been    recorde 
stereophonic  sound  by  H-R 
ductions.   Inc..   as  an  additi( 
their    BG-Library    of    Moodf 
Bridge  Music.  This  supplenieih 
been   occasioned   by   an   e\e  ii 
creasing  demand  for  rhythmi.a 
fast  moving  music  in  the  svnin 
nization  of  film  and  TV  pr 
tions. 

The  items  are  not  mi 
marches  featuring  wind  or 
instruments  only,  but  have 
recorded  with  a  concert  orcl 
consisting  of  more  than  40 
with  the  string  section  predon 
ing.  Each  march,  which  last 
proximately  three  minutes 
fleets  a  different  type  of  o« 
or  mood  in  motion. 

Listing    of    these    selectio 
available   from    H-R   Produc 
Inc..    17   E.   45th  St..   New 
17,  N.Y. 
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Business  Screen  MAGAf<-, 


Film  s  Leading  Role  in  Fund  Campaign        J^QRE   YOUR    NEXT    FILM    WITH 


/Right  to  Live"   Helps  Portland's  I  nited   Fund   Keaeh  a  Goal 

fMSOR;     United    Good    Neigh- 

•j  jrs  (  Portland.  Ore. ) 

Le:     The    Rii^ht    lo    Live.    15 

jiin..  color,  produced  by  North- 
western Incorporated.  Portland. 

>te. 

■rhe  stark  agony  of  an  unwed 
jjig  mother  bearing  a  child,  the 

5r  terror  of  an  alcoholic,  the 
ing  of  a  heart  exposed  to  sur- 
ti  are  not  calculated  as  enter- 
j|-nent.  To  many  in  the  audi- 
^  of  more  than  1.50.000  at 
go  showings  in  two  months. 
le  screen  portrayals  approached 
jjsxcrutiating  point;  to  a  few 
e  went  beyond  and  faintings  re- 
«d.  That  such  a  film  would  be 
woversial  was  expected  by  the 
riucer,  and  they  were  right. 

Eipping  An  Eight- Year  Mark 
e  significant  thing  is  that  The 
to  Live  seems  certain,  for 
le'first   time   in   eight   years,   to 

Je  the  United  Good  Neighbors' 
-raising  campaign  completely 
idessful.  This  year's  goal  to  aid 
1  humanitarian  services  covered 
?lJGN  in  Oregon's  Multnomah, 
'ftington  and  Clackamas  Coun- 
:iis  $3,316,180. 

|iid  Robert  M.  Lindahl.  presi- 
rioi  the  producing  organization. 
rfe  sponsor  made  the  mistake  of 
yig  'Make  us  a  film.'  and  then 
»^  away  and  leaving  us  to  our 
'Ki  devices." 


limed  at  the  Point  of  Need 
ffter  noting  that  most  Com- 
uity  Chest.  United  Fund  and 
xar  welfare  agency  films  have 
ijsd  toward  inoffensiveness  and 
'(jdance  of  any  controversy,  the 
)?  decision  was  made  to  attack 
e'problem  not  at  the  level  of 
b|  the  agencies  do  nearly  so 
\t\  as  at  the  point  of  need,  the 
am  for  existence  of  the  wel- 
r|  groups  involved. 
\  brief  recorded  voice,  with 
ejscreen    dark,    introduces    the 


Newborn  child  is  filmed  moments 
after    birth    for    "A    Right    to    Live" 

film  which  opens  with  startling 
abruptness  on  the  birth  scene  and 
the  title  appearing  some  momen  s 
later.  Although  only  eight  of  the 
71  agencies  actually  are  covered 
in  the  picture,  they  were  selected 
with  care,  treated  delicately  but 
without  minimizing  the  very  real 
shock  which  existed  in  the  actual 
cases  on  which  the  scenes  were 
based,  and  the  resulting  film 
speaks  effectively  for  the  entire 
group. 

Even  Critics  Help  Publicity 

After  an  initial  showing  to  some 
500  UGN  officials,  campaign 
workers,  community  leaders  and 
members  of  the  press,  there  were 
only  three  audible  complaints:  — 
two  from  bankers  and  one  from 
a  newspaper  columnist  who  some- 
how got  the  picture  confused  with 
a  Hollywood  theater  or  TV  epic 
—  which  it  isn't,  the  Oregon 
Journal's  entertainment  editor 
noted.  The  dissenting  columnist 
did  an  effective  job  of  interest- 
building,  and  other  newspaper  re- 
ports helped  considerably  in  audi- 
ence-creation. One  measurement 
of  the  success  of  the  project  was 
the  greatly-enlarged  number  of  in- 
plant  showings  requested  and 
scheduled.  Despite  the  subject 
matter  which  normally  would  pre- 

(CONTINUED      ON       PAGE       60) 
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TITLE  MUSIC 

For  Every  Type  of  Production 

lER  ON  A  "PER  SELECTION"  OR  "UNLfiMITED  \i%l"  BASIS 


For  Full  Daloils  Writa,  Wire  or  Phona 


AWARD  WINNINS 


the 
most 

complete 

music 
library 

in  the 
world ! 


Did  you  know  that  commercial  filiius  winning  the  must  scoring  awards 
nearly  aKva>s  use  Hi-Q  nuisic?  They  do.  And  there's  a  reason  .  .  .  superb 
quality  plus  the  most  extensive  librar>-,  with  the  plus  of  famous  Capitol 
ser\'ice.  Find  out  for  yourself.  Send  for  demonstration  disc.  It's  free, 
of  course. 


CAPITOL  a  LIBRARY  SERVICES,  HOLLYWOOD,  CALIF. 


For  the  BEST  in  A-V  Products  &  Services  Look  to  Business  Screen 


OUR    EXPERIENCE    IS   YOUR    KEY   TO 

SERVICE  A   DEPENDABILITY 


CAMART  CORE 
DISPENSER 


CAMART  TIGHTWIND 
ADAPTER 


Keeps  film 
cores  hand\ 
at  all  times. 
Attach  to 
work  table  or 
wall.  Easy  to 
remove  — 
easy  to  fill. 
All  aluminum 
construction. 
.Adjustable  to 
16mm  or 
35m  Ml  cores. 

Sizes 

(Lengths) 

6"    ...    $  9^0 

24"  11.50 

3f>"  14.5U 


•  Ihf   niiU 

I  ightuind 
.Vdaptci 
with  a  Hall 
bearing 
roller. 

•  Completely 
scratth  proof 

•  Chrome 
plated. 

Prevents  cinch- 
ing S*:  abrasions. 

•  Winds  film 
quickly  and 
evenly. 

•  Single  unit  for 
Ifunm  S:  3r>mm. 

•  Fits  arn  rewhul 


$34.95 

K.O.B.   New  Voik 


CAMART  DUAL  SOUND   EDITOR  Model   SB-111 


Si-nd   jar   ISeic   1961   Catalof; 


Kdit  iuiglc  and  double  s\siem  Hi- 
nun  or  35mni  optical  sound.  Edit 
single  system  Magnastripe  or 
tloiible  system  magnetic  sound.  L'sc 
with  anv  1 6mm  motion  picture 
\  ieuer  to  obtain  perlect  lip-svnc 
matthing  of  picture  lo  track. 
(Works  from  left  to  right  or  right 
to  left.) 
Dual   Editor  (without 

viewer)     $195.00 

Zeiss  Moviscop  viewer 96.00 

Special    EditorA'iewer 

c<imljination 269-50 


S  Pwductms,  Jhc. 


17  EAST  45th  St.,  N.  T.  17,   N.  Y. 


1845   BROADWAY  (at  60lh   St.)    NEW   YORK  23  ■  PLaza  7-6977  •  Coble:  Comtromart 
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Russell   L-    Furse 


J 


Furse  Heads  Motion  Picture 
Department  in  Brooks  Institute 

-7  Out  in  Santa  Barbara.  Cali- 
fornia, the  Brooks  Institute  of 
Photography  provides  much- 
needed  training  in  basic  studio 
techniques,  helping  fill  a  demand 
among  the  industry's  film,  televi- 
sion and  specializing  shops.  A  re- 
cent addition  to  its  executive  staff 
is  Russell  L.  Furse,  one  of  the  co- 
founders  of  the  Academy  of  Tele- 
vision Arts  and  Sciences.  Mr. 
Furse  joins  Brooks"  staff  as  Super- 
visor of  the  Motion  Picture  De- 
partment, y- 

*  $        ft 
Three  Executives  Assume 
New  Posts  at  General  Film 

"■"  General  Film  Laboratories  has 
announced  new  responsibilities 
for  three  members  of  its  admini- 
strative stpif: 

Robert  G.  Goodwin,  who  has 
carried  the  title  of  vice-president, 
business  affairs,  now  becomes 
executive  vice-president.  John 
Aikens.  who  has  been  controller, 
becomes  administrative  vice-presi- 
dent. Stanley  Judell  moves  from 
assistant   controller   to   controller. 

•Messrs.  W.  E.  Gephart  Jr.. 
president.  R.  G.  Goodwin.  J. 
.Aikens.  and  Neal  Keehn.  vice- 
president,  sales,  form  the  com- 
pany's executive  group.  ^ 

*  *        * 
Animation,    Inc.    Appoints 

Styles  as  Sales  .Mana^ger 

■&■  Hal  Styles  has  been  named 
sales  manager  for  Animation.  Inc.. 
producers  of  animated  television 
commercials.  In  his  new  position. 
Styles  will  coordinate  the  sales 
activities  of  the  New  York.  Chi- 
cago. Detroit,  and  Hollywood 
offices  of  the  company. 

Styles  has  a  background  of  ad- 
vertising agency,  public  relations, 
and  publishing  experience.  He 
founded  a  weekly  magazine  de- 
voted to  construction  activity; 
later  he  headed  his  own  public 
relations  firm.  More  recently  he 
produced  weekly  TV  programs.  Q" 


"BUSINESS  SCREEN  EXECUTIVE  ■ 

NEWS    OF    STAFF    APPOINTMENTS    AND    A    V    INDUSTRY    DEVELOPMENTS 


Keitz  &  Hernclon,  Dallas, 
.\tlcls  Five  to  Creative  Staff 

"  Keitz  &  Herndon.  Inc..  Dallas 
television  and  industrial  film  pro- 
ducer, has  announced  five  addi- 
tions to  its  creative  staff. 

The  new  K  &  H  staffers  are; 
Howard  Irving  Smith,  technical 
animator,  formerly  with  Para- 
mount Cartoons  and  Transfilm, 
Inc..  New  York;  illustrator  Donald 
C.  Medlin.  previously  associated 
with  Douglas  Aircraft  Co..  El 
Segundo.  Cal.;  Andrew  Frederick 
Wages.  Jr..  illustrator,  back- 
grounds, and  special  effects,  form- 
erly with  Rahl  Studios.  New  York; 
Monte  Gene  Young,  animator. 
KCBD-TV  and  Byrd  Adver- 
tising. Lubbock;  and  Mrs.  Mary 
E.  Hubbers  of  Dallas,  supervisor 
of  the  inking  and  painting  dept.  ^' 


Dephoure  Studios  Announce 
.\ppoinlment  of  D.\X  .  Kiileuul 

Joseph  Dephoure.  president  of 
Bostons  Dephoure  Studios.  Inc.. 
has  announced  the  appointment  of 


Douglas  W.   Rideout 
Douglas     W.     Rideout.     Maiden. 
Mass..  as  account  executive  for  the 
New  England  area  and  staff  pro- 
ducer. He  is  a  Boston  U.  graduate. 


7 


r 


ECCA 


^ 


Quality  black-and-white 

laboratory  service 

35mm  and  16mm 

Since  1937 


Film  Center  Building,630NinttiAvenue,NewYork  36,  N.Y.*COIumbus  5-7676 

Affiliated  with   BYRON  MOTION   PICTURES,   Washington  7,   D.  C. 


Robert   Mayberry 


New  Positions  for  Three  i|i 
the  \\ilding.  Inc.  TV  Div  k 

■it  Newly-appointed  prodi^ 
manager  in  the  TV  Divisi. 
Wilding.  Inc.  is  Robert  Mayji 
former  agency  producer  all 
Burnett.  Inc. 

Carl  Nelson  has  been  naist 
producer-director  and  Ralph  a 
is  now  editorial  supervisor 
Division.    Both    men    are    \  pi 

staffers  at  Wilding.  Inc. 

*  *        * 

Van  Praa]2  -\ppoints  Karo 
Studio  Production  >Ianag< 

i.>  Daniel  Karoff  has  beerji 
pointed  chief  production  m;J| 
of  Van  Praag  Productions.  |! 
has  been  in  the  production  In 
ness  for  twelve  years,  and  ha  le 
with  Van  Praag  for  eight. 
^     *     * 

It's  3.5th   .\nniversary   foi, 
SVE's  Art  Director  "Pat"  ii 

*  Winfield  I.  "Pat"  Nas!' 
director  for  the  Special  PiJi 
tions  Department.  Socict;  I 
Visual  Education.  Inc..  Chai 
recently  celebrated  his  35t'i 
niversary  in  the  filmstrip  le 
Nash's  entire  career  h;i-;  « 
spent  with  SVE. 

Joining  the  company  in  9 
as  an  aspiring  artist.  Nash  dibl 
as  shipping  clerk,  errand  be  a 
many  other  genera!  dune 
cording  to  Nash,  he  is  lik" 
forward  to  another  35  \ca 
I'm  strong  enough!" 

*  *  * 
Name  \\  ifihl  \  ice-Presid  it 
of  Vi'estrex  Recording  Eq  p. 
■ir  The  promotion  of  Ral[  ' 
Wight  to  vice-president  (  I 
Westrex  Recording  EquiW 
division  of  Litton  Syste^l^  In 
was  announced  by  executiM  ic 
president.  George  T.  Sch:  fe 
berger.  this  month.  Wight  wico 
tinue  to  serve  as  general  m  as 
of  the  division.  His  caree  «• 
Westrex  goes  back  32  yea'ai 
began  with  the  former  I* 
firm.  Western  Electric.  He 
his  service  with  the  reo 
facility  of  Westrex  in  1936 
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Business  Screen  MaoIN 


tr-feiA^ 


¥ew  AUMVISUAL  Equipment 

Recent  Product  Developments  for  Projection  and  Production 


>K^-^ 


-J  L's  Master  10-10  Projector 
i|   Suiind,  35mni  Slides 
a(JOC  Master  Projeel<ir 

tie  convenience  of  ;i  35mni 
li'ievv  slide  projector  is  now 
irined  with  synchronized  sound 
ir^  a  tape  recorder  for  conven- 
itj  audio-visual  presentations, 
le^projector  is  the  new  COC 
aer  10-10  manufactured  by 
D|  Industrial.  Commentary  for 
;|ides  is  recorded  on  tape  plus 
ceing  signal  which  advances 
;  ides  by  means  of  a  synchron- 
!rj 

Oe  versatile  COC  Master  has 
i  by  10"  viewing  screen  with 
time  wide-angle  viewing  area, 
hi  used  as  a  wall  projector,  it 
llihrow  a  30"  by  40"  image  at 
;  kel.  The  self-contained  rear- 
;vprojector  is  suitable  for  desk 
i^  fully  lighted  rooms. 
I'e  projec.or  can  be  controlled 

I  built-in  push  button,  by  re- 
)t  control,  an  automatic  timer, 
dicueing  signals  from  a  tape. 
id$l29.50  price  includes  a  15 
^tension  cord  for  remote  con- 
li  For  additional  data  and 
iist  dealer  sources  use  request 
r    NP-1  ^ 

*  12  lb.  Nomad  Mark  2 
iiiiunced    liy    Mafjiiasyno 

yighing  12  lbs.  a  new  trans- 
)zed  Magnasync  recorder/re- 
ijicer  records  a  200  mil  track 

plit-16  Nomad  film.  Desig- 
«  the  Nomad  Mark  2,  the 
t  performs  to  SMPTE  stan- 
||.  The  unit  runs  forward,  re- 
and  rewind.  The  sound  can 

onitored.  It  is  powered  by  a 
wntained  rechargable  battery 

::    the    new    transistorized     12- 
omad    recorder/reoroducer 


and  a  battery  charger.  Reels  have 
a  400  ft.  capacity. 

Projector  interlocks  are  avail- 
able and  standard  Nomad  editing 
accessories  can  be  used.  A  stereo 
model  is  also  available.  Priced 
from  S985.  For  additional  data 
and  sources  use  Request  Form 
NP-2.  ^ 

.\e»  Mark  II  8111111  Sound 
Projector  Due  from  Viooni 

■  A  self-contained,  repeating  8mm 
sound  projector  is  scheduled  to 
be  marketed  early  in  1962  by  the 
Vicom  division  of  Elgeet  Opitcal 
Company.  Designated  as  the  Vi- 
caudio  Mark  II.  the  unit's  versatil- 
lity  and  portability  makes  it  con- 
venient for  use  in  trade  shows  and 
store  displays — or  whe.'ever  con- 
tinuous film  projection  is  required. 
By  use  of  a  transistorized  amp- 
lifier, the  Mark  IPs  weight  was 
brought  down  to  18  lbs.  The  amp- 
lifier requires  no  warm-up;  it  has 
provisions  for  an  external  speaker 
or   earphones. 

The  unit's  9"  by  12"  rear  pro- 
jection screen  is  suitable  for  use  in 
fully  lighted  rooms.  The  self-re- 
wind mechanism  will  take  films 
up  to  15  minutes  in  length  and 
either  16  or  24  frame  speeds.  (The 
Mark  lla  will  take  a  30-minute 
film.)  The  motor  and  moving 
parts  are  permanent  lubrication 
type.  The  unit  can  be  rented  or 
purchased  for  S425.  For  additional 
data  and  sources,  use  Request 
Form  NP-3.  y- 

*        *        4 
Low-Set  Head  Featured  on 
This   New   A/O    Delineascope 

*  A  low-position  projector  head 
on  a  new  American  Optical  Del- 
ineascope gives  the  audience  an 
unobstructed  view  of  the  projec- 
tion screen.  Called  the  "Low  Sil- 
houette Overhead  Delineascope". 
its  compact  design  makes  it  of  par- 
ticular value  in  rooms  with  low 
ceilings. 

The  operator  faces  the  audience 
at  all  times.  Two  fold-out  shelves 
on  the  machine  provide  him  with 
work  surfaces.  Fast  focusing  is 
accomplished  by  a  rack  and  pin- 
ion motion.. 

The  machine  uses  a  1000-watt 
lamp  which  projects  2300  lumens 
to  the  screen.  Transparencies  are 


protected  by  the  quiet,  efficient, 
cooling  system.  A  tension  adjust- 
ment device  keeps  film  taut  over 
the  platen.  Priced  at  $345.  For  ad- 
ditional information  and  supply 
sources,  use  Request  Form  NP-4. 

*      *       » 
Companion    Charging    Unit 
Serves  Dynamax  Power  Pack 

"■  The  Dynamax  Power  Pack,  a 
sintered-plate.  nickel  cadmium 
storage  battery  for  motion  pic- 
ture camera  motors,  now  has  a 
companion  charging  unit.  The 
charger  will  re-energize  a  com- 
pletely discharged  Dynamax  Power 
Pack  overnight.  Voltage  and 
amperage  meters  afford  complete 
control  over  the  process. 

The  charger  works  on  115  volts 
AC  with.  8.  12.  16  or  24  volt  out- 
puts— the  choice  depending  on  the 
type  of  battery.  The  charger  and 
power  pack  are  products  of  Gor- 
don Enterprises.  For  additional  in- 
formation. Request  Form  NP-5.  5J' 
*        *        * 

HadianI    Perfects    Seamlfss 
70  X  70   Lenticular   Screen 

'■  An  engineering  breakthrough  by 
Radiant  Manufacturing  Corp.  has 
made  it  possible  for  the  projection 
screen  manufacturer  to  produce  a 
70"  by  70"  silver  lenticular  screen 
without  seams.  Prior  to  this  the 
problem  of  embossing  lenticular 
patterns  on  aluminum  vinyl  kept 
the  maximum  screen  slide  at  SO" 
by  50". 

The  development  makes  it  pos- 
sible to  project  an  image  large 
enough  for  a  big  audience.  The 
lenticulation  surface  of  the  screen 
gives  maximum  brightness  on  the 
optical  axis  and  a  minimum  fall  off 
at  side  viewing  angles.  For  ad- 
ditional data  and  sources.  Request 
Form  NP-6.  y^ 

*        *        * 
Offer  Hi-Impact  Treatment 
for  Continuous  Run  Films 
'-   The    problem   of   binding   and 
jamming   of  continuous  projection 
films  has  been  solved  by  what  is 
called    "Hi-Impact    treatment 
FCP."  As  developed  by  Peerless 
Film   Processing  Corp..   this  new 
treatment    eliminates    friction    by 
holding  apart  the  convolutions  of 
the  film. 

The  film  is  toughened  to  with- 


stand repeated  exposure  to  heat 
during  projection  without  buck- 
ling and  is  then  treated  to  make  it 
resistant  to  dirt,  scratches,  and 
brittleness.  For  additional  data, 
use  Request  Form  NP-7.  g' 

*        *        * 

Going  8mni  Sound?  Consider 
Conti  Pro-Reel  Attachment 

"^  No  rewinding  is  necessary  with 
the  new  Conti-Pro-Reel  (Contin- 
uous Projection  Reel)  that  pro- 
vides continuous  projection  of  30 
to    300   feet   of   8mm    film.    The 


For  additional  data  on  new  audio-visual  items  mentioned  here,  use  the 
convenient  Request  Form  provided  on  page  59,-  mail  to  Business  Screen 


Above:  you  con  show  8mm  films  con- 
tmuousiy     with     the     Conti-Pro-Reel. 

Conti-Pro-Reel  fits  any  8mm 
projector  that  accommodates  a 
400  ft.  reel.  Film  feeds  from  inside 
of  reeled  film  and  returns  to  the 
outside.  A  micro-switch  auto- 
matically stops  the  projector 
should  the  film  break — making  it 
ideal  for  every  type  of  unattended 
projection. 

The  reel,  made  of  durable,  high 
impact  plastic,  is  a  product  of  The 
Tee  Cee  Manufacturing  Company. 
Price  is  $24.95.  It  is  also  available 
without  micro-switch  for  $6.95. 
For  additional  information  and 
sources,  use  Request  Form  NP-8. 

*        *        * 
Cases  Provide  Packaging 
for  Your  Color  Tran  Units 

i-^  A  selection  of  nine  different 
case  sizes  for  ColorTran  lighting 
equipment  makes  it  possible  for 
the  user  to  have  a  complete  light- 
ing system  for  local  work  stored 
and  transported  in  "packaged 
units." 

The  lightweight  carrying  cases 
are  constructed  of  heavy  duty 
fiber,  reinforced  with  wood  inside 
and  plated  hardware,  outside.  All 
cases  have  shock  absorbent  inter- 
iors of  contour  moulded  foam 
material  which  cradles  the  equip- 
ment during  transit. 

Cases  are  supplied  by  the  Na- 
tural Lighting  Corp..  manufac- 
turers of  ColorTran  lighting  eqiup- 
ment.  Prices  start  at  $21.  For  ad- 
ditional data  and  sources.  Request 
Form  NP-9.  ^ 

(CONTD      ON      THE      NE.XT      PAGE) 
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NEWS  OF  AUDIO-VISUAL  EQUIPMENT: 


Barney  on  an  Eastman  Reflex 
Sound  and  Heater  Barneys 
for     Eastman     Keflex     Camera 

■if  Sound  barneys  and  heater  barn- 
eys are  now  available  for  the  new 
Eastman  reflex  camera.  The  sound 
barney,  it  is  said,  will  make  the 
camera  into  a  sound  unit  for  lo- 
cation work.  The  barney  will  cover 
the  400  ft.  load  camera  with  a  syn- 
chronous motor.  The  cover  is 
white  on  the  outside,  green,  in- 
side. 

The  "barneys."  manufactured 
by  Birns  &  Sawyer  Cine  Equipment 
Company,  are  priced  at  $  1  24.50 
for  the  sound  barney,  and  S 1 84  for 
the  heater  barney.  For  additional 
data  and  sources,  use  Request 
Form,  NP-10.  Q' 

*       *        * 

New  .4mi>ex  Tape  for  Closeil 
Circuit  \  ideo  Recorders 

ir  The  .^mpex  Corporation  now 
has  a  longitudinally-oriented  T\ 
recording  tape  developed  specif- 
ically for  Ampex's  new  V'R-800(1 
closed-circuit  Videotape  recorder. 
Because  the  VR-8000  employs  a 
single-head,  helical-scan  record- 
ing technique,  it  is  desirable  that 
the  oxide  particles  on  the  2-inch 
tape  be  magnetically  aligned 
lengthwise  along  the  tape. 

On  conventional  2-inch  mag- 
netic tape,  used  with  the  VR-1000 
series  of  Videotape  recorders,  the 
oxide  particles  are  aligned  ver- 
tically to  the  direction  of  tape 
travel.  Orientation  of  the  oxide 
particles  is  accomplished  by  pass- 
ing the  tape  through  a  magnetic 
field  during  manufacture.  For 
data  sheets  and  sources.  Request 
Form  NP-11.  l" 


for  example,  the  width  of  the  pic- 
ture will  be  40."  The  wide-angle 
lenses  are  priced  from  S40  and  up. 
For  additonal  data  on  lenses  and 
sources.  Request  Form  NP-12.  ^ 

*        *        * 
Piclronic.*"  Nova  Lijihis  in 
Demand  .\nionf;  Film   .Makers 
•{.>  Pictronics   Corporation's    new 
Nova    Twin    Lights     are     finding 
considerable  interest  among    East- 
ern film  production  people. 

Very  small  and  compact,  each 
unit  weighs  but  three  pounds  for 
the  light  and  three  pounds  for  the 
stand.  With  each  Nova  being  the 
equivalent  of  nine  kilowatts  in 
studio  lights,  it  can  be  seen  that 
an  armload  of  Novas  would  light 
up  a  good-sized  mob  scene. 

Color  quality  is  said  to  be  ex- 


cellent. Kelvin  rating  is  3450  de- 
grees, with  3200  degrees  also 
available  on   request. 

Electrical  rating  is  10. .5  amperes 
on   115  volts  AC.  ^ 

Salesfilms   Inc.   Develops 
New  Hard  Finish  for  Films 

i.Y  Salesfilms.  Inc..  Denver.  Colo- 
rado, offers  a  new  film  treatment 
designed  for  prints  used  in  con- 
tinuous projection.  It's  called  the 
"Slix  Treatment." 

The  process,  which  is  applied 
only  at  the  company's  Denver 
plant,  puts  a  hard  finish  on  any 
print,  new  or  old.  regardless  of 
previous  treatment,  to  give  longer 
life  as  well  as  an  ultra-slick  surface 
that  is  guaranteed  not  to  bind  in 
any  continuous  projector  in  proper 


running  order.  Each  print  is 
vidually  checked  before  ship 

"Slix"   prints   will   not   sp. 
streak:  the  treatment  is    im} 
and  will  last  the  life  of  the  pr  1 
until  the  surface  is  destroye 
oil.  grease  or  softened  b\     i 
"Slix"  was  also  tested   undc 
matic     conditions     ranging 
high  humidity  to  dry  climatev 

Not  a  liquid  or  wax.  but  a 
ment  of  film  surface,  the  pr 
is  covered  by  a  written,  m 
back  auarantee.  Write  Salesl 
Inc..  y60  S.  Birch  St..  D.| 
Colo.,  for  informative 
chure. 


NAIL  DOWN  YOUR  PROFITS! 


Cameras:  16mm  &  35mm— Sound 
(Single  or  Double  System)— Silent 
—Hi-Speed 

Lighting:  Arcs- Incandescents 
— S  p  0 1  s— F 1 0  0  d  s— D  i  m  m  e  r  s— 
Reflectors— All  Lighting  Accessories 

Generators:  Portable- Truck 
Mounted 

Sound  Equipment:  Magnetic — 
Optical- Mikes— Booms 

Grip  Equipment:  Parallels— 
Goboes— Other  Grip  accessories 

Cranes,  Dollies:  Crab— Western- 
Portable  Panoram 

Lenses:  Wide  angle— Zoom— Tele- 
photo— Anamorphic 

Editing  Equipment:  Moviolas 
—Viewers— Splicers— Rewinders 

Proieetion  Equipment:  IGmm  & 
35mm— Sound  &  Silent— Slide— 
Continuous 

refsvfsion:  Closed  Circuit  TV 

Camera  Cars: 

*CECO— Trademark  of  Camera 
Equipment  CO. 


KBnT 


FROM 


Cbco 


CAMERAS  •  LIGHTS 
ACCESSORIES 


Why  be  equipment-rich,  but  profits 
poor?  If  your  main  concern  is  mak- 
ing money,  investigate  full-service 
leasing  from  CECO.  Some  of  Amer- 
ica's largest  corporations  have  such 
arrangements  with  us.  Renting  your 
cameras,  lights,  sound  recorders  and 


accessories  puts  the  problem  of 
maintenance  where  it  belongs^in 
the  hands  of  factory-trained  experts. 
Your  accountant  will  explain  the 
savings  of  renting  versus  buying. 
■Want  to  talk  about  it?  Call  JUdson 
6-1420.    Today ! 


Bruinherjjer  .\nnounces  Li 
of  Wall  and  Ceiling  Sereer 

■5!^  Brumberger.  of  Brooklyn 
■Vork.  has  introduced  a  ne\ 
of  wall  and  ceiling  screens, 
ed  the  "University"  series 
pecially  for  the  audio-visual 
ket.  They  are  said  to  bo 
structed  to  take  the  punisi 
of  heavy  daily  usage  in  so 
business  organizations,  etc. 

Model  "B"  in  the  Brumll 
University  series  is  a  flami 
mildew-proof  vinyl  with  a  i 
of  beaded  or  matte  white 
face.  A  spring  roller  operat  I 
screen,  and  it  also  has  a  I 
seal  with  slat  tips  that  do  I 
into  the  case  to  protect  sJ  i 
and  tearing  of  the  fabric  P 
the  screen  is  not  in  use. 

Other  construction  featui 
elude    a    fluted    black    hex.oi 
case,  die-cast  and  caps,  all 
castings  at  all  major  wear 

Brumberger  "Universitv  "  ;t 
screens  are  available  in  al  u 
from  30  by  40  inches  up  to  W 
by  twelve  feet. 

*  *  * 
Franieless  ^.'iniiii  Projecl 
"Scrollfilm"  .Makes  a  Ui 
"  Scrollfilm  Industries,  Newl 
city,  is  demonstrating  a  newl 
film  projector  which  carj 
frameless.  continuous  rcj 
35mni  film  as  in  a  scroll. 

Demonstrated   at   recent 
fall   meeting  in  Wilmington! 
the     new     "Scrollfilm"     pri 
offered    a    versatile    perfoil 
and  unique  scene  arrangemf 


Vi'ilson'g  Magnascope  Lens 
F.nlarges   Filmstrip   Images 

i-r  To  show  large,  clear  pictures  I 
in  a  short  throw  with  filmstrip 
projectors,  the  H.  Wilson  Corpor- 
ation has  introduced  its  Magna- 
scope I /2-inch  lenses  for  use  with 
most  popular  makes  of  filmstrip 
projectors.  With  a  throw  of  68.' 
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(Jflm€Rfl 
€Quipm€nT  ^.,inc. 

315  W  43rd  St..  N   Y  36.  N   Y 
JUdson  6-1420 
(nHraleah.  Florida: 

Camera  Equipment  Co..  Inc  ol  Florida 
East  lOlh  Ave  •  TU«edo  8  4604 


Camera  Equipment  Co.,  Inc. 

DepI       S    14,315  W.  43rd  St..   H.  Y,  36.  N    Y.  ■ 

Gentlemen:  Please    rush    me   yout    FREE   complete 

catalogue  of  Rental  Equipment.  I 


Here's  Scrollfilm  Projectcl 


1 


Business  Screen  M.\c^i' 


Shoulder  Pod,  Pistol  Grip 
Eases  Handling  of  Arri  16's 

•,  r  An  all-metal  shoulder  stock 
combined  with  a  pistol  grip  pro- 
vides new  support  for  mobile  cam- 
era operation  of  the  Arriflex  16. 
The  Shoulder  Pod  portion  is  ad- 
justable to  suit  cameraman's  com 
fort.  Contour  grip  of  Arri  16  it- 
self provides  right  hand  grip.  Pis- 


iscope  eye-piece  in  action 

•T  Zooniiscope  Eye-Piece 
rBach   .\urieon   ('aiiieras 

1  nch  Auricon.  Inc.  has  a  new 
,asion  view-finder  eye-piece 
.he  Model  85  and  85  S-EK 
I  rinor  zoom  lenses  used  on  the 
.  I  ;on  camera. 

.(lied   the   "Zoomiscope".   this 

i.sion  eye-piece  gives  the  cam- 

,1  iperator  eye  relief  by  moving 

jiead   two   inches   away   from 

jidedoor  of  the  Auricon  cam- 

vithout  causing  distortion. 

Biced  to  sell  at "$97.40.  Zoom- 

e  is  easily  affixed.  Check  NP 

for  further  data  if  needed,  i^' 


Elements  of  Arri  Shoulder  Pod 

tol-Grip  section,  which  incorpor- 
ates trigger  mechanism  to  operate 
camera's  electric  switch,  is  ana- 
tomically shaped  for  left  hand. 

Combination  may  be  used  with 
all  models  of  the  camera;  sells  for 
$68.  Check  NP  #  14  below.       g- 


CONVENIENT       REQUEST 

NP  #   1 :    COC    Master 
-10  Tape  and  Slide  Projector 

NP  #  2;  the  12  lb.  Nomad 
Ijark   2    Recorder-Reproducer. 

NP  #  3:  Mark  II  8mm  Vi- 
uudio  Sound  Projector. 

NP  #  4:     Low    Silhouette 
I  ;lineascope  Projector. 

NP  #  5 :   the  D  y  n  a  m  a  x 
liwer  Pack  Unit. 

NP  #  6:     Large    Seamless 
;nticular  Screen  data. 

NP  #  7:   Hi-Impact  Treat- 
(jj:nt  for  Continuous  Films. 


FORM        FOR       PRODllT        DAT.4 

Z]  NP  #  8:     Conti     Pro-Reel 
Continuous  Attachment. 

□  NP  #  9:     Carrying    Cases 
for  ColorTran  Lights 

□  NP  #   10:  Sound  &  Heater 
Barneys  for  Eastman  Reflex. 

□  NP  #   11:  Ampex'  longitu- 
dinal video  recording  tape. 

n  NP  #   12:  Magnascope  en- 
larging projection  lenses. 

n  NP  #   13:  Zoomiscope  eye- 
piece for  Auricon  cameras. 

□  NP  #   14:  Support  for  mo- 
bile    Arri     camera     operation. 

f'JTTACH   LETTERHE.\D   &   MAIL  TO  NEW   PRODUCTS   DESK 
c/o  Business  Screen,  7064  Sheridan  Road,  Chicago  26 


EAST  COAST 

MOTION  PICTURE  PRODUCTION, 
EDITORIAL  and  TECHNICAL  SERVICES 

R  FOR  BETTER  FILMS 

CREATIVE  EDITING  AND  COMPLETE 
PERSONAL  SUPERVISION 


3SEPH  JOSEPHSON 
Circle  6-2146 


HBER  7    •    'Volume  22 


45  West  45th  St. 
New  York  36 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


^®fcn0 


COMPLETE 

MUSIC  &  SOUND  EFFECTS 

SERVICE 

•  BACKGROUND  MUSIC  SCORING 

•  SOUND  EFFECTS 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  INDUSTRIAL  MUSIC  LIBRARIES 

FOR  LEASE  .  .  . 

•  ORIGINAL  SCORES 

•  SOUND  EFFECTS  LIBRARIES 

FOR  SALE  .  .  . 

Musifex  talent  proven  on 
over  4,000  productions. 

FLY  -  PHONE  -  WIRE 

-  WRITE  NOW  SW  t/ela^c^ 


ci  6-4061 


M 
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SPECIALIZED   FILM   PRESENTATIONS    IN 
^A^IDESOREEN 

C IRCULARSCREEN 

SPHERICALSCREEN 

fields  of  vision   from    150   degrees   to  360   degrees  for 

•  SIMULATION 

•  TRADE  SHOWS, 
FAIRS,  EXPOSITIONS 

.  METEOROLOGY 
•  ASTRONOMY 

For  full  information,  write  or  call 

DIMENSION   150 

1750     WESTWOOD     BLVD.,     LOS     ANGELES     24,     CALIF. 
Telephone:  GRanite  9-2606 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION   DEALERS 


EASTERN  STATES 

•  MASSACHUSETTS  • 

Cinema,  Inc.,  234  Clarendon 
St.,  Boston  16. 

•  NEW  JERSEY  • 

Association  Films,  Inc.,  Broad 
at  Elm,  Ridgefield,  N.  J. 

•  NEW  YORK  • 

Association    Films,    Inc.,    347 

Madison,  New  York  17. 
Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo  2.  N.  Y. 
Crawford,  Immig  and  Landis, 

Inc.,  480  Lexington  Avenue, 

New  Y'ork  17,  New  York. 
The  Jam  Hand}'  Organization, 

177-5   Broadway,   New   Y'ork 

19. 
National    Cinema    Service,    71 

Dev    Street,    New    Y'ork    7. 

WO  2-6049. 
S.  O.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  Y'ork 

19. 
Training  Films,  Inc.,  150  West 

54th  St.,  New  York  19. 
Visual  Sciences,  599BS  Suffern. 
United  World  Films,  Inc.,  1445 

Park  Ave.,  NY'  29,  TR  6-5200 

•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue.  Pittsburgh 
22. 

Audio-Visual  Equipment  Rent- 
al Service,  International 
Film  Center.  Sales  and  Re- 
pairs. 1906  Market  St.,  Phila- 
delphia 3,  LOcust  3-7949. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N. 
Second  St..  Harri.sburg, 
CEdar  3-56,51. 

J.  P.  Lilley  &  Son,  928  N.  3rd 
St..  Ilarrisburg. 

The  Jam  Handy  Organization, 

Pittsburgh.  Phone:  ZEnith 
0143. 

•  WEST  VIRGINIA  • 

n.  S.  Simpson,  818  Virginia  St.. 
W.,  Charleston  2,  Dickens 
6-6731. 


SOUTHERN  STATES 


•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 
N.  W.,  JA  5-5378,  Atlanta. 


United  World  Films,  Inc.,  287 

Techwood  Dr.,  NW.,  Atlanta. 

•  LOUISIANA  • 

Stanley  Projection  Company, 
1117  Bolton  Ave.,  Alexan- 
dria. 

Delta  Visual  Service,  Inc.,  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  .5-9061. 

•  MARYLAND  • 

Stark-Films  (Since  1920) , 
Howard  and  Centre  Sts.. 
Baltimore  1.  LE.  9-3391. 

•  TENNESSEE  • 

Southern    Visual    Films,    686 

Shrine  Bldg..  ;\Iemphis. 


MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.    H.    Redfield,    Inc.,    1020 

So.  Wabash  Ave..  Chicago  5. 

Association    Films,    Inc.,    561 

Hillgrove.  LaGrange,  Illinois. 

Atlas   Film   Corporation,   1111 

South  Boulevard,  Oak  Park. 

The  Jam  Handv  Organization, 

230  N.  .Michigan  Ave.,  Chi- 
cago. 

Midwest  Visual  Equipment  Co., 

3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St..  Chicago. 

United  World  Films,  Inc.,  542 

S.  Dearborn  St.,  Chicago  5. 

•  MICHIGAN  • 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 

•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 


•  OHIO  • 

.Academy    Film    Service,    Inc., 

2100  Payne  Ave.,  Cleveland 

14. 

Films    Unlimited    Productions, 

137  Park  Ave.,  W.,  Mansfield. 


LIST  SERVICES   HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  51  00  per 
line  per  issue  on  annual  basis  only. 


Fryan  Film  Service.  815  Su- 
perior Avenue.  Cleveland  15. 

Sunray  Films,  Inc.,  2108  Payne 
Ave..  Cleveland  14. 

Twyman  Films,  Inc.,  329  Salem 
Ave..  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 

WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  .-^RE.^ 

Coast    Visual    Education    Co., 

5620  Hollywood  Blvd.,  Holly- 
wood 28. 

The  Jam  Handy  Organization, 

1402    N.    Ridgewood    Place, 
Hollywood  28. 

Photo  &  Sound  Company,  5515 

Sunset  Blvd.,  Hollywood  28. 
Ralke  Company,  Inc. 
Audio-\  isual  Center 

849  N.  Highland  Ave.  HO  4- 
1148,  Los  Angeles  38,  Calif. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollywood  Blvd.,  Hollv- 

\\-nod  28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd..  Los  Angeles  .57. 

United  World  Films,  Inc.,  6610 
ilelrose  Ave.,  Los  Angeles  36 

S.^X  FR.A.NCISCO  AREA 

Association    Films,    Inc.,    799 

Stevenson  St..  San  Francisco. 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast  Films,  255  Minna. 
San  Francisco  3. 

•  COLORADO  • 
Cromars'    (formerly    Audio- 
\'isual    Center)    28    E.    9th 
Ave.  Denver  3. 

Davis  Audio-Visual,  Inc. 

2149  S.  Grape  St..  Denver  22. 

•  OREGON  • 

Moore's  Motion  Picture  Serv- 
ice, 1201  S.  W.  IMorrison. 
Portland  5.  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 

•  TEXAS  • 

Association  Films,  Inc.,  1108 
Jackson  Street.  Dallas  2. 

United  World  Films,  Inc., 

2227  Bryan  St..  Dallas  1 

•  UTAH   • 
Deseret    Book    Company,    Box 

958,  Salt  Lake  City  10. 


Mory,  an  unwed  mother,  n 
counsel   at  the  White   Shield 

"THE  RIGHT  TO  L] 

(continued  from  pagi| 
vent  its  going  on  the  air.  th 
wiis  also  telecast  on  KOIN- '/. 

Entered  in  the  1961  Inn 
;ion;il  Film  Festival  in  Ne^s  or 
Tlie  Rii;lu  lo  Live  was  select 
the  award  for  best  direction 
industrial  film  category.  SI  d( 
Goldstein  was  executive  pro  a 
William  H.  Sturdevant  wli^  mK 
director,  production  manage  ai 
with  Chris  Chrlstenson  v 
cameraman.  Alfred  MontaU 
ited  the  film,  and  Robert  Li' 
provided  the  musical  arrang  i. 
and  recording. 

The     Portland     cast     irn  . 
Graham  Archer,  veteran  radUl 
man.  in  an  effective  portrali 
a  drunken  father.  Professior'  M 
tor  Frank  Kinkaid  was  realit;) 
an  alcoholic.  Carol  Erlandsij 
the   unwed   mother,    was   a' 
her    first    theatrical    ventun; 
thoroughly  professional. 
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USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 
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For    16mm.    Film  -   A^^      lo    2000     ■' 

Protect  your   films 
Ship    in    FIBERBILT    CASi 

Sold    at   leading    dealers 


TIDE 


Business  Screen  Mag/I* 
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!  BERLIN  PICTURE: 


INUED    FROM     PAGE    THIRTY-FIVE) 

nor  enjoyed  anything  more  since  the 
the  war.  1  must  needs  proceed  with 
to  Iceep  pace  with  my  younger  asso- 

^nd  as  we  labor  in  the  agony  of  our  self- 
and  the  perfection  of  our  tasks,  there 
doubt  among  us  that  this  is  truly  the 

he  "New  Zeal." 

me  talce  a  circumstance  that  concerns 

—  Berlin.  Let's  call  it  a  living  public 

s  laboratory  of  how  the   Berlin   story 
ciiberated  and  then  disseminated  for  all 
*  Id  to  see. 
.^  Media  Turned  to  the  Simple  Truth 

.as    August     1 3th    when    Krushchev's 
nj  vivisection  began.  I   arrived  in  Berlin 

Murday  night  four  hours  before   it   all 
nnced.  I  was  "privileged",  if  that  be  the 

ord.  to  witness  the  barbarous  brutality 

'ay  of  life   that   clanged  shut   its   Iron 
a   on  its  own  people.  It  was  a  moving 

t  was  a  story  well  worth  the  telling, 

is  how  we  told  it. 
'enegan  with  priorities. 
il.s.  radio,  television  and  newsreels.  press 
^riodicals.  exhibits,  pamphlets,  libraries 
hture  programs  —  all  turned  their  im- 
i;f  collective  efforts  to  the  Berlin  theme, 
^.jad  the  news  of  what  occurred.  The 
itwas  a  simple  one.  We  simply  told  the 

(Eiaid  there  was  no  "Berlin  crisis."  only 
ilushchev  crisis",  stampeded  and  started 
licow.  We  told  how  the  danger  to  Free 


^emMB£u! 


The 
best 
picture 


lUI 

your 
budget 


Berlin  was  a  danger  to  free  peoples  every- 
where. It  was  and  is  but  one  erupted  blister 
on  the  face  of  Communism's  vaulting  world- 
wide ambition.  We  prefer  negotiations  to  fight- 
ing, but  we  and  our  Allies  have  given  a 
solemn  commitment  to  Free  Berlin.  We  intend, 
even  at  high  cost,  to  keep  Free  Berlin  free. 
Three  Documentaries  for  World  Radio 
The  Voice  of  America,  now  on  the  air  over 
100  hours  every  day  in  36  languages,  con- 
centrated on  Berlin  new  coverage,  commen- 
taries and  features.  We  did  a  one  hour  docu- 
mentary. Berlin.  1961.  a  three-part  series, 
The  Miinujiiciuied  Crisis,  and  another  seven- 


OLEMAN  PRODUCTIONS 

''ISth  St..  New  York  3C,  N  Y  -Circle  5- 


part    series.    The    Berlin    Story.    These    were 
placed  worldwide  on  local  stations. 

President  Kennedy's  July  25  Berlin  speech 
and  his  September  25  UN  address  went  round 
the  world  live  in  English,  and  was  re-broadcast 
at  peak  listening  times  in  35  other  languages. 
Total  estimated  audience  for  each  broadcast  — 
over  20  million. 

How   U.  S.   Utilized   the   Film   Medium 

In  motion  pictures,  we  filmed  the  President's 
two  addresses,  and  today  upwards  of  900  prints 
of  each  of  them  are  circulating  in  95  countries. 

A  20-minute  documentary.  Journey  Across 
Berlin,  was  released  world-wide  in  30  langu- 
ages. Bolivia's  biggest  newspaper  called  it  "a 
sensational  documentary."  Rome's  television 
showed  it  to  5,000.000  viewers.  Rio  reported 
1.400  theaters  across  the  country  carrying 
it.  called  for  15  additional  prints,  said  "the 
demand  is  fantastic."  The  2.000  seat  Buyuk 
theater  in  Ankara  held  over  the  film  10  days 
despite  customary  changes  of  feature  films  in 
half  that  time. 

Another  documentary.  Promise  lo  History. 
was  seen  by  70.000  in  Turkey  and  caused  a 
box  office  rush  in  Monrovia.  Liberia.  Day  of 
Denial  depicted  the  August  13  border  closing 
in  Berlin  and  went  to  1.200  theaters  in  Brazil, 
another  1.000  in  Argentina.  We  filmed  the 
Vice  President's  visit  and  the  arrival  in  Berlin 
of  U.S.  troops;  it  went  to  80  theaters  in 
Ceylon  for  an  audience  of  350  to  400,000 
people. 

Ask  Those  Who  Know,  a  20-minute  docu- 
mentary on  worldwide  refugees  from  Commu- 
nism pegged  to  Berlin;  Hour  of  Challenge,  an 
adaption  with  illustrative  visuals  of  the  Presi- 
dent's UN  address-these  too  joined  our  im- 
pressive distribution  list  to  show  the  demonical 
demeanor  of  Communism. 

In  television,  we  utilized  these  films  and 
made  other  products  for  the  TV  medium  itself. 
Anatomy  of  Aggression  was  a  half-hour  docu- 

( CONCLUDED      ON       NEXT       PAGE      SIXTY-TWO) 


NEWTON-RINGS,  those  optical  gremlins 
that  thwart  all  efforts  at  color-perfect  slide 
projection,  can  now  be  a  thing  of  the  past. 
LiNDIA's  Swiss  made  "newlo"  glass,  with 
special  etched  surface,  completely  eliminates 
this  disturbing  rainbow  phenomenon.  By  pro- 
viding for  the  free  flow  of  air  between  film 
and  protective  glass,  etched  surfaces  prevent 
all  moisture  condensation  .  .  .  voiLA  —  No 

NEWTON-RINGS! 

Precision  ground  to  closest  tolerances,  for  a 
perfectly  snug  fit  every  time,  precleaned 
"NEWLO"  glass  saves  you  many  precious  hours 
of  labor.  And  "NEWLO"  glass  is  extra-thin  and 
colorless,  for  maximum  transparency  brilliance 
and  true  color  rendition. 
Ask  for  "NEWLo"  glass  the  next  time  you  buy 
LINDIAS— the  inimitable  Swiss  Snap-in  mounts: 
SIMPLER  —  JUST    INSERT    AND    LOCK  .  .  . 

SWIFTER— 5  SECONDS  to  mount  a  slide 
SAFER  —  for  lifelong  protection! 

Box  of  20  Box  of  100 
w/"NEWLO"  glass  $2.95     $13.95 
w/regular  glass      $2.55     $11.95 
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TEACH 
TRAIN 
TELL 
SELL 


KOOLITE  MODEL  7000 

Coolest,  brightest,  quietest 
overhead  projector  you  can 
buy.  Send  for  facts! 


BXJIiL. 


Write 
today 


BUHL  OPTICAL  CO. 

1040   Beech  Ave.    •    Pittsburgh  33,  Pa. 


m  m  D  lORG 


Specialists  in  the  Science  of 

FILM  REJUVENATION 

FOR  16  MM  AND  35  MM 
RAPIDWELO  Process  includes    treatment  for: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

8MM  SERVICES  NOW  AVAILABLE. 

Stnd  for  fret  Brorhure.  Ktr  t^ 

•FACTS  ON  FILM  CARE".      S^,^.    V 

WTM                                             Jb:  '^ 
g-^^APID  FILM                       wi-''~~% 
^tTECHNIQUE.  INC.     Bfc  \ 

"^  ^ 1^ 


37-02  27  ST.,  L.  I.  C.  1,  N.  Y. 
STillwall  6-4600  •  E*t.  1S40 


THE  BERLIN  PICTURE: 

(CONTINUED   FROM   THE   PRECEDING   PAGE) 

mentary  linking  Communist  pressure  in  Berlin 
to  Communist  aggression  woildwide.  It  went 
to  67  posts  in  51  countries.  Focu\:  Berlin, 
Barbed  Wire  World  was  another  filmed  TV 
effort  that  went  to  54  posts  in  38  countries. 

Ne  vs  clips  and  features  have  repeatedly 
been  placed  in  the  popular  monthly  African 
film  magazine.  Today  —  a  show  hitting  30 
countries  and  an  estimated  annual  audience 
of  30  million.  Berlin  portions  went  into  the 
Latin  American  weekly  television  program, 
Panorama  Panamericano,  going  to  38  cities 
in  16  countries  at  peak  viewing  time  to  over 
12  million  people. 

90  USIS   Offices  in  Five  World   .\reas 

Our  press  and  wire  service  has  been  filing 
heavy  coverage  —  features,  hard  news,  side- 
bars, commentaries,  backgrounders  —  for 
placement  in  local  newspapers  and  magazines 
by  overseas  posts  —  90  key  USIS  offices  in 
the  five  major  world  areas. 

The  President's  Berlin  speeches  had  such 
rapid  translation  and  transmission  that  several 
dozen  leading  newspapers,  from  Montevideo 
to  Manila,  were  able  to  carry  the  texts  in  full, 
and  hundreds  of  others  carried  extensive  ex- 
tracts, summaries,  and  highlights. 

Visuals  and  Cartoons  Go  to  Periodicals 

Our  65  overseas  periodicals  have  regularly 
carried  illustrated  articles  on  Berlin:  their  ag- 
gregate circulation  runs  to  nearly  3  million. 
We  also  boast  the  world's  widest  read  cartoon 
continuity  strip,  and  cartoon  panels  told  the 
Berlin  story  for  over  100  million  readers  of 
1.246  newspapers  in  56  countries. 

We  prepared  an  illustrated  packet  of  15 
background  articles  on  the  postwar  history  of 
Berlin,  the  human  aspects  of  refugees  and  Com- 
munist oppression.  Posts  reported  very  heavy 
local  usage. 

With  posts  around  the  world  we  have  done 
much  cross-reporting.  Editorials,  interviews, 
and  eyewitness  accounts  by  Asian.  African, 
and  Latin  American  visiters  to  Berlin  are  cross- 
reported  from  one  continent  to  another  in 
support  of  the  U.S.  position. 

Picture  Coverage  for  Overseas  Windows 

USIA  Information  Centers  —  261  of  them 
in  80  countries  —  have  mounted  special 
window  displays,  photos,  charts,  and  texts  on 
Berlin.  They  sponsored  lectures,  seminars,  and 
forums  on  Berlin,  and  featured  books  and 
magazine  articles  on  the  subject  in  their 
libraries. 

We  pitched  in  with  the  Berlin  city  govern- 
ment to  help  bring  more  than  750  journalists 
from  80  countries  to  see  for  themselves  the 
Ulbricht  wall.  A  special  Berlin  photo  pam- 
phlet, in  large  size  magazine  format  with  dra- 
matic photographs,  is  getting  worldwide  dis- 
tribution in  over  3  million  copies  in  1 1 
languages. 

As  you  can  see.  we  have  been  indeed  busy 
with  a  steady  drumfire.  One  cannot  revoke 
the  past,  but  one  can  continue  escalating  the 
price  the  Soviets  must  pay  for  their  action. 
We  will  continue  the  drumfire.  ^ 


COMPCO 

profpssioiud  (juiilily  rei-la  and  ca 
are  pre f erred  h\... 


CORONE 
FILMS 

WSILDS  UICESI   riDPH 

OF  (ouciiiami  fait 


Only    Compco    offers   "a   new   dimension 
quality"  recognized  and  accepted  by  leade 
in  the  movie  making  industry,  compcos  s 

periority  is  attributed  to  a  new.  maj 
advance  in  film  reel  construction — resuj 
ing  in  truly  professional  reels  that  n 
tinier,  smoother,  providing  lifetime  prote 
tion  to  valuable  film.  Compco  reels  ai 
cans  are  finished  in  a  scratch-resista 
baked-on  enamel,  and  are  available  in  ; 
16  mm. sizes — 400  ft.  thru  2300  ft.For  deta 
and  prices  write  to: 


Address.  BSM-11.61   @  Burke  &  lawe; 
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WANTED  TO  BUY  FOR  CA  1 

16MM  AND  35MM  CAMER.\S 

AND  ACCESSORIES 

MITCHELL— BELL   &   HOWELL    STAU 

AND  EYEMO— ARRIFLEX— .MAURER  Al 

LABORATORY,   EDITING   AN 

LIGHTING  EQUIPMENT 

CAMERA  EQUIPMENT  CO.,  .<■ 
315  WEST  43RD  STREET 
NEW  YORK  36,  N.Y. 
CABLE— CINEQUIP 


Business  Screen  Ma 


/lOVIOLA 

::!RAB  DOLLY 

iEST  IN  CAMERA  MOBILITY 

l^oviola  Crab  Dolly  rs  the  mobile  plat- 
'orm  for  motion  picture  or  TV  cameras 
Ihat  can  be  precisely  positioned  with 
nore  speed  and  facility,  and  with 
greater  accuracy  than  any  other  cam- 
era support.  Creative 
people  of  the 
Industry  support 
these  claims  and 
recognize  that 
production  values 
are  greatly  enhanced 
by  the  Moviola 
Crab  Dolly. 


Write    for    illustrated    brochure. 

TV/foviola 

JaW^L     MANUFACTURING   CO. 

1451    GORDON    STREET     .    Dept  ^S 
HOLLYWOOD.    CALIFORNIA    .    HO    7-3176 


fl^CONTINUOUS 
^PROJECTION 

m  single  movie  reel! 


Jow  get  uninterrupted  viewing  .  .  .  pro- 
iction  of  30  to  300  feet  of  film  with 
imultaneous  rewind  on  same  reel, 
vmazing  new  CONTI-PRO-REEL  oper- 
Ites  continuously,  unattended.  Micro 
witch  slops  entire  operation  if  film 
Teaks.  Ideal  for  instruction  and  edu- 
ational  film  projection,  convention, 
'how  or  window  display,  home  movies, 
vlade  of  durable  high-impact  plastic  and 
luminum.  Fits  any  8  mm  400  ft.  pro- 
-Clor.  Complete  reel  with  snitch,  only 
y24.95  prepaid. 

I  The  TEE  CEE  Mfg.  Co..  Dept.  B 
'545  Kirtley  Drive,  Cincinnati  36.  Ohio 
Pal.  Pending 


THE  EDITORIAL  VIEWPOINT: 

(continued  from  page  fourteen) 

ing  Fiberglas  for  the  sound  slide-film  Selling 
on  Purpose,  deemed  an  "excellent  training 
film  for  salesmen." 

And  Honorable  Mention  was  given  to 
Smith  &  Loveless"  motion  picture  on  Sewage 
Treatment,  produced  by  Calvin  Productions. 
Inc.  It  was  cited  as  doing  "a  good  merchandis- 
ing job  on  a  hard  product  to  merchandise, 
which  could  be  shown  as  a  public  service  to 
such  groups  as  buyers  on  a  tract.  PTA's,  and 
local  government  boards." 


^ORLD   ;>IARKETS   IN  THE   JET   AGE: 

(CONTINUED    FROM    PAGE    THIRTV-NINE) 

swers  and  the  kind  of  individualized  assistance 
that  is  the  basis  for  highly  professionalized 
selling.. 

By  a  frank  admission  that  air  cargo  is  not 
the  answer  to  all  distribution  problems  .  .  .  that 
each  company  and  each  shipment  presents 
specialized  problems  requiring  selective  use  of 
air  cargo  as  part  of  overall  distribution  pro- 
grams ...  the  film  captures  the  personalized 
quality  that  is  an  essential  feature  of  air  cargo 
transport.  g^ 


STATEME.NT  RFQl  IRF.D  BV  THE  ACT  OF  AUGUST  24 
1912,  .\S  AME.NDKI)  BV  THE  ACTS  OF  MARCH  3,  1933. 
JULY  2,  MI4li,  A.M)  Jl  NE  II,  l'l«)  ,74  .ST.\T.  208i  SHOW- 
I.NG  THE  0\S  .NERSHIP,  .MA.NAGEME.NT  A.ND  CIRCULA- 
TION OF  Business  Screen  Magazine,  published  ei^ht  times 
annually   at    Chicago.    Illinois,    for  October    1.    1961. 

1.  The  names  antl  addresses  of  the  publisher,  editor,  man- 
aging    editor,     and    business    managers    arc: 

Publisher:  O.  H.  Collin.  Jr.,  7064  .Sheridan  Road.  Chicago 
26.    Illinois. 

2.  The  owner  is:  (If  osvned  by  a  corporation,  its  name 
and  address  must  be  stated  and  also  iinmediateiy  thereunder 
the  names  and  addresses  of  stockholders  owning  or  holding 
1  percent  or  more  of  total  amount  of  stock.)  Business 
Screen  Magazines,  Inc.,  7064  Sheridan  Road.  Chicago  26 
Illinois;  O.  H.  Coelln,  Jr.,  7064  Sheridan  Ro.id.  Chicago  26. 
Illinois;  Robert  Seymour.  Jr..  Box  398  Southhampton,  Ness- 
York ;  Mr.  and  Mrs.  Dale  D.  McCutcheon  and  Catherine 
Baker.    Esanston,    Illinois. 

3.  The  known  bondholders,  mortgagees,  and  other  security 
holders  owning  or  holding  1  percent  or  more  of  total  amount 
of   bonds,    mortgages,   or  other   securities   are:    (None). 

4.  Paragraphs  2  and  3  include,  in  cases  where  the  stock- 
holder or  security  holder  appears  upon  the  books  of  tile 
company  as  trustee  or  in  any  other  fiduciary  relation,  the 
name  of  the  person  or  corporation  for  sshom  such  trustee 
is  acting;  also  the  statements  in  the  two  paragraphs  show 
the  affiaiit's  full  knosvledge  and  belief  as  to  the  circumstances 
ind  conditions  under  which  stockholders  and  security  holders 
who  do  not  appear  upon  the  books  of  the  company  as  trustees, 
hold  stock  anti  securities  in  a  capacity  other  than  that  of  a 
bona    fide    oivner. 

5.  The  average  number  of  copies  of  each  issue  of  this 
publication  sold  or  distributed,  tlirough  the  mails  or  other- 
wise, to  paid  subscribers  during  the  12  months  precetling 
the    date    shown    above    ssas:    7,131. 

O.  H.    Coelln,    Jr. 
Publisher 
Sworn   to   and   subscribed    before    me    this   3rd   day   of  October 
1961. 

George    Worling 
Notary  Public 
(My  commission  e-xpires  May  8,    19(>3.t 


bebeii  &  bebell 


'  GIANT  Colorprints 
&  Transparencies 

'itnj  .s-/cr,  anij  ^tijlr. 


*FILM  STRIPS 

(master  negs.— 

djpl.  prints) 


•COMPOSITES 


SLIDES 

bSw* 
color,    diazo 


WAtklns  *»-85-7'3 

lt#8;Wi  2««i  ;si,¥  Mew  VoirK  tt 
.liiai>lcsi!£;ial»stoei»eIi,N.v.   . 


Write,  phone,  wire  for  NEW  Price  list  woM- 
chort     =S-1  1     for    complete    photo     services. 


EFFECTIVE 

•  TRAINING 
•SELLING 

•  TEACHING 


SOUND 


AUDiO-VISUAL 

EQUIPMENT 

SIGHT 


A     ilbUi 


Planning  an  audio- visual 
program?  Take  advan- 
tage of  DuKane's  expe- 
rience in  this  field  .  .  . 
advice  on  sound  slidefiim 
production  plus  booklets 
on  recording  standards 
is  yours  for  the  asking. 
DuKane  offers  a  com- 
plete line  of  top-quality 
sound  slidefiim  projec- 
tors in  a  type  to  meet 
the  exact  requirements 
of  your  audio-visual 
program. 

for  complete  information 
write  to  .  ,  , 

CORPORATION 

3046 N  11th.  ST.  CHARLES,  ILL. 


J       Sovej    Films 

.    .    Saves   Time 

;    MODEL 

"U"    INSPECT- 

O-FILM 

•    MEETS 

TODAY'S 

FILM 

NEEDS 

Here's  the  ultimate  in 
time  and  cash-saving  in- 
spection, hancJIing  and 
film  cleaning!  Model  "U" 
offers  these  special  features;  positive 
operating  speed  control;  large  546  sq. 
in.  work  surface;  silicone  and  anti-static 
treated  cleaning  topes;  triple-jewel  film 
defect  indicator.  Handles  prints  faster, 
better!  Your  choice  of  7  types! 

Write  today  or  coll  us  collect  I 

V/rile  for  Free  Catalog 

theHARWALDco. 

1345    Chicago  Ave.,  Evansten,  III. 
Phone:  Davis  8-7070 
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EXECUTIVE    NOTES: 

"Skip"    Oeaser     Acquires    the 
I<lenli('olor   Lah    in    Hollywood 

v:  D.   B.  "Skip"  Creaser.   associ- 
ated with   Consolidated   Film   In- 


dustries. Inc..  for  the  past  ten 
years,  has  purchased  IdentiColor 
Laboratory,  and  will  operate  it 
from  its  new  location  at  7401  Mel- 
rose Ave..  Hollywood. 

IdentiColor    for    the    past    six 


years  has  been  engaged  in  the  pro- 
duction of  film  strip  masters,  film- 
strip  color  printing  and  slide  du- 
plicating. The  company  has  high 
speed  automatic  slide  mounting 
machines  and  the  only    12-frame 


send 

tn  clients  and  friends  with  qift  subscriptions 
to   BUSIIVESS   SCHEEIV   MAGAZIIVE 

Here's  the  perfect  Christmas  reminder  for  the  executive  who  should 
be  using  films;  or  for  the  film  industry  specialist  who  will 
appreciate  getting  the  medium's  finest  magazine.  Eight  times 
throughout  the  coming  year,  he'll  receive  Business  Screen! 


CHRISTMAS    GIFT   ORDER    FORM 

Please  send  a  year  of  Business  Screen  as  my  gift — 


To 

Street  &  Number 

please  print 

City 

Zone 

State 

Sign  Gift  Card  "From 


To 

Street  &  Number 

please  print 

City 

Zone 

State 

Sign  Gift  Card  "From 


please  print 


Street  &  Number 


City 


Sign  Gift  Card  "From 


(USE    REVERSE    SIDE    FOR    ADDITIONAL    ORDERS) 


□  /  enclose  $- 
MY  NAME 


or  □  bill  me  Q  bill  company. 


please  print 


Street  &  Number 


Citv 


Zone  State 


Detach  and  mail  in  envelope  to:  Business  Screen  Magazine, 

7064    SHERIDAN     ROAD.    CHICAGO    26,    ILL. 


Special 
(^nrtstmas 
Qift  [Rates 

$3.00  for  a  full  year — for 
your  own  or  your  first  gift 
subscription. 

Only  $2  ( 1  year  I  for  each 
additional  gift  subscription. 

The  special  rates  above 
apply  only  for  U.S.,  U.S. 
Possessions,  A.P.O.,  F.P.O. 
and  Canadian  addresses. 

For  Christmas  Gift  Sub- 
scriptions addressed  to 
OTHER  COUNTRIES  the 
first  subscription  is  S5.00, 
additional  subscriptions, 
$4.00  each. 


film    strip    printer    on    lh( 
Coast. 

Merle  Ewell.  who  was  in 
of  the  company  under  p 
ownership,  has  been  retai 
photographic  director. 

*  *  * 
Sehullz  Leaves  J-^  -T  A{ 
to  Join  Lawrenee  Prodi 
is  Phil  Schultz.  creative 
of  the  J.  Walter  Thompsc 
vision  workshop  in  New  Yi 
joined  Robert  Lawrence  1 
tions.  New  York. 

For  the  past  seven  yea 
Schultz  has  been  producer 
tor  and  cameraman  at  th 
television  workshop  where 
helped  to  create,  develop 
periment  with  hundreds  c 
mercials  for  film  and  vide 

At  RLP.  in  addition  to 
ing  staff  responsibility  as 
tor-cameraman,  he  will  si 
an  experimental  workshop 
tinue  developing  new  tec 
for  commercials. 

*  *  * 
Henry  Gregg  in  Exeeuti' 
at  Lancey,  Ehlinger  & 
is  Henry  Gregg  has  joine 
cey.  Ehlinger  and  Moore 
Philadelphia  sales  promot 
ganization.  as  vice-preside 
creative  director.  He  had  t 
rector  of  the  film  division 
Richman.  Inc..  for  the  pr 
years  and  is  well  known 
Philadelphia  and  New  Yor 
for  his  work  on  color  phot( 
and  audio-visual   techniqu 

Etna  Knoedler.  former 
vision  secretary-coordinatoi 
Richman.  also  has  moved 
Lancey  staff. 

*  *  * 
Bates  to  Head  Copy  and 
Training  for  the  Chart? 
■i-  David  Bates  has  join 
staff  of  Salesmakers.  sales 
tion  and  sales  training  div 
The  Charlmakers.  Inc.. 
chief  and  director  of  th 
training  department.  Edw 
Linker,  president  of  the  fim 
the  announcement. 

Previously.    Mr.    Bates 
vice-president   at   Training 
Inc..  and  was  merchandisir 
ager  of  The  Wall  Street 

NAL. 

»       *        * 
New  Offices  in   Hollywo 
Animation    E(|iiipinenl   I 

•fr  Animation  Equipment 
New  Rochelle.  N.  Y..  recei 
nounced  the  opening  of 
sales  and  service  office  f 
berry  film  equipment  at  74 
Sunset  Blvd..  Hollywood. 
W.  Troy  is  resident  managt. 


in  the  east . . .  it's 

MOVIELAB 


I 


I 


I 


i2S:»if 


MOVIELAB  FILM  LABORATORIES 
MOVIELAB  BUILDING,  619  W.  54th  ST. 
NEW  YORK    19,  N.Y.    JUOSON    6-0360 


^developing  color  negatives  •  additive  color  printing  •  reduction  printing  including  A  &  B  •color 
slide  film  processing  •  blowups  •  internegatives  •  Kodachrome  scene-to-scene  color  balanced 
printing  •  Ektachrome  developing  and  printing  •  registration  printing  •  plus  complete  black  and 
white  farilitip!;  inrliidinp  rutting  rooms,  storage  rooms  and  the  finest  screening  facilities  in  the  east. 


.  .  and  on  earth  peace, 
good  will  toward  men" 


from   t^p^roducer 
..otion    pictur 


JAM  HAND 


/;•   Dramatizations 

NEW      YORK  « 

JUdson   2-4060 


Visualizations       A    Presentations      A    Motion    Pictures      .'      Slidefilms  Training    Assistance 

HOLLYWOOD  •  DETROIT  •  PITTSBURGH  •  CHICAG 

Hollywood    3-2321  TRinity   5-2450  ZEnith  0143  STate   2-675 


/7^U^ 


BUSINESS  SCREEN 


•*»*: 


''«1/*K^«»   . 


MAGAZINE 


1961:  Brought  Finer 
Xolor;  Automation 
and  New  Dimensions 
in  Projected  Visuals 
for  World  Viewing... 


1962:  Time  to  Use 
These  Tools  With 
Skill  and  Imagination 


NUMBER   EIGHT      •      VOLUME   TWENTY-TWO      ■      PRICE    FIFTY    CENTS 


Will  your  public  relations  films 

actually  be  seen 

by  the  publics  you  want? 


ON  TELEVISION? 


IN  THEATRES? 

BY  SCHOOLS  AND 
COMMUNITY  GROUPS? 


T 


Be  sure  you  are  familiar  with  the  best  professional  film 
distribution  services  available. 

Get  our  booklet  "The  Opportunity  for  Sponsored  Films." 
See  our  movie  "People  into  Audiences."  Phone  or  write  on 
your  business  letterhead  to  any  of  the  sales  offices  listed  below. 


SALES   OFFICES 


NEW  YORK 

3  East  54th  Street 
Plaza  8-2900 

LOS  ANGELES 

1717  N.  Highland  Ave. 
Hollywood  2-2201 


DETROIT 

19818  Mack  Avenue 
Tuxedo  4-6222 

SAN   FRANCISCO 

444  Market  Street 
yUkon  2-9414 


CHICAGO 

Prudential   Plaza 
Delaware  7-3252 

WASHINGTON 

Seventeen  Ten  H  St.. 
Sterling  3-3377 


N.W. 


PITTSBURGH 

210  Grant  Street 
Grant  1-9118 

TORONTO 

140  Merton  Street 
Hudson   5-4419 


FILM    DISTRIBUTION    OFFICES 


ANCHORAGE,  ALASKA 
ATLANTA  8,  GA. 
BOSTON  16,  MASS. 
BUFFALO  2,  N.  Y. 
CEDAR  RAPIDS.  lA. 


CHARLOTTE  6.  N,  C. 
CHICAGO  11,  ILL. 
CINCINNATI  2,0. 
CLEVELAND  15.  0. 
DALLAS  7.  TEX. 


DENVER  3.  COLO. 
DETROIT  1.  MICH. 
HARRISBURG.  PA. 
HONOLULU  14.  HAV»AII 
HOUSTON  4,  TEX. 


INDIANAPOLIS  4.  IND. 
KANSAS  CITY  11,  MO. 
LOS  ANGELES  57,  CALIF. 
MEMPHIS  4.  TENN. 
MILWAUKEE  2.  WISC. 


MINNEAPOLIS  3,  MINN. 
NEW  ORLEANS  12.  L  A. 
NEW  YORK  23.  N.  Y. 
OMAHA  2.  NE8R. 
PHILADELPHIA  7.  PA. 


PinSBURGH  19,  PA. 
ST.  LOUIS  30,  MO. 
SAN  FRANCISCO  5.  CAL. 
SEATTLE  3.  WASH. 
TORONTO  7,  ONTARIO 
WASHINGTON  6.  D.  C. 


MODERN 

TALKING   PICTURE   SERVICE 


i 


OUR  PtOf^^ 
OUR  PRODUCT 


1961 -the  greatest  year  in  Wilding  history -made  possible  by 

.  .  .  our  clients,  old  friends  and  new,  and  their  unanimous 
response  to  the  fresh  Wilding  image         ^fe 

.  .  .  our  people,  who  helped  create  this  new  image  with  their 
creativity,  their  spirit,  their  desire  to  do  only  the  best 

.  .  .  our  production,  with  greater  efficiency,  new  approaches  and 
more  modern  methods,  gave  us  greater  competitive  pricing 
opportunities  to  effect  savings  for  our  clients 

.  .  .  our  industry,  and  the  healthy  competition  within  its  ranks, 
which  advanced  more  than  ever  before  in  growth  and  stature. 

For  1962  we  are  looking  ahead  ...  to  an  even  more  successful  year, 
with  the  greatest  backlog  of  business  we've  ever  had. 

We  wish  continued  success  to  all  who  made  this  possible 
and  in  particular  to  our  competitors.  .  .  for  it  is  keen  competition 
which  encourages  us  all  to  improve  our  product  and  thereby 
insure  the  success  of  our  industry. 


WILDING  INC. 

CHICAGO:  BRoadway  5  1200  NEW  YORK;  PLaza  9  0854  HOLLYWOOD:  HO  9  5338 

CIEVEUNO:  TOwer  1  6440   CINCIMHATI:  GArlield  1   0477   S«MFR«HCISCO  DOuglas  2  7789 

DETROIT:  TUxedo  2  3  740      WEbster  3  2427 


Communications  For  Business 


When  You  Rent  from  F&B 
EQUAL  IMPORTANCE... EQUAL  PERFECTION 


i 


This  inexpensive  splicer  is  an  important 
item  in  our  Rental  Department.  Your  precious 
negatives  will  be  spliced  in  it.  If  the  splices 
don't  hold,  your  pictures  may  be  ruined. 

When  you  rent  a  Griswold  Splicer  from 
F  &  B,  It  IS  perfect  and  your  pictures  will  be  too. 


This  is  the  most  expensive  and  important 
camera  in  our  Rental  Department.  Your  entire 
production  depends  on  the  film  which  has  run 
through  this  camera.  The  BNC  Mitchell  has 
thousands  of  precisely  machined  mechanical 
and  optical  parts.  If  any  one  of  them  does  not 
function  perfectly  your  picture  may  be  ruined. 

When  you  rent  a  BNC  from  F  &  B.  it  is 
perfect  and  your  pictures  will  be  too. 


Perfection  is  a  quality  of  all  of  F  &  B's  Rental 
equipment. ..cameras,  lenses,  sound  recorders, 
Moviolas,  lighting  equipment— or  whatever. 

We've  told  you  F  &  B's  rental  equipment  is 
MORE  RELIABLE.  It  didn't  just  happen... we 
planned  it  that  way.  It  takes  a  corps  of  top 
technicians,  fine  tools  and  precision  machinery 
to  properly  maintain  all  this  equipment;  plus 
our  determination  to  insure  that  F&B  Rental 
Equipment  is  more  reliable! 


Here  we  show  you  Dom  Notto,  our  Chief  Engineer,  and  a  portion  of  our  Camera 
Room  and  staff.  Our  other  Rental  Departments  include  Sound  Equipment, 
Lighting  &  Grip  Equipment,  Editing  &  Projection  Equipment,  as  well  as  a  fully 
equipped  Machiine  Siiop  and  Service  and  Repair  Siiops  for  all  departments  — 
staffed  by  31  experts,  technicians,  and  other  personnel  —  all  at  your  service. 


Write  for  complete 

catalog  of 

rental  equipment 


Florman  &  Babb 


SERVING  THE 
WORLD  S   FINEST 
FILM   MAKERS 


Rental  &  Service  Dept.:  304  W.  54th  St.,  New  York  19     MU  2-2928 
Showroom  &  Offices:  68  W.  45th  St.,  New  York  36 


Business  Screen  Mag/ 


If  so.  our  creative 

and  product/on  staff  can 

contribute  unique  and 

vaiuabie  services  to 

insure  the  most  effective 

method  of  communicating 

ideas  to  audiences 

through  the  proper 

utiiization  of  better 

motion  pictures. 


IMN  SUTHERLAND  PRODUCTIONS,  INC. 


LOS  ANGELES 
201  North  Occidental  Boulevard 

Los  Angeles  26,  California      DUnkirk  8-5121 


In  the  hands  of  experts... 
a  creative  approach  that  seeks  the 
unique  in:  TV  Commercials  A  Shows. 
Business  Films,  sound  slidefilms. 
merchandising  services, business  theatre. 


FREO  A.  IVILES 
COMMUIVICATIOIVS 
CEISTERS,  IINC. 

1058  W.  Washington  Blvd..  Chicago  7.  SE  8-4181 
01  New  York:  108  WesI  End.  SU  7-8770 
Of  Hollywood'  650  N.  Bronson.  HO  3-8154 
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IS  THE 
PRICE  T( 
HIGH? 


Many  salesmen  are  "price  '  nil 
When    customers    bear   dow  I 
on    price,    salesmen    forget 
the   long-time  satisfaction  0' 
uct  quality  and  performance 

Here's  a  color  sound  si 
that  shows  how  the  sale 
own  attitude  toward  price  i 
the   major  influencing   factor- 

"DEVELOPING  THE  RII 
AHITUDE  TOWARD  PRf 

This  shows  how  to  dispel  theii 
man's  fear  of  price  competit  i 
how     not    to     let     price     res 
dominate  a  presentation  .  . 
the  forceful   selling  of  adva 
and  benefits  tips  the  scales  (oi 
a  price  differential.  One  of  ce 
of  six; 

■■SELLING  IS 
MENTAL  ' 

presents  tested  material  for 
nomic  sales  training  meeting 

Write  fodoy 
for  defails 

concerning 
a  preview 


Selling  Burecr 

A  DIVISION  OE  ROCUl  PICTLiRfC.  I«C. 

6108-B  Santo  Monica  Boule  ^l 
Los  Angeles  38,  Coliforn     i 


Business  Screen  Maca'" 


complete  ONE  STOP  services  for  film  producers! 


fbyronj 


UNDER  ONE  ROOF . . . 

in  one  convenient  location.  Write, 
phone  or  wire  for  information  and 
quotations  on  any  and  all  producer 
services. 


studio  services: 

Editorial 

Creative  Editing 

Dialogue  Cutting 

Music  Cutting 

Conforming 

Preparation  of  A&B  Rolls 

Hot  Splicing 

Syncing 

Cutting  Room  Rental 

Art 

Storyboards 
Graphic  Art 
Cartoons 

Hand-lettered  Titles 
Hot  Press  Titles 
Title  and  Animation 
Photography 

Music 

Optical  Film,  35mm 

Magnetic  Film,  35, 17  H  & 

16nim,  */4-inch  Tape 
Disc,  33 ',3  &  78 
Sound  Effects 

Sound  Recording 

Location  Recording 

Narration 

Music  Recording 

Post-dubbing 

Re-recording 

Mixing 

Transfer 

Interlocks 

Facilities  Include  Optical  and 

Magnetic  35,  17^2  &  IGnmi, 

U-inch  Sync  Tape 

Screening 

16mm  Projection 
35mm  Projection 
Interlocks 


laboratory  services: 

Developing  Processes 

COLOR: 

Negative  EK  16mm 

Positive  EK  16mm 

Ektachrome  16mm* 

Kodachrome  16mm* 

Ansco  16mm* 

'Processed  by  film  manufacturers 
local  plant 

BLACK  AND  WHITE: 
Spray  Picture  Negative, 

16  &  3.3mm 
Spray  Sound  Negative, 

16  &  35mm 
Newsreel  Negative,  16mm 
Spray  Picture  Positive, 

16  &  35mm 
Immersion  Positive,  16mm 
Reversal,  16mm 

Printing 

COLOR: 

Kodachrome,  16mm 
Ansco,  16mm 
EK  Internegative,  16mm 
EK  Positive,  16mm 
Reduction,  16mm 
Blow-ups,  35mm 
Optical,  16mm 
Workprint,  16mm 
Masters,  16mm 
Answer  Prints,  16mm 
Release  Prints,  16mm 

BLACK  AND  WHITE: 
Dupe  Negative,  16  &  35mm 
Master  Positive,  16  &  35mm 
Reversal,  16mm 
Reduction,  16mm 
Blow-ups,  35mm 
Ojitical,  16mm 
Track  Prints,  16  &  35mm 
Work  Prints,  16  &  3-5mm 
Answer  Prints,  16  &  35mm 
Release  Prints,  16  &  3.5mm 
TV  Spots,  16  &  35mm 

Miscellaneous 

Edgenumbering 

Print  Cleaning 

Peerless  Treatment 

Magnetic  Striping 

Reels 

Cans 

Shipping  Cases 


byron /iTiotion  pictures 

1226  Wisconsin  Ave.,  N.W.,  Washington  7,  D.C.,  FEderal  3-4000 
Affiliated  with  MECCA  FILM  LABORATORIES  CORP.,  630  Ninth  Avenue,  New  York  36,  N.Y. 
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THAILAND  ON  THE  SCREEN 

Thai  Embassy  Hosts  Premiere 
of  "Waters  of  Bangkok" 

PREMIERING  in  Washington.  D.  C.  this 
month  was  a  beautiful  new  Eastman  color 
documentary,  destined  for  worldwide  theatri- 
cal showings,  titled  Winers  af  Buiii^kok.  Spon- 
sored by  Eastman  Kodak  and  distributed  by 
Paramount,  the  10-minute  short  subject  shows 
the  stunning  beauty  of  Thailand,  is  one  of 
three  films  on  the  Southeast  Asian  countries 
being  completed  for  Eastman  by  Wilding.  Inc. 
Preceding  the  film's  premiere  at  Washing- 
ton's Ontario  Theater.  His  Excellency  H.  E. 
Visutr  Arthayukti.  Ambassador  of  Thailand  to 
the  United  States,  hosted  a  supper  reception 
at  the  Mayflower  Hotel.  In  the  receiving  line 
with  His  Excellency  and  Mme.  Arthayukti 
were  Mel  London.  Executive  Producer  for  the 


His  Excellency,  H.  E.  Visutr  Arthayukti,  Ambas- 
sador of  Thailand  to  the  United  States,  welcomes 
Mrs.  Dean  Rusk,  wife  of  U.  S.  Secretary  of  State. 

Eastern  Division  of  Wilding.  Inc..  who  wrote. 
directed  and  produced  the  picture,  and  Mrs. 
London. 

Others  supping  on  "Noodles  a  la  Thailand." 
and  admiring  the  Thai  evening  wraps  and  ex- 
otic jewelry  on  diplomatic  guests,  were  Mrs. 
Dean  Rusk,  wife  of  the  U.  S.  Secretary  of 
State,  Justice  William  O.  Douglas.  General 
T.  E.  Curtis,  Eastman  Kodak  Vice  President 
in  charge  of  Motion  Pictures;  General  and  Mrs. 
Erskine;  Mrs.  Alexis  U.  Johnson;  H.  William 
Hanmer.  President  of  Wilding.  Inc.;  and  sev- 
eral dozen  Ambassadors  and  dignitaries  from 
lands   abroad  and  our  own  diplomatic  corps. 

Winers  of  Banitkiik  is  one  of  three  films  on 
the  Southeast  Asia  area  which  Eastman  and 
Wilding  are  completing  from  the  rich,  color- 
ful footage  brought  home  by  London  and 
cameraman  Bernard  Hirschenson.  Our  Wash- 
ington correspondent.  Mary  Tanham.  found 
it  all  "too  brief"  and  "neither  travelogue  or 
travel  film"  but  "more  like  an  art  film  because 
of  its  sheer  beauty." 

Film's  main  theme  is  that  water  is  the  basis 
of  all  life  in  Thailand;  from  the  Gods  and 
Demon  Kings  to  a  shampoo  in  the  river,  wate- 


General  T.  E.  Curtis,  Vice  President,  I 
Kodak  Company  ilefti  presented  a  do; 
photos  from  "Waters  of  Bongkok"  to  The 
bassodor,  preceding  the  premiere. 

makes  Thailand  what  it  is  today;  with 
"klongs."  or  canals.  Thailand  would  m 
the  best  rice  in  all  of  Asia  or  its  fit 
Water  is  Thailand,  the  film  seems  to  ■ 

Although  London  faced  difficult  pro 
problems  with  the  language  barrier.  I 
coming  monsoons  and  local  crews  and 
ment.  he  says,  "the  Thais  do  not  und 
anger.  They  are  wonderful.  So  ...  y 
kind  of  work  things  out." 

In  one  instance,  inside  lighting  for 
precedented  Temple  scene  was  provi. 
two  barefoot  Buddhist  monks,  holdi 
500-watt  photo  floods.  This  was  the  fit 
in  history  that  filming  of  the  religiou 
mony  was  permitted.  The  results  arc  t 

Camera  in  Tluiilanil  is  the  title  of  th 
tional  two-part  film  soon  to  be  reieasi 


Mrs.  Mel  London    at  left*,  wife  of  pro: 
tor   of   Thai   picture,   chats  with   Mme 
thoyukti,  wife  of  the  Thai  Ambassado- 


World's  Largest  Library  of 
SOUND    EFFECTS    RECORDS 

Wfite  for  free  catalog  cowenns 
every  needed  sound  effect  —  air- 
planes, autos,  animals,  birds, 
crowds,  industrial,  marine,  trains, 
war,  guns,  weatfier,  weird  —  also 
background  and  mood  music. 

FLORMAN  &  BABB.  Inc. 
Del  •    J    (8  V.',  A<=.'y   s*     N.v    j,^ 


.:^ 


Business  Screen  M\r, ' 


flffi 


Jow  you  can  double  the  value  of  your  business  films. 


2uble  the  use  of  your  business  films  and  you  double  their 
'iue.  Simple?  It's  even  simpler  to  use  the  Videotronic  8, 
V'O's  new,  automatic  8mm  sound  projector.  You  and  your 
stPf  will  really  use  this  motion  picture  projector  —  and  your 
a  is!  You'll  find  it  easy -to -operate,  easy -to -carry,  easy-to- 
Mtch,  easy-to-maintain,  easy-to-own.  It's  the  lowest  priced 
"fieater  on  the  market.  Or,  if  you  wish,  lease-use  available  on 
c/-budget  monthly  rentals.  (As  low  as  Sl.OO  a  day!)  And 


rentals  may  be  applied  against  purchase  price. 

MPO  will  also  convert  your  16mm  or  35mm  films  to  8mm. 
The  nation's  largest  producer  of  TV  commercials  and  spon- 
sored films  for  industry,  MPO  can  produce  effective  low-cost 
films  for  your  Videotronic  8.  For  further  details,  just  drop  a 
note  to  Judd  Pollock,  MPO,  15  East  53rd  Street,  New  York 
22,  N.Y.  Or  call  TR  3-7000  in  New  York.  There's  no  obli- 
gation, of  course. 


Spolvideoiponic 


MPO  Videotronics,  Inc. I  New  YorkI  Detroit  I  Chicago  I  Los  Angeles  I  Toronto 
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HOW  OUR  CUEN1S 

GET  RID  OF 

TRAIMING 

HEADACHES 


SALES  TRAINING 

SALES  MEETINGS 

SALES  PROMOTION 

SERVICE  TRAINING 

SALES  PRESENTATIONS 

DEALER  COMMUNICATION 

DISTRIBUTOR  COMMUNICATION 

FILMACK    PRODUCTIONS 

1326  S.  WABASH  •  CHICAGO  5.  ILL. 


GOVERNMENT    OFFERS    BUSINESS    A 

I 
NEW    APPROACH   TO   FOREIGN  1 

U.  S.  Explores  Overseas  Marketing  Via  81 

Deparlmenl  of  Coniinerce  Surveys  Industry'   on  Sales  Film  ShoMings  by  U.  S.  A 

""pHE   U.   S.   Department   of  Commerce,      survey  was  directed  to  companies  now 
1     "actively    and    continuously    engaged    in      sales  promotion  films  which  might  be  r 
programs  to  promote  foreign  markets  for  the      sound-striped    in    appropriate    languag 
products  of  American  Industry,"  is  considering      sent  abroad. 

a  worldwide  film  program,  utilizing  8mm  mag-          Business  Screen  reprints  the  ques 
netic   sound   prints  of  sales   promotion   films,      form  below  for  companies  not  on  Com 
to  stimulate  commercial  sales  abroad.                    mailing  list  and.  for  their  further  guida 
At    year-end    (December    27).    letters   and      quote   from   Mr.   Golden's  letter  of  ti 
questionnaires  were  addressed  to  some   1,200      tal: 

U.   S.   companies  by  Nathan   D.  Golden.  Di-          ".  .   .  The  new  approach  would  co 
rector.   Scientific.   Photographic   and   Business      showing  trade  promotion  films  by  U.  5 
Equipment  Division  of  the  Department's  Busi-      mercial    Attaches    in   our    Embassies 
ness  and  Defense  Services  Administration.  The      (please    turn    to    following 

Clip  and  mail    or  reproduce    this  questionnaire  form  if  your  company  is  interested  in  the  p 

FORM  BDSAF-62d 

U  S.   DEPARTMENT  OF  COMMERCE 
BUSINESS    AND   DEFENSE   SERVICES    ADMINISTRATION 

AVAILABILITY  OF  SALES  PROMOTION  FILMS 

BUDGET  DVREAV  NO     4I-61S0 
APPROVAL  EXPIRES  JUNE  30.  1962 

Name  and  Address  of  Company 

TO:            Business  and  Defense  Services  Adminislrolion 

Wosh.nglon  25,   D.   C- 
ATTN;     Scientific.    PKotogrophic  ond   Business  Equipment 

Division 

INSTRUCTIONS:    Please    answer    the  following    questions    and 
leturn  the  original  of  this  form  to  the  above  address.  An  official 
envelope     which     requires  no    postage  is  enclosed     for  your  con- 
venience. 

1.  Do  you  have  available  sales  promotion  dims  for  any  of  your  products? dj  Yes                 j^  Na 

2.  If  your  answer  to  \  is  YES: 

b.  List  below  the  products  at  which  these  films  are  directed  and  check  whether  each  one  is  of  a  lecboical  or  sales  prom 
type- 

Product 

Indicate  No.  of  films  by  j 

Technical 

Other  s( 
promotioa 

\. 

-, 

3. 

4. 

5- 

6. 

7. 

8. 

e.  Tould  you  agree  to  sound  striping  any  of  yout  existing  films,  at  your  own  expense, 
(or  8-mm.  use  in  one  or  more  foreign  languages  to  fulfill  the  program  as  described 
in  the  letter  accompanying  this  form?    Print  costs  may  be  assumed  to  approximate 

3.     If  your  answer  to  1  is  NO.  are  you  interested,  as  a  means  of  expanding  your  foreign 
sales,  in  producing,  at  your  own  eipense.  one  or  more  8-rom.  magnetic  sound  films 
in  languages  appropriate  to  markets  wherein  you  desire  to  do  business  ot  expand                                  — 

J 

Name  of  person  who  should  be  contacted  if  questions  arise  regarding  ibis  report 

Telephone  No. 

Blsines 

usco 

s  Screen 

MM    OC      1 

I  Mac 

If  you're  working 


m  COLOR 


know  this:  many  firms  process  color  but 

General  Film  raiii^a^^ijst^  does  it 

SUPERBLY!  f  M  T  Negative,  positive  and 

reversal  color  in  8, 16  and  35mm.  Serving 

producers  of  television,  motion  picture, 

industrial  and  audio-visual  film  ll  . 


^ 


If  you're  not  already  "in"  why  not  find  out. 

Call  OO  or  write. 


oo 

GENERAL 

FILM     LABORATORIES 

A   DIVISION   OF  PACIFIC   INDUSTRIES,    INC. 

1546  AR6YLE,  HOUYWOOD  28,  CALIFORNIA,  Hollywood  2-6171  /  central  division  1828  WALNUT  STREET,  KANSAS  CITY  8,  MISSOURI,  GRand  1-0844 
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GEO.  W.  COLBURN  LABORATORY,  Inc. 

164  NORTH  WACKER  DRIVE  /  CHICAGO  6.  ILLINOIS 


COMPLETE    LABORATORY    SERVICE    FOR    16    MM   ,    EDITING        RECORDING    ,     WORK    PRINTING   / 
«  MM   t.    16  MM   RELEASE    PRINTING  /    TITLING    ,     3i  MM    SLIDE    AND    fILMSTRIP    SERVICE 


10 


FILMS  TO  AID  TRA 

(CONTINLIED    FROM     PRECEDING     PAGl 

For  the  purpose  of  this  program,  a  sal 
motion  film  is  a  company  film  specific 
signed  to  promote  the  sale  of  compai 
ducts,  and  excludes  general  public  r 
type  films,  films  designed  for  institutio 
vertising.  or  employee  training  type  film 

"Through  the  use  of  a  new  tool  in  the 
graphic  industry,  the  recent  develnpn 
new  8mm  magnetic  sound  projectors.  ; 
reduction  of  existing  films  from  35 
I  6mni  to  8mm  magnetic  sound,  a  new 
now  available  which  lends  itself  to  con 
a  sales"  program  throughout  the  world, 
to  the  language  of  a  particular  country, 
efficient  and  inexpensive  device  for  Id 
ing  old  or  new  products  in  existing  oi 
markets. 

"Preliminary  to  implementing  such 
gram,  the  BDSA  must  ascertain,  firs 
many  industrial  films  are  available;  a 
ond.  the  interest  and  desire  of  America 
ness  firms  to  increase  agency  represel 
and  sales  in  foreign  markets.  To  this 
number  of  firms  are  now  being  co 
which  may  now  be  utilizing  for  sales  pre 
purposes  the  motion  picture  medium 
firms,  such  as  yours,  are  asked  to  answ 
eral  questions  regarding  the  feasibili 
usefulness  of  such  a  program. 

"Your  answers  to  these  questions 
treated  in  confidence.  A  prompt  returnl 
enclosed  questionnaire  will  be  greatly 
ciated.  You  may  use  your  letter  of  trail 
to  fully  discuss  your  reaction  to  the  pi 
program.  If  you  have  any  questions  rel 
the  8mm  medium,  please  feel  free  to  wi 
we  shall  attempt  to  get  an  answer  for  y 

The  philosophy  of  the  project  is  vin 
piece  of  heavy  equipment,  a  line  of  lij 
or  housewares  —  indeed,  million-- 
manufactured  in  the  U.  S.  cannot,  re.ili 
be  toted  abroad  for  sales  purposes.  All 
sound  film,  however,  which  visually  Ji 
the  product,  shows  it  in  operation,  in  cr 
with  key  style  points  and  designs  ittr 
presented,  can  be  projected  with  appi 
national  tongues  magnetically-striped.  » 
fer  a  realistic  and  effective  sales  tool 

Commerce  hopes  that  American  i 
will  assume  the  costs  of  sound-stripin 
pany  sales  films  in  appropriate  languagl 
—  when  necessary  —  will  reduce  i 
Smm.  In  turn.  Commercial  ."Xttaches 
the  world  will  actively  take  such  prints 
and  seek  proper  agents  to  handle  Aij 
products  in  foreign  markets.  V.  S.  salej 
therefore,  will  be  threaded  up  Lin  Smm  i 
ic  sound  projectors  in  widely-scatteret 
emhassies.  telling  the  story  of  millions  ol 
can  products  to  hand-picked  audiences 

Results  of  the  initial  survey  effort  at 
awaited  with  interest.  Companies  may 
ducc  the  questionnaire  form  printed  i 
pages  or  use  it  directly  and  send  to  the 
noted.  Business  Screen  shares  with  I 
ministration  and  Department  officials 
lief  that  this  is  one  international  projec 
can  return  real  dividends  in  increase 
badlv-needed )  .American  trade  oversea 


Business  Screen  Mac 


■'/ 


ff^^ 


INC, 


You're  on  sctiedule  . . . 

WITH  THE  LEADER  IN  LIGHTING,  GRIP  EQUIPMENT, 
PROPS,  GENERATOR  TRUCKS  AND  TRAILERS 


LIGHTING  THE  MOTION  PICTURE  INDUSTRY  SINCE  1921 


\.- 


INC 


333  West  52nd  Street,  New  York  City,  Circle  6-5470 
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AX/ II II  I  HE  Naming  of  five  reg- 
ional councils  of  advertising 
executives  who  will  judge  entries 
this  year,  the  American  TV  Com- 
mercials Festival  has  attained  na- 
tional status  in  its  third  year.  De- 
tails of  the  Third  Festival  have 
been  released  by  Wallace  A.  Ross. 
Director. 

Entry  deadline  for  the  national 
professional  competition  for  mak- 
ers and  sponsors  of  film  and  video- 
taped television  commercials  is 
February  15th.  Spots  shown  on 
TV  in  the  U.  S.  and  Canada 
from  March  1.  1961  to  March  1, 
1962  are  eligible  for  awards  in 
30  product  categories  and  for  cita- 
tions for  techniques  where  war- 
ranted. 

1962  awards  will  be  presented  at 
a  luncheon  in  the  Grand  Ballroom 
of  the  Waldorf-Astoria  Hotel  in 
New  York  on  Friday.  May  4th. 
Subsequent  award  presentations 
have  been  set  for  Chicago  on  May 
11th.  Toronto  on  May  16th.  Dal- 
las on  June  7th.  and  Los  Angeles 
on  June  13th. 

Judging  an  expected    1,000  or 


3rd  American  TV  Commercials  Festival 

Award   Program   Goes   National    as   Five   Regional   Councils  Join 
to   Judge    Kiilries;    Deadline   for   (^oiiiniereials    is   February    l.^lh 


more  entries  ( last  year's  total  was 
1.3.521  will  be  a  large  group  of 
ad  executives  organized  into  five 
regional  Councils  —  East.  Mid- 
west. Southwest.  West  Coast  and 
Canada.  Chairing  the  group  for 
the  third  year  is  John  P.  Cunning- 
ham. Chairman  of  the  Executive 
Committee  of  Cunningham  & 
Walsh.  Inc..  and  current  Chairman 
of  the  Advertising  Federation  of 
America. 

Some  22  advertising  managers 
of  major  corporations  are  mem- 
bers of  the  national  executive 
board,  as  well  as  several  promin- 
ent agency  heads,  including  Bar- 
ton A.  Cummings.  President  of 
Compton  Advertising,  Inc.;  Wal- 
ter Guild.  President  of  Guild. 
Bascom  &  Bonfigle.  Inc..  and 
Bryan  Houston,  President  of 
Fletcher.  Richards.  Calkins  & 
Holden.  Inc. 

Other  members  of  the  Execu- 


tive Board  include  Alvin  E.  Hol- 
lender.   Executive   Vice   President. 


Festival  Director  Wallace  Ross 

Grey  Advertising.  Inc.;  Charles 
Feldman.  Senior  Vice  President. 
Young  &  Rubicam.  Inc.;  and  Mar- 
got    Sherman,    Vice    President    & 


?« 


Chairman   of   the   Creative! 
Board  of  McCann-Erickso| 

To  establish  the  nationa 
of  the  project,  the  five  Rl 
Councils  will  each  meet  ai 
on  the  top  150  Finalists 
screened  out  of  the  total 
of  entries.  These  Counci 
plan  for  constructive  woi 
in  connection  with  the 
Luncheons  and  the  screen 
winning  spots  in  Chicago, 
Toronto   and   Los  Angeles 

Last     year's     Festival    r 
widespread  press  coverage 
enthusiastic    reception    fro 
advertising  profession.  Tim 
azine    ( May    1 3 )    describ 
award-winning  commercials 
ing    "remarkable"    becausi 
had    been    made    "with   so 
more   imagination,  humor.  | 
graphic    skill    and    musical! 
than  the  programs  they  wi) 
signed  to  interrupt." 

As  of  January  1st.  1962 
86  advertising  clubs.  grou| 
vertisers  and  their  ag 
schools  and  overseas  advt 
associations  had  booked  las' 
reel  of  Award  Winners. 


THE  EDITORS   OF   BUSINESS  SCREEN  ANNOUNCE  MID-FEBRUARY  PUBLICATION  OF  THE 

12th  PRODUCTION  REVIEW 

THE     BIG     1962     BUYER'S     (;IIIDF     TO     SPECIALIZING     PRODUCERS     OF     FIL>IS     FOR     BUSINESS     AND     TELEV 


ii  The  one  complete,  dependable  and  most  widely-used 
single  buyer  reference  source  to  the  best  in  audio-visual 
production  facilities  in  the  U.  S.  and  abroad  is  now  in 
preparation  for  the  1  2th  consecuti\e  year.  Already  pre- 
sold to  thousands  of  key  executives  within  leading  in- 
dustrial companies,  agencies,  trade  and  government  of- 
fices, the  new  12th  edition  will  include  all  the  best  of 
196rs  sfreat  features  and    many    editorial    innovations. 


Look  to  the   12th  .\nnual  Production  Re\ie\\    for  fac 
on  award  programs,  professional  a-v  organizations,  pc 
sonnel  and  programs  of  leading  audio-\isua]  user  grou) 
ser\ice   and   equipment   .sources   and   inany  other  ya 
round  reference  features.  Single  copies  $2.01).  First  a-; 
\ertising  forms  will  close  on  January  31st  .  .  .  with   il 
increase  in  the  lowest  advertising  rates  for  the  larg«t 
display  page  of  any  comparable  magazine  in    the   fie 


for  I^istin^  Forms  or  Advertising  Participation.  Write,  Wire  or  Phone 
BUSINESS      SCREEN      MAGAZINES       INC. 

7064    SHERIDAN    ROAD    ■    CHICAGO    26    ■    TELEPHONE    BRIARGATE    4-8234 


ill  Sew  1  firk.  Call 

ROBERT  SEYMOUR,  JR. 

250  West  57fh  Street 
Circle  5-2969  or  JUdson  2-1957 


ill  WiisliinnHm.  D.  C.  Call 

MARY  FIfvlCH  TANHAM 

4331  Garfield  St.,  Northwest 
WOodley  6-0709 


ill  Las  An^rli's.  Call 

HERBERT  L.  MITCHELL 

1450  Lorain  Rd.,  Son  Marino 
Cumberland   3-4394 


II  the  Bail  Ana.  Cat 

JAMES  STEVENSON 

420  Market  Street 
Yukon    1-3575 
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Business  Screen  Mac. 


Don't  get  too  educational  when  you  make  an  educa- 
tional motion  picture.  True,  you  usually  liave  a  cap- 
tive audience,  a  group  in  a  special  field  willing  and 
eager  to  learn:  liut  "educo"  still  means  to  bring  out 
not  to  push  in.  Be  gentle  with  the  ladle.  Be  generous 
w  itli  the  inspiration,  the  application,  and  the  "wliat's- 
in-it-for-nie." 


educational 


pictures 


by   Audio  .  .  . 


/ 


/ 


Atomic  Energy  Commission      National  Board  of  Fire 

» ■        I,      1    A  !>  Underwriters 

American  boscii  .■Vrma  Corp. 


American  Machine 
&  Foundry  Co. 

National  Cancer  Institute 
National  Cotton  Council 

American  Telephone 
&  Telegraph  Co. 

Port  of  New  York  Authority 
Schering  Corp. 

n 

Babcock&  Wilcox  Co. 

E.  R.  Squibb  &  Sons  Div. 

1 

E.  I.  duPont  de  Nemours 
&Co.,  Inc. 

Ethyl  Corporation 

The  Texas  Company 
Union  Carbide  Corp. 
U.  S.  Navy 

1 

The  Gillette  Company 

Western  Electric  Co. 

1 

McGraw-Hill  Book  Co. 

Westinghouse  Electric  Corp. 

■ — and  many,  many  others 


PRODUCTIONS.     INC. 

iLM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.Y. 


TELEPHOWEt  Pio«q   7-0760 


'rank  K.  Speidell,  President 
^  J.  Meoney,  Vice-President  &  Treasurer 
.  H.  Westermann,  Vice-President,  Sales 
Mexander  Gansell,  Secretary 


Frank  Beclcwith 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


Hardid  R.  Lipmon 
Erwin  Schorf 


RIGHT  off  the  NEWSREEL 


SOMETHING  ^^ 
SPECIAL  FOR     I 


.    "HERMAN'S 
SECRETS  OF 
SALES  SUCCESS" 

Herman  does  It  again.  In  this  ever- 
to-be-remembered  performance,  Her- 
man "tells  all!"  . . .  lays  bare  ttie  real 
secrets  of  his  success  in  selling. 
Show  it  at  your  next  sales  meeting 
and  listen  to  those  chuckles  turn 
into  laughs  .  .  .  the  laughs  mto 
spasms  as  Herman  spoofs  salesmen 
in  general. 

Prints  of  this  "shot  in  the  arm" 
program  fare  are  in  full  color;  15mm; 
with  a  10-minute  running  time.  Avail- 
able on  a  rental  plan,  or  may  be 
purchased  outright. 

"HERr/IAN'S  SECRETS  OF  SALES 
SUCCESS"  will  fill  the  bill  as  that 
something  extra  at  your  next  sales 
meeting.  Write  today  for  price  infor- 
mation and  a  copy  of  Dartnell's  Di- 
rectory of  Sales  Training  Films. 

DARTNELL 

1801  Leiand  Avenue,  Chicago  40,  Illinois 

■'HE>DQU«IITERS  FOR  SALES  TRtlNINC  FILMS" 


MAIL    COUPON    TODAY! 


Oartnell  Corp. 

IB01  Lcland  Avinuc,  Chica|i  40.  Illiniis 

Gentlemen:  Please  send  me  information 
□  about  "Herman's  Secrets"  film 
Q  copy   of   Dartnell's   Directory   of   Sales 
Training   Films. 


■ 

s 

■ 

s 

■ 

C.ly 

7one         State 

Entries  Close  Feb.  16th  for 
National  Safely  Film  .\uards 

■5^^  Sponsors  and  producers  of  mo- 
tion pictures  and  slidefilms  in  all 
fields  of  safety  education  are  alert- 
ed to  the  impending  February  16 
deadline  for  the  1962  awards  pro- 
gram of  the  National  Committee 
on  Films  for  Safety.  The  19th 
annual  competition  is  for  subjects 
produced  or  released  during  1961. 

Principal  non-theatrical  classifi- 
cations are;  occupational,  home, 
traffic  and  transportation,  and  gen- 
eral (all  other)  films  and  slide- 
films.  There  is  no  charge  for  en- 
tering the  contest  nor  for  the 
plaque  and  certificate  awards  pre- 
sented to  winning  sponsors.  The 
contest  entries  are  judged  by  lead- 
ers of  national  organizations  iden- 
tified with  national  safety  pro- 
grams and  by  experts  in  the  vari- 
ous category  fields. 

For  entry  forms  and  other  in- 
formation, contact  William  Eng- 
lander.  secretary.  National  Com- 
mittee on  Films  for  Safety.  5th 
floor,  425  N.  Michigan  Avenue. 
Chicago  II,  Illinois.' Both  U.  S. 
and  Canadian  subjects  are  eligi- 
ble. » 
*        *        * 

Kodak  to  Have  ^lajor  Exhibit 
at   the  !Ve«   York  \^  orld's   Fair 

The  Eastman  Kodak  Company, 
a  prominent  participant  at  the 
1939-40  New  York  World's  Fair, 
has  leased  an  area  of  75,000 
square  feet  for  a  major  exhibit 
at  the  impending  1964-5  New 
York  event.  The  Kodak  exhibit 
will  be  located  in  the  industrial 
area  at  the  intersection  of  the 
Fair's  main  avenues. 

J.  Anthony  Panuch.  vice-presi- 
dent in  charge  of  industrial  ex- 
hibits for  the  New  York  World's 
Fair,  welcomed  the  company's  ex- 
hibit. "Kodak  is  ideal  for  our 
theme  in  presenting  to  the  world 
a  clear  understanding  of  Ameri- 
ca at  work  and  play,"  he  said. 

Kodak's  "Cavalcade  of  Color" 
in  1939-40  was  the  first  major 
color-slide  presentation  and  proved 
to  be  a  forerunner  of  color  pho- 
tography's current  popularity.  The 
Kodak  fair  exhibit  featured  a 
darkened  "Hall  of  Color"  with 
miniature  Kodachrome  slides  pro- 
jected and  enlarged  50,000  times 
for  projection  on  huge  17-by-2I- 
foot  screens.  The  pictures  on  the 
eleven  screens  in  the  hall  were 
either  related  to  one  another  in 
sequence  or  formed  a  giant  color 
panorama.  As  they  faded  in  and 
out,  accompanying  voices  and  mu- 


sic connected  them   to  a  moving 
story. 

James  E.  McGhee.  vice-presi- 
dent in  charge  of  sales  and  adver- 
tising for  Eastman  Kodak,  signed 
the  1964  exhibit  contract,  as  the 
company  joined  AT&T.  Chrysler. 
Coca-Cola,  Ford.  General  Elec- 
tric and  IBM  in  the  list  of  prom- 
inent industrial  participants.        y' 

?        *        * 
"Substantial  Gains"  Reported 
for  Film,  Equipment  Exports 
"     Substantial  gains  in  motion  pic- 
ture  film   and  equipment   exports 
from  the  U.S.  were  recorded  in  the 
first    nine    months    of    1961,    the 
LI.   S.    Department   of  Commerce 
reports.  Combined  exports  of  still 
and  motion  picture  products  were 
more  than   $100  million,   the  de- 
partment's Scientific.   Photograph- 
ic   and    Business    Division    noted. 
The  total  was  substantially  above 
the  same  period  in  1960. 

Foreign  sales  of  16mm  sound 
projectors  increased  from  S  1.365,- 
572  to  $1,554,816;  motion  pic- 
ture film  and  equipment  exports 
were  up  9.5%  over  the  same  pe- 
riod last  year.  Some  32  million 
feet  more  of  16mm  rawstock  film 
were  exported  in  1961.  Q" 

*  =i:  * 

TV  Use  of  Factual  Film  a 
Hi^hli^ht  at  EFL.4  fleeting; 

-r  New  developments  in  television 
use  of  informational  film  were 
demonstrated  at  the  1961  Eastern 
Regional  Meeting  of  the  Educa- 
tional Film  Library  Association 
on  December  1 3  at  the  Carnegie 
International  Center  in  New  York. 

Robert  Costello.  producer  for 
Talent  Associates-Paramount. 
Ltd.,  of  the  CBS-TV  show  Arm- 
sirong  Circle  Theatre,  report  on 
dramatized  television  documen- 
taries and  showed  footage  from 
his  recent  program  on  the  Berlin 
Wall.  Lou  Hazam.  producer  of  the 
NBC-TV  special,  Vincent  Van 
Gogh,  discussed  this  and  other 
television  projects  involving  filmed 
expositions  of  great  works  of  art. 
James  MacAndrew,  representing 
the  New  York  State  Regents  Edu- 
cational TV  project,  reported  on 
current  developments  in  television 
for  schools  and  colleges. 

New  film  productions  of  inter- 
est were  screened  and  discussed 
at  an  afternoon  session  at  which 
EFLA  President  Frederic  A. 
Krahn   presided. 

Himan  Brown  showed  his  new 
release.  You  Are  Not  Atone,  a 
mental   health   film   sponsored  by 

(CONTINUED    ON    PAGE     16) 


NOW...  for 

Ektachrome 

users . . . 

ONE-DAY  SERVICI 

on  16  mm 

COLOR 
PROCESSING! 

Licensed  by  Kodak 


EKTACHROME 
COMMERCIAL 

EKTACHROME 
ER  FILMS 


50  ft. 
60  ft. 


Chemical  and 

sensitometric 

controls  to  rigid 

Kodak  standards. 


TEXAS  miism 

FILM  COMMH\ 


^TIFCO 


2528  NORTH  E 
JA  94377 

HOUSTC 


Let  us  process  your 

Ektachrome  camera 

film,  assemble  it, 

make  a 

COLOR  (IK) 

B&W  (60 

print  with  printed  edge 

numbers,  then  ship  to  yoi 

within  48  hours  after 

receipt  of  your  original. 

Write   for 

complete   laboratory 

price   tist. 
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...more  than  the  sum  of  its  parts! 

The  arithmetic  of  leadership  was  there  on  the  drawing  board,  long 
before  the  first  precision  parts  were  ever  machined  for  the  remark- 
able Arriflex  16.  Leadership  was  in  the  making  as  Arriflex  engineers  con- 
ceived the  many  unique  features  that  make  it  today's  top-performing 
motion  picture  camera!  D  For  example,  the  mirror-reflex  shutter  viewing  syst 
eliminates  finder  problems.  The  fantastically  precise  registration-pin  movemer 
precision  film  gate  achieves  such  framing  accuracy  that  even  35mm  blow-up  rele 
prints  sustain  rock-steady  screening  quality.  The  divergent  turret  keeps  a  tele 
lens  barrel  out  of  the  field  of  a  wide-angle  mounted  alongside.  D  There's  much 
amazingly  compact  6V2  lb.  professional  camera  than  the  sum  of  its  parts.  Ask 


For  literature,  write 


^KKD^liSJ 


CORPORATION    OF   AMERICA 

257   PARK   AVENUE   SOUTH,   NEW   YORK   10,   N.  Y. 
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See  the  difference . . . 

when  16mm  Color  Specialists  process  prints! 


"Take  it  from 
me-IT  MAKES 
A  DIFFERENCE!" 


THE    SPECIALIST'S 

MagiC 


7936  Sania  Monico  Blvd.,  Hollywood  46,  California 

Telephone:  OLd field  4-8010 


(C'ONTINUl-D       IKOM        PAGj 

the  Connecticut  Mutual  ll 
surance  Company;  Julicn  ' 
of  the  International  Film  F| 
tion.  presented  Aimizoii 
Phil  Stapp  demonstrated  nl 
mation  techniques  in  his  flf 
ler.  produced  for  the 
Health  Organization;  antl 
Sutherland  screened  his  nel 
Wliai  Is  a  Cheinisi'.',  prod] 
encourage  interest  in 
among  junior  high  scho 
dents. 

*  *  A: 

Rippt'V  Named  Gen'l  (;hjl 
of  Advertisers  "62  Koum 

A  prominent  Mountain 
agency  executive  who  is 
known  in  the  business  film 
try  has  been  appointed 
chairman  for  the  joint  i 
meeting  of  the  Advertising 
ation  of  America  and  the  A 
ing  Association  of  the  W  es 
held  June  23-28  in  Denver 
rado. 

Arthur  G.   Rippey.  of 
Henderson    and    Bucknum 
charge    of    the    arrangenie 
this  First  AFA-AAW  All- 
ca    Advertising    Roundup, 
are  now  20  committees 
on  various  phases  of  what* 
ises  to  be  the  largest  gathtll 
advertising  people  in  the   'i| 
years. 

?        *        * 
Consolidated  VP  Ted  Hir 
a  Heart  Vieliiii  on  ^  est 

Mourned  by  his  many 
in  the  film  industry.  Ted 
vice-president  for  operatii 
Consolidated  Film  Industrie 
lywood.  succumbed  to  a  h  t 
tack  at  his  home  on  Decei« 
Ted  was  a  30-year  veteran 
solidated.  beginning  his  cijl 
1929  and  serving  continuoi] 
cept  for  the  World  War  II 
when,  as  a  Lieutenant  Col 
the  U.  S.  Army  Signal  Cc! 
was  stationed  at  the  Arn 
torial  Center,  Long  Islan' 
N.  Y. 

Active    pallbearers   at   t 
Angeles  services  on  Decern) 
included  Sidney  P.  Solow.f 
dore  Fogelman.   Richard  Sl 
gers,  Edward  H.  Reichard. ' 
Sproul,    Peter    Silverman. 
Richardson  and  Harry  Teitd 
Honorary    pallbearers    wer  1 
Berger,    W.    A.    Cushman  i 
Goetz,  William  S.  Holman, 
Johnson,   Milton   Levinson 
L.   Ludington.  Sidney  Lun 
Pepin.  John  Pister,  Job  San 
Gordon  Sawyer,  Dr.  Norm: 
mons.  Dale  Tate  and  Ben 
baum. 
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Business  Screen  Mag: 


Preferred  by 

PROFESSIONALS 


II  AGNETIC  DUPLEX 
.  i  POWER-PACK  & 
HRGER  will  fully 
»d;e  MA-11  Amplifier 
ai;ry  overnight.  Plug 
itiwall-socket  .  .  .  plug 
it^Amplifier.    It's   that 


ALL-  TRANSISTORIZED 
RECORDING  AMPLIFIER  MODEL  MA-ll 

■+f  All-transistorized!  Bulky  batteries  and  heavy  transformers  eliminated. 

•ff  Rechargeable  battery  or  continuous  A.C.  operation. 

■ic  14  transistors  for  frequency  response  to  12,000  cycles. 

■|c  Extreme  portability  and  dependability.  Weighs  only  5  lbs. 

•^  Temperature-compensated  for  world-wide 
use,  winter  and  summer. 

•^  Equipped  with  transistor-matched 
FILMAGNETIC  heads. 


•^C  Fitted  carrying  case  can  be  conveniently 
stored  under  pullman  seat  or  carried 
as  hand-luggage  on  plane.       m 


Fully  charged  Battery  will  operate 
Filmagnetic  Model  MA-11  Amplifier 
for    more    than    8    hours    of 
sound-on  film    recording 


LD   USED  AS   POWER-PACK  for  continuously 
p  ating  Amplifier  direct  from  115  Volt  A.C.  current. 

I 

I  WRITE  FOR  FREE  AURICON  CATALOG 
[with  INFORMATION  ON  THE  NEW 
jALL-TRANSISTORIZED  FILMAGNETIC 
iRECORDING  SYSTEM... 


Permanent  lightweight 
A  Battery  can  be 
^      rechargea   repeatedly. 


THIS  IS  THE  FILMAGNETIC  CAMERA  UNIT  for 
16mm  magnetic  sound-on-film  .  .  . 
FILMAGNETIC  sound-on-f Mm  recording  can  be 
factory  installed  on  all  existing,  or  earlier, 
Auricon  Cameras  Recording  on  pre-stripe  film, 
black-and-white  or  color,  you  get  professional 
quality  lip-sync  talking  pictures  and  brilliant 
music  reproduction.  After  normal  processing,  the 
film  can  be  shown  on  any  16mm  magnetic-sound 
projector,  in  use  since  19S5.  for  exacting 
professional  requirements,  FILMAGNETIC,  with 
the  new  MA-11  Amplifier,  brings  you  the  means 
for  producing  the  finest  in  professional  16mm 
sound-on-film  motion  pictures.  The  optical 
sound-on-film  capability  of  your  Auricon  Camera 
IS  not  impaired.  Change  back  and  forth  at  will 
.  .  .  without  tools! 


SSIO  K,on:iEi,ine  Sti-eet,  Holly-vwoocd  3 S,  California, 

H:Oli-.y-w-ood  S-0931 


GUARANTEE 

All  Auricon  Equipment  is  sold  with 
a  30-day  money  back  guarantee 
and  a  1  year  Service  Warranty.  You 
must  be  satisfied! 


rs*c51 


-^ 


THE    HAij^   LINE  OF  16MM  SOUND-ON-FILM  CAMERAS 


CINE  VOICE  H  AURICON  "PRO-eOO  SPECIAL'       AURICON  PRO-600  AURICON  SUPER-ITOO 

100  (t.  Runs  2'.i  mm  400  It   Runs  II  mm  600  ft.  Runs  Ib'j  mm         1200  It    Runs  33  mm 


■FILMAGNETIC"    SOUND    FOR   COLOR   OR    BLACK  S   WHITE 


AURICON  .  .  .THE    PROFESSIONAL   CAMERA    •     STANDARD    OF    THE   16MM    SOUND    INDUSTRY   SINCE   1931 
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THE  MAN  WHO 
REPRESENTS 
YOU  TO  YOUR 
EMPLOYEES 


You  can  indoctrinate  men  who  serve 
as  your  supervisors  with  your  own 
ideals  and  aspirations  .  .  .  and  help 
these  men  to  express  you  to  the 
people  they  supervise. 

You  con  help  them  interpret  a 
better  understanding  of  company 
policies,  enhance  loyalty  and  de- 
velop a  sense  of  greater  responsi- 
bility with 

"THE  SUPERVISOR 

AS  A  REPRESENTATIVE 

OF  MANAGEMENT" 

This  is  just  one  of  eight  powerful 
sound  slidelilms  that  save  a  load  of 
time  and  effort  for  the  busy  execu- 
tive, assuring  accurate  training  with 
no  chance  of  misunderstanding  .  .  . 

■SUPERVISOR   TRAINING   ON 
HUMAN  RELATIONS' 


Write  today  for  other 

titles  in  the  series 

and  details  concerning 

a  preview. 

GuiiM  FILM  Miss/ks 


ROCKET 


Xj^i,,!^'  INC 

PICTURES 

6108    Santa   Monica    Boulevard 
Hollywood   38,  California 


WASHINGTON  FILM  COMMENTARY 

by   Mary   Finch   Tonham 

Washington  Correspondent  for  Business  Screen 

there  is  no  restriction  as  to  length. 
Bill  only  films  reieusecl  sime  Jan- 
iHiiy,  1960  will  hi'  tKd'pli'il.  There 
are  no  entry  fees. 

Juries  for  aurieulturc's  festival 
will  be  carefully-selected  and  es- 
pecially qualified  to  judge  the 
relevant    subject    matter.    Winners 


ON  May  15,  1862.  Abe  Lin- 
coln signed  a  piece  of  paper 
and  the  U.  S.  Department  of  Agri- 
culture was  born.  In  this  New 
Year,  1962,  as  the  Department 
celebrates  its  Grand  Centennial, 
the  factual  film  industry  will  be 
proud  to  learn  that  one  of  the  ma- 
jor events  will  be  America's  first 
film  festival  devoted  entirely  to  the 
subject  of  agriculture.  The  an- 
nouncement is  doubly  significant, 
since  the  year  also  marks  the  50th 
anniversary  of  USDA's  Motion 
Picture  Service,  the  oldest  film 
operation  in  the  Federal  govern- 
ment. 

The  agricultural  film  festival 
will  be  held  in  Washington  in  late 
November  and  will  be  open  to  all 
producers  and  sponsors  of  agri- 
cultural films  on  a  wide  variety  of 
subjects:  e.g.  farming,  crops,  ani- 
mals, engineering,  food,  garden- 
ing, home  life,  pests,  resources, 
science,  recreation  and  wildlife. 
Films  may  be  entered  in  more 
than  one  category,  with  a  maxi- 
mum of  three  subjects  in  cmy  one 
category. 

Department's   Films   Ineligible 

The  USDA,  which  has  cata- 
loged some  300  films  on  every- 
thing from  screwworms  to  Sinokey 
the  Bear,  is  out  of  the  competi- 
tion —  ineligible  to  enter.  So  the 
field  is  wide  open! 

Agricultural  films,  which  make 
an  important  contribution  to  na- 
tional education  and  rural  com- 
munication (and  are  often  out- 
standing examples  of  film  making 
by  any  standards)  are  sometimes 
overlooked  by  festival  judges  when 
screened  in  competition  with  films 
of  a  completely  different  charac- 
ter. In  such  cases,  the  farm  film 
fails  to  win  proper  recognition  for 
its  substances  —  and  it  loses  the 
wide  audience  it  deserves. 

To  Obscr\e  "Americas'  Day" 

There  are  hundreds  of  these 
worthy  agricultural  films  in  cir- 
culation: they  have  been  produced 
by  industry,  schools,  business  and 
civic  organizations.  The  USDA 
hopes  to  garner  them  all  in  this 
unprecedented  festival! 

The  "Agricultural  Film  Festi- 
val" will  additionally  include  an 
invitational  "Americas'  Day."  to 
pay  tribute  to  the  fine  pictures  out 
of  Canada  and  the  countries  of 
Latin  America. 

Submitted  prints  must  be  16mm, 
either  color  or  black  &  white  and 


Growth  Through  Agricultural  Progress 

will  receive  a  Centennial  Certifi- 
cate of  IVIerit  and  a  letter  of  com- 
mendation from  the  Secretary  of 
Agriculture. 

Winning  Films  to  Go  on  Tour 

As  there  will  no  doubt  be  wide- 
spread demand  for  further  show- 
ings of  winning  entries  (on  tele- 
vision and  before  agricultural, 
civic  and  other  groups),  the  De- 
partment will  arrange  for  addition- 
al screenings  across  the  country 
and  will  keep  and  distribute  win- 
ning films  until  November,  1963, 
at  which  time  prints  will  be  re- 
turned. Those  which  have  been 
eliminated  will  be  promptly  return- 
ed after  pre-screening  sessions. 

As  a  result  of  Festival  recogni- 
tion and  publication,  the  Depart- 
ment anticipates  that  winning 
films  will  be  seen  by  large  new 
audiences,  who  will  welcome  this 
opportunity  to  enjoy  and  profit 
from  the  absorbing  world  of  agri- 
cultural films. 

Watch  your  mail  for  invitations 
and  entry  blanks  for  this  major 
1962  event  which  you  will  be 
reading  about  in  ensuing  issues  of 
BisiNESs  Scri;en! 

*  -1:  * 

.Ycir  .'>()0-/'og«'  Caliilofi  Lists 
Afdilahlf  (iovernnieni  Films 

.  .  .  There's  a  rich  mine  of  motion 
picture  and  filmstrip  source  ma- 
terial in  the  new  500-page  catalog 
of  U.  S.  Government   Films    cur- 


rently available  for  publii 
tional  use  and  released  in 
ber  by  the  U.  S.  Office  ol 
tion. 

Listings  are  confined 
films  to  which  the  f-'edei 
ernment  possesses  negat 
reproduction  rights;  and  I 
films  which,  if  not  ownei 
Government,  are  present 
cially  by  Federal  agencies 
which  the  Government  h; 
distribution  rights.  Listii 
limited  to  films  actually  ; 
—  and  in  sufficient  print 
to  serve  public  demand. 

The  subject  matter  inde 
a  range  of  topics  from  A 
Zoysia  Grass,  includes  suci 
topics  as  surgical  technique 
nautics,  farming,  speech 
atomic  energy,  child  ps; 
electricity,  fingerprinting,  il 
ulteration.  race  problems.| 
tion.  etc. 

You  can  order  your  coi 
title  above)  from  the  Suf 
dent  of  Documents,  Wa 
25,  D.  C.  Enclose  your 
postal     money    order    foi 


Jackie  Martin  i2nd  left  recesi 
oration  from  Ambossador  Ifl 
OS    brother     Phil     (right      I 

Brazil  Honors  Jackie  Ml 
for  }ta^azine  Articles.  B>l 

.   .   .  One  of  our    film    ir 
most  ardent  workers  is   hi 
Studios'      vice-president, 
Martin.  An  internationall;,( 
photographer  and  picture  il 
her  own  right.   Miss  Mai 
honored  last  month  by  tl 
zilian    government.    As    l! 
official  ceremony,     the    n 
rived  .Ambassador  of  Brasl 
berto  Campos,  bestowed  li 
try's  Order  of  the  Soutlui 
rank  of  Cavaliero,  on  1 
Mrs.  Alice  R.  Hager  I 
magazine    articles    (IH 
black  &  white  and  coh^ 
books,  published    by    Mj  i 
"Frontier  by  Air"  and    '<)' 
the  South."  j 

The  co-authors  coveil 
great  country  as  guests  ol? 
President  Vargas  and  wcrer. 
by  Ambassador  Campos  U' 
lona  and  proven  friendship) 
zil.^ 
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I  xri  iV<"».  liK'.  Mrrpes 
lAiilional  Film  Sliidios 

I  merger  of  two  Washing- 
1 11  companies.  Film  Servi- 
L  cmd  National  Film  Stu- 
.  ic.  has  been  announced  by 
•Ncvxcomb,  president  of  Na- 
I  he  new  operation,  which 
,:,s  ijcilities  of  both  organiza- 
v.oiiibines  audio-visual  and 
der  one     roof. 


I   ewcomb  ...  in  merger 

ni  stage,  art  and  animation  fa- 

'•  \e  overflowed  into    new 

affs     have     more     than 


look  forward  to  this  com- 

ecoming  increasingly  inter- 

1  educational  and    training 

1  lis."  Newcomb    says.     "We 

I  at  films  and  filmstrips    are 

mensional  textbooks"  which 

e  provided  for     better     in- 

1  in  among,  for  example,  ex- 

i  lal  children  and  within  the 

Siieveloped  countries." 

*      *      * 
n^g  of  Official  Embassy 
W  Is  Their  Specially 
'hen  Nigerian  embassy  offi- 
n    Washington    first    raised 
ountry's  flag  of  independ- 
.  hey  called  on  a  group  of 
higton     film     specialists     to 
u;   the   historic    moment   on 
Similarly,    when    the    Presi- 


dent of  Senegal  visited  Washing- 
ton, crews  documented  his  recep- 
tion by  the  people  of  America. 
For  new-born  nations,  especially, 
official  ceremonies  in  the  capital 
city  are  of  such  historic  signifi- 
cance that  most  are  filmed  for  the 
people  in  their  respective  home- 
lands. 

Washington's  Paragon  Produc- 
tions is  one  of  these  busy  pro- 
ducers along  "Embassy  Row,"  ex- 
pending a  great  deal  of  extra  time, 
effort  and  good  will  on  these  proj- 
ects. And  time  is  a  factor  ...  to 
come  up  with  scripts  in  Iranian 
or  to  tiptoe  through  protocol  with- 
out offending  sensitive  dignitaries. 

Paragon  has  filmed  Premier 
Kishi  of  Japan.  King  Saud  of 
Saudi  Arabia.  Mohammed  V  of 
Morroco.  the  President  of  the 
Philippines  and  a  host  of  other 
luminaries.  They  have  been  espec- 
ially busy  in  recent  weeks  on  films 
about  the  fascinating  but  often 
b  e  w  i  1  d  e  r  ed  representatives  of 
brand  new  African  republics. 

*        *        * 
".\«>ir  Face  of  C.apilol  HilV 
— a  Trihule  lo  Late  'Mr.  Sam" 

.  .  .  Few  people  realize  that  "Mr. 
Sam"  Rayburn  did  more  than 
anyone  else  to  perpetuate  the  face 
of  the  nation's  capitol  building  for 
posterity.  Fewer  realize  that  there 
is  a  stirring  story  behind  the  way 
that,  column-by-column,  piece-by- 
piece,  carving-by-carving  —  the 
old.  pitted  structure  was  replaced 
by  gleaming  new  marble  from 
Georgia. 

New  Face  on  Capiiol  Hill  (re- 
cently produced  by  Frank  Willard 
Productions  for  the  Georgia  Mar- 
ble Company )  is.  in  its  way,  a 
tribute  to  "Mr.  Sam"  as  well  as  a 
fascinating  glimpse  of  men  and 
machines  working  the  swamps  and 
hills  of  Georgia. 

How  do  you  gouge  out  pure 
marble   which   has   lain   for   hun- 


inn    embassy    officials    are    filmed    in    Washington    to    commemorate 
T  of  their  country's  flag  of  independence   isee  story  abovei. 


When  your  every 

shot  is  vital. 
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.you  can  count  on  us. 


•  Sound         •  Editorial 
•  Laboratory  Services 


Capital 

CAPITAL  FILM  LABORATORIES,  INC. 

1905  FAIRVIEW  AVENUE,  N.  E. 

WASHINGTON  2,  D.  C. 

PHONE  LAWRENCE  6-4634 


CAPITAL  COMMENT: 

dreds  nl  niillions  ol  years  in  llic 
ground?  How  do  you  sliape  huge 
35  ton  columns  into  17  ton  shat'ls'.' 
And  how  do  you  transport  these 
tons  of  glistening  roek  which  have 
to  be  treated  like  valuable  pieces 
of  china'.' 

It's  all  included  in  the  picture, 
in  sharp,  vivid  color.  The  l.'i-min- 
ute  picture  was  narrated  for  Wil- 
lard  (of  Atlanta.  Ga.)  by  Jerry 
Vandcventer.  Packed  with  infor- 
mation, pleasantly  peppered  with 
patriotic  appeal  natural  to  its  sub- 
ject, this  production  should  inter- 
est just  about  everybody  who  cares 
for  American  tradition  and  her- 
itage. 

*        *        * 

Triiili'-Purpnsi'  Film  Profiram 
Tells  CurpfiiUT  Sleel  Slttry 

■«■  Three  motion  pictures  comprise 
a  "triple-purpose""  film  program 
for  the  Carpenter  Steel  Company 
of  Reading,  Pa.  Released  under 
the  covertitle:  These  People  Know 
the  Sleel  Business,  the  a-v  "trio"" 
includes  a  basic  20-minute  picture 
on  Carpenter's  overall  steel  opera- 
tions; the  "basic  film"  plus  a  six- 
minute  added  sequence  pointed  for 


>r«^ 


PARTHENON 


Bryson  Rash,  noted  Washing- 
ton TV-radio  correspondent, 
helped  to  narrate  the  new 
Carpenter  Steel  Company 
sales  picture  .  .  . 

the  forging  industry;  and  the  ""bas- 
ic  film"  plus  a  seven-minute  se- 
quence created  for  the  cold  head- 
ing industry. 

The  film  covers  several  plants, 
employs  four  narrators,  incorpor- 
ates scene  after  scene  of  some  of 
the  best  on-the-spot  photography 
ever  shot  in  a  sooty  mill  —  and 
it  all  blends  together  like  molten 
steel. 

Strictly  aimed  at  Carpenter 
customers,  the  pictures  stress  the 
variety  of  the  steel  firni"s  product 
lines,  which  are  contributing  to 
today's  fast-changing,  challenging 
era  of  the     technological     break- 

(CONTINULOON    PAGE    22) 
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HOLLYWOOD 


TO 

TRAINING 

DIRECTORS 

Now  available  for  scrcer 
really  iicii.'  kind  of  "skil 
Straiijlitforward  and  cl 
instruction,  but  thcmed  on| 
inoti\ation  and  suspense- 
to  niako  the  employee 
W.WT  the  training  .  . 

AT&T   s 
AN  ANSWER  FOR  LI? 

■'.  .  .  ])right,  cntcrtdinin^ 
innvina,  pictorially  —  beat 
and  novel  in  that  it  prcs, 
extraordinarily  intricate 
procedure  tcith  simplicity 
same  time  weaving  real 
lioii  into  hard-nnscd  instr 


A  titting  succes.sor  to  tl 
successful  "LOCKED  0.\" 
Dynaniics/.\stronautics  I. 
presses  a  n  o  t  h  e  r  an\  -ii 
fundamental:  i.e.  "Kcei 
jump  ahead."  Not  a  traine 
tiire.  it  is  designed  to  ii 
till'  performance  of  pen 
ready  skilled  in  their  jobs 

o  o  o 

AN  ANSWER  FOR  LifD 
is  typical  of  the  new  "tor  t>' 
of  picture  which  will  rel.li 
sponsor's  cash  investment  'irt 
cash  profit,  plus  improvf  e 
ployee  morale  and  customi  sal 
faction,  as  a  bonus. 

o  e  o 

Loan  prints  ,i\.iilablc  to  m' 
trial  lirnis  in  New  York,  Ci« 
Drtroit  and  California. 


PARTHENON   PICTl  iS 

Cop  Palmet,  Exec.  Ptodue< 
Hollywood  56, — DUnkiik  5-2|' 
Chicago  Princeton  j" 
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Business  Screen  Mac'zi' 


Their  after  hours  talk  is  all  about  you 

Solving  problems  related  to  all  types  of  film  processing  is  their  business.  Out 
of  their  discussions  also  come  ideas  for  saving  you  time— and  money.  Forty-five 
years  of  experience  mean  superior  quality  and  service— plus  dependability. 


COFRF^OFR^^TIOrsI 


SERVI NG  THE  PROFESSIONAL  AND  HOME  MOVIE  I NDUSTRY  OF  THE  WORLD  •  HOLLYWOOD  •  NEW  YORK  ■  LONDON  ■  PARIS  -  ROME 

Technicolor  li  a  reeisiered  Ir^demark. 
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The  Dependable  One 


There's  something  very  comforting 
about  the  way  a  Kalart;  Victor  pro- 
jector runs.  Whisper  quiet.  Almost 
without  effort.  And  above  all,  de- 
pendably. It's  always  ready  to  put 
on  your  program. 

One  reason  is  the  lubrication 
system  designed  exclusively  for 
KalartA^ictor  projectors.  Oil  is 
metered  from  a  large  i-eservoir  on 
"demand  feeding"  by  means  of  a 
wick.  Parts  are  given  only  the 
amount  of  oil  they  actually  require. 
There  can  be  no  leakage  because 
the  oil  travels  upward  through  the 
wick  by  capillary  action.  One  filling 
of  this  oil  reservoir  keeps  the  pro- 
jector running  smoothly  for  some 


1,200  hours,  or  a  full  year  of  heavy 
use.  What  efficiency ! 

Of  course,  there  are  a  score  of 
other  features  that  contribute  to 
Kalart/Victor's  reputation  as  the 
dependable  16mm  sound  projector. 
Your  authorized  Victor  Audio- 
Visual  Dealer  will  be  more  than 
pleased  to  point  them  out  to  you. 


Free— "How  Industry  Profits 
from  Films."  Booklet  is  packed 
with  information  on  use  of  auaio- 
visuals  in  every  phase  of  business, 
from  training  to  sales.  Send  now 
for  your  copy.  Address  your  i-equest 
to  Victor  Animatograph  Corp., 
Dept.  6. 


World's  Most  Experienced  Manufacturer  of  16mm  Projectors 
VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVILLE,  CONNECTICUT 


CAPITAL  COMMENT 

(CONllNUrU       IKOM        I'AOl.       20j 

through.  Cameraman  Andrew 
Costikyan's  close-ups  of  compli- 
cated miichincs  highlight  the  hot 
reds  and  golds  of  metals.  At  the 
rolling  mill,  experienced  hands 
whip  hot  ribbons  of  vibrant  orange 
steel,  handling  the  coils  like  giant 
snake  whips.  The  sales  pitch  is 
straight-forward  but  scenes  like 
these  are  memorable! 

These  People  .  .  .  was  produced 
and  directed  by  George  F.  John- 
ston of  Washington  Video  Pro- 
ductions from  the  script  by  Oev- 
este  Granducci.  Peter  Norman 
assisted  Andrew  Costikyan  at  the 
cameras;  Robert  H.  Johnson 
edited. 

Appealiuii  Film   im    \  filnr  oj 
Phonoiisual  Ri-adiiii!  Method 

...  As  we  all  know,  there's  noth- 
ing more  soul-satisfying  than  beau- 
tifully-filmed children  in  gay, 
happy  color.  And  that  is  precisely 
what  Nick  Read  of  Potomac  Films, 
Inc.  has  accomplished  with  a 
group  of  bright,  apple-cheeked 
youngsters  in  Maryland's  Primary 
Day  School. 

But  why  these  particular  chil- 
dren? And  why  a  29-minute 
school  film  about  them? 

Showing  to  Parents,  Educators 

It's  because  they  are  fortunate 
beneficiaries  of  the  new.  highly- 
successful  "Phonovisual"  method 
of  reading,  which  warrants  this  de- 
finitive film  aimed  at  parents, 
teachers  and  school  officials.  Pri- 
mary Day,  which  accommodates 
kindergarten  as  well  as  first  and 
second  grade  youngsters,  is  a  mod- 
ern country  school  founded  by  two 
D.  C.  teachers  —  the  Misses 
Schoolfield  and  Timberlake. 

Their  demonstration  school  re- 
volves around  the  theory  that 
reading  and  spelling  failures,  roots 
of  evil  in  education,  are  complete- 
ly unnecessary.  In  short,  they  have 
come  up  with  a  rather  revolution- 
ary, organized  system  of  phonetics 
which,  as  one  sees  in  this  film,  is  a 
big  ball  of  fun.  The  children  gain 
!  confidence  with  their  consonants 
in  kindergarten,  then  meet  head- 
on  with  vowels  in  the  first  grade. 
From  the  very  beginning,  their 
zest  and  absorption  in  the  big 
game  of  learning  is  something  to 
behold! 

The  Children  Play  Tlieniselvcs 

The  film  has  been  produced  in 
a  framework  of  wonderful  primary 
colors.  Without  a  trace  of  "arti- 
ncss."  the  children  are  presented 
working  like  little  demons,  laugh- 
ing like  little  trout.  They  are    to- 


i 


This   young    reader    is   show 
the   Phonovisual   method  wo 

tally  unselfconscious,  as  is 
tural.  easy  dialogue  of  the 

At  the  same  time,  the  f  i 
ognizes  that  parents  and  ,i  d; 
cians  want  to  know  — will  |k 
work?  Where  else  is  it  usecj^ 
equipment  is  necessary? 

Phonovisual  methods 

used  in  colleges  to   teach 

and  to  aid  foreign  student 

dence  shows  that  they  help  -^ 

■'reversals"  (e.g.  .V(/ir  api  - 

ii«,v).  This  film  will  be  m<.,i.-uj 

educators  at  all  levels.  It  w 

possible  by  a  grant  from 

Dominion  Foundation,  wrenj 

Nick    Read,    directed    by 

Russinow  and     lensed     b; 

Johnston. 

*      *      * 

"Fuel  lo  the  Fire"  Pres^- 
Barkjiround  of  Patent  .Site 

.  .  .  Helping  people  uncrst 
the  workings  of  the  patenttys 
and  its  relation  to  our  eco  ira 
the  work  of  the  Patent,  Triini 
and  Copyright  Foundatior)! 
George  Washington  Uneri 
And  so,  to  help  get  their  iss 
across  to  a  keenly-interesil  ( 
zenry,  the  Foundation  ha  sp 
sored  a  27  1 .  2-minute  co!  iii 
titled  Fuel  to  the  Fin  I 
ture  has  a  well-defined  sli   .^ 


WANTED 

Promotion  writer  for  I'li' 
picture  distributor.  DirecnM 
experience  very  helpful.  /«' 
looking  for  someone  »» 
sales-minded  and  can  hitwt 
New  York   location. 

Write  Box  BS-61-7-/ 
BUSINESS  SCREEN   MAG  CIN 

7064    Sheridan    Rd.  Chitai  " 
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Business  Screen  Ma<Ui 


7Vc 

iSTER  FILM 
ICILITIES,  INC. 

1  New  Jersey  Avenue,  S.  E. 
ti-IINGTON,    D.    C. 
ok:  Lincoln  4-4410 


snplete  Facilities 
r  the  Producer 

Wdern  Laboratory 

I 
Sfay  Processing 

Gality  Controls 

Ngative-Positive-Reversol 

jlor  Duplicating 

ording  and  Mixing 

nignetic  and  Optical  Sound 

.[)ect  Electronic  Sound  Printing 

Btorial  Service 

vund  Stage  and  Studio 

)r  Own  Custom  Building  to 
'ri^ide  All  Services  Under 
)5  Roof  .  .  . 

iND  FOR  BROCHURE 


live  actors  and  some  fine  scenes 
shot  in  and  near  the  nation's  cap- 
ital. 

The  leading  character,  Edward 
John  O'Dowd,  is  an  inventor  on 
the  trail  of  a  solution  to  the  irri- 
tating problem  of  smog.  Dowd  has 
the  seed  of  an  idea  —  germinated 
from  two  previously  unrelated 
thoughts.  His  own  interest  in  his 
invention  ( and  that  of  his  col- 
leagues and  the  audience )  grows 
until  he  is  finally  sent  to  Wash- 
ington for  a  patent  search. 
How   .\n   Idea   Is   Protected 

The  Bureau  of  Patents  which, 
in  1961.  granted  the  nation's  three 
millionth  patent,  is  a  tremendous 
place  where  a  fraction  of  an  idea 
might  conceivably  get  lost.  But 
this  is  not  so  —  and  Edward  John 
O'Dowd.  with  the  help  of  a  patent 
lawyer,  finds  what  he  is  looking 
for.  Meanwhile,  those  who  watch 
his  little  drama  unfold  learn  what 
happens  to  an  "inventively  dif- 
ferent" idea  in  the  long  stretch 
between  its  conception  and  its 
birth. 

Oeveste  Granducci  wrote  the 
script  for  this  Washington  Video 
Productions'  picture.  George  F. 
Johnston  directed,  with  Pete 
Gabarini  and  Vincent  Gerardo  at 
the  cameras.  Joe  Riviere  narrated 
when  lip  sync  was  not  employed 
for  actors  Bob  Rickman.  Robert 
Prosky  and  Harry  Bergman. 

Benefits  of  Our  System 
Fuel  lo  the  Fire  contains  many 
obscure  but  e.xtremely  worthwhile 
facts  about  the  Bureau  of  Patents; 
it  subtly  points  out  that  we  Ameri- 
cans do  enjoy  a  good  life,  made 
possible  through  the  good  ideas 
and  confidence  given  to  those  who 
bring  them  into  e.xistence.  Corpo- 
rate research  and  development 
people  will  especially  welcome  the 
picture  as  will  all  concerned  with 
the  legal  and  inventive  aspects  of 
the  subject. 

VSDA's  Film  Helps  Explain 
Slrontiiim-Frfe  Milk  Process 

.  .  .  Although  the  Atomic  En- 
ergy Commission  and  the  Weath- 
er Bureau  have  estimated  that 
dread  fallout  in  the  atmosphere 
this  spring  will  be  less  than  previ- 
ously anticipated,  there  is  still 
cause  for  concern  over  the  pre- 
dicted levels  of  Strontium  90  in 
food  and  drink.  The  entire  dairy 
industry  —  and  every  parent  — • 
is  particularly  worried  about  milk. 

To  those  concerned,  the  de- 
velopment of  a  new  device  by  the 
Agricultural  Research  Service  of 
the  U.S.  Department  of  Agricul- 
ture will  bring  welcome  relief.  The 

(CONCLUDEDON    PAGE   5   1   ) 


This  Salesman 
Never  Gets  Tired 


He  also  has  a  flawless  delivery,  a 
photographic  memory  for  sales  fea- 
tures, and  a  continually  cheerful 
disposition. 

In  short,  he's  a  16mm  sound  film 
that  goes  anywhere  to  tell  your 
story  perfectly  through  the  use  of  a 
Moviematic  or  Duolite  projector. 

Moviematic  and  Duolite  models 
by  Kalart/Victor  are  designed  to 
show  your  films  under  the  e.xact 
conditions  you  want.  For  example, 
the  built-in  screen  permits  the  tise 
of  film  in  a  person-to-person  sales 


situation.  And  the  repeater  maga- 
zine— a  Moviematic  feature — 
eliminates  rewinding  and  rethread- 
ing  so  your  show  can  start  at  the 
flip  of  a  switch. 

Projectors  are  available  on  a 
purchase,  lease,  or  lease-to-pur- 
chase basis.  Almost  any  arrange- 
ment can  be  made  whether  you 
need  a  single  projector  or  a  fleet. 
For  complete  information,  includ- 
ing the  name  of  yom-  nearest  deal- 
er, write  to  Victor  Animatograph 
Corp.,  Dept.  6 


JIBER 
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Moviematic  and  Duolite  Projectors  formerly  made  by  TSI 
VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVILLE,  CONNECTICUT 
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UUALITY-BILT 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  comers  for 
added  protection 

•  Durable   1"  web   straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITY-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 
Sound  Slidefilm  Shipping  Cases 

(for  Transcriptions  &  Filmstrips) 
2"  X  2"  Glass  Slide  Cases 
Filmstrip  Shipping  Cases  (hold  up 

to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCHUESSLER 

361  W.  Superior  St.,  Chicago  10,  III. 


16MM  SOUND   PROJECTORS 

• 
NEW  AND  USED 

FILM  SUBJECTS  -  ACCESSORIES 
WRITE    FOR   FREE   LISTS 

NATIONAL  CINEMA  SERVICE 

71   Dey  St.       •       N.Y.C.  7,  N.Y. 


AUDIO-VISUAL   PROMOTION 


Graflex  Visualizes 
the  New  "Galaxy" 

T  AKiNO  A  Leaf  from  its  own 
book.  Graflex.  Inc..  subsidiary 
of  General  Precision  Equipment 
Corporation.  Rochester.  New 
York,  has  released  a  15-minute 
color  motion  picture  on  its  new 
16mm  sound  motion  picture  pro- 
jector, titled.  The  Galaxy  1  binm 
Projector. 

Expertly  produced  by  Holland- 
Wegman  Productions  of  Buffalo, 
the  film  is  something  more  than  a 
piojector  demonstration.  The 
scene  is  set  by  contrasting  the  tre- 
mendous strides  made  in  aids 
available  for  classroom  use. 

First  scenes  for  Galaxy  were 
lensed  on  location  in  a  1 9th  cen- 
tury school  building  in  Buffalo; 
the  focus  quickly  shifts  to  a  mod- 
ern classroom  in  which  a  school 
system's  audio-visual  director  con- 
ducts a  training  session  to  explain 
the  operation  of  newly-acqiured 
Galaxy  projectors.  The  film  does 
present  a  complete  description  of 
the  operational  and  design  features 
of  the  Galaxy,  along  with  a  dem- 
onstration of  its  performance  cap- 
abilities. 

Special  attention  is  paid  in  the 
film  to  innovations  in  16mm  sound 
projection  incorporated  in  this 
equipment.  The  use  of  a  recently- 
developed  dichroic  reflector  lamp 
to  reduce  heat  at  the  filmgate  and 
produce  at  250  watts  the  equiva- 
lent brightness  of  750  or  1200  watt 
lamps  is  an  exclusive  feature  of  the 
Galaxy.  Also  emphasized  in  the 
film  is  the  sound  system,  which 
uses  a  photo-transistor  for  audio 
pickup  to  eliminate  microphony 
and  to  reduce  internal  amplifier 
noises  common  in  conventional 
photo  cell  pickups. 

During  this  demonstration,  the 
camera  cuts  to  scenes  chosen  to  il- 
lustrate the  sharpness  and  steadi- 
ness of  the  projected  image;  the 
fidelity  and  range  of  Galaxy  sound. 


Instructional  value  is  combined  with 

Holland-Wegman  technicians  made 
a  visual  explanation  of  reverse  op- 
eration by  running  their  cameras  in 
reverse. 

The  result  is  a  sequence  showing 
the  normal  action  of  the  scene  until 
the  Galaxy  reverse  control  is  acti- 


selling  in  the  Galaxy    film    p 

vated  at  which  time  the  pr 
drive  changes  direction  arl 
scene  is  shown  in  reverse 

The  film  will  be  distribi' 
district  sales  managers  and 
ers  for  use  in  presenting  thi 
flex  Galaxy  to  prospects. 


Film  Saga  of  "The  Good  Ship  Hope' 


A  Most  Appeali.ng  new  film. 
The  Good  Ship  Hope,  was 
unveiled  last  month  at  a  preview 
showing  in  the  Time-Life  Building. 
New  York.  The  film,  produced  by 
Chet  Hagen  of  NBC-TV  for  Pro- 
ject Hope,  was  telecast  on  ihe 
NBC  network  on  November  28. 
It  is  concerned  with  the  inspiring 
work  of  the  People-to-People 
Health  Foundation,  and  the  hos- 
pital ship.  Hope,  which  has  spent 
the  past  year  on  its  first  education- 
al mission  of  mercy  in  Southeast 
Asia. 

Hosts  at  the  preview  showing 
were  C.  D.  Jackson,  publisher  of 
Life  Magazine;  Ralph  Bellamy, 
who  plays  a  leading  part  in  the 
film;  and  Joan  Fontaine,  who  has 
taken  an  active  working  role  in 
Project  Hope. 


The  film,  sensitively  ^ 
graphed  by  Dexter  Alley  anj: 
rated  by  Mr.  Bellamy,  carw 
to  the  village  cities  of  Soutfl 
Nam  to  see  field  teams  of  cd 
and  nurses  going  about  tht 
portant  work.  One  bright.  1- 
old  boy.  Ta  Van  Tu.  appear  fi 
time  to  time  throughout  ihiifi 
providing  appealing  continu 

"His  eyes  didn't  work  togiO 
Bellamy  explained.  He  wa 
born  with  two  thumbs  on  1 
hand.  In  the  film,  we  watc 
come  on  the  ship,  receive  s 
treatment,  and  go  on  to  co  nld 
recovery  with  "straight  eye 

As  he  waves  good-bye  t( 
Ralph"  and  the  Good  Ship 
crew  he  becomes  a  symbol 
aim     and     meaning     of    I 
Hope. 


,OCERs 


0° 


TELIC.  INC.    ■   FILM   CENTER   ■  630  NINTH   AVENUE.   NEW  YORK  36.   N.Y. 


ELWOOD   siEGEL,  President  A  Executive  Director 
EDWARD  F.  BOUGMTON.  Wce  Presidertt  A  Eweculive  Producer 


SCENE   I  TAKE  t  SOUND 
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Business  Screen  Maoa 


B  Hlovse.  a  Film  Iiuliistry 
er.  Is  a  Heart  ^  iclim  at  65 

good  friend  of  this  publica- 

and  a  tireless  worker  in 
IS  on  behalf  of  the  factual 
industry   through   the   years, 

Moyse,  former  president  of 
ess    Film    Processing    Corp. 

a  heart  victim  at  65  last 
h. 

resident  of  Old  Lyme,  Conn. 

his   recent    retirement,   Mr. 

te  was  stricken  with  a  fatal 

ittack  while  vacationing  at 

Palmas,  Cran  Canaria  in  the 

ry  Islands. 

le  of  the  founders  of  the  As- 
tion  of  Cinema  Laboratories. 

Moyse  served  as  chairman 
le   Membership   and   Admis- 


.  the  late   Kern  Moyse 


oi  committee  of  that  organiza- 
Dfsince  its  inception.  He  was  a 
r  tor  for  several  years  and,  for 
ic'ast  three  years,  was  its  treas- 
ra  He  was  also  a  founder  of  the 
loon  Picture  Industry  Group  of 
lefJational  Association  of  Credit 
iHagement,  serving  as  a  mem- 
Ji'of  its  executive  council  for 
i\'"al  years,  as  vice-chairman  for 
voyears  and  as  its  chairman  for 
lejame  period. 

]  his  service  career,  Kern 
Idse  was  treasurer  of  the  New 
ot  Film  Council  (and  one  of  its 
■c|nt  fund-raisers)  and  also 
irfed  as  chairman  of  the  Insur- 
iq  Committee  for  the  Radio  and 
ejvision  Executives  Society.  He 
ala  member  of  the  SMPTE  and 
f  he  Motion  Picture  Pioneers 
■dp  in  New  York  as  well  as  a 
Juer  of  other  organizations  con- 

MCLUDED      ON       NEXT       PAGE) 


■lOFESSIONAL 

nriE  Typographers 

lid 

It-press  Craftsmen 

>4CB   1938 

Write /or  FREE  lypt  ihurt 

il  KNIGHT  TITLE  SERVICE 

-J    us  West  45lh  St.,  New  York,   N.Y. 

'I 
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ANSCO  COLOR 
PROCESSING 

IN  THE  ORIGINAL  FACILITIES  DESIGNED  BY  THIS  MANUFACTURER 


Ansco  Professional  Color  Motion 
Picture  Films  and  Duplicates 

All  Ansco  Color  Motion  Picture  Films 

8  and  16mm  Pre-Striped  Ansco 
0|     Color  and  Black  and  White 
Films  Processed 

Duplicates  Made  From  Your 
^     Original  Kodachrome  Films  and 

Sound  Tracks  Processed  Prior   to  1955 

8  Hour  'Round  The  Clock  Service 
(In  at  8  a.m.— Out  at  4  p.m.) 


FILM  SERVICES 


/  OF      MICHIGAN 

'224    ABBOTT    ROAO      •      EAST    LANSING,    MICHIGAN 


zz^  FILM  SERVICES 

OF     THE     MIDWEST 


247    EAST    ONTARIO    STREET      •      CHICAGO    11,   ILLINOIS 
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Where  eve 


r  motion  picture  care! 


At  CFI  the  same  talent  and  technology  that  have  gone  into 
40  years  of  processing  major  motion  picture  films  goes 
into  your  filmstrip.  The  same  consistent  excellence  that  only 
precision  equipment  can  produce.  The  same  accurate 
chemical  control.  The  same  100%  inspection.  What  does 
this  mean  to  you?  The  craftsmanship  you  put  into  the 
original  concept  and  execution  reaches  the  screen. 
The  impact  you  put  in  . . .  CFI  brings  out. 


CFI'S   COMPLETE    35MM    FILMSTRIP    FACILITIES: 

•  Masters  in  color  and  black-and-white 

•  Superimposures  •  Art  work  •  Titles 

•  Direct  photography  of  products  or  inserts 


For  complete  information  and  prices,  \irite: 
CONSOLIDATED    FILM    INDUSTRIES  9S9   seward  st,  Hollywood  sb  California 

HOLLYWOOD    2-OS81    •  HOLLYWOOD    9-1441 


(CONTINUED       FROM       PAGE 

cerned  with  industrial,  educa| 
and  biological  films. 

Serving     his    country    in 
World  Wars,  he  was  an  in!] 
machine  gun  officer  in  Work 
I.   following   his   graduation  n 
Harvard,  and  again  took  an 
role   with   four   years   of  m  [ 
service  during  World  War  11 

Surviving  are  his  widow,  ) 
his  mother,  Mrs.  Edward  ^l 
of  Manhassett.  L.  1.,  his  stei 
John  W.  Saunders,  and 
grandchildren,  all  of  Grassy 
Road.  Old  Lyme.  Conn.  His 
presence  and  helping  hand  wi 
missed  by  the  many  thousar, 
audio-visual  people  with  whc 
worked  and  served  througho 
many  years  of  work  in  this  ij 
try. 


San  Francisco's  Ad  Club 


n 


"The  Latest  Look   in  Filnf 

•/-T  San  Francisco  admen  sa\|a 
heard   The  Latest  Look  in 
at  the   December  meeting  < 
Golden    Gate    city's    Adveik 
Club  as  Thomas  H.  Fraser 
dent  of  Fraser  Productions  cli 
city  made  the  eye-ear  present 
A  former  producer-directo 
CBS-Television    at    Los    Ar 
Fraser    discussed    recent    cr 
and  technical  developments  it 
tion  pictures  for  business  ai. 
dustry.  Examples  of  training, 
promotion,    public    relation: 
corporate    recruiting    films 
shown   the    ad   executives   ti 
the  presentation. 


3 
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National  Council  to  Prc»r 
.4»ar<l  to  Best  Jewish  Fill 

i<  The  National  Council  oni' 
ish    Audio-Visual    Material; 
present  a  special  award  to  th 
standing   film   and   filmstrip 
ing    with    Jewish    subject    n"' 
released  in  1961.  it  was  ann 
by  Dr.  Samuel  D.  Freeni ." 
man  of  the  National  Boam 
viewof  theNCJANM.  The 
will  be  made  at  the   I2!li 
Meeting    and    Workshop 
Council  in  May.   1962. 

The   National  Council 
ish  Audio-Visual  Materi.il 
sored   by  the   .American  A: 
tion  for  Jewish   Education 
a  coordinating  body  of  4 ! 
al  and  local  Jewish  org.m 
active    in    the    field   of   c 
and  culture.   Their  progi-.n 
sisls  of  evaluation  of  audio- 
materials  of  Jewish   inleres 
semination   of   information 
these  media,  and  slimuhilion 
terest,   in   the   utilization  ol 
materials  in  Jewish  schools, 
synagogues  and  organizatioil 


Business  Screen  Mag/I 
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IE    NUMBER    EIGHT    OF    VOLUME    TWENTY-TWO 


Eventful  Year  for  Audio- Visual  Media 
s  New  Techniques  Challenge  Sponsors 

li  Profliioers  and  National    Advertisers    Hold    N.  Y.  Workshop 


^  I  AR  That  Began  with  this 

onth's   advertiser-oriented 

r  hi'p  on  "How  to  Get  Maxi- 

11  Results  From  Your  Business 

n  "  co-sponsored  by  the  Film 

^    Association    of    New 

.1  the  Association  of  Na- 

>l\ertisers.  holds  rich  pro- 

.     those  who  make,  use  and 

ni!c  communication  media. 

W  illis  H.  Pratt.  Chairman  of 

\  \  \    Audio-Visual    Liaison 

I'inniittee.     presided     over 

^LsMons.  panelists  and  speak- 

;  jesented  case  histories  of  their 

Kisful  use  of  the  film  medium. 

t:t  Bergmann.  of  Filme.x.  Inc.. 

B  le  FPA's  spokesman  in  plan- 

idthese  arrangements. 

''ibb>'  Is  Luncheon  Speaker 

I :  challenge  laid  down  by  the 
i:  Department  of  Commerce 
Svpage  eight)  was  echoed  at 
sunuary  17th  day-long  meeting 
K  Roger  W.  Tubby.  Assistant 
citary  of  State  for  Public  Af- 
isaddressed  the  luncheon  gath- 
n  A  principal  advisor  to  Dean 
li  in  the  field  of  public  infor- 
h  n,  Mr.  Tubby  cited  ways  and 
srs  through  which  ""Industry 
prtnunications  Programs  Can 
d'^merican  Foreign  Policy." 
Cftribution  of  sponsored  films. 
:  jpay-off"  in  audience  results 
r  ictures  destined  to  reach  both 
n  al  and  special  audiences,  was 
;  abject  of  another  key  program 
eij.  On  the  panel  were  leading 
Jisentatives  of  both  sponsor 
diser  groups  as  Frank  Arling- 
11  President  of  Modern  Talkina 


b  W.  Tubby.  Assistant  Secretary 

*    ■ "    ■ "      -    r.-'hc  Affairs 


Picture  Service.  Inc.  and  J.  R. 
Bingham.  President  of  Association 
Films.  Inc.  joined  George  J.  Dor- 
man  of  the  United  States  Steel  Cor- 
poration; John  Flory.  Advisor. 
Non-Theatrical  Films.  Eastman 
Kodak  Company  and  Ott  Coelln, 
Publisher  of  Business  Screen,  in 
responding  to  audience  questions, 
covering  such  points  as  "plusses  to 
be  derived  from  theatrical  and  tele- 
vision distribution  at  home  and 
abroad." 

ANA  Reports  on  Budgeting 
A  new  ANA  report  on  the  bud- 
geting of  film  productions  was 
jointly  presented  by  Alden  H.  Liv- 
ingston, of  E.  I.  DuPont  deNe- 
mours  &  Company,  for  the  Adver- 
tisers" Association,  and  Peter  J. 
Mooney.  of  Audio  Productions, 
Inc..  representing  the  Film  Pro- 
ducers Association. 

Coordinator  of  the  program, 
which  might  well  be  emulated  in 
other  areas  of  the  U.  S.  through 
later  months  of  the  year  (with 
great  benefit  to  prospective  spon- 
sors), was  Wallace  A.  Ross,  public 
relations  consultant  to  the  EPA.  y^ 

*        *        * 
Industry  >Ionrns  Death  of 
W  .  M.  Baslable  in  Chicago 

'/'  We  report  with  deepest  regret 
and  with  heart-felt  sympathy  to 
his  bereaved  family,  the  death  in 
Chicago  on  January  11  of  W.  M. 
Bastable.  Midwestern  Manager  of 
Sterling-Movies,  USA.  A  former 
president  of  the  Industrial  Audio- 
Visual  Association,  which  he 
helped  to  found  while  audio-visual 
director  at  the  International  Harv- 
ester Company.  Bill  later  joined 
Swift  &  Company  to  head  that 
company's  film  program.  ^' 

«        «        * 
"Question  7,"  Sponsored  by 
Lutherans,  Now  in  Theaters 

*  Not  with  the  greatness  that 
marked  Martin  Luther  but  a  truly 
noteworthy  film  drama  from  the 
same  company  and  by  the  same 
sponsor  is  Question  7,  currently 
showing  on  theater  screens 
throughout  the  country. 

Louis  de  Rochemont  Associates" 
Lothar  Wolff  and  Stuart  Rosen- 
berg turned  out  this  drama  of  the 
Church  v.s,  the  godlessness  of 
Communism  for  the  Lutheran  Film 
Associates.  ^ 


DETROIT  HONORS  A  FILM  PIONEER 


In  a  recent  ceremony  at  Detroit's  City-County  Building, 
Mayor  Louis  C.  Miriani  honored  The  Jam  Handy  Organiza- 
tion and  its  founder,  Jamison  Hondy,  on  50th  Anniversary. 

THE  Lifetime  of  devoted  and  inventive  service  which 
he  has  given  to  the  art  and  science  of  idea  communi- 
cation began  for  Jamison  Handy  in  1911  when  a  young 
newspaper  editor  chose  to  begin  life  anew  and  turned  to 
the  then  unmarked  and  scarcely-known  field  of  "visual 
education."  In  the  closing  weeks  of  1961.  the  Mayor  and 
City  of  Detroit,  where  The  Jam  Handy  Organization 
makes  its  headquarters,  honored  this  film  pioneer  and 
the  500  members  of  his  company  for  ""outstanding  con- 
tributions to  the  communications  industry"  and  declared 
a  city-wide  "Jam  Handy  Day"  while  presenting  Mr. 
Handy  with  a  symbolic  gold  ""Key  to  the  City"  on  this 
50th  Anniversary  occasion. 

The  man  who  set  out  to  do  something  about  "improv- 
ing things  at  retail""  and  ""making  them  understand" 
played  a  tremendous  role  in  helping  make  America's 
mass  production  system  work.  Jam  Handy  films  assisted 
in  bringing  to  the  eyes  of  service  people,  salesmen  and 
customers  the  first  self-starters  in  cars,  electric  pumps 
on  the  farms,  automatic  cash  registers,  adding  machines 
and  coin-box  telephones. 

Jam  Handy  begins  a  second  half-century  with  a  world 
view  of  the  techniques  and  the  tools  that  have  proven  so 
useful  in  the  U.  S.  Recent  films  have  been  translated  in 
dozens  of  tongues.  A  request  from  the  ministry  of  educa- 
tion in  Thailand  sent  Jam  Handy  teaching  filmstrips  into 
the  bamboo  schoolrooms  of  the  Asiatic  hinterland. 

The  man  who  made  something  more  of  the  film  medi- 
um than  fiction  and  fantasy  looks  beyond  to  new  cre- 
ative and  technical  innovations  which  can  bring  under- 
standing to  the  millions  throughout  a  world  that  has  need 
for  ""light"  as  well  as  substance.  A  Jam  Handy  "wrap- 
around"" theater  that  was  visited  by  enthusiastic  throngs 
at  last  year's  International  Agricultural  Fair  in  India  was 
symbolic  of  his  faith  in  the  advantages  of  showing  the 
world  "by  talking  to  the  eyes."  — OHC 
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'Icnii//-/'  Into  Pii!>lir  St-rrirr  That  Comes  Off  Splpiiiliilly  .  . 


Press  Salutes  "The  Michigan  Story' 

Michigan  Consolidated  Gas  Company  Sponsors  28-!Minule  Picture  to  Show 
How  State  Has  Met  Ei-ononiic  Crises,  Emerged  Stronger  Through  the  Years 


ONE  OF   THE  MOST   UNUSUAL   industrially 
produced  films  ever  made  ...  it  makes 
no   effort   to   sell    a    product    and    only 
mentions  the  company's  name    once    in    the 
introduction   ...   is  getting  wide  circulation 
and  acclaim  in  Michigan. 

Titled  The  Michigan  Siory,  it  was  made  for 
the  Michigan  Consolidated  Gas  Company  by 
The  Jam  Handy  Organization,  in  collabora- 
tion with  the  utility's  photographic  and  public 
information    staff. 

Theme  of  the  film  is  Michigan's  ability  to 
survive  one  economic  setback  after  another 
and  always  emerge  more  prosperous  than 
before.  In  a  series  of  flash-backs,  it  traces 
300  years  of  the  state's  economic  history  and 
growth  from  the  first  fur  traders  to  the  present. 

Newspaper  Editorials  Praise  Sponsor 

The  Micliigan  Slory  is  such  a  departure  from 
the  normal  industrial  film  that  newspapers 
across  the  state  have  reviewed  it  and  were 
lavish  with  their  editorial  praise.  Said  the 
Detroit  Free  Press  on  its  editorial  page 
under  the  headline  "Michigan  Plays  the  Lead": 

"For  any  whose  faith  in  Michigan  needs 
restoring  we  recommend  a  28-minute  color 
film  called  Tlie  Michigan  Story.  It  was  pro- 
duced during  the  past  summer  by  the  Michigan 
Consolidated  Gas  Company  ...  It  can  do 
Michigan  a  tremendous  good  wherever  it 
appears  on  a  screen  and  Michigan  Consolidated 
is  entided  to  the  gratitude  of  everyone  who  has 
the  state's  interest  at  heart.  It  is  a  venture 
into  public  service  that  comes  off  splendidly." 

The  Ann  Arbor  News  editorialized  with 
"Helping  to  Sell  Michigan"  and  stated;  "Michi- 

Today's  dynamic  growth  in  state  is  lensed  through 
scenes   of    modern    urban    building    in    Michigan. 


"Drive  Defensively !"  Ij 
Moral  of  Safety  Pictur 


Filming  o  pioneer  sequence  for  "The  Michigan 
Story"  OS  flash-back   retells  history. 

gan  Consolidated  Gas  Company  is  doing  its 
part  by  preparing  and  presenting  a  new  film. 
The  Michigan  Story,  which  will  be  shown  to 
audiences  in  this  and  other  states." 

Under  the  headline  "Selling  Michigan,"  on 
Oct.  20.  the  Traverse  City  Record-Eagle 
stated:  ,  .  .  "This  is  a  picture  which  all  Michi- 
gan clubs  and  other  organizations  should  se- 
cure, for  after  one  sees  it.  any  faltering  faith 
in  Michigan  is  promptly  restored.  ...  It  is  to 
be  hoped  that  the  Michigan  Consolidated  Gas 
Company  gets  a  wide  showing  of  this  film 
outside  Michigan  for  it  will  do  much  to  combat 
the  unpleasant  publicity  the  state  has  received 
in  the  past  few  years." 

A  lead  editorial  in  the  Muskegon  Chroni- 
cle entitled  "The  Michigan  Story"  com- 
mented: "The  Michigan  Story,  produced  by 
Michigan  Consolidated  Gas  Company,  is  a 
worthy  addition  to  the  information  features 
that  are  available  about  this  state  .  .  . 

Portrays   Slate's  "Vitality,  Variety" 

"Here  in  the  first  color  film  of  its  kind  is 
an  up-to-date  portrayal  of  the  vitality  and 
variety,  in  resources  and  economic  growth,  to 
be  found  in  Michigan.  Those  who  see  Ttie 
Michigan  Story  will  come  away  with  a  mes- 
sage." 

Ralph  T.  McElvenny.  president  of  Michigan 
Consolidated,  explained  that  his  company 
"wanted  to  make  a  film  which  tells  the  truth 
about  Michigan  .  .  .  how  well  we  are  coming 
out  of  the  post-war  adjustment  period." 

He  pointed  out  that  as  the  state's  oldest 
utility.  Michigan  Consolidated  feels  an  obliga- 
tion to  help  allay  the  fears  for  Michigan's 
future. 

"If  history  is  our  best  teacher,  then  we 
should  look  back  and  see  how  our  state  and 
its  economy  have  weathered  dozens  of  set- 
b;icks.  There  have  always  been  enough  dedi- 
cated people  who.  using  their  own  ingenuity 
and  Michigan's  many  and  varied  resources, 
have  kept  our  state  among  the  most  productive 
(concluded     on     pace     fifty-five) 


Sponsor:    American   Telephone  &  Telij 

Company. 
Title:  Anatomy  of  an  AcciJent.  28'.  ^  mu 

color  produced  by  Jerry  Fairbanks  Pid 
tions  of  California. 

*        *        * 

-  As  a  public  service  film.  Anatomy 
Accident,  makes  a  dramatic  plea  to  ni()i 
to  observe  defensive  driving  procedu  j., 
makes  this  point  by  telling  the  tragic  s 
one  family  after  disaster  strikes  them  <| 
highway.  Starring  are  David  Wayne, 
.(Xvery.  and  Rickey  Kelman. 

Bell  System  companies  throughout  thi 
with   thousands    of   men   and   women 
the  wheel  as  part  of  their  daily  duties,  a  I 
to  the  need  for  constant  safety  educatic 
strong,  emotional  reminders.  Anatomy  I 
Accident   is  that   kind  of  memorable    i 
and  will  be  useful  to  many  other  similar  i 

The  story  is  told  with  adroit  use  of  I 
backs."  When  the  picture  opens,  Wa; ! 
turning  home  in  a  dazed  condition,  fii] 
wife  selling  their  household  goods.  He 
stop  the  sale  but  no  one  pays  any  at| 
to  him.  Then  he  realizes  why  they  don' 
he  is  there;  he  is  dead. 

Another    scene    of    happier    times 
Wayne  and  his  little  family  preparing] 
week-end  trip.  Not  only  is  he  a  careful 
he   also   teaches  defensive   driving.   Ui 
ately.  he  permits  himself  to  be  so  irrit; 
another  driver  that  he  takes  a  chance 
car  is  struck  by  a  truck. 

Wayne  is  killed  in  one  of  the  most  i| 
smash-ups  ever  filmed.  His  son  lies  in 
for  weeks.  Wayne  "comes  back"  to  tr\  t 
but  it  is  too  late.  He  realizes  that  safe 
is  necessary  all  the  time  and  not  part 
time  to  be  really  effective. 

David  Wayne  prepares  a  safe  drivinj 
telephone    company's    "defensive    drivir 
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Business  Screen  Mag 


Preview  Notes  on  Glass 
(nstitute's  Colorful  Film 


pt;soR:  Glass  Container  Manufacturers  In- 
!tute. 

r :   Sealed  in  Glass.  27  min.,  color,  pro- 
ved by  Cullen  Associates. 

lan's  age-old  quest  for  an  ideal  container 

t;  theme  of  this  beautiful  new  film.  And  the 

rier  to  be  found,  of  course,  is  in  glass — 

a^  thin  and  fragile  as  a  soap  bubble,  or 

i  /I  enough  to  stop  bullets   and   build   sky- 

;riers. 

mong  the  many  original  pieces  exquisitely 

-  ,i\cd  in  the  film  are  examples  of  Egyptian 

nhjects  more  than  3,000  years  old.  Other 

.'bjects  from  later    times    include    free- 

.  n  containers,   American  historical  flasks, 

itpriginal  Mason  jars,  and  a  variety  of  early 

in  and  bottles  of  almost  infinite  size,    shape 

nicolor. 

ii  addition  to  showing  representative  ob- 
V]  resulting  from  man's  continued  efforts  to 
n  better  containment,  the  processes  by  which 
l4  objects  were  made  are  also  depicted.  By 


e  ing   through    a    hollow    metal    rod,    man    dis- 

0  red   blowpipe   method  of   making   glass  .    .   . 

oentrating  on  close-up  photography,  the 
ail-core.  blowpipe  and  mold  methods  for 
m  ing  glass  containers  are  shown.  Each  meth- 
id  5  thoroughly  enacted  so  that  we  can  under- 
t;d  the  great  technique  required  of  the  early 
J;  imaker. 

rom  pioneer  work  in  making  glass  con- 
ai  ;rs,  the  camera  dramatically  focuses  on  to- 
la s  modern  methods  of  mass  production. 

eginning  with  the  invention  by  Michael 
)':ns  of  the  first  fully-automatic  bottle-mak- 
ni machine  in  1903  (the  original  footage  of 
vhh  is  included  in  the  film)  the  art  of  mak- 

1  glass  containers  was  changed  into  a  great 
njistry.  In  the  modern  glass  container  plant, 
"billion  ne  V  containers  are  produced  an- 
iiily,  and  the  care  required  of  the  individual 
ilsmaker  years  ago  is  still  evident  in  today's 
njntic  plants. 

^aled  in  Glass  graphically  makes  its  point 
li  in  the  search  for  ideal  containment,  man 

.CNCLUDED    O.N     BACK    PAGE    FIFTY-SIJ:) 


Film  As  a  Trade  Association  Medium 

Equal  Member  Consideration,  Genuine  Public  .Appeal  \re  .\mong  Key  Factors 

by  John  J.   Mullin* 


BECAUSE  OF  THE  Very  NATURE  of  a  trade 
association,  the  problems  involved  in 
producing  a  motion  picture  for  one  are 
immediately  increased.  Trade  associations — 
at  least  the  major  ones — usually  represent  all 
or  most  of  the  companies  involved  in  a  single 
or  allied  industry.  Each  "member  company" 
has  an  active  interest  in  the  projects  its  asso- 
ciation undertakes  because  such  projects  re- 
flect on  him  as  a  member  of  that  industry.  Also, 
through  the  payment  of  dues,  member  firms 
provide  the  funds  to  carry  out  the  activities  of 
the   association. 

When  an  association  undertakes  a  project 
such  as  a  film  or  an  advertising  campaign,  it 
is  with  the  view  toward  educating  a  mass  audi- 
ence to  an  entire  industry  rather  than  the  p.od- 
ucts  of  a  particular  company.  However,  every 
advertising  or  public  information  program  must 
be  inclusive  enough  to  represent  the  individual 
elements  comprising  the  whole  association.  In 
a  very  real  sense  the  smallest  member  of  an 
association  can  expect  the  same  considera'ion 
as  the  larger  members. 

The  Glass  Container  Manufacturers    Insti- 

Largest  end-use  category  for  glass  containers  is 
food,  accounting  for  over  40%  of  the  domestic 
total.  Scene  in  "Sealed  in  Glass." 


tute  (GCMI)  has  a  combined  membership  of 
thirty-five  glass  container  manufacturers  repre- 
senting over  ninety  percent  of  the  domestic 
productive  capacity:  six  closure  manufacturers; 
and  twenty-one  supply  and  allied  manufactur- 
ers. Many  of  these  companies  maintain  their 
own  advertising  and  publicity  departments  that 
are  fully  capable  of,  and  qualified  to,  evaluate 
the  creative  efforts  of  their  association. 

Objectives  of  the  Institute's  Picture 
When  GCMI — one  of  the  largest  associa- 
tions— decided  to  make  a  new  film  there  were 
definite  objectives  in  mind:  to  make  a  film  en- 
compassing the  products  of  an  entire  industry 
while  not  by-passing  products  of  individual 
companies:  to  make  a  film  that  would  measure 
up  to  the  high  standards  of  promotion  done 
by  its  members:  and  to  make  a  film  to  sell  glass 
containers  but  not  to  make  it  so  commercial 
that  important  markets  such  as  schools,  clubs 
and  TV  would  be  lost. 

In  one  sense  association  advertising  is  less 
likely  to  fall  victim  of  over-commercialism 
since  such  advertising  must  be  "generic."  The 
need  to  have  trade  marks  showing  or  the  name 
of  the  product  in  constant  view  is  nonexistent. 

"Theory  of  Containment"  Best  Concept 

After  considering  several  approaches  to  the 
film,  the  one  submitted  by  Cullen  Associates 
based  on  the  "theory  of  containment"  was 
judged  the  most  suitable.  The  simple  concept 
was  based  on  the  idea  that  man  has  always 
needed  to  contain  the  products  he  used,  and 
that  through  centuries  of  experimentation  he 
found  glass  to  be  an  ideal  container. 

The  historical  aspect  of  the  concept  seemed 
a  natural  one  since  glass  is  known  to  be  man's 
oldest  packaging  material.  Glass  containers  for 
wines  and  perfumes  were  made  by  the  Egyp- 
tians more  than  3500  years  ago.  It  also  reduced 
the  commerciality  of  a  straight  glass  container 
packaging  film. 

With  the  idea  for  the  picture  agreed  upon, 


*  Mr.  Mullin  served  as  .\isistant  Director  o£  Public 
Information  at  the  Institute  during  this  production. 
He  is  now  an  execuli\e  in  a  N.Y.  public  relations  firm. 
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IILM  AND  THE  TKADK  ASSOCIATION: 


a  treatment  was  prepared  by  the  Cullen  office 
expanding  the  theory  of  containment  in  rela- 
tion to  glass.  To  introduce  the  idea,  an  element 
of  nature  in  its  free  state — uncontained  and 
without  fixed  boundaries — was  chosen.  Water 
became  the  agent  and  its  containment  in  a 
clean,  transparent,  sturdy,  reusable  glass  con- 
tainer served  to  introduce  Setiled  In  Glass. 
GCMTs  27-minute  Eastman  color  film. 

Cullen  Associates  was  selected  to  make  the 
picture  because  this  producer  was  able  to 
come  up  with  the  most  satisfying  concept  for 
the  film.  Equally  important.  Cullen  was  able 
to  offer  talent  of  wide  diversification  from 
many  sources. 
The  Film   Required  Se\eral   Basic   Techniques 

GCMI  felt  this  was  important  because  as 
the  script  developed  it  became  evident  that 
more  than  one  film  technique  would  be  re- 
quired. Part  of  the  film  required  animation 
and  close-up  studio  work  photographing  glass 
containers  which  is  painstaking  work;  other 
scenes  had  to  be  shot  in  a  giant  glass  con- 
tainer plant  where  great  areas  had  to  be 
lighted  and  shot  from  many  angles  and  dis- 
tances. In  all,  three  cameramen — each  known 
for  a  particular  style — were  assigned  to  the 
film. 

From  the  theory  of  containment  to  the  prac- 
tice of  making  glass  containers  the  way  the 
Egyptians  did  thousands  of  years  ago  pre- 
sented a  major  problem.  If  the  theory  of  con- 
tainment was  to  be  fully  developed  we  felt  that 
an  accurate  re-creation  of  the  manufacturing 
processes  for  making  glass  containers  through 
the  centuries  was  called  for. 

From  earliest  times  to  the  present,  four 
methods  for  making  glass  containers  have  been 
used:  the  sandcore.  the  blowpipe,  simple 
molds,  and  the  fully  automatic  bottle-making 
machines.  So  far  as  we  knew  no  one  still  prac- 
ticed the  sand-core  method  which  was  labori- 
ous. However,  the  two  retired  Steuben  glass 
blowers  who  performed  the  blowpipe  and  mold 
methods  on  the  screen  were  able — after  some 
initial  difficulty — to  imitate  this  ancient 
method. 
Simple  Costumes  Avoid  Dating  and  Expense 
Each  method  is  thoroughly  enacted  on  the 
screen  and  photographed  in  tight  close-ups. 
The  glass  blowers  were  dressed  in  plain  gar- 
ments in  an  attempt  to  give  them  a  certain 
timelessness.  Although  specific  dates  are  re- 
ferred to  in  the  film,  we  thought  it  would  be  a 
mistake  to  attempt  to  costume  the  men  in  au- 
thentic clothing.  Unless  a  Hollywood-style 
budget  is  available  for  both  sets  and  costumes, 
historical  vignettes  on  a  smaller  scale  often 
emerge  more  hysterical  than  historical. 

With  the  help  and  cooperation  of  institutions 
such  as  The  Brooklyn  Museum.  Metropolitan 
Museum  of  Art.  and  The  Corning  Museum  of 
Glass,  historical  accuracy  was  achieved  by  the 
loan  of  props  from  significant  dales  in  glass- 
making  history. 

.Although  the  historical  re-creation  adds  a 
fascinating  touch  to  the  film,  GCMI  member 
companies  do  not  make  today's  glass  contain- 
ers by  ancient  methods,  nor  do  they  sell  re- 
productions of  Egyptian  vases.  Today's  glass 

(PLEASE    TURN    TO    CLOSING     P\GE     FIFTY-SIX) 


OF  OIL  ANDTIBY 


A  SIGNIFICANT  TECHNICOLOR  FILM    ON    AMERICAN    INDUSTRY'S   RC-E 
IN  HELPING  THIS  LAND  TO  ACHIEVE  A  BRIGHTER    ECONOMIC    FUTL5E 


Sponsor:  The  Ohio  Oil  Company. 
Title:    Libya   Ahead.   28    min..    Technicolor 
produced  by  Wilding.  Inc. 


M 


iDWAV  Between  Gibr.alt.\r  and  Slez 
on  Africa's  northern  shore,  Libya 
stands  at  the  crossroads  of  ancient  and 
modern  worlds.  A  large  nation,  nearly  double 
the  size  of  England.  France  and  Italy  combined. 
Libya  was  the  site  of  prosperous  civilizations 
established  bv  Greece  and  Rome.    The    ruins 


of  Sabratha.  Cyrene  and  Appolonia  still    ;,.i 
with  classic  beauty  of  the  ancient  greaint 
the  land. 

Today.  Libya  draws  her  principal  su^tci  n. 
from  the  soil.  Citrus  fruits  are  an  imp.  . 
crop:  dates  a  staple  food.  Water,  even  nc.  t , 
coastline,  is  precious.  From  fields  inicn  'Cii 
tilled  and  irrigated,  the  people  carry  their t- 
duce  to  market  in  nearby  towns.  Cattle.  ^  t- 
goats.  donkeys  and  camels  are  ncgo  it^ 
wealth  and  a  source  of  food,  clothing, 
and  transportation.  On  the  broad  level 


Camel  caravans  still  move  across  the  desert,  as  they  hove  for  untold  centuries,  hauling  supplie 
to  isolated  villages  for  awoy   in   the  vostness  of  the  Libyon   interior.   (Scene  in  film  "Libya  Ah  i 
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Blsinlss  Screen  .VlA(.\,^ 

V    I 


yrenaica.  agriculture  on  a  large  scale,  in- 
kingly  mechanized,  yields  a  valuable  har- 
|of  wheat  and  other  grains. 

Two  Worlds  Meet  in  Tripoli's  Harbor 

n  Libya  fell  the  heaviest  destruction  of  the 

:h  African  campaigns  waged  by  Rommel 

Montgomery.  Benghazi,  still  showing  the 

1  of  a  thousand  air  raids,    is    the    capital 

t|  of  Cyrenaica  and  the    alternate    meeting 

of  the  Libyan  parliament.  Tripoli,    princi- 

jcity  of    Tripolitania,    is    Libya's    western 

\la\  and  its  shining,  luminous  structures  re- 

the  brilliance  of  the   Mediterranean  sun. 

dock  facilities  of  Tripoli's  harbor  are  the 

ing  place  of  two  worlds.    For    Libya    has 

■ged  as  one  of  the  new  oil-producing  na- 

.ind  Tripoli's  harbor  has  become  a  main 

irkation   point    for    petroleum    equipment 

m.iterial.  an  important  center  on  a  new 

^  route. 

fdh  these  opening  scenes,  the  main  theme 
thought-provoking  new  film  illuminates  the 
being  played  by  Western  capital  in  devel- 
ig  the  resources  of  lands  abroad.  The  cost- 
nd  long-fruitless  search    for    oil    beneath 
la's  desert  sands  was    undertaken    as    the 
t  venture  of  the  Oasis  Oil    Company    of 
[/a.  Inc.,  in  which  the  Ohio  Oil    Company, 
iisor  of  a  new  28-minute  Technicolor  mo- 
picture  titled  Libya  Ahead,  was  one  of 
associates.  Wilding.  Inc.  was  the  producer, 
iing    staffer    John    Davenport    wrote     the 
3t  and  Charles  Beeland  served   is  director- 
leraman. 

3isco\ery   Holds   Rich   Promise  for  Libya 

ibya  Aliead  was  well  along  in    production 

!^re  oil  in  proven  quantities  was  uncovered. 

discovery  holds  rich  promise  for  the  na- 

's  future  for  now  this  enormous  expenditure 

apital,  manpower    and  technical    skill    by 

0  Oil  and  its  associates  brings  new  funds 
the  expansion  of  education,  medical  fa- 
ies.   agricultural   development.    Thus,    the 

holds  real  meaning  for  the  film's  two-fold 

ience:  to  show  American  viewers  the  coun- 

in  which  they  have  invested  and,  via  an 

bic  version,  to  show  the  people  of  Libya 

other  lands  to  the  East,  their  own    slory. 

the  economic  significance  of  Western  aid 

evelopment  of  their  resources. 

I*!.  S.  Mauser,   manager  of  The    Ohio    Oil 

Inpany's   Public   Relations   Division,   notes: 

'  Primarily  we  produced  the  film  to  give  Am- 

in    audiences    a    better   understanding     of 

'J  .  .  .  what  the  country  is  like,  what  its 

I'i:  are  like  and  to  point  up  the    progress 

V  are  making  in  establishing  their  nation. 

1  Will  Give  Libyans  \'ie\v  of  Their  Land 

For  Libyan  audiences,  we    hope    that    the 

■  1  will  give  them  a  better  view  of  their  own 

■  ntry  (many  Libyans  have  not  traveled  ex- 
Bively  in  Libya),  the  oil   industry  and  the 

nomic  significance  it  can  have  for  Libya. 
J:  film  underlines  some  of  the  problems  that 
■(lerican  industry  has  in  helping  a  country  to 
''elop  its  natural  resources. 

Since  much  of  the  film  concerns  Libya,  its 
ii'irii;  landmarks  and  places  of  beauty,  we 
ibe  that  the  film  will  stimulate  an  interest  in 
I  country  among  American  audiences.  Libya 

interested  in  developing  tourism  as  one  of 


At  right:  Oasis  Oil  Company 

Medical  Director,  Dr.  Edmondson 

and  his  Libyan  assistant, 

Kaliffa  Zentanna,  examine  the 

injured  arm  of  a  Libyan 

laborer  in  the  medical  trailer 

at  the  desert  warehouse  of 

Concession  32.  Oasis  Oil 

is  a  joint  venture  of 

The  Ohio  Oil  Company, 

Amerada  Petroleum  Corporation, 

and  the  Continental  Oil  Company. 


Five  times  a  day,  the  voice  of  Islam  is  heard  from 
this  mosque,  one  of  many  in  Tripoli,  calling  the 
people  of  the  Koran  to  prayer  .  .  . 


its  sources  of  revenue  and  we  hope  that    our 
film  will  generate  interest  in  this  country." 
Both  Governments  Aided  in  Production 

Many  hands  helped  clear  the  way  for  pro- 
ducti<  n  of  Libya  Ahead,  authenticating  its 
depth  of  information  and  assisting  the  camera 
crews.  Libya's  Ministry  of  Information  and 
Guidance  and  the  Embassy  of  the  United 
Kingdom  of  Libya  to  the  United  States  as  well 
as  the  Libyan  Petroleum  Commission  and  the 
Tourist  Department,  the  Federal  Customs  and 
the  Federal  Police  were  principal  "partners"  in 
the  production  as  well  as  the  United  States  In- 
formation Service  and  members  of  the  United 
States  Operations  Mission  in  Libya. 

USIA  has  requested  prints  with  Arabic  nar- 
ration for  its  showings  and  the  sponsor  has  also 
been  asked  to  make  the  film  available  for  the 
Tripoli  International  Fair.  Public  release  in 
the  United  States  is  anticipated  "during  the 
first  quarter  of  1962".  The  picture  is  timely 
and  should  be  widely  shown.  R' 


"Education  is  the  foundation  stone  of  Libyan  progress,"  the  film  notes.    Pupils  in   Sebho's  first  grade 

classroom    look    to   their   teacher,  Salaim  Zarrugs,    for   inspiration    and   guidance   in  this   new  era. 
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UNSEE 


Above: 
diseases 
as  hungry 
as  insects 
can  take  a 
whole  crop 
within  a 
few  days  .  . 


I 


Guarding  our  rich  harvests,  such  as  this  Western  orchard  may  bring,  is  the  mission 
of   agricultural   research  scientists  who  constantly   search   for   new  chemicals   .   .    . 


Experiments  with    12402  were  continued  for  five  years,  cost  DuPont  over  $2V2  million  and  con- 
sumed 97  man-years  of  labor  before  the  new  chemical  was  ready  for  government  tests. 


A  DuPont  Farm  Picture  Shows  How  New  Agricil 


Sponsor:  E.  I.  DuPont  de  Nemours  &  C' 
Title:  The  Unseen  Harvesters,  25  min..  |U 
produced  by  MPO  Productions.  Inc.    , » 
*        *        * 

In  infinite  variety  and  form,  plants  m po 
all  life  on  earth.  In  the  growing  cells  ■ 

leaf  the  energy  of  the  sun  transforn 
simple  chemicals  of  the  earth  and  air  co 
ously  into  the  complicated    chemicals    rldi 
for  life  and  growth  —  vitamins,  fats.    iW 
hydrates  and  proteins. 

But  to  obtain  these  nutrients  mail 
waged  constant  war  against  his  comp 
since  the  beginning  of  time.  10,000  speisi 
insects  in  the  United  States  alone  niu' f 
ranked  as  public  enemies  —  taking  an  na 
mous  toll  of  usable  food  and  fiber.  Diias 
can  take  a  whole  crop  —  often  in  a  le\>lai 
—  diseases  such  as  wheat  smut,  apple  iC3 
and  tomato  blight  are  as  hungry  as  iiM 
Weeds  try  to  monopolize  the  soil's  sup  ,  i 
water  and  food  —  take  a  mammoth  bi  r 
of  our  agricultural  resources. 
Plants    IVIay    Guard    Thiemselves 

These  are  the  premises  set  up  so  strikir  \  ■ 
the  first  few  minutes  of  DuPonfs  new    n  t " 
picture   on  agricultural   chemicals,    lie  ' 
shows  that  some  plants,  themselves.    J 
their  own  chemical  fungicides  and  in^c 
The  giant  redwood  trees  of  Californi 
fungi  that  destroy  other  seeds;    lettuv. 
mixed  with  celery  seeds  somehow  pre  c 
celery  from  sprouting;  geranium  produ.- 
own  insecticide  to  kill  Japanese  bettlcs 

But  the  nature  of  all  killers  of  insecbiK 


Here  was  a  new  way  for  farmers  to  con' 
—  but  would  crops  take  up  any  of  the  c 


Business  Screen  Macai 


ARVESTERS... 

iiicals   Are   Being   Developed   to   Protect  Our   Rich  Harvests 


6,  disease  or  weeds,  is  that  they  might  be 
erous  to  other  life  if  their  development, 
irJuction  and  use  are  not  carefully  controlled. 
Veloping  just  one  safe  and  useful  chemical 

(I  lengthy,  painstaking  and  expensive  task. 
fee  History  of  One  Chemical 
jf/ie  Unseen  Harvesters  takes  as  a  valid  case 
Ipry  one  agricultural  chemical  which  it  calls 
©pound  1 2402  —  a  weed  killer  —  and  goes 
ifito  tell  all  the  ins  and  outs  involved  in  its 
elopment.  Seven  scientists  —  chemists,  toxi- 
tpgists,  biologist  and  pharmacologist  —  take 
i^jr  the  film  personally  and  tell  the  parts  they 
ili'ed  in  the  long  trial  and  error  development 
i|2402. 

.  parly  in  the  game,  the  12402  compound, 
.■|Ch  was  experimentally  synthesized  shortly 
i,r  the  war,  was  found  to  knock  out  —  per- 
aiently  —  almost  every  kind  of  plant,  in- 
lying the  toughest  weeds,  on  which  it  was 
myed.  Since  DuPont  assumes  every  new 
imical  to  be  hazardous  until  proved  other- 
ii,  it  must  be  thoroughly  tested.  12402  was 
chd  to  be  just  about  as  safe  as  table  salt. 

^etrates   Only    the   Top    Soil 
pther  tests  showed  that    12402    only   pene- 

r.ed  a  shallow  top  layer  of  the  soil  in  spray- 

3j  operations,  leaving  more  deeply  planted 
unaffected.  Nationwide  field  tests  proved 
12402  was  very  useful  in  preventing  weeds 

Asparagus  and  cotton  crops,  among  others. 

waiian  sugar  cane  and  pineapple  were  other 

ras  of  immediate  promise. 

flere  was  a  new  way  for  farmers  to  control 

»';ds  —  but  would  crops  take  up  any  of  the 


chemical?  Would  it  get  in  food?  Would  it  be 
harmful?  In  a  long  and  thorough  report  com- 
piled after  experimentation  with  many  genera- 
tions of  rats  at  the  University  of  Rochester,  sci- 
entists determined  that  12402  v^as  completely 
safe  —  even  if  eaten  in  typical  amounts  that 
might  be  encountered  by  a  man  over  several 
lifetimes. 

Five    Long    Years    of    Research 

By  this  time  DuPont  had  spent  five  years 
on  12402  —$2,560,000  and  97  man-years  of 
work  had  been  expended.  After  this,  the  new 
chemical  must  go  before  the  scientists  of  the 
United  States  Department  of  Agriculture  and 
the  Food  and  Drug  Administration  in  Wash- 
ington. These  men  perform  exhaustive  tests  on 
agricultural  chemicals.  On  the  question  of 
safety,  for  example,  the  F.D.A.  report  on 
12402  represented  two  years  work  by  13  pro- 
fessional people  whose  final  statement  added 
up  to  314  pages  of  precise  medical  information. 

The  full  report  of  the  Washington  agencies 
adds  up  to  show  that  12402  is  a  useful  chemical 
that  can  be  applied  with  no  hazard  to  public 
health. 
Many    Hands    Working   Together  .  .  . 

As  the  harvest  goes  to  market,  the  film  con- 
cludes, the  wonders  of  plants  and  the  science 
of  man  reach  a  final  fulfillment,  representing 
the  combined  efforts  of  farmers  and  chemists, 
fieldmen  and  toxicologists,  county  agents  and 
biologists,  and  chemical  engineers. 

The  Unseen  Harvesters  was  directed  and 
photographed  by  Larry  Madison  for  MPO  and 
is  being  distributed  by  the  sponsor.  53' 


(je  acreages  could  then   be  protected   by   low-flying  crop  dusters  equipped  with  sizeable  quanti- 
of     12402    to    insure    thorough    coverage    of     precious    crops    at    critical   periods    of    growth. 


Wheat  is  bountifully  harvested  from  protect- 
ed fields  .  .  .  food  to  feed  hungry  millions 
who  depend  on  our  obundont  grains  ...  an 
abundance  assured   by  the  work  of  science. 


There  is  food  enough  for  hungry  city-dwellers 
whose  populations  continue  to  soar  while 
form    output    fortunately    keeps    pace    .    .    . 
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A  museum  of  pioneer  telephone  equipment  is  featured   in  this  scene  as  old   Walt  Jensen  cleans  up 
his  office,  while  grandson  Peter  waits  out  the  film's   climax   —   cut-over   time    in    "The    Independent." 

Proud  to  Be  Called  "The  Independent" 

The  Dramatic  Story  of  One  of  the  Nation's  3,200  Independent  Telephone  Companie^s 


Sponsor:   The  U.  S.   Independent  Telephone 
Associution. 

Title:  The  Independent,  28  min.,  color,  pro- 
duced by  Parthenon  Pictures  (Hollywood). 

i>:  The  1 1  million  American  families  and  bus- 
iness organizations  served  by  the  3.200  in- 
dependent telephone  companies  throughout 
the  nation  are  well  aware  of  the  high  stand- 
ards of  service  modern  installations  and  "good 
neighbor""  philosophy  which  typify  the  aver- 
age "independent"  and  makes  him  a  formid- 
able competitor.  But  of  this  "competition"  the 
subscriber  knows  little  and  cares  less.  It  is 
a  tribute  to  the  American  free  enterprise  sys- 
tem that  any  telephone  user  on  the  continent 
can  pick  up  his  phone,  put  in  his  call  and 
get  his  party  on  Main  Street,  Fifth  Avenue. 
Sunset  Boulevard  or  even  in  the  Kremlin. 

Independent  telephone  companies  operate 
10,700  e.xchanges  with  their  100.000  em- 
ployees. They  serve  Hawaii.  Alaska,  Puerto 
Rico  and  British  Columbia.  They  also  serve 
five  state  capitals  and  cities  like  Rochester, 
Ft.  Wayne,  and  Santa  Monica-West  Los  An- 
geles in  California.  All  are  integrated  with 
the  worldwide  network  of  long-distance  lines, 
microwaves  and  cables.  Against  this  backdrop 
of  reality,  audiences  are  being  introduced  to 
The  Independent,  in  a  28-minute  color  film. 

Designed  to  Be  Used  by  Local  Companies 
Parthenon  Pictures  produced  this  film  for 
the  800  members  of  the  U.  S.  Independent 
Telephone  Association  —  but  it  was  designed 
to  be  a  local  picture  for  local  use —  and  that 
is  the  way  the  story  of  the  Independent  "Jen- 
sens'" comes  through  in  warm,  human  terms. 
Old  Walt  Jensen"s  father,  the  town  drug- 
gist, started  the  local  phone  company  when  he 
tired  of  walking  up  to  Doc  McKinnon's  every 
time  he  couldn't  read  one  of  those  "hen-track 
prescriptions".  Mother  took  care  of  us  kids 
with  one   hand  and   ran  the  old  switchboard 


with  the  other.  Then  Gregory's  bank  put  up 
the  money  to  string  the  first  wire  out  along 
the  farm  roads  and  .  .  .  "well,  here  we  are." 

There's  Suspense  as  Cut-0\er  Time  Nears 
"Where  we  are,"  is  a  tense  night  of  drama 
when  the  "local"  telephone  company  is  get- 
ting ready  to  "cutover"  to  the  new  long-dis- 
tance switchboard  that  is  waiting  to  be  born 
in  a  modern  exchange  building.  Walt's  son. 
General  Manager  Ed  Jensen,  is  in  charge 
and  his  son,  Peter,  is  the  equipment  maker's 
expert  on  the  job.  The  boys  down  in  the  old 
cable  vault  are  getting  ready  for  the  big  cut. 
There's  a  natural  climax  and  a  fine  moment  of 
relief  when  the  changeover  comes  off  without 
a  hitch  .  .  .  and  that  first  caller  rings  through! 
The  Jensens,  all  three  generations  of  them. 

(CONCLUDED    FOLLOWING     PAGE     FIFTY-FOUR) 

This  modern  exchange  is  the  fulfillment  of  the 
hopes  and  labors  of  the  four-generation  family 
whose  story  is  told  in  "The'  InH'.fjerclr.tit  ' 


The  Message  of  "See  a  Pin" — 

Don'l  Count  on  "Luck' 
to  Prevent  Home  Firesl 


Sponsor:  National  Board  of  Fire  Underwl 

Title;   See  A  Pin  .  .  .,  13  12  min,  coIor,| 
duced  by  Audio  Productions  Inc. 


'  An  important  part  of  the  work  of  the 
tional  Board  of  Fire  Underwriters  is  t 
constantly  on  the  alert  for  new  ways  to  S) 
information  about  fire  prevention.  As  o; 
the  most  prolific  and  successful  users  of 
lie  information  films,  the  National  Boan  a 


"Mr.    Luck"   is  the   ghostly   hero   of   "See    c P' 
until    he   deserts  the   hapless  Johnson   fan 


Little    Jimmy    Johnsons     careless     moment 
hove    brought    tragedy,    except    for    "Mr. 


attacked  the  fire  prevention  problem  in  < 
of  ways. 

For  instance,  recent  films  have  bee 
such  subjects  as  a  description  of  the  nat 
tire  for  science  students,  a  cartoon  to 
youngsters  to  be  careful  of  fire  hazards, 
technical  film  on  the  work  of  efficient  fi 
partments.  Some  of  the  films  preach  fir 
vention  in  a  straightforward  way.  while 
attack  the  problem  more  obliquely. 

Preventive  Lessons  for  Family  N'icwiis 
The    newest    approach    is  See  A  Pin 
which  is  entertaining  as  well  as  instruc  IttI 
and  designed  to  carry  the  fire  prevention;  BIJ 
to  the  average  family  in  the  home. 

Causes  of  home  fires  are  not  manv  iniin' 


i 
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1    '' 

^rloaded  household  electric  circuits  are  a  prime 
jise  of  needless  fires  in  the  home  .  .  . 

■jj:  smoking,  playing  with  matches,  bad  house- 
;';ping  and  improper  fusing  are  the  most  im- 

tant,  and  these  become  the  areas  on  which 

plot  revolves. 

Fred  Johnson,   head  of    our    film    family. 

iS  a  pin  in  his  driveway  and  —  although  he 

isn't  know   it  —  wins   the   services   of    a 

stly  "Mr.  Luck"  for  a  whole  day.  "See  a 
and  pick  it  up.  All  the  day    you'll    have 

id  luck." 

The  Little  Things  That  Cause   Big  Fires 

\s  we  follow  the  Johnsons  throughout  the 

Mr.  Luck  exerts  his    magic    to    prevent 

trworking  the  electrical  circuits;  he  coaxes 

a  rainstorm  to  put  out  a    fire    that    little 

limy  Johnson  had  started  behind  the  garage 

vile  playing  with  matches;  and  he  conjures 

ta  blast  of  noise  on  the  radio  to  wake  the 
ping  Fred  Johnson    whose    cigarette    had 
Jidled  a  pile  of  papers  on  the  floor. 
I^ut  the  Johnson  family's  luck  runs  out  at 
light  when  a  fire  started  by    spontaneous 
Inbustion  in  waste  rags  in  the  basement  burns 
;  house  down.  They  had  trusted  to  luck  just 
ittle  too  long. 

ine  Example  of  Cinematographic  Technique 

See  A  Pin  ....  which  was  directed  by  Au- 

Hans  Mandell,  makes  good  use  of  the 

ematographer's  "ghost"  technique  in  which 

colorful  Mr.  Luck  is  superimposed  on  the 

inson  family  scenes.  The  family  part  of  the 

ture  was  shot  in  a  real     house     in     New 

sey  while   meticulously  careful   records   of 

jnera    placement,    horizontal    and    vertical 

.gles  and  distances  were   kept.    Sixty    days 

lier,  the  ghost  shots  were  made  in  New  York 

lid  matched  perfectly  with  the  earlier  footage. 

\See  A  Pin  ...  is  a  happy  blend  of  fact  and 

fiitasy.  and  should  prove  to  be  most  success- 

Ij  as  a  public  information  film  on  television. 

3  well  as  among   16mm  audience  groups,  i^' 


A  Record   of   Safety   Film   Utilization 

a  See  a  Pin.  most  recent  addition  to 
this  continuing  film  program  of  the  Na- 
tional Board  of  Fire  Underwriters,  en- 
I  larges  on  a  long,  notable  record  of  safety 
education  via  the  film  medium.  Audi- 
ences totaling  millions  are  being  reached 
annually  and  several  of  these  films  have 
received  national   honors. 


At  right:  solar  cells  are 
attached  to  experimental 
telephone  communications 
satellite  designed  at  the 
Bell  Telephone  Laborator- 
ies, where  the  solar  bat- 
teries were  also  invented. 
Band  around  the  center 
is  the  antenna,  which 
sends  and  receives  the 
signals.  Bell  System 
communications  satellite 
scheduled  for  launch- 
ing next  April,  will  be 
the  first  to  be  built 
and  launched  at  private 
industry's  expense. 


The  Far  Sound  Reaches  for  the  Stars 

Top-Flijjht   Color   Film    Shows   .4eliievements  and  Goals  of  Bell  Laboratory  Scientists 


Sponsor;  The  Bell  System  Companies. 

Title;  The  Far  Sound,  27/2  min.,  color.pro- 
duced  by  John  Sutherland  Productions,  Inc. 

K  Away  back  in  1411.  "animal  dances"  were 
the  new  fad  as  the  fox  trot,  the  turkey  trot 
and  the  bunny  hug  captivated  "steppers"  dur- 
ing Mr.  Taft's  era  in  the  White  House.  Cy 
Young  was  finishing  up  his  fabulous  baseball 
career  and  the  "unsinkable"  Titanic  was  soon 
to  make  her  maiden  voyage. 

On  May  8th  of  that  year,  for  the  first  time, 
a  man  in  New  York  could  talk  into  a  tele- 
phone and,  with  the  aid  of  various  devices, 
could  be  heard  more  or  less  distinctly  in  far 
away  Denver.  But  that  seemed  to  be  about  as 
far  as  people  could  communicate  along  the 
telephone  lines. 


The  story  of  how  telephone  distances  were 
extended,  sounds  made  clearer  and  costs 
drastically  reduced,  is  the  fascinating  narra- 
tive of  The  Far  Sound,  a  new  27/2-minute 
color  film  sponsored  by  the  Bell  System  com- 
panies and  produced  by  John  Sutherland  Pro- 
ductions. It  is  narrated  by  television  news 
commentator  Chet  Huntley. 

The  Fur  Sound  reveals  that  bell  Lab's 
scientists  uncovered  many  of  nature's  secrets 
in  their  effort  to  extend  the  range  of  tele- 
phone communication.  In  1911  the  outlook 
was  bleak  for  conquering  distances  beyond 
those  between  New  York  and  Denver.  But 
by  1915,  Bell  scientists  and  engineers  had 
found  the  way  .  .  .  and  people  could  talk 
by  telephone  from  coast  to  coast. 

(PLEASE     TURN      TO     CONCLUDING     PAGE      54) 


The  first  transcontinental  telephone  line  was  front  Before  the  dial  was  invented,  all  connections 
page  news  in  1913.  Then,  a  3-minute  coll  cost  were  mode  by  "the  most  valuable  invention  of 
$22.00;  today  it  costs  about  $2.00.  all  time  ...  the  girl  operator." 
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Group    of    Japanese    audio-visual    specialists    on    a    five-week    visit    to    the 
U.S.    exchanging    experiences    with    their    counterparts    at    N.    Y.    meeting. 


Chairman  of  the  conference  was  Dan  RochforcJ,  Standard  Oil  Co.  IN.  J.,i. 
He  noted  that,  despite  language  barrier,  he  was  sure  that  both  groups 
would    have  sound    meeting   of   minds,  common    interests  —  and  they   did! 


Teize  Mori  of  Iwanami  Productions,  Tokyo  (second  from  left)  responds 
to  query,  noting  that  expert  Eastman  color  and  sound  dubbing  facili- 
ties are  available  throughout  Japan.  Below:  Wm.  J.  Connelley  soys  the 
way  to  sell  management  on  audio-visuals  is  to  prove  they  will  do  job 
at  reasonable  cost  while  providing  utmost  clarity  of  understanding. 


Japanese,  U.  S.  A-V  Specialist] 
Exchange  Views  at  N.  Y.  Meetiil 


TMIKTEEN  MhMBEKS  ol  ihc 
Japanese  Industrial  Audio- 
Visual  Education  Specialists'  team, 
visiting  the  United  States  on  a 
month's  tour  arranged  by  the 
Agency  for  International  Develop- 
ment, took  part  in  a  two-day  con- 
ference in  New  York.  December 
7  and  8,  with  audio-visual  special- 
ists from  leading  United  States 
firms. 

The  program  of  the  visiting 
Japanese  A-V  men  in  New  York 
was  coordinated  by  Daniel  Roch- 
lord  of  the  Standard  Oil  Company 
(NJ).  His  committee  was  com- 
posed of  the  following  audio-visual 
specialists:  Fred  Beach.  Reming- 
ton Rand  Univac;  James  Brunson. 
American  Telephone  &  Telegraph 
Company;  William  Connelly.  Un- 
ion Carbide  Corp.;  Alden  Living- 
ston, duPont  Company;  Sheldon 
Nemeyer,  General  Dynamics 
Corp.;  Frank  Rollins.  E.  R.  Squibb 
&  Sons;  and  D.  G.  Treichler,  So- 
cony  Mobil  Oil  Company. 

Meet  in  Esso's  Auditorium 

The  conference,  held  in  the  au- 
ditorium of  the  Esso  Building  in 
New  York,  consisted  principally 
of  question  and  answer  discussion 
which  proved  to  be  beneficial  to 
participants  from    both  countries. 

Hiromi  Ogura.  leader  of  the 
Japanese  group,  and  Sales  Coor- 
dination Manager.  Mitsubishi 
Electric  Manufacturing  Company, 
expressed  much  interest  in  the 
way  audio-visual  techniques  have 
permeated  American  industry  so 
extensively.  In  Japan,  he  said,  au- 
dio-visuals are  constantly  growing 
but  are  still  used  more  as  "special" 
training  methods  and  are  not  "tak- 
en for  granted"  as  much  as  they 
are  here. 

Japan   Favors   Sound   Slidefilm 

In  corollary  material  presented 
by  the  Japanese  group,  it  was 
stated  that  "auto-slides"  (sound 
slidefilms)  and  panel  boards,  ra- 
ther than  motion  pictures,  were  the 
most  commonly  used  devices  in  in- 
dustrial training  in  Japan,  princi- 
pally for  economy  reasons,  bui 
also  because  they  are  often  con- 
sidered more  "specific  and  illus- 
trative". 

In  Mr.  Ogura's  company  — 
Mitsubishi  Electric  —  audio-vis- 
uals first  came  into  extensive  use 
in  1954  after  two  years  of  inten- 
sive study  on  their  value  and  poss- 
ible effectiveness.  Presently  the 
company    uses    audio-visuals    for 


Union     Carbide's     Connelly     '.o 
confers   with    Tomohisa    Furuta, 
ko     Securities,     and     Minoru 
Japanese   Visual    Education   A( 


both  job  training  and  commuf 
tion.  As  examples  of    the 
motion    pictures    and    auto- 
have  achieved  outstanding  rJ 
in  creating  an  atmosphere  ccl 
cive  to  a  cost  reduction  campl 
improvement   of  safety-consci 
ness  and  implementation    oil 
classification  and  wage    incef 
systems. 
Ground    Rules    for    Audio-Vi  k 
Mitsubishi   Electric    has    (  H 
lished  three  ground  rules  for  M 
sidering  audio-visuals:  ' 

1 .  Do  not  fall  into  the  da  » 
ous  trap  of  believing  any  ^ 
method  to  be  omnipotent.  A  io 
visual  teaching  is  only  one  f  I 
multitude  of  alternative  met  )ih 
It  never  is  a  solution  to  all  o'( 
lems.  Nothing  is  indeed  I.  I.I 
from  truth  than  assuming  tli.  ifij 
objective  of  training  is  fulfill  tl 
merely  showing  motion  piiirfl 
and  slides. 

2.  Motion  pictures  and  id« 
are  not  all  of  audio-visual  teaiini 
materials.  The  company  likc 
good  use  of  mock-up  simul  or< 
charts,  diagrams,  photograph:  iw 
ords,  tapes,  radio,  television.  «s- 

Next  to  Gen.  Dynamics'  SheldejN^ 
meyer  I  foreground  i   is  group's  f 
prefer,   Nobuo   Kawamura,  off 
Department's    Agency    for     ln| 
tional  Development. 


BlISINE.SS    SCRF.F.N    MaGAiIn! 

L   I 


Tsuneda,  Mitsubishi   Shipbuild- 

T  igineering  Co.,  explains  dif- 

f   alerting    top   monagernent 

.^0  of  oudio-visuol  communica- 

U.    S.     group,    facing     similar 

lem,  welcomed  Mr.  Tsuneda  as 

irother!" 

tins,  displays,  exhibits  und  role 
ajng. 

I  There  is  no  better  teaching 
;irial  than  the  real  thing  and 
)|etter  teaching  method  than  ae- 
aexperience.  All  other  methods 
ehe  means  of  expedience  which 
dised  because  of  limits  in  time, 
i  and  money. 

fidustry  Sponsored  348  Films 
panese  film  statistics  show 
it  in  the  fiscal  year  1960,  348 
3al  films  were  sponsored  by 
itrial  firms  and  319  by  the 
Irnment.  There  were  199  film 
(;ucers  who  made  970  educa- 
jil  films  as  well  as  the  667 
idsored  films  noted  above, 
•nere  are  six  "major"  industrial 
:i  producers  in  Japan  who  do 
;1%  of  all  this  production 
>::  Iwanami  Productions,  Ni- 
i  Shinsha,  Nichiei  Kagaku, 
^su.  Shin  Riken  and  Yomiuri. 

T  nter  Promotes  Audio-Visuals 

le  Japan  Productivity  Center 
shown  considerable  interest  in 
;;(3-visual  activity  since  its  in- 
<on  in  1955.  Tetsuo  San- 
.1  ;i,  a  member  of  the  visiting 
v(p,  is  a  staff  member  of  the 
:!er's  audio-visual  section.  His 
.( s  to  promote  audio-visual  ac- 
,y  in  industry.  A  productivity 
ij  library  has  been  set  up  which 
15  out  materials  to  industrial 
'terns.  The  Center  also  loans 
i  experts  to  help  industry  with 
iio-visual  problems, 
'/ore  lately,  the  Industrial  Au- 
kv'isual  Research  Council  has 
1 1  formed  in  the  Center  jointly 
Ifiading  business  firms,  produc- 
liind  distributors  and  other  or- 
kzations  associated  with  audio- 
Mi  activity. 

I  ollowing  the  conference  at  the 
!'  Auditorium,  the  group  visited 
General  Dynamics  audio- 
'al  center  and  the  Socony  Mo- 
|ieadquarters  training  center,  gj' 


ENl'tRiNG  A  Field  of  great  im- 
portance to  all  industries  seek- 
ing young  people  to  fill  jobs  of 
tomorrow  with  morivuied  appli- 
cants, the  Eastman  Kodak  Com- 
pany has,  appropriately,  turned  to 
the  film  medium  to  show  teen- 
agers the  opportunities  awaiting 
them  in  photography  today. 

Kodak's  new  film  goes  a  step 
beyond.  The  company  is  among 
the  first,  if  not  the  first,  to  seek 
the  cooperation  and  counsel  of  a 
professional  guidance  group  in  the 
preparation  of  its  picture, 

Cumenis  unci  Careers,  the  new 
28-minute,  16mm  sound  and  color 
film,  bears  as  part  of  its  title. 
■"Made  with  the  cooperation  of  the 
National  Vocational  Guidance  As- 
sociation.'" 

Needs  Were  Clearl>    Indicated 

It  came  about  as  a  result  of 
Kodak's  recognition  that  young 
people  need  to  know  about  career 
opportunities  in  photography  — 
as  well  as  the  way  photography 
can  be  related,  as  a  tool,  to  what- 
ever career  they  embark  upon. 

The  film  was  developed  as  the 
result  of  Kodak's  perception  of 
several  needs.  A  U.S.  Government 
survey  indicated  that  not  enough 
young  people  were  interested  in 
becoming  X-ray  technicians  or 
medical  photographers.  Kodak 
correspondence  and  research 
showed  that  most  well-informed 
adults  —  and  some  science  teach- 
ers —  were  not  aware  of  the  ex- 
tent to  which  photography  has  be- 
come an  important  tool  in  science 
and  technology  —  in  spite  of  the 
fact  that  photography  plays  a  large 
and  vital  role  in  scientific  research. 

Survey  Discloses  the  Problems 

Two  surveys  were  made  which 
showed  a  lack  of  knowledge  on  the 
part  of  students  and  adults  of 
Kodak's     own     contributions     to 

Scene  from  "Cameras  and  Careers" 
shows  how  extensive  use  of  radiog- 
raphy   requires    new    workers    .    .    , 


^^^,,^4^ 


\  J     ^^ 


Television  cameraman  in  action  for  scene  in  film  "Cameras  and  Careers" 

Youth's  Future  in  Photography 

(Career  Opportiiiiilie^s   in   .Many   Fii-ids    Well-Presented   in  This 
28->Iinute  Color  Film  Prepared  W  illi  .\i«l  of  Gnidanee  Experts 


science  and  research.  Photofin- 
ishers  claimed  difficulty  in  finding 
high  school  graduates  capable  of 
helping  them  run  their  technical 
processing  machinery.  Yet,  a  large 
volume  of  correspondence  received 
by  Kodak  people  showed  that 
youth  wets  interested  in  photo- 
graphy as  a  career. 

With  these  problems  in  mind, 
Kodak  considered  the  best  means 
to  promote  youthful  interest  in  a 
photographic  career.  First,  a  good 
deal  of  thought  went  into  deter- 
mining the  right  audience  —  an 
audience  which  would  have  to 
satisfy  two  basic  requirements, 

1 )  It  would  be  necessary  to 
reach,  please,  and  interest  the  right 
adult  audiences  —  teachers  and 
youth  leaders. 

2)  It  would  be  necessary  to 
reach,  please,  and  interest  young- 
sters with  their  careers  ahead  of 
them. 

Finding  the  Right   .Audience 

Where  would  Kodak  find  this 
audience?  The  answers  seemed 
to  be  found  in  school  guidance 
counselors.  Boy  Scout  and  Girl 
Scout  leaders,  Campfire  Girls  of 
America,  and  other  youth  organi- 
zations with  career  exploration 
programs.  Kodak  also  took  into 
account  that  many  high  schools 
throughout  the  country  have 
"'career  days.'" 

It  soon  became  apparent  that 
the  most  effective  way  to  reach 
these  audiences  was  through  the 
medium  of  the  motion  picture.  It 


could  dramatically  highlight  the 
job  opportunities  by  showing  some 
of  the  interesting  applications  of 
photography  in  our  society.  There 
are  good  and  accessible  channels 
for  distribution  of  16mm  motion 
pictures  to  schools. 

Visits  to  youth  leaders  and  vo- 
cational guidance  people  also  con- 
firmed that  such  a  movie  could  be 
recommended  in  Boy  Scout  ex- 
plorer program  literature.  Girl 
Scout  career  guidance  activities. 
Boys  Club  publications,  Campfire 
Girls  publicity  and  others. 

How  to  Get  School  .\cceptance 

The  next  question  was  how  to 
get  acceptance  for  the  film  in 
schools?  Some  educators  possess 
an  inherent  suspicion  of  business- 
sponsored  films  because  often  "a 
taint  of  commercialism'"  creeps 
into  the  finished  content.  And  the 
sponsor's  viewpoint  may  not  coin- 
cide with  the  existing  curriculum 
requirements. 

Thus  at  first  glance  it  was  feared 
that  educators  might  challenge  the 
ability  of  Kodak  to  sponsor  a  film 
which  would  match  the  needs  of  a 
guidance  program. 

John  Debes  of  Eastman  Kodak 
approached  the  National  Voca- 
tional Guidance  Association  with 
the  suggestion  that  the  NVGA  and 
Kodak  might  help  each  other  by 
co-operating  on  a  guidance  motion 
picture.  Debes  pointed  out  to  the 
NVGA  that  educational  institu- 
tions often  accuse  industry  of  fail- 

(CONCLUDED      ON       P.AGE      52) 


MBER   8 


Volume  22 


37 


CASE     lllSIURlliS     OF      lOUR     OUISIANUING     BUSlNESS-SrONSOKLD     I- 


An  Air  Force  Chaplain  officiates  at  a  Jewish 
wedding  ceremony  at  Scott  Air  Force  base  .   .  . 

Story  of  Faith  and  Flight 

An  Air  Force  Sponsored  PieUire  Shows 
Active     Life     and     Purpose     of    Chaplains 

Sponsor:  Hammond  Organ  Company,  in  co- 
operation with  the  U.  S.  Air  Force. 

Title:   Oj  Faith  and  Flight,  20  min.,  color, 
produced  by  Dallas  Jones  Productions,  Inc. 

•k  The  role  of  commissioned  Chaplains  who 
represent  the  various  religious  bodies  in  the 
U.  S.  and  who  help  sustain  the  spiritual  and 
moral  welfare  of  men  and  women  in  uniform 
is  the  theme  of  this  new  color  film. 

Filmed  at  Scott  Air  Force  Base,  Illinois, 
for  distribution  through  the  Air  Force'  spon- 
sored film  program,  the  film  was  made  pos- 
sible by  the  Hammond  Organ  people.  But 
Hammond  instruments  play  in  a  minor  key, 
for  the  essence  of  this  picture  is  its  numer- 
ous vignettes  about  Air  Force  Chaplain  ac- 
tivities. They  perform  21  religious  services 
every  60  minutes:  officiate  at  19  marriages,  49 
baptisms  and  seven  funerals  every  24  hours. 

On  the  role  of  religion  in  defense.  Ch.  Ma- 
jor General  Terence  P.  Finnegan,  Chief  of  Air 
Force  Chaplains,  USAF,  says,  "the  nation 
and  the  community  will  survive  only  because 
of  the  strength  of  will  and  greatness  of  heart 
gained  through  the  action  of  religion  in  a 
man"s  soul." 

Oj  Faith  and  Flight  is  more  than  a  statistic: 
it  fulfills  Chaplain  Finnegan's  tribute  to  it  in 
which  he  said,  "this  film  has  gone  deepest  and 
portrayed  it  best"  in  telling  the  complete  story 
of  the  Chaplain's  life  and  his  purpose.  More 
than  300  prints  of  the  film  will  go  to  Air 
Force  bases  throughout  the  world.  H' 

And  another  Chaplain  presides  at  christening. 


Report  on  Diversification 

The  Machines  anil   Processes  of  American 
>Iachine  &  Foundry   Are  Shown  in  .\ction 

Sponsor:    American    Machine    and    Foundry 

Company,   New   York. 
Titlk:  Tlie  Magic  Hands  of  AMF.  22'-  min- 

ules.  color,  produced  by  Farrell   and  Gage 

Films  Inc. 

To  explain  the  wide  diversification  of  AMF, 
the  film  shows  the  many  and  varied  products 
turned  out  by  AMF-made  machines  and  pro- 
cesses. The  astonishing  machines,  which  sup- 


Automatic  pretzel  machines  turn  out  millions  of 
these  morsels  in  this  scene  from  "The  Magic 
Hands   of    AMF"    produced    by    Farrell    &    Gage. 

plement  mens"  hands  and  brains  making  faster 
and  more  economical  production  of  goods,  are 
the  "magic  hands"  alluded  to  in  the  title. 

The  film,  which  seeks  to  cultivate  the  in- 
terest of  stockholders,  security  analysts,  cus- 
tomers and  employees,  makes  its  point  with 
scenes  of  machines  turning  out  cigarettes  and 
cigars  by  the  thousands,  pretzels  by  the  mil- 
lions, products  for  leisure  time,  the  home,  for 
the  government,  in  fact  in  almost  every  area 
of  life.  a 


Painting  Facts  for  Industry 

.•\n  Engineerinfj  .\pproach  lo  i^ower  (!osls 

Sponsor:    Hercules   Powder   Company. 

Title:  Maintenance  Painting  —  An  Engineer- 
ing .Approach  to  Lower  Costs.  2f'\<  min., 
color,  produced  by  Farrell  and  Gage  Films 
Inc. 

Commercial  and  induslrial  structures  are 
painted  regularly  as  normal  maintenance  pro- 
cedure. This  requires  large  expenditures  for 
paint  and  labor  and  the  question  of  whether  it 
is  being  done  right  is  a  matter  of  concern  for 


\r' 


Paint   expert    Kenneth    Totor   discusses    c 
porisons    for    industry    viewers    of    the    Hcl 
sponsored,  "Maintenance   Painting." 

plant  managers,  superintendents,  mainit 
engineers,  and  purchasing  agents. 

There   is   an  engineering   approach   t| 
problem  and  it  is  answered  in  this  film 
features  Kenneth  Tator,  a  noted  authorl 
the  subject.  Tator  explains  the  proper  ml 
of  testing  and  evaluating  paint  productj 
the  correct  methods  of  application.  By 
tematized   approach,   Tator   points   out. 
costs  are  lowered.  The  film  is  distrihul 
specialized  plant  audiences  by  Hercules. 

Good  Advice  for  Home  Bii| 

U.    S.    Savings    &    Loan    League    Pr 
Sound    Guidance    for    Selecting    a 

Sponsor:   United    States    Savings    and 
League. 

Title:    What  Yon  Slioidd  Know  Bejor, 
Buy  a  Home,  28  min.,  color,  produc| 
Roger  Wade  Productions. 

7-  Guide-lines  for  buying  the  right  hon-| 
given  in  this  new  film  just  released  for 
and  adult  group  audiences.  The  pictui| 
views  basic  requirements  of  a  good  ho 
providing  shelter,  comfort  and  conveniei 
discusses  location,  zoning,  plot  site  and 
ing,  taxes  and  utilities,  as  well  as  basii 
struction  and  layout  of  rooms.  It  points  > 
differing  values  of  older  and  new  home 

Throughout  the  film  there  is  emphasis 
lecting  the  house  that  meets  all  the  basic 
of  the  family.  A  home  shopping  tour  illu 
how  these  needs  differ  and  how  they  ai 
by  different  types  of  houses.  The  tour 
to  show  renovations  that  must  be  ma 
older  homes  and  those  which  may  be  de 
giving  suggestions  as  to  probable  cost. 

Important  considerations  in  financ 
home  are  explained  in  detail.  The  \ 
steps  in  purchase  and  closing  fees  arc  gi 
well  as  a  rough  guide  for  how  much  sho 
spent   according  to  the  buyer's  annual  ii 

The  film  is  being  made  available  oi 
loan  through  all  offices  of  Modern  Talkii 
ture  Service.  3  East  .';4th  Street,  New  Y< 
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Business  Screen  Magj 
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Mr.  R.  E.  Morton,  Executive  Vice  President,  Morton  Monufocturing   Compony,  uses  a  Kodok 
Sound  8  Projector  to  odd  his  voice  to  the  sound  track  of  on  8mm  movie  mode  in  his  plant. 


nting  ideas  for  custom  machine  tools,  materials 
ling  equipment  and  other  custom  industrial 
inery  by  talking  from  blueprints  and  models 
s  too  much  to  the  prospect's  imagination,  ac- 
ng  to  the  Morton  Manufacturing  Co.  of  Mus- 
1  Heights,  Michigan. 

and  movies,  they  felt,  could  show  more  and  tell 
in  a  more  understandable  way.  Bui  what 
|;|  costs  ? 
en  they  heard  about  the  new  Kodak  Sound  8 
ctor — the  portable  machine  which  has  raised 
ost  8mm  movies  from  a  home  hobby  to  a  prac- 
tool  for  industry. 

th  the  Sound  8  Projector,  Morton  could:  1) 
their  movie-making  costs  low;  2)  add  their  own 
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sound  to  the  film  and  change  it  at  will  by  using  this 
projector's  built-in  recording  system;  3)  be  sure  of  a 
professional  movie  presentation,  since  this  projector 
enlarges  tiny  8mm  movie  frames  to  fill  room-size 
screens  with  optimum  detail  and  definition  and  plays 
back  with  excellent  sound  quality. 
Make  movies  themselves 

By  photographing  scale  action  models  and  piecing 
this  film  footage  together  with  scenes  of  actual 
working  machinery  of  designs  similar  to  those  they 
want  to  demonstrate,  Morton  can  assemble  a  very 
informative  movie. 

Then  comes  the  sound.  Voices,  machine  noises  on 
location,  even  background  music  are  first  tape- 
recorded,  then  transferred  to  the  8mm  film  mag- 


netic sound  track  through  the  Kodak  Sound  8  Pro- 
jector recording  system. 

The  Sound  8  Projector  works  like  a  tape  recorder, 
even  has  its  own  microphone.  Recording,  erasing,  re- 
recording  (a  dilTerent  sound  track  for  each  audience, 
if  need  be)  is  simply  a  matter  of  "recording"  while 
projecting  the  film. 

Morton  keeps  a  Kodak  Sound  8  Projector  in 
offices  at  Philadelphia,  Muskegon,  and  San  Fran- 
cisco, so  that  demonstration  films  can  be  shown  at 
every  opportunity. 

If  this  example  gives  you  ideas,  call  your  Kodak 
Audio-Visual  dealer  for  a  demonstration,  without 
obligation,  of  the  Kodak  Sound  8  Projector  and  its 
low-cost  movie  potential. 


Kodak  Sound  8 Projector  )  EASTMAN  KODAK  COMPANY,  Dept.  8-V,  Rochester  4.  N. 
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THE    HUMAN    SIDE   OF   THE    PICTURE 

Librarian  to  All  the  People 

Stttry    ol     Hooks    in    I>akol:i-Lanil    Told 
by  Max  Howe's  <!ani<-ra  in  "OpiMi  Door" 

Sponsor:  South  Diikol;i  St;ite  Lib:;iry.  Pierre, 

Soulh  Dakota. 
Tiii.r:    The  Open  Door.   27   minutes,  color, 

produced  by  Max  Howe,  Rapid  City  S.  D. 

'■-  The  Open  Door  is  a  story  of  books  in 
Dakota-Land  from  pioneering  days  to  the 
present  day  of  the  Bookmobiles.  By  drawing 
upon  the  states  pioneering  heritage,  the  film 
strives  to  develop  an  interest  in  the  printed 
word  and  to  reach  those  people  who  seldom 
read. 

In  those  early  days,  books  were  held  in  high 
esteem    by    our    pioneer    forebears.    Precious 


^vVVfer 


EFFECTIVE 

•  TRAINING 
Is   'SELLING 

•  TEACHING 


AUDIO-VISUAL 

EQUIPMENT 

SIGHT 


Planning  an  audio-visual 
program?  Take  advan- 
tage of  DuKane's  expe- 
rience in  this  field  .  .  . 
advice  on  sound  sHdefilra 
production  plus  booklets 
on  recording  standards 
is  yours  for  the  asking. 
DuKane  offers  a  com- 
plete line  of  top-quality 
sound  slidefilm  projec- 
tors in  a  type  to  meet 
the  exact  requirements 
of  your  audio-visual 
program. 

/or  complete  information 
write  /o  . , , 


Ka 


CORPORATION 

3052  N   nth  .  ST.  CHARLES,  ILL. 


Early-day    exchange  uooks    between 

schools  was  mocje  by   volunteer  horseman. 

volumes  were  exchanged  between  schools  by 
volunteer  horsemen.  Pioneers  worked  with  their 
own  hands  building  schools  and  libraries  with 
logs  and  stone. 

In  the  1930s  a  dedicated  librarian  person- 
ally traveled  out  to  the  farms  and  ranches  to 
create  an  interest  in  books  and  culture.  Today 
there  are  bookmobiles. 

While  concerned  with  books  and  libraries. 
the  film  offers  glimpses  of  the  scenic  grandeur 
of  South  Dakota.  ^ 

Suffer  the  Little  Children 

Lark   of  Food,   Knowledge   of   IVnlrition 
Spells  Tragedy  lo  the  "Hunpry  .-Vngels" 

Sponsor:  United  Nations  Children's  Emer- 
gency Fund 

Title:  Hungry  Angels.  22  min.  color,  pro- 
duced by  Reimon  Productions  (Guatemala). 
Directed  by  Marcel  Reichenbach. 

•It  Three  Guatemalan  babies  are  born  on  the 
same  day  in  this  film,  in  the  same  maternitv 
ward.  Two  gradually  weaken  and  become 
gravely  ill — only  because  their  parents  did  not 
know  how  to  feed  them  adequately.  The  third 
— with  proper  food — thrives. 

Maria,  the  first  child,  is  the  daughter  of 
poor  farmers  whose  life  is  hard.  There  is  little 
money  for  food,  but  worse  —  Maria  is  fed 
only  pale  imitations  of  a  proper  diet,  and  her 


A    South    Dakota    bookmobile    brings   volum 
youngsters    in    a    far-off    ranch    community 
with  them  the  power  "to  reach  heights  ol 
or   .    .    .   escape   into   never-never   lend   fror 
and  all  its  oroblems  .  .  ." 


poor  wasted  body  received  little  help  fror 
incantations  of  a  witch  doctor. 

Pedro,  a  Guatemala  City  boy,  does  fi 
first  on  hospital-prescribed  food  inch 
powdered  milk,  but  weakens  when  his  g 
mother  begins  to  guide  his  diet  with  old  v 
tales  about  nutrition. 

Carlos,  thanks  to  proper  diet,  is  a  joyfu 
healthy  boy. 

Though  production  quality  on  this 
leaves  much  to  be  desired,  the  three  chi 
are  always  appealing  and  sometimes  h 
rending  to  see.  Our  interest  in  them  ovei 
ches  other  deficiencies  in  the  film.  Coi 
ches  the  wonderful  natural  beauty  of 
tral  America  and  its  crushing  poverty  is 
ribly  vivid. 

The  film  is  narrated  by  Dr.  Nevin  Si 
shaw.  Director  of  the  Institute  of  Nutritii 
Central  America  and  Panama  (inc.\p) 
whom  it  was  produced  with  the  cooperatii 
the  Guatemalan  Government.  Through 
good  work  of  INCAP  both  Maria  and  i 
are  finally  made  dramatically  well  again 

Hungry  Angels  is  available  for  rentals  ( 

or  by  purchase  (S75)  from  Association  F 

Inc..  347  Madison  Avenue.  New  York, 

*        *        * 

.-v  The  big  12lh  Annual  Production  Revie 
sue  of  Business  Screen  begins  our  23rd 
ume   in   Mid-February.   Make   sure  that 
subscription  has  been   renewed  to  receiv 


It's  the 

KNOW-HOW 

that  counts  . 

CRAFTSMEN  at  Knight  Studio,  Chicago  iM 
produced  title  typography  for  many  a*m 
winning  films,  for  national  publications;  ni 
specimen  showings  (the  most  exacting  \m 
in  the  typographic  field)  for  one  of  the  imI 
progressive  producers  of  typefaces.  Allliii 
experience  is  yours  without  premium  prH- 

Knight  Stucli9! 

159  East  Chicago  Avenue,  Chicago  II.  Ilii>i> 
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Business  Screen  Maga2 


i 


NOW -IMMEDIATE  DELIVERY  on  ACMADE 


Heavy  volume  of  sales 
has  resulted  in  stepped- 
up  production  and  In- 
creased production  fa- 
cilities by  the  Acmade 
plant  in  England. 


FLORMAN 
&BABB 


exclusive  western 
hemisphere  distributor, 
is  now  stocking  all 
models  for  immediate 
delivery. 


NEW  FROM  ACMADE 

ACMADE  TUNGSTEN 
PRECISION  SPLICER 

This  moderately  priced  splicer  incorporates 
new  precision  features  which  insure  absolute 
accuracy  and  safety  in  splicing.  Three  models 
are  available:  Model  16-16mm..  Model  35- 
35mm..  Model  35-16  combination  35mm.  and 
16mm. 


^4*r-€y 


4.  Specially  designed  right- 
hand  pressure  block  permits 
easy  and  accurate  back-scrap- 
ing on  all  models. 


1.  The  combination  35mm  - 
16mm,  Model  features  retract- 
table  35mm.  and  16mm.  pins. 
This  permits  center  placement 
of  the  16mm.  pins  for  A  and  B 
roll  splicing. 


2.  Stainless  steel  blocks  are  precision  fitted  with 
Tungsten-Carbide  inserts  for  cutting.  Cutting  edges 
will  remain  sharp  and  last  forever. 


3.  Attached  scraper  adjustable  for  depth 
Jig  incorporated  on  splicer  base. 


fitting 


5.  Tempered  steel  springs  pro- 
vide perfect  pressure,  posi- 
tioning film  firmly  during 
scrapingand  splicing  processes. 

6.  Thermostatically  controlled 
heater  maintains  constant 
100    temperature. 

Model  16  -  $299 

Model  35  -  $299 

Model  35-16  -  $399 


TYPE  M  MARK  II  EDITING  TABLE 

(Silent  Model) 

The  type  M  Tables  are  a  smaller  version  of  the  Standard  Table 
but  with  similar  operational  features. 

Push  button  controls  for  forward,  instant  stop  and  reversing  at 
any  speed  according  to  the  setting  to  the  variable  speed  control 
Variable  speeds  in  either  direction  also  by  foot  pedal. 
The  thread  up,  continuous  movement  of  the  film,  the  projected 
picture  size,  motorised  take-ups,  fast  rewind,  etc.,  are  as  de- 
scribed for  the  full  size  models. 

The  Table  measurements  are  36"  high  x  25"  wide  x  23"  long. 
Interchangeable  decks  can  be  supplied  so  that  a  Table  can  be 
changed  from  16  mm  to  35  mm  or  vice  versa  in  the  matter  of 
a  few  minutes. 

•  TYPE  M16     16  mm   Picture  $1445. 

•  TYPE   M35      35    mm    Picture  $1445. 

•  Interchangeable  Deck $  745. 


ACMADE  MARK  II 

EDITING  TABLE 
Makes  Editing   Easy! 


^2975 


f.o.b.  New  York 

Operation  of  this  simple,  efficient  editing 
machine  can  be  mastered  in  minutes.  Con- 
tinuous (non-intermittent)  movement  pro- 
vides absolute  protection  for  your  film.  In- 
stant controls  and  declutching  allows  up  to 
50%  greater  speed  for  pic  &  sound  editing. 
All  combinations  of  16mm  and  or  35mm 
channels,  plus  magnetic  and  optical  sound 
available. 

WRITE   FOR   DETAILED    BROCHURE 


Acmade  Foot-Operated  Splicer  with  Tungsten  Tipped  Blades 


This  splicer  is  constructed,  as  is  usual 
with  ACMADE  products,  of  the  finest  mate 
rials  and  workmanship.  Ail  castings  are  of 
the  best  quality  and  the  top  body  and 
cutter  arms  are  seasoned  to  prevent  dis- 
tortion after  machining,  The  machining  is 
carried  out  to  limits  of±  .0005"  in  order 
that  the  cutter  blades  shall  close  in  a  dead 
parallel  manner.  The  cutter  blades  are 
made  from  stainless  steel  with  Tungsten 
Carbide  inserts,  and  afterwards  ground 
lapped  and  polished  to  a  limit  of  ±  .0002" 
thickness  and  the  cutting  edges  relieved  by 
1    .  The  Tungsten  Carbide  inserts  will  have 


indefinite  life  and  will  not  require  sharp- 
ening as  with  other  types.  A  heater  unit 
is  installed  in  the  top  body  of  the  machine. 
The  top  light  in  a  well  glass  httmg  is  at- 
tached to  the  body  of  the  machine  and  also 
an  inspection  light  in  the  waste  bin  to- 
gether with  cement  bottle  and  brush.  A 
scraper  block  is  supplied  and  also  a 
scraper  block  setting  jib  and  support  shelf 
rubber-covered.  The  whole  machine  is  fin- 
ished in  first  quality  grey  hammer  and  all 
metal  parts  other  than  cutter  blades  are 
hard  flash  chromed.  ^^    Mr\rr 


Serving  the 
World's  Finest 
Film  Makers 


FLORNAN  &  BABB,  Inc. 


68  W.  45th  St.,  New  York  36,  N.  Y.  MUrray  Hill  2-2928 
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AN  African  safari  is  an  every- 
day occurrence  for  an  em- 
ployee of  Factual  Films,  Limited. 
Equipped  with  one  of  the  com- 
pany's specially  constructed  "mo- 
bile cinema"  vans,  he's  off  to 
Mount  Kenya  or  Kilimanjaro. 
Purpose;  Film  distribution  for 
sponsors. 

The  pattern  of  trade  in  East 
Africa  is  changing  rapidly,  John 
C.  Gee,  managing  director  of  the 
motion  picture  company,  which 
works  out  of  Nairobi,  Kenya,  has 
indicated.  An  ever-increasing  pro- 
portion of  the  total  goods  sold  is 
being  purchased  by  Africans 
whose  cash  incomes,  especially 
among  farmers  who  are  receiving 
official  aid  and  encouragement, 
are  increasing  very  quickly. 

Follow  Best  Income   Routes 

To  help  tap  this  ever  expand- 
ing market.  Factual  Films  has, 
since  1958,  been  projecting  pro- 
grams which  include  feature  tilms, 
shorts,  newsreels  and  sponsored 
pictures.  The  company's  "hunt- 
ers" follow  carefully  selected 
routes  where  the  earning  and 
spending  power  of  the  native  pop- 
ulation ranks  highest.  The  pro- 
grams offer  an  advertising  me- 
dium especially  suited  to  a  semi- 
literate  people. 

Two-hour  shows  are  given  reg- 
ularly in  183  villages.  In  order 
not  to  overload  the  program,  ad- 
vertising matter  is  limited  to  15 
minutes  of  direct  advertising  in 
each  program.  This  limitation 
does  noi  apply  where  long  "pres- 
tige" films  of  high  entertainment 
or  educational  value  and  low  di- 
rect advertising  content  are 
shown,  b  u  t  primarily  affects 
straight  screen  "ads." 

Thousands  at  Open-Air  Shows 

The  safari  is  repeated  each 
month  over  the  same  route  with 
different  programs  and  changes  in 
commercial  material  as  desired  by 
the  advertiser.  Audiences  of  two 
to  three  thousand  attend  the  pro- 
gram admission-free.  Since  it  is 
dark  at  7  p.m.  all  year  round  in 
East  Africa,  the  shows  can  take 
place  in  the  open.  Music,  played 
for  half  an  hour  before  each  per- 
formance, helps  to  draw  the  native 
audience. 

Six    circuits    have    been   chosen 


Sponsors'  Film  Safari  in  East  Africa 

Factual   Films'   Mobile  Cint-ma   \  ans   ISring   Features,   .\<l   Shorts 
to  Thousands  of  Rural   Villagers   .\long   Its  Six   Cirouit   Routes 


for  Factual  Films'  mobile  adver- 
tising service.  Circuit  No.  1 
(Mount  Kenya)  and  No.  2  (Kili- 
manjaro) each  show  films  for  25 
consecutive  nights  in  25  centers  of 
population.  The  remaining  five 
days  in  each  month  the  vehicles 
return  to  home  base  for  servicing 
and  operator's  time  off.  Circuit 
No.  3  (Nyanza)  commences  on 
the  first  of  each  alternate  month 
and  shows  films  in  50  villages  on 
50  consecutive  nights  before  cine- 
ma operators  return  for  a  10-day 
interim  period. 

Show  After  Crops  Are  In 
Circuit   No.   4    (Mwanza),   un- 
like the  other  circuits  which   run 
all  year  round,  operates  only  from 
June  throuah  November,  this  be- 


ing the  season  when  the  cotton 
growers  of  the  area  receive  pay- 
ment for  their  crops  and  money 
is  plentiful.  Twenty-nine  shows 
are  given  each  month. 

The  fifth  circuit  (Uganda)  also 
runs  for  29  nights  per  month  but 
operates  on  an  all  year  round 
basis,  as  does  Circuit  No.  6 
(Mombasa). 

Monthly  charges  for  showing 
an  advertising  filmlet  range  be- 
tween Shs.  400  and  820  per 
month  depending  upon  the  length 
of  the  commercial  ( up  to  one 
minute)  and  the  number  of  pro- 
gran?  i  on  the  circuit. 

Factual  Films  will  exclude  com- 
petitive products  on  a  particular 
circuit  if  an  advertiser  has  a  con- 


\1 


tract    for   one    minute   on 
more   circuits  or  two  mini| 
one  circuit. 

Film  producers,  as  we^] 
mobile  cinema  service. 
Films  has  recently  exten^ 
premises  and  increased  its 
ment  to  permit  the  produc 
both  16mm  and  35mm  bla 
white  and  color  motion  p.'c 

.\lso  Produce  .\d  Film 
The  company  is  able  1 
duce  filmlets  in  East  Africa 
can  be  edited  for  use  in  A: 
elsewhere.  Sound  tracks 
local  language  are  availab 
cent  subjects  produced 
agency  include:  CroH'n  K 
(Shell  Co.  of  East  Africa 
Philips  Radio  (Philips,  Ho 
and  Tusker  Beer  (East 
Breweries). 

Factual  Films"  cinema 
tors  are  prepared  to  do 
more  than  simply  run  pro 
Services  such  as  contacting 
keepers  regarding  particula 
ucts  and  undertaking  mine 
ket  research  are  all  a  pai 
normal  film  safari. 


j! 


I( 


ill 


Series  of  13  Documental 
Lights  Up  Darkest  Contii 

k  Africa,  land  of  the 
newest  nations,  and  home  c 
of  the  world's  oldest  and  st 
tribes  and  customs,  is  th 
ject  of  thirteen  new  motU 
tures  being  distributed  1 
Birad  Corporation. 

With  the  names  of  peof 
places  of  the  "darkest  con 
in  newspapers  and  on  rad 
television  almost  every  da 
series  of  films  is  both  time 
highly  enlightening. 

The  16mm  sound  films 
approximately  15  minutes' 
were  shot  on  location  only 
ago  in  the  heart  of  Eastern '.qt 
torial  Africa.  Some  show  ri< 
tribal  living,  never  befori'iC; 
tured  on  films.  Others  vii 
Africa  emerging  out  of  its 
tive  past  into  a  contemj 
civilization.  Still  others  dra 
the  life  of  the  jungle,  the  e 
and  birds  and  legends  th;  : 
round  them.  ' 

Titles  in  this  series  of  lo 
mentaries  with  social,  pit 
and  economic  significant  i 
Airican  Game  Farm;  LostU 
Mombasa  Port:  African  K 
Smashers  (on  fishing);  Akil 
liighi  H'ives:  Memsahib  on 
African  Outpost:  Sangale  ( 
a  river ) :  The  Riverene:  A 
of  the  Masai:  Water  in  the 
Leiiend  of  Ol'lolokiiwe,  an 
Spearmaker. 

These  exciting  tilms  are 


r.q« 
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Business  Screen  MAGij 


f  purchase  by  schools,  civic 
p  and  other  organizations  at 
5  or  color  prints.  $50  for 
kind   white.    Preview   prints 

'  requested,  from  the  Birad 
i.iiuin.  35  West  53rd  Street, 

ork  19,  N.  Y.  » 

nHow  lo  Judge  People? 
iciure  Shows  Technique 

J  '  motion  picture  under- 
c  [he  point  that  one  of  the 
jiequisites  for  success  in  the 
n  s  world  is  the  abiHty  to 
f  :lier  people  accurately.  The 
ulc.  16mm  film.  Judging 
IS  the  latest  addition  to 
wing  library  of  human  re- 

,uk1  guidance  pictures  cre- 
V   Roundtable   Productions, 
;i    Hills.  Calif. 

h  new  Leon  Gold  production 
\  ,\hy  appraising  others  is  dif- 
Itand  presents  a  variety  of 
h'ls  which  a  manager  can  use 
[a:  much  of  the  guesswork 
I  his  decisions.  The  leading 

that  of  a  personnel  man- 
■  ir  a  large  corporation  as  he 
ci  an  executive  secretary  for 
ertment  head  and  also  fills 
I  Kins  job  at  the  factory. 
I  ntciesting  analogy  sequence 

iih  Dodger  Manager  Walt 
.  s  L I  forts  to  appraise  the  po- 
I.  of  baseball  rookie  Willie 
I  The  film  is  offered  for  both 
,1  ind  outright  purchase.  Tech- 
il  .onsultant  was  Dr.  Robert 
e.  Jr..  of  Psychological  Serv- 
ic  .  Los  Angeles,  a  special- 

L\.iluating  candidates  for 
juve  positions  in  business  and 
)!|-y-  9 

*      *      * 

rl  Construction  Machines 
uled  in  New  Color  Picture 

^nestic  and  foreign  distribu- 
I'  the  Clark  Equipment  Com- 
\  ire  being  shown  the  com- 
y  new  series  of  re-designed 
ti  shovels  via  a  17-minute 
)i  motion  picture.  First  View 
kes  II,  produced  for  its  Con- 
cpn  Machinery  Division  by 
itProductions,  Inc.,  Evanston, 

"1  new  equipment,  ranging  in 
om  a  three-quarter  yard  to 
-  rd  tractor  shovels,  was  film- 
i  a  remote  stretch  of  Lake 
^fian  beach  to  insure  product 
iiy  before  the  unveiling.  Clark 
« active  and  regular  user  of 
fm  medium  for  product  pres- 
ii)n.  The  latest  picture  is  one 
nny  produced  by  Pilot  for  the 
:ljan  company.  i^ 

i 

5  THE  LATEST   AND   BEST   IN 
■>y.  READ  BUSINESS   SCREEN 
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$1.50 
24  Hours 
Film  Processor 


55< 

90  Seconds 

Yourself 

(with  a  Polaroid  Land  Camera) 


To  make  \our  oun  black-and-white 
slides  —  quickly  and  economically  — 
here's  all  you  ha\e  to  do:  snap  a  picture 
with  a  Polaroid  Land  Camera  loaded 
with  special  transparency  film.  Then 
pull  a  tab.  wait  a  moment  and  open  the 
rear  of  the  camera. 

There's  your  transparency. 

After  a  quick  hardening  and  mount- 
ing in  a  snap-together  frame,  the  slide 
is  ready  to  be  dropped  into  a  projector. 
Total  time:  about  90  seconds.  Total 
cost:  about  1/3  the  price  of  the  average 
black-and-white  slide. 

A  new  type  of  transparency  film, 
PolaLine  film,  is  now  available.  It's 
been  designed  especially  for  line-copy 


slides  and  it  produces  crisp,  black  lines 
and  clear,  transparent  backgrounds. 
These  are  3' 4  x  4  transparencies  for 
standard  lantern  slide  projectors. 

There  are  also  continuous  tone  films 
for  both  standard  lantern  slide  projec- 
tors and  for  use  in  a  complete  Polaroid 
Land  system  that  employs  2'j  x  2'4 
slides  in  a  Polaroid  projector.  (Develop- 
ment time  for  continuous-tone  slides  is 
two  minutes.)  All  three  projection  film 
types  can  be  used  in  any  Polaroid  Land 
Camera  that  uses  40-series  films  (except 
the  J-66). 

Sound  good?  It  is.  There's  no  better 
way  10  make  transparencies.  Send  in 
the  coupon  for  more  information. 


Polaroid  Corporation 

Technical  Sales  Dept.  BS-12 

Cambridge  39,  Mass. 

Please  send  me  detailed  information  about 
Polaroid   Land  transparencies. 

Name 


Address- 


City_ 


Zone. 


-State- 
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BUSINESS  SCREEN  EXECUTIVE 

NEWS    OF    STAFF    APPOINTMENTS    AND    AV    INDUSTRY    DEVELOPMENTS 


Kalart  Appoints  John  Cooper 
a:9  Firm's  Direflor  of  IMarkeling 

i-r  John  M.  Cooper,  Jr.,  a  special- 
ist in  marketing  and  sales  manage- 
ment, is  the  newly-appointed  Mar- 
keting Director  of  the  Kalart  Com- 
pany. Inc.,  Plainville.  Conn. 

Mr.  Cooper  is  well  known  in 
the  office  equipment  field  where 
he  served  in  similar  executive  posts 
for  a  number  of  years  before  com- 
ing to  Kalart  last  month.  He  joins 
the  New  England  manufacturer 
of  motion  picture,  slidefilm  and 
general  photographic  apparatus 
during  a  period  of  unprecedented 
expansion  and  growth  and  will  be 
responsible  for  the  company's  ex- 
panded marketing  activities  in  both 
the  audio-visual  and  photographic 
fields. 

The  new  Kalart  marketing  di- 
rector is  a  West  Hartford.  Conn, 
resident.  59' 

*  *  :H 

Four  Get  New  .4ssig;nnients  in 
DuPonI   Photo  Products  Dept. 

Shifts  in  the  headquarters  and 
field  staffs  of  the  DuPont  Photo 
Products  Department  have  brought 
Richard  H.  Pollock,  former  Chi- 
cago district  sales  manager,  to 
Wilmington.  Del.  where  he  will 
now  serve  as  special  assistant  to 
the  director  of  production  for  the 
department. 

Ivor  A.  Lundgaard.  former  field 
sales  manager  in  the  Chicago  dis- 
trict, will  succeed  Pollock  at  that 
office  and  R.  Bruce  Sutherland 
has  been  transferred  from  the  Dal- 
las district  to  assume  Lundgaard's 
field  post.  J.  Woodward  Blocher 
succeeds  Sutherland  in  the  Dallas 

district.  i^" 

*        *        * 

Jarvis  to  Eastern  Sales  at 
Motion  Picture  P^nterprises 

Sylvia  Jarvis  has  been  ap- 
pointed Eastern  Sales  Manager  of 
Motion  Picture  Enterprises,  Inc., 
New  York. 

Miss  Jarvis  has  been  active  in 
the  distribution  of  motion  picture 


equipment  and  supplies  for  the 
past  15  years.  She  will  be  in 
charge  of  the  distribution  of 
MPE's     professional     film     reels, 

cans  and  fiber  cases.  S' 

*        *        * 
Pardee  !Ne«    \  iee-President   at 
Florez,  Heads  Client  Service 

ij  Clark  E.  Pardee,  Jr.  has  been 
elected  a  vice-president  of  Florez, 
Incorporated,  according  to  an  an- 
nouncement by  Hans  A.  Erne, 
executive  vice-president  of  the  De- 
troit-based international  sales 
training  agency. 

Pardee,  who  will  continue  as 
director  of  client  service  at  Florez, 
has  been  a  member  of  that  organ- 
ization since  1950  and  serves  on 
the  firm's  operating  committee.  A 
graduate  of  the  University  of  Mich- 
igan, he  resides  with  his  family 
in  Birmingham,  Mich.  S' 


(ievaert  .4ppoinls  Jack  Goetz 
for  Its   ^  est   Coast   Film   Sales 

i':  The  Gevaert  Company  of 
America.  Inc.  has  announced  the 
appointment  of  Jack  Goetz  as  mo- 
tion picture  sales  representative 
for  the  West  Coast.  In  his  new 
post.  Goetz  is  responsible  for  sales 
of  Gevaert  professional  motion  pic- 
ture films  to  film  and  television 
studios. 

Well-qualified  for  the  post 
through  years  of  experience  with 
Warner  Brothers.  Republic  Pic- 
tures and  at  Consolidated  Film 
Industries,  he  will  assist  E.  J. 
Drexler.  sales  manager  of  the  com- 
pany's Motion  Picture  Department. 
*      *     * 

Robbins  to  Head  Industrial 
Sales  for  Florman  &  Babb 

■    Wallace  C.   Robbins  has  been 


".  <*^^>«044S«««i^MC, 


,.  «  For  over  24  years  .  .  . 

J        leading  film  producers 

■—  J$i   have  come  to  Mecca  .  .  . 


•***    ?> 


for  the  finest 


35mm  and  16mm  black-and-white 


♦A 


'? 


%  * 


0*    i? 


laboratory  services. 

Drop  in  soon  .  .  . 
v/rite,  wire,  or  phone 
for  further  information. 


FilniCenterBuilillng,630NJnthAvenue,NewYork  36,  N.Y.*COIumbus  5-7676 

Affiliated   with   BYRON  MOTION   PICTURES,   Washington  7,   D.  C. 


appointed  head  of  industri 
for  Florman  &  Babb.  Inc. 
capacity  he  will  specialize 
icing  the  professional  mot) 
ture    equipment    requirem 
industrial  in-plant  studios. 
Prior  to  his  present  appo 
with  Florman  &  Babb.   M 
bins  was  associated  wiih 
Equipment    Company    in 
ment  sales  for  the  past  lou 
His    professional    experien 
includes  seven  years  with  ll 
Laboratories  in  color  qual 
trol  and  for  five  years  hel 
as  a  portrait  and  commerc 
tographer. 


Skoble  a  Producer-Dire, 
at  Pelican  Productions, 

*  Pelican  Productions.  In 
York,  has  appointed  Herbtb 
a  producer-director.  He  w  si 
these  duties  with  Marc  T.  tal 
executive  vice-president,     i 

Mr.    Skoble   comes   to  -eli 
from    Hollywood    where   1'  f 


Producer-director    Herb    Jjt 

duced  and  directed  featui  fill 
sponsored    public    relatiof  tt 
and  television  commercials  If ' 
also   served   as   Visiting  P'^ 
of  Film  Direction  at  the  Ui'c 
of  Southern  California  anca- 
rector    of    the    Film     Pr(iii 
Unit  at  Yale  University. 
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h  Names  Bruce  Henry  as 
s  ve  Director  of  Centers 

Athor,  producer  and  a  noted 

sc  writer.  Bruce  Henry  has  re- 

«  to  Chicago  from  Hollywood 

t:ome    Creative    Director   of 

d  A.    Niles    Communications 

Its,    Inc.     Henry    joins     the 

S!  executive  staff  after  a  year 

tl  West  Coast  where  he  wrote 

c.il  release  features  and  half 

Ktwork  television  documen- 

loi  Chet  Huntley  on  a  wide 

»  ol  sociological  and  econom- 

iiects. 

i\  the  past  10  years  he  had 
:niined  his  own  free-lance  writ- 
■rvice  in  Chicago,  devoted 
liively  to  the  sponsored  film 
d  Prior  to  that  he  was  asso- 
e  with  Wilding.  Inc.  and  The 
irfandy  Organization. 

\')te  Fiction,   News   Features 

\  published  author  of  novels 
,  lort  stories  for  national  week- 
ngazines.  Henry  was  a  roving 
rtpondent  for  the  North 
lecan  Newspaper  Alliance; 
X,  and  chief  feature  writer  for 

liami  (Fla.)  News  and  wrote 
jijy  column  for  the  Detroit 
Afjand  its  affiliated  newspapers, 
ft  recipient  of  over  40  inter- 
itjal  and  national  film  awards, 
1,  estimates  that  he  has  writ- 

ime  300  business-sponsored 
li  Among  his  award-winning 
Td  credits  are  By  Jupiter  (for 
qig);  Edge  of  Silence,  a  Gold- 

kcel  award-winner;  Letter 
<r\^Pasquale .  cited  by  the  Free- 
n|  Foundation;  Big  Suiil,  the 
tiusiness-sponsored  film  to  be 
ved  in  color  by  NBC-TV; 
I  .eague  of  Frightened  Men, 
ip  be  the  first  sponsored  film 
rto  use  color  as   an   integral 

if  the  plot  story. 

Ratny    to    Special    Projects 

Niles,    vice-president    Ruth 

who  previously  served  as 

udio's  creative  director,  has 

':r  assigned  to  special  projects 

management  level.  S' 


TREATMENT 


)W    FILM    TREATMENT    FOR 
>NTINUOUS    PROJECTION 

guaranteed  not  to  bind 
li.    even     In     high     humidity. 
G'es    the    hardest,    toughest, 
s  kest    finish    to    any    film    — 
nw   or   old    —    regardless    of 
Fivious  treatments.  Also  gives 
Idger  wear  for  standard  pro- 
i\tion. 
/rife  for  brecfivre  and  price  /iff. 
11  rPCII  110    960  South  Birch 
'llLdriLinO    Denver  22,  Colo. 


Leo  Stone  to  Radiant  Mfg. 
as  Corporate  Vice-President 

"  Reflecting  recent  corporate  ex- 
pansion. Radiant  Manufacturing 
Corporation.  Morton  Grove,  Illi- 
nois, has  named  Leo  L.  Stone  a 
vice-president  and  new  member  of 
the  company's  executive  staff.  He 
will  assist  president  Adolph  Werth- 
eimer  in  overall  manaaement  du- 


Radiant  V.P.  Leo  Stone 

ties  and  his  duties  will  be  directed 
toward  expansion  and  diversifica- 
tion programs. 

A  graduate  of  the  University  of 
Chicago,  with  a  Ph.  B.  degree. 
Stone  also  has  a  law  degree  and 
was  admitted  to  the  Illinois  bar  in 
1930.  During  his  business  career, 
he  has  been  vice-president  in 
charge  of  sales  for  Elgin-Ameri- 
can-lUinois  Watch  Case  Co..  vice- 
president  and  managing  director  of 
Elgin  American  of  Canada.  Ltd.. 
and  for  five  years.  Stone  was  pres- 
ident of  Excel  Movie  Products 
Co..  Chicago.  Prior  to  joining  the 
Radiant  organization,  he  was  ex- 
ecutive vice-president  and  sales 
manager  of  Standard  Novelty  and 
Lamp  Co..  Chicago.  1' 

^:  *  ^f 

Glen  Glenn   Sound   Selects 
Kay-Christopher  as  .\gency 

■•  Harry  Eckles.  president  of 
Glenn  Sound  Co..  Hollywood,  has 
appointed  Kay-Christopher,  Los 
Angeles,  to  handle  all  advertising 
and  public  relations.  Emile  Du- 
vernet  is  account  executive.  K. 
Kay.  agency  principal,  will  super-  i 
vise  the  account. 

Long  a  leader  in  motion  pic- 
ture and  television  sound  record- 
ing. Glen  Glenn  Sound's  recent 
credits  include  The  X-15,  Master 
of  the  World,  and  The  Facts  of 
Life,  with  Bob  Hope  and  Lucille 
Ball.  The  recording  studio  also  is 
prominently  active  in  some  of  tel- 
evision's top  shows,  such  as  The 
Untouchables.  Perry  Mason.  My 
Three  Sons.  Andy  Griffith  Show. 
and  The  Real  McCoys. 

Aside  from  promotional  activi- 
ties, plans  include  exposure  in  the 
aircraft,  missile,  electronics  and 
other  industrial  fields.  9; 


JmproveYour  Film  Titles 

\   with  TEL-Animaprint 


ELECTRONIC    TEL-Animaprint 


Type  heated  at  constant  rate  automatically 
despite  changes  in  room  temperatures  Ac 
curacy  within  +  or  —  1  ~"  F  by  Thermis 
tr-  $595 

'Fenwol  i    Pafenfed   Control    Uf>,l 

Standard  TEL-Animaprint  with  minusi  con- 
trol $495 


Greatest  dollar  for  dollar 
value  in  the  industry! 


The  first  sensibly  priced  HOT  PRESS  TITLE  MA- 
CHINE for  high  quahty.  fast,  dry  lettering — the 
answer  to  economy  and  precision  accuracy  in 
film  titling.  The  most  intricate  and  tricky  titles 
in  any  color  or  black  &-white  are  achieved  with 
ease.  Acme  pegs  assure  perfect  registration  on 
paper  or  acetate  cells.  Prints  dry  from  colored 
foil  for  instant  use.  Will  produce  titles  in  any 
language — mam  titles,  subtitles,  TV  commer- 
cials, slide  films,  super-imposed  subtitles, 
flip  cards,  trailers,  crawls,  shadow  and  third 
dimensional  effects,  etc  These  may  be  applied 
to  any  Kind  of  art.  scenic  or  live  action  back- 
ground, including  photographs. 

TEL  Animaprint  Hot  Press  is  specially  designed 
to  produce  more  attractive  titles  in  less  time 
and  at  far  less  cost  Ideal  for  Motion  Picture 
Producers,  TV  Stations.  Film  Titling  and  Art- 
work, Special  Effects  Labs..  Animators.  Advertis- 
ing Agencies.  Commercial  Photographers,  Art 
Studios,  Etc 


S.O.S.  PHOTO-CINE-OPTICS,  Inc. 

formerly     S.O.S.    CINEMA    SUPPLY    CORP. 

602  W.  52nd  St.,  New  York  19.  N.Y.  •  Phone:  PLaza  7-0440  •  Telegram:  "FAX,  NY." 

Western    Branch:    6301    Hollywood   Boulevard.    Hollywood   28.    Call.— Phone:    HO   7-2121 


CREATIVE  ♦  IMAGINATIVE  ♦  PROFESSIONAL 

A  Complete  Service  for  Your  Every  Film  Requirement 

6063  Sunset  Boulevard         •         Hollywood  28,  California 
Hollywood  4-3183 


EAST  COAST 

MOTION  PICTURE  PRODUCTION, 
EDITORIAL  and  TECHNICAL  SERVICES 

R  FOR  BETTER  FILMS 

CREATIVE  EDITING  AND  COMPLETE 
PERSONAL  SUPERVISION 


JOSEPH  JOSEPHSON 
Circle  6-2146 


45  West  45th  St. 
New  York  36 
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f'ine-.Magnelics,  Inc.,  N.Y. 
Formed  liy  Vt  alson  Executives 

r-  Magnetic  striping  services  of 
Frederick  F.  Watson.  Inc..  New 
York,  have  been  acquired  by  a 
new  concern.  Cine  Magnetics.  Inc.. 
headed  by  Everett  Hall,  a  vice- 
president  and  general  manager  of 
the  Watson  Organization  over  the 
past  decade. 

The  New  York-based  service 
company  will  offer  expanded  serv- 
ices to  business  and  educational 
film  users.  Allen  A.  Armour,  now 
executive  vice-president  of  Cine 
Magnetics,  was  sales  and  promo- 
tion manager  for  Frederick  F. 
Watson.  Inc.  The  firm  is  located 
at  202  East  44th  Street,  New  York 

*  *        * 
Florman  &  Babb  Acquires  a 
Large  Sound  Effects  L!i)rary 

7~  The  entire  stock  and  inventory 
of  a  well-known  sound  effects  li- 
brary has  been  purchased  outright 
by  Florman  &  Babb.  Inc..  New 
York.  The  deal  includes  exclusive 
East  Coast  distributorships  of 
EMI.  Standard.  Speedy-0  and 
Gennett  sound  effects  libraries. 

Effects  include  all  sorts  of  ve- 
hicles —  motors,  airplanes,  cars, 
trains,  crowds,  industrial  and  street 
noises,  marine,  war  guns,  animals, 
birds,  incidental  and  background 
music. 

Florman  &  Babb  will  maintain 
a  complete  stock  of  the  sound  ef- 
fects records  offered  by  these  fa- 
mous libraries.  A  master  catalog 
is  being  prepared  and  will  be 
available  on  request  to  F  &  B.  68 
West  45th  Street.  New  York.    ^ 

*  *       * 

Johnny  Victor  Theatre,  N.Y. 
Is  Available  for  Previews 

The  Johnny  Victor  Theatre  in 
the  RCA  Exhibition  Hall  on 
West  49th  Street.  New  York,  is 
now  available  for  screenings  of 
sponsored  films  on  a  rental  basis. 

The  theatre,  one  of  the  most 
comfortable  and  best  equipped 
screening  rooms  in  New  York, 
has  RCA  1 6mm  and  35mm  pro- 
jection equipment,  speakers,  lec- 
terns, etc.  Leo  Popkin.  one  of  the 
city's  most  experienced  projec- 
tionists, is  in  charge  of  the  booth. 

Arrangements  for  booking  the 
theatre  may  be  made  with  Man- 
ager Vito  Blando.  Catering  serv- 
ice is  available  from  the  Holland 
House  Taverne  which  is  in  the 
same  building.  ^ 

»       *       * 
12th  Production  Review  Issue 
i-r  Listing    invitations    are    in   the 
field    for   that   big    12th    Annual 
Production  Review  issue  of  Busi- 
ness Screen.  Q' 


EVENTS  ALONG  THE  FILM   FRODL  CTION  LINES 


Here's  one  of   RCA  Custom's  newly-refurbished  Chicago  recording   studios. 


RCA  Custom  Completes  New 
Chicago  Recording  Studios 

Newly-refurbished     studios     in 
modern    accoustical    design    have 


Custom  in  Chicago.  Two  of  the 
studios  are  equipped  for  mixing 
three  stereo  channels  with  com- 
plete   individual   control   of   gain. 


been  recently  completed  at  RCA     dynamic  compression,  equalization 


PRESENTING 

AN   INDUSTRIAL  FILM  THAT 

DOES  NOT  LOOK  LIKE  AN 

INDUSTRIAL  FILM   .  .  . 

"LITHO" 

PRODUCED     BY 

ELEKTRA   STUDIOS,    INC. 

PROBLEM:  TO  TAKE  LITHOGRAPHY  —  A  COMPLEX 
REPRODUCING  PROCESS  —  AND  TRANSLATE  IT  INTO 
A  THEATRICAL  MOTION  PICTURE  CAPABLE  OF  SIMUL- 
TANEOUSLY EXCITING  AND  INFORMING  THE  GENERAL 
PUBLIC. 

SOLUTION:  SEE  FOR  YOURSELF  — AS  OVER  100,000 
PEOPLE  ALREADY  HAVE,  IN  SHOWINGS  OF  "LITHO"  AT 
THE  AMALGAMATED  LITHOGRAPHERS  OF  AMERICA. 
LOCAL  1  EXHIBIT  AT  GRAND  CENTRAL  STATION,  NEW 
YORK  CITY. 

*  »  * 

ALL  PICTURE  AND  MUSIC— NO  VOICE— 10  MINUTES 
RUNNING  TIME— MUSIC  COMPOSED  AND  PLAYED  BY 
CHICO  HAMILTON  AND  QUINTET. 

AVAILABLE  IN  35MM  OR  16MM. 

FOR  INFORMATION  OR  PRINTS: 
CALL  WRITE,  WIRE  OR  DROP  IN  ON  .  .  . 

ELEKTRA   STUDIOS,    INC. 

33     WEST     46TH     STREET.     NEW     YORK     36.     NEW     YORK 

TELEPHONE     JUDSON    2  3606 


and  reverberation.  Similarlt  ', 
control  room  design  permi! 
only  a  full  view  of  the  stud  i 
also  provides  correct  s ; 
placement  for  sound  moni 
both  by  producer  and  enginel 

RCA  Custom  has  four  ( 
cording  rooms,  three  mo) 
lacquer  channels,  one  stere' 
quer  channel  and  a  two-shi* 
eration.  Masters  which  ai 
up  until  4:30  p.m.  are  in  thu 
electroplating  baths  by  [ni| 
of  the  same  day. 

RCA  Custom.  Chicagol 
long  been  known  for  its  sil 
to  the  slidefilm  production  I 
try.  According  to  sales  m.-| 
William  F.  Reilly.  the  new  [ 
ties  are  more  than  ever  dec! 
to  continuing  this  fine  recorl 


Camera  One,  N.  \ .,  to  Pi 
.Animation  Producer  Servi 
->  Camera  One.  an  animatiol 
ducer"s  service  organizatioi 
been  formed  at  150  West 
Street.  New  York,  by  Wj 
Gaynor. 

Mr.  Gaynor  was  formeil; 
cameraman  at  UPA's  East 
studio,  later  served  with  1 
Lawrence  Productions.  His 
have  won  many  awards, 
and  abroad. 


hot 


G.M  Technical  Center  Hasl 
.Model  Setup  for  Project!"' 

w  Featuring  one  of  the  mosto 
plete  and  modern  projili 
booths  in  industrial  use.  I 
Chevrolet  Engineering  AuU 
um  of  the  General  Motors  < 
nical  Center.  Detroit,  is  w, 
up  for  audio-visual  presenl;|i 

Equipment     for     large 
projection  of  35mm  film  injl 
two  Excelite  projection  arc   ""* 
and  for  16mm  projection 
man    projector    and    carbo  jj 
lamp.   Two  Strong   Univers  m 
slide    projectors    provide    a 
source  so  intense  that  larg<] 
liant    pictures    can    be    pre 
without  completely  darkenii  ih 
auditorium.  I 

The  booth  equipment  all  i 
eludes  two  Strong  arc  follow pO 
lights,  providing  brilliant  liiii< 
of  all  live  presentations  i  ill 
stage.  I 


I 

ctn 


Cortright   Directs   Easterr 
Sales  for  RC.4  .\udio-Vis  J 

-    Charles  R.  Cortright  ha:-w< 
named    Manager,    Eastern 
for    the     Radio    Corporatiij, 
America's     line     of     audio 
products,  according  to  A.  J.''- 
Manager.    Audio-Visual    V  *•■ 
inn  for  RCA. 


Ten 
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I 


ood  Product  Advances 
Bing  New   Induislry   Film 

Pduct    developments    in    the 

1  Hid  industry  are  to  be  em- 

d  in  a  new  16mm  color  mo- 

icture   to   be   produced   for 

,nerican  Hardwood  Associa- 

jl  iv  Wilding.   Inc. 

rd'irming    the    new    quarter- 

ir  Im  project.  Donald  Linville. 

M--  secretary  of  the  Associ- 

,  i'liserved  that,  ""rapid  prog- 


idl  Linville  (ctri,  executive  sec'y- 
African  Hardwood  Assn.,  signs 
illitii  James  Holmes  of  Wilding, 

f  right). 

H 

;  I  the  industry  has  prompted 

led  for  a  new  film.  For  ex- 
3I  panel  products  with  their 
'  'e-perforated.  embossed  and 
'\khed  wood-grained  surfaces 
e.idened  hardwood's  use  po- 
i;'  tremendously." 
'rfiary  audiences  for  the  pic- 

1  production  will  be  dealer 
s  )romotional  clinics  held  in 
piation  with  member  compa- 
■.lie  film  will  also  be  made 
il.)le  for  TV  viewing  and  for 
A'gs  to  educational  groups  at 
l*h  school  and  college  level, 
h  Association's  previous  film. 

/  the  Woods,  was  also  a 
i  g  production.  Released  in 
St  has  had  over  800  televi- 

howings  and  wide  use  at 
ej  and  internal  staff  meetings 

the  industry.  ^ 

*       *        * 

Iote:    the  new  Association 
ill  be  reviewed  on  its  release. 


IIND  RECORDING 

ija  reasonable  cost 

c  fidelity    16  or   35.     Quality 
ainteed.  Complete  studio  and 
Jatory  services.  Color  printing 
md  lacquer  coating. 

I  ESCAR 

)lon  Picture  Service 

7315  Carnegie  Ave. 
Cleveland  3,  Ohio 


Film  Facts  on  Building  of  | 

(Concrete  Fall-Out  Shelters 

-  While  official  recognition  of 
civil  defense  needs  appears  to 
have  veered  toward  Federal  sup- 
port of  large-scale  community  shel- 
ters (as  opposed  to  the  family  ! 
unit),  basic  data  on  construction  \ 
techniques  is  a  common  need. 

Answering  that  need  in  part  for 
builders  and  planners  of  fallout 
shelters  is  a  13  1 /2-minute  color 
film  titled  Forming  Your  Future. 
sponsored  by  Gates  &  Sons.  Inc.. 
Denver  manufacturer  of  concrete 
form  ties.  Produced  by  Edward 
Hawkins  Productions  of  that  city, 
the  film  shows  how  concrete  can 
be  used  to  build  a  shelter  from  the 
laying  of  a  base  slab  to  the  com- 
pleted structure  and  its  interior 
equipment. 

Office  of  Civil  Defense-ap- 
proved data  is  the  basis  of  the 
filmed  material.  Prints  will  be 
available  through  Civil  Defense  of- 
fices, the  Portland  Cement  Asso- 
ciation and  via  Gates  and  Sons, 
Inc.,  80  So.  Galapago  St.,  Den- 
ver, Colorado.  'S' 

*  =::  -fi 

Film  .4ids  Christmas  .Appeal 
lor  Foster  Parents'  Plan 

/>  A  new  documentary  film,  A 
Child  Acros.s  the  Sea.  which  tells 
of  a  Chinese  refugee  child  who 
is  helped  by  a  family  in  America. 
was  played  by  many  television  sta- 
tions across  the  country  as  a 
Christmas  attraction  last  month. 

The  decision  to  release  the  film, 
via  Association  Telefilms,  during 
the  Christmas  season  came  as  a 
result  of  the  nationally-syndicated 
column  by  Inez  Robb  who  sug- 
gested that  her  readers  "adopt" 
a  Foster  Parents'  Plan  child  for 
Christmas  "in  the  name  of  the  man 
or  woman  who  has  everything." 
Miss  Robb  is  the  foster  parent  of 
an  eight-year  old  Chinese  girl 
whose  family  fled  from  Red  China 
to  Hong  Kong.  gf 

:;:  *  * 

To  Film  .Advanced  Reading 
Techniques  for  Business  Use 

-"''■  The  McGraw-Hill  Publishing 
Company  in  association  with  the 
Reading  Laboratory  has  selected 
Vision  Associates.  New  York,  to 
produce  a  motion  picture  based 
on  advanced  reading  techniques 
developed  by  the  Reading  Labor- 
atory. 

The  teaching  film  will  be  dis- 
tributed by  McGraw-Hill  for  use 
by  large  corporations  in  execu- 
tive training  programs  as  well  as 
to  schools  and  colleges.  Lee  R. 
Bobker  of  Vision  will  produce  and 
direct  the  film  tentatively  titled 
How  10  Cut  Your  Reading 
Time.  9 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


COMPLETE 

MUSIC  &  SOUND  EFFECTS 

SERVICE 


•^Bsni! 


•  BACKGROUND  MUSIC  SCORING 

•  SOUND  EFFECTS 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  INDUSTRIAL  MUSIC  LIBRARIES 

FOR  LEASE  .  .  . 

•  ORIGINAL  SCORES 

•  SOUND  EFFECTS  LIBRARIES 

FOR  SALE  .  ,  . 

Musifex  talent  proven  on 
over  4,000  productions. 
FLY  -  PHONE  -  WIRE 

-  WRITE  NOW  So^  t/eUfca 


ci  6-4061 


If  you  want  the  IMPACT 
of  new  ideas  we  have 
the  creative  hands  to  pro- 
duce resounding  results 
...  in  the  largest,  most 
complete  new  facilities 
between  Detroit  and 
New  York. 


HOLLAND'WEGMAN     PRODUCTIONS 

Motion     picturej     for     business,    \ndus\fy     and     i  e  I  e  v  i  s  i  o  n 
207     DEUA\«ARE    AVE..    BUFFALO     2.    N.    V. 
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•The  Face-Lifting  of  America's 
urban  areas  is  being  spurred 
by  the  Kennedy  Administration  as 
well  as  by  civic  leaders  and  re-de- 
velopment groups  throughout  the 
land.  Urban  renewal  programs  are 
everywhere  moving  into  high  gear 
and  one  of  the  high  spots  is  re- 
ported in  Little  Rock  where  reha- 
bilitation of  a  508-acre  tract  is 
bringing  new  streets,  playgrounds 
and  drainage  .  .  .  new  values  and 
new  conslriiction. 

Little  Rock's  urban  renewal 
story  is  the  subject  of  a  13-minute 
sound  motion  picture,  produced 
in  both  color  and  black  &  white. 
It's  title  is  Quest:  the  sponsor  is 
the  city's  Urban  Progress  Associa- 
tion.   Inc.    Creative    Communica- 


RKPORT  OX  I  RBAN  RENEWAL  IN  LITTLE  ROCK 


Above  I  to  r  :  Dowel!  N.  Naylor, 
Executive  Director  of  Little  Rock 
Housing  Authority;  James  Tiller, 
President,  Creative  Communications, 
Inc.;  end  Raymond  R.  Rebsamen, 
Pres.,    Urban     Progress    Association. 

tions.  Inc.  of  Little  Rock  produced 
this  comprehensive  report. 

Quest  describes  the  development 
of  the  plan  for  the  renewal  and  re- 
habilitation of  Central  Little  Rock, 
a  5()8-acre  area  covering  the  entire 
central  business  district  of  the  city 
as  well  as  the  adjacent  residential, 
commercial  and  industrial  neigh- 
borhoods. 

Project  Initiated  in  19.50 

This  comprehensive  project  was 
first  approved  in  November.  1959 
and  the  city  was  the  first  in  the  na- 
tion to  undertake  the  rejuvenation 
of  its  downtown  and  the  surround- 
ing area  through  the  process  of  ur- 
ban renewal  according  to  the  pro- 
visions of  the  1959  National  Hous- 
ing Act. 

Working  under  the  direction  of 
Raymond  Rebsamen,  head  of  the 
Association  which  sponsored 
Quest,  producer  James  E.  Tiller 
has  created  a  well-designed,  often 
thought-provoking  documentary 
on  this  development.  A  fine  49 
square-foot  model  of  the  new  area 


$6,000  model  shown  in  film  shows  North  view  of  Downtown  Little  Rock,  Ark. 


serves  as  a  guide-line  for  the  fu-  needs  and  the  benefits  to  the  com- 
ture.  while  scenes  of  the  present  munity.  As  narrator  George  Moore 
take  citizen-viewers  into  the  plan's     describes  an  opening  scene  show- 


The  man  who  sharpens  his 
1  pencil  to  figure  costs... 

RENTS 
tECO 

CAMERAS  •  LIGHTS  •  ACCESSORIES 


FROM 


Cameras:  16mm  &  35mm — Sound 
(Single  ot  Double  System)— Silent 
— Hi -Speed — Instrumentation 

Lightine--  Arcs— Incandescents 
—Spot  s— F  loods— Dimmer  s— 
Reflectors— All  Ligtiting  Accessories 

Oenerators:  Portable— Truck 
Mounted 

Sound  Equipment:  f^agnetic — 
Optical— Mikes— Booms 

Grip  Equipment:  Parallels— 
Goboes— Other  Grip  accessories 

Cranes,  Dollies:  Crab— WeStern- 
Porlable  Panoram 

Lenses:  Wide  angle— Zoom—Tele- 
ptioto— Anamorpfiic 

Eaiting  Equipment:  Moviolas 
—Viewers— Splicers— Rewinders 

Protection  Equipment:  16mm  & 
35mm-Sound  &  Silent-Slide— 
Continuous 

Tmiovltion:  Closed  Circuit  TV 

Camera  Cars: 

®  TM  #707529 


It  makes  sense,  it  saves  dollars  to  rent 
from  CECO.  What's  your  problem?  — 
a  6-second  ID  or  a  giant  spectacular.' 
CECO's  store  rooms  are  bulging  with 
the  world's  finest  and  newest  photo- 
graphic equipment. 

Everything  is  checked  out  to  perform 
"better  than  new".  All  normal  ser- 
vicing is  provided  FREE.  Ask  your 
accountant  why  you  save  money  when 
you  rent  instead  of  buy.  For  quick 
action,  call  JUdson  6-1420  —  today  I 


(VflmeRfl  €<^uipm€nT  (o.jnc. 


315  W.  43rd  St..  N.  Y.  36.  N.  Y. 


JUdson  6  1420 


Camera  Equipment  Co..  tnc. 

Dept   (-If         315  W    43fd  St  ,   N.  Y.  36,  N.  Y. 

Gentlemen:   Please    rush    me   your    FREE   complete 
catalogue  of  Rental   Equipment. 


Camera  Equipment  Co.,  Inc  ol  Florida 
East  lOin  Ave  •  TUiedo  8  4604 


Name  .. 

Firm 

SUMt.. 
City     ... 


ing  a  metal  abstract   in    fi 
Little  Rock's  Tower  buildin' 

"This  is  called  Quest,  t- 
artist  has  expressed  in  nt; 
symbol  of  every  man's  qut 
happiness.  We  mention  it  a 
we  are  going  to  tell  you 
city's  quest  for  progress  an  p 
perity. 

"This.  then,  is    the    syn  dI 
Little  Rock." 

How  to  Obtain  This  Pidij 

Public  showings  throughit 
community  are  being  follo>< 
loan  requests  from  other  urji 
\elopment  groups  throughil 
nation.  To  answer  this  nee 
ative  Communications,  c 
making  color  prints  avail  i 
$150;  "black  and  white  pr 
S 1 1 0.  The  film  may  be  rer 
SI 2.50.  Direct  requests  to 
F.  Tiller.  President.  Creutn  ^a 
munications.  Inc..  104  Stattil 
Little  Rock.  Arkansas. 


I 

'..1 


To  Gel  Results  at  a  Fill 
Showing.  Note  These  Pel 

<r  To  get  the  best  possible  I 
from  your  film  showing,  h  j 
some  suggestions  to  keep  ii  i 

1 .  Preview   the   film   an  | 
the  program  in  advance. 

Be  sure  the  film  you  in 
show  covers  the  intended 
and    is    "right"    for    the    iill 
audience.    Check  the  film  l^j 
sible  damage,  and  make  a;!| 
essary  repairs  beforehand, 
film  is  part  of  a  larger  pi» 
run   through  the  whole  pM 
tion  as  a  time-check.  i  ' 

2.  Check  the  room  for  th  ( 
fort    of    the    audience,    ai 
equipment    for    smooth    p" 
ance. 

Be    sure    the    room    whc  i 
film  is  to  be  shown  is  velM 
(or   heated)    properly,  tha  iK 
are     enough     chairs,     placi  J 
everyone  can  see.    Check  t 
jector  and  see  that  it's  re;J| 
operation.     If  people  are 
fortable  or  there's  a  delay  ■■ 
ting  started,  you'll  lose  thi! 
ence's  attention.  , 

3.  Let  your  audience  get! 
and  introduce  the  film  prof 

Give  your  audience  time 
to  get  settled  down  before  * 
ahead.    Give  the  film  a  gooi  n 
duction.   pointing  out   the  ip- 
tance  or  timeliness  of  the  !')« 
and     suggestions     on    wha  y« 
viewers  should  look  for. 

4.  Plan  a  closing  stateni  L  ' 
a  review  and  discussion  per  i 

After  the  film  has  been  o" 
review  the  main  points  o  i<to 
that  were  pictured.  Then  i  ^ 
audience  discuss  it  or  aski** 
tions,  whichever  seems  bes     I 
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Business  Screen  Mac"" 


ic  to  Better  Projection 

\iev/  36  page  booklet  "Audio- 
;u  Guide  to  Better  Projection" 
,  i-en  published  by  the  Radiant 
ufacturing  Corp.  The  preface, 
t(T  by  a  professor  of  educa- 
).  touches    on    the    dramatic 

f   audio-visual    methods    in 

^^  and  education, 
r  re  are  two  excellent  sections 
ll.  Guide:   "The  Environment 
Pijection,"  and  "The  Tools  of 
0^  Projection." 

(i,jects  covered  include:  the 
P  of  the  room,  seating,  prob- 

I'l    Nght,    sound,    projector 

'cal   length,  and  screen  in- 
I,  on'..   Check   Literature   No. 

Mpheet  on  Selectroslide 

W  the  essential  data  plus  il- 
:r|ions  of  the  four  basic  Select- 
lij-  projectors  are  contained  on 
le'  compact  fact  sheet  issued 
^jindler  &  Sauppe.  Inc.  The 
clfies  are  automatic  slide 
rers  for  industry  and  educa- 
3d  use.    Ask    for    Literature 

.  ;)2.  9 

I       *      *      * 

'efive  Use  of  Slidefilnis 

'Viy  Sound  Slidefilm?",  a  16- 
eiocket-size  brochure  cleverly 
his  the  audio-visual  approach 
C]iimunication  by  use  of  a 
elm  type  of  presentation. 
:h|key  idea  is  illustrated  with 
iclire  representing  a  frame  of 
li^film  with  commentary  ad- 
;r;  to  each  "frame", 
'fj  booklet  tells  why  the  slide- 
1  ledium  is  effective  means  of 
irrnication,  how  the  films  are 
Je  and  the  types  of  slidefilm 
je:ion  equipment  available, 
ilijied  by  the  Dukane  Corpora- 
utequest  Literature  No.  703. 

I  *  *  * 
le  Tape  Editing  Facts 
fn  latest  release  in  Minnesota 
lit  and  Manufacturing  Com- 
lyi  series  of  informational 
ikjts  on  video  tape  recording 
'Ichniques  of  Editing  Video 
'6'  a  30-page  pictorial  re- 
'V  f  ideas  being  used  by  video 
e  ditors  to  build  shows  from 
es  locate  splicing  points  and 
st|  special  effects. 
-^;  histories  from  the  Ed  Sul- 
n>how,  the  America  Pauses 
e;  and  "The  Alamo"  spec- 
^\  are  presented.  Various 
Ihjis  of  editing  tape  (direct 
lit,  double-system,  frame-by- 
T"  are  discussed,  and  such 
ci  effects  devices  as  Video- 
nt  Super-Wipe,  Zoom  Keyer 
'  ter-Sync  are  described.  Re- 
^st.iterature  No.  704.  Bp 


i^  1  R  e  f 

erejice 

She 

If 

fm 

Some    Useful 
Without  Cost 

Booklets    and    Fact    Sheets    Available 
If  Requested  on  Company  Letterhead 

Special  Effects  Sans  Matte 

•  A  four-page  pamphlet  "Special 
Effects  Without  Mattes"  is  offered 
by  Animation  Equipment  Corp. 
The  pamphlet  ( reprint  of  an  arti- 
cle from  a  national  technical  maga- 
zine) tells  how  aerial  image  op- 
ticals  can  expedite  production  of 
effects,  cut  laboratory  costs,  and 
avoid  the  quality  loss  inherent  with 
multiple-generation  printing  pro- 
cedures. 

Pamphlet  shows  projector  and 
camera  set-up  and  examples  of  a 
three-way  split-screen  effect,  titles 
superimposed  over  live  action, 
animation  over  live  action,  and 
actual  products  over  live  action. 
Request  Literature  No.  705.       1' 

Rear  Projection  Know-How 

•*■  The  mechanics  of  rear-screen 
projection,  the  advantages  and  dis- 
advantages of  this  method,  and 
costs,  are  covered  in  a  four-page 
semi-technical  report  "Rear  Pro- 
jection —  An  Expanding  Tech- 
nique  for   Projected    Media". 

The  report,  published  by  the 
H.  Wilson  Corporation,  was  writ- 
ten by  J.  W.  Dunn,  Jr,  a  consult- 
ant in  audio-visual  education.  Ask 
for  Literature  No.  706. 

Projection   Lamp   Guide 

'~  A  projection  lamp  replacement 
guide  for  every  type  of  projector 
has  been  made  available  by  West- 
inghouse  Lamp  Division.  To  use 
the  12-page  guide,  the  reader 
selects  wattage  of  the  projection 
lamp  desired;  then  refers  to  pro- 
jectors classified  by  type  —  8mm, 
16mm,  slide,  etc.  —  and  to  spe- 


cific models  listed  by  manufacturer 
and   number. 

The  lamp  designation  number 
is  given  and  the  ASA  number. 
Also  shown  are  replacement  lamps 
for  editing  equipment  and  sound 
reproducer  lamps.  Ask  for  Litera- 
ture No.   707.  S' 

*  =7=  * 

New    Audio-IMaster  Catalog 

*  A  new  two-color  catalog  listing 
its  entirely  new  re-designed  1962 
line  of  playbacks  &  slidefilm  pro- 
jectors has  been  released  by 
Audio-Master  Corp.  The  catalog 
contains  a  full  listing  and  descrip- 
tion of  hi-fi  record  and  trans- 
cription players  —  monaural  and 
stereo  —  designed  for  industrial 
and  educational  use,  as  well  as 
sound  slide-film  projectors  and 
accessories.  Ask  for  Literature 
No.   708.  a- 

(jolliurn's  Editing  Comment 

->•'  "Colburn  Comments  on  Edit- 
ing" a  12-page  booklet  put  out  by 
Geo.  W.  Colburn  Laboratory. 
Inc.,  gives  tips  on  professional 
editing,  the  preparation  of  "A" 
and  "B"  rolls  and  a  sound  track, 
and  the  type  of  editing  necessary 
to  do  the  job. 

This  booklet  weighs  the  pros 
and  cons  on  how  much  of  the 
editing  can  be  done  by  the  film 
unit  and  when  the  editing  job 
should  be  turned  over  to  a  pro- 
fessional laboratory. 

Factors  to  be  considered  include 
cost  of  professional  editing  equip- 
ment and  use,  plus  the  economics 
involved  in  hiring  full-time,  ex- 
perienced technicians.  Request 
Literature  No.   709.  i' 


.4     r.OiNVEMENT     KEyl'EST    FORM     FOR     LITEKATLKE 

Projection 


□  Lit.    #    701:    Audio-Visual 
Guide  to  Better  Projection. 

G  Lit.  #  702:   Fact  Sheet  on 
the  Selectroslide. 

n  Lit.   #  704:    Techniques  of 
Editing  Video  Tape. 

n  Lit.  #  705:  Special  Effects 
Without  Mattes. 

□  Lit.  #  706:  Report  on  Rear- 
Projection. 

D  Lit.  #  703:  Booklet:  "Why 
Sound  Slidefilm?" 


n   Lit.      #      707 
Lamp  Guide. 

□  Lit.     #     708:     Catalog     of 
Playback,  Projectors. 

q  Lit.   #  709:   Comments  on 
Film  Editing. 

□  Lit.   #   710: 


Studio   Light- 
Price   List   of 


ing  Catalog. 

D  Lit.   #711: 
Lab  Services. 


□  Lit.  #712:  Specification  of 
Visual  Aids  II. 


ATTACH  LETTERHEAD  &  MAIL  TO:  REFERENCE  DESK 
c/o  Business  Screen,  7064  Sheridan  Road,  Chicago  26 


Catalog  of  Studio  Lighting 

Beckett  and  Leonetti  Lighting 
and  Sales  Co.,  Hollywood,  has  is- 
sued a  new  catalog  describing,  fea- 
tures, specifications,  accessories 
and  applications  for  Master  Light, 
Master  Fill,  Master  Control,  Mas- 
ter Six  and  Master  Three  Kits, 
Master  Stand  and  Masterlume  Re- 
flector units,  a  schedule  of  rental 
rates  on  a  wide  range  of  equip- 
ment, and  a  description  of  facili- 
ties offered  producers. 

The  Masterlight  Cine  Rental 
service  offered  by  the  company 
provides  complete  production  fa- 
cilities where  they're  needed.  In- 
cluded are  payroll  and  provision 
of  experienced  crews,  lights,  grip 
equipment,  exterior  equipment, 
dollys,  parallels,  stage  lighting  and 
stage  rental,  transportation,  and 
complete  contracting.  The  com- 
pany maintains  cross-country  rent- 
al stations.  For  a  copy,  write  the 
Reference  Shelf,  checking  Litera- 
ture No.  710  in  box  below.  l||' 


Lal)-TV  Offers  Price  List 

■  Lab-TV,  New  York,  has  just 
published  a  price  list  of  its  serv- 
ices. A  specialist  in  developing 
1 6mm  reversal  film  in  black  & 
white  or  color,  the  company's  other 
services  include:  work  prints,  col- 
or-to-color prints,  fades,  dissolves, 
timed  prints  and  edge  numbering. 
For  a  desk  copy  of  the  Lab-TV 
Price  List,  check  Literature  No. 
71  1  in  the  form  on  this  page.       IJJJ' 


How  to  Prepare  Visual  Art 

x  A  new.  free  edition  of  a  16- 
page  booklet  entitled.  Practical 
Specijicalion  For  Visual  Aids  II, 
has  recently  been  published  by 
Admaster  Prints,  Inc.,  425  Park 
Avenue,  South,  New  York  16, 
N.  Y. 

The  booklet  has  been  designed 
to  help  anyone  preparing  a  meet- 
ing in  which  visual  art  will  be  used 
or  who  is  preparing  art  work  to 
be  used  for  slides  or  film  strips. 
The  booklet  contains  such  informa- 
tion as:  format  for  art  for  all  sizes 
and  types  of  slides;  lettering  size 
in  relation  to  audience;  formula 
for  determining  screen  width; 
screen  width  in  relation  to  num- 
ber in  audience;  filmstrip  footage 
counting;  and  maximum  visibility 
color  chart. 

Check  Literature  No.  712  for 
your  copy  of  this  booklet.         R' 

*  •■^  * 

Our   Service  for  Subscribers 

i-X  Requests  for  literature  noted  on 
this  page  will  be  forwarded  to  the 
sources;  just  mail  in  coupon  box 
in  adjoining  column.  R' 
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Titler  &  Special  Effects  Kit 

Tiller  and  Spcrial  EffVfls 
Kit  Is  Aniiouiued  by  S.O.S. 
tS-  a  new  Titler  and  Special  Ef- 
fects Kit  has  been  announced  bv 
S.  O.  S.  Plioto-Cine-Optics.  Inc. 
AH  parts  including  a  firm  vibra- 
tion-free platform  are  now  made 
of  a  greater  strength  so  that  the 
S.  O.  S.  TG  IV  Titler  can  be  used 
for  16mm  and  35mm  cameras. 

Built  with  optical  precision,  the 
Titler  has  horizontal  and  vertical 
adjustment  of  camera  carriage  and 
keyway  and  an  alignment  attach- 
ment for  maintaining  optical  axis 
on  the  title  board  center.  It  allows 
for  smooth  operation  in  either  a 
horizontal  or  vertical  position.  A 
revolving  table  for  making  minia- 
tures and  lifelike  reproductions 
with  still  or  movie  cameras  is  also 
furnished. 

Prices  range  from  SI 99.50  to 
$395.00  depending  on  model  se- 
lected. 1^' 

*  *        * 

AX  ide-Soreen  Lens  Available 
for  Filinosound  Projectors 

T.^  A  newly-designed  wide-screen 
lens  attachment  that  will  equip  the 
new  Filniosound  projector  line  to 
show  16mm  prints  of  Cinemascope 
movies  is  now  available  from  the 
Bell  and  Howell  Company. 

This  auxiliary  lens,  originally 
developed  for  use  by  the  armed 
forces,  meets  rigid  military  speci- 
fications. It  utilizes  cylindrical  ele- 
ments to  allow  greater  light  trans- 
mission, and  has  a  separate  focus- 
ing ring  to  assure  sharp  picture 
quality.  It  is  available  from  retail 
camera  specialty  stores  and  Bell 
and  Howell  audio-visual  represent- 
atives for  less  than  $170.  y^ 

*  * 

FilMagic  in  New  Packages 

•Cr  The  Distributor's  Group,  Inc.. 
of  Atlanta  Ga.,  announces  that 
FilMagic-Long  Life  Tape  Record- 
er Cleaning  and  Conditioning  flu- 
ids now  appear  in  new  package.^ 
and  combinations  of  fluid.  The 
advantages  of  this  new  packaging 
are  that  the  dealer  can  break  open 
the  new  packages  and  sell  the  bot- 
tles individually,  without  disrupt- 
ing his  assortment  of  stock.       Jf 
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[New  AUDIO-VISUAL  Equipment' 

Recent  Product  Developments  for  Projection  and  Production 


Florman  &  ISabb  .\nnounces  a 
New   .\cnia«le  Precision  Splicer 

Another  new  product  from 
Acmade.  Ltd.,  of  England  —  the 
Acmade  Precision  Tungsten  Car- 
bide Splicer  —  is  now  available 
from  Florman  &  Babb,  Inc.  This 
table  model  hot  splicer  has  sev- 
eral new  and  unique  features 
which  make  it  one  of  the  most 
useful  splicers  presently  available. 

On  the  16-35  combination  mod- 
el, both  sets  of  pins  are  retract- 
able, which  permits  center  place- 
ment of  the  16mm  pins,  conse- 
quently, this  splicer  can  be  used 
for  A  &  B  roll  splicing. 

The  right-hand  block  is  specif- 
ically designed  for  easy,  efficient 


back-scraping  of  films  using  the 
pre-set  hand  scraper. 

Additional  features  include 
stainless  steel  blocks  precision  fit- 
ted with  tungsten  carbide  cutting 
edges  and  a  thermostatically  con- 
trolled heater  maintaining  a  con- 
stant  100  degree  temperature. 

Prices  for  the  various  models 
available  are  Model  16.  $299; 
Model  35.  $299;  and  Combina- 
tion Model  16-35.  $399.  Full  par- 
ticulars on  the  Acmade  splicer 
may  be  had  from  F  &  B,  68  West 
45th  Street.  New  York  36.         S' 

New  Products  Data  is  available 
on  letterhead  request  from  Busi- 
ness  Screen,    Chicago   26.      & 


Here's  a  truly  portable  (only  6'/2 

pounds )  Selling-Telling  tool  at  a  price 

that  makes  it  available  for  every  sales  force 

and  Audio-Visual  Department.  .•Xs  small  as  an  attache 

case!  Color  Slides  or  Strip  Films  of  your      Less  Than 

product  or  subject  reach  out  and  come 

to  life  on  the  brilliant  reflective 

surface  of  )Our  table-top  screen. 
Airequipt  Automatic  Changer  may 
be  used  with  Alpex  Adapter! 


with  Push-Pull  Changer 
&  Film  Strip  Adapter 


At  Your  Dealer  or  Write  Direct  to 
,  ALLIED  IMPEX  CORP.,  300  Park  Ave.  South.  New  York  10,  New  York 

Dallas  7.  Texas,  Chicago  11.  Illinois.  Los  Angeles  16.  Calif. 


Videomaster  for  8mm  Silent 

,\-B-M    .\nnounces  Two 
Silent   Kepealer  Projecto 

^  With  interest  in  8mn 
aroused  by  recent  developn 
magnetic  sound  projectic 
Midwest  manufacturer  has 
recognized  that  8mm  sitei 
have  their  place  in  product 
tation    and    for    exhibit   u 

Recently  introduced  by 
Mfg.  Co..  Inc.,  of  Chicaf 
portable    8nim    continuou' 
projector    weighing    less   t 
pounds.   The   company's 
master "  is  one  of  two  8mi 
machines   currently   introd 
self-contained,  "suitcase 
Exclusive   on   Videomastei 
Magi-Cartridge,  a  plastic 
er  holding  two  to  six  mi: 
8mm  film,  sealed  within. 
electrostatically  cleaned  as  ij 
jects  and  no  sprockets  evt 
the  film. 

A  larger  A-B-M  model 
modates  longer  films.  With 
a  key  factor  in  sales  showiis. 
Videomaster's   Magi-Cartr  M 
quires  only  three  seconds  I 
plete  change;  10  seconds  t 

Videomaster  is  priced  a  'ui 
$170."  with  discounts  on  lai 
orders.  Extra  Magi-Cartri  es 
additional  films  are  $l.25ncl 
ing  insertion  of  film.  For 
demonstration  contact 
Shore.  A-B-M  Mfg.  C. 
1308  S.  Pulaski  Road. 
23.  Illinois. 

*        *        * 
Offers  a  ('onipacl.  DeslT'il 
Filing   Unit    for   Slidcfil  ^ 

•/•?  A  compact  desk-top  ac» 
filing  unit  for  sound  slidilu 
a\ailable  from  the  Jack  CTo 
Co..  Inc..  North  Chicago. 
The  file  holds  36  slidef) 
records.  Key-numbered  <*! 
ments  are  pro\  ided  for  tl 
Records  are  easy  to  find 'I 
;is  they  have  correspondii- 
bers  identified  with  speci' 
tabs  in  cutaway  envelope:  U^ 
12"  records  can  be  accom  ; 
and  can  be  filed  and  im,< 
their  original  jackets  o 
lopes. 


Business  Screen  Ma< 
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icess  Takes  Viewers  "Inside"  the  Picture 

ension    150   Specializes   in   Ultra-Wide   Field   Presentations 


inension  150.  developed  bv 
.  H.  Vetter  and  Carl  Wil- 
is said  to  be  the  film 
I  ry's  newest  of  wide-screen 
;  ses  —  the  widest  single-film. 
J  image,  distortion-free  proc- 
t  available,  with  a  field-of- 
^of  150  degrees.  The  new 
E  s,  on  which  patents  are 
(jg,  nearly  duplicates  the  hu- 
ibinocular  field-of-vision.  A 
•  namorphic-type  optical  sys- 
hotographs  and  projects  the 
^  which  is  distortion-free  from 
t(  to  periphery.  Viewers  share 
s!  experience  of  depth  and  a 
iuon  of  participation  and 
itned  realism. 

Search  leading  to  new  con- 
tin  optics  and  visual  percep- 
I  iave  led  to  the  development 
tlj  process. 

Bcess  Uses  Standard  Films 

Itidard  film  —  black  and 
itiior  color  —  and  standard 
[i'l  picture  cameras  are  util- 
i.  ^  special  focal  attachment 
irnted  to  the  camera  and  tri- 
I.  V  special  viewfinder  is  pro- 
se Usual  photographic  tech- 
U(  are  employed  in  shooting 
tl  new  ultra-wide  field.  The 
icemployed  permit  resolutions 
e:ess  of  40  lines  per  milli- 
lekvith  minimal  abberations. 
iti'dard  booths,  projectors  and 
ie'are  utilized.  Projection  en- 
s  >e  of  a  screen  of  moderate 
dp  curvature;  exact  radius 
le  Is  on  the  angle  of  the  pro- 
id  axis.  A  distortion-free 
igjis  viewed  from  any  point 
stntially  below  the  projection 
i,  Iven  from  the  extreme  sides 
thi  theatre. 

Ippth  of  Cur\e  Is  \aried 

/aations  in  depth  of  the 
;ej  curve  may  be  made  to  fit 
uiiments    of    the    installation. 


± 


pAII  •  SAMOA 
'I  TAHITI... 

itck  Shots 

16;  m  &  3Smm  Photographic 

•e^ice 

'^cve  Music  &  Effects 

'yhronous  Magnetic 

ietrding 

Write: 

INE'-PIC  HAWAII 

Xttn:  George  Tahara 
'7>rtSt.,  Honolulu  13,  Hawaii 
e::iNEPIC    •    Phone  502677 


Whatever  the  depth  of  the  screen, 
there  is.  of  course,  no  sound  prob- 
lem since  conventional  film  is  used. 
Dimension  150  currently  is  be- 
ing used  in  a  driver  simulator  pro- 
gram at  a  leading  university  where 
it  serves  a  research  function  for 
a  traffic  institute.  It  has  teaching 
applications,  as  well  as  effective- 
ness in  dramatic  presentations,  ad- 
vertising and  public  relations,  fairs 
and  exhibitions,  simulations  for 
flight,  gunnery  and  other  training 
needs,  travel,  adventure  and  docu- 
mentary presentations. 

Supply  Lenses,  License   Prints 

Dimension  150  supplies  the  nec- 
essary lens  attachments,  acts  as  a 
consultant,  and  licenses  prints  for 
projection,  at  moderate  cost.  All 
other  production  costs  are  normal 
to  the  project  being  undertaken. 
Further  technical  information  may 
be  obtained  from  Dimension  150. 
1750  Westwood  Blvd..  Los  Ange- 
les 24,  on  your  company's  letter- 
head request.  ^ 

STRONTIUM-FREE     MILK 

(CONTINUED       FROM       PAGE       23) 

process  involved  removes  t  h  e 
greatest  part  of  Strontium  90  from 
radioactive  milk  and  is  the  subject 
of  a  new  film  explaining  just  how 
it  all  works. 

Strontium  Free  Milk,  a  Stand- 
by Process,  with  animation  and 
live  action,  has  been  produced  by 
USDA's  Motion  Picture  Service  to 
show  the  dairy  industry  the  step- 
by-step  procedures  of  this  Mar- 
tian-type machine.  Both  film  and 
device  were  previewed,  in  part,  at 
the  USDA's  Beltsville,  Md..  re- 
search center  on  December  19.  At 
this  showing  complicated  pro- 
cedures inside  the  machine  were 
laid  bare  on  film  for  industry, 
scientists  and  government  offi- 
cials. 

In  lay  terms,  the  continuous 
process  for  "cleaning"  milk  entails 
making  the  raw  milk  less  acid, 
straining  out  the  Strontium  90  with 
resin,  washing  the  resin  with  salt 
water  and  starting  all  over  again. 
USDA  estimates  the  film  will  be 
in  great  demand  as  is  another  year- 
old,  23-minute  picture  titled  Fall- 
out and  Agriculture.  This  film 
shows  how  fallout  affects  crops 
and  livestock,  indicates  steps  for 
handling  farm  commodities  and 
the  land  after  radioactive  dusts 
have  settled. 

The  new  film  will  be  circulated 
via  the  Department's  film  li- 
brary. !■ 


For  the  BEST  in  A-V  Products  &  Services  Look  to  Business  Screen 


SCORE  YOUR  NEXT  FILM  WITH 

AWARD  WINNING 


the 
most 

complete 

music 
library 

in  the 
world ! 


Did  you  know  that  commercial  films  winning  the  most  scoring  awards 
nearly  always  use  Hi-Q  music?  They  do.  And  there's  a  reason  .  .  .  superb 
quality  plus  the  most  extensive  librar>,  with  the  plus  of  famous  Capitol 
service.  Find  out  for  yourseli.  Send  for  demonstration  disc.  It's  free, 
of  course. 


CAPITOL  ^LIBRARY  SERVICES,  HOLLYWOOD,  CALIF. 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 

•  MASSACHUSETTS  • 

Cinema,    Inc.,    234    Clarendon 
St.,  Boston  16. 

•  NEW  JERSEY  • 

Association  Films,  Inc.,  Broad 
at  Elm,  Ridgefield.  N.  J. 

•  NEW  YORK  • 

Association    Films,    Inc.,    347 

Madison,  New  York  17. 
Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 
Crawford,  Immig  and  Landis, 

Inc.,  480  Lexington  Avenue, 

New  York  17,  New  Y'ork. 
The  Jam  Handy  Organization, 

1775   Broadway,   New   York 

19. 
National    Cinema    Service,    71 

Dev    Street,    New    York    7, 

WO  2-6049. 
S.  O.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  York 

19. 
Training  Films,  Inc.,  150  West 

54th  St.,  New  York  19. 
Visual  Sciences,  599BS  Suffeni. 
United  World  Films,  Inc..  1445 

Park  Ave.,  NY  29,  TR  6-5200 

•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue.  Pittsburgh 
22. 

Audio- Visual  Equipment  Rent- 
al Service,  International 
Film  Center,  Sales  and  Re- 
pairs, 1906  Market  St.,  Phila- 
delphia 3,  LOcust  3-7949. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N. 
Second  St.,  Harrisburg, 
CEdar  3-5651. 

J.  P.  Lilley  &  Son,  928  N.  3rd 
St.,  Harrisburg. 

The  Jam  Handv  Organization, 

Pittsburgh.  Phone:  ZEnith 
0143. 

•  WEST  VIRGINIA  • 

B.  S.  Simpson,  818  Virginia  St.. 
W.,  Charleston  2,  Dickens 
6-6731. 

SOUTHERN  STATES 

•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 
N.  W.,  JA  5-5378,  Atlanta. 


United  World  Films,  Inc..  287 

Techwood  Dr.,  NW.,  Atlanta. 

•  LOUISIANA  • 

Stanley    Projection    Company, 

1117    Bolton    Ave.,    Alexan- 
dria. 
Delta  Visual  Service,  Inc.,  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  5-9061. 

•  MARYLAND  • 

Stark-Films  (Since  1920) , 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 

•  TENNESSEE  • 

Southern    Visual    Films,    686 

Shrine  Bldg.,  Memphis. 


Fryan  Film  Service,  815  Su- 
perior Avenue,  Cleveland  15. 

Sunray  Films,  Inc.,  2108  Payne 
Ave.,  Cleveland  14. 

Twyman  Films,  Inc.,  329  Salem 
Ave.,  Dayton. 

M.  H.  Martin  Cempany,  1118 
Lincoln  Way  E.,  Massillon. 


MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.  H.  Redfield,  Inc.,  1020 
So.  Wabash  Ave.,  Chicago  5. 

Association  Films.  Inc.,  561 
Hillgrove,  LaGrange,  Illinois. 

Atlas  Film  Corporation,  1111 
South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 
230  N.  Michigan  Ave.,  Chi- 
cago. 

Midwest  Visual  Equipment  Co., 
3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 

United  World  Films,  Inc.,  542 
S.  Dearborn  St.,  Chicago  5. 

•  MICHIGAN  • 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 

•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 

•  OHIO  • 

Academy    Film    Service,    Inc., 

2100  Payne  Ave.,  Cleveland 
14. 
Films    Unlimited    Productions, 
137  Park  Ave.,  W.,  IMansfield. 


LIST   SERVICES   HERE 

Quolified  audio-visual  dealers  are 
listed  in  this  Directory  at  $1.00  per 
line  per  issue  on  annual  basis  only. 


WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  ARE.A. 

Coast    Visual    Education    Co., 

5620  Hollywood  Blvd.,  Holly- 
wood 28. 

The  Jam  Handy  Organization. 
1402  N.  Ridgewood  Place, 
Hollywood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 

Ralke  Company,  Inc. 
Audio-Visual  Center 

849  N.  Highland  Ave.  HO  4- 
1148,  Los  Angeles  38,  Calif. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 
6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd..  Los  Angeles  57. 

United  World  Films,  Inc.,  6610 
Melrose  Ave.,  Los  Angeles  36 

SAN  FRANCISCO  AREA 

Association    Films,    Inc.,    799 

Stevenson  St.,  San  Francisco. 

Photo  &  Sound  Company,  116 

Natoma  St..  San  Francisco  5. 

Westcoast  Films,  255  Minna, 
San  Francisco  3. 

•  COLORADO  • 

Cromars'  (formerly  Audio- 
Visual  Center)  28  E.  9th 
Ave.  Denver  3. 

Davis  Audio-Visual,  Inc. 

2149  S.  Grape  St.,  Denver  22. 

•  OREGON  • 

Moore's  Motion  Picture  Serv- 
ice, 1201  S.  W.  Morrison, 
Portland  5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd..  Portland  13 

•  TEXAS  • 
Association    Films,   Inc.,    1108 

Jackson  Street.  Dallas  2. 

United  World  Films,  Inc., 

2227  Bryan  St.,  Dallas  1 

•  UTAH  • 

Deseret    Book    Company,    Box 

958,  Salt  Lake  City  10. 


CAMERAS    &    CARE 
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USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


(CONTINUED       FROM       PAG[ 

ing  to  seek  proper  counsel 
producing  industrial  movies 
would  NVGA  aid  Kodak, 
dustrial  firm  requesting  ass 
before  producing  a  guidaiu 
on  photographic  opportunit 
careers  for  youth? 

Form  Committee  of  Leat 
Meeting  at  its  highest  lei 
NVGA  agreed  that  such  co- 
tion  was  possible.  A  specia 
mittee  of  educational  leade 
appointed    to    work    with 
on  the  film.  The  chairman 
committee  was  Dr.  Richard 
quist    of    the    Kansas    Un 
Guidance  Bureau.  Other  m 
were  Dr.  Harold  Munsen,  thi 
of      Education.      Universi 
Rochester;    Dr.    John    W .  ojt 
j  Director  of  Guidance  of  '113 
1  Falls  Public  Schools;  and  R 
Dipboye,     School    of    Ed 
1  Syracuse  University. 

Thus,    as    writer-directo 
Mills     of     Kodak     Inforn' 
;  Films   prepared   a   workab 
I  story,     the     NVGA     part 
actively  in  reviewing  and   re« 
ing  both  proposed  content  idi 
I  ganization. 

Circulate  Script  to  Expi  s  ( 
Before  final  productic  ^ 
completed  script  was  al'^c.irl 
lated  for  reaction  and  ir  u 
ment  —  not  only  to  the  ap)U 
advisory  group,  but  to  t(  | 
sonnel  in  audio-visual  an  gi 
ance  work  in  the  New  Yc  < 
school  system,  schools  in  na 
cities,  and  the  local  Rocheyr : 
Monroe  County  school  'sli 
Other  groups  consulted  « e 
tional  leaders  of  the  Boy  vol 
Girl  Scouts,  Boys  Clubs  oUa 
ica.  and  Campfire  Girls  oUu 
ica. 

A  survey  of  educational  >n 
throughout    the    country    101 
Kodak    how.    within    a    bigl 
number   of   prints,    to   re;^ 
film's  audience  effectively 

Kodak  allocated  60  pris 
long-term  loan  purposes;  c'Ci 
to  school  systems  in  the  2t  Jf' 
U.S.  cities,  and  to  the  4(  ;ir? 
university  A-V  collection  1' 
were  loaned  with  the  p^i'' 
that  they  could  not  be  shm 
television  or  for  profit,  nt  coi 
they  be  altered  or  cut. 

Eastman  Kodak  Comp;H 
made  prints  of  Cumeras  ii^'j 
reers  available    on    a    loa  I"! 
from  its  own  Audio-N'i^u 
ice  to  other  schools  and  ■ 
zations. 

The  company  also  apf* 
that    many    school    systeS 
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•;  the  20  largest,  or  not 
;ilms  from  large  universities. 

want  prints  of  their  own. 
i  also  felt  that  large  city 
:,  systems  and  state  libraries 
ineed  more  than  one  print, 
ism,  it  was  decided  to  lease 
ijitional    prints    on    a    five- 

isis  for  a  fee  of  $150  each — 
(impany's  actual  print  cost, 
r  at  once,  nearly  a  dozen 
4s  elected  to  lease  on  this 

H 

^w  to  10,000  \ouiigsters 
in  example  of  the  acceptance 
limovie,  eight  libraries  (each 
^ne  print)  in  the  first  six 
itk  of  1961,  made  150  show- 
U  nearly   10,000  youngsters. 

xngeles    alone    booked    75 

jN  to  7.500  students. 

I  significantly.  Kodak  was 
cful  in  sending  prints  of  the 

II  throughout  the  country  be- 
,t  he  channels  of  distribution 
s«rces  who  would  want  and 

t;  film  —  had  been  deter- 
6'  prior  to  production.  The 
u{  was  tailored  for  the  gui- 
C{jCounselor  and   his   specific 

if  providing  young  people 
I  ncentives  to  pursue  higher 
c^on. 

Med  Pre-Production  Plan 
leak's  experience  in  making 
ins  and  Careers  underscores 
ntd  for  pre-production  plan- 
;.  n  making  films  for  school 
pii,    industry    does    well    to 


seek  expert  guidance  from  edu- 
cators themselves.  They  know 
their  own  speciality,  which  is 
students.  They  can  counsel  in- 
dustry on  how  much  material 
students  can  absorb,  and  how  fast; 
they  know  what  the  limits  of  stu- 
dent knowledge  are.  and  how  wide 
the  vocabularies. 

When  educators  and  film- 
makers work  out  such  areas  to- 
gether, the  resultant  films  are  well 
on  their  way  to  doing  their  jobs 
successfully.  And,  of  course,  no 
film  should  ever  be  made  unless 
good  distribution  is  assured  — 
preferablv  through  existing  chan- 
nels.        '  ^  ^         B' 

•        «        « 
Discuss   .\nimation  Technique 
at   Portnian   Seminar  in   .\pril 
•     Many  phases  of  animation  pro- 
duction   will    be    shown    and    ex- 
plained  at  the   "Portman   Anima- 
tion     Seminar     and     Workshop" 
sponsored    by    Photo    Animation. 
Inc..      at      Grossinger's      Country 
Club.    Liberty.   New   York.    April 
9  through   II.   1962. 

Films  on  animation  techniques 
will  be  analyzed  and  such  basic 
techniques  as  multiplane,  three- 
dimensional  and  live-action  ani- 
mation will  be  explained.  Equip- 
ment will  be  available  to  partici- 
pants for  experimentation. 

Attendance  will  be  limited  to 
100  participants.  Information  may 
be  obtained  from  Photo  Anima- 
tion. Inc.  W' 


'  elevision  Season  to  Bring  Over  200 
u^entary  Programs;   !Many  for   16mni 

uthe  new  television  season,  some  200 
:ii  and  documentary  programs  will  be 
>afd,  sponsored  and  telecast.  Such  trial- 
ikig  and  outstanding  public  interest  shows 
hie  sponsored  by  Bell  &  Howell.  Pru- 
:H  and  other  companies  promise  to  raise 
'ilan  viewing  in  the  months  ahead  to  the 

^ught  by  FCC  Chairman  Newton  Minow. 
h;  16mm  field  is  enriched  by  the  present 
'  \  many  of  these  original  television  shows 

Jucational  and  adult  16mm  audience 
iris.  Association  Films,  for  example, 
apng  list  of  outstanding  TV  documentary 
trns  now  available  to  film  audiences  and 


OUR    EXPERIENCE    IS    VOUR    KEY    TO 

SERVICE   A   DEPENDABILITY 


CAMART  DUAL  SOUND   EDITOR  Model   SB-111 

Edit  single  and  double  system  16- 
iniii  or  .'i.')mni  optical  sound.  Edit 
Ningle  system  Magiiastripe  or 
double  svstem  magnetic  sound.  Use 
with  an\  Ifiinm  motion  picture 
\  iewer  to  ()I)lain  perfect  lip-svnc 
matching  of  picture  to  track. 
(Works  from  left  to  right  or  right 
to  left.) 
Dual   Editor  (without 

\iewei-i)    - -._ -$195.00 

Zeiss  Moviscop  Viewer  96.00 

-Sperial    Editor-Viewer 

Combination  269.00 


NEW   DESIGN   FILM 
BIN   WITH   RACK 


Rectangular 
construcfion. 
Fits    easily 
into   corners. 
Vulconized 
fiber  with  re- 
inforced   metal 
frame. 
Complete 
bin    rack 
Linen   bag 


$45.25 
$51.75 


ECCO  MODEL  D 
SPEEDROLL  APPLICATOR 

Cleans,     conditions,     luliricaics     \our 

film     in    one    cas\     operation.    Non- 

inflamable,     eliminates    waxing,     ab- 

Noluielv  safe. 

Ecco   Model   D  ^ 

Applicator  $.33.00 

Ecco     #1500    CJeaning 

Fluid,    per    gal.      $y.fMl 

Ecco     #2000     Negati>e 

C'leaning 

Fluid,   pel 

K^il     S-.(MI 


Send   tor    1962  Catalog 
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>|ANTED  TO  BUY  FOR  CASH 

16MM  AND  36MM  CAMERAS 
AND  ACCESSORIES 
CELL— BELL   &  HOWELL   STANDARD 
)  lYEMO— ARRIFLEX— MAURER— ALSO 

i!  Laboratory,  editing  and 
'  I    lighting  equipment 

^iMERA  EQUIPMENT  CO.,  INC. 
315  WEST  43RD  STREET 
NEW  YORK  36,  N.Y. 
CABLE— CINEQinP 


SEND  ONLY  >5 

for  50-ft.  film  of  "High  Spots" 

of  Parade  —  or  full  200-ft. 

Complete  Reel  for  $20  (200 

Ft.  Sound  $30) 

MOVIE   NEWSREELS 

1621    N.  Cahuenga 
Hollywood  28,  Calif. 


8mm  Color  Movies 

of  ROSE  PARADE 

SHOT  BY   EXPERTS  FOR  YOUR 
8mm  (Silent  or  Sound)  PROJECTOR  — 

Movie  Newsreels  covered  the  full  1962  Pasadena 
New  Year's  Rose  Parade  with  expert  cameramen  — 
shooting  in  glorious  Kodachrome  Full  Color.  Our 
"Zoom"  lens  got  intimate  close-ups  of  glamorous 
■  beauty  queens  and  flower-bedecked  floats.  Enjoy 
this  famed  parade  on  your  own  8mm  (silent  or 
sound)  Movie  Projector.  Guaranteed  to  delight  you 
with  color  clarity,  finest  quality  movie. 


MOVIE  NEWSREELS,  1621    N.  Cahuenga,  Hollywood  28,  Cal. 
n  "High  Spots"  50-ft.  $5  D  Full  ZOO't-  $20 

Rush  8mm  film  of  Rose  Parade. 
D  Enclosed  $ D  Charge  my  Diners  Acct. 

# 


Name 

Address. 
City 


_Zone State. 


I     n  1961  Also  Available        200  ft  Color  S18.00. 
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Custom  Built 

HANSARD 

Rear  Screen 

Process 

35mm  Projector 

Specifications: 

•  500  ft.  capacity 

•  200  Amp  Arc  Lamphouse 

•  Bell  &  Howell — movement  with 
registration  pins 

•  Rheostat  with  light  intensity 
stop  switches 

•  Two  camera  interlock  motors — 
for  Mitchell  NC  &  BNC 

•  Complete  set  various  focal  length 
projection  lenses 

•  Forward  and  Reverse  controls 

•  All  connecting  cables 

•  All  components — completely  blimped 
for  very  low  noise  level 

•  Projector  mounted  on  dollied  pedestal 
with  horizontal  and  vertical 
adjustments 

Approximate  projector  weight:      1500  lbs. 
"         sync  generator:  300  lbs. 

rheostat:     90  lbs. 

"         accessories    150  lbs. 


SPECIALLY 
PRICED! 


$10,000 

Complete    •    Guaranteed 

CAMERA  EQUIPMENT  CO.,  INC. 

DEPT.  S,  315  WEST  43rd  STREET 
NEW  YORK  36,   NY.     •     JUdson  61420 


Basic  Facts  for  Film  Buyers 
Are  Provided  in  Next  Month's 
12th  Annual   Production  Review 


For    16mm.   Film  —  400'    to  2000'    Reelj 

Protect   your   films 
Ship   in   FIBERBILT   CASES 

Sold   at   leading   dealers 


bear 

Ihli 

TRADE 

K4ARK 


THE     INDEPENDENT: 

(CONTINUED       FROM       PAGE       34) 

are  proud  to  be  The  Independeni. 
But  like  any  other  privately-run 
business,  they  have  to  sell  their 
service.  They  get  help  from  pro- 
gressive manufacturers,  from  re- 
search labs  that  developed  many 
telephone  innovations  iiulei'eiul- 
eiiilw  and  they're  reiiulatecl,  too, 
without  any  guaranty  of  profit. 
Shown  by  Local  Companies 
Showings  of  the  film  are  ap- 
propriately in  the  hands  of  Inde- 
pendent telephone  companies  who 
are  being  encouraged  to  acquire 
individual  prints  by  the  Associa- 
tion. Local  company  credit-titles 
are  carried  at  the  head  and  end 
of  these  prints.  Previews  to  "in- 
siders" (employees,  local  share- 
holders, top  toll  accounts  and  the 
press)  are  usually  followed  by  an 
"Opera  House "  at  the  exchange 
with  subscribers  and  civic  leaders 
invited. 

Following  these  "premiers" 
The  lndei)endeiu  will  go  into 
"public"  distribution  among  clubs, 
organizations  and  other  groups  in 
the  company's  service  area.  When 
these  are  completed,  the  prints 
will  wind  up  in  the  local  school's 
film  library  and  should  do  yeo- 
man service  in  recruiting  future 
employees    for   the    company. 

"Must "  Viewing  in  the  Capital 
We'd  like  to  add  a  post-script 
to  this  distribution  plan.  The  In- 
dependent is  "must"  viewing  by 
;  every  member  of  Congress,  Wash- 
ington rate-making  and  regulatory 
bodies  and  those  anti-trusters  who 
keep  talking  about  that  big  Bell 
System.  It  isn't  any  news  to  Bell 
that  the  company  has  3,200  ardent 
competitors  and  that  its  Western 
Electric  affiliate  has  dozens  of 
other  telephone  equipment  makers 
to  help  it  keep  on  its  toes.  That 
they  live  together  with  nary  a 
hitch  for  the  telephone  user  who 
doesn't  know  or  care  whose  lines 
he's  talking  over  is  a  tribute  to 
our  free  enterprise  system.  Nei- 
ther Bell  or  any  of  the  "inde- 
pendents" would  want  it  any  other 
way,  g- 

*        *        * 
Sclililz  Takes  Fishing  Fans  t<> 
the  Lake  Di.strict  of  Chile 

To  stimulate  U.  S.  sportsmen's 
interest  in  the  Lake  District  of 
Chile,  Jos.  Schlitz  Brewing  Com- 
pany has  sponsored  a  lilm  that  in- 
troduces the  area  to  fishermen 
and  other  sports  fans. 

Rainbow  in  the  Mirror!  de- 
scribes an  expedition  of  three  Tar 
Heel    fishermen    to    the    Chilean 


lake  country,  where  they  are  seen 
with  catches  of  large  rainbow  and 
landlocked  salmon  in  remote 
lakes  surrounded  by  active  vol- 
canos. 

Other  sequences  include  Pa- 
cific fishing  villages,  and  horse- 
racing  and  tlowers  at  Vina  Del 
Mar.  Chile's  President  Alessandri 
is  seen  overseeing  reconstruction 
after  earthquake  damage. 

Latin  music  is  provided  in  this 
29-minute  color  him  by  the  Car- 
men Cuevas  singers.  Producer 
was  Walter  J.  Klein  Company, 
Charlotte,  N.  C.  1' 


AND  THE  FAR  SOUND: 

(CONTINUED    FROM    PAGE    35) 

Still  later,  research  men  found 
ways  of  making  one  wire  carry 
five  conversations  at  once.  Today. 
1,800  conversations  can  be  carried 
in  a  single  voice  path,  through 
wave  guide  "pipes"  via  coaxial 
cable  or  by  microwave  radio.  The 
recently-developed  "optical  maser" 
projects  a  light  beam  that  may 
one  day  carry  hundreds  of  thou- 
sands of  telephone  calls  and  TV 
programs.  Bell  Lab  scientists  are 
hard  at  work  perfecting  this  de- 
vice. 

To   Launch   First    Satellite 

In  1962,  the  efforts  of  Bell  re- 
search in  communications  satel- 
lites (while  Echo  1  still  flickers  in 
the  twilit  skies)  are  directed  to- 
ward launching  of  a  commercial 
satellite  (the  first  at  private  in- 
dustry's expense )  which  will  liter- 
ally "reach  for  the  stars"  and  be- 
gin an  entire  new  era  in  worldwide 
exchange  of  both  voice  and  pic- 
tures. 

Scenes  in  The  Far  Sound  recall 
experiments  which  led  to  the  in- 
vention of  the  transistor  and  the 
Bell  solar  battery.  The  first  tele- 
vision broadcast  in  1927  is  recre- 
ated. In  research,  the  film  notes, 
"man  is  free  to  seek  what  truths 
he  will  ...  to  delve  the  boundless 


depths  of  his  own  min«| 
seek   within   the   molecu 
unfathomable  secrets  of 
Striking    and    entertai 
toon  animation  helps  tel 
S(mnd's  story,  to  illumin: 
into  the  science  of  sour 
commercial  film  by  any 
dinary   definitions,    the 
destined  to  have  broad 
ing    appeal,    whether    t> 
public  audiences  or  with 
classes. 

"Telephone  Talk  "  Was  j 
Telephone  officials  in;| 
John  Sutherland  make  tl 
as  if  it  were  being  done  a 
pendent    venture    ... 
then,  telephone  men  wei 
the   script  to  weed  out|( 
names  and  phrases  whi 
ed  too  much  like  "Bell 
common   effort   by   a  li'g 
ienced  sponsor  and  a  si 
ducer  has  resulted  in  a 
worth   and  significance. 
Prints  will  be  availal 
ally  through  local  Bell 
offices. 


^ 


!ft 


"Proud  and  Tall"  PicI 
.\l>ility  of  Handieappei 

:■:  The  real  problem  tC| 
capped  person  is  the  "ha| 
employer"  who  r  e  s  i  s 
handicapped  workers  h 
some  erroneous,  pre-' 
ideas. 

Helping  to  solve  thi  pi 
is  a  new  motion  pictureTi 
by  Employers  Mutuals  c.W 
Proud  and  Tall  is  an  eic. 
film  showing  the  abilitie:>f 
capped  workers.  The  tliif 
hind  the  production.  asW 
J.  M.  Sweitzer.  preside  o 
ployers  Mutuals,  is  thatjl 
good  business  to  hire  • 
capped.  As  a  group  thii 
have  excellent  work  reird 
are  a  source  of  inspirati^i 
fellow  workers." 

Employers  Mutuals  i:l 
ing. 


OPENINi 
&   ENDINdi 

Recently  recorded  by  42  piece  orchestra — Dramatic   ond  p  * 
in    mood    and    intensity — ranging    from    20   lo    25    seconds      ' 
Ideal    for    TV    film    and    filmstrip    productions — Only    SI  00 
dubbing   rights  included. 

Also  Available:  Special  packages  of  Marches 

and  Incidental  Music 

H-R  PRODUCTIONS  llf? 

17B  East   45lh   St  .  New  York    17.   N.Y.  OXford  ! 
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Business  Screen  Mp 


Serving 

the 
Producer . . . 

•filmstrips  and  slides 

•  quality  processing 

'filmst rip  photography 

MANHATTAN 

COLOR 
LABORATORY 

210  West  65th  Street 

New  York  23,  N.  Y. 

TR  3-1919 

"Why  not  give  us  a  call" 


lEPRODUCTION  STANDS 
liith  COPYING  LIGHTS 


\<Jf\  RECORD  .  .  .   REPROOUCEI 

Ilmous  Semi- 
^itomatic  Solar 
F^id  Copying 
i:nd  turns  any 
CjHera— 35mm  lo 
A  X  S"— into  a 
nxible  Copy 
4nera  outtil.  Re- 
ipduce  Maps, 
Uniments,  Macro- 
1710  Pboiogra- 
By,  Plans.  Pat- 
ths.  Big  20"  x 
3'  Non. Actinic 
^eboard.  heiqht 
qustment  from 
V  to  42"  on 
^ing  Counter- 
gcinced  Head. 
tud  rotates  360"  moves 


tjile  (or  free  148  pg.  Cota/og 


Burke  &  James,  Inc. 

Ill   S.  WAIASN,  CHICAGO  4,  III. 


d  s;  8SM  12   61   @  Burke  &  Jo 


HOUSTON    FEARLESS 

Panoram 

DOLLIES 

ughly  Overhauled— Guaranteed 
SPECIAL   LOW   PRICE 

4-Wheel.  .    $1,000.00 
5-Wheel.  .    $1,400.00 


mmediaie 
OoJivefy! 


CJMERA  EQUIPMENT   CO.,   INC. 

lliW«l    43rd    Straat,    N*w    YoA    36,    N.Y. 


THIS  IS  MICHIGAN'S  STORY: 

(CONTINUED       FROM       PAGE       TWENTY-EIGHT) 

and  prosperous  in  the  nation."  McElvenny 
said. 

■"We  liope  this  film  will  answer  the  questions 
that  are  on  the  minds  of  many  of  our  young 
people:  whether  or  not  they  should  build 
their  careers  in  Michigan  or  look  for  greener 
pastures.  We  hope  it  will  convince  Michigan 
businessmen  and  their  employees  that  each 
has  a  stake  in  Michigan  and  that,  for  those 
willing  to  give  a  little  of  themselves  to  help 
solve  its  problems,  the  rewards  and  future 
are  here."  he  said. 

Points    Up    Michigan's    Historic    Rise 

The  plot  of  the  pictu.e  revolves  around  a 
family  in  which  the  son.  about  to  graduate 
from  high  school,  tells  his  parents  he  doesn't 
think  he  wants  to  go  to  college  in  Michigan  or 
live  there.  He  suggests  that  other  states  have 
more  to  offer. 

His  father  defends  the  state,  recalling  how 
"Michigan  has  always  bounced  back,"  and 
relates  the  state's  history  from  the  rise  and 
fall  of  fur  trading,  through  the  iron  and  copper 
mining  and  lumbering  booms,  the  growth  of 
agriculture  and  manufacturing.  As  he  talks 
about  each  period,  the  same  son,  father  and 
mother  appear  in  costumes  of  the  era  and  re- 
enact  historic  scenes. 

Travel  10,000  Miles  to  Film  Scenes 

All  of  the  studio  and  location  scenes  with 
the  actors  were  filmed  by  Jam  Handy  crews. 
Scenic  pictures  were  photographed  by  William 
Sweet,  chief  photographer  for  Michigan  Con- 
solidated. The  camera  crews  traveled  over 
10,000  miles  within  the  state  to  make  The 
Michigan  Slory. 

They  went  to  Mackinac  Island  to  shoot 
scenes  about  the  fur  traders;  to  the  Upper 
Peninsula  for  the  mining  industry;  to  northern 
Michigan  forests  to  tell  how  Michigan  became 
the  lumbering  center  of  the  nation;  to  Green- 
field village  for  pictures  of  the  early  automo- 
bile industry.  They  visited  a  half  dozen  colleges 
and  universities  across  the  state  and  flew  over 
Detroit  for  spectacular  views  of  the  city's 
expressways. 

Film  Available  Natioiialh"  for  Showing 

The  rejuvenation  of  Michigan's  largest 
cities  with  their  new  buildings,  and  diversi- 
fied industries  brings  the  film  up  to  date. 

The  Michigan  Slory  is  available  nationally 
for  group  showings.  The  film  can  be  reserved 
through  Michigan  Consolidated's  public  re- 
lations department  in  Detroit  or  through  the 
sales  departments  in  the  utility's  outstate 
offices.  S' 

Editor's  Note:  pointing  a  trend  to  state  pro- 
motional use  of  the  film  medium,  the  next 
issue  will  feature  several  new  pictures  on  the 
Commonwealth  of  Kentucky. 


MULLING  OVER  A  NEW  MOTION  PICTURE? 

With  48  years  of  budget-stretching  film  ex- 
perience we'll  gladly  mull  with  you  .  .  .  and 
(hen  .  .  .  produce! 

Qam  0>^leans 

k_^  PH.  3-1091      \^^  Film   Production!,   Inc. 
2il  W.CumberUnd   Ave.     •     Knoxville  2,   Tenn. 


m  m  Dociofts 


Specialists  in  the  Science  of 

FILM  REJUVENATION 

FOR  16  MM  AND  35  MM 
RAPIDWELO  Process  includes   treatment  for: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

8MM  SERVICES  NOW  AVAILABLE. 


Sind   lor  free   Brochure. 
"FACTS  ON  FILM  CARE". 


^ 


ARIO   RILM 
TECHNIQUE.  INC 


37-02  27  ST.,  L.  I.  C.  1,  N.  Y. 
STillwell  6-4600  •  Est.  1940 


Sovej    Films    .    .    .    Saves    Time! 

MODEL    "U"    INSPECT-O-FILM 
MEETS    TODAY'S    FILM    NEEDS 


Here's  the  u/fimo*e  in 
time  and  cash-saving  in- 
spection, handling  and 
film  cleaning!  Model  "U" 
offers  these  special  features;  positive 
operating  speed  control;  large  546  sq. 
in.  work  surface;  silicone  and  anti-static 
treated  cleaning  tapes;  triple-jewel  film 
defect  indicator.  Handles  prints  faster, 
better!  Your  choice  of  7  types! 

Write  today   or  coil  us   collect! 

Write  for  Free  Catalog 

theHARWALDco. 

134S    Chicago  Ave.,  Evat^ston,  III. 
Phone:  Davis  8*7070 
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A  TRADE  ASSOCIATION  USES  THE  FILM  MEDIUM: 


(CONTINUED  FROM   F'AGE  TWENTY-NINE  ) 

container  industry  is  a  billion  dollar  a  year 
business.  Fifty  thousand  people  are  employed 
in  its  highly  mechanized  plants  and  their  com- 
bined efforts  produce  the  more  than  twenty-two 
billion  new  glass  containers  used  annually  in 
the  United  States. 

Plant  production  is  a  complex  operation. 
and  if  the  layman  is  to  understand  what  is  go- 
ing on  he  must  be  given  a  careful  step-by-step 
explanation.  Before  any  shooting  was  done  in 
the  plant,  both  the  producer  and  the  camera- 
men were  taken  on  a  "walk-through"  of  a 
typical  plant,  and  given  several  information 
pieces  to  read  which  described  in  detail  the 
modern  process  for  making  glass  containers. 
Once  these  had  been  absorbed,  a  shooting 
script  could  be  completed.  The  schedule  called 
for  five  days  of  in-plant  shooting. 

Presently,  there  are  one-hundred-and-five 
glass  container  plants  throughout  the  country 
— about  one  hundred  of  them  are  operated  by 
GCMI  member  companies.  One  had  to  be 
chosen  for  the  film. 

Factors  Involved   in   Selecting  a   Plant 

The  prototype  plant  would  include  the  lat- 
est equipment  and  design;  enough  machines  to 
produce  a  variety  of  jars  and  bottles  since  we 
intended  to  show  the  many  sizes,  shapes  and 
designs  of  glass  containers;  and  a  plant  that 
would  allow  a  movie  crew  to  enter  and  shoot. 

This  last  point  presents  another  problem 
that  is  peculiar  to  an  association.  Because,  as 
pointed  out  earlier,  all  publicity  projects  must 
be  carried  out  in  the  name  of  the  entire  indus- 
try, it  is  not  possible  to  give  individual  com- 
panies recognition  through  plant  identification. 
The  name  of  the  plant  could  not  be  shown,  nor 
could  the  type  of  jars  and  bottles  being  pro- 
duced be  identified.  The  only  compensation  to 
the  plant  is  in  the  knowledge  that  it  is  making 
an  industry  contribution.  Fortunately,  GCMI 
member  companies  are  extremely  cooperative 
in  such  matters  and  approval  once  the  plant 
had  been  decided  upon  never  posed  a  problem. 
Plant  Electrician   Is  Your  Key   Man 

However,  permission  to  enter  does  not  im- 
ply permission  to  take  over  the  plant.  Without 
the  cooperation  of  the  plant  personnel  it  is 
virtually  impossible  to  get  the  job  done.  The 
rules  of  safety  and  discipline  set-up  by  the 
company  for  the  regular  employees  must  be 
observed.  Perhaps  the  most  important  person 
in  the  plant  to  a  movie  crew  is  the  plant  elec- 
trician. This  is  especially  true  if  large  areas  of 
the  plant  are  to  be  shot.  He  is  the  man  who 
can  make  the  necessary  power  available.  With- 
out his  help  and  knowledge  of  the  current 
within  a  certain  plant  it  is  not  unknown  that 
movie  crews  have  paralyzed  an  entire  plant 
because  they  hooked  up  to  a  line  that  was  in- 
adequate. 

At  a  different  level,  the  plant  manager  is 
the  person  who  insures  smooth  performance  by 
instructing  his  personnel  about  what  the  crew 
is  doing,  and  soliciting  their  assistance  in  any 
way  possible.  Usually,  he  will  assign  a  man  to 
act  as  guide  and  trouble  shooter. 

The  "ideal"  plant  for  Sealed  In  Glass  was 
found  a  thousand  miles  from  New  York  City. 


It  met  all  the  requirements  of  up-to-date  equip- 
ment; a  high  level  of  housekeeping;  enough 
machines  so  that  a  variety  of  containers  could 
be  seen;  facilities  to  permit  a  movie  crew  to 
work  without  interfering  with  normal  produc- 
tion; and  a  willingness  to  have  us  in  the  plant. 
\\'ell-Planned  Shooting  .Avoids  Dela>'s 
The  plant  city  was  large  enough  so  that  we 
were  able  to  pick-up  locally  the  assistant  cam- 
eraman, gaffer,  and  grips,  realizing  a  consider- 
able saving  on  travel  expense  for  those  people. 
Once  shooting  began  there  were  no  delays.  Be- 
ginning with  the  establishing  exterior  shots  of 
the  plant,  we  followed  in  order  the  step-by- 
step  process  for  making  glass  containers;  ar- 
rival of  the  raw  materials  (sand,  soda  ash.  and 
limestone )  in  freight  cars;  measuring  the  ma- 
terials;   mixing   the    batch;     delivery     of     the 


High  and  well  out  of  workers'  paths,  camera 
crew  films  sequence  on  glass  container  manu- 
facture  in   plant  selected  as  prototype. 

mixed  raw  materials  to  the  furnace;  the  melt- 
ing process;  molten  glass  fed  to  the  forming 
machines;  the  production  of  glass  containers 
on  the  machines;  the  finished  jars  and  bottles; 
annealing  and  the  finished  product. 

By  following  precisely  these  basic  steps  we 
avoided  confusion  over  what  had  and  had  not 
been  shot,  and  the  plant  personnel  could  also 
follow  our  progress  and  prepare  in  advance 
for  arrival  in  different  sections.  Instead  of  the 
five  day  schedule  originally  planned,  all  the  in- 
plant  shots  were  finished  in  four  days. 
Getting  Cooperation  from  the  Packers 

After  a  glass  container  is  made  it  must  be 
filled  with  something  and  then  delivered  to  the 
consumer.  Broadly,  the  end-uses  for  glass 
containers  divide  four  ways;  foods,  beverages, 
drugs  and  cosmetics,  and  chemicals — house- 
hold and  industrial.  GCMI  member  companies 
make  glass  containers  but  do  not  pack  them. 
We  therefore  had  to  approach  packers  to  ask 
what  we  had  sought  from  our  members — to 
enter  their  plants  and  shoot  the  filling  lines. 
The  same  cooperative  spirit  pervading  within 
our  own  membership  naturally  enough  did  not 
exist  among  those  not  directly  interested  in  the 
Institute.  Again,  there  could  be  no  brand  iden- 
tification, and  the  only  incentive  for  the  packer 


was  that  a  certain  product  would  apfl 
film  slated  for  national  television  andf 
cal  distribution. 

Eventually  seven  packers  agreed  tl 
make  the  necessary  shots.  The  seven, 
were  scattered  from  Yonkers.  New 
Long  Island  City;  to  Bloomfield.  Nevl 
The  seven  set-ups  took  four  days — ttl 
number  of  days  required  for  the  entire! 
photography.  Each  filling  or  packinJ 
tions  plays  about  ten  seconds  on 
but  the  time  involved  to  reach  the  pld 
mitted  us  to  shoot  at  the  most  two  plani 
Colorful  Final  Sequence  "Lifts"  Fl 

With  the  completion  of  filming  the  j 
day   productions   methods   for    makii 
containers,  and  the  filling  operations  i 
for  Sealed  In  Glass  was  about  finish 
for  the  finale.  Instead  of  a  purely    p«l 
approach  showing  row  on  row  of  glasT 
items  sitting  on  a  shelf  we  decided  on 
since  been  termed  the  "ballet  of  the 
Through  the  use  of  special  optical  lerl 
the  ingenuous  special  effects  technique  f 
cis  Thompson  there  is  a  kaleidoscope 
and  shape  of  glass  containers  as  the\l 
symetrically  before  the  camera. 

When  the  final  answer  print  was 
by  GCMI  it  was  presented  to  represi 
of  member  companies  attending  a  semi 
membership  meeting.  Their  enthusiastiJ 
tion  of  the  film  at  that  meeting  was  mo 
flying  and  indicative  that  we  had  f 
least  two  of  our  original  objectives, 
f illment  of  the  third  came  w  hen  Sealed  i 
was  awarded  a  special  prize  for  special 
in  the  International  Film  Festival  of  Ne/ 
and  when  NBC-T\'  scheduled  the  filil 
Sunday  morning  telecast  in  October. 

PREVIEW   NOTES:    SE.4LED   IN 

(CONTINUED  FROM  PAGE  TVVENTvl 

has  found  glass  to  be  the  answer  by  di:| 
the  hundreds  of  items  that  are  packed  i 
From  milk  to  vinegar,  chemicals  to  pi 
soft  drinks  to  applesauce,  it  all  comes  I 
glass." 

The  picture  was  made  with  the  coo|| 
of  The  Brooklyn  Museum,  the  Corninfl^ 
um  of  Glass,  and  the  New  York  State  I 
of  Ceramics  at  Alfred  University.  Set 
Glass  was  produced  and  directed  by 
F.  CuUen.  and  photographed  by  Heil 
vorsky  and  Michael  Livesey.  with  spel 
fects  by  Francis  Thompson.  It  was  wri 
Lawrence  Ravitz.  National  distribulioil 
Sterling-Movies    U.S.A. 

Mon  begon  using  molds  in  First  Century,! 
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MOVIELAB    FILM    LABORATORIES 

MOVIELAB   BUILDING,  619  W.  54th  ST. 
NEW  YORK    19,  N.  Y.    JUDSON    6-0360 


^developing  color  negatives  •  additive  color  printing  •  reduction  printing  including  A  &  B  .  color 
slide  film  processing  •  blowups  •  internegatives  •  Kodachrome  scene-to-scene  color  balanced 
printing  •  Ektachrome  developing  and  printing  •  registration  printing  •  plus  complete  black  and 
white  facilities  including  cutting  rooms,  storage  rooms  and  the  finest  screening  facilities  in  the  east. 


When  you  need  a 

motion  picture  that  will 

have  a  long  life  and  that 

will  be  sought  by  the  people 

you  want  to  reach,  ask  the  help  of 


7^  JAM  HANDY  (%^a^^^^^^*(^ 
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lEWEST  CONCEPT  IN  DISTRIBUTION  OFFERS 
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Modern's  new  vehicle  for  short  films 

aimed  at  the  television  millions— 
on  the  air  this  spring! 


0  producers: 


1.  It's  a  great  buy  for  any  client  with  a  product  or  service  aimed  at  the 
homemaker  market  —  big  television  viewershipat  rock-bottom  cost 

2.  It  offers  greater  producer  profits  —  through  planned  economy  of 
production  and  opportunity  for  multiple  |obs 

3.  Modern  is  presellmg  for  you  through  space  advertising  and  exten- 
sive direct  mail 

4.  Modern  offers  you  an  attractive  packet  of  producer's  sales  aids 
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one  major  advertiser  as  "the  I 

mentator  I've  ever  seen  anywhen 
lovely,  and  above  all  she  s  believal 
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SEND  NOW  FOR  PACKET  OF  PRODUCER  SALES  AIDS 


NEW  YORK 

3  East  54th  Street 

Plaza  8  2900 

LOS  ANGELES 

1717  N.  Highland  Ave 
Hollywood  2  2201 


DETROIT 

19818  MacK  Avenue 

Tuxedo  4  6222 

SAN   FRANCISCO 

444  Market  Street 
YUkon  2  9414 


TAL 


CHICAGO 

Prudential  Plaza 
Delaware  7  3252 

WASHINGTON 

Seventeen  Ten  H  St., 
Sterling  3  3377 


N.  W 


PITTSBURGH 

210  Grant  Street 
Grant  I  9118 

TORONTO 

140  Merton  Street 
Hudson  54419 


SERVICE,  INC. 
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TRADEMARK 


"We  can  show  prospects  MORE  with  movies 
than  in  a  live  demonstration" 


ays  L.  A.  DePolis,  Vice  President  in  charge  of 
larketing,  LeTourneou-Westinghouse  Co. 

We  solve  two  major  selling  problems  with 
odak  Pageant  Projectors  like  this  one.  One  is 
le  problem  of  showing  our  equipment,  which 
eighs  as  much  as  38  tons,  to  as  many  pros- 
sets  as  possible.  The  other  is  the  problem  of 
taking  maximum  use  of  every  minute  spent 
ith  the  prospect. 

"For  example,  surveys  show  that  the  average 
ilesman  spends  only  61  minutes  per  year  with 
ich  identified  buying  influence.  As  our  earth- 
loving  equipment  becomes  more  and  more 
3mplex,  it  becomes  increasingly  important  to 


make  those  minutes  count!  Instead  of  our  sales- 
man using  his  time  to  bring  the  prospect  to  the 
machine,  or  spending  a  lot  of  money  to  bring  the 
machine  to  him,  we  do  the  job  better  with  our 
kit  of  1 1  sales  films. 

"We  had  definite  reasons  for  choosing  Kodak 
Pageant  Projectors  to  do  these  jobs  for  us.  First, 
we  needed  a  rugged  projector— one  that  wouldn't 
break  down  on  an  executive  after  he  had  taken 
it  halfway  across  the  country.  We  bought  Pag- 
eant Projectors  because  we  thought  they  were 
the  most  rugged  and  dependable,  yet  quiet.  We 
wanted  a  projector  that  wouldn't  startle  a  con- 
ference group  when  it  was  turned  on. 

"Now  that  we've  been  using  our  Pageant  Pro- 


jectors for  a  while,  we've  found  three  big  advan- 
tages over  any  other  projector:  ( 1 )  they're  sim- 
ple and  functional  in  design;  (2)  easy  to  set  up 
and  use— with  minimum  instruction;  (3)  a  fast, 
foolproof  rewind  system." 


Your  Kodak  Audio-Visual  Deal- 
erwill  demonstrate  these  and 
other  Kodak  Pageant  Projec- 
tor advantages.  Or  write  us 
for  Bulletin  V3-65,  which  de- 
scribes the  new  Kodak  Pag- 
eant AV-126-TR.  with  its  all- 
transistorized  amplifier  for  in- 
stant sound  start-up  and  main- 
tenance-free sound  system. 


lafefe 


Kodak Bigeant Projector  ^EASTM/^N  KODAK  COMPANY,  Dept  8-V,  Rochester  4,  N.Y. 
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for  g!l  your  soles  promotion  needs! 
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Our  young,  energetic  writers  ore  eager  to  tockle 
your  soles  promotion  projects:  motion  pictures, 
slidefilms,  grophics,  meetings  or  live  shows. 


Our  live  Show  Deportment  con  olwoys  be  counted 
on  to  come  up  with  fresh,  originol  presentations 
thot  will  leove  your  oudience  clomoring  for  more. 


> 
X 


lop-quolity  motion  pictures,  our  speciolty,  ore  turned 
out  by  our  teom  of  tolented  directors— who  hove 
clever,  persuosive  methods  of  coaxing  o  top  per- 
formance from  an  actor. 


All  of  our  employees— even  our  secretories— are 
willing  to  go  out  of  their  way  to  serve  the  client. 

^                                                                             "« 

^- 

■4t  it!^'- "  j'^^"^^ 

':-.4fiL.:f           ^.H 

fclll            1 

Bociiing  up  the  oireciors  ore  our  eleven  oggressive 
comera  crews,  with  the  lotest,  up-to-dote  equipment. 


And  finolly,  our  prices,  as  presented  by  the  account 
executives,  ore  designed  to  convince  you  to  give 
Wilding  the  business. 
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MOTION  PICTURES 

16mm— 35mm 
Stop  Motion 
Slide  Motion 
Animation 
3-Dimension 
Wide-Screen 

SLIDEFILMS 

Sound-Silent 
Automatic-Manual 
Three-Screen 
Wide-Screen 

TELEVISION 

Closed  Circuit  Shows 
Television  Commercials 
Pilot  Films 

MEETINGS 

All  Materials 
All  Arrangements 
Meeting  Leaders 

PRINTED  MATERIALS 

Charts 
Manuals 
Brochures 
Reminder  Pieces 

RECORDINGS 

SLIDES 

3-Dimensional 
Wide-Screen 

POINT-OF-SALE  MATERIALS 

Displays 
Posters 

LIVE  SHOWS 

Speeches 
Skits 
Convention  Show^s 

CUSTOMER  SERVICES 

Equipment  Sales,  Rental,  Service 
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SAN  FRANCISCO:  DOuglas  2-7789 


A  Foreword  to  this  12th  Review 

THE  LIGHT  of  a  New  Age  has  burst  full  upon  an  unpre- 
pared Earth.  Though  manmade  clouds  hover  over  vast 
stretches  where  millions  of  people  still  exist  in  shadow,  the 
path  to  the  Moon  and  beyond  awaits  our  space  ships. 

Nuclear-powered  craft  explore  the  depths  beneath  a 
Pole,  sail  the  oceans'  surfaces.  Science  and  medicine  have 
worked  life-extending  miracles;  automation  performs  tedi- 
ous tasks  to  unlock  technological  riches  for  Everyman. 

Transmission  of  both  images  and  sound  between  nations 
is  imminent.  Satellite-aided  signals  offer  enlightenment  and 
understanding  far  beyond  the  escapism  concept  to  which 
we  have  limited  television's  great  potential. 

What  an  age  in  which  to  live  ...  to  be  a  doer,  thinker  or 
a  leader  of  men !  Like  every  other  era  of  change,  the  New 
Age  has  also  brought  with  it  a  multitude  of  challenges 
which  the  pessimist  calls  "problems."  The  greatest  of  the 
challenges  is  in  the  realm  of  Education  .  .  .  for,  today,  as 
never  before  .  .  .  man's  future  depends  on  understanding. 

This  12th  Annual  Production  Review  reflects  the  talents, 
creative  genius,  physical  resources  and  experience  which 
these  listed  thousands  of  sight/sound  "missiles"  represent 
in  terms  of  films  made  for  industry,  governments,  trade 
groups,  and  organizations.  We  direct  our  corporate  and 
government  subscribers  to  client  references  which  are 
unique  in  this  Buyer's  Guide.  Your  challenge  is  to  see  the 
listed  films  \vhich  are  applicable  to  your  own  needs! 

These  pages  (beginning  on  105)  list,  in  great  detail,  the 
key  people,  physical  facilities  and  recent  experience  within 
372  specializing  film  and  tape  production  companies  in  18 
countries  on  all  the  continents  around  the  world. 

Each  of  the  films  made  by  these  listed  companies  was  a 
specific  answer  to  a  special  need.  It  is  these  specifics  and 
the  results  achieved  in  each  situation  which  the  reader  must 
consider  paramount!  For  example:  one  company's  use  of 
a  simple  training  film  for  showing  to  thousands  of  clean- 
ing personnel  in  its  buildings  across  the  country.  An  im- 
proved skill  and  better  use  of  tools  was  translated  into 
saving  of  thousands  of  man-hours  on  these  jobs. 

Lives  saved  through  \isualized  safety  education,  through 
medical  and  health  pictures  .  .  .  lives  enriched  through  films 
preparing  people  for  Retirement  Years  .  .  .  understanding 
made  possible  through  "attitude"  films  .  .  .  new  skills 
taught  to  men  and  \\omen  otherwise  wasted  .  .  .  taught 
faster,  with  easier-to-grasp,  proven  audio-visual  techniques 

.  these  are  potentials  offered  by  listed  companies ! 

A  thoughtful  Maker  has  provided  the  medium  of  film 
for  a  world  of  change  which  has  dire  need  for  understand- 
ing. The  light  on  the  screen  can  help  liberate  mankind 

from  fear  through  ignorance.  —ORG 
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There  are  three 

Fred  Niles 

Communications 

Centers 


and  each  one  is 

A   COMPLETE  SOURCE 

for 

MOTION   PICTURES 
FOR  INDUSTRY 

BUSINESS  DEVELOPMENT 
PROGRAMS 

SOUND  SLIDEFILMS 

MERCHANDISING  MATERIALS 

BUSINESS  THEATRE 

TELEVISION  ADVERTISING 

Three  fully  staffed  and  equipped 
production  centers  to  serve  your 
every     communications     need 
from  idea  to  sales  results. 
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FRED  A.  NILES 
COMMUNICATIONS 

CENTERS,  INC. 

CHICAGO 

1058  W.  Washington  Blvd. 
Chicago  7,  III. 
SE  8-4181 

HOLLVWOOD 

650  N.  Branson  Ave. 
Hollywood  4,  Calif. 
HO  3-8154 

NEW  VORK 

108  West  End  Avenue 
New  York  23,  N.Y. 
SU  7-8770 

BUSINESS  SGBEEN 

THE    12TH    .AX.NLAL    PRODLCTION    REVIEW 
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E.xtensive  Film  Coverage  Brings  the  Orbital  Flight  Story  to  the  World 7 
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Professional  Film  User  Organizations:  Listings  Begin  on  Page 26 

National  &  International  Award  Competitions:  Listings  Begin  on  Page 27 

Producer  and  Laboratory  Trade  Associations:  Listings  Begin  on  Page 34 

Washington  Film  Commentary:  Editorial  Report  by  Mary  Finch  Tanhain  ....    44 
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National  .Advertisers  and  Film  Producers  Hold  a  New  York  Workshop 80 

Must  Viewing:  a  Selection  of  Sponsored  Films  for  Executive  Preview 86 

The  Heritage  and  the  Challenge:  a  Foreword  to  the  Production  Review 99 

Feature  Section:  Previews  of  Sponsored  Films  of  the  Month.  Begins  on 189 

The  I  2th  Annual  Production  Review  Listings 

An  Alphabetical  Index  to  Listings  of  Film  Producers.  Begin  on  Page 102 

Geographical  Index  to  the  Producer  Listing  Section 103 

Business  Screen  International:  Producers  in  Canada  and  Worldwide 154 

National  Distributors  of  Sponsored  Motion  Pictures.  Listed  on  Page 1 69 

A  Production  Review  Guide  to  Experienced  Film  Writers.  Begin  on  Page  ...  173 
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Field  Representatives  of  the  Film  Manufacturers   192 

An  Index  to  Advertisers  in  the  12th  AnnuLil  Production  Re\iew 210 

Office  of  Publication:  7064  Sheridan  Road  Building,  Chicago  26,  Illinois 
IN  NEW  YORK  CITY  IN   LOS  A.NGELES 

Robert   Seymour.   Eastern   Manager  H.  L.  Mitchell,  M'cstcrn  .A/aiiagpr 

250  West  .5Tth  Street  14.50  Lorain  Road.  San  Marino 

Circle    5-2969   •    lUdson    2-1957  Cumberland  3-4.394 


IN  WASHINGTON,  D.C. 

Mar>"  Tanham.  Correspondent 

4331  Garfield  St.,  N.W. 
Telephone:   WOodle\'  6-0709 


IN  SAN  FRANCISCO 

James  Stevenson,  Tiepresenlalive 

420  .Market  Street 

Telephone:    YUkon  1-3575 


Issue  One,  Volume  Twenty -Three  of  Business  Screen  Magazine,  published  March.  1962. 
Issued  eight  times  annually  at  .six-\ve<'k  intervals  at  7064  Sheridan  Rd.,  Chi(at;<i  26.  Illinois 
hy  Business  Screen  Magazines,  In<.  Phom-  BRiargate  4-82.14-5.  O.  H.  Coelln,  Jr.,  Editor 
and  Publisher.  In  New  York:  Robert  Seymour,  Jr.,  2.in  \V.  57th  Si.  Telephone  Circle 
5-2fl6<l  or  jUdson  2-Ui.''i7  In  Los  .\ngeles:  H.  L.  Mitchell,  H.id  Lorain  Road.  San  Marino, 
Cal.  Telephone:  CUnibirlaiul  ,i-i.)!i|.  Suljsiription  .$3.00  a  year;  .$,i.00  two  years 
fdomesiic);  $4.00  and  $7.00  foreign.  Second  class  postage  paid  at  Chicago.  Illinois  and 
at  additional  mailing  office.  Entire  contents  copyrighted  1962  by  Business  Screen 
Magazines,  Inc.  Trademark  registered  U.  S.  Patent  Office,  .^ddrcss  editorial  and 
subscription  inquiries  to  the  Chicago  headquarters"  office  of  publication. 


BUSINESS     SCREEI 


editorial  services 

art  &  animation 

music 

sound  recording 

screening 

color  developing 

black-and-white 
developing 

color  printing 

black-and-white 
printing 

edge-numbering 

print  cleaning 

magnetic  striping 


. . .  surprised  ? 

to  find  everything  you  need 
to  complete  your  film 
in  one  convenient  location, 
under  one  roof? 
That  includes  Byron's  famed 
WESTREX  SOUND  FACILITIES 
. . .  tliere  is  no  better  sound ! 


see  for 
yourself... 

or  write,  phone  or  wire 

for  information  and 

quotations  on  any  and 

all  producer  services. 


byron /motion  pictures 

1226  Wisconsin  Ave.,  N.W.,  Washington  7,  D.C.,  FEderal  3-4000 
Affiliated  witli  MECCA  FILM  LABORATORIES  CORP.,  630  Ninth  Avenue,  New  York  36,  N.Y. 
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"A  child  reaches  out  and  the 
helping  hand  of  the  Greater 
New  York  Fund  answers  ..."  a 
poignant  moment  of  child  deser- 
tion narrated  in  this  effective 
fund  ratstng  film  for  the  Greater 
New  York  Fund. 


Demonstrating  new  medical  ap- 
proaches to  physical  therapy, 
"The  Return"  was  filmed  for  the 
American  Physical  Therapy  Assn. 
A  New  York  Times  review  said: 
"Perceptively  written  ,  .  .  real 
power!" 


UIH 

Wt 

W. 
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The  Ford  Motor  Company  spon- 
sored "Where  Were  You"  in  the 
public  interest  to  get  more 
Americans  out  to  vole.  Between 
August  1  and  November  8,  1960 
a  record  was  set  by  11  million 
Americans  who  saw  the  film  dis- 
'    tributed  by  Ford, 


MPO  crews  travelled  25.000 
miles  to  get  pictures  for  Gulf's 
"Unseen  Journey"  ...  into  the 
desert  by  helicopter,  by  paddle 
boat  up  the  Louisiana  bayous. 
The  New  York  Times  says:  "a 
pounding,  graphic  and  splendidly 
photographed  documentary." 


Produced  for  the  National  Board 
of  fire  Underwriters. "Science  of 
Fire"  tells  the  dramatic  story  of 
fire.  Film  News  calls  it  "as  at)- 
sorbing  to  watch  as  it  is  enlight- 
ening .  .  .  excellently  researched 
.  . .  wide  audience  appeal." 


it's  the 
picture 
that  counts... 


■  At  MPO  we  make  motion  pictures  that  have  qualit' 

built  into  them.  We  maintain  the  largest  permanen 
staff  of  professional  filmmakers  in  the  non-theatrica 
film  business.  For  over  fifteen  years  we  have  pre, 
duced  public  relations,  sales  and  training  films  fo 
America's  leading  organizations  and  businesses 
Effective  motion  pictures,  pictures  that  count!  I 
you'd  like  to  see  one  of  our  productions  or  lean 
more  about  our  facilities  and  staff,  call  Judd  PollocI 
at  TR  3-7000  in  New  York. 


here's  how  you  can  double  the  value 

of  your  business  films. 

■  Double  the  use  of  your  business  films  and  you  double  their  value. 
Simple?  It's  even  simpler  to  use  the  Videotronic  8.  MPO's  new.  automatic 
8mm  sound  projector.  You  and  your  staff  will  really  use  this  motion 
picture  projector  —  and  your  films!  You'll  find  it  easy-to-operate,  easy- 
to-carry.  easy-to-watch,  easy-to-maintain.  easy-to-own.  It's  the  lowest 
priced  repeater  on  the  market.  Or,  if  you  wish,  lease-use  available  on 
low-budget  monthly  rentals.  And  rentals  may  be  applied  against  purchase 
price.  MPO  can  also  convert  your  16mm  or  35mm  films  to  8mm.  or 
produce  a  new,  low  cost  film  for  your  Videotronic  8. 


If 


Videotroflic 


A    MPO  VIDEOTRONICS,  INC./ 15  E.  53rd  St.,  N.  Y.  22,  N.  Y./  also  in  Detroit,  Chicago,  Hollywood,  Toront; 
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few,  Thin-Base  Kodak  Film 
Used  in  Glenn  Orbit  Flight 

ilf  A  new  thin-base  Kodak  film 
'/as  used  in  the  pilot-observer 
amera  of  the  Colonel  John  Glenn 
rbital  flight,  A.  C.  Thomsen, 
lianager  of  Eastman  Kodak  Com- 
'■any's  photo  recording  methods 
ales,  reports. 

.  The  new,  thin-base,  high-speed 
lolor  film  enabled  590  feet  to  be 
baded  on  a  normal  400-foot  spool 
:d  record  Glenn's  reactions.  This 
k  Kodak's  Ektachrome  ER,  .0025- 
,ich  Estar  base,  16mm.  With  an 
vSA  exposure  index  of  160,  the 
ilm  can  be  used  under  low  light 
bvels,  or  in  high-speed  cameras, 
I'homsen  said.  It  was  designed 
'riginally  for  general  scientific 
nd  technical  use. 

A  newly  designed  camera  took 

ictures  on  the  new  film  at  a  high 

ite  of  speed  during  takeoff    and 

''■  inding   and   more   slowly   during 

"•  le  time  of  orbit,  a  total    of   480 

".  feet. 

The  film,  which  is  a  little  thick- 

:?  Ir  than  the  wrapper  on  a  cigarette 

;c  tack,    was    flown    by   courier    to 

kodak   in   Rochester  for    proces- 

ing.  R. 

_  *      *      * 

'arm  Film  Foundation  Book§ 
(uPonl's  "Unseen  Harvesters" 

V  Distribution  of  The  Unseen 
iarvesters,  reviewed  extensively 
n  the  previous  Issue  8  (Vol.  22) 
)f  Business  Screen  and  spon- 
ored  by  the  DuPont  Company,  is 
)eing  handled  by  the  Farm  Film 
-oundation,  1425  H  Street,  N.  W. 
Vashington,  D.  C. 

Prints  of  this  outstanding  farm 
locumentary  have  been  allocated 
o  extension  libraries  throughout 
he  U.  S.  handling  these  films  on 
jehalf  of  the  Foundation.  For  the 
iddress  of  the  library  source  near- 

'  ;st   you,    write    the    Foundation's 
)ffice  in  Washington,  D.  C.        g' 

I  *        *        * 

■   iIPA's  Chicago  Man  Wins 
.961  Sales  Contest  Award 


Extensive  Film  Coverage  Brings 
Orbital  Flight  Story  to  World 


fr  Fred  E. 

istant  Vice 

ago  office 

\dvertising 

pans-based 

iidvertising 

:ompany's 

mtstanding 

nent. 

Awards,  which  included  a  SlOO 
pavings  Bond  and  a  $1,000  sales 
'onus,  were  presented  at  the 
ompany's  annual  sales  convention 
leld  in  New  Orleans  in  January.  ^' 


Magel,  Resident  As- 

President  in  the  Chi- 

of  the  Motion  Picture 

Service  Co.,  New  Or- 

national  theater  screen 

company,     won     his 

"Topper   Award"    for 

1961    sales    achieve- 


THROL'GH  THE  Magic  of  Camera 
eyes,  through  film  and  re- 
corded voice,  lands  around  the 
world  are  eye-witnessing  the 
achievements  of  Lt.  Col.  John 
Glenn  on  his  orbital  flight. 

Three  times  the  U.S.  Marine 
piloted  the  Mercury  spaceship 
around  the  earth,  bringing  it  down 
to  a  near-pinpoint  landing  in  the 
Atlantic  Ocean.  It  was  the  first 
orbital  flight  by  an  American.  For 
many  months,  the  entire  world 
waited  for  this  epic  flight.  Now 
countries  around  the  world  are 
seeing  it  on  film,  in  detail. 

Given  Top-Billing  Overseas 

America's  first  manned  orbital 
space  flight  received  the  most  ex- 
tensive on-the-scene  Voice  of 
America  coverage  ever  given  a 
single  event  and  was  given  top 
billing  overseas  through  all  other 
U.  S.  Information  Agency  serv- 
ices. 

USIA  pooled  all  its  resources 
— •  the  Voice  of  America,  televi- 
sion, motion  pictures,  press,  ex- 
hibits and  book  programs  —  into 
a  highly-geared,  coordinated  ef- 
fort to  tell  the  world  of  Astronaut 
Glenn's  flight. 

Ship   First    Prints    in    .'SB   Hours 
The      audio-visual      fo'low-up 
promptly    and    with    expert    han- 
dling, spread  the  word  around  the 
world  on  film  within  hours. 

USlA's  motion  picture  service 
produced  a  one-reel  film  of  the 
orbital  flight  in  41  languages,  and 
within  36  hours  airshipped  prints 
in  both  16mm  and  35mm  to  107 


countries,   including  those  behind 
the  Iron  Curtain. 

Four  Other   Background   Films 

In  addition,  newsreel  clips  were 
sent  to  57  countries,  and  Spanish- 
language  versions  were  sent  to  12 
countries.  The  motion  picture  cov- 
erage included  Lt.  Col.  Glenn  in- 
side the  Mercury  capsule  during 
the  flight. 

USlA's  television  service  pro- 
duced a  number  of  programs  as 
background  material  for  the  or- 
bital flight.  These  were  used  over- 
seas in  connection  with  the  flight. 

Focus:  Infinily  was  a  13-min- 
ute  feature  describing  the  impor- 
tance of  the  flight  and  focusing 
attention  on  the  fact  that  the 
American  space  shot  was  made 
"with  the  entire  world  watching." 

Other  background  programs  in- 
cluded: 

Manned  Orbit,  five  minutes  of 
newsreel  type  footage  used  by  lo- 
cal stations  overseas  in  reporting 
the  actual  flight. 

Mercury  Backup.  10  minutes  of 
background  footage  on  Project 
Mercury,  featuring  world-wide  in- 
ternational tracking  stations. 

Glenn  Interview,  five-minute  in- 
terview with  Astronaut  Glenn 
deals  with   views  on  space   .    .    . 

Architects  of  Space.  15-niinute 
program  reporting  on  the  develop- 
ment of  the  Atlas  rocket  used  as 
the  booster  for  Project  Mercury. 

With  speed  and  precision, 
through  the  technology  of  camera 
and  film.  Astronaut  Glenn's  thrill- 
ing orbital  achievement  was  shared 


with  the  entire  world  —  in  coun- 
tries far  and  near.  For  months 
and  years  to  come,  the  film  rec- 
ord of  this  great  space  feat  will 
be  telling  the  world  that  when 
America  did  it  "the  entire  world 
was  invited  to  watch."  ^' 

*        *        * 

A  F  Telefilms  to  Distribute 
NASA''*  "Mastery  of  Space" 

i  The  National  Aeronautics  and 
Space  Administration  is  offering 
Mastery  of  Space,  a  58-minute 
film  in  color,  documenting  the 
Project  Mercury  nian-in-space 
program  and  Lieutenant-Colonel 
John  Glenn's  orbital  flight  to  tele- 
vision stations  and  networks 
through  Association  Telefilms'  na- 
tional film  centers.  Soon,  16mm 
prints  of  the  film  will  be  released 
to  schools  and  community  organi- 
zations. 

The  film  highlights  America's 
first  orbital  flight,  traces  the  de- 
velopment of  the  manned-space 
program,  describes  the  techniques 
of  launching  and  orbiting,  and  ex- 
plains the  purposes  behind  the  na- 
tion's space  probes.  The  final  se- 
quences of  the  film  show  the 
"Friendship  7"  countdown,  launch, 
ascent,  tracking  procedures  and 
capsule  recovery.  There  are  also 
scenes  inside  the  capsule  showing 
Col.  Glenn  in  orbit-to-earth  con- 
versations and  manning  the  space- 
craft. IB' 


Astronaut  John  H.  Glenn,  Jr.  (center)  at  NASA  press  conference,  flanked  by  Astronaut  Donald  Slayton,  scheduled 
for  next  shot  i  left>  and   Public  Information  Officer  John  Powers,   "voice"  of  the  Astronauts   iseated  on   the  right). 
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FILMS,     INC. 


announces 


DYNAMIC  THEATRE   NETWORKS,   INC. 

to  develop  an  exciting  advance 

in  closed  circuit  theatre  television 

in   cooperation   v>/ith 

Marconi's  Wireless  Telegraph  Company,   Ltd. 

of   Great   Britain. 

This  system  is  being  designed  for 

continuous  operation  at  hourly,  daily 

or  weekly  rates,   in   100  cities. 

Pilot  demonstrations  in  color  and 

black  and  vi/hite  have  proven  the  system's 

capability  for  delivering  full   range 

image  fidelity  previously  unequalled  on 

theatre-size  screens  .  .  .  complemented  by 

stereophonic    sound. 

Dynamic  Theatre  Networks   Inc.,  invites 

American  business  and   industry  to  consider 

this  imaginative  communication  system   in 

its  future  plans  for  marketing, 

training  and   public   relations. 

Full  facilities  for  production  and 

programming  will  be  available. 


DYNAMIC    FILMS.    INC..   405    PARK   AVENUE,    NEW   YORK   22.    N.   Y. 
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MEDICAL 


announces  the 


HOSPITAL  COMMUNICATIONS  CENTER 


a  hospital-based  service  designed 
to  provide  continuing  post-graduate 
education  at  the  selection  and 
convenience  of  the  practicing  physician. 

Initially  tested  under  survey  condi- 
tions in  representative  hospitals 
chosen  with  the  cooperation  of  the 
American   Hospital  Association, 
the  HCC   has  had   impressive  acceptance 
from  hospital  administrators  and 
viewing  physicians.  Documented   informa- 
tion  is  available  upon  request. 

Regional  operation  in  60  hospitals  in 
5  states,  with  a  doctor-viewing 
potential  of  6000  is  now  being  readied. 


Medical  Dynamics,   Inc.   invites   inquiries 
about  the  Hospital  Communications  Center 

from  ethical  pharmaceutical  companies 
as  part  of  their  programming  for  the 
improvement  of  marketing  and  customer 
relations. 


MEDICAL        DYNAMICS.        INC.,       A        DIVISION         OF         DYNAMIC         FILMS,         INC 
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THROUGHOUT  THE  WORLD 

REEVESOUND 

creates  specialized  motion  picture  systems  to  meet  the  most  specialized  needs! 

From  Seattle  to  Pakistan,  on  the  ground  or  in  the  air,  wherever  the  problem,  whatever  the  need,  Reeve- 
sound  invariably  comes  up  with  the  perfect  answer.  No  job's  too  tough,  no  project  inconceivable.  And 
Reevesound  does  it  all!  Design,  layout,  manufacture,  building,  installation,  operation — Reevesound  spe- 
cialists take  every  phase  in  tow  to  create  a  system  tailored  for  your  needs.  Here  are  some  Reevesound 
installations  now  making  news  throughout  the  v/orld! 


Motion  Pictures  while  you  fly! 

Jet  airliners  will  show  full  length  features 
while  in  flight . .  .  thanks  to  Reevesound. 
This  advanced  system  incorporates  special 
screens  and  equipment  with  crucial  safety 
devices  that  meet  highest  airline  and 
Government  standards.  An  aeronautic  first .  . 
another  Reevesound  success,  engineered 
for  Inflight  Motion  Pictures,  Inc. 


Pakistan  gets  a  studio! 

A  motion  picture  production  center  for 

the  government  of  Pakistan!  Reevesound 

planned  and  provided  the  complete 

design,  equipment,  technical  facilities — and 

installed  them.  In  addition,  Reevesound 

supplied  personnel  and  training  to 

get  the  studio  on  its  feet! 


Breaking  the  presentation  barrier! 

The  Federal  Science  Pavilion  at  the  Century  21 
Exposition  in  Seattle  will  feature  a 
revolutionary  multiple  image  projection  system 
(seven  projectors  are  employed).  Designed 
especially  by  Reevesound  for  the  U.S. 
Department  of  Commerce.  The  system  will 
show  a  highly  imaginative  film  presentation 
created  by  famed  designers  Charles 
and  Ray  Eames  who  worked  closely  with 
Reevesound  engineers.  ; 

Other  recent  Reevesound  systems  included  the  U.S.  Exposition,  Moscow  1959;  Latin  American  Atomic  Energy 
Exhibition,  1960.  If  you  need  a  special  motion  picture  system,  but  think  it  can't  be  done — call  Reevesound. 


REEVESOUND 


Company,  Inc.  ■  35-54  38th  Street,  Long  Island  City  6,  N.Y.  ■  A  subsidiary  of  Reeves  Soundcraft  Corp. 
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A  World's  Fair  —  any  World's  Fair  — 
means  big  promotional  and  display 
budgets. 
Inevitably,  large  portions  of  the  materials 
which  countries  or  companies  want  to  feature 
at  fairs  are  too  big  or  too  intangible  to  be 
shown  physically.  So,  when  you  have  a 
World's  Fair,  it  follows  logically  that  you  are 
going  to  have  new  developments,  new  tech- 
nologies and  new  techniques  in  motion  pic- 
tures. You  can  look  for  breakthroughs  in 
both  production  and  exhibition  equipment  and 
methods. 

The  Seattle  World's  Fair,  whxh  runs  from 
April  21  through  October  21,  1962,  is  a  prime 
case  in  point: 

Films  to  Take  \'isitors  on  World  Tour 

■5!r  Visitors  (an  estimated  10  million  of 
them)  will  be  introduced  to  scenes,  people 
and  activities  all  over  the  world  via  the  me- 
dium of  motion  picture  film. 

•■>  People  will  preview  their  futures  —  and 
the  futures  of  their  children  and  grandchildren 
—  via  motion  pictures.  The  theme  of  the  Se- 
attle Fair  is  to  depict  life  and  times  of  Cen- 
tury 21.  Since  this  hasn't  happened  yet.  it 
stands  to  reason  that  participants  will  be  mak- 
ing highly  creative  uses  of  movies. 

T4-  Science  and  space  exploration  are  key- 
notes of  our  expectations  in  Century  21.  Their 
stories  will  be  told  via  some  of  the  most  crea- 
tive motion  pictures  to  be  evolved  in  recent 
years. 

U.  S.  Government  a  Patron  of  Film  Arts 

In  a  preliminary  survey  of  motion  picture 
activity  connected  with  the  Seattle  World's 
Fair  which  was  conducted  especially  for  Busi- 
ness Screen,  the  United  States  Government 
emerges  as  the  prime  patron  of  motion  pic- 
ture arts.  Several  commercial  exhibitors  are 
also  counting  on  movies  to  tell  their  stories. 
At  this  writing,  it  is  too  early  to  know  speci- 
fics about  the  extensive  exhibits  planned  by 
foreign  governments.  There  is  a  good  reason 
to  believe,  however,  that  several  of  the  35  na- 
tions participating  in  the  fair  will  use  movies 
prominently  in  their  pavilions. 

The  United  States  entry  in  the  Fair,  super- 
vised by  the  Department  of  Commerce,  is  de- 
voted to  the  history,  the  role,  the  significance 
and  the  future  of  Science.  Congress  has  ap- 
propriated $9  million  for  this  pavilion,  to  be 
known  as  the  United  States  Science  Exhibit. 
In  addition,  many  private  corporations  are 
underwriting  substantial  portions  of  USSE  or 
staging  special  presentations  which  will  be 
part  of  the  comprehensive   presentation. 

Science   Exhibit   Features   Five   "Worlds" 

In  concept,  USSE  is  one  of  the  five  basic 
segments  or  "Worlds  of  Century  2 1 ."  These 
are: 

ii  The  World  of  Science.  USSE  will 
occupy  six  acres  of  the  total  74  acre  site  of 
the  Fair. 

ii  The  World  of  Century  21,  Exhibits 
of  35  governments  will  be  featured. 

i--  The  World  of  Commerce  and  Indus- 
try. Commercial  exhibits  by  firms  from  all 
over  the  world  will  occupy  23  acres. 

it  The  World  of  Art.  The  great  art  col- 


A  Preview  of  the  Visual  Exhibit  Techniques  at 

THE  SEATTIE  WORLD'S  FAIR 

SPECIAL  BUSINESS  SCREEN  PRE-OPENING    FILM    SURVEY 


lections  of  the  world  will  be  represented  by 
loaned  displays. 

"  The  World  of  Entertainment.  .An 
integrated  area  has  been  set  up  for  the  pc- 
forming  arts:  sports,  recreation,  amusements, 
theatre,  music  and  restaurants.  Motion  pictures 
will  also  play  a  major  role  here. 

Within  USSE,  there  will  be  seven  distinct 
display  or  exhibit  areas.  Of  these  seven,  three 
will  be  devoted  chiefly  to  motion  pictures.  Of 
the  remaining  four,  three  will  make  extensive 
use  of  films. 

Traffic  through  USSE,  which  is  expected 
to  total  a  little  better  than  5  million  (or  half 
of  the   total   attendance   at   the   Fair)    during 


the  six-month  operating  period,  will  travel  in 
an  organized  flow.  Spectators  will  move  from 
one  area  to  the  next,  observing  or  experienc- 
ing the  events  in  a  planned  sequence.  The 
visitors'  opening  contact  with  USSE  will  be 
in  a  movie  theater  which  dominates  AREA  I 
of  the  pavilion. 

The  area,  and  the  show  it  presents,  will 
be  known  as  the  House  of  Science.  The  title 
is  both  figurative  and  literal.  In  this  area, 
USSE  will  present  a  basic  concept  of  what 
sc'ence  is  and  how  it  was  evolved.  The  accent 
will  be  on  breadth. 

A  special  effort  will  be  made  to  show  that 
science  involves  more  than  electronics,  space. 


A  vista  of  modern  design  is  pictured  in  this  advance    model    of    the    Seattle    World's    Fair    grounds. 
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•  Easy  access! 

•  Complete  records! 

•  Prompt  delivery  anywhere! 


Services  provided  include 

Distribution 

Inspection 

Grading  &  Cleaning 

Repairing  &  Rejuvenation 

Scratch  Removal 

Protective  Coating 

Editing 

Commercial  Insertion 


BEKINS 

FILM  SERVICE  CENTER 

1025  N.  Highland  •  Hollyv\/ood  38 
HO  9-8181 


Visual  Exhibit  leclinicjues  at 
the  Seattle  World's  Fair: 

(CONTINUED   FROM    PRECEDING    PAGE    ELEVEN) 

and  destruction.  The  beauty,  depth  and  fas- 
cination of  many  branches  of  science  will  be 
shown. 

The  vehicle  for  accomplishing  this  will  be 
a  motion  picture  produced  for  the  occasion 
by  the  Charles  Eames  design  organization. 
Venice.  Calif.  The  show  will  use  a  multi- 
screen technique  to  depict  a  cross-section  of 
American  life. 

Synchronous  Projection  on  Six  Screens 
Within  the  Area  I  House  of  Science,  a 
series  of  six  screen  areas  will  be  incorporated 
into  the  sloping  wall  of  the  theater.  For  scope 
of  coverage,  six  separate  aspects  of  the  in- 
dividual subject  under  discussion  in  the  film 
will  be  covered  through  synchronous  projec- 
tion on  the  individual  9'  x  16'  screen  areas, 
which  will  actually  be  part  of  a  50-foot-wide 
projection  surface  incorporated  in  one  of  the 
walls  of  the  theater.  A  seventh  screen,  used 
for  transition  sequences  in  the  Eames  exhi- 
bition, will  cover  an  area  of  17'  x  21'.  This 
will  be  centrally  located  on  the  projection  wall. 

Science  As  "Outgrowth  of  Civilization" 
The  Eames  show  will  run  for  12  to  13  min- 
utes. The  opening  portion  —  four  to  foiu- 
and-a-half  minutes  —  will  be  animated.  The 
remainder  will  be  live  film  —  most  of  it  shot 
especially  for  this  show  by  Eames"  head  cam- 
eraman. Archer  Goodwin. 

The  animated  sequence  will  use  the  theme 
from  which  the  "House  of  Science"  show  takes 
its  name.  Science  will  be  shown  as  an  out- 
growth of  civilization.  The  beginnings  of  sci- 
entific thought  will  be  traced  to  ancient 
Greece.  The  first  "House"  is  a  crude  shed 
which  barely  protects  its  adherents  from  the 
elements  of  ignorance  and  fear  which  have 
always  surrounded  scientific  progress.  Then, 
through  the  ages,  as  new  scientific  pursuits  are 
added,  additions  are  tacked  onto  the  "House 
of  Science."  Through  the  years,  the  styles  of 
architectures  of  the  additions  to  the  "House" 
change  with  the  period  and  with  the  part  of 
the  world  in  which  the  sponsoring  innovations 
take  place. 

In  addition  to  illustrating  the  evolution 
and  breadth  of  scientific  interest,  this  tech- 
nique also  makes  it  possible  to  show  the  ac- 
celeration of  scientific  development  in  modern 

Below:  the  Forest  Products'  Building  at  the 
Fair  will  feature  a  motion  picture  on  the  values 
of  wood    products  to   man. 


Above:  film  re-creafes  outer  space,  surrounding 
viewers,  in  the  Spacearium  exhibit  sponsored  at 
Seattle  by  the  Boeing  Company. 

times.  The  animated  sequence  will  trace  some 

3.000  years  of  scientific  evolution,  showing 
that  more  than  90  per  cent  of  significant  de- 
velopments have  taken  place  during  the  past 
hundred  years. 

Today's  Scientists   Shown  Via   Film  Clips 

The  live-film  sequences  will  take  over  where 
the  animation  stops,  illustrating  the  practice 
of  science  today.  Science  will  be  illustrated 
as  taking  in  much  more  than  the  glamour  ele- 
ments of  missiles  and  space  exploration.  The 
underlying  theme  will  be  to  show  science  as 
man's  quest  for  knowledge.  One  sequence  of 
the  films  will  show  action  clips  of  some  of 
the  world's  great  living  scientists,  illustrating 
that  they  are  old  and  young,  male  and  female, 
tall   and  short,  white-skinned  and  black. 

The  multi-screen  technique  will  make  it 
possible  to  survey  an  entire  scientific  disci- 
pline in  a  matter  of  seconds.  For  example,  , 
one  sequence  will  deal  with  science  as  a 
means  of  extending  man's  senses.  Different  i 
screens  will  illustrate  the  uses  of  magnifying 
glasses,  optical  microscopes,  telescopes,  elec- 
tron microscopes,  and  so  on.  The  total  effect 
will  be  to  show  science  as  the  quest  for  knowl- 
edge of  nature. 

Preparing  the  \isitor  for  Exhibit  Tour  I 

The  show  will  be  introductory  in  its  theme,  | 
preparing  visitors  for  two-hour,  step-by-step  i 
tour  of  the  L'SSE.  In  effect,  this  motion  pic- 
ture exhibition  will  serve  as  "sort  of  an  in- 
tellectual decompression  chamber."  according 
to  one  USSE  official.  People  coming  into  the 
science  exhibits  will  be  fresh  from  an  amuse- 
ment midway,  commercial  exhibits  and  other 
events  of  conflicting  stimulation.  The  Eames 
movie,  then,  will  be  intended  to  set  the  mood 
of  an  interest  in  science.  Visitors  will  assem- 
ble there  in  groups,  moving  on  as  the  show 
is  completed.  As  new  visitors  file  in.  their 
attention  will  be  focused  on  the  screen  areas 
through  the  projection  of  colored  light  pat- 
terns. 

Because  of  the  need  for  vivid  definition 
lo  keep  pace  with  the  rapid-fire  presentation 
techniques  of  the  Eames  show,  full-frame, 
3.'imm  projection  will  be  used.  All  original  film, 
both  animation  and  live,  is  being  shot  on  East 
man  Color  Negative.  Type  52.'i0.  Release 
prints  arc  on  Eastman  Color  Print  Film.  Type 
3283.  The  only  exception  will  be  a  sequence 
of  approximately  30  seconds  on  political  sci- , 

(CONIINl_IEU  ON   FOLLOWING   PAGE   FOURTEEN) 
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ALL  AURICON  EQUIPMENT  IS  SOLD  WITH 
A  30  DAY  MONEY-BACK  GUARANTEE. 


"CINE-VOICE  n"  16  mm  Optical  Sound-On -Film  Camera. 
•*  100  ft.  film  capacity  for  2%  minutes  of 
recording;  6-Volt  DC  Convenor  or  115-Volt  AC 
operation.  *  $967.00  (and  up). 


"AURICON  PRO  SDQ"tSmm  Optical  Sound-On-Fllm  Camera. 
M  600  ft.  film  capacity  for  ISVi  minutes  of 
recording.  *  $1871.00  (and  up)  witti  30  day 
money-back  guarantee. 


"SUPER  1200"  16  mm  Optical  SoundOnFilm  Camera, 
M  1200  ft.  film  capacity  for  33  minutes  of 
recording,  -tr  $5657.00  (and  up)  complete  for 
"High-Fidelity"  Talking  Pictures. 


'^fit^i^^n 


"PRO-600  SPECIAL"  ismm  Light-weight  Camera.    PORTABLE  POWER  SUPPLY  UNIT  — Model  PS-21...Sileni  fjlMASNEIIC  —Finger  points  to  Magnetic  pre-stripe 

*  400  ft.  film  capacity  for  11  minutes  of     in  operation,  furnishes  115-Volt  AC  power  to  drive  on  unexposed  film  for  recordmg  lip-synctironized 

recording.*  $1,295.00  (and  up).  "Smgle  System"  or  "Double  System"  Auricon  magnetic  sound  witti  your  picture.  Can  be  used 

Equipment  from  12  Volt  Storage  Battery,  for  with  all  Auricon  Cameras.  *  $960.00  (and  up). 

remote  "location"  filming. -tt  $269.50 


Strictly  for  Profit 

CHOOSE  AURICON 

If  it's  profit  you're  after  in  the  production  of 
16  mm  Sound-On  Film  Talking  Pictures,  Auricon 
Cameras  provide  ideal  working  tools  for  shooting 
profitable  Television  Newsreels,  film  commercials, 
inserts,  and  local  candid-camera  programming. 
Now  you  can  get  Lip-Synchronized  Optical  or 
Magnetic  Sound  WITH  your  picture  using  Auricon 
16  mm  SoundOn-Film  Cameras.  Precision  designed 
and  built  to  "take  it." 

Strictly  for  Profit— Choose  Auricon! 


TRIPOD  — Models   FT-10  and   FT-10$12... 
Pan-Tilt   Head   Professional  Tripod  for 
velvet-smooth  action.  Perfectly  counter-balanced 
to  prevent  Camera  "dumping."*  $406.25  (and  up). 


Auricon  Equipment  is  sold  with  a  30  day  Money  Back  Guarantee   You  musi  be  satisfied 


5icM  I ^fee  copy  of 


HOLLYWOOD    S-OS31 


this  74-page 
Auricon  Catalog 
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Nailey's,  Inc.  building  will  feature  a  film  on  the 
food  industry;  life  in  tfie  Nortfiwest. 

Visual  Exhibit  Techniques  at 
the  Seattle  World's  Fair: 

(CONTINUED  FROM   PRECEDING   PAG?   TWELVE) 

ence.  These  scenes  will  be  taken  from  black- 
and-white  newsreel  sequences  of  historic 
events. 

Area  II  is  one  of  three  sections  of  USSE 
which  will  house  "walk  through"  exhibits. 
The  theme  of  this  particular  area  will  pick 
up  where  the  Eames  movie  leaves  off.  cover- 
ing a  history  of  scientific  development  and 
presentations  on  scientific  phenomena.  Par- 
ticular stress  will  be  placed  on  the  fact  that 
man's  own  senses  are  frequently  unreliable 
in  observing  natural  phenomena.  One  area, 
for  example,  will  demonstrate  the  Doppler 
Effect,  showing  how  light  and  sound  waves 
are  distorted  in  observations  of  rapidly-mov- 
ing bodies. 

The  overall  theme  of  AREA  II  will  be  to 


trace  the  history  of  scxnlific  development. 
One  of  the  important  exhibits  will  be  a  mo- 
tion picture  illustrating  the  "'Birth  of  a  Vol- 
cano." This  film  will  be  one  of  30  to  40 
shown  continuously  on  rear  projection  screens 
in  three  of  USSE  exhibit  areas.  These  pres- 
entations utilize  both  16mm  and  8mm  films 
—  both  sound  and  silent.  All  use  closed-loop, 
continuous  magazines  to  tell  a  never-ending 
story  of  the  development,  methods  and  future 
of  science. 

Provide   "New   Dimension  in   Flexibility" 

In  their  aggregate,  this  collection  of  rear- 
view  motion  picture  showings  represent  an 
important  new  concept  on  their  own.  In  the 
museum-like  setting  in  which  they  will  be  used. 
these  films  perform  a  flexible  and  important 
education  function. 

For  one  thing,  there  is  a  new  dimension 
of  flexibility.  This  collection  of  motion  picture 
exhibits  probably  does  more  than  any  other 
single  facility  ever  created  to  dispel  the  associa- 
tion of  motion  pictures  with  darkened  room 
and  trapped,  fidgeting  audiences.  Movies  at 
the  USSE  will  be  a  living  medium  selected  be- 
cause they  can  best  convey  a  lot  of  informa- 
tion in  a  limited  amount  of  time  and  do  it  more 
faithfully  than  techniques  which  are  less  ani- 
mate. At  USSE,  there  will  be  movies  in  bright 
galleries,  in  hallways,  overhead,  at  eye  level 
or  anyplace  else  where  they  carry  out  the  de- 
sign and  presentation  themes. 

Covering  More  Ground  at  Less  Expense 

Another  apparent  advantage  is  that  with 
film,  USSE  planners  will  be  able  to  cover  more 


ground  at  smaller  expense  and  with  greatei 
impact.  In  a  conventional  museum  presenta 
tion,  visitors  read  their  way  through  the  ex 
hibits.  At  USSE,  there  is  too  much  to  be  saic 
in  a  minimum  of  time.  Much  of  this  informa- 
tion is  to  be  imparted  to  children,  who  wil 
be  the  real  VIPs  among  the  visitors  to  thi; 
government-sponsored  exhibit.  With  movies 
the  USSE  can  deliver  its  messages  at  virtuallj 
every  exhibit  sector  under  a  sure,  schedule( 
program. 

By  using  movies  as  a  front  line  presentatioi 
technique,  USSE  also  assured  itself  of  the  picl 
of  dramatic  presentation  materials.  Universi 
ties,  foundations  and  production  studios  al 
over  the  country  have  been  combed  to  collec 
the  most  vivid,  colorful  and  authentic  collec 
tion  of  scientific  information  ever  presente< 
in  any  single  event.  Literally,  this  imaginativi 
use  of  motion  pictures  will  enable  USSE  t( 
provide  a  capsule-size  scientific  education  ii 
a  few  hours. 

Spacearium  Exhibit  the  "Glamour  Baby' 

Considering  the  prominence  of  movies  ill 
USSE,  it  seems  only  fitting  for  the  exhibit  ti] 
have  a  "glamour  baby"  among  its  motion  pii 
ture  presentations.  The  unqualified  nomim 
for  this  spot  is  the  Spacearium,  featuring  th' 
broadest  dimension  ever  imparted  to  a  motioi 
picture  exhibition. 

This  portion  of  USSE  is  being  co-sponson 
and    underwsitten    by    the    Boeing    Compan; 
which  makes  its  corporate  headquarters  ri 
in  Seattle.  The  theme  of  the  Spacearium  is 
simulated  space  flight  covering  our  group  c 

(CONCLUDED   ON    PAGE    TWO   HUNDRED   EIGHT 
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Sound  &  Slide  Film  Projectors 


THE  COMPACT  WITH  ^mflCUt 

MCCLURE   if/ 


N£W  PORTABLE  FRONT  &  REAR  VIEW 
MCCLURE       SILENT 
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Sold  Complete  and  ready  to  use  with 
extra  lamp.  Price  $115.00 


Guarantees  BEST  presenta- 
tion of  film  in  most  efficient, 
effortless  manner.  Cloth 
Vinyl  supported  case  lighter 
than  most  attache  cases. 
Stores  film,  12"  records,  lit- 
erature. Size:  12-3/4  x  12-3/4 
X  6".  Comes  with  precision 
projector,  coated  f/3.0  le  ns, 
150  watt  lamp.  Light  and 
sound  adequate  for  groups  up 
to  200. 


Continuous  feed.  Equipped  with 
self  contained  screen  for  desk 
top  viewing  with  salesman  pro- 
viding narration.  Size:  8-3/4  X 
9-1/2  X  10-1/2".  Operates  onAC 
current.  Weighs  only  10-1/2  lbs. 
Priced  at  a  cost  Salesmen  can 
afford.  Complete $107.50 


NEW! 


0 


MOVIS 
PROJiCTOK 


Price  Complete  unit.  .  $154.95 


PICTUREPHONE 
400 

For  slides  or  f i 1 m 
s  tr  ips  .  Re  CO  rds , 
slides,  film  strips, 
automatic  slide  change 
er  all  in  one  case.  150 
watt  lamp,  coated  ana- 
stigmat  f/3.0  lens. 
Precision  projector. 


FOR  ADDTIONAL  INFORMATION  CONTACT     FLOYD  D     PARKER,  PRESIDENT 


M9CLURE 


PROJECTORS, 
INC. 


P.O.  BOX  138      ♦    1012  CHURCH  STREET      ♦     EVANSTON,  IIU 
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New  England  Mutual  Life  Insurance  Co. 
John  Hancock  Mutual  Life  Insurance  Co. 
National    Life    Insurance   Company   of   Vermont 
Insurance  Information  Office  of  Connecticut 
Hartford  Fire  Insurance  Co. 
Massachusetts  Mutual  Life  Insurance  Co. 
Berkshire  Life  Insurance  Co. 
Factory    Mutual    Fire    Insurance   Companies 


for  finer  film  presentations: 


BAY  STATE  FILM  PRODUCTIONS.  J«, 


BOSTON 

80   BOYLSTON   ST. 
HA   6-8904 


SPRINGFIELD.   MASS. 

P.  O.  BOX   129 

RE  4-3164 


NEW   YORK 

17  W    44TH  ST. 
YU  6.2359 


MAKE  US 
PROVE  IT. 


PROFESSIONAL  FILM  USER  GROUPS 


THAT 


TRAVEL  FILMS 
ARE  BETTER! 


For  htteen  years,  we've  been  turn- 
ing out  notable  travel  films. ..films 
that  have  won  awards... films  that 
have  been  highly  publicized... and. 
most  ot  all.  films  that  move  audi- 
ences to  buy. 

Why  arc  CandM  travel  films 
better?  Because  wc  know  the  travel 
business  inside  out.. .because  we 
refuse  to  compromise  with  quality' 
...and  because  we  never  forget  the 
importance  of  the  sponsor's  sell- 
mg  message. 

Make  us  prove  it!  Ask  us  to  send 
you  viewing  prints  o\  films  we've 
made  tor  such  airlines  as  united. 
OEI-TA  or  HAWAIIAN;  for  hotel 
operators  like  island  holidays 

or   VOSEMITE   PARK.  &  CURRY  CO.; 

or  travel  promotion  agencies  like 
HA>XAII  VISITORS  BUREAU.  See  for 
yourself  why  CandM  travel  films 
are  different. ..and  better. 


GATE  &  McGLONE 


m 
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AUDIO-VISUAL   SERVICE  COMMITTEE 

OF   THE    ASSOCIATION    OF    NATIONAL 

ADVERTISERS.   INC. 

Office:   155  Easl  44th  Street.  New  York   17. 

Officers:  Peter  W.  Allport.  jtresideni:  Lowell 
McElroy.  vice-president:  Herbert  A.  Ahlgren. 
adminisiralive  secretary,  Aiidiv-Visiial  Service 
Committee. 

Membershii>:  Ralph  L.  Hoy.  (Aluminum 
Company  of  America),  cluiinmiiu  Frederick 
G.  Beach  ( Remington  Rand  Univac  Div.. 
Sperry  Rand  Corp. ) ;  Walter  A.  Burton  I  Min- 
neapolis-Honeywell Regulator  Co.);  Harold 
F.  Claus  (International  Harvester  Co.);  Wil- 
liam J.  Connelly  (Union  Carbide  Plastics 
Co.);  George  J.  Dorman  (United  States  Steel 
Corp.);  Robert  O.  Dunn  (Ford  Motor  Co.); 
George  E.  Eder  (Swift  &  Co.);  John  Flory 
(Eastman  Kodak  Co.);  John  K.  Ford  (Gen- 
eral Motors  Corp.);  Alden  H.  Livingston 
(E.l.  du  Pont  de  Nemours  &  Co.);  Charles 
A.  Musson  (Bell  &  Howell):  O.  H.  Niendorff 
(Anaconda  Co.);  William  G.  O'Brien  (Scher- 
ing  Corp.);  O.  H.  Peterson  (American  Oil 
Co.);  Willis  H.  Pratt.  Jr.,  (American  Tele- 
phone &  Telegraph  Co.);  Frank  Rollins  (E.  R. 
Squibb  &  Sons  Div..  Olin  Mathieson  Chemical 
Corp. ) ;  J.  L.  Siegal  ( International  Business 
Machines  Corp.);  Russell  B.  Weston  (Ethyl 
Corp.);  administrative  secretary:  Herbert  A. 
Ahlgren  (Association  of  National  .'Advertisers, 
Inc.). 

Purpose:  The  Committee  initiates  and  ex- 
ecutes projects  which  will  provide  the  982 
Audio-Visual  Interest  Group  members  with 
cost,  technical,  distribution  and  other  infor- 
mation about  business  films  and  related  audio- 
visual materials.  & 


BIOLOGICAL   PHOTOGRAPHIC 
ASSOCIATION,   INC. 

Headquarters:  Box  16fiS.  Grand  Central 
Post  Office,  New  York  17,  N.  Y.  (Office  of  the 
Secretary ) . 

Officers:  Mervin  W.  La  Rue,  Sr.,  (Mervin 
La  Rue,  Inc.),  president:  Lardner  A.  Coffey, 
( Section  of  Photography.  Mayo  Clinic ) ; 
vice-president:  Mrs.  Jane  W.  Crouch,  (Bi- 
ological Photographic  Assn. ) ;  secretary:  .Al- 
bert Levin,  (Cook  County  Hospital,  Depl. 
of  Pathology);  treasurer. 

Ex  Officio:  Leo  C.  Massopust,  Sr.,  (Mount 
Sinai  Hospital),  editor  of  Journal:  Laurence 
B.  Brown.  ( Harvard  School  of  Dental  Medi- 
cine), chairman,  chapters  committee:  Verlin 
Y.  Yamamoto.  (Medical  Illustration  Service, 
V.A.  Administration  Center,  Des  Moines, 
la.),  president  1960-61;  Leo  C.  Massopust, 
Sr.,  (Mount  Sinai  Hospital),  president.  1958- 
59;  H.  Lou  Gibson,  (Eastman  Kodak  Co.), 
president,    1956-57. 

Directors:  Douglas  C.  Anderson,  (Forest 
Biology  Laboratory);  Ronald  M.  Christopher, 


Medical  Illustration  Unit,  Smith,  Kline 
French  Laboratories);  Samuel  C.  Duntor 
( New  York  Zoological  Society,  New  Yor 
Zoological  Park);  Clifford  L.  Freehe,  (Ua 
versity  of  Washington,  Sch.  of  Dentistry} 
Thomas  J.  Lannon,  ( Div.  of  Medical  lUu 
stration,  Cleveland  Clinic  Foundation) 
Thomas  S.  Masterson,  ( Dept.  of  Photograph; 
Stanford  University ) ;  Richard  C.  Matthia 
(Medical  Illustration  Unit,  Smith,  Kline 
French  Laboratories;  James  H.  Rothenberge 
(  Eastman  Kodak  Co. ) . 

Membership:  The  Biological  Photograph! 
Association  is  composed  of  medical  doctoi 
engaged  in  practice  and  research;  photograpl 
ers   in  medical  centers,  scientific  technician 

Purpose:  Dedicated  to  the  science  and  tecl 
niques  "pertaining  to  the  photographing  ( 
all  things  which  live  or  which  have  lived." 

Annual  Meeting:  The  32nd  Annual  Meetir 
will  be  held  August  20-23,  1962,  at  the  Jac 
Tar  Motor  Hotel  in  San  Francisco,  Californi 

Official  Publication:  The  Journal  of  tl 
Biological   Photographic   Association.  ! 


THE   FARM   FILM   FOUNDATION,   INC. 
Main  Office:    1425  H  St.,  N.  W..  Washin, 
ton  5.  D.  C. 

Officers:  Walter  D.  Fuller  (Curtis  Publisl 
ing  Co.),  President;  Mrs.  Edith  T.  Bennei 
Executive  Vice  President;  Beatty  H.  Dini 
(National  Grange),  Francis  Wilcox  (Sunki 
Growers,  Inc.),  Mrs.  Raymond  Sayre  (Ame) 
can  Farm  Bureau),  E.  M.  Norton  (Nation 
Milk  Producers  Federation).  Vice  President 
Ken  Geyer  (Connecticut  Milk  Produce 
Assn.),  Treasurer;  Earl  W.  Benjamin  (Agi 
cultural  Consultant).  Secretary;  Charles  Dai 
Bennett,  Special  Consultant;  Preston  B.  Ka 
anaugh  (Pope,  Ballard  &  Loos),  Counst 
Lewe  B.  Martin  (Pope.  Ballard  &  Loos),  A 
sistant  Treasurer. 

Board  of  Trustees:  Elmaar  Bakken  (B' 
Scouts  of  America),  Earl  W.  Benjamin  (Ag 
cultural  Consultant),  Mrs.  Edith  T.  Benne 
Exec.  V.  P.,  William  T.  Brady  (Com  Produc 
Co.),  Mrs.  Anna  Breckenridge,  (Potom 
Grange),  Roger  Corbett  (New  Mexico  Sta 
University),  P,  O.  Davis  (Assn.  of  LaJ 
Grant  Colleges),  Beatty  H.  Dimit  (Natioi 
Grange),  Walter  D.  Fuller  (Curtis  Publish! 
Co.),  Ken  Geyer  (Connecticut  Milk  Prod 
cers'  Assn. ),  H.  G.  Hawes  (Maine  State  De; 
of  Agriculture).  T.J.  Hitch  (Tenn.  Fai 
Bureau  Federation),  Frank  Jenks  (Interc 
tional  Harvester  Co.).  Karl  D.  Loos  ( Pof 
Ballard  &  Loos),  James  A.  McConnell  (C 
operative  GLF  E.xchange),  Wheeler  Mc.Mill^ 
(Farm  Journal),  Herschel  D.  Newsom  ( 
tional  Grange).  E.  M.  Norton  (National  M* 
Producers  Federation).  Mrs.  Raymond  Sa; 
(American  Farm  Bureau,  Women's  Conn 
tee).  William  T.  Spanton  (Future  Farmers 
America).  J.  K.  Stern  (.'\nierican  Institute 
Cooperation),    R.    Douglas    Stuart    (Qu; 
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"A     PERFECT     SALES     STORY     AND 
DEMONSTRATION       EVERY      TIMl!" 

FOUR  WAYS  YOU  SELL 
MORE  WITH  THE 

BUSCH  4A 


Cinesalesman*c 

gives    perfect    demonstrations     i"     daylight     Your 

salesman  gets  Itie  order 


I      Busch  4A  continuous  projector  showing 
[      to  large  groups  for  training   programs, 
film  previews,  etc. 


Q  Rear  view  projection 
'  **■  onto  built  in  screen 
f  for  trade  stiows,  conven 

tions— in  DAYLIGHT. 


Busr:h  4A  used  as  a  standard  mouie  pro- 
f«   lectof  with  built-in  reel  arms  extended. 

ALL  FOUR  in  the  ONE  4A  portable 

and  compact.  Find  out  how  YOU  can 

sell    MORE   the   Cinesalesman    way. 

DON'T   DELAY— WRITE  TODAY! 


PROFESSIONAL  FILM  USER  GROUPS: 


BUSCH  FILM  &  EQUIPMENT  CO. 

214  South  Hamilton  St.  •  Saginaw,  Michigan 
Please  send  literature  G      Arrange  demonstration  Q 

Name Position 

Company 

Address 

(Please  attach  copy  of  your  lettertiead) 


[E 


THE  FARM  FILM  FOUNDATION: 

Oats  Company).  Orville  F.  Walker  (National 
Assn.  of  County  Agr.  Agents).  Francis  Wil- 
eox  (Sunkist  Growers,  Inc.).  P.  O.  Wilson 
(National   Live   Stock   Prod.   Assn.). 

Board  df  Consultants:  Roy  Battles  (Clear 
Channel  Broadcasting  Service),  E.  G.  Cher- 
bonnier  ( Foundation  for  American  Agricul- 
ture), Don  Donnelly  (American  Farm  Bur- 
eau Federation),  Barton  Emanuel  (Author). 
Creslon  Foster  (American  Farm  Bureau  Fed- 
eration). C.  M.  Hall  (National  Grange  Month- 
ly), Kit  H.  Haynes  (National  Council  of  Far- 
mer Cooperatives),  J.  Don  Parel  (Associa- 
tion of  American  Railroads),  Lloyd  Partain 
(Curtis  Publishing  Co.),  Val  Sherman  (Na- 
tional Milk  Producers  Federation).  Carroll 
Streeter  (Farm  Journal),  C.  Maurice  Wieting 
(Ohio  Farm  Bureau  Federation),  Louis  H. 
Wilson  (National  Plant  Food  Institute).  Judd 
Wyatt   (Missouri  Fanners'  Association). 

Meetings:  The  Trustees  meet  each  year  in 
June.  The  Board  of  Consultants  meet  to  screen 
films  on  call  of  the  Executive  Vice  President. 
Purpose:  The  creation  of  better  understand- 
ing between  rural  and  urban  America  through 
audio-visual  education. 

Activities:  (1)  Distributes  through  its  main 
office  and  cooperating  depositories  16mm 
motion  pictures  found  suitable  by  Board  of 
Consultants  for  Foundation  endorsement.  Dis- 
tribution is  principally  to  rural  America.  There 
is  no  cost  to  film  users  except  for  return  post- 
age. There  is.  however,  a  small  library  of 
special  purpose  rental  films  maintained  at  the 
main  office.  (2)  The  Foundation,  through  its 
contacts  with  all  phases  of  rural  America, 
makes  available  a  unique  consultation  service 
to  film  sponsors  and  producers.  ^ 

THE    INDUSTRIAL 
AUDIO-VISUAL    ASSOCIATION 

Office  (of  the  Secretary):  Harold  W.  Daf- 
fer.  Minneapolis-Honeywell  Regulator  Co., 
2753  4th  Avenue  South,  Minneapolis  8.  Min- 
nesota. 

Officers;  Kenneth  E.  Penney  (Minnesota 
Mining  &  Mfg.  Co.),  president:  Willis  H. 
Pratt,  Jr.,  (American  Telephone  &  Telegraph). 
first  vice-president:  lames  Craig  (General 
Motors  Corp. ) ,  second  vice-president:  John 
T.  Hawkinson  (Illinois  Central  R.R.  Co.), 
vice-president:  Harold  W.  Daffer  (Minne- 
apolis-Honeywell), secretary:  Donald  G.  Peter- 
son (Caterpillar  Tractor  Co.),  assistant  sec- 
retary: Frederic  J.  Woldt  (Illinois  Bell  Tele- 
phone Co.),  treasurer. 

Directors:  Harvey  J.  Plants  (General  Foods 
Corp.),  eastern  region;  Howard  O.  Williams 
( Edw  ard  E.  Johnson,  Inc. ) ,  northern  region: 
William  E.  Morris  (Baxter  Laboratories), 
central  region:  Robert  L.  Strickland  ( Lock- 
heed Aircraft  Corp.),  suiilliern  region:  Vin- 
cent H.  Hunter  I  LInion  Pacific  Railroad). 
western  region. 


INDUSTRIAL  AUDIO-VISUAL  ASSOCIATION: 

Admsor^  Council:  Lawrence  B.  Warnock 
( Link-Belt  Co. )  membership:  Richard  S. 
Piasecki  (Allis-Chalmers  Mfg.  Co.),  program 
cliairman,  1962  meeting:  William  J.  Connelly 
(Union  Carbide  Plastics),  publicity  chairman; 
Charles  A.  Fox  (Brown  &  Bigelow),  project 
chairman:  Roy  R.  Mumma  (Yellow  Flag 
Services ) ,  technical  chairman:  Robert  C. 
McCaslin  (Caterpillar  Tractor),  constitution 
chairman:  James  Craig  (General  Motors 
Corp.),  Iiisiorian:  Allan  W.  Morrison  (Socony 
Mobil    Oil),    past    presidents'    chairman. 

Purpose:  To  study  all  means  of  audio-visual 
communications  including  creation,  produc- 
tion, appreciation,  use  and  distribution;  to 
promote  better  standards  and  equipment  and 
to  establish  a  high  concept  of  ethics  in  the 
relations  of  members  with  associated  interests. 

Annual  Meeting:  At  Milwaukee,  Wisconsiui 
April  24-26.  Members  only.  jf 


THE    INDUSTRY    FILM 
PRODUCERS    ASSOCIATION 

Office:  6085  Sunset  Blvd.,  Hollywood  28, 
Calif. 

Conference  Hea.>quarters:  5645  Fern- 
wood  Ave.,  Hollywood  28,  Calif,  c/o  John  W. 
Gregory,  coordinator. 

Officers:  Dr.  Raymond  E.  Fielding, 
(UCLA),  president:  Carl  N.  Brewster,  (Aero-' 
space  Corp. ) ;  exec,  vice-president:  Edwardi 
J.  Hunter.  (Space  &  Info  Systems  Div.,  North 
American  Aviation ) ,  financial  vice-president; 
Ralph  M.  Hall.  (General  Dynamics),  chapters 
vice-president:  Anthony  L.  Gorsline,  (Aero-' 
nutronics  Corp.),  conference  vice-president: 
Jack  R.  Gabrielson,  (Douglas  Aircraft),  edi- 
torial vice-president:  Justin  M.  Purchin.  (Sys- 
tems Development  Corp. ) .  secretary. 

Membership:  West  Coast  members  being 
augmented  by  representative  group  members 
from  East  Coast  and  South  as  the  organiza- 
tion becomes  national  in  scope.  Primarily 
composed  of  defense,  aviation-space  and  elec- 
tronics industry  film  managers,  their  crews 
and  technicians  supported  by  membership 
from  commercial  labs,  equipment  firms,  inde- 
pendent production  studios,  etc. 

Purpose:  Study  and  discussion  of  problemsl 
and  fields  of  interest  related  to  industrial  doc-j 
umcntation  and  motion  picture  coverage  ofl 
projects  and  products  of  members'  organiza- 
tion: up-grading  nationally  of  standards  and! 
abilities  of  members  of  film  communication  I 
profession;  formalizing  industry-wide  coop- 1 
eration  and  exchange  on  techniques  and  ap- 
plications. 

Activities:  The  1962  Conference  sessions  are! 
being  held  at  UCLA,  June  14- 16th.  A  three] 
day   seminar   and   the   Annual   Film   Awards'" 
Banquet  will  be   held   at   the   Beverly  Hilton,    i 
Beverly  Hills.  Saturday.  June  15lh.  ^ 
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'technical  •  TRAINING   •   FARM   •   EDUCATIONAL  •    MEDICAL  .  .  .an 


Corporate  image  is  corporate  action.  It  is  motion,  on 
the  go  or  in  reverse,  because  every  business  is  going 
and  growing  or  it  is  going  to  be  no  business  in  the  long 
run.  Public  relations  motion  pictures  present  a  cor- 
porate image  doing  something  worthy,  progressive, 
pro-consumer-ish  or  just  plain  good  neighborly.  Pub- 
lic relations  motion  pictures  mirror  a  company's  good 
notions  and  forward  motions. 


a 


Public 


Relations 


Pictures 


by  Audio 


Among  Our  Clients 


American  Airlines 

American   Telephone 
&   Telegraph   Co. 

Association  of  Better 
Business  Bureaus 

Atomic  Energy  Commission 

Babcock  &  Wilcox  Co. 

College  Entrance 
Examination  Board 

E.  I.  (lu  Pont  de  Nemours 
&  Co.,  Inc. 

Ethyl   Corporation 

General  Motors  Corporation 

lohnson  &  Johnson 

— and  many. 


Liggett  &  Myers  Tobacco  Co. 

McGraw-Hill  Book  Co. 

National  Board  of  Fire 
Underwriters 

Port  of  New  York  Authority 

Smith  Kline  &  French 
Laboratories 

Texaco,  Inc. 

Union  Carbide  Corp. 

U.  S.  Navy 

Western   Electric   Co. 

Westinghouse  Electric  Corp. 

many  others 


® 


PRODUCTIONS,     INC. 

FILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.Y. 
TELEPHONE:  PLaza  7-0760 


Frank  K.  Speidell,  President 
P.  J.  Mooney,  Vice-President  &  Treasurer 
T.  H.  Westermann,  Vice-President,  Sales 
Alexander  Gansell,  Secretary 


Frank  Beckwith 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


Harold  R.  Llpmon 
Erwin  Scharf 


ASSOCIATION  FILMS 

selected  by  N.A.S.A.  to  distribute  first 
full-length  man-in-space  film 


Association  Films,  nation-wide  distributor 
of  sponsored  motion  pictures  for  over 
50  years,  has  been  selected  by  the 
National  Aeronautics  and  Space 
Administration  to  bring  to  "the  viewing 
millions"  the  motion  picture  "Mastery 
of  Space" — the  first  full-length  film 
on  America's  man-in-space  program. 

We  are  proud  to  be  part  of  this 
momentous  project  designed  to  bring 
to  the  people  of  the  world  the  knowledge 
we   acquire   from   the   peaceful 
exploration  of  space. 

"Mastery  of  Space"  is  distributed 
nationally  to  TV  stations,  community 
organizations  and  high  schools  by 

ASSOCIATION  FILMS.  INC. 
347  Madison  Avenue 
New  York  17,  N.Y. 

"America's  FIRST  Distributor" 

for  the  finest  in  service  for  all  sponsored  films 


Years 
^j^  Serviiii; 
Industry 


20 


BUSINESS     SCREEN 


THE    NATIONAL    COMMITTEE 
ON     FILMS    FOR    SAFETY 

Office  (of  the  Secretary):  425  North  Michi- 
gan Ave.,  Chicago  11,  111. 

Officers;  Henry  G.  Lamb  (American  Stand- 
ards Association),  chairman:  William  Eng- 
lander   (National   Safety   Council),   secretary. 

Member  Organizations:  American  Associa- 
tion of  Motor  Vehicle  Administrators,  Ameri- 
can Automobile  Association,  American  Public 
Health  Association,  American  National  Red 
Cross,  American  Society  of  Safety  Engineers, 
American  Standards  Association,  Association 
of  Casualty  &  Surety  Companies,  Association 
of  Safety  Council  Executives,  Automotive 
Safety  Foundation,  Council  on  Industrial 
Health  of  the  American  Medical  Association, 
Insurance  Institute  for  Highway  Safety,  Auto 
Industries  Highway  Safety  Committee,  Inter- 
national Association  of  Chiefs  of  Police,  Na- 
tional Association  of  Manufacturers,  National 
Association  of  Automotive  Mutual  Insurance 
Companies,  National  Association  of  Mutual 
Casualty  Companies.  National  Fire  Protection 
Association,  National  Safety  Council,  U.S. 
Junior  Chamber  of  Commerce.  U.  S.  Air 
Force,  U.S.  Army,  U.S.  Navy,  U.S.  Bureau 
of  Public  Roads. 

Purpose:  A  co-sponsored  group  of  national 
organizations,  with  active  interest  in  accident 
prevention  through  use  of  films,  who  wish  to 
accomplish  the  following  objectives:  1.  To 
stimulate  production  and  use  of  safety  films. 
2.  To  raise  the  quality  of  films  produced.  3. 
To  establish  film  evaluation  standards.  4.  To 
recognize  film  excellence  in  awards  program. 

1962  Activities:  April  meeting  of  the  Com- 
mittee as  a  Board  of  Judges  to  screen  and 
finally  judge  entries  in  their  19th  Annual  Safe- 
ty Film  Awards  Program.  October  evening 
showing  of  top  winning  films  and  presenta- 
tion of  awards  to  representatives  of  sponsors 
and/or  producers  (during  the  National  Safety 
Congress  and  Exposition  in  Chicago,  111.),  y- 

THE   NATIONAL  VISUAL 
PRESENTATION   ASSOCIATION,   INC. 

For  Information:  National  Visual  Presenta- 
tion Ass'n.,  Inc.  19  West  44th  Street,  New 
York  36,  N.Y. 

Officers:  William  J.  Connelly,  president: 
Harry  Prichett,  vice-president,  (trade);  Ber- 
nard A.  Barnett,  vice-president,  (user); 
Charles  Behymer,  treasurer:  Emma  Treadwell, 
secretary:  Miss  Minnie  E.  Schack,  assistant  to 
the  President  in  charge  at  headquarters. 

Board  Of  Directors:  Bernard  A.  Barnett; 
Robert  S.  Bartlett;  Norman  L.  Bebell;  Charles 
Behymer;  Mervin  R.  Bossier;  Wiliiani  J.  Con- 
nelly; Charles  Corn;  Rodd  Exelbert;  Porter 
Henry;  William  F.  Herrick;  Ray  Landis;  Edwin 
Liman;  Horace  W.  McKenna;  Stanley  S.  Mer- 
rell;  Harry  Prichett;  Selwin  Robbins;  Herbert 
C.  Rosenthal;  Emma  Treadwell;  William  W. 
Weltman;  Robert  Yung;  ex  officio;  Leonard 
Rogers;   Minnie   E.   Schack. 


PROFESSIONAL  FILM  USER  GROUPS 


Committee  Chairman:  Stanley  S.  Merrill, 
Chapter  Activities:  Bernard  A.  Barnett,  Day 
of  Visual:  Robert  Yung,  Education  Liason: 
Emma  Treadwell.  Hospitality:  Charles  Corn, 
Membership:  Horace  W.  McKenna,  New  Ac- 
tivities: Robert  S.  Bartlett.  News  Letter:  Porter 
Henry,  Program:  William  W.  Weltman,  Pub- 
licity: Rodd  Exelbert,  Shows  &  Exhibit  Coordi- 
nating. 

Purpose:  To  advance  and  encourage  the 
more  effective  use  of  visuals  to  promote  better 
communication  in  industry,  business,  educa- 
tion and  government.  To  increase  the  prestige 
of  the  visual  communications  specialist  by  ad- 
herence to  the  highest  ethical  standards. 

Annual  Awards  Competition:  Deadline 
for  awards  entries  for  the  Best  Visuals  of  1961. 
April  16th,  1962.  The  awards  will  be  an- 
nounced and  presented  at  the  Day  of  Visual 
Banquet,  June  4th,  1962  at  the  Roosevelt 
Hotel,  New  York  City. 

Meetings:  Monthly  luncheon  meetings,  sec- 
ond Thursday,  September  through  June,  at  the 
Overseas  Press  Club,  54  West  40th  Street,  New 
York;  visitors  welcome.  The  "Day  of  Visual" 
Seminars  will  be  held  June  4th-5th.  1962, 
at   the   Hotel   Roosevelt,   New  York  City.   W 


National  Organizations 
in  the  Educational  Field 


AUDIO-VISUAL    COUNCIL 
ON     PUBLIC    INFORMATION 

Office:  1201  Spring  Street,  Fairfax  Virginia. 
Officers:  Robert  Hinz  (Concordia  Films), 
chairman:  Murray  Severance  (Southern  Bap- 
tist Convention),  vice-chairman:  George  Myles 
(Bell  &  Howell),  secretary:  Alva  I.  Cox,  Jr., 
( Nat'l  Council  of  the  Churches  of  Christ  in 
the  U.S.A.),  treasurer. 

Purpose:  A  joint  industry-church  committee 
concerned  with  the  improvement  of  Religious 
Education  through  wider  and  better  use  of 
audio-visual  materials  and  methods.  It  aims 
to  inform  constituencies  of  religious  bodies  on 
the  significances  and  advantages  of  audio- 
visual materials,  through  publications,  mag- 
azine articles  and  slidesets.  A  major  publica- 
tion of  AVCOPI  is  Has  It  Made  Any  Dif- 
ference?,  available   from   the   Council   office. 

THE  CANADIAN   FILM   INSTITUTE 

National  Office:  1762  Carling  Avenue,  Ot- 
tawa 3,  Ontario,  Canada.  Branch  Office  at 
College  Jean  de  Brebeuf,  3200  Chemin  Ste 
Catherine,  Montreal  26,  Quebec. 

Officers:  His  Excellency  Major-General 
Georges  P.  Vanier,  DSO,  MC,  CD,  Governor- 
General  of  Canada,  honorary  president;  James 


A.  Cowan,  president:  A.  L.  Hepworth,  vice- 
president:  G.  Delisle,  vice-president:  L.  F. 
MacRae,  honorary  treasurer:  Charles  Topshee, 
e.xecutive  director:  A.  R.  Little,  assistant  ex- 
ecutive director. 

Divisions:  Canadian  Federation  of  Film  So- 
cieties, Scientific  Film  Division,  Business  Film 
Service. 

Pupose:  To  bring  together  Canada's  educa- 
tional, scientific,  cultural  and  community  in- 
terest in  the  field  of  documentary  films  and 
to  encourage  and  promote  the  study,  apprecia- 
tion and  use  of  motion  pictures  and  television 
as  educational  and  cultural  factors. 

Activities:  Distribution  of  the  films  in  the 
National  Film  Library  (7.000  titles  in  24 
special  collections).  Importation  of  films  from 
other  countries.  Information  Service,  Preser- 
vation of  films  of  historical  interest.  Distribu- 
tion of  sponsored  films,  Canadian  Film 
Awards.  Children's  film  programming.  Special 
services  in  the  fields  of  business  films,  scien- 
tific films,  films  on  art,  films  for  UNESCO'S 
East-West   project,   medical  films,  etc. 

Publications:  Monthly  Bulletin,  Catalogues, 
Special  Subject  Listings  of  Films.  Evaluations, 
Handbook  for  Film  Societies,  Information 
Sheets  on  selected  entertainment  films 
C.F.F.S.  Bulletin. 

Committees:  Canadian  Film  Awards,  Cana- 
dian Film  Archives,  Films  in  Adult  Education, 
Labour  Films.  Canadian  Centre  of  Films  for 
Children.  gf 

CATHOLIC   AUDIO-VISUAL 
EDUCATORS  ASSOCIATION 

Address:  Box  618.  Church  Street  P.O.,  New 
York  7,  N.Y. 

Officers:  Rt.  Rev.  Monsignor  Leo  McCor- 
mick,  Ph.D.,  president:  Reverend  Michael 
Mullen,  CM.,  vice-president;  Reverend  Joseph 
Coyne,  O.S.A.,  treasurer. 

Purpose:  To  further  the  use  of  Audio-Visual 
equipment  and  materials  in  Catholic  educa- 
tion and  to  encourage  production  of  suitable 
films  for  Catholic  school  use. 

Annual  Convention:  CAVE  is  coordinat- 
ing its  eleventh  Annual  Convention  with  the 
National  Catholic  Educational  Association 
national  convention  April  24-27,  in  Detroit, 
Michigan.  Audio-Visual  equipment  and  ma- 
terials may  be  exhibited  at  this  joint  conven- 
tion. No  registration  fees  are  required. 

DEPARTMENT  OF   AUDIO-VISUAL 

INSTRUCTION   OF  THE 

NATIONAL   EDUCATION   ASSOCIATION 

Office:   1201   16th  Street,  N.W..  Washington 

6,  D.C.  Contact:   Anna  L.  Hyer,  executive 

secretary. 

(listings  continued  on  page  twenty-two) 
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RIGHT  off  the  reel,  and  through  the  lens . . . 
...  to  the  audience  you  want  to  reach: 

That's  the  way  to  tell  your  story,  just  as 
these  companies  are  doing  the  job  today. 
Whether  it's  a  simple  flip  chart,  a  set  of 
color  slides,  a  sound  slide  film,  a  f  ilmagraph, 
a  motion  picture,  or  a  complete  convention 
using  all  of  these  audio-visual  techniques, 
and  more... whatever  the  medium... when 
your  production  comes  off  a  VISUALSCOPE 

'**'■•■  ...IT  IS   RIGHT! 

VISUALSCOPE  INCORPORATED,  1 03  PARK  AVE. 
NEW   YORK    17,   NEW   YORK,   MU   3-3513 


National  Organizations 
In  the  Audio -Visual  Field 


DEPARTMENT  OF  A-V-INSTRUCTION: 
Officers:  (installed  at  March  convention); 
Clyde  K.  Miller  (Director,  Div.  of  Audio- 
Visual  Education.  Ohio  State  Department  of 
Education.  Columbus),  presideiu:  William  H. 
Allen  ( Director  of  Cinema  Research.  Univer- 
sity of  Southern  California):  president-elect; 
Don  G.  Williams  (Director  of  Audio-Visual 
Instruction.  University  of  Kansas  City.  Kan- 
sas City,  Missouri),  vice-president :  Ernest 
Tiemann  (Director.  Visual  Instruction  Bureau, 
University  of  Texas,  Austin),  past  president. 

Committees:  More  than  40  DAVI  com- 
mittees are  organized  into  five  divisions.  These 
divisions  are:  Division  of  School  and  College 
Groups  (William  Allen,  coordinator);  Di- 
vision of  Professional  Specialization  (Richard 
B.  Lewis,  coordinator )\  Division  of  Operation- 
al Committees  (A.  J.  Foy  Cross,  coordinator); 
Division  of  Professional  Development  (W.  R. 
Fulton,  coordinator);  Division  of  Professional 
Liaison  (Charles  F.  SchuUer,  coordinator); 
Newly  formed  committees  are:  Teaching  Ma- 
chines and  Programmed  Learning,  (P.  Ken- 
neth Komoski,  chairman);  Film  Libraries, 
(Robert  Cox,  chairman);  Motion  Pictures, 
(Ed  McCoy,  chairman);  Graphics,  (Jerrold 
Kemp,  chairman ) ;  Industrial  Training,  Af- 
filiate Relations;  (Clyde  K.  Miller,  chairman); 
Definition  and  Terminology,  (Donald  P.  Ely); 
Professional  AV  Standards  and  Ethics. 

Purpose:  The  improvement  of  instruction 
through  the  better  and  wider  use  of  audio- 
visual equipment,  materials  and  techniques. 
The  membership  consists  primarily  of  direc- 
tors and  specialists  in  audio-visual  in  colleges 
and  universities,  state  departments  of  educa- 
tion, and  country  and  city  school  systems. 
School  supervisors  and  administrators,  class- 
room teachers,  librarians,  and  audio-visual 
specialists  in  the  armed  forces,  in  industry,  and 
among  religious  groups  are  included  in  the 
membership. 

Activities;  in  1962;  National  Convention, 
March  25-30,  Municipal  Auditorium.  Kansas 
City,  Mo.  1963  Convention  will  be  held  in 
Denver,  Colo.,  April  21-26.  Denver  Hilton. 
The  1964  convention  will  be  held  in  Rochester 
New  York.  April  21-2.'i.  Rochester  Com- 
munity War  Memorial.  Meeting  in  Denver 
July  2.  1962.  in  connection  with  the  annual 
convention  of  National  Education  .Assn.;  Lake 
Okoboji  AV  Leadership  Conference.  August 
19-23,  Lake  Okoboji,  Iowa. 

A  field  service  program  which  provides 
consultants  to  assist  school  systems  and  col 
leges  and  universities  in  the  improvement 
of  their  instructional  materials  programs,  was 
among  the  year's  activities;  DAVI  also  entered 
into  a  contract  with  the  U.S.  Office  of  Educa^ 
tion  under  provisions  of  Title  VII,  Part  A, 
to   prepare   abstracts   on   completed   research 

(LISTING  CONTINUES  ON    PAGE    TWENTV-FOUR) 
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962,   TECHNICOLOP   CORPORAHON  TECHNICOLOS   IS  A   REGISTERED  THAOEM 


What  makes  aa  awam-winaer? 


'/lot  of  things.  Top  direction.  Excellent  photography.  Good  story 
cvelopment.  And.  to  top  it  all  off,  fine  color  processing.  In  that  area, 
Ichnicolor  brings  you  award-winning  performance  for  quality,  for 
svice,  for  brighter,  richer,  clearer  color. 
When  you  specify  Technicolor  and  Technicolor  processing  for 
>ur  business  and  industrial  films,  you  are  assured  the  same  expert 
ciftsmen  and  the  same  advanced  facilities  which  are  devoted  to 
bllywood's  multi-million  dollar  productions.  And,  most  important, 
Tchnicolor  processing  costs  no  more— size  for  size— all  the  way  from 
hm  to  Technirama  70.® 


Try  Technicolor  processing  for  your  next  production.  Every  foot  of 
your  film  will  have  the  heritage  of  scores  of  Academy  Awards  and 
business  film  awards  behind  it. 


GREATEST    NAME    IN    COLOR 


OF^  F=»OFR/2cri  o  rsi 


SERVING     THE      PROFESSIONAL     AND      HOME      MOVIE      INDUSTRY     OF     THE     WORLD 
HOLLYWOOD  ■  NEW     YORK  ■  LONDON  -  PARIS  •  ROME 


MUMBER 
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DEPARTMENT  OF  A-V  INSTRUCTION-NEA; 

projects  and  publish  quarterly  compilations 
of  these,  accompanied  by  an  analytical  essay. 
The  Department  also  implemen.eJ  a  newly- 
adopted  Constitution  and  mtroduced  a  Pro- 
fessional Placement  Service  for  members  in 
the  official  magazine.  Ainliovisiiot  liisinalinn. 

Publications:  The  department  publishes 
two  periodicals.  Aiuliovisual  Instruclion 
(monthly  except  July  and  August),  AV 
Conimtinicuiion  Re^■ie^^•  (bi-monthly).  Recent 
publications  include  Ami  TV  1\h>! .  Handbook 
for  DAl'l  Affiliaied  Ori>unizcitioni.  and  Guid- 
ing Students  in  the  School  A  V  Club,  by  Fred 
Wmston  and  Philip  L.  Groisser.  to  be  released 
in  March  1962.  Learning  from  Pictures,  by 
Catharine  Williams,  is  to  be  published  in  the 
spring  of  1962.  ^ 


THE    EDUCATIONAL    FILM 
LIBRARY    ASSOCIATION 

Office:  250  West  57th  Street.  New  York  19. 
New  York. 

Officers:  Frederic  A.  Krahn,  president;  F.  A. 
White,  vice-president;  Kathryn  L.  Carlin. 
secre:ary;  Emily  S.  Jones.  adminislriMive  di- 
rector. 

Committees:  (Festival)  Frederic  Krahn. 
cliainnan;  Nominations.  Kathryn  L.  Carlin. 
chairman;  Membership.  F.  A.  White,  chair- 
man; Canadian  Membership.  E.  F.  Holliday. 
chairman. 


Membership:  (Constituent)  —  475  non- 
profit educational  institutions;  (Service)  — 
61  commercial  organizations  and  interested 
individuals;  4  international  members  (govern- 
ment agencies,  film  groups  of  other  countries  I ; 
46  sub-memberships  and  157  personal  mem- 
berships. 

Purpose:  To  encourage  and  improve  the  pro- 
duction, distribution  and  utilization  of  edu- 
cational films.  EFLA  conducts  a  film  evalu- 
ation service. 

1962  American  Film  Festival:  To  be  held 
April  25-28.  at  the  Biltmore  Hotel.  New- 
York   City. 

Publications:  For  members  —  Evaluations. 
EFLA  Bulletins.  Service  Supplements  and 
Film  Review  Digest.  A  catalog  containing  de- 
scriptions of  EFLA  "general"  publications  is 
provided.  S" 

THE  UNIVERSITY   FILM 
PRODUCERS   ASSOCIATION 

Office  (of  the  President):  Ned  Hockman. 
Director.  Motion  Picture  Production.  Univer- 
sity of  Oklahoma.  Norman.  Oklahoma. 
Officers:  Ned  Hockman  (  University  of  Okla- 
homa), president:  Frank  Paine  (Southern  III 
University),  vice-president;  Luella  Snyder,  sec- 
retary. Rose  BIyth  (Calif.  Institute  of  Tech- 
nology), treasurer. 

Committees:  Raymond  Fielding,  curriculum: 
Stanley     E.     Nelson,     nomenclature:    Edward 


Fiescher,  public  relations:  Vincent  Talbot 
ei/uipmenl:  ByrI  Sims,  personnel:  Prof.  Richarc 
J.  Goggin.  television:  Donald  E.  Staples,  mem- 
bership: Robert  W.  Wagner,  publications:  Dor 
G.  Williams,  international  relalio/fi:  Edward  P 
McCoy,  festivals  &  contests:  Richard  Kraemer 
distribution:  Milt  Roberts  and  Jack  Stonnell 
I6//1  Annual  Conference. 

Publications:  The  formal  publication  ol 
UFPA  is  a  quarterly  issue,  77ie  UFPA  Journal 
(subscription  to  non-members  is  $4.00  pe 
year).  Other  special  reports  and  papers  pub 
lished  at  intervals  for  member  guidance.  Th( 
UFPA  Digest,  is  a  publication  for  member 
only  and  is  published  monthly.  The  Associa 
tion  is  represented  annually  at  Film  Festival: 
and  at  the  International  Congress  of  School 
of  Cinema  and  Television  in  Europe.  The  1961 
Congress  will  be  held  in  Paris  the  week  o 
April  16-23. 

Annual  Conference:  16th  Annual  Confer 
ence  is  to  be  held  August  19-25.  1962.  hostec 
by  Montana  State  College,  Bozeman,  Montana 
at  Glacier  National  Park,  near  Bozeman. 


THE   NATIONAL   AUDIO-VISUAL 
ASSOCIATION,   INC. 

National  Office:    1201  Spring  Street,  Fair 

fax.   Virginia. 

Contact:  Don  White.  F.xecutive  vice-preA 
dent;  or  James  W.  Hulfish.  Jr..  Director  of  In 
formation.  (Continued  on  Page   172 
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i 


<%^ 


INC. 


You're  on  schedule  . . . 

WITH  THE  LEADER  IN  LIGHTING,  GRIP  EQUIPMENT, 
PROPS,  GENERATOR  TRUCKS  AND  TRAILERS 


R 

E 

^^K-^^' 

1 B  — 

NTALS 


Send  for  a  schedule  of  rental   rates. 


CRIP  EQUIPmENT 


LIGHTS 


GENERATOR  TRUCKS 
AND  TRAILERS 


1800    1600    1000.  750. 
300.  200  Amp  DC 


100.  50.  30.  20  Amp  A.C 


LARGEST   SUPPLIERS   OF     MOTION    PICTURE,  TV  AND 
INDUSTRIAL    PHOTOGRAPHIC    EQUIPMENT   IN   THE    EAST 


LIGHTING  THE  MOTION  PICTURE  INDUSTRY  SINCE  1921 


^me^r^^ 


INC. 


333  West  52nd  Street,  New  York  City,  Circle  6-5470 
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Selling  Bureau 


ROCKET 


Xi,a!>^  INC 

PICTURES 


Write  fonft'rnin^  preview: 

BETTEK    SELLING  Bl  HEAL 
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Fof  irnhtinii ...  ####/#  n^-iruiiiiiiff ... 

inspirhiif  i'oopvruiion  - . . 

htiUdhifi  stiivs ... 

creating  a  furornhlv  rorportiie  image . . . 

!$HOW-liow 
speeds  knou^-hoi^i^ 

You  ran  ask  voiir  people  in  aim 
for  si^reater  gains  in  *02  .  .  .  or 
Ton  ran  help  them  ^ith  Audio- 
Visnal  Irainins^  and  re-irainini^ 
to  achieve  Tonr  goals.  Better 
Selling  Bureiiu  suggests  both 
meth€»ds.  and  these  sound  slide- 
films: 


•Just  vrt'ntvd: 

'■HOW  T<>  •»EI.I.  LIFE  IXSURA^TCE 
SUCtE!^SFrLI.Y" 

6  sound  slidefilms  in  color,  every  step  in  tlie  sale  of  life  in- 
surance shown  and  spoken,  evei"y  action  pictured.  Sales 
training  that  applies  to  every  kind  of  life  insurance,  in  every 
situation,  to  everv  type  of  prospect. 

"SELLI>C   I.S  ME>TAE" 

6  sound  slidefilms  in  color,  tu  underscore  die  hoiis  of  selling, 
with  emphasis  on  dealing  with  people.  Gives  salesmen  a  more 
effective  approach  to  selling. 

"AGGRES.SIVE  SEIXEVG" — 

8  soimd  slidefilms  to  enable  almost  anyone  in  your  organiza- 
tion to  conduct  successful  sales  meetings,  with  mininuim 
preparation  and  maximum  results. 

".SrPERVISOR  TRAIXrVG  WS  Hl'MAX 
REI..\TIO>S" 

8  sound  slidefilms  designed  to  fit  any  organization  wishing  to 
forge  its  management  personnel  into  a  more  effective  team. 
Created  to  develop  leadership  (pialities  at  all  levels  of  man- 
agenienl  autliorilN   and  responsibility. 

Each  irilh  ntpviing  guidi's  and  supplvmt'nial  aids. 
•     6IOa  Santa  Monioa   Boulevard      •      Los  Angeles  38     •      (aliforn 
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AWARD  COMPETITIONS  FOR  BUSINESS  FILMS 


THE   AMERICAN   FIIM   FESTIVAL 

Sponsored   by  the   Educational 

Film    Library   Association 

-at  New  York  City-April   25-28,    1962 

•jlr  The  1962  American  Film  Festival,  spon- 
I  sored  by  the  Educational  Film  Library  Asso- 
ciation, representing  school,  university  and 
public  library,  and  film  libraries  throughout 
the  U.  S.  will  be  held  on  April  25-28.  at  the 
Biltmore   Hotel.   New   York   City. 

Categories:  32  major  areas  of  education  and 
information,  art  and  culture,  religion  and 
ethics,  business  and  industry,  and  health  and 
medicine  will  be  offered  for  final  judging  by 
i  screening  groups  during  the  Festival.  Selec- 
tions will  have  been  made  by  pre-screening 
juries  for  final  entries. 

Awards:  Blue  Ribbon  (certificate)  Awards 
to  be  presented  at  banquet.  Friday,  April  27. 
Entries  closed  on  January  20,  1962.  Q' 


CENTENNIAL  FILM  FESTIVAL 
OF  AGRICULTURE 

Sponsored   by   the 
U.   S.   Department   of   Agriculture 

Pltrpose:  To  encourage,  discover  and  salute 
superior  films  on  agriculture  and  to  create  a 
greater  demand  for  agricultural  motion  pic- 
tures as  a  means  of  education  and  information 
from  schools,  groups  and  television. 

Entries:  Films  must  be   16mm.  either  color 

or  black  &  white  and  there  is  no  restriction  as 

I  to  length.  Only  films  released  since  January, 

1960  will  be  accepted.  There  are  no  entry  fees. 

j Information:  Detailed  information  may  be 
I  obtained  from:  Centennial  Film  Festival  Com- 
'mittee.  U.  S.  Dept.  of  Agriculture,  Washington. 
D.  C.  "   m- 


THE   10TH  ANNUAL  COLUMBUS 
FILM   FESTIVAL  AND   AWARDS 

Sponsored   by  the 

Film   Council   of   Greater   Columbus 

in  association  with  the 

Columbus  Area   Chamber  of  Commerce 

Award    Screening:    Columbus   Public   Library, 

Sept.  20-21 

Chris  Award  Banquet:  Ft.  Hayes  Hotel, 

Sept.  28,  1962 

Entries:  Film  producers  and  sponsors  are  in- 
jvited  to  enter  motion  pictures  and  filmstrips 
iproduced  in  1959.  1960  and  1961  provided 
they  have  not  been  previously  submitted  to 
any  Columbus  Film  Festival.  1962  films  are, 
of  course,  accepted.  Entries  ( in  the  categories 
enumerated  below)  must  be  accompanied  by 
3x5  cards  (for  preview  committees)  noting: 
category  entered;  color  or  black  &  white; 
running  time;  a  brief  summary  of  film  content; 
'type  of  audience  intended. 

Films  are  judged  by  professionals   in    the 


various  fields.  Entry  fee  per  film  is  $5  for 
films  up  to  1.500  feet;  $7  for  films  of  1.600 
feet  or  more.  Entrant  also  pays  roundtrip  post- 
age on  films.  A  flat  charge  of  $7  covers  all 
feature  films  (16mm)  regardless  of  length.  A 
flat  charge  of  $10  for  all  feature  length  35mm 
prints.  (This  year  both  U.  S.  and  foreign  fea- 
ture films  will  be  judged  under  a  new  cate- 
gory. )  An  entry  fee  of  $  1 .00  is  charged  for 
each  set  of  filmstrips  entered;  the  same  applies 
to  sets  of  slides.  Entries  will  be  accepted  hegiii- 
ning  February  1st;  closing  date  is  Jidy  \sl. 

Categories  &  Chairmen:  (Motion  pictures 
and  filmstrips  should  be  shipped  directly  to 
the  following:  )  Business  &  Industry  (job  train- 
ing; sales  promotion;  industrial  relations;  pub- 
lic relations;  and  industrial  safety);  Galvy 
Gordon,  Columbus  Public  Library,  96  5.  Grant 
Ave.,  Columbus  15.  Ohio:  Information  &  Ed- 
ucation (classroom  instructional  films;  special- 
ized instructional;  general  information),  Ro- 
bert Damm,  Ohio  Historical  Society,  Ohio 
State  Museum,  Columbus  10,  Ohio:  Health  & 
Mental  Health  (health  &  hygiene;  mental 
health;  general  medicine;  professional  health; 
dental).  Norman  Gutry.  Franklin  County 
Dept.  of  Mental  Health,  131  £.  Stale  St..  Suite 
306.  Columbus  15.  Ohio:  Travel  U.S.  &  For- 
eign &  Special  Fields  (arts  &  crafts,  music, 
experimental,  religion);  Feature  Films  (16 
or  35  mm.  U.  S.  and  Foreign).  Daniel  F. 
Prugh.  Film  Council  of  Greater  Columbus, 
Memorial  Hall,  280  East  Broad  Street,  Colum- 
bus 15.  Ohio. 

Awards  Given:  This  is  the  fourth  year  of  the 
Chris  Statuette  Award,  presented  to  the  out- 
standing films  in  each  category.  Films  receiv- 
ing the  Chris  Statuette  must  be  voted  "best  in 
photography,  story  value,  and  technical  as- 
pects of  production."  Chris  Certificate  Awards 
are  given  to  motion  pictures,  filmstrips.  and 
slides  considered  "finalists"  but  not  receiving 
the  statuette  award.  ^ 


FREEDOMS   FOUNDATION   AWARDS 

Sponsored    by   the   Freedoms   Foundotion 

Valley  Forge,   Pennsylvania 

Cloring   Date  for  Entries:   November,    1962 

Categories:  Consideration  is  given  to  all 
films  produced  or  released  during  1962.  which 
are  aimed  at  building  a  better  understanding 
of  the  American  Way  of  Life. 

Awards:  A  distinguished  jury  of  State  Su- 
preme Court  jurists  and  other  eminent  citizens 
selects  one  film  for  the  top  award  and  approxi- 
mately 10  others  for  the  George  Washington 
Honor  Medal  recognition  Awards  will  be  an- 
nounced at  Valley  Forge  on  February  22. 
1963. 

To  Nominate:  Nomination  forms  are  avail- 
able from  Freedoms  Foundation.  Inc.,  at  Val- 
ley Forge,  Pennsylvania.  ^ 

Other  Award  Programs  Appear  on  Pages  28,  30 
International  Film  .Events  Are  on  Page  32 
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ANNUAL   INDUSTRY   FILM   PRODUCERS 
ASSOCIATION   AWARDS 

IFPA   Conference-June    14,    15,    1962 
University   of   California   at   Los   Angeles 
Awards  Banquet— Beverly   Hilton   Hotel 

Annual  .Awards  Competition  in  recognition 
of  growing  number  of  motion  picture  units 
set  up  for  the  production  of  factual  films.  The 
purpose  of  the  IFPA  awards  is  to  stimulate  a 
constant  improvement  in  efficiency  of  produc- 
tion, quality  of  films,  and  their  effective  utili- 
zation by  industry,  education,  and  government. 

Categories:  Public  information;  technical  in- 
formation; sales  promotion;  training;  out-of- 
plant  productions  special  category  (for  films 
that  don't  fit  in  any  other  category  and  unu- 
sual films). 

Entry  Information:  Films  should  have  been 
completed  or  first  released  for  public  e.\hibi- 
tion  in  1961.  Entry  fee  of  $10.00  should  be 
submitted  with  each  film  entered.  Films  must 
be  submitted  by  an  active  IFPA  member.  For 
additional  information  on  awards  competition 
and  conference,  write  to  John  Gregory,  Con- 
ference Coordinator.  5645  Fernwood  Ave., 
Hollywood  28,  California.  ^ 


THE  20TH   ANNUAL   NATIONAL 
SAFETY   FILM   CONTEST 

Sponsored   by  the  Notional   Committee 

on   Films   for   Safety 

(Entries   close   February    18,    1963) 

Eligible  Films:  All  motion  pictures  and 
sound  slidefilms  produced  or  released  during 
1962  whose  primary  objectives  are  safety  or 
which  have  important  accident  prevention  se- 
quences. 

Categories:  Motion  pictures,  theatrical  and 
non-theatrical  (16mm)  in  each  of  four  fields: 
1.  Occupational.  2.  Home.  3.  Traffic  and 
transportation.  4.  General.  Sound  slidefilms 
are  judged  separately. 

Awards:  Bronze  Plaques  will  be  awarded  to 
top  winners  in  each  of  the  four  fields  and  to 
top  sound  slidefilms.  Award  of  Merit  Certifi- 
cates will  be  given  to  other  films  for  special 
reasons  of  subject  treatment,  production  ex- 
cellence and,  or  unusual  contribution  to  safety. 
At  the  discretion  of  the  judges,  awards  may 
be  given  separately  for  "instruction-teaching" 
and  for  "inspirational"  purpose  films. 

Presentation:  Films  winning  the  Bronze 
Plaque  will  be  shown  in  October  during  the 
National  Safety  Congress  and  Exposition  in 
Chicago,  111.  Plaques  will  be  presented  at  that 
time  to  representatives  of  sponsors  of  these 
films  by  the  Committee's  chairman.  Certifi- 
cate of  Merit  winners  will  receive  their  awards 
after  the  final  judging  which  is  in  April.  All 
winners  will  be  notified  immediately  after  the 
judging.  R' 
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20TH  NATIONAL  SAFETY  FILM  CONTEST: 
Information  on  Awards  Program;  Write 
to  William  Englander.  Secretary.  National 
Committee  on  Films  for  Safety.  425  North 
Michigan  Avenue.  Chicago    II.  Illinois.       ^' 


lOTH   ANNUAL  AWARDS   COMPETITION 

of   the 

NATIONAL   VISUAL    PRESENTATION    ASSN. 

ir  The  National  Visual  Presentation  Associa- 
tion annually  sponsors  a  "Day  of  Visuals" 
in  New  York  City,  presenting  awards  to  audio 
and  visual  presentations  contending  for  its 
"Best  Visuals"  citations  in  various  categories 
noted.  All  entries  and  blanks  must  reach  the 
committee  no  later  than  Monday.  April  16th. 
1962.  Details  of  the  "Day  of  Visuals"  to  be 
held  June  4  &  5.  at  the  Roosevelt  Hotel  in 
New  York,  are  as  follows:  SCOPE:  Two 
days  of  seminars  on  visual  presentation  en- 
titled. The  Promise  and  Purpose  of  Visual 
Presentation.  Many  of  the  award  winners 
will  be  used  to  illustrate  outstanding  use  of 
visuals  for  presentation. 

Definition  of  Visual:  For  the  purpose  of 
this  competition,  visual  is  defined  as  ( 1 )  mo- 
tion pictures.  ( 2 )  filmstrips.  slides  and  over- 
head projector  transparencies,  and  ( 3  )  flan- 
nel board,  flip  chart  and  other  non-projected 
visual  presentations.  This  excludes  point-of- 
purchase  displays,  pamphlets  and  conventional- 
type  "reading  matter." 


FILM  AWARDS 

Co.MPETiTioN  Categories:  Industrial  sales 
and  sales  promotion,  general  public  service. 
consumer  sales  and  sales  promotion,  sponsored 
educational,  employee  training,  and  employee 
relation; . 

Judging;  Judging  will  be  based  primarily  on 
how  successful  the  visual  accomplished  the 
communication  job  it  was  designed  to  do.  A 
point   system  will  be  used. 

For  Information:  Write  M.  E.  Schack.  Na- 
tional Visual  Presentation  Association.  19 
West  44th  Street.  New  York  36.  New  York.  S' 

SAN    FRANCISCO 

INTERNATIONAL     FILM     FESTIVAL 

(Film  As  Communication  Section) 

Son  Francisco— Oct.  31 -Nov.  13,  1962 

Categories:  Art  and  Culture  (relating  to  sub- 
ject matter);  Film  as  a  Medium  for  Artistic 
Expression;  Industrial.  Government  and  Insti- 
tutional Films  for  Internal  Use;  Government 
Films  for  General  Public  Information;  Film.> 
Sponsored  by  Industry.  Companies  or  other 
Commercial  Institutions  for  the  General  Pub- 
lic; Films  Sponsored  by  Civic  and  Community 
Organizations  or  Other  Non-Profit  Institutions 
for  Public  Use;  Classroom  Films;  Adult  Edu- 
cation (technical,  training  and  college  class- 
room); Adult  Education  (for  general  public). 


Entry  Information:  Application  blanks  lo 
be  sent  in  April;  receipt  of  forms  deadline  is 
July  I5th.  Only  16mm  release  prints  will  be 
accepted  but  original  gauge  may  be  8mm. 
16mm  or  3.'imm.  Film  As  Communication 
Final  Screenings  and  Conference  will  be  held 
Thursday  .November  8  through  Sunday,  No- 
vember 1 1.  The  general  Festival  is  set  for  Oc- 
tober 31 -November  13.  1962.  Requests  for 
application  blanks  and  additional  information 
should  be  directed  to:  San  Francisco  Interna- 
tional Film  Festival.  172  Golden  Gate  Ave- 
nue. San  Francisco  2.  California.  y^ 

T    V    COMMERCIAL    COMPETITION 

THE  THIRD   ANNUAL  AMERICAN 
TV   COMMERCIALS   FESTIVAL 

New   York   City-May   4,    1962 

Chicago,   Toronto,    Dallas,    Los   Angeles 

-May  &  June,   1962 

Eligibility:  Open  to  commercials  shown  na- 
tionally, regionally  or  locally  on  television 
in  the  U.S.  and  Canada  during  the  period 
March  31.  1960  through  March  1,  1961.  ex- 
cept winners  in  last  year's  American  Festival. 
Deadline  for  entries  —  February  15th.   1962. 

Categories:  Thirty  product  classifications, 
(i.e..  automobiles,  cigarettes  etc.). 

Commercials'  Classics:  Special  category  for 
all-time  outstanding  commercials.  First  air 
date  must  have  been  during  or  before   1957. 


VIDEOMASTER  8nini  REPEATER  PROJECTOR 


for  those 
who  think 


SALES 


'Am 


\k 


c. 


"Videomaster"  Division 

1308  So.   Pulaski   Road 
LA   1-7766 
Chicago  23,   Illinois 


EASY  AS  1-2-3  Picture  1  shows  hovv'  easy  it  is  to  setup  and  insert  film.  Picture 
2  shows  the  large  9"  x  7"  movie  screen.  Picture  3  shows  how  quick  the 
VIDEOMASTER  can  be  put  away.  Actually,  in  ten  seconds  you  can  be  ready 
to  show  the  movies  of  your  product  to  any  prospective  buyer.  Film  subjects 
can  be  changed  in  three  seconds  merely  by  removing  and  inserting  different 
cartridges.   No  threading    ...    no   rewinding! 

Contact  us  NOW  for  data  on  the  BIGGEST   POWER   PACK   OF   SALES   EVER 
PUT   INTO   A   FOURTEEN-POUND    PACKAGE! 
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//  kept  them  glued  to  their  seats 


To  our  way  of  thinking,  that  does 
not  describe  a  good  film. 

A  good  film  lifts  you  out  of  yourself 
and  onto  the  screen. 

You're  a  participant. 

A  good  film  has  the  sight,  the  sound, 
the  jeel  of  life  itself. 

It  makes  you  glad,  or  sad,  or  mad. 

A  good  motion  picture  moves  you. 


COMMUNICATORS 
OF  IDEAS 


-  .  INC. 


31    WEST    53RD    STREET   •    NEW    YORK    19.    N     V. 
PLAZA   7-065I 


Producing  motion  pictures  and  communication  programs  for 

The  American  Telephone  &  Telegraph  Company     •     Associated  Business  Publications 

The  Frigidaiie  Division  of  the  General  Motors  Corp.     •     International  Business  Machine 

Johnson  &  Johnson     •     McGraw-Hill     •     The  Mutual  Benefit  Life  Insurance  Company 

The  National  Tuberculosis  Association     •     Nation's  Business  Magazine 

Pan  American  World  Airways    •    The  Squibb  Division  of  Olin  Mathieson 

The  United  States  Army    •    The  United  States  Employment  Service 


AMERICAN  TV  COMMERCIALS  FESTIVAL: 
Judged  on  longevity,  productiveness  in  sales, 
memorability,  influence  on  later  techniques, 
awards  received,  etc.  Winners  to  be  added  to 
past  year's  selection  in  Hall  of  Fame. 

Jlogi.ng:  Judging  will  be  handled  by  five 
Regional  Commercials  Councils  of  prominent 
advertising  executives.  Criteria:  impact,  be- 
lievability.  tastefulness,  copy  demonstration, 
identification,  remembrance,  audience  involve- 
ment, entertainment  values,  plus  TV  technique. 

.Awards:  Top  150  Commercials;  Best  of  Prod- 
uct Category  awards:  special  citations  for  Ad- 
vertising Achievement;  special  citations  for 
Craftsmanship. 

Information;  Wallace  A.  Ross,  Director, 
American  TV  Commercials  Festival,  40  East 
49th  Street.  New  York  17,  N.Y.  Phone: 
ELdorado  5-5877.  ^ 

THIRD    ANNUAL   INTERNATIONAL 
BROADCASTING  AWARDS   COMPETITION 

Sponsored   by   the   Hollywood 
Advertising   Club 

■>r  Awards  were  presented  February  13,  1962. 
Open  to  any  company  or  individual  engaged 
in  creating  or  producing  radio  or  television 
commercials:  any  advertising  agency,  or  any 
radio  or  television  station. 
Classes  &  Categories:  Television  coinpeii- 
lion:  International  class  —  announcements 
produced  anywhere  in  the  world  that  have  re- 


FILM  AWARDS 


cened  multiple  market  or  multiple  nation  ex- 
posure: Local  one-market  class — commercial 
or  announcement  of  any  length  used  in  one 
market  only.  Divisions:  Animation  and  live 
action — 1  minute  or  over.  30,  20  and  8-10 
second  lengths. 

Awards;  One  award  for  each  length  of  com- 
mercial in  each  of  the  two  categories — anima- 
tion, live  action.  One  local  one-market  award. 
Awards  for  technical  crafts — Best  Editing. 
Direction.  Camera  Work  (noi  a  category  of 
competition).  One  over-all  Grand  Sweep- 
slakes  Award  winner. 

Information;  International  Broadcasting 
Awards.  Hollywood  Advertising  Club.  6362 
Hollywood  Blvd..  Hollywood  28.  California. 
U.S.A.  Phone.  HOllywood  5-1 183.  S' 

INTERNATIONAL  COMPETITION   FOR  SCREEN 
ADVERTISING   &   TELEVISION   COMMERCIALS 

THE  9TH   INTERNATIONAL 
ADVERTISING   FILM   FESTIVAL 

Venice,   Italy-June    11-15,    1962 

Sponsored   Jointly   by   the   International   Screen 

Advertising   Services   and   the   International 

Screen    Publicity  Association 

Management  Committee:  The  Joint  Execu- 
tive Committee,  consisting  of  officers  of  the 


above  mentioned  Associations,  is  fully  respon- 
sible for  all  policy  matters  in  relation  to  the 
Festival  Organization.  Categories  and  awards 
are  planned  by  these  representatives  of  the 
two  sponsoring  Associations.  Festival  Direc- 
tor: Mr.  Peter  E.  Taylor.  Head  Office  Inter- 
national Advertising  Film  Festival.  38  Dover 
Street,  London.  W.I..  England. 

Entry  Date  &  Categcjries;  Entry  forms 
issued  from  London  Office  during  March. 
Closing  dates;  for  completed  entry  forms  — 
April  30th,  for  delivery  of  films  to  Venice  — 
May  12th.  Contact  in  United  States.  Alex- 
ander International,  500  Fifth  .Avenue,  New 
York  36.  N.Y. 

Awards:  Special  awards  will  include  besides 
the  Grand  Frix  du  Cinema  and  the  Grand  Prix 
de  la  Television,  the  Coppa  di  Venezia  which 
will  be  awarded  in  each  of  the  Cinema  and 
Television  groups  for  the  highest  average  of 
marks  attained  for  a  minimum  entry  of  six 
films  in  the  one  or  the  other  group. 

Jlirv:  An  International  Jury  will  be  selected 
to  judge  motion  pictures  entered.  Members  of 
the  various  international  and  national  adver- 
tising associations  and  federations  will  com- 
pose this  judging  group.  |S 


Editor's  Note;  Specialized  film  award  pro- 
grams, such  as  the  National  Cowboy  Hall  of 
Fame.  Rail  .Advertising  Film  Awards:  Utilities 
Film  Awards,  etc.  are  noted  in  regular  issues 
of  Business  Screen  as  they  occur.  9 


PkM^aei^  M£6^  /MO^c/ta&O/C    at  our-  /ygfcV  address 

CAL.  DUNN  STUDI03,  iNo. 

^  141  WEST  OHIO  STREET,  CHICAGO,  10,  ILL.-  644-7600 
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MEAT  ON  THE  MOVE 

free-loan,  28  minute,  color  and  sound  film 

Sponsored  by:      Swift  &.  Company 

Produced  by:      MPO  Productions,  New  York 

Lawrence  E.  Madison,  producer-director 

Message:      Document  the  factual  story  of  the  industry 
that  moves  more  than  150  million  head  of 
livestock  each  year  from  producers  through 
retail  channels  to  American  consumers 

Audience  Objective:      Farm-related  and  opinion-making  groups: 
Grange,  Vo-Ag  and  4-1-1; 
Civic,  Community  and  Fraternal; 
Industry;  Colleges  and  High  Schools. 
Public-service  telecasts  on  610  U.S. 
commercial  and  educational 
television  stations 

Area  libraries  and      43  West  61st  Street,  New  York  23,  N.Y. 
shipping  centers:      100  West  Monroe,  Chicago  3,  Illinois 

100  University  Avenue,  Fort  Worth  7,  Texas 
1469  Vine  Street,  Hollywood  28,  California 


"From  all  angles — dramatic 
impact,  adherence  to  fact, 
photography,  color — Swift  &5 
Company  has  sponsored  one  of 
the  finest  public-service  films  ever 
produced  on  behalf  of  American 
industry." 

FREE  FILM  NEWS 


Audience  Development  and  Distribution  by: 

STERLING 

MOVIES 

U.S.A.'^^ 

375  Park  Avenue,  New  York  22,  N.Y. 
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INTERNATIONAL  AWARD  COMPETITION 


del    Film,    del    TVFilm   e   del   Documentan 
Largo  Domodossola,  1,  Milano  (640)  Italy. 


THE    14TH    ANNUAL   COMPETITION 
OF  THE  CANADIAN   FILM  AWARDS 

Sponsored   Jointly   by 

The   Canadian   Association   for   Adult   Education, 

The   Canadian    Film   Institute, 

The   Canada   Foundation 

Management  Committee:  Consists  of  rep- 
resentatives from  each  of  the  sponsoring  or- 
ganizations plus  technical  advisers,  who  are 
associated  with  the  film  making  industry  in 
Canada.  Charles  Topshee,  Chairman  and 
Manager:  Canadian  Film  Institute.  1762  Car- 
ling  Avenue.  Ottawa  3.  Ontario. 

Categories:  Awards  will  be  given  for  films 
produced  for  TV  in  two  categories,  fictional 
and  documentary,  and  for  filmed  TV  commer- 
cials. Other  categories  are:  Theatrical,  shorts 
and  features;  Non-Theatrical,  arts  and  experi- 
ment, children's,  general  information,  public 
relations,  sales  and  promotion,  training  and 
instruction,  travel  and  recreation.  Films  re- 
leased during  1961  by  Canadian  film  pro- 
ducers are  eligible  for  award.  Competition 
closed  January  31.   1962. 

Awards:  Amateur  Trophy  of  the  Association 
of  Motion  Picture  Producers  and  Laboratories 
of  Canada,  the  Award  for  the  Canadian  Film 
of  the  Year,  an  Award  of  Merit  for  each  cate- 
gory. ^ 

CINE 

THE  COMMITTEE  ON   INTERNATIONAL 

NON-THEATRICAL   EVENTS 

(Processing   United   States   Entries 
in   International    Film   Festivals) 

Office  (of  the  Coordinator):  1201  Sixteenth 
Street.  N.W..  Washington  6.  DC. 

Officers:  John  Flory,  (Eastman  Kodak  Co.). 
chairman:  James  A.  Barker  (Capital 
Film  Laboratories).  vice-chairman:  Eyre 
Branch  (Standard  Oil  Company.  N.J..  retired). 
vice-chairman:  Stanley  Mcintosh  (Teaching 
Film  Custodians),  vice-chairman:  Ralph  L. 
Hoy  (Aluminum  Company  of  America),  vice- 
chairman  for  finance:  Brice  H.  Howard  (Na- 
tional Educational  Television  &  Radio  Center), 
vice-chairman  for  publicity:  Anna  L.  Hyer 
(Division  of  Audiovisual  Instructional  Ser- 
vice, NEA),  policy  coordinator:  Harold  E. 
Wigren  (Division  of  Audiovisual  Instructional 
Service,  NEA ) .  administrative  coordinator. 
Other  Me.mbers:  Dana  Bennett  (Farm  Film 
Foundation);  Ott  H.  Coelln.  Jr..  (Business 
Screen  Magazine);  Ralph  P.  Creer  (Ameri- 
can Medical  Assn.);  Robert  Disraeli.  (Ameri- 
can Jewish  Comm);  Thomas  W.  Hope  (East- 
man Kodak  Co.);  Emily  S.  Jones  (Educational 
Film  Library  Assn.);  The  Rev.  Donald  Klip- 
hardt  (National  Council  of  Churches  of 
Christ);  Edward  P.  McCoy  (University  Film 
Producers  Assn.);  The  Rev.  Michael  F.  Mul- 
len (St.  John's  University);  Willis  Pratt,  Jr., 
(.American  Telephone  and  Telegraph):   Reid 
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CINE:  THE  INTERNATIONAL  COMMITTEE 

H.  Ray  (Reid  H.  Ray  Film  Industries);  Frank 
Rollins  (E.  R.  Squibb  &  Sons);  Randall  M. 
Whaley  (Wayne  Stale  University);  Janet  R. 
Wilkins  (National  Assn.  of  Manufacturers): 
Don  G.  Williams  (Unversity  of  Kansas  City). 

Plrpose:  CINE  is  a  voluntary  organization 
established  to  coordinate  the  selection  of  U.S. 
non-theatrical  motion  pictures,  other  than  those 
produced  by  the  United  States  Government, 
for    submissions    to    foreign    film    festivals. 

1962  Activities:  Selection  of  U.S.  non-the- 
atrical films  for  entry  in  the  following  festi- 
vals is  being  handled  by  CINE:  Berlin  12th 
International  Film  Festival;  Berlin  2nd  Inter- 
national Agricultural  Film  Competition;  Padua 
VII  International  Exhibition  of  the  Scientific- 
Didactic  Film;  Stratford  Shakespearean  Festi- 
val; Sydney  Film  Festival;  Valencia  Music 
and  Dance  Motion  Picture  Contest;  Vancouver 
International  Film  Festival;  Venice  Interna- 
tional Film  Festival;  Cortina  International 
Competition  for  Sports  Motion  Pictures;  Edin- 
burgh Film  Festival;  Melbourne  Film  Festival. 

Entry  Forms:  Write  Harold  E.  Wigren,  Ad- 
ministrative Coordinator,  CINE,  c/o  NEA, 
1201  Sixteenth  Street,  N.W.,  Washington  6, 
D.C.  for  entry  forms.  For  information  on 
business-sponsored  motion  picture  entries 
write:  Business  and  Industry  Subcommittee, 
c/o  Thomas  W.  Hope,  assistant  advisor,  non- 
theatrical  films.  Eastman  Kodak  Company. 
Rochester  4.  New  York. 

Deadlines:  Films  released  between  January 
1.  1961  and  February  28,  1962.  must  have 
been  entered  by  March  1,  1962.  Films  re- 
leased during  1962  must  be  entered  by  Jan- 
uary  15.  1963.  1" 


EDINBURGH    INTERNATIONAL 
FILM   FESTIVAL 

Edinburgh,   Scotland— July,    1962 

Entry  Information:  Selection  of  U.S.  films 
for  entry  in  this  festival  is  being  handled  by 
the  Committee  on  International  Non-Theatri- 
cal Events  (CINE),  formed  for  the  purpose. 


MIFED,   FIFTH   CINE  MEETING, 

INTERNATIONAL   FILM,   TVFILM,   AND 

DOCUMENTARY   MARKET 

Two   annuol    meetings: 

Spring   Meeting,   April    12-28: 

Autumn  Meeting,  October   10-20,   1962 

Categories:  Feature  films,  telefilms,  publicity 
films,   documentaries. 

Sessions:  This  market  is  held  twice  yearly, 
with  a  Spring  session  in  April  (concurrent  with 
the  Milan  International  Trade  Fair)  and  a 
Fall   session   in   mid-October. 

Entries:  Address  correspondence  to  Dr.  M. 
G.    Franci,    MIFED,    Mercato    Internazionale 


THE   5TH    ANNUAL  VANCOUVER 
INTERNATIONAL   FILM   FESTIVAL  &   AWARf 

Sponsored   by   the   Vancouver   Festival   Society 

ot   Vancouver,   B.   C,   Canada 

July  23  to  August  4,  1962.  Entries  Close  June  1 

Entries:    Films    released   since     January 
I960    are    eligible,    excepting    Canadian    ai 
.'\merican-made  films,  which  must  have  bei 
released  since  January  I,  1961.    Foreign  la 
guage  films  should  have  English  sub-titles 
be   accompanied   by   a   synopsis   or   script 
English.    But  all  feature  films  must  have  En 
lish    sub-titles    unless    special     permission 
given.    Films  will  be  accepted  from  January 
1962  to  June  1,  1962.    Feature  films  accepti 
until  June  15.    Entrants  must  pay  transport 
tion    charges    and    insurance    on    films;    mil 
meet  all  custom  requirements.    Each  film  mil 
be   clearly    identified   by    title,    running   tin 
number  of  reels,  point  of  origin,  aspect  rail 
(wide-screen).    U.    S.    entries    must    be    su! 
mitted   through   CINE    (see   CINE   listing 
this  section). 

Categories:  (A)  Feature-length  Fictioij 
Films,  with  a  running  time  of  50  min. 
longer,  primarily  intended  for  entertainme 
(B)  Short  Fictionid  Films,  with  a  runni 
time  of  less  than  50  min.  (C)  Documents 
Films:  fine  arts;  science  and  agricultu 
travel;  instructional;  health,  welfare  and  me 
cal;  sociological;  institutional  public  relatio: 
and  miscellaneous.  If  preferred,  feature-lenj 
documentaries  may  be  entered  in  above  ca 
gories.  (D)  Children's  Films:  feature,  enti 
tainment  or  educational. 

Awards:  A  festival  certificate  will  be  p 
sented  to  all  producers  of  films  selected 
showing  at  the  Festival.  Plaques  will  be  p 
sented  to  winning  entries  in  categories  B, 
and  D.  Special  Diplomas  will  be  presen 
winners  in  each  section  of  categories  C  & 
Additional  certificates  of  merit  may  be  awa 
ed  at  the  discretion  of  the  judges. 

For  Information:  write.  Vancouver  In 
national  Film  Festival.  570  Dunsmuir  Stp 
Vancouver  2.  British  Columbia,  Canada. 


VENICE   INTERNATIONAL    EXHIBITION   O 
CINEMATOGRAPHIC    ART 

Venice,   ltaly-1962 

Categories:  Scientific,  cultural,  educatic 
and  entertainment  documentary;  childre 
scientific-didactic.  University  of  Padua. 

Entry  Information:  Selection  of  U.  S.  fi 
for  entry  in  the  Venice  Festivals  is  being  \ 
died  by  the  Committee  on  International  N 
Theatrical  Events  (CINE),  formed  for 
purpose  of  coordinating  U.  S.  entries  in  o 
seas  Film  Festivals.  For  complete  entry  < 
and  instructions,  contact  Harold  E.  Wig 
.Administrative  Coordinator,  CINE,  c  o  ti' 
1201  Sixteenth  Street.  N.W..  Washinf 
6.  D.  C. 
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is  what  they're  saying  about 
Washington  Video  Productions 


A  good  motion  picture 
is  not  stereotyped.    Here  are  three  of  many 
that   now   serve   our   clients.     Perhaps   you   would 
like  to  screen  one  of  them. 

Heart  of  a  stranger  is  an  entertaining,  ex- 
citing, true  story  filmed  off  the  coast  of  Red  China 
and  in  the  British  Crown  Colony,  where  refugees 
from  tyranny  stream  daily  across  a  wooden  foot- 
bridge to  freedom  .  .  .  and  to  possible  starvation 
in  the  very  midst  of  freedom.  It  is  an  appeal  film 
that  is  appealing.  35mm  or  16mm  Black  and 
White. 

Mark  is  the  story  of  a  little  boy  discovering  a 
town,  the  Naval  Academy,  boats  and  activities 
around  Chesapeake  Bay.  Sights  and  sounds  as  he 
experiences  them.  Mark  in  his  hour  of  adventure 
grows  just  a  bit  more  mature.  The  audience 
traveling  with  Mark  will  have  grown  a  bit  younger. 
16mm  Color. 

These  people  know  the 
steel  business  is  a  technical  industrial  film 
.  .  .  definitely  hard-sell.  It  shows  how  the  indi- 
vidual reflecting  the  philosophy  of  an  open  mind 
produces  top  grade  steel  products.  Although 
designed  for  presentation  to  people  knowledgeable 
in  the  steel  business,  the  photographic  techniques 
make  it  entertaining  as  well  as  informative. 


When  you're  considering  using  a  motion  picture 
to  convey  your  message  or  tell  a  story,  quality  is  of 
primary  importance.  Quality  is  what  makes  the 
difference  between  a  labored,  poorly  photographed 
effort  and  a  really  professional  motion  picture. 
W.V.P.  has  all  the  directors,  writers,  cameramen, 
technicians,  equipment  and  facilities  to  produce 
the  finest  quality  .  .  .  motion  pictures  comparable 
to  the  best  made  anywhere.  We'd  be  delighted 
to  screen  some  of  our  films  for  you.    And  we'd 
welcome  any  questions  you  might  want  to  ask 
about  having  a  motion  picture  made 
to  your  specifications. 

WRITE  TO: 

NUMBER  24  F  STREET,   N.W.     WASHINGTON   1,  D.  C. 
PHONE  LINCOLN  6-1300 
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PRODUCER  &  LABORATORY  GROUP! 


MOTION  PICTURES  &  FILMSTRIPS 
Animation  &  Art  -  Sound  Stage 
Editorial     -    Slides    -    Titles 


AMERICAN   ASSOCIATION 
OF   FILM  PRODUCERS,   INC. 

Office:  7064  Sheridiin  Road.  Chicago  26, 
Illinois.  Address:  Executive  Secretary. 

Officers:  Mervin  LaRue  (Mervin  LaRue, 
Inc.),  treasurer.  Lawrence  Mominee  (Atlas 
Film  Corporation ) ;  Reid  H.  Ray  (  Reid  H.  Ray 
Film  Industries);  Charles  Beeland  (Charles 
Beeland  Films),  direciors-cii-large. 

Purpose:  By  mutual  cooperation  to  educate 
business,  government  and  institutional  groups 
to  the  advantages  and  values  of  films  and  re- 
lated audio-visual  aids;  to  foster  and  promote 
continued  ethical  relationships  in  all  matters 
between  producers  and  clients;  to  advance  the 
creative  and  technical  arts  and  crafts  of  this 
specialized  industry  in  which  member  com- 
panies serve. 

Member  Companies:  Atlas  Film  Corpora- 
tion; Beeland  Films;  Cinecraft  Productions; 
Condor  Films;  Melvin  VV.  LaRue.  Inc.;  Pro- 
ducers Film  Studios;  Reid  H.  Ray  Film  In- 
dustries; Sarra.  Inc.;  Wilding.  Inc.  S' 


THE  ASSOCIATION   OF 
CINEMA  LABORATORIES,   INC. 

Office:  1925  K  Street.  N.  W..  Room  402, 
Washington  6.  D.  C. 

Officers;  Byron  Roudabush  (Byron  Motion 
Pictures),  pres'uleni;  G.  Carleton  Hunt  (Gen- 
eral Film  Labs),  treasurer.  Dudley  Spruill 
(Byron  Motion  Pictures),  secretary;  Preston  B. 
Bergin.  executive  secretary. 

Board  of  Directors;  Saul  Jeffee  (Movielab 
Film  Labs);  James  A.  Barker  (Capital  Film 
Labs);  George  W.  Colburn  (George  W,  Col- 
burn  Labs);  G.  Carleton  Hunt  (General  Film 
Labs);  E.  W.  Hamilton  (Trans-Canada 
Films);  Louis  Feldman  ( Du  Art  Film  Labs); 
Byron  Roudabush  (Byron  Motion  Pictures); 
Reid  H.  Ray  (Reid  H.  Ray  Film  Industries); 
Sidney  P.  Solow  (Consolidated  Film  Indus- 
tries); Spencer  Caldwell  (S.  W.  Caldwell, 
Ltd.). 

Meetings:  Held  semi:mnually  at  the  same 
time  and  place  as  the  Society  of  Motion  Pic- 
ture and  Television  Engineers'  conventions,  g" 

FILM   PRODUCERS'   ASSOCIATION 
OF  NEW  YORK,   INC. 

Office  (of  the  Executive  Director):  165 
West  46th  Street,  New  York  36,  N.  Y. 

Officers;  Robert  Gross  (American  Film  Pro- 
ducers), president:  Irving  Hecht  (Cineffects, 
Inc.),  vice-president;  Walter  Lowendahl  (Dy- 
namic Films,  Inc.),  secretary:  Peter  J.  Mooney 
(.Audio  Productions.  Inc.).  treasurer. 

Directors;  Robert  Bergmann.  Lee  Blair, 
Sanford  Greenberg,  Jack  Henderson,  Konstan- 
tin  Kaiser.  Robert  Lawrence,   Henry  Strauss, 
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FILM  PRODUCERS  ASSOCIATION  OF  N.Y. 
William  Unger.  For  Associate  Members:  He 
man  Edel,  Jack  Haber,  Eugene  Levy,  Sa 
Levy,  Chet  Stewart.  Will  Van  Pragg,  as  r 
tiring  president,  is  automatically  a  meml> 
of  the  board  for  one  year. 
Past  Preside.nts:  (Directors)  Lee  Bl: 
(Film  and  Television  Graphics);  Robert  La^ 
rence  (Robert  Lawrence  Productions,  Inc. 
Walter  Lowendahl  ( Dynamic  Films,  Inc. 
Peter  J.  Mooney  (Audio  Productions  Inc 
David  P  i  n  c  u  s  (Transfilm-Caravel,  Inc. 
Harold  Wondsel  (Wondsel,  Carlisle  &  Du 
phy);  Nathan  Zucker  (Dynamic  Films.  Inc 
Producer  Members:  Allegro  Film  Produ 
tions.  Inc.;  American  Film  Producers;  Aud 
Productions.  Inc.;  John  Bransby  Productior 
Ltd.;  John  Campbell  Films.  Inc.;  Craven  Fil 
Corp.;  Dynamic  Films.  Inc.;  Elliot.  Ung 
&  Elliot;  Filmex.  Inc.;  Filmways.  Inc.;  Gera 
Productions.  Inc.;  Gray  O'Reilly  Productior 
Inc.;  Robert  H.  Klaeger  Associates.  Inc 
William  La  Cava  Associates;  Robert  La' 
rence  Productions.  Inc.;  James  Love  Produ 
tions.  Inc.;  Marathon  International  Produ 
tions.  Inc.;  MPO  Productions.  Inc.;  Owi 
Murphy  Productions.  Inc.;  Fred  A.  Niles  Cor 
munication  Center.  Inc.;  Lew  Pollack  Pr 
dactions,  Inc  ;  Production  Center.  Inc.;  Sarr 
Inc.;  Henrv  Strauss  &  Co..  Inc.;  Televentui 
Inc.;  TV  &  Film  Graphics.  Inc.;  Van  Pra; 
Productions.  Inc.;  Vision  Associates.  Im 
VPI  Productions.  Inc.;  WCD.  Inc. 
Associate  Members:  E.  J.  Barnes  &  Ci 
Inc.;  Bonded  Service  Div.,  Novo  Industri 
Corp.;  Camera  Equipment  Co..  Inc.;  Cint 
fects.  Inc.;  Color  Service  Co.;  Comprehensi 
Service  Co.;  De  Luxe  Laboratories.  Inc.;  I 
Art  Film  Labs.  Inc.;  Movielab  Film  Lai 
Inc.;  Eastern  Effects.  Inc.;  Florman  &  Bah 
Inc.;  Mecca  Film  Labs,  Inc.;  Music  Makei 
Inc.;  Pathe  Laboratories  .  Inc.;  Pictroni 
Corp.;  Precision  Film  Labs.  Inc.;  Previe 
Theatre.  Inc.;  Reeves  Sound  Studios.  Int 
Charles  Ross.  Inc.;  Signature  Music.  Int 
Titra  Sound  Corp. 

Executive  Director;  Harold  Klein 
Committee  Chairmen:  Robert  Lauren 
(Robert  Lawrence  Productions.  Inc.).  Met 
berslup  Committee:  Sanford  Greenberg  (MP 
Productions),  Labor  Relations  Committi 
WUliam  Unger  (Elliot,  Unger  &  EUiot),  Vi 
eotape  Comm.:  R.  H.  Klaeger.  (Robert  1 
Klaeger  Associates).  Civic  &  Industrial  Rel 
lions  Comm.;  Robert  Bergman  (Filmex).  Pr 
gram  &  Public  Relations  Comm.:  Robert  Lo' 
endahl  (Dynamic  Films),  Producer  Ethics 
Producer  Rctponsibilities  Comm.:  HcB 
Strauss  (Henry  Strauss  &  Co.).  hidustn 
Production  Comm.:  Fred  Raphael  (Fib 
ways).  Feature  Production-Production  for  7 
Comm.:  Robert  Crane  (Color  Service  Co. 
Lab',  &  Optical  .Service  Comm.:  Arthur  Fit 
man  (Florman  &  Babb).  Equipment  &  F 
cililies  Suppliers  Comm.:  David  Home  (Til 

(LISTINGS   CONTINUE   ON   PAGE    THIRTY-SEVEI 
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Color  Service 

COMPANY,  INC. 


115    WEST   45    STREET      NEW  YORK  36,  N.Y.    JUDSON   6-0853-4-5 
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WOOOMONT  TRIANGIE  BUILDING  A  8030  WOOOMONT  AVENUE  A  WASHINGTON  U,  D.  C.  A  Oliver  6-5240 


Ifilm   producers   association   of   n.   y. 

Sound  Corp.).  Sound  Facilities  &  Service 
Comm.:  Herman  Edel  (Music  Makers).  Musi- 
:al  Commercial  Producers  Comm.:  Irving 
Hecht  (Cineffects).  Optical  Comm. 
SPECIAL  Committees:  Lee  Blair  (TV  &  Film 
jraphics).  Standard  Producer-Agency  Con- 
tract Comm.:  Robert  Gross  (American  Film 
iProducers).  NYC-FPA  Building  Code  Comm. 

Purpose:  An  organization  of  professionals  in 
lie  art  and  craft  of  motion  picture  making, 
iedicated  to  preserving  standards  of  quality, 
lervice,  good  practice,  ethics  and  to  the  devel- 
)praent  of  the  Industry.  The  organization, 
hrough  membership  meetings  and  active  com- 
nittees.  works  to  advance  the  motion  picture 
ndustrv  in  all  of  its  branches;  to  establish 
md  maintain  a  high  standard  of  ethics  among 
|)roducers.  their  employees,  their  suppliers  and 
heir  clients:  to  distribute  accurate  information 
vith  regard  to  technical  improvements;  to  ad- 
■ise  the  aeneral  public  on  the  importance  of 
he  film  industry  in  the  nation's  economy;  to 
incourage  responsible  oeoole  to  enter  the  in- 
lustry;  to  promote,  stabilize  and  coordinate 
11  elements  of  the  industry.  g" 


PRODUCER  &  LABORATORY  GROUPS 


THE  FILM  PRODUCERS 
ASSOCIATION   OF  MINNESOTA 

)fficers:  .Anthony  Lane  (Anthony  Lane 
ilm  Studios.  Inc.).  president;  Cliff  R.  Sakry 
Promotional  Films  Inc.).  executive  secretary; 
Richard  W.  Jamieson.  (Empire  Photosound, 
nc).  treasurer;  William  Heideman  (Anthony 
ane  Film  Studios.  Inc.).  manager.  2-year 
;nn:  William  S.  Yale  (Empire  Photosound. 
nc),  manager,  \-year  term. 

Iembers:  Countryman-Klang  Film  Pro- 
uctions;  Empire  Photosound,  Inc.;  Film 
'roductions  Co.;  George  Ryan  Films,  Inc.; 
romotional  Films.  Inc.;  Reid  H.  Ray  Film 
ndustries.  Inc.;  Rusten  Film  Associates;  An- 
lony  Lane  Film  Studios.  Inc.;  Studio  One. 
ic. 

'urpose:  The  advancement  of  the  arts  and 
rafts  of  film  production  for  the  betterment  and 
Tiprovement  of  the  film  industry;  the  estab- 
ishment  of  improved  client  relations  and  the 
xchange  of  technical  information. 

'rojects:  Advertising,  publicity  and  public 
elations  campaign  to  build  recognition  and 
irestige  for  the  accredited  local  film  producers; 
3  enlighten  business  and  industry  in  the  types, 
ses  and  advantages  of  films  and  to  encourage 
lider  use  of  films  in  training,  selling,  advertis- 
ng  and  public  relations. 

/Ieetincs:  Third  Monday  of  each  month. 
':30  p.m..  Minneapolis.  ^' 


Higher  Standards:    a    Common   Goal 

*  By  their  participation  in  these  nation- 
al trade  groups,  industry  companies 
emphasize  one  common  goal:  raising  the 
standards  of  visual  media  for  their 
clients;  striving  for  results. 


Leading  National  &  International 
Film  Trade  Organizations 

THE  ASSOCIATION 
OF  MOTION   PICTURE  PRODUCERS 
AND   LABORATORIES  OF  CANADA 

Offices  (of  the  President):  1103  St.  Mat- 
thew Street.  Montreal.  P.  Q.;  (of  the  Execu- 
tive Secretary):  Suite  1301,  55  York  Street, 
Toronto  1.  Ont. 

Officers:  Henry  Michaud  (Omega  Produc- 
tions Inc.,  Montreal),  president;  John  T.  Ross 
(Robert  Lawrence  Productions  (Canada) 
Ltd.,  Toronto);  first  vice-president;  Ralph 
Foster  (Meridian  Films  Ltd.,  Toronto),  sec- 
ond vice-president;  Gerald  S.  Kedey  (Motion 
Picture  Centre  Ltd.,  Toronto)  immediate  past 
president;  Frank  A.  Young,  Suite  I30I,  55 
York  Street,  Toronto,  executive  secretary. 

Directors:  R.  J.  Beaudry  (Pathe-Deluxe  of 
Canada  Ltd..  Toronto);  C.  H.  Everett  (Craw- 
ley Films  Ltd..  Ottawa);  L.  M.  Parry  (Parry 
Films  Ltd..  Vancouver);  S.  D.  Peterson  (Pet- 
erson Productions  Ltd.,  Toronto);  Tolly  Reviv 
(Tolea  Film  Productions  Inc..  Montreal);  A. 
T.  E.  (Ted)  White  (Eastern  Film  Labora- 
tories Ltd..  Halifax). 

Membership:  Canadian  firms,  proprietor- 
ships, partnerships  and  corporations  engaged 
in  motion  picture  production  or  laboratory 
work  are  eligible  for  Active  Membership.  Per- 
sons, firms  or  organizations  acceptable  to  the 
membership,  interested  in  the  furtherance  of 
the  motion  picture  production  industry  in  Can- 
ada are  eligible  for  Associate  Membership. 
Present  membership,  48  Active  and  9  Asso- 
ciate for  a  total  of  57. 

Purpose:  To  promote  the  common  interest  of 
those  engaged  in  the  motion  picture  produc- 
tion and  laboratory  industry  in  Canada  by 
maintaining  the  highest  possible  standards  in 
the  production  of  motion  pictures  for  com- 
mercial, theatrical  or  television  release  and  to 
represent  the  industry  in  its  relations  with  gov- 
ernment, other  associations  and  the  public  at 
large;  to  encourage  government  agencies  to 
have  required  films  let  by  tender  to  private 
producers. 

1962  Activities:  1.  To  continue  liaison  with 
the  Canadian  Broadcasting  Corporation  and 
the  Board  of  Broadcast  Governors.  2.  To  con- 
tinue to  acquaint  industry,  advertising  agen- 
cies, television  stations  and  networks  and  other 
potential  sponsors  with  the  work  of  the  Ca- 
nadian film  producers.  3.  To  study  in  greater 
depth  the  public  relations  aspects  of  the  film- 
making industry  and  to  develop  a  "starter'' 
program  by  gathering  all  pertinent  and  useful 
facts  and  distributing  same  to  the  members  for 
possible  use  before  meetings  and  public  bodies. 
4.  To  cooperate  with  the  Canadian  Film 
Awards  program — the  all -Canada  film  show- 
case. B" 


INTERNATIONAL    SCREEN 
ADVERTISING    SERVICES 

Office  (of  the  Secretary):  13,  rue  du  Canal, 
Brussels  1,  Belgium. 

Officers:  Fritz  Rothschild  (Deutsche  Com- 
mercials Filmwerbung  GmbH.  Germany), 
presideiu:  E.  Martin-mauri.  (SIPRA.  Italy), 
vice-president:  Ernest  Pearl  (Pearl  &  Dean 
"Int."  Ltd..  Great  Britain),  jounder  president; 
Emile  Lettellier.  (Publi-Cine,  Belgium),  gen- 
eral secretary. 

Members:  Lowe  Argentina  S.A.I.C.  (Argen- 
tina), Featured  Theatre  ADS  (Australia), 
Publi-Cine  (Belgium),  Adfilms  Limited  (Can- 
ada), Emelco  Chilena  (Chile),  Corafilm  (Co- 
lombia), Gutenberghus  Reklame  Film  (Den- 
mark), Societe  de  Publicite  S.A.E.  (Egypt), 
Finlandia  Kuva  Oy  (Finland),  Cinema  &  Pub- 
licite (France).  Deutsche  Commerciale  Film- 
werbung GmbH  (Germany),  Pearl  &  Dean 
Overseas  Ltd.  (Great  Britain),  Pearl  &  Dean 
(Hellas)  E.M.E.  (Greece);  Bureau  Voor  The- 
ater Reclame  (Holland),  Blaze  Advertising 
Service  (India  &  Ceylon).  Iraq  Screen  Adver- 
tising Ltd.  (Iraq),  S.I.P.R.A.  S.P.A.  (Italy), 
Toei  Shoji  Co.  Ltd.,  (Japan),  Societe  Nation- 
ale  d'Impression  et  de  Publicite  (Lebanon), 
Cine-Sistema  S.A.  de  Mexico  (Mexico), 
Screen  Advertising,  Ltd.  (New  Zealand), 
Blaze  Adv.  Service.  (Pakistan).  Sverdrup  Dahl 
AS  (Norway),  Belarte  (Portugal),  Movie- 
record  S.A.  (Spain).  Reklamfilmbyraernas 
Forening  Sandrews  (Sweden).  Association  of 
Theatre  Screen  Advertising  Bureau  (United 
States  of  America). 

Purpose:  The  promotion  and  development  of 
cinema  screen  advertising  internationally  and 
the  promotion  of  interests  of  screen  advertising 
contractors  on  an  international  level.  The  or- 
ganization also  provides  a  central  information 
service  for  its  members,  and  promotes  trade 
among  them  by  pooling  distribution  facilities. 

1962  Activities:  The  9th  International  Ad- 
vertising Film  Festival.  June  11-15.  Venice. 
Italy.  Regular  meetings  dealing  with  problems 
of  international  screen  advertising  are  held 
during  the  year.  g- 

INTERNATIONAL    SCREEN 
PUBLICITY    ASSOCIATION 

Office:  II  Hill  Street.  London.  W.  1,  Eng- 
land. 

Contact:  Lionel  Gale,  general  secretary. 
Officers:  Bill  Annett  (Great  Britain),  presi- 
dent; Massimo  Momigliano,  vice-president. 

Executive  Committee:  Bill  Annett,  (Great 
Britain);  Jean  Boulvin,  (Belgium);  Jean  Mi- 
neur  (France);  Massimo  Momigliano.  (Italy); 
Charles  Ruedi.  (Switzerland);  Hanns  Sell- 
maier,  (Germany). 

Members:  Chas.  E.  Blanks  Pty.  Ltd.  (Aus- 
tralia); Belgique  Cine  Publicite  (Belgium); 
Les  Films  Ekebo  (Belgian  Congo);  Ellaby  de 


slUMBER      1 


VOLUME     23 


37 


m^^i^^ 


PlANNiNG 

A  Rim? 


Insure  your  desired  results  for  your  next 
motion  picture  or  slide  film . . . 

by  also  planning  the  processing,  editing,  sound  recording, 
titling  and  duplicating  now.  Call  the  Geo.  W.  Colburn 
Laboratory  before  you  start  shooting. 


CALL  OR  WRITE  TODAY 

for  new  free  booklet 
on  film  cost  reduction 
DEorborn  2-6286 
Producers'  Service  Oept. 


GEO.  W.  COLBURN  LABORATORY,  Inc. 

164  NORTH  WACKER  DRIVE  /  CHICAGO  6.  ILLINOIS 


THE  INTERNATIONAL  SCREEN  PUBLICITY  ASSN 
Colombia  (Colombia);  The  Cyrenaica  Cinem. 
Co.  (Cyrenaica);  Bergenholz  Film  (Den- 
mark); Suomi-Filmi  Oy  (Finland);  Jear 
Mineur  Publicite  (France);  Deutsche  ISPA 
Arbeitsgemeinschaft  (Germany);  Rank  Screer 
Services  Ltd.  (Great  Britain);  Cefima-Filir 
(Holland);  United  Film  Makers  (India);  Or- 
ganizzazione  Pubblicitaria  Schermo,  S.P.A 
(Italy);  Ellaby  de  Mexico  (Mexico,  Vene- 
zuela); Central  Film  AS  (Norway);  Impaci 
Pictures,  Karachi  (Pakistan);  Central-Filii 
(Switzerland);  Filmlets  (S.A.)  Ltd.  (Unior 
of  South  Africa,  British  East  Africa,  Portu 
guese  East  Africa,  Rhodesia  and  Nyasaland 
South-West  Africa);  Afromedia  (Ghana)  Ltd 
(Ghana);  Afromedia  (Nigeria)  Ltd.  (Ni- 
geria); Levant  Screen  Services  (Lebanon 
Egypt  &  Jordan). 

Purpose:  To  develop  member's  business  ii 
foreign  countries  and  in  their  own  countries 
and  to  exchange  information,  ideas,  filn 
scripts,  publications  and  all  other  matters  o 
interest  to  members.  To  represent  and  promott 
interest  and  advancement  of  members  both  ii 
their  own  countries  and  abroad. 

Meetings:  Executive  Committee  meeting 
held  quarterly.  1962  Annual  General  Meetinj 
in  Venice,  Italy.  June  11-15,  1962. 

1962  Activities:  The  9th  International  Ad 
vertising  Film  Festival  will  be  held  in  Venice 
June  Ihh-lSth.  S 


COMPLETE    LABORATORY    SERVICE    FOR    16    MM   /   EDITING    /   RECORDING    /    WORK    PRINTING    / 
8  MM  i   16  MM   RELEASE    PRINTING  /    TITLING    /   35   MM    SLIDE  'AND    FILMSTRIP    SERVICE 


Civic  Organizations 
Regional  Film  Councils 
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THE  FILM   COUNCIL  OF 
GREATER  COLUMBUS 

Office:  Memorial  Hall,  280  E.  Broad  Street 
Columbus  15.  Ohio. 

Officer:  Dr,  D,  F,  Prugh  (Director,  Frank 
lin  County  Historical  Society),  presiden, 
Galvy  Gordon  (Public  Relations  Dir,,  Colum 
bus  Public  Library),  Acting  vice-presiden. 
Mary  A.  Rupe  (Film  Librarian,  Columbu 
Public  Library),  secretary-treasurer. 
Trustees:  Margaret  Carroll  (Librarian,  Cc 
lumbus  Public  Library);  Edgar  E.  Dale  ( 
rector  of  Audio-Visual,  Ohio  State  Univei 
sity);  Clyde  Miller  (Director  of  Audio-Visua 
Ohio  State    Department  of  Education). 

Purpose:  To  promote  a  greater  interest  in  th 
production  and  use  of  films  by  schools  an 
universities,  public  service  organizations,  civi 
groups,  and  business  firms  and  industries.  Thj 
use  of  films  by  these  organizations  in  the  Ct| 
lumbus  area  and  the  State  of  Ohio  is  als| 
stressed, 

1962  Activities:  The  Tenth  Annual  Colurr 
bus  Film  Festival,  an  Award  Banquet  featurin 
the  "Chris"  Award,  Friday,  September  21 
1962.  Film  Award  Screenings  at  the  New  C( 
lumbus  Public  Library  Auditorium,  Septemb< 
20th  &  21st,  Evening  screening  at  7,  wit 
coffee  break  at  9  p.m. 
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What  leads  veteran  film  producers  to  "retool"  with  ARRIFLEX,  as  g-™in"iii  mir.  ii'inumiwiiiiaiHiiiiim—— — i^w^ 

their  assignments  become  more  and  more  challenging?  ARRIFLEX   corporation  of  americ* 

_,,                            ,           ,                      II    J          .        -.u                                        .    •    .                     A       ■•  257-J  Pork  Avenue  South,  N,  Y.  I  3 

The  answer  has  been  spelled  out  with  persuasive  certainty  over  Arri  s 

J              -      L-   »               ■      .      f                J             •   •                      ^-i-^             J  Without  obligation.  I  would  like: 

young,  dynamic  history  —  in  terms  oi  rugged  precision,  versatility,  and  _  literature 

money-saving  advantages.  O  demonstration 

D  on  ARRIFLEX  16 

Hundreds  of  industrial  and  theatrical  film  producers  use  ARRIFLEX  D  onARRiFLExas 

16mm  and  35mm  cameras  exclusively.  In  many  cases,  Arri  equipment 

was  first  tried  experimentally. ..  then  swiftly  took  over  the  lion's  share  ;  °'^° 

of  production  filming.  :;   title 

Have  you  ever  handled  an  Arriflex?  You  can  get  to  know  its  exceptional  company 

features  by  writing  to  us  for  detailed  literature  ...  or  to  arrange  a  dem-  i    jj^jj^' ' 

onstration  through  one  of  our  franchised  dealers.  I  

I    city  zone  state 


IFLEX 


CORPORATION     OF     AMERICA 

257  PARK  AVENUE  SOUTH,     NEW  YORK  10,  N.  Y. 
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THE  SOCIETY  OF  MOTION   PICTURE 

AND   TELEVISION   ENGINEERS 

On  ice:  55  West  42nd  Street.  New  York  36, 
New  York. 

Officers:  John  W.  Servies  (Vice-President. 
National  Theatre  Supply  Company),  presi- 
dent: Reid  H.  Ray  (Reid  H.  Ray  Film  Indus- 
tries ) .  execiiihe  vice-president:  Norwood  L. 
Simmons  ( Motion  Picture  Film  Department, 
West  Coast  Division,  Eastman  Kodak  Com- 
pany), past  president;  Deane  R.  White 
(Photo  Products  Department,  E.I.  du  Pont 
de  Nemours  &  Co..  Inc.).  engineering  vice- 
president:  Ethan  M.  Stifle  ( Eastman  Kodak 
Company),  financial  vice-president:  Harry 
Teitelbaum  (Hollywood  Film  Company),  con- 
vention vice-president:  Garland  C.  Misener 
(Capital  Film  Laboratories),  sections  vice- 
president:  Herbert  E.  Farmer  ( University  of 
Southern  California ) .  secretary:  Wilton  R. 
Holm.  (E.  I.  du  Pont  de  Nemours  Co.  Inc.), 
treasurer:  Charles  S.  Stodter.  executive  secre- 
tary. 

Local  Sectio.v  Chairman  (for  contact):  At- 
lanta— Edward  E.  Burris.  5342  Harris  Circle. 
Dunwoody.  Ga.;  Boston — Robert  M.  Eraser 
(Information  Technology  Laboratories)  10 
Magurie  Rd..  Lexington  73,  Mass.;  Cana- 
dian— Lou  T.  Wise  (Avro  Aircraft  Ltd.)  Box 
4004.  Terminal  A.  Toronto.  Ont.  Canada;  Chi- 
cago— Philip  E.  Smith  (Kodak  Processing 
Laboratory)  1712  Prairie  Ave.,  Chicago  16, 
111.;  Dallas-Ft.  Worth— Richard  T.  Blair,  1924 


Profcs.sional  Film 
and  lelc\i.sion  Group* 


I  Also  see  Pages  16,  20,  24,  34  and  37 

Hillburn  Dr..  Dallas,  Texas;  Detroit — William 
H.  Smith.  9930  Greenfield  Rd..  Detroit  27. 
Mich.;  Hollywood— Ralph  E.  Lovell,  2554 
Prosser  Ave..  Los  Angeles  64,  Calif.;  Nash- 
ville—William M.  ORork,  161  Eighth  Ave. 
North,  Nashville,  Tenn.:  New  York — Peter 
Keane  (Screen  Gems),  711  Fifth  Ave..  New 
York  22,  N.  Y.;  Rochester— William  R.  Wel- 
ler,  381  Meadow  Dr.,  Rochester  18,  N.  Y.; 
San  Francisco — W.  A.  High.  435  Hanover 
Ave.,  Oakland,  Calif.;  Washington — Arthur  L. 
Foster,  7115  24th  Ave..  Hyattsville.  Md. 

Committee  Chairmen;  J.  L.  Pettus  (Radio 
Corporation  of  America),  sound;  R.  G.  Herbst 
(Bell  &  Howell).  16mm  &  8mm;  R.  E.  Birr. 
(General  Electric),  ASA  sectional  committee 
PH22;  C.  E.  Heppberger  (National  Carbon 
Co.),  film  projection  practice;  W.  T.  Wintring- 
ham  (Bell  Telephone  Laboratories),  televi- 
sion; W.  D.  Hedden  (Calvin  Productions, 
Inc.).  laboratory  practices;  R.  G.  Williams. 
(Century  Lighting),  television  studio  lighting: 
L.  M.  Dearing  (Consultant ).  color;  A.  H.  Lind 
(Radio  Corporation  of  America),  video  tape 
recording;  G.  A.  Chambers  (Eastman  Kodak 
Company),  standards;  W.  C.  Brandsma,  (du- 
Pont),  fUm  dimensions;  Morton  Sultanoff  (Ab- 


erdeen Proving  Ground),  instrumentation 
high-speed  photography. 

Conventions:  91st  Semi-Annual  Convention 
April  29-May  4.  Ambassador  Hotel.  Los  An 
geles.  Calif.;  92nd  Semi-Annual  Convention 
October  21-26.  Drake  Hotel.  Chicago.        g| 


FARM     FILM     FOUNDATION 
PROFESSIONAL   IMPROVEMENT   AWARDS 

Awards:  For  the  8th  consecutive  year,  ar 
inscribed  certificate  and  $500.00  will  be  givei 
to  an  active  member  of  the  American  Asso 
ciation  of  Agricultural  College  Editors,  whc 
is  selected  by  a  committee  of  three  Judges  ai 
having  made,  through  work  in  motion  pictun 
production,  the  most  outstanding  contributior 
to  the  advancement  of  agriculture,  home  eco- 
nomics, rural-urban  relations,  and  the  public 
interest  during  the  past  two  years.  Honorable 
Mention  Awards  of  S50.00  each  may  alsc 
be  given  at  the  discretion  of  the  Judges. 

Presentation;  The  Awards  will  be  presentee 
at  a  dinner  co-sponsored  by  the  Farm  Founda- 
tion and  the  Foundation  for  American  Agri- 
culture at  the  annual  meeting  of  the  America! 
Association  of  Agricultural  College  Editorj 
scheduled  for  July  9,  1962  at  Ohio  State  Uni- 
versity. Columbus,  Ohio. 

Eligibility;  Any  active  members  of  AAACE 
engaged  in  some  phase  of  motion  picture  pro- 
duction are  eligible  to  apply  for  the  Award 


willard 


willard 


Bid 


19  6  2 


19  5  2 


45  West  45th   Street  •  New  York,   N.  Y.   •  JUdson   2-0430 


whiard 

PICTURES,      INC. 

«/  '62 

mOe  //tail  e^m^i/ 
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TRI  ART  andAjVIERI 

^m  present 


OPTICAL  CO, 


A  nfw  Optical /Electronic  tool  for 
color  printing 

'M  Color  Prints  printed  additwely] 


witli 


II 

(*paf.  pending) 


L  PRINTS- 

By  diffused  light  —  Minimize  Negative  Physical  Defects 


t  PRINTS- 

Give  uniform   FIELD   EXPOSURE  -  No  Center  Hot  Spot  or  Edge  Fall  Off 


A  Technical  Paper  on  Fiber 
Optics  Printing  was  given  on 
May  12,  1961,  at  the  SMPTE 
Convention,  Toronto,  Canada, 
by  A.  J.  Miller,  Vice  Pres.,  Du  Art 
Fikn  Labs  &  Tri  Art  Color  Corp. 
Copies  are  available  on  request. 


CORPORATION 


2 


Subsidiary  of  DU  ART  FILM  LABORATORIES,  INC. 

Du  Art  Film  Building        •       245  West  55  Street 

New  York   19,   N.  Y,     •      PLara   7-4580 

IN  CANADAi  ASSOCIATED  SCREEN  INDUSTRIES,  Ltd.  2000  NorthclifFe  Ave.,  Montreal,  Can. 
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Select  a 
Magnasync- 
Magnaphonic 
RECORDER 
to  start  your 
Magnasync 


9l«^Had  MARK    I 
Basic  System  $675. 


^*YWJ  From  $985. 


X  400 

From  $98S. 


9\  '■; 

|W|^A^  TYPE    1 


TYPE    5       From  $1650. 


ti 


MARK    IX 
From  S2U5, 


RffiuriHeis  of  the  model  you  select. 

you  can  ahxiiys  depend  upon  equipment 

with  the 

"Magnasync-Mtif^naphonic"  luhel  .  .  . 

equipment  made  hy  the 

inlet niiiional  lenders  iii   the  design 

and  manufacture   of 

quality  inui^nefii    fdm   recording  \y.\ient\ 


mmfu 


SOUND  STSTtM 


Write,  wire  or  phone 

MAGNASYNC 

CORPORATION 
5538  Satsuma.  Ave..  North  Hollywood.  Calif 
TRiangle   7-0965      •     Cable   ■MAGNASYNC 


I  Authorized  Dealers 


CHICAGO,  ILL 
Behrend  Cine  Corp. 

161  t    Grjna.  Ml  2-2281 
Zenith  Cinema  Service.  Inc 

3252  Foster.  IR  8-2104 
DAYTON,  OHIO 
Salem  Camera  Co. 

335  Salem.  BA  3-7206 
DENVER,  COL 
Western  Cine  Service.  Inc. 

312  S   Pearl,  SH  4-1017 
HIALEAH.  FLA 
Camera  Equipment  Co..  Inc. 

1335  E.  lOlh,  TU  8-4064 
HOLLYWOOD,  CALIF 
Buns  &  Sawyer  Cine  Equipment 

6424  Santa  Monica,  HO  4-5166 
Camera  Equipment  Co,,  Inc 

6510  Santa  Monica.  HO  9-5119 
S  OS   Photo-Cine-Optics.  Inc. 

6331  Hollywood.  HO  7-9202 
KANSAS  CITY,  MO 
Barnard's.  4724  Broadway. 

Country  Clutj  Pla;a,  LO  1-7761 
Crick's  Camera  Shop 

6320  Brookside  Pla;a,  HI  4-3390 
MINNEAPOLIS,  MINN. 
Century  Camera  Shops,  Inc. 

26  S,  7th,  FE  8-5857 
NEW  YORK  CITY 
Camera  Equipment  Co..  Inc, 

315  W.  43rd.  JU  6-1420 
Florman  &  Babb.  Inc. 

68  w.  45th.  MU  2-2928 
Pictronics  Corporation 

236  E.  46th.  YU  6-3713 
SOS,  Photo-Cine-Optics.  Inc 

602  W    52nd.  PL  7-0440 
PHOENIX.  ARIZ. 
Wilson  Camera  Sales  Co. 

130  W.  Adams.  AL  4-0662 
ST.  LOUIS.  MO. 
Stanley  Photo  Service 

106  N.  Broadway,  CE  1-7840 
SAN  FRANCISCO.  CALIF 
Brooks  Cameras,  Inc. 

45  Kearny.  EX  2-1902 
SAN  MATEO.  CALIF. 
Foreman's 

121  Fourth  Ave  ,  01  3-1869 


SOUTH  AFRICA 

Photo  Agencies  Pty.  Ltd. 

9  Kerk  St.,  Johannesburg 
AUSTRALIA,  Sydney 
Siiteen  Millimetre 
Australia  Pty.  Ltd. 

49  Market,  New  South  Wales 
BOLIVIA,  La  Pa; 
Casa  Raviin 

Casilla  500.  Calle  Potusi  261-263 
BRAZIL.  Rio  de  Janeiro 
Mesbla.  S  A 

Rua  do  Passeio  42/56 
BURMA,  Rangoon 
G  K   Theatre  Supply  Co..  Ltd. 

123  Sule  Pagoda  Road 
CANADA,  Islington,  Ontario 
Ale«  L,  Clark,  Ltd 

3751  Bloor  SI  .  W. 
DENMARK.  Copenhagen  CHI 
Kinovox  Electric  Corp 

Jenslousvej  2 
ENGLAND.  London 
Delane  Lea  Processes,  Ltd. 

12  Moor  St.,  iW-1) 
Gordon  Cameras,  Ltd. 

45  Kensington  High,  |W-8) 
FRANCE.  Pans 
Brockliss-Simplen  S  A 

6,  Rue  Guillaume  Tell 
GERMANY,  Hilden  Dusseldort 
Gerhard  Johansen 

3  Lessingstrasse 
GREECE.  Athens 
Christos  Axarlis 

50  Stadium  St. 
HONG  KONG 
Supreme  Trading  Co. 

60  Hennesy  Road 
INDIA,  Bombay 
Kine  Engineers 

26.  New  Queen's  Road 
ITALY.  Rome 
Reponfilm,  di  J,M,  Schuller 

Via  Antonio  Bertolini  31 
JAPAN.  Tokyo 
J.  Osawa  &  Co,,  Ltd 

5.  Gin;a,  Nishi  2-Chrome.  Chuo-ku 
NEW  ZEALAND.  Auckland 
Kerridge  Odeon  Industries 

St.  James  Building,  Queen  SI 
PAKISTAN,  Karachi-3 
Film  Factors.  Ltd. 

27  Victoria  Rd,,  Rex  Annexe 
SOUTH  RODESIA,  Salisbury 
William  Over  &  Co   Pvt.  Ltd. 
Kingsway  &  Manica  Road 
THAILJiND.  Suriwong.  Bangkok 
G.  Simon  Radio  Co   Ltd. 
30  Patpong  Avenue 


Sponsor  audience  views  scene  from  "Flair"  af  recent  New  York  premie 

Modern  Premieres  "Flair  For  Living" 

•j^  Flair  for  Living,  a  new  TV  ve- 
hicle for  sponsored  free-loan  films, 
was  introduced  to  an  audience  of 
national  advertisers  by  Modern 
Talking  Picture  Service  in  the 
Grand  Ballroom  of  Hotel  Roose- 
velt. New  York.  N.Y..  last  month. 
Similar  presentations  are  to  follow 
in  other  cities. 

The  film  is  a  series  of  half-hour 
filmed  programs  in  which  short 
films  from  several  non-competing 
sponsors  will  be  introduced  by 
Modern's  own  hostess. 

Aimed    at    Daytime    Audience 

Aimed  primarily  at  daytime 
homemaker  audiences.  Flair  for 
Living  is  hostessed  by  Aileen  Paul, 
home  economist  and  TV  commen- 
tator, currently  president  of  the 
New  York  City  chapter  of  Ameri- 
can Women  in  Radio  and  Televi- 
sion. 

Modern  developed  the  format 
on  the  basis  of  experience  with 
earlier  vehicles  and  extensive  in- 
terviews with  TV  station  program- 
ming people.  The  continuing  series 
of  women's  balanced  service  pro- 


Film  program  director  Tak  Kako 
(WABC-TVl  speaking  at  New  York 
premiere  of  new  TV  series. 
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Pictured  at  premiere    I  to  r':  Modi 
v.p.  Carl  Lenz;  "Flair"  hostess  AilJ 
Paul    and    Modern    president,    Frc 
Arlinghaus. 

grams  is  expected  to  achieve  1 
or  more  telecasts  for  each  spon 
at  a  cost  of  $12.50  per  telecast 

50,000   Showings   ol    "Disesl" 

An  earlier  vehicle  without  h( 
ess.  The  Modern  Home  Digi 
has  achieved  nearly  50.000  tt 
casts  for  participating  sponsors 

Flair  for  Living  is  scheduled 
begin  showings  in  late  spring 

Modern  Talking  Picture  c 
cials  report  Flair  for  Living  is  tl 
most  promising  television  film  f 
ject  of  the  new  season. 


SALES  HELP  WANTED 

West  Coast  producer  sped 
lizing  in  top  C|uality  animatii 
seeks  sales  representative 
stimulate  expansion  of  stuc 
into  industrial  films,  trainii 
films,  consumer  information  ai 
educational  films.  Please  supji 
resiiine  and  roster  of  filins  so 
.Ml  replies  confidential,  .\ddie 

BOX    BS-1A-62 
BUSINESS   SCREEN   MAGAZII 

7064   Sheridan   Rd.  •  Chitogo  2i 


BUSINESS     SCREE 


ST.  PAUL 
CHICAGO 


WASHINGTON 


industrial  motion  pictures 

slide  films 

television  commercials 


original 

presentations 

in  visual 

communication 


2259  Ford  Parkway 

Saint  Paul  16,  Minnesota 

Midway  9-1393 
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REID    H.   RAY    FILM    INDUSTRIES,   IN  C 

ST.  PAUL  •  CHICAGO  •  WASHINGTON 
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Parthenon 
pli'a-..ir]| 

\car.  Listed  l)elo\v.  nniit- 
tinu  tile  minor  jobs,  classi- 
fied work  and  senicc 
productions,  are  the  major 
releases: 

February 

"LOCKED  ON" 

General   Dynamics 

.Astronautics 

March 

■  THE  CASE  OF  THE 

BEWILDERED   BRIDE" 

Clarnation    Compan\' 

April 

THE  LACE  ENGINE" 

Marqiiardt  Aircraft  Co. 

May 
THIS  IS 

STANDARD    OIL" 
Standard  Oil  Co. 
(Indiana) 
August 
HOLIDAY 

FOR   BANDS" 
.American  Oil  Co. 
September 
AN  ANSWER 

FOR   LINDA" 

-American  Telephone 

&  Telegraph  Co. 

October 

"THE    INDEPENDENT" 

U.  S.  Independent 

Telephone  Assn. 

Sovember 

THE  COSTLY 

CROWD 
Planned  Parenthood 
Federation 
January 
"THE  FILE  ON 

HENRY  ROYALL 
Sponsor  Confidential 
February 
•HAPPY  HOLIDAYS  .  .  . 
in  the 
LAND    of   LINCOLN" 
.American   Oil   Co. 
• 
Parthenon    and    its    st.iif 
are  most   grateful   to   the 
clients  and  clients'  people 
«'ho    contributed    to    the 
success,  in  some  instances 
outstanding     success,     of 
these  pictures. 


WASHINGTON  FILM  COMMENTARY 

by   Mary   Finch   Tanham 

Washington  Correspondent  for  Business  Screen 

'■r/ie  Eagle's  Talon"  Shotrs 
('.  S.  Defenses  on  the  Alert 

.  .  .  Last  month,  a  select  group  of 
Washington  officials.  Association 
leaders,  political  chairmen,  and 
Pentagonites  met  in  the  screening 
loom  of  the  MB.-AA  (iMotion  Pic- 
ture Association  of  America )  to 
view  a  most  assuring  film  on  the 
state  of  our  nation's  defenses. 

Titled  The  Eagle's  Talon,  and 
starring  Secretary  of  Defense  Mc- 
Namara,  the  25  minute  color  mo- 
tion picture  erased  doubt  in  the 
mind  of  the  layman  that  the  U.  S. 
has  narrowed,  if  not  closed,  the 
"missile    gap."' 

Hard-Hitting  But  Lucid  Film 

Undoubtedly  covering  some  or 
the  most  complex,  controversial, 
and  consequential  subject  matter 
to  be  presented  to  the  public,  the 
film  is  hard-hitting,  but  lucid;  it 
concentrates  on  the  present  build- 
up of  conventional  forces,  the  con- 
tinued might  of  our  strategic  for- 
ces, and  the  new  look  in  budget 
packaging  and  civil  defense.  Its 
theme  is  that  we  have  many  op- 
tions to  meet  possible  crises. 

Executive  Producer  Bertram 
Kalisch  has  combined  stills  and 
live  action  —  in  well  balanced 
color  —  to  point  up  the  role  of  the 
different  military  services  and  the 
broadbrush  mission  of  the  Depart- 
men  of  Defense.  Few  will  walk 
away  from  the  film  without  deep 
admiration  —  and  great  confi- 
dence —  in  superhuman  Secretary 
McNamara. 

We're  Shareholders  in  Defense 

In  summary.  The  Eagle's  Talon 
achieves  its  goal  —  to  demon- 
strate to  Americans  that  we're  all 
stockholders  in  the  Department  of 
Defense;  we  may  not  be  able  to 
guarantee  peace  by  preparing  for 

Defense     Secretary     McNamara     at 

desk  in   Pentagon  studio  while  Asst. 
Secty.  Sylvester  stands  by. 


The  carrier  Enterprise  is  shown  in 
scene    from    "Eagle's   Talon." 

war,  but  if  conflict  is  forced,  we  do 
not  intend  to  lose. 

Walter  Cronkite  narrated  this 
film  report  which  will  be  distrib- 
uted to  all  military  exchanges, 
and  then  may  be  borrowed  by 
civic  groups,  political  associations, 
clubs,  schools,  etc.  Thousands  will 
see  it  on  the  Army's  Big  Picture. 
which  will  screen  a  lengthened 
version  on  approximately  350  TV 
stations. 

Washington's  Norwood  Films, 
subsidiary  of  Norwood  Produc- 
tions, will  distribute  Tl\e  Eagle'.t 
Talon  as  part  of  its  newly-awarded 
contract  on  government  films. 

As  in  the  past,  these  yearly  film 
reports  are  circulated  for  many 
months  (usually  10),  then  retired 
to  Defense's  film  library  where 
they  assume  historical  significance. 

Other  selected  Armed  Forces 
films  for  public  and  television  use 
have  just  been  listed  in  a  little 
pamphlet  published  by  the  Office 
of  Public  Affairs,  Department  of 
Defense.  This  1962  list  draws 
from  the  Catalog  of  Government 
Films,  available  from  the  U.  S. 
Office  of  Education,  Visual  Edu- 
cation Service,  Washington  25. 
D.  C.  Price  $1.75.  The  Service 
films  are  available  to  the  public 
under  the  following  conditions: 

1.  No  admission  or  other  fees 
of  any  sort  may  be  charged  in 
connection  with  the  showing  of 
Armed  Forces  films. 

2.  No  portion  of  the  films  may 
be  reproduced,  edited,  altered  or 
cut  in  any  manner. 

.^.  Films  must  be  shown  in  their 
entirety,  including  all  titles. 

4.  Films  must  be  shown  with 
sound  projection  equipment  and 
qualified  operators  must  be  pro- 
vided by  the  borrower. 

5.  Films  must  be  returned,  post- 


age    prepaid,    no    later    than 
hours  after  the  final  showing. 

»        *        * 

George  Stevens,  Jr.  Directs 
Information  .Agenry^s  Films 

...  It  has  just  been  announa 
by  Edward  R.  Murrow  th 
George  Stevens  Jr.,  Hollywoc 
motion  picture  producer  ai 
director,  has  been  appointed  D 
rector  of  the  Motion  Picture  Ser 
of  the  U.S. I. A.  He  succeeds  Tur 
er  B.  Shelton,  who  has  transfern 
from  the  agency  to  the  Departme 
of  State. 

Mr.  Stevens,  29,  left  his  pC 
tion  as  vice  president  of  the  Ste 
ens  Co.,  and  associate-directo 
producer  of  The  Greatest  Sio 
Ever  Told.  He  is  widely  knov 
in  motion  picture  circles  for  \ 
work  on  The  Diary  of  Ann  Fran 
and  in  TV  for  directing  Alfr,'! 
Hitchcock  Presents  and  Pet 
Giinn.  He  started  his  career 
production  assistant  to  Jack  Weli 
on  the  Dragnet  TV  Series  and  Fe\ 
tare   Films. 

A  member  of  a  California  l.n 
ily  steeped  in  theatrical  traditu 
(his  father  is  the  internalionall 
recognized  producer),  the  you 
government  official  vvas  gradu.it 
from  Occidental  College.  Los  A| 
geles  in  1953,  and  served  t\i 
years  in  the  U.S.  .Wt  Force  as 
1st  Lt.  and  Motion  Picture  Offid 
His  appointment  became  effe 
tive  February  1. 


Dislrihulion  of  Government 
Films  Is  .4irardetl  to  yonrood 

.  .  .  Norwood  Studios,  Inc.,  Was 
ington  D.C.  has  just  been  award 
a  two-year  contract  for  the  dist: 
bution  and  sales  of  all  U.S.  Go' 
ernment  films.  This  product 
therefore,  becomes  the  first  fu 
distributor  to  win  the  contr; 
from  United  World  Films.  It 
which  has  had  this  contract  sin 
1947. 

Some  4.000  films  are  availat 
to  the  public,  industry,  agricultuij 
medical  and  health  interes 
schools,  and  foreign  countries  u 
der  the  provisions  of  the  distrib 
tion  contract.  Norwood  will  pu 
lish  new  catalogues  in  the  imniet 
ate  future  to  describe  the  films 
more  detail. 

«        *        * 
Industrial  Film  Cohimnist 
of  London  Times  f  isils  I  .  S. 
.  .  .  According   to   Robinson 
Rigg,  who  probably  has  the  di 
tinction  of  being  the  only  Induj 
trial    Film    Correspondent    for 
daily     financial     newspaper.    tJ| 
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British  businessman  has  become 
increasingly  certain  of  the  value  of 
industrial  films, 

Rigg.  whose  column  appears  in 
the  London  Financial  Times,  is 
on  a  three  month  tour  of  the  U.S.. 
covering  the  audio-visual  industry 
from  every  angle.  He  says;  "For 
ever  60  years,  British  industry  has 
been  making  films  to  spread  sales 
messages,  to  develop  public  rela- 
tions, and  to  streamline  employee 
training,  but  only  within  the  last 
decade  has  industry  accepted  the 
motion  picture  as  an  esseiuial  part 
in  its  communications  equipment." 

Three  weeks  out  of  the  month, 
Rigg's  column,  or  his  selected  list 
of  industrial  films,  appears  in  the 
Times.  Even  the  smallest  item 
stirs  interest.  For  example,  the 
recent  mention  of  a  short  film 
about  the  European  Common 
Market,  sponsored  by  a  British 
rubber  company,  brought   an  im- 


PARTHENON  Vjl 

'pictures 

ODD 

HOLLY  M 

^    Employee    Morale    and 

Up-Grading. 
^    Supervisory    (Foreman) 

Training. 

^                 LOCKED  ON' 

To  iiicst  factory  workers,  the 
Reliability  man  is  "one  of 
them  hundred  or  nothing 
gu%s  —  if  at  first  you  dont 
succeed,  cut  your  throat.' 
But  in  this  new  age  of  fan- 
tastic tolerances,  out-of-this- 
world  speeds  and  extraordi- 
nar\-  precision,  the  worker 
must  come  to  understand 
the  Reliability  program  and 
li\e  with  it  —  perhaps  even 
recapture  some  of  his  old 
pride  of  craftsmanship. 
"Locked  On "  is  an  excitingK 
dramatized,  but  imcompr<j- 
misinglv  honest,  documen- 
tar\'  which  has  been  notably 
successful  in  this  effort,  fea- 
turing Ken  Louell  ("a  yester- 
day gu\'  in  a  tomorrow  job 
and  I  don't  know  what  the 
hell  to  do  about  it"),  with 
astronaut  Deke  SIa\ ton  pla\- 
ing  himself,  in  a  fhrillingly 
suspenseful  countdown  aTid 
launch.  Winner  of  IFPA's 
"Cind\  "  special  award  and 
other  recognitions. 

Sponsor:  Convair  Astronau- 
tics, Div.  of  General  Dyna- 
mics. .54  minutes  —  color. 


PARTHENON    PICTURES 

Cop     Polmef,     E.ec      Pioducer 

2625     Temple     Street — DUnkirk     5  391  I 

Hollywood    26,    Col. 


mediate  flurry  of  72  inquiries! 
And,  although  British  industry 
produces  but  a  fraction  of  the 
number  of  films  produced  in  the 
United  States,  Rigg  attended  117 
London  previews  during  the  past 
winter  months.  Every  two  weeks, 
under  his  supervision,  the  London 
Financial  Times  screens  impor- 
tant business  films  for  bankers, 
politicians,  insurance  executives, 
ad  men,  and  stock  brokers  —  and 
others  who  wish  to  keep  up  with 
what's  going  on  in  industry.  (See 
Below) 

The  British  Embassy  in  Wash- 
ington takes  industrial  films  seri- 
ously, too.  At  least  once  a  month, 
commercial  attaches  screen  British 
films  for  American  friends.  Re- 
cently, for  instance,  the  Sportscar 
Club  of  America  was  invited  to 
the  Britisher's  modern  new  "ro- 
tunda" to  see  three  motor  car  films 
about  the  Monte  Carlo  Rally,  the 
Alpine  Rally,  and  at  the  LeMans 
races.  Representative  British  car 
importers  attended  the  screenings 
so  that  yankee  enthusiasts  could 
talk  shop  with  experts. 

!\BC's  "Tof/oy'  'Show  Fpaliiers 
Original  Score  from  "Mark'' 

.  .  .  Even  though  the  film  was 
not  yet  in  the  can,  the  original 
music  for  George  F.  Johnston's 
Mark  was  picked  up  for  preview 
on  NBC's  "Today"  show.  The 
joyously  juvenile  jazz  melody, 
spontaneously  composed  for  the 
film  short  by  Marian  McPartland, 
has  been  named  "Mark's  Time," 
Those  who  have  seen  the  highly 
imaginative  film  —  as  yet  unspon- 
sored  —  say  it's  really  something 
to  wander  with  the  young  boy 
Mark  through  the  cobbled  streets 
of  Annapolis  on  a  Sunday  morn- 
ing —  and  to  watch  the  U.  S, 
Naval  cadets  march  to  church  to 
the  hoot-toot  of  a  ten  penny 
whistle! 

Pilgrim  Film  Services  Has  a 
I\ew  Optical  Effects  Printer 

.  .  .  The  recent  acquisition  of  a 
new  "optical  effects  printer"  by 
Pilgrim  Film  Services,  Inc,  rounds 
out  the  extremely  varied  and  com- 
plete film  facilities  available  in  the 
booming  Washington  area.  East- 
ern seaboard  producers  and  gov- 
ernment agencies  are  already  us- 
ing the  machine  for  extending 
footage  of  orbital  flights,  for  freeze 
frames  of  medical  research,  and 
for  super-imposition  of  titles,  with 
shadows,  over  live  action.  .  .  . 
(continued  on  the  next  page) 
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. . .  where  we  do 

some  of  our  best  work. 


•  Sound        •   Editorial 

•  Laboratory  Ser\ices 


Capital 


CAPITAL  FILM  LABORATORIES.  INC. 

1905  FAIRVIEW  AVENUE,  N.  E. 

WASHINGTON  2,  D.  C. 

PHONE  LAWRENCE  6-4634 


IN^  WASHINGTON 

Bureau  of  i\alional  Affairs' 
ISetv  Film  on  Fringe  Benefits 

.  .  .  Tlie  Bureau  of  National  Af- 
fairs. Inc.  has  just  announced  the 
completion  of  an  unusually  clever 
film  on  the  well  known,  but  often 
misunderstood,  subject  —  "fringe 
benefits." 

Featuring  William  Bendi.x  in  his 
first  ""business"  film.  Cash  On  The 
barrel  Head  shows  just  what  hap- 
pens when  an  employee  arbitrarily 
decided  to  take  his  $100  a  month 
to  pay  for  a  station  wagon  rather 
than  receive  his  usual  company 
benefits. 

Bendix.  with  Tom  D"Andrea  as 
his  pal.  riotously  loses  his  privi- 
leies.  right  and  lefi.  when  he  takes 
the  money,  first,  his  parking  spot, 
then,  his  coffee  break,  his  place  on 
the  company  bowling  team,  and 
his  right  to  eat  at  the  company 
cafeteria.  But  this  is  nothing  com- 
pared to  the  added  cost  of  his  lost 
vacation,  holidays,  health  and  ac- 
cident insurance,  life  insurance, 
pension,  etc. 

Bendix  fin;illy  wises  up  —  (and 
so  does  everybody  viewing  the 
film)  —  to  the  fact  that  it  will  cost 
him  a  whale  of  a  lot  more  than 
SI 00  to  duplicate  the  benefits  he 
has  lost. 

According  to  officials  of  BNA. 
who  have  had  phenomenal  success 
with  previous  management  em- 
ployee relations  films,  this  motion 
picture  is  high  in  entertainment 
value,  but  has  a  very  serious  un- 
derlying purpose.  Management 
has  long  recognized  that  employ- 
ees tend  to  take  fringe  benefits  for 
granted;  when  Bendix  says.  ""Gim- 
me the  cash  instead  of  the  bene- 
fits'", he's  speaking  for  a  large  seg- 


A  scene  in  the  BNA's  new  film  pro- 
duced   and    directed    by    Reid    Ray, 

ment  of  employees  in  business,  in- 
dustry, and  the  government. 

Reid  Ray  Film  Industries.  Inc.. 
produced  the  film.  It  was  directed 
by  Reid  H.  Ray.  and  the  script 
was  by  Robert  Bruce.  New  York 
actor  John  Becher  portrayed  the 
company  personnel  manager  in 
scenes  which  were  shot  on  loca- 
tion in  St.  Paul.  Minnesota. 

*        *        * 
Former  ff'aller  Reed  Hospital 
Group  Forms  Tele-Cine,  Inc. 
.  .  ,  Tele-Cine.  Inc..  will  be  the 
new  name  used  by  a  group  of  well- 
known  Washington  TV  and  film 
specialists,  formerly  with  the  Wal- 
ter Reed  Army  Medical  Center. 

Headed  by  Dr.  Paul  W.  Schafer. 
M.D..  who  supervised  approxi- 
mately 2.400  live  telecasts  from 
the  Army  center  over  the  past  five 
years.  Tele-Cine  will  produce 
everything  from  ideas  to  com- 
pleted programs;  short  subjects 
features,  demonstrations,  docu- 
mentaries and  dramas  will  be  set 
for  the  boards  when  facilities  are 
completed  on  Monday.  April  16, 
The  new  producers  will  be  lo- 
cated at  1017  New  Jersey  Ave. 
S.  E..  Washington  3.  D.  C,  whe 

(CONTINUED      ON       PAGE      48) 
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Scene  from 
ATOMY  OF  AN  ACCIDENT' 
J  for 

^ERICAN  TELEPHONE 
&  TELEGRAPH  COMPANY 


1  \ .  •  A^   «»ai^ 


.  •  •  ACCOMPLISH 
THEIR  OBJECTIVES! 


TWO  RESPONSIBLE  REWARDING  POSITIONS  ARE 
OPENING  UP  FOR  TOP-NOTCH  SALES  EXECUTIVES 
OF  FILMSERVICES  IN  THE  EAST  AND  MIDDLE  WEST 

We  art"  a  new  conipain  introducing  during 
the  coming  months  a  revokitionar\ ,  new  and 
fulK-  tested  approach  to  color  fihn  processing 
wliicli  will  have  national  and  international 
marketing  implications.  Marketing  of  services 
soon  to  be  available  to  producers,  sponsors, 
government  agencies  and  other  film  users 
will  require  two  key  men  to  head  up  East 
and  Middle  West  sales.  This  calls  for  person- 
alities with  real  ability.  PRO\'EN  E.XPE- 
RIENCE  FOR  A  SALARY  AND  OTHER 
COMPENSATION  COMMENSURATE 
WITH  THE  CHALLENGE. 

Financial  stability  well-assured;  you  will  be 
proud  to  represent  a  company  which  «ill 
bring  enormous  benefits  to  the  field  of  color 
motion  pictures  in  ALL  DIMENSIONS.  Send 
detailed  resume  in  fiillcsl  confidence  to. 

BOX   BS-1B-62 
BUSINESS   SCREEN   MAGAZINE 

7064    Sheridan    Road      •      Chicago    26,    Illinois 


IN  WASHINGTON: 

(continued  from  page  46) 

architects  and  technicians  are 
presently  installing  the  latest 
equipment  required  for  the  tele- 
cine  process  which  the  Walter 
Reed  group  has  used  so  effective- 
ly in  the  past. 


Timely  Short  on  Income  Tax 

Gets  Large  Theater  Auilienre 

.  .  .  An  award  winning  government 
film,  which  is  particularly  timely 
this  month,  has  been  receiving 
fantastic  acclaim  all  year  long 
from  theatrical  movie  chains  in 
every  part  of  the  country. 

Since  The  Beginnini;  Of  Time. 
which  was  designed  over  three 
years  ago  by  the  Internal  Revenue 
Service  to  gently  poke  fun  at  (and 
WITH)  the  American  taxpayer. 
has  been  exhibited  420  times 
through  four  theater  chains  to 
an  audience  of  over  300.000  per- 
sons. 

According  to  Charles  Lam- 
mond,  Public  Information  Officer 
of  IRS,  the  governments  files  are 
bulging  with  requests  for  theater 
showings — most  marked  "Rush- 
Airmail". 

Orieinallv  a  half-hour  film,  the 


animated  featurette  has  been  cut 
to  ten  colorful,  very  amusing  min- 
utes, wherein  taxes  are  traced  way 
back  to  dinosaur  days.  Gene  Star- 
becker  wrote  and  developed  the 
picture,  and  Milner-Fenwick  pro- 
vided the  snappy,  humorous  ani- 
mation, which  makes  this  public 
service  film  both  educational  and 
entertaining. 

Here's  to  more  light  treatment 
of  heavy  government  subjects! 

*        *       * 
Films  Shoic  V.  S.  to  Overseas 
Visitors  at  International  Center 

.  .  .  Did  you  ever  stop  to  think 
about  the  fact  that  nearly  5,000 
TOP  government  officials,  schol- 
ars, and  businessmen  —  from 
nearly  every  nation  in  the  world- 
come  to  our  country  each  year  on 
various  exchange  programs?  They 
come,  no  doubt,  with  preconceived 
ideas  —  many  which  they  have 
formed  after  viewing  .American 
films  abroad. 

Happily,  all  are  greeted  today 
by  volunteer  or  staff  members  ol 
the  Washington  International  Cen- 
ter. 1630  Crescent  Place..  N.W. 
Washington  D.C.  They  are  met 
at  the  airport,  guided  to  hotels, 
restaurants,  and  historic  sites,  and 
they  are  given  a  most  significant 


Standard  Oil  Company 
i>coi.i.o».rtB  ,»Neiv  Jersey 

NEW    YORK    STOCK    EXCHANGE 


'oU 


THE  Union  Central  Life  Insurance  Company 


McGraw  Hill 


CYA-IVA.  jvr  I  x> 


Esso  Research  and  E.vgineering  Co.mpany 


Motion  pictures  for  these  clients  are  currently  in  production  at  Pendulum  Productions  Inc. 


PENDULUM  PROOUCHONS  INC.  45  WEST  45  STREET  NEW  YORK  36,  N.Y.  JU  2-5558 


4!3 


BUSINESS     SCREEN! 


lentation  course  in  Meridian 
luse,  tfie  home  of  the  WIC.  (a 
'ntabulous  old  European-type 
rinsion,  hung  with  modern  paint- 
i;s,  and  bursting  through  its  walls 
vth  enthusiastic,  sophisticated 
i  ernationalists. ) 
The  orientation  course  for  each 

I  our  foreign  friends  consists  of 
I.'  week  lectures,  panel  discus- 
sns,  field  trips-  and  motion  pic- 
ties,  color  slides  and  film  strips. 
Acording  to  Walter  Plischke, 
s  ff  associate,   who  gathered  to- 

hci   a  library  of  50  films.  "We 

always  actively  searching  for 

n  10  borrow  on  every  conceiv- 

c  Mibject  which  might  be  suit- 

c    lor   our    daily    and   evening 

jigrams."  These  include  films  on 

•linoniics.     government,     nature. 

i;ncc.  travel  —  just  about  every- 

lig    which    honestly    smacks    of 

)!■  way  of  life. 

f  our  prestige  has  sometimes 
ilen  short  because  we  have  not 
wn  the  rest  of  the  world  our 
face,  perhaps  it  is  time  for 
non-theatrical  film  industry 
Gtep  forward.  If  you  have  audio 
rpis  which  could  add  to  this 
Hisua!  program,  won't  you  write 
H  center?  First  impressions  are 
aing.   And  those   who  come  to 

II  Washington  International  Cen- 
dare  influential,  thinking  leaders 
ifhe  world,  who  are  seeing  us  in 

III  own  environment  for  the  very 
ii;  time. 


Million  Jlew  Mirips  Bureau 
^ifiis  on  Resources  in  1961 

Hotion  pictures  on  conserva- 
iu,  production,  and  use  of  the 
lion's  mineral  resources,  spon- 
red  by  American  industry  and 
;i:ulated  nationwide  by  the 
Jreau  of  Mines,  were  shown 
ii|re  than  212.000  times  to  audi- 
t<;s  exceeding  1  1  million  in 
-ll,  the  Department  of  Interior 
earts. 

Jse  of  the  Bureau's  films  on 
'  and  the  number  of  coopera- 
ij  film  distributing  centers  also 
rireased  during  the  year,  ac- 
iding  to  the  Department. 
The  16mm  color  films  in  the 
beau's  motion  picture  library 
11  made  in  cooperation  with  in- 
l<trial  sponsors  who  pay  pro- 
iition  costs  and  provide  the 
5eau  with  prints  for  circulation 
'I  free  loans  to  organizations 
fjughout  the  U.S.  Borrowers. 
bfly.  included  schools,  colleges, 
iiversities.  industrial  firms,  tech- 
lal  societies,  business  and  civic 
liups.  m> 


See  the  difference . . . 

when  16mm  Color  Specialists  process  prints! 


7936  Santa  Monica  Blvd.,  Hallywood  46,  CalHornia 

Telephone:  OLdfield  4-8010 
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RIGHT  off  the  NEWSREEL 


of  insight . . .  elegance . . .  and  drama  ...  in  every  story-telling  foot 
of  your  film.  A  ward- winning  perfection  combined  with  your 
"hard"  or  "soft  sell"  message  is  a  marketing  guarantee  with  a 
Raphael  G.  Wolff  production.  Since  1931,  foremost  producers 
of  all  types  of  business  films  for  America's  finest  business  firms. 
■  Modernized  and  expanded  facilities  ■  Augmented  production 
talent.  Send  for  an  award-winning  Raphael  G.  Wolff  print  and 
.see  for  yourself.  No  obligation. 


/ri:^Lj2^  i/l/J^ 


STUDIOS,  INC. 


HOLLYWOOD:     1714  North  Wilton  Place     •    Hollywood  28.  California 
Phone  Hollywood  7-6126 

DETROIT:     Stan  Staffeld    •    1362  Somerset    •    Grosse  Pointe  Park. 
Michigan   ■    Valley  1-4793 


Entries  Hit  Record  of  600 
For  .\nierican  V"\\n\  Festival 

•{i-  A  record  number  of  American 
Film  Festival  entries  —  nearly 
600  16mm  films  and  S.'imm  film- 
strips  —  reflects  increasing  quan- 
tity and  quality  in  this  fourth  an- 
nual competition. 

Entries  have  come  from  pro- 
ducers, sponsors  and  distributors 
in  42  states. 

Increased  use  of  film  for  many 
purposes  is  shown  in  the  number 
and  diversity  of  the  1962  festival 
entries.  These  range  from  films 
that  sell  products  or  promote  un- 
derstanding of  local,  national  and 
international  problems  —  all  the 
way  to  films  that  show  possibili- 
ties of  the  medium  as  an  art  form. 
The  Festival  is  sponsored  again 
by  the  Educational  Film  Library 
Association,  and  is  set  for  April 
25-28  at  Hotel  Biltmore  in  New 
York  City. 

The  event  features  competitive 
screenings  at  which  juries  of  audio- 
visual experts  judge  films  nomi- 
nated in  36  subject  categories 
grouped  under  general  headings 
of  Art  and  Culture;  Business.  In- 
dustry, and  Public  Relations;  Edu- 
cation and  Information;  Health, 
Medicine  and  Safety;  and  Religion 
and  Ethics. 

The  Festival's  Blue  Ribbon 
awards  wiU  be  presented  to  top- 
rated  films  and  filmstrips  at  the 
annual  award  banquet  on  April 
27. 

Advance  information  about  the 
screenings  and  program  events, 
all  open  to  the  public,  may  be 
obtained  from  EFLA,  250  West 
37th  St.,  New  York  19,  N.Y.    9' 

*     *     * 
Safely   Films   Final  Jud^in^ 
Scheduled  for  Late  .\pril 
•r-r  Sponsors     and    producers     of 
safety    films    have    submitted    en- 
tries in  the    1962   annual  contest 
sponsored  by  the  National  Com- 
mittee on  Films  for  Safety. 

This  is  the  19th  annual  contest 
conducted  exclusively  for  films  on 
safety.  Final  judging  is  set  for  late 
in  April. 

Awards  will  be  made  for  select- 
ed motion  pictures,  theatrical  and 
non-theatrical  (16mm),  dealing 
with  safety  in  each  of  four  fields 
—  occupational,  home,  traffic 
and  transportation,  and  general. 
Sound  slidefilms  will  be  con- 
sidered for  awards  separately. 

All  awards  will  be  made  by  the 
national  committee  as  in  previous 


years  —  to  those  films  which,  in 
the  opinion  of  the  judges,  best 
serve  to  encourage  accident  pre- 
vention. 

The  deadline  for  receipt  of  en- 
tries was  Feb.  16,  1962. 

Henry  G.  Lamb.  American 
Standards  Association,  is  chair- 
man of  the  National  Committee 
on  Films  for  Safety.  William  Eng- 
lander.  National  Safety  Council, 
is  secretary. 

Others  on  the  committee  are: 
Lee  C.  Richardson,  American  As- 
sociation of  Motor  Vehicle  Ad- 
ministrators; W.  L.  Robinson 
American  Automobile  Association 
and  American  National  Red  Cross 
A.  F.  Schaplowsky,  Americar 
Public  Health  Association;  E.  R 
Granniss.  American  Society  ol 
Safety  Engineers;  Richard  G 
Becker,  Association  of  Casualty 
and  Surety  Companies;  James  T 
Wadkins,  Association  of  Safety 
Council  Executives;  William  R 
Talbott,  Automotive  Safet) 
Foundation;  Dr.  B.  D.  Holland 
Council  on  Industrial  Healtf 
(American  Medical  Association) 
L.  J.  McEnnis,  Jr.,  Insurance  In 
stitute  for  Highway  Safety;  M.  R 
Darlington,  Jr.,  Auto  Industrie 
Highway  Safety  Committee;  Ha 
V.  Kelly.  International  Associa 
tion  of  Chiefs  of  Police;  am 
others.  C 


Aleilival  .Motion  Pictures  Meet 
Set  for  .Alilan,  Italy  April  25 

-jiy  A  conference  on  "the  presen 
status  and  future  prospects  of  tele 
vision  and  motion  pictures  a 
media  for  medical  education"  a 
part  of  the  2nd  Internationa 
meeting  of  the  International  Telen 
vision  Committee  is  scheduled  fo| 
.April  25-27  in  Milan.  Italy. 

The  conference  is  being  held  i 
conjunction  with  the  Milan  Trad 
Fair.  ^, 


LIN    DUNN,ASC 

Fcraierly  )ieail  ol  )!K0  Effects  Oepl 

CREATIVE 
SPECIAL  EFFECTS 

16mm  •  35mm  •  65mm 

Recently     complefed     Effects     and 

Tif/es  on  "WEST  SIDE  STORY" 

Specialized    Lafn^raUiry    Sen  ices 

FILM   EFFECTS  of  Hollywood 

INC. 

1153  N    Highland  Avi  .  Hollywood  38,  Calif 
Phona:    HO   9-5(08        Coble:    FIIMFX 
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Eddie  OBrien-  The  ff^riter 

7801  Old  Qetfrgeiown  "^ad,  JVashi7igto?i  14,  D.C. 


OL  4-1524 


cJaient 

INCORPORATED 

• 

Representing  the 
foremost  artists  for 

TELEVISION 

RADIO 

SLIDE  FILMS 

MOTION  PICTURES 

SALES 
MEETINGS 

CONVENTIONS 


r^ecord   y^ffer 


I 


^ree 


Hear  the  voices  of  Talent's 
leading  personalities  in 
your  own  office.  On  letter- 
head request,  we'll  be 
happy  to  send  you  our 
Talent  Audition  Record  by 
return  mail.  No  obligation, 
except  to  listen  .  .  . 

Complete  music 

arranging  and 

jingle  writing  sen/ice 


Shirley  Hamilton 
Director 

cJalent 

INCORPORATED 

• 

35  East  Wacker  Drive 

Chicago  1,  Illinois 

Franklin  2-4351 


TECHNAMATED    VISUALS    EXPLAIN    A    COMPLEX    SYSTEM 


TWA's  Automated  Three-Screen  Presentation 
on  Doppler  Navigation  Svstem  at  Symposium 


AN  AiRLiNE.s  Big  Problem 
is  precise  navigation  to  fa- 
cilitate the  placing  of  more 
planes  in  a  given  amount  of  space. 

When  a  system  to  do  that  is 
found,  only  part  of  the  job  is 
done.  Education  of  personnel 
comes  next.  Th:it  was  Trans- 
World  Airline's  problem. 

The  answer  was  utilization  of  a 
unique  combination  of  various 
audio-visual  aids  at  a  TWA-spon- 
sored  symposium  to  acquaint  rep- 
resentatives of  the  world's  air- 
lines and  various  governmental 
agencies  with  operation  of  the 
revolutionary  Doppler  radar  navi- 
gation system. 

TWA  will  be  the  initial  partici- 
pant this  year  in  a  detailed  Fed- 
eral Aviation  Agency  project 
aimed  at  better  utilization  of  the 
trans-Atlantic  airspace. 

Participant  in  FAA  Project 
A.  M.  Heisig.  TWA  manager  of 
field  training,  had  this  to  say  about 
the  use  of  audio  visual  aids  at  the 
symposium: 

"Overhead  projection  during 
sales  meetings,  training  programs 
and  management  presentation  is 
certainly  not  new.  Nor.  as  a  matter 
of  fact,  is  Technamation.  rear-view 
projection,  and  dual  podiums  for 
speakers.  However,  when  you 
combine  all  of  these  techniques 
and  mediums,  add  the  use  of 
three  9  by  12  rear-view  screens, 
and  couple  it  with  semi-automatic 
overhead  projection,  then  you 
have  technique  that  is  unique." 
That's  the  combination  of   pre- 


sentation techniques  unveiled  by 
TWA  at  the  recent  Doppler  Na- 
vigation Symposium  in  Kansas 
City.  Mo. 

More  than  200  industry,  gov- 
ernment and  press  representatives 
from  28  nations  and  27  of  the 
world's  airlines  witnessed  the  pro- 
gram. 

Shows  Installation  of  S>  stem 

Purpose  of  the  symposium  was 
to  describe  how  TWA  and  Bendix 
Corp.  developed  and  installed  the 
dual  Doppler  system  on  a  fleet  of 
Boeing  707  Superjets. 

The  three-screen  technique  was 
necessary  because  of  the  com- 
plex and  technically  detailed  script 
material  used  to  describe  factual 
data  displayed  on  each  of  the 
screens. 

"Audience  reaction  to  this  not- 
able departure  from  the  usual 
stereotyped  technical  presenta- 
tion was  enthusiastic."  Heisig  re- 
ports. 

"Comments  indicated  that  it 
was  the  first  time  this  group  had 
seen  a  three-screen  presentation 
complete  with  Technamation," 
Heisig  added. 

.\iidience  Is  Iii\'ited  Backstage 

Because  of  the  tremendous 
interest  in  the  projection  tech- 
niques, the  audience  was  invited 
backstage  to  inspect  the  projec- 
tion  installation. 

The  special  central  controller 
console  was  designed  and  oper- 
ated by  D.  M.  ^Burke.  TWA's 
supervisor  of  field   training.   The 


TWA's    recent    Doppler    navigation    symposium    involved    simultaneous    use 
of    three    9'    x    12'    rear-view    screens    and    Technamated    Vu-Graph    stills. 
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console  has  the  following  special 
features; 

L  Three  different  sources  of 
power  which  prevents  overloading 
the  outdated  electrical  circuits 
found  in  some  of  the  older  hotels. 

2.  Power  provision  for  four 
projectors — three  full  time  and 
one  back-up  machine 

3.  Slide  change  signal  devices 
for  all  projectors  as  well  as  re- 
mote control,  on  and  off  switches 
for  all   machines. 

Stor\boards  Aid  the  Experts 

The  Doppler  radar  navigation 
system  was  explained  by  TWA  en- 
gineering, maintenance  and  op- 
erational experts,  and  it  was  ne- 
cessary to  maintain  a  complete  set 
of  storyboards  for  each  of  the 
speakers. 

Two  shops  helped  to  produce 
the  visuals.  In  all,  over  400  8"  by 
10"  projectuals  were  used,  most 
of  the  material  produced  by  means 
of  Diazo  reproduction. 

All  art  work  and  photography 
for  the  presentation  was  handled 
by  TWA's  training  center  and  at 
the  Mid-Continent  Internationa! 
Airport  Graphic  Arts  shops,  both 
in  Kansas  City. 

".\ttcntioii  Ri\eted  to  Screen " 

"Results  of  the  presentation 
were  indeed  gratifying. "  said  Hei- 
sig. "with  audience  attention  rivet- 
ed to  the  screen.  Complicated  ex- 
planations of  the  Doppler  princi- 
ples and  equipment  were  pre- 
sented clearly  through  well  de- 
signed polarized  projectuals." 

And  here  was  the  highlight: 
One  of  the  most  outstanding  polar 
ized  visuals  used  was  suggestec 
by  Captain  Gordon  Granger 
TWA's  director  of  flight  research 
and  development.  Working  witf 
Jack  Sands  of  the  training  centei 
staff.  Granger  designed  a  three- 
screen  visual  showing  a  profile  ol 
TWA's  trans-Atlantic  route  froir 
Paris  to  New  York.  Next,  thej 
created  a  polarized  moving  back- 
ground complete  with  a  Boeinf 
707  and  activated  Doppler  radai. 
beam. 

Boeing  "07  Shown  in  Flight 

This  aircraft,  with  simulatet 
working  Doppler  radar,  was  that 
"flown""  across  the  full  width  o 
the  three  screens  as  Captain  Gran 
ger  concluded  his  speech. 

"It  really  brought  the  house 
down.""  said  Heisig.  "when  thi 
flight  was  slowed  down  in  mid 
Atlantic  to  keep  pace  with  Captaii 
Granger's  speech."'  I 

*       *        * 
Editor's  Note:  Special  articleso 
visual  presentation  techniques  ar 
in\  itcd  from  our  many  subscriber. 

I 
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twenty- six  unusual  films 

bear  the  mar  Ik 

of  Vision  Associates 


CURRENTLY  SERVING: 

American  Diabetes  Association;  Anti-Defamation  League  of  B'nai  B'rith;  Boys'  Clubs  of  America; 
Coffee  Brewing  Institute;  Doyle  Dane  Bernbach;  Federal  Aviation  Agency;  Girl  Scouts  of  the  U.S.A.; 
International  Silver  Company;  McGraw-Hill  Publishing  Company;  National  Educational  Association: 
National  Tuberculosis  Association;  Pan  American  World  Airways;  Remington  Rand  International; 
United  States  Information  Agency;  Washington  Gas  Light  Company;  Western  Electric  Company. 

VISION  ASSOCIATES,  INCORPORATED  •  680  FIFTH  AVENUE  •  NEW  YORK  19,  N.Y. 
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We're  Looking  For  .  .  . 
A  Man  in  SALES 

A  live-wire,  a  self-start- 
er. Certainly  he's  of  Ac- 
count Executive  caliber, 
but  thinks  of  himself  as  a 
"good  salesman"  —  able  to 
originate  ideas,  talk  with 
heads  of  companies,  follow 
through  on  programs  devel- 
oped by  and  with  our  Crea- 
tive Department.  We're  a 
good,  sound,  medium-sized 
film  studio  with  the  accent 
on  creative  selling  —  and 
we  back  it  up  with  quality 
right  up  there  on  the 
screen  (movies,  slide- 
films,  TV).  We're  expand- 
ing slowly,  sensibly  — 
and  want  another  man  in 
sales,  preferably  with 
some  years  in  this  busi- 
ness. If  you  would  like  to 
meet  us  (and  talk  greater 
opportunity),  we'd  surely 
like  to  meet  you.  Our  staff 
knows  of  this  ad  ;  any  deal- 
ings with  you  will  be  held 
confidential.  Drop  us  a 
line  at 

Box  BS-62-1C 
BUSINESS  SCREEN  MAGAZINE 

7064   Sheridan    Road    *    Chicago   26,   Illinois 


What's  Ahead  on  the  Meeting  Calendar 


Overseas  Acl  Film  Festival 
Set  for  Venice  June  11   to   15 

-j,V  Plans  lire  well  underway  for 
the  Ninth  International  Advertis- 
ing Film  Festival  to  be  held  in 
Venice  (Lido),  Italy.  June  II  to 
15,  1962. 

Several  nominations  to  the  15- 
man  International  Jury  have  been 
received  and  approved.  Remaining 
vacancies  are  expected  to  be  filled 
soon  and  details  announced. 

Thomas  P.  Olesen,  of  Copen- 
hagen, will  again  act  as  secretary 
to  the  jury.  Dr.  J.  L.  Klein,  man- 
aging director  of  Genoopschap 
Voor  Reklame.  Amsterdam,  will 
be  assistant  secretary.  Dr.  Klein 
represented  Holland  as  one  jury 
member  at  the  1958  Festival. 

The  jury  will  divide  into  two 
sections  for  judging  of  films  in 
the  two  groups  —  cinema  and 
television,  a  London  report  an- 
nounces. 

Judging  of  both  first  and  sec- 
ond viewings  of  each  group  will  be 
carried  out  only  by  the  corres- 
ponding section  of  the  jury.  Only 
exceptions  will  be  the  two  Grand 
Prix,  whose  selection  will  be  made 
by  the  complete  jury.  ^ 


Basil  Wright  to  Be  Speaker 
.\l  ln(lu.strial  Film  (^onCerenee 

,  Basil  Wright,  noted  British  do- 
cumentary film-maker,  will  be  one 
of  the  featured  speakers  at  the 
1962  Industry  Film  Producers 
Association  Conference,  June  14. 
15  and  16  at  the  University  of 
California  at  Los  Angeles. 

Wright,  maker  of  such  classic 
documentaries  as  Soiii;  oj  Ceylon, 
Nii>hl  Mtiil,  World  Wilhotn  End 
and  Immortal  Land,  is  coming  to 
the  U.  S.  to  lecture  on  documen- 
tary film-making  during  the 
Spring  semester  at  UCLA. 

The  Industry  Film  Producers 
Association  is  entering  its  sixth 
year  as  the  official  organization 
of  and  for  the  "in-plant"  film  pro- 
ducer. IFPA  has  over  400  mem- 
bers in  industrial  film  units  all 
over  the  country.  9' 

PRSA  National  >Ieelinfj  in  Fall 

^  The  15th  annual  national  con- 
ference of  the  Public  Relations  So- 
ciety of  America  will  be  held  in 
Boston,  Mass.,  Nov.  12  through 
14,  it  was  announced  by  Walter 
W.  Belson.  PRSA  president.       H' 


714  Million  See  Agrieulture 
Department's  Films  in   1961 

More  than  3(10  Department  ol 
Agriculture  film  subjects  have 
been  shown  a  total  of  109,000 
times  to  more  than  71..  million 
people  during  1961.  the  Depart- 
ment's distribution  section  reports. 

Four  million  persons,  more  than 
half  the  total  number,  viewed  the 
Department's  films  through  serv- 
ices of  USDA's  cooperating  film 
libraries.  Three  and  a  half  million 
viewed  prints  from  Department 
field  offices  and  through  Wash- 
ington distribution. 

The  Distribution  section  esti- 
mates that  another  8'/2  millior 
persons  attended  showings  of  the 
existing  1 2.000  prints  of  Depart- 
ment films  privately  owned,  which 
brings  the  total  up  to  16  millior 
viewers  who  have  attended  live 
shows. 

The  Department  reports  that  ii' 
1961,  a  total  of  1S5  million  view 
ers  saw  the  department's  films  or 
TV.  W 

Nat'l  Audio-Visual  Conventioi 
Opens  in  Chieafto  on  July  21s 

■jir  The  22nd  annual  National  Au 
dio-Visual  Convention  is  sched 
uled  for  the  Morrison  Hotel  ii 
Chicago,  July  21-25,  1962.         I 


''You   €an   have    any   color   as   long   as   it's   black. 


It 


That  idea  may  ha\'e  .sold  Model  Ts  in  1914. 
Today  serx'ice  niii.st  be  tailored  to  best  serve 
the   customer,    hleal    offers   lour    industrial 
film  distribution  serxices.   hleal  has  a  ])lan 
tailored  to  }'our  film  needs. 


Complete  Service 

Includes  e\erything 
needed  for  selective 
promotion. 


58  E.  South  Water  St. 
Chicago  1,  Illinois 


Standard  Service 

A  quality  service 
offered  at  the  lowest 
possible  price. 


Limited  Service 

Physical  .ser\ice  for 
clients  who  know 
where  their  custoiners 
are  located. 


Fee  Free  Service 

No  sponsor  distribution 
cost  for  films  of  hisfh 
curriculum  \  aluc  to 
schools. 


I'uU   infnimation  y;laclly  furnished 

[(dlceccill  Ficlejre^ 

28   offices   fo   serve   you   best 


INCORPORATED 


Phone: 

Financial  6-5480-1 
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The  concept  was  decidedly  different.  That's  why 
Masonite  Corporation  of  Chicago  came  to  Buffalo  for  a 
sales  promotional  film  to  really  dramatize  their  answer 
to  the  "space  age"  problem  in  housing.  Titled  "The 
Incredible  Shrinking  House",  it  was  fully  created  and 
produced  in  Holland -Wegman's  big  Buffalo  facility. 

Unexpected  Bonus:  Although  created  specifically  for 
sales  promotion  to  dealers,  the  dealers  responded  by 
demanding  prints  as  sales  ammunition  of  their  own. 
In  fact,  it  has  been  so  effective  that  Masonite  has 
authorized  a  TV  adaptation  for  widespread  national 
distribution. 


Let  us  suggest  a  fresh,  new  approach  to  your  next 
film.  Just  call  or  write  Ed  J.  Wegman.  We'll  be  glad 
to  counsel  with  you  anytime — anywhere. 


m 


H  O  LL AN 


iX>  VS^  E  G  M  A  N 


CREATIVENESS     AND     EFFECTIVENESS     IN     C  O  M  M  U  N  I  C  AT  I  O  N  S 
207  DELAWARE  AVENUE    •    BUFFALO  2,  NEW  YORK    •    TL  3-7411    Area 
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Where  evil-y  flfitistrlo 


At  CFI  the  same  talent  and  technology  that  have  gone  into 
40  years  of  processing  major  motion  picture  films  go 
into  your  filmstrip.  The  same  consistent  excellence  that  only 
precision  equipment  can  produce.  The  same  accurate 
chemical  control.  The  same  100%  inspection.  What  does 
this  mean  to  you?  The  craftsmanship  you  put  into  the 
original  concept  and  execution  reaches  the  screen. 
The  impact  you  put  in . . .  CFI  brings  out. 


CFI's    COMPLETE    35MM    FILMSTRIP    FACILITIES: 

•  Masters  in  color  and  black-and-white 

•  Superimposures  •  Art  work  •  Titles 

•  Direct  photography  of  products  or  inserts 


For  complete  information  and  prices,  write: 
CONSOLIDATED    FILM    INDUSTRIES   959    sewardst.  Hollywood  38.  CALrFORNiA 

HOLLYWOOD    2-oeei    •HOLLYWOOD    9-1441 


E<liu-ation   Ai-t   Extension   See 
Boohtinf!   Audio-Visual    Sales 

■d  The  extension  of  the  Nation 
Education  Act  through  June  3i 
1964,  is  an  important  factor 
the  bright  outlook  for  the  noi 
theatrical  film  and  audio-visu 
equipment  field,  the  U.  S.  Depar 
ment  of  Commerce's  scientifi 
photographic,  and  business  equi| 
ment  division  commented  in  i 
recent  forecast  for  1962. 

The  act  provides  funds  whi( 
should  enable  schools  to  pu 
chase  more  audio-visual  appar 
tus,  such  as  projectors,  silent  ar 
sound,  screens,  and  related  equi| 
ment,  for  schoolroom  use. 

Expenditures  in  the  U.  S.  fi 
non-theatrical  film  and  audi> 
visual  equipment  reached  an  a 
time  high  of  $389  million  in  196 
a  9  per  cent  increase  over  195; 
They  are  expected  to  be  eve. 
greater  in  1961,  the  Departme 
of  Commerce  predicts. 


^  Sales  Promotion 

^  Product    Demonstration 

"THE  CASE  OF  THE 

BEWILDERED  BRIDE" 

Oil  the  first  morning  home 
from  the  hone\'moon,  an  en- 
gaging \oung  bride  learns 
that  her  husband  has  invited 
his  and  her  parents  to  din- 
ner tonight.  Slight  problem, 
she's  ne\er  cooked.  But  she 
makes  the  grade,  after  some 
actionful  suspense  .  .  .  and 
after  she  (and  her  Home 
Ec-Young  House\vi\es  audi- 
ence) has  realized  the  "good 
life"  for  her  family  that  will 
reward  sensible  nutrition 
practices  .  .  .  and,  inciden- 
talh',  she  has  noted  some 
beneficial  uses  of  evaporated 
milk.  Multiple  award  win- 
ner (including  \\T.\,  Sales 
E-\ccuti\'e    Club,    etc.) 

o 

Sponsor;  The  Carnation 

Company 

19   minutes  —   color 

Photoplay  format 


PARTHENON    PICTURES 

Cop    Polmef.     E«e<:,     Producer 

2625     Terriplo     Srreei— DUnkirk     5-3911 

Hollywood    26.    Col. 
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TELIC,  INC.    ■  FILM   CENTER   ■  S30  NINTH  AVENUE.  NEW  YORK  36.   N.Y.  Q  Mimnunnm  (-  ju  2-34aO 

O 

o 

"V  o 

EDWARD  F   BOUGMTON.  Vice  President  i  Executive  Producer  •  .^ 


Te^, 


ELWOOO   SIEGEL,  President  i  Executive  Director 


^''suaoS- 


MEMO:     To  Crossword  Puzzle  Fans 
FROM:     Woody  Siegel  and  Ed  Boughton 


Gentlemen: 


"Telle".  ,.  may  be  just  the  word  you're  looking  for! 

...It's  a  five  letter  adjective  meaning  "purposive", 
from  the  Greek  'telikos'.   The  noun,  "telesis"  is 
defined  by  Merriam-Webster ' s  Third  International  as 

"The  attainment  of  desired  ends  by  the 
application  of  intelligent  human  effort 
to  the  means.  " 

and  by  the  Oxford  English  Dictionary  as: 

"The  intelligent  direction  of  effort  toward 
the  achievement  of  an  end.  " 


In  an  earlier  textbook  on  Sociology  (1906)  Messrs. 
Dealey  and  Ward  wrote.  .  . 

"Civilization  chiefly  consists  in  the 
%    t  exercise  of  the  telle  faculty.  " 


We  hope  this  information  proves  helpful. 

by  the  way,  if  you're  thinking  of  making  films 

in  1952  we  suggest  that  you  may  wish  to  exercise  your 
"telle  faculty"  by  co-producing  them  with  TELIC,  INC, 

ES  &  EB 
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News  Along  the  Film  Production  Lines 


ted  film  produced  for 
Texas  Gulf  Sulphur  for 
for  distribution  through 
the  U.S.  Bureau  of  Mines 
Library. 


ly  minute  animated 
ic  relations  film  pro- 
duced for  the  American 
Title  Association. 


Fifteen  minute  Education 
Slide  Film  produced  for 
Consumer  Service  De- 
partment, Dr  Pepper 
Company. 


Ford's  196,3  Car  anil  Truck 
rodiiclion  Goes  to  Wiltlins 

-«•  Wilding  Inc.,  has  been  selected 
by  the  Ford  Division  of  the  Ford 
Motor  Company  to  produce  the 
963  car  and  truck  introduction 
show  for  Ford  dealers  and  sales- 
men, H.  Williams  Hanmer,  presi- 
dent of  Wilding,  has  announced. 

Wilding  has,  for  many  years, 
been  the  major  supplier  of  sales 
training  films  and  meeting  material 
to  the  Ford  Division.  W 

Dephoure  Becomes  D4  Films: 
Opens  Studio  at  Newton.  Mass. 

■^  Marking  its  third  major  expan- 
sion move  in  its  27-year  history, 
one  of  New  England's  leading 
film  production  companies  has 
changed  both  name  and  facilities. 
As  of  March  1,  Dephoure  Stu- 
dios, Inc.  became  D4  Film  Stu- 
dios, Inc.  (with  no  change  in  of- 
ficers or  personnel). 

On  that  date,  also,  the  com- 
pany occupied  brand-new.  air 
conditioned  studios  with  expand- 
ed film  facilities  at  56  Elmwood 
Street,  Nevnon.  Mass.  Adjacent 
to  the  Newton  Public  Library 
building  in  this  pleasant  Boston 
suburb,  the  new  studio  plant  has 
expanded  parking  facilities  for 
area-wide  clients. 

Offering  "Hollywood  produc- 
tion with  New  England  economy" 
as  its  slogan,  D4  also  has  a  new 
telephone     number:      WOodward 

9-7770.  <S' 

*        *        * 

Ginn  Co.,  Jam   Handy  Join 
to  Correlate  School  Filmstrips 

•t^  Filmstrips  for  elementaiy  and 
high  school  classes  in  all  subjects 
will  be  produced  by  Ginn  and 
Company  of  Boston,  leading  pub- 
lisher of  school  textbooks,  and  The 
Jam  Handy  Organization.  Detroit, 
pioneer  producer  of  audio-visual 
materials. 

Combination  of  these  two  or- 
ganizations will  bring  about  a 
close  relationship  of  the  textbooks 
with  visual  instruction  materials 
for  practical  classroom  use.  the 
companies  announced.  Filmstrips 
to  be  produced  will  be  based  on 
the  content  of  specific  textbooks 
published  by  Ginn  and  Company. 

First  filmstrip  series  of  this 
joint  production  operation  will  be 
released  in  early  1962.  Distribu- 
tion to  all  schools  in  the  U.  S.  and 
Canada  will  be  handled  through 
the  regional  sales  offices  of  both 
companies.  5S' 


Irwin  YounR  Elected  Preside 
Of  Associated  Screen  Induslri 

-j^  Board  of  directors  of  Assoi 
ated  Screen  Industries,  Ltd.,  Mo 
treal,  Quebec,  recently  announci 
election  of  the  following  officer 
Irwin  Young,  president;  Murr 
Briskin,  vice  president;  Arth 
Nalven,  secretary;  Jack  Fclle 
assistant  secretary;  J.  (. 
Wranghani.  treasurer. 

Nalven  will  be  in  full  charge 
the  company's  plant  oper.iiii 
and  Wrangham  in  charge  of  i 
ministration.  Both  will  work  clo:j 
ly  with  Briskin  as  a  managemt 
team.    Young   announced. 

*        *        * 
EB  Films  .\ppoints  Herzog 
as  Director  of  Production 

-^'-  Encyclopaedia  B  r  i  t  a  n  n  i  1 
Films  has  recently  announced  i! 
appointment  of  Dr.  Milan  Her2j 
as  director  of  production. 

Dr.    Herzog  joined   EBF 
1946    as    a    writer,    director    ; 
producer,  and  has  served  a^  c 
cutive   producer   since    19.'iN 
served   as   head   of  the   Yugosi 
section  of  the  U.S.  Office  of  Vi 
Information  during  World  Warjl 
and  worked  for  major  film  cc,> 
panics     as     a    free-lance     wrir, 
translator,  narrator  and  editor 

Receiving    his    elementary    ; 
secondary    education    in    Yugf 
lavia.   Dr.   Herzog  earned  a  jc! 

(CONTINUED    ON    PAGE    6 


TRANSVUERS 
BUILD    SALE! 


f 


-1 

V- 


Icl( al  for  \isual  presentations 
individuals  and  small  groups.  Us 
overhead  projector  transparencit 
Screen  is  lOJi"  x  8S"  illuminati 
when  transparency  is  placed  i 
microswitcli.  Made  of  attracti 
wear  resisting  KiKyjage  plastic.  Clos , 
to  6  X  13  X  16  inches,  weighs  6  llj 
Room   for   over  40   transparencit] 

S59.50 
HENNING  and  CHEADLE,  In 

Automation-In-Marketin 

lOOlO    Greenfield    Rood,    Delfoit,    Mi 
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BUSINESS     SCREIf 


Ansco  sets  America's  standard 
of  low  contrast  16  mm  color  with.,. 


Anscochrome  Professional  Camera  Film  Type  242 


Designed  especially  for  camera  use  when  high  quality  release  prints  are  important. 
The  excellent  color  fidelity  and  low  contrast  of  this  camera  film — plus  its  unique 
ability  to  record  detail  in  shadows— make  Anscochrome  Type  242  first  choice  of 
many  quality-conscious  professionals.  Film  speed  is  25  with  3200K  tungsten  lamps. 
For  full  details,  ask  your  Ansco  Man. 

When  the  NEED  is  SPEED  Choose  SUPER  ANSCOCHROME  16mm  Film  I 

Both  Daylight  and  Tungsten  Super  Anscochrome  have  film  speeds  of  100.  Produce 

accurate,  pleasing  color  at  lower  light  levels— often  eliminating  the  need  for  special  I 

lighting  equipment.  | 

ANSCO  — America's  first  manufacturer  of  ptiotographic  materials  .  .  .  since  1842.        | 


Ansco 


Anscochrome 
Type  2^2 


.J 


MUMBER      1 


VOLUME     23 
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IS  YOUR  FILM 


Scratched? 

Dirty? 

Brittle? 

Stained? 

Worn? 

Rainy? 

Damaged?  - 


Then  why  not  try 


THE  FILM 

DOCTORS' 

Specialists  in  the  Science  of 

FILM  REJUVENATION 


RAPIDWELD 


RAPIDTREAT 


Exclusive  Services  of 


ARID  FILM  TECHNIQUE.  INC. 

37-02  TWENTY  SEVENTH  ST. 
LONS  ISLAND  CITY1,  NEW  YORK 
STillwell   6-4601  Est.  1940 


WHte  for  free  brochure  on  film  care. 


ON  PRODUCTION: 

(CONTINUED    FROM    PACE    58) 

nalism  degree  in  Paris  and  a  Ph. 
D  degree  in  law  from  the  Uni- 
versity of  Zagreb.  After  further 
study  in  France,  he  represented  an 
American  film  company  in  Yu- 
goslavia, served  as  assistant  judge 
in  the  courts  of  Zagreb  and 
Kragujevac,  taught  law  in  a  school 
ot  business  administration,  edited 
a  daily  newspaper,  and  served  as 
executive  director  of  the  country's 
Cooperative  for  Educational  and 
Industrial  Films. 

Among  the  educational  films 
Dr.  Herzog  has  produced  for 
Encyclopaedia  Britannica  are:  Je 
Parle  Fnmcais,  a  complete  filmed 
course  in  French;  Biography  oj 
ihe  Unborn,  a  prize-winning  film 
on  embryology;  a  symphony  or- 
chestra film  series;  Ballad  of  the 
West,  which  was  a  Venice  Festival 
prize  winner;  and  a  world  geo- 
graphy film  series. 

Dr.  and  Mrs.  Herzog  live  in 
Wilmette,  Illinois.  §• 

=;        *        * 

Technicolor  Business  Booms, 
Currently  Running  3  Shifts 

i-  Technicolor  Corporation  pro- 
duction planned  for  1962  indicates 
a  very  good  year,  with  its  motion 
picture  division  currently  running 
three  shifts,  and  both  sales  and 
profits  up  from  last  year,  Patrick 
J.  Frawley,  Jr.,  the  company's 
board  chairman  and  chief  exe- 
cutive officer  has  announced. 

He  revealed  Technicolor  is 
planning  expansion  in  both  the 
16mm  and  8mm  fields.  Thirteen 
of  the  15  top  boxoffice  pictures 
for  1961  were  in  "color  by  Tech- 
nicolor." ig" 

Thomas,  Telefilm  President, 
Dies  After  Short  Illness 

ii  J.  A.  Thomas,  president  of 
Telefilm,  Inc.,  died  on  Jan.  21  at 
Burbank  hospital  following  a 
short  illness.  He  was  one  of  the 
organizers  of  the  Hollywood  ser- 
vice organization  for  producers 
and  film-users,  and  president  since 
the  company's  inception  in  1938. 
He  developed  a  number  of  the 
16mm  film  techniques  now  in  use 
throughout  the  industry. 

Mr.  Thomas  leaves  his  widow, 
Melrose,  two  brothers  and  three 
sisters. 

Business  of  the  corporation  will 
be  continued.  Until  a  new  presi- 
dent is  named  by  the  board  of 
directors,  James  B.  Pinkham.  exe- 
cutive vice-president,  is  serving  as 
the  company's  chief  executive.     ^ 


Industry  Film  Producers  Set 
Conference   for   June    1.5-16 

i^  The  1962  Industry  Film  Pro 
ducers  Association  Conferenct 
sessions  will  be  held  at  the  Uni 
versity  of  California  at  Los  An 
geles,  June  15  and  16.  Thi 
Awards  banquet  will  take  plaa 
in  the  International  Ballroom  o 
the  Beverly  Hilton.  Beverly  Hills 

The  foyer  of  the  Internationa 
Ballroom  will  have  ample  space 
for  sponsors'  displays.  LiteratuR 
and  exhibits  may  be  arranged  a^ 
the  Beverly  Hilton  at  no  cost  tc 
Conference  sponsors.  Conference 
Vice-President  Tony  Gorsline  h 
working  with  other  members  ol 
IFPA's  national  board  in  putting 
together  the  program. 

This  year's  conference  will  have 
a  carefully  integrated  program  ol 
technical  papers,  special  interest 
speakers  and  demonstrations,  with 
continual  emphasis,  on  participa- 
tion by  conference-  attendees,  jf 
*     * '   * 

Germany's   Order   of   Merit 
Awarded  to  Nathan  D.  Coldei 

■h  The  "Order  of  Merit  —  Class 
I"  by  the  Federal  Republic  ol 
Germany  has  been  awarded  tc 
Nathan  D.  Golden,  director  of  the 
scientific,  photographic  and  busi- 
ness equipment  division,  Busines: 
and  Defense  Services  Administra- 
tion, Department  of  Commerce. 

Golden  was  decorated  with  thii 
high  honor  for  his  outstanding  ser- 
vices in  promoting  cultural  rela- 
tions and  trade  in  the  photo- 
graphic field  between  German) 
and  the  United  States. 

In  government  service  for  the 
past  36  years.  Golden  during  that 
period  served  the  motion  picture 
and  photographic  industries  a: 
their  liaison.  He  has  fostered  closet 
relationship  between  the  U.  S.. 
foreign  countries  and  business,  in 
a  two-way  trade  of  motion  pio 
tures  and  photography.  Jf 


DOUGLAS   C.   MCMULLEN 

16B-11    12th  avenue 

WHITE3TDNE    S7,    N,  Y- 

FLUSHIND  3-Z97-4 
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BUSINESS     SCREEN 


Do  your  business  films  get  results  like  these? 

TITLE:  FIVE  MILES  WEST     CLIENT:  VOLKSWAGEN  OF  AMERICA      LENGTH:  13  MINUTES      PRODUCER:  MARATHON 


TYPICAL  GROUP  COMMENTS  (more  ihan  19.U00  shuuings  in  all  > 


-Excelknl."  D-  John  ].  Kf^A  ( ttVU^m  OsUr  Mtdual  &> 

^<nsjac:tUnd5.Qhio. 
"Very  pleased  with  respoose."  Roheti  J.  RUey  (Imema- 

Uonai  B-ustn^u  Machines)  RoJiestfT.  A/inn. 
-Very  inlcnsline,  beautifully  filmed."  7aAn   T.  /fannam 

tLifM:oin  Pari  Chamber  of  Cow'netu)  CAifajo,  ///. 
-EucUent."  Lais  Donty  ( .Vnral  Supply  Cnil)  Los  Mamito!. 

"FBbi  was  »ery  well  received  by  groap."  fi'm.  J.  Vincmi 

(\onn  Short  Ri^pMu^f,  dub)  Gl^  Hiad.  Sev  York. 
"Very  good.  EJicelleDl  color."  AV-.t/j/i  Wood  <  Kt-x-anii  Club 

'J  RoUry  Clubj   H  ji/uiu,  Maui.  Ha-J.a,,. 

"Vcfy  good.  \'olIuwagen  message  in  very  good  taste." 

D   L.  BtTgm.in  iDcm  Tra:cl  Strz-wt}  B/rtdn..  Cal<l 
'Vtry  iOOd."  J  f  /f^iin^su-orth  I Xtmh  .i-nrncji  .i:ia:<vn) 
Loi  Anidti.Caiit. 

'Very  well  done.  Good  photography  and  commeDtary." 

L    C    .ida-'U  fAmtrtt<in  Opiicoi  Co.)  Braaltlx^o.   Vi. 
"Very  good  film."  H.  E.  ffmiUy  (Crlanar  Ptajtuj  Co.) 
Dtff  Part,  TfXOJ. 


"Very  interesliag  film.  Considerable  favorable  comment 
from  audiences."  Anhur  F.  FulUr  f  Hrtnj  Imurarm  Co  ) 

-latcresting  handliiig  of  West  German) 's  economy.**  Don- 

old  L   Ch^mp^t^ne  I B^naloS^finp  Bank)  Bu^ah.  \    Y 

-One  of  the  best  BIms  >el."  John  RunJrtrom  I  Cunu  SPr.n;- 

rrro^njMiOn/B^krr.C^'t. 

"Should  have  more  pictures  of  Uiu  tjpe.  ExcellenI  pklurc." 

/    ir...    Burke  iDonora  Lumi  Club)  Donora.  Pa. 
'Superb!"  /    //    Lamry  I  Hett  Crrpnt.)  Conftrenu  SDA) 

Parkmbur;.  IV .  la. 
"Oulslanding!"  .ilb^n  Chrrstuin   (Arro'.vhad  Short  CIU) 

HVlou^hby.Okto. 
"Excellent  phologra|diy.  Very  good  aanalive."  Donald  £. 

Loop  (Colhni  Radio  Co.)  Cidar  Rapidi.  /otcj. 
-Excellent."  Dr    La-j.-rtnu  £(/--nn  Abl  iH'Mr.def  P^Uj. 

nonJ  Group)  LarJimonJ.  \.  Y. 

"EtcelleDt  film,  well  produced.  Invokes  considerable 

tb«>aght."   RU^    F     Brrry    iQutr^iana   Petrolrum   C^-'f  ) 


/lc>. 


!,  Tr.xa, 


~\  very  fine,  brief  travelogue  of  West  C«many.  Good 
photography."  Rev  John  Si'CUlCocenani  iwAtTdn  Chur.k) 
Dfinil  27 .  Michiiart. 
"DeUghtful  scenes.  Good  story."  \VdUatr\  S</tmaU  (.Xor- 

:i-ood  Sj/A  </  Door  ,1/fc,  Co.)  C-nunnaU  12.  Okw. 

"Audience  reaction -good.  Film  and  sound-very  good." 

Cfone  F.  Oh-cr  lOak  .U/j,  Co.)  Crystal  Lake.  llUr.- 

-Very  ealbustastk."  Dr.  A   ].  HV/^m  r  Todd  Tool  Erriplm- 

trs)  Dnrrr  I  I.Colo. 
"Ve«j  wcD  eB}oycd  -  interest  was  strong."  Soman  Nye 

ICtntury  Hd:ie    Corp.)  \fd:raukei  IS.    Wist. 

"Very  good."  Gr^..'it  C    Jarkt  lMtr,on  Khrcr^ti  Club) 

)r§rr,on.  Wuc 

"A  very  reiealing  film.  Colorful,  educational  and  htspir- 
imt.  Tborooghl)  eniojed  by  all."  Mn    p.  K    G    Rin, 
< Hunter  ColUge)  .\>.c  York.  X  Y 
"Lovely,  well  told  story.  Worth  seeing  agalB."  Pairick  Lonto 

(Elias^an  Club)  .Wr  York.  .V.  Y. 
"Despite  Hriler's  (Aolksnvgen  Dealer)  thoughts  to  con- 
trar>.  all  tlcHen  considered  Rim  not  excessivelj  com- 
mercial. Reception  -  excellent"  l.r.vu  f.n..-    lied  liirt! 

.\folOT!,    Ir..-   ,   \r,r-.,u-h.  C<mn 


"lUs  film  was  shown  twice  to  the  same  group."  It'  L<r.fion 

(American  LegUm  Geo.  Ctdl  Post)  Gmna,  Ohio 
"Good."  AUx  H.  Paget  (Eiio  Standard  Oil  Co  )  Ettrets. 
Mas  I. 

"Very  inleresting  and  fine  film.  Good  comment  by  all  eBH 

ployees."  Flormct  Hamhome  I  lITn;/*-^    Product  Engr 
Ci-rp  )  Arcad,u,  CsJtf. 

*II  was  a  worthwhfle,  instroctive  film."  A  0.  Knrthi  ( I'm- 

rertal-RundU  Corp,,  XnctanU  Plant)  Makonmpoii-n.Pa. 
"Very  good  film.  Thanks."  George  M.  Putdy  (Seic  RockelU 

Camera  Club)  A'rw  RochelU.  ,V.  Y. 

"Outstanding  in  every  way.  Compelling  and  deepiv  feeling. 
Manelous  color  and  story."  James  A    CU'k  i Firn  C^n- 

run-  Goipel  Church)  .W'-.^art.  .V,  /, 

"Certainly  up  to  dale.  Verr  good."  n'dlu  F.  JCger  Mgr 

fPwibur^k   Auso  Equipment  Co.)    Mor^ar,lo:m.    W.    Va. 

"Very  good  film.  Interesting  and  educational."  L .  C.  Gretner 

(Charleston  .\a:-aJ  Shipyard  I  Charleston.  S.C. 
"Very  good.  Informative.  Edocalional."  Cel  A.  Gardner 

<M>ddlnor.  Mens  Fellotrihtpj  Far^^npon.  N.  H. 

"Very  colorful  and  edocatioaal  for  adult  audience."  .-t  TI' 

Pnte  iHespenan  Dad'i  Club)  San  lortnus.  Calif. 

"Enjoyed  very  much.  Interesting  to  see  what  b  going  on 
over  there."  H  F.  Juergens  (S'orth  End  Republican  Club) 
AlUmotcn.  Pa. 
"Very   onusnal.  Narration  b  excelkaL"   If".   G    Bruner 
(Cuero  Publw  Library)  Ctcrro.  III. 


'As  a  film  maker  myself.  I  think  Marathon  does  an  excel- 
Icnl  job.  Both  Volkswagen  films  we  had  were  lop-noich." 

Paul   Vanderbdt.  Curaw  I  Iconographic  Collt.lions.  Staie 

Historical  So^-\ety)  Madisrm.  Wisconsin. 
"WeO  received.'  Ralph  K.  Chaifyeld  iOmaiia  Public  Poaer 

Distria)  Omaha.  Xeb. 
'A  wonderful  film.  Much  applause.  Many  t&anks."  Ann 

FarrtlK Civic  Center  Public  Library)  San  Francisco,  Calxf. 


J  scenery.  Excellenf  photography."  H.  R.  Mmor 
(Atrcrall  Ou-ners  IT  PiloU  Assn.)  Pittsburgh.  Pa. 
"Good  film  on  car  industry  and  trade  abroad."  Russell  Hill 

(HUl  Realty  Co  )  Cedar  Falls.  lo-xa. 
•^trj  good."  Gerard  Van  Hoer^  (Hotcard  EUctric  Co.) 
Detroit  7,  MuJixgan. 

"ExceOeaDy  iomtT  Clyde  Dagron  (A.  (T  P.  Food  Stores) 
Atlanta,  Georgia. 


"Excellent- the  filmwas  well  Resented  and  photography 
elceOenL"  Guard  Gdes  I  Designers  OrgamzMum)  Pasiau. 
.Vnr  Jersey. 


"Enjoyed  picture  very  much.  Looking  forward  to  future 

films."  Clarence  E    Cam  I  Eastman  Kodak  Co.)  Findla-,. 
Ohio. 


If.    IBrocktrm    Public   L<t:.-r<> 

"Very  enthusiastic  response.  Soft-sell  especiall)  com- 
mended. Product  was  obtious.  but  the  implied  intelli- 
gence of  the  audience  was  applauded."  HV.  S   Cciu". 

tSl.  Da:-,d\-  Ep'.^'jpal  Chunhi   \onh  HoUyvood.  Calif. 

"We  enjoyed  the  movie  »er^  much."  Bernard  Hdl  (Conn- 

nentalOilCo.)  Kan,a,  C„y.  Mo. 

"Everyone  attending  enjoyed  Ibis  film  very  much."  Eleanor 

L     Turns,  .ictirilic,  Director  I Xalion'.c-idi  Insurance  Co  ) 
Harruburf.  Pa. 
"A  good  film  and  timely."  .M-,    Esther  Larson  (Pasadena 

Public  Library)  P.„.^dena.Cah}. 

"Marvelous.  Well  liked.  Very  educational."  Albert  R.  Fois 

(Berkley  Si'frt  Mcih.-.Jni  Cliu'.hf  Bost-y^.  Mats 

"Xtry  well  received  b>  audience.  Photography  admirable. 
One  of  the  best  films  we  hate  had  thb  )ear."  C  A   Ran- 

dJph  <PUe'S.h.:^l  i.ir  Adults)    iiei-nar.  Calif. 

"Evefjone  liked  it  very  much."  ttalier  P.  Paslii  tLnns 

Club)  Carteret.  \   J 

"ExcellenL  Very  informative.  Enjoyed  by  ilL"   11'    / 

O'Connetl.  Jr.  (Timberl.ne  Ski  Club)  Ameshury.  Mais. 
"Very  good."  K-  L.  Brewer  {Carmen  Rotary  Club)  Carmen, 

Oklahoma. 
"Extra  good."  Mr  Ocie  Huns  ( S-j.eefjrat^  ttirettmenl  Club) 

S-.ceel-..aler.  n,aj 


"Many  comments  on  quality  of  photography  and  content." 

Ref  Robert  A.  Krause  I  Fir, I  Con  [relational  Church  \  .^,. 
i:npon.  Xeb 


"\'er^  informative  film.  WtW  planned  and  pbolograpbed. 
Would  recommend  highl)."  John  C  Henry  iSk\hne  GcJr 

dub)  ll.s-e-\.Obi.-, 

"Vet}  line  job  of  photography  and  a  good  story  tor  Amer- 
ican audiences."  //i/jn  D  Pjrker  t  Middle  Tennessee  State 

C<JUge)  Murlreesboro.  Tenn. 

"A  very  interesting  picture.  Well  received."  /.  5.  Kramer 

I  Director,  Senior  Caiuns  Program,   Jetrtsh  Communily 
Centers)  St.  Lout,.  Mo 


f  E.  Geelt  (Myerstonm 


"Interesting  and  enjoyable  film."  £.  P  Ruoa  (.\f those  Park 

Works)  Melrose  Park.  III. 

"  \ll  liked  the  film  verv  mm 

Rod 'J  Gun  C'.i^bj'Mye 
"Well  received  by  group."  Dr.  Delat  E.  Drucier  (Rotary 

Club,  Btrnen  Springs.  Mich 
"Verj  good  film.  Photography  b  excellent."  L  C  jRo^iin 

>S.  C.  State  College)  Orantebur^.  S.  C 

"Enjojed  b>  group,"  fi.n  Pmr),-  ( La'chmor.i  Film  Counal) 


/.J 


,.v  )■ 


"Venr  good  portraial  ol  West  Gmnan  economic  recovery' 
and  expanding  industrial  development."  Emii  .A    Thieaen 

IProjesJor.  Bus-.ness  Education.  Tabor  College)  HiUsboro. 

"^'ery  good  and  very  interesting.  Would  like  to  have  seen 
more  ol  the  Volkswagen  plant"  Jack  Jaeobsen  (American 


Legion  Post  392  )Peo. 


'.  III. 


"Four  groups  who  used  it  liked  it."  Mrj.  Oscar  H  Metke 

ID-Jnghl  Foster  Public  Library)  Fort  Atkinson.  Va 

"The  film  is  excellent  and  had  many  favorable  comments." 

Lois  Arnold  (Legal  Secretaries   Assn.)   Los  .Angeles  39. 
Calif 

"Film  most  informative  and  entertaining  as  weO  as  color- 
ful. One  of  the  best.  Rated  excellent."  Perren  Page  (State 

r.i.r^;iO.  College)  Oyt.r  Bjy.  X    Y 

"Ver^  interesting.  Woald  like  to  see  ^ain."  Ralph  Paup 

(Churdan  Community  Club)  Cliurdan.  Itxra. 

"Very  good."  D  D.  Maca  ( AU-n,te  Co.)  Omaha.  .\'eb. 
"Very  well  done  film.  Good  tor  understanding  people 

around  the  world."  .Miss   Marty  H.^'ke:  (County  Branch 

YWCA)Si  Louis.Mo 

t  Club) 

"Wonderful  presentation  of  life  in  West  Germany."  R.  .A 

Homer  f  Associate!  Discount  Corp  )  niieelmg.  W.  Va. 

"This  was  anolber  of  your  fine  films.  We  enjoyed  thb  one." 

Don  .ibrahmson  <  Ten  Point  Fish  If  Garni  Club)  Argyle. 


"Excellent  film 


'  Xomi.tn  A     Wilson  (West  ffarlingen  Lio 


"We  enjoied  this  film  because  of  the  remarkable  color 
sbots  of  the   German  countryside.   Very  informative." 

Mrs   JcJin  Kiper  (Sodality  Circle)  Onusha.  Xeb. 

"A  wonderful  picture.  Everyone  enjoyed  iL"  George  W. 

Cheney.  Jr   (Cheney  Foundry)  .Minneapolis.  .\f,nn. 
"We've  seen  it  twice,  but  worth  seeing  once  more."  Ray 

Gosnei!  iFa-.r-.-ir.^  Melhr^dist  Church  ,  Ci-.r.i'm.  Ind. 

"An  interesting  approach  lo  the  value  of  world  trade." 

.Alnn   M    Johnson    fXfbraska    Slate    Teachers   College) 
Chadron.  Xeb. 

"Educational:  Timelyl  Good  history  lesson."  Allene  Ber- 

ner  (Ramsey  School  PTA )  Ramsey.  III. 
"Good  script,  photography,   color.   Useful   for  showing 
economic  relationship  between  nations."  Dudln  Miller 
(Slale  [fjir.  ColUge  of  Ed.)  Geneseo.  X.  Y. 
•^ery  good."  ,ft   A    MueUer  ( Ktic-anu  Club  of  Ftnn^tou^) 
Ciriemriati,  Ohio. 

'Many  comments  of  excellence  on  this  fSm."  John  R. 

Church  (Rotary  Club)  King  of  Prussia.  Pa. 
"Very  fine,  wish  it  were  longer."  /.  Landis  Moruon  (MeA- 
odist  Church)   Van  Burtn.  Indiana. 


T'i  PICAL  T\    BOOKINGS 

Station  and  CUu  Time 

Abilene.  Texas  KRBG-TV  b 
Aguana.  Guam  ,  .  .  KL  AM-TV  -C 

Alban>.  Ga WALB-TV  .c 

Albany,  N.y WAST   .    ..  c 

Albany.  \.v W'-TEN     ,.  C 

Albuquerque,  N.M.kGGM-TV    B 

Albuquerque.  N.  M.K.NME-T\'  a 
Albuquerque.  N.M.KOAT.T\'  c 
Albuquerque.  N.  M.kOB-T\'  C 
Alexandria,  La-  K.ALB-T\  B 
Alexandria,  Minn.  KCMT  B 

Amarillo.Tixas  . .  KFDA-TV  c 
Ames,  Iowa..  .  WOI-TV  c 
Ardmorc,  Okla.  .     KXII-T\         \ 

Allania.Ga WETV.  a 

Au«usia,Ga WJBF  C 

Augusta.  Ga WRDW-TV  b 

Ausrin.  Minn.  .  .  KMMT-  -  C 
Austin.  Texas  .  .  KTBOTV  B 
Bakcrsficld.Cal.  KERO-TV  b 
Bakcrsficld.  Gal.      KLYI>-T\     a 

Bangor,  Mc WABI-TV     c. 

Banitor.  Mc \VLBZ-T\     B 

Baton  Rouge,  La.  \VAFB-T\-.  B 
Baton  Knuge,  La,  .  WBRZ  B 

Bcaumonl.  Texas  KFDM.TV,  C 
BUIints.  Mom.  ..KOOK-TV  B 
Bill.n(t^,^lon1.  .  KGHL-TV  b 
Binghamron.N.i.  \MNR.T\  B 
Bin|[hamion,N.\.  .W.NBF-TV  r 
Birmingham.  Ala-  W  API-T\  r 
Birmingham. -Ala.  \VBH:)-T\  B 
Birmingham.  Ala.  W  BRC-T\'  t 
Blucficld.\V.\'a.    WHIS-TV     c 

Boi«.  Idaho KBOI-TV      B 

Boise.  Idaho KT\  B b 

Bristol.  Vu- WO  B-TV  n 

Buffalo.  N,v WB EN-TV  a 

Buffalo.  s.Y. WKBW-TVc 

Burlington,  Vt.  . .    WCAX-TV  c 

Butic.  Mom K.\LF.TV. ,  b 

C.  Girardeau.  Mo.  KF\'S-TV. .  b 

Carlsbad,  N.  M KAVE-TV  .  B 

(::h«mpaign,lll.,.WClA  ,.B 
Champaign,  III.  .  _ .  WILUTV.  .  C 
Chapel  Mill.N.C-  .WLNC-TVa 
Charleston,  S.  C  .  .  WCSC-T\'-  C 
Charleston.  S.C.  .  WL  SN-TV  C 
Charleston.  WWa.WCHS-TV  t 
Charlnilc,  >.C.  WSOC-TV  C 
Chattanooga,  Tcnn.WTN'C  -C 

Chalianooga.  Tcnn.WRGP-T\,  B 
Cheboygan,  Mich.  W  TOM.T\'  B 
Che>enne.Wvo.,KFBC.T\    ,    x 

Chico.Cal. KHSL.T\:.  b 

Cincinnati,  Ohio.  ,  WGPOT\'.  a 
Clarksburg, W.\aWBOY.TV  B 

Clovis.N.M KVER-TV    A 

CoIo.Springs.Col.KRDO-TV    c 

Corp.  Christi,  Tex.  KZTV C 

Corp.  Christi.  Tex.  KRIS-TV  n 
Corvallis,  Ore.  . . .  KOAQTV ,  a 
Columbia.  Mo.  -  -KOML^-TV  c 
Columbia,  s.  c.  . .  W1S-T\".  - . .  C 
Columbia.  S.C  ...WNOK-TV  B 
Columbus,  Ga.  ...WRBI-TV  c 
Columbus,  Ohio  . ,  WOSL-T\  .  a 
Columbus,  Ohio  , .  WT\'N-T\:  B 
Columbus,  Ohio  - .  WLW-C  .  c 
Columbus.  .Miss.  WCBI-TV  b 
Davenport.  Iowa.  .  WOC-TV  C 
Dayion,  Ohio  .-.WLW-D  c 
OaytonaBeach.Fla.WESH-TV.  c 

Decatur,  Ala WMSL-TV  a 

Denver.  Colo.  KL2-TV        c 

Denver,  Colo.  KTVR  n 

Denver.  Colo.  KRM.A.TV   c 

Denver,  Colo.  KOA-TV       c 

Denver.  Colo.  ,    ,.KBTV  c 

Des  Moines.  Iowa  KDPS-T\'  a 
Detroit.  Mich.  WWJ.TV      b 

Detroit, -Mich W  TVS  . . . .    b 

Detroit,  Mich.  - .  WXYZ-TV  C 
Dickinson.  N.D.  ..KDIX-TV-.B 
Dodge  Citj.  Kan.  .KTVC..,.  n 
Duluth.  Minn.  .    .  -WDSM-TV  c 

Dululh.  -Minn KDAL-TV  .  a 

Dui^am.N.c WTVD C 

E.  Lansing,  Mich.  WMSB b 

East  Peoria,  in.  ,  .WEEK-TV,  c 
EauClaire,  Wise.  WEAL-T\'  b 
EICenIro,Cal.  \EM.T\  c 
El  Dorado.  Ark.     KT\E  b 

Elkhart,  Ind.  WSJ\ -TV       b 

EI  Paso.  Texas  KELP-TV  b 
El  Paso,  Texas.  XEJ-TV  a 
El  Paso.  Texas  ..KROD-TV  a 
Enid.  Okla...  KOCO-T\'  c 
Ephrata.Wash.  KB.AS-TV  b 
Erie.  Pa.     ,. .  W  ICL  -T\'    c 

Eureka.  Calif.  ,       KVIQ-T\'      c 

Eugene.  Ore KV.AL-TV, ,  c 

Evansvillc,  Ind.      .WFIE-TV     c 

Evansville,  Ind. . ,  .WEHT c 

Fargo,  N.  Dak WDAV-T\'  c 

Flint,  Mich WJRT-TV    B 

Flint,  Mich WNEM-TVb 

Florence,  s.  c.  .  ..WBTW-TVa 
Fort  Smith.  Ark.  ..KFS.A-TV  c 
Fort  Wa>Tie.  Ind.  W.\NE.T\  B 
Fort  Wayne,  Ind.     W  PT.A-TV    c 

Fresno,  Calif KFRE-TV    c 

Glendive,  Mont.  ..K-XGN-TV   a 


I  more  than  900  in  all ) 

Station  aruSClais  Time  Station  and  Clai,  Time 

Goodland,  Kans. .    KBLR.TV    a  Palm  Beach.  Fla.  .  WPT\' c 

Grand  Forks,  S-  d.  K.N0\-T\'    C  Panama  City.  Fla.   WJHG-TV  .C 

Grand  June,  Colo.KRE\-TV    b  Pensacola.  Fla.        WE.AR-TV  ^ 

Great  Bend.  Kan.     KCKT-TV  ,  .C  Peoria.  III.                   WMBD-TV  C 

Great  Falls. -Mont.  KRTV a  Petersburg.  Va.    .    WXEX-TV  c 

Great  Falls.  Mont.  KFBB-TV     B  Philadelphia.  Pa.   WCAU-TV  J 

Grecti  Bay.  Wise.  ,  WFR\',           a  Philadelphia.  Pa.  ,  WPCA-T\'  a 

Greensboro.  N.c.  -  WF.\n'-T\'c  Phoenix.AHz,          KC((>L-T\'    b 

Greenv  illc.  N.C.-,  W  NCT            a  Phoeni.x.  Ariz.      ,  .  KT\K  .  .         a 

Grcenville.s.  c.      ,  WFBC-TV   c  Phoenix.  Ariz.         K\.AR           jc 

Greenivood.  Miss.  W.ABG-T\'    B  Pittsburgh.  Pa.          WOED           .B 

Hampton.  \8 W\EC-T\:  c  Pittsburgh.  Pa.  ,  ,    WTAE          j 

Harnsburg.  III.        WSIL-T\'      a  Plattsburt.  s.  ¥.     .  W  PTZ  ...  a 

Harrisburg.  Pa.    WHP-TV.     c  Pbland  Springs, Mc.W.MTW-TVb 

Harrisburg.  Pa.   .    \VTPA.T\'  .c  Pom  .Arthur.  Tex.     KP.ACTV    c 

Harrisonburg.  \"a.-\VSV.A-TV    a  Portland,  Me.     .       WCSH-TV  .C 

Harlingen.  Texas.    KGBT-TV     k  Portland,  Ore. .        K01N-T\'     b 

Hartford.  Conn.    .  WHNB-T\'  .C  Portland,  Ore.           KPTV              s 

Hastings,  Neb.  .    .  KHAS-TV    .c  Portsmouth,  Va.     -  W.AV^'.f  V  c 

Hattiesburg,  Miss.  WDAM-TV  b  Presque  Isle,  Me.    WAGM-TV  n 

Hayes.  Kansas K.A^  S-TV     C  Providence,  R.  i.       WJAR-TV  Ji 

Hay  Springs.  Neb.  KDl  H-T\    b  Pueblo.  Colo KCSJ-TV      b 

Helena.  Mont.    ,      K.XLJ-TV      B  (Juincy.  111.                KHQ.A-TVc 

Holdregc,  Neb.    .    KHUL-TV    c  Quincy.  Ill WGE.M-TVj 

Houston.  Texas         KHUl  .T\'    C  Raleigh,  N.  C.              WR.AL-TV,  C 

Houston, Ttxas        KlllT            a  Rapid  City,  s.  d.  .,  KOTA-TV    b 

Huntington,  W    \a\\S\Z-TV    b  Rapid  Cit>,  S.  D.   .  .  KRSD-TV     a 

Huntington,  \\.\a.WHTN-TV  c  Redding,  CaliL  . . ,  K\  IP-TV      b 

Idaho  Falls.  Idaho  KID-TV,       B  Reliance,  s.  D.  .      .  KPLO-TV     b 

Indianapolis.  Ind.   tt  TT V      ,     n  Reno,  Nev KOLO-TV    a 

Indianapolis.  Ind.    WLW-I..    aa  Richmond,  Va WRVA-TV  b 

Jackson.  Mich.       WILX-TV    c  Richmond.  Va WTVR  , ,  ,     c 

Jackson.  Miss        ,  W  LBT  C  Roanoke,  Va W'DBJ-TV.  a 

Jackson,  Miss.          WJTV c  Rochester.  S.  V. ..,  WHEC-TV  C 

Jacksonville,  Fla,  WFGA-TV  a  Rochester,  n.  v..  .,  WROCTV.  c 

Jacksonviltc.  Fla,,WJCT        ,    a  Rochester,  n.  v.- .  W\ET-TV  C 

JohnsonCitj.Tcnn-WJHL-TV   c  Rockford.III WREX-TV.  a 

Johnstown,  Pa.         W  J. AC-TV    c  Rosoburg.  Ore.  ..    KPIC-TV..  a 

Johnstown.  Pa.        WARD-TV  a  Roswell.  N.  Mex.    KSWS.TV.B 

Juneau. -Alaska       KINV  B  Sacramento,  Calif,  KXTV c 

KlamathFalls,Orc.KOTI-T\        b  Sacramento.  Calif- K\'IE      ..     B 

Knoxvillc.Tcnn,    WTVK             C  Saginaw.  Mich.         WKN-VTV  B 

Knoxvillc.Tcnn-      WATE-TVc:  St- Joseph.  Mo,          KFEQ-TV     C 

La  Crosse.  Wise,     WKBT            (;  St,  Louis.  Mo-           KSD-TV    ,     b 

Lafayette,  La-       .     KLFV-TV     t  St.  Louis.  Mo.            KTVI-TV,     B 

Lake  Charles.  La-  KT.\G-T\     B  St.  Petersburg.Fla.W  SL  N-TV.  n 

Lake  Charles.  La.  KPLC-T\:     c  Salinas.  Calif.           KSBW-TV  .  C 

Lansmg.Mich.        WJIM-TVaa  SahLakeCity          KCP.X-TV.A 

Laredo.  Texas        ,  KGNSTV    a  Salt  Lake  City         KSL-TV  . . .  c 

Las\cgas,Nev.       KSHO-TV.g         San  .Angelo.Tex.      KCTV, b 

Las\cgas.  Nev-       KL.AS-TV     a  San  Antonio,  Tex.    KENS-TV.  .c 

Las\egas,Nev.       KLRJ-TV     t:  San  .\ntomo,Tcx-  WOAI-TV.  -  c 

L8wton,Okla,      ,    KSWO-TV  .b  San  Antonio. Tex.    KONO-TV,  c 

Lebanon.  Pa WLYH B  San  Diego,  Calif.     KFMB-TV  ,  c 

Lewiston,  Idaho   .  KLEW-TV    b         San  Diego,  Calif.     XETV b 

Lexington.  Ky.     .     WK>T  B  San  Francisco.Cal.KPIX C 

Lexington,  Ky.  .  ,  .  WLE-X-TV  >  San  Franeisco,Cal.KOED             B 

Lima.  Ohio W1MA-TV.A         SanJuan.p.B WIPR-TV     a 

Lincoln.  Neb.  ,,  ,    KOLN-TV.   b  San  Luis  Obispo      KSBY-TV     B 

Little  Rock.  .Ark..  KTHV b  Santa  Bartam.Cal.KEV-T  .    ..c 

Little  Rock.  Ark.    KARK-TV   ,c         Savannah.  Ga WS.A\'.TV   b 

Lo*  Angeles,  Cal.   KTLA-TV   .c         Savannah.  Ga W  TOG-TV.  n 

Los  Angeles.  Cal-   KCOP            c  Scotisbluff.  Neb,.   KSTF-            a 

Los  Angeles,  Cal.   KRaV c         Scranton.  Pa WDAL'-TV  ■ 

Lubbock.  Texas     ,  KDl  B-TV,c         Seattle,  Wash KIRO-TV   .c 

Lubbock.  Texas       KCBD-T\', 8         Sedalia,  Mo KMOS-TV    b 

Lufkin.Texas    --.  KTRE-TV    c         SelmB..Ala WSL.VTV.B 

Macon,  Ga WMAZ-TV.c         Shreveport,  La.    -   KSL.A B 

Madison,  Wsc.   - ,  WISC-TV    -c  Sioux  City,  Iowa  .   KTIV              c 

Madison.Wlsc.      ,  WMTV            B  Sioux  Falls,  S.  D,       KSOO-TV. .  b 

Manchester.  >,H.   WMl  R-TVb  South  Bend,  Ind-     W.NDU-TV  B 

Marquette,  M.ch.    WLl  C-TV  .»,  Spartanburg.  S- C-  WSP.A-TV  .  B 

Mayaguez,  P.  B,        W  UR.\.T\'  B  Spokane.  Wash,        KXL-i-TV  .  B 

Medford.  Ore-          KBES-T\'     ,B  Springfield,  III,         WICS          .  .  C 

Memphis,  Tenn.       W.MCT          c  Springfield.  Mass.  WHYN-TV  B 

Memphis. Tenn.  .    WREC-TV  c  Springfield.  Mo.       KTTS-TV     a 

Meridian,  Miss.  .    WTOK-TV  ,B  Springfield.  Mo.       KYTV            a 

Miami.  Fla WPST-T\'   ,c  Steuben«lle.  Ohio  WSTV-TV. .» 

Miami,  Fla WTHS-TV  .b  Tacoma,  Wash. .    ,  KT\'W' ...  .a 

Miami.  Fla WT\J b  Tallahassee.  Fla.     WCTV           c 

Midland,  Tex KMID-T\:     c  Tampa,  Fla.              WEDU....B 

Milwaukee.  Wise.   WIS.N-TV    ,c         Tampa.  Fla WFLA-TV.C 

-Milwaukee.  Wise.  W  TMJ-TV  .a  Temple,  Tex. , .  ,       KCEN-TV  .a 

Milwaukee.  Wise.  WITI-TV      c  Terre  Haute.  Ind.   WTHI-TV.   b 

Minneapolis, Minn.WTC.N -TV  .c  Texarkana,  Tex. ,     KT.AL-TV.   n 

Minot.  y.D KMOT  . . .  aa  Thermopolis.  Wy.  KWRB-TV  .a 

Minol.  N.  o KXMC-TV  .C  Topeka,  Kan.  ,  . .     WIBW-TV.  .c 

Missoula.  Mont. . ,  KMSO-TV.  .a  Traverse  C.  Mich.  WPBN-TV  .a 

Mitchell,  s.  D.       . ,  KORN-TV  .a  Tucson,  Ariz.    .    .  KOLD-TV.  .a 

Mobile.  AJa WKRG-TV  c  Tucson,  Ariz.    .       KVOA-TV.  .a 

Mobile.  Ala WALA-T\;  .c         Tulsa.  Okla KVOO-TV.C 

Monroe,  La.     .        KLSE-TV  ,  b  Tupelo.  Miss.           WTWV....A 

Montgomery.  Ala.  W  CO\'-T\'  J  Tw  in  Falls,  Idaho   KLL\-TV      c 

Montrose.  Colo.      KREY-TV.B  Tyler,  Tex. .    -        -  KLTV            b 

.Muncie.  Ind W  LBC-TV.  J  L  tica.  n.  v..              WKTV           n 

.Xashville.Tenn.    .  WSM-T\'.     B  Waco,  Tex.                KWTX-TV  B 

New  Haven.  Conn.WNHC-T\' J  Waterloo.  Iowa        KWT\L-TV  c 

NewOrleans.  La.  WALE.         c  Watertown,  n.  v.     WCN-^'-TV  B 

New  Orleans,  La.  WWL-TV     c  Wausau.Wisc.        WSAL'-TVb 

New  Orleans.  La.  W'\'ES-T\'  a  Weslaco.Tex.          KRG\'-TV    a 

New  York,  N.v.      WPIX    ,        a  W.  Palm  Beach.       W  EAT-TV  n 

Norfolk.  Va.         .    WT.AR-TV  c         Wichita,  Kan KARD-TV,  .b 

North  Platte,  .Neb.  KNOP.TV.B         Wichita,  Kan.    ,       KTVH B 

Oak  Hill,  W.  \a.     WO.AY-TV  a  Wichita  Falls,  Tex.  KFDX-TV.  .n 

Odessa,  Tex KOSA-TV  .  .c  Wichita  Falls,  Tex.  KSYD-TV.  .C 

Okla.  City,  Okla.    KWTV b  WUkcs-Barre,  Pa.   WBRE-TV  .C 

Okla.  City,  Okla.  .  KETA a  Wilmington,  n.  c    WECT    .    .b 

Omaha,  Neb KETV c  Worcester.  Mass.    WWOR  .    .   a 

Omaha.  Neb KMTV  ,c         'Vbrfc.  Pa WSB.A-TV.  .c 

Orlando.  Fla WDBO-TV  A  "^bungstown.  Ohio  WKBN-TV.c 

Orlando.  Fla.           W  LOF-TV   b  "^bungstown,  Ohio  WKST-TV.  .c 

Ottumwa.  Iowa  ,  -  KT\0 c         Yuma,  Ariz. KI\A-TV  .  .n 

Paducah.  Ky WPSD-T\'    a  ZanesvHlle.  Ohio  .  WHIZ-TV.  .c 


The  better  the  film,  the  bigger  the  audience. 

MARATHON  conceives,  creates  and  distributes  films  that 

get  consistently  bigger  exposure,  because  they  tell  the 

story  of  business  better.  If  your  present  films  aren't 

getting  results  like  these,  call  MARATHON 

-or  write  for  yoitr  copy  of  a  frtmJc  linle  booklet  that  tells  how  you  can  make  yvur  film  budget  work  harder. 

D  [OTLp[M[K2Ra5\TmCo)KL5ML 

10  East  49th  Slreel,  New  York  17.  N.Y.  •  MUrray  Hill  8-1130 
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SERIES  SEVENTY  IGmin  SOUND  PROJECTORS 


The  Wide  World  of  Sponsored  Pictures 


outstanding  for  performance, 
simple  to  operate, 
easy  on  film... 


There's  a  lot  to  like  about  the  way  a 
Kalart,  Victor  shows  your  16mm  sound 
films.  Picture  quality  is  brilliant. 
Sound  is  superb.  Special  features  pro- 
vide for  simplicity  of  operation  and 
protection  to  valuable  films.  But  of  all 
the  reasons  for  choosing  a  Kalart/Vic- 
tor,  the  projector's  dependability 
comes  first  with  most  people. 

"What  is  there  about  a  Kalart/ Victor 
that  makes  it  so  dependable?  For  one 
thing,  its  basic  design  ensures  trouble- 
free  performance  with  such  features 
as  large  single  drive  sprocket,  station- 
ary sound  drum  and  self-aligning  pull- 
downs.  There's  nothing  temperamen- 
tal about  a  Kalart/Victor.  Another 


reason  is  the  high  standards  each 
projector  must  meet.  For  example,  no 
Kalart/Victor  ever  leaves  the  factory 
unless  it  has  passed  a  rigid  inspection 
after  6  hours  of  continual  operation. 
Decide  now  to  see  your  Authorized 
Victor  Audio-Visual  Dealer  for  com- 
plete information  about  the  one  16mm 
sound  projector  you  can  really  de- 
pend on.        

Free  booklet — "How  Industry  Profits 
from  Films."  Covers  use  of  audio-vis- 
uals in  every  phase  of  business.  Send 
now  for  your  copy.  Address  your  re- 
quest to  Victor  Animatograph  Corp., 
Dept.  8V 


World's  Most  Experienced  Monufacturer  of  16mm  Projectors 
VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVILLE,  CONNECTICUT 


^'Lanil  ul   Liiu'oln^'  Holiday 
Tlirnif    of   American   Oil    Film 

,'  Happy  Holidays  .  .  .  in  ll\e  land 
of  Lincoln,  is  American  Oil  Com- 
pany's new  motion  picture  de- 
signed to  encourage  automobile 
travel  and  attract  tourists  to  scen- 
ic, historical  and  educational 
sights  in  Illinois. 

Motorists  who  see  the  film,  can 
decide  in  advance  what  places  to 
visit,  type  of  facilities  available, 
activities  other  than  sight-seeing, 
for  a  family  week-end  trip. 

Unusual  in  this  film  is  that  the 
camera  concentrates  not  on  cine- 
matic angles  but  on  people.  The 
production  is  a  "participating" 
picture,  where  the  audience  climbs 
into  the  action  and  does  things. 
Sights  themselves  run  second  to 
"people  seeing  things"  and 
"people  doing  things."  with  un- 
usual emphasis  on  character-reac- 
tion. 

The  project  has  the  approval 
and  cooperation  of  the  Illinois  De- 
partment of  Conservation  and 
Illinois  Division  of  Industrial 
Planning  and  Development,  which 
are  responsible  for  developing 
tourism  in  Illinois. 

The  28-minute  full  color  sound 
film  will  be  available  free  for 
showing  through  the  public  rela- 
tions department  of  the  Standard 
Oil  Division  of  American  Oil 
Company  in  the  Midwest,  It  will 
be  distributed  by  Modern  Talking 
Picture    Service. 

Parthenon  Pictures  of  Holly- 
wood. Calif.,  made  the  picture, 
with  Charles  Palmer  as  writer  and 
producer.  Director  was  Jean- 
Philippe  Carson  and  head  camera- 
man was  Mike  Murphy.  ^ 

*        *        * 
Sears"  Ted   Vi'illianis   Film 
Ties  in  With   Ad  Campaign 

'V  Batting  With  Ted  Williams  is 
a  Sears.  Roebuck  and  Company 
new  film  which  is  available  to  all 
non-theatrical  audiences. 

The  film  and  the  great  base- 
ball star  (who  joined  Sears  after 
the  I960  season)  will  be  the  cen- 
ter of  an  advertising  campaign  in 
March  in  Readers  Digest,  Life, 
Look,  and  in  sports  publications 
such  as  Field  and  Stream.  The 
advertising  will  plug  the  film. 

Ted  Williams  will  introduce  the 
film  at  a  baseball  coaches'  sym- 
posium soon.  The  film  may  be 
borrowed  from  Modern  Talking 
Picture  Service,  3  East  54th  St., 
New  York  22,  N.  Y.  or  any  of  its 
30  nationwide  regional  ex- 
changes. U' 


:v 


Texas  Insurance  Film  a  Succcf 
Now  Gels  National  Distrilnitl 

^  A   Texas    motion    picture    f 
done   so  well  that  it  gets  a  mi 
title  and  is  being  used  for  natioi 
distribution.    That's   the   story 
Texas    Town    Inspection,    creat| 
and  produced  for  the  Texas 
surance  Advisory  Association 
Carlocke-Langden  in  Dallas. 

The  10-minute  color  film  te| 
the  story  of  town  fire  inspecti' 
so  well  that  it  has  been  adapt 
for  national  distribution  by  I  (ir 
Insurance  Information  Institu 
headquarters  in  New  York,  urn 
the  new  title  Fire  Hazard  Slrik 

The  film  is  doing  an  excelli 
job  of  selling  the  importance 
town    fire    inspection    and.    a 
proving  valuable  as  a  public 
lations  vehicle,  the  Insurance 
stitute  reports. 


PARTHENON  Wf  PICTURES)  I  It 


\     Internal    Communications 
^     Corporate  Image 
^     In\estor  Relations 

•  THIS  IS 
STANDARD  OIL' 

The  "big  picture"  of  a  great 
American  enterprise;  to  gi\e 
its  far-flung  employees,  its 
own  and  those  of  its  many 
subsidiaries,  a  "foeliiin  (if 
the  whole  "  and  their  indis  id- 
ual  places  in  it  —  plus  a 
frank  demonstration  of  tlie 
new  competitive  challenges, 
the  need  for  re-examining 
ever\'  operation,  and  the  new 
personal  opportunities  which 
will  result. 

S\iich  dialogue  on  the  top 
officers,  with  exciting  pic- 
torial co\erage  of  Explora- 
tion. Drilling,  Transporta- 
tion, Manufacturing,  Mar- 
keting and  Foreign  Opera- 
tions, showing  how  each 
phase  interwea\es  with  the 
others,  to  total  into  an  effcc- 
ti\el)'  functioning  .\merican 
business. 

Sponsor;  Standard  Oil  Co. 
(Indiana).  S6  minutes  — 
color  —  documcntar\-. 


PARTHENON    PICTURES 

Cop    Polmer,     E<ec.    Producer 

2625     Temple     Street— DUnkifk     5  3911 

Hollywood    26,    Col 
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bmily  scene  from  the  Bay  State 
surance  educational  film  recent- 
(     produced     for     public     showing. 

'isuranre  Informalion  Film 
jses  a  Fable,  Fantasy  Theme 

•  Now  You  See  II,  a  16nim  color 
)uncl  motion  film,  produced  for 
le  Insurimce  Information  Office 
:  Connecticut,  can  be  described 
i  a  fable  of  today  designed  for 


PARTHENON  ^V  PICTURES 


^    Public    Service 
^    Public   Relations 
^  Educational 

"HOLIDAY    FOR    BANDS" 


The  warm.  amusiuH  aud 
colorful  story  of  the  eager, 
alive  boys  and  girls  who 
play,  work  and  march  in  the 
nation's  thousands  of  high 
school  bands.  Tuneful  and 
actionful  as  seen  through 
Nebraska,  and  Phil  from 
deep-in-the-heart  of,  and  the 
Festival  at  which  they  meet, 
the  eyes  of  Cindy,  from 
"Juvenile  dehnquency?"  says 
narrator  Jimmy  Stewart, 
"Not  here  —  these  kids  are 
starting  their  lives  right." 


Sponsor:  American  Oil  Com- 
pany. 25  minutes  —  color  — 
Musical  Documentary. 


PARTHENON    PICTURES 


Cop     Poln 
2625    Temple 


Sifeef — DUnkifl.     5-391 


Hollywood    26,    Col. 


entertainment  and  education  of 
the  people  of  Connecticut. 

However,  it  will  be  of  interest 
to  audiences  wherever  insurance 
plays  a  part  in  our  modern 
economy,  and  that  of  course,  is 
universal. 

Although  the  basic  theme  deal- 
ing with  the  need  for  insurance 
is  serious,  the  anoroach  is  gav  and 
light-hearted.  Aimed  primarily  at 
students.  Now  You  See  it  employs 
an  Arabian  Nights  fantasv  tech- 
nique to  put  across  the  message. 

The  story  opens  in  a  Connecti- 
cut town.  An  insurance  agent,  be- 
cause of  business,  has  to  postpone 
takinij  his  son  to  a  marine 
museum.  The  boy.  brokenhearted, 
rubs  a  small  bottle  with  a  ship  in 
it  and  wishes  there  were  no  in- 
surance business. 

Presto!  Insurance  buildings  dis- 
appear, building  projects  are  halt- 
ed, and  everything  affected  by 
the  investment  of  insurance  dol- 
lars stops. 

These  sequences  would  present 
quite  a  challenge  to  any  technical 
staff.  If  you  would  like  to  see  how 
they  were  done,  we  suggest  you 
write  to  Francis  T.  Ahearn.  In- 
surance Information  Office  of 
Connecticut.  76  Farmington  Ave., 
Hartford,  Conn,  for  preview 
screening  or  outright  purchase. 

The  film  was  produced  by  Bay 
State  Film  Productions.  Inc. 


".4bout  Time"  Bell's  Latest 
Picture  in  Science  Film  Series 

tV  The  amazing  story  of  man's 
struggle  to  tell  time  .  .  .  from  the 
sun  dial  to  the  atomic  clock  is  the 
fascinating  subject  in  the  latest 
of  the  Bell  System  science  films. 

The  film  About  Time  was  color 
telecast  on  February  5th  over 
NBC-TV.  and  the  usual  wide- 
spread demand  for  public  show- 
ing use  is  already  building  up. 

Eighth  program  in  the  Bell 
System  Science  Series,  About 
Time,  one  hour,  is  available  on 
16mm  color  film  for  classroom 
and  group  showings.  Arrange- 
ments can  be  made  with  local 
telephone  business  offices. 

This  latest  Bell  science  film, 
like  earlier  programs,  was  produc- 
ed under  the  supervision  of  a 
board  of  distinguished  American 
scientists. 

About  Time  presents  the  com- 
plex subject  of  time  and  its  mea- 
surement through  the  story  of 
Planet  Q,  where  the  concept  of 
time  is  unknown.  When  its  king 
decrees  that  there  shall   be   time 

(CONTINUED    ON    PAGE    64)    i 


MOVIEMATIC  REPEATER  PROJECTORS 


PLUG  IT  IN 

AND  IT'S 

READY  TO  SHOW 


That's  all  there  is  to  showing  your 
16mm  sound  films  with  a  Moviematic 
Repeater  Projector  by  Kalart/ Victor. 

No  reels  of  film  to  thread.  No  sep- 
arate screen  to  set  up.  No  need  to 
darken  the  room.  This  adds  up  to  a 
new  dimension  of  convenience  in 
showing  sound  films  when  you  use 
a  Moviematic. 

Moviematic  Repeaters  project  your 
film  from  a  power-driven  magazine 
iwhich  eliminates  threading  and  re- 
winding. Show  the  film  once,  and  it's 
automatically  rewound  and  ready  for 
a  repeat  performance  immediately. 


Moviematics  with  built-in  screen 
and  repeater  magazine  are  designed 
to  help  you  tell  your  story  anywhere 
—  from  the  top  of  a  prospect's  desk 
to  a  counter  at  point  of  purchase,  A 
wide  range  of  models  satisfies  every 
requirement. 

Projectors  are  available  3  ways: 

(1)  for  purchase,  (2)  for  lease,  and 
(3)  for  lease  to  purchase.  Your  needs 
can  easily  be  met  whether  you  need  a 
single  projector  or  a  fleet.  For  com- 
plete information,  including  the  name 
of  your  nearest  dealer,  write  to  Victor 
Animatograph  Corp.,  Dept.  8T 


Moviematic  Repeater  16mm  Sound  Projectors 
VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVILLE,  CONNECTICUT 
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(continued  from  page  63) 

and  asks  where  to  start,  the  scien- 
tist tells  about  calendars,  internal 
time,  clocks,  short  time,  long  time 
and  relativity. 

Dr.  Frank  C.  Baxter  narrates 
the  film. 

Earlier  Bell  System  science 
films  which  continue  to  have  en- 
thusiastic nationwide  reception 
are:  Our  Mr.  Sun.  Hemu  the  Mag- 
nijiceiil,  T/ie  Slnmge  Case  of  Cos- 
mic Rays.  The  Unchained  God- 
dess. Galenays  to  the  Mind,  The 
Alphabet  Conspiracy  and  The 
Thread  of  Life. 

These  films  also  are  available 
for  public  showing  by  arrange- 
ment through  local  Bell  telephone 
offices,  nationwide.  S' 

^        *        * 

New  Driver  Safety  Film 
Previews  in  \^  ashington,  D.  C. 

1>  The  Si.xth  Wheel,  a  new  driver 
safety  film  in  16mm  color  and 
sound,  produced  by  Sam  Orleans 
Film  Productions.  Inc..  Knoxville. 
Tenn..  was  recently  premiered  in 
Washington.  D.C.,  at  a  meeting  of 
the  "Road  Gang." 

This  group  is  an  informal  or- 
ganization of  executives  affiliated 
with  highway  transportation  and 
interested  in  furthering  safe  driv- 
ing. 

The  Automotive  Safety  Foun- 
dation has  approved  The  Si.xth 
Wheel  and  is  cooperating  in  bring- 
ing the  film  to  the  attention  of 
people  in  the  safety  and  highway 
transport  fields.  ^' 

■*     *     * 

Medical   Needs  of   .4ged 
Theme  of  New  AMA  Film 

•^  The  problem  of  medical  care 
for  the  aged  will  be  tackled  by  the 
American  Medical  Association  in 
a  15-minute  animated  color  film. 
The  Return  of  Horsehide  Hooper. 
being  created  by  Animation,  Inc.. 
of  Hollywood. 

The  film,  scheduled  for  comple- 


tion in  March,  will  be  shown  on 
television  and  other  screens  across 
the  nation. 

John  Stephenson  is  in  the  lead 
role  of  "Horsehide  Hooper." 
Richard  Rcinauer.  of  AMA's  pub- 
lic relations  department,  is  super- 
vising the  production.  H 

*  *  * 
Centennial  TV  Series  Made 
by  the  .\grieullure  Deparlnienl 
-j!!r  A  Centennial  TV  film  series 
providing  TV  stations  with  an  up^ 
to-date  look  at  today's  agriculture 
has  been  produced  by  the  U.S.  Den 
partment  of  Agriculture. 

The  series  will  contain  approxi- 
mately 10  films  designed  to  fi' 
within  a  quarter-hour  format,  eacl 
presenting  a  different  function  o: 
agriculture  as  it  relates  to  ever; 
man.  woman  and  child  in  20tl 
century  America. 

The  series  will  include  thes« 
subjects:  marketing.  forestry 
farm  programs  and  economics! 
cooperatives,  extension  servicej 
wildlife,  conservation  and  re; 
search. 

In  addition  to  the  TV  series,  th. 
Department's  motion  picture  scr\ 
ice  is  producing  a  27'2-minut' 
documentary  Centennial  film  - 
Agriculture,  U.S.A. — the  story  u 
agriculture  on  the  march,  offeic- 
in  blank  verse  narration  and  coloi 
All  of  these  films  are  on  16mm   i, 

*     *     * 
Football  League  Film  Shows 
Sensational  Plays  in  .4ction 

■ft-  Scouting  Report,  a  new  20-nim 
ute  film  reviewing  sensation, 
plays  in  National  Football  Leagu 
games  and  the  League's  star  pla> 
ers  in  action  is  now  available  o 
free  loan  from  L'nited  Worl 
Films. 

Chris  Schenkel.  sportscasie 
narrates  the  film.  Viewers  will  fm 
it  a  helpful  guide  for  fans  on  he 
to  watch  professional  football  uit 
all  its  strategies,  complicated  pl.iv 
and  perfectly  drilled  maneu\er 
(CONTINUED   ON    PAGE    6^ 


Your  films,  new  or  old,  can 
help    build    YOUR    foreign 
markets.    You'll    find    it   sur- 
prisingly      inexpensive       tc 
make  them  productive  when 
you   turn  to 
FOREIGN   LANGUAGE 
&  CINEMA  SERVICE 
—specialists  in  High  Quality 
Dubbing    of     Narration    or 
Lip      Synchronization.      Ask 
your  producer  to  inquire  for 
full   details. 

704t  HOllYWOOD  BOULEVARD 

LOS  ANGELES  28,  CALIFORNIA 

HOIIrwood  7-5I2S  |Ar«a  Coda:  113) 


64 


BUSINESS     SCREEI 


FREE 


NEW,  DEFINITIVE  BROCHURE  ON 
SCOTCH'  BRAND  MAGNETIC  FILMS 


including  sections  on  splicing  techniques, 
film  erasure,  cleaning,  handling  and  storage 


Here  is  complete  and  authoritative  information  on  "Scotch" 
BRAND  Magnetic  Films  for  the  motion  picture  and  television 
engineer  who  wants  to  know  more  about  his  sound  medium. 
This  FREE  booklet  is  a  handsome,  full-color  piece  .  .  .  lists 
complete  properties  and  quality  standards  of  all  "Scotch"  brand 
Magnetic  Films,  plus  "inside  track"  information  on  magnetic 
film  splicing  techniques,  erasure,  cleaning,  handling  and  storage, 
etc.  No  film  engineer  should  be  without  a  copy  of  this  authori- 
tative guide  to  magnetic  films.  Use  the  coupon  at  right  to  send 
for  yours — FREE — today! 

TWO  TOP  "SCOTCH"  BRAND  MAGNETIC  FILMS 
FOR  16mm.  RECORDING! 

No.316  ...  a  standard  oxide  film,  the  professional  standard  the  world 
over  for  16mm.  sound  e.\cellence.  Its  uniformity,  dynamic  range,  free- 
dom from  distortion,  provide  lop  quality  for  original  recordings  and 
subsequent   re-recordings.    Widely   used   for  news   pick-ups,   industrial 


magnetic  Products  Division 


3m 

kHCOmPANY 


and  educational  filming  and  television. 

No.  326 ...  a  High  Output  Oxide  film,  offers  the  same  quality  record- 
ing advantages  as  Xo.  316.  However,  it  provides  greater  output  with 
increased  signal-to-noise  ratio,  and  more  than  adequate  protection 
against  overloads. 

3M  also  makes  "Scotch"  brand  films  in  35mm.  and  17i2'T^"^-  sizes, 
as  well  as  a  complete  line  of  splicing  tapes,  described  fully  in  the  free 
illustrated  brochure. 

I 1 

I  3IVI  Company 

I  Dept.  MCV-22 

I  St.  Paul  6,  Minn. 

I  Please   send   your  free   brochure.  "SCOTCH"  BRAND   Magnetic   Films." 

I 

I        NAME TITLE 

I 

I         COMPANY 

I 

I         ADDRESS 

I 

I        CITY ZONE STATE 

L 


■SCOTCH"  AH 
HirtNESOTA  M 
EXPORT    99   P 


E  flEGISTEOED  T 
[INO  CO  ST  PA 
NADA     LONDOM. 
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NAME  IT 

WE'VE  DONE  IT! 


IN   OUR 


YEARS 
OF 

INDUSTRIAL 

AUDIO-VISUAL  SERVICES 

Offering  this  wide  range  of 
the  finest  modern  facilities... 

Filmstrip  and  Slide  Animation 

Extremely  versatile  cameras  especially  engineered  by  SVE  for 
shooting  both  single  and  double  frame 

Hotpress  Typeset 

Modern  Ludlow  installation  with  multiple  choice  type  faces 
for  color  and  black  and  white 

Art  and  Layout  Service 

Experienced  Art  Department  handling  every  creative  need 

Color  Plus  Black  &  White  Processing 

Our  own  laboratories  assure  superior  products  because  of 
constantly  supervised  quality  control 

Automatic  2x2  Slide  Binding 

The  very  latest  especially  designed  Seary-Michelbach  automatic 

single  and  double  frame  binder  numbers  4200 

individual  slides  an  hour 

Automatic  Slide  Duplication 

New  improved  Emby  automatic  slide  duplicators  insure 
high  fidelity  color  reproduction 

SVE  provides  many  clients  with  complete  creative 

consultation  and  production  services  including 

script  writing,  photography  and  planning. 


NAME  IT 

WE  CAN  DO 


!/. 


Since  V    7979 

the  Isrfietl  producer 

and  dittribulor  ol 

tllmsldps.  ilidai 

and  related  products. 


...WITH  SPEED 
AND  ECONOMY 


PIEASE   SEND  PRICE   UST 


CrIY/ZONE/St»Tf 


SOCIETY  FOR  VISUAL  EDUCATION,  INC. 

(A  BUSINESS  CORPORATION)    I  Akev  lew  5  -  1  500 

1345    DIVERSEY    PARKWAY 
CHICAGO   14,   ll-l-INOIS 

Subsidiary   of  GRAFLEX,   INC. /GENERAL   PRECISION,  INC. 
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(CONTINUED    FROM    PAGE    64) 

Free  bookings  may  be  iirranged 
by  writing  United  World  Films, 
Inc.,  (Free  Film  Department) 
144.'i   Park   Ave..  New   York   29, 

N.  Y.  1' 

*       *       * 

Over  2,000  Theater  Bookings 

for  IRS  Short  on  Income  Tax 

■ii  Now  is  ihe  time  for  1961  in- 
come tax  schedules  and,  in  keep- 
ing with  this  "season."  the  Inter- 
nal Revenue  Service  reports  that 
more  than  2,000  motion  picture 
theaters  throughout  the  U.S.  have 
booked  the  color  featurette  on 
taxes  Si)ice  ihe  Beginning  of 
Time.  The  one-reel  S.Smm  color 
production  has  been  scheduled  by 
both  chains  and  independents  in 
presentations  "tied  in"  with  the 
current  income  tax  period. 

Since  lite  Beginning  of  Time. 
produced  by  Milner-Fenwick  of 
Baltimore,  acquaints  taxpayers 
with  the  process  through  which 
their  returns  go  after  they  are 
filed  and  with  the  character  of 
work  undertaken  by  several  larger 
departments  of  Internal  Revenue. 

A  "light  touch"  is  maintained 
throughout,  which.  Internal  Re- 
venue officials  believe,  has  con- 
tributed to  its  acceptance  by  the 
movie  industry  and  the  viewing 
public.  It  represents  the  first  at- 
tempt by  Internal  Revenue  to  tell 
its  story  to  the  public  through  the 
theater  medium. 

In  addition  to  bookings  in  the 
United  States,  the  film  has  also 
been  shown  overseas,  sometimes 
as  an  introduction  to  their  efforts 
to  model  tax  collection  efforts 
along  our  lines,  as  well  as  for  the 
benefit  of  American  taxpayers 
abroad.  The  film  has  far  e.xceeded 
the  use  and  circulation  originally 
envisioned  by  the  Service.  ^' 

Schools  Get  Tale  of  Shoes 

Via  International  Shoe  Strip 

■jit  An  educational  aid  for  schools. 
International  Shoe  Company's 
filmstrip.  The  Slory  of  Children's 
Shoes,  has  been  distributed  to 
some  2.000  schools,  and  is  still 
going  strong. 

For  the  teacher.  International's 
public  relations  department  pre- 
pared a  manual  including  ex- 
panded commentary. 

An  elf  named  Isco  (initial  let- 
ters of  the  company  )  is  used  in  the 
film  and  manual  to  direct  atten- 
tion to  subject  matter. 

Original  photos  were  made  bv 
International  personnel.  Art  work. 


animation  and  conversion  in 
filmstrip  was  handled  by  the  S 
ciety  for  Visual  Education,  Ini 
Chicago,  which  also  arranged  f 
school  distribution. 

*        *        #  J 

Larynx  Arthritis  Surgery  I 

Subject  of  Sehering  Picture 

i~  Surgical  correction  of  arthri 
of  the  larynx  is  featured  in  Ai 
lenoicleclomy    for    Cricoarylent 
Arthritis,  a  22-minute,  16mm  ci  j 
or  and  sound  film  produced  uncj 
a  grant  by  Sehering  Corp. 

Directed  by  William  W.  Moi 
gomery,  M.  D.  of  Massachuse 
Eye  and  Ear  Infirmary,  Boslcj 
the  film  is  designed  to  illustn 
a  frequently  unrecognized  disefl 
condition  —  cricoarytenoid  an[ 
ritis  and  to  demonstrate  the  tecj 
nique  for  arytenoidectomy. 

Prints  are  available  withd 
charge  from  the  Audio- Visual  E[ 
partment,  Sehering  Corp.,  lOl 
Morris  Ave..  Union.  N.J. 


DUALITY-BILT 

Film  Shipping  Cast; 

•  Best  quality  domestic  fib* 

•  Heavy  steel  corners  for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  holde 
with  positive  retainer  sprlni 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITY-BILT"    ITEMS 

Salon  Print  Shipping  Cases 
Sound  Slidefilm  Shipping  Case; 

(for  Transcriptions  &  Filrastr>) 
2"  X  2"  Glass  Slide  Cases 
Filmstrip  Shipping  Cases  (holi'P 

to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCHUESSLEl 

361  W.  Superior  St.,  Chicago  I'* 


66 


BUSINESS     SORE 


y; 
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COLUMBUS  5-7620 


Idepictorama 
CIRCLE  7-0086 


MmORANDUM 


TO: 
SUBJECT; 

FROM: 


J.  von  Maur 
BUSINESS  SCREEN  Ad 
Editorial  Department 


'The  ad  this  y 


ear  w 


ill  stress 


the  following 


key  po 


ints 


about  Depicto: 


____^^^^«^^    ^^^^^7^  from  technical  to 
—^^^^^ietf  convention  format.   Motion 
creative  to  complete  ''°''  animation; 

Picture  -  li— ^:^:"'  i:^:tion  public  relation. 
Slidefilm  -  tra.n.ng   Pro^^^  ^.^^^^  =°^°%""J,T' 
merchandising;  ^^^l^f^.    Meetings  &  Conventions 
lamination;  ^^^^^f/^^^Leat ion' through  staging  and 

^°"^^Tnt'ro TrLel ing  unit  teams . 
equipment  to  i-i- 

E^CXLXTXES:   ^--^^f.^Lf  fnl^^tion^' 
motion  picture  department-  liv^^  ^^^^^^^  ^^,      t- 

completely  ^^^^^^"'33^ typeset ;  own  Proc^^^^'^^  °' 
„ent,  including  hotpress  typ      ^^^toprinting  and 
r.w  and  color  slides   a^  -11  as _P^^^^^  ^^,     ^ard 
binding  of  all  f  ^^^/,i:rwide-screen  and  carbon  arc^ 

slidefilm  camera;  speciax  .  ^ 

proj  ectors. 


^IUMBER      1 
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Broadway  Shows  Via  Closed-Circuit  TV 

Dviiaiiiic's  Tlifuler  NelMork  Ilulils  Promise  as  Business  Tool 


the 

only 
SOUND 
approach 

GLEN  GLENN 
SOUND 

.  .  .  From  original  production 
recording  to  final  optical 
negative. . .  Glen  Glenn  provides 
the  most  complete  facilities 
and  service  to  fit  your 
product .  .  .  and  your  budget! 

Production  Studio  Recording 

Production  Location  Recording 

Narration 

Scoring 

Transfer 

Dubbing 

Optical  Negatives  35mm  and 

35-32  (16mm) 

Magnetic  35mm,  17i/2nim  and 

16mm 
l^"  and  '/2 "  Sync  Tape 


Glen    Glenn    makes   the 

difference  in  sound  .  .  .  call  or  write  for 

NEW  BROCHURE  .  .  .  just  off  the  press! 


GLEN  GLENN  SOUND  CO. 


6624   Romalne  Street    •    Hollywood    38,   Calif. 
Phone:  Hollywood  9-7221 


ANEW  Closed-Circuit  tele- 
vision system  which  made 
front-page  news  in  New  York  last 
month  may  become  an  important 
communications  tool  for  Ameri- 
can business  in  the  not  too  distant 
future. 

After  many  months  of  plan- 
ning, including  an  impressive  "dry 
run"  in  a  Broadway  theatre  last 
September.  Dynamic  Theatre  Net- 
works, Inc..  has  announced  that 
it  would  begin  operation  of  a 
closed  television  circuit  between 
the  Plymouth  Theatre  in  New- 
York  and  the  2400-seat  Audi- 
torium Theatre  in  Rochester.  New 
York,  on  March  28. 

"C.ideon"    on    20\15    Screen 

Audiences  in  Rochester  will  pay 
$3  for  orchestra  seats,  or  $1.50 
for  balcony  tickets  to  see  per- 
formances of  Paddy  Chayefsky's 
Broadway  play,  Gideon,  starring 
Fredric  March  and  Douglas  Camp- 
bell. These  performances  will 
be  transmitted  ""live"  from  New 
York  and  will  be  shown  on  a 
screen  20  feet  wide  by  15  feet 
high. 

No  special  lighting  of  the  play 
will  be  required,  nor  any  different 
staging.  Sound  transmission  will 
be  stereophonic.  Equipment  used 
is  manufactured  in  England  by 
Marconi  Wireless  Telegraph  Com- 
pany. 

l>Mi.iniic   Films'  Subsidiary 

Dynamic  Theatre  Network  is 
a  subsidiary  of  Dynamic  Films, 
Inc.,  headed  by  Nathan  Zucker 
and  Walter  Lowendahl.  The  com- 
pany has  thus  far  invested  $300,- 
000  in  the  project,  which  is 
called  "theatervising",  and  it  ex- 
pects to  invest  several  million  dol- 
lars more  in  expanding  the  sys- 
tem to  24  cities  by  the  fall  of  1962 
—  and  to  180  cities  during  1963. 

If  a  full  network  of  theatres  is 
to  come  into  being,  with  estab- 
lished closed-circuit  channels  im- 
mediately and  constantly  avail- 
able, the  use  of  this  communica- 
tions facility  becomes  much  more 
feasible  for  regular  use  by  busi- 
ness. 

S\slfnrs    Oii.tliU     \<-i\     (.and 

When  it  is  no  longer  necessary 
to  assemble  special  networks, 
transport  heavy  masses  of  equip- 
ment, and  transmit  the  closed- 
circuit  program  on  a  "custom- 
made"  basis  — -  as  is  the  situa- 
tion now  —  the  system  will  be- 
con.e   more    reasonable   and    reli- 


able and  will  be  able  to  success- 
fully offer  itself  for  public  rela- 
tions, sales  training,  product  in- 
troduction  and   many   other  uses 

—  both  "special"  and  common- 
place. 

The  quality  of  the  Marconi 
system    — in  both  b/w  and  color 

—  is  extraordinarily  good.  In 
"theatervising",  with  low-inten- 
sity lighting  on  the  stage,  the 
televised  image  is  bright  and  clear. 
With  slightly  brighter  than  theatri- 
cal stage  lights,  the  picture  closely 
approaches  the  best  35mm  pro- 
jected film  image. 

Dynamic  Theatre  Network  has 
the  full  approval  of  all  l.A.T.S.E. 
locals,  and  all  operations  are  be- 
ing carried  out  with  I. A  people,  g' 

*     *     * 
Church  Couneil  Strengthens 
Cooperation  \\  ilh  Film  ^ledia 

"The  urgent  need  for  cooperation 
with  the  motion  picture,  radio  and 
television  industries  on  the  West 
Coast  by  major  Protestant  denom- 
inations is  reflected  in  the  streng- 
thening of  the  National  Council 
of  Churches"  West  Coast  office, 
according  to  Dr.  Harry  C.  Spen- 
cer, chairman  of  the  BFC  board  of 
managers. 

Functions  of  the  BFC  West 
Coast  were  redefined  following  a 
study  of  the  need  for  closer  liaison 
with  the  industry,  said  Dr.  Spen- 
cer, who  is  general  secretary  of 
the  Radio  and  Television  Com- 
mission of  The  Methodist  Church. 

New    Approach    .\fter    Decade 

"This  development  represents 
a  new  phase  in  the  Protestant  ap- 
proach to  the  industries  which  was 
first  begun  more  than  a  decade 
ago,"  Dr.  Spencer  added. 

Through  its  BFC  West  Coast 
office  in  Los  Angeles,  the  National 
Council  of  Churches  will  carry 
out  "dialogue  between  the  Church 
and  the  industries."  The  Council 
will: 

Develop  program  ideas  for 
radio  and  television;  maintain 
liaison  with  film  makers  and  with 
the  television  and  radio  program- 
mers and  broadcasters;  assist  the 
denominations  in  their  West  Coast 
productions,  and  coordinate  mu- 
tual interests  among  denomina- 
tional representatives  on  the  West 
Coast. 

AVill    Handle    All    Senices 

BFC  will  also  handle  the  dis- 
tribution,   promotion,    utilization 


of  audio-visual  materials  as  well 
as  broadcast  training  in  the  West- 
ern region. 

Director     of     the     BFC     Wc4 

Coast  office  is  George  Heimrich. 
a  Lutheran  layman.  His  opera- 
tions are  to  be  guided  by  a  com- 
mittee of  from  27  to  32,  members 
of  which  are  to  be  drawn  from 
denominations  in  the  Los  An- 
geles area.  ^ 
*       *        * 

Two   College   Science   Films 
Projlucetl   by  Bell  Laboratories 

•jij-  Vision  and  magnetism  are  the 
subjects  of  two  new  sound  motion 
pictures  added  to  the  Bell  Tele- 
phone Laboratories  College  Sci- 
ence Film  series. 

Entitled  Short  Term  Visual 
Memory  and  Domains  and  Hys- 
teresis in  Ferromagnetic  Materials, 
the  films  were  prepared  by  Bell 
Laboratories  scientists,  recognized 
authorities  in  their  fields.  The  films 

(CONTINUED    ON    PAGE    70) 


Employee  Training 
("Methods") 
Personnel    Recruiting 
Employee  Prestige 

"AN    ANSWER 
FOR  LINDA" 


A  new  pattern  for  skill-train- 
ing films,  in  that  the  trainees 
(veteran  toll  operators)  think 
thc\-  alread\-  know  what  is  to 
be  taught,  and  hence  must 
be  moti\ated  with  convinc- 
ing subtlety.  "Make  'em 
want  it,  make  'em  agree  with 
it,  make  'em  remember  it, 
make  'em  work  by  it".  Speci- 
fic subject  is  "Overlapping 
Techniques"  (doing  several 
tilings  at  once  instead  of  in 
Indian  file).  Broad  theme: 
"Keep  One  Jinnp  .-^head". 
Extraordinarily  intricate  re- 
quirements for  technical  and 
procedural  accurac\'  .  .  .  yet 
the  picture  is  actionlul,  col- 
orlul,  and  interesting  even 
to  outside  audiences.  \\ho 
come  to  realize  something  of 
the  skill  behind  their  tele- 
phone calls. 

Sponsor:  .\merican  Tele- 
phone &  Telcj;raph  Co.  22 
minutes  . —  color  —  Photo- 
play- plot  frames  documcn- 
t;ir\'  training. 


PARTHENON    PICTURES 

Cop    Polmef,     E«ec,     Producer 

?»25    Temple    Sireel— DUrrkirl     5-3911 

Hollywood    36.    Col. 
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BUSINESS     SCREET 


At  the  start, 
all  motion  picture  film 

looks  like  this . . . 


What  the  producer  does  to  it 
determines  the  success  of  your  message 
in  reaching  your  audience. 

WILLIAM  J.  GANZ  COMPANY.  Producers  and  distributors  of  telefilms  and  motion  pictures. 
A  division  of  the  Institute  of  Visual  Communication,  Inc.,  40  East  49th  Street,  New  York  17   N.  Y 


from  EAST 
to  WEST 


SCIENCE    FILMS: 


Serving  America  s  Furemusl 


Television  Cummercial 


and  Industrial  Film 


Clientele 


EAST 

ROBERT  H.  KLAEGER  ASSOCIATES.  INC. 

35  West  45th  Street    •    New  N  ork  36.  N.  Y. 

JUdson  6-5090 


WEST 

ROBERT  H.  KLAEGER  ASSOCIATES 
OF  CALIFORNIA,  INC. 

4024  Radford  Avenue 

(REPUBLIC  STUDIOS) 

Studio  City,  California 

POplar  6-4358 


(CONTINUED    FROM    PAGE    68) 

are  available  on  free  loan  from 
Bell  Telephone  Company  offices. 

Short  Term  Visual  Memory 
(!6mni.  sound,  black  and  white. 
18  minutes)  is  the  story  of  an  ex- 
periment in  visual  perception  re- 
cently conducted  in  the  Visual  and 
Acoustics  Research  Dept..  Bell 
Telephone  Laboratories. 

Domain  and  Hysteresis  in  Fer- 
romagnetic Materials  (16  mm, 
sound,  color,  36  minutes)  dis- 
cusses the  theory  of  ferromagnetic 
domains  and  its  relationship  to 
hysteresis  in  magnetic  materials. 
Actual  motion  pictures  of  moving 
domain  walls  are  shown. 

The  films  are  designed  for  class- 
room use  and  contain  no  advertis- 
ing. ^' 
*       *       * 

New  Foniiic-a  Home  Decor  Film 
Released  for  Sales  Promotion 

f^  Adventures  in  Home  Decor,  a 
full-color  16mm  motion  picture, 
has  been  released  by  the  Formica 
Corporation.  The  film  is  a  15- 
minute  tour  through  modern  idea 
rooms  which  feature  widespread 
use  of  Formica  laminated  plastic 
surfacing. 

Premiered  to  distributors  re- 
cently, the  film  will  be  used  as  a 
major  promotional  vehicle, 
through  women's  clubs,  service 
groups,  student  organizations  and 
other  consumer  audiences.  It  also 
is  adaptable  to  three  segments  of 
five  minutes  each  for  public-serv- 
ice television  showings.  Produced 
by  Fred  A.  Niles  Productions. 
Inc..  Chicago,  the  film's  bookings 
are  handled  by  libraries  of  Modern 
Talkine  Pictures   Service.   Inc.   S' 


Builders  Showcase  Revamped, 
Shown  on  TV  in  32  Cities 

iS-  Builders  Showcase,  in  a  new 
format  for  half-hour  television  in 
32  major  cities,  will  star  Bill 
Yearout.  noted  TV  personality. 

Fred  Olsen.  producer,  and  pres- 
ident of  Ray-Eye  Productions.  Inc.. 
Kansas  City,  says  Builders  Show- 
case in  its  new  format  is  "an  au- 
thoritative and  unbiased  source  of 
information  on  all  aspects  of 
homebuilding  and  home  owner- 
ship." Facts  on  home  financing,  in- 
terior decoration,  ideas  for  out- 
door living  are  some  of  the  sub- 
jects discussed  in  weekly  programs. 

Since  its  inception  in  Kansas 
City,  where  it  has  been  aired  con- 
tinuously since  1956,  Builders 
Showcase  has  made  its  debut  in 
St.  Louis  and  New  Orleans.  Dallas 
and     Houston     followed     shortly. 


With  the  signing  of  U.S.  Gypsui 
as  national  sponsor  in  1961,  th 
number  of  cities  grew  to  28  am 
more   recently  to  32.  ) 

Use  Film  and  Data  Processin 
To  Study  -\uto  Traffic  Flow 

■^  Motion  pictures  and  high-spee 
data  processing  have  been  tea  nit 
up  to  study  traffic  problems  c 
streets  of  Washington.  D.C. 

The  National  Bureau  of  Stanc 
ards  has  programmed  high-spec 
data  processing  and  display  equi' 
ment  to  simulate  traffic  flow  ov 
a  nine-block  length  of  a  princip 
traffic  artery  in  downtown  Was 
ington. 

After  information  on  volume 
traffic  and  traffic  controls  has  bet 
fed  into  the  system,  the  simulati 
traffic  flow  is  tabulated  on  prir 
outs  and  is  also  shown  in  a  motii 
picture  of  simulated  cars  movir 
changing  lanes,  and  stopping  f 
lights,  as  in  a  helicopter  view 
the  actual  streets. 

This  result  has  been  attained 
a  three-year  program  conduct 
by  the  NBS  data  processing  s; 
terns  laboratory  for  the  Bureau 
Public  Roads. 


Cheap  Titles 

are 

Expensive! 

...amateur  workmanshi, 
errors,  delays,  retouchin, 
plus  the  loss  of  valuab) 
prestige  can  prove  to  I) 
very  costly. 

TITLE  TYPOGRAPHEf; 

At) 

HOT- PRESS  CRAFTSMIi 

SINCE    19  ) 

Write  for  our  new  type  char 

I  KNIGHT 

TITLE  SERViC: 

OF   NEW   YORK   CU 

145Wesl45tliSt,  ■    New  York  36,  (. 
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sets  iiezv  standards  for  more  than  400  leading  organizations 


Within  the  248  business  categories  listed  beiow,  are  400  of 
America's  leading  organizations.  They  selected  Salesmate  be- 
cause it  is  the  unique  sound-slide  film  viewer ...  the  only  desk 
top,  attache  case  that  is  fully  automatic.  For  person  to  person 
communications  within  these  248  categories — or  for  that 
matter  in  any  business  —  there  is  nothing  like  the  Salesmate. 


Accident  Prevention 

Adhesives  and  Bonding  Agents 

Advertising  Agencies 

Aeronautics 

Argjcultural  Chemicals 

Air  Conditioning 

Air  Pollution 

Amusements 

Appliances 

Architecture 

Arts 

Atomic  Science  &  Engineering 

Automotive 

Aviation 


Banking 

Batteries 

Beauty  Shops 

Beverages 

Boating 

Books  and  Book  Trade 

Brick,  Tile 

Brushes,  Brooms  and  Mops 

Building  Management 

Building  Materials 

Butchers.  Meat  Packers 


Camps  and  Camping 

Canning 

Canvas  Goods 

Carpets 

Catering 

Cement  and  Concrete 

Cemetery  and  Monuments 

Chain  Stores 

Chemical  and  Chemical  Process 

China  and  Glassware 

Church  Administration 

Circulation  Management 

Civil  Engineering 

Cleaning  and  Dyeing 

Clothing  and  Furnishing  Goods 

Coal 

Coffee 

Coin  Operated  Machines 

Cold  Storage 

Colleges  and  Universities 

Commercial  Buildings 

Confectionery 

Construction 

Contracting  and  Excavating 

Conventions 

Cosmetics 

Cotton 

Cotton  Seed  Oil 

County  Government 

Credit 

Crockery 

Cutlery 


Department  Stores 
Display 
Draperies 
Drive-Ins  &  Diners 
Drugs.  Pharmaceutics 


Ecclesiastical 

Educational 

Electrical 

Electric  Refrigeration 

Electronic  Engineering 

Electrotyping,  Engraving,  Stereotyping 

Elevators 

Engineering  and  Construction 

Excavating 

Explosives 

Exports  and  Imports 

Exterminators 


Farm  Implements 

Farm  Supplies 

Fashion  Accessories 

Fashions 

Feed 

Fertilizer  and  Agricultural  Chemicals 

Financial 

Fire  Insurance 

Fish,  Fishing 

Florists  and  Floriculture 

Floor  Coverings 

Food 

Foreign  Trade 

Forestry 

Foundries 

Fountains 

Fruits  and  Vegetables 

Funeral  Directors 

Fur  Trade.  Fur  Farming 

Furniture  and  Upholstery 


Garages 

Garden  Supplies 

Gas  Engine 

Glass 

Glazed  and  Enamel  Products 


I    Dairy  Products 
■    Decorating 
I    Dental 


Grain  and  Feed 
Greeting  Cards 

Hardware 

Health.  Nursing 

Heating 

Ht-Fi 

Highway 

Hobbies 

Home  Economics 

Home  Furnishings 

Hospital  Administration 

Hotels.  Motels 

Housewares 

Ice  and  Refrigeration 

Imports 

Industrial  Cafeterias 

Industrial  Design 

Industrial  Distribution 

Institutions 

Insurance 

Interior  Design  and  Decorating 

Ironsmiths 

Iron  and  Steel 

Irrigation 


Jewelry  and  Watchmaking 
Journattsm 


Landscape,  Garden  Supplies 

Laundry 

Legal 

Life  Insurance 

Lighting 

Liquors 

Lithography 

Luggage 

Lumber  &  Forest 


Machinery 

Maintenance 

Marketing 

Marine.  Maritime,  Shipbuilding 

Materials  Handling  and  Distribution 

Medical  and  Surgical 

Metal,  Metalworking  and  Machinery 

Milk  and  Milk  Products 

Mill  Supplies 

Mining 

Monuments 

Mortuary 

Motor  Boats 

Motor  Busses  and  Taxicabs 

Municipal,  County  and  Public  Works 

Music  and  Music  Trades 


National  Yellow  Pages 

Needle  Trade 

Nuclear  Science  &  Engineering 

Nursery  Trade 

Nursing  and  Health 


Office  Equipment  and  Stationery 
Office  Methods  and  Management 
Offset  Printing 
Optical  and  Optometric 
Osteopathic 
Overseas  Transport 


Packaging 

Paper 

Paper  Boxes 

Parks,  Public 

Petroleum  and  Oil 

Phonograph 

Photographic 

Plastic  and  Composition  Products 

Plumbing 

Portable  Power 

Pottery  and  Glass 

Poultry  and  Poultry  Products 

Power  and  Power  Plants 

Printing  and  Printing  Process 

Prisons.  Reformatories 

Produce 

Products  Design  Engineering 

Public  &  Multiple  Unit  Housing 

Public  Relations 

Public  Utilities 

Publisher 

Purchasing 


Quarrying 


Radio 

Railroad 

Real  Estate 

Recreation 

Refractories 

Refrigeration 

Resorts 

Restaurant.  Cafeteria  and  Fountains 

Roads 

Roofing 

Rubber 


Safes,  Vaults  and  Safe  Cabinets 

Sales  Management 

Sales  Promotion 

Sand  and  Gravel 

Sanitary  Products 

School  Administration 

Screen  Process 

Seed  and  Nursery 

Service  Station 

Sewage  Disposal 

Sheet  Metal  Working 

Shipping 

Soap 

Specialty  Advertising 

Sporting  Goods 

Stationery  and  Office  Supplies 

Stenography 

Storage.  Moving 


Sugar  and  Sugar  Beet 

Surgical 

Surveying 

Swimming  Pools  and  Beaches 


Taxicabs 

Tea,  Coffee.  Spices 

Teachers 

Telephone  and  Telegraph 

Television 

Textiles  and  Knit  Goods 

Tile 

Tires 

Tobacco 

Toilet  Articles 

Tourist  Courts 

Toys,  Hobbies 

Tractors 

Traffic 

Trailer  and  Accessories 

Transportation 

Travel 

Trucks 

Trunks 

Typography 


Variety  Stores 
Ventilating 
Vending  Machines 
Veterinary 

Warehousing,  Storage 

Waste  Materials 

Watchmaking 

Water  Supply 

Welding 

Wines 

Woodworking 

Woolens 


Yachting 


Actual  user  experience  proved  that  the  Salesmate  —  with  a  good  film  in  it  — 
increased  sales  anywhere  from  a  nominal  5^r  up  to  a  substantial  340''^.  Write 
for  Salesmule"s  "User  List"  of  over  400  specific  names.  Salesmate  makes 
appointment-gelling  easier,  increases  the  number  of  calls  per  salesman,  reduces 
the  time  per  call,  increases  the  closes  per  call.  The  Salesmate  reduces  inter- 
ruptions, cuts  down  recruiting  and  training  time.  More  new 
Salesmates  and  more  Sakwmafc  films  are  put  into  use  daily. 
The  Salesmate  II  is  a  small,  handsome,  lightweight  attache 
case;  weighs  only  19  lbs.;  plugs  in  and  starts  instantly;  self- 


^imate  II_anoth.r  contribution  by  the  Charles  Bes-eler  Company 
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contained  screen  flips  up  ;iutomalically;  brilliant  daylite  image  saves  darkening 
the  room;  can  be  shown  anywhere,  anytime  with  its  large  17"  TV  size  screen; 
picture  and  sound  are  electronically  synchronized;  endless  35mm  film  and 
magnetic  tape  loops  are  ready  at  all  times.  No  framing,  focusing,  knob  turning; 
nothing  to  interfere  with  the  message.  Salesmate  even  shuts  itself  off!  Special 
cartridges  allow  changes  of  shows  without  plugging  in.  Dozens 
of  other  exclusive  features.  Price:  $345.  Write  on  your  letter- 
head for  a  catalog  sheet  and  price  schedule.  Producers:  write 
for  PD-2. 


18th  &  Hollywood.  E.  Orange.  N.  J.,  Precision  Optical  Manufacturer^  >ince  186? 


ATLAS 

FILM 

CORPORATION 


Trends  in  the  BUSINESS  o{  Audio-Visuals 


Let  Atlas'  creativity 

and  years  of 

resultful  experience 

provide  you  witin  the 

most  effective  .  .  . 

MOTION   PICTURES 

SLIDEFILMS 

TV    COMMERCIALS 

BUSINESS    SHOWS 

AND  TRAINING 

PROGRAMS  FOR 

PROFIT 

ATLAS 

FILM 

CORPORATION 

ESTABLISHED    1913 

nil   South   Boulevard 

Oak   Park,   Illinois 

Chicago  Phone: 

Austin    7-8620 

AND   OFFICES    IN; 

CINCINNATI    (11):    2801    Cy- 
clorama    Drive. 

DETROIT:   Box   36.    Bloomfield 
Hills    (Birmingham.    Mtch.) 

HOLLYWOOD   (28);    6331    Hoi 
lywood   Boulevard. 

WASHINGTON,    DC;    408 

Rucker  Place,  Alexandria,  Va. 


Easlman's  Sales,  Karnin^g 
Reporlcil  lli^lu-st  lo  Dale 

YV  Enstniiin  Knti;ik  Company's 
1961  sales  and  earnings  were  the 
highest  to  date,  and  business  was 
especially  good  in  the  fourth  quar- 
ter. Dr.  Albert  K.  Chapman,  vice- 
chairman  of  the  board,  and  Wil- 
liam S.  Vaughn,  president,  report. 

Consolidated  sales  of  the  com- 
pany's U.S.  units  last  year  totaled 
.S989. 17 1.969,  almost  five  percent 
above  the  1960  figure. 

Net  earnings  were  $130,203.- 
447,  or  2.5  per  cent  above  the 
1960  total.  Earnings  were  equal 
to  $3.38  per  common  share 
against  $3.30  in  1960,  based  on 
38.382,246  shares  now  outstand- 
ing. 1' 

*     *     * 
Movielab   Declares*    10   Cents 
Divideiiil  Plus  ,5'/(   in  Stoek 
■■i:  Saul     Jeffee,     president     and 
board  chairman  of  Movielab  Film 
Laboratories,  Inc.,  announced  that 
the  board  of  directors  of  the  com- 
pany have  declared   a  cash  divi- 
dend of  10  cents  per  share  on  its 
class   A    common    stock,    and    in 
addition    a   five   per   cent     stock 
dividend.     Both    dividends    were 
paid  Feb.  1.  1962.  to  stockholders 
of  record  on  Jan.  16,  1962.         f" 

*  :i:  * 

Audio-V'isual   Sales  Rise 
Seen  hy  Viewlex  President 

a  Continued  sales  increase  and 
a  favorable  outlook  for  1962  was 
forecast  by  Louis  A.  Peirez,  presi- 
dent of  Viewlex.  Inc.,  designer 
and  manufacturer  of  audio-visual 
equipment, 

Peirez  attributed  the  favorable 
outlook  to  more  industrial  and 
commercial  sales  because  of  new 
products,  increased  use  of  audio- 
visual training  in  schools,  and  in- 
creased defense  orders.  Both  sales 
and  earnings  for  Viewlex  were  up 
about  20  percent  in  1961  over 
the  previous  year.  ^ 

*        *  * 

Gevaerl   .\nnounees  Opening 
Of  San  Franeisro  Uranrli 
i^  The     Gevaert     Company     of 
America.  Inc.  announces  the  open- 
ing of  a  new  branch  office  at  1485 
Bayshore  Blvd.,  in  San  Francisco. 

Kent  Rooks,  northwest  district 
manager,  said  the  San  Francisco 
branch  will  stock  many  of  the  com- 
pany's photographic  products  and 
this  should  give  advantages  in  pro- 
duct availability  and  speedy  ser- 
vice to  film  clients.  S' 


Sign  Pact  for  the  European 
Marketing:   «f    N'ideolronie   8 

European  marketing  of  MPO's 
Knim  continuous  motion  picture 
>ound  projector,  the  Videotronic 
"8",  will  be  handled  by  the  exist- 
ing network  of  Perma  Film  fran- 
chisers.  An   agreement    has   been 


ented  Tim-indent"  which  permits 
the  film  to  be  lifted  out  entirely, 
instead  of  being  unreeled  loop  by 
loop  and  thus  scratched. 

Colors  offered  are  white,  red, 
blue,  clear,  green,  yellow,  and 
black.  Lid  colors  may  contrast 
with,  or  match,  container  colors. 
Prices  of  the  standard  1 '/i  x  1'.2- 
inch  size  range  from  $2.25  for  a 
box  of  32  to  $30  per  thousand.  ^ 
*        *        * 

Kevere  Sets  Up  Own  Sales  ( 

Outlets  for  >\  ollensak  Line 

-'■■:  A  nationwide  change  in  distrib- 
ution of  Wollensak  photographic 
and  tape  recording  equipment  was 
announced  by  The  Revere  Camera 
Co.,  a  subsidiary  of  Minnesota, 
Mining  and  Manufacturing  Co. 

The  firm  said  it  is  discontinuing: 
sales  through  eight  distributor 
companies.  Aug.  1,  1962,  and  will; 
market  the  Wollensak  line  through: 
its  Revere  field  sales  organization. 


MPO    President    Judd    Pollock     left 
With     Permafilms'     Paul     N.     Robins. 

concluded  between  Judd  L.  Pol- 
lock. President  of  MPO  Video- 
ironics.  Inc.  and  Paul  N.  Robins, 
President  of  the  film  protection 
coiiipany. 

Mr.  Robins  will  make  an  ex- 
tended European  trip  to  introduce 
the  projector  to  his  franchisers. 
Both  companies  see  a  large  market 
for  the  Videotronic  "8"  in  the  new 
economy  of  Europe.  It  is  felt  that 
the  Common  Market  has  made  in- 
dividual European  businessmen 
more  sales  conscious  than  they 
have  ever  been.  Emerging  into 
mass  distribution  and  keener  prod- 
uct competition,  such  companies 
are  being  obliged  to  turn  attention 
to  new  methods  of  marketing,  ad- 
vertising and  sales  promotion. 

MPO  reports  that  a  score  of 
U.  S.  companies  have  already  con- 
tracted for  the  new  Videotronic 
"'8'"  to  use  in  field  operations.     ^ 


Plastiean  Corp.  .\>varile(l  U.S. 
Patent  on  Filnistrip  ('unfainer 

■^  A  United  States  patent  — 
3±3.004.684  —  was  granted,  last 
month,  to  the  Plastiean  Corpora- 
tion. Butler.  N.J.  for  its  35mm 
film  containers  which  offer  several 
in".provements  over  the  standard 
"filmstrip  can"  of  yesteryear. 

Plastiean  containers  are  of  light- 
weight but  sturdy  polystyrene  con- 
struction with  tight-fitting  lids 
that  are  easy  lo  remove.  The  con- 
tainer,   itself,    has   a   special    pat- 


tion  &  Morale 
^    Investor   Relations 
\    Personnel    Recruiting 

THE  INDEPENDENT" 

To  most  people  the  word 
Telephone  means  Bell,  but 
there  are  some  3500  Inde- 
pendent inou-  Bell)  Tele- 
phone Companies  in  tlie 
U.S..  serving  more  than  half 
of  the  nation's  ser\'ice  area. 
This  film  is  the  story  of  a 
composite  Independent.  t>'pi- 
cal  of  many;  a  four-genera- 
tion famiK'  business  which 
has  served  its  towns  and 
farm  country  some  V,5  years. 
Under  the  warm  and  e\en 
suspenseful  stor\-.  the  film 
projects  a  new  imderstand- 
ing  of  these  Independent 
comjianies  to  their  subscrib- 
ers, investors.  regulatory 
bodies  and,  of  cour.se.  their 
emplo\ees,  present  and  jjros- 
pecti\-e.  There  is  real  drama 
in  the  "cutover"  sequence 
which  gives  the  film  its 
stor\-  thread  and  climax. 

SPONSOR:  U.  S.  Independent 
Telephone  Assn.  28  niinules  — 
Color    Dramatized      photoplay. 


PARTHENON    PICTURES 

Cop    Polmer,     E«ec.     Producer 
36?5     Temple     Sifeel— DUnkirk     5-3911 

Hoiivwood    26.    Cal. 
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BUSINESS     SCREEI 


For  every  step 


a  Du  Pont  Motion  Picture  Film                       ^H 

m  any  other  way,  you'll  find  that 

The   sound,   the    image,    the   emotion-     ^H 

Du  Pont  has  tailored  an  emulsion 

each  is  accurately  caught  on  a                  ^H 

especially  for  you.   These  films,  such 

Du  Pont  film.    High  contrast  or  low,           ^H 

as  ■■Superior"if  2  and  4 

negative  or  reversal,  there's  a                      ^H 

negative  taking  stocks,  type  908 

Du  Pont  emulsion  that  is  compounded       ^H 

frne  grain  duplicating  negative. 

and  balanced  to  give  you  consistently     ^H 

TV  recording  film  type  834  or 

predictable  results.                                            ^H 

"Cronar"5    aerial  films- 

If  you  record  data,  strike                                 ^B 

and  technical  data  on  them- 

release  prints,  duplicate  original,                   ^H 

are  readily  available  from  any  of  the 

reproduce  sound  or  use  movie  film              ^M 

Du  Pont  sales  offices  shown. 

ATLANTA  18.  GA..  1737  Ellsworth  Ind.  Dr..  K.  W. 
CHICAGO  46.  ILL..  4560  Toutly  Ave.. 

Edgebrook  Station 
CLEVELAND  16.  OHIO.  20575  Center  Ridge  Road 
DALLAS  7.  TEXAS.  1628  Oak  Lawn  Ave. 
LOS  ANGELES  38.  CALIF..  7051  Santa  Monica  Blvd. 
NEW  YORK  II.  N.  Y..  248  West  18th  St. 
WALTHAM  54,  MASS..  45-4th  Ave.  (Boston) 
WVNNEWOOD.  PA..  308  E.  Lancaster  Ave.  (Phila.) 
EXPORT.  Nemours  BIdg  .  Wilmington  98.  Del. 
IN  CANADA.   Du  Pont  of  Canada,  Ltd..  Toronto 

Better  Things  for  Better  Living 

.  .  .  through  Chemistry 


MUMBER      1 


VOLUME     23 
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COMPLETE 
LABORATORY 


PRODUCERS' 
SERVICES 


for  COLOR  and  BLACK  &  WHITE 

MOTION  PICTURES 


'6n] 


"""°"3S.r"" 


SOUND  RECORDING 


,6mm  magneuc  and  0P<.cal 
We^irex  equipment 


Efperienceil 


creative  stjff 


Special  ' 


\TIFCO 


2528  NORTH  BLVD. 
JA  9  4377 


HOUSTON 

IN    OUR     17TH    YEAR 
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111  D»T7^^^^^ 


From  onuimi    i    • 

^For  full  details 
anil  hiharafory  price 
liKt.  write  lo 


TEXAS  mUSTRIAl 
FILM  COMPAHY 


Advertising:  Builder  of  a  Belter  Life 

Kcononiic  Value  iil   Ailx'i-li^^in^  Kxplaiiifil   in  (fooiI    VNA   Film 


I^OR  THE  Pas  I  Year  or  so. 
'  lliirry  McMuhan.  an  experi- 
enced and  dedicated  advertising 
man.  has  been  giving  an  illustrated 
talk  called  Ailverlisiiif; — Wlicit  li 
Is  Doint;  In  y'oiir  Life.  In  the  talk, 
he  explains  the  changing  scene  ol 
the  past  30  years  —  the  improved 
living  standards,  the  new  products 
and  new  jobs,  the  transition  from 
an  economy  of  scarcity  to  one  of 
abundance. 

Through  carefully  selected  films 
on  commercial  and  public  service 
advertisements.  Mr.  McMahan 
traces  the  story  of  advertising's 
spectacular  contribution  to  our 
burgeoning  economy  and  better 
life.  And.  he  does  it  factually, 
dramatically  and  with  good  humor. 
A  Widil>-Presented  Talk 

Advertising  —  What  It  Is  Do- 
int; In  Your  Life  has  been  pre- 
sented before  various  groups  and 
received  everywhere  with  real  en- 
thusiasm. Advertisers  and  non-ad- 
vertisers alike  have  requested  cop- 
ies of  the  script  to  take  to  the-r 
companies  and  communities  for 
presentation  before  new  audiences. 

Following  Harry  McMahan's 
presentation  to  the  Association  of 
National  Advertisers'  Board  of  Di- 
rectors at  the  Annual  Meeting  in 
Hot  Springs,  November,  1961, 
the  ANA  decided  to  convert  the 
presentation  into  a  film  as  a  serv- 
ice to  members  and  to  the  adver- 
tising community. 

Produced  In    Flt-d   Niles 

The  film.  This  Is  Advertising, 
was  released  last  month  at  several 
preview  showings  across  the  coun- 
try. It  is  27  minutes  in  running 
time,  b  w,  features  TV  announcer 
Joel  Aldred  (who  donated  his 
time  and  talent )  and  was  pro- 
duced by  Fred  A.  Niles.  Com- 
munications Centers. 

The  ANA  says,  in  a  pamphlet 
describing  the  film,  that  "We  the 
communicators  have  not  been 
telling  our  story  to  those  who 
benefit  most  from  advertising,  the 
public.   .   ." 

The  film  has  been  produced  be- 
cause   the    ANA    hopes    to    help 


eliminate  what  the  experts  call 
"economic  illiteracy."  It  says  that 
the  words  and  opinions  of  the  pre- 
judiced, the  uninformed  and  the 
outright  anti-business  have  found 
voice  and  repetition  in  high  places, 
but  we  believe  advertising  to  be 
good,  not  evil,  productive  not  de- 
structive. 

Pioiiiam    Also    \\.iil.ibU-   "LIm-" 

For  those  who  would  like  to 
spread  the  message  but  prefer  to 
do  it  "live".  This  Is  Advertising 
also  comes  prepared  as  an  illus- 
trated talk  with  TV  commercials 
provided,  and  each  designed  to 
drive  home  a  point  in  support  of 
advertising. 

Max  Banzhaf.  Director  of  Ad- 
vertising, Promotion  and  Public 
Relations,  Armstrong  Cork  Com- 
pany and  Chairman  of  the  ANA 
Government  and  Public  Relations 
Committee,  said  at  a  recent  pre- 
view showing:  "ANA  members 
have  indicated  they  plan  to  make 
extensive  use  of  the  film  before 
in-company  audiences  such  as 
dealers  and  distributors,  stockhold- 
ers, supervisory  personnel  and 
others.  Plans  have  also  been 
worked  out  with  the  Advertising 
Federation  of  America  to  make  it 
possible  for  each  AFA  Advertising 
Club  and  the  clubs  belonging  to 
the  Advertising  Association  of  the 
West  to  receive  a  copy  to  use  be- 
fore audiences  in  their  communi- 
ties." 

The  AFA  and  AAW  clubs  have 
agreed  to  build  an  intensive  pro- 
gram around  the  film  and  to  make 
every  effort  to  have  it  shown  lo- 
cally at  schools,  colleges,  PTA 
meetings  and  before  service  clubs. 
Advertising  agencies,  media  or- 
ganizations and  others  are  ex- 
pected to  make  extensive  use  of 
the  film. 

Where   to  Obtain   the  Film 

Prints  of  This  Is  Advertising 
are  available  from  the  ANA  (15.") 
East  44th  Street.  New  York).  The 
complete  package  includes  the 
filmed  version,  separate  filmed  TV 
commercials  on  the  same  reel,  a 
copy  of  the  script  including  an  in- 


troduction  to  the  film,  a  fact  book 
and  the  reel  and  can.  The  price  lo 
help  defray  production  costs  i- 
S2()()  lor  the  package. 
■■:•■  *  * 

Pli<>li>}:ra(>hi('  Al)stra<'ts  Journal 
To  Be  Puhlisliptl  at  Colunihia 
-  Two  major  sources  of  photo- 
graphic abstracts  in  the  U.  S 
(juDiisned  by  the  Ansco  and 
Kodak  organizations  (which  cur- 
rently are  suspending  publication) 
will  be  succeeded  by  a  new  jour- 
nal, "Abstracts  of  Photographic 
Science  and  Engineering  Litera- 
ture." 

This  new  journal  will  be  pub- 
lished monthly  in  cooperatior 
with  the  Society  of  Photographic 
Scientists  and  Engineers.  It  wil 
carry  a  complete  annual  index  ol 
subjects,  authors  and  patents. 

The  publication  has  been  esta 
blished  in  Columbia  University"; 
Department  of  Graphics  of  the 
School  of  Engineering  and  Ap 
plied  Science.  Plans  call  for  the 
first  issue  to  be  out  early  in  March 


Not  very  big  . . . 

but  hellishly  effective! 
He  who 

wants  a  nice  documentary  film 
produced,  needs  some  TV  spots, 
has  a  public  service  PR  or  film 
problem,  or  requires  PR-film- 
radio-TV  service  in  Washington 

should 

get 

in 

touch 

with: 


s 


STUART 


6926  Mansfield  Road,  Fall  Church, 
Virginia  CLearbrook  6-7700 


FADES 

WIPES 

MATTES 

INSERTS 

DISSOLVES 

SUPERIMPOSURES 

TRICK   PHOTOGRAPHY 

ANIMATION 


specialized  titles 

RAY  MERCER&co. 


f 


OPTICAL  EFFEaS 
3S  «  16inm 

CinamaScep* 
BAW  or  Color 


Send  for  Free  Special  EfFect  and  Art  Charts 

4241    NORMAL  AVE.,  HOLLYWOOD  29,  CALIF,     o     NOrmandy  3-9331 
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TO  SHATTER 
AUDIENCE  INDIFFERENCE 
TAKES  CREATIVITY  PLUS... 


PLUS  WHAT? 


...PLUS  JUDGMENT] 


% 


Lane-Cole-Dietz  Corporation  •  45  w.  46  st.  •  new  york  36,  n.  y.  •  JUdson  6-2390 


Producers    of      Motion     Pictures        (  Industrial,    Commercial,    Educational  )  Slide    Films  Slides  Visual    Aids 

Complete    Meetings  Conventions  Industrial    Shows  TV     and    Theatrically    Distributed     Commercial     Shorts 


r 


m    VIEWPOINT    E 


Paths  Ahead  for  the  Sponsored  Farm  Fihii 

l>>     Dana    Bennclt.    The    Farm    Film    Fuiiiitlation 


WHAT  Lies  Ahead  for  the 
sponsored  farm  film? 

The  crystal  ball  indicates  three 
major  "musts"  if  such  films  are 
to  continue  to  play  an  important 
role  in  rural  America:  (  1  )  They 
must  be  aimed  at  an  audience 
whose  level  of  literacy  is  constant- 
ly advancing;  ( 2 )  the  story  they 
tell  must  be  much  more  sophisti- 
cated than  in  days  of  yore:  (3) 
how-to-do-it  films  will  continue 
in  strong  demand,  but  product-sell 
in  them  must  be  subtle  and  held 
to  a  bare  minimum. 

Here  is  the  reasoning.  Because 
of  the  technological  explosion  in 
agriculture,  fewer  and  fewer  peo- 
ple are  producing  more  and  more 
food  and  fibre.  Every  indication 
is  that  this  trend  will  continue  into 
the  indefinite  future.  The  result 
is  larger  and  larger  farms  and 
ranches  requiring  greater  and 
greater  amounts  of  capital  and 
buvins  laraer  and  more  expensive 


equipment.  The  folks  operating 
these  "factories-in-the-field"  are 
college  graduates,  often  with  ad- 
vanced   degrees.    They    are    top- 


will  always  be  a  real  need  and  a 
big  audience  for  such  at  the  vo- 
cational agriculture  high  school, 
college  and  after  levels.  But  su- 
perficial "quickies"  in  this  depart- 
ment will  do  their  sponsors  more 
harm  than  good,  especially  if  the 
advertising  lads  get  in  their  wicked 
hands  and  insist  on  "hard  sell" 
at  every  turn  of  the  cam  shaft. 

So.  the  crystal  ball  shows  a  great 
future  for  farm  films.  //  sponsors 


grade  people  themselves;  second- 
grade  films  aren't  going  to  inter- 
est them. 

It  follows,  then,  that  while  the 
farmer  of  the  last  half  of  the  20th 
Century  raises  100  bushels  plus 
of  corn  per  acre,  he  is  quite  as 
allergic  to  it  in  his  films  as  are  his 
professional  opposite  numbers  in 
the  city:  A  picture  of  a  beautiful 
corn  field,  yes;  the  "Perils  of  Pau- 
line." a  thousand  times,  no. 

.As  for  the  how-to-do-its.  there 


and  producers  keep  up  with  their 
audience  —  which  undoubtedly 
they  will.  ^' 

*  *  :S 

How  lo  Plan  Belter  Meetings 
Service  Offered  by  3>I  Co. 

-Want  to  plan  a  better  meeting.' 
A  nation-wide  program  to  help 
businessmen  prepare,  plan  and 
conduct  better  business  meetings, 
conferences  and  training  sessions 
has  been  announced  bv  the  Min- 


nesota Mining  and  Manufacturir 
Company. 

Available  to  all  interested  o 
ganizations  at  no  cost  and  on  the 
own  premises  if  they  desire.  lY 
service  is  a  joint  effort  of  the  3h 
company  and  its  189  dealers 
Thermo-Fax  visual  communic; 
tions  and  copying  products.  Trail 
ing  sessions  can  be  arranged  b 
contacting  the  nearest  Thermc 
Fax  dealer  or  the  3M  compan 
in  St.  Paul.  5 

«  :;:  * 

National   ("ouneil  of  Churches 
Film  Produced  hy  Hoger  Tillo 

"     Roger   Tilton   Films.    Inc.   h 
started  production  of  a  25-minut 
film  for  the  National  Council  < 
Churches  of  Christ. 

Entitled  Moment  lo  Act,  th 
film  is  being  produced  in  Sa 
Diego  as  part  of  the  study  projei 
on  People  of  Special  Needs  fc 
the  Commission  on  Missionar 
Education  of  the  National  Cour 
cil  of  Churches.  Information  ma 
be  obtained  from  Department  ( 
Audio-Visual  and  Broadcast  Edi 
cation.  National  Council  c 
Churches.  475  Riverside  Drivi 
N.  Y.  27.  N.  Y.  ij 


We  Have  What  It  Takes  to 
Creatively  Communicate! 


Our  new  Chicago  studios  are  the  latest  in 
the  field  .  .  .  but  one  key  ingredient  re- 
mains unchanged:  each  picture  is  an  indi- 
\idiial  creation  b\'  our  top  people  .  .  . 
none  are  left  to  second  or  third   stringers. 

THREE    SOUND    STAGES;    RCA    HI-FI    MAGNETIC-OPTICAL    SOUND 

■35nim,  f6min  photography;  location  ur  studio  rtcoidiug;  music  ami 
sound  effects  library;  complete  editing  facilities  (16,  35  Moviolas);  mix- 
ing, dubbing  (V4"  16mm-17'2-35mm  niagnetic-to  optical).  Creative  script 
services  plus  co-operative  production  assistance  available  in  all  depart- 
ments. .Motion  Pictures;  Sound  Slidetilnis;  and  Television  Commercials. 


You're  Invited  to  Preview  "In  the  Light 
of  Tomorrow."  The  client  sa\s:  "an  exper- 
ience without  tensions,  temperament  or 
handicaps  often  associated  with  filmaking 
.  .  .  your  expert  knowledge  of  technicjues 
iUid  your  creati\it\  and  enthusiasm  were 
plus  values." 


JACK  LIES  PRODUCTIONS 

PRODUCERS    FILM    STUDIOS 

i230  West  Wastiington  Street      •      Chicago  7,  Illinois 
I  Phone:  CHesapeake  3-2600 
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THIS 
\A/AY 


TO 


QUALITY 
FILM 

DISTRIBUTION 
THROUGH 
ROTH ACKER 


IDENTIFICATION 

We  eliminate  sponsor  neglect  —  your  company  is 
always  the  prominent  name  identified  with  the  film. 

AUDIENCE 

You  may  be  getting  a  large  audience,  but  is  it  always 
the  right  audience  for  you? 

INSPECTION 

Specialized  film  care  can  guarantee  that  each  showing 
reflects  the  best  of  your  organization. 

INDIVIDUALITY 

The  personal  touch  can  augment  the  company  impres- 
sion your  film  creates. 

PERFORMANCE 

The  distriiiutor's  performance  should  be  flexible  as  to 
the  clients"  needs. 


RPTH^CK^R 


TIME-LIFE    BLDG  .  1271    AVENUE    OF  THE    AMERICAS,  NEW   YORK,   N  Y 
Circle  5-6878 


ESTABLISHED  I910 
ROTHACKER   AT   HOME   AND    ABROAD 


ICREATE  THE 
\Rim  MOOD 

Ievery  time 

I  with  the 

Imajor 
Imood  music 
i  library 


Major  offers  you  a  full 
thirty-five   hours  of  mood 
music  for   titles,    bridges,    back- 
ground—for scoring, 
editing,   recording  and 
dubbing  music  for  your: 


e  FEATURE    PRODUCTIONS 

•  DOCUMENTARIES 

•  TV   FILMS 

•  SLIDE   FILMS 
e  ANIMATION 

•  SALES  PRESENTATIONS 

•  INDUSTRIAL   FILMS 

•  COMMERCIALS 


Ma/or  specializes   in    sound 
— you  get  exceptional  technical 
know-how  and  beautifully- 
recorded   original   music. 


IMPORTANT:  Mo/or  owns  its  own  copy 
rights  on  aU  mood  music  in  its  librory; 
world  rights  ovoiloble  to  you  on  o 
completely  sound  legal  bosis.  Music 
ovoiloble  on  o  "per  selection"  or 
"unlimited   use  '   orrongement. 

WRITE  FOR 

FREE 

CATALOGUE  TO 

[THOMAS  J.   VALENTINO,   INC. 

I  ESTABIISHEO    1932 

\  150  W.  46fh  St.,  New  York  36,  N.  Y. 


Alio  ovailoble: 
Cofologue  o(  our  complete 
%ovr>6  effects  libfory 


Premiere:  New  Films  From  Business 


I'.S.   Stcl   "Hrinfis   Alive"  an 
Oil   Town    in    Dociimenlary 

•k  Pithole.  USA  produced  for 
Oil  Well  Supply  Division.  United 
States  Steel  Co.p..  was  press  pre- 
viewed in  New  York  recently,  and 
had  its  first  public  showing  in 
Dallas.  Tex.,  home  of  the  Oil  Well 
Supply  Division,  on  February   13. 

The  birth,  exciting  life,  and 
early  death  of  the  oil  industry's 
first  and  wildest  boom  town  is  por- 
trayed in  this  new  motion  picture 
short  subject. 

The  13 -minute  documentary 
uses  the  still-life-in-motion  tech- 
nique to  "bring  alive"  the  roaring 
activity  that  was  Pithole.  a  town  in 
northwestern  Pennsylvania.  in 
1856-66. 

Michael  F.  Hazel,  new  presi- 
dent of  the  Oil  Well  Supply  Divi- 
sion, attended  the  film's  preview. 
He  noted  that  the  story  of  P'nhole 
is  a  little  known  segment  of  Am- 
ericana and  the  subject  is  ideal  for 
the  Oil  Well  Supply  Division's 
100th  anniversary  celebration  this 
year. 

Produced  for  United  States 
Steel  by  Wilding.  Inc..  New  York. 
Pithole.  USA  will  be  exhibited  in 
motion  picture  theaters  through- 
out the  nation.  ff 

*  *  :(= 

Shell's   30th   Anniversary 
Picture:  "Top  of  a  Continent"" 

*  Top  of  a  Continent  is  the  Shell 
Oil  Company  of  Canada's  new 
film  showing  how  man  is  meeting 
the  terrific  challenge  of  the  North- 
west Territories.  It  was  premiered 
in  Ottawa  before  the  Prime  Minis- 
ter, cabinet  and  government  of- 
ficials. 

Timed  with  the  growing  impor- 
tance of  the  north,  and  meeting  the 
keen  interest  in  the  growth  of 
Canada.  Top  of  a  Continent  is  a 
story  of  a  land  in  transition. 

This  is  Shell's  50th  anniversary 
film. 

Top  of  a  Continent  dramatically 
i  illustrates  the  present-day  develop- 
ment of  the  Northwest  territories, 
the  effects  of  this  development  on 
the  native  Eskimos  and  Indians, 
and  highlights  the  promise  this 
land,  covering  one-sixth  of  North 
America,  holds  for  all  Canadians. 

The  16mm  color  film  took  over 
two  years  to  make.  Camera  crews. 
working  under  extremely  difficult 
condit'ons  ranged  more  than 
75.000  miles,  mostly  by  aircraft, 
throughout  Canadian  Territories 
from  Frobisher  Bay  in  the  east  to 


Right:  At  premiere 
of  "Pithole,  USA- 
ore  ileft'  Mr.  J. 
Williams  Honmer, 
ores..  Wilding,  Inc. 
and  iright'  Michael 
F.  Hazel,  president, 
Oil  Well  Supply  Div„ 
United    Sfotes    Steel. 


Aklavik  in  the  west.  Over  15.000 
feet  of  spectacular  film  was  shot. 
This  was  edited  down  to  the  final 
1.200  feet,  running  about  3S 
minutes. 

Produced  by  Crawley  Films 
Limited,  the  film  is  narrated  by 
actor  Lloyd  Bochner.  Original 
musical  score  is  by  Larry  Cros- 
ley.  The  film  is  available  to 
business  and  service  clubs,  schools, 
church  groups  and  other  such  or- 
ganizations. It  can  be  borrowed 
free  from  Shell  film  libraries  in 
Montreal.  Toronto.  Calgary  and 
Vancouver.  5i' 

,;<  *  :j: 

Roundtahle    Film    Softens 
Fear  of  Aiilonialion  on  Job 

liTLi::  Overcoming;  Resisiunce  to 
Chun\>e.  34  min..  either  black 
&  white,  or  color,  produced  by 
Roundtable  Productions.  275 
S.  Beverly  Drive.  Beverly  Hills, 
Calif.  (Print  Sale  Only). 

■^y  This  film  is  an  answer  to  com- 
panies that  have  experienced  seri- 
ous morale  problems  and  drops  in 
efficiency  following  introduction 
of  automated  methods  and  other 
technological  advances. 

Dr.  Oliver  Fowler.  Ph.  D., 
management  consultant,  who 
served  as  technical  advisor  on  the 
film  points  out:  "Without  change 
we  could  have  no  progress.  Yet 
many  people  feel  threatened  by 
new  job  re.)uirements  or  changes 
in  their  normal  business  relation- 
ships. 

Facts   Can   Prevent   Fears 

"It  is  the  purpose  of  this  film 
to  show  how  supervisors  can  pre- 
sent new  methods  or  procedures  to 
their  men  so  that  they  will  not  be 
feared." 

The  film  shows  how  managers 
can  learn  to  understand  and  deal 
with  resistance  when  it  does  arise. 

Ch;mt;e    Must    Bf    I'nderstood 

Key  lesson  in  the  film  is  por- 
trayal of  how  a  supervisor  learns 
that  to  overcome  employee's  re- 
sistance he  ntust  first  be  sure  that 
the  change  is  clearlv  understood. 


After  that  the  supervisor  must  al- 
low his  men  to  release  their    ten- 
sions and  then  provide  an  oppor-j 
tunity  for  them  to  become  identi-| 
lied  with  the  change  —  to  parti- 
cipate  in   it  and  contribute  to  it. 
The  film  concludes  as  the  sup- 
ervisor deals  effectively  with  each  I 
man  until  he  finally  creates  an  at- 1 
mosphere  in  which  the  change  is  I 
accepted      and      efficiency      and  I 
morale  again  begin  to  rise.  y'| 


PARTHENON 


PICTURES 


'>    Public  Affairs 

\     An   Association  Tool! 

"THE  COSTLY  CROWD ' 

Like  many  upper-echelon 
Imsiness  men,  John  Clayton 
thinks  of  this  so-called  pop- 
ulation explosion  as  a  good 
thing  -aUhough  as  chairman 
of  his  cit\'s  Forward  Plan- 
ning Commission,  he  reco- 
gnizes that  more  people  will 
need  more  civic  expendi- 
tures. But,  as  he  tells  his  wife, 
the  increasing  population  w  ill 
finance  those  things  with  in- 
creased income. 

Hut  then  in  a  counterpoint 
pictorial  sequence  that  will 
curl  the  hair  of  thinking  citi- 
zens, he  realizes  the  peri- 
lous truth.  And  uncxpected- 
1\*.  in  the  course  of  his  work, 
he  finds  sometliiiip  he  can 
d(i  about  it. 

.Sponsor:  Planned  P;u-ent- 
hood  Federation.  (But  the 
film  is  not  birth  control). 
Documentarv-  —  Photopla)' 
—  2H  min.  —  color. 


PARTHENON    PICTURES 


.■e.?5    Tempi*    Sueet — DU" 
Ho1l>«vood    2a.    C. 
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As  a  matter  of  fact  we  have  been  that  and  many  other 
things...  a  soap,  an  automobile,  a  cigarette,  an  ice 
cream,  an  idea — you  name  it. 

We  have  been  all  of  these  things  because  when  we  be- 
come your  producer,  we  become  you.  Our  concern  with 
your  problems  is  that  detailed,  that  personal. 

All  our  facilities,  our  skills,  our  imagination  become  a 
part  of  your  organizational  make-up  to  help  you  do  a 
better  visual  communications  job — and  do  it  easier. 

So  if  you're  a  soap,  an  automobile,  a  cigarette,  an  ice 
cream,  an  idea,  or  anything  trying  to  get  sold,  we  suggest 


that  you  strengthen  your  efforts  with  our  production 
facilities  and  know-how.  We'll  make  you  a  stronger  you. 

Furthermore,  you'll  find  us  nice  people  to  work  with.  Over 
the  past  ten  years  others  have  found  it  that  way  and 
that's  why  they  have  repeatedly  come  back  for  more. 

We'd  like  to  show  you  some  of  the  gratifying  results. 


'P 


VAN  PRAAG  PRODUCTIONS,  INC. 


NEW  YORK       •       DETROIT       •       MIAMI        •       HOUrwOOO       •       PARI^ 


DUMBER      1 


VOLUME     23 
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Film  Users.  Producer^   lell  How  to  Get 
'•Maximum  Results  from  Business  Films" 

A  Keport  on  the  ANA-FPA  New   York  W  orkshop 


nPwo  Hundred  and  Fifty  film 
-■-  sponsors,  producers  and  serv- 
ice industry  people  took  part  in 
a  workshop  on  "How  To  Gei 
Maximum  Results  From  Your 
Business  Films"  organized  by  the 
Film  Producers  Association  of 
New  York  with  the  cooperation 
of  the  Association  of  National 
Advertisers  at  the  Plaza  Hotel. 
New  York.  January  17. 

Registrants  —  about  75  per- 
cent of  whom  were  users  of  film 
rather  than  suppliers  —  heard  the 
principal  luncheon  speaker.  Roger 
W.  Tubby.  .Assistant  Secretary  of 
State  for  Public  Affairs,  outline 
his  views  on  "How  Industry  Com- 
munications Programs  Can  Sup- 
port American  Foreign  Policy." 

Show  Techniques  That  \\  ork 

A  series  of  panel,  filmed  and 
individual  presentations  by  lead- 
ing advertising  and  audio-visual 
executives  demonstrated  successful 
planning,  budgeting,  production, 
distribution  and  evaluation  tech- 
niques now  working  for  .American 
business  film  sponsors. 

Presiding  Chairman  for  the  day- 
long event  was  Willis  H.  Pratt  of 
the  .American  Telephone  &  Tele- 
graph Company,  and  Chairman 
of  the  .A.N. A.  Audio-Visual  Liai- 
son   Sub-Committee. 

Robert  Bergmann  of  Filmex, 
Inc.  was  head  of  the  F.P.A.  plan- 
ning committee.  Coordinator  of  the 
program  was  Wallace  .A.  Ross, 
industry  public  relations  consul- 
tant. 

A  Report  on  Film  Budgets 

A  highlight  of  the  program  in- 
cluded the  announcement  of  an 
A.N. A.  report  on  budgeting  of 
film  productions  presented  jointly 
by  Alden  H.  Livingston  of  the  du- 
Pont  Company,  and  Peter  .Moon- 
ey  of  Audio  Productions,  repre- 
senting the  F.P.A. 

William  Van  Praag  of  Van 
Praag  Productions,  then  president 
of  the  F.P.A.,  welcomed  partici- 
pants in  the  workshop,  stressing 
the  common  interests  of  both  users 
and  suppliers  in  the  business  film 
industry. 

The  morning's  program  saw 
five  representatives  of  major  in- 
dustrial and  marketing  concerns 
introduce  clips  from  films  which 
have  been  successful  for  ihem  in 
various   business   situations. 

Bruce  E.  Sturm.  Director  of 
Advertising  and  Promotion  of 
Jantzen,  inc.,  presented  Once  Up- 


on A  Smile,  produced  by  Elektra 
Studios,  New  York,  to  merchan- 
dise Jantzen's  advertising  cam- 
paign to  its  sales  staff,  dealers  and 
the  public. 

Mr.  Sturm  said  that  his  com- 
pany had  used  the  film  and  its 
elements  in  many  ways.  The  music 
from    the    sound    track    has    been 


used  in  advertising,  art  had  been 
used  in  counter  cards,  and  film, 
itself,  had  been  featured  in  sales 
meetings,  press  shows,  sales  show- 
rooms, for  re. ail  sales  train, ng  and 
for  special  store  promotions. 
"Our  Most  Flexible  Medium' 
"Film  is  the  most  flexible  me- 
dium we  have."  Mr.  Sturm  said. 
"We  find  it  to  be  almost  always 
appropriate  and  proper  for  dozens 
of  applications  —  and  we  are 
finding  new   ones  daily." 

George   Mosley.   Vice-President 


SPONSOR   EXECl  Tl\  ES   TELL     WHAT   THE  FILM   DID   FOR   US" 


C.  T.  Smith,  General  Statisticion, 
Marketing  and  Public  Relations,  at 
American    Telephone    &    Telegraph. 


Jack  L.  Siegel,  Manager,  Film  and 
Television  News  Activities,  Interna- 
tionol    Business  Machines. 


Bruce    E.    Sturm,    Director   of   Adver- 
tising    &     Promotion,    jantzen.     Inc. 


Kenneth     P.    Donellor,,     Public    Rela- 
tions   Staff,    Ford    Motor    Company, 


William    Torpey,   Advertising    Mono- 
ger,    Remington-Rand     International. 


George    Mosley,    Vice-Pres.,    Adver- 
tising, Jos.   E.   Seagram  &  Sons. 


Presiding      chairman 

Willis    H.     Pratt    of     AT&T     ci. 

head    of    ANA    audio-visual    g- 

of  Joseph  E.  Seagram  &  Son- 
troduced  We  the  Salesmen,  Se 
grams  1961  national  sales  con 
vention  film  made  by  Robert  Klae 
ger  for  Transfilm-Caravel,  as  a 
illustration  of  motivating  a  com 
pany's   sales  force. 

William  Torpey.  Advertisin 
and  Sales  Promotion  Manager  c 
Remington  Rand  Internationa 
showed  Remington  11,  made  b 
N'ision  .Associates.  New  York,  t 
introduce  the  new  Reminglo 
portable  typewriter  to  475  sale 
offices  around  the  world  —  a| 
example  of  film's  assistance  i 
expanding  markets  abroad. 
Describes  IBM  Film  Success 

Jack  Siegel.  Manager  of  Filil 
and  Television  News  Activities  f 
International  Business  Machint] 
Corp.,  introduced  The  Quesii 
Tree,  corporate  relations  film  pn 
duced  by  Henry  Strauss  &  Con| 
pany.  New  York.  The  picture  h,-] 
received  wide-spread  theatrical  a 
group  showings  as  well. 

Kenneth    P.    Donnellon,   of  tl 
Public  Relations  Office.  Ford  Mi| 
tor  Company,  presented  the  19 
Ford    Introductory    film.    Got 
Made,  produced  by  MPO  Vide 
tronics.  New  York. 

These  and  other  business  filnl 
were  shown  to  workshop  particj 
pants  during  a  "Screen-O-Ram: 
portion  of  the  program.  (Aut' 
matic  repeater  projectors  were  sj 
up  in  anterooms  so  that  those  i 
tercsted  could  watch  parts  of  ; 
the  films.  Written  descriptions 
each  film  were  provided.) 

Each  of  the  ""Screen-0-Ram;i 
pictures  illustrated  a  specific  bu: 
ness  film  use.  Among  them  we 
productions  made  for  Theo  Hami 
Brewing  Company.  Brunswick  I 
ternational.  Gulf  Oil.  Volkswagei 
Connecticut  Mutual  Insuranq 
Schering.  Firestone.  Esso,  Gra 
Rock,  and  the  Association  of  Bu 
ter   Business   Bureaus. 

(CONTINUED       ON       PAGE 
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Why  do  so  many  of  the  nation's  largest 
companies  have  films  created  and  pro- 
duced in  Lawrence,  Kansas? 

One  an-iwer   is  a   fresh   point   of  view. 

The  Centron  staff  works  and  lives  in 
an  ensirnnment  close  to  the  core  of 
American  life.  The  serenity  of  the  lo- 
cation provides  an  ideal  creative  at- 
mosphere. 

The  results  are  films  in  which  the  peo- 
ple, the  talk  and  the  backgrounds  ring 
true.  And  the  viewer  feels  comfortably 
involved. 

This  is  one  reason  why  firms  such  as 
Phillips  Petroleum,  Monsanto,  Conti- 
nental Oil,  Buick,  Carrier  Corporation, 
McGraw-Hill;  and  such  organizations 
as  the  American  Medical  Association, 
American  Hospital  Association,  and 
others  turn  to  Centron. 

Centron "s  location  at  the  hub  puts  the 
pictorial  assets  of  the  entire  country 
within  economical  reach. 

Audiences  —  anywhere  —  will  identify 
with  Centron  films.  And  the  ideas  you 
want  to  put  across  gain  reality. 

Next  time,  call  on  Centron. 


Kl  centron 
A       CORPORATION 

WEST    NINTH    AT    AVALON    ROAD 
LAWRENCE  .  KANSAS 


Any  one  of  these  "sales  makers"  will  be 
valuable  additions  to  your  sales  staff.  Take  a 
look  at  their  qualifications: 

1)  After  initial  investment,  they  require  no 
salaries,  expense  accounts,  sick  leaves  or 
vacations. 

2)  They  make  every  sales  point  you  want 
made  ...  the  way  you  want  it  made 
(every  time,  too!). 

3)  They  never  tire ...  as  persuasive  on 
last  call  of  day  as  first  in  A.M. 

No,  we  haven't  found  a  sales  robot  to  re- 
place the  salesman.  But,  we  have  designed  a 
line  of  sales  "assistants"  that  will  help  your 
present  sales  force  put  their  sales  curve  into 
orbit.  Why  not  look  into  these  Viewlex  "sales 
makers"  for  your  staff  now.  Contact  your  local 
Viewlex  franchised  A-V  dealer  or  use  coupon 


SALESTALK 

Siide  and  filmstrip 
projector,  4  speed  record 
player.   9"   x    12" 
screen  ...  all    in    a 
smart   attache  case. 


$10450 


••^ 


TABLETALK 

35mm  filmstnp  viewer, 
4  speed  record  player, 
rear  projection 
7"  X  9"  screen 
all  in  luggage 
type  case 


»1095i) 


^^•¥«rlex  INC. 

40    Broadway,  Holbrook,  Long  Island,  New  York 

{  )  Please  send  complete  information  on  View. 
leu  "sales  makers.'* 

(  J  Please  have  VIewlei  A-V  Consultant  contact 
me  to  demonstrate  which  Viewlex  "'sales 
maker "  best  meets  my  requirements. 

NAME  _ __ 

COMPANY     _ 

ADDRESS 

CirY  STATE 

(IN  CANADA-Wrile  Anglophoto  Ltd..  Montreal) 


ANA-FPA  \\ORKSHOP:  FOCL  S  OX  FILM  RF.Sl  LTS 

(continued     from     page     80) 

Speaking  at  the  luncheon  meet- 
ing. Roger  W.  Tubby  e.xplained 
that  the  State  Department  has  a 
rather  low  budget  lor  information- 
al material  —  S  I27.()()().()()()  an- 
nually as  opposed  to  the  estimated 
S2  billion  outlay  of  the  Russians. 

Films,  and  particularly  films 
made  by  American  business,  arc 
playing  an  increasingly  important 
role  in  e.xporting  a  proper  vision 
of  America.  The  United  Stales 
Information  Agency  catalog  now 
lists  14.000  titles  as  being  available 

Peter  Mooney,  Treasurer  of  FPA, 
helped  prepare  and  present  report 
on    budgeting    of    film    productions. 

piques  involved  in  the  writing, 
designing,  scoring  and  production 
of  films  for  industry,  during  the 
afternoon  session.  Panelists  were 
Robert  Bergmann.  Filmex.  Inc.; 
Frederick  G.  Beach.  Remington 
Rand-Univac;  Lee  Bobker.  Vision 
.Associates;  John  Campbell.  John 
Campbell  Productions;  Herman 
Edel.  Music  Makers;  Irving  Hecht. 
Cineffects;  David  Home.  Titra 
Sound;  John  Kowalik.  Movielab; 
Joseph  Swavely.  Elliott.  L'nger  & 
Elliot;  and  Nathan  Zucker.  Dy- 
namic  Films. 

A  distribution  panel  of  repre- 
sentative commercial  film  distrib- 
utors, a  sponsor  with  a  broad  dis- 
tribution program  and  consultants 
to  the  film  industry  responded  to 
questions  covering  the  advantages 
to  be  derived  from  theatrical  and 
television  supplementary  distribu- 
tion at  home  and  overseas. 

The  panel  included  Frank  Ar- 
linghaus.  Modern  Talking  Picture 
Service;  J.   R.   Binaham.   Associa- 


Asst.  Secretary  of  State  Tor  ruo- 
lic  Affoirs  Roger  Tubby  spoke  on 
industry's     role     in     foreign     affoirs. 

for  overseas  use.  Mr.  Tubby  asked 
businessmen  to  continue  to  support 
this  program. 

Panel  on  Film  Techniques 
A  creative  panel  of  producers 
and  service  company  members  of 
the  Film  Producers  Association 
responded  to  questions  and 
demonstrated  new  trends  in  tech- 


Film  distribution  panelists  '1  to  ri;  George  Dormon,  U.  S.  Steel;  Frank 
Arlinghaus,  Pres.,  Modern  Talking  Picture  Service,  John  Flory,  Eostman 
Kodok;  Konstontin  Kolser,  Pres.,  Marathon  Intl.;  Ray  Bingham,  Pres.  of 
.Associotion    Films;    moderator    Ott    Coelln,    Publisher    of    Business    Screen. 


tion  Films;  Ott  Coelln.  Blsims'- 
Screen;  George  Dornian,  L'nitec 
States  Sleel  Corp.;  John  Flory 
Eastman  Kodak  Company;  ani. 
Konstantin  Kaiser.  Marathon  In- 
ternational   Productions. 

The  A.N.A.-F.P.A.  workshof 
proved  to  be  such  a  successful  af 
fair  this  year  that  both  organiza 
tions  now  look  forward  to  con 
tinuance  of  their  cooperation.   Q 


WANTED 
Work    in    Mexico  or 
the   Caribbean   Area 

Writer,  dirt'ctor.  canifraniaii  \vitl 
ten  years  experience  and  top  m 
dustrial  and  documentary  credit: 
seeks  assignments  while  living  ii 
Mexico  for  one  \ear.  Respoiisilile 
creative,  thorough.  Resuine  on  re 
quest.    Write— 

Box   62-B 
BUSINESS   SCREEN   MAGAZINE 

250  West  S7lh  Street  ■  New  York   19.  N.  Y 


PARTHENON  ^^  PICTURES 


\     Sales   Training 

( Executive    Level  I 
Employee    Morale 

"THE  FILE  ON 

HENRY   ROYALL" 

Man\  men  who  "didn't  hire 
out  to  be  salesmen '  today 
are  finding  themsehes  ex- 
pected to  go  outside  and 
"call  on  trade."  This  film 
is  designed  to  make  these 
men  realize  that  selling  is 
essential  to  their  jobs  in 
toda\ 's  competitive  world 
.  .  .  that  despite  their  non- 
extroN'erted  personalities, 
the\  ctiu  sell  .  .  .  and  to  im- 
plement their  hoped-for  at- 
titude change  by  teaching 
tluin  the  simple  secret  of 
making  pleasant  and  suc- 
cessful   calls. 

I'nustial  ingeniiit\  was 
utilized  to  bring  in  color,  ac- 
tion. huuKjr  and  suspense  and 
>et  sta>  true  to  the  subject. 
Features  Parthenon's  TRIA' 
SCOPE  technique  (live  ac- 
tion in  an  impressionistic  en- 
vironment) and  several  other 
iio\el    cinematic   approaches. 

Sponsor:  Confidential  at 
present.  33  minutes  —  color 
—   Phot<>pla>'  format. 


PARTHENON    PICTURES 

Cop      Polmer,      Eiet        Ptodo<er 

2625     Temple     Streef — DUnkirk     3  3911 
Hollywood    36.    Col. 
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INTERNATIONAL   BUSINESS   MACHINES    CORP. 

IBM   WORLD   TRADE   CORP. 

AMERICAN   TELEPHONE   &   TELEGRAPH   CO. 

WESTERN    ELECTRIC   CO. 

METROPOLITAN    LIFE   INSURANCE   CO. 

REMINGTON    RAND    INTERNATIONAL 

SOCONY  MOBIL   OIL  CO.   INC. 

MOBIL   INTERNATIONAL 

N.   W.   AVER   &   SON,   INC. 

BELL  TELEPHONE   COMPANY   OF   CANADA 
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COLOR   PHOTOGRAPHY  SALES  MANUALS 
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Versatile 

AUDIO-VISUAL 

SALES  TOOLS 


NVPA  Prepares  for  9lh  "Dav  of  Visuals'" 


FOR 


INDUSTRY 

BUSINESS 

EDUCATION 

INSURANCE 

TRAINING 

ADVERTISING 


Compact,  all-in-one  units  in  smart  porl- 
oble  carry-cases.  Easy  to  set  up  in 
seconds  for  group  viewing  without 
room    ciorkentng 

COC  COMMUNICATOR 


Desk-Top 

Sound  & 

Film  Strip 

Unit. 

Under    $100 


COC 
EXAMINER 

Populor  Film 

Strip   Previewer 

under  SSO 


COC 
MASTER   1010 

Deluxe  Aylomolic 

Slide    Projector 

with    remote 

control    (Also  for 

use  with 

synchronirer-tape 

recorder ) 

Under   $130 


COC 
EXECUTIVE 

Professional   Slide 
Projector. 
Under  $70 


Used  by  leading  industrial  concerns! 

REQUliST   FILL  DETAJLS  ASO 

ILLUSTRATED   LITERATI  RL. 

Mode     by     the     Monufocturers     of     the 
most    complete    line    of    reor-view    pro- 
jection     viewers      for      business      and 
industry. 
Oiviiion   of  Camera   Opljci   Mfg    Corp- 


if  »U-,jf        37-19  ZSrd  Avenue, 
INDUSTRW^L     Lo-J  island  Cit,  5.  N.Y. 


THi  National  Visual  Pres- 
enliition  Association  is  now 
•iL-ccpting  entries  for  its  Ninth  An- 
nual Awards  Competition  to  de- 
termine prize-winning  visuals  ot 
1961.  The  Award  presentations 
will  be  part  of  the  .-Xssociation's 
Day  of  Visuals,  to  be  held  on  June 
4th  and  5th  at  the  Roosevelt  Ho- 
tel.  New   York. 

The  purpose  of  N.V.P.A.'s 
Awards  is  to  provide  the  means 
for  recognition  of  outstanding  ex- 
amples of  visual  presentation  and 
to  provide  an  incentive  for  con- 
stantly improving  the  visual  im- 
age. The  owner  ( sponsor ) .  or  pro- 
ducer, of  any  visual  presentation 
prepared  in  1961  is  eligible  to 
place  as  many  entries  as  he  wish- 
es in  the  competition. 

Three  T\pf4  of  ">'i,suals" 

For  the  purpose  of  the  compe- 
tition, visuals  are  classified  into 
three  types;  ( 1  )  motion  pictures; 
( 2 )  filmstrips,  slides  and  over- 
head projection  transparencies; 
and  (3)  flannel  boards,  flip 
charts  and  other  non-projected  vis- 
ual presentations. 

Entries  of  these  types  can  be 
made  in  any  of  six  awards  classi- 
fications; ( 1  )  industrial  sales  and 
sales  promotion;  (2)  consumer 
sales  and  sales  promotion;  ( 3 ) 
general  public  service;  (4)  spon- 
sored educational;  (5)  employee 
relations;  and  (  6  I  employee  train- 
ing. 

Focus  on  How  It  Worked 

Judging  will  be  based  primar- 
ily onhow  successfully  the  visual 
accomplished  the  communication 
job  it  was  designed  to  do.  Quali- 
fied and  authoritative  specialists 
from  within  the  audio-visual  field 
will  serve  as  judges  of  the  three 
types  of  visual  in  the  six  classi- 
fications. The  judges  will  work 
with  an  E.\ecutive  Judging  Com- 
mittee composed  of  Selwyn  Rob- 
bins,  Manhattan  Color  Laborato- 


Below:  Visuals'  judge  Joe  Kilmar- 
tin  MPQi  with  Asst.  Chairman  Har- 
old   Klein,    N.    Y.    Film    Prods.    Assn. 


Mail  Coupon  for  Free  Booklet 

I  Please  send  illustfaled  literature  with  full 
I  details  on  COC  Visual  Aids  to 

j  Name 

I  Address 

I  City  Zone        Stale 


(I.B.M.  Corp.);  Program  and 
Seminars.  Robert  Yung  ( Elektra 
Studios ) ;  Awards  Competition. 
Selwyn  Robbins  ( Manhattan  Col- 
or Labs);  Awards  Banquet.  Wil- 
liam Connelly  (Union  Carbide): 
Exposition,  Leonard  Rogers  (L 
Rogers,  Inc.);  and  Publicity  and 
Promotion,  William  Weltman 
(Marwel  Advertising).  ^ 


NVPA  General  Chairman  Bernard 
Barnett    lends    a    hand    with    plans. 

ries.  Inc.,  Chairman;  Janet  Wilk- 
ins.  National  Association  of  Man- 
ufacturers; Harold  Klein,  Film 
Producers  Association;  and  Bob 
Seymour,  Business  Screen. 

Official  entry  blanks  are  avail- 
able by  writing  to  National  Visual 
Presentation  Association,  19  West 
44th  Street,  New  York  36.  En- 
tries will  be  closed  on  April  15th. 

It  is  expected  that  preliminary 
judging  will  be  completed  by  May 
7th'  and  final  judging  will  take 
place  during  the  week  of  May  14- 


PRODUCTION   EXECUTIVE 

Pri'scntly  cmplo\ed  by  major  mo 
tinn  picture  company  desires  t< 
make  change.  Thoroughly  familia 
with  all  phases  of  motion  picturi 
production.  Many  years  of  ex 
perience  in  production  of  feature 
and  short  subjects  in  all  parts  o 
the  world.  Looking  for  position  ti 
take  complete  charge  of  film  pro 
gram.  Write— 

Box  62-A 
BUSINESS  SCREEN   MAGAZINE 

250  West  57th   Street   ■   New  York    19.  N.  > 


kiL.\M 


Chairman   Selwyn  "Chuck"   Robbins 

18.  Final  judging  sessions  of  the 
competition  will  be  open  to  aU 
interested  individuals,  and  espe- 
cially to  entrants  with  visuals  be- 
ing judged.  They  will  be  notified 
of  times  and  places  of  these  final 
judging  sessions. 

N.V.P.A.  is  now  also  accepting 
orders  for  exhibit  space  at  the 
Ninth  Day  of  Visuals.  This  an- 
nual audio-visual  conference  and 
exhibit  is  held  in  conjunction  with 
the  Sales  Executives  Club  of  New 
York  and  will  be  attended  by  key 
executives  in  the  sales,  advertis- 
ing and  marketing  departments  of 
leading  consumer  and  industrial 
product  companies  concerned  with 
audio-visual  activities. 

Theme  of  This  Year's  Show 

The  theme  of  the  Ninth  .^nnual 
Day  of  Visuals  is  "The  Promise 
ami  Purpose  of  Visual  Presenta- 
tion." The  committee  in  charge 
of  the  event  consists  of:  General 
Chairman,     Bernard     Barnett 


Public    Service  ' 

\    Sales  Promotion 
Travelogue 

H.\PPY    HOLIDAYS  .  . . 
in  the  LAND  of  LINCOLN" 

Believe  it  or  not,  this  is  .-) 
new  approach  to  the  old 
reliable  Travel  picture.  New 
cinematically:  also  new  in 
its  merchandising  approach. 
Not  a  guide-book  (sponsor's 
roadmap  will  cover  that) 
but  an  exciting  and  action- 
fol  sampling  of  the  kinds  of 
real  fun  (and  self-improve- 
ment) th.it  people  c.in  enjoy 
in  their  own  home  areas. 
CinematicalK',  it's  a  "part- 
icipating" kind  of  movie, 
where  the  audience  climbs 
right  into  the  action  and  does 
things,  and  the  constiint  ac- 
cent is  on  the  people.  First 
film  of  a  series. 


Sponsor:  .\merican  Oil  Com 
p;my.    2S    minutes    —    color      I 
—  unconventional  narration 
technique. 


PARTHENON    PICTURES 

Cop     Palmer,     E.et.     Produter 

:o?5     Temple     Sueei— DUnfc.rt      JD'' 

MoMywood    26.    Col, 
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ALWAYS  BUY  NAME  BRAND   MERCHANDISE! 

THE   PRIMCETON  FILM   CENTER,   INC. 

PRINCETON.  NEW  JERSEY 

MOTION  PICTURE  PRODUCERS  &  DISTRIBUTORS  SINCE   1941 


"MUST  VIEWING"  FOR  EXECUTIVES 


"Wheel  of  Di:clge"    One    hour.    40 
iniimtes,   ('oloi.    PiddiU't'd  lor  tlie 
l)n(li;f   Di\"ision.   ('lir\sU'r   (!orp. 


"Cause   UnHetcrminf<I"    IS   minutes. 
Color.    Prochui'd    lor   the   Electric 
(Council    ol    \('\\    Enjilaiitl. 


•  Ihis  liiiji  iiilin<lin<il  iIk-  1962  line 
ol  Dotli^e  products  to  dealers,  salcs- 
nicn  across  the  countr\".  It  is  lirst  a 
composite  of  scenes  and  of  sounds 
s\ uibolizinu;  -t4  >ears  of  progress  and 
tlex'elopment  since  1914.  On  this 
h.ickgromid.  1962  products  were  re- 
\'ealed  out  ol  a  Kaleidoscope,  sym- 
bolic of  chaujiioi;.  re-arranging  pat- 
terns  of  toda\  "s    .\merican    markets. 

Write  or  call:   Alexander  Film  Co., 
Colorado   Spriiig.s,   Coloruiln. 


"A  Voice  for  Mercury"    1-5  minutes. 
Color.  Produced  for  the  Western 
Electric   Compan\'. 


•  lliis  graphic  reminder  to  electric 
utilit)'  workers  that  good  safety  hab- 
its are  vital  to  everyone  working 
witli  electricity  won  the  top  award 
(in  1959)  of  the  National  Commit- 
tee on  Films  for  Safety.  Theme, 
dealing  with  carelessness  brought 
on  by  long  experience,  is  pertinent 
to   all   l\pes  of  occupational  safety. 


"Now  You  See  It"  24  minutes.  Col- 
or.   Prodiiced    for    the    Insurance 
Information    Office    of    Connecticut. 


•  Shows  the  vital  role  of  communi- 
cations in  e\'ery  phase  of  Project 
.Mercury,  from  testing  through  fin- 
al flight.  "On  the  spot"  sound  gives 
audiences  a  feeling  of  orbiting  the 
Earth  as  an  Astronaut  would  ex- 
perience it. 

"Take  Time  for  Your  Teeth"  1.5  min- 
utes.   Color.    Produced    for    John- 
-sou  &  Johnson. 


*^.n     -1 


■  The  meaning  of  insurance  to  every 
da\-  econom\'  is  brought  to  the 
screen  iir  a  new,  refreshing  style. 
Amusing  handling  of  the  Alladin  fa- 
ble in  1962  style  as  everything  af- 
fected b\'  insurance  is  whisked  off 
the  screen  by  a  boy's  whim. 

M'rile  or  call:   Bay  State  Film  Pro- 
ductions,   35    Si>rinfifield    Street. 
-Agawam,    Massachusetts. 


"Office  in   the    Sky"  28^2    minutes. 
Color.    Produced    for   United   Air 
Lines. 


"Yosemile  Is  M\   Home'  29  minutes. 
Color.     Produced     for     Yosemite 
Park   &   Cmr\'   Company. 

•  'I  lie  beauties  of  Yosemite  National 
P.ak,  all  1189  square  miles  of  it 
through  the  complete  cycle  of  the 
seasons  are  shown  through  the 
e\'es  of  a  National  Park  SeiA'ice  Ran- 
ger. Behind  this  sheer  beaut\',  a 
deeper  purpose,  revealing  how  the 
Park  Service  and  commercial  oper- 
ators work  hand-in-hand  to  sene  a 
constantly-increasing  number  of 
visitors  while  protecting,  preserving 
natural  beauty  of  the  Park. 

Write  or  call:  Cate  &  McGlone,  1521 
Cro.is  Road.s  of  the  World.  Holly- 
wood  28,   California. 

"I  Am  a  Doctor"  26  minutes.  Color, 
Produced  lor  tlie  .American  Medi- 
cal Association. 


•  .\n  open  letter  to  young  people 
interested  in  medicine  as  a  profes- 
sion is  dictated  b\'  the  d<ictor-narra- 
tor  of  this  film  as  he  gives  them  facts 
about  the  abilities,  character  traits 
I'cquired  and  the  scope,  comparative 
difficulties  of  a  medical  education. 
He  also  tells  the  rewards  as  many 
lields  of  medicine  are  depicted. 
Winner  of  a  Blue  Ribbon  Award, 
.\mcrican    Film    Festival. 

"If  You  Ask  Me"  22  minutes.  Color, 
Produced   for  the   Phillips   Petro- 


iM'^ 


A 
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•  .Neat  solution  to  the  problem  of 
product  sell  to  teen-agers  without 
offense  to  educators.  Approved  by 
the  American  Dental  Association. 
Alexander  Scourl)\'  leads  his  young 
audiences  through  series  of  interest- 
ing live,  animated  sequences,  to  de- 
cision for  better  dental  care. 

Write  or  call:     Audio    Productions, 
Inc.,  630  Mnth  Avenue.  .V.Y.  .36. 


•  l'"ilm  story  ceuteis  on  cockpit  of 
modern  jet  transport  as  it  details 
care  which  United  uses  in  selecting, 
training  and  maintaining  the  pro- 
ficiency of  its  pilots  and  its  flight 
engineers  in  a  program  continuing 
as  long  as  they  IK'.  Notable  lor  its 
outstanding   aerial   photography. 

Write  or  call:  Cate  &  McClone,  1521 
Cro.^s  Roads-  of  the  World.  Holly- 
wood  28.   California. 


•  Title  poJEits  to  lilm's  stress  on 
the  many  services,  many  items  of 
merchandise  needed  by  the  average 
motorist.  Sales  tips  are  demon- 
strati'd  b\'  dramatized  episodes  out 
of  actual  reports  in  compain's  files. 

Write  or  call:  Centron  Corporation. 
We.it  Ninth  at  Avalofi  Road.  Lau- 
rence. Kan.\a.\. 


"Laurie  Learns  a  Secret"  20  minutes, 

C^oloi'.  Pr(jduced  for  the  .American 

Dental  Association. 

•   .\    teen-ager    beset    1)\     "growing- 
up"    problems    learns    the    value    of 
proper   dental   care.   Film   was   pro-  [ 
duced   as   major  weapon   interesting  i 
youngsters     in     war     on     peridontal 
disease. 


"Theobald  Faces  the  Facts"  13  min- 
utes. Color.  Produced  for  Nation- 
al   \\'oman's    Christian   Temperance 
Union. 


■     ^   ,  "08OOO0: 


ducii.ipni-^-s.  (=3- 


I 

•  Through  humorous,  animated  car! 
toon-st>'le  antics  of  Theobald  T  j 
Throckle  and  "Orbie"  from  outeij 
space,  plus  a  "Fact  or  Fanc\'"  ma 
chine,  yaimgsters  leani  basic  fact! 
about  the  effects  of  alcohol  on  tlit 
human  body. 

Write   or    call:    Cal    Dunn    SfiiJiosI 
141   West  Ohio.  Chicago.  Illinoist 


"Anatomy    of     An     Accident"     26Hj 
minutes.   Color.  Produced  for  tht| 
.\inerican  Tel.  &  Tel.  Company, 


•  Featuring  a  \'er\'  realistic  car  arn 
truck  smash-up.  this  film  is  aij 
anaKtical  stud\  of  a  common  acci 
dent:  the  steps  that  lead  up  to  il, 
low  it  happened,  and  its  tragic  al 
termath.  Through  this  "defensiv 
driving"  stor\',  recognition  of  th 
steps  will  prompt  more  drivers  t 
avoid  them. 


"Guardian  Maintenance  Works  Bol 
Ways"  27  minutes.  Color.  Pr( 
duced  for  General  Motors  Cor)' 

•  A  thoroughly-entertaining  trainir; 
film  too  limited  by  its  pureK'  ii' 
ternal  audience,  jim  Backus  tries  ■ 
get  his  car  ser\iced  and  the  resnl 
are  both  helpful  and  hilarious.        • 
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Scene   In   "Guordian   Maintenance" 

ite  or  call:  Jerry  Fairbanks  Pro- 
kictioii.s  of  Calif..  1330  .Vo.  \'ine 
Ho!l\wood  28.  Calif. 


lie  Magic  Hands  of  .\MF"  22^2 
linutes.  Color.  Produced  for 
ierican   Machine  &  Foundr\'  Co. 


tie  objective  of  thi.s  film  is  to 
V  the  \\'ide  diversification  of 
[F;  it  pictnres  the  main  and 
ied  protlncts  turned  ont  b\  AMF"- 
le  machines  and  processes, 
tws  how  new  sequences  can  be 
ed  as  company  de\'elopments 
ate  e\ents. 


stman  910  Adhesive"  20  minutes, 

& « .     Produced     for     Eastman 
^mical  Products,  Inc. 


Objective  of  this  film  is  to  intro- 
e  unique  industrial  adhesive  to 
ineers.  designers,  managers,  ."^d- 
tages  and  properties  of  product 
featured  in  dramatic  sequences. 
:iw-to-do-it"  sequence  at  end  ex- 
ns  methods  of  application. 

te  or  call:  Farrell  &  Gage  Films, 
tc,  213  E.  38?/;  Sf.,  New  York. 


imey  to  the  Stars"  12  minutes. 
|Omm  Color.  Produced  for  the 
ijing  Company. 

lere's  only  one  way  to  see  this 
i  (70mm)  animated  color  film  of 

lace  voyage.  It  was  filmed  and 
'  be  projected  with  the  world's 
1  est  and  widest-angle  lens  on  the 
']ld  s  largest  Cinerama  screen  at 
1  Seattle  World's  Fair  as  part  of 
1'  United  States  Science  Exhibit. 
^[neij  to  the  Stars  utilizes  anima- 
I  and  stop-motion  photograph)' 
iportray  a  realistic  trip  through 
K-r  space.  Fine  Arts  Productions, 
tlywood,  won  this  assignment. 


"A    Stitch     in    Time"     18     minutes. 
Color.    Produced    for    the    Illinois 
Bar  Association. 


•  This  tilni  shu\\s  how  reguUir  con- 
sultation with  >our  lawyer  avoids 
legal  disputes;  points  out  that 
"check-ups"  b\-  %our  family  lawyer 
help  keep  affairs  up  to  date  in  an 
ever-changing  world. 

Write  or  call:  Horizon  Productions, 
301  \V.  73r(/  Sf.,  Kanms  City,  Mo. 


"A   New  Look  at   Schools"    16  min- 
utes.    Color,     Sound      Slidefilm. 
Produced  for  the  Southern  Gas  As- 
sociation. 


•  Produced  to  help  members  of  the 
Association  present  a  new  concept 
in  school  design  and  construction  to 
school  board  officials  and  the  gen- 
eral public.  Edvicational  methods 
of  ancient  times  build  up  to  com- 
plex modeni-day  demands.  Compact 
buildings  powered  by  a  gas  turbine 
furnish  a  good  answer. 


"Copper-the  Oldest   Modern  Metal" 

28   minutes.   Color.   Produced   for 
Phelps-Dodge  Corporation. 


■  New  technology  and  uses  of  cop- 
per required  an  up-dated  picture  to 
replace  an  earlier  title  which  was 
one  of  10  most  popular  films  in  the 
U.  S.  Bureau  of  Mines  library.  Role 
played  by  copper  in  technological 
processes  and  modern  methods  of 
mining,  processing  are  explored 
through  brilliant  color  photography 
at  many  locations. 

Write  or  call:  lamieson  Film  Com- 
pany, 3825  Bryan,  Dallas,  Texas. 


"Unseen    Harvesters"    2S    minutes. 
Color.  Produced  for  E.  I.  DuPont 
de   Nemours,   Inc. 

•  The  world's  need  for  abundant 
food  to  feed  exploding  populations 
depends  in  strong  measiue  of  the 
work  of  the  agricultural  chemist. 
This  film  shows  development  of  a 
new  farm  chemical;  clarifies  and 
dramatizes  contributions  made  by 
science    to    agriculture. 


"Dialogue  With  Life"  26  minutes, 
b6^w.  Produced  for  the  Health 
Insurance  Institute. 
•  A  gripping  documentary  pictine, 
filmed  on  location  in  modern  U.S. 
hospitals,  doctors'  offices.  Shows 
rapid  strides  made  b\'  medical  sci- 
ence since  the  30's  .  .  .  research, 
drugs,  t\pes  of  surger\',  equipment 
and  hospital  facilities  have  extended 
the  life  .span. 

Write  or  call:     ifPO    Videotronics. 
Inc..  1.5  Ea.s1  o^ird  St..  \cw  York. 


"All  About  New  York '  Produced  for 

The    New    York    Tclejihone    Co. 


•  A  ver>  coloriiil,  lar-raiiging  bio- 
graphy of  a  fascinating  state  as  its 
histor\'  comes  to  life,  revealing  the 
meaning  of  its  well-deser\'ed  con- 
temporary title;  "The  Empire  State. " 


"He   Didn't  Have   Time"     Produced 
for  The  Firestone  Tire  6c  Rubber 
Compiuiy. 


•  This  motion  picture  was  made  to 
show  on  repeater  projectors  in  all 
Firestone  Stores  to  customers  who 
"happened  in"  for  any  reason.  It 
had  a  difficult  task:  first,  to  get  at- 
tention; then  sell  the  potential  buyer 
a  premium  quality  tire  for  wliich  he 
would  not  admit  an  immediate  need. 
A  dramatic,  effecti\e  sales  stor\' 
was  the  result.  This  film  did  sell 
those   tires! 

Write  or  call:    Owen   Murphy  Pro- 
ductions, Inc.,  723  Seventh  Ave- 
nue, Neic  York  19,  NY. 
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/■>//.«."; //(.\s\s-  Screen  Selects 
.Some  Tiinely  Picture.^ 
for  ]iA-eciifi7'e  Pre^'iczc: 

"Must 
Viewinf 

for  the 
Executive 


One   best   way   lo   knoir  ihe 
business  film  and  to  benefit 
l)v    the    extremely    useful 
content    of    to<lay''s    timely 
spon.sored   pictures    is   to 
borrow    and    previeic    in 
voiir    own    plant    or    office 
one  or  more  of  llie  titles 
listed  in  these  pa^es. 
Request   any  of  them   from 
the    producers    who    created 
the   films,   at   Ihe   address 
noted    below    each    group    of 
titles.    \^'ith   two   exceptions 
these  are  all  16mm  sound 
motion  pictures.  There's 
one   sound   slidefilm   and   a 
70mm  picture  you'll  have  to 
visit    Seattle's   Fair    to    see. 


'MUST  VIEWING"  FOR  EXECUTIVES 


time  after 
time  after 
time  after 
time  .... 

Films  which  command 
attention,  create 
interest,  inspire 
action,  get  the 
end-results  you 
should  demand. 

Ask  us  how  our 
personal,  creative  and 
complete  service — 
from  script  to  answer 
print — will  meet  your 
every  film  need. 

Your  inquiry  is  invited 
— we'd  like  to  consult 
with  you  on  your  next 
production. 


CROCKETT 

PRODUCTIONS 

6063  SUNSET  BOULEVARD 

HOLLYWOOD  28,  CALIFORNIA 

Hollywood  4-3183 


"An  Answer  for  Linda"  22  minutes,       Universitv   iil   Mars  where  two  pox- 
Color.     PnnliKCcl     for     American       iTt\ -stricken   sciiMitists   labor  to   find 
•I'elrpluMic    c\    'I'dciiraph    Compun\ .       ■'    material    with    lumclrecls    of   uses: 


•  riiis  picture  sets  a  new  pattern  in 
skill-training  films  as  it  meets  prob- 
lem of  motivating  old-hand,  experi- 
enced emi)lo\  ees  to  learn  what  the\ 
think  they  alreads  kno«-.  Fine  ex- 
ample of  handling  of  a  subject 
where  extraordinary  intricate  tech- 
nical and  procedmal  accuracy  is  a 
prime  requirement. 

"Locked   On"    .54    minutes.     Color. 
Produced    for    Convair/ Astronau- 
tics.  (iriiiT.iI   D\namics. 


the>  don't  realize  it  l)ut  tbcs  vc  Irv- 
ing to  invent  wood.  Mrs.  Suburbia. 
U.  S.  A.  drops  in  with  her  lamiK 
rocket  and  trades  a  few  tree  seeds 
for  Uranium  needed  to  complete  her 
return  jomney  to  Earth. 

Write   or   cull:    Rarifi's.    Inc.    (Film 
I'roductioH  Div.)  oriU)  Uniirrsilij 
Waij.   Scuttle   3.   Wiixhington. 


"One  Hoe  for  Kalabo"  27' 2  minutes. 


Color. 
Machine 


Produced  for  the  National 
Tool  Builders'  Association. 


•  Tlie  film's  message  "keep  locked 
on  what  you're  doing"  applies  to 
any  worker  in  any  industry  facing 
the  problem  of  up-grading  employee 
performance  and  morale.  An  unusu- 
ally effecti\e  "attitude  clianger ' 
used  to  explain  and  implement  the 
"Reliability  Assurance  Program"  in 
Missile  and  Space  industries. 

Write  or  call:    Partherum    Pictures, 
262.T  Temiilc  St.,  Holhjicood  26. 

"A  Tale  of  Two  Planets"  20  min- 
utes. Color.  Produced  for  the  For- 
est Indn.stries  of  Washington. 
■  The  feature  attraction  of  a  11.5- 
seat  theater  within  the  Forest  In- 
dustries Exhibit  at  the  '62  Seattle 
World's  Fair,  this  entertaining  film 
( wide-screen )    takes  viewers  to  the 


•  This  award-winning  film  was  de- 
signed to  explain  to  the  public  what 
machine  tools  are  and  what  they  do. 
Drix'es  home,  in  startling  contrast, 
primitive  methods  of  smelting  iron 
and  producing  a  single  hoe  (in 
Africa)  from  one  chunk  of  iron  — 
to  the  way  things  are  manufactured 
in    the    U.    S.    Superb    photography. 

"Tiros    —    Weather  Satellite"    13Vi 
minutes.  Color.  Produced  for  the 
Radio   Corporation   of   America. 

•  The  complete  factual  story  of  Ti- 
ros II  Weather  Satellite  which  en- 
abled meteorologists  to  view  total 
cloud  fonnations,  measure  radia- 
tive energy,  resulting  in  transmis- 
sion  of   more  than    36,000    photo- 


graplis  to  the  ground.  Comp 
testing  and  assembly  of  the  satel 
.iiid  its  launch  covered  in  this  \ 
scntation    of    advanced    tcchnolt 

Write  or  call:  Reid  II.  Ray  Film 
dttsiries.  Inc.,  2269  Ford  Purku 
Siiint  Paid  16.  Minnesota. 


"The    Question    Tree"    1.3     minu 

Color.  Produced  ior  Internatit 
Business   Machines   Corporation. 


•  This  unusual  motion  picture  d 
with  one  cif  today's  most  critical  s 
jects:  basic  research.  Motiva' 
forces  that  lead  to  scientific  seE 
are  depicted:  the  part  played 
man's  universal  "sense  of  wonc 
channeled  into  disciplines  of  scie 
The  flowering  of  today's  kiiowle 
is  traced  to  "seeds  of  (juest 
planted  centrnies  ago.  Major  a 
of  theoietical  research  are  outlil 
as  the  film  suggests  practical  ap.i 
cations  and  new  philosophical  ( 
cepts  that  may  spring  from  tlji 

"More  Than  Words"  19  minuti  s, 

lor.    Produced    by    Henr\    Sti.- 
&    Co.,    Inc.    for    distribution    1 
outright  print  sale. 

■  We  include  this  "purchasc-o 
film  as  one  of  the  most  pro\aca 
subjects  on  the  meanings  of  — 
the  factors  —  that  affect  inter 
sonal  relationships.  It  emphas 
emotional  blocks  that  need  to 
ONcrcome  if  imdcrstanding,  aci 
tance  and  action  are  to  be  achie' 
(CONTINUED       ON       PAGE 


From  the  time  Motion  Pictures 
"learned  to  talk"  Moviola  has 
earned  acceptance  as  the  word  for 
professional  film  editing  equip- 
ment. Moviola  is  keeping  abreast 
of  developments  in  the  Industry 
with  new  equipment  to  serve  your 
needs.    Write   for   catalog. 


FIRST  IN  EDITING  EQUIPMENT 


moviola 

manufacturing  co. 

NORTH  HOllYWOOO,  CAIIF    •    PHONE    IRIANGIE  7  2173 


5539    RIVESrON    AVENUE 
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Never  [hread  a  jound  head  again!  Slide  film  into  the  convenient  diagonal  slot.  Flip  a  single  lever. 
Film  is  positioned,  sound  loop  formed  ond  sound  head  threaded — all  instantly,  aulomaticollyl 


ALL  NEW,  THE  MANY  Galaxy  features  include  an  ex- 
clusive high-intensity  lamp.  Internal  dichroic  reflector 
eliminates  light-absorbing,  dust-catching  condensers  and 
external  reflectors,  and  reduces  heat  on  the  film  a  full  50 '^r  ! 

Only  Galaxy  gives  you  the  advantage  of  a  unique  new  high- 
intensity  lamp.  Through  push  button  controls  two-levels 
of  illumination  are  provided — "Normal"  and  "Hi."  At 
"Normal,"  equivalent  to  800  watts,  lamp  life  is  extended 
10  times — to  a  minimum  of  150  hours.  For  long  auditorium 
throws,  to  bring  life  to  dense  prints,  or  for  projection  with 
a  minimum  of  room  darkening,  the  "Hi"  setting  delivers 
the  equivalent  of  1200  watts,  a  brilliance  surpassed  only 


by  carbon  arcs.  For  the  finest  sound  in  16nnn,  Galaxy  intro- 
duces an  exclusive  hiss-free  phototransistor  pickup.  Plus  a 
full  15-watt  transformer-powered  high-fidelity  amplifier 
and  removable  speakers.  For  the  first  time  you  are  provided 
w'ith  separate  controls  for  bass  and  treble,  for  new  richness 
in  music,  new  clarity  in  speech,  new  quality  in  sound. 

Fast  and  easy  to  set  up  and  rewind,  with  exclusive  push- 
button control.  Galaxy  is  simpler,  smoother,  and  quicker  in 
operation  than  any  other.  Arrange  with  your  Graflex  AV 
dealer  for  a  demonstration  of  its  new  exclusi\'e  advances  in 
projector  performance 
— or  write  to  Graflex. 


GRAFLEX 


Hochesier  3,  New  York.  In  Canada:  Graflex  of  Canada  Limited,  i7  Simcoe  St.,  Toronto  1 ,  Ontario  a  subsidiary  of  generai  maim  tQuipMENi  cobporahon  C^g> 
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B] 

PLANNING 

IDEAS    i   WRITING 

Bl 

Bl 

LAYOUT  4  ART 

PHOTOGRAPHY 

B] 

B] 

DIRECTION 

C  R  E  AT  O  R  S        OF 

"MUST  VIEWING'  FOR  EXECUTIVES 


A  5-point  plan  for  effective  com- 
muiiic'utiun  is  givi'ii. 

Write  or  cull:   Hciini  Slraiinf:  &  Co., 
Inc.  31  \V.  53/(/  Street,  \.  Y.  19. 

"The  Ill^titllte  Sli)r>    ...  a  Ddwii  to 
Eartli  Keport"    15  inimitL's.  Cliilni. 
Produtcd    Ini     111.'    Institute  of   Lite- 
Iiisui'aiicf. 

■  Tliis  filinogiapli  ( still-tecliiii(nie 
motion  iiictiiie)  trt'atineiit  usfs  a 
niotlflii  .lit  tftlilii(]iu'  to  show  llow 
(■liocti\t'  public  iflations  activities 
are  creatiiij;  a  more  favorable  cli- 
mate for  life  insurance.  Tlie  Insti- 
tute's role  in  getting  this  to  the 
public  on  behalf  of  member  com- 
panies is  outlined. 

"Million    Dollar   Merchandising"    17 

minutes.  Color.   Produced  for  Le- 
\er  brothers  Compain . 


this  sponsor:  a  one-million  dollar 
contest.  To  promote  this  gigantic 
event.  Lever  liad  to  reach  all  su- 
permarket buying  committees;  had 
to  do  the  job  in  a  very  short  period 
of  time  to  maintain  contest  .security 
right  up  to  annooncc-rnent  date. 
.\ii  e.vamplc  of  the  kind  of  job  films 
like  this  do  .so  well. 

\rri/t'  or  call:  V'/.v(i«/.K()pe,  Inc.,  103 
Park  Avenue,  Seic  York  17. 


The   Computer   Comes    to    .Market- 
ing  30    minutes.    b6j\\.    Produced 
lor   Fortune   Magazine. 


FRAN    HARROLD   inc. 

1140  South  Michigan  Avenue. 

Chicago  5.  Illinois 

Wabash  2-0570 

The  12th  Production  Review 

Is  Included  With  an  Annual 

Subscription:  $3.00  Brings 

Full  Eight  Issues  in  1962 


"Libya    .\head"   2S   mimites.     (^oloi 
Produced   for  the  Ohio  Oil  Co. 

•  Like  many  of  the  films  in  this  spt 
cial  selection  for  our  executive  reac 
ers.  Libya  Ahead  was  featured  in  a 
earlier  issue.  In  this  new,  smalle 
world,  the  activities  of  America 
business  in  lands  abroad  are  show 
in  this  outstanding  example  of  th 
Libyan  oil  exploration  and  discov 
ery.  The  film  is  also  a  story  of  Liby; 
itself,  of  people,  cities,  history  ani 
modern  development  ...  oil  is  hav 
ing  its  affect  on  many  elements. 


•   A    revolutionary    new    eonci'pt    in 
merchandising    was    developed      by 


•  .Another  very  timely  picture  in- 
troduces possible  marketing  appli- 
cations of  electronic  data  processing 
systems,  computers,  etc.  Fundamen- 
tals of  uses  of  computers  are  ex- 
plained, to  motiviate  top  manage- 
ment to  think  more  creatively  about 
the  uses  of  computers  in  their  own 
businesses.  Mii,vt  viewing. 


"Salesmanship  —  A  Rewarding  Cs 
reer"  .34  minutes,  b  &  vv.  Prq 
duced  for  the  Ford  Division,  For 
Motor  Company. 
•  Three  top  salesmen  ( appliance, 
insurance,  encyclopedias)  discu! 
why  thev  entered  the  selling  fiek 
what  they  consider  most  importai 
in  making  a  sale,  how  selling  ha 
affected  their  attitudes,  financial  p( 
sitions,  and  their  lives,  and  why  the 
think   selling   is   most   rewarding. 

Write  or  call:  WildinR,  Incorporatee 
1345  Argyle  Street,  Chicago  4( 


Your  Best  Source  for  FILM  PRODUCTION 


Alexander  Film  Co.  is  your  ONE  source  for  ALL  creative  and 
production  services:  Television  and  Theatre  Screen  Commer- 
cials. Long-Length  Motion  Pictures.  Slide  Films.  The  2-f-acre 
Alexander  studio-cily  houses  every  facility,  every  film  pro- 
duction need  .  .  .  script  creation,  stage  production,  art,  ani- 
mation, black  and  white  and  color  processing,  sound  record- 
ing. You  deal  with  only  one  supplier. 

And  in  colorful  Colorado  all  outdoors  is  your  stage,  with  300 
days  of  sunshine  every  year,  breath-taking  mountain  scenery, 
plains  and  farming  country ...  all  within  30  minutes  drive  of 
the  Alexander  studios.  But.  if  your  requirements  are  for  other 
locations,  remember  thiS:  Alexander  goes  anywhere! 


Colorado  Springs,  Colorado 

Phone  ME  3-1771         TWX  CU  8499 


DETROIT 

Phone  Ml  4-1212     TWX  BHAM  84 


CHICAGO 

Phone  WH  4-5980 


NEW  YORK 

Phone  LO  5-1350     TWX  NY  1-2401 


ST.  LOUIS 

Phone  VO  3-2815 


I 
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for  finer  projection- 
long-life  durability 

RADIANT 


introduces 


m" 


Optically  Improved  Glass  Beaded 
Surfaces  For  Radiant  Screens 


Another  RADIANT  first. .  ."VYNA-FLECT  PLUS"  projec- 
tion surfaces  give  these  PLUS  advantages . . . 

::OPTICALLY  TREATED  TO  PRODUCE  HIGH 

REFLECTIVITY 
:: DOUBLES  STRENGTH  OF  BOND  TO  SCREEN 

SURFACE 

::total  whiteness-free  of  all 

imperfections 
huniform,  smaller-size  beads  assure 

sharper  detail 

Another  PLUS!  reason  why  RADIANT  means  "Screen 
Leadership." 


Write  for  your  FREE  copy . . . 

The  Audio-Visual  Guide  to  Belter  Projection,  a  comprehensive  40 

page  reference  book  that  deals  with  projection  in  depth. 

Radiant  Manufacturing  Corp.,  8220  N.  Austin  Ave.,  Morton  Grove,  III. 


Please  send  me,  wjtiioul  obligaUon,  a  /fee  copy  of  ttiei 
AUDIO-VISUAL  GUIDE  TO  BETTER  PROJECTION 


RADIANT  MANUFACTURING  CORP. 

8220  N.  Austin  Ave.,  Morton  Grove,  III. 
Subsidiary  of  United  Slates  Hoffman  Machinery  Corp. 


I     position. 
I    address— 
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whi'n  ijoff  u'diit  fitr  7Z///tC4\/ 


viOTiUUiM« 


/// 


COLOR 


(W 


Blarh  <(•  WJtit^ 


The  Laboratory 
that's  OLDEST  in  experience 
...and  NEWEST  in  eqnipnient! 


We  take  pride  in  offering  you  a  complete  16mm 

laboratory  service  in  color  and  black-and-u  hite 
inckidina  Eastman  Color  inter-negative  and 
positive  processing,  plus  additive 
scene-to-scene  color  printing  on 
new  Bell  &  Howell  color 
additive  printers. 


CHEMICAL 
ANALYSIS 


We  im:ife  you  to  inspect  our 
tjunlcrn  facilities  in  person  . . . 
or  to  ivrite  for  our  beautiful 
IS-pane  illustrated  brochure. 


PART  OF  OUR  SOLUTION  DEPARTMENT 


Hollywood  film  enterprises,  inc. 

Serving  Film  Producers  since  1907 
6060  SUNSET  BOULEVARD  •  HOLLYWOOD  28,  CALIFORNIA  •  HO.  4-2181 


Cniiiniunist  Brainuashiii^  F 
Toltl  !n  V<ilk<-r  Fiinil  Pitlui 

■^  The  methods  used  by 
Chinese  Communists  in  "bi 
washing"  American  prisoner 
Korea  may  endanger  the  rest  o 
This  is  the  message  in  The 
male  Wecipun  —  The  Mino 
Free  Men,  a  new  I6nim-s( 
motion     picture      ( 27     minu 

I 


Scene  in  "The  Ultimate  Weapc 


available  on  free  loan  to  se 
clubs,  discussion  groups,  empl, 
audiences  and  high  schools 

The  film  dramatizes  the  C 
munist  methods  and  seeks  to 
cover  whether  the  Commu 
found,  as  they  claimed,  ex{ 
able  weaknesses  in  the  Amei 
character. 

It  is  based  on  the  work  olf 
William  E.  Mayer,  a  psychi:ti 
who  interviewed  some  l.OCK^i 
turned  prisoners  of  war.  ViK 
was  a  member  of  an  Army 
medical-intelligence  team  stuiin 
the  experience. 

Ronald  Reagan,  Holly^'0 
star,  appears  in  the  film,  whi 
made  available,  with  a  discuK 
guide,  by  the  William  V'O 
Fund  of  Burlingame,  Calif 
ducer  was  Business  Film  Coiil 
ants  of  Hollywood. 

The  film  may  be  borrowed 
Modern  Talking  Picture  Sei 
3  E.  54th  St..  New  York 
N.  Y.  or  its  30  regional  filn 
braries.  * 


\ 


Film  Features  Styling  .\s 
Iniportant    Woman's   AngI' 

•jV  What  Makes  A  W'onwn.' ■'' 
minute  sound,  black  and  vi- 
and color  16mm  motion  pii'!- 
sponsored  by  Royal  N'- 
Corp.,  New  York,  highlight  il>- 
importance  of  styling  to  wor  n. 
Produced  by  Transfilm-' "' 
vel.  New  York,  the  film  i  *' 
signed  to  introduce  a  new  vy 
duct  to  sales  personnel.  " 
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m^Fir-^ 


serves  agencies 
large  and  smal 
with  QUALITY 


^ 


n 

creative  QUALITY 

production  QUALITY 

reproduction  QUALITY 


^ 


fifif^l)rrr 


television  commercials 

photographic  illustrations 
industrial  motion  pictures 


200  East  56th  Street,  New  York  22,  New  York  . . .  MUrray  Hill  8-0085 

16  East  Ontario  Street,  Chicago  11,  Illinois  .  .  .WHitehall  4-5151 
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SALES 
OPPORTUNITY 

Opportunity  fcr  expcrirnccd, 
know  Icdgoablc  salesman  w  ith 
reputation  for  success  in  stil- 
ins;  industrial  motion  pic- 
tures, tiainino  proniams  and 
business  shows.  Chiratro  area 
—  Salary  $1.').()0(I.  plus  incen- 
ti\e.  .\ddress  replies  to: 
Box  BS-62-1D 
BUSINESS   SCREEN 

7064     Sheridan     Rood      -      Chicago     26,     III. 


HAWAII  •  SAMOA 
TAHITI  .  .  . 

•  Sfock  Shots 

•  16mm  &  35mm  Photographic 
Service 

•  Native  Music  &  Effects 

•  Synchronous  Magnetic 
Recording 

Write: 

CINE'<PIC  HAWAII 

Attn:   George  Tahara 
1847  Fort  St.,  Honolulu  13,  Hawaii 
Wire:   CINEPIC    •     Phone   502677 


SIGHT  &  SOUND 

AMA  Journal    Trims    lOOOlh 
Mediral  Million  Picture  RevieM' 

■;^-  Medical  film  reviews  in  the 
American  Medical  Association's 
Journal,  covering  a  period  of  16 
years,  reached  a  milestone  with 
the  recent  publication  of  the 
i, 000th  motion  picture  review. 

Information  on  new  medical 
motion  pictures  has  been  val- 
uable to  medical  educators  and 
program  chairmen  in  planning 
slate  medical  society  meetings 
and   hospital   staff  conferences. 

The  AMA  maintains  a  film  li- 
brary of  1,253  prints  of  268  dif- 
ferent subjects.  In  1961.  the  li- 
brary booked  a  total  of  10,02.'i 
showings  of  medical  motion  pic- 
tures, an  increase  of  almost  14 
percent  over  the  previous  year. 

Reprints  in  booklet  form  of  re- 
views  published  from  1955 
through  1961  are  available  on  re- 
quest from  the  Department  of 
Medical  Motion  Pictures  and  Tele- 
vision, AMA,  535  N.  Dearborn, 
Chicago    10,    Illinois. 

AMA's  film  service  program  is 
supervised  by  Ralph  Creer,  former 
director  of  the  Medical  IllustratiO'i 


Department   of   Yale   University's 

School  of  Medicine.  ig- 

^        t-        * 

(ii-in'ral    Motors  2  I  si   (lalalo;; 
Lists   Films   lor  Free   Loan 

tV  The  21st  edition  of  General 
Motors  motion  picture  catalog, 
issued  recently,  brings  up  to  date 
the  list  of  16mm  sound  films  avail- 
able from  the  G-M  Film  Library. 

Several  new  subjects  have  been 
added,  and  some  old  ones  re- 
vised. The  catalog  lists  the  films 
in  groups  according  to  major  sub- 
jects. These  include,  among  others, 
films  on  safety  and  driver  educa- 
tion, working  of  automotive  en- 
gines, behind  the  scenes  of  indus- 
ti'y,  human  side  of  industry,  sports, 
and  special  purpose  films. 

Church,  school,  college,  or  busi- 
ness, civic,  or  social  clubs,  are  wel- 
come to  borrow  the  films.  G-M 
announces.  They  are  loaned  with- 
out charge. 

Requests  from  western  states  of 
Arizona.  California,  Colorado. 
Idaho,  Montana,  Nevada.  New 
Mexico,  Oregon,  Utah,  Washing- 
ton and  Wyoming  should  be  ad- 
dressed to:  General  Motors  Corp., 
508  United  California  Bank  BIdg., 
405  Montgomery  St.,  San  Francis- 
co 4,  Calif. 

Exhibitors   in   New   York    City 


postal  zone  1  and  on  Long  Islai 
should  write  to:  General  Motoi 
Public  Relations-Film  Librai 
1775  Broadway,  New  York  1 
N.  Y. 

All  other  states,  including  tb 
part  of  New  York  state  not  me 
tioned  above,  are  served  by:  Ge| 
eral  Motors,  Public  Relatioi 
Staff-Film  Library,  G-M  Bld.i 
Detroit  2,  Mich. 

*  *        * 

Hifjli-Speed  Photo  (^tn^rrss 

fr  The  6th  International  Co 
gress  on  High-Speed  Photograp. 
will  be  held  at  The  Hague  frc 
Sept.  17  to  22. 

Organized  by  a  Dutch  comm 
tee.  activities  of  the  Congress  w 
take  place  at  Scheveningen,  we 
known  seaside  resort  of  T 
Hague. 

*  *        * 

-4i'<|nires  Two   .Music  Lihrarii 

•j^  Sam  Fox  Film  Rights,  a  bact 
ground  music  source  with  offiit 
in  New  York,  Chicago  and  Holi 
wood,  has  acquired  representatik 
of  the  Harmonic  Music  Bacl- 
ground  Library,  consisting  of  fi» 
hours  of  diversified  backgroul 
music,  and  the  KPM  Mood  librai 
Both  of  the  new  acquisitions  :f 
large  British  libraries. 
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with  your  film  program  i 
if  not.... 


FILM  STUDIOSJNC. 


100  South  Northwest  Highway,  Park  Ridge,  Illinci 

Talcott  3-14i 

i 
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TO  PUT 

YOUR  SHOW 

ON  THE  ROAD...Justpickitup...&  GO! 

Now  your  story  can  really  go  places  on  8mm  sound  film  ...  to  the  right  people,  at  the  right 
time  and  the  right  place.  •  The  Cinephonic  Repeating  Sound   Projector  delivers  brilliant, 
compelling  8mm  films  right  into  the  prospect's  office;  into  his  showroom,  department 
store  —  even  his  board  room.  Now  your   films  can  meet  your  prospects  right  where 
they  work ;  the  point  of  decision  —  the  point  of  purchase.  •  The  Cinephonic  Projector  is  a 
fifteen  pound  package  of  sales        ^^^^^^^^^^^,^^^^^^^^^^^^^^^^^_ 
insurance;    smaller    than    most       ^^^jpAIRCHILD  CAMERA 
briefcases,  easy  to  tote.  It  sets       ^V       aaa^  AND  INSTRUMENT 
up  in  seconds,  works  automati-  CORPORATION 

cally;  repeats  thousands  of  M  m^^^M  sso  midland  avenue,  yonkers,  n  y 
times;  shows  brilliant  pictures  F^^H  "^"^^trial  products  division 
even  in  bright  room  light ;  plays  syn-  ^^^^^^^^^^^^^^^^^i^^^^^^m^mi^^^^^mm 
chronized  voice  or  music  with  full  clarity.  It  attracts-it  holds-it  convinces.  •  This  year,  dou- 
ble your  effective  audience.  Meet  more  of  the  right  people  at  the  right  time  -  in  the  right  place 
-  and  move  more  of  what  you're  selling.  •  For  a  demonstration  or  detailed  brochure,  write 
or  call:  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORPORATION 
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grown, 

was  then,  ami  is  now,  to 
make  a  limited  number 
of  pictures  of  unusual 
quality  —  and  over  these 
seven  years  the  client 
family  has  come  to  include 
the   lollowing: 

AMERICAN  OIL  COMPANY 

AMERICAN  PETROLEUM   INSTITUTE 

AMERICAN  TELEPHONE 

AND  TELEGRAPH  CO 

BAXTER  LABORATORIES 

BELL  TELEPHONE  LABORATORIES 

BENDIX  AVIATION 

THE  BORDEN  COMPANY 

CAMPBELL  EWALD  COMPANY 

(CHEVROLET) 

CANADIAN  BROADCASTING  COMPANY 

CARNATION  COMPANY 

CONNECTICUT  GENERAL 

LIEE  INSURANCE  CO 

DOUGLAS  AIRCRAFT  CO 

ERWIN  WASEY.  RUTHRAUFF  &  RYAN 

GENERAL  DYNAMICS 

ASTRONAUTICS 

GENERAL  MOTORS  CADILLAC  DIV 

GRIT  PUBLISHING  COMPANY 

HILTON  HOTELS 

INTERNATIONAL 

BUSINESS  MACHINES 

INTERNATIONAL   HARVESTER  CO 

KAISER  ALUMINUM  &  CHEMICAL  CO. 

MARQUARDT  AIRCRAFT 

MINNEAPOLIS  HONEYWELL  CORP, 

MOBIL  OIL  CO, 

NATIONAL  PIANO 

MANUFACTURERS  ASSN 

PLANNED  PARENTHOOD  ASSN, 

PUREOIL  CORP 

SECURITY  FIRST  NATIONAL  BANK 

STANDARD  OIL  CO,  (INDIANA) 

SUNDSTRAND  TURBO 

US,   INDEPENDENT 

TELEPHONE  ASSN 

WESTERN   ELECTRIC  COMPANY 

Parthenon  has  a  phobia — 
it  is  firmly  resolved  not  to 
grow.  The  company  solicits 
onlv   the   pictures   that   can 


Cinematographers  Honor  a  Film  Pioneer 

KU'ol  I'runk  /iickcr  a.s  V  ice-Prrsicleiit  of  INew  York  Local  641- 


tV  Frank  Zuckcr,  president  of 
Camera  Equipment  Company,  has 
taken  on  a  dual  role  as  a  new 
vice-president  of  Local  644, 
lATSE.  the  New  York  Cinema- 
tographer's   local. 

Mr.  Zucker,  an  organizer  of 
644  and  a  former  president  in 
the  early  days,  was  elected  by  a 
large  majority  in  a  surge  of  popu- 
lar sentiment  indicated  by  a  write- 
in  vote  in  the  local's  recent  elec- 
tion. 

Bii;an   His  Ciiitii    in    1914 

Mr.  Zucker  has  had  a  long  ca- 
reer in  the  motion  picture  indus- 
try. In  1914  he  got  a  job  as  a 
cameraman  in  the  World  Film 
Studios  at  Fort  Lee.  New  Jersey. 
Four  years  later  the  Warner 
Brothers  asked  him  to  go  to  the 
West  Coast  as  head  cameraman 
for  their  young  studio.  He  later 
leturned  to  New  York,  where  he 
was  director  of  photography  on 
films  made  by  Marion  Davies  and 
Alma  Rubens. 

In  1922,  Mr.  Zucker  went  to 
Russia  and  Siberia  to  make  a  doc- 
umentary film  for  Florenz  Zieg- 
feld.  When  he  returned  he  was 
hired  by  Technicolor  to  partici- 
pate in  some  of  the  industry's  ear- 
liest color  film  experiments. 

Worked  on  First  RC.\  Sound 

In  1929,  Frank  Zucker  worked 
for  RCA  on  its  sound-on-film 
Photophone  System,  But  he  nev- 
er lost  sight  of  the  fact  that  he 
was  a  working  cameraman.  He 
shot  films  starring  W.  C.  Fields, 
and  some  15  musicals  on  the  L'ni- 
versal  lot, 

Mr.  Zucker  organized  Camera 
Equipment  Company  in  1936. 
Now  it  has  grown  into  one  of  the 
best  known  manufacturers  and  dis- 
tributors of  quality  photographic 
equipment  in  America.  Thus, 
Frank  Zucker  has  come  full  circle 
by  again  diving  into  the  complex 


affairs  of  Local  644. 

"When  you  consider  that  the 
pay  for  a  professional  cameraman 
used  to  be  $15  a  day,  you  can  ap- 
preciate how  far  we've  come."  Mr. 
Zucker  says.  "Today,  our  men  are 
skilled  pros  and  command  respect. 
I  hope  to  give  the  union  the  ben- 
efit of  my  long  business  experi- 
ence. But  most  of  all  I  stand 
ready  to  consult  with  any  member 
about  his  own  working  problems. 
He  is  still  my  first  interest.  My 
time  and  my  advice  are  his  for 
the  asking,"  Q' 

Kodak    Budgets    S71    Millions 
lor  Ca]>ital  Expenditures  in  '62 

"/r  Eastman  Kodak  Company  will 
spend  about  ,$71,500,000  during 
1962  for  additions,  replacements, 
and  improvements  in  its  U,  S. 
facilities,  it  was  announced  by 
Thomas  J.  Hargrave,  chairman, 
and  William  S.  'Vaughn,  president. 
This  capital  expenditures  bud- 
get is  slightly  above  the  approxi- 
mately $70  million  spent  last  year. 
In  the  past  five  years.  Kodak  has 
invested  about  $312  million  in 
capital  improvements.  U* 

^:  *  * 

Show  Latest   OxJierry  Designs 
at  SIVIPTE's  Spring  Meeting 

tIV  The  latest  Oxberry  designs  wil' 
be  exhibited  in  Booth  103  at  the 
annual  convention  of  the  Society 
of  Motion  Picture  &  Television 
Engineers,  Ambassador  Hotel.  Los 
Angeles.  April  30-May  4.  accord- 
ing to  an  announcement  by  Ani- 
mation Equipment  Corp.,  New 
Rochelle.  N,Y,  r;;^' 

International  Photo  Exhibit 
Set  for  Cologne,  ^Marcli  1963 

The  International  Photo  and 
Cine  Exhibition  at  Cologne  is 
scheduled    for   March    16   to   24. 


1963.  This  exhibit  covers  man 
facturing  firms  from  all  countrit 
Already,  nearly  all  of  the  leadii' 
German  photographic  firms,  re 
resenting  SO  per  cent  of  that  cou 
try's  total  production  capacil 
have  registered  for  the  exhibit. 

At  the  1960  exhibit.  550  ma 
ufacturers  from  17  countries  we 
represented.  It  was  visited  by  21,' 
000  specialists  and  amateur  ph 
tographers.  including  16,900  tra 
buyers  from  European  and  ovi 
seas  lands. 


Larry  Glicknian,  62,  Dies 

•^r  Larry  Glicknian,  for  38  ye.-, 
president    and    owner    of    Paci- 
Title  and  Art  Studio,  Hollywoi 
died  on  Feb.  20  at  age  62.    Se 
ices  were  conducted  Feb.  22  in 
David's  Episcopal  Church,  No 
Hollywood, 


« 

kJsR"- ^         • 

THE 

INSIDE  STORY 

in  pictures 

of  ALASKA 

Above,     inside     the     crater 

Aniakchak  Volcano   ...    in  ; 

our  films,   our   pictures  tell  tl 
INSIDE  story   best. 

NORTHERN     FILM 

Box  98        •        IVIain   Office   Stati> 
Seattle  11.  Wasfiington 


The  Midvv'est's  oldest  and  best-equipped  production  service  organization  handles 
the  full  line  of  MasterLite  and  other  top-rated  studio  lighting  equipment.  For  these 
and  all   studio  essentials,  see   US! 

s„.e     THE    STUDIO    LIGHTING    COMPANY  „.. 

^^'^'^  CHICAGO      •      27\2    NO,    HAtSTED       •      E^%lGMi.    7-2S00  °"99 

LIGHTS     •     CABLE     •     BOXES     •     GENERATORS     •     GRIP     EQUIPMENT     •     RENTALS     •     SALES     •     SER\:E 

CHICAGO       CAMERA       RENTAL       HEADQUARTERS  •  MARK       ARMISTEAD.      IN- 
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5TOP!         LOOK! 


LI 
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AMERICA'S    RAILROADS    LOOK    GOOD 
in   Robert  Yarnal  I    Richie's 

''Science  Rides  the  High  Iron'' 


NARRATED    BY 
CHET    HUNTLEY 


T> 


he  nation's  top  security  analysts  are  taking  a  new  hard  look 
at  the  future  of  America's  railroads  since  they  saw  "Science 
Rides  the  High  Iron"  —  a  25-minute  color  film  produced  for  the 
Association  of  American  Railroads. 

What  they  saw  was  a  factual,  convincing  story  of  how  railroads 
working  hand-in-hand  with  scientists  and  engineers,  are  keep- 
ing in  the  forefront  of  America's  march  to  the  future. 
Whether  you  want  your  story  to  reach  the  security  analysts, 
members  of  Congress  .  .  .  the  general  public  ...  or  special 
audiences  ...  let  us  show  you  how  we  can  produce  a  film 
tailored  especially  to  meet  your  needs. 


Write,  'phone  or  wire 
Robert  Yarnall  Richie 
today  and  arrange  for 
a  private  screening  of 
this  outstanding  new 
film.  It  will  show  you 
why  more  than  300 
leading  American  com- 
panies have  entrusted 
their  most  special  as- 
signments to  us  over 
the  past  20  years. 
T 


^CTIOV^*' 


i'iERT  YARNALL  RICHIE  PRODUCTIONS  INC.  •  STUDIOS  AND  OFFICES:  666  FIRM  AVENUE.  NEW  YORK  19,  N.  Y.  PHONE:  CIRCLE  6-0191  •  CABLE  ADDRESS:  BOBRICHIE.  N.  Y. 
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When  You  Rent  from  F&B 
EQUAL  IMPORTANCE... EQUAL  PERFECTION 


This  inexpensive  splicer  is  an  important 
item  in  our  Rental  Department.  Your  precious 
negatives  will  be  spliced  in  it.  If  the  splices 
don't  hold,  your  pictures  may  be  ruined. 

When  you  rent  a  Griswold  Splicer  from 
F  &  B,  it  is  perfect  and  your  pictures  will  be  too. 


Perfection  is  a  quality  of  all  of  F  &  B's  Rental 
equipment. ..cameras,  lenses,  sound  recorders, 
Moviolas,  lighting  equipment— or  whatever. 

We've  told  you  F  &  B's  rental  equipment  is 
MORE  RELIABLE.  It  didn't  just  happen... we 
planned  it  that  way.  It  takes  a  corps  of  top 
technicians,  fine  tools  and  precision  machinery 
to  properly  maintain  all  this  equipment:  plus 
our  determination  to  insure  that  F&B  Rental 
Equipment  is  more  reliable! 


This  is  the  most  expensive  and  important 
camera  in  our  Rental  Department.  Your  entire 
production  depends  on  the  film  which  has  run 
through  this  camera.  The  BNC  Mitchell  has 
thousands  of  precisely  machined  mechanical 
and  optical  parts.  If  any  one  of  them  does  not 
function  perfectly  your  picture  may  be  ruined. 

When  you  rent  a  BNC  from  F  &  B.  it  is 
perfect  and  your  pictures  will  be  too. 


e  show  you  Dom  Notto,  our  Chief  Engineer,  and  a  portion  of  our  Camera 
and    staff.    Our    other    Rental    Departments    include   Sound    Equipment. 


Here  we 

Room     and      Statt.      \./ui      ulmci      i^ciuai      i-zc^ai  kiiicuLS     IIIL.IUUC     ouuiiu      t.^ui^fii  icr  I  L, 

Lighting  &  Grip  Equipment,  Editing  &  Projection  Equipment,  as  well  as  a  fully 
equipped  Machine  Shop  and  Service  and  Repair  Shops  for  all  departments  — 
staffed  by  31  experts,  technicians,  and  other  personnel        ""  "* ■ — 


Write  (or  complete 

catalog  of 

rental  equipment 


Florman  &  Babb 


SERVING  THE 
WORLDS   FINEST 
FILM   MAKERS 


Rental  &  Service  Dept.:  304  W.  54th  St.,  New  York  19     MU  2-2928 

Showroom  &  Offices:  68  W.  45th  St.,  New  York  36 
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News-Events  from  the  Editorial  Viewpoint 


rmS  LARGEST  of  all  Production  Review- 
issues  is  amply  surveyed  on  other  pages 
jt  a  word  of  special  tribute  is  due  the  many 
;opIe  at  Business  Screen  whose  tireless  ef- 
rts  during  recent  weeks  brought  it  to  you. 
espite  the  inevitable  gremlins  which  you  will 
id  (the  usual  "typos'"  among  these  tens  of 
ousands  of  lines  of  detail ),  proof-reading  n-as 
tensive,  as  was  the  original  preparation  of 
e  many  pages  of  distributor,  government, 
joducer  and  writer  listings.  ."Xnyway.  it's  all 
tre  and  so  begins  another  Spring.  We  re- 
Jme  our  regular  schedule  of  issues  in  April! 


hsiness  Screen  Named  Official  Journal 

ij  the  Industry  Film   Producers  Association 

j  We're  very  proud  that  the  Executive  Board 
i|  the  Industry  Film  Producers  Association  has 
<ted  Business  Screen  as  the  official  maga- 
^e  of  that  large  and  growing  group  of  dedi- 
iked  film  makers.  Paid  annual  subscriptions 
tgin  with  this  issue  to  the  nearly  400  mem- 
Ijrs  of  IFPA.  In  taking  this  important  step. 
i  Association  has  discontinued  its  own 
JuRN.AL  and  henceforth  special  news  pages 
;d  other  features  will  serve  its  membership. 
lOur  thanks  to  Dr.  Raymond  Fielding,  presi- 
cnt  of  IFPA  and  to  the  Executive  Board,  for 
t;s  wholly  unexpected  and  unsolicited  honor. 
"(lis  is  the  second  time  IFPA  has  cited  your 
r^igazine.  for  we  received  the  Association's 
fst  annual  Jay  Gordon  Memorial  Award  at 
t;  1961  Convention. 


IS.  Department  of  Commerce  Gets  Fine 
I  ception  to  its  8mm  Sound  Film  Survey 

■^  We  hear  that  the  U.  S.  Department  of 
Ommerce  is  extremely  pleased  with  the  reac- 
t  n  of  American  business  to  its  8mm-sound 
pjgram  for  trade  promotion  films.  The  survey 
f  m  was  reproduced  in  these  pages  in  Janu- 
w  and  a  large  number  of  companies  are  re- 
Fjrted  to  have  signed  up!  Congratulations    to 

3te  Golden  and  his  staff  for  an  idea  of  great 
ue  to  our  country  and  a  vote  of  confidence 
i<  the  8mm  dimension.  The  international  field 
i^i  certainly  the  most  appropriate  place  to 
ulize  8mm  sound's  obvious  economy  in 
spping  and  handling  of  prints. 


^tional  Safety  Contest  Draws  Record 
ymber  of  Entries;  Winners  Kext  Month 

i  Bill  Englander.  active  secretary  of  the  Na- 
tiial  Committee  on  Films  for  Safety,  phoned 
u to  report  that  this  year's  contest  entries  ( 70 ) 
SI  a  new  record  and  to  tell  us  he'll  have  the 
ntvs  of  the  winners  in  time  for  Issue  Two  in 
■^ril.  This  is  by  all  odds  the  most-competent- 
Ujudged  of  all  award  events  with  experts  in 
e'  ry  field  of  safety  making  the  important  final 
Mictions  for  plaques  and  certificates. 


Chicago  TV  License  Renewal  Hearings 
Share  Spotlight  With  Approval  of  Pay-TV 

■i.^  Television  is  making  news  and  having  its 
problems.  Testimony  on  the  public  service 
contributions  of  both  NBC  and  CBS'  Chicago 
TV  stations  are  currently  making  news  as  FCC 
Commissioner  Lee  hears  complaints  and  the 
plaudits  at  special  license-renewal  hearings  in 
that  town.  .And  the  U.  S.  Court  of  Appeals  has 
upheld  the  authority  of  the  Federal  Communi- 
cations Commission  to  permit  trial  operation 
of  pay  or  subscription  television  systems.  The 


The  Third  International 
Industrial  Film  Festival 

BERLIN,  GERMANY  .  .  .  SEPTEMBER 


i^  Through  the  patronage  of  the  Council 
of  European  Federations  of  Industry,  the 
Third  International  Industrial  Film  Festi- 
val is  scheduled  to  be  held  in  West  Ber- 
lin in  September,  1962.  Last  year's  event, 
in  which  U.S. -sponsored  business  films 
won  top  honors,  was  held  at  Turin.  Italy. 
Selections  of  outstanding  U.S.  films 
are  expected  to  be  made  again  this  year 
by  the  National  Association  of  IVlanufac- 
turers,  who  were  invited  to  undertake  this 
task  by  the  European  Council.  CINE  will 
also  aid  in  this  effort.  The  1963  Festival 
has  been  set  for  Barcelona.  Spain.  A  dif- 
ferent "host  country""  is  named  every 
year.  A  Grand  Prix  is  awarded  the  nation 
with  the  largest  number  of  category 
winners  at  each  Festival.  8" 


test  case  came  on  an  FCC  grant  to  the  RKO 
Phonevision  Co.  to  conduct  a  three-year  trial  of 
the  new  type  of  service  in  Hartford.  Conn.  The 
system  would  be  set  up  by  Zenith  Radio  Cor- 
poration, who  pioneered  the  Phonevision  sys- 
tem and  whose  film  (by  Audio  Productions) 
made  news  several  years  ago.  lt"s  been  a  long 
battle  but  Zenith  now  says  it  is  proceeding 
with  its  original  plans  to  start  the  Hartford 
experiment  on  June   I. 


Dr.  Raymond  Fielding,  President  of  the  Industry 
Film  Producers  Association,  has  announced  the 
selection  ot  BUSINESS  SCREEN  as  official  journal. 

Nominees  for  Overseas  Film  Festivals 
Being  Screened  by  Regional  Committees 

V^  Regional  screening  committees,  set  up  by 
CINE  (The  Committee  on  International  Non- 
Theatrical  Events )  are  currently  view  ing  the 
many  motion  pictures  submitted  by  sponsors 
and  other  sources  for  possible  submission  to 
this  year"s  overseas  film  festivals.  Selections  are 
to  be  completed  by  April  1  for  the  final  screen- 
ing in  Washington.  D.  C.  by  the  full  Commit- 
tee. See  other  pages  of  this  issue  for  details  on 
CINE  membership  and  overseas  events. 

^:  A-  * 

Peter  Rigg  to  Report  International 

Film  Events  as  New  Member  of  Our  Staff 

•jV  While  we're  on  the  subject,  we've  added  a 
new  roving  correspondent  whose  future  assign- 
ments will  largely  cover  the  international  film 
scene  but  who  is  currently  on  an  extensive  tour 
of  the  U.  S.  Our  new  man-at-large  is  Robin- 
son P.  Rigg.  who  has  the  distinction  of  being 
the  only  industrial  film  columnist  for  an  im- 
portant daily  newspaper.  Peter  Rigg  does  this 
stint  for  the  London  Fin.^ncial  Times,  is  the 
former  Editor  ( and  founder )  of  England"s 
Industrial  Screen,  and  also  covers  the  Euro- 
pean Continent  during  the  year. 

He'll  represent  us  at  the  3rd  International 
Industrial  Film  Festival  coming  up  in  West 
Berlin  next  September,  will  also  visit  sponsors 
and  producers  in  that  country,  France  and 
Italy  during  the  year.  Meanwhile  he's  doing  a 
"visitor's-eye-view"  of  the  U.S.A.  while  in  this 
country  and  will  also  cover  the  Seattle  World"s 
Fair  and  other  events  for  us  in  the  weeks  ahead. 
Welcome  aboard.  Peter!  1" 
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I    I  Bill  Company 


□  Bill  Me 


we  dedicate  this  12th  review 


to  the  richest  heritage  of  any  industry 
.  .  .  those  men  of  integrity  and  vision  who  give  stature  to 
all  who  serve  with  them  and  to  those  whom  they  serve. 
Jamison  Handy  has  devoted  50  years,  nearly  all  of  his 
professional  and  private  life,  to  the  improvement  of  the 
arts  and  science  of  communication  on  behalf  of  his 
fellow  man.  He  has  "shared  the  vision"  with  thousands 
who  have  worked  with  him  and  he  has  implanted  respon- 
sibility among  his  fellow  professionals  through  his  credo.- 
"v\/ithout  prejudice  as  to  method."  He  has  also  brought 
countless  innovations  to  these  media  since  the  day,  five 
years  before  World  War  I,  when  a  young  newspaper 
editor  turned  to  the  film  as  a  means  of  "helping  other 
people  get  their  good  ideas  across." 

few  men  have  done  as  much  to  remind 
the  xA/orld  that  the  discoveries  of  Eastman  and  Edison 
were  not  solely  intended  for  fiction  or  fantasy.  With  the 
introduction  of  America's  mass  production  methods, 
calling  for  the  training  of  thousands  of  salesmen,  service 
people  and  to  help  tell  vast  numbers  of  new  consumers 
about  newly-developed  products,  Jamison  Handy  formed 
the  Organization  which  bears  his  name.  The  man  who 
gave  our  language  such  phrases  as  "talking  to  the  eyes" 
and  the  formula  of  "shO'A^ing  them  while  you  tell  them"  — 
\A/as  to  fulfill  the  inspiration  he  himself  gained  as  a  boy 
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\A/hen  his  father  interested  Chicago  business  leadei 
among  them  Philip  Armour,  George  Pullman  and  Marsh 
Field,    in    organizing    the    World's    Columbian    Expositic 

for  America's  economic  future  wolj 
all  too  soon  depend  on  the  answer  to  a  common  difficu/ 
.  .  .  getting  enthusiasm  and  instructions  transmitt 
without  loss  of  spirit  or  meaning  "all  down  the  corporjl 
line."  Lessons  learned  about  the  value  of  explaining  ts 
crude  trucks  and  tanks  of  World  War  1  to  the  vjl 
numbers  of  semi-literate  and  illiterates  in  AmericJ 
armed  forces  were  to  serve  his  country  well  in  t^ 
Second  World  War.  Few  people  know  of  the  thousa 
of  hours  which  Jamison  Handy  spent  at  the  bases  a, 
training  centers  of  our  Armed  Forces,  sharing  his  trem^ 
dous  store  of  experience  and  ideas.  Many  know  of  tk 
special  devices  developed  by  The  Jam  Handy  Organi;j 
tion  to  provide  synthetic  training  that  saved  thousars 
of  lives.  Millions  sav\/  JHO  training  films  in  all  branches  |f 
the  services.  The  lessons  of  peacetime  which  served 
country  in  war  brought  honors  from  a  grateful  nation  tit 
none  so  important  to  him  as  the  phrase  "got  be  sure  3 
boy's  ghost  will  ever  say,  'if  your  film  had  only  done  s 
job.'  "  There  were  five  citations  for  achievement. 

Jam  Handy,  the  innovator,  is  the  Am 

ican  Olympic  swimming  champion  v\/hose  techniques!' 
that  sport  have  been  emulated  around  the  world.  7* 
man  who  won  his  first  Olympic  medal  in  1904  at  the  ee 
of  18,  returned  to  compete  20  years  later  as  a  member)f 
the  United  States  water  polo  team.  His  hobby  is  ie 
development  of  new  swimming  styles. 

no  desk-bound  executive,  Jamison 
Handy  is  a  legend  in  his  own  time.  For  he  has  neitl;r 
desk  or  office.  One  of  the  most-travelled  businessmern 
the  world,  his  smiling  face  is  a  familiar  one  to  all  airhe 
personnel  for  he  aways  goes  to  those  places  where  ' 
tools  created  by  his  Organization  are  put  to  use.  And  • 
sons  and  grandsons  of  dealers  whom  he  has  helped 
train  are  legion  throughout  North  and  South  America  c 
abroad.  He  is  "teacher"  as  well  as  an  inspirational  leai| 
to  them  and  to  all  who  serve  within  his  company  i 
among  its  nationwide  clientele. 

looking  to  the  world  and  its  criti 
search  for  knowledge,  Jamison  Handy  has  always  i 
voted  a  large  part  of  his  life  and  of  his  business  to  servig 
schools  and  churches.  First  to  etablish  a  laboratory  CO 
measure  the  results  of  visual  media,  the  famed  Jn 
Handy  "Eye  School"  on  East  Grand  Boulevard  in  Detnit 
has  been  followed  by  films  translated  in  as  many  as  5 
languages,  by  filmstrips  exported  round  the  world  Jid 
by  exhibit  techniques  such  as  the  "Wrap-Around"  theser 
at  the  Delhi  World  Agricultural  Fair. 


the  faith  and  devotion  of  this  mano 

his  life  work  has  given  inspiration  and  meaning  to  )6 
lives  of  all  of  us  and  hope  for  all  mankind  in  the  tie, 
meaning  of  his  dedication  to  "making  them  understar. 
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which  are  inherent  to  the  greatness  of  these 

most  powerful  media  of  idea  comimiunication  .  .  .  for  the  sound 
motion  picture  and  the  sound  slidefilm,  among  our  tools,  have 
amply  demonstrated  their  capacity  for  "putting  ideas  into  men's 
heads."  Thus,  the  challenges  we  face  first  and  foremost,  are 
those  of  application.  To  put  the  right  tools  to  work  in  the  areas  of 
greatest  good  to  our  country,  to  put  them  to  work  now,  for  example, 
in  the  guidance  and  the  re-training  of  the  vast  numbers  of  tech- 
nologically unemployed.  To  use  the  film  to  explain  to  our  people 
at  home  ...  as  others  will  use  the  film  abroad  .  .  .  the  great  issues 
of  this  day  ...  to  make  simpler  and  more  understandable,  as  only 
these  media  can,  the  complexities  of  science  and  technology  .  .  . 
to   give   meaning   to   the   stars    and    to   our   goals    in    outer   space. 

these  are  inspiring  goals,  good  for  the  spirit 
of  men  and  women  blessed  with  the  talent  to  help  meet  them 
through  the  media  they  understand  so  well,  worthy  of  the  great 
moments  when  a  new,  truly  original  new  picture  lights  the  previexA/ 
room  screen.  Those  who  create  such  images  hold  the  power  to 
invoke  the  emotions  ...  to  reach  the  hearts  of  audiences  through 
the  eyes  and  ears  which  receive  their  scenes. 

the    technology    of    film    and    projection    has 

reached  new  heights  of  achievement  in  a  few  short  years  with 
brilliance  and  fidelity  of  color  undreamed  of,  with  lightness  and 
simplicity  at  the  taking  lens  and  in  today's  projectors.  Use  all  of  this 
for  purpose  first,  to  make  the  story  worthy  of  the  material  —  with 
originality  of  ideas  and  scripts.  The  conversion  of  ideas  into  film, 
this  translation  of  thought  into  informative,  clarifying,  action- 
provoking  images  remains  the  challenge  for  the  tremendous  re- 
source of  professional  skills  mirrored  in  the  pages  that  follow. 


These  Production  Review  Listings 
Provide  Basic  Facts  for  the  Buyer 

B.ASIC    FACTS,    of   vital    importance 
to  buyers  of  film  production  and 
related  communications  services,  are 
provided  in  the  nearly  60  studio  listing 
pages   of   this    12th   Annual   Production 
Review.  324  film  producers  in  the 
United  States;  16  Canadian  companies 
and  32  studios  in  lands  around  the 
world  have  provided  clear  and  concise 
data  on  their  key  staff  personnel,  the 
physical  facilities  owned,   services 
for  which  they  are  qualified  and,  most 
iinportimt.  their  recent  experience  — 
clients  served  and  titles  created. 

Your  successful  use  of  these  potent 
media  is  the  primury  aim  of  this  Guide. 
Only  through  these  complete  references, 
voluntarily  provided  and  published 
without  cost  on  behalf  of  all  listees. 
can  you,  the  prospective  buyer,  really 
know  the  calibre  and  capacity  of  your 
prospective  supplier.  There  are  no 
'incomplete"  listings  in  these  pages. 

The  Editors  recognize  that  a  few 
listed  individuals  may  spend  the  entire 
year  on  one  or  two  film  important 
projects.  Our  basic  requirements  called 
for  titles  of  at  least  five  or  more 
motion  pictures,  slidefilms  or  visual 
presentations  completed  last  year. 
Companies  specializing  in  television 
commercials  are  also  clearly  identified. 

This  Production  Review  is  the  only 
precise  measurement  of  the  specialized 
industry  which  it  serves.  In  these  372 
company  listings,  we  identify  by  name 
and  title,  a  total  of  1.932  people 
in  charge  of  operations.  1.592  key 
persons  in  the  United  States  alone! 

Titles  of  1.702  motion  pictures  and 
their  sponsors  and  591  slidefilms 
produced  by  these  companies  in  1961 
complete  a  massive  job  of  compilation. 
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Producers 


Page  Xo. 


A  C  I  Productions  10" 

Academ\  Film  Prochictions.  Inc.  133 

Academy-McLart\    Productions,  Inc.  122 

.•\corn  Films  of  New  Eimhmd.  Inc.  10.5 

.\dniaster  Prints  Inc.  107 

Alexander  Film  Company  143 

.\11  Scope  Pictures.  Inc.  146 

All  Star  Film  Productions  1.52 

Alleiiro    Film    Productions.    Inc.  107 

Altschul,  Gilbert.  Productions,  Inc.  133 

Amberson  .\ssociates        107 

American  Film  Producers  107 

Anderson.   Jack.   Productions  141 

Animatic  Productions.  Ltd.  107 

Animation.    Inc.  146 

.Animators,    The  12.5 

.■\nsel  Film  Studios.  Inc.  lOS 

.\tlas  Film  Corporation  133 

.\ndio  Productions,  Inc.  108 

.\ustin  Productions,  Inc.  133 

Barbre,  Thos.  J..  Productions  143 

Bash.  D.  David.  Productions  146 

Bay  State  Film  Productions.  Inc.  10.5 

Beck,  John.  .Associates.  Inc.  124 

Becker.   Mar\-in.   Films  144 

Becker-Goessl.    Inc.  1.33 

Bransb\ .  John.  Productions.  Ltd.  lOS 

Bra\  Studios.  Inc.  108 

Brown,  Himan  108 

Cahill,  Charles,  and  .Associates,  Inc.  146 

Calonius.  Lars.  Productions,  Inc.  lOS 

Calvin  Productions.  Inc.  139 
Cameras  International  Motion  Pictures     133 

Campbell   Films  107 

Campbell.  John.  Films.  Inc.  1(15 

Campus  Film  Productions.  Inc.  KW 

Canyon   Films  of  .Arizona.   Inc.  141 

Capital  Film  Service  131 

Capital  Motion  Picture  Studios  141 

Cate  &  McGlone  146 

Centron  Corporation  138 

Chain.  Hu.  .Associates  109 

Chapman  5  Productions.  Inc.  146 
Charles.  Henr%',  Motion  Picture 

Studios         '  124 

Chartmakers.  Inc..  The  109 

Chicago  Film  Studios  133 

Chicago  Kenned)    Productions.   Inc.  1.35 

Cinecraft   Productions.   Inc.  1-32 

Cine  Pic  Hawaii  1-53 

Cine-Tele    Productions  147 

CHifton   Productions.   Inc.  109 

Close  and  Patenaude  12.5 

C^olburn.  John.  -Associates.  Inc.  134 

Coleman    Productions  109 

Ojleman,  Bert  L.  .Associates.  Inc.  109 

Color  Illustrations,  Inc.  109 

Columbia  Pictures  Corporation  147 

Comarco  132 

Condor    Films.    Inc.  140 

Continental  Film  Productions  Corp.  128 

Countryman-Klang  Film  Productions  138 

Craven.  Thomas.  Film  Corporation  109 

Creative  .Arts  Studio.  Inc.  122 

Creative   Communications,    Inc.  142 

Creative  \isual  Media.   Inc.  109 

Cullen  .Associates  110 

D4  Film  Studios.  Inc.  106 

Daneck  Productions.  Inc.  110 

Da\idson  Films  144 


ProcUicers  P.iei-   -\i 

De  Frenes  Comi)an\ 
Dekko  Film  Productions  Inc. 
Deneeu,   \\illiaTu.    Productions 
Dcpicto  Films  Corporation 
Dono\au.    Ke\in.    Films 
Douglas  Productions,  Inc. 
Dudlev    Pictures    (>)rporatiou 
Dunn,  Cal.  Studios.  Inc. 
Durrance,   Dick.  Films 
Dynamic  Films,  Inc. 

East  Coast  Productions.  Inc. 
Elcktra  Film  Studios.  Inc. 

Elliot.  Inger  &  Elliot 
Elms.  Charles.  Productions.   Inc. 
Empire  Films  Corporation 
Empire  Photosound    Incorporated 
Engel,  Walter.  Productions,  Inc. 
Eshbaugh.  Ted.  Studios,  Inc. 
Ewing.  .\la.\\vell.  Public  Relations 
Landen  Films 


F.  B.  N.  Films 

Fairbanks,  Jerry,  Productions   of 

California,  Inc. 
Farrell  and  Gage  Films,  Inc. 

Feil.    Edward.    Productions 

Fidelity  Film  Productions 

Fidelity    Films.  Inc. 

Film  Enterprises.  Inc. 

Film  Graphics.  Inc. 

Filmack  Productions 

Filmaster.  Inc. 

Films  for  Industry.  Inc. 

Filmways.   Inc. 

Fine  .Arts  Productions.  Inc. 

Finley  Films 

Fiore  Films 

Fisher,  Robert,  Productions 

Flagg   Films.    Inc. 

Florez    Incorporated 

Folkfilnis.    Inc. 

Forde  Motion  Picture  Productions 

Fordel  Films,  Inc. 

Format  Films,  Inc. 

Fotovox,   Inc. 

Eraser  Productions 

Friargraphics,   Inc. 

Frontier  Films,  Inc. 

Ganz,  William  J.,  Company,  Inc. 

General  Pictures  Corporation 
George.  Doug,  .Associates 
Gerald   Productions,   Inc. 
Glenn,    Jack,    Incorporated 
Golden  State  Film   Productions 
Gold,sholl  and  .Associates 
Gottilieb.  William  P.,  Company 
Grantray-LawTCnce  .Animation.   Inc. 
Graphic  Films  Corporation 
Graphic  Viu-ieties.  Inc. 
Gray-O'Reilly   Productions.   Inc. 
Guggenheim,  Charles  and 
.Associates.    Inc. 

Haig  and  Patterson,  Inc. 

Hallmark  Films  and  Recordings.  Inc. 
Handy,  Jam.  Organization.  Inc..  The 
Hardcastle  Film   .Associates 
Harris-Tuchman  Productions.   Inc. 
Harrold,  Fran,  Inc. 
Hartley   Productions.  Inc. 
Harvest  Films.  Inc. 
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105 
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129 

147 
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111 
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Haverland  Film  Productions 
Hawkins.  Edward,  Productions 
Haycox  Photoramic,   Inc. 
Henning  and  Cheadle,  Inc. 
Higgins.  .Alfred.   Productions 
Holland-Wegnian    Productions 
Horizon   Productions 
Horter,   Don.   PrtKluctious.   Inc. 
Hotchkiss,  Tom.  (^olorfilm  Prods. 
Howe,  Max,  Film  Productions 
Huber.  Louis  R..  Productions 

Imagination,    Inc. 
Independence    Films.    Inc. 
Industrial  .Motion  Pictures.  Inc. 
hmraham.  Everett  L..  Productions 
Institute   of   N'isual   Communication, 

Inc. 
Instructional   .Arts.   Inc. 
International  Sound  Films,   hic. 
International  A'ideo  Tape.  Inc. 

Jamieson  Film  Company 

|ones,  Dallas,  Productions,  Inc. 

K  &  S  Films.  Inc. 
Kameny  Film  Productions 

Kane,  .Al.  Productions.  Inc 

Karas,  Jonathan.  &  -Associates         .  . 

Kavfetz.  Victor.  Productions.  Inc. 

Keitz  &  Herndon.  Inc. 

Kerbawy.  Haford,  and  Company 

Kerkow,  Herbert,  Inc. 

Kerr,  Maximilian.  &  .Associates 

Kim,  Paul,  &  Gifford.  Lew, 

Productions,  Inc. 
Kirshner,  W.  N..  &  Associates 
Klaeger,  Robert  H.,  Associates.  Inc. 
Klein.  Walter  J..  Company 
Klein  Barzman 
Knickerbocker  Productions.  Inc. 


NOTE;   Bold-face    listings    denote    display    ad- 
\ertising  of  producer  this  issue.    See  Page  210. 


Lane.  .Anthony,  Film  Studios.  Inc. 
Lane-Cole-Dietz  Corporation 
LaRue,  Mervin  W.,  Inc. 
Lasky  Film  Productions.  Inc. 
Lawrence,  Robert,  Productions,  Inc. 
Lewis  &  Martin  Films.  Inc. 
Lewis  Studios.  Inc. 
Lieb,  Jack,  Productions 
Lodge.  .Arthur.  Productions.  Inc. 
Long,  Jerr\-,  Productions,  Inc. 
Lopatin.  Ralph.  Productions  Inc. 
Lo\e.  James,  Productions.  Inc. 
Lux-Brill  Productions.  Inc. 
L\tle    Corporation 

MKR  Films,  Inc. 
MPO  Productions,  Inc. 
Macdoriald.   John.   Sound   Slidefilni 

Productions 
Maestro.   Joe 

Magna  Film  Productions.  Inc. 
Marathon    International   Productions. 

Inc.  

Marker.  Tom.  and  Company 

Mayer.  .Art.   Films  

McHugh.  Fenton.  Productions.  Inc. 
McNamara   Productions.    Inc. 
Medical  Dvnamics,  Inc. 
Nkdical  Film  Guild.  Ltd. 
Mellouics  .A-V.  Inc. 
Mibicr-Fenwick,    Inc. 
Mode- .Art   Pictures.   Inc. 
Mokin.  -Arthur.  Productions 

(continued    on    following    p.\ct 
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NEW     ENGLAND     REGION 

Connecticut,    Massachusetts,    New    Hampshire    and    Vermont    105-107 


METROPOLITAN     NEW     YORK 

Producer  listings  begin  on  page  107,  continuing  through  page 


121 


MIDDLE     ATLANTIC     REGION 

New  York  State,  District  of  Columbia  and  Maryland  122-124 

New  Jersey,  Pennsylvania  and  Virginia  124-126 

SOUTHEASTERN     REGION 

Alabama,  Florida,  Georgia  and  Kentucky  127-128 

Louisiana,  North  Carolina  and  Tennessee  128-129 

EAST     CENTRAL     REGION 

Michigan  and  Metropolitan  Detroit  Area,  pages  129-131 

Ohio  Cities:  Cincinnati,  Cleveland,  Dayton,  Akron  and  Lima       131-133 


METROPOLITAN      CHICAGO 
I      Producer  listings  begin  on  poge  133,  continuing  through  page 


138 


WEST     CENTRAL     REGION 

Illinois,  Kansas,  Minnesota,  Missouri  and  Nebraska  138-141 

North  Dokoto,  South  Dakota  and  Wisconsin  141 


SOUTHWESTERN     REGION 

Arizona,  Arkansas,  New  Mexico  and  Texas  


.141-143 


MOUNTAIN     STATES     REGION 

Colorado,  Montana,  on  pages  143-144 


WEST     COAST     REGION 

California  and  the  San  Francisco  Bay  Area  


.144-146 


I      METROPOLITAN     LOS     ANGELES 

Producer  listings  begin  on  page  146,  continuing  through  page  152 

PACIFIC     NORTHWEST     REGION 

Oregon,  Washington  and  Hawoii,  on  pages  152-153 

BUSINESS     SCREEN     INTERNATIONAL 

Canada:  Provinces  of  Alberta  through  Quebec,  pages  154-157 

Latin-America:  Mexico,  Puerto  Rico  and  South  America,  page  157 

Europe:  Austria,  England,  France,  Germany,  Holland 

Italy,  Scandinavia  and  Spain,  pages  158-164 

Australia,  Japan,  Malaya  and  Africa,  pages  166-168 
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Producers  Page  No. 

Monumental  Films,  Inc.  124 

Morrison,  .Vrnold,  Ltd.  115 

Motion  Picture  Service  Co.  145 

.MiilliT,  Jorihin  and  Hirriek,  Inc.  116 

MiMulc'll  Protluctions  142 

-Murphy,  Owen,  Productions.  Inc.  116 

National  Educational  Films,  Inc.  116 

National  Film  Studios,  Inc.  12.3 

Neal,  Stanlc\-,  Productions,  Inc.  116 

Nestingcn,   Don,  Associates  116 

Newsfilm,  Inc.       116 

Niles,   Fred  A.,  Communications 

Centers  

North  .American  Motion  Pictures 
Northwestern   Incorporated 
Norwood  Studios,  Inc. 


Inc. 


Hollywood 

Inc. ' 


O'Brien,  Joel,  Productions,  Inc. 
O'Connor,  Walter  C,  Compan\' 
O'Neil.  L.  E.,  &  Associates,  Inc. 
On   Fihn,   Inc. 
Orleans,  Sam,  &  Associates,  Inc. 

Pace  Productions,  Inc. 

Pacific  Outdoorsman  Films 
Pacific   Productions,   Inc. 
Pahner,  Alfred  T.,  Productions, 
Pan  American  Films 
Paragon  Productions 
Parthenon  Pictures  — 
Pt'ckham    Productions, 
Pelican  Films,  Inc. 
Pendulum  Productions,  Inc. 
Photo-.-\rt   Commercial    Studios 
Pictures  for  Business 
Piel,  David,  Inc. 
Pilgrim  Film  Ser\ice,  Inc. 
Pilot   Productions,   Incorporated 
PinncN.    Ro\-,   Productions,   Inc. 
Pintoff  Productions.   Inc. 
Playhouse  Pictures 
Pohlnian  Film  Productions,  Inc. 

Portafilms    

Potomac  Films,   Inc. 
Premier  P'ilm  and  Recording  Coqi. 
Princeton  Film  Center,  Inc.,  The 
Producers  Film  Studios 
Promotional  Films,  Inc. 

Q.  E.  D.  Productions,  Inc. 
Quartet  Films,  Inc. 

Kanipart  .Associates,  Inc 

Rarig's,    Inc. 

Ray,  Rcid  H.,  Film  Industries,  Inc. 

Ray-Eye  Productions,  Inc 

Reed,  Roland,  Productions,  Inc. 

Regan  Film  Productions,   Inc. 

Reynolds.  Stuart.  Productions 

Richie,  Robert  Varnall,  Prods.,  Inc. 

Richman,  .\lel,   Incorporaed 

Rinaldo,  Ben,  Company 

Rippcy,  Henderson,  Bucknum  &  Co. 

Ri\  icra   Productions 

Rocket  Pictures.  Inc. 

Rockeft,  F.  K.,  Productions 

Rolah    Studios 

Rose.  II.  D..  6>-  C()ni|iany.  Inc. 

Rossmorc  Productions  and  Selling 

Methods,  Inc. 
Roundtahle  Productions 
Russell-Barton   Film  Company 


104 
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126 
152 
12.3 

116 
126 
132 
124 
128 

116 
153 
145 
145 
128 
123 
149 
117 
117 
117 
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149 
117 
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1.36 
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117 
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141 
131 
123 
140 
125 
1.35 
1.39 

117 
149 

117 
153 
1.39 
140 
1.50 
130 
150 
118 
126 
150 
144 
1.50 
1.50 
1.50 
105 
118 

118 
150 

127 


Producers 

Ruston  Film  Associates 
Ryan,  George,  Films,  Inc. 


Page  No. 

1.39 
139 


Organization,    Inc. 
Id,   Productions 


lis. 


Sage,  Bukar  &  Larisch  Sales 

Promotional 
Sarra,  Inc. 
Schnitzcr.  Ger 
Seminar,  Inc. 

Shuler,    Linda.    Productions 
Snyder,  Bill,  Films 
Society  for  Visual  Education,  Inc. 
Soltys,  Richard  J.,  Productions 
Sonafilni  Productions  Corporation 
Sonochrome  Pictures 
Spottswood  Film  Productions 
Star  Informational  Films 
Stiljer.  Sidney  J.,  Productions,  Inc. 
Strauss,  Henry,  &  Co.,  Inc. 
Sturgis-Grant   Productions,   Inc. 
Sunny-South  Films  Corporation 
Sutherland,  John,  Productions,  Inc. 
Swanson,    Rudy,   Productions 

TFI   Productions,   Inc. 

TV  &  Motion  Picture  Productions 
Techfilms   Division,   Parthenon 
Technical   Communications,   Inc. 
Technifilms,    Incorporated 
Telecine  Film  Studios,  Inc. 

Telepix  Corporation  

Tele\ision  Graphics,  Inc. 

Telic,  Inc. 

Texas  Industrial  Film  Company 

Thunderbird  Film  Sound  Center,  Inc. 

Tiesler  Productions 

Tomlin  Film  Productions.  Inc. 

Trans  Radio  Productions  Inc. 

Tro\ -Beaumont  Company,  Inc. 

UPA  Pictures,  Inc. 

Unifilms.   Inc. 

Unit  One  Film  Productions 

United  Film  &  Recording  Studios 

United  States  Productions,  Inc. 

University   Films,   Inc. 

VPI    Productions 

Van  Praag  Productions,   Inc. 

Venard  Organization,  The  . 

Video  Films  Incorporated 

X'idcotapc  Productions  of  N.  Y.,  Inc. 

Vihlene   Productions 

Vision  Assocates,  Inc. 

Vista  Productions  Unlimited.  Inc. 

Visual  Media,  Inc. 

Visual  Presentations.  Inc. 

Visualscope  Incorporated 

Vogue  Film  Productions,  Inc. 

W  C  D,  Inc. 

Wade,  Roger,  Productions,  Inc. 
Wagner,  Mike,  Productions 
Washington  Video  Productions,  Inc. 

Watson    Film   Productions 

Werner,   .Andy,   Film   Productions 

Westminster    Fihns 

Wilding    Inc. 

Willard,  Frank.  Produclious 

Willard  Pictures,  Inc. 
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1.36 
150 
118 
142 
141 
136 
150 
1.50 
144 
127 
125 
118 
118 
119 
127 
151 
141 

119 
126 
151 
151 
151 
1.37 
151 
119 
119 
143 
127 
119 
119 
106 
119 

151 
120 
151 
1.37 
120 
120 

120 
120 
138 
131 
120 
151 
120 
145 
120 
143 
121 
128 

121 
121 
145 
123 
106 
140 
1.52 
137 
128 
121 


NOTE:   Bold-face   listings    denote    display    ad- 
vertising of  producer  this  issue.    See  Page  210. 


Producers  Page  No. 

Wolff,  Raphael  C  Studios,  Inc.  152 

Worcester    i'ilm    (^orp.  107 

Wright,  Norman,   Productions  .  1.52 

Wtntelc  Film  Productions  127 

Wvlde  Films,  Inc.  121 

Za'pel  Studios,  Inc 1.38 

Zweibel,  Seymour,  Productions,  Inc.  121 


C  A  N  A  D  .A 

B.  C.  Films,  Ltd. 

Caldwell.  S.  W.,  Ltd. 
Chetwynd   Films   Limited 
Chisliolm,  Jack,  Film  Productions 

Ltd 

Crawley  Films  Limited 
Graphic  Films  Limited 
Lawrence,   Robert,   Productions 

(Canada),  Ltd 

Les  Films  Lavoie 

-Master  Film  Studios  Limited     .  .  . 
Meridian  Studios,  The 
Moreland-Latchford   Productions 
Motion  Picture  Centre  Limited 
Omega  Productions,  Inc. 
Parry  Films  Ltd. 
Peterson  Productions  Limited 
Philhps-Gutkin  &  .Associates,  Ltd. 

Thatcher  Film  Productions    

Westminster  Films  Ltd 


154 

1.54! 
1.55 


155 , 
154; 
154 

1.56 

1.58 

154 

156 

1.56' 

1.56! 

1.57  ■ 

1.54; 

1.56: 

1.54. 

1.56 

156 


PRODUCTION     R  E  A  I  E  W 
INTERNATIONAL 

Artransa  Park  Television  Ptw  Ltd.  166 

AudioWcentro  157 

Arno  Studio  A.  S    .  162 
Cambridge  Film  and  T.\'.  Productions 

Ptv.    Ltd.  166 

Carillon  Films  N.  \.  16l>' 

Catha\    Film  Services   Ltd.  Hi^ 

Centra-Film  A.S   (Denmark)  163 

Centra-Film,  Ov,  AB   (Finland)  163 

Centralfilm,  AB   (Sweden)    164 

Ccntralfilm  A  S   (Norway)    164 

Cinema  et  Publicite    160. 

Educational   Film   Exchange,   Inc.  166j 

Estudios  Cinematograficos  Rosello  157| 

Estudios  Macian  S^  A 162] 

Estudios  Moro  S.A.— Movierecord  S..\.  162! 

Factual  Films  Limited  168] 

Forberg  -  Film  AB  164' 

Halas  &  Batchelor  Cartoon  Films  1-58 

Herschells  Films   Pt\ .   Limited  166 

Interlingual  Telc\ision  K.  K.  166 

International   Motion  Picture  Co.  168 

Kinocentralen,    .A.  B.  IM 

Kinocrat   Films   Limited  158 

Laux  Tonbildschau   KG  160 

Les  .Anah'.scs  Cinematographiques  160 

Mitsui    Productions    Ltd.  Ift*" 

Puhlililms  157 

Shu-Taguchi  Productions,  Inc.  16'- 

Svekon   Film  I6-) 

Tokvo  Cinema  Oimpany.  Inc.  !6t. 

World  Wide  Animation  Ltd.  iS 

World  Wide  Pictures  Ltd.  156' 

W  orkl  Wide  Tele\isiou  Film  ' 

Services  Ltd.  15f 


BUSINESS     SCREE^ 


CONNECTICUT 

JOHN   CAMPBELL  FILMS,   INC. 

40   Francis   Lane,    Byram,    Conn. 

Phone:  JEfferson   1-9795 

Date  of  Incorporation:   1960 

John  Campbell,  President 

Gyneth  R.  Campbell,  Vice-President 

Susan  \'e!sor.  Manager 
iSebvices:   Complete  script  to  screen;  public  re- 
lations,    business,      training     films.      F.\cilities: 
Complete  facilities,   studio   and  sound   recording 
on  lease  basis. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Picti'bes:  Miagaru  Potter  Project  (re- 
vised). (Power  Authority  of  the  State  of  New 
lYork);  New  York  World's  Fair,  Progress  Re- 
port I;  Preview.  New  York  WorlcTs  Fair;  (New 
York  World's  Fair  1964-1965  Corp.). 


KEVIN   DONOVAN   FILMS 

208  Treat   Road,   Glastonbury,    Conn. 

Phone:  MEdford  3-9331 

Date   of   Organization:    19.53 

Branch:  15  West  44th  St.,  New  York,  N.Y. 
Phone:  Yukon  6-6049.  John  Bennewitz, 
in   charge. 

Kevin  Dono\an,  Owner 

John    Bennewitz,   Executive   Producer 

James  Benjamin,  Writer 
Services:  Motion  pictui'es  and  slidefilms;  pub- 
lic relations,  industrial  and  medical  films. 
Facilities:  16mm  .Mitchell,  Cine  Specials,  Arri- 
flex  cameras;  Magnasync  sound  equipment;  light- 
linj;  and  editing  equipment. 

IrECENT  PRODUCTIONS  AND  SPONSORS 
jMoTiON  PicTirRES;  Dark  Is  the  Night,  (Conn. 
Light  &  Power  Co.);  Greater  Hartford's  Great!. 
:( Hartford  Chamber  of  Commerce);  The  McNeil 
Story.  (.McNeil  Machine  &  Engineering);  Power 
for  Your  Future.  (Ohio  Edison  Co.);  Dental 
Sales  Film.   ( Sobering  Corp.). 

ROIAB  STUDIOS 
(Rolab   Photo-Science   Laboratories) 
Walnut  Tree  Hill,  Sandy  Hook,  Conn. 
Phone:    GArden   6-2466 

Date  of  Organization  in  New  York  City;  1928; 
in   Connecticut:    1933 

Henry  Roger,   Owner-Director 

E.  H.  Roger,  Secretanj 
Services:  Complete  and  partial  productions,  as- 
iistance  to  other  producers  utilizing  our  facili- 
ties; camera  and  sound;  sound  stage  for  rent; 
Specialists  in  highly  technical  and  scientific  cam- 
t?ra  work.  F.iCiLixiES:    Modem  sUidio  with  light- 

S'ng  equipment;  preview  room;  25  cameras,  35mm, 
16mm,  still  18mm '24mm  to  8"  x  10";  complete 
ab  for  micro-macro-time-lapse;  optical  benches; 
biological,  medical,  ph\sical,  chemical  research; 
pptical  electrical  motion  picture  engineering; 
manufacturer  of  instruments  for  time-lapse,  spe- 
cial cameras  and  devices,  developments.  Com- 
plete facilities  for  mass  production  of  filmstrips 
(slidefilms). 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  How  To  Use  Tools.  (Stanle\- 
Tools);  part  productions  for  New  York  pro- 
ducers; U.S.  Government  and  Universities.  (Pres- 
ently doing  location  work  in  Arizona  and  on 
west  coast). 


Unit  One   Film   Productions 

26  Webb   Road,   Westport,   Conn. 
Phone:    CApital    7-1914 
Stanley  Englehardt,   Rep. 
(See  complete  listing  under  Los  Angeles) 


PRODUCTION     REVIEW 


MASSACHUSETTS 

ACORN   FILMS  OF   NEW   ENGLAND,   INC. 

465    Stuart    St.,    Boston.    Mass. 

Phone:    commonwealth   6-3507 

Date  of  Organization:    1952 

Branch  Office:  168  West  46th  St.,  New  York, 
N.Y.  Phone:  JUdson  6-2272.  Elliott  Butler, 
in   C/ig.   of  Production. 

John  V.   Rein,  Jr.,  President  and  Sales 
Manager 

Hazel  Frost,  Exec.  Assistant  and  Treasurer 

Julian  Olansky,  Producer-Director 

Alan  F.  Anderson,  Edward  Dooks. 
Gerald  Small,  Cameramen 
Services:  Specialists  in  motion  picture  film  for 
publicity  and  public  relations  for  T\'.  Fire  pre- 
vention and  safety  films.  F.^cilittes:  Sales  of- 
fices, cutting  rooms,  projection  room.  16mm 
sound  and  silent  production  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictukes:  Rolling  Kitchen,  (Don  Or- 
ione  Home);  June  Duinj  Fesiivd,  (N.  E.  Dairy- 
Council);  The  Twin  Dome.  (American  Cyana- 
mid  Co.);  Complex  Computer.  (General  Elec- 
tric Co.);  French  Fashions.  (Filene's  of  Boston); 
C/iris-fma.s  in  Boston,  (Retail  Trade  Board);  50f/i 
Anniversary  of  Telephone  Pioneers  and  Weatlwr 
Balloon,  (N.  E.  Telephone  &  Telegraph  Co.). 
PR  Newsfilms  for:  Sylvania  Electric,  General 
Telephone  &  Electronics  Co.,  Wentworth  Insti- 
tute, Saxon  Theatie  Corp.,  Boston  Port  Authority. 
TV  Filming:  for  WBZ-T\',  WNAC-TV,  WIAR- 
T\',  WCSH-T\'  and  Hearst  Metrotone  News. 

Animation,   Inc. 

802  Statler  Bldg..  Boston  16,  Mass., 
Phone:  HU  2-1221 

Jeff  Forbes,  in  charge 
(See  complete  listing  under  Los  Angeles) 
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NEW     ENGLAND 


A  Key  to  Sponsor  Reference 
Use    of   These    Listing    Pages 

■«•  The  detail  in  depth  of  these  listings  of 
business  and  television  film  companies  pro- 
vides the  sponsor,  advertising  agency  and 
government  film  buyer  with  a  complete  pic- 
ture of  his   prospective   producer. 

In  addition  to  names  of  principal  officers 
and  data  on  services  and  physical  studio  fa- 
cilities, the  facts  on  "Recent  Productions 
and  Sponsors"  show  the  nature  of  recent 
studio  experience,  of  films  produced  in  the 
past  year.  Preview  current  pictures  as  a 
prerequisite  to  purchases;  bidders  should 
also  provide  factual  data  on  experience, 
staff,  facilities  and  financial  stability. 

There  was  no  charge  or  obligation  what- 
soever to  these  listed  companies;  every 
known  source  was  contacted  with  three 
separate  first-class  mailings.  Only  those  who 
furnished  evidence  of  recent  production 
were  accepted  for  listing.  We  know  this 
section  to  be  the  most  complete  and  de- 
tailed compendium  of  specializing  com- 
panies published  an\' where  in  the  world. 
This  12th  Annual  Edition  speaks  for  itself 
as  a  useful  reference  tool.  — OHC 


BAY  STATE   FILM   PRODUCTIONS,   INC. 

35  Springfield  St.,  Agawam  (Springfield), 
Massachusetts 

Phones:  REpublic  4-3164-5; 
REpublic  4-6189 

Date  of  Organization:   1943 

Branches:  80  Bovlston  Street,  Boston,  Mass. 
Phone;  H.Ancock  6-8904.  Lowell  Went- 
worth.  Vice  president  in  charge.  17  West 
44th_St.,  New  York,  N.  Y.  Phone:  YUkon 
6-2359.  Merrill  Sweetman,  Account  Execu- 
tive. 

Morton  H.  Read,  President 
David  Do\le,  Exec.  Vice-President 
Harold  O.  Stanton,  Vice-President, 
Francis    N.   Letendre,   Vice-President 
Lowell  Wentworth,  Vice-President 
Winifred  Pettis,  Treasurer 
Merrill  Sweetman,  Account  Executive 
Edward  O.  Knowlton,  Script  Director 
Harold  Fischer,  Dir.  of  Photography 
Kenneth  Alexander,  Chief  Sound  Engineer 
Bruce  Jorey,  Dir.  of  Editing 
William  Rhodes.  Studio  Manager 
Anderson  Craig,  Art  Director 
Services:    16mm  and  35mm  motion  pictures  in 
b&w   and   color;   industrial,   scientific,   public  re- 
lations,   sales,    training,    religious,    documentary, 
animated;   special  programs  for  sales  and  stock- 
holders meetings;  T\'  commercials  and  programs; 
sound    slidefilms;    filmograph;    storyboards;    tech- 
namation;    foreign   languages    narratives;    special 
effects;  still  photography,  b&w  and  color;  script 
services;    sales    and    training    aids;    distribution. 
Services   Available   to   Other   Producers:    Photog- 
raphy ,    sound     recording,     printing,     processing, 
editing,  scoring,  cutting,  interlock  screening,  ani- 
mation, titles,  use  of  soimd  stage,  set  designing, 
lighting,   truck  mounted   generators.   F.\cilities: 
Mitchell,    Maurer,     Eastman,     Arriflex    cameras; 
complete  lighting  facilities;  AC  and  DC  portable 
gas  driven  generators;  Maurer  16mm  optical  film 
recording;     16    and    17!2mm    synchronous    mag- 
netic   film    recording;    Ji"    synchronous    magnetic 
recording;   16mm,   17'/2mm  and  35mm  dubbing; 
two  printing  labs  for  color  and  b&w,  DePue  and 
Peterson   printing   equipment,   electronic  cueing; 
16mm    b&w    processing,    positive,    negative,    re- 
versal;   two    screening    rooms    with    35mm    and 
16mm  interlock  equipment;  3  cutting  rooms;   16 
and   .3.5mm   Moviolas;   sound   readers   for   16mm, 
17!2mm  and  35mm,  optical  and  magnetic;   com- 
plete  animation  department  with  two  animation 
stands;     art     department;     carpenter     shop;     set 
designing;    two    music   libraries;    film    vault;    still 
photography    department    with    dark    rooms    for 
color  and  b&w;  two  soimd  stages,  over  3000  sq. 
ft.;   pennanent  staff  of  31   technicians,   art   and 
script   specialists;    Acmade   editing   machine. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictltres;   .Voif  You  See  It.    (Insurance 
Information    Office    of    Conn.);    The    Partridge 
Pattern.    (Norwich  Universits');  /"-rf  Ping  It  In, 
(Electric  Council  of  N.  E.);  The  Fine  Gold  of  It. 
(Stanley   Home   Products);    The  Miracle   Called 
Water.    (Springfield   Water   Department);    Pass- 
port to   Personal  Profits;    Research    Is  Only  the 
Beginning.     (United     Shoe     Machinery"    Corp.); 
Training    For    Success.    (Rock   of   Ages    Corp.); 
That  Others  May  Live.  (Kaman  Aircraft  Corp.); 
Progress    Report    #616    &    617,     (Elecbic    Boat 
Div.,    General    Dynamics    Corp.);    The    Simplex 
Story.    (Simplex  Time   Recorder  Co.);   A  Better 
Way.    (J.    W.    Greer   Co.);   Heritage   of   Flavor, 
(Ocean  Spray  Cranbemes,  Inc.);   Man  to  Man: 
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NEW       ENGLAND      STATES; 


BAY  STATE  FILM  PRODUCTIONS: 
Stop.  Look  &  Sell.  { Ra\  bcstos  Div.,  Haybestos- 
Manhattaii.  Inc.);  Welcome  Aboard.  (Fumess 
W'itliy,  Inc.);  Luuiieh  In  IfinonDtce.  (Hamilton 
Standard  Div.,  United  Aiieialt  Corp.);  Project 
X  Agnis,  (General  Electric  C:o.);  lierk.shire  Diary 
(Berkshire  Hills  Conference);  One  Chance, 
(American  Gas  Assoc);  Marble  —  Today  &  To- 
morrou-.  (Vemiont  Marble  Co.);  Slidefilms: 
Picturesque  Word  OriHi'/ii-,  (C  &  C  Merriam 
Co.);  Plunninri  Ymir  Security  riirouah  Sating.?, 
(Knights  of  Colnnibns);  The  PBX  Sy.'ilein.  (New 
England  Tel.  &  Tel.  Co.);  Mount'  llolyoke.  A 
Community  of  Scholars.  (Mt.  Holvoke  College); 
Music  Tape;  Pilhhury.  (Life);  The  H.  B.  Smith 
450  Mills-  Boiler,  (H.  B.  Smith);  LPO.  (Mon- 
santo Chemical  Co.);  T\'  Commebchls:  for 
Conn.  Milk  Producers  Assoc;  Boston  Globe, 
(BBD&O);  Dreikorn's  Bread,  (Quality  Bakers  of 
America,  Inc.). 


DEKKO   FILM   PRODUCTIONS,   INC. 

126  Dartmouth  Street,  Boston  16,  Mass. 

Phone;  KEnmore  6-2511 

Date  of  Organization:  1946 

Joseph  Rothberg,  President 

Webster  Lithgow,  Sale's  Manager 

Charles  Rock-\vell.  Production  Manager 

Paul  Rockwell,  Unit  Manager 

Plynn  E.  Williams,  Creative  Director 

Dorothv  Cohen,  Office  Manager 

A.  E.  Petruccelli,  Chief  Electrician 

DougUis  Saunders,  Editor 

Mar\in  Rothberg,  Production  Assi-^tant 
Services:  16mm  and  3.5mni  film  productions  and 
sound  slidefilms.  Design,  animating  hot  press 
titles,  storybook,  script  editorial  and  consulting. 
AU  services  available  to  industry  and  producers. 
F.iCLLiTiES:  Sales  promotion  and  sales  training 
packaging;  two  complete  sound  stages;  16mm 
and  35mm  screening  rooms;  narration  rooms; 
editing  rooms  with  16mm  and  35mm  Moviolas; 
synchronizers;  hot  splicers;  magnetic  and  optical 
sound  readers;  animation  stand;  hot  press;  Hy- 
drolK-;  tracks;  Mole-Richardson  mike  boom; 
Western  Electric  and  RCA  mikes;  ten-position 
mixing  console;  equalizers  and  dip  filters;  optical 
and  magnetic  dubbers;  Reeves,  Stancil-Hoffman; 
Fairchild  sync  tape  interlock-dubbers;  three 
music   libraries. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictches:  Project  leeway;  Iceskate; 
(Arctic  Institute);  Children  of  Discord,  (Mass. 
Soc.  for  the  Prevention  of  Cruelty  to  Children); 
Stevens  Manufacturing  Company.  (Harbridge 
House);  Fire  Safety  in  Industry.  (Factory  Mutual 
Labs.);  Here  They  Come,  (Market  Forge);  Be- 
yond    the     Horizon.      (Columbans);      Injection 


Real   Facts   for   Sponsors 

— eviflence    of    suppliers''    good   faith 

■'-  The  detailed  listings  given  specializing 
producers  of  business  motion  pictures  and 
slidefilms  furnish  the  buyer  of  sight/sound 
media  u'ith  solid  evidence  regarding  any 
prospective  supplier.  Listing  data  requests 
emphasized  the  need  for  both  film  and 
sponsor  references  and  it  is  this  area  of 
each  listing  which  indicates  the  recent  ex- 
perience of  each  company  in  these  pages. 


DEKKO  FILM  PRODUCTIONS: 
Mouldings.  (United  Shoe  MachineiT ) ;  Research 
Bureau.  (Holbrook  &  Co.);  Breaktiiru  in  Brak- 
ing, (Pernia  Research  is  Development  Co.); 
Slidefilms:  Berkline;  Lesloil;  (Sackel  Jack- 
son); Humanity  at  the  Cro.'isroacls.  (Salvation 
Army);  TV'  C()M.mehcl\ls:  lor  Sweetnic;  Cryo- 
vac  Chickens;  BarB  (^uts;  (Ken\on  &  Eckhardt, 
Inc.);  Underwoods;  H.  P.  Hood  &  Sons;  J.  A. 
Cigars;  Westinghouse  Broadcasting;  Shrimp 
Creole;  Homemakers  Beans;  Perma  Brakes. 


D4   FILM  STUDIOS,   INC. 

56  Elmwood  Street,  Newton  5S,  Mass. 

Phone:  \\  Oodward  9-7770 

Date  of  Organization:  1935 

Date  of  Incorporation:  1956 

Joseph  Dephoure,  President  &  Treasurer 

Milton  L.  Levy,  Vice-President 

Esther  Wolf,  Office 

Donald  Molncr,  Editing 

Karlus  Dravniek,  Art  &  Animation 

Ralph  Picardi,  Laboratory 

Douglas  Rideout,  Sales 

Services:  New  and  modem  studios,  1962.  16inm 
and  3.5mm  film  production.  Industrial,  documen- 
tary, medical,  business,  public  relations,  training 
films.  T\'  commercials  and  programs.  Kinescop- 
ing.  Sound  recording  and  mi.\ing.  Color  and  b&w 
printing,  neg.  and  pos.,  reversal  processing  and 
printing;  slides;  shdefilms;  hot  press  titles;  ani- 
mation. F.^cilities:  16mm  and  3.5mm  cameras, 
sound  and  silent;  2100  sq.  ft.  air-conditioned 
studio  with  grid  lighting;  Hxdrolly;  magnetic  and 
optical  recorders;  interlock  playback;  five  gang 
interlocked  dubbers;  16mm  printers;  Houston 
Fearless  processors;  16mm  and  35nim  projectors, 
optical  and  magnetic;  projection  room;  0.\berry 
animation  stand;  Kensol  hot  press;  editing  rooms: 
art  department;  music  libraries;  script  writing. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Pictxibes:  Project  High  Cue  (Airforce 
Cambridge  Research  Laboratories);  Project  Pea 
Soup,  (Aeronautical  Icing  Research  Laborator- 
ies); Psychological  Testing  Series,  (Beha\orial 
Science  Research  Fund);  Football  Highlights. 
1961,  (Dartmouth  College);  The  Price  is  Too 
High,  and  Loyalty  to  Present  Supplier,  (Eastern 
States  Farmers  Exchange,  Inc.);  Nuclear  Deton- 
ations, (Edgerton,  Germeshauscn  &  Grier,  Inc.); 
Challenge  for  Tomorrow,  (Industrial  School  for 
Crippled  Children);  Every  Spring.  (Bhike  John- 
.son);  Hallux  Rigidus,  (Dr.  Robert  Joplin); 
Doppler  Xacigalion  for  Helicopters,  and  A\/TJP- 
12,  (Laboraton-  tor  Electronics);  Chri.itmas. 
1961,  (New  England  Telephone  &  Tclegiaph 
Co.);  Fouls,  Violations  Jn  Women's  Ba.sketball. 
(University  of  New  Hampshire);  Model  J66, 
(Polaroid  Corp.);  The  Sports  Clinic,  (Jack  Rich- 
ards); Back  to  Boston,  (Telephone  Pioneers  of 
America);  Automation  #1,  #2.  ( Cryovac  Div., 
W.  R.  Grace  &  Co.);  The  Day  the  Books  Went 
Blank,  (.New  England  States  Library  Exten- 
sions); Slidefilms:  Futurama  #1,  #2,  (General 
Realty  &  Development  Corp.);  Polyfibron  Off- 
set Blanket,  (Dewey  &  Almy  Chemical  Div.,  W. 
R.  Grace  &  Co.);  T\'  Com.mercials:  for  Calling 
Brewing  Co..  (Harold  Cibot  &  Co.)  Bird  &  Co., 
(Reach,  McClinton  &  Humphrey);  Better  Home 
Heat  Council;  Barcolene;  Patene  Wines.  (Silton 
Bros.,  Callaway,  Inc.);  J.  A.  Cigars,  (63  Cigars); 
Slumberland  Mattresses,  (Gabriel  Stem  Adver- 
tising). 

MAGNA  FILM   PRODUCTIONS,   INC. 

49   Berkelcv  Street.   Boston    Ifi,   Massachusetts 

Phone:  HU  2-55S0 

Date  of  Organization:    1953 

Date  of   Incorporation:    1955 


Robert  Berinan,  President 

Ad  Schneich'r,  Vice-President,  Production  Su- 
pervisor 

Robert  W.  Hai:itie,  Art  Director 

BeiiKird  Gregoire,  Ass'isiant  Productiim  Super- 
visor 

Services;  Film  production;  slides;  film  strip 
production;  T\'  news  coverage;  public  relations 
films,  F.vciLiTiEs:  Studio;  .Arriflex  and  Bell  & 
Howell  cameras;  dark  room,  editing  and  art  dept. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictitres:  IMCO,  (Improved  Machinery, 
.\.  H.);  Polaroid  Xeg/Pos.  (Polaroid  Corp.); 
Electronic  Music,  (Robwood  Assn.  for  Kinsman 
Electronics);  P  ii  T  Is  on  the  Go,  (Stanley  In- 
dustries); Child  Alone,  (.Mass.  Association  for  Re- 
tarded Children);  Slidefil.ms:  The  Mais,  parts 
1  &  2   (The  Daughters  of  St.  Paul). 


Rampart  Associates,  Inc. 

19    Beecheroft    Street,    Boston,    Mass. 
Phone:  STadium  2-5373 

Arnold  Lawrence,  Executive  Producer 

(See  complete  listing  under  New  York  City) 


TRANSRADIO  PRODUCTIONS,   INC. 

683  Boylston  Street,  Boston  16,  Mass. 
Phone:  COpley  7-5760 

Date  of  Organization:  1947 
Dale  of  Incorporation:  1951 

Oscar  H.  Cheses,  President,  Gen.  Mgr. 
.\lfred  D.   Benjamin.   Production  Manager 
Carroll  E.  Spinney,  .Art  Director 
Edward  B.  Shaw,  Sales  Manager 
Robert  M.  Kellaway,  Audio  Engineer 
Tom   Sutton,   Animator 

Services:  Producers  of  motion  pictures  and 
sound  slidefilms  for  industry,  government  and 
education;  radio  and  T\'  commercials,  kine- 
scopes. Editorial  and  animation  services,  scripts. 
F.iCiLiTiES:  Complete  production  facilities;  35mm i 
and  16mm  cameras;  sprocket,  'A"  magnetic  tape.j 
disc  and  optical  recorders;  3.5mm  Moviola;  16mm 
interlock  projection;  sound  stage;  lighting  equip- 
ment; screening  room;  recording  room;  mixing 
and  dubbing;  art  and  animation;  editorial  de- 
partment; kinescopes. 

RECENT      PRODUCTIONS      AND      SPONSORS 

.Motion  Pictities:  System  Dispatching,  (Boston 
Edison);  Space  Ball,  (Sho  Sho  Products);  Mobil 
Aid-Raijtheon  Raytel,  (Fuller,  Smith  &  Ross); 
Kiki  Bird;  Tina  and  the  Tigers,  (TR  Sxndicated); 
T\'  Co.\iMEHCi.\Ls:  for  Simmonds  Upholstering 
(Radam);  Boston  Globe,  Libertv  .Mutual,  Dodge 
Dealers,  (BBD&O);  Sprav  a  Tape,  Space  Ball, 
Bessey's  (O'Leary);  Waltham  Oil,  (CCI);  United 
Fund,  (Dowd);  Magic  Wand,  Rambler  Dealers. 
Nuclear  Wax  (Barron);  Ciansctt  Race  Track, 
(Chambers,   Wiswell   &   Moore). 
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WATSON   FILM   PRODUCTIONS 

23  Chestnut  Hill  Road,  Holden,  Mass. 

Phone:  VA  9-3422 

Date  of  Org;mization:  19.56 

J;imes  L.  Watson,  Producer 

Services:  Complete  production  of  motion  pic- 
tures and  slidefilms  for  industrv',  education, 
television.  Separate  script"  riting  and  consulta- 
tion service.  Facilities:  Cameras,  Bolex  16mm 
and  .Arriflex  I6mm;  editing  rooms  «ith  Bell  & 
Howell  hot  splicer;  magnetic  and  optical  sound 
readers;  ColorTnui  portable  hghting  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picttkes:  The  Husky  Briquet.  (Husk-y 
Oil  Compain  via  .\rtinn'  D.  Little,  Inc.);  The 
Condnx  Burner.  (.Arthur  D.  Little,  Inc.);  Just 
Off  Main  Street  (.Worcester  Golden  Rule);  Hi 
Wire  Jet.  ( Narco  Products);  Slidefilm:  The 
People  In  the  Valley.  (Blackstone  \'alley  United 
Fund).  ' 


BUSINESS     SCREEN 
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WORCESTER   FILM  CORP. 

131   Central  Street,   Worcester,  Mass. 

Phone:   PL  7-2276;   PL   6-1203 

Date  of  Incorporatiun:    1917 

Carleton    Bearse.    General   Manager 

David  Ramsdell.  Sales  Manager 

Walter  Porter,  Cinenuitographer 
IServices:  Complete  16mni  industrial  and  medi- 
cal motion  picture  ser%ice  including  writing,  pho- 
tography, lighting,  editing  and  sound  recording. 
16  and  35mm  stereo  motion  picture  production. 
Facilities:  Studios  and  generator  truck. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictcbes;  Blacksmith  for  the  Stars,  (W'y- 
man-Gordon  Co.);  Allen  Extras,  (.\llen  Mfg. 
CJi.  I;  Animal  Wonders.  (American  Guernsey 
Cattle  Club);  Automotive  Broaching  for  Com- 
pacts, (LaPointe  Machine  Tool  Co.):  Slidefilm: 
The  Comparator  Story,  (Jones  &  Lamson  Ma- 
chine Co.). 


NEW       HAMPSHIRE 

JONATHAN   KARAS  &  ASSOCIATES 
Bay  View  Road,  Dover,  N.  H. 
Phone:  742-0612 
Date  of  Organization:  19.58 
Branch  Office:    .59  East  54th  St..   New  York 

N.  Y.  Phone:  PLaza  3-6411. 

Dr.   Jonathan   Karas,   President 

Jack   Berch,   Vice-President 

M.  Van  de  Ryn,  Vice-President 
Services:  Creative  science  and  engineering  con- 
sultants to  ad\ertising  agencies,  industry  and 
fil™  producers.  Client-agency  technical  liaison, 
imotion  picture  scripts,  scientific  demonstrations, 
technical  testing  and  specialized  wTiting.  Facil- 
'ITIES:  Affiliations  with  several  university  techni- 
cal staffs  with  laborator\'  and  testing  facilities 
.available.  Scientists  and  engineers  available  as 
■consultants  in  any  branch  of  science  and  engin- 
leering. 

IrECENT  PRODUCTIONS  AND  SPONSORS 
'Motion  Pictures:  (Specialized  Demonstrations, 
'Inserts  and  Counsel  Only);  Scientific  demonstra- 
tion commercials,  (.Xero.x  Corp.);  (E.  1.  duPont 
jde  Nemours);  Scientific  &  technical  counsel  for 
Young  &  Rubicam,  Inc.;  Papert,  Koenig  &  Lois, 
I  Inc.;  Ogilvy,  Benson  &  Mather,  Inc.:  General 
Electric  Co.;  Goodyear  Tire  &  Rubber  Co. 
Slidefilm:  Plastic  Demonstrations,  (Monsanto 
Chemical  Co.);  T\'  Demonstrations  for  Baird- 
Atomic,  Inc. 
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CAMPBELL   FILiVlS 

Saxtons  River,  Vt. 

Phone:  2.547 

Date  of  Organization:  1947 

Robert   .\I.   Campbell,   Executive  Producer 

Fred  J.  Broun,  Production  Manager 
•  Warren  Johnson.  Account  Executive 
I  Services:  Educational  and  business  films  for 
all  purposes;  slidefilms.  Industrial  still  photog- 
raphy. F.iciLiTiES:  Complete  production  facilities, 
camera,  lights,  sound  equipment  for  location  and 
studio  production,  .■\nimation  stand.  Editing 
rooms  and  recording  studio  uith  three  channel 
.magnetic  mixing.  Westrex  Editor.  Bell  &  Howell 
I-  C.  printer,  16mm  interlock  screening. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictl^res:  Children  of  the  Silent  Xight, 
(Perkins  School  for  the  Blind);  DimetiMons  of 
a  College  -  The  Story  of  Middlehury,  (.Middle- 
bur\'  College);  Slidefilms:  College  Admi.'ision 
Problems  (series  of  eight  for  Guidance  Informa- 
tion Center);  Beginning  Cursive,  (J&C  .iVssoc- 
iates). 


ACi   PRODUCTIONS 
21  M'est  46th  Street,  New  York,  N.Y. 
Phone:  JUdson  2-1918 

Date  of  Organization:  JuK',  1958 
Stelios  Roccos,  President 
Da\id  Chapin,  Associate  Producer 
Edward  S.  Seeley.  ]r.,  Writer 
Francis  Jones,  Editor 

Services:  Complete  motion  picture  production 
including  photography,  animation,  editing,  sound 
and  music.  Facilities:  ("omplcte  recording  and 
editing  facilities;  small  studio  and  photographic 
equipment, 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictcires:  The  Purple  Turtle.  (Amer- 
ican Crayon  Co.);  Materials  of  Our  World;  Pho- 
tosynthesis; Changes  in  Materials,  (United 
World  Films);  Jonah  and  the  Whale,  (\'ideo 
International);  The  Pana-mnic  Radio,  (Dentsu 
Advertising);,  Electric  Fanning.  (Donnovan 
Films);  White  Blood  Cells,  (.McGraw  Hill  Com- 
pany); The  M.  S.  Chest,  (National  .Multiple 
Sclerosis  Society), 

Acprn   Films  of  New  England 
168  West  46th  St.,  New  York,  N.Y. 
Phone:  JUdson  6-2272 
Elliott  Butler,  in  charge  of  Production 
(See  complete  listing  under  Boston,  Mass.) 


ADMASTER  PRINTS   INC. 
425  Park  Avenue  South.  New   York  16,  N.  Y. 
Phone:  OR  9-1134 

Date  of  Organization:  1949 

Charles  Com.  President  &  Creative  Director 

Henry  Roth,  Treasurer 

Da\id  E,  \\'eller.  Sales  Manager 

Reese  Patterson,  Executive  Art  Director 

Services:  Creators  and  producers  of  slides  and 
filmstrips  including  35mm.  3V4  x  4,  Vugraph  and 
related  services.  F.\cilities:  Complete  air- 
conditioned  studios,  projection-conference  room 
on  premises;  camera  and  processing  equipment 
for  color  and  b&w  including  both  horizontal  and 
vertical  camera  facilities  for  all  sizes. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Conunand  Control.  (General  Dv- 
namics);  80-90  Caper.  (duPont  Co.);  NHCA- 
Malpractice  Program,  (Brown-Crosby);  Train- 
ing Program,  (New  |ersey  Telephone  Company); 
1961  Sales  Meeting.   (Brown-\intners). 


Alexander   Film   Co. 

500  Fifth  Avenue,  New  York  36,  N.  Y. 
Phone:  LOngacre  5-1350 

Howard  F.  "Bob"  Olds.  Resident  Vice-Pres. 
Kenneth   .Allen   Silver,   Vice-President,  Alexan- 
der  International 
(See  complete  listing  under  Colorado ) 

ALLEGRO   FILM  PRODUCTIONS,  INC. 
723  Se\enth  Avenue,  New  York  19,  N.  Y. 
Phone:  JUdson  6-3057 

Date  of  Organization:  June,  1958 
Date  of  Incorporation:  May,  1961 
Jerome   G,    Forman,   Vice-Pres,    in    charge    of 

production 
Martin  Andrews,  Vice-Pres.  in  cltarge  of  sales 
Darb\'  Nelson,  Production  Manager 
Osborn  C.  Segerberg,  Script  Writer 


Services:  Complete  motion  picture  and  slidefilm 
production;  public  relations,  industrial,  docu- 
mentary, commercial  and  sponsored  films;  spe- 
cialists in  news  and  sports  films.  F.\cilities:  Re- 
cording and  screening  rooms;  fully  equipped 
cutting  rooms;  complete  35mm  and  16mm  camera 
equipment;  script  and  art  departments. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlties:  Creation  of  New  Wealth. 
(Y'awata  Iron  &  Steel  Co.);  Asian  Journey;  An- 
atomy of  .\ggre.mon:  Freedom  From  Fear;  lOth 
Pacific  Science  Congress;  (U,S,  Infonnation 
.-Agency);  For  Your  Information,  (Frigidaire  Div. 
of  General  Motors);  Spacemaster  In  .Action, 
( Spacema.ster  Corp.);  Teleguide,  (Sterling  In- 
formation Ltd.);  Eye  Witness  to  History,  (Na- 
tion;il  Electrical  Manufacturers  .Assoc, ) ;  News 
Films:  for  Purina  Co,;  Martin  Co,;  General  Elec- 
tric; Grumman  Aircraft;  Allis  Chalmers;  Hitachi 
Corp, 

Amalgamated   Television  Services  Pty.,  ltd. 
229  West  43rd  Street,  New  York  36,  N.Y. 

L,  Mauger,  Director,  International  Operations 
(Complete    listing    under    Artransa    Park 
Television   Ltd,,   .Australia) 

Amberson   Associates 

138  East  36th  Street,  New  York  16,  N.  Y. 

Phone:  MUrray  Hill  5-8236 

( See  complete  data  under  Creative  Visual 

Media,    Inc,   listing,    this   section) 

AAAERICAN  FILM  PRODUCERS 

1600  Broadway,  New  York  19,  N.  Y. 
Phone:  PLaza  7-5915 
Date  of  Organization:  1946 
Robert  Gross.   Executive  Producer 
LawTence  .A,   Glesnes,   Executive  Producer 
Sheldon    .Abromowitz.    Production    Control 
Frank  Lepore,  Director  of  T\'  Activities 
Barbara  Brazong,  Office  Manager 
Ser\tces:    Motion    pict\ires,    16mm    and    3.5mm, 
color   and   b&w;    and   slidefilms.   Specialties:    in- 
dustrials,  sales,   public  relations,   TV,   education, 
training,  medicals,  documentary   and  merchandis- 
ing. Facilities:  Complete  16mm  and  3.5mm  cam- 
era,  lighting   and   sound   production   equipment; 
three    cutting    rooms,    screening    room,    shooting 
stage;  special  effects;  animations;  storyboard  per- 
sonnel, script  writers. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pictures:  Hurricane  Hunters,  (L'.  S, 
Navy);  Silicon.  (Merck  &  Co,,  Inc.);  Broken 
Bridge,  (Army  Pictorial  Center,  U,  S,  .Army); 
Water  Reuue  ( Health  Research.  Inc. ) ;  A3/  Vigi- 
lante (series)  (U,  S.  Navy);  T\'  Commercials: 
for  .Advertising  Council,  Westinghouse  Electric 
Corp.,  Humble  Oil  &  Refining  Co.,  Coca-Cola 
Co.,  Corn  Products,  NuSoft  and  Best  Foods.  (Mc- 
Cann-Erickson,  Inc.);  Gener<al  Motors,  Frigidaire 
Div,,  (Dancer-Fitzgerald-Sample,  Inc);  West- 
inghouse International,  ( Gotham-\'ladimir  .Ad- 
vertising, Inc.);  Bulova  Watch  Co.,  (Sullivan, 
Stauffer,   Colwell   &   Bayles,    Inc.). 


ANIMATIC   PRODUCTIONS,   LTD. 

15  West  46th  Street,  New  York  36,  N.  Y. 
Phone:  JUdson  2-2160 

Date  of  Organization:  1949 

Tasker  G.  Lowndes,  President 

Leonard   B,  Elliott,  Vice-President 

Darrell  C,  Baker,  Creative  Director 

Mako  Oike.  Director  of  Animation 

James  DeGregory.  -Art  Director 

Terrv  Colasacco,  Production  Coordinator 
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ANIMATIC  PRODUCTIONS,  LTD.: 
Skiivk -Ks:  PiihIircis  (il  Miuiul  slicU-lilnis.  slides. 
Salcsniati-  pri-sc'iitatiniis,  lilmojjraplis,  teclinical 
animation,  soimcl-o-matics  and  T\'  commercials. 
Tai  u.iTn-s:  Completely  e<iuipped  ait  depait- 
iiu-nt;  eottin;;.  editing  and  projectio[i  rooms;  0.\- 
lull)  .\niniatioii  eiinipmcnt;  3.5nun  and  Ifiniin 
motion  picture  cameras,  still  cameras. 

RECENT      PRODUCTIONS      AND      SPONSORS 

SLlUliKlLM-SALliSMATK  PhESENTATIONS:  GO 

Where  the  Business  Is.  (Glenbrook  Laboratories. 
n\\\.  SterlinK  Drug  Co.);  The  Sterling  Silver 
Wail,  (Sterling  Sihersmitlis  of  ,\meriea);  The 
ATP  Slorii.  (Trans  World  .\irlines);  The  Big 
Btieks  and  the  Little  Doe;  Mittij  Gets  a  Map. 
(KelK -Springfield  Tire  Co.);  The  Winnins. 
Angle.  (Seripto.  Inc);  On  Tap.  (Rexnolds  Metals 
Co.);  Modern  Distillate.  (Oil  Heat  Institute  of 
.■\merica);  Spandex  Unlimited.  (Sarong,  Inc.); 
Supermarket  Insiitiife  Presentation,  (TV  Guide, 
Triangle  Publications);  Food  Brokers  Presenta- 
tion, (Merck  &  Co.,  Inc);  Playing  Lady.  (Laros, 
Inc);  The  Wolf  and  the  Psyehiatrist.  (Cosmo- 
polit;ui  Magazine.  Hearst  Publications);  T\' 
CoMMEHCiALs  &  Sound-0-Matics:  The  Travel 
Explosion.  (KLM,  Ro\'al  Dutch  .Airlines);  Narra- 
gansett  Beer.  ( Dohertv.  Clifford,  Steers  &  Shen- 
field);  Sun  Oil,  (William  Est\-  Co.);  National 
Biscuit  Co.,  Milk  Bone  Dog  Biscuit,  Pal  Dog 
Foods,  (Kenyon  &  Eckliardt,);  Texaco,  Glade, 
I\or\-  Snow,  Instant  Ma.wvell  House  Coffee, 
(Benton  &  Bowles.  Inc.)  .advertising  Coimcil. 
Inc.;  Communism  in  Cuba,  (Reach  McClinton  & 
Co.);  Sucrets,  (Charles  W.  Ho\t  Co.);  Green 
Mint,  Nytol,  (Sulli\an,  Stauffer.  Colwell  &  Ba\- 
les.  Inc.);  Super  Anahist,  Campbell  Soup,  Swan, 
Warner-Lambert,  (BBD&O);  Singer  Sewing  Ma- 
chine. (Young  &  Rubicam). 


ANSEL  FILM  STUDIOS,   INC 

75  West  4.5th  Street,  New  York  36.  N.  Y. 
Phone:  JUdson  2-7771 
Date  of  Organization:  19.56 

Terome  V.  Ansel,  President 
Ruth   Ansel,   Vice-President 
Robert  Grand,  Production  Manager 

Services:  Complete  production  of  industrial  and 
education.al  films  and  T\'  commercials.  Facili- 
ties: Complete  animation  and  li\e  action  pro- 
duction department  with  facilities  for  .35mm  and 
16mm  films. 

RECENT      PRODUCTIONS       AND      SPONSORS 

TV  Commehcials:  for  Liggett  &  Myers  Tobacco 
Co.;  Scott  Paper  Co.;  Seven-Up  Co.;  {].  Walter 
Thompson);  Polaroid  Corp..  (Doyle  Dane  Bern- 
bach):  Hoffman-LaRoche,  (Kastor,  Hilton,  Ches- 
ley,  Clifford  &  Atherton);  Good  Humor  Co.; 
(Mac  Manus  lohn  &  .^dams);  Aluminum  Co.  of 
America;  (Fuller.  Smith  &  Ross);  Theater 
Trailebs:  for  Pepsi  Cola  International;  Motion- 
Picture  Presentation:  for  Chemstrand  Corp., 
( Doyle  Dane  Bernbach ) . 


AUDIO   PRODUCTIONS,   INC. 
Film    C;enter    Building 
630  Ninth  Avenue,  New  York  36,  N.  Y. 

Phone:  PLa/.a  7-0760 
Date  of  Organization:   1933  {Cont'd  above) 


^{s  this  s\mbol  o\cr  a  producer 
listing  in  these  pages  refers  to  displa\  ad\er- 
tisement  within   this    Production    Review    issue. 


AUDIO   PRODUCTIONS,   INC.: 

OFFICERS  AND  DKI'ARIMENT  HE.\DS 

Frank  K.  Speidell,  President 
P.  J.  Mooney,  Vice-President  &  Treasurer 
T.  H.    Westermann,   Vice-President,    Sales 
Alexander  Gansell.  Sccrctanj 

PRODUCERS-DIRECTORS 

l"r;ink  Bcckwith  Harold  R.  Lipman 

1,.  S.  Bennetts  H.  E.  Mandi'll 

Alexander  Gansell  Edw  in  Scliart 

ASSOCIATE  PRODUCER 

Edward  1.  Lamm 
Patlicscope  Productions 

Services:  Motion  pictures,  all  commercial  cate- 
gories. —  public  relations,  sales  promotion,  mer- 
chandising, training,  medical,  technical  and  edu- 
cational. Facilities:  Silent  and  sound  studios;  six 
cameras  and  lighting  equipment;  mobile  units  for 
location  work  "with  tape  recorders;  penuanent 
staff  in  all  departments,  writing,  direction,  edit- 
ing, animated  drawing  and  optical;  16  &  35mm 
projection  room;  two  optical  printers;  editing 
equipment;  zoom  stand  for  trick  work;  machine 
shop;  extcnsi\e  film  ;uk1  music  librar\-  cleared  for 
tele\"ision- 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlires;  707  Astrojet,  (American  Air- 
lines); Gas  Tempering.  (Babcock  &  Wilcox);  Too 
Good  To  Be  True.  (Better  Business  Bure:ui); 
College  Counsel  &  Advice.  (College  Entrance 
Examination  Board);  Report  on  Ela^omers, 
(duPont);  Where  Mileage  Begins.  (General  Mo- 
tors); Take  Time  for  Your  Teeth.  (lohnson  & 
Johnson);  Have  Brands,  Will  Travel.  (Lever 
Bros.);  Sec  A  Pin,  (National  Board  of  Fire  Un- 
derwriters); Climate  Controlled  Ga.mline,  (Tex- 
aco); Introduction  to  High  Vacuum.  (U.  S. 
.\tomic  Energy  Commission);  Voice  of  Mer- 
cur\i.  (Western  Electric);  Technical  films,  (Con- 
tinuing series  for  U.  S.  Navy).  TV  Co.mmerc- 
lALs:  for  N.  W.  Ayer  &  Son;  Leo  Burnett;  Dan- 
cer-Fitzgerald-Sample; MeCann-  Erickson;  ].  W. 
Thompson;  and  others. 


Bay   State   Film    Productions,   Inc. 
17  West  44th  Street.  New  York.  N.  Y. 
Phone:  YUkon  6-2359 

MeiTill  Sweetman.  Account  Executive 
(See  complete  listing  under  Boston,  Mass.) 

JOHN   BRANSBY   PRODUCTIONS,   LTD 

1860  Broadwa>,  New  York  23,  N.  Y. 
Phone:  JUdson  6-2600 

Date  of  Organization:  19.36 

John    Bransb\',   President,   Treas.,   Exec.   Prod. 
David  M.  Jacobson.  Vice-Pres.,  Chg.  of  Prod. 
Thomas  Willard,  Executive  Vice-President 
Lee    Stenstrom.    Secretiiri/ 
Michael  A.  Carlo.  Vice-Pres..  Dir.  of  Photog. 
Arthur  L.  Gale,  Sales 

Services:  Production  of  industrial,  travel,  sales 
and  training  films:  I6mm  or  35mm,  color  or 
black  and  white.  Facilities:  Location  equip- 
ment for  photograph)  :uid  sound.  Full  c(iuipinent 
for  industrial  and  location  lighting.  .-Vnimatiim 
photography,   complete  film   editing  seiAiee. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictires:   Maryland.  This  Is  Louisiana: 
(Humble  Oil  &  Refining  Clo.);  Caronia  Mediter- 
ranean Crui-W,   (Cunard  Steam-Ship  Co.);  Simii 
lation;   Pirate;    (ITT   Federal  Laboratories). 


BRAY   STUDIOS,   INC. 
729  Seventh  A\enne,   New   York   19,  -N.  Y. 
Phone:  Circle  5-4,582  . 

Date  ol  Organization:   191  1  ' 

J.  R.  Bray,  Chairman  of  the  Board 

P.  A.  Bray,  President  &  General  Mgr. 

M.  Bray,  Treasurer 

P    Bray    Jr.,  Vice  President.  Secretary  &  Sale. 

Mgr. 
.Max  Fleischer,  Director  of  Animation 
B.  D.  Hess,  Distribution  Manager 

Services:  Planning,  production  and  distributioi 
of  commercial,  sales  and  training  motion  pic 
tures  and  general  education  films  dealing  witl 
health,  ph\siology,  a\'iation  and  electronics 
Foreign  language  translations  and  production  anc 
distribution  of  foreign  language  safety  trainin; 
films.  Facilities:  Complete  production  staff;  ani 
mation  department  for  technical  ;ind  cartocm  ani 
mation.  Camera  and  sound  equipment  for  al 
types  of  motion  pictures  and  slidcfilms  for  botl 
.35mm  and  16nim;  two  ;inim;ition  stands;  colo 
or  b6<w  interior,  exterior  and  aerial  photography 
own  film  library  for  distribution  to  schools,  tech- 
nical institutions  and  industr\ . 

RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  Pictures:  Mediterram-an  Troop  System 
.Mr  Communications.  Part  2;  two  films,  (Federa 
Communications  Lab.);  Respiration.  &  Circula 
tion.  (U.  S.  Air  Force);  Chaff;  (Revere  Coppe-' 
Co.);  Printed  Circuit  Story.  (Institute  of  Print 
ed  Circuits);  Air  Traffic  Briefing.  (FAA);  IF} 
(MK  XI 1).  (loint  Services  Test  Force);  At 
Traffic  Control.  (Airborne  Instructional  Lab.) 
Slidefilms:  The  Human  Skin;  Sine  Basic  Siy.', 
terns  of  the  Body,  (self -sponsored). 


HIMAN   BROWN' 
221    West  26th  Street,  New  York   1,  N.  Y. 
Phone:  ORcgon  .5-2211 
Date  of  Organization.  1929 
Himan   Brown,   Oifiier 

Services:  Production  and  direction  of  featur- 
motion  pictures,  television  shows,  radio  produc 
tions,  industrial  and  institutional  films.  F.\ciLi 
ties:    Motion   picture   stages,   production   centei 

RECENT       PRODUCTIONS      AND      SPONSOR 

Motion  Pictuhes:  You  .\re  \ot  Alone;  (Conr 
Mutual  Life  Insurance);  Twelve  Star  Salutt 
(Fed.  of  Jewish  Philanthropies);  Grant  Vs  Peacf 
(Jewish  Chautauqua  Societv);  T\'  T.ape:  .VB( 
Mystery  Show.  (NBC);  C/ict;i/  Mystery  Slum 
( General  Motors ) . 


LARS   CALONIUS   PRODUCTIONS,   INC, 

45  West  45th  Street.  New   York  36,  N,  Y.      || 
Phone:  PLaza  7-0350 

Date  of  Organization:  1951 
Date  of  Incorporation:  1956 
Lars  E.  Calonius,  President 
Duane  Crowther,  Director 

Services:  Animation  for  business,  industiy  an( 
T\'.  Creati\c  planning,  scripts  and  storyboard> 
Facilities:  Complete  production  facilities;  am 
mation  department,  design  ;ind  art;  35mm  iii' 
16mm   camerastands   and   editing  facilities. 

RECENT  PRODUCTIONS  AND  SPONSOR 
TV  Commercials:  lor  General  Foods;  Brim 
Beech-Nut  Baby  Foods,  Tandem;  Lipton  Soupv 
Spic  &  Span;  (Young  &  Kiibicam);  General  MilH 
Peter  Piiul  Almond'  Cluster;  Nueoa  Margarini 
(Dancer,  Fitzgerald  &  Sample);  Stroehm;in 
Bakeries;  (Ellington  Advertising);  Mobil  Gas;  E 
Producto  (ag;ir.s;  ( Coinpton  .advertising);  Mue 
lers  Sp;ighetti;  ( Dohert\ .  Clifford,  Steers  &  Shen 
field);  Soakv  Colgate-Palmolive;  (Ted  Bates  ■ 
Comnanv);  S  &  H  Green  Stamps;  (Sullivai 
Stauller,' Colwell  &  Bayles);  Miles  Products  .\r 
den;  (  Henderson  AcKertisiiig) . 
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CAMPUS  FILM  PRODUCTIONS,  INC. 
20  East  46th  Street,  New  York  17,  N.  Y. 
Phone:  MUrray  Hill  2-8735 

Date  of  Organization:  1934 

Nat  Campus,  President 
Jules    Krater.    Executive   Producer 
Donald  Cohen.  Production  Manager 
Barbara   Gordon.   Disiribution   Coordinator 
Joan  W'os.  Office  Manager 
Sebvices:     .Motion     pictures    and    slidefilms     for 
business,    go\ernment   and    social    agencies;    also 
various      film      senices      separately;      including 
translations,   sound   tracks;   editing  and  finishing 
service  for  company   photographed  films;   distri- 
bution    ser\'ice.     Facilities:     Complete     studio, 
on-location  equipment  and  creati\e  staff. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion   Pictures:     Hip    Fu\ion     With     Muscle 
Pedicle  Graft.    (Dr.   Robert   Fiske  Warren):    In- 
Irin.sic   Origin   of    Bronclwspasm;     Tracheobron- 
rhiid  Collapse  in  Bronchitis;    (\'eterans  .adminis- 
tration Hospital);  June  1961  Examination;  Janu- 
finj  1962  Examination;  (National  Bo;ird  of  Medi- 
cal   E.xaminers ) ;     Laboratory    Procedures;     Leg 
Replantation    in    the   Dog;    The   Soviet   Vascular 
.\nastomotic  Instrument;  (Schering  Corp.);  Medi- 
cal   Care    for    AdoU'Scents;     The    Daily     Grind; 
(Merck   Sharp  &   Dohme);   Piggyback— Southern 
Style,    I  Southern  Railway  S\.stem);   1961   Spring 
Dealer  Meeting;   Grand  Opening;    ( Sinclair  Re- 
fining Company);  Staphcillin;   (Bristol  L;iborator- 
ies). 


HU  CHAIN   ASSOCIATES 

15    East    4Sth    Street,    New    York    17.    N.    Y. 

Phone:  Plaza  5-5240 

Date  of  Organization:  1944 

Hubert  V.  Chain,  Owner 
Services:    Writing  and   production   of  industrial 
films,   slide   films   and   T\'   commercials.   F.acili- 
ties:   All  equipment  for  on-location   shooting  in 
16mm  &  .35mm. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  The  Revolution  in  Corn;  High- 
er Coffee  yields;  (Olin  Mathieson  Chemical 
Corp);  Slidefilms:  World's  Fair  1939,  (Brook- 
lyn Savings  Bank);  T\'  Commercials:  for  Buf- 
falo Savings  Bank;  Schenectad\'  Savings  Bank. 


THE   CHARTMAKERS,    INC. 

480  Lexington  .\venue.  New  York  17,  N.  Y'. 

Phone:  YUkon  6-5900 

Date  of  Organization:  1931 

Date  of  Incorporation:  1940 

Edward  A.  Linker.  President 

Clarence  M.  LePeer.  Vice-President 

Charles  F.  Rutzler,  Secretary-Treasurer 
Services:  Creati\e  and  production  facilities  for 
sound  slidefilms,  motion  pictures,  recordings, 
presentations,  booklets,  manuals,  charts,  maps, 
[promotions,  and  sales  meetings.  Facilities:  Staff 
of  writers,  designers,  and  artists;  0.\bem  anima- 
tion stand;  recording  studio  (Ampe.x);  type  shop; 
jsilk  screen  department;  printing  department; 
photo  studio;  report  production  department. 
.RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefil.ms;  The  Story  of  Outdoor  Advertising. 
I  General  Outdoor  .Advertising  Co. ) ;  The  Watch- 
^nan-Barney's  Big  Blasi.  (.Amer.  Casualty  Co.); 
Salesmenship  from  the  Cusiomer's  Point  of  Vietv. 
II .Amer.  Carpet  Inst.);  The  Birds  and  The  Bees  of 
'Biscuits.  (National  Biscuit  Co.);  Cashing  In  On 
Credit  Cards.  (Shell  Oil  Co.);  Those  Versatile 
[Lines  of  Type,  (X'ariUper  Corp.);  The  Air  Com- 
^muter.  (Eastern  .Airlines);  A  Better  Meas-urement 
«>/  four  Test  Market  Results,  ( Llo\d  Hall  Co. ) ; 
Modern  Mathematics  Series.  (McGraw-Hill  Pub- 
lications): Century  21  Exposition.  (live  presen- 
tation for  General  Public  Relations);  Motion 
Pictures:  Go  For  Double.  (Lynn  Baker  Adver- 
tising Co.  for  Quaker  Oats) . 


CLIFTON    PRODUCTIONS,    INC. 
(Formerly   D.    P.   M.    Productions,    Inc.) 

62  West  45th  Street.  New   York  36.  N.  Y. 

Phone:  MUrray  Hill  2-0040 

Date  of  Organization:  19.57 

Branch  Office:  Park  Building.  Public  Square. 
Cleveland  14.  Ohio.  Maurice  T.  Groen, 
President.  17820  Lake  Road.  Lakewood. 
Ohio. 

Maurice  T.  Groen.  President 

Ronald  T.  Groen.  Vice-Pres..  in  dig.  of  Prod. 

William  Rosenfeld.  Secretary 
Services:  Industrial,  public  relations,  transporta- 
tion, travel,  nature  studies,  wildlife  conservation, 
outdoor  life,  boating,  golf,  fishing,  hunting,  sales 
promotion  and  horticultural  motion  pictures;  T\' 
shorts  and  commercials;  color  stock  shots.  Fa- 
cilities: Production  affiliations  for  location 
shooting  in  Lnited  States.  Sweden.  .Austria. 
South  .Africa  and  Mala\a.  worldwide  co\*er;ige. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pictures:  Dutch  Tulip  Harve.it;  Magic 
Carpet  of  Tulipland;  (foreign  versions  for  As- 
sociated Bulb  Growers  of  Holland);  Great  Jour- 
neys By  Great  Ships.  ( Holland-.America  Line); 
On  and  .\round  Lake  Geneva.  ( Lake  of  Geneva. 
Switzerland  Tourist  Commission);  The  World  of 
Phosphorus.    (.American   Agricultural   Chemical). 


COLEMAN    PRODUCTIONS 
75  West  45th  Street.   New    York  36,  N.  Y. 
Phone:  Circle  .5-9080 

Date  of  Organization:  19.35 

Harry  L.  Coleman.  President 

John  Peterson.  Director  of  Photography 

Thomas  E.  Simmon.s.  As.vistanl  Cameraman 

Joe  King.  Coordinator 

William  Doherty .  Editor 

J.  Brown.  Sound 

Millard  Lampell,  Scripts 

Robert  E\'ans.  Sales  Coordinator 
Services:  Complete  production  of  16inm  and 
35mm  motion  pictures  from  script  to  final  print 
for  industn'.  medical,  travel  and  television  use. 
Facilities:  Small  studio  a\ai!able  for  out  of 
town  producers,  equipped  with  lights,  props, 
cameras,  sound  equipment,  cutting  rooms  and 
screening  room. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Moments  for  Survival;  Cargo 
.\irpak;  ( Pan  .American  World  ,Air\va\  s ) :  Bone 
Substitution;  (Austenal  Corp.)  Something  \etv 
In  Di.ipen.iers,  (Pepsi-Cola  Co.).;  Mandibular 
Anciihesia,  (Novocol  Chemical  Co.). 

BERT   L.   COLEMAN  ASSOCIATES,   INC. 

35  West  45th  Street,  New   York  20.  New  York 

Phone:  Jl'dson  2-3020 

Date  of  Organization:  1958 

Bert  L.  Coleman.  Pre-Hdent 

Joseph  S.  Salzburg,  Vice-President 
Services:  Producer  of  live,  film  and  tape  produc- 
tions; theatrical,  non-theatrical.  TV.  commercial, 
industrial,  documentary  and  newsfilm.  Produc- 
tion management;  film  completion  service.  Fa- 
cilities: Offices,  studios,  camera  and  lights,  ed- 
iting rooms,  and  projection  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti  hes:  Sounds  of  Indu.iiry.  (  Nation- 
;il  Industries  tor  the  Blind);  Oral  hnmunization. 
( Lederle  Laboratories);  World  Invitational  Bowl- 
ing 1960,  .ABC-1960  Bowling;  TV  Bowling  Clin- 
ic; AMF  Bowling  Clinic;  (.American  Machine  and 
Foundry  Co.);  Time  To  Spare;  Spare  Time  Fun; 
(Seagram  Distillers);  The  Sports  Year.  1960; 
(Calvert  Distillers);  Summer  National  Bridge 
Tournament.  (.American  Contract  Bridge  Lea- 
gue); Snow  Melter,   (Esso  Standard  Oil). 
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COLOR  ILLUSTRATIONS,   INC. 

4  East  4Sth  Street,  New   York   17.  N.  Y. 

Phone:   MVrray  Hill  8-2460 

Date  of  Organization:   August,   1937 

X'ictor   Sandak,   President 

Harold  Sandak.  Secretary 
Services:  Slides,  slidefilms,  color  processing, 
art,  writing  and  sound.  Facilities:  Photographic 
studio,  art  studio,  processing  labs,  Oxben%'  st.ind. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  A  .\>ii-  Definition  of  Power.  (Life 
.Magazine):  It's  A  Selling  Game.  (.Ai-mstrong- 
Cork);  Slides:  1962  Safes  Conference  Presenta- 
tion, (National  Biscuit  Co.);  Bowling  Proprie- 
tors Convention.  (AMF);  T\'  Co.mmercl\ls: 
for   Pan-.American    Bldgs.;    (U.S.    Steel). 


THOMAS  CRAVEN   FILM  CORPORATION 

330  East  56th  Street,  New    York  22,  N.  Y. 
Phone:  MUrray  Hill  8-1585 
Date  of  Organization:  19-50 
Thomas  Craven,  President 
Har\e\     C.    McClintock,    Vice-President 
Joseph  McDonough,  Executive  Producer 
Marvin  Barouch,  Comptroller 
Beverly   O'Reilly,   Director  of  Sales 
D.  William  Robinson,  Production  Supr. 
Da\id  Saperstein.  Production  Manager 
Morton  S.  Epstein.  Supervising  Editor 
Services:     Production   of  theatre,   television,   in- 
dustrial, public  information,  training  and  educa- 
tional  films.    Foreign   language    and    translation 
depts.   Live  action  and  animated  T\'  film   com- 
mercial   division.     Facilities;     .Air     conditioned 
sound  stages  with  li\e  action  facilities,  Depts.  in- 
clude  camera,   sound,    lighting,   animation,   edit- 
ing, recording  and  projection  rooms. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion   Pictures:    The  Star  Dealer.    (Texaco); 
Welcome  Visitors,  (USIA  Heads  of  State  Series); 
A  Place  To  Live.  (The  Iran  Foundation);  Indu.i- 
try  in  Transition.   (Bureau  Comm.  of  Fisheries); 
Conveyor  #4.    (Hewitt   Robins   Co.).   T\'   Com- 
mercials: for  Texaco;  Wlieeling  Steel:  Post  Cer- 
eals; Kellogg  Cereals;  Westinghouse  Internation- 
al; Procter  &  Gamble;   Mutual  of  Omaha;    Gen- 
eral Mills  Cereals;   Nestle  Quik;  Goodyear  Tire. 


CREATIVE  VISUAL  MEDIA,  INC. 

138  East  36th  Street.  New  York   16,  N.  Y. 
Phone:  MUrray  Hill  5-8236 

Date  of  Organization:  1958 
Coqiorate  .Affiliates:  Stanley  Neal  Productions, 
Inc..  138  East  .36th  St.,  New  York  16,  N.  Y. 
Phone:    MU  5-8236 

Amberson    Associates,    138    East    36th     St., 
New  York  16.  N.  Y.  Phone  .MU  .5-82.36 
Donald  ].  Lane,  President 
Rosamie      .Amberson,      Vice-Pres.    &    Creative 

Director 
Oakley  S.  Dorion,  Production  Manager  & 
Fashion  Coordinator 
Services:  Motion  pictures  and  slidefilm  produc- 
tion, including  writing,  research,  surv'e\s;  edit- 
ing, de\eIoping  and  production  of  education  pro- 
grams including  teacher's  guide  and  student 
manuals.  F.acilities:  .Art  studio  and  service; 
cameras,  editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  There's  Xothing  Like  .A  Boy; 
A  Bold  Sew  World  of  Co/or,-  (Sanforized/- 
BA.M.A);  Slidefilms:  U.te  Color  With  Confi- 
dence. (Best  Foods-Corn  Products);  Fun  Food 
Album.  (.Armour  &  Co.);  Social  Studies,  series 
of  ten  for  (.Allyn  &  Bacon.  Inc.). 


PRODUCTION      REVIEW 


109 


METROPOLITAN     NEW     YORK; 

CULLEN    ASSOCIATES 

33  E.  38tli  St.,  New  York  16,  N.  Y. 
Phone:  oxford  7-4114 

Date  of  Organization:  1955 

Edward  F.  Ciilleii,  Otincr.  Executive  Producer 

Robert  A.  Liglitbiini.  Prcr,iilcnt 

lamt's  LaMarr.  Vice-President.  Sales 
Sehvicks:  Production  of  I6nim  and  35nim  motion 
pictures  for  industr.-,  television  and  tlieatres. 
Animation  and  live  action.  F.vcii.ities;  Full  pro- 
duction facilities  for  both  animation  and  live 
action  in  tlie  U.  S.  and  abroad. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictuhes:  Sealed  In  (;/(«-.?,  (Cdass  Con- 
tainer Manufacturers  Inst.);  In  work,  films  for 
Lead  Industries  Assn.;  Glass  Container  Manufac- 
turers; T\"  Films:  Golden  Time,  series  of  39 
half-hour  animated  T\'  shows. 


DANECK    PRODUCTIONS,    INC. 

48  East  43rd  Street,  New  York  17,  N.  Y. 
Phone:  MU  7-3327-8-9 
Date  of  Organization:  June,  I960 
Joseph  ].  D'Angio,  President-Producer 
Dorothee    M.    Eckhardt,    Vice-pres.,    DeMgner 
Sigmund   Sosiewicz,   Treasurer,  Head  Photog- 
raphy 
George    B.    Comin,    Secretary,    Head   Photog- 
raphy &  Sound 
Services:  Design  and  create  audio-visual  presen- 
tations in  "true-to-life"  art  and  dimensional  photo- 
graphic  technique.    Slides,   sound   filmstrips   and 
slidefilms  for  sales  promotion  &  training,  person- 
nel training,  public  relations,  corporate  stockhold- 
ers  meetings,   industrial   meetings,   new   product 
presentations.   F.\cilities:    Complete   art   depart- 
ment,   photographic    studio,    script    UTiting,    per- 
sonnel and  equipment  for  location  photography. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Slidefilms:  1662  Cluh.  (Soconv  Mobil  Oil  Co.); 
Pal  Prejsentalion:   13(11  Disk  Sotrage  File,   (IBM 
Corp.);  Centrex,  (Amer.  Tel  &  Tel.  Co.);  What's 
In  the  Cards,  (Metropolitan  Life  Insurance  Co.); 
New   Look  in   Western  Electric  Carrier,    (West- 
ern   Electric    Co.);     Live    Presentations:     for 
IB.Nl  Corporation, 


DEPICTO  FILMS  CORPORATION 

254  West  54th  Street,  New   York  19,  N.  Y. 
Phone:   COlumbus  .5-7620 
Date  of  Organization:    1944 

Jack  R.  von  Maur,  President 
Charles  Hans,  Vice-President,  Secretary 
SER\^CES:  A  completely  integrated  one-source 
organization  that  provides:  Editorial  —  from 
technical  to  creative  to  complete  convention  for- 
mat; Motion  Picture  —  live-action,  location,  ani- 
mation; Slidefilm  —  training,  promotion,  public 
relation,  merchandising;  Slides  —  all  sizes,  color 
and  b&w.  lamination;  Industrial  Meetings  & 
Conventions  —  complete  package  from  creation 
through  staging  and  equipment  to  traveling  unit 
teams.  F.^cilities:  Photographic  studios;  full 
motion  picture  department,  live  and  animation; 
completely  staffed  slidefilm  and  graphic  art  de- 
partment, including  hotprcss  typeset;  own  proc- 
essing of  b&w  and  color  slides,  as  well  as  photo- 
printing  and  binding  of  all  slide  sizes;  wide- 
screen  ;ind  standard  slidefilm  camera;  special 
widc-scTcen  and  carlion  ;uc-  projectors. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictities:  Moving  Merchandise  uith 
\eu;sj)apcr  Color,   (Newspaper  Color     Ad\ertis- 


DEPICTO   FILMS  CORPORATION: 

ing.  Inc.);  Technical  Animation.  (Bell  Telephone 
Laboratories);  Moving  Target  Indicators.  (U.  S. 
Navy);  The  Rcvlon  Manicure.  (Revlon,  Inc.); 
Slidefilms:  Safes-  &  Merchandising.  (Nabisco): 
Sparkle  Pays  Off,  (Te.\aco);  The  Psychology  of 
Clothing.  (Singer  Sewing  Machine  Co.);  The 
Cold  Pin.  (Sahation  .^rmy);  Planned  Security. 
(Equitable  Life  -Assurance  Society);  Kee)i  Your 
Sales  Power  Up.  (Electrolux  Corp.);  Culistan 
Performance-Rated  Carpet,  (A.  &  M.  Karag- 
heusian.  Inc.);  Industhl\l  Meetings:  for  Minute 
Maid  Co.;  Hi-C  Sales  Meeting;  Klopman  Mills, 
Inc.;  National  Assn.  of  Manufacturers;  James 
Lee  &  Sons  Carpet  Co.;  Canada  Dr\  Corp.; 
Standard  Oil  of  New  Jersey  Shareholders  Meet- 
ing; United  States  Rubber  Co.;  American  Chicle. 


Kevin   Donovan   Films 

15  West  44th  Street,  New  York,  N.  Y, 
Phone:  Yukon  6-6049 
John  Bcnnewitz,  in  charge 

( See  complete  listing  under  Connecticut ) 


DYNAMIC   FILMS,   INCORPORATED: 

To  the  Races.  ( United  Motors  Service  Div.,  Gen- 
eral Motors);  Victory  Circles  1961,  (Perfect 
Circle'  Corp.);  Centlcmen,  Start  Your  Engines, 
(.Meldrum  &  Fewsmith,  Inc.);  Slidefilm;  You're 
/;i  the  Driver's  Seat,  (Pure  Oil  Co.). 


DYNAMIC   FILMS,    INC. 
Executive  Offices:  405  Park  Avenue,  New  York 

22,  New  York 
Studios:  112  West  89th  St.,  New  York  24,  N.  Y. 
Phone:  PLaza  1-7447 

Date  of  Organization:  1946 

Divisions:    Dynamic    Theatre    Networks,    Inc. 
Medical    Dynamics,    Inc. 

Branch  Offices:  204  Triangle  Bldg.,  Pitts- 
burgh 22,  Penna.  Phone:  EXpress  1-0316. 
William  Matthews,  Manager.  573  North 
Melrose.  Elgin,  111.  Phone:  SHer%vood 
2-0866.    Mai   Middlesworth.   Manager. 

Nathan  Zucker,  President 

Walter  Lowendahl,  Exec.  Vice-President 

Gerald  Carrus,  Controller 

Mina  Brownstone,  Director  of  Promotion 
and  Public  Relations 

Donald  Finamore,  Editorial  Supervimr 

James  H.  Townsend,  Jr.,  Director  Technical 
Services 

Victor  Johannes,  Studio  Manager 

Eileen  Sopanen,  Distribution 
Services:  Producers  and  distributors  of  all  audio- 
visual materials  including  films,  filmstrips, 
sound  slidefilms.  tape  and  easel  presentations  for 
industr\.  public  relations,  sales  training,  em- 
ployee relations  and  specialized  visual  aids.  Also 
theatrical  features  and  short  subjects,  television 
programming,  special  foreign  language  \ersions, 
foreign  film  production,  etc.  F.-iCiLiTiES:  Sound 
stages,  recording  and  dubbing  studios,  editing 
f;icilities  for  all  16mm  and  35mm  audio-visual 
production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pkthies:  Eor  llomenuikers  Only;  The 
Good  Old  Days;  ( F'amilv  Circle,  Inc.);  An  Arch- 
itect .\t  Work,  (Pittsburgh  Plate  Glass);  Beniflex. 
( Mead  Johnson  &  Co. ) ;  llaie  Lifter  Will  Travel. 
(J.  Walter  Thompson);  The  Golden  .500,  (Fire- 
stone Tire  &  Rubber):  The  Second  Step  To  Safe- 
ty. (Grey-Rock  Division,  Raybestos-Manhattan. 
Inc.);  The  Role  of  the  \ur.s-e  in  Infection  Con- 
trol. (Amer.  Nurses'  Assn.  &  Nat'l  League  for 
Niusing);  Fastest  of  Them  All,  (Dow  Chemical); 
The  Big  Go,  (Walker  Marketing  Corp.) 
Champions  At  the  Wheel,  (Champion  Spark 
Plug  Co.);  Recognition  and  Treatment  of  the 
Depressed  Patient,  { Merck  Shaqj  &  Dohme  In- 
teniational);  Behind  the  Scenes.  (Monroe  .\uto 
Equipment  Co.):  Prognosis:  Hope;  \ursing  the 
Cancer  Patient,  (.•Vmerican  Cancer  Society);  Off 


EAST  COAST  PRODUCTIONS,  INC. 

45  West  45th  St.,  New  York  36,  N.  Y. 
Phone:   Circle  6-2145 

Date  of  Organization:    1947 
Date  of  Incori5oration:    1953 
Joseph  Josephson,  President 
Blanche  Josephson,  Vice-President 
Davida  Zimmerman,   2nd  Vice-President 
jean  Greene,   Secretary 
Services:     Production,    editorial    and    technical 
services    for    industrial,    educational,    theatrical 
and  T\';   film   services   for  video   taping;   public 
relations  films  and  commercials  for  domestic  and 
foreign   use;    re-editing   of   feature    films,   shorts, 
T\'    programs    and    spots;    optical    and    special 
effects;   animation  services  and  music;  recording 
and    mixing;    studio    and    location    photography. 
F.\ciLiTiES:    35inm   and    I6mm   Arriflex   cameras 
with  blimps,  boom  and  mike;   16mm  Magnasync 
tape  recorders;  dollies,  pole  cats,  lighting,  Color- 
Tran;    Eyemo    cameras,    etc.;    insert    studio    for 
table  top  product  shots  and  demonstrations;  three 
fully  equipped  air-conditioned  editing  rooms. 

RECENT       PRODUCTIONS       AND      SPONSOR! 

Motion  Pictxires:  Scalextric  Model  Motor  Car. 
(Lionel  Corp.);  T\'  CommercL'VLs:  series  for 
Colorfomi  Corporation.  Production  service  work 
for  other  clients  on  security  basis. 


ELEKTRA  FILM  STUDIOS,   INC. 

33  West  46th  Street,  New  York  36,  N.Y. 
Phone:    Judson    2-3606 

Date  of  Organization:    1956 

Abe  Liss,  President-Creative  Director 

Sam  Magdoff,  Business  Manager 

Bob  Yung,  Vice-President 
Seiuices:  Complete  motion  picture  and  slidefilnr 
production;  li\e  action  and  animation  for  TV 
theatre,  industrx-  and  business.  F.^cilities:  Script 
camera,  animation,  design,  sound,  music,  editing 
slidefilms,   studios,   special  effects. 

RECENT       PRODUCTIONS      AND      SPONSOIt)| 

Motion  Pictihes:  Litho.  (.Amalgamated  Lith- 
ographers of  .America);  A  Kind  of  Feeling;  Speaki 
ing  of  Men;  (Faw-cett  Publications);  The  Matun 
of  Things.  (Farm  Journal);  Profits  in  the  BoQ 
( American  Telephone  &  Telegraph ) ;  Slides 
films:  Tirne.  Inc..  (Time  Magazine);  Flex-Vac- 
( Standard  Packaging);  McCall.  (McCall  Corp.) 
TV  CoMMERCi.\LS:  for  Esso;  General  Electric 
St;indard  Oil  of  California;  Westinghouse;  RCA 
Eastmaii  Kodak;  Oldsmobile;  Xerox;  Lever  Bros, 
.-^ntolite;  Dixie  Cup:  .American  Broadcasting 
General  Mills. 


ELLIOT,   UNGER  &   ELLIOT 
(Division  of  Screen   Gems) 

711  Fifth  Avenue,  New  York.  N.  Y. 
Phone:  PL  1-4400,  PL  1-4432 

Date  of  Organization:    1946 

TV  Commercial  &  Films  Div.,  Columbia  Pi« 
tures  Studios,  1438  North  Cower  St ,  Holh 
wood  28,  California.  HO  2-3111.  Sales  Offic« 
2.30  North  Michigan  .Ave.,  Chicago  1,  111 
FRanklin  2-3696,  Burton  A.  Neuburge 
Sales   Representative. 
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BUSINESS     SCREE! 


ELLIOT,   UNGER  &  ELLIOT: 

Steve  Elliot,  Exec.  Producer  &  Geii.  Mgr. 
Mike   Elliot,   Executive  Producer 
William   Unger.   Executive  Producer 
Bill  Sohl,  Studio  Manager 
Al   Meiiclelsohn.  General  Sales  Manager 
EiidI    Liiidermuii,   Producer.   Sales  Rep. 
Pliilip  Frank,  Producer,  Sales  Rep. 
1  airy    Coldwasser,    Production    Director 
s.il  Ehrlich,  Creative  Director 
[Services:  Complete  production  of  films  for  pub- 
ic  relations,    sales   training   and   promotion;    T\' 
commercials,     etc.     Facilities:      (New     York): 
Oiree  production  centers  consisting  of  sl\  stages, 
■oniplete  lighting,  sound,  makeup,  wardrobe,  and 
creeii     facilities.     Foreign     production    facilities 
ivailable. 

lECENT      PRODUCTIONS 
iloTiON    PiCTiHKS;    Stur    il 

■orlrcl;  (Celaiiese  Corp.);  T\'  Commercials: 
,  or  Liggett  &  Myers;  Standard  Brands;  Scott 
I  I'aper  Co.;  Lever  Bros.;  (J.  W.  Thompson);  Na- 
i  iisco;  (Ted  Bates);  Pillsbury;  Helene  Curtis; 
JCampbell-Mithun);  General  Foods;  (Young  & 
^ubicam);  Schlitz  Brewing  Co.;  (Leo  Burnett); 
I  Wena  Rubenstcin;  (OgiKy,  Benson  &  Mather); 
1  Juaker  Oats  Co.;  Procter  &  Gamble;  (Compton). 


AND       SPONSORS 

Crepe,    Fanta.fij    in 


CHARLES   ELMS   PRODUCTIONS,  INC. 

5  East  40th  Street,  New  York  16,  N.  Y. 
Phone:   MUrray  Hill  6-S877 
163  Highland  Ave.,  No.  Tarr\  towni,  N.  Y. 
Phone:    MEdford   1-3363 

Date  of  Incorporation:  1952 

Charles   D.    Elms,   President 
Charles   D.  Elms,   Jr.,   Vice-President 
Ruth  NL  Elms,  Secretary,  Treasurer 

lER\^CEs:  Research  and  production  of  16mm, 
f.5mm  and  7.5mm  "W'idescope"  motion  pictures; 
lidc  motion;  sound  slidefilms;  slide-presenta- 
ions;  training  manuals  and  charts  for  sales  pro- 
notion,  sales  training  and  education.  Facili- 
"lEs:  Studio  and  technical  laboraton-,  mobile 
amera,  sound  and  lighting  equipment,  "Wide- 
cope"  camera. 

RECENT       PRODUCTIONS       AND       SPONSORS 

,il0TiON  PiniHES:  Amerieanii-Love  That  lob 
f^dition  IX;  Western  States:  (Philip  .Morris, 
Inc.);  72  Vni-Blend;  Bottling  for  Profit:  (Crown 
Lork  &  Seal  Co.,  Inc.);  Slidefilms:  The  Con- 
umer  Wins  —  Or  Else.  (Philip  Morris);  MoI>il- 
nderkotc.  (Standard-N'acuum  Oil  Co.);  Mobil 
'ndereoating.  (Mobil-International);  #80  Holi- 
ay  Boiler.    (  Buniham   Boiler  Corp. ) . 


WALTER  ENGEL  PRODUCTIONS,   INC. 
20  West  47th  Street,  New  York  36,  N.  Y. 
Phone:  JUdson  2-3170 

Date  of  Organization:    1937 

Walter    Engel,    President 

Joseph  T.  Williams.  Exec.  Head  of  Camera 

and  Editing  Dept. 
Dolores  Mitchell,  Production 
Robert  W.  Levengood,  Production  Asslitant 

ERviCES:  Industrial,  documentary,  educational, 
lies  training  and  TV  commercials,  motion  pic- 
jre  productions;  limited  and  full  animation, 
j6mm  and  3.5mm.  Facilities:  Complete  studio 
acilities.  Location  film  and  sound  unit.  Anima- 
',on  and  editing  departments.  Single  and  double 
bund  recording.  All  self-contained  operations. 

{eCENT  productions  AND  SPONSORS 
jIoTiON  PicTLTiES;  Thursdmj  Child,  (Freedom- 
md);  TV  Commercials:  Dolo  Vitamin  Supple- 
iient;  Centaur  Motor  Scooter;  J.  J.  Newberry 
(tores;  Sunbeam  Bread;  Schmidt's  Blue  Ribbon 
tread. 


TED   ESHBAUGH   STUDIOS,   INC. 

1029  East   163rd  Street,  New  York  59,  N.  Y. 
Phone:  DA  9-3220 

Date  of  Organization;   1938 

Ted  Eshbaugh,  President 

Jack  Eshbaugh.  Secretary  &  Trea.mirer 

Services:  Producers  of  live-action  and  animated 
cartoons,  documentary  and  commercial  T\'  spots. 
F.\cilities:  Li\'e  photograph)'  soimd  stage;  car- 
toon studio;  cutting  and  editing;  story  depart- 
ment and  sound  recording. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N-  Pictures:  A  More  Attractive  You.  (Dud- 
le\'  Anderson  6;  Yutzy);  T\'  Co.mmehcl\ls:  for 
Twisters  -  Louis  Marx  Toy  Co.,  (Ted  Bates); 
Roberts  Dairy;  (Creators  Unlimited);  Pittsburgh 
Plate  Glass,  (Ketchum,  MacLeod  &  Grove); 
Pohgrip,    (Gray  Advertising)    and  others. 


Estudlos   Moro,   S.   A. 
Movierecord,   S.A. 
Master   Films   Distributors,   Inc, 
509  Madison  Ave.,  New  York,  N.  Y. 
Phone:   MUrray  Hill  8-8227 
George  Caputo,  Manager 

(See  complete  listing  in   Intl  Section) 
Principal  studios  are  located  in  Spain 


Jerry  Fairbanks   Productions 

c/o  William  Morris  Agency,  Inc.,  1740  Broad- 
way, New  York.   N.  Y. 
Phone:  JUdson  6-5100 

(See   complete   listing   imder   Los   Angeles) 


FARRELL  AND  GAGE  FILMS,   INC. 

213  East  38th  Street.  New  York  16,  N.  Y. 
Phone:  MUrray  Hill  3-8358 
Date   of   Organization:    1951 

Matt  Farrell,  President  &  General  Manager 

C.   Lillian   Farrell,   Secretary 

William    Mc.\leer,    Vice-President    &    Director 

of  Photography 
Joseph   Faro,   Production  Manager 

Services:  Production  and  distribution  of  sound 
motion  pictures  and  sound  stripfilms  for  busi- 
ness and  industry.  Facilities:  Complete  16mm 
and  35mm  motion  picture  and  stripfilm  produc- 
tion; color  and  b&w;  soimd  studio,  magnetic  film 
recording,  editing  services,  script,  foreign  lan- 
guage,  art  work,   animation. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Horizons  Unlimited,  (AMF 
.\tomics);  Maintenance  Painting;  Out  of  This 
World,  (Hercules  Powder  Co.);  The  Magic 
Hands  of  AMF,  re\'ise  (American  Macfiine  & 
Foundry- );  Tool  and  Die  Making,  revise  (N;i- 
tional  Tool,  Die  &  Precision  Machining 
Assn. ) ;  in  production,  High  Pressure  Gases  in 
Aviation;  High  Pressure  Air  Compressors;  (U.  S. 
Navy);  untitled  film  for  Vidmar  Corii.  Film- 
strip:  Pay  Dirt  in  Print.  (American  Business 
Publication);  T^'  Commerci.\ls:  for  Hercules. 

FILM   ENTERPRISES,   INC. 

222  East  46th  Street,  New  York  17,  N.  Y. 
Phone:   MU  2-3973 

Date  of  Incorporation:   1959 

James  R.  Handle)',  President 
F.   William   Brsant,   Jr.,   Secretary-Treasurer 
Howard  A.  Mann,  Production  Supervisor 
Gwen   Troughton,   Executive   Secretary 


ll^4f  C3lB-*9>  C3 


NEW     YORK 


FILM  ENTERPRISES,  INCORPORATED: 

Services:  Production  of  16  and  3.5mm  motion 
pictures  for  business  and  industry;  shde  and 
stripfilms;  script  ser\ice;  audio-\isual  production 
management  and  coordination.  Facilities:  Ad- 
ministrative offices;  preview  screening;  complete 
editorial  dept.  fully  equipped  for  all  phases  of 
production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Chemistry  of  a  Petroleum 
Fire,  (American  Petroleum  Institute);  Space  Re- 
search; Rocket  Safety;  The  Solid  Punch;  (Thiokol 
Chemical  Corp.);  Weapons  Range  E.siahli.shment; 
IBM  Means  People;  Hacia  Nuevos  Horizontes; 
Toivard  Xew  Horizons;  Toivard  One  Goal;  (IBM 
World  Trade  Organization);  The  Great  Black 
Marlitt,   (Glassel  Producing  Co.). 

FILM   GRAPHICS    INC. 

369  Lexington  .\ve..  New  York  17,  N.  Y. 
Phone:    TN    7-3330 

Date  of  Incorporation:  1946 

Lee  Blair,  President 

Bernard    Rubin,    Secretary-Treasurer 

Sidne\'   Greenhaus,   Production  Manager 

CaKin  Schultz,  Chief  Editor 

Kenneth   Walker,   Dir.  of  Animation 

William   \\'eintraub,   Jr.,    Sales   Representative 

Lee  Rothberg,  Director 

Ted    Pahle,    Chief    Cameraman 

Services:  Complete  motion  picture  production, 
35mm  and  16mm;  live  action  and  special  effects; 
recently  expanded  animation  and  editorial  serv- 
ices. F-\ciLiTiEs:  Two  sound  stages,  50'  x  100' 
and  75'  x  200'  located  at  3  West  61st  Street,  New 
York  City;  two  35rnm  B.  N.  C.  Mitchell  cameras; 
complete  sound  recording  facilities;  3.5mm 
Mitchell  rear  screen  projector;  animation  and 
film  editorial  departments;  4  animation  stands; 
optical  facilities;  50  permanent  production  em- 
ployees. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires:  Xaval  Leadership,  series. 
(U.S.  Navy);  Alloying  Nickel,  (International 
Nickel  Co.);  Lionel  Science  Toys,  (Lionel  Toy 
Co.);  Alec  in  Wonderland,  (Licensed  Bever- 
age Industries);  Plate  Gla.ss  for  Autos,  (Pitts- 
burgh Plate  Glass). 


FIIMWAYS,    INC. 
18  East  50th  Street,  New  York,  N.  Y. 
Phone:   PL   1-2500 

Date  of  Organization:  1952 
Branches;  Filmways  of  California,  MGM  Stu- 
dios, Cuher  Citi,,  Calif.,  Will  Cowan,  in 
charge.  Filmwa\s  T\"  Productions,  1040  N. 
Las  Palmas,  Hollywood,  Calif.,  Al  Simon,  in 
charge.  Motion  Picture  Services,  241  West 
.54th  Street,  .New  York,  N.  Y.,  Robert  Winkler, 
ill  charge. 

Martin  Ransohoff,  Chairman  of  the  Board 

Rodney   Erickson,   President 

Lee  Goodman,  Exec.  Vice-President 

Milton   R.   Dubin.   Senior  Vice-President 

Fred  Raphael,  General  Manager  &  Vice-Pres. 

L.  Douglas  Nolan,  Treasurer 

Richard  B.  Sage,  Secretary 

Services:  Production  of  TA'  commercials,  doc- 
umentaries, industrial  films,  T\'  programs,  and 
feature  length  pictures.  Facilities:  Four  sound 
stages  in  New  York;  general  ser\ice  studios  for 
TV  filming  in   Hollywood. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  Co.M-MERCiALS:  for  Eastman  Kodak;  Ford 
Motors;  Noxzema;  Metrecal;  Hertz. 
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METROPOLITAN      NEW      YORK; 

Fiore   Films 
354  West  45lh   Street,   New  York.   New  York 
Phone:   DIgby   9-0845 
William  Kohler.  Executive  in  charge 
(See  complete  listing  under  New  Jersey) 


FOIKFIIMS,  INC. 
45  West  45th   Street,  New  York  36.  N.  Y. 
Phone:  JV  6-6139 

Date  of  Incorporation:    October.    1957 
lules  \'ictor  Schwerin.  President,  Executive 
Producer 
Service,s  and  Facilities:   Full  professional  pro- 
duction staff;  library   of  music  and  sound  effects; 
associated    with    group    of    documentary,    indus- 
trial and  feature-film  screenwriters. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Pictihes:    Berlin   Junket.    I  United    .\rt- 
ists-RKO  General);  -A  Publisher  i.s-  Knoun  Inj  the 
Company  He  Keeps.    (Louis  de  Rochemont  .As- 
sociates  &   Alfred   A.    Knopf);    Indian    Summer; 
The    Drifters;     (self -sponsored). 

FORDEL   FILMS,    INC. 

1079  Nelson  .Axenue,  New  York  52,  N.  Y. 

Phone:  WYandotte  2-5000 

Date  of  Organization;   1941 

Clifford  F.  Potts.  Pres.  &  Exec.  Producer 

Enid  Borde.  Secretary-Trea-'iurer 
Services:  Public  relations;  sales  promotion;  train- 
ing; educational;  scientific  and  medical  motion 
pictures  and  slidefilms;  complete  responsibilit\-. 
including  planning,  production  and  printing; 
specialists  in  color.  li\e  and  animated.  Audio- 
visual consultation  and  ser\TCes  for  conventions 
and  sales  meetings  including  display  design,  con- 
tinuous projectors  and  other  devices,  sound  ef- 
fects. Sides  gimmicks,  etc.  Facilities;  Sound 
stage;  complete  cameras.  lights  and  sound  equip- 
ment for  studio  and  location  production;  anima- 
tion stand;  art  department;  cutting  rooms;  16mm 
magnetic  and  optical  interlock  screening  facilities; 
color  printing  department;  carpenter  shop;  ma- 
chine  shop;   mobile   units. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  De.'sinfeccion  de  la  Piel.  (C\- 
anamid  Inter-.Anierican  Corp.);  hnprovinfi  the 
Hearing  Throuah  Manipulatioti  of  the  Inner  Ear 
Structures.  (Lederle);  Medifilm  Beport  III  - 
New  York.  (Schering);  More  Food  for  Man. 
(Cyanamid);  Radiation  Protection  in  ^uelear 
Medicine.  (U.  S.  Nav\);  Slidefilm:  More  Live- 
stock.   More   Profit   with    Aurofac,    (Cyanamid). 


GERALD  PRODUCTIONS: 
Services:  Production  in  all  communications 
media-film,  live  and  video  tape.  TN'  and  indus- 
tri;d  shows;  complete  distribution  services. 
nocumentar\-.  industrial,  educational,  cntertam- 
inent  and  Government  films.  Facilities;  Sound 
stages,  recording  and  mi.ving  studio;  3omm  and 
16mm  theatres  eciuipped  with  interlock,  com- 
plete editorial  facilities.  opUcal  and  stop-motion 
departments,  rear  screen  projection. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  S<i<'..  Wonderful  .Nif-'/Kv; 
Eye  On  the  World;  (CBS);  Kraft  Mystery  Theat- 
er, sixteen   episodes.    (Roncom   Productions)^ 

JACK  GLENN,   INCORPORATED 

207  East  37th  Street.  New  York   16,   N.  Y. 
Phone:  OXford  7-0121 
Date  of  Incorporation:   1953 
lack   Glenn.    President 
Bemice  Trefman,  Art  Director 
Services;    Complete   production   of   special-pur- 
pose and  entertainment  motion  pictures;  anima- 
tion and   filmstrips;   commercials   and  slidefilms; 
filmographs;  stories,  stonboards  and  voice  tracks 
for  animated  cartoons;  text-film  scripts  and  pro- 
duction;   specializing    in    entertainnient    and    ad- 
vertising cartoons;   institutional,  public  relations, 
promotion,  orientation,  educational  films,  fiction- 
al or  documentarv.  Contract  or  subcontract  sep- 
arately for  script-writing   ^nd^or  directmg.   pro- 
ducing, editing.  Facilities;  \\  all    B  &  H,  -Arn- 
flex,  Mitchell  cameras;  lighting  and  sound  equip- 
ment;  studios   and  scenic  shops;   projection   and 
cutting  rooms  in  New  York  City  and  in  Irvington- 
On-Hudson.   \\'estchester   County,    N.    i- 
RECENT       PRODUCTIONS      AND      SPONSORS 
Motion   Pictures;    Hoosicr   in   Manhattan     (In- 
dianapolis Newspapers.  !"',•>  ■"^'■«- /  ^'',  "^,"„"- 
ter  Resources.  ( United  W  orld  Films   Inc.) ;  Slide- 
films-   The  Teaching  Machirw  and  Programmed 
Learning.     (Grolier.    Inc.);    TV    C;°^'/',^«J^3;\^^;. 
annual  series   for  National   Council  of  YMCAs. 
also   series   of  entertainment   animated   cartoons. 


William   J.   Ganz   Company,    Inc. 
(A   Division   of   I.V.C.) 
40   East   49th    Street.   New  York.    17,   N.  Y'. 
Phone:    Eldorado   5-1443 
(See  complete  data  under  Institute  of  \isual 
Communication.  Inc.  listing,  this  section) 


GRAY-O'REILLY   PRODUCTIONS,   INC. 

4S0   Lesinston    Avenue.    New    \ork.    N.    \. 

Phone:  YUkon  6-4070 

Date  of  Organiz;ition;   November,  ^1932 

Date  of  Incorporation;   January,  1959 

James  E.  Grav.  Vice-President 

John  F.  O'Reilly,  Vice-President 

George  Livermore,  Vice-President 

Philip  Guameri,  Vice-President 
Services  Production  of  T\'  film  commercial 
only.  Facilities;  Complete  studios,  sound  stages 
animation  department. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  Com-\iercials:  for  Young  &  Rubicam;  Cun- 
ningham &  Walsh;  Ellington  &  Co.;  McCann- 
Erickson;   Tatham   &   Laird. 


r 

llr' 


William   P.   Gottlieb   Company 
(Now   University   Films,   Inc.) 
Plaza  Hotel,  2  \\est  59th  Street.  New  York  19, 

New  York 
Phone:    PL    2-3520 
(See  complete  data  under  University  Films,  Inc.) 


GERALD    PRODUCTIONS,   INC. 

421  West  54th  St..  New  York  19,  N.  Y. 
Phone:  PLaza  7-2125 
Date  of  Incorporation;  November,   1955 
Gerald   Auerbach,   President 
Louis    Mucciolo,    Exeaitive    Vice-President 
Henr\    Traiman,   Vict'-Prex.,   Oiierai  Mgr. 
Samuel   Auerbach.  Vice-Pres.,  Comptroller 
Hampton   Howard.   Dir.  Industrial  Sales 
Bob  Evans.  .A/£  Commercial  Production 
Stuart  Grant.  Siipcrtiving  Editor 
Ralph   Porter,    Dir.   of  Production 
Chilton  Ryan.  Mel  Howard.  Script  &  Account 
Supervisors 
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GRAPHIC   VARIETIES,   INC. 

145  East  49th  Street.  New  York  17,  N.  Y. 

Phone:  PLaza  2-2636 

Date  of  Organization;   July.  I960 

Max  ].  Katz.  President 

Stanlev  Turtletaub,  Vice-President 

Albert   Rozokot.   General  Business  Manager 

].  Wedgwood  Murphey.  Account  Executive 
Services:  Script  writing;  photography;  art  work 
for  motion  picUires;  sound  slidefilms;  live  pre- 
sentations, training  meetings.  Facilities;  Com- 
plete production  facilities  for  above  services. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlkes;  Marketing  Forum.  (Pepsi- 
Cola  Co.);  Slidefilms;  The  Race  for  Space. 
(Pepsi-Cola  Co.);  The  Quincy  Story,  (Metro- 
politan Life  lnsur;ince  Co.);  Dinah-Mtte,  (Sper- 
rv  &  Hutchinstm  Co.);  Sales-man^hip,  (Pepsi- 
Cola  International.  Ltd.);  Use  of  X-Rays.  (East- 
man Kod.ik  Co.). 


_^  this  symbol  over  producer 
listings  in  these  pages  refers  to  display  adver- 
tisements  within   tliis   Production   Review   issue. 


Haig   and    Patterson,   Inc. 
405  Lexington  .Avenue.  Suite  6404 

New  York  17,  New  York 
Phone:    YUkon   6-3265 
Ronald  Cannavaro,  Sew  York  Manager 
(See  complete  listing  under  Detroit  area) 


Halas  &  Batchelor  Cartoon   Films,  Ltd. 
c/o  Louis  de   Rochemont  .Assoc.,  Inc. 
380  Madison  Avenue,  New  York  17,  N.  Y. 
Phone:  OXford  7-0350 

(See  listing  under  England.  Infl  Section) 


The   Jam    Handy   Organization,   Inc. 
1775  Broadway,  New  York  19.  N.  Y. 
Phone:   JUdson  2-4060 
Herman   Goelz.   in  charge 
Complete  office  facilities  and  projection  roon 

with  service  staff  for  Eastern  clients 


(See  complete  listing  under  Detroit  area) 
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HARTLEY   PRODUCTIONS,   INC. 

339  East  4Sth  Street,  New  York  17.  N.  Y. 
Phone:   ELdorado   5-7762 
Date  of  Organization;    1927 
Date  of  Incorporation;  1 95 1 
Irving   Hartlev.   President 
Elda   H;irtlev.   Secretary-Treasurer 
Jean     Brooks.     Vice-President,     in     charge    0 
Dlitrihution 
Services;     Specialtv     is    writing    and    producin; 
sponsored  industrial,  medical,  training  and  publi 
service  films  for  industry,  general  public  and  H 
and   distribution   to  T\-   stations   '•"""S'^""'  !^ 
United  States  and  .A];iska  through  Hartley  Vm 
Distributors.    Inc.    F.^cilities;    Studio    .A,    strea 
level,  drive-in  loading  dock;  Studio  B,  permanenj 
kitchen    set.    Equipment    with     16mm    M.tche 
camera.   I6mm   Mitchell  blimp.    I6mm  &  -l^nir 
Arriflex  cameras.  Fearless  dollies.  Mole  Richarc 
son  boom  (with  perambulator).  6  channel  mixin 
console   with   full    equaUzation.    l,.=mm   and   - 
magnetic  recording  and  dubbing.  Bangerton.     .) 
F:drchild   pic   svnc;    16mm   :uid   35mm   inti.i  . 
projection.    Complete    lighHng   equipment.     1» 
completely   equipped   editing   rooms   and   screer 
ing  room. 

RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  Pictures;  Dateline  Long  Island.  iN-w 
dav)  Fabulous  Families.  (Parents  Maga/mc 
Big  Chance  in  Carpets.  (.Allied  Chemical);  [  '<;' 
Furs  to  Feathers  to  Foam.  (MobayChemK.il 
Patterned  for  Dining.  (Oneida  Silversmiths 
Disabling  Pain  of  Son-Articular  Rheumatic  Ur 
gJM.  (Svriergist);  Gift  Wrap  Clamour;  Mag. 
Box  (.Alcoa  .Aluminum  Co.,  of  Amerita)  Jfcn 
hiem  of  Elegance.  (Linde  Div.,  Union  Carbide 
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\Ycni  and  Eye.  (Edison  Electric  Institute);  Beer 
lUndcr  Glass,  (Glass  Container);  Slidefilms: 
Why  A  Corporation?:  Profit  Reward  For  Risk; 
The  Work  Prices  Do;  Savings  —  What  They  Are 
&  Do;   (Esso  Corp.) 


HARVEST   FILMS,    INC. 

90  Riverside  Drive,  New  York  24,  N.  Y. 

Phone:    TRafalgar   4-1100 

Date  of  Organization:    1950 

Leo  Trachtenberg,  President 

Vita  Trachtenberg,   Secretary-Treasurer 

Alfred  Socolow,  Assistant  to  President 

Barbara  Rosenberg,  Production  Asst. 

Services:  Production  of  motion  pictures  and 
filmstrips  for  industry,  government,  educational 
and  social  service  organizations.  Distribution  of 
selected  films  for  clients.  F.\cilities:  Complete 
production  and  creative  facilities:  cameras,  sound 
equipment,  art  department,  editorial  facilities, 
music  librar\',  film  library,  storage,  sound  stages, 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  FicTUHEs:  The  Road  Back,  (,\'.Y.  State 
Dept.  of  Health):  Tlie  Trap,  (National  Societv 
for  Crippled  Children  &  .A.dults);  A'VL/C  Builds, 
(New  York  Life  Insurance  Co.);  TV  Filming: 
for  National  Society  for  Prevention  of  Blindness; 
Federation  of  Protestant  Welfare  Agencies; 
.American  Public  Health  Assn;  Dynamic  Toy  Co.; 
Salvation  Army;  Crestwood  Advertising  Co. 


HAVERLAND    FILM   PRODUCTIONS 

104  West  76th  Street,  New  York  23,  N.  Y. 
Phone:    TR    4-1300 
Date  of  Organization:  May,  1958 
Laszlo  Haverland.   Producer-Director 
Arpad  Makay,  A.v.soc.  Prod.  &  Tech.  Dir. 
Paul   Meistrich,   Writer,  Assi.   Dir. 
Bertalan    Bodnar,    Art    Director 
Alan  Bagration,  Prod.  A.9.st. 

Services:  35mni  and  16mm  script  to  screen  film 
productions.  F.\cilities:  Cameras,  lights,  mag- 
netic and  optical  recorders,  dubbers,  studio  for 
dubbing  and  recordings,  music  library,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'he:  T'ic/cs  of  War;  The  Cicil  War 
Shoicca.se;  (Harpers  Ferry  Enterprises,  Inc.); 
Vulture  On  My  Veins,  (Teen  Age  Evangelism); 
On  The  March  .  .  ..  (N.  Y.  Building  Service 
Council);  Tlie  Magic  of  Wood,  (Art  Edge  Stu- 
dios, Inc.) 


INSTITUTE  OF  VISUAL 
COMMUNICATION,   INC. 

40  East  49th  Street,  New  York   17,  N.  Y. 
Phone:  ELdorado  .5-1443 

Date  of  Organization:   1919 

William  |.  G.anz,  President 
Allan  L.   Bamnan,   Circulation    Manager 
Helen  Spiro,  Production  Supervisor 
Patricia  Keller,  E.xecutive  Secretary 
Jane  Page.  Comptroller 

Services:  Producers  and  distributors  of  audio- 
;  visual  communication,  including  motion  pictures, 

filmstrips  ;md  slidefilms.  F.^cilities:  Complete 
I  film  production  from  script  to  screen  for  pub- 
'  lie  relation,  industrial,  sales  training,  educa- 
:  tional  and  documentary.  Complete  nationwide 
,  and  foreign  distribution  of  films. 

iRECENT  PRODUCTIONS  AND  SPONSORS 
1  Motion  Pictures:  For  Us  the  Living,  (Proprie- 
tary Association  of  America);  Safe  Service, 
.(Paper  Cup  &  Container  Institute);  Tlw  Car- 
riage Trade,  (Gallagher  &  Burton);  Around  the 
World  With  Philco,   (Philco  Corp.). 


KAMENY  FILM  PRODUCTIONS 
35  West  45th  Street,  New  York  36,  New  York 
Phone:   COIumbus  5-8060 
Date  of  Organization:    1947 
\'enion  Delston,  Executive  Producer,  in  charge 

Production 
Seymour  Kameny,  Administrative  Director 
Nat  Kamein',  E.xecutive  Technical  Con.ndtant 
Services:  Industrial,  public  relations,  and  train- 
ing films;  educational  documentaries;  slidefilms; 
filmstrips;  commercials;  live  industrial  shows; 
T\'  packaging.  F.vcilities:  All  editing  facilities 
and  equipment;  studio,  sound  stages;  animation 
and   art   depts.;   scenario  dept. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Librium:  Psychopharmacol- 
ogy  in  Action;  Cold  Conization;  ( Hoffmann-La 
Roche);  Let's  Take  Pictures,  (Ricoh  Cameras); 
Search  and  Rescue,  (Nat'l  Film  Board  of  Cana- 
da); Neic  Japan  Makes  a  Camera,  (Canon  Cam- 
eras); TV  CoMMERCHLs;  for  Fade-Guard;  Gray- 
son-Robinson. 

Jonathan  Karas  &  Associates 
.59  East  54th  Stieel,  .New  York,  N.  Y. 
Phone:   PL  3-6411 

Jack  Berch,  Vice-President 

(See  complete  listing  under  New  Hampshire) 

VICTOR  KAYFETZ  PRODUCTIONS,   INC. 

1780  Broadway,  New  York  19.  N.  Y. 

Studio:  415  West  55th  St.,  New  York  19,  N.  Y. 

Phone:  Circle  5-4830 

Date  of  Organization:    1947 
Branch     Offices:     Bear     Films     Div.,     A'ictor 
Kayfetz  Productions,   Inc.,    1780   Brnadwav", 
New  York   19,  N.  Y.  Frank  Bear.  Rochester 
Div..  Victor  Kavfetz  Productions,  Inc.,  1200 
Wcstfall  Road.  Rochester  18.  N.  Y.  Phones: 
Hillside    5-0883.    GReenfield    3-3000,    ext. 
534.  Don  Lyon. 
Victor   Kavfetz.   President,   Exec.   Producer 
Seymour  Posner,  As.s-i.stant  to  the  Producer 
.\he  Blashko.  Animation  Director 
S\lvi:i   Gerson,   Administrative   Assi,stant 
Donald  Armstrong,  Manager,  Golden 

Snowball  Dept. 
Irene  Siegel.  Production  Assistant 
Miriam  Friedman,  Production  As.sistant 
Services:  Motion  picture  production,  combining 
live  cinematography,  animation.  F.\cilities: 
16mm  and  3.5inm  equipment  for  live  shooting: 
.35mm  Eclair  Camerette.  16mm  Camerette, 
16nnn  Arriflcx  with  zoom  lenses,  full  .accessories. 
Studio  flats,  backgroimds,  table  tops,  machine 
shoo  and  ciirpentrv'  facilities.  Slidefilm  and  2  x 
2  slide  production  cameras.  For  animation  shoot- 
ing: 35mm  Model  L.  DeBrie  and  16mm  Cine 
Special  both  completely  adapted  for  animation. 
Animation  stand  ( I6mm  and  3.5mm)  with  com- 
pound table.  Comnletc  art  and  animation  depart- 
ment, 16mm  and  35mm  sound  Moviolas.  35mm 
interlock  and  16mm  projectors  in  booth  of  screen- 
ing room.  Complete  accessoiy  equipment;  tri- 
pods, high  hat,  dolly,  location  lighting  equip- 
ment, cables,  one  station  wagon,  cargo  trailer; 
Oxberrv-   Animation   stand   with  bi-pack   camera. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Breakthrough;  Homelite  55 
H.  P. -4  Cycle  Outboard  Engine.  Theater  Screen 
.•\dvertisements;  ( Homelite.  Div.  Textron,  Inc. ) ; 
Reliability  and  the  Maintenance  Man,  (U.  S. 
Air  Force);  Fir.st  Aide  for  Mother.  (Bissell); 
Playtex  Baby  Nurser  TV  Xew.ireel.  ( Internation- 
al Latex  Corp.);  Slidefilms:  Number  26  Shoe 
(Precision  Shoe  Co.,  Div.  of  Genesco);  FIFC 
1962  Presentation,  (Ruder  &  Finn,  Inc.);  A  Cen- 
tury of  Communications,   (P.  H.  Glatfelter  Co.). 

Entire  Contents  Copyright  1962 
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HERBERT   KERKOW,   INC. 

480  Lexington  Avenue,  New  Y'ork  17,  N.  Y. 
Phone:   Yukon  6-4266 

Date  of  Organization:  19.37 

Date   of    Incorporation:    1946 

Herbert   Kerkow,   President  and  Treasurer 

Roscmond  Kerkow,  Secretary 
Services:  Production  from  original  research  to 
finished  film;  for  public  relations,  educational, 
training,  industrial,  document;iry,  sales  training 
and  sales  presentation  films.  F.\cilities:  Sound 
stage,  set  building  department,  projection  room, 
sound  recording  and  re-recording;  editing  and 
animation  facilities;  four  cameras  (Bell  &  Howell 
and  Eclair  Camerette,  35mm;  Maurer  and  Arri- 
flcx, 16mm).  \'isualization  sound  stage,  special 
equipment  emploving  new  techniques  to  present 
ideas  and  products  on  film. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Improved  Xikc-llcrculcs: 
Anti-Tactical  Mis.sile  Performance;  Xike-Hercu- 
les  Cro.ss  Cotnitry;  Nike-Zeus-.  Report  of  Prog- 
gress  9;  Nike-Zeus  Bi-monthly  Report,  mmibers  15 
&  16;  RS-2()l//Ji(r/ingtOJi;  Progress  Report  on 
Coaxial  Cable  T ran.smission  Sy.siems;  numbers 
2  &  3,  (Bell  Telenhone  Labs.);  Special  Projec-t 
Report  #2.  (Convair-Ft.  Worth);  Tower  of 
Learning.  (U.  S.  Infonnation  Agency);  Project 
465L,'  (juarterly  reports  and  ;mnual  report;  In- 
troduction to  Strategic  Air  Command  Control 
System,  revised  version,  (International  Electric 
Corp.). 

MAXIMILIAN   KERR  &  ASSOCIATES 

10  West  46th  Street,  New  York  36,  N.  Y. 

Phone:   CO   5-12,55 

Date  of  Organization:   September,   1960 

Maximilian  Kerr,  Director 

Tom   W'illiimis,    Co-Director 

Rita  Kerr,  General  Munager 

LarTi'  Lurin,  Art  Designer 

Elias  Dominguez,  Art  Designer 

Ricfiard  Conte,  Art  Dept.  Mgr. 

SalK'    Malin,    Script    Supervisor 

Leonard  Raphael,  Copy  Consultant 
Services:  Producers  of  slidefilms,  slides,  pre- 
sentation and  visual  aids.  Comulete  services  from 
concept  through  finished  production  for  adver- 
tising, sales  promotion,  marketing,  research,  pub- 
lic relations,  and  sales  training.  F.vcilities:  Cre- 
ative services;  art  and  photogiaphic  studios,  tech- 
nical  ;md  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Red  Umbrella  Marketing  Plan, 
(Travelers  Insurance  Companies);  15  Sucees.sful 
Selling  Secrets,  (Life  Magazine);  Slides:  How 
to  Advertise  Effectively  on  a  1?  Budget.  (Singer 
Sewing  Machine  Co.);  Lipton  Marketing  Objec- 
tives for  1962;  Introduction  to  Royal  Estates  Tea; 
Golden  Ladle  Spaghetti  Sauces.  (Thos.  J.  Lipton, 
Inc.);  Can  You  Afford  to  Re.st  on  Your  Record, 
(Fortune  Magazine);  The  Story  of  Downy, 
(Procter  &  Gamble);  The  Care  and  Feeding  of 
Your  New  Car  Care  Center,  in  production  (B.  F. 
Goodrich);  The  Development  and  Marketing  of 
New  Products  -  Package  Goods.  (BBD&O). 

PAUL  KIM  &   LEW  GIFFORD 
PRODUCTIONS    INC. 

342  Madison  Avenue.  New  York  17,  N.  Y. 
Phone:  YUkon  6-2826 

Date  of  Organization:   August   1960 

Date  of  Incorporation:  July  1961 

Paul  Kim,  Director 

Lewis  Cifford,  Director 

Julia  Whalen,  Production  Manager 

Arthur  Petricone,  Sales 
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METROPOLITAN      NEW      YORK: 


KIM  &  GIFFORD  PRODUCTIONS: 

Skhmces:  CJvative  service  and  priidmticiii  ol  an- 
imatfd  squeeze  motion  and  livi'-aelion  lilnis. 
I'ACiLiTiEs:    None  listed. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picm(ES:  E-J  \ew  Brands:  (Endicott- 
johnson);  Like  Pcuplc.  ( Brillo  Mfg.  Co.);  Brew- 
inaslir  Animtilion.  (Sicks  Rainier  Brewing  Co.); 
Fizzics  Dmjdn-um.  (Warner-Lambert);  C.alaxie 
Scnicc  Free  linage,  (Ford  Motor  Co.);  Nciv 
Low  Price.  (Sandiira  Co.);  Animated  Faces. 
(Post);  Spirit.  (John  Labatt.  Ltd.);  TV  Com- 
mercials; for  Triv;  (Dancer-Fitzgerald-Sample). 


ROBERT   H.  KLAEGER  ASSOCIATES,   INC. 

.■?.5  \\  est  4.5th  Street.  New  York  30    New  York 

Phone:   JUdson  6-5090 

Date  of  Organization:    Xoveniber,    1961 
.\ffiliate:    Robert   H.    Klaeger   Associ;ites  of  Cali- 
lornia.  Inc..  4024  Radford  .Avenue,  North  HolK - 
wood.  C;alifornia.   Robert  .\.   Drneker,   Executive 
Vice-President 

l^obert  H.  Klaeger,  President 

John  J.  Fenton,  Exec.  Vice-Presidi'nt 

Stephen  Kambourian,  Vice-Pres.  in  Charge 

Motion    Picture    Completion 
Da\id  Quaid.  Vice-President 
Michael   Levin,   Vice-President 
David    Kelmenson,   Vice-President 

Services;  Television  and  industrial  film  produc- 
tion; live  and  animation.  Facilities:  Complete 
motion  picture  production  facilities  and  print 
service  department. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MciTiiiN  Futures:  Project  Hope,  (Ex-Cel-Lo 
C;orp.);  T\'  Films:  for  Lionel  Trains;  Greyhound 
Corp.;  General  Insurance  Co.;  Mazola;  General 
Electric;  Y'ork  Cigarettes:  Reynolds  Wrap;  East- 
man Kodak;  Johnson  and  Johnson;  Newport  Cig- 
arettes; Keds;  Gulf;  Ballantine  Beer;  Camels. 


KNICKERBOCKER  PRODUCTIONS,   INC. 

630  Ninth  Avenue,  New  York  36,  N.  Y. 
Phone:  Circle  5-6710 
Date  of  Organization:    1947 
Howard  A.  Lesser.  President 
Willard  \'an   D\'ke.   Executive  Producer 
Thomas  S.  Dignan.  Vice-President 
Renzo   01i\ieri.   Vice-President 
.\gnes  Grant.  Secretary 
Frederic  G.  Calder.  Sates  Manager 
SEinTCES:    Production    from    original    research    to 
finished  film.   Specialties:    Public  relations,  train- 
ing and  educational  motion  pictures.  Facilities: 
Production    equipment,    animation,    editing    ;uid 
slidefilm  departments. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  Harvest,  ( Rockefeller  Foun- 
dation); The  House  of  Man.  (Conservation 
Foundation);  Search  Into  Darkness.  (Schluni- 
berger  Co.);  Expanding  Opportunities;  Housing: 
(State  Comm.   Against   Discrimination). 


Anthony   Lone  Film   Studios,   Inc. 
U    Broadway,    New    York,    N.  Y. 
NeiU  McCaffcp,' 
(See  complete  listing  in   Minneapolis,   Minn.) 


tf^  this  symbol  over  producer 
listings  in  these  pages  refers  to  display  adver- 
tisements  within   this   Production    Review   issue. 


LANE- COLE -DIETZ  CORPORATION 
45  West  46th  Street,  New  York  36,  N.Y. 
Phone:  JUdson  6-2390 
Date  of  Organization;   April,   1960 
Joseph  Cole,  Creative  Services 
Herbert  R.  Dietz.  Production  Services 
.Malcolm  Scott.  Cu.'itomer  Services 
Services:     Producers   of   motion   pictures,   slide- 
films,  slides,  video  tape,  visual  aids.  T\'  shorts, 
theatricalK'      distributed      commercial      subjects; 
complete  meetings,  live  or  closed-circuit;  conven- 
tions;   industrial    shows,    written,    directed    and 
trooped.  Complete  service  from  research  through 
finished  product  for  sales  promotion,  sales  train- 
ing,   public    relations,    sales    meeting.    pubUeity, 
employee  relations.  F.acilities:   All  studio,  crea- 
tive, technical  ;md  production  stuff  and  facilities. 
RECENT      PRODUCTIONS      AND      SPONSORS 
.Motion  Pictures:    Progress  of  Discontent;   The 
Salesmachine.    (Television    Bureau    of    Advertis- 
ing);  Slidefilms:    Out  of   the   Mouths  of;    Sig- 
nals  For   Sales,    (American    Telephone   &   Tele- 
graph);   A    M'orld    of    Products,     (International 
Telephone  &  Telegraph);   Sales  Meetings:    for 
Lever  Bros.,  Nestle. 


ROBERT  LAWRENCE  PRODUCTIONS,   INC. 

418  West  54th  Street.  New  York  19,  N.  Y. 
Phone:  JUdson  2-5242 
Teletype:   NY   1-1554 

Date  of  Organization:    1952 
Affiliates 
Grantrav-LawTence   Animation.    Inc. 
716  North  La  Brea.  Hollvwood  28,  Ciilif. 
Phone:   WEbster  6-8158 
Teletype:   LA   1463 
Ra\'  Patterson,  President 
Robert   L.   Lawrence,  Vice-President 
Grant   Simmons,   Secretarij-Trea-mrer 
Gerald    Schnitzer    Productions 
5746  Sunset  Blvd.,  HolKwood  28,  Calif. 
Phone:   HOllywood  9-1158 
Gerald  J.  Schnitzer,  President 
Ann   McGuire,   Production    Manager 
Robert   Lawrence   .■Animation.    Inc. 
418  West  54th  St..  New  Y'ork  19,  N.  Y. 
Teletvpe:   NY  1-15.54 
Phone:  JUdson  2-5242 
Peter  Cooper,  Vice-President 

Foreign  Offices 
Robert  Lawrence  Productions  (Canada) 

Ltd. 
3S  York\'ille  Ave.,   Toronto   5,   Ontario 
Phone:  WAlnut  5-5561 
John  T.  Ross,  President  &  General  Mgr. 
Robert  LawTcnee  Productions 
5   A\enue  \'elasquez 
Paris  8e,  France 
Jacciues  de  Faramond.  General  Manager 

At  New  York  Citii' 
Robert  L.  Lawrence.  President 
Benj;unin    Krantz.   Vice-President   in    charge 

of  Production 
Gerald  J.   Schnitzer,  Vice-President  and 

Creative  Director 
Dale  \\'.   Brown,  Sales  Manager 
Philip   Koniblum.    Treasurer 
Em.anuel   Gerard.   Art   Director 
Harold  Bernard.  Editorial  Supcrvi.mr 
Ro\   Townshend,  Studio  Manager 
M;Iuri  Goldberg,  Peter  H.  Cooper,  Phil  Schultz, 

Staff  Directors 
Doris  Reichbart.  Production  Supervisor 
Jerry    Jiicobs,    Production    Supcrvi,'iOr 
Peter  Seoppa,  Assistant  Director 
.\udrey   Sammons.   Casiing  Director 
J.   Burgi  Contner,  ASC,   Staff  Cameraman 


Ser\ices:  Produce  industri;d  and  sales  promotioi 
films,  TV  progr;mis.  T\'  commercials.  Facili 
ties:  Two  air-conditioned  sound  stages,  editinj 
rooms,  screening  room,  carpenter  shop,  produc 
tiou  offices.  Toronto  production  facilities  an 
complete,  including  60'  x  125'  studio. 
RECENT  PRODUCTIONS  AND  SPONSOR 
T\'  CoM.\iERCi\i.s:  for  fieueral  Electric;  (BBL 
&0);  Chevrolet;  (Campbell  Ewald);  Lark;  ( D' 
.\rcy);  Clairol;  ( Foote  Clone  &  Belding);  Herben 
Tarevton;  (Gunibinner) ;  Mercury;  (Kenyon  6J 
Eckhardt);  Nestea;  ( McClaim-Erickson) ;  Buf-| 
ferin;    (Young  &  Rubicam);  and  others. 


ARTHUR   LODGE  PRODUCTIONS,   INC. 

333  \\est  52nd  Street,  New   York  19.  N.Y. 

Phone:  JUdson  2-5477 

Date    of    Incorporation:    1953 

.Arthur  J.  Lodge,  Jr.,  President 
Services:  Production  of  industrial  and  docui 
mentar\'  motion  |)ictures  ;uid  filmed  T\'  new 
releases;  stock  footage  librar\-  of  tliree  millioi. 
feet  of  35mm  b&w  film.  Facilities:  Offices,  ed 
iting  rooms,  film  \;nilt.  camera  and  editini  I 
equipment.  i 

RECENT  PRODUCTIONS  AND  SPONSOR! 
Motion  PicTumES:  Fabric  Care  Magic,  (Ameri 
can  Inst,  of  Laundering);  Checkup,  (Sando: 
Pharmaceutical  Co.);  Jamestown,  (The  Tobacc( 
Inst.);  Odd-lots  &  Service,  (Decoppet  &  Dore 
mus);  Permanent  Pleating,  (Wool  Bureau);  A/ 
Sy.items,  Go!  (.\erospace  Industries  .\ssn.) 
Newsfilm:  for  American  Iron  &  Steel  Institute 
Pharmaceutical   Manufacturers  Assn. 


0 


JAMES  LOVE  PRODUCTIONS,   INC. 

2  West  46th  Street,  New  York  36,  N.Y. 

Phone:  JUdson  2-4633 

Date  of  Incorporation:    1952 

James  A.  Lo\e,  President 

.Anne   M.   Lo\e.   Secretary  ' 

Stanle\    Popko.   Creative   Director  ] 

William  D.  Henry,  Supv.  Film  Editor 

Thomiis  Farrell,  Client  Supv. 

Hal  Friedman,   Vice-Pra-ident.  Sales 

Bob  Richardson,  Vice-President,  Sales 
Services:  Scripts,  ston boards,  motion  picturei 
for  T\'  and  industry;  slidefilms,  T\'  packag< 
shows.  Script  and  consultation.  Facilities:  Pro 
duction  offices,  cutting  rooms,  art  department 
mobile  location  unit  and  equipment. 

RECENT  PRODUCTIONS  AND  SPONSOR!; 
Motion  Pictures:  Fizzles,  ( Warner-Lambert| 
Phirr.  Co.);  Radar,  (U.  S.  Navy);  To  A  Foreigi\ 
Land,  (U.S.  Air  Force);  Keystone  of  the  Sation 
(Bell  Tel.  Co.  Penna);  Slidefilm:  .Adjuster- 
Salesman.    (Universal  C.I.T.  Credit  Corp.). 


LUX-BRILL   PRODUCTIONS,    INC. 

319-21  East  44th  Street.  New  York  17,  N.Y. 
Phone:  Oregon  9-6320 

D;ite  of  Organization:   19.50 

Richard  S.  Dubelman,  Client  Liaison. 

Production   Supervisor 
James  M.  Orchard.  Client  Service 
Herbert  D.  BrowTi,  Editorial  Department 
Edward  Welsh,   Studio   Manager 
Anne  L.  Bauer,  Office  Manager 

Services:  Production  of  live  and/or  animate< 
motion  pictures  and  shdefilms  from  idea  to  stagi 
to  screen  stage.  Editing  and  re-editing  compam 
films;  integration  of  motion  pictures  and  liv( 
tele\isi(m;  all  types  of  rear  projection  photog 
raphy.  Facilities:  .•\niniation  department:  lull" 
equipped  studio  for  li\e  shooting;  location  equip 
ment;  editing  and  screening  rooms;  creative  an< 
technical  staff;  recording  studio. 
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LUX-BRILL  PRODUCTIONS: 

DECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictires:  Tlie  Line  for  '61,  (Remco  In- 
lustries);  Weekend  Warriors.  (U.S.  Air  Force); 
Souling— U.S.A..  (American  Machine  &  Foun- 
iiy-);  Won't  Yoii  Let  Some  Child  Love  You, 
■Foster  Parents'  Plan);  The  Rc.rf  is  Up  To  You. 
: Jones  &  Laughlin  Steel);  T\'  Commerci.\LS: 
or  Fleischmann's  Margarine;  American  Doll  & 
roy  Co.;  Campana  Sales  Corp.;  Jacqueline  Coch- 
an  Cosmetics;  Hoffman-LaRoche;  Remco  In- 
lustries;  Grin  Exterminating  Co.;  National  Bis- 
■uit  Co.;  Fabro,  Int.;  Alberto-Culver  Co.,  Royal 
)esscrts;  \'ic  Tann\-  Health  Centers;  Universal 
Appliances;  Nestle  Co.;  Procter  &  Gamble;  Dutch 
blasters;  Jiffy  Sew;  New  York  Stock  E.\change; 
"olgate-Palmolive;  Narragansett  Brewing  Co.; 
iterling  Drags;  American  Cyanamid;  Esso  Stand- 
ird  Oil  Co.;  Chesebrough-Ponds;  Bridgeport 
5rass;  Tangee  Lipstick;  Oakite  and  others. 


MARATHON    INTERNATIONAL 
PRODUCTIONS,   INC. 
10  East  49th  Street,  New  York  17,  N.Y. 
Phone:   MUrray  Hill  .8-1130 

Date  of   Incorporation;    1948 

Affiliate:  Newsfilm,  Inc. 

Foreign':  Marathon  International  Productions, 
Inc..  Publicit\'  House,  Bell  Street,  London 
N.W.  1,  England.  Maurice  Ford,  in  charge. 
Marathon  International  Productions,  Inc., 
Via  Lucrezia  Caro  12,  Rome,  Itah'.  Gio\an- 
ni  Pucci,   in  charge. 

Konstantin  Kaiser,  Pres.  &  Exec.  Producer 
Kenneth  Baldwin,  Vice-Pre-iident  &  Supervi.mr 

of  Production 
Jean   Hauck,   Director  of  Administration 
Cindy  Karp,  Manager  of  Accounts 

ERX'icEs:  Public  information  films,  worldwide 
lews  service,  company  newsreels,  special  events 
joverage  for  industr\';  film  editing,  commercials, 
Itock  shots,  etc.  F".\cilities:  Complete  16mm  and 
f.5mm  producti<m  and  editing  facilities.  Corre- 
ipondent  cameramen  in  all  countries  of  the  world 

nd  throughout  the  United  States. 

ECENT      PRODUCTIONS      AND      SPONSORS 

lloTioN"  Pictures:  Tlie  Purest  Treasure.  (\'olks- 
Lagenwerk  A.  C);  ele\en  Sports  Shorts.  (\'olks- 
iagen  of  Amer.,  Inc.);  Flair  For  Living.  (Mod- 
em Talking  Picture  Service);  Space  Flight  — 
eport  to  tlie  Nation.  (RKO  General,  Inc.); 
lohal  Communications  of  the  Future,  (General 
elephone  &  Electronics  Corp.);  Newsfilms:  for 
.meriean   Telephone  &  Telegraph   Co. 


Medical   Dynamics,   Inc. 
405  Park  Avenue,  New  York  22,  N.Y. 
Phone:  PLaza  1-7447 

Sol.   S.  Fenerman,  President 

(See    complete    data    under    Dynamic    Films. 
Inc.  listing,  this  section) 

MEDICAL  FILM  GUILD,  LTD. 

506  W.  57th  St.,  New  York  19,  N.  Y. 
Phone:   Circle  7-0510 

Date  of  Organization:    19.30 

Date  of  Incorporation:    1947 

Joseph  P.  Hackel.  President 

Lucille   S.   Hackel,   Secretarti-Trea.mrer 

Bernard  Hackel,  Director,  Sales  Promotion 

John   Malinowski,   As.mciate   Producer, 

Director   of  Photography 
HeKi   Bell,   Disiribution   Coordinator 


MEDICAL  FILM  GUILD,   LTD.: 

Services:  Production  and  world-wide  distribu- 
tion of  scientific,  medical,  industrial,  sales  train- 
ing films  in  motion  pictures,  sound  slides,  tele- 
vision spots.  F..iCiLiTiES:  Complete  studio  facili- 
ties including  animation,  sound  recording,  trans- 
lation, photo  montage  and  photographic  displays. 
Our  engineers  can  design  special  devices  and 
repair  existing  standard  equipment. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  PicTirRES:  Circulacion  de  la  Sangre- 
Nuevas  Technicas  para  Mediria,  (U.S.  \'itamin  & 
Pharmaceutical  Corp.);  Epidemiology  of  Dia- 
betes; Diabetes  &  Its  Complications;  Hypogly- 
cemic Conui  Vs.  Diabetic  Acidosis;  Dietary  Regi- 
men in  Diabetes;  In.mlin  and  the  Oral  Hypo- 
glycemic Drugs,  Physiologic  Effect  &  Role  in 
Treatment;  (New  Jersey  State  Dept.  of  Health); 

MKR  FILMS,   INC. 
619  West  54th  Street,  New  York  19,  N.Y. 
Phone:  CO  .5-4878,  CO  9-4813 
Date  of  Organization:    19.5.5 
Ralph  Rosenblum,  President  k  Treasurer 
Gene  R.  Kearney,  Vice-President,  Secretary 
Arthur  E.   Milford,   Director 
Services:    Production  of  theatrical  and  business 
films;   editorial  supervision  of  feature  films.   Fa- 
cilities; Offices  and  editorial  facilities  at  Movie- 
lab  Building,  619  West  54th  St.  New  York. 

RECENT       PRODUCTIONS      AND      SPONSORS 

-Motion  Pictches:  Mediterranean  Holiday. 
(American  Export  Lines);  Desalination  Report, 
(Fairbanks  Whitney  Co.);  Sumeric  Drill  Sales 
Fdm.  (Pratt  6:  Whitney  Co.,  Inc.);  Color  .Analy- 
sis, Spanish  version,  (Clairol,  Inc.);  The  Little 
Star  of  Bethlehem,  self-sponsored. 

ARTHUR  MOKIN  PRODUCTIONS 

450  West  56th  Street,  New  York  19,  New  York 

Phone:   PLaza  7-4868 

Date  of  Organization:    1956 

Arthur  Mokin,  Owrwr 
Ser\tces:  Production  ;uid  distribution  of  non- 
theatrical  motion  pictures  and  slidefilms.  F.\cili- 
TIES:  Camera  ;nid  editorial  equipment  for  16mm 
production.  Library  and  maintenance  efiuipment 
tor  jirint  distribution. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires:  O  Brusileiro;  And  Follotc  Mc: 
( National  Council  of  the  Protest;int  Episcopal 
Church);  A  Plant  for  Tommorow,  (P.  Lorillard 
Co.);  Slidefilms:  jimmy's  Question;  The  Church 
At  Wrti-ren;  (United  Church  of  Christ). 

ARNOLD   MORRISON   LTD. 

150  West  55th  Street,  New  York,  N.  Y. 

Phone:  Circle  5-2850 

Date   of   OrganiziUion:    1940 

Date  of  Incorporation:  1957 

Arnold  Morrison.  President,  Producer-  Director 

Marshall  Schiff,  Safes  Director 

Peter    lones,   Writer-Director 

Fred  Abeles.  Production  Supervisor 
Services:  Creati\e  writing,  planning  and  pro- 
duction of  documentary,  industrial,  educational, 
sales  promotion  and  public  relations  films.  Live 
programs  for  sales  meetings  and  conventions. 
F.iCiLiTiEs:  Complete  shooting  and  editing  fa- 
cilities; film  library  for  stock  footage  and  rear- 
screen  projection  plates.      Film  research. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  The  American  Con.sumer 
Franchise,  (Maxwell  House  Coffee):  Wcdk  to 
Freedom,  (Fellowship  of  Reconciliation);  Tlie 
Night  People,  (Omnibus-Robert  Saudek  Asso- 
ciates); The  Water  of  Life,  (Young  &  Rubi- 
cam);   David  Brinkley's  Journal,    (NBC). 
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MPO   PRODUCTIONS,   INC. 
(A  Subsidiary  of  MPO  Videotronies) 

15  East  53rd  Street,  New  York  22,  New  York 
Phone:    TR   3-7000 

Date  of  Organization:    1947 
Branch  Offices:  Michigan:  921  Monroe  Blvd., 
West  Dearborn.  Phone:   CRestview  8-4412, 
N'ictor  F.   Radchffe,   Manager.  Ilhnois:    185 
No.    Wabash.    Chicago.    Phone:     372-2355, 
Bill    Bailev,    Manager.    C;difornia;    800    N. 
Seward  St.,  Hollvwood.  Phone:   HOUywood 
6-3.341,    Mel     Dellar,     Vice-Pres.     Canada: 
Lakeshore  Studios,  310  Lakeshore  Rd.,    Tor- 
onto. 
Judd   L.   Pollock,    President 
Marvin    Rothenberg,    Vice-President 
Arnold    Kaiser,   Vice-President 
Gerald   Hirschfeld,   ASC,   Vice-President 
Gerald  Kleppel,  Vice-President,  Secretary,  Su- 
pervisor Editing  Dept. 
Sanford   Greenberg,   Treasurer 
Charles    Dubin,    .Andrew    Gold,    Burt    Harris, 
Joe   Kohn,    foseph    Lerner,    Murray   Lemer, 
Ira  Margin,  Vice-President.  Dave  Monahan, 
Lo\d   Ritter,   X'ictor   Solo,  Vice-President, 
Charles  Wasserman;   Producer-Directors. 
Joseph    Moncure    March,    Scenario    Editor  & 

Producer 
Fred  Foster,  Morton  Dubin,  Dicran  Nahigian, 
William   Susman,   Vice-Preisdent,   Producers 
Zoh'  \'idor,  ASC.   Director  of  Photographu 
Ton>-    Brooke,    ASC;    Stan    Meredith,     ASC; 

Cinemato<iranhers 
P.vA  Petroff.   Director  of  Scenic  Design 
Willi.un  Molyix-nx.  .Associate  .Art  Director 
Dan  Eriksen.  Philip  Frankel,  Norman  Gewirtz, 

George   Mar\in;    As.sistant   Directors 
LawTcnce   Mezey,   Recording    Director 
Ira  Lnonstein.  Studio  Manaier 
Jack  Safran,  Laboratory  &  Prijif  Control 

Sales  Meetings,  Inc.  Division 

loseph  F.   Kilniiirtin.  President 
Ra\inond    DuFlon.   Vice-President 
living   Zuckerman,   Vice-Presidrnt 

Government  Projects  Division: 

.■\ndrew  Gold,  Vice-President.  Producer- 
Director 

Services:  Complete  orodnction  of  films  for  sales 
promotion  and  trainine:  public  relations;  infor- 
mation and  training  films  for  industry,  U.  S. 
forces  and  gov't  agencies;  color  sportsmen's  and 
conservation  films.  Distribution  serxice  to  T\' 
stations,  club  groups,  schools,  etc.  Presentations 
and  stage  shows  for  industry,  closed  circuit  and 
live  presentations  for  sales  force  and  manage- 
ment meetings.  Facilities:  (New  Y(nk):  Two 
studio  production  centers  with  lighting,  photo- 
graphic and  sound  equipment,  mobile  units, 
sound  trucks,  5  shooting  stages,  make-up  and 
dressing  rooms,  screening  rooms,  set  construc- 
tion shons,  etc.  (Cahfomia):  Complete  oroduc- 
tion  facilities  in  the  heart  of  the  HolKwood 
motion  picture  district  including  sound  stages, 
lighting,  shops,  photographic  and  sound  equip- 
ment, make-up  and  dressing  rooms,  etc.  (Cana- 
da); 3  sound  stages,  complete  film  processing 
facilities,  projection  rooms,  sound,  lighting  equip- 
ment, etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlties;  Fishing  at  Montauk  Point. 
(American  Airlines);  People,  (.\nheuser-Busch): 
Around,  the  World,  (Chase  Manhattan  Bank): 
This  Wonderful  Age,  (Consolidated  Nautral  Gas 
System);  A  Summer  Opportunity,  (Crowell- 
CoUier    Publishing);     Unseen    Harvesters,     (Du- 
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MPO  PRODUCTIONS: 
Pont);  1962  Dculer-Salexmcn  Introduction  Show 
-  Col  It  Made.  (Ford  Motor  Co.);  Operation 
Disiilay.  (C.vncr.\\  Motors  Corp.);  Ditdouiie  with 
Life.  (Health  Insurance  Institute);  Monsanto 
'61.  ( M()ns;uito  Clieniica]  Co.);  The  Seience  of 
Fire.  (  N'at'l  Board  of  Kire  I'uderwriters) ;  Fi.s7i- 
inn  in  Ireland.  (Pan  .American  World  .\ir\vays); 
Meat  on  the  Move.  (Swift  &  Co.);  Thi.i  i.s 
VSAFE.  (United  States  /Vrniy);  Minm  320, 
(U.S.  Steel);  T\'  C"oMMEnci..\L.s:  for  N.W.  Aver; 
Ted  Bates;  BBD&O;  Leo  Burnett;  Conipton: 
D'Arcy;  MeCann-Erickson;  Morse  International; 
A\'ar\\ick  &  Legler;  Young  &  Rubitam;  and 
others. 


MULIER,   JORDAN    AND    HERRICK,   INC. 

5.54  Fifth  Avenue,  New  Vork  22,  N.Y. 
Phone:  Circle  5-1820 

Date  of  Organiziition:  19.55 

John   T.   Jordan,   President.  Sales  Manufier 

William  F.  Herrick.  Vice-President,  Charge  of 
Amlio-Visiial   Deiiartment 

Frank  B.  Muller.  Vice-Pres.  &  Treas. 

Clinton    Lewis.    Creative   Director 

Mark   Perrier.   Account    Executive 

Dick  Christerson.  Account  Executive 

Art  Diener.  Cotni  Chiii 

De   Wolf   Hotchkiss.   Audio-Visual  Art   Dir. 

Reginald  Troncone,  Arf  Director 
Services:  All  phases  motion  nictures,  slidefilms 
and  other  audio-visual  media.  Service  both  audio- 
visual and  print  media  accounts.  Facilities: 
Seven  staff  writers,  director,  art  director;  com- 
plete art  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Talon  Zipmates^  Closure 
Clinic:  (Donahue  Sales  Coip.);  untitled  series 
for  J.  C.  Penne\  Co.,  Music;il  Road  Show;  Slide- 
films;  State  of  tlw  Companij  Mesmge.  (J.  C. 
Penney  Co.);  The  Zipper  Bu.siness.  (Donahue 
Sales  Corp.);  A  Few  Will  Do.  (General  Elec- 
tric); Of  Time  and  Chantie  (F.  W.  Dodge  Corp.. 
Sweets  Catalog  Div.);  Pressure  Point.  (Ameri- 
can Miichinist  Magazine);  Here  Is  Ticon.  (Alco 
Products.  Inc.);  Interview:  SOP;  (IBM);  Tlu- 
Essential  Difference,  (Becc'o  Chemical.  Div.  of 
FMCh  The  Secret  in  the  Bottle.  (Owens-Com- 
ing Fibcrglas  Corp.);  People  Like  Holidaus.  (du- 
Pont);  A  Particular  Level.  (Mechanical  Engi- 
neering Magazine);  Slide  Phesext\tions:  This 
I.s  Vertigo:  Know  Your  Oximen  Ma.sk:  Linuid 
Oxijsen:  Liauid  Oxiiaen  Contaminants:  (U.S. 
Navy);  The  \ew  SMA  Resin.  (Texas  Butadiene 
Chemical  Corp.);  GuH  Oil  Company  Data  Proc- 
es.'iing.,    (Remington    Rand    Corp.). 


^ 


OWEN   MURPHY  PRODUCTIONS,   INC. 
723  Seventh  Avenue,  New  York  19,  N.Y. 
Phone:  PLaza  7-8144 
Date  of  Organization:    1946 
Owen  Murph\',  Prrsident  &  Exec.  Producer 
Paul  Cohen,  Vice-Pres.   in  Chg.  Production 
Eric  Lawrence,  Vice-Pres.  in  Chff.  Editorial 
Arthur    KapUui,    Controller 
Michael    Livesey.    Cameraman 
William   Biiider,   Editorial  As.n'itant 
Services;   Motion  pictures  for  industry  and  tele- 
vision;   complete   production;    scripts,   cinematog- 
raphy,   editorial,    recording;    live   and    animation. 
Special    cditori;il     service    for    industrial     photo- 
graphic   dep;irtments.    F.\ciLrriF.s:    Full    produc- 
tion  facilities   including  3.5mm   and    1 6mm  cam- 
eras;   lighting    e(|uipment;    magnetic    sound    re- 
corders;    mobile    location    unit;     cutting    rooms; 
recording   room    and     insert    stage.      Permanent 
creati\'e   staff    —   writers,   directors,    cameramen, 
editors  and  supervisors. 
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OWEN  MURPHY  PRODUCTIONS- 
RECENT  PRODUCTIONS  AND  SPONSORS 
Nhnios  PiCTLiiKs;  liifi  iireaklhrouuli  of  HKil; 
Introducing  the  Hulijlaire:  (Firestone  Tire  & 
Rubber  Co.);  Wire  for  Sound:  Quartz  Crystals: 
(.\nu'rican  Tel  tx  Tel  (^o,);  Vycron.  ( Heaunit 
Mills);  \iuth  Canada  Cup.  ( Nation;d  Edut.i- 
tional  Films,  Inc.);  Belmont  Stakes;  Priuumella 
Takes  the  Alabama,    (N.Y.   Racing  Assn.). 


NATIONAL   EDUCATIONAL  FILMS,   INC. 

723   Seventh   Avenue,   New  York    19,   N.   Y. 
Phone:    Plaza   7-6600 
Date  of  Organization:  1946 

W.  French  Githens,  President 

Stephanie  ].  Badik,  In  Charge  of  Bookings 
Services;  Production  and  distribution  of  golf 
and  tennis  films.  Facilities:  Complete  fa- 
cilities available. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Golftown.  U.S.A.;  2n(/  World 
Amateur  Team  Championship  for  Eisenhower 
Trophy:  Walker  Cup  Highlights:  Famous  Golf 
Cour.ws:  Scodand.  (U.S.  Golf  Association);  IX 
Canada  Cup  Matches.  Dorado  Beach,  (Inter- 
nation;d  Golf  Association). 

Stanley   Neal    Productions,    Inc. 

138  East  36th  Street,  New  York  16,  N.  Y. 
Phone:    MUrray   Hill   5-8236 

( See  complete  data  under  Creative  \'isual 
Media,  Inc.  listing,  this  section) 

DON    NESTINGEN    ASSOCIATES 

515  Madison  Avenue,  New  York  22,  N.  Y. 
Phone:  PLaza  1-0523 

Date  of  Organization;  1957 

Don  Nestingen,  President 

P.  Burke,  Vice-President 

W.  L.  Robert.son,  Producer 
Services:  16mm  and  .3.5min  motion  pictures  for 
specific  communications  jobs  for  business  and 
industry.  Facilities:  Cameras,  lighting,  .sound 
and  editing  equipment  and  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Client.  (Donegen  Co.); 
Recruiting.  (Kellogg  Intcrn;itional);  Waldorf 
Fa.'ihion  Show.  { McCalFs  Magazine);  What  Kind 
of  Pipe  Should  I  Buy,  (Chase  Brass  &  Copper); 
AC  Plastic,  (Sears  Roebuck);  Slidefilm:  Vinyl 
Cou-itic  Tile,    (Allied  Chemic;rl). 


Newsfilm,    Inc. 
10  East  49lh  Street,  New  York  17,  N.  Y. 
Phone:  MUrray  Hill  8-3063 

Date  of  Incoipor;ition:  December.  1958 
Kenneth  Brighton,  Manager. 
(See    complete    data    under    Marathon    Inter- 
national  Productions   listing,   this   section.) 


Fred   A.    Niles 
Communications   Centers,    Inc. 
108  West  End,  New  York.  N.  Y. 
Phone;  SUsquehanna  7-8770 
Howard  H.  Ileukin,  Vice-Pres.,  Gen.   Mgr. 
M;iX    Pridi',    Vice-President.   Sales 
|ohn   Treane:ir,    Production    Manager 
(See  complete  listing  under  Chicago  area) 

These  Exclusive  Review  Reports  Are 
a  Copyrighted  Business  Screen  Feature 


JOEL  O'BRIEN    PRODUCTIONS,   INC. 
225  East  46th   Street,   New   York.   New   York. 
Phone:    EL  5-7520 

Date  of  Organization:  June   1960 

|oel  O'Brien,  President 

Bill   Buckle\,   Vice-President 

Nonn:ui    W.    Schur,    Secretary-Treasurer 
Sermces:    Film    iind    television    production    am 
packaging.     Fac:ilities;     Executive    offices    ant 
editorial    facilities. 

RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  Pictures  6<  \ideo  Tare;  Laud  of  Prom 
i.\e,  (AFL-CIO);  Polities  &  Progress,  (Commit 
tee  on  Political  Education);  Is  Democracy  Oh 
.solete?:  Berlin  —  Cold  War  Thermometer;  Imagi 
of  America:  and  17  other  programs,  (Xationa 
Educational   Television   &   Radio   Center). 


On    Film,    Inc. 
315  East  5.5th  Street,  New  York,  N.  Y. 
Phone:   PLaza  9-0920 
Morton  Schaps,  Robert  Braham 
(See   complete   listing   under  New    Jersey   area 


Sam   Orleans   &   Associates,   Inc. 
Pathc  Building,   105  East    I06th  St.. 
New  York,  N.  \. 
(See    complete    listing    under    Tennessee    area 


PACE   PRODUCTIONS,   INC. 

137  East  57th  Street,  New  York,  N.  Y. 

Phone:   PLaza   2-9070 

Date  of  Organization;  1958 

Branch:  Pace  West,  155  North  LaPeer  Drive 
Los  Angeles  48,  California,  BRadshav 
2-8067,  ].  Robert  Regester,  Jr.,  Vice 
President  in  charge  of  West  Coast  opera 
tion. 

Robert  Ellis,  Pre.sident-Writer-Producer 

J.  Robert  Register,  Jr.,  Vice-Pres.-Gen.  Mgi 
Pace  We.1t 

Romano  \'anderBes,  General  Manager-Pac- 
East 

Esther  Ne;»le,  Account  Executive  ' 

Janet  Murrav,  Account  Executive 

Earl    Scott,    Head    Photographic    Departmeii 

Richard  Hubert,  Production  Design  ]\ 

Services:  Complete  production  service  specia.!l 
izing  in  35mm  color-sound  fihnstrip  present,''' 
tions.  Facilities:  Research  and  writing,  ai^; 
and  ;uiimation  departments;  location  equipment ' 
production  design  and  super\ision;  still  studii 
equipment   and    b&w   still   l;ib. 

RECENT  PRODUCTIONS  AND  SPONSOR 
Slidefilms:  Ten  training  lilms,  ( .\  &  W  Roc'l 
Beer);  Four  training  films.  ( Baskin-Robbini' 
Inc.);  Congratulations.  (Speedwriting  Co.)- 
Treasured  Memories,  ( International  Alhur 
Plan);  Nutria.  Fur  and  Your  Future,  (Caban 
Nuti-ia  Breeders  Assn.);  -A  Part  of  the  Stim 
(General  Sprav  Service):  Glamor  Capita 
U.S. .A.,  (Beverly  Hills  Convention  Bure:iu);  Pa> 
of  the  .\rt  of  Eve,  (Catalina  Swimwear,  Inc.'  ; 
Corporate  Presentation:  Managing  Mar, 
power,  ( Pacific  Finance  Corp. ) . 


See   Advertising    Pages  for   Helpful    Data 

i-t  Producers  whose  ad%-ertiseinents  appear  o 
other  pages  of  this  .'\nnual  Review-  Issue  carr 
this  special  designation  (*)  over  listing  tcx  j 
Refer  to  the  convenient  "Index  to  Advertisers: 
on  the  last  page  of  this  issue  for  page  numbe:' 
The  "Blue  Chips"  of  film  production  advertis 
regularh-  in  the  pages  of   Bi'siness   Screen 
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PECKHAM   PRODUCTIONS,    INC. 

15  East  4Sth  Street.  New  York  17,  N.  Y. 

Phone:   PLaza   8-0490 

Date  of  Organization:  October,  1958 

Syracuse    Branch    Office:     Fayetteville    Road. 
Manlius,  New  York.   Francis  E.  O'Brien 

John  L.  Peckham,  President 

Kay  Anderson,  Vice-President 

Harvey  Y'ale  Gross,  Treasurer-Creative  Director 

Peter  H.  Peckham,  Secretary 

Hoyt  Griffith,  Director  Editorial  Serv. 

Tom  Detienne.  Account  Supv. 

Sonny  Sparks,  Acct.  Supv.  &  Merch.  Dir. 
!Sehvices:  16mm  and  35mm  films  and  .shdefilms 
for  business,  industr\'  and  TA'  sales  promotion, 
public  relations,  educational  and  scientific.  Com- 
mercials and  programs  for  T\'  in  color  and  b&w; 
sales  training,  sales  and  advertising  films.  F.\ciLi- 
ITIES:    Complete    creative    and    editorial    facilities. 

'recent    productions    and    sponsors 

IMoTioN  Pictures:   NEWSWEEK  .  .  .  the  Idea! 

I  (Newsweek     Magazine);     Maintenance:     DME; 

|(American  Airlines);  Zero  to  Infinity,  (Nat'l. 
Aeronautics  &  Space  Administration);  The  Win- 
ning Hand.  (Ideal  Toy  Corp.);  465L  SACCS. 
(International  Electric  Corp.);  T\'  Commer- 
cials: for  \'an  Heiisen  Shirts;  Westinghouse 
T\';  Palm  Beach  Co.;  H:isbro  Toys;  (Grey 
Advertising);  Home  Golf;  (.\Iel  Weiss  Enter- 
prises); Skoop,  Lowell  Toy  Corp.;  (Atlantic/ 
3emstein  Associates);  Polyrods,  (Modular  Fab- 
ications ) . 


PELICAN   FILMS,   INC. 

292  Madison   Avenue,    New   York    17.    N.   Y. 
Phone:    ORegon   9-0670 

Date  of   Organization:    1954 

Thomas    J.    Dunfurd,    President 
Arthur   J.   Zander,   Vice-President, 

Animation   Director 
Chris  Ishii,  Vice  President,  Animation  Director 
Eli   Feldman,   Vice-President,   Sales 
Marc  T.  Statler,  Vice-Pres.,  Prod.,  Dir, 
Herbert    Skoble,    Producer-Director 
Ted  Lowry,  Associate  Producer 
David  Reisman,  Production  Manager 
Eleanor  J.  Connolly,  Print  Service 

(ebvices:  Animation  and  live  action  motion 
iictures  for  sales  promotion,  public  relations  and 
ducation;  TV  commercials.  F.\cilities:  Fully 
kaffed  and  equipped  anim;ition  studio;  soimd 
tages,  recording  and  lab  facilities  on  lease  basis. 
jECENT  PRODUCTIONS  AND  SPONSORS 
loTiox  Pictxires:  Looie  Lawters  and  his  Seven 
pauRhters,  ( Jantzen-Hockaday);  The  Air  Force 
n  Canvas,  (self-sponsored);  Tyranny  of  Lar^e 
himhers,  (Western  Electric);  The  European 
'omnninity,  (European  Community  Information 
ervice);  Geometry,  series,  (McGraw-Hill  Text- 
ilms);  TV  Commerci.\ls;  for  Robert  H:ill 
[lothes;  (Arkwright);  Americiin  Telephone  & 
I'elegraph;  Penna.  Bank  &  Trust  Co.;  (N.W. 
lyer  &  Son);  Flavo-Flake  Gum;  M&M  Candv; 
laytex  Girdles;  (Ted  Bates  &  Co.);  National 
^fety  Council;  (G.  M.  Basford);  Schaefer  Beer; 
cotch  Brite;  (BBD&O);  Parker  Bros.  Games; 
jBadger.  Browning  &  Parcher);  Good  and  Plenty 
jandy;  (Bauer  &  Tripp,  Inc.);  Comet;  Cascade; 
Compton);   and  others. 


Peterson   Productions   Limited 
245  West  55th   Street.   Room   903 

New  York  19,  N.  Y. 
Phone:  PL  7-9357 
John  R.   Heaney,   Manager 
(See  complete  listing  under  Toronto,  Ont.) 


PENDULUM   PRODUCTIONS,    INC. 

45  West  45th  Street,  New  York  36,  N.  Y. 
Phone;   JUdson  2-5558 

Date  of  Organization:  September,  1960 
].  Scudder  Boyd,  Jr..  President 
Gene  Searchinger,  Vice-President 
Charles  L.  Mathewson,  Sates  Manager 
Louis   J.   San   Andres,   Production   Coordinator 
Services:    Documentary    and    industrial    motion 
pictures,     from     script     through     release     prints. 
F.\ci'ities:      Complete     shooting     and     editing, 
3.5mm  and  16mm;  b&w  and  color. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion  Pictlhes:   Project  6830,    (Standard  Oil, 
New  Jersey);   A^s-igninent  Peoph\    (Look   Maga- 
zine); Bu-iiness  Week:  ln,mle  and  Out,  (McGraw- 
Hill);    Bid    and   Asked,    (New    York    Stock    E.\- 
change);    CItevron   Dealer  Presentalion,    (Stand- 
ard   Oil,  California ) ;    in    production,    films    for 
American  Cyanamid;  Standard  Oil. 

DAVID   PIEL,   INC. 

300  Central  Park  West.  New  York  24,  N.  Y. 

Phone;   TR  3-6820 

Date  of  Org;uiization:    1956 

Da\id    Piel,    Pre.tident 

Hedi  S.  Piel,  Vice-President 

Jerome  Turkel,   Treasurer 

Robert   Baron.   Production   Mgr. 

Martin   Strudler.   .Art   Director 

Sidney  Kupfershmid,  Production  Mgr, 
Services:  Creative  production  and  supervision 
of  audio-visual  business  communications.  F.^cili- 
ties:  Art  production  rooms;  otfices;  lease  ar- 
rangement on  animation  c;mier.iS  ;uid  cutting 
rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Achoo  '62,  (Pharmacraft 
Labs.  —  Seagrams);  Postcards  Around  the  World, 
(American  Express);  Harold  aiul  the  Purple 
Crayon,  (Go  Productions).  Slidefilms:  W/jen 
to  Trade,  (John  Williamson  Co.,  Div.  Buick); 
Husband  Yeicell,    (Aberdeen  Investors). 


ROY  PINNEY   PRODUCTIONS,   INC. 

305  East  47th  Street.  New  York  17,  N.  Y. 

Phone;    PLaza   2-4477 

Date  of  Organization:  1946 

Roy  Pinney,  President 

Doris  Pinney,  Trea,mrer 

Walter  Kienzle,  Production  Manager 

Janet  White,  Sales  Representative 
Ser\'ices:  Documentary,  natiue,  travel,  industrial, 
films  with  a  photo-journalistic  approach.  F.^ciL- 
ITIES:  2700  sq.  ft.  studio  space;  16mm  &  35mm 
cameras,  magnetic  recorders,  projection,  dress- 
ing, cutting,  conference  rooms,  production  offices, 
carpenter  shop.  Photo-librar\'  for  extensive  files 
of  stock  photographs  in  b&w  ;md  color.  Electronic 
lights  for  slide  film  illustrations.  Photo  lab. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion-  Pictures:  How  To  Survive  Atomic  At- 
tack, ( Fawcett  Publications);  Vwiiis/iing  Wild- 
life, (Dodd,  Mead,  Inc.);  Cave  Exploration, 
(Coward-McCann.  Inc.);  Wild  Cargo,  weekly 
half-hour  series  filmed  in  India;  untitled  pilot 
film  for  Herb  Shriner. 

PINTOFF   PRODUCTIONS,    INC. 

64  East  55th  Street,  New  York  22,  N.  Y. 
Phone:  ELdorado  5-1431 

Date  of  Organization:  December.  1957 

Eniest  Pintoff,  President 

Arnold   Stone,   Vice-President,   Prod.    Manager 
Jose  di  Donate,  Vice-President,  Client  Relations 
Services:    Producers    of   animated    and    live    ac- 
tion   motion   pictures     for     industrial,     theatrical 
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and  T\'  commercial  use.  Facilities:    Complete 
facilities    for    the    production    of    animated    and 
live  action  production. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures;  \J,S.  Steel,  (U.S.  Steel 
Corp.);  Great  To  Phone,  (American  Tel  &  Tel 
Co.);  Color  TV,  (RCA);  Line  of  Defense,  (Na- 
tional  Guard);    Chartnin,    (Procter   &   Gamble). 


Q.   E.   D.   PRODUCTIONS,   INC. 

21    West  46th   Street.   New   York   36,   N.   Y. 
Phone:    JUdson   2-4291 

Date    of  Organiz;ition:    1953 

Robert  Baron,  Executive  Producer,  Director 

Ro\'   Liimpe,   Staff   Writer,    Director 

John  Mc.Mannus,  Director 

Ted  Devlet,  Staff  Cameraman 
Services:  Producers  and  creators  of  industrial, 
educatioiKil,  public  relations,  TV  motion  pictures 
and  TV  commercials.  Facilities:  Fully  staffed 
and  equipped  with  16mm  and  35mm  cameras. 
Complete  sound  stage;  scenic  design  and  set  con- 
stniction;  16mm  and  35mm  recording  equip- 
ment; screening  theatre  with  premix  facilities. 
Camera  car  and  complete  location  unit,  cameras, 
lighting  and  sound. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Leklrafile,  (Remington  Rand 
Systems)  New  York  Convention,  (American  Man- 
agement); Dave  Garrawuy  Speaks,  (Billy  Graham 
Organization);  second  unit  production  on  Lolita, 
(Seven  Arts);  T\'  Commercials:  for  Mellon 
Bank;  Jaymar  Slacks;  Revlon. 

RAMPART  ASSOCIATES,   INC. 
509   Fifth   Avenue,   New   York   17,   N.  Y. 
Phone;  YUkon  6-4150 

Date  of  Incoiporation;   1959 
Branch  Offices:   Massachusetts:    19  Beechcroft 
St.,  Boston.  Phone:  STadium  2-5373.  Arnold 
Lawrence,  Exec.  Prod.  New  Y'ork:   11  North 
Pearl  St.,  Albany.  Phone:  HE  3-3891.  Pliilip 
Itzkow,  Acct.  Exec.  Austria:  Berginillergasse 
8,   Vienna   89.    Phone:    92-48-324.    Gunther 
von  Fritsch.  Exec.  Prod. 
Russel  Burton,  President 
Ronald   Kohm,  Vice-President 
Robert  Slocum,  Account  Executive 
Richard  Udell.  Secretary 
Burt   Rosen,  Production  Manager 
Services:    Production    of    training,    public    rela- 
tions   and    ti'avel   films    for    theatrical   and    non- 
theatrical  use;   TV  commercials;   color  and  b&w; 
li\'e  or  with  animation  in  35mm  or  16mm;  sound 
shdefilms.      Facilities:    Creative    and    technical 
staff;    production    affiliates    in    U.  S.    and    over- 
seas; 35mm  and   16mm  cameras,  sound,  lighting 
equipment;    studios    as    required    and    screening 
room. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Open  Road,  (Vespa 
Distributing  Corp.);  Real  Esiate  Growth,  (Gra- 
ham Corp):  More  Zip,  (Ve,scony  Corp.);  Revo- 
lution in  Drilling,  (Fredericks  and  Fredericks); 
Slidefilms:  A  Caution  for  Suzan,  (Ban-y  & 
Co.). 


Roland   Reed   Productions,   Inc. 
145  West  55th  Street,  New  York  19,  N.  Y. 
Phone:   COlumbus  5-2940 

Carl   \'.    Ragsdale,   Vice-President   of    Eastern 
Production 
(See  complete  listing  under  Los  .Angeles  Area) 
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ROBERT   YARNAIL  RICHIE  PRODS.,   INC. 

(ififi   Filth    Avenue,    New    Viirk    22.    .N.    Y. 
Plione:  Circle  6-0191 

D;ilii)f  Oigaiii/aticin:   19.39 

Kobert  Yarnall  Kichie,  Pnsidcnl 

lame.s  Petrie.  Prodiniion  Maim^cr 

Michael  Ros.s,  Editor 

T.  F.  Moloney,  Still  Ctimcramon 

A.  J.  Cal\'o,  Technician 

Doroth\  Donahue,  Executive  Assistant 
Skhvices:  Motion  picture  production,  TV .  indus- 
trial, documentary.  Ifinim  and  .3.5inm  b&w  and 
color;  slide-motion;  filnistrips;  scripts  and  stor\"- 
board  treatments.  Counsel  on  film  production 
and  distribution.  Specialists  in  still  photography. 
Facilities;  CompleteK-  self-equipped  for  all 
phases  of  motion  picture  photograph)';  employ- 
ing Mitchell  cameras,  Magnasync  sound  on  loca- 
tion; shooting  staff  for  sets  and  special  effects. 
Complete  lighting  for  large  industrial  interiors; 
location  truck. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictuhes:  Science  Rides  the  lligji  Iron. 
(Association  of  .American  Railroads);  Horizons; 
South  Eastern  Asian  Games!  ( U.  S.  Informa- 
tion Agenc>' ) ;  Sermon  series  by  Dr.  Norman 
Vincent  Peale,  ( Foundation  for  Christian  Liv- 
ing); TV  Commercials;  for  Texaco,  in  Hawaii; 
Ghana;  Senegal;  Morocco, 

H.   D,   ROSE  &  COMPANY,   INC. 

234  East  47th  Street.  New  York  17,  N.  Y. 

Phone:  PLaza  1-303.5 

Date  of  Organization;    1942 

Hubert   D.   Rose,   President  &  Treasurer 

William  F.  Koch,  Vicc-Pres.  &  Creative 
Director 

Richard   McElhane\-,  Vice-President.  Prod. 

Robert    P.    Schweitzer,    Vice-President, 
Secretary  &  Art  Director 
Services:    Sound    slidefilms    ;md    slides,    motion 
pictures,  training  programs,  sales  promotion  ma- 
terials.   Facilities;     Writing    &    editorial    staff; 
Kimplete  ;irt  ;ind  photography  studios. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures;  Scarf in^i  Machine.  (.Air  Re- 
duction Co. ) ;  Sellinfi  Made  Easy.  ( Mobil  Oil 
Co.);  Slideeilms;  Selling  Full  Loads  by  Tele- 
phone: Phone  Power  As  a  Prime  Selling  Force: 
Automating  Distribution  Operations  Inj  Phone 
Poxver.  ( .'\merican  Tel  &  Tel  Co. ) ;  Specifying 
Hospital  Fixtures  with  Maruial,  (American  Stand- 
ard); Operations  Upstairs.  (Cluett  Peabodv  & 
C:o.,  Inc.);  Patent  #2.98.5..501  Belfast.  (Dee'ring 
Millikin.  Inc.);  Ready  or  \ot.  (Nlutual  of  N'ew 
Y'ork);  Your  Mobil  Battery  Franchise;  Spellinfi 
Made  Easy:  (Mobil  Oil  Co.);  So  You  Want  to  Sell 
IJghting.  (Lustra  Corp.);  Have  You  Met  Red 
Dot?    (Sinclair  Refining  Co.). 


^ 


ROSSMORE    PRODUCTIONS 
AND   SELLING   METHODS   INC. 

50  East  42nd  Street,  New  York  17,  N.  Y. 
Phone:  Murray  Hill  2-3625 
Dale  of  Organization:  May,  19.59 
Anne  Koller,  President  &  Producer 
Gusta\e  Hesse,  Vice-President  &  Co-Producer 
Mar\  .\nn  Byms,  Secretary  &  Prod.  Coordinator 
Services:   Consultants  and   producers  of  motion 
pictures,    sound    slidefilms,    filmstrips,    tape    re- 
cordings, merchandising  presentations,  sales  pro- 
motion and  training  materials.  Complete  produc- 
tion  services,   art   department,   equipment,    etc. 
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ROSSMORE  PRODUCTIONS: 

Facilities:  Specialists  in  producing  Salesmate 
lirograms.  Authorized  dealers  for  Salesmate.  Art 
;iiul  animation  facilities;  scriptwriting;  photog- 
raphs;  ;ill  creative  services. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Si.idei-'ilms;  The  Teen  Man.  Shoe  Report:  (Fair- 
child  Publications);  The  Boom  In  Bahyland; 
(  Hccchnut  Foods,  Inc, );  The  Face  of  Banking, 
(John  Harland  Co.);  Make  More  Money.  (Pro- 
duct Distributing  Corp. ) ;  Bookkeeping  Posting; 
Bookkeeping  Proofing:  (Bank  of  Commerce); 
The  Remarkable  Remington  Line:  Product  & 
DcmoiKtrations;  The  Market;  (Remington  Rand, 
Inc.);  Your  Dun  and  Bradstreet  Story,  (Dun  & 
Bradstreet ) . 


SAGE,   BUKAR  &   LARISCH 
SALES  PROMOTIONAL  ORGANIZATION,  INC. 

10  East  49th  Street,  New  York  17,  N.Y. 
Phone:   ELdorado  5-5111 

Date  of  Organization:   1953 

Da\id  Sage,  Partner.  Program  Development 

Nat   Bukar,   Partner.   Client   Contact 

Kurt  Larisch,  Partner.  Creative  Direction 

Ken  Redford,  Producer,  Director 

Helen  Ross,  Mgr..  Script  Dept. 

Mai  Wittman,  Associate  Director 
Serntces:  Sales  promotion  consultants  for  pro- 
gram development  in  sales  training,  retail  pro- 
motion, sales  meetings,  visual  selling  and  all  other 
areas  of  business  communications.  Producers  of 
motion  pictures,  stopmotion  animation,  sound 
slidefilms  and  filmstrips.  Facilities:  .\rt  dept.. 
photographic  studio,  Portman  animation  stand, 
screening  room  —  research,  writing  and  produc- 
tion persoimel. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Filmstrips:  TDP,  (Seventeen  Magazine);  Rp- 
markable,  (Seagram's  7  Crown);  Key  Custoviers; 
Sparkplug  Salesmen:  (Motors  Insurance  Corp., 
General  .Motors);  Home-site,  (Conde,  Nast, 
Street  &  Smith);  Slidefilms:  .Vinf/i  Biennial 
Grocery  Study,  (This  Week  Magazine);  IBM 
Sales  .Meeting,  untitled,  (Marsteller,  Inc.);  Gas 
Safety  Sales  Meeting,  untitled,  (.\merican  Gas 
Assn.);  Handi-Bottle  Sales  Meeting,  untitled, 
(Glass  Container  Mfrs.  Assn.);  Re-Think, 
(What's  New  In  Home  Economics). 


SARRA,    INC. 

200  East  56th  Street,   New    York  22.  N.  Y. 

Phone:    MUrray  Hill  S-0085 

16  East  Ontario  Street,  Chicago    11,   111. 

Phone:    WHitehall   4-5151° 

Date  of  Organization:    19.37 

(.At  New  Y'ork  Studios) 

Valentino  Sarra,  President 

Morris  Behrend,  General  Manager 

John   Henderson   III,   Sales  Manager 

Rex  Cox,   Creative  Director 

Robert  Jenncss,  Director 

Stanley   Johnson,   Director 

George  Altman,  Chief  Editor 

David  Fletcher,  Art  Director 
Services:   Photographic  illustration;   motion  pic- 
tures; T\'  commercials  and  slidefilms,  "(complete 
details  on  services,  facilities  and  recent  produc- 
tions in  Chicago  area  listing). 


^P"  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display  adver- 
tising containing  additional  and  useful  reference 
data  appears  in  other  pages  of  this  12th  Annual 
Production   Review  issue. 


SEMINAR,   INC, 
480   Lexington   .Avenue,   New   York   17,  N.  Y. 
Phone:  YUkon  6-8330 
Date  of  Organization:  1952 

R.  K.  Daker,  President 

C.  W.  Freeburn,  Vice-President 

D.  |oseph,  Secretary 

J.  H.  Barwick,  Dir.,  Sales  Development 
Services;  Stimulus-Response  films  and  records; 
programmed  learning;  auto-instructional  devices; 
curriculum  design.  Facilities;  Fully  staffed  with  ' 
specially  trained  field  researchers,  program  de- 
signers, script,  manual  writers  and  loop  film 
specialists. 

RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Pictures;    Selling    the    I. EH.    House, 
(Inst,  for  Essential   Housing);   Selling  the  Line, 
(Bissell  Co.);  Slidefilms:  What  is  the  Institute 
for    Essential    Housing?;    The    I. EH.    Product  j 
Line;    (Institute   for  Essential   Housing);   Meet- i 
INC  Presentations:  Dealing  With  the  Cu.stomer,  \ 
(International  Minerals  &  Chemic-al  Co.);  Mark- \ 
eting   Strategies,    (Seagram's   Distillers   Co.). 

SIDNEY  J.  STIBER  PRODUCTIONS,  INC. 

134  East  28th  Street.  New  York  16,  N.  Y. 
Phone:  MU  5-5516 

Date  of  Organization;  June,  1954 

Sidney  J.   Stiber,   President  &  Treasurer 

Charlotte  R.  Stiber,  Vice-President 

Martin   Mayer,    Secretary 

Martin  Green,  Production  Manager 

Charles  Gossett,  Studio  Chief 

Erford  Bedient,  Writer 

Harold  Seiden,  Camera 

William  Stevenson,  Editorial 
Services:  Specialists  in  industrial  and  commer- 
cial films  for  T\',  public  relations  and  govern- 
mental use,  especialK-  35mm  color  fims.  Facili- 
TEs:  Compete  production  including  sound  stage, 
cutting  rooms,  projection  and  meeting  facilities. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictl'res:  A  Matter  of  Dollars  and 
Sen,se,  (Tyrex);  Science  Explores  the  Pacific: 
Treasures  of  King  Tut's  Tomb;  (U.S.  Information 
.Agencv);  Role  of  Army  Aviation.  (Gnimman 
.Aircraft  Engineering  Co.);  Road  Without  End; 
Truck  Tires:  (U.  S.  Rubber  International);  IBM 
Communications  System,  (Pan  American  World 
Airwa\'s);  The  Telephone  Man;  The  Electronict 
Technician:  The  Law  Enforcement  Officer;  Mili- 
tary Careers;  Motor  Mechanic:  The  Electrician; 
The  Draftsman-Surveyor;  Construction  Worker,' 
Metal  Worker;  (U.  S.  .Army);  Silver  Comet 
(Christ-Craft);  TV  Commercl\ls:  for  Clairol 
Pepsodent;  Eastern  Airlines;  J.  P.  Stevens;  Tri- 
Faith  Appeal;  Crest. 


HENRY  STRAUSS  &  CO.,  INC. 
31   West  .53rd  Street,  New  York   19,  N.  Y. 
Phone:  PLaza  7-0651 

Date  of  Organization:  1951 
Henrv  Strauss,  Executive  Producer 
Walter  Raft.  Vice-President 
Robert  Wilniot,  Vice-President 
Mariin  Drever,  Production  Supcrvis-or 
William  Hagens,  Traitnng  Coordinator 
John  von  .Arnold,  Media  Development 
Mar\-  Lviin  Hanky,  Distribution 
Services;   Internal  and  external  communication! 
including;  public  and  eniplovee  attitude  develop 
ment;  sales  training;  sales  promotion;  communitv 
customer   and    industrial    relations;    managemen 
and  staff  training,  through  the  medium  of  pre 
grammed   motion   pictures    (excluding   T\'   com 
mercials).  Semi-animated  and  slidefilms,  trainin. 
anirses  and  guides;  printed  and  recorded  mate 
rial;  other  coordinated  audio-visual  tools,  Facil) 
ties:   All  necessary  for  research,  planning,  pre 
gramming   and   the   creation   and   production  c 
these  media. 


BUSINESS     SCREEf 
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HENRY  STRAUSS  &  COMPANY; 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picti-bes:  ChallcnRC  of  CItanse.  ( Amer- 
ican Tel.  &  Tel.  Co.);  The  Quc'tlion  Tree:  For 
Your  Benefit;  (IBM  Corp.);  Merry  Go  Round. 
National  Tuberculo.sis  Assn.);  World  Marketing 
in  tlie  Jet  Age;  Selling  By  Telephone;  Flight 
Service  Development;  Supervisory  Practices; 
Coniinunicafing  At  the  Counter;  (Pan  Ameri- 
can World  Airways,  Inc.);  Slidefilms;  The  In- 
visible Dimensions.  (IBM  Corp.);  Message  From 
the  Last  Station,  (Pan  American  World  Air- 
ways, Inc.). 


* 


STURGIS-GRANT   PRODUCTIONS,   INC. 

322  East  44th  Street,  New   York   I",  N.  Y. 
Phone:  MUrray  Hill  9-4994 

Date  of  Organization;  1948 
Warren   Stiirgis,    President.   Exec.    Producer 
Benedict  Magnes,  Vice-Pres.,  Gen.  Manager 
Sidne\    Milstein,  Vice-Pres..  in  Chg.  Prod. 
A.   E.   Snoudon.   Secretary-Treasurer 
Richard  A.   Kent.  Spec.  Assi.  to  Pres. 
Anthon\    Delmar,  Art  Director 
Services:     Medical,    teclmicid,    educational    and 
industrial    films    &    filmstrips.    animation    of    all 
types;   scripts  and  storyboards;   T\'  commercials; 
foreign   language   adaptations.    F.«iCilties;    Live- 
action  and  animation   cameras,   including   16mm 
and  .3.5mm  0-\berr\";  complete  facilities  for  16mm 
and  .3.5mm   production;   script-writing   staff;   full 
art   studio;    sound    stage,    recording    studio;    sets; 
'editing. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion     Pictibes:     Replacement     Arthropla.^ty 
fivith    the    Moore,    Self-Locking    Vitallium    Hip 
prosthesis,     (Austenal    Co.);    Essentials    of    the 
Seurologieal     Examination,      (Smith      Kline     & 
French  Laboratories);   Technic  for  Repair  of  a 
pirect  Inguinal  Hernia;  Pericardiectomy  for  Con- 
rtrictive  Pericarditis;    Thymectomy  for  Mya.'ithe- 
lia  Gravis;  (John  L.  Madden,  M.D.);  Hypophy- 
lectomy,    (Bronson    S.    R;ry,    M.D.);    Ferromag- 
letics,    (Bell  Telephone  Labs.);   Peptic  Ulcer  — 
'ts  Etiology  and  Therapy,   (A.   H.   Robins  Co.); 
^cmihined  AhdominD-Perineal  for  Carcinoma  of 
he    Rectum;    Human    Kidney    Tran.iplantation; 
(Winthrop    Laboratories);    Oral    Diuretics,    for- 
eign language  versions,   (E.  R.  Squibb  &  Sons); 
renthrane    (Methoxyflurane)   A  new    Anesthetic 
\gent  (Abbott  Laboratories);  TV  Commerci.\i.s: 
or  Magnus    Organ;    FriendK'    American     Hard- 
I'are;    (Wexton    Agency);    Goodneighbor    Hard- 
.are;    Westinghouse    Dealer     Spots;      (Getschal 
igency);  The  Seeing  Eye;  (direct). 


John   Sutherland   Productions,   Inc. 
44  East  67th  Street,  New  York.  N.  Y. 
Phone:   UN   1-2000 
See  complete  listing  under  Los  Angeles  Area) 


TELEVISION   GRAPHICS,   INC. 

369  Lexington  Ave.,  New  York  17,  N.  Y. 
Phone:  TN  7-3330 
Date  of  Organization:   1949 
Bernard  Rubin,  President 
Lee  Blair,  Secretary,  Treasurer 
Sidney  Greenhaus,  Prod.  Mgr. 
Calvin  Schultz,  Chief  Editor 
William   Weintraub,   Jr.,   Sales  Repr. 
Lee  Rothberg,   Director 
Edmond  Witalis,  Director 
Kenneth  Walker,  Head.  Animation 
Ted  Pahle,  Head,  Photography 
Joseph  Brun,  Cameraman 

cRviCES;  Production  of  television  commercials 
r  all  leading  advertising  agencies.  F.\cilities; 
Wo  sound  stages  (75'  x  200'  &  50'  x  100'); 
tmplete  animation  dept.;  optical  printing  facili- 
's;  35mm  Mitchell  rear-screen  process  projector. 


TELIC,   INC. 

Film   Center   Building 

630  Ninth  Avenue,  New  York  36,  New  York 

Phone:   JUdson  2-3480 

Date  of  Incorporation:    1956 

Elwood  Siegel,  President  and  Executive 

Director 
Edward  F.  Boughton,  Vice-President  and 
Executive  Producer 
Services:  Co-producers  of  motion  pictures,  slide- 
films,  tapes  and  recordings  to  inform,  persuade 
and  educate.  A  complete  ser\ice  for  Business, 
Industry,  Agricultiue,  Education,  Government 
and  Television.  Maximum  security  project  de- 
partment. Researchers,  WTiters,  directors,  cam- 
eramen, sound  recordists,  editors,  or  coproduc- 
tion  teams  for  special  assignments.  Location  film- 
ing anywhere.  Live  action  and  or  animation. 
Sole  producers  of  information  films  in  Dyna- 
Frame.  F.\cilities:  Complete  35mm  and  16mm 
production  facilities  and  equipment;  conference 
and  screening  rooms.  .All  editorial  facilities.  Cam- 
eras, recorders,  lighting,  electrical  and  grip 
equipment  for  all  location  w'ork.. 

RECENT       PRODUCTIONS       AND      SPONSORS 

Motion  Pictures:  Scribing  the  Patter tis  of 
Change;  The  Builder;  Montina;  The  Merchant 
of  Union  City;  Revieiv  at  Maeoit;  The  Resident 
Salesman;  Today's  Con.sumer;  Bulk  Palletizing  of 
Class  Containers;  (.\rmsti'ong  Cork  Co.);  From 
Feed  Bills  to  Forage.  ( New  Holland  Machine 
Co.);  Plant  Mainterumce;  Program  for  Industry; 
Program  for  Fleets;  (Socony  Mobil  Oil  Co.); 
Where  Am  I?;  X  Marks  the  Spot;  (Sperr>-  Gyro- 
scope   Co.);     ThE.\TRIC.\L    &    T\'     COMMERCI.\LS; 

for  .-Armstrong  Circle  Theatre;  (BBD&O);  New 
Holland  Machine  Co.;  (Sulliv;m  Stauffer,  Col- 
well  &  Ba\es,  Inc. ) ;  Columbia  Broadcasting  Sys- 
tem; Good  Luck  Margarine;  (N.W.  Ayer);  and 
others. 


TFI   PRODUCTIONS,   INC. 
(Training    Films,    Inc.) 
150  West  54th  Street,  New  Y'ork  19,  N.  Y. 
Phone:  COlumbus  5-3520 

Date  of  Organization:   1948 

Robert  A.  Lightburn,  President 
Services:  Specialists  in  production  of  filmstrips, 
slides,  filmographs.  easels,  booklets  and  presen- 
tations for  sales  promotion,  sales  training  and 
educational  filmstrips.  Consultants  on  visual 
presentations  for  annual  meetings,  sales  meet- 
ings, traveling  dealer  training  schools.  Distribu- 
tors for  all  major  manufacturers  of  audio-visual 
equipment.  Recordings,  tape  duplication,  dupli- 
cation of  continuous  tape  for  Beseler  Salesmate. 
Originators  of  wide-screen  panoramic  filmstrip 
presentations.  F.^cilities:  Staff  of  15  providing 
research,  wTiting,  art  work,  photography;  shoot- 
ing of  filmstrip  masters  with  35mm  OxbeiTN'. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefilms:  Bu.finess  Film  Presentation.  (Es- 
quire Magazine):  Merchandising  in  Super-Mar- 
ket, ( Personal  Products ) ;  New  Power  for  Nu- 
mercial  Control,  (IBM  Corp.);  Listen  to  the 
A/an,  (Purolator  Products);  Millinery  Fa.ihion 
Show.  (Millinery  Institute);  Sales  Meeting.  (B. 
L.  Marble  Furniture  Co. ) ;  A  New  Climate  for 
Education.  (Carrier  Coi-p.;  A.  O.  Smith  Co.; 
American  Gas  Assn.);  Fashion  Sewing  the  Bishop 
Way,  (Advance  Pattern  Co.,  Coats  &  Clark,  Inc., 
John  Dritz  &  Sons,  J.  C.  Penney  Co.,  Talon  Edu- 
cational Senice);  Timepieces,  (Movado);  A 
Uniform  System  for  the  Navy  Stocking  Points, 
(IBM  Corp.,  Federal  Systems  Div.);  Another 
Million  Dollars  and  Safety  Too,  (The  Borden 
Co.);  A  Neiv  Face  Lift.   (American  Gas  Assn.). 


11^ vr  cjiM^Af  cj 
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TIESLER    PRODUCTIONS 

320  East  52nd  Street,  New    York  22,   N.  Y. 

Phone:  PLaza  5-7364 

Date  of  Organization;    19.57 

Hans  Tiesler,  Owner 
Services;  Complete  production  services  for  in- 
dustrial, special  purpose  films.  Specialists  in 
public  relations,  sales  promotion,  educational  and 
sales  training  motion  pictures.  F.\cilities;  Of- 
fices, projection  and  cutting  room  with  personnel 
for  script  writing,  script  "doctoring,"  direction, 
editing.  tcchnic;il  animation  and  production. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.MoTio.N"  Pictures;  Modern  Moscpiito  Control, 
(American   Cyanamid   Co.). 

TOMLIN   FILM   PRODUCTIONS,   INC. 
480  Lexington  Ave.,  New    York    17,  N.  \'. 
Phone:    YUkon  6-5090 

Date  of  Organization:   1939 

Date  of  Incorporation:    1946 

Frederick  .\.   Tomlin,   President 

Carl  A.   Tomlin,   Vice-President 

Mary   D.    Tomlin,    Secretary-Trea.mrer 

Harry  L.  Flynn,  Sales  Manager 
Services:  Production  of  sales  pnmiotion,  institu- 
tional, and  industrial  motion  pictures,  sound 
slidefilms,  wide-screen  slides  and  filmstrips,  regu- 
lar filmstrips  and  slides,  slide  motion  pictures. 
Special  emphasis  on  color  control.  F,\cilities; 
Photographic  studio,  ait  department,  editing  and 
dark  rooms;  Oxberry  animation  stand  with  Ox- 
berr\'  I6mm  and  3.5mm  camera;  16mm  and  35mm 
motion  picture  cameras;  still  photographic  and 
projection  e()uiiinieut;  PiUianiLitic  filmstri]i  cam- 
era. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Gas  Turbine  Engine;  Hound 
Dog;  Flow  Turning;  (Pratt  &  Whitney  .Aircraft); 
Opening  Day,  (J.  C.  Penney  Co.);  Slidefilms: 
Something  Newer  Has  Been  Added;  Family  Se- 
curity Check-Up;  .A  Program  for  Building;  Cli- 
entele Building;  (Metropolitan  Life  Insurance 
Co.);  Animal  Meeting;  Birds-eye  Presentation; 
(General  Foods  Corp.);  Booksellers'  Untapped 
Market.    (R.   Cortina  Co.). 

TROY-BEAUMONT  COMPANY,   INC. 

50  Central  Park  West,  New  York  23,  N.  Y. 

Phone:  TRafalgar  3-3616 

Date  of  Organzation:    19.58 

-Alan  Beaumont.  President,  Exec.  Producer 

James   S.   Tro\',   Vice-President 

Guy  D.  Beaumont,  Vice-President,  Sales  Mgr. 

Dennis  C.  Beaumont,  Vice-Pre.sident.  Dir.  Film 
Proniotion    Services 

Mike  Reddy,  Graphics  Director 
Ser\tces:  Consultants  and  producers  of  motion 
picture  films,  \ideo  tape  and  li\e  television  pro- 
ductions, special  audio-\isu:il  productions.  F.\- 
cilities:  Complete  production  staff  in  graphic 
arts,  music,  direction.  Music,  promotional  and 
distribution  ser\ices. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictuties:  The  Call  of  Duty.  (Merck 
Sharp  &  Dohme);  Safeguard  your  Health,  (State 
Medical  Societies);  The  Careless  Ones.  (Ameri- 
can Academy  of  General  Practice);  \'ideot.\pe: 
Newport  Jazz  Festival— Jazz,  USA,  (U.S.  Informa- 
tion Agency)  Family  Doctor,  (Mead  Johnson 
Laboratories). 

These  Exclusive  Review  Reports  Are 
a  Copyrighted  Business  Screen  Feature 
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UNIFIIMS,   INC. 

6  East  4f)tli   Stroc-t.  New    York    17,  N.  Y. 

Phone:    YUkon   6-5720 

Date  of  Organization:    1949 

Charlfs  E.   Gallagher.   President 

Nichola.s    Masci,    Viee-Preaidcnl. 

Clarence  .Smit.  Secretcmj-Treu.ttirer 
Sehvices:  Motion  picture  and  slidefilm  prodnc- 
tion;  planning,  script,  distribution  control,  li- 
brary seiA'ices.  Incentix'e  programs  and  staff  au- 
ilio-%isual  services  to  management.  Facilities: 
Staff,  studio,  theatre,  editing  rooms,  art  depart- 
ment. \ault.  location  equipment  and  vehicles; 
complete   sound   department. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  it  akin  fi  Tomorroic  Todaij, 
Jupiter  Spaee  Flight;  ( Budd  Co. ) ;  Voiir  Health 
Afienciex  in  Action,  (National  Health  .Agencies); 
Rttsxian  Gymnastic  CJiampion.s  in  the  V.  S.  A.; 
(Nissen  Corp.);  Focal  Point.  (U.S.  .■\ir  Force); 
Slidefilms:  \othing  But  the  Bc.ft.  (Walworth 
Co.);  The  Magic  Box.  (Federiil  Pacific  Electric); 
T\"  Co-MMEBCi.\LS:  for  Northeast  .\irlines;  Cocoa 
Marsh;    EZ  Pop. 

UNITED  STATES   PRODUCTIONS,   INC. 

.5  East  .57th  Street,  New  York  22,  New  York 

Phone:  PLaza  1-1710 

Date   of   Organization:    1947 

Francis  C.   Thayer,   President 

.Alfred     Butterfield,    Chairmun     and   Executive 
Producer 

Rene    Bras.    Vice-President 

Robert  Dierbeck,  Kenneth  Marthex ,  Producer- 
Directors 

Robert    Potter.    Secretary 

Bert  Shapiro.  West  Coast  Office 
Services:  Production  of  theatrical,  television, 
educational  and  industrial  motion  pictures, 
sound  slidefilms,  film  strips  and  T\'  commer- 
cials. F.^ciLiTiES:  Complete  35  and  16mm  pro- 
duction facilities,  color,  b&w,  including  sound 
stage,  theatre,  cutting  rooms  and  animation  re- 
cording studio. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictxires:  This  is  Athaba.ska.  (Cities 
Sei-vice  Oil  Co. ) ;  Principles  of  Respiratory  Mech- 
anics. (National  Science  Foundation);  Phelps- 
Dodse  Meets  the  Challenge.  ( Phelps-Dodge  Cop- 
per Products  Corp. ) ;  Forjando  Xuevos  Hori- 
zontes,  (Chase-Manhattan  Bank);  Exploring  the 
Universe.  (National  Educational  T\'  &  Radio 
Center);  Report  to  Advertisers,  (Fortune  Maga- 
zine); Case  Histories.  (Readers  Digest);  The 
New  Market,  (U.  S.  News  &  World  Report). 

UNIVERSITY    FILMS,    INC. 

Plaza   Hotel,   2   West   5i)lh   St..   .New  York    19, 
New  Y'ork 

Phone:  PL  2-3520 

Date  or  Organization:   1949 

William  P.  Gottlieb.   President 

Walter  E.   Schaap,   Vice-President 

Aida  Golt,  General  Manager 

John  G.  Finkbiner.  Production  Manager 

Ed  Dahlin.  Art  Director 
Services:  Creation  and  production  of  sound 
slidefilms  and  filmstrips.  Specialists  in  educa- 
tional and  institutional  work,  sales  promotion. 
ptTsonuel  training.  l>usiness-sponsored  filmstrips 
for  school  distribution.  Counsel  on  all  pluises  of 
audio-visual  presentation.  Writing  ;ind  produc- 
tion of  illustrated  booklets.  F..\cilities;  Research 
and  scriptwriting  staff;  art  department;  photo 
studio;   recording  and   projection   equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:    Counter  Points  on  Cre.ilan  in  Car- 


UNIVERSITY  FILMS,   INC. 

pets,  (American  Cyanamid);  The  Balancing  Bax- 
ters, (American  Casualty  Co.);  Putting  More 
Power  in  your  Power  Motver  Sales.  (Clinton  En- 
gines); FiL.M.sPHips:  Mechanical  Drawing  Set 
#  4,  (McGraw-Hill  Book  Co.);  .Veit  Horizons  in 
Arithmetic.    (Webster   Publishing   Co.). 


United  Film  &  Recording  Studios,   Inc. 

17  East  45th  Street,  New  York  17,  N.  Y. 
Herbi  rt  Rosen,  F.astern  Representative 
(See  complete  listing  under  Chicago  area) 


VAN   PRAAG  PRODUCTIONS,   INC. 
1600  Broadway.  New  Ycirk  19,  N.  Y. 
Phone:    PLaza    7-26S7    (TWX:    NY    1-2687) 

Date  of  Organization:    19.50 

Branch  Offices:  Florida:  .3143  Ponce  de  Leon 
Blvd..  Coral  Gables,  Miami.  Phone:  High- 
land 4-3191.  A.  \";ui  Praag,  Gen.  Mgr. 
.Michigan:  2301  Dime  Bldg..  Detroit  26. 
Phone:  WOoduard  2-4S96.  Andrew  Pastulii. 
Gen.  Mgr.  California;  6269  Selma  .\ve.. 
Hollywood  28.  Phone:  Hollywood  2-2341. 
|.  N'allier,  Gen.  Mgr.  France:  127  Champs- 
Ely  see  8e  Paris,  Phone:  Balz;ic  51-55,  Elliot 
Saunders,  Gen.  Mgr. 

William  \'an  Praag,  President 
Marc  S.  Asch.  Executive  Vice-President 
Douglas  J.   Baker,  Vice-President 
Frank  Steplian,   Vice-President 
Andrew  Pastula,   Gen.    Mgr..   Detroit 
A.  \'an  Praag,  Gen.  Mgr..  Miami 
J.   X'allier.   Gen.   Mgr..   Hollywood 
Elliot   Saunders.  Gen.   Mgr..   Pari.'i 
Hal  Persons.  Account  Supervi.wr 
.Anita  M.  Palumbo.  Business  Manager 
Robert  \'an   Praag.   Disirihution 
Oscar  Canstein,  Chief  Editor 
Maurice   Kalker.   Comptroller 
Daniel    Karoff,    Production    Manager 
Lois  Gray,  .Accomifinfi 
Henry  Marcus,  Office  Mgr. 

Serntces:  Theatrical,  documentary,  commercial, 
television  and  industrial  films  in  black  &  white 
and  in  color;  distribution.  Facilities:  Complete 
sound  studios  and  mobile  imits.  Creative,  art. 
casting,  editorial  ;ind  distribution  services.  Film 
vaults,  projection  and  other  related  f;icilities  and 
sersices. 

RECENT       PRODUCTIONS      AND       SPONSORS 

Motion  Pictures:  Ju.'it  Around  the  Corner. 
(.American  G;is  .Assn.);  Grand  Tour  '61;  Selling 
the  Revlon  Way;  (Revlon);  TV  Commercials: 
for  All  Detergent,  Peugot,  ( Needham,  Louis  & 
Brorby);  Alcoa  .Aluminum,  (Fuller  &  Smith  & 
Ross,  Inc. ) ;  .Arizona  Light  &  Power.  ( Bozell  6; 
Jacobs);  Autolite,  (Grant);  Esso,  Humble  Oil, 
Westinghouse.  (McCann-Erickson);  Comet  Cars, 
Hood  Dairies,  Nabisco  Shredded  Wheat,  Ford 
Motor  Co.,  ( lCen\on  &  Eckhiudt.  Inc. ) ;  Firestone 
Tires,  Chevrolet  Trucks,  Corvette,  Delco,  (Canip- 
bell-Ewald  Co. ) ;  Phillips  66.  Listerine,  ( Lam- 
bert &  Feasley);  Rayco,  Goodrich,  Transogram 
Toys,  (Mogul,  Williams  &  Saylor,  Inc.). 

VIDEOTAPE   PRODUCTIONS   OF   NY.,   INC. 

101  \\  est  67th  Street,  .New  York  23,  New  York 
Phone:  TR  3-5800 

Date  of  Organization:    1958 
Howard   S.   Meighan,   President 
John  B.  Lanigiin.  Vice-President 
Herbert    W.    Hobler,    Sales   Manager 
.Nathan    Weiss.    Treasurer 
Charles  Holden.  Director  of  Production 
Donald  R.  Collins,  Chief  Engineer 


Services:  Production  of  television  commerc  i.ih 
and  programs.  Facilities:  Three  fully  equippi  d 
television  studios;  creative,  production  and  engi 
neering   staff;    five    Ampex    \'ideot:ipe   recordris 

RECENT  PRODUCTIONS  AND  SPONSOR! 
\'lDEOTAi'E  (^OM.MERCixLs:  for  .National  Biscuit 
Co.;  General  Electric  Co.;  Armstrong  Cork  Co.; 
Pharamaceuticals,   Inc.;   Texaco,   Inc. 


VISION    ASSOCIATES,    INC. 

680  Fifth    Avenue,   New   York    19,   N.   Y. 

Phone:  Circle  .5-2611 

Date  of  Organization:    December,    19.59 

Lee  R.   Bobker.   President 

Seymour  ].  Weissman,  Vice-President 

Irving  L.   Oshman.  Vice-President 

Helen  R.  Kristt,  Vice-President 
Services:  Producers  of  motion  pictures,  slide 
films,  theatrical  and  television  progr:ims.  Facili 
ties:  Offices,  screening  and  editing  rooms  am 
all  necessary  facilities  h)r  production  of  film 
tape,   theatrical   ;ind   all   audio-xisual   media. 

RECENT      PRODUCTIONS      AND      SPONSOR! 

Motion  Pictures:  Design  for  Beauty,  (Interna' 
tional  Silver  Co.);  Remington  Eleven,  (Remingi 
ton  Rand);  Chinese  Art  Treasures.  (U.S.  Infoi; 
mation  .Agenc\);  Pipeline  To  Tomorrow.  (Wa.sh; 
ington  Gas  Light  Co.);  The  Living  Room;  Hoi\ 
To  Cut  Your  Reading  Time:  (McCiraw-Hill  Pub) 
lishing  Co. ) ;  Daily  Miracle,  i  New  York  Transij 
.Authority);  Room'  Without  Walls.  ( Nat'l  Edii; 
cation  .Assn.);  It  Could  Be  You,  (.American  Die 
betes  .Assn. ) ;  Wesiern  Electric  Progress  Rcpor, 
(Western  Electric);  IBM  Progress  Repor, 
(IBM);  Singer  Everlok,  (Singer  Sewing  M, 
chine);  TV  Com.merci.als:  for  Boys'  Club  c 
America;  Muscular  D\'strophy  Assns.  of  Anier 
ca;  N.E.T.;  Anti-Defam;ition  League  of  Biui 
Brith;  United  Auto  Workers;  Girl  Scouts. 


VISUAL  MEDIA,   INC. 

112  East  31st   Street,   New   York    16,   N.   Y. 
Phone:   MUrray  Hill  5-4470 
Date  of  Organization;  May  1961 
Branch:     Santiago.    Chile.    Sra.    Sylvia    \>g 
Querat.   Production    Mgr. 

Urs   B.   Furrer,   President 
Robert  H.  Kaylor,  Secretary.  Hd..  Photograph 
Robert  Teodorini.   Treas.,  Sales  Mgr.  i 

]a\-  Baldwin.  Production  Coordinator  j 

Robert  Zumbrtinn,  Editing  Dept. 
Services  &  Facilities:  Complete  producti( 
services,  presentation  through  distribution,  i 
eluding;  studio  facilities:  production  officf 
studio  and  production  equipment  in  Santiag 
Chile,  and  four  crews  on  locations  in  .Afric 
.Asia,   Central   .America  and   Europe. 

RECENT      PRODUCTIONS      AND      SPONSOI 

T\'  Films:  Wiiulrosc's,  (Nord  Deutsch  Run 
funk ) ;  Operation  Escape.  ( .American  Contine 
tal  Telephone);  Design  .Mcards;  Alco  Forccat' 
(.Aluminum  Co.  of  America);  Slidefilms:  Pi 
Fabric  Primer,    (Crompton-Richmond  Co.). 


VPI   PRODUCTIONS 

321  West  44th  Street,  New  York  36,  N.  Y. 
Phone:  JUdsoii  2-8082 
Edwin  T.   Kasper.  President 
George  Tompkins.   Exec.  Vice-President 
Howard  Linkoff.  Director  of  Sales 
Sheldon    B.    Satin.    Production   Manager 
Services:    Production   of   filmed   television   co, 
mercials  and  documentaries.   Facilities:   All 
cilities    necessar\-    for    the    filming    of    televisi 
commercials  and  documentaries. 
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BUSINESS     SCREEI 


ECENT      PRODUCTIONS       AND      SPONSORS 

loTiON  PirTUREs:  Bcoclt.  ( N'olkswageii  of  Amer- 
Fa);  Sonic  Gun.  (Kellogg's);  Canoe.  ( Rheingokl 
leer):  Hand  of  Man.  VHallmark  Cards);  Port. 
iRoma  Wine). 


VISUALSCOPE    INCORPORATED 
103  Park  Avenue,  New  York,  N.  Y. 
Phone:  Murray  Hill  3-3513 

Date  of  Incorporation:    1955 

Robert   Ta\Ior,    President 

Manny  Rev,  Exec.  Vice-Pres..  Art  Director 

Edward  L.   Rasch,  Vice-Prcaident.  Sa/t's 

Marvin  Green,  Jr.,  Sales  Manager 

Pud  Lane,  Vice-President 
:EBViCES:  Audio-visual  presentations  including 
tie  Msualscope  wide  screen  slide  and  filmstrip 
flresentations,  35inm  and  16mm  filmographs, 
iides,  flipcharts,  VuGraphs  and  spectaculars 
taged  for  sales  meetings,  sales  promotions  and 
raining,  public  relations,  service  training,  agen- 
y-client  presentations,  corporate  stockholders 
leetings,  motivational  research  studies  and  tech- 
ical  presentations.  F.\cilities:  Complete  art 
epartment,  photographic  studio,  staff  writer, 
rejection    equipment    and    recording    facilities. 

rained  personnel  for  staging  and  projection   of 
resentations. 

ECENT  PRODUCTIONS  AND  SPONSORS 
loTioN  PiCTC'BE:  Rciohition  By  Design.  { Sat- 
jrdav  E\cning  Post.):  Slidefilms:  Modern  Art?. 
CBS);  Skin  of  Our  Teeth.  (Theater  Guild); 
'>evelopin!i  Selling  Skills;  A  Vi.iit  from  t/otir  Tele- 
hone  Man;  Coin  Phone  Report;  (.American  Tel- 
phone  6s  Telegraph  Co.):  Creative  Thinking. 
Westinghouse);  Gillette  Public  Relations  Pro- 
ram.  (Hills  &  Knowlton);  3-V  Concept,  (Heub- 
Mn);  Womt'ii'.?  Edition.  (Saturday  Evening 
(ost);  Product  Clinic;  Climate  Controlled  Ga.w- 
Ines;  (Te.xaco);  3  Roadblocks  to  Car  Financing. 
L\mericiin  Bank  Credit  Plan);  The  Quiet  Revo- 
\ition,  (McCall's  Magazine);  Things  to  Come  in 
1962.  (Shoe  Institute);  Filmographs:  First  Pe- 
tod  Promotion  &  Million  Dollar  ^terchandi.9ing, 
iLever  Bros. ) ;  Decisions.  Decisions,  Decisions; 
l/eit"  Dijnensions;  ( National  Lumber  Manufac- 
jrers  Assn.);  Vitamins  &  Your  Health.  (Niition- 
1  Vitamin  Foundation! ;  Color  Collage,  (East- 
lan  Kodak ) . 


ROGER  WADE  PRODUCTIONS,  INC. 

16  West  46th  Street,  New  York  36,  N.  Y. 
Phone:  Circle  5-3040 

Date  of  Incorporation:    1946 

Roger  Wade,   President 
I  Ralph   Bell   Fuller,   Vice-President 

Donald  H.  Lothrop,  Head  of  Creative 
I       Photography 
I  Jack  Gaughan,  Art  Director 
ervices:    Production  of  motion  pictures  for  in- 
ustrv'  and  government;  T\'  commerciiils,  anima- 
lon,   sound   slidefilms.   Specialists   in   production 
I  Salesmate  programs.  F.\ciLmES:  Photographic 
|Udio,  editing  room,  dark  rooms;  Oxberry  16mm 
5mm   animation   stand   and   slide   and   slidefilm 
imeras    and    stands.    Complete    creatise.    script 

nd  art  departments. 

ECENT      PRODUCTIONS      AND       SPONSORS 

loTiON'  PicTLTRES:  W/i<jf  You  Sliould  Ktunc  Be- 
ire  Buying  a  Home.  (U.S.  Savings  &  Loan 
eague);  Radar  Trainer.  (U.S.  Navy);  ^letc  York, 
hanging  City,  (Equitable  Life  Assurance); 
iLiDEFiLMs:  Thio.s-ulfil,  (Averst  Laboratories); 
jloufo/p  Play;  Lycra;  Tomorrow  Bra;  (Warner 
■ros.);  The  Future  You  Want,  (Richard  Haas); 
puth  American  Crai.s<?.s,  (Moore-McCormack); 
lotamj  .500,  (North  Advertising);  Planned  Dol- 
krs;  Business  Insurance;  (Mass.  Mutual  Life  In- 
'jrance);  This  is  Vyrene,  (U.S.  Rubber  Co.). 


W  C  D,   INC. 

1600  Broadway,  New  York,  New  York 
Phone:  Circle  7-1600 

Date  of  Organization;   1957 

Branch:   780  North  Cower  Street,   HolKA\ood 

38,    California,    Hollywood   3-3113.    Robert 

Carlisle,  Jr.,  Supvr. 

Robert   W.   Carlisle,   President 
Thomas    Dunphv .    Executive   Vice-President 
Jack   Lemmon,   Vice-President,   Sales 
Walter  Kullberg,  Secretary-Treasurer 
|ohn  Affriol,   Production  Manager 
Services:   Facilities  and  staff  for  the  production 
of  all  types  of  motion  pictures  including  theatri- 
cal,  industrial,   documentar\-   and   television.   F.\- 
ciLiTiEs:    Large   air-conditioned   studio,    ii"    and 
35mm    tape   recording,    complete    camera,   light- 
ing   and    photographic    equipment.    Editing    and 
film   storage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictures:  What  s  \iiv  Under  the  Sun, 
(Sun  Oil  Co.);  A  Matter  of  Principle,  (Union 
Pacific  Riiilroad  Co.);  Why  Daddy?;  Look  Alive; 
(U.S.  Public  Health  Service):  Trade  Fair,  (B.F. 
Goodrich  Co.);  Hobby  Craft,  ( lde;il  Tov  Corp.). 
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NEW     YORK 


WYIDE   FIIMS,    INC. 

1.55  East  24th  Street,  New  York  10,  N.  Y. 

Phone:  MUrray  Hill  ,5-1000 

Date  of  Organization;    1956 

Fred  F.  Levinson,  President 

Robert  B.  Bean.  Exec.  Vice-Pre.iident 

Joseph  C.  Bernstein,  Sr.  Vice-President 

Calhoun  McKean,  Vice-Pre.9ident 

Gordon   Crowe,  Vice-President 

Marvin   Friedman,   Vice-Pres. 

\\  Califano.   Production   Supv. 

Laurence  Unteme\er,  Exec.  Producer  &  Public 
Relations 
Services;     T\'     commercials,     industrial     films, 
shows  slidefilms,  animation,  tv  programs.  F.\cili- 
TiEs:   None  listed. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  CoMMERCi-\Ls:  for  Elgin  National  Co.;  Coca- 
Cola  Bottling  Co.;  Schaefer  Brewing  Co.;  .Nabis- 
co Co.;  Wamer-Lambert. 


Wilding   Inc. 
405    Park    .\\enue.    New    York,    N.  Y. 
Phone:  PLaza  9-0854 

William  Uskali,  Manager 

Mel  London,  Executive  Producer 

(See  complete  listing  under  Chicago  area) 


WILLARD   PICTURES,   INC. 
45  \\est  4.5th  Street.   New  York  36,   N.  Y. 
Phone:  JUdson  2-0430 

Studio;  (Editorial,  cutting,  projection,  record- 
ing, animation)  550  Fifth  .■V venue.  New 
York,  N.  Y. 

Date   of  Organization:    1932 

John   M.   Squiers,  Jr.,  President 

S.    .\.   Scribner,   Vice-President 

S.  H.  Childs.   Treaiurer 

Richard  T.   Kennedy,   Dir.  Script  Dept. 

Services:  Industrial,  medical,  educational,  sales 
and  job  training  motion  pictures  and  slidefilms; 
training  films  for  V.  S.  .^rmed  Forces  and  Gov- 
ernmental agencies;  theatricals:  television  film 
shows  and  commercials.  F.\cilities:  Mitchell  XC 
cameras  and  camera-top  station  wagons,  portable 
generators,  field  sound  recording  instruments; 
pioneer  in  industi'V'  techniques  and  equipment; 
color  production  in  East  and  South  .America  for 
theatrical  producers;  animation  department;  pro- 
jection and  cutting  rooms;   creative  staff. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Monox  Pictlt^es:  Geigy  Con.^ruction,  1961; 
Geigy  Cran.ston;  What  Is  One  Life  Worth?; 
Antic  Static!;  (Geig>'  Chemical  Corporation); 
Venezuelan  Art,  (Creole  Petroleum  Corp);  The 
Technique  of  Ship  Overhaul,  (U.S.  Naw); 
Chemotherapy  in  Cancer.  (Cvanamid  of  Can- 
ada); The  Management  of  Incurable  Breast  Can- 
cer, (Memorial  Sloan-Kettering  Cancer  Center; 
Lederle  Laboratories  Division  of  .American  Cy- 
anamid);  Counter  Offensive,  (Lederle  Labora- 
tories ) . 


For  the  BEST  in   Film   Production   Sources 
—Refer  to  These  Review   Pages  in    1962 


SEYMOUR   ZWEIBEL   PRODUCTIONS,   INC. 

11  East  44th  Street,  New  York  17.  N.  Y. 
Phone:  MUrray  Hill  2-4450 

Date  of  Organiziition:   1948 

Seymour  Zweibel,  President,  Executive 

Producer.  Director 
Susan  Wayne,  Vice-President,  Producer, 

Director 
Lillian  Klass,  Secretary 

Services:  Production  of  industrial  and  theatrical 

motion  pictures  and  sound  slidefilms.  F.ACiLrnES: 
Complete  35mm  and  16mm  motion  picture  and 
sound  slidefilm  production.  Still  photo  studios,  art 
department,  editorial  services,  sound  recording, 
b6cw  and  color  processing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Employee  Training,  series  of  films 
for  both  J.  C.  Penney  Co..  and  W.  T.  Grant  Co.; 
Pro.vpecting  By  Phone;  Planned  Prospecting, 
(Renault,  Inc.);  series  of  films  for  First  National 
City   Bank. 

Entire  Contents  Copyright  1962 


These   Listed   Companies   Provide 
Essential   Facts  for  the   Buyer 

-ji-  The  hundreds  of  companies  listed  in 
these  pages  have  voluntarily  furnished 
\ou,  the  prospective  users  of  their  services 
with  detailed  reference  data  and  ke\-  facts 
regarding  their  people,  facilities  and  re- 
cent experience. 

No  producing  companx'  anywhere  in  the 
world  has  been  refused  admittance  to  these 
listing  pages  provided  they  laid  the  facts 
you  need  on  the  line  and  met  our  minimum 
reference   requirement. 

We  urge  you  to  visit  the  studios  and 
shops  of  these  Usted  companies,  to  vieiv 
titles  of  films  and  other  work  submitted 
as  references.  Meet  the  principals  involved. 
This  large  group  of  listed  companies  easiU' 
includes  the  best  in  the  business  and  merits 
your  full  support! 


'RODUCTION      REVIEW 
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MIDDLE-ATLANTIC      STATES: 


NEW      YORK      STATE 

Rampart   Associates,    Inc. 
11   North   Pearl   St.,   All)an> ,   N.  V. 
Phone:   HE  3-3891 
Phihp    Itzknw.   Account    Executive 
(Sec  complete  listing  inider  New  York  City) 

ACADEMY-McLARTY   PRODUCTIONS,   INC. 

45-47   Stanley   Street,  Buffalo   6,   N.Y. 
Phone:  TX  3-0332 

Date  of  Organization;    1934 

Date   of    Incorporation:    1959 

Franz  E.   Hartmann,   Pres.   &   Exec.    Vroduccr 

Henry  D.  McLarty,  Exec.  Vice-Pre.i.  CItg. 

Sales 
Thomas    A.    Fitzpatrick.    A.v.vV   Sole.i   Manaf^cr 
Norman    B.    Boss,    Production    Manager 
VVillard  D.  Jones,  Director  of  PholOfiraphii 
Carl  Pner.  Chief  Editor 
James  Vnrmclkcr,  Manager.  Slide  St 

Fihufitrip  Dept. 
Ardith  Dillon,  Writer 
Gordon  Christopherson,  Art  Director 
Service:  A  comprehensive  film  ser\ice  from 
pre-planning  to  projection.  Specializing  in  16mm 
and  35nim  motion  pictmes  for  sales  training  and 
promotion,  public  relations,  education,  fund  rais- 
ing and  area  development.  Low  budget  "Cine- 
gram"  ser\'ice.  T\^  film  and  slide  commercials. 
Tape,  disc  and  film  recording.  Equipment  rentals. 
F.\ciLiTiEs:  30  X  40  ft.  sound  stage;  Mole-Bich- 
ardson  lighting,  Houston  crane,  six  cameras  (B&H 
Maurer);  recording  room,  fi\'e  Ji"  tape  recorders, 
three  16mm  sprocketed  recorders,  three  inter- 
locked dubbers,  Maurer  6-track  optical  recorder, 
4-channel  mixing  console;  three  music  libraries, 
in-house  art  and  animation  facilities;  two  loca- 
tion trucks;  remote  recording;  portable  power 
suppK'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion*  Pictuhes;  242  And  You,  (Ansco  Div., 
General  Aniline  &  Film  Corp. ) ;  Straight  Line 
to  Production,  (Gray  Iron  Founders'  Society); 
T/ii.s  Week  Alabama,  (Associated  Rediffusion- 
London.  Eng.);  Porous  Underdrain.1  for  Water 
Filtration.  ((Carborundum  Co.);  Introduction  to 
the  Autonuitic  Landing  System,  (U.  S.  .\avy): 
Proof  mark  Clevite;  Clevite  Clinic;  (Clevite 
Corp.);  Centerless  Turning  with  the  902-1, 
(Tabor  Instrument  Corp.);  The  Sno-T'rrain, 
(Consolidated  Industries);  Controlled  Zone  Agi- 
tation, (Mixing  Equipment  Co.);  Seeds  of  Suc- 
cess, (Co-op  Grange  League  Federation);  Ram- 
set  Fastening  Sij.siem.  (Ramset  Div.  Olin  Math- 
ieson);  The  Tran.9parent  Meat  Tratj.  ( Dobeck- 
mun  Div.,  Dow-  Chemical);  They  Look  to  Yoii. 
(Rochester  Community  Chest);  Carrier  Home 
Satcamaker ,  (Carrier  .\ir  Conditioning  Co.); 
SLiDEFiLMS:U'iii(fr  Hazards,  (Cottrell  Safety 
Services);  Casting  Design  Vol  1  &  H,  (Gray 
Iron  FiHmders  Society);  Hospital  Conveyors. 
(  Lamson  Corp. ) ;  Univer.ml  Balance  Positioners; 
Po.sitioning  Product  Line,  (Aronson  Machine 
Co.);  untitled  films  for  General  Dynamics  Ele- 
tronics;  E.vcello  Coqi.;  U.S.  Electric  Motors. 


Production  Review  Copies 

— for  year-around   buyer   reference 

■^  Extra  copies  of  this  useful  12th  Annual 
Production  Review  issue  may  be  obtained 
from  Chicago  office  of  publication  at  only 
S2.00.  This  annual  edition  is  included 
(with  other  special  feature  issues)  in  all 
regular  subscriptions  at  only  $3.00  per 
year  (domestic);  S5.00  annually,  outside 
U.  S.    Send  check  with  order. 


HOLLAND-WEGMAN    PRODUCTIONS 

207  Del;iw:ire  Avenue,   Buffalo  2.  N.V. 
Phone:  TL  .3-7411 

Date'  of  Organiz;iti(Mi:    1952 
Edward    |.    \\'egni:in.    I'arlner 
Sheldon    C.    Holkmd.    Partner 
lames   I,   .\llan.   Production   \tanager 
Paul  G.  Ent,  Director  of  Photography 
|ohn  \".  Gates,  Cincmatographcr 
Andrew  M;icGowan.  Jr.,  .Senior  Writer-Director 
Norman  Tolson,   TV  Creative  Director 
Zcb    M.    Pike,    Writer-Director 
|ohn  E.  Bjarnow,  Art  Director 
Floyd  G.   Stratton,   Laboratory  Manager 
James  G.  Linnan,  Chief  Sound  Engineer 
Paul  B.  Davis,  Accouitt  Executive 
Si:n  VICES:     Producers    of    motion    pictures    and 
sound  slidefilms  from  original  research  and  con- 
cept to  distribution.  Permanent  staff  of  28  skilled 
creative  motion  picture  people  to  plan,  write  and 
produce  sales  promotion,  public  relations,  indus- 
trial, educational,  fund-raising,  medical  and  sci- 
entific films.  Producers  of  commercials  and  syn- 
dicated programs  for  television,  including  story- 
boards,    scripts,    animation    and    jingles.    Planning 
and   production   of   national   sales   meetings    and 
programs.  F.^cilities:  CompleteK-  integrated  film 
production  center.  50'  x  70'  x  34'  soimd  stage;  2 
smaller   studios   for   sound   recording   and   insert 
shooting;  2  recording  and  mixing  rooms;  6  edit- 
ing rooms  with   Moviolas;   2  interlock  screening 
rooms;  4.5-seat  theatre;  16min  and  3.5mm  blimpcd 
Mitchell  and  Arriflex  cameras;  Fearless  Panoram 
dollies  equipped  with  Worral  heads;  multi-chan- 
nel  magnetic  film    recording   and   mixing   equip- 
ment; optical  film  recorders;   two  !i"  .\rn]iex  re- 
corders; M-R  mike  boom  with  Telefunken  micro- 
phone;   art    and    animation    facilities,    including 
16mm  and  35mm  Acme  animation  stand;  3  film 
music   libraries;    laboratory   for   processing   nega- 
tive  and   reversal,    printing   and    edgenumbering. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  For  Eyes  To  See;  Ray-Ban 
Sun  Clas.ses;  (Bausch  &  Lomb);  HighUghts.  (Buf- 
falo Bills  Football  Club);  Channels  of  Distribu- 
tion. (Carborundum  Co.):  The  Toughest  fob 
in  the  World,  (Comniunitv'  Chest  of  Niagara 
K:ills.  Inc.);  Family  Portrait,  (Communitv-  Chest 
111  Rochester  and  Monroe  County,  Inc.);  Pyrex 
Double  Tough  Drainline;  How  To  Cut  and  Bead; 
Engineering  With  Gla,ss;  (Coming  Glass  Works); 
Elmira  College,  (Elmira  College);  Pujtpet  Show. 
(Helen  Hubbard  Productions);  The  .\dvenlures 
()/  Auntie  Kay,  (Kendall  Refining  Co.);  The  In- 
credible Shrinking  House.  ( Masonite  (x)rp.);  // 
Could  Happen  to  You;  So  You  Want  to  Buy  a 
Honw.  (New  York  Bar  Assn.);  Cro.islights  Car- 
rier Landing.  (Oxford  Corp.);  Every  Minute 
Counts,  (United  Appeal  of  Greater  Cleveland); 
Hopper  Dredge  MARKHAM,  (U.  S.  Anny,  Engr. 
Corps);  Tool  Power,  (].  H.  Williams),  Slide- 
films:  What  Makes  a  Great  Radio  Station, 
(\\'BEN.  Inc.);  training  film  for  United  Fimd 
of  Buffalo  and  Erie  Connt\ ;  T\'  Commercials: 
tor  Fanny  Farmer  Cand\-  Shops;  Kendall  Refin- 
ing Co.:  Superba  Cravats,  Inc.;  .American  Cancer 
Society;  Buffalo  Evening  News;  Canandaigua 
Industries;   Merchants  Bank  of  Syracuse. 

Victor  Kayfefz   Productions,   inc. 
1200  Westfall  Road.  Rochester  18,  N.Y. 
Phone:   Hillside  .5-0883;  GReenfield  3-.3000. 

Don  Lyon 

(See  complete  listing  under  New  York  City) 

Unit  One   Film   Productions 

244  N.  Main  Street,  Spring  Aalley,  N.  Y. 

Phone:   ELmwood  6-7806 

Jerome  Block,  Rep. 

(See  complete  listing  imder  Los  .\ngeles) 


Peckham    Productions,    Inc.  j 

Syracuse   Office:    Fa>'elteville    Road,    Manliu 
New    York 

Francis   E.   O'lirien,    in   charge. 

(See  complete  listing  under  New  York  Cjt\  > 

DISTRICT    OF     COLUMBIA 


0 


CREATIVE  ARTS   STUDIO,   INC. 
814  H  Street,  N.W.,  Washington   I,  D.  C. 
Phone:  REpublic  7-71.52 
Date   of    Incorporation:    1942 
Milton  R.  Tinsle>-,  President  j 

George  W.  Snowden.  Vice-President  , 

Lloyd  B.   .MacEwen,  Treasurer  , 

Philip  G.  .Ernest,  Production  Director,  \ 

Photography  i 

William  S.  Brownlee.  Production  Director,  .AiJ 
W.  Wilson  Taylor,  Public  Rilati(nts  Officer  \ 
William   R.   Duff\',  Project  Supervi,mr  , 

Robert  Schulman.  Art  &  Design  Department] 
Ernest  B.  Gerran,  Technical  Art  Dept.  ' 

.\nthony  R.  Scaffa,  Photography  Departmei' 
Services;  Motion  pictures— commercial.  tr:iir 
ing,  educational  and  informational;  T\'  con 
mercials;  slidefilms  and  slides;  charts;  ai 
work  of  all  types;  scripts;  creative  exliibi' 
design;  kit  materials,  etc.  F.^cilities:  3.5mm  .ui 
16mm  animation,  still  photography,  titling,  rt 
search  and  writing,  designing  and  complete  .u 


RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  Pictckes;  Community  Growth— Crisis 
Challenge  (Nat'l  Assn.  of  Home  Builders):  F' 
laris  Exhibit.  (U.S.  Nav\');  Bark  on  the  Pom 
(Nat'l  Labor  Mediation  Board);  Profits  in  Pacl 
aged  Homes,  (Home  Manufacturers  Assn.);  Th 
Second  United  States,  revised,  (.American  Arch' 
tects  Assn.);  Slidefilms:  The  Colorweld  Stori 
Frac  Shot;  (Reynolds  .Aluminum);  Benef, 
Rights;  Four  M's  of  Management;  (Mary Ian 
State  Dept.  of  Employment  Security);  Let  Fret 
doni  Ring,  (U.S.  'Treasury  Dept.);  Will  Succct 
Spoil  George  Fen.ster,  (General  Electric);  .V<- 
lure's  Filters,  (American  Temperance  Soc. );  C(| 
reer  Recruitment,     (Internal    Revenue    Ser\ice  j 

i 


FRIARGRAPHICS,    INC.  < 

8228  Georgia  .Ave.,  Silver  Spring,  Md. 

Phone:    587-8686 

Date  of  Organization:   September,   1959 

Date  of  Incorporation:   October.    1960 

Marvin  |.  Fr>er,  President 

Duard  M.  Eddins,  Vice-President 

-Ann  Eubank  Fr\er,  Secretary 
Services:  Complete  motion  picture  and  slidi' 
film  production;  technical  ;md  cartoon  animatioi' 
T\'  commercials;  location  photograph\-,  script 
editing;  Government,  business,  industrial  .m 
commercial  films.  F.\cilities:  Complete  li\  c  ;\' 
tion  and  animation  production;  1200  sq.  ft 
16mm  and  35mm  equipped  Oxberry  cariu-i 
and   stand-bi   pack    magazine    for    16mm 

RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  Picti'res:  £c'/»)-.A-12  Vertical  /» 
(NASA  Goddard  Space  Flight  Center);  ^/^^^ 
fied  Film  Report,  (Bell  Telephone  Laboratnix 
Trans-uranic  Isotope  Power  Sy.itcms;  Our  .\'i u" 
Sfar;  (Martin  Co.,  Bait.);  Path  From  the  Sh 
(Federal  Aviation  Agency);  Slidekilm:  /  A 
Employers  Federal  Tax  Rcs-pon-iibility,  (Inliin, 
Revenue  Service). 


These  Exclusive  Review  Reports  Are 
a  Copyrighted  Business  Screen  Feature 
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BUSINESS     SCREEi 


H         NATIONAL  FILM  STUDIOS,   INC. 
"105   11th  Street,  S.  E.,  Washington  3,  D.  C. 

Phone:  LI  6-S822 

Date  of  Organization:   1953 

Elliott  H.  Newcomb,  President 

F.  William  Hart,  Executive  Vice-President 

William  J,  Gage,  Vice-President 

Imre   L.    Toth,    Technical   Director 

Freda   Barbarika,   Art  Director 

iRVicEs:  Complete  16  and  35mm  motion  picture 
oduction.  television  commercials,  art  and  ani- 
ation,  special  effects,  filmstrips.  slides,  titles, 
id  commercial  photography.  Facilities:  Com- 
etely  equipped  studio,  including  air  conditioned 
und  stage,  Oxberr\'  animation  and  filmstrip 
luipment,  art  and  animation  department,  Kensol 
)t  press  title  equipment,  sound  and  picture  edit- 
g  facilities,  commercial  dark  room  and  studio, 
'eatre,  dressing  rooms  and  a  full  complement  of 
aff  personnel. 

'^CENT      PRODUCTIONS       AND       SPONSORS 

■OTiON  PicTUHEs:  Insidc  tlie  Weather;  Finding 
fit  About  the  Water  Ctjcle;  (United  World 
ilms.  Inc.);  1961  Aircade.  (U.S.  Chamber  of 
pmmerce);  Project  S-.55;  The  Scout;  (Haycox 
notoramic-N'.ASA);  Racing  for  Pleasure,  (J  &  F 
loductions-Garden  State);  Alberta.  (Jamison 
[achine  Co.);  Research  in  the  Public  Health 
lospitals,  (Dept.  of  Health,  Education  &  Wel- 
Ire);  The  Machine  that  Reads.  (Farrington 
lectronics);  People  Afloat.  (American  Red 
iross;  sponsored  by  PhiHps  Petroleum);  T\' 
|oxi.\iEBCiALs:  for  Mann's  Fiesta  Corn  Chips; 
L-hindlers  Peanut  Butter;  (Ferguson  Agency); 
iLMSTBiPS:  Guidelines  for  Decision,  (Nat'l  Edu- 
ition  Assn.):  Urban  Reneual.  (U.S.  Dept.  of 
ommerce);  Learning  About  Animals,  series  for 
ncyclopaedia  Britannica  Films. 


NORWOOD  STUDIOS,  INC. 

926   New   Jersey   Avenue,   N.W.,   Washington 

1,   D.C. 
Phone:   District  7-2992 

Date  of  Organization:   1951 

,  Philip  Martin,  Jr.,  Pres.,  Exec.  Producer 
I  Tom   Burrowes,  Vice-Pres.,   Treas. 
i  Jackie   Martin,   Vice-Pres.,   Sales,   Public 
]      Relation.9 

Werner    Schum;inn,    Producer 
',  Carl  Robinson,  Associate  Producer 
I  Thomas   P.   Kelly,   As'ii.^tant  Producer 
\  Ray  Haney,   Director  of  Mu.^ic 
'  Lewis  Baer.  Head,  Writing  Department 

Carl  Fowler,  Chief  Editor 

Ralph  W.  Collett,  Head,  Studio  Services 

RviCES:  Complete  production,  including  plan- 
ng,  creative  writing,  original  music,  set  design 
id  construction,  photography,  promotion,  ad- 
rtising,  distribution.  Films  for  science,  govem- 
ent,  industry,  labor,  education,  medicine,  and 
hgion,  for  theatrical,  non-theatrical,  and  T\' 
e.  Also  slidefilms.  F.acilities:  Sound  stage; 
imm  and  35mni  Mitchell  cameras,  lighting  grip, 
'nerator  and  transportation  equipment.  Screen- 
g  room;  theater  projection  room;  editing  rooms; 
und  and  music  libraries. 

lECENT      PRODUCTIONS       AND       SPONSORS 

'OTiON  PiCTtmES:  The  Army's  Music  Men, 
\nnv  Pictorial  Service);  Signature  —  OMI, 
Oblate  Fathers);  To  Live  Again,  (Office  of 
ocational  Rehabilitation,  Dept.  of  Health,  Edu- 
•tion  and  Welfare);  George  Spelvin,  P.E..  (Natl 
ic.  Professional  Engineers);  The  First  100  ^'cars, 
toward  University):  Rlueprint  for  Brother- 
hod.  (International  Brotherhood  of  Electrical 
"orkers);  The  National  Home  Builders  Conven- 
t'n  (National  Home  Builders  Assn.);  Origin  of 
\fe;  MR-3  Newsreel;  Welcome  A.-itronaut  Shep- 
'i;   (NASA). 


HJODUCTION     REVIEW 


PARAGON    PRODUCTIONS 

2810  Pennsylvania  Avenue,  N.W., 

Washington   7,   D.C. 
Phone:    FE   3-3252 
Date  of  Organization:    1957 

Frances  Millington,  President.  Exec,  Producer 
W.   B.   H.   Legg,   Jr.,  Vice-Pres.,  Sales.  Dir. 
Joseph    P.    Devito,    Photographic    &    Editorial 

Director 
\em  T.  Jocelyn,  Director  of  Sales 
Marion  T.  Sanders,  Script  Supervisor 

Services:  Educational,  industrial,  informational, 
technical  and  commercial  16mm  motion  picture 
production.  Facilities;  Complete  facilities  for 
16mm  motion  picture  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicTCTiEs:  Microliter.  (Cooke  Engineer- 
ing Co.);  Single  Stop  Shopping;  (Electronic 
Wholesalers,  Inc.);  Mobilizer,  (Gichner  Mobile 
Systems);  Business  Goals.  (Natl  Small  Busi- 
nessmen's Assn.);  Washington  Visit,  (Go\'ern- 
ment  of  Senegal);  Sy.^ems  Performance,  (Vitro 
Electronics);  Solaris,  (Vitro  Laboratories);  TV 
Commercials:  for  Goodwill  Industries;  National 
Wildlife   Federation. 


PILGRIM  FILM   SERVICE,   INC. 
1822  M  Street,  N.  W.,  Washington,  D.  C. 
Phone:    FEderal    8-7255 
Date   of   Organization:    June,    19-55 
Date  of  Incoqioration:  January,  19-59 

Robert  Pilgrim,   Pre.mlent 
Robert    \'ance,    Vice-Pre.vident 
Dennis   Pilgriin,   Secretary-Treasurer 

Ser\tces:  Art  and  animation.  16mm  and  .3-5mm 
animation  photography;  stor\boards;  hot  press 
titles  and  photograph)-;  filmstrips,  film-a-graphs. 
Featuring  16mm  film  optics  and  titles  in  color 
supered  over  live  scenes.  F.acilities:  Three  ani- 
mation stands;  Bell  &  Howell  and  Maurer  cam- 
eras. 35mm  and  15mm  optical  effect  printers; 
two  hot  presses;  complete  .i^TF  t\pe  faces;  art 
depai'tment;  16nim  and  35mm  projection  fa- 
cilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictx-res:  (Filmagraphs) :  The  NTL 
Story;  What  is  a  SchooP;  (S'iitional  Educational 
Association);  Prologue  to  Ma.mnry,  (Structural 
Clay  Products  Institute);  Slidefilm:  Hcnv  to 
Accept  &  Deliver  Regvdered  Mail,  (U.S.  Post 
Office);  TV  Films:  TX  spots  for  U.S.  Post  Of- 
fice Department. 

POTOMAC   FILMS,   INC. 

1536  Connecticut  Ave.,  Washington  6,  D.  C. 
Phone:   NOrth  7-7094 

Date  of  Incorporation:   October,   19-59 

Foreign  Offices:  Bolivia:  Casilla  12-55,  La  Paz, 
Kenneth  Wasson.  West  Germany:  Martius- 
strasse  8,  Munich.  Dr.  Norman  Pen  Schen- 
ker.  Spain:  Joaquin  Maria  Lopez  68,  Ma- 
drid. Hugo  Serra  Hamilton. 

Nicholas  C.  Read,  President 

Marian  B.  Shank,  Secretary-Trca.9urer 

Ser\tces:  Film  production— specializing  in  films 
in  the  public  services  area.  Facilities:  Complete 
film   production   facilities— including   studio. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictlires:  From  Five  to  Seven-Thirty, 
(American  Temperance  Soc);  The  Dental  A-s- 
si^ant,  (Dept.  of  Health,  Education  &  Welfare); 
Refugee's  Story,  (Nat'l  Council,  Protestant  Epis- 
copal Church ) ;  Discovery,  ( .American  National 
Red  Cross);  Phonovisual  In  Action,  (Primary 
Day  School  Inc.,  through  grant  from  Old  Domin- 
ion Foundation). 
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MIDDLE     ATLANTIC 


DISTRICT    OF     COLUMBIA 


Reld  H.   Ray  Film   Industries,   Inc. 
438  Washington  Building,  Washington  5,  D.C. 
Phone:   District  7-8729 
Frank   Havlicek,   in  charge. 
(See  complete  listing  under  St.  Paul,  Minn.) 

United   Film   &  Recording   Studios,   Inc. 
425   I3th   St.,  N.W.,   Washington,  D.C. 
Robert  Pfeiflde,  Washington  Representative 
(See  complete  listing  under  Chicago  area) 


WASHINGTON  VIDEO   PRODUCTIONS,   INC. 
24   F   Street,   N.W.,   Washington    1,   D.C. 
Phone:  Lincoln  6-1300 
Date  of  Incorporation:    1948 

Branches:  14  F  Hyde  Park  Mansions,  London 
N.W.  1,  Howard  Connell.  Rep.  CPO  Box  710, 
Tokyo,  Japan,  Ian  Mutsu,  Rep.,  Apt.  33,  29 
Macdonnell  Road,  Hong  Kong,  Robert  ArcuUi, 
Rep. 

George  F.  Johnston,  President 
Raymond  J.  Greiner,  Vice-President 

Services:  35mm  and  16mm  color,  b&w  motion 
pictures.  Facilities:  Large  stage,  complete  light- 
ing, grip  and  camera  equipment  for  16mm  and 
35min  production.  Cover  U.  S.;  overseas  produc- 
tion experience  with  emphasis  on  Far  East. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  These  People  Kiwiv  the  Steel 
Business.  (The  Carpenter  Steel  Co.);  Call  to 
Order,  (International  Chemical  Workers);  Fuel 
to  Fire,  (Patent,  Trademark  and  Copyright  Foun- 
dation of  George  Washington  University);  The 
Right  to  Live,  (United  Rubber  W^orkers);  un- 
titled films  for.  National  Paint  &  Varnish  Co.; 
.\erojet;   National  Film   Board  of   Canada. 


MARYLAND 


HALLMARK   FILMS  AND   RECORDINGS,  INC 
1511  East  North  Ave.,  Baltimore,  13,  Md. 
Phone:  VE  7-3516 

Date  of  Organization:   June,   1960 

Max   Brecher,   President 

Beatrice   Canter,   Vice-President 

Tom   Hook,   Producer-Director 

Horace  Elias,  Producer-Director 

Ernest   Barger,   Art   &   Animation 

Louis  Mills,  Sound  Dept. 
Services:  Motion  pictures,  sound  slidefilms, 
filmographs,  kinescopes,  medical  teaching  films, 
TV  commercials.  Facilities:  Sound  stage,  33  & 
16mm  Auricon,  Bell  &  Howell,  Arriflex  equip- 
ment, complete  editorial  rooms.  Moviolas,  hot 
splicers,  etc.,  Portman  .\nimation  Stand,  16mm 
Sync  &  ^i"  Ranger  ,\mpex  recorders. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictities:  Pantaloon.  (Cello  Chemical 
Co.);  Environment  of  Ramon  &  Cajal,  (Sch.  of 
Medicine,  U.  of  Mar\-land);  Chorus  of  the  Ches- 
apeake. (1st  National  Bank);  Sunday  Sermon; 
Dark  Corner,  (WBAL-T\');  Inaugural  Flight, 
(British  Overseas  Ainvays);  Special  Report, 
(Plavbov  Magazine);  Data  Phone  Teletype, 
(C  &  P  Telephone):  T\'  Commerci.\ls:  Go  Pim- 
lico,  (Mar\land  Jockey  Club);  Utz  Potato  Chips; 
Savings  Bank  of  Bait.    (Torrieri-Myers  Adv.). 
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MIDDLE-ATLANTIC      STATES: 


BALTIMORE,  MARYLAND,   CONTINUED: 


MILNER-FENWICK,    INC. 
3S0()  Lil)tit>   Hiights  A>c„  Baltimore  15,  Md. 
Phones:  MOhawk  4-4221;  Liberty  2-7147 
Date  of   Iiicoipoiatinii:    1956 
BnANCH;  311  \ictiir  Bldg.,  724-9tb  St..  N.  W., 

Washington     1.    D.C."  Edward    V.    Hopper. 

District  A/gr. 

Ervin  M.  Milnt-r.  President 

Robert    T.    I'enu  ick,    Vice-President 

Hob\-   Wolf,   Vice-President,   Sales 

Katherine  Boyce,  Director,  Doc.  it  Tertx.  Ani- 
mation 

Dottie    A>ers.    Sup'r.    Tech.    Animation 

Herbert  Biles.  Production  Chief 
Services:  Scripts,  stonboards,  li\e  photography, 
animation,  brochures,  sales  presentations,  titling, 
editing,  opticals.  Facilities:  Sound  stage,  mobile 
studio  \an  with  Mo\iola  dolK-,  70-acre  mo\ie  lot 
with  airstrip;  16-.35mm  equipment;  live  &  ani- 
mation optical  earner:!.  360°  iunniation  stand. 
All  sei-\ices  ;ind  equipment  for  rent. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  Gateway  to  Peace;  The  Moun- 
tain: (U.  S.  Infoniiation  Agenc\);  Bioclieniical 
Genetics.  (N;itional  Foundation);'  The  Role  of  the 
Air  Force  PatholoRlsi  in  Aircraft  Accident  In- 
ve.vtigation.  (U.S.  Air  Force);  Maids-From  Fac- 
tory to  Foxholc.t.  (.-VrmN-  Pictorial  Center);  Vi.i- 
ual  Detection  of  Suliniarines  from  the  Air,  (U.S. 
Navy);  Demand  Decision.  (Better  Hwys.  Infor- 
mation Foundation);  Toinorroic  Befjins  Today. 
(Md.   Nat'l   Capital   Park  &  Planning    Comm.). 

MONUMENTAL  FILMS,   INC. 

2203  Maryland  Ave.,  Baltimore  IS.  Md. 

Phone:  CHesapeake  3-2549 

Date  of  Organization:    19.50 

John   D.   .\'Heni,   Pics-.   &  General  Mgr. 

Vernon  P.  Spcdden.  Super.  Film  Dept. 

C.   Wilbur  Taylor,   Supvr.   Sound  Dept. 

.\I   \\'alker.   Super.  Animation   Dept. 

Dan    L\'ons.    Editorial    Supervi.'ior 

Hiirold  ShuII,  Art  &  Animation 
Services;  .Motion  pictures,  slidefilms  and  radio 
transcriptions  for  advertising,  public  relations, 
training  and  television.  F.^cilities;  2  sound 
stages,  35mm  BNC  Mitchell.  3  Arrifle.K  and  Bell 
&  Howell  cameras,  1200  ft.  16mm  Auricons, 
Cine  Specials,  dollies,  blimps,  script  prompter, 
etc.;  complete  stage  and  location  lighting;  art 
department,  animation  stand;  separate  record- 
ing studio  complete  with  interlock  projection  and 
16mm  magnetic  tape,  Ji"  Ampcx  and  Presto  tape 
machines,  complete  Ampex  stereo  console  and 
allied  recording  equipment.  Western  Electric 
eight-channel  mi.\er,  music  library,  etc.;  com- 
plete Kinescope  picture  and  sound  facilities  in- 
cluding off  the  air  monitor;  complete  cutting 
rooms  equipped  uith  16mni  and  35mm  Moviolas 
and  hot  splicers. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Jet  Traffic  Contro].  (Federal 
.Aviation  Agency ) ;  Coi7  Spring  Connector,  i  Amer- 
ican Telephone  &  Telegraph);  The  Dual-Purposc 
Room,  (Portland  Cement  Assn.);  Family  Fall- 
out Shelter,  (U.S.  Civil  Defense  Mobilization); 
Martin  .\/i.s.si7e.v;  Martin  Security,  (Martin  Air- 
craft Corp.);  Roads  in  Motion,  (Mar\l;ind  St. 
Comm.  of  Roads);  Farmorama.  (M;Lssey-Fergu- 
.son);  Clone  to  Home.  ( Communitv  Chest-Red 
Cross);  The  Princess  Phone.  (Tlie  C  &  P  Tele- 
phone Co.);  T\'  Films;  for  Leukemia  Society, 
Inc.;  Mercy  Hospital;  -National  Lumber  Assn.; 
National  Brewing  Co.;  Cloverdale  Bottling  Co.; 
Che\Tolct;    Baltimore   Federal;   Beer    N"  Skittles. 


NEW       JERSEY 

JOHN    BECK    ASSOCIATES,    INC. 

129  White  Horse  I'ike.  .Vudubon,   New   Jcr.sey 
Phone:   Llincolii   (i-S5(M) 
Date  ol  Organiziition:    19-58 
Date  ol    Incorporation:    1961 

lobn  C.   Bc'ck,  President 

Joseph  Boneduce.  Director  of  Motion  Pictures 
Charles  Reed,  Director  of  Aii  6c  Aninuition 
Seh\tces:  16mm  live  and  animated  motion  pic- 
tures for  indnstr\ ;  slidefilms  and  .35mm  st;itic  and 
teelin;nnated  slide  presentations.  F\(iLmEs: 
IGmni  eainer;is  :ind  editing  equipment;  still  pho- 
tograpln  equipment  and  studio:  photo  type  set- 
ting ;nid  production  of  diazochrome  slides;  com- 
plete art  studio;  Technamated  semces  (anima- 
tion b\'  means  of  polarized  light);  music  library. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Breaking  the  Language  Barr- 
ier to  Data  Processing,  ( Fischer  &  Porter,  Inc. ) ; 
Partners  in  Progress,  (De  Las'al  HoIro\d  Corp.); 
Open  Air  Class  Room;  Winter  At  the  Zoo;  (Phil- 
adelphia Zoo);  Slide  Presentations;  for  John 
].  Nesbitt,  Inc.;  U.  S.  Navy. 

HENRY  CHARLES  MOTION  PICTURE  STUDIOS 

Phiinfield    .\\enue,    Edison,    N.J. 
Phone:    Kilmer  5-5104 

Date    of   Organization:    1950 

Henn-   Charles,   President 

John  Dunnachie,  Vice-President 

Henr\-  Fleischer,  Secretary-Treasurer 
Services:  3.5mm.  I6mm,  8mm  motion  pictures, 
slidefilms.  color  and  b&w  still  photographs,  art- 
work, advertising,  promotion  and  sales  presenta- 
tions. F.\cilities:  Stvidios.  cutting  rooms,  dark- 
rooms, office,  projection  room  and  projection 
booth;  35mm,  16mm,  8mm  cameras  and  jiroiec- 
tion. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  1960  &  1961  Netc  Good 
Neighbor  Award  Winners,  two  films,  (New  Jer- 
sey Business  Magazine);  Modern  Pork  Cutting 
at  Haydn,  (Havdu  Co.);  Extraction  of  Dislocat- 
ed Lens,  (Willijmi  Rubin.  M.D.);  The  Chaniphiin 
Co.    (Champlain   Company). 


FIORE   FILMS 

1 28  Mallory  Avenue.  Jersey  City  4,  N.J. 

Phone:  HEnderson  2-4474 

Date  of  Organization;    1951 

Branch  Office:  Fiore  Films,  354  West  45th 
Street,  New  York  19,  N.Y.  Phone;  DIgby 
9-0845.  William  Kohler,  Exec,  in  charge. 

AI  Fiore.  Production 

M.  .\.  Fiore.  Sr.,  Executive  Director 

Will  Kohler,  Photography  6c  Sound 

Kathrvn  Slockbower,  Distribution 
Services:  35mni  and  16nmi  education;d  ;md  doc- 
umentarv-,  public  service  films.  b&v\-  or  color, 
for  industrv',  T\'.  public  relations,  religious  and 
civic  organizations.  Sound  slidefilms;  animation; 
T\'  c-ommercials.  Facilities:  Complete  3.5mni 
and  16mm,  filming  and  editing  equipment,  45' 
X  90'  sound  stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Sherlock  McKaiU(k  Tech- 
niques. (Standard  .Motors  Products);  Danish 
Cooking  Recipes.  (Cameco,  Inc.);  Structural 
Short-Cuts.  (Call  Contracting  Corp.);  Mel  Allen 
Demonslrates.  (Hercules  Chemical  Co.);  Foam 
Fun,    (Perma-Foam,    Inc.). 


•^  this  symbol  over  producer 
listings  in  these  pages  refers  to  display  adver- 
tisements  within   tliis   Production    Review  issue. 


LEWIS  STUDIOS,   INC. 
1.5  South  (irove  Street,  East  Orange.  N.  J. 
Phone:   OK  7-lSOO 
D.-ite  of  Organization:    1949 
Donald  E.  Hults,  President 
Robert   \':in     Derveer,     Vice-President,    Chii 

Photographer 
H.  Alan  Stein,  Director  of  Creative  Services 

Sales 

Services;  Production  of  industrial  and  doci 
mcntarv'  motion  pictures.  ;dl  tvpes  sound  slid* 
films,  still  photography.  Creative  Departmen:, 
Complete  offset  printing  dep;irtment  for  hrc 
chures,  direct  mail  and  catalogs.  Facilities; 
Complete  studio  f;icilities  for  motion  picture;! 
sound  slidefilms,  illustrative  advertising  photoj 
raphv'.  Darkroom  facilities  for  still,  b&w,  coloi  \ 
Editing  and  audio  facilities.  Complete  Art  an- 
Creative    Departments.  , 

RECENT       PRODUCTIONS       AND       SPONSOR" 

Motion  Pictures;  The  Retarded  Child;  Helpin  '• 
the  Blind  Student;  (Newark,  N.  ].  Board  of  Edul 
cation);  Accent  on  Precision.  (Kearfott  Co.)' 
Snotes  of  Tutupaca.  ( Lock  Joint  Pipe  Co. ) 
Slidefilm:  From  the  Hands  of  Craftsmen,  (Shil 
man  Bros.).  I 


JERRY   LONG  PRODUCTIONS,   INC. 

509  \'alley  Street,  Maplewood,  N.J. 

Phone:  SOuth  Orange  3-5715 

Date  of  Organization:   1946 

Date   of   Incorpor;ition;    1956 

Andrew  |.  Long.  President 

Richard  \V.  Lawall,  Vice-President 

Gavlord   Welker,   Secretary-Treasurer 

Donald  A.  Burns,  Sales  1 

Services:  Complete  audio-visual  service  in  16nir' 

and  35mm  motion  pictures,  filmstrips  and  slide! 

for  business,  industry,  education  ;md  T\'.   Imag, 

building   public  relations    films,    sales    ;rnd    trair 

ing  films.   Specialization  in  editoriiil  and  sound| 

track  work  to  update  old  productions.  F.\cilities 

Full  creative  and  production  service  from  scrip 

through   release   printing.    Newly   enlarged   facili 

ties    include   sound    stage,    editing    rooms,    sceni 

dock,  artist's  studio,  film  vault,  special  record  in 

booth,  -\uricon,  Mitchell,  Eastman  equipment 

RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  Pictu'res:  Report  from  Thiokol:  Ti'/r, 
sulfides  for  Industry  II;  Traekma.ster;  (Tlii'k 
Chemiciil  Corp.);  The  Carbon  Dioxide  Sfcp 
(Pure  Carbonic  Corp.);  Fiction  &  Fact  of  ih 
Common  Cold.  (  Schering  Corp.);  Finishing  film- 
ior  Cmtiss-Wright  Corp.;   Bell  Telephone  Labs' 


ON   FILM,   INC.  f 

33  Witherspoon   Street,   Princeton,   N.J. 
Phone:    WAlnut   1-7800  , 

Date  of  Orgiiniziition:    1951 
Branch    Office:    315    East    55th    Street.    Nev 
York  22.  N.Y.  Phone:  PLaza  9-0920.  Mortoi 
Schaps,    Robert    Braham,    Representatives 

James  W.  Ramev',  President 

Robert  Bell,  Chm.  of  the  Board 

Frederick   Johnston.  Jr..   Treasurer 

Tracv   Ward,  Director  of  Research  &  | 

Development  , 

Willi;mi    \\'est.    Business   Manager 

Bert  Speilvogel,  Director  of  Photography 

Carlo   Arcamone,   Supv.    Editor 

Edna  Paul,  TV  Editor 

Lee  Jones,   Budget  Director  , 

Arthur  Silverberg.  Francis  Irwin,  Coordinator] 

John  Becker,  Robin  Hardv ,  Producer-Director' 

Hugh  Johnston,   Tom   Sp;un,   William    Ncff,    ; 
Mary    Fairley,    Ruth    Karen.    Crawford 
Hawkins.    Norton    Gretzler.    Producers 

Ellen  Cnrrie.  Writer 
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ON   FILM,   INCORPORATED: 

lERVKts:  C:ieati(in,  piocliictioii  and  distribution 
if  motion  pictines,  sound  slidefilms  and  T\ 
■oninieicials  for  indnstn',  go\ernnii-nt,  agricul- 
ure  and  television.  Public  relations,  sales  pro- 
notion,  special  purpose,  merchandising,  medical 
ind  training  films.  F.\CIL1TIES;  16mm  and  .3.5mm 
■ameras.  .5.1(10  sq.  ft.  sound  stage,  animation 
(tand  and  camera,  magnetic  recorders,  art  de- 
partment, staff  writers,  directors,  editors  and 
irtists. 

llECENT  PRODUCTIONS  AND  SPONSORS 
\loTioN  PiCTi'HES:  British  Giiidiui.  (.•aluminium 
Ud.  of  Canada);  Wliat  is  ii  Painting.  (Metro 
kluseum  of  Art  &  Book-of-the-Month  Club); 
Modern  Pet  Food.  (Quaker  Oats  Co.);  Textiles, 
].  P.  Stevens  Co.);  Hoic  They  Live,  (Red  Book 
lagazine);  Idlewild  Architecture.  (Aluminum 
"lo.  of  .(America);  T\'  Commebci.^ls:  for  Ted 
lates;  BBD&O;  Benton  &  Bowles;  Leo  Burnett; 
;ampbell-E\vald;  Kenyon  &  Eckhardt;  J.  Walter 
"hompson. 


THE  PRINCETON   FILM  CENTER,   INC. 

Niount   Lucas   Road,   Princeton,    New  Jersey 
Phone:  \VA  4-.35.5n 

Date   of  Organization:    1941 
Gordon    Knox.   President 
John  Bell,  Treasurer 
A.  E.  Hogart\-,  Secretartj 

iEBVK:ES:  Producers  and  distributors  of  infor- 
mational and  other  types  of  special  purpose  films. 
FACILITIES:  Sound  stage  50  x  40,  Westrex  sound 
lystem,  complete  mobile  unit  inclviding  generator 
Inr  location  work,  editing,  film  distribution  on 
lationwide  basis. 

lECENT  PRODUCTIONS  AND  SPONSORS 
lOTiON  Pic.TUKEs:  Series  of  twelve  tutorial  films. 
or  the   Princeton   Report,    Inc. 


STAR    INFORMATION    FILMS 
240  West  Front  Street,  Plainfield,  N.J. 
Phone:    Plainfield    5-8343 
Date  of  Organization;    1955 
Arthur  Krienke.  Oitiifr 

lERVicES:  Industrial,  sales  and  public  relations 
^Ims.  F.ACILITIES:  Complete  16mm  facilities; 
flitchell  and  Eastman  cameras;  stop  motion, 
ime-lapse  equipment;  special  camera  stands; 
hotomicrographic  equipment;  tape  and  syn- 
hronous  sound  recorders;  1800  ft.  studio;  light- 
ig  equipment;  cutting  rooms;  darkroom;  spe- 
iiil   effects   and   model   shop. 

ECENT      PRODUCTIONS      AND      SPONSORS 

lIOTiON  PicTUBES:  The  Dtjnamies  of  Animal  Affri- 
ulture;   Stockholder  and  Sales  Meetings;   films, 

IChas.  Pfizer  &  Co. ) ;  The  Challenge  of  Change, 
Com  Products   Co.). 


PENNSYLVANIA 

CLOSE   AND    PATENAUDE 
1617  Pennsylvania  Blvd..  Philadelphia  3,  Pa. 
Phone:    LOcust   8-4224 

I  Date  of  Organization:    1956 

I  E.   Burt   Close,   Partner 

',  Joseph  A.  Patenaude,  Partner 
David  J.  Flood,  Director  of  Films 

ERviCES:  Production  by  "Magniscene"  technique, 
nvolving  use  of  cut-out  figures,  props,  back- 
(rounds,  or  by  flat  art  of  sound  filmstrips;  cre- 
tive  direction  of  meetings  and  sales  presenta- 
ions;  stock  filmstrips  for  sales  training.  F.\cin- 
■lES:  Photographic  studio  for  production  of  film- 


CLOSE  AND   PATENAUDE: 

strips;  facilities  available  for  production  of  motion 
pictures    tape   recordings    and    tape    duplication. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Picttires:  Yon  Hold  the  Kei/s.  (Ohio 
Oil  Co.);  Slidefilms:  Cus-tomer  Complaints; 
Bullseije;  (Hertz);  The  Pcssimi.'it.  (SKF  Indus- 
tries); Breakthrough.  (DuPont);  Poll/strip  Pro- 
duction. (Intern:itional  Resistance  Co.);  The 
Smart  Sell  (Exide);  Opportunity  Unlimited;  The 
Right  Choice,  (RCA);  Objective,  (Mill  &  Fac- 
tory ) . 

DeFRENES  COMPANY 

1909  Buttonwood  Street,  Philadelphia  30,  Pa. 

Phone:  LO  3-1686 

Date  of  Organization,   1916 

Date  of  Incorporation:   1949 

Joseph    DeFrenes,   President-Trea.surer 

Michael   Levanios,   Jr.,  Viee-Pres..   Prod. 

Richard  De  Frenes,  Secretary 

Robert  R.  Smith.  Dir.  of  Photography 

Stephen  A.  Ciechon,  Chief  Editor. 

Director-Writer 
Henry    D.    McKee.    Animation    Director 
Paul  .'\.  Litecky,  Writer-Director 
Robert  R.  Colloni.  Sotind  Engineer 
Russell   K.  Spear,   Office  Manager 

Services:  Complete  motion  picture  and  slide- 
film  production  from  script  to  finished  film. 
Specialists  in  the  production  of  motivation.  T\' 
and  tiaining  films  for  business,  ;issociations  and 
government  agencies.  F.acilities:  Permanent  full- 
time  staff,  company  owned  fully  equipped  spa- 
cious soimd  stage  and  complete  location  equip- 
ment for  16mm  and  .3.5mm  ctjlor  or  b&w  produc- 
tion; art  and  animation  department  with  3 
animation  stands;  special  effects  department; 
five  .35mm  magnetic  or  optical  RCA  sound  chan- 
nels; modern  16mm  and  .35mm  laboratory;  light- 
ing equipment  available  for  rental;  music  library; 
film  storage  vault;  carpenter  and  machine  shop. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  The  Amitomy  of  a  Market, 
(Philadelphia  Inquirer);  The  Education  of  John- 
ny Schnell;  The  Story  of  Bakht-er-Ruda;  (U.S. 
Information  Agency);  Mark  of  Computencc, 
(Burroughs  Corp.);  Contac.  (Smith,  Kline  & 
French ) ;  Profit  Magic.  ( Dixie  Cup  Div.,  Ameri- 
can Can  Co. ) ;  Air  Traffic  Control  Radar.  ( Fed- 
eral .'Vv'iiition  Agency ) ;  Data  Processing;  Denison 
Pumps.  Disassembly  &  Assembly;  (U.S.  Navy); 
untitled  missile  and  space  films  for  ( RCA;  Gen- 
eral Electric;  Westinghouse;  BuiTOUghs);  T\' 
CoM.\iERCi.\LS:  for  V'aughan's  Bread;  Quinlan's 
Pretzels;  Wise  Potato  Chips;  (The  Lynn  Organ- 
ization); Fels  Soap;  Mrs.  Paul's  Foods;  Carting's 
Beer;  Tastyk;ike;  ( Aitkin-Kynett  Co.);  Philco 
Portable  TA';  (.Maxwell  Associates);  Breyers  Ice 
Cream;  (Lewis  &  Gilman);  Beacon  Wax;  (Mina 
Lee  Simon  Agency);  Good  &  Plenty  Candy; 
(Bauer  &  Tripp);  McCall's  Magazine;  (Jennings 
Associates ) . 

INDEPENDENCE   FILMS,    INC. 

1617  Pennsylvania  Blvd.  Philadelphia  3,  Pa. 
Phone:  LOcust  4-2682 

Date  of  Organization:  March,  19.56 
John  E.  DeFrenes,  President 
Maria  \'.   DeFrenes,   Secretary-Trea.iurer 
Arthur  E.  Macon.  Art  &  Animation  Director 
Savino   A.    \'ergoglini.    Editorial   6c    Recording 
Chief 
Services:  16mm  and  3.5mm  motion  pictures  for 
industry   and   television;   sales   promotion,   public 
relations,    educational    and    technical.    Recording 
and  re-recording  services.  F.\cilities;   Extensive 
music  library,  editing;  music  scoring;  sound  strip- 
films;   stills;   scripts,   storyboards   and   animation. 

Entire   Contents   Copyright    1962 
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MIDDLE     ATLANTIC 


Metropolitan   Philadelphia 

INDEPENDENCE  FILMS,  INCORPORATED: 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictches:  In  Focus;  Bishop  MacCaulcy 
Installation;  ( Holv  Cross  Foreign  Mission  So- 
cictv);  you  Hold  the  Key.t.  with  Close  &  Pate- 
niuide,  (Ohio  Oil  Co.);  The  Story  of  You,  (Beth- 
lehem Communit\-  Chest);  Production  Services: 
for  Link-Belt  Co.;  Aero  Service  Corp.;  .\merican 
Cyanamid  Co.;  RCA;  duPont;  Al  Paul  Lefton  Co. 


AL  KANE  PRODUCTIONS,  INC. 

(Story-Told    Division) 

1.526    Sanson!    Street,    Philadelphia    2,   Pa. 

Phone:  LOcust  3-0222 

Date  of   Org;mization:    1949 

Date  of  Incorporation:   1954 

Albert   M.    Kane,    President-Treasurer 

Margaret  A.   Kane,  Vice-Pre.^ident 

James  J.  Davis,  Secretary 
Services:  Consultant  and  creators  of  communica- 
tions tools  in  motion  pictures,  sound  slidefilms, 
T\'  for  public  relations,  education,  science,  medi- 
cine and  sales  promotion.  Writing,  directing  and 
production  for  business,  industi-y  and  govern- 
ment. F.\CILITIES:  1300  sq.  ft.  sound  studio  and 
editing;  single  and  double  system  sound  cameras; 
magnetic  film  recording;  lighting;  portable 
equipment  for  on-location  shooting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictube:  Getting  Cooperation.  (Com- 
munications Relations);  Slidefu.m:  House  Sense, 
(Lindy  Bros.  Inglewood);  T\'  Films:  Glaucoma, 
(Commonwealth  of  Pennsylvania);  Science  Fair; 
Space  Vehicle;    (Franklin   Institute). 


RALPH   LOPATIN   PRODUCTIONS   INC. 

1617   Pennsylvania   Blvd.,   Philadelphia   3,  Pa. 

Phone:   LOcust  8-6644 

Date   of    Incorporation:    1958 

Ralph   Lopatin,   President 

Harrv  E.  Ziegler,  Jr.,  Head.  Art  &  Aiiima/ioii 
Department 

Peter  M.  Montefusco,  Chief  Cameraman 
Sebvices:  Live  photography,  recording,  anima- 
tion, titling,  editing,  film  distribution.  F.\cilities: 
Completely  air-conditioned  space  including  studio 
34'  x  40',  offices,  editing  room,  animation  depart- 
ment, screening  room  with  16mm  interlock; 
dressing  rooms,  workshop,  camera  loading  room: 
equipped  closed  circuit  and  four  TV  cameras; 
control  room  including  microwa%e  facilities  for 
videotaping;  16mm  and  35mm  s\  nchronous  cam- 
eras, sync  sound  equipment,  editing,  lighting 
equipment,  dolly.  Moviola,  etc.;  O.xberry  anim;i- 
tion  camera  with  aerial  image  equipment;  ani- 
mation equipment  with  tri-motion  electronic  con- 
trols. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictt'bes:  ADP  and  Yon.  (Internal  Rev- 
enue Service);  Fashion  Spectacular  {Europe), 
(Hess  Bros.);  Solar  Cell  Array  Optimization, 
(RCA);  The  World  We  Make.  (United  Fund); 
TV  CoM.MERCuLS:  for  United  Fund;  T\"  Guide 
Acme  Markets;   Bell  Telephone. 

Metropolitan    Pittsburgh 

THE   ANIMATORS 
1104  Keenan  Building,  Pittsburgh  22,  Pa. 
Phone:  E.Xpress   1-2550 

Date  of  Organization:   April,   1959 

Dale  H.  Thompson,  Partner 

Robert    A.    Wolcott.    Partner 

Patricia   A.    Taylor,    Partner  Continued: 
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Metropolitan   Pittsburgh: 

THE  ANIMATORS,  CONTINUED: 

Ser\I(:ks;  16nini  and  35mni  anini.itt'tl  ami  li\'(' 
films  lor  iiiclnstr\'  and  ti'lt'vision,  educational  and 
public-  relations  films,  sound  slidefilms  and  film- 
ograplis,  slides,  television  eommercials,  color  and 
b&w  production.  Facilities:  Complete  creative, 
WTitini;,  art  and  editorial;  0.\l)err\  16mm  and 
3.5mm  animation  stand;  screening  room,  art  stu- 
dios, otlier  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicrxnES:  Gcoctni-ttk:  (Pittsburgh  Corn- 
ing); You  Taste  a  Pricflcss  Difference.  (Stouffer 
Frozen  Foods);  U7ii(7i  Roail  for  American.'i?. 
(Ohio  Bell);  Sudkfilms:  Aliimahire,  (Aluminum 
Co.  of  America);  Cohol.  ( W'estinghouse  Electric 
Corp.). 


Dynamic  Films,   Inc. 
204  Triangle  BIdg..  Pittsburgh  22,  Penna. 
Phone:    EXpress    1-0316 
\\'illiam  Matthews,  Manager 
(See  complete  listing  under  New  York  City) 


The  Jam    Handy  Organization,   Inc. 

Pittsburgh,    Penns>ivania 

Phone:  ZEnith  0143 

(See   complete   listing   under   Detroit   area) 

MODE-ART  PICTURES,   INC. 

1022  Forbes  Avenue,  Pittsburgh   19,  Pa. 
Phone:   EXpress   1-1846 

Date  of  Organization:    1938 
Branch  Office:  1904  Preuss  Road,  Los  .Angeles 
34,  Calif.  F.  M.   Joyce,  Repr. 

James  L.  Baker,  President 
James  L,  Stone,  Executive  Vice-President 
H.  John  Kemerer,  Vice-President 
August   A.   Borgen.   Vice-Pres.,  Sound 
Florence  E,   Baker,   Secretanj  &  Treasurer 
Services:    16mm  and  .3.5mm  educational,  public 
relations,    sales    promotion    and    TV    production. 
Facilities:  Complete  ISmni  and  3omm  editorial 
(1,  2  or  6  head  Moviolas),  cameras,  lighting  and 
mobile  eciuipment,   including  3000  amp  genera- 
tors. Kecording  facilities  include  s\-nchronous  U" 
16inm  and  35mm  magnetic  to  16mm  and  .35mm 
optical. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlties:  The  Joker.  (.American  Bridge 
Div.,  U.S.  Steel);  SPOS,  (National  Tube  Div., 
U.S.  Steel);  Thermocouple  Replacement  Equip- 
ment. (W'estinghouse  Electric  Corp.);  The  Mafiic 
Sivitch.  (Pennsylvania  Power  &  Light  Co.); 
Slidefilm;  It  Takes  All  Three.  (Bethlehem 
Steel). 

Other  Pennsylvania   Cities 

MEL  RICHMAN   INCORPORATED 
(Film   Division) 
15  N.  Presidential  Blvd.,  Bala-C:>  luvyd.  Pa. 
Phones:  Phila.— TE  9-6660 
N.  Y.— WA  5-0470 
Date  of  Organziation :    1942 
Mel    Richman,    President 
Thomas  J.   Paul,   Vice-Pres.,  Dir.  of  Sales 
Don   Ross,   Director,  Film   Division 
Richard  Logan,  Assistant  Director,  Film   Div. 
Robert  Gable,  Production  Manager 
Lew  Ford,  Art  Director 
Sam  Ciccone,   Designer 


MEL   RICHMAN   INCORPORATED: 

Sluvices:  Animalcii  and  live  motion  pictures; 
slide  and  striplilm  presentations  for  business, 
government,  advertising  and  education.  Facili- 
ties; None  indicated. 

RECENT       PRODUCTIONS       AND      SPONSORS 

MorioN  PiCTXHKs:  Mi'it  Mr.  Moneij,  (Towers. 
Perrin,  Forester  &  Crosby-.Monsanto  Chemical 
Co.);  Vanilla  in  Volume,  (Fritsche  Bros.);  Slide- 
films:  Paint  Endurance,  (DuPont);  agency  pre- 
sentations for:   N.  W.  Aver;   VanSant,   Dugdale. 


NORTH  AMERICAN  MOTION   PICTURES 
P.O.  Box  3201,    1330  Kuntz   Road,  Erie,  Pa. 
Phone:  UNion  4-22SS 
Date  or  Organization:    1953 
Clinton    Bebell,   General   Manager 
R;i\inond  Steinbiicber,  Sales  Manager 
Don    Okel,    Production    Supervi.wr 
].   Flo\d  Smith,  Luhoratonj  Supervisor 
Victor  Catalde,  .Art  Director 
Services:    Complete   motion   picture   and   sound 
slidefilms   services,   script   to    screen,    production 
and  equipment,  sales,  rent  or  lease  purchase.  Fa- 
cilities:   Full  production   unit    for    location    or 
studio  shooting;  lab  for  processing  and  printing 
16mm  negative,  positi\'e,   re\'ersal;   recording  fa- 
cilities. Complete  shooting  unit  studio  or  anima- 
tion  35mm,   ".\"  &  "B"  editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictitres:  D.D.D.  (Direct  Distance 
Dialing),  (General  Telephone  Co.);  The  Great 
American  Dessert.  (Town  Square  Frozen  Foods); 
Right  of  Way.  (Rad-O-Lite,  Inc.);  Your  United 
Fund  At  Work.  (United  Fund);  Slidefilm: 
Century  Brick  Story.  (Century  Brick  Corp.  of 
.\merica ) . 


WALTER  G.   O'CONNOR  COMPANY 
100  North  Cameron  St.,  Harrisburg,  Pa. 
Phone:   CEdar  4-5925 
Date  of  Organization:    1952 
Walter  G.   O'Connor,   President 
James  R.  Lee,  Vice-President  &  Exec.  Producer 
Frank  Payne,  II,  Director  of  Script  Writing 
John  T.   Craig,  Art  &  Animation   Director 
Donald  B.  McElwain,  Director  of  Photography 
Frank  Taylor,  Chief  Sound  Engineer 
Services:   Script  to  screen  production  of  motion 
picture  and  slidefilms,  including  public  relations 
and  public  service,  industrial  training  and  sales, 
educational,    reports,    live    action    and    animated 
tv   commercials.   .Mso   disc   recordings,    etc.    Fa- 
cilities:   3,000  square  feet  studio  space  includ- 
ing soimd  stage;  post-recording,  projection,  sound 
recording  and  mixing  rooms;   editing;   animation 
stand;  complete  b;isic  filming  equipment;  art  de- 
partment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Mcition  PiCTt'HES:  Primary  Concepts  of  Science; 
Primary  Concepts  of  Mathematics;  ( Penns\ Uania 
Department  of  Education);  T\'  Co.mmercials: 
for  Dauphin  Deposit  Trust  Co.);  State  Capital 
Savings  &  Loan  .Vssn.;  Chas.  Adler  &  Sons;  San- 
forized. 


VIRGINIA 


FINLEY    FILMS 
6926  Mansfield   Road,  Falls  Church,  Va. 
Phone;  CLe;irbrook  6-7700 
Date  of  Organization :    1955 
Stuart  Finley.  Partner-Producer 
Theodore    Jones.    Partner-Editorial 
Ralph  Burgin.  Partner-Writer 

Services:  Motion  picture  production;  television 
film  and  spot  production;  film-public  relatioiM 
services.   Facilities:    No  data  provided. 

RECENT  PRODUCTIONS  AND  SPONSOR! 
Motion  Picm'RES;  Beargrais  Creek;  Oil  on  tht 
River;  Cri.iis  on  the  Kanawha;  (Ohio  River  N'alley 
Water  Sanitation  Commission);  The  Sorlh 
Branch,  (Corps  of  Engineers);  My  Other  Family.t 
(United  Givers  Fund,  Washington,  D.C, ) 


HAYCOX   PHOTORAMIC,    INC, 

1.531   Early  Street,  Norfolk  2,  Va. 
Phone:   UL  .5-1911 

Date  of  Organization:    jaiuiary.   1956 
George  Banks  Ha\'cox,  President 
Robert  \'.   Fischbeck,  Vice-President 
Charles  C  Bateman,  Director.  Motion 

Picture    Diviiion 
lames  E.  Mays.  Con-ndtant 
Ernie   B.   Hamblin,  Admini.^rative  Asst. 

Seb\tces:  Script  writing,  set  design  and  execu 
tion,  complete  motion  picture  production,  com 
mercial  still  photograph\',  production  of  pro 
grams  for  sales,  training  and  T\'.  Facilities 
Fully  ecjuipped  sound  stage,  small  sound  stage 
narration,  recording,  editing  rooms;  b&w  I6mn 
processing,  direct  color  still  printing;  38'  cruise 
for  marine  photography. 

RECENT      PRODUCTIONS      AND      SPONSOR 

Motion  PK:TrRES:  It's  the  Results  that  Count 
( F.  S.  Royster  Guano  Co.);  Freedom  '7';  Net 
aork  to  Space;  ( N'at'l  .Aeronautics  &  Spac 
Admin.);  I.E.C.,  \ew  Opportunities  in  Educe 
tion,  (N.C.  Dept.  of  Public  Instruction);  Gyrote 
Moiving  Blade.   (General   Mower  Corp.). 


Atlas   Film    Corporation 
408  Rucker  Place,  Alexandria,  Va. 

Phone:  overlook  3-1525 

R,  C.  Barrett,  in  charge 

(See  complete  listing  under  Chicago  area) 


TV  &   MOTION  PICTURE 
PRODUCTIONS,    INC. 
117  East  Main  St.,  Richmond   19,  Va, 
Phone:   Milton  3-4444 
Date  or  Organization;   September,   1955 
John  C.   Wood,   President 
Susanne  D.  Wood,  Secretary-Treasurer 

Services:  Industrial,  public  relations,  stockhold 
lelations,  advertising,  training  ;uid  sports  film 
sound  slidefilms,  slide  presentations;  T\'  coir 
mercials;  T\'  slide  commercials;  TV  newsclip:- 
script  services.  Facilities:  Complete  16mm  hSc' 
laboratorv';  editing,  studio,  lights  and  complcl 
sound  system. 

RECENT       PRODUCTIONS      AND      SPONSOR 

Motion  Pictcres:  Serving  the  Sixties,  i  \' 
State  Dept.  of  Highways);  T/w  World  of  Tnl 
Priddy,  (United  Givers  Fund,  Richmond);  Fc 
a  Seed  has  Sprouted.  (\'a.  Oop  Improveinei 
.Assn.);  The  River  that  Runs  Uphill,  in  produ 
tion.  ( .\pp;ihichian  Pow  er  C^o. ) ;  Shalloiv  Drau 
Aluminum  Cans;  production  line  &  protot>l 
line,  two  films,  (Reynolds  .Metals  Co.);  Slid 
FiL.M.s:  Siipcrti.sioM  Makes  the  Difference,  (Che 
apeake  &  Potomac  Telephone  Co.  of  Va):  ' 
troducing  Reynolds  Metals  Company,  { ReMiol 
Metals);  TV  Newsreels;  for  .American  Oil  C( 
Atlantic  Co;ist  Line  Railro;id;  Norkfolk  and  Wei' 
ern  Railwax';  \'irginia  Electric  and  Power  O, 
T\'  CoMMERCi.\LS:  for  Appalachian  Power  Ol 
( Houck  &  Co.);  Richmond  Federal  Savings  aiV 
Loan;   (Hall  &  Co.). 
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I  ALABAMA 

SPOTTSWOOD   FILM   PRODUCTIONS 

110  Ryan  A\enue,  Mobile,  Alabama 

Phone:    478-9353 
'  Dale    of    Organization:     1952 
I  Manning    Spottswood,    Owner 
I  Maribetli    S.    Spottswood,   Office   Manager 

lohn   S.   Spottswood,   jr..   Production 

H.  T.  Bailey,  Sound  Engineer 
JEBVICES:  Producers  of  16  and  35mm  documen- 
ir\-  films.  Medical  and  surgical  experience,  also 
istorical  and  educational  specialities.  Anima- 
'on,  trailers,  TV'  spots,  and  special  event  cover- 
ge.  F.\ciLiTiEs:  Equipped  for  all  types  of  studio 
|id  location  cinematography,  including  lip-sync. 
Irriflex  16mm  camera  and  equipment.  Ampex 
fcorders;  animation  stand;  35mm  silent  camera. 
ECENT  PRODUCTIONS  AND  SPONSORS 
[OTION  Pictures:  Aziilca  Trails  in  Old  Mobile, 
\zalea  Trail,  Inc.);  Rehulnlitutioii  in  Alahanw. 
Ala.  Dept.  of  Public  Health);  Destination  Suc- 
■•ss,  (State  \'ocationaI  Technical  School);  Tlie 
Uracle  Strip,  (PIa\'ground  Chamber  of  Com- 
lerce);  The  Stiirij  of  Monroe  Countij,  (First 
ederal   Savings   &   Loan,   Mobile);   Certain    Ex- 

emittj    Anomalici,     (Ala.     Crippled     Childrens 

■rvice ) . 


FLORIDA 


RUSSELL-BARTON    FILM   COMPANY 

4853  Waller  St.,  Jacksonville,  Fla. 

Phone:   EVergreen  9-0331 

Date  of  Org;mizati()n:   February,   1953 

Gerden  O.  Russell,  President 

Marjorie  D.  Russell,  Vice-President 

Donald   E.    Barton,   Producer 

Neil  Russell,  Sound  Department 

Lawrence  Smith,  Photographic  Dept. 

Iris  Jean   Snyder.   Motion   Picture   Printing 

James   |.   Clark,   Proccmng 

Jeanne  Strickland,   Editing 

;rvices:  -Motion  picture  photograph\"  16mm 
:  d  35mm  color  and  b&w.  S\nc  sound  recording; 
tlor  and  b&w  motion  picture  laborator\',  Fa- 
Jlities:  40'  X  60'  x  IS'  studio;  sound  control 
id  screening  rooms;  16mm  and  .35mm  sound 
id  silent  photograph\-  equipment;  complete  edit- 
^g;  16mm  and  35mm  b&w  processing;  16mm 
:)d  35mm  b&w  and  color  prinitng;  optical  re- 
icording,  edgenumbering. 

eCENT  PRODUCTIONS  AND  SPONSOHS 
ViTiox  PicTLRES:  Rat)  Graces  Show,  series  of 
ifi,  (Lincoln-Mercury);  Meeting  Youth,  (Ger- 
4line  Conwa\-  &  .\ssociates ) ;  Opportunity  Acres, 
florida  Development  Commission);  A  Dai/  at 
If  Zoo.  {  Crisp  Harrison  Agv. ) ;  Gator  Boivl 
kotball.  highlights,  (Gator  Bowl  Assn.);  Presi- 
(nt's  Report,  (Atlantic  Coast  Line  RR);  You 
'ere  There.  (Stockton,  Whatley,  Davin  Co.); 
''  CoM.\iEBCi.\LS:  for  Winn-Dixie  Food  Stores, 
qhick  Injector  Razor;  American  Shell  Homes; 
Snbeam  Bread;  Blue  Cross-Blue  Shield;  Penin- 
sfar  Insurance;  Gro-Tone  Pellets;  General  Elec- 
Bc;  Hercules  Homes;  Food  Fair;  \'elda  Milk; 
Brsche. 


Filmaster,   Inc. 
707  Nicolet   Ave.,   Winter  Park,   Fla. 
Phone:   Midway  7-7011 
Robert  E.   Kearney,   Vice-President   in   charge 

(ee  complete  hsting  under  Los  Angeles  area) 


ART  MAYER  FILMS 
(A  Division   of  Candid   Art,   Inc.) 
16509  N.  E.  6th  Avenue,  North  Miami  Beach 

Florida 
Phone:  WI  7-7,341 
Date  of  Organization:    19.56 
."Vrt  Mayer,   President.  Producer 
Ken  Kenned>',  Director  of  Photography 
Harold  Beibiu,  Sound  Department  Director 
Services:   Production  of  Industrial   films,  public 
relations  films,  sales  films,  safeb.-  films,  training 
films,  and  time-motion  studies.  F.acilities:  Com- 
plete industrial  facilities  from  writing  through  de- 
livers- except  laborator\-  senices.   Script,  produc- 
tion,  sound,  art.  editing  and   consultation. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion   Pictures:    The   Trus-i-O-Matic  Method, 
(Dwyer     Raker     Electronics     Co.);     Heikolator, 
(Heiiiicke  Instrument  Co.);  Gang  Sails,    (Auto- 
mated   Building   Components,    Inc.);    Land   and 
the  Future,   (Florida  In\estment  Futures,   Inc.); 
Fontaincbleau,    (Fontainebleau   Hotel). 

SUNNY-SOUTH  FILMS  CORP. 

183.5-37  Bay  Road,  Miami  Beach,  Florida 

Phone:  JE   1-7407 

Date  of  Organization:    1961 

Joseph  .\.  Garcia-Cucnca,  President 

Biisil  Del  Real,  Vice-President  &  Trea.surer 

,\nthon\   Dah-,  Secretanj 

,\ntonio  Ceriiuda,  Photography  Director 
Services:  Features;  Short  Subjects;  Documen- 
taries; Public  Relations  and  business  and  sales 
films;  T\'  commercials,  slides  and  filmstrips.  Fa- 
cu-iTiES:  Complete  motion  picture  service;  edit- 
ing, sound,  film  stvidios-entirc  building  devoted 
lo  motion  picture  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  Thanks  America:  Death  Wall: 
(America's  Productions,  Inc.);  More  Than  A 
Dream,  (Bertrant  Yacht  Co.);  Glimpses  of  Spain, 
(Spanish  Tourist  Bureau);  Miwir  Over  Miami, 
(self-sponsored). 


^  rn 


*f  CD 


SOUTHEAST 


THUNDERBIRD 
FILM   SOUND   CENTER,    INC. 

121st  N.E.  16th  .\venue.  North  Miami,  Florida 

Phone:   757-4.507 

Date  of  Organization:    September,   1958 

Aaron  Courshon,  President 

Howard  Warren.  Executive  Vice-President 

Mary   lane  Melrose,   Secretary-Treasurer 

Ruth   Bronson,   Studio   Manager 

Howard  Warren,  in  charge  of  production 
Services:  Complete  motion  picture  production 
services  in  16mm  and  35mm  for  theatrical,  T\' 
and  industrial  film  producers.  Equipment  rentals, 
liackage  deals,  sound  mixing  and  dubbing;  scor- 
ing; tape,  film,  disc  recording,  interlock  screen- 
ing. F.\cii.ities  :  Sound  mixing  and  shooting 
stages;  Mitchell  and  Arriflex  cameras,  lights, 
c;ibles,  generators,  editing  rooms,  interlock  pro- 
jection; Westrex  sound  recording  facilities. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Wild  Harvest.  (Schrack 
Koch  Productions);  TV  Films:  Everglades,  series, 
(Ziv-United  Artists);  Beachcomber,  series,  (Film- 
masters);  Surf  Side  Six.  series,  (Warner  Bros.); 
Straight  Away,  series  (ABC);  TV  Commercials: 
for  Filmwa\s;  MPO;  Van  Pragg,  etc. 


^pr  this  symbol  over  producer 
liings  in  these  pages  refers  to  display  adver- 
t 'ments   within   this   Production   Review   issue. 


Van    Praag   Productions,    Inc. 
3143  Ponce  de  Leon  Blvd.,  Coral  Cables, 

Miami,  Florida 
Phone:  Highland  4-3191   (TWX  MM-494) 

A.  Van  Praag,  General  Manager 

(See  complete  listing  under  New  York  City) 


WURTELE   FILM   PRODUCTIONS 

2302  Diversified  W  ay  (Fairvilla)  Orlando,  Fla. 

Mailing  Address:  P.  O.  Box  504,  Orlando 
Phone:  GArden  2-9755 
Date  of  Organization:   1938 
Harold  S.  Wurtele,  Owner,  Eexcufive  Prod, 
Elizabeth  G.  Wurtele,  Production  Assi.'itant 
M.  A.  McDaniels,  Jr.,  Production  Aui.^ant 
W>  nk  Boulware,  Art  Department 

Services:  Producers  of  16mm  sound  motion  pic- 
tines— black  and  white  and  color— Commercial, 
educational,  industrial,  institutional,  promotional 
and  television.  Facilities:  Sound  stage,  screening 
room,  editing  room,  camera  truck.  Equipment: 
,\inicon-Pro  sound  camera;  Maurer  professional 
camera;  Cine  Kodak  Special  cameras;  Filmo-70 
cameras;  Maurer  16mm  optical  recording  system; 
magnetic  film  and  tape  recorders;  location  light- 
ing equipment,  etc. 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  The  City  With  a  \ew  Look, 
(Orlando  Chiimbcr  of  Comm.);  Dry  Wall  Prod- 
ucts and  Their  Applications,  (United  Brother- 
hood of  Canienters);  John  Storers  Birds,  (Flori- 
da .Audubon  Soc);  Therapy  in  Education,  (For- 
est Park  School);  Colonial  Branch  Opening,  (Or- 
lando Federal  Savings  &  Loan  Assn.);  1962  Tan- 
gerine Bowl  Game,  (Lamar  State  College  of 
Tech.  &  Middle  Tennessee  State  College);  Ras- 
ter Display.    (Radiation,  Inc.). 


GEORGIA 

INTERNATIONAL  SOUND   FILMS,   INC. 

286  E.  Andrews  Dr.,  N.  E.,  Atlanta  5,  Ga. 

Phone:  231-2755 

Date  of  Incorporation:   August,  1952 

George  M.  Kirkland,  President 
E\elyn  E.  Kirkland,  Vice-President 
Myrtis   M.    Schuman,    Secretary 
Lee   Brown,   Camera   Director 
Bett\'    Piatt.    Research    Dept. 
.Andrew  Sparks.  Script  Writer 
.Alfred   E.    Kirkland,   Editorial  Dept. 
Ben  Paul,  Assistant  Producer 

Ser\tces:  Production  of  16mm  color,  b&w  motion 
pictures;  indushial,  geographic,  sales  training, 
educational,  documentary  and  T\'  films.  Script 
and  research  dept..  studio  and  location  filming, 
T\'  commercials,  short  subjects,  stills,  slidefilms. 
Facilities:  Complete  16mm  sound  recordiiig 
studio,  three  dubbers.  16mm  recording  or  !i" 
with  Rangertone.  Air  conditioned  studio  with 
sound  stage,  film  production  crews  for  field  or 
studio,  complete  music  library,  editing,  screening 
and  conference  rooms;  portable  lighting  and  lo- 
cation \ehicles.  fully  equipped. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictuhes:  Together,  (Cotton  Producers 
Assn.);  Progress  is  Action:  (South  .Atlantic  Gas 
Co.);  Savannah.  (Savannah  Chamber  of  Com- 
merce); Xorth  Carolina.  (State  of  North  Caro- 
lina &  Southern  Bell  Telephone  Co.);  On  to  Las 
Vegas,  (Georgia  Javcees);  Monument  to  Prog- 
ress, (U.S.  Corp  of  Engineers);  Birth  Place  of 
the  Gid  Scouts.  (Sav.annah  Gas  Co.);  The  Wak- 
ing Giant,  in  production,  (Savannah  District 
Authorit\' ) . 


These  Exclusive  Review  Reports  Are 
a  Copyrighted  Business  Screen  Feature 
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GEORGIA   LISTING  CONTINUED: 

FRANK    WILLARD    PRODUCTIONS 
1S42  Briiinvood  Rd.,  N.E.,  Atlanta  6,  Ga. 
Phone:  MEIrose  4-2433 
Date  of  Organization:   1952 
Frank  H.  W'illaid,  jr.,  Otciier 
Charlie  H.   Cannon.   General  M(iiuig,er 
Linda  Martin,  Executive  Scerelanj 
Clint   Carter,    Sn/c.y   Mamifier 
Mnrra\-  Patton,  Head  Canieia  Dept. 
John.son   Duncan,   Head  Soiiiul  Dept. 
Services:   16mm  and  35mm  motion  pictures  and 
sound    slidefilms    for    bnsines.s,    public    relations, 
education.     C:omplete    production    and    scriptin.^ 
senices.    F.\ciLrriEs:    New   film    studio    building 
just  completed;   air-conditione-d  sound   stage   and 
editorial  facilities,  three  16mni  and  .35mui  editing 
rooms;   animation,  sound  control  and  machinery 
rooms;    screening    from    equipped    for    interlocks 
and  print  showing;  recording  equipment  on  Ifimni 
edge  track  includes  recorder,  three-channel  (lub- 
bers; Ampe.\  Y,"  tape  and  turntables;    11-channel 
audio  inputs;    16nim   projector  selsyn   interlocked 
^vith   dubbers   for  mixing  and   trial  screening;   2 
music    libraries    on    disc    and    tape;    16nnn    and 
35nim    cameras,    silent    and    studio;    underwater 
blimps    for    two    16mm    cameras;    camerii    dolly, 
microphone  boom,  complete  studio  lighting  and 
grip  accessories  in  sound  stage;   location   trailer. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictubks:  Dial  the  Miles.  (American 
Telephone  &  Telegraph  Co. ) ;  A  Longer  Shadotv. 
("Southern  Regional  Education  Hoard);  Trouble 
on  Pole  55;  Direct  Distance  Dialing.  (Southern 
Bell  Telephone  Co.);  Slidefilms:  Truck-Type 
Hydraulic  Reel-Loader,  (Southern  Bell);  Set  the 
Pace:  The  Royal  Touch:  Ohjectiom-  Overruled: 
(Coca-Cola);  Confef,:iions  of  a  Nufirape/Suncrest 
Dealer,  (Tucker  Wayne  Co.). 


KENTUCKY 


VOGUE   FILM  PRODUCTIONS,   INC. 
Bowman   Field,   Louisville  5,  Ky. 
Phone:    GLendale   4-3689 

D;ite  of  Organi/.ition:    1950 

Hal  \'inson.   President 

Charles    Straayer,    Production    Mana^^cr 

Elise   Meyer,   Creative   Director 

George    Weinmann,    Director    of    PholOiiraphy 

Frank  Johnson,  Sales  Manager 
Sehvices:  Motion  pictures,  slide  presentation!.-, 
slidefilms,  T\'  commercials,  sales  meeting  stage 
presentations.  Facilities:  16mm  production 
equipment,  including  sound  studio;  c()ni)iletc  lo- 
cation e<iuipment  in  a  mobile  unit. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  A  Look  Within.  (Campaign 
Services  Co.);  Your  Driver's  License.  (Common- 
wealth of  Kentucky);  Mr.  Moore's  Dream  Was/i- 
er,  (Home  Lanndn  Dept..  General  Electric  Co.); 
Slidefilms:  General  Electric  Heat  Pump  Room 
Air  Conditioners.  (Room  .Air  Conditioner  Dept., 
General  Electric);  The  One  Best  Way,  (Interna- 
tional Sea  \'an.  Inc.);  Sales  Features  for  1961; 
The  Spacemaker:  The  General  Electric  Ranne 
Story;  We've  Got  a  Secret:  Hidden  Values:  ( Gen- 
eral Electric,  Household  Refrigerator  Dept.);T\' 
Commehci.\ls:  for  Hannah  Mot(ns;  Kentuckv 
Department  of  Public  Safety;  Lil)<'rt\  \;itional 
Hank   &  Trust  Company. 


MV  this  s\inbol  over  producer 
listings  in  these  pages  refers  to  display  advcr- 
ti.scments    within    this   Production    Review   issue. 


LOUISIANA 

PAN   AMERICAN   FILMS 
735  Poydras  Street,  New  Orleans,  La. 
Phones:   JA   2-5364 

Date  of  Organization:   August,    1950 

J.   M.  LeBlanc,  Partner  &  Prod.  Mgr. 

Frank  Richard,  Partner 

Jos.   A.    LcBaron.   Chief  Editor 

Win.    .■\.    Dclg;ido,    Laboratory   Supt. 

].   R.   Lawton,   S(nind   Engineer 

Walton  Rivet,  Chief  Cameraman 

Johnny  Smith,  Film   Proce.King 

Leo  Conrad,  Sales 
Services:  Complete  16inm  laboratorx ,  b&w 
processing,  reversal,  negative  and  positive  print- 
ing; color  duplication;  editing  and  sound  record- 
ing. 16mm  film  production,  color  or  b&w  for 
documentary,  educational,  industrial  and  special 
event  films.  Facilities:  Editing  rooms;  Mole- 
Ricluudson  lighting;  Arri  16,  1200  Auricon,  Bell 
&:  Howell  iind  Cine  special  cameras.  M;nirer 
1 6mm  recorder;  Magnasync  16mm  ;ind  ITKmin 
magnetic  film  recorders;  recording  studio;  Bell 
&  Howi'll   16mm  ininting  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Bowl  1962,  (New  Or- 
leans .Midwinter  Sports  Assn.);  Morgus,  (Rupert 
Copponex  Advertising);  Wild  Cargo,  series  (Mar- 
di  Gras  Productions);  Project  15,  (M.  J.  Gautier- 
Hnusing  Authority);  Athenian  Ball,   (Iris  Club). 


NORTH      CAROLINA 

WALTER   J.    KIEIN    COMPANY 
(Motion    Picture    Division) 
1214  Elizabeth   Avenue,  Charlotte  4,  N.C. 
Phone:    FR   7-1646 

D.itc  of  Ori/anization:    May,    194S 

Walter  J.  Klein,  President 

James  L.   Williamson.   Sr..   Adm.    Dir. 

Mrs.  Dorothv  Gnldfarb,  Distribution  Dir. 

J;itana  Candy,  Robert  N.  Buckler. 
Account  Service 
Services:  Motion  pictures  for  TV  and  public 
audiences  including  distribution  and  contiinial 
u)5-d;iting.  World-wide  news,  sport  and  recrea- 
tional coverage.  Facilities:  Studios,  theater, 
editing,  storage  distribution  and  general  offices; 
complete  art,  still  photography,  copy-writing  fa- 
cilities ;intl  darkrooTii. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  .hi.rf  Like  Sex.  (Monroe  Auto- 
Equipment  Co.);  WITNland,  (Television  Sta- 
tion WITN);  Chadotte.  Queen  of  Cities.  (Char- 
lotte Labor  C^ouncil);  Calaubu  College.  (Catawba 
College),  The  Colnnibia  River,  (U.S.  Dept.  of 
Interior). 


TENNESSEE 

CONTINENTAL   FILM    PRODUCTIONS   CORP. 

2320  Rossville   Blvd.,  Chattanooga,  Tenn. 

Phone:  AMherst  7-4302 

D;ite  of  Incorporation:    1953 

James  E.  Webster,  Pre.?.  &  Exec.  Producer 

H.  L.  Thatchei-.   Trea.mrcr 

Thom:is   Cnitchfield.   Secretary 

\'ictor  Wilkens,  Dir.  of  Photography 
SERVicrES:  16mm  and  35mm  color  and  b&w  live 
and  animated  motion  pictures;  sound  slidefilms; 
industrial  sales,  sales  ;ind  personnel  training, 
documentary,  public  relations,  medical,  educa- 
tion.il  ;uid  T\'  lilms.  Producers  of  color  stills  and 
illustrative  photography.  Facilities:  Production 
lacilities,  including  16mm  ;md  35nnn  cameras, 
8,000  ,sq,   ft.   sound  stage  and   recording  rooms, 


CONTINENTAL   FILM   PRODUCTIONS: 

mobile  location  unit,  synchronous  recorders,  s 
gle    system    cameras,    FilmoRama    lenses;    lig  , 
ing  equipment;   complete  art  and   animatiorj 
partmeiit.    Permanent    creative    st;iff— wTitrrs, 
rectors   and   musical   director. 

RECENT  PRODUCTIONS  AND  SPONSO 
.Motion  Pictures:  Junior,  Go  Home.  ( Intersti 
Life  &  Accident  Insurance  Co. ) ;  Mechanics 
Marching,  Pari  /,  (Arc  Publi.shing  Co.);  Slie 
films:  Man  Between;  (.Mead  Johnson  Co.);  f 
lure  Unlimited;  The  Ounce  That  Counts;  Throu 
These  Doors;  (The  Kr\st:il  Co.);  The  Johns 
Girl,  (Howard  JohiLSon  Restaurants);  Mi; 
Speedy  Kayo;  Sam  Snurd  the  Dirly  Bird;  (Ka 
Oil  Co.);  The  Most  Important  Day,  (Contint 
tal  Life  Insurance  Co.  of  S.C. ) ;  The  Golden  T 
angle,  (Pan  American  World  .\irways);  Stric. 
Entre  Nous,  (Coca-Cola);  The  As-troscope,  {A 
tion  Enterprises). 


FOTOVOX,   INC. 

1447  L^nion  Avenue,  Memphis  4,  Tenn. 
Phone:   27.5-3192  ; 

Date  of  Organization:    1951 

Date  of  Incorporation:    1955 

Elston   Leonard,   Jr.,   President 

Peter   Harkins,   Vice-President 

F.   M.   Leonard,   Secretary-Trea.'nirer 
Services:    Research;    script;    production    ot    ii 
tion    pictures,    slidefilms;    special    presentatiiB 
for    business,    industry.    Television    commercis 
and  series  productions.   Studio  or  location.   A'- 
mation,    live-action,    documentary.    Custom 
cording  and  tape  duplicating.  Facilities:  Drif 
in  sound  stage  50'  x  75',  second  stage  IS'  x  3 
theatre    with    projection    room    eciuipped    for 
terlock  screening;  standing  sets  and  scene  do 
prop  room;  construction  shop;  talent  file;  ;irt  s 
animation   department;    Hot   press   titling   eqi 
ment;    four    editing    rooms,    Mo\iola    equipp'; 
seven    magnetic    channels     and    mixer.     Stan'- 
Hoffman     recorder     and     dummies;     Magnec'i 
tiipc   duplicator,   portable   s\nc   recorder;    linvr 
;uiiplifier,  equalizers;  sound  effects  librarx    .uul 
music    libraries;     Mitchell,     Auricon     and     f'f 
Special    camera    equipment;     electronic    com 'I 
slidefilm  animation  camera;  hydraulic  Crab  do 
Telefunken  and  E\'  microphones;   Mole-Richa  • 
son    mike    boom    and    perambulator;    M-R    ::l 
McAlister    lighting    equipment;    grip    equipnil' 
;nid   sun   retlcctors;    small   background    project  i 
screen;    still    equipment,    35mm,    2!i"    x    2'i". 
X  5"  and  8"  x  10",  Ampex  354  Recorder. 

RECENT      PRODUCTIONS      AND      SPONSC 
Motion     Pictuheis:     Communi.si     Encirclem 
(Nat'l    Education    Progam);     The    Power    T 
Corrupts.   ( Xat'l  Right  to  Work  Comm.);  Pi 
Understanding    (Citizen's    Forum);    Slidefil; 
The    Lineator   Story,    (Tigrett    Industries) 
Case    of    the    Mis.ting    Cu.itomer.?,     (Consutrl 
Evaluation    Service);    Sales    Present.^tion:   if 
Hot  Shot  ln.secticidc.s:  (Simon  &  Gwynn  .\gcnc  . 


* 


SAM   ORLEANS   &  ASSOCIATES,    INC. 
211    M'est  Cumberland   .\ve.,   Knoxville    17 

Tenn. 
Phone:    523-8098 

Branch  Office:  Pathe  Building,  105  East  10 h 
Street,  New  York,  New  York. 

Date  of  Incorporation:    1946 

Siun  P.  Orleans.  Executive  Producer 
Lawrence  Mollott.  As.\ociale  Producer 
\i\ian  La\'alle,  Dir.  of  Public  Relations 
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BUSINESS     SCREEVI 


SAM  ORLEANS  &  ASSOCIATES: 

iBvicEs:  Public  relations,  training,  .surgical  and 
'edical  films;  television  films;  slide  films,  docu- 
entary  films.  Producer  of  T\'  series:  Rural 
merican  Revieiv.  F.\cilities;  Studios,  produc- 
i)n  equipment;  cutting  rooms  (New  York  and 
jio.wille);   portable  synchronous  tape  recorder. 


Projection  and  recording  room.  Transportation 
equipment. 

RECENT       PRODUCTIONS       AND      SPONSORS 

Motion  Piotukes:  .V.  S.  Siiidnnali,  xeric.s.  (Mari- 
time Administration  &  Atomic  Energy  Comm.); 
Air  Force  Famihj  Iloiisinfi,  (U.S.  Air  Force);  Ra- 
diac  Eqiiipmeut.  series,  (U.S.  NavT);  Man 
Enough  for  the  ]oh;  Sixth  Wheel;  .self  sponsored. 


Af  C3 


*f  C3 


METROPOLITAN      DETROIT 


Alexander  Film  Co. 
.5140    Tootmoor,    Birmingham,    Mich, 
i  Phone:   Midwest  4-1212 

j  Donald  Kingsred,  Res.  Vice-President 

(See  complete  listing  under  Colorado) 


Animation,    Inc. 
14005  Fenkell  Ave.,  Detroit  27,  Mich. 
Phone:   Broadway  3-3040 

Ted  Petok 

lee  complete  listing  under  Los  Angeles   area) 


Atlas   Film   Corporation 
Woodward  &  West  Long  Lake  Road 
Box  36,  Bloomfield  Hills,  Mich. 
Midwest  7-11.5.5— James  L.  Herman 
(See  complete  listing  under  Chicago  area) 


WILLIAM   DENEEN    PRODUCTIONS 
16210  Meyers  Road,  Detroit  35,  Mich. 
I  Phone:    UNiversity    1-1673 

;  Date  of  Org;rnization:    1954 

I  William    Deneen,    Producer 
Elmore  Leonard,   Script  Supervisor 
Grace  Garland.  Writer 
Elaine   Benson,   Financial 
Robert  N.  Dick-Read,  London  Office 

:;rvices:  Production  of  educational,  religious, 
dustrial  and  theatrical  motion  pictures.  F.\ciLi- 
ES:  Sound  stage  50'  x  60';  35nim  and  16mm 
itchell  and  AiTiflex  cameras;  V  and  16mm 
nc  sound   recording;   lighting;   Oxberr\'   anima- 

nn;    cutting    rooms,    etc.    Complete    production 

fcilities. 

iCENT      PRODUCTIONS      AND      SPONSORS 

'OTION  PicTUBE.s:  Latitude  7,ero,  (Pontifical 
:st.  for  Mission  Ext.);  The  Man  Who  Has  Everij- 
ling,  (The  Franciscan  Friars);  Britisli  Isles: 
■  andinavia.  Frontier  Boy;  Northwest  Territory: 
.ississippi  Valley;  The  Nile  Valley;  Cradle  of 
'  vilization;    The  Suez  Canal;   The   French   and 

dian  War;  Life  in  New  France;  (Enc\cl()paedia 

itannica   Films). 


Jerry   Fairbanks   Productions 
10432  W.  McNichols  Road,  Detroit  21,  Mich. 
Phone:  UNiversity  4-0770 

Hugh  GollogK,  Sales  Representative 
(See  complete  listing  under  Los  Angeles  Area) 


F.   B.   N.   FILMS 
15240  Crescentwood,  East  Detroit,  Michigan 
Phone:    PR  5-0114 

Date  of  Organization:    1958 

Bert  Penzien,   Ouner-Cinentatograiiher 

William   Harrell,   Writer/Scripts 

Robert  Anthony,  Narrator,  Technical  Res-earch 

i;RviCES:  Complete  production,  script  to  screen 
i  &  35mni  commercial  motion  pictures.  F.\cili- 
lES:  35mm  Editing  &  Moviola  Equipment, 
*mm  Cineflex  camera  with  zoom  lens,  Ampex 
Mmd  recording,  2  c;imera  cars. 

ECENT  PRODUCTIONS  AND  SPONSORS 
loTiON  PicTUBE;  Life  Begins  at  50,  (Commun- 
i'  Theaters);  Screen  Commercials:  Series  for 
blan  Theatre  Service. 


ROBERT   FISHER   PRODUCTIONS 

28395  Swan  Island  Drive.  Crosse  lie,  Mich. 

Phone:  ORleans  6-0440,  6-3307 

Date  of  Organization:  September,  1957 

Branch  Office:  3629  Idle  wild  Avenue,  Cin- 
cinnati 7,  Ohio.  Phone:  WOodburn  1-3515. 
Frank  F.  Fisher,  Sr.,  Vice-Pres.  in  charge. 

Robert  S.   Fisher,   Producer 

Frank  F.  Fisher,  Sr.,  Vice-President 

M;irian    S.    Fisher.    Vice-President 

Audre\'    ].    Fisher,    Seeretanj 

William  Osgood,  Sales  Representative 

Seb\ices:  Writers  and  producers  of  motion  pic- 
tures, sound  slidefilms,  motion  slidefilms,  film- 
strips,  T\'  commercials,  sales  meetings.  F.\cili- 
TiEs:  Sound  stages,  studio  facilities  rented  ac- 
cording to  requirements  of  each  production. 

RECENT      PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  S-O-S  From  the  Kitchen:  A 
Kitchen  is  an  Idea;  (Frigidaire);  Automation 
Goes  White  Collar,  (Dura  Business  M;ichines); 
Slidefilms:  The  Time  of  Your  Life,  (Burroughs 
Corp.);  The  New  Craft-wian  Engine,  (Tecumseh 
Prod.,  through  W.   B.  Doner). 


FLOREZ    INCORPORATED 

815  Bates  Street,  Detroit  26,  Mich. 

Phone:    WOodward   2-4920 

Sound  Studio:   25305  John  R.  Road,  Madison 

Heights,   Michigan 
Date  of  Organization:   1931 
Genaro   A.    Florez,   President 
Hans    A.    Erne,    Executive    Vice-President    & 

General    Manager 
].   Raymond   Cooper,   Secretary-Treasurer  & 

Coni;)fro//er 
John   K.   Kleene,   Vice-President  &   Creative 

Director 
Clark  E.  Pardee,   ]r.,  Vice-President,  Client 

Service 
William  I.  Taylor,  Editorial  Manager 
Harrv'   Breitmeyer,   Production    Manager 

Services:  Management  consultation  on  sales 
manpower  development.  Planning,  writing  and 
production  of  complete  sales  training  progiams. 
Production  of  audio-\'isual  media,  including  mo- 
tion pictures,  motion  slidefilms,  sound  slidefilms, 
filmstrips,  recordings,  slides  and  transparencies, 
flannelboard  presentations,  charts  and  printed 
materials.  Personnel  Services  DiNnsion  offers  con- 
sultation, research  and  personnel  testing.  \'isual 
Presentation  Division  offers  graphic  and  film 
arts  sei-vices,  plus  presentation  equipment  sales 
and  rental.  F.^cilities:  Six-story  main  office  in 
downtown  Detroit.  4,000  sq.  ft.  soimd  studio  in 
suburban  Madison  Heights. 


EAST  CENTRAL 


FLOREZ  INCORPORATED: 

RECENT       PRODUCTIONS       AND       SPONSORS 

Motion  Pictures:  Why  People  Buy,  (American 
Motors);  Why  They  Can  Be  Sure,  (Westing- 
house);  Slioefil.ms:  Let's  Get  Size-Wise,  (Amer- 
ican Motors);  It's  Tune-up  Time,  (AC  Spark 
Plug);  T rouble-Free  Maintenance,  (Gulf  Oil); 
Your  Future  is  Now,  (Tower  Insurance);  Pros- 
pect Activator,   (J.  Walter  Thompson). 


HAIG  AND   PATTERSON,   INC. 

15  East  Bcthune  .\ve.,  Detroit  2,  Mich. 
Phone:  TRinity  3-0283 

Date  of  Organization:    1937 

Branch  Offices:  New  York:  405  Lexington 
Ave..  Suite  6404;  New  York  17.  Phone: 
Yukon  6-3265.  Ronald  Cannavaro,  New  York 
Manager.  Ohio:  The  Talbott  Tower,  Suite 
375,  Dayton  2.  Phone:  BAldwin  3-9321.  J. 
T.  Patterson,  Chairman  of  the  Board. 

].  T.  Patterson,  Chairman  of  the  Board 

Earl  E.  Seielstad,  President 

C  W.  Hinz,  Vice-President,  Secretary 

|.    M.    Saunders.    Viec-Pre.'iident,    Editorial 

W.  E.  Kegel,  Maiuiger,  Sales  Development 

Don   R.    Hagedon,   Production   Manager 

Services:  Industrial  sound  slidefilms,  motion  pic- 
tures, meeting  guides,  instniction  manuals  and 
lecture  charts.  F.^^cilities:  Complete  film  studio, 
permanentK  staffed  with  writers,  artists,  pho- 
tographers ;md   technicians. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefil.ms:  The  Profit  Ride,  (MoPar  Div., 
Chr\'sler  Corp.);  The  Easy  Way  Out,  (Ditzler 
Color  Div.,  Pittsburgh  PUit'e  Glass  Co.);  Opera- 
tion Teamwork;  And  Four  To  Go;  (Lincoln- 
Mercury  Div..  Ford  Motor  Co.);  Diagnosing  Ex- 
cessive Oil  Consumption  and  Engine  Overhaul; 
(Perfect  Circle  Corp.);  Sound  Service;  Cadillac 
U.S.A.;  The  Nuts  and  Bolts  of  It;  Skin  Deep; 
Service  for  the  Sixties;  Keeping  the  Engine  Cool; 
Cadillae-\96-2;  The  Wall;  The  Tall  Shadow;  A 
Real  Brake  for  Safety:  Rx  for  a  Liquid  Diet;  A 
Time  for  Service;  The  Short  Fi/.se;  (Cadillac 
Motor  Car  Div.,  General  Motors  Corp.); 


THE  JAM  HANDY  ORGANIZATION,  INC. 
2821  East  Grand  Blvd.,  Detroit   II,  Mich. 
Phone:   TRinity  5-2450 

Date  of  Organization:   1917 

Officers 
Jamison  Handy,  President 
John  A.   Campbell,   Treasurer 
William  G.  Luther.  Sr.  Vice-President 

in  charge  of  Automotive  Operations 
Russell  B.  Robins.  Sr.  Vice-President, 

Merchandising  and  Market  Development 
Everett   F.    Schafer.   Sr.   Vice-President, 

Planning  and  Programming 
George  B.  Finch,  Vice-P resident.  Sales 

Development 
Harold  Dash,  Vice-President,  Western  Contacts 
Jennings  Hammer,  Vice-Pres.,  Motion  Pictures 
Hughes  Southwell,  Vice-Pres.,  Business  Theater 
Eugene  Hunter,  Vice-President,  Contacts 
Dean  Coffin.  Vice-Pres.,  Stage  Presentations 
Vincent  L.  Herman,  Secretary 


IRODUCTION      REVIEW 
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METROPOLITAN      DETROIT: 


THE  JAM  HANDY  ORGANIZATION: 

Bhanch    Officks 

New  Yohk:  1775  Bioadwav,  New  York  19, 
New  York.  Phone:  )Uc1som  2-4060.  Heniiaii 
Goelz,  in  charge. 

Chicago;   230  N.   Michigan  Avenue,  Chicago 
1,    Illinois.    Phone:    STate    2-6757.    Harold 
Dash,  in  charge. 

Hollywood:  1402  X.  Ridgewood  Place,  HolK- 
wood  2,S,  California.  Phone:  HOlKwood 
3-2321.  Thomas  G.  Johnstone,  in  charge. 

PiTTSBUBGH:  Pennsylvania.  Phone:  ZEnith 
0143. 

Sebvices:  Mdtioii  picture  production:  commer- 
cial, industrial  and  sales  promotion:  personnel, 
customer  relations  and  public  relations;  minute 
movies;  three-minute  screen  advertisements; 
sponsored  shorts;  safet>-,  educational,  health 
films:  tele\ision  commercials,  theatrical  and  non- 
theatrical  distribution  service.  Filmatrip  iind  slide- 
film  production:  commercial,  industrial,  sales 
training  and  shop  training,  customer  relations  and 
public  relations;  merchandising;  training;  car- 
toon. Glass  slides,  transparencies,  slide  racks, 
opaque  materials.  Meetings  assistance:  staging 
and  projection  senice,  convention  programs,  live 
shows. 

F.^ciLiTiEs:  Complete  studio.  Sound  stage,  re- 
cording, set  construction,  direction,  casting,  scene 
design,  mock  ups,  miniature,  stage  management, 
field  reconnaissance,  animation  studios,  music 
direction  and  orchestra,  rear  projection,  prop 
department,  speech  and  acting  coaching,  slide- 
film  studio,  film  processing  laboratories,  art  de- 
partment, locatitjn  equipment,  creative  staff. 
Projection  equipment  sales  and  ser\'ice.  Special 
devices:  suitcase  projectors.  Shoppers  Stoppers, 
continuous  loop  projection,  projectors,  synthetic 
training  devices. 

RECENT      PR0DUCTJON5      AND       SPONSORS 

Motion'  Pictures:  Yours  To  Command,  (Ontario 
Hvdro  Electric  Comm.);  Miracle  on  Demand, 
(Pontifical  Assn.  of  the  Holy  Childhood);  The 
Will  of  Augusia  Nash,  (Nat'l  Council  of  Church- 
es of  Christ  in  the  U.S.A.);  Public  Relations  at 
Work,  (Public  Relations  Soc.  of  ^America); 
Poiver  for  Progress.  (Sun  Oil  Co.);  It  Happens 
Every  Day.  (United  Foundation,  Detroit);  A 
Report  to  You.  (Great  Lakes  Steel  Corp.); 
Breakthrough.  (duPont);  A  Trip  To  Remember, 
(Bowling  Proprietors'  .\ssn.  of  America);  Tlie 
U.  S.  Royal  Safety  SOO,  ( United  States  Rubber 
Co.);  Rocket  to  Higher  Sales:  (Pittsburgh  Plate 
Glass  &  Paint  Co.);  Arithmetic,  (Ginn  &  Co.); 
The  Michigan  Story,  (Michigan  Consolidated 
Gas  Co.);  The  Front  —  It's  a  Plea-ture,  (Coca- 
Cola);  Conference  Stimulators.  (General  Motors 
Corp.);  Challenge  at  Darien.  (Chevrolet  Motor 
Division);  Slidefil.ms:  Building  the  Qfiality  Im- 
age; (Coca-Cola  Co.);  A  .Vc'if  Dimension  in  Re- 
freshment. (Coca-Cola  Export  Co.);  High  Hopes 
for  Hogs.  (Hess  &  Clark  Div.,  Ricliardson-Mer- 
rell.  Inc.);  School  Service  Slidefilms:  Euro- 
pean Lands:  Understanding  the  .\tmosphere: 
Mathematics  for  the  Primary  Grades;  First  .Ad- 
ventures in  Space;  French  for  Elementary  Grades; 
The  Soviet  Union  Today,  (self -sponsored  for  sale 
to  schools). 


-V-  this  symbol,  appearing  over  a 
producer's  listing,  indicates  thiit  disjilay  adver- 
tising containing  additional  and  nschil  reference 
data  appears  in  other  pages  of  this  12th  Annual 
Production    Review    issue. 


HENNING   AND   CHEADLE,    INC. 

10010   Greenfield    Koad,   Detroit    27,    Mich. 
Phone:   BRoadway  2-1000 

Date  of  Organi/ation:   1945 
George  R.   Cheadle.   President   &   Trea.iurer 
John  D.  Joseph.  Secretary  &  General  Mgr. 
Harold  Dobrowii.  Editorial  Director 
Kied  W.   Denker,  .\rt  Director 
John    Stehney,    Photographic    Director 
Sehmcks;   Preparation   of    sales    promotion    and 
training      programs      and      matei'ials      including 
motion     pictures,     sound     slidefilms.     overhead 
transp;nencies,  charts  and  literature.    F.^cilities: 
Writers,    photography,    recording    and    direction. 

RECENT      PRODUCTIONS      AND      SPONSORS 

-Motion  Pictures:  Kerr  Permala.stic  Technique, 
(Kerr  Mfg.  Co.);  Slidefilms:  Sam  Gets  Off 
the  Mountain.  (DMCP.  Inc.);  Margitt  of  Su- 
periority. (Diamond  Crystal  Salt  Co.);  Gus  Goes 
for  Gas.  (Mamifacturer  Heat,  Light,  and  Gas 
Co.);  The  1961  Yardman  Line.  (Yard-Man,  Inc); 
Parts  Order  Handling,  (Cadillac  Motor  Car 
Div.);  The  Que.ition  Clearing  Hou.?e,  (MoPar 
Div..  CliPisler  C^orp. );  What's  the  Mystery?, 
(Union  Switch  &  Signal  Co.);  Meetings  & 
Conventions:  Partners  in  Progress,  (Diamond 
Crystal  Salt  Co.);  Inventory  Control,  (Cadillac 
Motor   Car  Div.). 


INSTRUCTIONAL  ARTS,   INC. 

16210  Meyers  Road,  Detroit  35,  Mich. 

Phone:   UNiversity  2-3932 

Date  of  Organization:   1946 

Nicholas   ].   Beck,   President 

James  W.  Atkinson,  Vice-Pres.  &  Treas. 

Harn,'  B.  Rottiers,  Secretary 
Services:  Creati\e  and  production  staff  for 
slidefilms.  motion  pictrires,  slides,  instructional 
manuals,  catalogs,  artwork  and  photography. 
Audio-\isual  equipment  sales.  Facilities:  Com- 
plete art  and  photographic  depai'tments  including 
40'  .\  50'  stage  with  equipment  for  still  or  mo- 
tion photograph);  still  laboratories;  16mm  and 
35mm  animation  stand;  recording  studio;  hot 
press    t>'pesetting    department. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefilms:  The  Ansiver  to  a  Builder's  Prayer, 
(Kelvinator  Div.);  Air  Control  Technics,  (Ross 
Operating  \'alve  Co.);  A  \eiv  Plan  for  Whole- 
sale Parts  Profit.  (General  Motors  Corp.);  Part- 
ners in  Research,  (Ralston  Purina);  Live  Pres- 
entation: Product  Education  &  Service  Train- 
ing Program,  American  Brakcblok  Division. 


KAFORD  KERBAWY  &  COMPANY 
1300  Buhl  Building,  Detroit  26,  Mich. 
Phone:    WOodward  3-0201 

Date  of  Organization:    February,   1956 
Haford    Kerbawy,   Producer 
Lester  T.   Davis,   jr..   Business  Manager 
\'ictor   F.   Radcliffe,   .\ccount   Executive 
E.   P,aul    Miller,    Production    Manager 
Irene  C.  Byerlein,  Office  Manager 

Services:    Producers   of   motion    pictures,    stage 

shows   and   closed-circuit   telecasts    for   industry. 

F'acilities:     .'\ssociated    studios    in    New    York, 

Cleveland.   :iud    Los   .Angeles. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictcres:  One  Fine  Day;  Economy 
Designed  Hydronics;  7ii  a  Class  By  Itself;  (.Amer- 
ican St;uidard  Plinnbing  &  Heating) ;  Coni 
Chaniiiions;  Mr.  Hill  Meets  Rix;  {  Ford  Tractor 
6c  Implement  Div.,  I'^)rd  Motor  C!o.);  Live  Pre,s- 
entation:  for  .American  Standard  National  Sales 
Rallv. 


TOM  MARKER  AND  COMPANY 
S   Bloomfield  Clenter.   Bloomfield  Hills,  Mi 
Phone:    Midwest   7-361G 
Date    of    Organization:    1960 

Thomas   P.    Marker.   President 
Frank   W.   Linder 
.Man    McSherry 

Services:  Creating  and  producing  public  a 
in-eompan\'  communications  programs  to  gen 
;ite  sales,  image  or  an\*  specific  result  wani 
by  industrial  management.  Specializing  in  t 
production  and  application  of  motion  pictur 
live  shows  and  presentations.  Facilities:  (r 
tive  and  supervisory  staff;  film  editorial  tac 
ties;  continuing  contractual  agreements  cm 
ing  specialized  creative  re<(uirements  and  rj 
chanical   facilities. 

RECENT       PRODUCTIONS      AND      SPONSO 

Motion  Pictures:  Special  Report  —  The  Aii 
mobile  Iiulu.stry;  Tamiment  Report;  (Chn,sl 
Imperial  Div.  of  Chrysler  Corp.);  The  300  Id\ 
(Chpisler-Plymoudi);  Executive  Report.  (Ni 
Par  bi\-.  Chrysler  Corp.);  Live  Present atk 
Field  Force  .Meeting,  Chnsler-lmperial  Div., 
Chrysler   Corporation.  I 


MPO   Productions,   Inc.  | 

921    Monroe    Blvd.,    West   Dearborn.  Michi 
Phone:   CReslview  S-4412 

\ictor   F.   Radcliffe,   Manager  j 

(See  complete  listing  under  New  York  City)| 


Parthenon    Pictures  ( 

Detroit    14,   Michigan  ' 

Phone:    823-3113 

Fred  Frink.  .\s.sociate  Producer 

(See    complete  listing  under  Los  .Angeles  ;iri) 


REGAN   PRODUCTIONS,  INC. 
19730   Ralston,   Detroit   3,   Mich. 
Phone:   TUIsa  3-2800 
Date  of  Organization:  luly,  19.50 
Lawrence    M.    Regan,    President 
Warren    Hart,    Vice-Pres..    Charge   Product 
Norman  K.  X'anDerzee,  Vice-President, 
Charge  Sales 

Services;   Complete  programs  for  training.  Si 
promotion,    public    relations    and    education, 
eluding  sound  motion  pictures,  sound  slidefil 
printed    materials,    stage    presentations    and 
spots.  Facilities;   Studio  designed  and  built 
sound   filming.    Still   photograph)'   st:ige.    labci 
tory,    art    studio,    magnetic    recording,    35mm» 
1 6mm   c;uneras.    cutting   ;uk1   screening    rooms' 

RECENT  PRODUCTIONS  AND  SPONSCi 
Motion  Pictures:  Skclly  Dealer  Meeting,  {l! 
Goodrich  Co.);  Sell  Vp  \\  ith  Delco.  {  United  Jf- 
tor  Service);  Building  Mileage.  (Montgoroj 
Ward);  Slidefilms;  State  of  the  Statetm 
State  of  Our  Union;  hLfurance  is  Your  Best  I 
icy;  (.Associates  Investment  Co.);  Adjustm' 
Policy  &  Procedures;  Five  Steps  to  Success] 
Budget  Collections;  The  Sew  Tread  Story;  {I 
Goodricli  Co.);  Body  Conditioning.  (Ford  Mlf 
Co.);  71  Million  Parts  Cu.stomers.  (C;hrysler  K- 
Par);  Success  Is  an  Open  Book.  (Parke  Dis 
&  Co.);  Christmas  is  for  Keeps;  The  Custo 
a  Man  of  Di.stinction;  Bedding  to  Rely  On;  S 
gestitm  Selling  the  Gary  Way;  (Montgomi 
Ward);  Live  Presentation:  Victory  Rally;  (I 
Goodrich  Co.). 
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BUSINESS     SCREE') 


IIETROPOLITAN      DETROIT: 


Van   Praag  Productions,  Inc. 
2301  Dime  Building,  Detroit  26,  Mich. 
Phone:  woodward  2-4896  (TWX  DE-161) 

I :  .'Viidrew  Pastxila,  General  Manager 

I   (See  complete  listing  under  New  York  Citv) 

I  VIDEO  FILMS  INCORPORATED 

\  1004  E.  Jefferson  Ave.,  Detroit  7,  Mich. 
Phone:   WOodward  2-3400 

Date  of  Organization:    1947 
iiDate  of  Incorporation:    1959 
I  Clifford  Hanna,   President 
liWilliam  R.  Witherell.  [r.,  Vice-President 

I I  and  Creative  Director 

IWilliam    E.    Lane,    Secretary-Treasurer   and 
'     Manager 

tHenr\-  .Mengeringhausen,  Sound  Engineer 
iHrayr  Toukhanian,  Director  of  Photography 
ICharles  P.  Doran,  Assistant  Cameraman 
HMCES:  Creation  and  production  of  motion 
tines  for  industn,'  (sales  promotion,  sales 
tuning,  public  relations,  engineering,  etc.); 
(assified  film  reports  for  the  armed  forces;  T\' 
(|mmercia!s.  Completion  services  include  anima- 
fcn  and  li\e  photograph)',  music  scoring,  sound 
mrding  and  editing.  Facilities:  Sound  stage; 
.aurer  and  Bell  &  Howell  cameras;  animation 
Mnd;  editing  rooms,  16mm  and  35mm  Moviolas; 
<|mplete  lighting  and  sound  equipment  for  stu- 
p  and  location. 

^CENT  PRODUCTIONS  AND  SPONSORS 
;oTiON-  PicTUBEs:  Retail  Sales  Meeting,  (.^meri- 
«n  Motors  Corp. ) ;  Mercury/ Atlas  Project,  ( Bur- 
Jughs  Corp.);  Behind  tlw  Headlines;  Nuclear 
Iftcer  for  Michigan's  Future:  (Consumers  Power 
<]).);  Dodge  Trucks;  Car  Features;  Demonstra- 
tin  (uith  Ross  Roy-BSF&D  for  Dodge  Div., 
Jirysler  Corp.);  you  Lose  3  Ways;  (Midas, 
t);  Hidden  Profits;  Jet  Age  Driving;  Equal 
"jjne;  (Monroe  Auto  Equipment  Co.);  Xeic  Abil- 
i{.  (Rock-well  Standard  Corp.);  Retail  Tire  Sell- 
4;  (United  States  Rubber  Co.);  Leave  it  to 
y-ungstown.  (with  Ross  Rov-BSF&D  for  Youngs- 
tlvn  Kitchens);  What  Do  You  Say?,  (Walker 
.arketing  Corp.);  Camera  Talks.  Executives, 
(;hr\sler  Corp.);  TV  Commebchls:  for  Auto- 
rfjbile  Club  of  .Michigan:  (Stock-well  &  Marcuse). 
Oirysler  Corp.;  (Young  &  Rubicam);  Dow 
timing  Corp.;  (Church  &  Guisewite  Adv.,  Inc.); 
leal  Shoe  Co.;   (E.  A.  Oppenheim);  and  others. 


Wilding   Inc. 
'4925  Cadieux  Road,  Detroit,  Mich. 
Phone:  TUxedo  2-3740 

Gordon   Miller,   Vice-President 
13535  Livemois  Ave..  Detroit,  Mich. 
Phone:   WEbster  3-2427 

Norman  B.  Terr\',  Vice-President,  Marketing 
(See  complete  listing  under  Chicago  area) 


Raphael   G.   Wolff  Studios,   Inc. 
jCreative  Services,  Inc.,  6404  Woodward 
'     Avenue,  Detroit   2,  Michigan 
Phone:    TRinity   1-2209 

■Stanley   E.   Staffeld 

(ee  complete  listing  under  Los  Angeles  area) 


MICHIGAN 

CAPITAL  FILM   SERVICE 

224  Abbott  Road,  East  Lansing,   Michigan 

Phone:   EDgevvood  2-3544 

Date  of  Organization:    1942 

James  Robert  Hunter,  President 

Richard    Cole.    Comptroller 

Joseph    Ceterski,    Sales 

Robert   Winkel.    Laboratory 

Kenneth    Kortge,   Creative   Editor 

Douglas   Knowlton,   Camera,   Director 

Martin  Gal.  Writer,  Director 

R.  M.  Hunter,  Public  Relations 
Services:  16mm  color,  b&w  processing  and 
printing;  .sound  recording;  photography;  editing; 
animation;  TV  commercials;  Kinescoping  and 
complete  script  to  screen  productions.  F.aclli- 
TiEs:  Sound  studio;  projection  room;  editing 
rooms;  art  room;  color  and  b&w  processing  and 
printing  Ldxs;  motion  picture  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictxties:  The  Code.  (.Michigan  Educa- 
tion Assn.);  They  Voted  "Yes",  (WMSB-T\', 
Michigan  State  University);  Oldsmobite  1962 
Dealer  Presentation.  (Oldsmobile);  Dollars  in 
Your  Pocket.  (Michigan-Millers  Insurance  Co.); 
T\'  Films:  series  of  26   (Schafers  Bakeries). 

PORTAFILMS 
Orchard   Lake,   Mich. 
Phone:   EM   3-0561 

Date  of  Organization:    1947 

William   Murray,   Director 

Edward   Wheeler,   Sales  &   Utilization 

John   Warren.    Finmwe 

Paul   Cringle,   Design 

Gwen  King,  Production  Coordination 

Elfreda  Haynes,   Office 

Thomas  Stringer,  Project  Supervisor 
Servtces:  Designers  and  producers  of  films  for 
business  and  education.  F.acilities:  Own  and/or 
rent  equipment  and  facilities  needed  for  live- 
action,  animation  or  stop-motion  production. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  1962  Comparison,  (Chrys- 
ler, via  Ross  Ro>-BSF&D);  Chassis  Partners. 
(Moog  Industries);  On  the  Level,  (Columbus 
Parts  Corp.);  Viva  The  Valiant  Fort,  (in  cooper- 
ation with  the  U.S.  Dept.  of  Interior);  A  Spark 
in  Time  on  the  Firing  Line,  (Champion  Spark 
Plug  Co.). 


OHIO 

Metropolitan   Cincinnati 


Atlas  Film  Corporation 
2801  Cyclorama  Drive,  Cincinnati  11,  Ohio 
Phone:  MOntana  2-2228 
R.   L.    .McMillan,   in   charge 

(See  complete  listing  under  Chicago  area) 


Robert  Fisher  Productions 
3629  Idlewild  Avenue,  Cincinnati  7,  Ohio 
Phone:  WOodbum  1-3515 

Frank  F.  Fisher,  Sr.,  Vice-President,  in  charge 
(See  complete  listing  under  Michigan  area) 


These  Exclusive  Review  Reports  Are 
a  Copyrighted  Business  Screen  Feature 


iM^^  c3iM^^  rj 


EAST  CENTRAL 


K  &  S   FILMS,   INC. 

5819  Wooster  Pike,  Cincinnati  27,  Ohio 
Phone:    BRamble    1-3700 
Date  of  Incorporation:    1948 
Jack  R.  Rabius,  President 
S.   Harry  Wilmink,  Vice-President 
Roma  I.   Riibius,  Secretary-Treasurer 
W.  J.  Landn.,  Executive  Producer 
Richard  Lee.  Account  Executive 
Robert  Adams,  Recording  Director 
Marjorie  Meyer,  Art  Director 
Mar\-   Charles,  Production   Coordinator 
Services:    Specializing  in   industrial  motion   pic- 
tures, sales  training  films,  sound  slidefilms,   ani- 
mated   and    hve    TV    commercials.    F.\cilities: 
Complete  production  facilities;  two  sound  stages, 
script  service,   16mm  synchronous  sound  record- 
ing equipment  and  complete  editorial  services. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion    Pictures:    A    Memorable    Vacation    at 
Castle  Harbour;   Mixing  Business  uith   Pleasure 
at  Castle  Harbour;    (Castle  Harbour  Hotel,  Ber- 
muda);    Hydro    Dynamic     Building   Set.     S;iles 
Film,   (Kenner  Products);  G.E.  -  V.T.O.L.  Lift 
Fan    Progress    Report,    (General    Electric    Co.); 
Slidefilm:    Classic  Interiors,    (Batesville  Casket 
Company);    T\'    Co.mmebchls:    for    Schoenling 
Brew-ing  Co.;   Frisch  Restaurants;   Stuart   Manu- 
facturing   Co.;    E.    Kahns    Sons    Meat    Packers; 
Kenner  Products;  Union  Trust  Co.;  Burger  Brew- 
ing Co.;  Rainbow  Crafts;  Spare  Time  Game  Co.; 
Old  Crown  Brewing  Co. 


LASKY  FILM  PRODUCTIONS,  INC. 

.T?05  Lonsdale  Street,  Chicinnati  27,  Ohio 
Phone:  BRamble  1-5833 

Date  of  Organization:  1939 

Date  of  Incorporation:  1956 

Max  Lasky,  President.  Executive  Producer 

[ack  A,   Robertson,   Vice-Pres.,  Production 
Manager 

Elizabeth  C.  Peters,  Treasurer,  Prod.  Asst. 

H.   H.   Nieberding,   Secretary 

Da\id  R.  Wilson,  Sales 

Marc   Siegel,   Script   Supervisor 

Douglas  Gray,  Production  Assistant 
Services:  Producers  of  motion  pictures  for  in- 
dustry and  tele\ision.  Specialists  in  color  photog- 
raphy. Facilities:  Completely  equipped  sound 
studio  and  mobile  unit  for  35mm  and  16mm  pro- 
duction. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictubes:  Scrub  Game,  (Procter  &  Gam- 
ble Co.);  After  It's  Yours;  Paris  Air  Show;  (Gen- 
eral Electric  Co.);  A  Promise  to  Yourself,  (Fed- 
erated Stores);  Your  Second  Job,  (Cincinnati 
United  .\ppeal). 


Wilding   Inc. 

617  Vine  Street,  Cincinnati,  Ohio 
Phone:    GArfield    1-0477 

E.    W.    Gaughan,    District    Manager 

(See  complete  listing  under  Chicago  area) 

Note  on  Omissions  and  Listing  Correction 

■m-  Three  first-class  mailings  to  producing  com- 
panies throughout  the  U.  S.  and  abroad  were 
used  to  compile  this  section.  Listing  data  re- 
ceived after  extended  deadlines  and  corrected 
material  will  appear  in  our  first  Production  Re- 
view  supplement   to   be   published    this     year. 
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EAST    CENTRAL:    OHIO    CITIES 

Metropolitan   Cleveland 

CINECRAFT    PRODUCTIONS,    INC. 

2515   liaiiklin   Blvd.,  {.Icvcland,  Ohio 
Phone:   Sl'perior  1-2300 

Date  1)1    Organization:    1937 

Date  of  Intorpoiation:    1947 

Ra\    CnlKn,   President 

Paul   failltn,   Vice-Piesiilciit   in    Cliaific  of 
Proiltictiuii 

l^obiTt  Ha\iland,  Executive  Producer 

L:inri'nci'  Higgins,  Sales  Mciiidner 

Hobcit    D:i\idson.    Director   of   Research 
&    Development 

Donald   Mitdifll.    Controller 

Harr\-   Horrocks,   Director  of  Plwtofiruplui 

Edwin   C.   Perry,   Director-Cameraman 

Robert  Mo\vr\-,  Art  Director 

Robert  W'elclians,  Director-Editor 
Sehvices:  16nim  and  35mm,  color,  b&w,  sonnd, 
silent,  production  of  li\e  or  animated  subjects 
for  sales  promotion  and  training,  public  rela- 
tions, T\".  Specialists  in  multi-camera  s\nchronous 
shooting.  F.\ciLiTiEs:  FulU'  equipped  building; 
sound  stage;  floating  recording  studio  with  con- 
trol rooms,  editing  rooms,  screening  room.  Art 
Department,  ;numation,  carpenter,  piiint  shop, 
film  processing  laboratories  and  general  offices. 
Two  1 6mm  Mitchell  cameras;  one  35mm  BNC 
Mitchell;  three  Fearless  Panoram  Dollies  with 
gear  heads;  Saltzman  Animation  stand;  diesel 
electric  generator  for  location  shooting. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictuhks:  Coiintdimn  at  Pesco.  (Pesco 
Products,  Div.  of  Borg  Wanier);  Buildinp,  Po- 
litical Leadership,  series  of  13  (Republic  Steel 
Corp.);  Potcer  Without  Poles.  (The  Illuminating 
Co.);  Automatic  Career,  (Nat'l  Screw  Machine 
Products  As.sotiation ) ;  Letter  to  Youngstown. 
(Youngstown  Sheet  &  Tube  Co.);  Veri/  Impor- 
tant Person.  (Columbus  Dispatch);  Know  Your 
Motor  Oil.  (Peunzoil  Div.,  South  Peun  Oil  Co.); 
Turniufi  Points.  (Dale  Carnegie  &  Assoc.  Inc.); 
Water:  Pattern  of  Life.  (State  of  Ohio.  Dept.  of 
Conservation);  Xone  So  Blind.  (Cleveland  So- 
ciet>-  for  the  Blind);  Tools  That  Shaped  America. 
(Grinding  Wheel  Institute);  Slidefilms:  Sud- 
denly: (Bobbie  Brooks,  Inc.);  The  Big  "T", 
(PennsyK;uiia  Tire  Co.);  Latex  House  Paint. 
(Shei-win  Williams  Co.);  Slant  Shelf  Market. 
( Westinghouse  Electric);  T\'  Commerchls:  for 
Standard  Oil  of  Ohio;  Ohio  Bell  Telephone  Co.; 
International  Breweries;  Cleveland  Trust  Co.; 
Schaefer  Beer;  Carling  Brewing  Co.,  Inc.;  Na- 
tional Gypsum. 


EDWARD  FEIL  PRODUCTIONS: 

Division  Training  Film.  ( I'lnted  .Appeal  of  Great- 
er (Me\el;uid);  Sliaihnv  of  a  Chance,  (United 
Foimdation  of  .Summit   Couut\.    Inc.). 


Clifton   Productions,   Inc. 

Park    Building,   Public   Square,   Cleveland    14. 
17S20  Lake  Road,  Lakewood,  Ohio 
-Maurice  T.   Groen,   President 

(See  complete  listing  under  New  York  City) 

EDWARD    FEIL   PRODUCTIONS 

1514   Prospect  .\vcuue,  Cle\eland   15,  Ohio 
Phone:   PRospect   1-0655 

Date  of  Organization:  1953 
Edward  R.  Feil,  Executive  Producer 
Sehvices:  Production  of  industriiil,  institutional, 
sales,  public  relations  and  promotion  films;  films 
for  television.  F.*cu,ities;  Scripts,  camera,  edit- 
ing, and  sound  recording  availiible  for  location 
or  studio  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicTrHKs:  Safetij  in  the  Chemical  Lali- 
oratorij.  (The  .Manufacturing  Cheiuisls'  Assn.); 
Pre-Stretch  Draw  Forming.  (The  C.\n\  Bath  Co.); 
A  Concept  of  jaw  Function  with  Clinical  .Appli- 
cation,   (Dr.    T.    M.    Messerman);     1961    Metro 


GENERAL  PICTURES  CORPORATION 
4501  West  Pleasant  Nallcy  Rd..  Cleveland  34, 

Ohio 
Phone:  Victory  2-3e3() 

Date  of  Organization:    1957 

(Jeorgc  Oliva.  Jr.,  President  &  Sales  Mgr. 

Miliard    M.    Horace,    Vice-Pres..    Prod.    Supvr. 

Robert  Deming,  Chief  Cameraman 

Doris  Shaw,  A.s.rt.  Production  Supvr. 

\\'anda  Clark.  Trea.furer 
Sehvices;  Production  of  16mui  an<l  35nnn  luotion 
])ictures,  sound  slidefilms,  videotape  and  film  T\' 
commercials,  sales  presentations,  kinescopes, 
uewsreel  films,  still  photogiaphy.  F.\CILITIES: 
S(Hmd  stages,  Mole-Richardson  perambulator, 
two  Fearless  Panoram  dollies,  ceiling  grids,  rear 
projection,  eight-channel  soimd  mixing  console, 
.Ampe.x  and  .Magnasync  tape  recording,  0.\berr\' 
animation  stand;  Moviola,  Maurer  optical  record- 
er: complete  music  and  sound  effects. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picti'hks:  The  Unflushahles.  ( Stimdard 
Oil  Co.);  Where  the  Buyers  Arc.  (General  Time 
Corp.);  The  Rule  of  S.  (Art  Directors  Club  of 
Cle\'eland);  Slidefilms:  The  Near-sighted  Sales- 
man. (General  Electric  Co.);  The  Light  Idea 
Sellt  Hou.ses.  (John  C.  Virden  Co.);  T\'  Com- 
MEBCI.\LS:  for  The  Illuminating  Company;  Econ- 
om\"  Savings  &  Loan;  (McCann-Marschalk  Co.); 
Bnant  Heater;  (Griswold-Eshleman  Co.);  West- 
clo.\;    (Hicks  &  Greist,  Inc.). 


INDUSTRIAL  MOTION   PICTURES,   INC. 

1706  East  38th  Street,  Cleveland   14,  Ohio 

Phone:  E.Xpress   1-3432 

Date  of  Organization:    1945 

A.   P.   MacDermott,    President-Treasurer 

D.  E.  MacDermott,  Secretary 
Services:  Motion  pictures,  slidefilms,  slides, 
stills;  sound  recording,  .script.  Specialists  in  lo- 
cation work  for  heavy  indnsti'v.  F.\cilities:  Two 
soimd  stages,  lighting;  studio  camer;is;  fi\'e  chan- 
nel 16mm  film,  H"  tape  synchronous  recording; 
music  libran-;  Arrifle.x  and  Auricon  cameras. 
Animation;  pictiue  and  sound  editing  depart- 
ments; complete  mobile  equipment  for  location 
recording   :md   jihotograpln  . 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  A  Bearing  on  Profits.  (Bear- 
ing Inc.);  Cleveland's  Out-of-Date  Traffic  Court, 
(Mayor's  Traffic  Safety  Comm. );  Versatility  on 
Tracks,  (Euclid  Div.  General  Motors  Corp.); 
0;k"ii  Coi7  Proving  Ground.  (Lee  Wilson  Engi- 
neering Co.);  Controlled  Preci.'iion  Machining. 
(Lucas  Div.  NBMC);  Slidefilms:  Kirby  19(31 
Spring  Sales  Drive.  (  Scott  &  Fetzer  Co. ) ;  Lorain 
Front  End  Loader;  .WL-3()9  Sales  Training:  MC- 
545  S«/c.v  Training:  (Thew  Sho\el  Co.);  Xchon 
Stud  Welding  in  the  Forging  Industry:  Securing 
Railroad  Car  Decking  Economically:  (Gregorv 
Industries);  T\'  Series:  for  Dan-Dee  Potato 
Chips. 


^ 


Roland    Reed   Productions,   Inc. 
2307  Chester  Ave.,  Cleveland,  Ohio 

George  Oliva,  jr.,  Vice-President 

(See  complete  listing  under  Los   Angeles   area) 


Riviera   Productions 
.566  Birch  Drive,  Cleveland,  Ohio 
Phone:    REdwood    1-6076 

Pat    Rancati.    F.a.\lern    Representative 
(See   complete   listing   under   Los   ,'\ngclcs   area) 


Wilding    Inc. 

1010   luiclid    Hldg.,   Cleveland.   Ohio 

Phone:    iOwer   1-6440 

K.    H.    Osmnii,    .Manager 

(See  complete  listing  under  Chicago  area) 


Other   Ohio  Cities 


Wilding   Inc. 
East  Akron  Post  Office  Bldg.,  Akron   16,  O) 
Phone:   STadium  4-5514 

(Sec  complete  listing  under  Chicago  area) 


COMARCO 
Division  of  Creative  Service  Associates 

507    Patterson    Road,    Da>ton    19,    Ohio 

Phone:    298-6807 

Date  of  Organization:    1959 

O.  E.   (Gene)   Hegel,  Chairman  of  the  Boi 

Donald    B.    Butler,    President 

Robert  A.  Wolff,  Vice-President.  General  M 
Servtces;  Copy,  Art,  production,  (external  p 
duction  and  finishing).  F.\cilities:  for  exter 
production    and    finishing. 

RECENT       PRODUCTIONS       AND       SPONSO 

Slidefilms:  The  Silent  Partner,  (  Earlv  &  Dar 
Co.);  The  Selective  'eO's.  (Murphy  Produ 
Co.);  Others  Need  You  -  Speak  Up.  (Dayl 
Area  Comniunit\  Chest  and  Red  Cross);  Hij 
tcay  to  Sales,  (Romine  Enterprises);  Speak 
and  Sell,  (Standard  Register  Co.). 


L   E.   O'NEIL  &   ASSOCIATES,   INC. 

P.  O.  Box  2238,  Kettering  Station,  Dayton 

Ohio 
Phone:    AXminster    8-7261 
Date  of  Organization:    1947 
Date   of    Incorporation:    1961 
L.  E.  O'Neil.  President 
Wayne   M.   Yoder,    Vice-President   &   Direc 

of  Technical  Publications 
Walker  W.  Lewis,  Jr.,  Secretary 
George  W.  Houk,  Director  of  Graphic  Oc^ 
William  G.  Ditzel,  Director  of  Film  Prodm  I 

Services:    A   complete   communications    sci\i 
motion  pictures,  filmstrips,   graphic  arts,   ttcl 
cal   publications,    engineering   services.    Script 
screen   or  partial   basis.    p-ACiLiTiEs:    Motion  ii 
still  cameras;  sound  equipment;  editing  and  ligj 
ing  facilities;   studio  and  animation  facilities  i 
ranged   according   to   production   requirement! 

RECENT  PRODUCTIONS  AND  SPONSC 
Motion  Pictures:  In  the  Shadow  of  the  Gui\ 
tine.  (The  Society  of  Mary.  The  Marianislj 
Landmarks  of  History.  ( Educ;itional  and  Mi 
.Arts.  Inc.);  The  Frigidaire  Rapid  Drycleai 
(Frigidaire  Div.,  CMC);  Slidefilms:  The  ij 
(()  More  Profit,  (Frigidaire  Div.,  CMC);  Droit 
tize  Your  Teaching,  self-sponsored. 


Haig   and   Patterson,   Inc. 
The  Talbolt  Tower— Suite  375,  Dayton  2.  0  o 

J.  T.   Patterson,   Chairman   of  the   Board 

(See   complete   listing   under   Detroit   :irr.i 

See   Advertising    Pages   for   Helpful    Dati 

->    Producers    wliose    aiUertisemeuts    appiMr  ■' 
other  pages   of  this   .Annual    Review   Issm    . 
this    special    designation     (°)    over    listinu    '. 
Refer  to   the   convenient    "Index   to    .Advuli^ 
on  the  last  page  of  this  issue  for  page  umiii' 
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BUSINESS     SCREEJ 


AST    CENTRAL:    OHIO    CITIES 


AUSTIN   PRODUCTIONS,   INC. 

232  North  Main  Street,  Lima,  Ohio 
Phone:   229-7881 

Date  of  Organization:    1947 

B.  Otto  Austin,   [r..   President  &   Producer 

C.  E.    Butturff.    Vice-President 
K.  F.  Austin,  Secretary 

Ki'ith    Miller,    Cinematographer 
I^.iirv   Oatman,    Sound 


Services:  16mm  motion  pictures,  slidefilms,  TV 
commercials;  recordings.  F.\cilities:  Magnetic 
film  recording  channel;  sync  tape  recording 
equipment;  disc  recorder;  Auricon,  Cine  Special 
and  Bole.x  cameras;  two  sound  stages  with  full 
lighting  equipment;   editing   facilities   for    16mm. 

RECENT       PRODUCTIONS       AND       SPONSORS 

MoTio.N  Pictures:  Report  on  Cost  Reduction; 
Capabilities;  (Denison  Engineering  Div.,  Ameri- 
can Brake  Shoe  Co.);  Superior  and  You,  (Su- 
perior Co;ich  Co.);  Permaseal  Idlers.  (The  leff- 
rey  Manufacturing  Co.);  T\'  Commerci.\ls:  for 
Dinner  Bell  Meats. 


METROPOLITAN     CHICAGO! 


j^  C3 


*f  a 


Af  C3 


METROPOLITAN     CHICAGO     AREA 


ACADEMY   FILM   PRODUCTIONS,   INC. 

123  West  Chestnut  St.  Chicago  10,  111. 
iPhone:  Michigan  2-.5877 

Date  of  Incorporation:  April,  1950 

Bernard  Howard,  Pres.  &  Exec.  Producer 

Patti  W'ilkus,  General  Manager 
iBViCES:  Creation  and  production  of  16mm  and 
Jmm  motion  pictures,  slidefilms,  slides,  wide- 
!  een  and  other  imique  presentations  for  TV, 
<iventinns,  meetings  and  sales  aids  for  both  the 
liadcast  medium  and  industrial,  education,  and 
hsiness.  Editing,  WTiting,  recording,  titling  for 
cjtside  producers.  Complete  writing,  directing, 
fiiduction  services  for  ad  agencies  and  indust- 
\\\  firms  in  creating  and  producing  audiovisual 
;ls  of  all  kinds.  AnimatitJii  as  well  as  live  shoot- 
i;.  F.\ciLiTiES:  Cameras,  lights,  cables,  mike 
loms,  dtiUies,  recording  equipment,  etc.,  for 
cjnolete  production  and  shooting  either  in  own 
Sidio  or  on  location;  .30'  x  4.5'  x  14'  ceiling 
sind  stage. 

fCENT  PRODUCTIONS  AND  SPONSORS 
>5TioN'  Pictures:  .ABS  Pive.  (Marbon  Chemical 
iK'.,  Borg-Warner ) ;  The  Penna-Line  Story.  (Per- 
li-Line  Mfg.  Co.  of  America);  Data  Processing 
(inter.  (Hardware  Mutuals-Sentn.-  Life  Insur- 
ace  Co. ) ;  A  Xew  Concept  of  Color  Paving. 
{ elsico!  Chemical  Corp  );  Slidefilm:  Cylinder 
Seves.  (Sealed  Power  Corp.). 


Alexander   Film    Co. 
^72  Wrigley  Building,  Chicago  11,  111. 
jPhone:   WHitehall  4.5980 

Ferry  Hatch,  Res.  Vice-President 

(See  complete  listing  under  Colorado) 


iSILBERT  ALTSCHUl  PRODUCTIONS,  INC 
909  W.  Diversey  Parkway,  Chicago  14,  III. 
'hone:   LAkeview  5-6561 

Date  of  Organization:   April,   1954 

pranch  Office:   Italy:  \'ia  Aristide  Leonari  67, 

'    Rome.  Rodolfo  Besesti,   in  charge. 

When  Altschul,   Pres.   &   Executive   Prod. 

,.   B.   Sager,   Vice-President 

Jruce  Colling.  Vice-President  &  Prod.  Mgr. 

.en  H.  Slaton,  Vice-President  &  Safes  Mgr. 

Esther  Altschul,  Secretary-Treasurer 
SiiviCEs:     Production    of    motion    pictures     and 
sl)efilms    for   industry,    education    and     govern- 
njnt,  F.^ciLiTiEs:   Sound  stage;   editing,  record- 
iij  and  animation   facilities. 

KtENT      PRODUCTIONS       AND      SPONSORS 

\?TioN-  Pictures:   The  Key  Man  Series;  People 
a*  the  Puzzle;   (Xat'l  Safetv  Council);  What  Do 


GILBERT  ALTSCHUL   PRODUCTIONS: 

We  Knoic  About  Teethy;  (American  Dental  As- 
sociation); Mainline  to  Security.  (Rai!ro;id  Re- 
tirement Board);  Slidefilm:  Control  &  Preven- 
tion of  Ma.vtitis.  (DeLa\al  Separator  Co.);  Pumps 
for  Processing  Food,   (Creamery  Package  Mfg.), 


Animation,   Inc. 
221  North  LaSalle  Street,  Room  1064  , 
Chicago   1,  Illinois 

Phone:   FRanklin  2-262S 

Joseph   W.   Edwards 

(See  complete  listing  under  Los  Angeles  area) 


ATLAS   FILM  CORPORATION 

nil  South  Boulevard.  Oak  Park,  111. 
Phone:   AUstin  7-8620 
Date  Established:    1913 

Branch   Sales   Offices 
408  Rucker  Place,  .Alexandria,  \'irginia 
^Voodward  &  West  Long  Lake  Road,  Box  36, 

Bloomfield    Hills,    Michigan 
2801  Cyclorama  Drive,  Cincinnati  11,  Ohio 
603   Guarantv   Bldg.,   6331    Hollvwood    Bl\d., 

HolKwood'  28,  Calif, 
lames  A.  Kellock,  President 
L.  P.  Mominee,  Exec.  Vice-President 
Wm.  L.  Naftzger,  Secretary 
L.  A.  Kruncl,  Assi-vtant  Secretary 
Thomas   H.   Peterson.    James    L.    Herman, 

Robert  L.   McMillam,  Vice-Presidents.  Sales 
Fred   N.   Jochum.   Sales 
R.   C.   Barrett,   Special  Films 
Albert  Cook,  Randall  D.  Garrison,  Editorial 
A.  S.   Bradish,  Vice  President,  Production 
Wm.  MinnerK'.  Director,  Supervi.'iing  Editor 
Louis  E.  Miller.  Manager,  Slidefilm  Division 
Charles  Lager,  Laboratory  Manager 
Ralph  Saunders,  Sound  Engineer 
Services:   16mm  and  35nim  public  relations  and 
training  motion  pictures  and  slidefilms;  color  and 
sound;   T\"   commercials;    short   subjects;    theatri- 
cal shorts,  packaged  programs.  Facilities:  Cam- 
eras.  16mm  and  35mm;  RCA  35mni  and   16mm 
direct  positive  sound  recording;   art  department; 
time-lapse  photography;  two  sound  stages;   labo- 
ratory; animation;  .35mm  optical  printer;  editing; 
creative  staff.  Magnetic  recording;  35mm.   I6mm 
and   17'^mni. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  B-52H  Integrated  Flight  In- 
strument System;  How  to  Use  Your  Eyes  At 
Night;  (U.  S.  Air  Force);  Ask  Not.  (Lifeline  Sur- 
vival Products,  Inc.)  Operation  '61,  (United 
Community   Service  of  Greater  Milwaukee);    /;i- 


ATLAS  FILM  CORPORATION: 

auguration  Program  (Woodward  Governor  Co.); 
Slidefilms:  Credit  .\dmini.ftration;  Dealer  Re- 
tention Manual;  Agricultural  Chemicals  (Stand- 
ard Oil,  Div.,  of  American  Oil);  Resioration  Pro- 
gram, (Bendix  Automotive  Service);  The  Low- 
est Cost  Truck;  Check-Out  on  Wheel  Bearing  Ad- 
iniustment;  Why  CMC  Pickups  are  Worth  More; 
(Truck  and  Coach  Div.  GMC). 


BECKER-GOESSL,   INC. 

5621   Dempster  Street,  Morton  Grove,  Illinois 

Phone:    YOrktown   5-3121 

Date  of  Organization:    November  20.    1961 

Frank    G.    Becker,    President,    Photographer- 
Animator 

Mai-vin    E.    Goessl,    Vice-President,    Secretary, 
Art   Director 

Gloria  Kondcll,  De.tign  lllus-trator 
Services:  Sound  Slidefilms,  slides,  vu-graphs, 
photographv,  easel  presentations,  charts  and 
graphs,  collateral  material,  slidefilm  animation, 
art  dept.,  cartoons,  illustration,  lettering  and 
typograph\-.  Facilities:  Art  dept.,  complete 
slidefilm  ;miniation  cameras,  slide  production  and 
mounting  equipment,  dark  rooms,  photographic 
studio,  t\pogr;iph\. 

RECENT      PRODUCTIONS      AND       SPONSORS 
(New  Company,  Organized  in  1961) 


CAMERAS   INTERNATIONAL 
MOTION   PICTURES 

1724  N.  Orchard,  Chicago    14,  Illinois 

Phone:    MO  4-7308 

Date  of  Organization:    19.59 

Charles  D.   ShaqJ,  President 

lay  Kaufman.   Production   Manager 

John  Oertel,  Laboratory  Manager 
Ser\tces:  Producers  of  16  and  35mm  motion 
pictures;  consultants  on  all  motion  picture  situ- 
ations. Facilities:  Complete  studio,  .sound 
stage,  Arriflex  camera  equipment;  Ampex,  Mag- 
na.sync  &  Nagra  sound  equipment.  Interlock 
and  mixing  facilities;  screening  and  editing;  op- 
tical and  '  magnetic  Moviola.  Original  music 
scores.  16mm' b&w  revers:d  and  color  printing 
laboratory'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pictures:  The  Right  People.  (Jordan, 
Sieber  &  Corbett);  Ahbotexin,  (Abbott  Labora- 
tories International);  Television  Interviews. 
(American  Medical  Assn.);  Diuretic  Sympo.iium, 
(Lakeside  Laboratories);  Ma.sonitc  Shows  the 
Way,  (Masonite  Coi-p.);  T\'  Commercials:  for 
Forest  Preserve  District  of  Cook  County;  Illi- 
nois  Agricultural  Assn.;   Senator  Paul  Douglas. 


CHICAGO   FILM  STUDIOS 
720   North   Michigan    .\ve.,   Chicago    II,   III. 
Phone:   WHitehall  4-6971 
Date  of  Organization:    1928 
Eugene  G.  Josephson,  President 
Robert  D.   Casterline,   Director  of  Sales 
Russell   T.    Ervin,   A.S.C.,   Production    Mgr. 
Todd  Yamamoto,   Laboratory  Manager 
Services:   16mm  and  35mm  color  and  b&w  mo- 
tion   pictures    for    advertising,    sales    promotion 
and   job   training,   educational   and   travel;   slide- 
films;  T\'  commercials.  Facilities:  Sound  stage; 
RC.\  16mm  and  35min  sound  recording  on  film 
or  Yi".   16mm  and  35mm  magnetic  tape;  projec- 
tion theatre;  complete  laborator\';   creative  staff. 
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METROPOLITAN    CHICAGO: 

CHICAGO  FILM  STUDIOS: 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  PicmiEs;  Hiiij  &  Forage;  F.conotnize 
with  AttachmeiHs;  Power  Parade;  Somclhinp, 
New  for  Farm  &  Siihiirhs:  The  Wide  Patli  to 
Profit;  Where  Does  Harvest  Be<iin;  Model  E 
Gk'aner;  Piekiiifi  Cotton  for  QuaUti/;  RItapsodii 
of  Power;  (AUis-CluiIincrs  Mfg.  Co.);  1961  Wa- 
ter Ski  Tournament,  (lohnson  NIotors);  Haipnak- 
ing  Gets  a  Lift;  Mohllioards  in  Aetion;  (Oliver 
Corp.);  The  Case  Asain.'tt  SoeiaUzed  Medicine, 
(American  Medical  Assn.);  SLrDEFiLMs:  Let's 
Talk  Business;  Waterways  Magazine;  (Johnson 
Motors);  Spaee  Flexihilitij  With  Sound  Priiacy, 
(Modernfnld);  Petrae  Slidcfihn,  (Peltibone  & 
Mulliken);  TV  Commercials:  tor  [nhnson  Mo- 
tors; (direct);  Drewry's  Beer;  ( MacFarl:ind- 
Aveyard);  Champaign  Velvet;  (W.  B.  Ooncr); 
and  others. 


JOHN  COLBURN  ASSOCIATES,  INC. 
1122  Central  Avenue,  Wilmette,  111. 
Phones:   Wilmette— ALpine   1-8520 

Chicago— BRoadway  3-2310 
Date  of  Incorporation:    1953 
John  E.  Colbiirn,  President 
Henry   Ushijima,   Viee-President  & 

Exeeutive   Produecr 
Edwin  J.  Schonfeld,  Creative  Direetor 
Del   Schroer,   Production   Manager 
Robert  1.  Ford,  Dir..  Educational  Films 
Services;  Industrial  motion  pictures;  sound  slide- 
films  and  complete  production  services  available 
to   other   producers.    Writers,    artists     and     tech- 
nicians.   Facilities:    Large   sound   stage   perma- 
nently   staffed;    completely   equipped   for   either 
16mm  or  3.5mm  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictures:  Breeding  Better  Corn,  (Funk 
Bros.  Seed  Co.);  The  Great  Tonganoxie  Cow 
Milking  Machine,  (Babson  Bros.  Co.);  Farm 
Tractor  Safety— A  Family  Affair.  (American  Pe- 
troleum Inst.);  Combustible  Cartridge  Case.  (Ar- 
mour Research  Foundation);  Electronic  Com- 
puters &  Applied  Mathematics;  Building  Con- 
cepts in  Mathematics:  series  of  six,  (Educational 
Division);  Slidefilms:  A  Man's  Sacred  Trust- 
Providing  for  his  Family.  (Lutheran  Brother- 
hood); A— B=C,  (Atmos  Corp.);  Beyond  the 
Shadow  of  Fear.  (Memory  Gardens  Cemetery, 
Inc.);  The  Teacher's  Summer  Reward,  (F.  E. 
Compton  &  Co.);  Goal  to  Go,  (Illinois  Synod); 
A  Formula  for  Success;  Story  of  Ten  Men;  (West- 
ern Reserve  Life  Assurance  Co. ) ;  Picture  of  Mod- 
ern Protection;  Come  What  May,  (Fire  and 
Casualty  Companies). 


DOUGLAS  PRODUCTIONS,  INC. 
10  West  Kinzie  St.,  Chicago  10,  111. 
Phone:   MOhawk  4-7455 

Date  of  Organization:   1945 

Fred  C.  Raymond,  President 
Arthur  R.  fones  III.  Exec.  Vice-President 
DoMgkis  P.  Raymond,  Vice-Pres.  Chg.  Prod. 
Frank  M.  Miller,  Dir.  of  Photography 
Larry    Tickus.    Asst.    Cameranum 
Slierwin   licckcr.   Production  Manager 
Wm.  Bielicke.  Lab.  Manager 
Services:    Creation    and    production    of     motion 
pictures,  slidefilms,  TV  commercials  and  trailers 
for  business,   industry   and   education.    Industrial 
film   laboratory   services.    Equipped   and    staffed 
for  botli  studio  and  location  photography  in  mo- 
tion  picture   and    still    fields.    Facilities:    Com- 
plete   laboratory    facilitii'S    including    color    and 
b&w  printing.  Two  .sound  stages;   administrative 
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DOUGLAS   PRODUCTIONS: 

and   creative  offices;   animation   and   art   depart- 
ments;   magnetic   and   optical   sound     recording; 

film  storage  vaults;  editing,  cemforming  and 
final  processing  of  industrial  visualiziitions. 
RECENT  PRODUCTIONS  AND  SPONSORS 
\U)'ric)N  PK;'mu-:s:  Obie  (Oulbo:ird  Boating 
C'lub  of  America ) ;  Fallout  &  Food.  ( American 
Dairy  Association);  The  Kindierbj-Clark  Story. 
(Kin'ibcrK -Clark);  Visten  PF,  ( N'isking  Corp.); 
Runanays  in  the  Wild,  (Remington  Arms  Co.); 
Slidefilms:  Sound  of  the  60's  (Zenith  Coq^.); 
Built  in  Travel.  (Hertz);  Flow  Matic  Valves. 
(Bastian-lSlessing  Co.);  T\'  Commercials:  for 
Butternut  Coffee,  (Tatham  Laird);  International 
Harvester,  (Aubrev,  Finluv,  Marley  &  Hodgson); 
B\T,  (01i.in  &  Bronner);  Wrigley  Gum,  (Arthur 
Meyerhoff);   Zonolite,    (Fuller  Smith  &  Ross). 


CAL  DUNN  STUDIOS,   INC. 
141  West  Ohio  Street,  Chicago  10,  Illinois 
Phone:    644-7600 

Date  of  Organization:    1947 

Cal  Dunn,  President 

Joseph  G.   Betzer,  Vice-President 

Helen  A.   Krupka,  Creative  Services  Director 

Art  Springer,  Art  &  Animation  Director 

Ray   Mueller,   Director.   Cameraman 

John   Gouldin,   Stage  Manager 

Art  Ellis,   Chief  Editor 

Marion  Oestmann,  Audit  &  Bookkeeping 

Norma   Sullivan,   Art   Direction 

Karen  Dennis,  Art  Direction 

Daniel  Callopy,  Distribution 

Karen  Gruntman,  Talent  Cotitact 
Services:  Motion  pictures  and  slidefilms  for 
sales  training,  promotion,  product  information, 
employee  indoctrination  and  special  purposes; 
T\^  commercials  and  productions.  Facilities: 
Sound  stage,  insert  stages,  working  kitchen.  Ox- 
berry  animation  stand  and  equipment;  complete 
animation,  inking  and  painting  depts.;  editing, 
screening  rooms,  carpenter  shop,  creative  and 
administrative  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictuhes:  The  Challenge  of  Dentistry. 
(American  Association  of  Dental  School);  The 
Spirit  of  Whirlpool.  (Whirlpool  Corp.);  Slide- 
films:  Put  Your  Best  Foot  Forward;  All  Aboard 
for  the  Caribbean;  Sales  Magic  with  the  New 
Premium  Sentry  Tire;  Caribbean  Cruise;  (Wes- 
tern Auto  Supply  Co.);  A  Century  of  Service; 
How  to  I7.se  the  Social  Securiy  Approach;  (Na- 
tion.il  Life  &  Accident  Insurance  Co.);  Partners 
in  the  Kitchen.  (General  Foods);  The  Mitchells 
Plan  Their  Future,  ( Union  Life  Insurance  Co. ) ; 
RX  for  Success,  (Mead  John.son  &  Co.);  Sates 
Magic  —  with  Crush!,  (Crush  International  Inc.); 
Convention  &  Special  Programs:  for  Ameri- 
can Meat  Institute;  American  Dental  Associa- 
tion; TV  Commercials:  for  Kellogg  Co.;  Bauer 
&  Black;  Jos.  Schlitz  Brewing  Co.;  Swanson 
Frozen  Foods;  Franco-American;  Alpine  Cigar- 
ettes; (Leo  Burnett);  B.  F.  Goodrich;  Dial  Soap; 
WGN,  Inc.;  (Foote,  Cone  &  Belding);  S.  C. 
Johnson  Son;  (Needham,  Louis  &  Brorby); 
Peter  Pan  Peanut  Butter;  (McCann-Erickson); 
Montgomerx-  Ward  and  Co.;  (direct);  and 
others. 


Jerry   Fairbanks   Productions 
520  North  Michigan  Avenue,  Chicago  11,  111. 
Phone.  WHitehall  4-0196 

(See  complete  listing  under   Lns   Angeles   area) 


FILMACK   PRODUCTIONS 
1327  South  Wabash  Ave.,  Chicago  49,  III. 
Phone:  HArrison  7-4855 

Date  of  Organiz:ition:    1919 

Irving   Mack.  Chairman  of  the  Board 

BeriKud    M:ick.   Pre.fident 

losi'ph  Mack,  Vice-President 

Don   Mack,   Treasurer  &  Vice-President,  So 

\'i  Dane,  Secretary 

Piit  Cascio.  Production  Manager 

Elliott    Satiuciver,    Slide   Maiuiger 

Roman  Polys,  Music  ^  Souiul  Engineer         ; 

Harlan    Croy,    Industrial    Film    Manager       \ 

Jay  Jankowski,  Lab  Manager 
Services:   .Motion  pictures,  sound  and  slidefil 
for  TV,   industry,   education,   training  prograi 
sales    meetings,    public   rehitions      and      repoi 
creative      services— scrii^t-wTiting.      prescntatio 
story  boarding,   jingles;    production   services— 1 1 
motion   picture   and   still   photography   in   stuil 
or  on   location   in    16mm   and   .35mm   color  a! 
b&w.  animiition  and  slidefilm  phot(3graphy;  soul 
recording  and  mixing— lip  sync,  wild  sound,  sit- 
ing jingles  sound  effects  for  tape,  records  or  ( 
tical  film,   art   work— illustrations,   cartoon    ch 
acters,  backgrounds,  photo  touch-up;   titling— I 
press,  cold  press,  opaque  and  transparencies;    > 
work— editing,    processing,    printing      inspecti 
Facilities:    Completely    equipped    sound     sta . 
prop  and  dressing  rooms;  two  sound  departmerc 
six    animation    stands    with    automatic    Oxberi 
art  department;   type   shop;    complete   laborat 
including  optical   ])rinters,   developing  macl 
editing. 

RECENT  PRODUCTIONS  AND  SPONSO 
Motion  Pictures:  Whirlpool  Space  Kitchl 
(Kenyon  &  Eckhardt);  SLroEFiLM:  Consurt 
Study,  (Chicago  Sun  Times  &  Daily  Newl; 
Qualifying  the  Cu.ttonier.  The  Champ;  Opth 
tion  More  Wringer  Sales;  (Speed  Queen  D, 
McGraw-Edison);  Frozen  As.<iets,  (Tekni-Cijt 
Corp.);  Proof  is  in  the  Profit.  (Broaster  Cdi 
FWD  Tractioneer.  (Bradv  Co.);  The  New  .*- 
proach,  (Leo  Burnett)  Thor  W-37,  (Roc 
Rickerd  &  Clear\);  Capps  Clothes,  (The  Bids 
Co.);  TV  Commercials:  for  Speed  Qufi, 
(Geer-.\Iurray);  Res-Q-P;ik;  (Marsteller.  Rickil, 
Gebhardt  &  Reed);  Gordon's  Potato  Chips,  (K:- 
land.  White  &  Schell);  National  Board  of  le 
I'nderuriters. 

Format  Films,   inc. 

360  North  Michigan  Ave.,  Chicago  I,  111. 

Jerry   Abbott,   Vice-President    in    Charge,    | 

Midwest  Sales 
(See  complete  listing  under  Los  Angeles  ai!) 

GOLDSHOLL  AND  ASSOCIATES 

420  Frontage  Road,  Northfield,  Illinois 

Phone:  446-7300 

Date   of  Organization:    1942 

Morton   GoIdshoU,    President.    Exec.    Prod.^^ 

Mildred  Goldsholl,   Secretary.  Producer 

John   Weber,   Studio   Direetor  of  Design 

William   Langdon,  Administrative  Directoi 

Services:  Producers  of  motion  pictures  and  sle- 

films  for  business,   industry,   television   and  cu- 

cation;   Specialists   in   animated   graphic    desn 

Facilities:  Scnind  stage,  16mm  and  35mm  en- 

eras.  Moviolas,  Oxberr\'  animation  stand,  .\n  ?i 

and  M:ign;icord  t:tpe  sync  sound  rccortlers.  lit' 

ing  ei|ui]iuicnt. 

RECENT  PRODUCTIONS  AND  SPONSIS 
Motion  Picti'res:  Faces  and  Fortunes;  KicP 
X-Periments;  Texoprint;  (Kimberly-Clark  Co  ); 
Mag.  (Time-Life  Corp.);  Shaping  the  Wo, 
(Ciirborundum  Coip.);  Slidefilms:  Tratii 
Areas.  (Carl)onmdum  Corp.);  Printing  PaPi 
(Kimberly-Clark);  T\'  Co.mmercials:  for 
sheik'  Rug  Cleaners. 


BUSINESS     SCREjN 
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The  Jam  Handy   Organization,   Inc. 

230  North  Michigan   Avenue,  Chicago   1,  111. 
Phone:   STale  2-6757 

Harold  Dash,  in  charge 
^|■t■  complete  listing  under  Detroit  area) 


FRAN   HARROLD,   INC, 
1140  South  Michigan  .\ve.,  Chicago  5,  111. 
Phone:    VVAbash    2-0570 
Date  of  Organization:  August,  1960 
F.  E.  Harrold,  President  k  Sales  Director 
George  L.  Drake,  Vice-President  & 

Creative  Director 
James  H.  Johnson,  Vice-President  & 

Production  Director 

BVICE.S:    Creative   and    production    services    for 

:  ms,  sales  meetings,  training  programs.  Planning, 

■iganization,   writing,   art,   photograph)-,   produc- 

■in,  staging,  direction.  Facilities:  Creative  and 

I  itorial.   Art,   photographic   and   production   de- 

;  rtments;  photographic  and  production  facilities 

d    etjuipment    for    slides,    transparencies,    film- 

ips.  etc. 

iCENT  PRODUCTIONS  AND  SPONSORS 
LES:  Meeti.ngs:  1962  Product  Introduction 
ow:  Competitive  Report-  (Hotpoint);  Aiitoma- 
)  II,  (G.  J.  Aigner  Co.);  A.\-.\u.\L  Meetings: 
Ipre  Light-Less  Guess,  ( Outboard  Boating  Club 
I  .America);  President's  Report,  (Brunswick 
iirp,  1. 

i    DALLAS  JONES   PRODUCTIONS,   INC. 
1430  West  Grant  Place,  Chicago    14,  111. 
Phone:   Buckingham   1-8283 

Date  of  Organization:    1947 

Dallas  Jones,  President 

M.   L.    Jones,   Vice-Pres.,    Treasurer 

C.  Richard  Bowen,  Vice-Pres.,  Secty. 

Oz  Zielke,  Director 

Paul  Jensen.  Script  Supervisor 

Dwight   Parks,   .Arf   Director 

Carl  Sandin,  Supervising  Editor 

Gerhard    Kugel,    Chief   Sound    Engineer 

\\  Elliott,  Coordinator,  Slidefilm 
Production 
Srvices:  a  complete,  specialized  training  and 
ses  promotion  service,  including  field  research, 
NJiting  and  production  of  all  audio-visual  and 
fnted  materials.  Motion  pictures,  slidefilms, 
fnstrips,  slides,  complete  meeting  packages. 
Serialized  service  for  T\'  spot  production.  F.\- 
q.iTiES:  Main  studio  at  430  West  Grant  Place 
i^specially  built  for  motion  picture  and  televi- 
sln  production  with  two  sound  stages  and  one 
sj;nt  stage.  Total  shooting  area:  32.000  square 
fit.  HighK-  mobile  location  equipment.  Stages 
eliipped  for  all  3.5mm  and  16mm  production. 
S.en  channel  magnetic  recording  and  stereo. 
RCiNT  PRODUCTIONS  AND  SPONSORS 
N|)TiON  Pictures:  Wind  Up  .A  Winner,  (Ath- 
I'C  Institute);  Coin  Operated  Laundry,  (Aid); 
Lsigns  on  You,  (American  Sheep  Producers 
Omcil);  The  Effect  of  Heat  on  Milk,  (Evap- 
oted  Milk  Assn);  Bes-t  Today — S(;7/  Better  To- 
>*rrow,  (Firestone  Tire  &  Rubber  Co.);  Of 
Pith  &  Flight,  (Hammond  Organ  Co.);  Refrig- 
ejtion,  (Hotpoint);  A  Management  Guide  to  on- 
P-mise  Bakeries,  (Nat'l  Assn.  of  Retail  Grocers); 
Liver  Injury  Preventions;  Adapting  to  Con- 
(fions;  (Xat'l  .Assn.  of  .Automotive  Mutual  In- 
stance Companies);  Where  Children  Come 
fp,  (Xat'l  Congress  of  Parents  &  Teachers); 
*^p  'Em  in  Line  (Sealv);  Big  Board  Forum, 
(Nars);  Pro-Ten  Beef  Story,  (Swift  &  Co.); 
S'defilms:  You  Gotta  Keep  the  Woman 
Itppy,  One  Stop  Shopping  for  Bakery  Goods; 
(merican  Bakeries);  Soccer;  series,  Shehers  for 


DALLAS  JONES   PRODUCTIONS: 

Trip  Camping;  (Athletic  Institute);  Golden 
Fleece,  (American  Sheep  Producers  Council); 
The  Third  Force,  (Co-op  Food  Distributors); 
Techniques  of  Modern  Mimeographing,  (A.  B. 
Dick);  Where  Do  We  Go  From  Here.  (Fire- 
stone); Modern  Dairy  Marketing  Technique, 
(Federal  Tool  Co.);  The  Big  Idea;  Roll  Out 
With  Hotpoint;  The  Space  .Age-Xo  Frost;  Hot- 
point  1962  Ranges;  (Hotpoint);  Right  As  Rain, 
(Lindsay  Corp.);  The  Perfect  Match,  (McGraw 
Edison);  20  Million  Jobs,  (National  Home  Fa- 
shion League);  Your  Name  is  Quality,  (Quaker 
Oats);  Countdown  for  Youth;  As  the  Twig  is 
Bent;  (Spencer  Press);  Acres  of  Dividends, 
(A.  O.  Smith  Corp.);  C/i(n<j  Glaze;  Glatex;  The 
Bigger  They  Come;  (U.S.  Gypsum  Co);  Off  a 
Duck's  Back,  (Zonolite);  Color  You  Can  Depend 
On,   (Zenith). 

CHICAGO   KENNEDY   PRODUCTIONS,    INC. 

3317  West  Montrose  Ave.,  Chicago  IS,  111. 
Phone:  IRving  8-1320 

Date  of  Organization:   November,   1946 

Robert  J.  Kenned)-,  President 

Robert    .\.    Kennedy,    Vice -President 

Thomas  J.  Freese,  Photographer 

Betty  Ganson,  Office  Manager 
Services:  16mm  and  3.5mm  motion  pictures  far 
public  relations,  sales,  sales  training,  T\'  com- 
mercials, etc.  Sound  slidefilms  and  sales  training 
programs  including  meeting  guides,  booklets,  etc. 
F.iCiLiTiES:  Script  development,  soundstage, 
cameras,  lighting,  art  and  animation  depart- 
ment, editing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pictuke:  Communicathn  Unlimited, 
(Motorola,  Inc.);  Slidefilms:  Make  Mine  Green; 
That's  My  Line;  (Binks  Manufacturing  Co.); 
Warn-Guide-Protect,  (,\merican  Gas  Assn.,  New 
York);  Duraelean  Technique  for  Success,  (Dura- 
clean  Co.);  T\'  CoMMERCi.\i.:  for  .Xttrium  Lab- 
oratories,   (Peitscher-Janda  Associates). 

W.   N.   KIRSHNER  &  ASSOCIATES,   INC. 

53  W.  Jackson  Boulevard,  Chicago  4,  Illinois 
Phone:  Wabash  2-5519 

D:ite  of  Incorporation:    1959 

William  N.  Kirshner.  President  &  General 
Manager 

Thomas  Neal,  Vice-President,  Sales 

Robert   B.   Ross,   Director,   Training  Dept. 

.\larv  Ann  Kirshner,   Vice-President,   Research 
Dept. 

Robert   K.    Larson,   Secretary 

\\'arren  C.  Hannas,  Production  Manager 

W.  E.  Terry-,  Art  Director 

Ra\-mond  .Anderson,  Field  Sales  Manager 
Services:  Producer  of  audio-visual  materials  for 
marketing,  sales  promotion,  training  and  public 
relations,  ser%icing  agencies  and  business.  Sound 
or  silent  film  strips,  motion  pictures,  slide  pro- 
grams, li\e  business  presentations,  television  com- 
mercials, closed  circuit  meetings.  F.acilities: 
Staff  of  audio-visual  writers,  photographers.  Con- 
ference, recording,  production  and  projection  fa- 
cilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefil.ms:  Interests  in  Common,  (Nat'l  Rodeo 
Affiliates);  Right-on  the  Loading  Chute,  (Ameri- 
can Breeders  Service);  Memories  of  Europe, 
(Kruger  Reiseburo);  From  the  Clouds  to  You. 
(RainSoft  Water  Conditioning  Co.);  Secret  for 
Security,  (Inland  Life  Insurance  Co.). 

AAERVIN   W.   La   RUE,   INC. 
159  East  Chicago  Ave.,  Chicago  II,  111. 
Phone:  SUperior  7-8656 

Founded  as  Indisidual  Company:  1937 
Incorporated:    1947 


^ 
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CHICAGO     AREA 


AAERVIN  W.  LA  RUE,  INC.: 

Mervin  W.  La  Rue,  Sr.,  President 
Joanna  La  Rue,  Vice-President 
Charles   C.   Hard,   Secretary-Trva.iurer 
Everett  Bkickman,  Production  Manager 
Services:  To  the  medical  and  closely  allied  fields 
exclusively.   Consultants  in   planning,  production 
and  utilization  of    audio-visual    aids    in    medical 
field   exclusively.    Distributors      of      audio-visual 
equipment   and   supplies   in   this   field   only.    Fa- 
cilities:   E.iceptional  for  mediciil   and   scientific 
work— explosion  proof  motion  cameras  and  light- 
ing; special  endoscopic,  macroscopic  and  micro- 
scopic  motion   cameras;    animation   stands;    time 
lapse,  high  speed,  recording,  as  well  as  conven- 
tional equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Conservative  Stapes  Surgery; 
Intralemporal  Facial  Serve  Surgery;  (Dr.  Sham- 
baugh.  Northwestern  University);  Prevention  & 
C«rr'  ()/  Ankle  Injuries;  Prevention  &  Care  of 
Muscle  Injuries;  (Kendall  Co.);  Feeding  the  New 
Baby,  (Curity);  Collecting  Blood  Samples,  (Bee- 
ton  Dickinson  Co.). 


LEWIS  &  MARTIN   FILMS,   INC. 

621  N.  Dearborn  Ave.,  Chicago  10,  Illinois 

Phone:    WHitehall  4-7477 

Date  of  Organization:    1951 

William  R.  Johnson,  President  &  General  Mgr. 

Irving   Bell,    Corp.    Vice-President 

John  C.  Branscombe,  Corp.  Secretary  &  Treas. 
Services:  Complete  motion  picture  production, 
35mm  and  16mm  li\'e  and  animation,  sound  and 
silent  slidefilm  production  and  animation.  Fa- 
cilities: Sound  stage  with  complete  recording 
facilities;  animation  stand  and  dept.;  Mitchell 
cameras;  location  lighting  and  filming  equip- 
nient. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictures:  Story  of  the  U.S.  Mail,  (U.S. 
Post  Office  Dept. ) ;  Electronic  Counter  Measures, 
(U.S.  Air  Force);  Kike-'Zeus  Weapons  System, 
(UNI\'AC);  Research  Report,  (Armour  Research 
Foundation);  Catheterization  in  the  Left  Heart, 
(Wesley  Memorial  Heart  Fund);  Slidefilms; 
The  CecoroU  Story,  (Ceco  Steel  Products  Co.); 
More  Potver  to  You,  (Union  Life  Insurance  Co.); 
The  Easier  Way,   (Serta  Mattress  Co.). 


JACK   LIEB    PRODUCTIONS 
(Producers  Film  Studios) 
1230   West    Washington    Blvd.,    Chicago    7, 

Illinois 
Phone:   CH  3-2600 
Date  of  Organization:    1946 

Jack  H.  Lieb,  President 

\\'arren  H.  Lieb,  Production  Supervisor 

Walter   Hotz.   Sound  Engineer 

.■\rt  Ellis,  Film  Editor 

Charles  Click,  Director  &  Production  Manager 

Elaine   Badis,   Librarian 

Dawn  Kukan,  Research 
Services:  Motion  picture  production;  industrial, 
theatrical,  television,  sales  promotion,  institution- 
al and  sales  training;  specialists  in  travel  promo- 
tion films,  television  productions,  spots  and  shows. 
Filmstrips  and  sound  slidefilms.  Consultant  on 
motion  picture  problems.  F.\cilities:  Complete 
studios.  3  sound  stages,  RCA  35min  and  16nim 
magnetic  and  optical  recording.  Specialists  in  hi 
fidelity  magnetic  mi.\ing.  Editing,  musical  score 
facilities. 
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METROPOLITAN     CHICAGO; 

JACK  LIEB  PRODUCTIONS: 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pic:Ti'nt;s:  Daicuiiiij,  of  Music  in  K(  n- 
Uichj;  Till'  Sun  S/iiiic.v  Brifihl^  Vaidlian  Wautlcr- 
land.  (Commonwealth  of  Kentucky);  Mont- 
^omcrtf  Ward  4-\Vtitf,  ( Montgomer\'  Ware]  & 
Co.);  Mobile  Home  Preseutatiou;  Boat  Prexeitta- 
lioti:  Shelter  Presentation:  (Kaiser  Aluminum). 
TuE.^TBiCAL  SnoKT:  Tuist  Croze. 


JOHN   R.  MACDONALD 
SOUND  SLIDEFILM   PRODUCTIONS 
185    \.    Wabash    .\\eniiu,    Chicago    1,    lUtnois 
Phone:   ANdover  3-1049 
Date  of  Organization;   1957 
John  R..  Macclonald.  President 
Mildred  Romano,  Secretanj-Treasurer 
Robert  M.  Keith,  Production  Manager 
Donald  K.  Fletchic.  Manager.  Sound  Dept. 
Robert  P.  Gehmian.  Sen  ice  Coordinator 

Services:    Audio-\isiial    planning,    photography. 

artwork,  sound  recording  lalioraton,-.  Facilities: 

Complete  modern  studio  and  equipment  for  the 

production    of   .sound    slidefilms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  for  United  States  Steel  Corp.;  Sher- 
win-Williams Co.;  Swissedent  International; 
Cummiiis  Engine  Co.,  Inc.;  Aubrey,  Finlay.  Mar- 
ley  &  Hodgson,  Inc.  Adv.;  Butler  Mfg.  Co. 


FENTON   McHUGH   PRODUCTIONS,   INC. 

518  Davis  Street,  Evanston,  111. 

Phones:   Evanston— UNiversity  4-3021 
Chicago— BRoadway  3-3383 

Date  of  Organization;    19.i6 

Fenton   McHugh,  President 

James  O'Riley.  Vice-President 

Blythe  T.  Barnes,  Administrative  Asst. 

William    Keruin,    Production    Manager 

Bob  Fahsbender,  Account  Executive 
Services:  Production  of  16mm  and  3.5mm  motion 
pictures  for  business,  industry  and  T\'.  Sound 
slidefilm  production.  Facilities:  16mm  and 
3.5mm  production  equipment;  sound  recording 
equipment;  sound  stage;  editing  equipment  and 
facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Fishing  the  4^th.  { Miller 
Brewing  Co. ) ;  Angler's  Paradise.  (  Northern  Con- 
solidated Airlines);  Cre.s-f/iner— 1961,  (Crestliner 
Boat  Co. ) ;  Wording  Together;  Record  of  a  Day; 
(Credit    Union    National    Assn.). 


MPO   Productions 
185  No.  Wabash.  Room  1419,  Chicago,  Illinois 
Phone:    372-23.55 
Bill  Bailey.  Manager 
(See  complete  listing  under  New  York  City) 


FRED   A.   NILES 
COMMUNICATIONS   CENTERS,    INC. 

I05S  West  Washington  Blvd..  Chicago  7, 
Illinois 

Phone:  SEeley  8-4181 

Date  of  Organiziition:    1955 

Branch  Offices:  108  West  End.  New  York. 
N.  Y.  Phone:  SUstjuehanna  7-8770.  Howard 
H.  Henkin.  Viee-Pres.,  Cen.  Mgr.  650  North 
Bronson,     Hollywood     28,     Calif.     Phone: 


NILES  COAAMUNICATIONS  CENTERS: 

HOUvwood    3-8154.    Lionel    Grover,    Vice- 
Pres.' 

Officers   and   Staff 

Fred  Nilcs,  President 

\\'illiam  E.  Harder,  Vice-President,  Production 
Norman  C.  Lindquist,  Vice-President,  Sales 
Harry   Lange.   Vice-President,   Exec.   Producer 
Edward  E.   Katz,  Vice-President.  Controller 
Ruth  L.  Ratny,  Vice-President 
Bruce  Henry .  Creative  Director 
Or\ille  Hurt.  .Art  Director,  Creative 
Carl   Carter,   Art   Director,   Production 
Ron   Klein.  Assi.siant  Production   Manager 
Bob   Henning,   Chief  Sound  Engineer 
Bert   Lindbcrg.   Chief  Charge  Man 
Joyce  Markstahler.  Admin.  Supvr.  Editing 
LawTence  Stein.  Purchasing  Agent 
Dorothy  Roecker,  Office  Manager 
Services:    Creating    and    producing    TV    com- 
mercials,  live  &   animation;    T\'   shows,    business 
development  programs  including  motion  pictures, 
sound  slidefilms,  training  programs;  business  thea- 
tre, creating  &  staging  shows  for  sales  meetings 
&    conventions;    closed    circuit    T\';    Nideotape; 
sound    recordings.    F.acilities:     110,000    sq.    ft. 
studios;    three   sound    stages;    one   wing    devoted 
to     editing;     carpentry,    prop,     electrical,      paint 
shops;  scene  docks;  title  stand;  O.xberry  animation 
stiuid;    creative    &    art    departments.    125    staff 
members. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'hes:  Boitling.  t  Brunswick  Interna- 
tional); Mural:  Miduest  Metropolis.  (Sperry  & 
Hutchinson);  Pit  Pass;  .Assignment  Lunchbox: 
( Dow  Chemical  Co. ) ;  Road  in  the  Sky;  Let  Your- 
self Go:  (Delta  .Airlines);  Happy  is  the  Home, 
(Hammond  Organ  Co.);  Kaicneer  Core  Sijstem, 
(Kawneer  Co.);  Genie  of  Profit,  ( Mallinckrodt 
Chemicals);  Meadow  Gold  Moments.  (Beatrice 
Foods);  Slidefllms:  Stcingingest  Combo;  D-Day 
for  Kcnmore  Home  Laundry  Appliances:  { Sears. 
Roebuck ) ;    untitled   slidefilm   for   Formica. 

PILOT  PRODUCTIONS,   INCORPORATED 

1819-23  Ridge  Avenue  Evanston  111. 
Phones:    Evanston  — DAvis    8-3700 

Chicago — BRoadway  3-4141 

Date  of  Orgiinization;    1940 

Date    of    Incorporation:     1952 

C.  Robert  Isely.  President 

Robert  L.  Dedrick.  Exec.  Vice-President 

C.    Don    Sheldon.    Treasurer 

.\.   E.   Boroughf.   Secretary 

Hal   Childs,    Dir.   of   Photography 

Ken  Kracht.  Director  of  lllusirative 
Photography 

Connie  .Andersen,   Slidefilm   Department 

Bill    Buhl,    Sales 

Bob  Luce,  Director 
Services:  Complete  creati\e  and  production  fa- 
cilities for  motion  pictures,  slidefilms,  and  strip- 
films.  Research,  writing,  photography,  soimd 
recording,  editing,  and  stripfilm  services  for 
industrial  and  business  films.  Facilities:  10.000 
sq.  ft.  3.700  sq.  ft.  shooting  stage  with  14  ft. 
clearance  under  cat-«'alks;  complete  kitchen  fa- 
cilities for  food  photography;  16mm  Mitchell  and 
Arrifex  camera  equipment;  gasoline  generator  & 
battery  packs  for  field  work;  .Ampex  and  Mag- 
nasync  recording  equipment  including  DuKane 
.30  .50  signal  generator;  double  system  projection 
facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires:  Series  //  for  '62;  Stockpiling 
and  Reclaiming  Coal;  (Clark  Equipment  Co.); 
This  is  Our  Way,  (Chicago  Catholic  Cemeteries); 
Ten   Long   yiinutcs.    (National   Safetv   Council); 


PILOT   PRODUCTIONS: 

Better  Ways  to  Finer  Products  (Nick  Beuchi 
&  Sons);  Slidefil.ms:  Dateline:  Tennes.se 
(Bowaters  Southern  Paper  Co.);  Built  to  Spec 
(Iowa  Mfg.  Co.);  Voice  of  Powers;  R-Htjd: 
Guard;  Sen.se  of  Security;  Point-to-Point  Conlrc 
(Powers  Regulator  Co.);  Dental  Care,  serie 
(Professional  Budget  Plan);  On-the-Spot  Ban 
ing,   (Harris  Trust  &  Savings  Bank). 


Reid   H.   Ray   Film   Industries,   Inc. 

208  South  LaSalle  Street,  Chicago  4,  III. 
Phone:   Financial  6-0897 
Clyde  Krebs,   in  charge 
(See  complete  listing  under  St.   Paul,   .Minn.) 


SARRA,   INC. 
16  East  Ontario   Street.  Chicago   II,   111. 
Phone:    WHitehall  4-5151 
200  East  56th  Street,  New  York  22,  N.Y. 
Phone:    MUrray    Hill    8-0085 
Date  of  Organization:    19.37 

(At  New  York  City  Studios) 

\'alentino  Sarra.  President 
Morris   Behrend.  General  Manager 
]ahn   Henderson   111.   Sales  Manager 
Rex   Cox.   Creative  Director 

(.At  Chicago   Studios) 

\\'illiam  Newton.  Executive  Producer 
Mar\in  Bailey.  Exectitive  Director 
Harold   W.    Nlorrow.    Bu.siness  Manager 
Harold  Lignell.   Laboratory  Manager 
Jon  Conrad.  Producer-Director 
Jordan  Bernstein.  Producer-Director 
Pat  Saviano,  Production  Coordinator 

Ser\tces:  Creation  and  production  of  moti 
pictures,  slidefilms  and  television  commercials  I 
sales,  sales  training,  product  promotion  and 
formation,  employee  training  and  indoctrinatit 
safety  training  and  promotion,  public  infonr 
tion.  .Armed  Forces  training  subjects.  FACiLim 
Sound  stage.  16mm  and  35mm  motion  picti 
cameras;  still  photographic  equipment  and  P' 
.sonnel;  16mm  and  35mm  editing;  16mm  a 
35mm  processing  laboratory;  art  and  animatii 
creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSOi 
TV  Commercials:  for  Alberto  Culver  C 
(Compton  Adv.);  Ball  Bros.;  (Applegate  .Adv. 
.Armour  &  Co.;  (N.  W.  Ayer);  Johnson's  "Pledf' 
( Benton  &  Bowles ) ;  American  Dairy  .Ass ; 
I  Compton  .Adv. ) ;  Scripto;  (  Donahue  &  Co<! 
General  Foods;  Rheingold  Beer;  Dial  Soii 
(Foote.  Cone  &  Belding);  Jax  Beer  (Fitzgenl 
Adv.);  Hamilton  Beach;"  Reynolds  .Metals;  (CI,- 
ton  E.  Frank);  Pet  Milk;  Busch  Bavarian;  (Ca- 
ner  Adv.  Co.);  and  others.  < 
'r 


SOCIETY   FOR   VISUAL   EDUCATION,   INC 
(Subsidiary  of  Graflex  Inc., 
General  Precision  Inc.,  Co.) 

1345   Diversey    Parkway,  Chicago    14,   IllirS 
Phone:    L.Akeview   5-1500 

Date  of  Organization:    1919 
[ohn  C.   Kennan.  President 
\\alter  E.   Johnson.  Vice-President 
C^asmir    \'.    Wejman.    Treasurer 
Paul  G.   Rosenau,   Dir..   Industrial  Sales 
Services;  Creators  and  producers  of  sound  sli'' 
films,    filmstrips.    and    slides    tor    industry.    IJ"i 
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BUSINESS     SCREEJ 


SOCIETY  FOR  VISUAL  EDUCATION: 

lucers  and  distributors  of  sponsored  filmstrips 
"or  industry  to  schools  and  churches.  Facilities: 
\rt  Department,  Ludlow  hot  press  t\peset,  b&w 
ind  color  processing,  automatic  and  scmi-auto- 
Tiatic  single  and  double-frame  35mm  shde  bind- 
jig,  slide  cameras,  animation  cameras,  b  &  w 
ind    color    still    photography. 

RECENT      PRODUCTIONS      AND      SPONSORS 

5L1DEFILMS:  Perspective  on  Mcnilyersliip,  (Lions 
International ) ;  Kiiii^  of  Kiitiis.  (  Metro-Goldwyn- 
!nc. );  The  Story  of  Children's  Shoes.  (Intema- 
aonal  Shoe  Co.);  The  Medical  Sales  Representa- 
tive of  Mead  Johnson  Laboratories,  (Mead  John- 
ion  &  Co.);  McCormick  Combine  Adjustments, 
International  Harvester). 


TELECINE  FILM  STUDIOS,   INC. 

100   S.    Northwest   Highway,   Park   Ridge,   III. 

Phones:  Park  Ridge— TA  3-1418 
Chicago— RO  3-5818 

Date  of  Organization:    19-52 

Byron  L.   Friend,  President 

June   A.   Friend,   Secrelunj-Treasurer 

Henr>'  Ball,  Facilittj  Manager 
Jervices:  .Motion  pictures  for  industry  and  tele- 
fision,  color  and  b&w;  3.5mm  and  16mm,  studio 
Ir  location.  TV  commercials,  videotape  or  film; 
lomplete  packaging  service,  editing,  re-recording, 
iii.\ing,  interlock  screening  and  recording;  script 
vriting;  animation.  Hi-speed  photography,  time- 
apse  films.  F.iciLiTiES:  Multiple  camera,  con- 
inuous  shooting  picture  equipment,  .3.5mm  and 
-6mm  cameras;  magnetic  soimd  recorders;  sound 
[tage  30'  X  45',  five-channel  re-recording  and 
|ni.\ing;  selsyn  interlock;  generators  for  location 
vork;  wireless  microphones. 

tECENT      PRODUCTIONS      AND      SPONSORS 

vioTioN  Pictures:  IBT  Museum.  (111.  Bell  Tele- 
phone Co.);  Motorola  Management,  (Motorola); 
Aagie  Ranch.  (Hollowav  Co.);  The  Wai/  Out. 
;Duncan  YMCA);  Ide'a.i  and  Film.  (Bell  & 
iowell):   Slidefilm:   Fun  and  Skills.    (YMCA). 


Unit  One  Film  Productions 

4025  N.  Clarendon  Drive,  Chicago,  III. 

Phone:   EAstgate  7-9212 

James  Weber,   Rep. 

(See  complete  listing  under  Los  Angeles) 


UNITED  FILM  &   RECORDING 

STUDIOS,   INC. 
Studios — Production   Center:    301    East   Erie 

Street,  Chicago   11,  111, 
Phone:    SUperior  7-9114 

Additional  Offices:   154  East  Erie  Street, 
Chicago   11,   Illinois. 

Date  of  Organization:    1928 

Date  of  Incorporation:    1933 

Branch  Offices:  17  East  45th  Street,  New  York 
17.  N.Y.  Herbert  Rosen,  Ea.fteru  Repr.  425 
!3th  Street,  N.W.,  Washington,  D.C.  Robert 
Pfeifle,  Washington  Repr.  Schiller  Str.  2, 
Frankfurt  am.  West  Germany,  Hennan 
Kalisch,  Eur.  Rep. 

William  L.  Klein,  President  &  Executive 

Producer 
Herschell    G.    Lewis,    Vice-President.    Chg.    of 

Film    Production 
Frank  Green,   Unit  Manager 
Marilyn    Friedel,    Viee-Pre.^dent    &    Associate 

Producer 
Richard  E.  Sperber,  Creative  Director, 

Foreign  Department 
U.  Festag,  Asst.  to  Producer 
George  Turek.  Senior  Eng.,  Engrg.  Dept. 


UNITED   FILM  AND  RECORDING: 

Larr\-  Wellington,  Creative  Musical  Director 
Harrv  A.  Jaeger,  Director,  Merchandising 
&  Sales 
Services:  Custom  creators  and  producers  of  mo- 
tion pictures,  slidefilms,  radio  &  TV  commercials, 
film  series  and  related  materials  for  a  complete 
custom-made  packiige  in  all  branches  and  le\els 
of  business  and  industry.  F.\cilities:  Modem 
air-conditioned  fully  equipped  recording  and  film 
studios  for  16mm  and  35mm  picture  and  sound. 
Western  Electric-RC.^;  Rangertone.  Stancil-Hoff- 
man;  Maurer;  Mitchell  and  still  cameras;  Ampex; 
etc.,  for  every  phase  of  film-sound  work.  16mm 
and  35mm  magnetic  and  optical  recording,  trans- 
fer; interlock  mixing;  screening  and  editing  fa- 
cilities; slidefilm  dept.;  creati\e,  art  and  techni- 
cal dept. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picture.s:  Looking  .\head,  (Commimi- 
cations  International);  Selling  for  Profit.  (E. 
Rand  Institute);  The  World  of  Machines,  (Conk- 
lin  Instruments);  Slidefilms:  Introduction. 
(American  State  Bank);  Welcome  to  Weiss. 
(Weiss    Memorial    Hospital). 


WILDING   INC. 
1345  West  Argyle  St.  Chicago  40,  III. 
Phone:    BRoadway   5-1200 

Date  of  Organization:    1914 

Date  of  Incorporation:    1927 

Wilding  Divisions 

New  Y'ork;     Eastern   Diviiion-AOS    Park    Ave., 
New    York,    N.    Y.    Phone:    PLaza    9-0854. 
William   Uskali,   Vice   President.   Mel    Lon- 
don, Executive  Producer. 

Detroit:  4925  Cadieux  Road,  Detroit,  Mich. 
Phone:  TUxedo  2-3740.  Gordon  Miller.  Vice- 
Pres-ident.  At  13535  Livernois  .\ve.,  Detroit, 
Mich.  Phone:  WEbster  3-2427.  Norman  B. 
Terry,  Vice-President.  Creative  Sales.  A.  J. 
Henderson,  Vice-President. 

Chicago:  Midwest  &  Western  Diti.sions— 1345 
West  Argvle  St.,  Chicago  40,  111.  Phone: 
BRoadway  5-1200.  Clifford  F.  Weake,  Vice- 
Present;  Leon  Kreger,  Vice-President, 
Creative  Services. 

central    division 
L.  T.  Y'oung,  Vice-President 

Cleveland:  1010  Euclid  Bldg.,  Cleveland,  Ohio. 
Phone:  TOwer  1-6440.  R,  R.  Osmun,  Man- 
ager. 

CiNCiNN.-iTi  District;  617  Vine  St.,  Cincinnati, 
Ohio.  Phone:  GArfield  1-0477.  Willi.im 
Gaughan,    DL^rict    Martager. 

Akron;  East  Akron  Post  Office  Bldg.,  Akron 
16.  Ohio.  Phone:   STadium  4-5514. 

Wilding:    west  coast 

Hollywood:  832  North  Lillian  Waw  Hollvwood 
28,  Calif.  Phone:  Hollywood  9-5338.  Rob- 
ert Rosencrans,   Manager. 

S\N  Francisco:  109  Stevenson,  San  Francisco 
27,  Calif.  Phone:  DElaware  3-9113.  H.  B. 
Butler,    Vice-President. 

o  o  o 

officers   and   department   heads 
C.   H.   Bradfield,   Jr.,   Chairman   of  the  Board 
H.  Williams  Hanmer,  President 
C.  B.   Hatcher,   Executive  Vice-President 
J.  M.  Constiible,  Vice-President  and  Executive 

Producer 
Walter  H.  Tinkham,  Vice-President  and 

Producer 
F.  F.  Palac,  Treasiirer  and  Assistant  Secretary 
L.    .\.    Backey,    Secretary 


Jf  C3  l«-4f^ILll 


CHICAGO     AREA 


WILDING  INCORPORATED: 

John  Parrott,  Vice-President,  National  Acccntnt 
Development 

].  B.  Morton,  Vice-Pres.  Chg.  Production 

G.  Duncan  Taylor,  Production  Manager, 
Slidefilms 

Frank  Kormash,   Laboratory  Superintendent 

James  E.  Dickert,  Recording  Director 

John  Cook,  Supervising  Editor 

Seth  Sims.  Art  Director 

Harold  Kinzle,  Foster  Travis,  Gil  Lee  and  Rich- 
ard   Lane,    Production    Services 

government   services   division 

Harold  A.  Witt,  £.veci/(it;e  Producer 
Jerome  C.  Diebold,  Executive  Producer 

commercial  picture   equipment   div. 

A.    ].   Bradford,   Pre.iident 

Wilding  TV 

Bob   Mayberr),   Production   Manager 
Carl  Nelson,  Producer 
John   Marsh,   Producer 

INDUSTRIAL     SHOW     DEPARTMENT 

\'erle  Bogue,  Managing  Director 

Services:  Creati\e  counsellors  and  producers  of 
Communications  for  Bu.fincss— motion  pictures, 
slidefilms,  T\'  commercials,  complete  li\e  shows 
and  presentation  programs  for  conventions  and 
sales  meetings,  and  graphics.  F.'^cilities:  Three 
studio  and  service  operations  detailed  as  follows: 
Cnic.'iGo;  ( 1345  .\rgvle  Street) :  Home  office  and 
main  studios:  60,000  sq.  ft.  floor  space-27,000 
sq.  ft.  in  four  sound  stages:  7.5'  x  140'.  70'  x 
100',  .50'  X  100',  75'  X  60';  remainder  to  adminis- 
trati\e  and  creati\e  offices;  still  and  motion 
laboriitories;  optical,  animation  and  art  depart- 
ments; screening  rooms;  sound  recording  depart- 
ment; film  vaults;  carpenter  shop  and  other  de- 
partments. (51.37  Broadway):  12,.5O0  sq.  ft. 
floor  space-4,000  sq.  ft.  devoted  to  Wilding 
Communications  Idea  Center  where  various  stag- 
ing and  projection  techniques  and  exclusive 
Wilding  projection  equipment  are  demonstrated. 
Balance  of  area:  administrative  offices,  workshop 
and  storage  of  all  Wilding  Customer  Services 
equipment. 

Detroit:  (Cadieux):  This  new  building  was 
especialK'  designed  and  constructed  for  motion 
picture  production.  It  contains  administrative, 
sales  and  service  facilities,  two  sound  stages  to- 
talling 8,000  sq.  ft.  and  screening  rooms. 
( Livernois ) :  Operations  here  include  creative, 
training  and  sales  promotion  and  merchandising 
services  for  automotive  accounts,  and  complete 
graphics  department. 

Hollywood:  Located  on  the  Desilu  lot  with  ac- 
cess to  complete  production  facilities. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Wafers  of  Bangkok  (Eastman 
Kodak);  Hoic  Much  Is  Enough?  (Eaton  Manu- 
facturing); It's  Your  Up;  Turn  on  the  Light; 
Ford  Comparison;  Salesmanship  —  a  Rewarding 
Career;  Sitting  Pretty  (Ford  Motor  Company); 
Partners;  Goebel  (Deere  &  Company);  Turning 
Point;  It  Happened  Tomorrow  (Goodyear);  Win- 
terlude  (Morton  Salt);  Libya  -\head  (Ohio  Oil); 
Beneath  Savy  Wings  (U.S.  Na\-y);  Selling  Tac- 
tics. In.Hde  and  Out  (Continental  Illinois  Na- 
tional Bank);  The  Shapers  of  Stainless  Steel; 
Heavenly  Days  (Republic  Steel);  Pithole,  U.S.A. 
(United  States  Steel);  Since  Life  Began  (Life 
Magazine);  Ideas  In.iide  (Magazine  Advertising 
Bureau);  Out  of  the  Shadows  (Michigan  Cancer 
Foundation);  Hidden  City  (Greater  New  Y'ork 
Fund);  Mind  Yoi/r  Bu.siness-TBA  That  Is   (,At- 
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METROPOLITAN     CHICAGO: 


WILDING  INCORPORATED: 

las  Supply  Co.);  The  Big  Step  (American  Oil); 
Feel  Free  (DiiBois  Chemicals);  Everything's  Co- 
iiig  for  You  (Lincoln-Mercury).  Slidefilms: 
Tire  Patching  (Dill  Manufachiring);  South 
America  Promotion  (Braniff  AiiAvays);  Celehrilij 
\yU)ii  Tire  (Kelly  Springfield  Tire);  C<)in-0;)('r- 
ated  Laundry  &  Cleaners,  Series  (Xorge  Corp.); 
Whirlpool  Washers,  Contention  Show  (Whirl- 
pool); Automotive  Accessories  (BendL\);  Route 
Sales  Training  (Royal  Crown  Cola);  New  Prod- 
ucts (.Abbott  Labs);  Farm  Tires  (Goodyear  Tire 
&  Rubber);  Sates  Training  (American  Oil); 
Dealer  Franchise  (Janitrol  Corp.);  Sale  is  P.O. P. 
Display  (Swift  &  Co.);  hvititutional  (Montgom- 
ery Ward);  Letter  Writing  (Continental  111.  Na- 
tional Bank);  Bad  Check  Detection  (Bank  of 
America);  Waitress  Training  (Howard  Johnson 
Co.);  Retirement  Income  Plan  (New  York  Life 
Insurance);  Sales  Training  &  Lab  Analysis  (Pure 
Oil).  Live  Shows;  Ford.  Gibson  Corp.  (Panama 
Holiday);  and  others. 


ZAPEL  STUDIOS  INC. 

615  \.  Wabash,  Chicago  11,  111. 

Phone:    Sl'perior   7-2755 

Date  of  Organiz;ition;   Sept 

Owen  A.  Zapcl,  President 
Services:  Film  animation— cartoon  &  technical; 
photography— still  and  motion  picture,  sales 
presentations;  slide  film;  strip  film;  cellomatic 
projection.  F.\cii.ities :  Three  floors;  seven  ar- 
tists; la\out,  letering  and  3  animation  stands— 
0.\berr>'  Optical  Printer.  Moviolas,  etc.;  2,000  ft. 
photo  studio  with  full  working  kitchen:  16  and 
.3.5mm  Interlock  projection  room;  Aerial  Image. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Picti'bes;  Educational  films  for  Ceno; 
Encyclopaedia  Britannica  Films:  U.S.  Goveni- 
ment.  Slidefilms:  for  U.S.  G\-psum  Co.;  Quaker 
Oats  Co.;  \'isking  Corp.;  lUniois  Bell  Telephone 
Co.;  T\'  CoM.MEBCHLs:  for  J.  Walter  Thompson; 
Tatham-Laird,  Inc.;  Leo  Burnett  Co.;  Needham. 
Loin's  6s  Brorbv. 


WEST     CENTRAL     STATES     REGION 


KANSAS 


19.54 


ILLINOIS 


Dynamic   Films,    Inc. 
573   North    Melrose,   Elgin,    III. 
Phone:    SHerwood   2-0866 
Mai   .Middlesworth,    Manager 
(See  complete  listing  under  New  York  City) 

THE  VENARD  ORGANIZATION 

113  Northeast  Madison   .\ve.,  Peoria,   III. 

Phone:  674-2490 

Studio:    Highview   Road,   East   Peoria,   111. 

Phone:   699-4437 

Date  of  Organization:    1917 

Mr.  and  Mrs.  C.  L.  X'enard 
Services:  Agricultural  specialists;  personal  at- 
tention to  all  production  details,  including  re- 
search and  script\N  riting.  Distribution  service  on 
national  or  restricted  basis.  F.^cilities:  Studio 
with  3200  sq.  ft.  sound  stage;  cameras,  sound 
and  editing  equipment;  camera  car. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures;  A  Sew  Idea  is  Born;  \a- 
lional  Corn  Picking  iVeu;.s;  (.New  Idea  Farm 
Equipment  Co.);  Four  Star  Farmers  of  1961; 
(Keystone  Steel  &  Wire  Co.)  ;  304  Bushel  Chal- 
lenge,  (Funks  G-Hybrids). 


CENTRON  CORPORATION,   INC. 
West  Ninth  at  Avalon  Road,  Lawrence, 

Kansas 
Phone:    \'Iking   3-0400 

Date  of  Organization:    1947 

.\rtluir  H.  Wolf.  President  and  Exec.  Prod. 

Russell    Mosser,    Executive    Vice-President 
and   Treasurer 

Charles  Lace\-,  Vice-President  &  Secretary, 
Director  of  Production 

Norman    Stue«e,    Vice-President    and 
Director  of  Photography 

Harold   Harvey,   Director 

Margaret  Travis,  Script 

lohn    Clifford,   Script 

Peter  Schnitzler,  Writer-Director 

William    SoUner,    Writer-Director 

Dan  Palmquist,  Editing 

William  Dejarnette,  Editing 

Don  Jessup,  Sound 

Robert    Rose,    Photography 

Oscar    Rojas,    Art    Director 

Barbara  Poindexter,  Artist 
Services:  Motion  pictures  and  slidefilms  for  pub- 
lic relations,  sales,  training,  education  and  tele- 
\ision,  sales  meetings.  Subcontracting.  Special- 
ized sports  photography.  Specialized  color  and 
or  black  and  white  still  assignments.  Anima- 
tion and  recording  ser\ice.  Facilities;  New 
studio  and  office  facilities  include  60'  x  100'  x 
27'  sound  stage,  voice  studios,  editing  rooms, 
sound  rooms,  etc.;  Mitchell,  Arriflex  and  Cine 
Special  cameras;  complete  lighting  and  sound 
equipment  for  studio  and  location. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictxbes:  Help  Wanted,  (Phillips  Petro- 
leum Co. ) ;  On  the  Go,  ( Buick  Div.,  General  Mo- 
tors Corp.);  In  the  Chips  with  Carrier:  (Carrier 
Corp.);  End  of  the  Beggar's  Reign:  Two  As  A 
Team;  (Monsanto  Chemical  Co.);  Wichita-City 
of  Changing  Frontiers;  You  Asked  About  Tope- 
ka;  (Southwestern  Bell  Telephone);  Dance.  Lit- 
tle Children.  (Kansas  State  Bd.  of  Health  &  U.S. 
Public  Health  Service);  Rocks  in  our  S'eigh- 
borhood:  South  America;  Peru;  Chile;  Brazil; 
Argentina;  Venezuela;  Colombia  (McGraw-Hill 
Book  Co.);  Slidefil-ms;  Chain  Reaction,  (Meth- 
odist Church  &  six  other  denominations);  Y'ours 
for  the  Selling;  What's  in  the  Cards  for  the 
Dealer;  (Buick  Div.,  CMC);  S.\les  Meeting: 
for  Continental  Oil  Co. 


Onan  &  Sons);  Parade  of  1961,  (Toro  Mfg.  Co.( 
Bridge  of  Hope;  Into  the  M'orld:  (Minn.  Dej 
of  Rchiibilitation);  The  John.son  Company,  (E. 
Johnson  Co.);  Toni  Products,  (Toni  Co.);  Tra 
er  for  Decision,  (Minn.  Hospital  Service  .-^ss' 
Blue  C!r()ss). 


MINNESOTA 

COUNTRYMAN-KLANG 
FILM  PRODUCTIONS,   INC. 
5th  Floor,  Times  BIdg.,  Minneapolis  1,  Minn. 
Phone:  332-2539 

Date  of  Organization:   October,   19.56 
Date  of  Incorporation:  March,  1959 
Thomas  C.  Countr\man,  President  &  Producer 
Floyd  A.  Klang,  Vice-President.  Writer-Director 
Robert  L.  Edwards,  Art  Director 
Services:    Producers    of    industrial,    educational, 
TV  and  religious  motion  pictures  and  filmstrips, 
16mm  or  35mm.  Facilities;  Sound  stage,  anima- 
tion, Arriflcv  equipment;  complete  recording  with 
four  recorders,  mLxing,  interlock  projection,  16mm 
or   35mm;   music  librar\. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictibes:  The  Meister  Brausers,  (Peter 
Hand  Brewing  &  D.  W.  Onan  &  Sons);  Cargill 
1308,   (Cargill,  Inc.);  Alaskan  Frontier,   (D.  W. 


EMPIRE  PHOTOSOUND   INCORPORATED 

1920   Lyndale   .\ve.   South,   Minneapolis   5 
Minnesota 

Phone:  FRanklin  4-5040 

Date  of  Incorporation:   October,   1945 

William  S.  Yale,  President 

Richard   N.    Jamieson.    Vice-President 

&  Production  Director  : 

John  Raddatz,  Director  of  Cinematography    ■ 
6i  Slidcfitm  Photography  j 

.\rthur  |.  .Nicol,  Director  of  Teehnieal  I 

Services  I 

Mary  Sherman,  Director  of  Production  Sen  id 

Frank  Punchard,  Manager,  Editing  Dept. 

David  Hersk,  Roger  Gruenke,  Sound  Dept. 
Services:  Completely  equipped  production  fac 
ities  for  motion  pictures,  sound  slidefilms,  te 
vision   commercials   and   sales   meeting  present 
tions.  Time-lapse,  slow  motion  equipment.  Ed 
ing,    and    interlock    projection.    Tape    and    ms 
netic  film  recording,  disc  and  tape  music  librarii 
Process   screen  and   arc  rear  projection.   Fact 
ties;  16mm  Maurer  and  .Arriflex  cameras;  16ir 
Eastman  arc  projector;  Strong  Arc  projector  I 
3!i"  X  4"   shdes  and   filmstrips;   8'  x   10' 
12'  X  30'  and  20'  x  20'  projection  screens.  ,i\. 
able  for  conventions,  sales  meetings,  etc.  .^nin 
tion,   sound   recording   studio;    40'   x   60'   >"u 
stage;  high  fidelity  public  address  system. 
RECENT      PRODUCTIONS      AND      SPONSO; 
Motion    Pictt-bes:    Dateline:    Esterhazy,    19f 
Bioferm    Story:    Biological    Availability:    Wo ' 
Potash;  What's  \'etc  at  IMC:  ( International  M 
erals  &  Chemical  Corp.);   Magnetic  Core  Me 
ories.    (Remington  Rand);   Courage— The  Unit'. 
Fund  and  You.  ( United  Fund  of  Hennepin  Co 
Things  Are  Different  \ow,  (Farmers  Union  C< 
tral  Exchange);  Slidefilms:  The  Tracy  Techn'. 
(General  Refineries,  Inc.);  Tricaphos—For  Prov' 
Producing  Value,  (International  Minerals);  Dyt 
Vision,  (Marquette  Corp.);  Control  8000,   (Ciij 
trol  Corp.). 

ANTHONY   LANE  FILM  STUDIOS,   INC 

7401   Wayzata   Blvd.,   Minneapolis,   Minn. 

Phone:  Liberty  5-2518 

Date  of   Organization;    1946 

Branch  Offices:  11  Broadwav 
Neill    McCafferv.     11608 
Hollywood,  Calif.  Paul  A. 
ager. 

.\nthon\'   Lane,   President 

William   Heideman.  Vice-Pres.,  Gen.  Mgr. 

Blaine  Harstead,  Secretary-Treasurer 

H.  O.  Johnson,  Recording 

Linus   Maurer,  Art  Director 

Ernie  Willette,  Sales  Maruiger 
Services:  Production  of  16mm  and  3.5mm  indi 
trial,  T\',  hunting  &  fishing  entertainment  filn 
sound  slidefilms,"  audio  visual  presentations,  i 
cording  and  art  sendees,  animation.  FACiLrrii 
Complete  16mm  and  35mm  production  facilitii 
sound  recording,  complete  still  photograpl 
studios  and  laboratories,  music  and  sound  effi 
libraries;  animation  ;ind  art  departments;  sou. 
shdefilm  production. 
RECENT      PRODUCTIONS      AND      SPONSOj 

Motion  Picti-bes:  ECHO  A-12  SahaUn 
{S.\SA):  TV  Films:  for  Sun-Rise  Beverag'' 
(Sun-Rise  Inc.);  Northwestern  Federal;  .Mar>i 
.■\nderson  Homes;  ( Jaffe-Naughtnn  Rich  .•\dv 
Schaper  "Skunk"  &  "Turtle";  Schaper  Plas; 
Games. 


New  York,  K 
National  BiW 
Wurtzel,    Me 
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PROMOTIONAL  FILMS,   INC. 
1 1313  Cambridge  St.,  Hopkins.  Minn. 

Phone:    WE    5-2777    (Minneapolis) 

Date  of  Incorporation:   19.55 

Alfred  K.  Peterson,  President  &  Prod.  Mgr. 

Cliff  R.  Sakr>',  Sales  Manager  &  Creative 
Director 

Cap  Lund,  Production  Assistant 

George  Daughert\-,  Production  Assistant 
iR\iCES:  Producers  from  script  to  screen  of 
jsiness,  industrial,  travel,  agricultural,  public 
lations,  outdoor,  animation,  color  and  b&w 
otion  pictures  and  slidefilms;  TV  commercials; 
iginal  musical  T\'  jingles  and  film  music  com- 
)sition.  F.\ciLiTiES;  Scripting,  photography,  art, 
limation,  sound  and  still  cameras,  film  and 
und  editing,  film  music  librari',  original  musi- 
il  effects  and  film  underscores,  complete  sound 
cording,  mixing,  conforming  and  interlock. 
ECENT  PRODUCTIONS  AND  SPONSORS 
OTION-  PiCTtmES:  It  AU  Goes  Back  to  the  Pump: 
rhe  Gray  Co.  GRACO);  Fraternally  yours. 
jUtheran  Brotherhood  Insurance  Society);  Prof- 
«  ii/  the  Windrow.  (Owatonna  Mfg.  Co.);  Mak- 
S.  Hay  the  Modern  Way.  (The  Farmhand  Co.); 
ishin'  Fun—Fam'hj  Style.  (Theo.  Hamm  Brew- 
g  Co. ) :  slidefilms,  T\'  commercials,  and  ani- 
ation   for  \arious  clients. 


REID   H.   RAY  FILM   INDUSTRIES,   INC. 

I  2269  Ford  Parkway,  St.  Paul  16,  Minn. 
!  Phone:   Midway  9-1393 

I  Date  of  Organization:    1910 

I  Branch    Offices:     438    Washington    Building, 

Washington  5.  D.  C.  Phone:  District  7-8729. 

Frank  Havlicek.   20S  South   LaSalle.   Street. 

Chicago  4,  Illinois.  Phone:  Financial  6-0897. 

Clyde  Krebs. 
Reid  H.  Ray.  President  and  Treasurer 
I  Alice  M.  Griswold,   Secretary 
I  Ellsworth   H.   Polsfuss,   Asst.   Secretary  and 
I      Producer 

I  Mrs.  Frances  Hostettler,  Asst.  Treasurer 
I  T.   ].    Hermann,    Controller 
I  R.  V.  Jeffrey,   Vice-Pres.,  General  Sales 
I      Division 

I  Gordon  R.  Ray,  Art  and  Animation  Director 
.  Clive  Bradshaw,  Laboratory  Supervisor 
Robert  H.  Winter,  Chief  Film  Editor 
ERVicEs:  Motion  pictures,  slidefilms,  T\'  films 
ad  commercials  (live  or  animated).  F.\cilities: 
reative  department;  studio,  laborator\-,  opticals. 
ties;  animation;  16mm  &  3-5mm  production 
quipment  with  sound  recording  in  studio  or  on 
•cation;  RCA  magnetic  or  optical  sound  3.5mm 
'  16mm. 

ECENT  PRODUCTIONS  AND  SPONSORS 
loTiON  Pictures:  The  Sounds  of  Language: 
'ords  &!  Their  Meanings:  Modern  Tecliniques 
'■  Language  Teaching;  (Modern  Language 
ssn.);  Space  Age  Administration:  Environmental 
,est  Building:  (RCA);  Aero-Kite,  (Lakeside 
lastics);  Sergeant  Atomic  Warliead  Section,  two 
^itions,  (Minn.  Honeywell,  Ordnance  Div.); 
(ew  Horizons  for  Inertial  Guidance.  (Minn. 
lone\-wel!.  Aero  Div.);  Good  \eus  1961. 
iHamm  Brewing  Co.);  Aircraft  Familiarization 
[V-l—In  Flight  Refueling;  Electronics  Basic 
[irctdits;  four  films;  (U.S.  Navy);  Building  uith 
\oncrete;  This  is  Magnetorque;  Powered  for 
•rofit;  Excavating  for  Road  Construction;  Sewer 
ontracting;  Hydraulic  Controls;  ( Hamischf eger 
,'orp.);  Pattern  for  Performance;  800  Tons;  For 
,etter  Tractor  Performance:  Crawler  Units  for 
jigger  Profits:  Harvest  D-Day:  four  editions; 
/to's  New  for  1962;  The  Best  of  Oddities  in 
arming;  (Deere  &  Co.);  Slidefilms:  26  films 
|ir  Deere  &  Co.;  Selling  is  Helping:  Selling  is  an 
.ttitude;     (Financial    Public    Relations    Assn.); 


REID  H.  RAY  FILM  INDUSTRIES: 

Death  of  a  Dealer:  ( Hamischfeger  Corp. ) ;  Care- 
fid.  Doctor:  E  Pluribus  Unum;  (St.  Paul  Fire 
&  Marine  Insurance  Co.);  TV  Commerci.\ls:  for 
Gold  Seal;  Hamm's;  .\Ialto-0-Meal;  No.  States 
Power  Co.;  Top  Value  Enterprises  (Campbell- 
Mithun);  Motec  Industries;  Northern  Pacific; 
Toro  Mfg.  Co.;  (BBD&O);  International  Har\- 
ester. 


RUSTEN   FILM  ASSOCIATES 
5910  Wayzata  Blvd.,  Minneapolis  16,  Minn. 
Phone:  Liberty  5-1656 

Date  of  Organization;    1958 

Paul  D.  Rusten,  Producer 
John  E.   Driemen,  As.mciate  Producer 
Ted  K.  Larson,  Production  Manager 
Roger  L.   Handt,   Cameraman 
Rosemary  Bemal,  Production  Assistant 
Services:   Creatise  design,  wxiting  and  full  pro- 
duction   of    business,    educational    and    religious 
motion  pictures,   sound  slidefilms   and  television 
documentaries.   Quality   talent   and   art   ser\'ices. 
Facilities:   Complete  camera,   sound  recording, 
lighting  and  editing  facilities   for  production   in 
our  studio   or  on   location. 

RECENT       PRODUCTIONS      AND      SPONSORS 

-MoTio.v  PicTi-REs:  Mental  Health  Professions. 
(Minn.  State  Dept.  of  Welfare);  Ttvice  Blest. 
(American  Missions,  ALC);  Projectoveyor;  Pad- 
dle Transfer;  (Standard  Conveyor);  Life  or 
Death,  (Sacred  Design  Associates  &  Century 
"21).  Slidefilms:  Research  House;  Sound,  Tuff- 
lex  and  the  .Automobile;  (Wood  Conversion  Co.); 
Electric  Heat,   (Northern  States  Power  Co.). 


GEORGE  RYAN   FILMS,   INC. 

210  South  Seventh  St.,  Minneapolis  2,  Minn. 

Phone:    FEderal   5-8864;    FEderal    9-0597 

Date  of  Incorporation:   May,  1955 

George   M.   Ryan.   President 

Richard  C.  Polister,  Executive  Producer 

Elizabeth   B.   Ryan,  Secretary 

Mile\-  Gjertsen,  Production  As.nitant 
SER\^CES:  Producers  of  16mm  and  35mm  motion 
pictures,  T\'  commercials,  sound  slidefilms.  F.\- 
ciLiTiEs:  24'  .\  44'  sound  stage,  20'  .\  40'  silent 
stage  with  practical  kitchen;  16mm  Arrifle.\, 
Auricon,  Cine  Special,  35mm  Arrifle.x  with  blimp; 
Magnasync  and  Ampex  magnetic  recorders; 
16mm  and  .SSmm  Moviola;  complete  16mm  and 
35mm  editing  facilities;  full  complement  of  mo- 
tion picture  lights  and  accessories;  35mm  film- 
strip   animation   camera;    16mm  screening  ronm. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  FicTimEs:  Minnesota  Vikings  Pro  Foot- 
hall.  (Minn.  \'ikings  Pro  Football  Club);  ADM 
Overseas  Affiliates,  (.Archer  Daniels  Midland 
Co.);  Wheaties  Baseball  School,  (Wheaties  Sports 
Federation);  Sales  Meeting  Dramas,  (Pittsburgh 
Plate  Glass/Market  Power  Co.);  Warehouse 
Sales  Meetings,  Sales  version;  Dealer  version; 
(PPG/Marketpower,  Co.);  Slidefilms:  Going 
Somewhere:  Riverside  Bible  Camp;  (American 
Lutheran  Church);  T\'  Commerclvls:  for  Gold 
Seal;  Pillsbur>';  Hamm's  Beer;  Wilson  Sporting 
Goods;  Grain  Belt  Beer;  Cudahy  Packing  Co. 


Facts  You  Need  to  Know 

•>>  Concise,  accurate  data  on  film  production 
sources  throughout  the  world  appears  in  these 
pages.  The  buyer  is  in\'ited  to  preview  current 
pictures  made  by  listed  companies;  the  nature  of 
their  experience  is  noted  under  Client  References 
under  each  company's  listing  te.xt. 
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WEST     CENTRAL 


MISSOURI 

CALVIN   PRODUCTIONS,   INC. 

1105  Truman  Road,  Kansas  City  6,  Mo. 

Phone:   HArrison   1-1230 

Date  of  Organization:    1931 

Leonard   W.    Keck,   President 

William  Hedden,  Vice-President 

Frank    Barh\dt,    Vice-President 

James    Hash,    Secretary-Treasurer 

Lee   Davis,   General   Manager 

Richard  Bulkeley,  Production  Manager 

James  Moore,  Manager,  Producer,  Services 

Larry  Kauffman,  Manager,  Univ.  Films  Div. 
Services:  16mm  and  35mm  color,  sales  and 
sales  training  and  educational  films:  16mm  and 
35mm  service  work  and  laborator\'  facilities  for 
other  producers.  imi\ersities  and  industrial  photo- 
graphic departments.  .<\1I  film  ser\ices  offered  at 
one  location.  F.\cilities:  Two  sound  stages,  area 
19,000  sq.  ft.;  location  equipment;  laboratory 
with  output  of  25,000,000  ft.  black  and  white, 
30,000,000  ft.  color  a  year;  Kodachrome  Ekta- 
chrome,  and  16mm  negative-positive  color  print- 
ing and  processing.  14  editing  rooms;  two  sound 
studios  with  six  channels,  eight  phono,  recording 
equipment  for  film,  tape,  wax,  magnetic  film; 
tCH  full-time  directors;  creative  staff;  complete 
animation  and  music  fiicilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  More  and  Better  Cotton. 
(Chemagro);  Dog  Etiquette;  (Ralston  Purina 
Co.);  Winds  That  Kill.  (United  Gas  Co.  &  Texas 
Eastern  Transmission);  Harve.'it  of  Learning, 
(U.S.  Information  Agency);  The  Volunteer, 
(Allegheny  County,  Pa.). 


HORIZON   PRODUCTIONS 
Div.   of   Longmoor-Nelson,   Inc. 
301  West  73rd  Street,  Kansas  City  14,  Missouri 
Phone:  EMpire  3-3585 

Date  of  Organization:    1947 

Date  of  Incorporation:    1952 

William    V.    Longmoor,    President 

Allen    Jacobs,     Vice-President,    Service    Div.; 
Sound  Recording  Supervisor 

.\nthony  J.  La  Tona,  Vice-President;  Camera- 
man 

Robert   A.    Nelson,    Secretary-Treasurer, 
Production  Director 

Reza  S.  Badiyi,  Director  of  Photography 

Jerry  S.   Drake,   Writer-Director 

Roger  C.  Webb,   Sound  Engineer 

Larry   R.   Phillips,    Unit   Manager 

Joyce  Denton,  Office  Manager 
Serxtces:  16mm  and  35min  motion  pictures  for 
sales,  sales  training  and  promotion,  pubhc  rela- 
tions, educational  and  religious  fields.  35mm 
sound  color  slidefilms  for  sales  and  training;  TV 
commercials,  live  and  animated;  research,  story 
treatment  and  script  UTiting;  complete  producers 
ser\'ices.  F.^cilities:  Sound  stage  and  production 
facilities.  Equipment  for  16mm  and  35mm  mo- 
tion pictures  and  35mm  filmstrips.  New  sound 
service  department  to  open  in  April,  1962.  Nar- 
ration rooms,  editing  rooms,  music  libraries, 
16mm  and  35mm  Arriflex  cameras  and  blimps, 
animation  and  stop-motion  cameras  and  related 
equipment. 
RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  77  Feet  Below,  (Brunson 
Instrument  Co.);  How  Japan  Worships,  (Dr. 
Marcus  Bach,  Universitv  of  Iowa);  On  the  Other 
Side  of  the  Mike;  High  Altitude  A.T.C.  Radar 


PRODUCTION     REVIEW 


139 


WEST     CENTRAL:      MISSOURI 


HORIZON  PRODUCTIONS: 

Services^  ( FccU'ral  Aviation  Agency);  A  Stitch 
in  Time.  (Illinois  State  Bar  Assn.);  TV  Commeu- 
ciALS:  225  Dailij  Word  five-miiuite  TV  shows 
(Unit\'  Sehool  ot  CInistianit\') ;  Locke  Sto\'e  Co.; 
(Rieliaid  Lane  &  Co.);  Hill'  Bros.  Shoes;  (Rich- 
ard Lane  &  Co.);  Miii<l  Polish;  (\\'inins-Bi;in- 
don);  Jenkins  Music  Co.;  (AUniayer  Agency); 
Spin-Spin  Toy;    (\'alentine-Radford). 

RAY-EYE   PRODUCTIONS,    INC. 
222  West  75th     Street,  Kansas  City   14,  Miss- 
ouri 
Phone:  EN  2-9700 

Date  of  GrgLUiization:    19.57 

Fred  Olsen.  President 

H.  Sanford  \\'ea\er.  Chairman.  Executive 

Committee 
jatk   Pierson,  Director,  Marketiufi  &  Safes 
Glenn  Wilson,  Production  Manager 

Services:  16  and  3.5mm  black  and  white  or  color 
film  sound  recording,  magnetic  film  striping, 
video  tape.  F.\cilities:  7500  studio.  Art  dept.; 
rear  screen  projection,  Mitchell  Cameras, 
Ampex  and  Magnasync  sound  recorders  (16mm 
and  'A").  Ampex  video  tape  recorders  (2),  Mar- 
coni 4/2"  T\'  cameras,  special  effects,  film  chain, 
switchers,  etc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictihes:  Showca-'iC  '62,  (United  States 
Gypsvmi);  Builders  Shoicca.s^e.  TV  Films  for 
(General  Electric;  Con-Edison;  Kohler;  Over- 
head Door,  etc.);  Slioefilms:  Peace  of  Mind; 
National  Fidelity;    (National   Fidelity   Life), 


Metropolitan   St.   Louis 


Alexander  Film   Co. 
7108  Vernon   Avenue,   University  City  30, 

Missouri 
Phone:  volunteer  3-2815 

Ted  Westcott,  Res.  Vice-President 

(See  complete  listing  under  Colorado) 

CONDOR  FILAAS,   INC. 
1006  Olive  Street,  St.   Louis    1,  Mo. 
Phone:    MAin    1-8876 
Date  of  Organization:    1951 
Bradford    Whitne\ ,    President 
Edgar   F.   Stevens,   Vice-President 
Dean   Moore,  Production   Manufier 
Edward  T.  Collins,  Cincmatojirapher 
Mildred   Smith,   Secretary 
Eddie   Moore,    Photographer 

Services:  Producers  of  16mm  and  35mm  sound 
motion  pictures  and  slidefilms  lor  sales  promo- 
tion, ;idvertising.  public  relations,  training,  tv. 
Complete  cre;iti\'e,  writing  and  production  staffs. 
Productions  from  script  to  screen  or  service 
work;  i.e.,  editing,  adding  sound  and  music  to 
films  alreiidy  shot.  F.\f:iLiTiES:  .■\ir-coiiditioiied 
sound  .stage  with  heavy-duty  lighting.  Mauler, 
Bel!  &  Howell  Ciimenis.  Stancil-Hoffman  syn- 
cIironr)us  magnetic  recording  16min.  17!2nnn. 
quarter-inch.  .Multiple  channel  synchronous  inter- 
locked mixing.  16mm,  17Jjnim  ;uid  .35mm  .\Io\'i- 
olas  (picture  and  sound).  16mm  interlock  projec- 
tion. S:micnco  time-lapse  motion  picture  contnil. 
Music  and  .sound   effects   library. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.\!oTi()\  Pic;TinEs:  FC-I7  Decelopment  Histoni 
#3, (Armament  Div.,  Universal  Match  C:orp.); 
1962  Opportunity  Programs,  three  films,  (Ral- 
ston-Purina);   How   to   Buikt  a   Better   Bu.iiness. 


CONDOR   FILMS,   INC.: 

(Dairy  Queen  National  Development  Co.); 
Rotary  Cutout  Billboard.  (General  Outdoor  Adv. 
Co.);  Slidefilms:  Sell  Along  with  l-'alstaff;  Race 
for  Selling  Space;  I  line  luilstaff  is  Made;  (Fal- 
staff  Brewing  Co.);  Tom  Sawyer-World  of  Fash- 
ion. (Elder  Mfg.  Co.);  Investors  Big  Challenge, 
(Maritz,  Inc.)  Magnet  or  Monument,  (.Missouri 
State  Library). 


CHARLES  GUGGENHEIM  AND 
ASSOCIATES,   INC. 
14  North  Newstead,  St.  Louis,  Mo. 
Phone:    JEfferson   5-9188 

Date  of  Incorporation:    1956 

Charles   Guggenheim,    President 

Owen    Armstrong,    Vice-President 

Terry  Nicholson,  Secretary-Treasurer 
Serv'ices:  Production  of  theatrical  and  non-the- 
;itrical  motion  pictures.  F\cilit!es:  Complete 
16mm  :md  35inni  editing,  projection,  sound  re- 
cording, mixing,  dubbing,  intrrlock,  camera  and 
lighting   facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  In  Mortal  Combat,  (Laclede 
Gas  Co.  &  Barnes  Hospital ) ;  To  Keep  and  Bear 
.\rms.  (National  Rifle  Assn.);  The  Flamboyant 
Years;  The  Steamboat  Years;  (Laclede  Gas  Co.); 
An  American  Mwieum,  (St.  Louis  Art  Museum); 
.A  Place  to  Live.   (City  of  St.  Louis). 


HARDCASTIE   FILM  ASSOCIATES 

7319  Wise  Avenue,  St.  Louis  17,  Mo. 

Phone:   Mission  7-4200 

Date  of  Organization:    1939 

J.    H.    Hardcastle.   Producer 

Lambert    Kaiman,    Direction 

Richard    Hardcastle,    Editorial 

Richard  Hardcastle,  |r..  Production 
Services:  Motion  pictures,  slidefilms  and  T\' 
commercials;  ad\'ertising,  public  relations,  sales, 
industrial  training,  civic,  religious,  fund  raising 
films.  F.\cilities:  35mm  and  16mm  equipment, 
sound  stage,  editing  rooms,  portable  lighting  and 
recording  equipment  for  location  production. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  Your  Fim'st  Hour.  (I'nited 
Fund  Campaign);  Why  We  Adverti.^e;  Frequen- 
cy Characterisiics  of  Loops  (Southwestern  Bell 
Tel  Co.);  A  Hand  Up.  (KSD-TV);  Pevely 
Playhouse  Party.  (KSD  Radio);  Posture  and  Per- 
.wnality.  (Social  Science  Films);  Slidefilms: 
Lighten  Your  Selling.  (Universal  Match  Corp.); 
7  Up  Festive  Foods,  ( Seven-Up  Co. ) ;  T\'  Com- 
mercials: for  Globe  Democrat;  ( D'Arcy  Adv. 
Co.);  Pevely  Dairy  Co.;  (Rutledge  Adv.  Co.); 
Creamo  Margarine;   (Lynch  Adv.  Co.). 


PREMIER    FILM 
AND   RECORDING   CORPORATION 

3033  Locust   Street,  St.   Louis  3,   Mo. 
Phone:   JEfferson   1-3555 
D;ite   of   Incorporation:    1936 
Theodore  P.   Desloge,  President  and 

Executive    Producer 
Wilson    Dalzell.   Vice-President   and   A.'^sociate 

Producer 
Patrick  Murphy,  Director  of  Sales 
Roger   Leonhardt,    Production    Manager 
fli;nles   Kite,    Editorial   Supervi.wr 
II.    Stewart    Dailey,   Directory   of   Photography 
Ronald    Harding,    Creative    Director 
Seiu'ices:    Creators    and    producers    of   business, 
industrial,  religious,  documentary,   theatrical  and 
tcIc\-iston  motion  pictures  ;uid  sound  slidefilms— 
16nim  or  .3-5mm  soimd.  black  and  white  or  color. 
Facilities:  Air  conditioned  studios,  sound  stage, 
35mni    and     16mm    screening    rooms.     Mitchell 


PREMIER   FILM   AND   RECORDING: 

.3.5min  and  16mm  cameras;  Bolex,  Bell  &  How 
and  .\uricon  cameras.  Fearless  dolly,  M-R  Mi 
boom,  complete  heavy  lighting  facilities,  mob 
gem'rator:  complete  recording,  mixing,  scori 
fiicilities;  tape,  di.sc,  magnetic  film,  intcrlo 
system;  complete  effects  and  music  librar\';  ed 
ing  dei)artmcnt,  writers,  directors,  editors:  .\lo' 
olii,   record   processing   ;md  pressing  jilant. 

RECENT  PRODUCTIONS  AND  SPONSO 
Motion  Pictities:  Draicing  and  Lettering  wi 
the  Marsh  99,  (Marsh  Stencil  and  Machine  Co. 
Trouble  Afoot,  (Brown  Shoe  Co.);  Hurrica. 
Carta  Di.sa.s1er  Service,  (Southwestern  Bell  Tel 
phone  Co.);  1961  Convention,  (Illinois  Agrici 
tural  Assn.);  Philippines  .  .  .  .All  Things  to  i 
Men;  Launch  Out  Into  the  Deep  .  .  .  India;  '1 
the  Ends  of  the  Earth  .  .  .  Neiv  Guinea;  (Lut 
eran  Church,  Missouri  Synod,  Concordia  Films 
The  Question  of  Meramec,  (Mcramec  Bas 
Corp.);SLiDEFiLMs:  Camping  for  All  its  Wort 
Youth  Can  Be  Served;  (N'alparaiso  University 
Cod  Wants  Our  Talents.  (St.  John's  College 
FaUtaff  Race  for  Space,  ( Falstaf f  Brewing  Co, 
Report  of  Rev.  Carl  Btirkle.  (Eden  Publishii 
Co. ) ;  Purina  Farm  Pond  Fish  Chow;  Cashi 
in  on  Commercial  Poultry;  ( Ralston-Purina  Co. 
Selling  Relations,  series,  (Anheuser-Busch,  Inc. 
Dog.s  Are  Ftoiny  Contest,  (Gardner  Adv.  Co. 
T\'  Commercials:  for  Tom  Sawyer  Clothi 
Concord  Homes;  (Ridgeway-Hirsch) ;  Morti 
House  Survey  Sweepstakes;  (Compton  Adv.  Co. 
Busch   Bavarian   Beer;    (Gardner  Adv.   Co.). 

Unit  One  Film   Productions 
10734  Clearwater  Drive.  St.  Louis,  Mo. 
Phone:    Victor   3-3661, 
James  Lubbock,  Re;). 
(See  I  omplete  listing  under  Los  Angeles) 


ANDY  WERNER  FILM   PRODUCTIONS 

5318  Gladstone,  St.  Louis  21,  Mo. 
Phone:    CH    1-4351 

Date  of  Orgiinization:    19.54 

Andv  Werner,  Prt's.  &  Exec.  Producer 

E.   b.  Werner,  Vice-President  &  Writer-       ' 

Director 
D.  Cunningham,  Production  Manager 
Diui   Lo\ins,   Editorial  Supervi.ior  ' 

y.  Hager,  Recording  Supervisor 
P.   D.   Soric,  .Art  Director  ; 

Services:  Producers  of  16mm  and  35mm  souij 
motion  pictures  and  slidefilms  and  T\'  comm  ■ 
cials,  advertising,  public  reUitions.  sales  traini; 
and  sales  promotion.  Complete  creative,  wTiti; 
and  production  staff.  All  film  services  offend 
one  location.  Facilities:  Air  conditioned  snu 
stage  with  heavy  duty  lighting;  16nim  Mitch'. 
16mm  and  35mm  Arriflex  cameras:  16mm  a  I 
I7)5mm  Stancil-Hoffm;in  synchronous  m:i2nt ' 
recording;  !i"  Ampex  351,  .\mpex  601  ^^ 
Rangertone  sync  signal;  multi-channel  s; 
ehronous  interlock  mixing;  editing  services  av;- 
able  including  sovmd  cutting,  luiimation,  titlii. 
hot  press  stands;  camera  car  for  location  wo. 
RECENT  PRODUCTIONS  AND  SPONSOt 
Motion  Pictures:  World  of  Bob  Hope;  Del- 
tantes  '62;  (NBC  Special  Projects);  The  Pa: 
the  People  Build.  (St.  Louis  County  Parks  Dept, 
TV  Commercials:  for  Concord  Homes,  Si, 
Baer  &  Fuller  Dept.  Stores;  (Ridgewas-Hirscl; 
Blue  Cross;  ( C.  M.  Said  Adv.);  Bank  of  ■ 
Louis:  (Judd  Adv.);  Pevelv  Dairv;  (Rntlec^ 
Adv.);  Mallory  Buick,  (direct);  Chase-Park  Pl:i 
Hotels;    (direct). 


this  s\mbol,  appearing  overt 
producer's  listing,  indicates  that  display  ;idv, 
tising  ccmtaining  additional  and  useful  referei  ' 
data  appears  in  other  p;igcs  of  this  12th  .Ainiil 
Production    Review    issue. 
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BUSINESS     SCREEl 


NEBRASKA 

JACK   ANDERSON   PRODUCTIONS 

1701  North  T4th  St.,  Omaha,  Neb. 

iphone:    393-3888 

jDatc   of   Organiziitioii:    19.58 

[lack  .\nder.son.  Owner 

iThomson  Holtz,  Sales  Manager 

jlanies  Keith,  Produclion  Manager 

[Duane    Nielsi-n.    Cinemtitograiiber 

JMicliael  Folkers,  Art  Department 

Jbvices:  T\'  c-onimeicial  production;  documen- 

y,    educational;    sales    training;    product    pro- 

ition    in     16nim    live    action    and    animation; 

ipfilms.    Facilities:    16mni    Auricon    Pro-600 

lex   Reflex,   Cine  Special   cameras;   single  and 

uble  s\stcni  sound  recording  equipment;  Mag- 

torder    and    Ampex    with    Rangertone    sync; 

ler  recording  equipment  for  T\',  motion  pic- 
es,  radio;   animation  equipment,  editing,   cre- 

ive  services. 

ICENT  PRODUCTIONS  AND  SPONSORS 
Mtion  Pif;Tiiu:s:  Basin  Eleetric.  (Basin  Elec- 
fc  Power  Cooperati\e);  Bred  to  Do  Best-1961, 
( .'aterman  Looniis  H\brids ) ;  Hybrid  Seed  Corn 
^>duetion.    (Steckley   H>brids);   Duncan  Hines. 

(rocter  &  Gamble);  T\'  Commercials;  for 
)itual  of  Omaha;  Storz  Beer;  First  National 
Ink;  Metz  Baking  Co.;  ( Bozell  &  Jacobs);  Fair- 
int  Foods;  Kitt\'  Clo\er  Pot;ito  Chips;  (Allen 
i  Re\nolds);  Omaha  Power  Dist.;  (Savage- 
liw);  Associated  Retailers;  Otis  and  Co.;  (Hol- 
Jid  Adv.);  Nordica  Chip  Dip;  (Maurice  Paul- 
9 1  Ad\'. ) . 


N  ORTH       DAKOTA 

BILL  SNYDER  FILMS 

105'/2    Broadway,  Fargo,  North   Dakota 
Phone:  232-6.500 

;Date  of  Organization:    19.56 
Bill  Snyder,  Otcner,  Cinematographer 
'.Vorm   Selberg,   Art   Animation    Director 
lohn    McDonough.    Editor.    Director 
;viCES:     16mm    sales    promotion,    public    rela- 
ns  and  educational  films  for  business,  agricul- 
tie  and  T\';  T\'  commercials;  sound  slidefilms; 
Tjwsfilm   co\erage;    agriculture   stock   footage   li- 
Ijiry-;  film  completion  for  in-plant  photographers. 
1|CILITIES:    Cine-Special,    Eyemo    and     blimped 
.-iriflex    cameras;     Magnas\nc    recorder;      three- 
dinnel  magnetic  film  mixing;  11"  tape  recording; 
iimation  stand;   music  library;   sound   Moviola; 
irtable   lighting   equipment;    time-lapse    equip- 
fnt. 

ICENT  PRODUCTIONS  AND  SPONSORS 
)3Tiox  PicTiHES:  The  Braniek  Line.  (Branick 
^  g.  Co.);  From  the  Good  Harvest.  (Grain 
'rminal  Assn.);  Btisheh  of  Magic,  (Midwest 
1  search  Associates);  Listening  Tests;  2A,  3A, 
-..  three  films,  (North  Dakota  State  Univer- 
sy  I;  Dakota  Boys  Ranch.  (Dakota  Boys  Ranch); 
'  Commercials:  for  Northwestern  Savings  and 
tan;  Melroe  Mfg.  Co.;  Ottertail  Power  Co.; 
ilarold  Flint  &  .Associates);  Midwest  Research 
-sociates;  Pride  Seed  Corn  Co.;  Grain  Terminal 
.sociation:  South  Dakota  Farmers  Union;  Farm- 
«i  Union  Livestock  Marketing  Assn.;  Minnea- 
'is-Moline;  (Colle  and  McA'oy);  Moton  Chemi- 
<|1  Co.;  Metropolitan  Savings  and  Loan;  Chil- 
<jens  \'illage   Assn. 


MAX   HOWE  FILM  PRODUCTIONS: 

Mivx  &  Harriette  Howe,  Ouners  &  Operators 

Max   Howe.   Producer.   Director 

Harriette  Howe,  Assi-iiant  to  Producer 

Alan  Howe,  Art  Director 
Services:  Complete  production,  public  relations, 
sales  and  product  presentations  specializing  in 
livestock  photography,  stock  footage  library; 
planned  programs  for  entertaining  civic  groups 
association  banquets.  Facilities:  Conference  and 
screening,  editing,  hot  press,  art  department, 
portable  production,  .\rriflex.  heavy  dut\'  light- 
ing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Open  Door.  (S.  Dakota 
State  Library  Comm.);  Feeder's  Bonanza,  (S.  D. 
Feeder  Cattle  .\ssn.);  God's  Own  Cow  Country, 
(Sandhills  C;ittle  .Assn.);  Movies  Come  of  .Age; 
(live  show  for  S.  D.  National  Guard  Banquet); 
TV  Film:  for  First  National  Bank  of  the  Black 
Hills. 


SOUTH       DAKOTA 


MAX  HOWE   FILM   PRODUCTIONS 
R.R.  #1,  Box  185,  Rapid  City,  South  Dakota 
Phone:   343-6800 

Date  of  Organization;  August,  19.59 


WISCONSIN 

POHLMAN    FILM    PRODUCTIONS,    INC. 
(Formerly   Film    Arts    ProducHons,    Inc.) 

1700  South  19th  St.,  Milwaukee  4,  Wis. 

Phone:    Mitchell    5-0523 

Date  of  Organiziition:  1927 

Har\ey  E.  Kiefer,  Manager 
Services:   Sound  slidefilms,  slides,  origin.al  pho- 
tography;    color    processing,    color    prints,     color 
duplicates.   Facilities:   Complete  production   fa- 
cilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefilms:  Two  Beautiful  Ideas;  An  Adventure 
in  SeUing;  (Fort  Howard  Paper  Co.);  Fir.s-f  In>- 
pression  Profits.  (General  Indicator  Co.);  V-VB, 
(The  Falk  Corp.);  On  the  Grow  in  "62  (Ocono- 
mowoc  Canning  Co.). 


RUDY  SWANSON   PRODUCTIONS 

1616  Lehmann  Lane,  Appleton,  Wis. 

Phone:   REgent  3-6272 

Date  of  Organization:    19.39 

Branch  Office:  Empire  Building,  Milwaukee, 
Wis.  Phone:  BRoadway  1-8774.  Robert 
Swanson,  in  charge. 

Rud\'  Swanson,  Prciident 

Robert  Swanson,  Vice-President,  Executive 
Producer 

Richard  Casperson.  Production  Assistant 

Robert  Falkner,  Sound  Engineer 
Sermces:  Creators  and  producers  of  all  ele- 
ments of  16mm  and  35mm  sound,  color,  sales, 
sales  training,  documentary,  public  relations  and 
sound  slide  and  T\'  films.  Facilities:  Motion 
pictiue  center  with  sound  stages,  offices,  projec- 
tion, recording  and  editing  facilities.  Main  stage 
40'  X  60'  with  standing  sets.  16mm  and  35mm 
Arriflex  cameras  and  Magnas\nc  recording;  mu- 
sic, script  and  art  facilities.  Fearless  dolK,  gear 
head,  M-R  mike  boom,  3  channel  playback  in- 
terlock, !»"  Magnacorder.  blimped  AiTiflex;  100,- 
000-watt  hea\\'  lighting. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Picture:  At  the  Candy  Counter:  Meet 
Tux  Jr.;  (Marathon);  This  Town  Sure  Has 
Changed.  (Allis-Chidmers  Co.);  Sno-Away:  Sim- 
plicity 725;  (Simplicity  Co.)  ^ordbak,  (Nord- 
berg  Co.);  You've  Got  My  }iurnher,  (A.  O. 
Smith  Co.);  Valve  Fundamentals.  (Ladish  Co.); 
Milk  Carton  Production,  (American  Can  Co.); 
Cutler-Hammer  Capability,  (Cutler-Hammer 
Co.);  The  Rex  that  Suits  you  Best,  (Chain  Belt 
Co.);  If  the  Shoe  Fits.  (Weinbrenner  Shoe  Co.); 
Borden-Bus-n'  Previews  (Dartnell  Corp.). 


Ul-4f  □  IB-Af  rn 


SOUTHWEST 


ARIZONA 

CANYON   FILMS  OF  ARIZONA,   INC. 

834  N.  Seventh  .Ave.,  Phoenix  7,  Ariz. 

Phone:   ALpine  2-1718 

Date  of  Organization:   1953 

Ra\'mond   Boley,   Owner-Production  Manager 

Robert  [.  Allen,  Owner-Director  of 

Photography 
David    Bmch,    Photography,    2nd    Unit 
Marv  E.   Bolev.  Production 
G.  W.   Read.  'Photographic  Still   Dept. 
William  White,  Chief  Grip 
William  Frazier,  Sound  Dept. 

Services:  Motion  picture  producers  for  industry, 
tele\'ision,  advertising  and  education.  TV  spots; 
sound  slidefilms.  Contract  shooting  or  editing 
for  outside  producers.  Art,  animation  and  script 
ser\'ices.  Facilities:  Two  sound  stages,  sound 
recording  facilities  (magnetic  film  or  tape);  disc 
cutting.  Set  lighting  and  complete  portable  light- 
ing. Synchronous  cameras,  recorders  and  dubbers. 
Editing  dept.,  including  sound  cutting.  Interlock 
projection  and  recording.  Set  construction.  16mm 
or  3.5mm  production.  Complete  location  equip- 
ment. Complete  photographic  dept. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  This  is  Livin'!  (Hallcraft 
Homes);  The  Beginning;  Retirement.  U.  S.  A.; 
(Del  E.  Webb  Corp.);  P/iOf n/.v-Tour  Cify,  (City 
of  Phoenix);  Manufacturing  Competence;  The 
Prologue.  (Genend  Electric);  Blind  Challenge, 
(.Arizona  Foundation  for  Blind  Children);  Ari- 
zona  Album  (Ariz.  Pub.  Serv.  Co.);  Slidefilms: 
The  Staggs-Bilt  Story,  (Staggs-Bilt  Homes);  The 
Silver  Ttcins,  (Sun  Ray  Life  Insurance  Co.); 
Benefit  Rights  Interview,  (Employment  Security 
Comm.);  T\'  Commerclals:  for  Valley  National 
Bank;  (Jennings  Thompson  Adv.);  The  Lusk 
Corp.;  ( S.  J.  Kossack  &  Associates)  Blakelv  Oil 
Co.;  (Garland  Agency);  Wright  ,\Ifg.  Co.;  (Mit- 
hoff  Advertising). 


CAPITAL  MOTION   PICTURE  STUDIOS 

328  North  11th  Way,  Phoenix,  Ariz. 

Phone:   ALpine  3-2260 

Date  of  Organization:   1954 

Carl  C.  Yost,  Owner,  President 

Paul   Beardsley,  Exec.  Vice-President 

Eileen   Strakosch,  Art  Director 

Alberta  Shaw,  Secretary-Treasurer 
Services:  16mm  and  3.5mm  motion  pictures  for 
business  and  industry;  producer  services.  Facili- 
ties: 16mm  and  .35mm  sound  recording,  trans- 
fers, re-recording  and  dubbing;  eight-chanel  re- 
cording with  interlock;  location  and  studio  pho- 
tography: studio,  lighting  and  grip  equipment; 
editing  ;md  titling;  sound  truck  with    generator. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Fight  Test,  (.AiResearch  Mfg. 
Corp.  of  Arizona);  A  Letter  Home,  (Ap;iche 
Country  Club  Estates);  Jet  Engine  Starter  Unit 
Test  (.AiResearch  Mfg.  Corp.  of  Arizona);  20th 
Century  Presents,  (20th  Century  Pools);  Better 
Materials  for  Mobil  Homes,  ( W.  R.  Wook  Lum- 
ber Co.  of  Lansing). 

MELLONICS  A-V,   INC. 
Route  8,  Box  923,  Tucson,  .Arizona 
Phone:   A.Xtel  8-3339 
Date  of  Incorporation:   July,   1960 
Branches:  8451  Rathbmn  Avenue,  Northridge, 
Calif.   Eric  Burgess,  Vice-Pres.  in  chg. 
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SOUTHWESTERN      STATES: 


MELLONICS  A-V  (ARIZONA) 

William  D.  Bell,  Presidcnl 
Eric  Burgess,  Vice-Pres.,  Technkul  Services 
Charles  T.  Webb,  Vice-President  Production 
Services:  Techniciil  Consulting  and  technical 
communication;  research:  script  preparation.  Pro- 
duction of  tape /slide,  filmstrip/ slide  and  16mm 
motion  pictures,  b&w,  color,  li\e,  animated.  .■Uso 
still  photograph)-.  F.\cihties:  16mm  0.\berr>' 
animation  stand;  16mm  Arrifle.\;  custom  copy 
stand  and  Emby  optical  printer  for  ,3.5mm  slides, 
filmstrips:  Moviola  film  edit  equipment;  Ampex 
3.50,  351  &  PR-10  tape  recorders. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictukes:  Tlie  ABC's  of  Cornputcm. 
(General  Electric  Computer  Dept.);  Navigation. 
Guidance  &  Control  System.  (Motorola,  Inc.): 
The  Key  to  Belter  Communication.  (General  Dis- 
tribution); Slidefilms:  Xuclear  Detonation  De- 
tection and  Reporting  Syslcm.  (Autonetics  Div., 
North  American  Aviation,  Inc.):  Deep  Space  In- 
stnimentation  Facility  Antenna  Study,  (Blaw- 
Kno.\);  Operations  Control  Center  for  a  Manned 
Surveillance  System;  Boolean  Algebra  in  Digital 
Circuit  Design;  MIDAS  Data  System;  Satellite 
Systems  Control;  (Beckman /Systems  Div.); 
The  GE225  Computer  System.  (GE  Computer 
Dept.);  Aerospace  Control  System,  (Lockheed 
Missiles  &  Space  Co.);  Miss  Distance  Indicator, 
(Dalmo  \'ictor  Co.);  The  1604  Computer,  (Con- 
trol Data  Corp.);  The  TM-2  Tape  Transport, 
( Ampex  Computer  Products  Co. ) . 


ARKANSAS 


CREATIVE  COMMUNICATIONS,  INC. 
411  Center  Street,  Little  Rock,  .\rkansas 
Phone:   FRanklin  5-8936 

Date  of  Organization:    February,   1961 

James  E.  Tiller,  President 
Ser\ices:  Producers  and  consultants  for  motion 
pictures,  slidefilms,  T\'  commercials  and  sales 
presentations.  F.^cilities:  Executive  offices, 
conference  and  screening  room,  complete  lo- 
cation unit. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion'  Pictures:  Quest,  (Urban  Progress  As- 
sociation, Inc.);  A  Scale  i.^  Born.  (Cardinal  Scale 
Mfg.  Co.);  C.L.R.P.  Report,  (Urban  Progress 
Assn.,  Inc.);  Slidefilm:  Professor  It,  (Archer 
&  Woodbur>',  Inc.  &  Mid-South  Chemical  Corp.): 
TV  CoMMERCL\Ls:  for  Mutual  Savings  &  Loan; 
Columbia  Savings  Fabric  Center;  Central  Dairy; 
(Hall,  Haer,  Peterson  &  Har\'ev);  Worthen  Bank 
&  Trust  Co.;   (Schuh,  Miller  &' Trotter,  Inc.). 


NEW      MEXICO 

MAXWELL   EWING 
PUBLIC    RELATION5-LANDEN    FILMS 

Box  561,  Laughlin  Bldg.,  Suite  2S,  Santa  Fe, 

New    Mexico 
Phone:  YU  2-0S21 

Date  of  Organization;    January.    1960 
Maxwell  Ewing,  Executive  Producer 
Gustav  E.  Landen,  Executive  Producer 
Dave  Glidden,  Director 
Tim   Glidden.   Production   Director 
Services:  X'isual  communication  production.  F.\- 
cn-mES:    16mm    Blimped   .\rriflex    sound    stage 
stage  production.    35mm   sound    films.     Editing 
services  for  all  16mm  production. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:   People  of  the  Sun  Country. 


MAXWELL  EWING-LANDEN   FILMS: 

(First  National  Bank  in  .-Mbiqucrque);  .\/»rai  on 
New  Mexico,  (Mountain  St;ites  Telephone);  In- 
formation Series,  (New  .Mexico  Taxpayers  Asso- 
ciation); Copper,  (Kendecott  Copper  Corp.); 
Slidefilm:  Steere  Tank  Services,  (Steere  Tank 
Lines). 


TEXAS 

FIDELITY   FILM   PRODUCTIONS 
(Div.  of  Fidelity  Enterprises,  Inc.) 

3024  Fort  Worth  .\venuc,  Dallas   11,  Tex. 

Phone:   FEderal  9-S349;  Twx:   DL   1125 

Date  of  Organization:    1959 

Ray  McGlothlin,  Jr.,  President 

Jolin  E.  Kirk,  Gen.  Mgr.,  Exec.  Prod. 

Samuel  E.  BIack-\vell„  Ai.rt.  Mgr..  Prod.  Mgr. 

William  B.  Roper,  Dir.  of  Photography 

Dan  Harless,  Creative  Script  Supv. 

Brett  Allison,  Ai«/io  Supervimr 

Robert  Holton,  Talent  Supervisor 
Services:  Producers  of  radio,  motion  picture,  T\' 
and  sound  slidefilm  presentations  from  original 
research,  writing,  production  and  planning  for 
commercial,  industrial,  educational,  religious, 
public  relations,  sales  and  other  purposes.  F.\- 
ciLTiEs:  (Dallas):  40'  x  70'  sound  stage,  16mm 
sxnchronous  cameras  and  recording  equipment, 
stage  and  portable  lighting  equipment,  portable 
camera  and  sound  equipment  for  location  work, 
complete  editing  equipment.  (Abilene,  Texas); 
Complete  audio  visual  and  radio  recording  equip- 
ment in  3500  sq.  ft.  of  production  space. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Manhattan  Project,  (Manhat- 
tan Church  of  Christ,  NYC);  Herald  of  Truth. 
series  of  65  half -hour  T\'  productions,  (Church 
of  Clu-ist,  Abilene,  Tex.);  Slidefilms:  100  Men, 
(Pioneer  Life  Insurance  Co.);  Golden  Years. 
(United  Family  Funeral  Insurance  Co.);  A  Bet- 
ter Crop,  (Trans-Pecos  Fertilizer);  series  of  five 
Bible  stories,   (Sweet  Publishing  Co.). 


JAMIESON    FILM   COMPANY 

3825  Bryan  Street,  Dallas  4.  Tex. 
Phone:  TAylor  3-8158 
Date  of  Organization;   1916 

Bruce  Jamieson,  President 

Hugh  V.  Jamieson.  Jr.,  Exec.  Vice-Pres. 

Jerr>'  Dickinson,  Vice-Pre.',:,   Television 

Bill   Stokes,  Vice-Pre-'^ident,  Sales 

Lloyd  B.  .\bcrnath\'.  Producer  Service  Director 

Walter  Spiro,  Secretary 

Frank    Sloan,    Laboratory    Manager 

John    Bcasley,    Art   Director 

Chester  Glcason,  Production  Manager 

David  Orr,  Creative  Director 

Services:  Industrial,  educational,  training  and 
public  relations  motion  pictures,  16mm  and 
35inm:  filmed  television  programs  and  T\'  com- 
mercials; sound  recording,  laboratory  and  print- 
ing services  for  industrial,  educational,  or  pro- 
ducer organizations.  F.\cilities:  15,000  sq.  ft. 
studio,  sound  stage  :uid  laboratory;  complete 
35mm  &  I6mm  production  equipment:  RC.\ 
16mm  and  35mm  sound  channels;  editing,  print- 
ting,  and  processing  16mm  and  35mm;  color 
printing  with  scene-to-scene  color  correction; 
16mm  Ektachrome  color  processing;  animation, 
creative  staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  The  Oldest  Modern  Metal, 
(Phelps  Dodge  Corp.);  The  Pearl  Story.  (Pearl 
Brew  ing  Co. ) ;  .Air  Ma-^ses  &  FrorUs,  series  of  five 
animated   films,    (U.   S.  Air  Force);   Safe    Play, 


JAMIESON    FILM   COMPANY: 

(Ga.  Game  &  Fish  Comm.);  The  Further  A 
ventures  of  Jim  Cannon,  (Southwestern  Bell  Te 
phone  Co.);  Slidefil.ms:  The  Case  of  Les  C 
more;  This  is  Your  Route;  Alice  in  Party  Ear, 
(Dr.  Pepper);  A  Sew  Look  At  New  Schoo 
(Southern  Gas  A.ssn.);  The  Bells  are  Wingii 
(Bell  Helicopter);  TV  Commerchls:  for  M 
Baird's  Bread;  Southern  Union  Gas  Co.;  Pe 
Beer;  Imperial  Sugar;  Cabana  Bananas;  (Trac 
Locke  Co.  Inc.);  O.  J.'s  Beauty  Lotion;  (Got 
win,  Littman,  Dannenbaum  &  Wingfield);  Za 
lewelr>-;  (Bloom  Adv.);  Dr.  Pepper;  (Gre 
Adv.);  Continental  TraiKvavs;  (Sanders  Adv 
Ashland  Oil  &  Refining  Co.;  (The  Ralph 
Jones  Co.). 


KEITZ  &  HERNDON,   INC. 
3601  Oak  Grove,  Dallas  4,  Tex. 
Phone:  LA  6-5268 
Date  of  Incorporation:    1960 
L.   F.  Herndon,  President 
R.  K.  Keitz,  Executive  Vice-Pres. 
Tom  Young,  Vice-Pres.  &  Art  Director 
Martin  Y'oung,  Producer-Director 
John  Bronaugh,  Head  of  Photography 
Burt  Rodriguez,  A-^st.  Art  Director 
Bob  Dalzell,  Chief  Animator 
Max  Summers,  Office  Manager 
Charlotte  Lee,   Production   Coordinator 
Services:  3.5mm  and  16mm  color  and  b&w  n 
tion  picture  production  for  sales,  training,  eda 
tional,   government  agency  films   and  TV 
mercials.  Complete  slide  film  production  servii 
Facilities:    Sound   stage,   optical   printing;    a 
mation  stand;   35mm  and   16mm   motion  pii 
equipment;    sound    facilities;    editing;     animat 
art    staff;    location    truck    and    equipment. 
RECENT      PRODUCTIONS      AND      SPONSO 
Motion  Pictlires  ;   Decade  of  Decision,    i  Te ' 
Baptist  Convention);  Progress  Report,  (Con 
Tantallon,    (Glenn    Advertising    .\gencv);    I>i 
Wing  Bomber,   (U.S.  Air  Force);  TV  Com.nl- 
chls:  for  Humble  Oil  Co.;   ( McCann-Ericks( 
Lakeside  Toys;    ( Kerker-Peterson ) ;   Dr.   Pepp 
(Grant  Adv.);  Fritos;  Southern  Union  Gas;  (T- 
cv-Locke    Adv.);    Lone    Star    Gas;      (BBDM: 
Dean's    Milk;     (Chnton    E.    Frank);    Rainbo  » 
Colonial  Breads;   (Bel-Art  Adv.);  Zesta  Saltir : 
(Ralph  K.  Jones). 


MUNDELL  PRODUCTIONS 

1308  Slocum   St..  Dallas  7,  Texas 

Phone:    Riverside    8-3021 

Date  of  Organization:   May,   1956  | 

Date  of  Incorporation:   October,   I960  j    ' 

Jimmie   Mundell,   President.   Prod.-Dir. 

Sharon  J.  Erwin,  Vice-Pres..  Bus.  Mgr. 

Jeff   Mundell,   Sec.-Trcas.,   Prod.   Mgr. 

H.irlan  H.  Mendenhall,  General  Mgr. 
Services:  Production  of  motion  pictures  i| 
slidefilms.  F.\cilities:  Necessary  equipment. 
RECENT  PRODUCTIONS  AND  SPONSO? 
Motion  Pictltres:  D«//fl.s  Texan.i  1960.  (Da? 
Texans  Football  Club):  The  Extra  Bite-Oil;  je 
E.v(rfl  Bite  in  Mining;  Heat  Treat;  ( Security  1  - 
gineering  Div.,  Dressier  Industries);  Filmstri  : 
Plan  for  Survival,  (Seaglass  Mfg.  Co.):  Tl'. 
(Securitx'  Engineering  Div.,  Dresser  Industrit  ; 
T\'  Commercl\ls:  for  Six  Flags  over  Te.'^ 
State  Fair;   National  Finals   Rodeo. 


I 


LINDA  SHULER  PRODUCTIONS 

192  Meadows  Building,  Dallas  6,  Tex. 
Phone:    EMerson    1-5609 

Date  of  Organization:   1953 
Linda  Shuler.  President  &  Exec.  Prod. 
Robert  C.  Shuler.  Vice-Pres.  &  Treas. 
Inez  Gibson,  Office  Manager 
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BUSINESS     SCREEM 


LINDA  SHULER  PRODUCTIONS: 

KVlCEs;  Motion  pictures  and  T\'  films  and 
m  series  for  public  relations,  education,  traffic 
fety  and  public  affairs;  documentaries,  tra\- 
jgues,  wildUfe  films.  Specialize  in  multi- 
irpose  T\'  films  suitable  for  di\ersified  group 
Bwings  as  well  as  telecasting.  Complete  crea- 
te and  production  ser\'ices,  including  pre- 
ninar>'  research,  script  concept,  writing,  direct- 
g,  creative  editing,  studio  or  location  filming, 
usic  scoring,  creative  and  technical  supervision. 
\CILITIES:  Complete  production  services  and 
eative  staff  for  the  UTiting,  direction,  produc- 
m  and  supervision  of  motion  pictures,  T\' 
ms  and  film  series. 

:CENT      PRODUCTIONS       AND       SPONSORS 

lOTiON  Pictures;  Here's  Texas!;  untitled  film  in 
|Ork;  (Humble  Oil  &  Refining  Co.);  Si.v  Flags 
iper  Texas,  in  work.  (Great  Southwest  Develop- 
ent  Co.);  special  location  assignment  for  The 
m  Hand)'  Organization,  Inc. 


VISUAL  PRESENTATIONS,  INC. 

3505  Turtle  Creek  Blvd.,  Dallas  19,  Texas 
Phone:   LA  6-5435 

Date   of   Organization:    M;i\',    1961 
Date  of  Incorporation:   lanuar\',  1962 
H.  Pope  McDonald.  President 
lames  M.  Guthrie,  Vice-President 
Miles  S.  Middough,  Secretary-Treasurer 

(iRviCES:  Production  of  industrial,  sales,  service, 
6ining  motion  pictures  and  slidefilms,  T\'  com- 
jercials.  Scripts,  direction,  production  of  sales 
id  convention  meetings.  F.\cilities:  All  facili- 
Vs  available. 

ECENT  PRODUCTIONS  AND  SPONSORS 
OTio.N  PicTi-BES:  Treasures  of  the  Earth, 
Vorld  Gift  Co.);  Hands  of  Stren0h,  (DaUas 
3unt\'  United  Fund);  Case  of  the  Bustj  Bowlers, 
Vction  -Advertising  Co.);  Slujefilms:  1962 
^oduct  Presentation,  (World  Gift  Co.);  Ideas 
Dimerxsion,  (National  Banner  Co.). 


A^  CD 


*f 


TEXAS  INDUSTRIAL   FILM   COMPANY 

2528  North  Boulevard,  Houston,  Tex. 
Phone:  JAckson  9-4377 
I  Date  of  Organization:   1945 
Date  of  Incorporation:    1956 

N.  Don  Macon,  President 

S.   Macon,   Secretary-Treasurer 

\.  P.  Tyler,  Production  Manager 

liRvicEs:  Industrial  training  and  sales  promo- 
pn  motion  pictures,  16mm  and  35mm  sound, 
flor;  3.5mm  sound  shdefilms.  Science  film  de- 
'irtment  specializing  in  medical  films.  Sound 
cording,  motion  picture  printing  and  processing 
motion  picture  films.  F.^cilities:  16mm  and 
imm  cameras,  lighting  equipment;  air-condi- 
ined  sound  stage;  disc,  16mm  magnetic  tape 
jid  16mm  optical  sound  recording;  picture  and 
iUnd  editing;  printing  equipment  for  16mm 
otion  pictures  and  35mm  slidefilms.  Processing 
3mm  Eastman  original  ECO,  ER,  color  negative 
lid  positi%e  and  all  16mm  b&w  films.  Animation. 
,?rsonnel  for  writing,  direction,  editing  and 
|und  recording.  Acme  optical  printing. 

'ECENT      PRODUCTIONS      AND      SPONSORS 

OTION-  PicTL'BEs:  Gateway  to  Gateway,  (KLM 
irlines);  Football  Holiday  1960:  Enco  Market- 
g;  (Humble  Oil  &  Refining  Co.);  7CC  Demon- 
ration  Film,  (Ethyl  Corp.);  Ureteral  Re-implan- 
tion  &  Bladder  Keck  Revision;  Surgical  Crea- 
Jn  of  a  Sensitive  Thumb;  (Eaton  Laboratories); 
xperimental  Acceleration  of  Wound  Healing. 
Diapulse  Co.);  Pulmonary  Embolectomy;  Total 
erophthalmia;  Scleral  Buckling;  (Methodist 
lOspital). 


Jerry  Fairbanks  Productions 
111   Majestic  Building,  San  Antonio,  Tex. 
Phone.    CApital    4-8641 

Jack  Mullen,  Sales  Representative 

(See  complete  listing  under  Los  .Angeles  area) 

Unit  One  Film  Productions 
1001  Wade  Drive,  Bedford,  Texas 
Phone:  BUtler  3-4554 

Norman  Spray,  Rep. 

(See   complete  listing   under  Los   Angeles) 


MOUNTAIN   STATES:   COLO. 


DICK   DURRANCE  FILMS 
Red  Mountain,  Aspen,  Colorado 
Phone:    WAlnut    5-7002 
Date   of  Organization:    1951 
Dick  Durrance,  Pre.iident 
Margaret  Durrance,   Vice-President 

SER\^CES:  Industrial,  promotional,  educational 
films;  TV  commercials.  F\riLiTiES:  Complete 
3.5mm  and  16mm  motion  picture  camera  equip- 
ment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTiO-V  PicmiES:  yiew  Dimensions  in  Concrete. 
(Ideal  Cement  Co.);  Aspen  Winter,  (.\spen 
Skiing  Corp.);  Simplot  Fertilizers;  Proces.ied 
Foods  by  Simplot;  The  Simplot  Story;  (].  R. 
Simplot  Co.). 


Colorado   Springs 


ALEXANDER  FILM  COMPANY 

Alexander    Film    Building,    Colorado    Springs, 

Colo. 
Phone:  ME  3-1771 

Dates  of  Incorporation:    1928;   1955 
BRANCH  OFFICES 

New  York:  500  Fifth  A\e.  New  York  36. 

Phone:  LOngacre  5-1350.  Howard  F.  "Bob" 

Olds,  Res.  Vice-President,  Kenneth  Allen  Sil- 

\er,  Vice-President.  Alexander  International. 
Illi.nois:  472  Wriglev  Bldg.  Chicago  11. 

Phone:    WHitehair  4-5980.     Terry     Hatch, 

Res.  Vice-President. 
MiCHiG,\N:     5140   Tootmore    Rd.,    Bloomfield 

Hills,   Mich.   Phone:    Midwest  4-1212.   Don 

Ringsred,    Res.    Vice-Pres. 
.Missouri:   7108  \'emon  Ave.,  Universiv    Citv 

30.  Phone:  \'01unteer  3-2815.  Ted  Westcott, 

Res.  Vice-Pres. 
ME.XICO:    Balderas   36-808,    Mexico,    D.  F. 

Phone:  10-33-72.  Ja\-  Berr\,  Pres. 
Puerto  Rico:  Edificio  El  Imparcial,  Calle  Co- 

mmercio  450,   San   Juan.   Phone:    724-2898. 

H;iskel  Marshal,  Res.  Vice-Pres. 

Officers  and  Department  Heads 

D.  M.  Alexander,  Chairman  of  the  Board 
Keith  Munroe,  PresideiH 

Julian   G.   Pollock.    Exec.   Vice-President 

E.  B.  Foster,  Vice-President,  Treasitrer 

\.  A.  Anderson,  Vice-President,  Productions 

Cliff  Parker,  Vice-President.  Theatre 

Don  Alexander,  Jr.,  Media  Director 

A.   M.  Oaks,  Manager,  Alexander  Productions 

Richard  Willis,  Mgr.,  Creative  Dept. 

Victor  King,   Director  of  Photography 

Michael  Michaels,  S(age  Manager 


MOUNTAIN     STATES 


ALEXANDER  FILM  COMPANY: 

Services:  Producers  of  TV  and  theatre  film  com- 
mercials, information,  training,  documentary  and 
sales  motion  pictures  for  industry,  education,  gov- 
ernment, and  agriculture  for  domestic  and  foreign 
distribution.  Creative,  editorial,  T\'  and  theatre 
distribution  ser\ices.  Slidefilms  for  all  purposes. 
F.\ciLiTiEs;Complete  production  facilities  located 
on  one  location  under  one  management.  Creative 
scenario  wxiting  stage  with  30  standing  sets,  light- 
ing equipment,  35mm  and  16mm  sprocket  hole 
and  'A"  magnetic  tape  recorders;  RCA-equipped 
sound  department.  Art  and  animation  depts., 
stop  motion  and  time  lapse  cameras.  Oxberry  ani- 
mation stand,  35mm  Eastman  color  and  b&w 
negatives  and  prints,  Over  300  permanent  per- 
scmnel- 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicxrHES;  The  Wheel  of  Dodge,  (Dodge 
Div.,  Chrysler  Corp.);  Boy  Scouts  of  America 
film;  Theatre  Screen  &  TV  Commercials:  for 
Seven-Up;  Curlee  Clothing  Co.;  Elgin  N;itional 
Watch  Co.;  Phiico  Coip.;  American  Motors;  Wy- 
lor  Watch  Corp.;  Deluxe  Reading  Co.;  Delco  Bat- 
teries. 


Metropolitan   Denver 

THOS.   J.   BARBRE   PRODUCTIONS 

2130  So.  Bellaire  St.,  Denver  22,  Colo. 
Phone:  SKyline  6-8383 
Date  of  Organization:    1940 
Thos.  J.  Barbre,  Owner.  Manager,  Producer 
Anita  T.   Barbre,   Assistant  Manager 
Paul  F.  Emrich,  Recording  Director 
Harold  J.  .\nderson.  Director  of  Photography 
Services:    Complete   production   of   all   types   of 
lousiness   films.    Sales,   training,    public   relations, 
.idvertising,    educational.    Color   and    black     and 
white.    T\'    commerciiil    and    T\'    entertainment 
films.  Producer  services.  Complete  film  distribu- 
tion   service.    Facilities:    Sound   stage,    theater, 
editing  rooms,  voice  studio,  interlock  projection. 
Maurer  cameras.  100,000  watts  of  lighting  equip- 
ment.  Maurer  six-track   optical  recording.    Mag- 
netic film  recording.  Tape  recording.  Sound  truck 
and    generator.    Editing,    animation     and     titling 
rooms,    equipment    and    staff.    Recorded    music 
libraries.    Editors,    script    writers. 
RECENT      PRODUCTIONS      AND      SPONSORS 
Motion   Pictures:    Two   Weeks   South     of    the 
Border;  Sugar  Beets  for  the  60'.?;  (Great  Western 
Sugar  Co.);  Titan  B  Destrtict  System;  New  Potv- 
er    for    Titan    No.    2;     (Martin-Marietta    Corp); 
Neighbors  on  the  Land,  (Wyoming  Game  &  Fish 
Comm.);   The  Young  Conservationists;    (Colora- 
do Game  &  Fish  Comm.);  More  Profits  for  Build- 
ers,   (Beaver-Advance   Corp.);     This   is  Denver, 
(Rockv  Mountain  News);   How  to  Get    Ahead, 
(Phoenix  Steel  Corp.);   The  One  Fifty   Flicker, 
(Colorado  State  University);   Lflti'  and  Tragedy 
of    School    Bus   Accidents;    Legal    Control     and 
Discipline;  (Hamilton  Law  Series);  T\'  Commer- 
cials: for  Blu-Jay,  Inc.;  Gates  Rubber  Co. 


EDWARD  HAWKINS  PRODUCTIONS 

960  South  Birch  St.,  Denver,  Colo. 

Phone:  SKyline  6-3615 

Date   of   Organization:    1953 

Associate:    Salesfilms,    Inc..    960    South    Birch 

St.,   Denver,  Colo.    (Releasing  company  for 

s\ndicated   motion   pictures.) 
Edward    Hawkins,    Owner-Producer 
Kenneth  F.  Boltz.  Dir.  of  Photography 
Charlotte  P.  Hawkins,  Office  Manager 
.Albert   Bishop,   Sales  Manager 


RODUCTION      REVIEW 
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MOUNTAIN    STATES:   COLO. 


EDWARD  HAWKINS  PRODUCTIONS: 
Sebvices:  ICimni  films  lor  business  and  industry 
in  sales,  sales  promotion,  public  relations,  edu- 
cational and  scientific  fields.  Projection  equip- 
ment sales-ser\'ice.  8mm  &  16mni.  Facilities:  3(1' 
X  40'  t\vo-stor\  sound  stage;  complete  editini; 
facilities;  equipped  for  all  t\pes  of  recording, 
Magnasjnc  and  Berlant  magnetic  recorders  and 
record  cutting.  Arriflex  and  (jne-Kodak  16mm 
cameras;  ].  G.  McAlister  and  ColorTr;ui  lighting 
equipment;  portable  lighting;  animation  and  ti- 
tling equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires:  Tin-  Side  Kick,  (t'amcrs  Tool 
and  Supply);  Into  the  Future.  (Hillcrest  Me- 
morial P;irk);  Escape  and  Survive;  Involvement 
Life:  (St;uiley  Aviation  Corp.);  Shadine  Moun- 
tain Maf^ie.  (Shadow  Mountain  Lodge.  Denver 
&  Grand  Lake,  Colo.);  Fornting.  Vor/r  Future: 
How  To  Build  a  Concrete  Fallout  Shelter:  (Gates 
&  Sons,  Inc.);  Lookiufi  Ahe<uL  (Memorial  Trust, 
Inc.);  T\'  CoMMERCHLs;  for  Behlen  Commer- 
cial BIdg.  Series;  (Potts,  Woodbury  .\dv.);  The 
Miracle  Worker;  Central  City  Opera  Assoc; 
Foundation   for  Deaf  Education. 


RIPPEY,   HENDERSON,   BUCKNUM   &  CO. 

909  Sherman  Street,  Denver  3,  Colo. 

Phone:   AComa   2-5601 

Date  of  Organization:    1943 

Arthur  G.  Rippey.  Managins  Partner 

Gilbert   Bucknuni,   Partner.  Producer 

Clair   G.    Henderson,   Partner 

Harry  A.  Lazier,  Partner 

Robert   G.   Tellers,   Chief  Cameraman 

Kenneth  C.  Osborne,  Film   Editor 

Lee  Yetter.  Executive  Art  Director 
Services:  Script  writing  and  complete  produc- 
tion of  16mm  motion  pictures,  including  indus- 
trial, business,  sales,  promotional,  pubUc  rela- 
tions, educational  and  religious  subjects.  Sound, 
b&w  or  color.  Sound  slidefilms.  F.\cilities:  Sound 
stage,  editing  rooms.  16nim  cameras,  interlock 
projection,  four-channel  sound  mi.xing  equipment, 
magnetic  film  and  tape  recording,  complete  light- 
ing and  electrical  equipment,  creative  staff,  art 
department. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicTxmE.s;  Direct  Di.itancc  Dialing  for 
Arizona:  Direct  DL^ance  Dialing  for  Colorado: 
(.Mountain  States  Telephone);  S'ew  Life  for  Old 
Bridge-i.  (Osmose  Wood  Preserving  Co.);  Direct 
Distance  Dialing  for  lotca:  Direct  Dlsiance  Dial- 
ing for  South  Dakota.  (Northwestern  Bell  Tele- 
phone). 

SONOCHROME  PICTURES 

2275  Glencoe   Street,   Denver  7,  Colo. 

Phone:   EAst  2-3192 

Date  of  Organization:    1942 

Branch  Office:  Multichrome  Laboratories,  760 
Gough   Street,   San   Francisco,   Calif. 

R.   B.   Hooper,  Owner-Producer 

George  E.  Perrin,  Director  of  Photography 

Herbert  McKenney,  Owner.  Multichrome 
Laboratories,  San  Francisco 
Services:  Motion  picture  and  television  pro- 
ducers. Sound  recording,  titles,  T\'  spots,  color 
release  prints.  Facilities:  Animating  machines; 
synchronous  16mm  Magnasync  recorders;  optical 
printers;  mobile  power  plant;  16mm  and  3.5mm 
cameras. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  V'i.s-fa  Dome  Adventure,  ( Bur- 
lington, Rio  Grande  &  Western  Pacific  Railroads ) ; 
The  Inside  Story,  (Spears  Chiropractic  Hospital); 
Contrails  of  Nevada,  (Irving  Fehr  Studios);  Ship- 
per Facts,  (Denver  &  Rio  Grande  Western  R.R.); 
Free  Farmer  Convention  Special.  (.American 
Farm   Bureau   Federation). 


MONTANA 

FRONTIER  FILMS,   INC. 
1.543  Lewis  Avenue.  Billings,   Mont. 
Phone:   259-5969 
Date  of  Organization:    1956 
Lloyd  J.  Hagam;ui.  Pres.  &  Exec.  Producer 
\'enia   Newbx ,   Vice-President 
H.   Hagaman,   Secretary-Treasurer 
Norman   Wegment,   Sates 


Services:  T\'  commercials,  public  relations  ai 
educational  motion  pictures.  Facilities:  Anim 
tion,  single  and  double  system  sound,  camera 
dollies,  lighting,  dubbing,  re-recording,  editin 
art  and  writing  ser\ices,  transportation. 

RECENT      PRODUCTIONS      AND      SPONSOI 

.Motion  Pictihes:  Let's  Ski.  (Grizzly  Peak 
Big  Medicine:  Six  Inches  from  Starvation;  (se) 
sponsored);  T\'  Co.mmercials:  for  Albertson 
Great   Falls  Beer. 


PACIFIC      WEST      COAST 

San   Francisco   &   Bay   Area 

Alexander  Film  Co. 
15  Crane  Dri\e.  San  Anselmo,  Calif. 
Phone;   GLenwood  4-1331 
Lyle    Bramson,    Northern     California     Zone 

Manager 
(See  complete  listing  under  Colorado) 

MARVIN   BECKER   FILMS 

915  Howard  Street,  San  Francisco  3,  Calif. 

Phone:   EXbrook  2-1655 

Date  of  Organization:    19.52 

Marvin  E.   Becker.  President 

.^nn  Becker,  Secretary-Treasurer 

Frank  E.  Wulzen,  Production  Manager 

Jack  Halter,  Studio  (s  Striping  Dept. 

Vince  Lawton,  Writer 
Services:  Industrial,  documentary,  business,  pub- 
lic relations,  sports  and  educational  motion  pic- 
tures and  slidefilms.  Television  films  and  com- 
mercials, newsreel  coverage.  Franchised  Reeves 
Magna-Striping  service.  Hi-speed  photography. 
F.\cilities:  Creati\'e  staff,  16min  and  3.5mm 
production  equipment,  music  library,  sound  stage, 
lights,  sets,  carpenter  shop,  machine  shop,  art 
department,  complete  animation  department  and 
camera.  Editing  and  projection  rooms  and  multi- 
channel dubbing.  Wide-screen  production  equip- 
ment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires:  Easier.  Stronger.  Higher.  90 
minute  feature.  (8th  Winter  Olympic  Games): 
Mission  Copper,  (Western  Knapji  Engineering); 
UKEREWE—An  .\frican  Safari.  ( Stuart  Green- 
berg, ):  Con(iiii/or/.9  Film  Report.  (Redevelop- 
ment .\gency  of  San  Francisco);  A  Decade  of 
Progress,  additions  and  revisions,  (Victor  Equip- 
ment Co.). 

DAVIDSON   FILMS 

1757  Union  Street,  San  Francisco.  Calif. 

Phone:   TU  5-6853 

Date  of  Organization:    1955 

John  M.  Davidson,  President 

Art   Kaye,   Sales  Director 

Don   Duga,  Art   Director 

Leora   Duga,   Office   Manager 

Rick  Dowden,  Production  Asst. 
Services:  Complete  16  and  3.5mm  motion  pic- 
ture production;  research  and  writing;  shooting, 
recording,  art  and  .mimation.  FACiLrriES:  Sound 
stage,  mixing  dubbing  interlock,  editing,  pro- 
jection, b&w  processing  and  printing,  still  lab, 
set  and  construction,  animation  and  art  depart- 
iiirnt 

RECENT  PRODUCTIONS  AND  SPONSORS 
.MoTio.N  PicTTREs:  Equilibrium,  (CHEM  Study, 
Natioiiid  Science  Foundation ) ;  Viri(.«  Series,  ani- 
mation and  time  lapse,  ( KQED,  University  of 
California);  Zenith  X-Ray  .5660.  (Zenith  Radio 
Research  Corp.);  To  Bear  the  Name,  (Christian 
Brothers'  Wines);  T\'  Commercials:  for  Ten- 
nessee  Ernie  Ford  Show. 


REGION:     C A  L I  F O  R N  I 

FRASER  PRODUCTIONS 
916  Keanry  Street,  Columbus  Tower, 

San  Francisco   11,  Calif. 
Phone:   YUkon  2-9988 
Date   of   Organization:    1956 

Thomas   H.   Eraser,   President 
William  A.  L.  Guest.  General  Manager 
Marshall   Plant,   Sales   Manager 
William   E.  Tate,   Director  of  Traffic  and 
Production    Controls 

Services:  16  &  3.5mm  production  of  business  aij 
industrial  films  for  sales,  training  and  public  it 
lations.  including:  research  &  script  wrib' 
story  boards,  original  photography  (studio  I 
location),  sound  recording,  and  editing.  Prodij 
tion  of  filmstrips;  slides  and  "finishing  op 
tions"  for  client  footage.  FACiLrriES:  Editil 
rooms,  interlock  projection,  art  dept..  sound  staiT 
recording  studios  for  voice  effects  and  transfef 

RECENT      PRODUCTIONS      AND      SPONSOI 

MoTio.v  PiCTi'RES:   Instrumental  in  Your  Futuh 
(Beckman     Instruments,     Inc.);     Electron-BeM 
Technology.     (Stauffer    Chemicals);    Wheels 
Progress,    (Pacific   Intermountain   Express);   A^ 
Queslions?.  ( United  Crusade-Communitv'  Func 
Future   Engineers,    (Wescon   Show);     Latin 
Leader.     (DUX.     Inc.);     State    Fair.     (Swedi 
Chamber    of    Commerce);     Filmstrips:     Wa . 
Guides,     (Hewlett-Packard);     Coast     to     Co( 
(\'anpac  Carriers.   Inc.). 


I 


GOLDEN   STATE  FILM  PRODUCTIONS 

1032  Mariposa   Ave.,  Berkeley,  Calif. 
Phone:    LAndscape  4-6251 

Date   of   Organization:    1950 

John   L.   Siegle.   General  Manager 
A.   S,   Parlett,   Sales  and  Coordinator 
John   E.   Pedersen,   Production 

Services:    16mm    motion    pictures    for    indu 
documentary  and  training.  Facilities:  Full  eir 
ing  facilities,  script  wTiting,  sound  recording.  | 

RECENT  PRODUCTIONS  AND  SPONSCfl 
Motion  Pictires:  Elements  of  Investigation;  , 
tial  Interviews:  (California  Pciice  Officers'  .^ssi 
Tahoe  Alumni  Center.  (California  Alumni  .^ssi  ■ 
1961  Football  Festival,  (Berkeley  Jr.  Chamt 
of  Commerce);  7"car  Gas  in  Law  Enforcenu'. 
(Lake  Erie  Chemical  Co.). 

IMAGINATION,   INC. 
222  Kearny  Street,  San  Francisco,  Calif. 
Phone:   YUkon  6-6075 

Date  of  Organization:    1950 

Robert   ].   Mills,   President 

Robert  L.  Hovorka,  Production  Manager 

Serntces:  Production  of  motion  pictures,  sb-- 
films,  and  filmstrips  from  script  through  relc  e 
prints,  specializing  in  animation  and  "graphic  t 
on  film"  for  T\'  <ind  industry.  Special  servis 
to  producers:  stop, boards,  art  work,  animal n 
and  photography   (animation  and  stripfilm.)     ■ 
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BUSINESS     SCREE-J 


lAAAGINATION   INCORPORATED: 

LiTiEs;  4,000  sq.  ft.  creative  and  production 
,ea;    completely-equipped    art,    animation,    pho- 

Igraphy,  editing,  sound  and  projection  depart- 
ents.  16mm  and  .35mm  equipment;  animation 
meras,   editing  and   projection. 

IECENT  PRODUCTIONS  AND  SPONSORS 
ono.N  Pictures;  The  Hunter,  series  of  five 
ms,  ( Creston  Studios ) ;  Across  the  WirUnj  West, 
'acific  Gas  &  Electric);  TV  Commerchls:  for 
icific  Telepfione  and  Telegraph;  Standard  Oil 
i  California;  (BBD&O);  Golden  Grain  Maca- 
Ini  Co.;  California  Chemical  Co.;  (McCann- 
rickson);  Terlin  Sales  Co.;  (Nor-Cal  Adv.);  San 
rancisco  Federal  Savings;  (Knollin  Adv.);  Ora- 
'nt  Corp.;  (Campbell  Agency);  San  Francisco 
v.iminer;    (direct). 

EVERETT  L.   INGRAHAM  PRODUCTIONS 

414  Mason   Street,   San   Francisco,  Calif. 
Phone:  EXbrook  7-4286 
Date  of  Organization:    19.50 

EM-rett  L.   Ingraham,  President 
Walter  Schenk,   Cinematographer-Editor 
)eanne    Robinson,     Production     A/gr.,     Script- 
Writer 
Mary  Lou   Larson,   Secretary-Treasurer 
iBvicES:  Industrial,  documentary,  business,  pub- 
'  relations,   T\',   conservation,   educational   mo- 
rn   pictures   and    slidefilms.    F.\cilities:    Crea- 
te staff,    16mm   and   3.5mm   production   equip- 
ent,    soimd    stage,    lights,    sets,    music    library, 
und    recording    studio,    multi-channel    dubbing, 
ne-lapse  macro  and    microscopic    photography 
[uipment;    editing   and    projection    rooms. 

ECENT      PRODUCTIONS      AND      SPONSORS 

OTION  PiCTUHEs:  Cockrooch  Control;  Cotton 
efoliation:  Fertilizer  Munufacturinfi;  Fertilizer 
jmparative  Program;  How  to  Merchandise 
mr  Garden  Shop;  Irrigated  Pastures;  Xitratc 
itrogen  Movement;  Stuhhte  Fertilization;  Sugar 
?et  &  Xitrogen;  The  Toun  that  Fought  Flies; 
imato  Fertilization;  (California  Chemical  Com- 
iny);  Ken  Venturi  Clinic,  (U.S.  Rubber  Co.); 
ata   Processing,    (Pacific   Productions). 


MOTION   PICTURE  SERVICE  COMPANY 

125  Hyde  Street,  San  Francisco  2,  Cahf. 

Phone:  ORdvvay  3-9162 
]  Date  of  Incorporation:    1935 
1  Gerald  L.  Karski,   President.  Gen.  Manager 

Harold  A.  Zell,  Vice-Pres.  in  Chge.  of  Prod. 
■  Boris  I.  Skopin,  Title  &  Trailer  Dept. 

Gerald  Patterson,  Mgr.  Laboratory  Dept. 
iRViCES:  Industrial,  commercial  and  public  re- 
tions  films;  special  announcement  and  adver- 
iing  trailers  for  theatres,  business.  T\'  films, 
lot  commercials.  F-\cilities:  Maurer  &  Cine 
fecial  16mm  cameras;  3  studio  35nim  cameras; 

title  3.5mm  cameras;  16mm  &  3.5mm  laboratory 
developing,  printing,  reduction  and  enlarging); 
rt  dept.,  magnetic  &  optical  recording;  dubbing 
quipment;  sound  stage;  editing  equipment;  title 
i  animation  equipment;  script-to-release  print 
j'r\ice;  screening  room  equipped  for  Cinema- 
cope,  35mm  and   16mm  projection. 

lECENT      PRODUCTIONS      AND      SPONSORS 

lIoTiON  PicTiHEs:  Agricultural  Chemicals  in 
ji(vinc.s.s  and  At  Work;  (Calif.  Chemical  Co.); 
tandard  Oil  Company  of  Kentucky,  advertising 
resentation,  (Standard  Oil  of  California);  pub- 
b  relation  film  introductions  for  Standard  Oil  of 
lalif.;  2nd  Production  Unit  for  Norwood  Studios, 
|)r  N.AS.'V  film;  T\'  Commebcl^ls:  for  Roman 
leal  Bread;  Rambler;  ( Beaumont,  Hohman  & 
Hirstine,  Inc.);  Anchor  Fertilizer;  (Foote,  Cone 
Belding);  Standard  Oil  of  California; 
;BBD&0);   and  others. 


PACIFIC   PRODUCTIONS,   INC. 

414  Mason  Street,  San  Francisco  2,  Calif. 
Phone:   YUkon  2-3986 

Date  of  Organization:   1938 

Donald  M.  Hatfield,  Ph.D.,  President 

Fred   P.    Barker,   Vice-Pre-iident 

M.    R.   Hatfield,   Secretary-Treasurer 

Services;  Sponsored  public  relations,  sales,  edu- 
cational and  training  films;  documentaries;  sound 
slidefilms;  filmstrips;  slides;  distribution.  F.\CILI- 
TIES:  Maurer.  Acme,  .\uricon  and  Eastman  cam- 
eras; s\nchronous  and  '4"  tape  professional  re- 
cording; lighting;  sound  and  silent  stages;  35mm 
and  16mm  animation  facilities;  art  department; 
script   writing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  La  Picara  Moneda;  Data  Proc- 
essing; (Natl  Defense  Education  Act);  Chevron 
Soil  Sealant.  (Calif.  Research  Corp.);  Slide- 
films;  How  to  Talk  to  Westerners,  (Sunset  Mag- 
azine); Nelson  Roberts  1961  Presentation.  (Nel- 
son Roberts);  T\'  Commercials;  for  Thomp- 
son's Water  Seal. 

ALFRED  T.   PALMER   PRODUCTIONS,   INC. 

Discovery   Studios 
82  Beale  Street,  San   Francisco,  Calif. 
Phone:    Yukon    1-1620 
Date  of  Organization:    1931 
Date  of  Incorporation;    1960 

Alfred  T.   Palmer,   President 

.•\lexa   H.   Palmer.  Vice-President,   Trea-mrcr 

Pauline  C.  Hase,  Secretary 

Donald  .\.  Palmer.  Vice-President.  As.wciate 

Producer 
Mrs.   .A,rthur   Gist,   Educational  Film    Director 
David  Barrett,  Writer-Director 
Dave  .\ndrews.  Director  of  Music 
Thomas    A.    Daile\',    Cameraman-Director 

Services:  Documentary,  Educational  and  Indus- 
trial Films.  Specialize  in  production  of  maritime 
and  overseas  subjects  related  to  the  promotion 
of  human  understanding  through  trade  and  trav- 
el. F.ACiLiTiES:  Complete  production  and  sound 
studios,  dri\'e-on  sound  stage,  two  preview  the- 
atres, \\'urlitzer  theatre  pipe  organ,  interlocked 
recording  facilities,  b&w  &  color  printing  and 
processing.  Ideas,  scripts,  production  assistance, 
and  film  consulting  service.  Stills  and  slidefilms, 
stock  film  librar\'  on  world  subjects.  Camera  as- 
sociates abroad. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictires:  Countdonn  for  CargoVans, 
(American  President  Lines);  Roof.s  of  Peace. 
(World  Neighbors,  Inc.);  TV  Films:  Doctors  at 
Work,  series,  (California  Medical  Assn.);  Sea 
Frontiers,  series,  (American  Maritime  Industry); 
Pacific  Horizons,  series,  in  production,  ( self- 
sponsored  ) . 

Sonochrome  Pictures 
Multichrome   Laboratories 
(  A  Di\ision  of  Sonochrome  Pictures ) 
760  Gough  Street,  San  Francisco,   Calif. 
(See   complete   listing   under   Colorado) 

VISTA   PRODUCTIONS   UNLIMITED,   INC. 

673  Howard   Street,   San   Francisco   5,   Calif. 
Phone:   YUkon  6-6512 

Date  of  Incorporation:   August,   1959 

Florence  Dieves  Fowler,  President 
Richard  M.  Fowler,  Vice-President 
Jeanne    Dalton,    Production    Assistant 

Services:  Public  relations,  sales,  educational. 
documentar\'  and  training  films  in  16mm  and 
35mm  b&w  and  color;  sound  slidefilms,  T\'  shows 


iMri^  cn  IB.^  C2 


WEST     COAST 


VISTA   PRODUCTIONS   UNLIMITED: 

and  commercials.  F.\cilities;  Production  and 
sound  studios  and  laboratory  facilities  available. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Sew  Broom  Sweeps  Green, 
(Calif.  Assoc,  of  Nurser\men) ;  Burgie  Sales 
1961,  (BBD&O);  Craft  Competition  Aivards, 
(Advertising  Assoc,  of  the  West);  Plwto  Record- 
ing Techniques,  (Beckman  &  Whitley,  Inc.); 
Bank  of  America,  E.D.P.,  (Johnson  &  Lewis, 
Inc.);  Iron  Ore  from  Peru.  (Marcona  Mining 
Co.);  Slidefilm:  Pabcowall  (3);  (Fibreboard 
Paper  Products);  T\'  Commercl\ls:  for  Fuller 
Paint  Kit;  Ralston  Purina;  (Guild,  Bascom  & 
Bonfigli);  He.xol  Spray;  (L.  C.  Cole  Co.);  C&H 
Sugar;  ( Honig-Cooper  &  Harrington);  Mag-Powr 
Games;   (R.  T.  Clarke  Co.). 


* 


MIKE  WAGNER  PRODUCTIONS 

116   New    Montgomery   Street,   San   Francisco, 

California 
Phone:   SUtter  1-8275 
Date  of  Organization:  not  given 
Myron  J.  W'agner,  President 

Services;  .Motion  picture  production;  sound 
slidefilms;  radio  and  TV  commercials.  Ba\  area 
location  specialist  ( S;ui  Francisco-Oakland,  Mon- 
lere\-Carmel,  redwood  gro\es,  valley  agriculture, 
mountain  and  ocean  areas.)  F.\cilities;  Com- 
plete sound,  editing  and  laboratorv-  facilities. 
35mm  and  16min  b&w,  color.  Location  footage 
with  or  withinit  product  from  storyboard. 

RECENT       PRODUCTIONS       AND      SPONSORS 

Motion  Pictures:  .Ageiic\  presentation  for  Bank 
of  .America;  (Johnson  &  Lewis);  Slidefilms: 
My  Country;  Reno,  (Reno  Chamber  of  Com- 
merce); T\'  Commerci.^ls:   for  Fritos. 


Wilding   Inc. 

109  Stevenson,   San  Francisco  27,  Calif. 
Phone:    DEIaware   2-9113 
H.    B.    Butler.   Vice-President 
(See  complete  listing  under  Chicago  area) 

Other  California   Cities 

Chapman  5   Productions,   Inc. 
1605  West  Celeste  Ave.,  Fresno,  Calif. 
Phone:   BA  7-0500 

Frank  E.  Guire,  Maiuiger 
(See  complete  listing  under  Los  .Angeles) 


FILMS  FOR   INDUSTRY,   INC. 

970   O'Brien   Street,   Menio   Park.   Calif. 
Phone:  D.\venport  5-4453 

Date  of  Incorporation:   December,   19.59 
Dick   Hani,   Executive  Producer 
Paul   Rich,   General  Manager 
Bette  .McSorley,  Exec.  Secretary 
Ralph  Chandler,  Dir.  of  Photograpliy 
Frank  R.  FoUmer,  Art  Director 
Charles   W.   Cromer,   Writer-Director 
Bob   Morrison,   Sound  Engineer 

Services:  Single  item  or  full  production  of  crea- 
ti\e  16mm  and  35mm  films  for  all  types  of  indus- 
tr\-,  including  film  reports  to  the  government 
(personnel    and    facilities    cleared    to     Secret). 
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WEST    COAST:    CALIFORNIA 


FILMS  FOR  INDUSTRY: 
Facilities:  MitchfU,  Bell  &  Howell  and  Cine 
Special  cameras;  4000  sq.  It.  shooting  sp;ice;  ani- 
mation crane,  sound  recording  and  dubbing 
equipment  by  RCA.  Magnasync,  .Stancil-Hiiflnian 
and  .\nipc\. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Picti^rks:  Armored  Persunitel  Carrier: 
Service,  Savings  &  Systems;  (FMC  Corp.) ;  VTOL 
Downwash  Impinne/ncnt  Study:  ren-99;  (Hillcr 
Aircraft);  Land  Based  Mobile  Weapons  System, 
(Westinghouse);  The  World  of  a  Child.  (Jr. 
League  of  S;ui  Francisco);  Generator  Rewind, 
(U.S.  Bureau  of  1-ieclaniation);  \ew  Bamboo, 
(American  Jesuits  in  China);  SLiDEKii..\r;  Trav- 
eling Wave  Amplifier,   (Hewlett-Packard). 


San   Diego   Area 

0.   DAVID  BASH   PRODUCTIONS 
7th  Ave.  &  Ash  Street,  San  Diego  1,  CaHf. 
Phone:   BEhnont  2-5559 

Date  of  Organization:    1958 

D.    David    Bash,   Oicner-Prodncer 
Robert  D.  Gardner,  Chief  Cameraman 
lean  A.   Bash,  Secretary-Treasurer 

Services:  Motion  picture  production  for  public 
relations,  industrial,  educational  use;  television 
commercials  and  programs.  Specialty:  news  films 
for  tele\ision.  Facilities;  Bell  &  Howell  and 
Auricon  Cameras;  lab  for  negative  processing, 
editing  and  projection  rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Pic-tubes;  Poles  By  Helicopter;  tele- 
phone newsreel;  County  Fair.  1961;  Disneyland 
Exhibit:  Open  House.  San  Diego;  (Pacific  Tele- 
phone); Heartbeat  —  Blood  For  a  City,  (San 
Diego  Blood  Bank);  How  to  Hold  a  Rummage 
Sale,  (San  Diego  Junior  League);  Commissary 
Stores,  (U.S.  Navy);  News  Now,  (Bay  City  Tele- 
vision, Inc.);  News  Features.  (Southern  Califor- 
nia Exposition  &  San  Diego  County  Fair);  News 
Film,    (Telenews). 


JOE  MAESTRO 
4053  Idaho   Street,  San  Diego  4,  Cahfornia 
Phone:  295-7894 
Date  of  Organization;  1952 
Joe  Maestro,  President 

Services ;  16mm  motion  pictures;  film  produc- 
tions either  single  or  double  system;  special 
events  coverage,  (fiestas,  parades,  etc.)  Facili- 
ties: Arriflex  (complete);  Bach-Auricon,  sound, 
Ampex  tape,  Magnasync  mobile  facihties. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Picti-bes:  Aquatic  Wonderland,  (City 
of  San  Diego);  San  Diego  Land,  (Convention 
&  Tourist  Bureau);  Portland  Rose  Festival,  (City- 
of  Portland);  Tournament  of  Roses  Parade, 
(Trevellyan  Oldsmobile  Dealer);  Fiesta  San 
Jacenfo  (Flameau);   (San  Antonio  Fiesta  Assn.). 
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Sound  Advice  for  Sponsors 

■if  A  careful  study  of  the  prospective  pro- 
ducer's listing  text  is  a  prerequisite  to  film 
buying.  See  the  pictures  listed  by  the  com- 
pany; note  the  nature  of  chent  references. 
And  if  the  prospective  producer  isn't  listed 
in  these  pages  visit  his  facilities;  meet  per- 
manent staff  personnel  and  view  current 
pictures  identified  as  his  ow-ii. 


All  SCOPE  PICTURES,   INC. 

Commercial    Film    Division 

20th    Century    Fox   Television 

1417   N.   Western    Ave.,   Hollywood   27.   C:ahf. 
Phone:  Hollywood  2-6231 

Date  of  Incorporation:  1946 

Gordon  S.  Mitchell.  President 

C.  D.  Owens,  Vice-President 

La  Nell  B.  Mitchell,  Secretary-Treasurer 

Norman  McCabe.  Animation  Director 

Bud  Hayes,  Film  Editor 

Services:  Industrial,  public  relations,  educational 
and  training  films.  T\'  conmiercial  and  theatre 
ad  films.  Li\e  action,  animation  and/or  stop 
motion  pictiue  productions.  Facilities:  Studios 
of  20th  Centurv  Fox  (both  Western  Ave.  and 
Fo.xhills). 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  National  Jamboree  Camp- 
oree,  (Boy  Scouts  of  America);  T\'  Commer- 
cials: for  Bufferin;  (Young  &  Rubicam);  Lux 
Soaps;  (J.  Walter  Tliomp.son);  Willis  Jeep; 
(Norman  Craig  and  Kummel);  Rexall  Dnig  Co.; 
( BBD&O ) ;  From  the  Terrace,  promotion  for 
20th   Century  Fox  Films   Corp. 


ANIMATION,   INC. 

736   North   Seward   St.,   Holh-wood   38,   Calif. 
Phone:  HOUywood  4-1117 

Date  of  Organization.  April,  1955 

Branch  Offices:  802  Statler  Bldg.,  Boston  16, 
Mass.  Phone:  HU  2-1221,  Jeff  Forbes. 
14005  Fenkell  Avenue.  Detroit  27,  Mich. 
Phone:  BRoadwav  3-3040.  Ted  Petok.  221 
North  LaSalle  Street,  Room  1064,  Chicago 
1.  111.  Phone;  FRankhn  2-2628.  Joseph 
W.  Edwards, 

Earl  Klein,  President 

Dorothy  Zall.  Secretary 

S.  A.  Cazanov,  Production  Manager 

Pete   Bastiansen,   Creative  Director 

Services:  Producers  of  animated  and  live  ac- 
tion commercials.  Facilities:  Stage,  animation 
cameras.  Ampex  recorder  and  editing  equipment 
for  production  of  T\'  spots,  training  films  and 
slidefilms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlties:  Magi  Cartridge.  (Techni- 
color); Thnt-A-Way.  (self-sponsored):  Slide- 
films:  Study  in  Space;  Sound  of  Infrared:  (Il- 
luminating Co.);  TV  Commercials:  for  nu- 
merous   products    and    agencies. 


Atlas   Film    Corporation 
603  Guaranty  Builidng,  6331   Hollywood 

Boulevard,  Holly-^vood  28,  Calif. 
Phone:   H01I>Tvood  9-5911 

(See  complete  listing  under  Chicago  area) 


CHARLES  CAHIIL  AND  ASSOCIATES,   INC. 

5746  Sunset  Blvd.,  Hollywood  28,  Calif. 
Phone:    Hollywood  4-2131 

Date  of  Organization:    1956 

Charles  H.  Cahill,  Owner 

Robert  Lusb\',  Director-Editor 

Homer  O'Donnell,  Production   Manager 


CHARLES  CAHILL  &  ASSOCIATES: 
Services:  Inthistrial  and  television  motion  p 
ture  production.  Production  and  distribution 
educational  safety  films.  Facilities:  16mm  a 
35mm  studio  facilities.  KTTV  sound  stages,  e 

RECENT      PRODUCTIONS      AND      SPONSO 

.MoTio.N  PiCTLHtES;  Hi-Valu  and  You,  (U.S. 
Force);  Fatal  Meeting;  Broken  Glass;  (U.C.I 
&  Public  Health  Service);  None  for  the  Roi 
Trailer  Safety;  (no  sponsors  given);  TV  Co 
.mercials:  for  Bardahl  Oil;  Listerine;  Aerona" 
De  Mexico;  Folgers  Coffee;  Mobile  Oil  Co.;  O 
sumer  Laboratories;  Bonanza  Air  Lines;  Roo 
Motors. 


dl 


CATE  &  McGLONE 

1521  Cross  Roads  of  the  World, 

Holl>"vvood  28,  Calif. 
Phone:  HOUywood  5-1118 

Date  of  Organization:  1947 

T.  W.  Gate,  Co-Partner 

E.  D.  McGlone,  Co-Partner 

Walter   Wise,    Writer-Director 

Richard   Bansbach,   Production  Manager 

Services:  Motion  pictures  in  tlie  field  of  h 
communications;    industrial    relations,    salcs-p 
motion,   sales   training,   tra\elogues,   T\'   prodi 
tions    and   commercials,    color   stock   librar\'. 
eluding  extensive  aerial  coverage  of  man\    .if; 
in  the  U.S.A.   FACiLrriEs:    16  mm  photogr.ip 
equipment,  portable  lighting  equipment,  camn 
car,    creative    staff    for    writing,    photographii, 
directing  and  editing. 

RECENT      PRODUCTIONS      AND      SPONSOi 
Motion   Pic-nmES:    Hawaii   —    Never   Easi<r 
Sell.  Hawaii  Calls;     (Hawaii    Visitors    Bun  .n 
Once  Upon  an  Island,   (Island  Hohdays  Reso:, 
Ltd.);   Hawaiian   Tour,  short,    (Unitours);   Hii 
Road  To  Yosemite.  (Yosemite  Park  &  Curry-  Co: 
Moment  of  Decision,  (Monsanto  Chemical  d 
Marineland  of  the  Pacific,  short  subjects. 


CHAPMAN   5   PRODUCTIONS,   INC. 

1412  West  Glenoaks  Blvd.,  Glendale  1.  Ca. 
Phone:  CHapman  5-91U 

Date  of  Organization:    1960 
Date  of  Incoiporation;   1961 

Branches:    1605    West    Celeste   Ave.,    Fresii 
Phone:   BA  7-0500.  Frank  E.  Guire,  Man 
1311  G.  Street,  N.  W.  Washington,  D.  G. 
Phone:  ME  8-4067.  Robert  J.  Clark,  Manat' 

James  H.  Flint,  Pre.'iident  &  Gen.  Mgr. 
Robert  A.  Lieban,  Vice-President  &  Prod.  M  ■ 
Man-  K.  Flint,  Secretary 
Harriet    Lieban,    Treasurer 
Wavne  Mitchell,  Director  M.  P.  Photograph 
William  Garnet,   Director  Still  Photograph 
Stod  Herbert.  Director.  Art  &  Animation 
Sid  Maiidel.  Director  Creative  Writing 
Jay  Michael,  Director  Narration 

Services;  Complete  services  for  audio-sisual  p- 
ductions:  writing,  planning  creating,  phot  ■ 
raph\',  editing,  sound,  idea  de\elopment,  f 
gramming,  distribution  for  all  t\pes  of  mot i 
pictures,  and  sound  slidefilms;  including  do- 
mentary,  educational,  training,  public  relatic  > 
sales  promotion,  industrial,  T\'  spots  and  cominr 
cials.  Services  available  either  complete  or  f'" 
tial.  FACiLrriEs:  Fully  equipped  for  photograp', 
lighting  and  editing  facilities  and  equipment,  - 
cation  sound  equipment;  fully  staffed. 
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BUSINESS     SCREEJ 


CHAPMAN  5  PRODUCTIONS: 

£CENT      PRODUCTIONS      AND      SPONSORS 

OTiON  PicTirKES:  Legislative  Report,  (Assem- 
y-man  H.  [.  Thelin);  Safe  Climbing  with  Saf- 
■CUmb,  (Air  Space  Devices,  Inc.);  Slidefilms: 
jfe  Climbing  with  Saf-T-Climb.  (Air  Space  De- 
ces,  Inc.);  Fountains,  (Shalda  Manufacturing 
0.);  Lifeline.  (Glendale  Sanitarium  &  Hospi- 
I);  Your  Outstanding  Profit  Opportunity. 
"ompton  Advertising);  City  of  Colton,  (Mon- 
rt  Ellington);  Data  Processing  (Rocketd\Tie 
iv.,  N.  A.  Avia.);  Profit  Power.  (Filon  Manu- 
cturing  Corp.);  Introducing  }  B-304,  (Jessup 
-eeders);  Meeting  Presentation:  /.  Digger 
ole  —  Safety  Campaigner.  (Underground  En- 
tieerin;;  Contractors  Assn.);  How  to  get  New 
'ients.    (Olen   Adv.). 


CINE-TELE  PRODUCTIONS 

6325  Santa  Monica  Blvd.,  Hollywood  38,  Calif. 
Phone:  Hollywood  5-3376 

Date  of  Organization:    194.5 
Harry  J.   Lehman,  President 
Jacques  R.  Lehman,  Vice-President 
I  Jesse   Davis,    Production    Supervisor 
I  Clayton  McKiddv,  Unit  Manager 
I 

fRvicES;  Training,  public  relations,  industrial, 
iisiness  films.  T\'  commercials,  live  and  ani- 
lated;  slidefilms.  3.5mm  and  16mm,  b&w  and 
j)lor.  F.^cilities:  Mitchell,  Auricon  1200  and 
ell  &  Howell  cameras;  Master  lights,  studio 
It,  dry  lab,  location  filming  equipment,  16mm 
festrex  type  recorder;  editing  rooms  and  Movi- 
|a  equipment;  projection  theatre. 

ECENT      PRODUCTIONS      AND      SPONSORS 

OTION  Pictures:  Rancho  San  Fernando  Rcy; 
mnd-up;  Morning  Ride;  (California-Redwood 
(TD.);  untitled  film,  for  (California  Traffic  Safe- 
j);  Why  Hollywood,  (Cine-View  Inc.). 


'    COLUMBIA   PICTURES   CORPORATION 
Commercial   &   Industrial   Films  Division 

Columbia  Pictures  Studios,  1438  North  Cower 

Street,  Hollywood  28,  Calif. 
Phone:  HOlh-wood  2-3111 

Date  of  Organization:   1923 

Joe   Swavely,    Director.    Industrial    Film    Div. 

Richard  Kerns,  Executive  Producer 

Roy    Hollingsworth,    Production    Manager 

I  Edward  Rinlcer,  Elliot  Bennett,  Account 

Executives 
Robert  Bennett,   Creative  Director 
Jack  Daniels,  Edgar  Beatt\-,  Staff  Directors 
Thomas   Conlon,   Editorial  Director 
Robert   Baldwin,   Art  Director 

I  Janet  Crumley,  Office  Manager 

iRviCES:  Complete  production  of  films  for  pub- 
l-  relations,  sales  training  and  promotion,  TV 
immercials,  etc.  F.\cilities:  (Hollywood): 
hree  production  centers  consisting  of  23  stages: 
jousands  of  interior  and  exterior  sets  including 
itire  village,  period  and  city  streets,  swimming 
pol,  park,  roads,  warehouse  of  props,  art,  cast- 
Ig,  camera,  sound,  hair  style,  makeup  depart- 
'ents,  rear  projection,  blue  backing  and  infra- 
d  matte  photography.  Foreign  production  fa- 
lities  available. 

ECENT      PRODUCTIONS      AND      SPONSORS 

OTION  Pictures:  Fanta-m  in  Fortrel;  Stars  in 
'repe;  (Celanese  Corp.);  iVo  More  Wednesdays; 
he  Hurrying  Kind;  (US  Army);  Eddie,  Inc.. 
Maytag  Co.);  TV  Commerclals:  for  BBD&O; 
Walter  Thompson;  Leo  Burnett;  McCann- 
Hckson;  Campbell-Ewald;  D'Arcv  Company; 
lardner  Adv.;  Wade  Adv.;  Doyle'  Dane  Bern- 
fich;  Benton  &  Bowles;  Needham  Louis  &  Bror- 
1/;  Foote,  Cone  &  Belding;  Reach  McClinton; 
(id  others. 


DUDLEY   PICTURES  CORPORATION 

666    North    Robertson    Blvd.,    West   Hollywood, 
Calif. 
Phone:  OLive  7-0801 

Date  of  Organization;    1944 

Carl  W.  Dudley,  President 
Eleanor  M.  Dudley,  Vice-President 
Alyce   Ash,    Secretary-Treasurer 
R.  W.  Barnes,  Comptroller 

Services:  Producers  of  theatrical,  television,  in- 
dustrial and  educational  motion  pictures  and 
slidefilms.  F.ACiLrriEs:  Offices  and  cutting  rooms. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Superjet  to  the  V.  S.  A., 
(Trans  World  Airv\ays);  It's  a  Wonderful  World 
—  Hong  Kong.  (Hong  Kong  Tourist  Association); 
The  Southwest  Today.  (Southwestern  Public 
Service  Co.);  Acros.s  the  South  Pacific,  (P&O 
Orient  Steamship  Co.);  Australian  Holiday, 
(Quantas  Airlines);  other  sponsors  include.  New 
Zealand  Go\emment  Tourist  Board;  Association 
of  American  Railroads;  Finnair;  Indian  Tourist 
Office;  Fiji  Tourist  Board;  Northwest-Orient 
Airhnes;  Aloha  Airlines;  Matson  Navigation  Co., 
and  others. 
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JERRY   FAIRBANKS   PRODUCTIONS 
OF  CALIFORNIA,   INC. 

1330  North  Vine  Street,  Hollywood  28,  Calif. 
Phone:  HOlly^vood  2-1101 

Date  of  Organization:    1929 

Branch  Offices:  520  N.  Michigan  Ave.,  Chi- 
cago, Illinois.  Phone:  Wliitehall  4-0196. 
10432  W.  McNichols  Rd.,  Detroit  21,  Mich. 
Phone:  UNiversity  4-0770.  Hugh  Gollogly, 
Sales  Rep.  1111  Majestic  Bldg.,  San  An- 
tonio, Texas.  Phone:  CApital  4-8641.  Jack 
Mullen,  Sales  Rep.  New  York  City;  repre- 
sented b\'  William  Morris  Agencv,  Inc., 
1740  Broadwav,  New  York  19,  N.  Y.'  Phone: 
JUdson   6-5100. 

Jerry   Fairbanks,    President  &   Exec.   Producer 

Charles   Salerno,  Jr..  Vice-President 

Don  Taylor,  Staff  Producer 

Leo  Rosencrans,  Creative  Director 

Robert   Larsen,    Staff   Director 

Donn  Greer,   Art  Director 

Robert  ScrivTier,  Production  Mgr. 

Grant  Spicer,  Studio  Manager 

Services:  Industrial,  theatrical  and  T\'  motion 
pictures.  F.^cilities:  Full  stiidio  facilities;  sound 
stage;  18  camera  units;  16mm  and  35mm  includ- 
ing MultiCam  process;  16mm,  3.5mm  and  mag- 
netic sound  recording  and  re-recording;  editing; 
animation;  Duoplane  Process;  16mm  &  35mm 
opticals;  blue  screen,  film  and  music  libraries; 
technical  art,  creative  and  music  staffs. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  PicTtiiES:  Aimtomy  of  an  Accident; 
Decorating  Unlimited;  (American  Telephone  & 
Telegraph  Co.);  This  Is  Clemson,  (Clemson  Col- 
lege); Guardian  Maintenance  U'orfcs  Both  Ways, 
(General  Motors  Corp.);  Spring  Style  Show. 
(Montgomery  Ward  Co.);  T\'  Commercl\ls: 
for  Guide  Lamp;  Oldsmobile;  (D.  P.  Brother 
&  Co.);  Bell  &  Howell;  Brunswick;  Helene  Cur- 
tis; C.E.C.;  Enco;  (McCann-Erickson,  Inc.); 
Maybelline;  (Post  &  Morr);  Toni  &  Adorn;  Hazel 
Bishop;  Duramed;  (North  Advertising);  Marx 
Toys;  Oculine;  (Ted  Bates  &  Co.);  Stroh's  Beer; 
(Zimmer  Keller  &  Calvert);  View  Master;  (R. 
Montgomery  &  Asso.);  Heinz;  Clark  Candy;  Sun- 
Maid  Raisins,  SunSweet  Prunes;  (Maxon,  Inc.); 
Nutri-Bio;  (Stammco,  Inc.);  Union  Oil;  (Y'oimg 
&  Rubicam);  Brylcreem;    (Kenyon  &  Eckhardt). 


METROPOLITAN   LOS  ANGELES 

FIDELITY  FILMS,  INC. 
(Formerly  Ed  Johnson  Films) 
1450  North  Seward  St.,  Holly\vood  28,  Calif. 
Phone:  HOlly^vood  2-7484 

Date  of  Organization;    1951 
Date   of   Incorporation:    1958 

Ed    Johnson,    President,   Production   Manager 
D.   Prosser,   Business  Manager 
Ernesto   Cer\era,   Sound   Technician 
Libby  Wright,   Art  Director 

Services:  Art,  animation,  still  and  live  photog- 
raphy. Complete  production  of  live  and  animated 
T\'  commercials,  business  films,  sound  slidefilms. 
Equipment  distributor.  F-acilities:  Art,  anima- 
tion, editorial  departments;  sound  insert  stage, 
dressing  rooms,  sound  booth  with  Ampex  equip- 
ment; 16mm  and  35mm  motion  picture  equip- 
ment; 16mm  animation  crane;  still  photography 
studio  and  equipment. 

RECENT      PRODUCTIONS      AND      SPONSORS 

TA'  Films:  Gracious  Living  in  Sari  Francisco, 
TV  show,  (Trousdale  Corp.);  six  test  films  for 
Duncan  Hines;  TV  Commerclals:  for  Knud- 
sen  Creamery  Co.;  Karl's  Shoe  Co.;  Hudson 
Shoe  Co.;  VVelsh's  Candy;  Slidefilms:  Signal 
Oil  Co.;  (Heintz  Co.);  Catalina  Swim  Suits; 
(Grey  Adv.);  Lake  Arrowhead;  (Marks/Rifin); 
yiutone-Guartone;   (McNamara  Prod.). 


FINE  ARTS  PRODUCTIONS,   INC. 
7417   Sunset  Blvd.,  Hollywood  46,  California 
Phone:  HOUywood  7-7107 

Date  of  Incorporation:  1960 

John  Wilson.  President 

Steven  S.  Click,  Comptroller 

John  P.  Holmstrom,  Unit  Production  Manager 

Sherman  Glas,  Production  Supervisor 

Richard  Barlow,  Animation  Director 

Henri  Delhomme,  Camera 

Eugene  Borghi,  ASC,  Camera 

Services:  Quality  animation;  all  phases  includ- 
ing art,  storyboard,  script,  and  titles  for  TV, 
educational  and  theatrical  motion  pictures.  De- 
velopment and  production  of  cartoon  shows, 
T\^  programs  and  specials.  Scientific  advisory 
board  for  space  films.  F.\cilities:  Complete  stu- 
dio including  animation  camera  for  16mm  and 
35mm.  Large  sound  stage  and  complete  4  chan- 
nel recording  facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Journey  To  the  Stars.  (Boe- 
ing-Seattle World's  Fair);  Fashion  for  Living, 
(Elaine  LyTin  Production);  Congo  Valiente, 
(Stan  Kenton)  The  Ttco  of  Us,  pilot  film 
(Desilu);  Where  the  Boys  Are,  promotion, 
(MGM);  Fair  Exchange,  titles,  (Desilu). 

FILMASTER,   INC. 

650  North  Bronson  Ave.,  Hollywood  4,  Calif. 
Phone:  HOUywood  6-1681 

Date  of  Organization:  1955 

Branch  Office:  707  Nicolet  Ave.,  Winter  Park, 

Fla.    Phone:    Midway    7-7011.    Robert    E. 

Kearney,  Vice-Prcs.  in  Chg. 
Robert  W.  Stabler,  President 
Glenn  N.  Cook,  Vice-President  &  Prod.  Mgr. 
Clifford  E.  Enger,  Secretary-Treasurer 

Services:  Motion  pictures  for  industry,  govern- 
ment, social  agencies,  T\'  and  theatrical  release. 
Services  include  creative  outlines,  scripts,  pro- 
duction, editing  and  finishing,  and  distribution 
planning.  F.acilities:  Nine  stages  at  Holly-vvood 
studios;  three  sound  stages  at  Florida  studio. 
Complete  location  equipment,  including  rolling 
stock  consisting  of  two  airplanes,  grip  trucks, 
honeywagon  and  two  station  wagons. 


IRODUCTION     REVIEW 
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METROPOLITAN    LOS  ANGELES 


FILAAASTER  INCORPORATED: 
RECENT  PRODUCTIONS  AND  SPONSORS 
MonuN  ruiLiu.s:  (^huilitij  unci  /'co/j/c,  ( Kli 
Lilly  &  Co.):  .Acm.v/wfc  Coinnniuicaliniix-Tlic 
Reins  of  Coninuimt.  Air  RcfiicUiifi-li-^2  Air- 
Craft:  KC  97  Siipcrcluir^cr-Slaintcimncc  &  Iii- 
siHclioii:  Ceh'xtiiil  \iniu<ilioii:  (U.S.  Air  Force). 


FLAGG  FILMS,   INC. 

1427    Nortli   L:i    Brca   -\\'emie,   Hollywood    28. 
California 

Phone:  Hollywood  2-0902 

Date  of  Organization;    1948 

Don  Flagg.  Pnaidcnt 

Toni  Flagg.  Vice-President 

Anne    Schwartz.    Secretartj-Treasiirer 

George  Taylor,  Editor 

Peter  Del  Negro.  Production  Coordinator 

Mildred  Atkinson.  Office  Manager 
Skiwicks:    T\'    commercials,    sales    films,     indus- 
trial films.    F.\ciLiTiES:  Complete  production  and 
creative  facilities  including  stage. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Sleeping  Beuulij:  My.^teri- 
ous  Dr.  Chex:  (Ralston  Purina  Co.)  Orient 
Holiday.  ( Japan  .\ir  Lines ) ;  Phantom  Dog. 
(Humble  Oil  Co.);  Sealtcst  Sale.i  Film.  (Seal- 
test  Co.). 

FORMAT  FILMS,   INC. 

4741  Laurel  Canyon  Blvd.,  North  Hollywood, 

California 
Phone:  POplar  9-3610 

Date  of  Organization:  October.  19.^9 
Branch    Office:     .360    .North     .Michigan    Ave.. 
Chicago   1,   111.   Jern    Abbott,   Vice-Pres.    in 
dig.  of  Mid-\Ve.it  Sales. 
Herbert   KKiui,   President 
Bud  Getzler.  Executive  Vice-President 
lules  Engel.  Vice-President 

Henrietta  Jordan.  Secretary,  West  Coast  Sales 
Rep. 
Skhvices;  Producers  of  animated  films  for  TV 
commercials,  T\'  programming,  theatrical  shorts; 
feature  and  industrial  films.  F.\cilities:  Self- 
contained  animated  film  studio  including  creative 
departments,  camera,  editing,  sound  recording 
and  dubbing. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  Films:  The  Akin  Sliow,  series,  (CBS-TV); 
The  Shrimp:  Icarus  Montgolfier  Wright:  (not 
sponsored);  T\'  Commehcials:  for  Hills  Bros. 
Coffee;  Post  Cereals;  Jello;  Instant  Maxwell 
House;  Poll  PaiTOt  Shoes;  Red  Goose  Shoes; 
Stag  Beer. 

DOUG   GEORGE   ASSOCIATES 

1137    North    Cole    .\\enue,    Holl\\\ood    3S, 
California 

Phone:  HOllywood  2-2480 

Date  of  Organization:  19.54 

Douglas  F.  George,  Ottncr  &  Producer 
Services:  .Motion  pictures,  sound  slidefilms, 
slides,  technimated  displa\s,  sali-s  and  meet- 
ing presentations.  F.\c:ilities:  Fully  equipped 
photography,  lighting,  editing  f:iciliti<s;  .Ampex 
sound  recording;  fully  staffed. 

RECENT      PRODUCTIONS      AND       SPONSORS 

Slideeilms:  Pattern  for  Progress:  Design  for  Ac- 
tion: ( Los  .Angeles  Community  Chest ) ;  Jet  Age 
Communication:  Your  Communication  Center: 
(Pacific  Telephone  Co.);  Farming's  \ew  Face, 
(Successful  Farming);  Meeti.ncs:  Itnagination  in 
Aluminum,  (Kaiser  Aluminum  &  Chemical 
Corp.);  Sales  Presentation;  (Better  Homes  & 
Gardens);  you're  in  the  Picture,  (Southern  Calif. 
Edison  Co.). 
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Grantray-lawrence   Animation,   Inc. 
716  North  La  Brea,  Hollywood  2S,  Calif. 
Phone:   WEbster  6-8158 
Teletype:  LA   1463 
Ray    Patterson,    President 
Robert    L.    Lawrence,    Vice-Presidetit 
Cirant   Simmons,   Secretary-Treasurer 
(See   complete   data   under   Robert    LawTenee 

Productions,  Inc.,  listing.  New  York  City) 

GRAPHIC   FILMS  CORPORATION 

916    N.   Citrus    Avenue.    Holbwood    38,   Calif. 

Phone:  HOllywood  7-2191 

Date  of  Organization:  1941 

Lester  .Novros,  President 

William  Hale,  Secretary-Treasurer 

James   Connor,   Chief,   Camera   Division 

|.  Gordon  Legg.  Chief,  Animation  Division 

Sehvices:  Production  of  animated  ;ind  live  ac- 
tion films  for  industry  ;md  government.  Design 
and  publication  of  booklets,  brochures  and  vis- 
ual presentations.  Facilities;  -Animation  de- 
partment including  stand  for  16mm  and  .3.5mm; 
35mm  Hell  &  Howell  Standard  camera;  16mm 
&  3.5mm  .\rriflex  camera;  16mm  &  3.5mm  Movi- 
olas; cutting  and  screening  rooms;  permanent 
animation  and  li\'e  action  staffs. 

RECENT      PRODUCTIONS      AND       SPONSORS 

.MoTio.N  Picit^res:  Space  and  Witional  Security: 
Story  of  Dyna-Soar:  Gam  8.3-A,-  Dccompres.'iion 
Sickness  in  Flight;  World-Wide  Fallout:  (U.S. 
.Air  Force);  Supply  Manager's  Dilemma.  (Plan- 
ning Research  Corp. ) ;  animation  work  for 
Filmasters. 


The   Jam    Handy   Organization,    Inc. 

1402  N.   Ridgewood  Place,  Hollywood  28. 
Phone:  Hollywood  3-2321 
Thomas  G.  [ohnstone,  in  charge 
Service  office  ;uid  production. 

(See  complete  listing  under  Detroit  area) 
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HARRIS-TUCHMAN   PRODUCTIONS,   INC. 

7.51    North   Hishland,   Holl>wood   38.  Calif. 

Phone:  WEster  6-7189 

Date  of  Organization:  1950 

Ralph   G.   Tuchman,   President  &   General 

Manager 
Fran  Harris,  Vice-President 
Bennett    Dolin,    Manager,    Sales   Development 

Sernices:  Creative  writing,  planning,  produc- 
tion of  motion  pictures  and  sound  slidefilms  for 
business,  industiy.  sales  talks  on  film,  promotion 
films  for  television,  and  T\'  commercials,  live 
action  or  animation.  Facilities:  Staff  writers 
and  artists.  fulK  equipped  stage,  complete  work- 
ing kitchen,  all  editing  facilities  for  35mm  and 
16mm,  animation  department,  projection,  music 
librarv ,  stock  film  libran, . 

RECENT  PRODUCTIONS  AND  SPONSORS 
Slidefil.ms;  Look  Before  You  Leap.  (Fiesta 
Pools);  Higlnvay  to  Opportunity.  (American 
Honda);  Gypsy.  (Cole  of  California);  Easy 
Livin.  (Modernease);  Hoic  To  Make  Your 
Profits  Grow,  (Acme  Hardware  Mfg.). 


ALFRED   HIGGINS   PRODUCTIONS 
9100  Sunset   Blvd.,  Holhwood   69,  Calif. 
Phone:    TRemont    8-033() 
Date  of  Organization;  1958 
.Alfred  Higgins.  President 
.Austin    McKinnc),    Production    Manager 
Dorothy  Prosser,  Administration 
Lyle  Robertson,  Senior  Writer 


ALFRED  HIGGINS  PRODUCTIONS: 
Services:    Complete    production     service 
script   to   screen    for   motion    |5ictures   and    snni 
slidefilms;    public    relations,    industrial,    Iv.nuii 
and   sales   films.      Facilities;    Equipped   Inr 
phiises   of   production;    mobile   lighting  and   l(n 
tion  e(juipment. 

RECENT  PRODUCTIONS  AND  SPONSO 
.Motion  Pictihes:  T/ic  Richluhe  Story.  Voi 
of  Sale:  Ihir  Prestige  Accounts:  series  ol  t 
training  films;  (Richfield  Oil  Corp.);  Priigrm 
ming  is  your  Job  'Too.  (U.S.  .Air  Force).  77 
is  Bullpup:  BuUjnijt  Handling  Procedures:  i  U 
Navy). 


TOM  HOTCHKISS  COLORFIIM  PRODUCTIOh 

817  South  Glenoaks  Blvd.,  Burbank,  Calif. 
Phone:  \Tctoria  9-3660 
Date  of  Organization;  1950 
Tom  Hotchkiss,  Executive  Producer 
E\el\n    Hotchkiss.    Business   Manager 
John   .A.    Hanson.   Laboratory   Services 
Services:    Complete    16mm    film    planning    .i 
production,    including    laboraton,'.        Fach  in 
Mobile    photograpliy    and    sound    unit,     I'nn 
editorial  rooms  and  vault  storage;  color  dn|i!i 
tion    facilities;    sound    recording   and    mixiim, 
RECENT      PRODUCTIONS      AND      SPONSOi 
Motion   Picttres:    The  Higher  Level.    The  P 
duce    Buyer:     (Calavo    Growers    of    fialihirni. . 
Telephones  Mean  People,  (fialif.  Interstate  Ti  ■ 
phone    Co.);    Allison's   In   Oliveland,    (C;ilili)r. 
Olive   Advisory    Board);    Lines  Go   Out.      \f 
nonite  Cential  Comm. ). 

INTERNATIONAL  VIDEO  TAPE,   INC. 

5907  West  Pico  Blvd..  Los  .Angeles  35.  Ca . 
Phone:  WE  7-2323 
Date  of  Organization:    1959 
William  F.  Wallace,  President 
Richard   M.   Rosenbloom.  Vice-President 
lohn    Heller,    Supervisor    of    Technical 
Operations 
Services:     Complete    creative    and     product 
services;    specialists    in    \ideotape    to    film    te 
niques   for  business,   industry,   government,   ti 
vision    commercials    and    programs.    Faciliti 
Complete  studio  and  location  videotaping  t.u  - 
ties  including  4  Marconi  camera,s.  2  .Anipex  \  id 
tape  recorders. 

RECENT  PRODUCTIONS  AND  SPONSCS 
Videotape  To  Film:  77ic  Secondary  Sc/ion/v  ,-'. 
Computers:  Computer  Looping:  An  Ai>prii(i-I. 
Limited  War  Concepts:  Soviet  Political  Exiik 
tion  of  the  Space  Race:  Upper  .\tmosplurc 
search  with  Rockets  and  Satellites:  CrammiC 
Computations:  (Rand  Corp.);  Man  on  the  Mo. 
(Walker  SaussN  .Advertising  Inc.  for  Joseph  SbL 
political  campaign ) ;  High  Hopes.  ( Ierr>-  Leis 
Enterprises,  for  .Muscular  Dystrophv  Assns.  if 
America ) . 


KLEIN /BARZMAN  < 

706  North  LaCienega  Blvd.,  Los  .Angeles  1* 

California 
Phone:  OL  5-6565  ' 

Date   of  Organization;    November,    1960      ' 

Bob  Klein,  Partner 

-Alan  Barzman,  Partner 
Services:  Creation  and  production  of  adve  > 
ing  campaigns,  commercials,  specializing  •■' 
humor.  Radio.  T\',  li\-e  action  and  aniiuat  i 
and  print  media.  Also  integration  into  mar  t- 
ing.  promotion  and  merchandising.  FACiLn>. 
Full  animation  antl  li\'e  action  fiicilities  proiC- 
ing  and  recording.  .Also  T\'  program  producln 
RECENT  PRODUCTIONS  AND  SPONSiS 
T\'  Film:  PM  West.  ( Westingliouse  Bro.idi  I- 
ing  Co.);  TV  Spots;  One.  Tuo.  Three.  (Mir^ 
Co. -United  Artists);  The  Bubblemeistcr.  (Is- 
ble  Up  Corp.);  also  for  Plymouth-Xaliant,  If 
England  Confectionary  CoriJ.;  \'an  de  KaiiS 
Bakeries. 


BUSINESS     SCREIN 


Anthony   Lane   Film  Studios,   Inc. 
11608  National  Blvd.,  Hollywood,  Calif. 
Paul  A.  Wurtzel,  Manager 
See  complete  listing  under  Minneapolis,  Minn.) 


LYTLE  CORPORATION 

4121    Redwood     Avenue.     Los     .Angeles     66. 
California 

Phone:  UPton  0-3985 

Date   of   Organization,    Incorporation:    1951 

Fred    Roessler,    Manager.    Audio-Visual   Dept. 

Bob  Lin\all,  Projector  Director 

Charles    Carjientier,    Writer-Director 
ERVICES;   Complete  audio-visual  services,    16mm 
nd    35    mm    motion    pictures,    slidefilms.    strip 
1ms    and    stills    lor    industn',    government,    and 
\  ,   Ser\ices  include  writing,  photograph\',  edit- 

'.;.  sound.  Facilities:  Sound  stage  80' .x  100'; 
■\t'n-channel  Magnasync  sound  s\stem,  recorder. 

iinniies.  and  mi.\ing  console;  projection  room; 
review  room;  film  vault;  editing  rooms;  pro- 
uctiou  offices;  still  lab;  all  f;icilities  cleared  to 
ip  secret. 

ECENT       PRODUCTIONS       AND       SPONSORS 

loTio.x  PiCTiHES;  Xuclear  Defense  at  Sea.  (U.S. 
av\);  International  Geoplujttieal  Year.  (U.S. 
rmv);  MIPE.  (Tbompsou  Ramo  \\'oolridge) ; 
lid'efilms:  USACSTATC  Presentation.  (U.S. 
rmy);  T\'  Spots:  City  in  Motion,  (Cit\'  of 
in  Diego). 


McNAMARA   PRODUCTIONS,   INC. 

8230  Beverly  Blvd.,  Los  Angeles  48.  Calif. 
Phone:  OLive  1-2510 

Date  of  Incorporation:  October,  1956 

Don  C.  McNamara.  President 

William  Rieber,  Vice-President 

Margaret    H.    McNamara,    Secretary-Treasurer 

Lois  K.   Perr\-.  Assi.itant  Secretary 

Don     L.     S>kes.     Vice-President,     Editing     & 
Production 

Don  B.  Driscoll.  Aninuition  Director  &  Writer 

Frank  Riley.  Writer 

Don  A.  Piccolo,  Animator 

Wanda  Elvin.  Dir.  Educational  Filrtis  Div. 
ERVICES:  16mm  and  .3.5mm  industrial  films, 
lies  promotion,  public  relations,  educational, 
ledical,  scientific  and  training;  T\'  commercials; 
idefilms,  color,  b&w.  F.\cilities:  Creati\e, 
roduction,  animation,  editorial  facilities;  16mm 
id  35mm  photographic  and  editing  equipment; 
3mm  projection  and  interlock  equipment. 
ECENT  PRODUCTIONS  AND  SPONSORS 
lOTio.N  Pictukes:  Talking  .\boiit  Sortlirop;  Sew 
ook  at  Northrop:  (Northrop  Corp.);  The  Cor- 
orate  hnage.  (Siegler  Corp.);  Ala.^ka-America's 
ast  Frontier  (Standard  Oil  Co.  of  Calif.);  Pipe 
'reams  Come  True.  (Naugatuck  Div.,  U.S.  Rub- 
er Co.);  Century  Series  Rate  of  Sink.  (San 
liego  Div.,  Convair);  Slidefilm:  Nutone- 
uardtone,    (Lesher  Distributing  Co.). 


Mellonics  A-V,   Inc. 

8451  Rathbum  Avenue,  Northridge,  Calif. 

Eric  Burgess.  Executive  in  charge 
(See  complete  listing  under  Tuscon,  Arizona) 


MPO   Productions,   Inc. 
800  North  Seward  St.,  Holhwood,  CaUf. 
Phone:    HOllyivood    6-3341 
-VIel  Dellar,  Vice-President 
(See  complete  listing  under  New  York  City) 


Mode-Art  Pictures,   Inc. 
1904   Preuss   Road,   Los   Angeles   34,   Calif. 
F.  M.  Joyce,  West  Coast  Representative 
(See  complete   listing  under  Pittsburgh,   Pa.; 

IRODUCTION      REVIEW 


Fred    A.    Miles    Communications   Centers,    Inc. 

650   North    Bronson,  Hollywood   28,  Calif. 
Phone:  HOllywood  3-S154 

Lionel   Grover,   Vice-President 
Ed   .Morgan.   Executive  Producer 

(See  complete  listing  under  Chicago  area) 


PARTHENON   PICTURES 
Hollywood 
2625  Temple  Street.  Hollywood  26,  Calif. 
Phone:  Dunkirk  5-9311 

Date   of  Organization:    1954 

Branch:    Detroit    14,    .Michigan.    Phone:    823- 
3113.  Fred  Frink,  Associate  Producer. 

Charles     (Cap)     Palmer.    7n    Charge 

John    E.    R.    .McDougall,    Producer-Director 

Diuid    Bouen.   Producer-Techfilms  Div. 

Fred   Frink,   .\ssoc.   Producer,  Detroit 

Perr\'  King,  Client  Service 

Ted    (W.  T. )    Palmer,  General  Manager 

John   Berneau,  Production  Manager 

Shirley    Hartman.    Production    Coordinator 

|;ick    .Meakin,   Music   Director 

Cu>    .\deiiis,  Head-Camera  Dept. 

Marge    Benson,    Ca.sting   Director 

Glen  Holse,  Art  Director 

Services:  Films  for  business;  documeutar\"  and 
"photoplay '.  Techfihns  Division  makes  techni- 
cal and  "report"  films.  Datafilms  Division 
makes  short  films  for  indi\'idual  instruction  and 
information.  F.-vcilities:  Sound  stage;  offices, 
craft  rooms,  and  projection  theatre  adjoining. 
Usual  full  professional  equipment  in  camera, 
lighting,  sound,  editorial  and  projection;  35mm 
and    16mm.    .Access    to    all    Hollywood   resources. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motio.v  PrcTURES:  Locked  On.  (Reliability  Sec- 
tion of  General  Dynamics /Astronautics);  The 
Case  of  the  Bewildered  Bride,  (Carnation  Com- 
pany); The  "Lace"  Engine,  (Marquardt  -Air- 
craft); This  is  Standard  Oil.  (Standard  Oil  of 
Indiana);  Holidai/  for  Bands.  (.American  Oil 
Co.);  Miss  Universe  1961.  (Fred  Frink.  Detroit); 
.An  Ans-wer  for  Linda.  { -America  Telephone  and 
Telegraph);  The  Costly  Crowd,  (Planned  Parent- 
hood Federation);  The  Independent,  (U.S.  Inde- 
pendent Telephone  Assn.);  Happy  Holidays  in 
the  Land  of  Lincoln.  (American  Oil  Co.);  The 
File  on  Henry  Royall.  (Bank  of  America); 
Slidefilms:  Showing  and  Fitting  Dairy  Cattle: 
Judging  Dairy  Cattle,  ( Albers  Milling);  Service 
Prodi'CTioxs:  lor  Les  Analyses  Cinematographi- 
ques  (Paris);  Bay  State  Films;  Telic,  Canadian 
Broadcasting  Co.;  Hitachi,  Ltd.,   (Tokyo). 


PICTURES   FOR   BUSINESSS 

Box  2309,  Hollywood  28,  CaHf. 
Phone:    HOllywood   7-7009 
Date  of  Org.anization:  1951 
Bill  Demiiig,  Executive  Producer 
Ann   Deming,   Associate  Producer 
A.  H.   HoKwell,  Administration 
Bob  Heiner,  Art  Director 
Sanford   Strother,   Animator 

Services:  Motion  pictures  and  slidefilms  for 
business  and  government.  Television  program 
production  and  packaging  (live  and  film).  Ani- 
mated and  live  TV  spot  production.  Consulta- 
tion and  creative  planning  services.  Facilities: 
Studio  and  location  equipment;  animation  de- 
partment, complete  from  planning  through  pho- 
tography. 


Af  CH  IS-  4f  CD 


LOS     ANGELES 


PICTURES  FOR   BUSINESS: 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Walhj  Wins  His  Wings.  ( L. 
.\1.  Cox  Mfg.  Co.);  The  Sew  Facility.  (Collins 
Radio  Co. ) ;  Electronic  Vote  Tallying.  ( Coleman 
Engineering);  Slidefilms:  The  Jefferson  Story, 
(Jefferson  Electronics);  The  Covina  Story.  (City 
of  Covina);  Molly  Dee.  (Withrow  Oil  Co.); 
Si>ortsmen  of  the  World,  (Sportsmen's  Travel); 
Presenting  .  .  ..  (American  Merchant  Aids); 
Doorway  to  Dollars:  Confidential  Sales  Infor- 
ntation:    (Ansa   Fone   Corp.). 


PIAYHOUSE  PICTURES 

1401  North  La  Brea  Ave.,  Hollywood  28,  Calif. 

Phone:  HOllywood  .5-2193 

Date  of  Organization:    1952 

Date   of   Incorporation:    1957 

Adrian  Woolery,  President 

Mary   Mathews,   Secretary 

Bill   Melendez.   Producer-Director 

Frank   Smith,    Director 

H.   A.   Halderson,   Business  Manager 

Irene   W\man,   Production   Supervisor 

Bernard  Gru\er.  Creative  Story  Director 

Sterling  Sturtevant,   Layout  &  Design   Dir. 

George  \V.  Woolerx-.  Dir.  of  Public  Relations 

Hugh  Kelle\.   Fihn   Editor 

.Allan   Childs,   Head  Cameraman 

Ser\tces:  Animation  specialists  in  business, 
public  relations,  entertainment,  educational  films 
and  tcle\'ision  commercials.  F.acilities:  Complete 
studio  facilities  lor  the  production  of  animated 
films  from  story  through  camera,  with  exception 
ot   laboratory. 

RECENT  PRODUCTIONS  AND  SPONSORS 
T\'  Co-M.MEBCiALS:  for  Falcon  Div.,  Ford  Motor 
Co.;  Crocker-.Anglo  -National  Bank:  Raisin  -Ad- 
%isory  Board;  National  Librarv'  Week:  (J.  Walter 
Thompson ) ;  Carnation  Evaporated  Milk;  Sta- 
Puf  Rinse;  Friskies  Dog  Meal;  (Erwin  Wasey, 
Ruthrauff  6(  R\an);  W'esteni  -Airlines;  Pacific 
Telephone  Yellow  Pages;  (BBD&O)  La  Pina 
Flour;  Falstaff  Brewing  Corp.;  (Dancer-Fitz- 
gerald-Sample); IBM;  Cancer  Foundation;  (Ben- 
ton 6c  Bow  les ) ;  Folgers  Coffee;  ( Fletcher-Rich- 
ards. Calkins  &  Holden);  Coca-Cola  ( McCann- 
Erickson);  Ballantines  Beer  (William  Est\);  Jel- 
lo  Pudding  and  Desserts;  General  Foods;  (Young 
and  Rubic;im);  and  others. 


QUARTET   FILMS,   INC. 
5631   Hollvwood   Blvd.,  Hollywood   28,  Calif. 
Phone:  HOllywood  4-9225 
Date  of  Organization:   July,   19.56 
.Arnold    B.    Gillespie.   President 
Stanlev"  L.  W'alsh,  Vice-Pres.  &  Secretary 
Michael  R.   Lah.  Vice-Pres.  &  Treasurer 
Leslie   A.   Goldman.   Vice-President 
Services:    Motion   picture   animation:    industrial, 
educational  and  public  relations  films,  T\"  com- 
mercials,    story     de\'elopment,     full    production. 
Cartoon  shows;   development  and  sviidication  of 
T\'    programs    and    specials.     Facilities:     Full 
creative   staff,    artists,    recording,   sound   and   in- 
sert  stage,   character  development  and  point  of 
purchase   tie-ins. 

RECENT      PRODUCTIONS      AND      SPONSORS 

MoTio.N  PicTLRES:  Chesapeake  Marching  So- 
ciety. (National  Brewing  Co.);  Tony  the  Tiger 
Camping  Out,  (Kellogg's-Battle  Creek);  That's 
My  Boy,  (Dairy  Queen  Development  Co.); 
Homer  and  Roy.  (Northern  State  Power);  Cul- 
ligan  Man.   (Culligan  Soft  \\'ater). 
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ROLAND   REED   PRODUCTIONS,   INC. 

650  \o.   Bronson  Ave.,  Holl>wood  4,  Calif. 

Phone:  HOIl«vood  9-1628 

Date  of  Organization:    1936 

Date  of  Incorporation:    1947 

Branch  Offices:  143  West  .55th,  New  York  19. 
Phone:  COKimbus  5-2940.  Carl  \'.  Ragsdale. 
Vice-President.  Eastern  Production.  2307 
Chester  Ave.,  Cleveland,  Ohio.  George  Oliva. 
Jr.,   Vice-Pres. 

Roland  D.  Reed,  President 

Arthur   Pierson.    Vice-Pres..    C/ig.    Prod 

Fred  R.  Cross.  Vice-Pres..  Chs-  Sales 

Duke  Goldstone,  Siipenifins  Editor 

Raoul  Pagel,  Production  Manager 
Ser\ices;  Producers  of  feature  motion  pictures. 
Television  film  series,  industrial  films,  education, 
public  relations,  etc.,  filmed  commercials.  Fa- 
cilities: Based  at  Producer's  Studio.  Holl\-\vood, 
Calif.  Rental  studios  with  all  facilities  of  a  major 
picture  lot.  .Access  to  free  lance  talent  and  crafts- 
men in  HolKwood  and  N'ew  York. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion-  Picti.'bes:  Progress  Parade  Series;  Low 
Cost  Energy:  (American  Petroleum  Institute'); 
Electronics:  Counselor  in  Uniform:  (U.S.  Air 
Force);  Chet  Hunthij  Talks  to  Dealers.  (West- 
inghouse  .Appliances);  In  Good  Hands.  (West- 
inghouse-.Atomic  Energ\-  Comm.). 

STUART  REYNOLDS  PRODUCTIONS 

195  South  Beverlv  Drive,  Beverly  Hills,  Calif. 

Phone:   CR  4-7863 

Date  of  Organization:    1949 

Stuart  Re\Tiolds.  President 

Beverly  Re\no!ds.  Vice-President,  Secretary 
Services:     Production    of    films    for    television; 
Droduction  and  distribution  of  educational,  train- 
ing  and    industrial    films.    Facilities:    not    pro- 
vided. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti^bes:  General  Electric  Theatre, 
(General  Electric  Co.);  Cavalcade  of  America. 
(Dupont);  Conversation  tcith  Herbert  Hoover, 
(NBC);  The  Ei/e  of  the  Beholder:  Farewell  to 
Birdie  McKeever;  (training  films,  no  sponsor 
given). 

BEN   RINALDO  COMPANY 

6917  Melrose  .f^venue,  Los  .Angeles  38,  Calif. 

Phone:   WEbster  8-8541 

Date  of  Organization:    1946 

Ben   Rinaldo,   Production   Chief 

Fred  Irwin.   Scenario  &  Direction 

Saki.   Art  Direction 

Geri  Stone,  Office  Manager 
Seb\tces:   Sound  stripfilms.  exclusively.  Facili- 
ties: Complete  for  ever\-  phase  of  stripfilms  only. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefilms:  a  Savings  Story,  (Union  Bank); 
Perry  Jason,  (Hancock  Oil  Co.);  A  Safety  Re- 
port, (U.S.  Steel);  Oliver  Dancer,  (American 
Cancer  Society):  Countdown  for  Dealers,  (\or- 
walk  Oil  Co.),  and  others. 

RIVIERA  PRODUCTIONS 

6610  Selma  Ave.,  Hollywood  2S,  Calif. 

Phone:  HOih^vood  2-S585 

Date  of  Orpani7.ation:    1947 

Branch  Offices:  566  Birch  Drive,  Cleveland 
Ohio.  Phone:  REdwood  1-6076.  Pat  Ran- 
cati.  Eastern  Repr.  340  \\'cstmoor  Blvd., 
Brookfield,  Wis.  Phone:  SUnset  2-8815. 
Robert  Zens,  Midwest  Repr.  &  Assoc.  Prod. 
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RIVIERA  PRODUCTIONS: 

F.  W.  Zens,  Executive  Producer 
Leif    Rise,    As.sociate    Producer 
Vilis  Lapcniecks,  Director  of  Photograpliy 
Cliff    Bcrtrand,    Production    Manager 
Services:    Complete   motion    picture   production 
from  script  to  final  prints  for  industrial,  educa- 
tional,   public   relations,    advertising,    sales,    reli- 
gious,   technical   motion   pictures.    T\'   programs 
and  spots.  Facilities:  Executive  offices;  studios; 
editing  rooms;  projection  room;  sound  recording 
and    mixing.    Location   equipment,    musical   and 
sound  effects   library,  complete  departments  for 
film  production. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MotiO-S"  PiCTiHES:  The  Glohe/Wernicke  Story, 
( Globe/Wernicke  Co.);  Dark  Ride.  (Beverly 
Park);  Space  Wing,  (Mullinix  Toys);  Ador 
Story,  (Ador  Corp.);  Capture  thai  Capsule, 
(self-sponsored). 


ROCKET  PICTURES,   INC. 

6108  Santa  Monica  Blvd.,  Hollywood  38,  Calif. 

Phone:  HOUywood  7-7131 

Date  of  Incorporation:   1943 

Dick  Westen,  President 

Don   Bartelli,   Vice-President,   in  Charge   of 
Production 

Kay  Shaffer,  Secretary-Treasurer 

James  M.  Burke,  Director  of  Sales 
Services:  Producers  of  ready-made  and  custom- 
made  audio-visual  films  and  complete  programs 
in  the  areas  of  sales  training,  personnel  recruit- 
ing, indoctrination,  management  development 
and  consumer  selling  —  for  business  and  indus- 
trv'.  Programs  for  sales  promotions  (including 
booklets,  manuals,  sound  slidefilms);  complete 
meetings;  training  easels,  charts.  Single-step 
services  from  ideas  to  results.  Facilities:  Shoot- 
ing stage,  sound  recording,  art  and  animation, 
creative  vvTiting  staff,  camera  dept.,  editing. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Slidefilms:  Minute  Men  UI:  Tire  Trading: 
Quickie  Quiz:  How  to  Handle  Complaints:  (Un- 
ion Oil  Co.);  What's  in  It  for  Me?:  Selling  Farm- 
ers .\uto  Insurance:  Farmers'  30/60  Auto  Policy: 
The  Prematic  Service  Corporation:  (Farmers 
Insurance  Group);  The  Better  Things  in  Life. 
(Better  Selling  IJureau);  Filmstrips:  Five  Semi- 
nar Sales  Films  (on  one  filmstrip),   (Union  Oil). 
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F.   K.   ROCKETT   PRODUCTIONS 

6063  Sunset  Blvd.,  Holl^vood  28,  Calif, 

Phone:  HOUywood  4-3183 

Date  of  Organization:   November,   1926 

-Arthur  |.   Sowers,  President 

F.   Stanton   Webb,   Vice-President 

John   J.    Hennessy,    Executive   Producer 

William   Keene,    TV   Commercials 

Ed   Norton,   Music  Director 

Glen   Holse,   Art  Director 

\\'alter   Wise.   Story   Consultant 

Jerome  Lipari,  Stage  Manager 

lames  Fullerton,  Scnind  Technician 

lona  Guyer,  Office  Manager 
Services:  16mm  and  35mm  motion  pictures  and 
slidefilms;  industrial,  documentarv-,  public  rela- 
tions, training,  sales  promotion,  religious  and 
educational;  T\'  commercials  and  programs.  Fa- 
cilities: Sound  stage  85'  x  35';  Westrex  sound 
system;  complete  carpenter  shop  for  set  construc- 
tion; three  dressing  rooms;  16mm  and  35mm 
cameras;  complete  lighting  equipment,  portable 
generators,  camera  truck;  screening  room,  three 
editing  rooms;  16mm  and  35mm  Moviolas;  music 
librarv';  large  stock  footage  librarv;  art  and 
animation   equipment;   client  office  facilities. 


F.   K.  ROCKETT   PRODUCTIONS: 

RECENT      PRODUCTIONS      AND      SPONSO 
MoTio.N  PicTiHES:  Pacific  Missile  Range-Tech 
cal  Aspects.    (U.   S.   Navy);   Around  the  Wo' 
With  Flowers,  (Pasadena  Toum.  of  Roses  Assn 
Canadian  Portrait,   (Crown  Zellerbach,  Canad: 
Mobil     Gas     Economy     Run.      (Socony     Mo 
Corp.);   Science  of  Sight.    (Univis  Lens  Corp 
Graphic   Recording   at    Computer  Speed,    (Gi 
eral    Dynamics);    Slidefilms:    Give    Yourself  t 
Break.    (Nutri-Bio  Corp.);   You   Same  It,    (\'i 
Life  Corp);  T\'  Commercials:   for  Global  Vi 
Lines;    Johnson    Pies;    Plvmouth    Dealers    Ass 
Western  States  Advertising  Assn. 


ROUNDTABLE  PRODUCTIONS 

275  South  Beverly  Dr.,  Beverly  Hills,  Calif. 
Phone:  CR  6-8288 
Date  of  Organization:    19.58 
Leon  S.  Gold,  President 
Representatives;  Edward  Robinson,  20  Clifi 
Road,   Milton,   Mass.   Ralph  Wilkinson    7 
H   St.,    N.W.,    Washington    1.    D.    C     le 
Knight.   124  Westvvood  Drive.  Park  lor. 
111.   Canadian   Film   Institute.    1762   f  .irli; 
Ave.,  Ottawa.  Ontario,  Canda. 
Servtces:    Production    of    supervisorv',    m.ma 
ment  development  and  sales  training  films    ]■ 
CILITIES:   Rented  as  needed. 

RECENT  PRODUCTIONS  AND  SPONSOi 
Motion  PicTLTtEs:  The  Hidden  Side  of  SrIIi.. 
Judging  People;  Overcoming  Resistancr  - 
Change;  Breaking  the  Delegation  Barrier:  H 
to  Make  a  Mistake:  (.AH  self-sponsored  films  c 
print  sales  to  industry). 

Gerald   Schnitzer   Productions 
5746  Sunset  Blvd.,  Hollv-vvood  28,  Calif. 
Phone:   HOllv-vvood  9-1158 
Gerald    J.    Schnitzer.    President 
Ann   McGuire,   Production   Manager 
(See  listing  data  of  Robert  LavvTcnce 
Productions,  New  York  City  area) 


RICHARD  J.   SOLTYS   PRODUCTIONS 

60S7   Sunset  Blvd.,  Hollv-ivood  28,  Califora 
Phone:  HOUywood  4-4642 

Date  of  Organization:   1960 

Richard  J.  Soltvs,  Owner 
Services:  Complete  or  supplemental  motn 
picture  services  —  16nim  and  .35mm.  Emphjs 
on  industrial,  public  relations,  advertising  li 
special  militarv'  documentation  films.  FACiLrri: 
Production  offices,  projection,  camera  and  i- 
torial  equipment  and  facilities. 
RECENT  PRODUCTIONS  AND  SPONSCS 
Motion  PicTimES:  Si;car  Islands  of  Hawaii;  t 
Gulden  Stream:  (Hawaiian  Sugar  Planit 
Assn.);  Brpa)tf/iroug/i-1960;  Budgeting  tf 
Foreca.sting:  (General  Telephone  Co.  of  CaW; 
Guidance  for  Tomorrow,  (BendLx  Pacific  Con)', 
Queens  of  the  Tournament  of  Roses.  (OccicI* 
tal  Life  Ins.  Co.  of  Calif.);  In  Production:  ')» 
GX  Terminal:  Main  Cable  Planning;  (Gen  J 
Tel  of  Calif.). 

SONAFILM    PRODUCTIONS    CORPORATIC 
7461  Beverly  Blvd..  Los  Angeles  36,  Call 
Phone:  WE  3-7900 
Date  of  Org.inization:    1959 
Carl  T.  Fetterly,   President 
David   L.   Dosch.   Trea.surer 
Philip  Z.  Stuart,  First  Vice-President 
Roy  \V.  Ballard,  Account  Executive 
E.  L.  Scott,  Production  Dept. 
I.  C.  Ingersoll,  Art  Director 
Services:   Create  and  execute  audio-visual  c*- 
munications  programs  for  business,  industry  » 


BUSINESS     SCREE"^ 


L 


SONAFILM  PRODUCTIONS  CORPORATION: 

aundations;  training  programs,  sales  presenta- 
ions,  product  demonstrations,  public  relations 
lessages.  Facilities:  Completely  self  contained 
rom  research  and  script  department  to  photo- 
raphic  studios  and  art  department. 

ECENT      PRODUCTIONS       AND       SPONSORS 

iLiDEFiLMS:  Destination  70,  (Los  Angeles  Cham- 
'er  of  Comm.);  Our  American  Heritage,  (Cali- 
imia  Free  Enterprise  Assn.);  jViifs  and  Bolts 
f  Leasing.  (Fleetway  Corp.);  Progress  Through 
ervice.  (American  Sign  &  Indicator  Corp.); 
.ease  for  Profit,  (Lease  News  Corp.);  The  Road 
^  Serfdom:  Freedom,  Incentive  and  Competi- 
•on;  (Calif.  Free  Enterprise  Assn.);  The  Gar- 
^  Story.  (Garrett  Corp.). 


'JOHN  SUTHERLAND  PRODUCTIONS,  INC. 

201  No.  Occidental  Blvd.,  Los  Angeles  26, 
Calif. 
I  Phone:    DUnkirk    8-5121 

I  Date  of  Incorporation:    194.3 
,  Br.\xch  Office:  44  East  67th  St.,  New  York, 
N.Y.  Phone:   UN  1-2000. 

John   E.   Sutherland,   Writer-Producer 

Ross  M.  Sutherland,  Executive  Vice-President 
Charge  of  Sales 

Charles    Bord«ell,    Vice-President 

Ted    Coetz,    Vice-Pre.^ident,    TV    Commercial 
Div. 

Carl    Urbano,    Director,    Animation 

George   Gordon,    Director.   Animation 
I  Imia  Lang,   Secretartj-Trea.')urer 

Helene  Hayhurst,  Secretary 
pR\acES:  Complete  production  of  Ii\e-action  and 
liimation  films  from  research  and  script  de- 
elopment  through  release  printing.  Industrial, 
ocumentar>-.  public  relations,  sales  promotion 
(id  educational  films.  TV  commercials.  F.\ciLi- 
Es:  Motion  picture  studio.  CompleteK'  staffed 
liimation  department,  fully  equipped,  including 
fO  animation   cameras   and   cranes.   Live-action 

age  with  electrical,  grip  and  sound  equipment. 

t    inventor\-.    mill,    paint    shop,    etc.    Modern 

und  recording  rooms  and  equipment.  Editorial 
epartment  equipped  for  3.5mm  and  16mm,  Pro- 
ption  theatre  equipped  for  35mm  and  16mm. 

ECENT      PRODUCTIONS      AND      SPONSORS 

,OTioN-  Pict™es:  The  Far  Sound:  A  Missile 
Omed  Joe,  (American  Tel.  &  Tel.  Co.);  Wing 
'■'ooting.  (Richfield  Oil  Corp.);  The  Fartuhi  of 
ieel.  (U.S.  Steel  Corp.);  Safe  Handling  of 
\ight  End.^"  in  Refineries.  (E.  I.  DuPont  de 
tmours  &  Co.);  The  Tire  Story.  (B.  F.  Good- 
■h  Co.);  The  Modern  Chemist.  (Alfred  P. 
I)an  Foundation,   Inc.). 


Techfilms  Division,  Parthenon  Pictures 

12625  Temple   Street.  Hollywood   26,   Calif. 
I  Phone:  Dunkirk  5-3911 

David  Bowen,  Producer 

(See  complete  listing  under 
Parthenon  Pictures,  this  section) 


TECHNIFILMS,  INCORPORATED 

716    North    LaBrea    Avenue,    Holh-ivood    38, 

California 
Phone:  WEbster  4-4011 

Date  of  Incorporation:    1954 
John  Burton   Salsburv,   Board  Chairman 
William  B.  Adams,  President 
jWilton  A.  Chase,  Vice-President 
iCeorge  S.  Whitman,  Vice-President 
'RviCEs:  Design  and  production  of  motion  pie- 
ces and  slidefilms  for  promotion,  product  sales, 
^  <mmunit>'  relations,  periodic  reports,  propagan- 


TECHNIFILMS  INCORPORATED: 

da  programs.  F.ACiLrriES:  Production  facilities  at 
location  above. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Management  and  the  Elec- 
tronic Computer  (General  Precision,  Inc.);  Man. 
the  Mi.'isile,  and  the  Arctic  (Townsend  Corpora- 
tion); A  Big  Step  Forward  (Lockheed  Aircraft); 
The  Marman  Conoseal  (Aeroquip  Corporation); 
Atlas  Missile  Program  (General  Dynamics/As- 
tronautics ) . 

TECHNICAL  COMMUNICATIONS,   INC, 

10340   Santa   Monica   Blvd.,   Los   Angeles   25, 

California 
Phones:  CR-3-1440,  TR-8-1440 

D;ite  of  Incorporation:   April,   1955 
Leon  \'ickman.  President  &  Exec.  Prod. 
Walter   W.    Lee,   Jr.,   Vice-President   &   Script 

Writing  Supervisor 
Fred   E.    Miller,    Vice-President.   Animation    & 

Art    Director 
Marihn  Hawle\',  Script  Editing  Director 
Christopher  Bristol,  Motion  Picture  Supir. 
Harold   Willard,   Anitnation    Camera   Super. 

Services:  16mm  and  3.5mm  films,  sound  film- 
strips  and  slide  presentations  for  business  and 
industry,  with  specialization  in  technical  engi- 
neering films  and  militar\'  briefing  aids.  F.\ciLi- 
TiES:  Complete  creative  and  production  facilities 
including  5000  sq.  ft.  company-owned  building; 
stage;  complete  animation  art  department;  motion 
picture  script  writing  department;  all  necessary- 
production  equipment,  including  complete  ani- 
mation crane. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PicnrRES:  The  Pcntumic  Pu.ih,  (Elec- 
tro-Optical Systems,  Inc. ) ;  Hughes  Storage 
Tubes,  Their  Care  and  Handling,  (Hughes  .Air- 
craft); The  Apollo  Environmental  System,  (Gar- 
rett Corp.);  The  Verni.^tat.  (Perkin-Elmer 
Corp.);  animation  sequences  for  F.  K.  Rockett; 
FiLMSTRiPS:  various  sound  filmstrips  on  the  Stra- 
tegic Air  Command  Control  System,  Project  465 
L,  for  Systems  Development  Corp, 

TELEPIX  CORPORATION 

1515  North  Western  Ave.,  Hollywood  27. 

Phone:  H011\-\vood  4-7391 

Date  of  Incorporation:   1948 

Robert  P.  Newman,  President 

Hal   Marienthal,   Sales 

Pat   Se.xtion,   Industrial  Pictures 

Art  Manikin,  Stage  Manager 

Luther   Da\is,   Secretary-Treasurer 

Pat  Shields.  Production  Manager 

La   Verne    Bengson,    Office    Manager 

Lee  Grames,  Cinematography 

Services:  T\'  commercials;  industrial  and  audio- 
visual motion  pictures  and  slidefilms;  stage 
rentals  and  recording  service.  F.\cilities:  Studio 
52'  X  95';  truck  entrance  14'  high.  Interlocked 
magnetic  recording  channels;  mi.\ing-dubbing; 
projection  room,  three-channel  stereophonic  mag- 
netic recording;  Ampex,  \'ideo-Tape;  producers' 
editing  rooms. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Boding.  (Aerojet  General 
Corp);  T\'  Commerchls :  for  Heart  Fund;  P.I.- 
B.E.;  Barbasol;  Max  Factor  International;  Hot 
Shot  Bug  Killer;  Molsom's  Beer;  Nutri-Tonic; 
Softone  Shampoo;   Beaute-\'ues. 

UNIT  ONE  FILM  PRODUCTIONS 

5909  Mebrose  Avenue,  Hollywood  38,  Calif. 
Phone:   HOUywood  2-3371 
Date  of   Organization:    1959 

Br.-vnches:  New  York:  244  N.  Main  St., 
Spring  Vallev,  N.Y.,  Phone:  ELmwood 
6-7806.  Jeronie  Block,  Afgr.  New  England: 
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LOS     ANGELES 


UNIT  ONE  FILM  PRODUCTIONS: 

26  Webb  Rd.,  Westport,  Conn..  Phone: 
CApital  7-1914.  Stanley  Englehardt,  Mgr. 
Dallas:  1001  Wade  Drive,  Bedford,  Texas. 
Phone:  BUtler  3-4554.  Norman  Spray,  Mgr. 
Chicago:  4025  N.  Clarendon  Dr.,  Chicago. 
Phone:  EAstgate  7-9212.  James  Weber, 
Mgr.  St.  Louis;  10734  Clearwater  Dr.,  St. 
Louis.  Phone;  Victor  3-3661.  James  Lub- 
bock, Mgr.  Dayton:  201  Pelliam  Drive  S., 
Dayton.  Phone:  A.Xminster  3-65.56.  [.  E 
Romig,  Mgr. 

Europe.\n    Br.\nch:     Scandia    Films,     Steen 
Blichenej  1,  Copenhagen,  F.  Denmark 
P.  J.   Farding,  Mgr. 

At  Hollywood: 

].  C.  Frandsen,  Producer-Director 

Bill  Farris,  Director 

Sven  Walnum,  Photography 

Lerov  Bobbins,  Recording 

Richard  Rackhffe,  Budget 
Services:  Creative  writing,  editing,  outline 
svnopses,  storv'boards,  dialogue  and  narration. 
Production  of  supplementary  aids  and  pro- 
grams; filmstrips,  stills,  printed  matter,  etc.  Fa- 
cilities: 35  and  16mm  b&w,  color  photography; 
stage,  location  equipment,  lip-sync,  narration  mu- 
sic and  effects. 

RECENT       PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  Fun.  in  Sun,  (Fiesta  Pools); 
New  Patterns.  (General  Concrete);  Carnation 
Story:  (.American  Carnation  Society);  Belgium 
Fair:  State  49;  .Voti'  Europe:  The  Hayes  Story; 
(Hayes  Spray  Gun  Co.);  Keep  It  Clean:  Flower 
Olympic;  Tahiti  Holiday:  (Ortho  Div.  Standard 
Oil  Co.);  The  Featherock  Stort/.  (U.S.  Pumice); 
TV  Commerchls:  for  Bishop  &  Associates;  Gen- 
eral Advertising;  Goodmann  Anderson;  Craig  & 
Reed;   Grant  Adv.;   Heintz;   Weiss;   and  others. 

UPA  PICTURES,  INC. 
4440  Lakeside  Drive,  Burbank,  Calif. 
Phone:   THomwell  2-7171 

Date  of  Incorporation:    1945 

Henry  G.  Saperstein,  President 

Hal  Elias,  Studio  Manager 
Services:  .Animation  studio  for  production  of 
cartoon  fihns;  educational,  industrial,  theatrical 
short  subjects  and  features;  T\'  commercials  and 
programs.  F.-vcilities  :  All  equipment  necessary 
for  the  production  of  cartoon  films. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  Commerclals:  for  Winston  Cigarettes;  (Wm. 
Est^'  Co.);  Oldsmobile;  (D.  P.  Brother  &  Co.); 
Mission  Pak:  (Stanley  Pflaum  &  Associates); 
Ideal  Tov  Co.;  (Gray  Adv.);  General  Electric 
Co.;   (BBD&O). 


Van   Praag   Productions,   Inc. 
6269  Selma  Ave.,  Hollywood  28,  Calif. 
Phone:   HOUywood  2-2341 

J.   \'allier.   General  Manager 

(See  complete  listing  under  New  York  City) 


VIHLENE  PRODUCTIONS 

10942  \'enlura  Blvd.,  North  Holl>-\vood,  CaUf. 

Phone:   POpIar   2-0787 

Date  of  Organization:    1951 

Vem  Vihlene,  Owner,  Writer,  Producer 

Vem  \'ihlene,   Jr.,  Assistant  Producer 


fRODUCTION     REVIEW 
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VIHLENE  PRODUCTIONS: 

Sekvices:  Producers  of  sales,  training  and  T\' 
films.  Facilities:  Complete  compact  location 
e<iuipment,  including  camera  car.  .■\urict)n  cam- 
era. Magiias\iic  recording  and  ColorTran  light- 
ing  units:    editing   studio. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictities:  Terra  Linda  Cooperative 
Home  Ownership.  (F.  C.  Housing  Co.  &  I.T. 
&  L.  Construction  Co. ) ;  .\/orin(i  Gardens  Co- 
operative Home  Ounerthip.  { K.  C:.  Housing  Co. 
&  .\lvers  Bros.  Construction  Co.):  Sol-Vista  Lux- 
ury Seriis  Homes.  ( ,\lco-Pacif ic  Constniction 
Co.);  Parkuood  La  Habra.  (M.  R.  Fisher  Con- 
struction Co.);  Delifililfut  Living.  (Charles  Car- 
penter Co. ) ;  We  Met  At  College.  Dear  Teacher; 
I  Have  Dedicated:  (La  Sierra  College  &  Pa- 
cific  Union   College). 


WESTMINSTER   FILAAS 

1399   East    Washington    St.,    Pasadena,   Calif. 

Phone;    SVcamore   4-1171 

Date  of  Organization:  November,  1951 

William  E.  Bnisseau,  Dir.  of  Production 

Ray  Ivon,-,  Busines.^  Manager 
Services:  Motion  picture  production  of  theatri- 
cal, promotional,  sales  and  training  films.  F.\ciLi- 
TIES:  Production  offices,  research  library-,  cutting 
rooms,  recording  facilities,  insert  and  recording 
sound  stage  and  art  department. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.v  Pic-rriRES:  Sumi  san,  (W.  I.  Fihns); 
Shadow  of  the  Minaret,  (North  Africa  Mission); 
Dream  of  Sifiht;  Flaminf^o  Feather;  both  thea- 
trical; Children  of  the  \ight,  feature-length  doc- 
umentarv  for  TV. 


Wilding    Inc. 
832  .North  Lillian  W  ay,  Hollywood  38,  Calif. 
Phone:  Hollywood  9-5338 

Robert  Rosencrans.  Manager 

(See  complete  listing  under  Chicago  area) 


RAPHAEL  G.   WOLFF  STUDIOS,   INC. 

1714  North  Wilton  Place.  Hollywood  28,  Calif. 

Phone:   Hollywood  7-6126 

Date  of   Organization:    1930 

Branch  Office:  Creati\e  Services,  Inc..  6404 
Woodward  Ave.,  Detroit  2.  Mich.  Phone: 
TRinity  1-2209.  Stanley  E.  Staffeld. 

Raphael  C  Wolff,  Chairman  of  the  Board 

William  S.  Gerrie.  President 

Walter  .K.  Jenevein,  Production  Manager 

Hazel  .\l.  Delphine,  Executive  Secretary 

Hoyt  Curtin,  Musical  Director 

Services:  Sales  promotion,  industrial,  business, 
technical,  training  and  institutioiuil  motion  pic- 
tures; T\'  progr;uns  and  T\'  commercials.  Pho- 
T<)CR.\PHics  Intehx.\tional,  a  division  of  Ra- 
phael G.  Wolff  Studios,  Inc.  Cameramen  in  72 
foreign  countries  and  U.  S.  Film  requirements 
photographed  on  assignment  throughout  the 
world.  C-omplete  library  of  foreign  and  domestic 
film.  Extensive  musical  library.  Facilities: 
Stages  and  c-omplete  production  facilities;  light- 
ing equipment,  generators,  camera  equipment. 
Mobile  units  for  nationwide  production;  staff  of 
editing,  animation,  anistr;ition.  music  and  cre- 
ati\'e  personnel.  Stereo  motion  picture  cameras. 
Ifiinm  and  .3.5mm  for  3-diniensional  fihns.  .Avail- 
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RAPHAEL   G.    WOLFF   STUDIOS: 

able  lor  rental.  Cleared  for  complete  security  for 
all  types  of  classified  production  work,  for  nation- 
;d  deii'nsc  agencies  iuid  armed  services. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires:  Water  for  the  Valley,  (U.S. 
Drpt.  ol  the  Interior);  Eldon  Moves.  (Eldon  In- 
dustries); Pulse  of  Automation;  Meletron  Story; 
(.\Ieletron  Corp.);  A  Matter  of  Form,  (.Moore 
Business   S\stems). 


A  Majority  of  Film  Awards 

■6-  Producers  whose  listings  appear  in  these 
pages  have  consistently  won  the  \ast  ma- 
jority of  awards  given  to  outstanding  films 
through  the  years.  Their  experienced  staffs, 
superb  facilities  and  dedication  to  this  me- 
dium is  evident  in  the  quality  of  pictures 
produced. 


NORMAN   WRIGHT  PRODUCTIONS 
1836  Hyperion  Ave.,  Hollywood  27,  Calif. 
Phone:  NO  .5-1191 

Date  of  Orgimization:    1948 
.Norman    Wright.    President  j 

C.   .\I.  Wright,  Secretary-Treasurer  j 

Kenneth  Homer,  Vice-President  I 

PetiT  Wright.  Prod.  Vice-President  ' 

Clilbert  Wright,  Writer-Director 
Errol  Gray,  Writer-Director 
Services:  Creative  writing,  planning  and  pro 
duction  of  business,  education,  government  an( 
theatrical  motion  pictures  in  all  types  of  live  ac 
tion  and  animation.  Facilities:  .Mobile  filmini 
and  sound  equipment.  Sound  stage,  comj^liti 
editing  and  animation  facilities. 

RECENT      PRODUCTIONS      AND      SPONSOR 

Motion  Pictihks:  .\nd  On  Beyond,  Atitom^iti 
Landing  System;  (Lear,  Inc.);  Do's  and  Don't \  i 
Continental  Aircraft  Engines;  Precise  Service  an. 
Maintenance  for  Continental  Engines;  (Omtir 
entiil  Motors  Corp.);  Rich  Harbor,  (Govenimr: 
Development  for  Puerto  Rico);  Magnetic  Mm 
Warfare,   (  U.  S.  Navy). 


THE     PACIFIC     NORTHWEST     AND     HAWAII 


OREGON 

ALL   STAR   FILM   PRODUCTIONS 

1226  S.W.  Broadway.  Portland  5,  Oregon 

Phone;   CA  8-6046 

Date  of  Organization:   .\pril.   19.56 

Rex  E.  Pruitt.  Oicner-Manager 
Services:  Production  of  motion  pictures,  sound 
slidetilms,  T\'  commercials,  slide  presentations. 
Facilities:  Editing,  viewing.  ;mimation,  Tel- 
.\nima-stand.  Soimd  studio  rented. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pic:tcres:  Power  Poles  and  Fi.'ihin' 
Poles.  (Portland  General  Electric  Co.);  The  OK 
Story.  (OK  Rubber  Welders);  Wood  Chips  to 
Paper.  ( Longview  Fibre  Co.);  Slidefilms:  Care 
and  Maintenance  of  Oregon  Saw  Chain;  Oregon 
Saw  Chain,  the  Story  of  H's  Manufacture; 
(Omark  Industries). 

DON   HORTER   PRODUCTIONS,   INC. 

02002  S.  W.  Palatine  Hill  Road,  Portland,  Ore. 
Phone;  NE  6-6680 

Date  of  Organization:    1958 

Don   Horter,  President 

Eric    .M.    Horter,    Secretary-Treasurer 

Harry  Hogan,  Director 

Norm  Sutherland,  Director 
Services:  Specializing  in  industrial,  documen- 
tary, travelogue,  sales,  progress  reports  and 
creative  16mm  and  35mm  motion  pictures. 
F.'VCiLiTiES:  Fully  etjuipped  with  mobile  and  lo- 
cation filming  etiuipment;  studio  facilities  a\'ail- 
,iblc. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires:  Oregon  Today,  (State  of  Ore- 
gon); .Accompli.ihment,  (Quebec  Cartier  Mining 
Co.);  Of  Ships  and  Cargo,  (C:omm.  of  Public 
Docks);  The  Grid  Roller,  ( Hyster  Co.);  A  Rose 
for  You,  ( .■Ml  America  Rose  Selections.  Inc. ) . 

NORTHWESTERN   INCORPORATED 

411   Southwest  13th  Ave.  Portland  5,  Ore. 
Phone;    CApitol   3-4107 
Date  of  Organization:   1953 

Robert  M.  Lindahl.  President  —  Head  of 

Recording  Division 
Sheldon  Goldstein.  Vice-President  —  Executive 

Producer  Head,  of  Photographic  Division 
Donald  Stuck,  Manager  Sales  Dept. 


NORTHWESTERN   INCORPORATED: 

.•\lfredo    Montalvo,    Manager,    .\nimatinn    & 

Editing  Departments 
Lila  Lee.  Art  Director,  .\nimaticn  and  Sped 

Effects 
William     H.    Sturdevant,    Production    Supv 

Photographic  Div.  i 

Services:  Public  relations,  sales,  industrial  ai 
training  motion  pictures;  T\'  commercials,  soui 
slidefilms,  scripting,  artwork.  Complete  packai 
service  from  script  to  screen.  Facilities:  Cor 
plete  sound  stage  for  16mm  or  3.5mm  b&vv 
color  photography;  lighting,  editing,  animatia 
music  and  sound  effects  library,  interlock  pi 
jection,  remote  services,  recording  for  moti< 
pictures  and  radio,  still  photography,  hot  pre 

RECENT      PRODUCTIONS      AND      SPONSO' 

Motion   Pictures:    The  Right  to  Live,    i  Unit 
Good   Neighbors);    The   V  Save  Story,    (U-Sa 
Dept.   Store);   The  Roseburg    Story.     (Rosebu 
Lumber     Co.);     Ope/i     Heart     Surgery,     ser 
of   12  films,    (Oregon  University   Medical  Sch 
Ground     Breaking-Standard     Plaza,      (Stand. 
Insurance     Co.);     Operation    Vacuum,     (H\s 
Co.);    Slidefilm:    To    Insure   Profits,    (Intin 
tional  Paper  Co.  Long  Bell  Div.);  T\'  Com  mi 
ciALS:   for  Franz  Bakeries;   First  National   B;u; 
Blue  Bell  Potiito  Chips;  (Cole  and  Weber,  Inc; 
U.    S.    Natioiud    Bank:    (Rich;rrd    Montgomervi 
Associates);  Pacific  Power  and  Light  Co.:    iN- 
Cann-Erickson) . 


PHOTO-ART   COMMERCIAL   STUDIOS 

420  S.  \\.  Washington  Street,  Portland  4.  0- 

Phone:  CApital  7-5411 

Date  of  Organization:  1930 

Claude  F.  Palmer.  Producer 

].  W,  Bishop,  Controller 

Lewis  C.  Cook,  Technical  Director 

Dave  Baird,  Chief  Cameraman 
Services:  16  and  35inm  single  and  double  :>■ 
tern.  .Ml  types  of  editing  services,  slides,  s  P 
films,  animation,  time-lapse,  and  high  spd- 
Facilities:  Complete  sound  stage,  sound  tnt. 
lighting   equipment,   from   scene  to  screen. 

RECENT  PRODUCTIONS  AND  SPONSCS 
Motion  Pictcres:  Signed.  Sealed  and  Dclivci 
(Georgia  Pacific  Corp.);  Siding  Scn.te,  (WeslB 
Pine  .■Vssn.);  Sand  Steel  &  S;)acr,  (Esco-Coq-; 
Clark  Lift  Trucks.  (Cascade  Mfg.  Co.);  Mole 
Pipe    Line.    (Mobile    Pipe   Corp.). 


P 


BUSINESS     SCREEN 
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WASHINGTON 

EMPIRE  FILiWS  CORPORATION 
503  West  Indiana  Ave.,  Spokane   17,  Wash. 
Phone:  FAirfax  6-0222 
Date  of  Organization:  19.52 
C.  H.  Talbot,  President 
A.  R.  Godfrey,  Vice-President 
M.  O.  Talbot,  Secretary-Treasurer 
»viCES:    Motion   pictures   serving  business,   in- 
istry,   T\"   and    the   professions.      Filming    and 
cording  either  on   location   or  in  studio.   Plan- 
ng,   research,   script,   casting,   construction,   di- 
ctorial    and    production    supervision    for    both 
lematography  and  sound  recording.  F.\cilities: 
udios    include   sound    stage;    recording    studio; 
litorial    department;    standing    sets    and    back- 
ounds;     lip-sync    or    post     recording;     creative 
iff   available    for    preparation    and    production 
narration,    dialogue,    special    music   and    dra- 
itic   sequences.       No    lab.,   but    maintain    own 
mera,   editing,   lighting,   and   recording  setups. 

CENT   PRODUCTIONS   AND   SPONSORS 

onoN  Pictuhes:   Guardians  of  Life,   (Spokane 

Inland    Empire    Blood    Bank);    Starfire    Jets, 

liller-Ogle-&-Myers    Agency);    R.    K.    Hump- 

l  Motion  Study.  (Clark  Equipment  Co.);  Spy, 

'i  een    credited     location     assignment    for    The 

'inkley    lournal;    T\'    Commebchls:    for   High- 

lider    Beer;     Trail     King     Motorcycles;     Blood 

mk;    Homelite   Chainsaws;    Mayflower   Moving 

I  Storage;   Holsum  Bakeries;  Lincoln  Savings. 

Metropolitan   Seattle 

fORDE  MOTION   PICTURE   PRODUCTIONS 

i306   Fairview   North,   Seattle   9,   Wash. 
I  Phone:  MAin  3-4100 

Date  of  Organization:  19.5.5 
j  Richard  W.  Cameron,  Producer 

Fred  de.\rmond,  Writer-Director 
[Ludwig  Zwilgmeyer,  Director 
[Donald  Egerstr;im,  Chief  Cameraman 

Edward  Watton,  Sound  Enfiineer 

John  Hardin,  Still  Cameraman 
Irvices:  16mm  and  .35nim  motion  picture  pro- 
yction;  slidefilms;  color  and  b&w  16mm  film 
jocessing  and  printing.  F.\cilities:  40'  x  60' 
jund  stage  and  complete  sound  service;  anima- 
»n,  art  and  filming  facilities  including  back- 
lound  projection;   music  library. 

^CENT      PRODUCTIONS      AND      SPONSORS 

ioTiON  Pictures:  Rosehowl  Football  1961, 
[Jniversity  of  Washington ) ;  Hood  Canal  Engi- 
■ering  Study.  (Toll  Bridge  Authorit\');  The 
135/463L  Team:  C-135  Pallet  Transfer  Sys- 
•i;  The  Trataport  Picture;  (The  Boeing  Co.); 
;e  of  Epoxy  Resins.  (Thiokol  Corp.);  Travel 
•t,  (TTT  Productions);  TV  FILMS;  for  Seattle 
orld's  Fair;  TV  Commercials:    for  Aluminum 

•j).  of  America;  Safeway  Stores;  Ranier  Brewing 

<).;  Carling  Brewing  Co.;  Troy  Laundry;  Olym- 

p  Brewing  Co. 


LOUIS   R.   HUBER  PRODUCTIONS 
Box  98  —  Main  Office    Station,    Seattle     11, 

Wash, 
i  Phone:  AT  water  2-6362 

iDate  of  Organization:   19.52 
'Louis  R.   Huber,   President 
'Hazel  I.  Huber,  Vice-President 
Helen  Bertram,   Secretary 

Srvices:  Motion  pictures,  16mm  color  and  b&w; 
Secially  qualified  and  equipped  for  Alaskan 
ad  field  production.  F.^cilities:  Three  special- 
i?d  Bell  &  Howell  cameras;  one  Cine  Special  11 
ijmera;  wide  assortment  of  lenses  for  all  cam- 
•as;    special    camera    truck;    field    high-fidelity 


LOUIS  R.  HUBER  PRODUCTIONS: 

magnetic-tape  recording;  16mm  Magnasync  mag- 
netic-film recording;  two-channel  sound  editing; 
film  researching,  planning,  editing,  script-writing 
and  iinimation;  music  &  sound  effects  libraries. 
RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  PicTiHEs:  Alaska  —  49f/i  State.  (State 
of  Alaska);  Animals  of  the  Ice  Ages;  People  of 
Alaska;  Beach  Hike;  People  of  Sleetmtite; 
( Northern  Films ) . 


PACIFIC  OUTDOORSMAN   FILMS 

9001-22  Avenue  North  West,  Seattle  7,  Wash. 
Phone:  SUnset  3-5735 

Date   of   Organization:    1949 

Howard  P.  Gray,  Producer 
Services:  16mm  films,  b&w,  color,  specializing  in 
outdoor  productions  in  the  Pacific  Northwest  or 
British  Columbia.  F.\cilities:  Editing,  music, 
Ampex  recording,  sound  effects,  professional 
narration. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pic:ti'res:  The  Salmon  Crisis;  Salmon 
and  Power;  ( Washington  State  Dept.  of  Fish- 
eries ) ;  Sails  and  Trails.  ( Washington  State  Parks 
and  Recreation ) ;  Your  Boy  and  Mine.  ( Wash- 
ington State  Sportsmen  Council);  A  River  Herit- 
age.   (Stream    Conservation    Council). 


RARIG'S,   INC. 
(Film    Production   Division) 
5510  University  Way,  Seattle  5,  Wash. 
Phone:    LAkeview   2-0707 

Date  of  Incorporation:    1946 

Associate:  B.  C.  Films,  Ltd.,  1403  The  Burrard 
Bldg.,  1030  West  Georgia  St.,  Vancouver  5, 
British  Columbia,  Canada.  Phone:  MU  5- 
8.521. 

Max   H.   Rarig,   President 

Edith   A.    Rarig,   Vice-President.   Treasurer 

CaroKn    Dickson,    Secretary 

lames  H.   Lawless,  Director  of  Contract 
Productions 

|oe    F.    Nelson,    Director  of   Production 
Services 

John  H.  Dubuque,  Sound  Engineer 
Services:  Public  relations,  sales  promotion  in- 
dustrial and  training  films.  TV  programs  and 
commercials.  Complete  productions  from  idea 
to  prints.  Special  services  include:  writing,  direct- 
ing, editing,  recording,  studio  facilities,  anima- 
tion, mi.xing  and  original  music.  F.\cilities: 
16mm  and  35mm  Arriflex  and  Bell  &  Howell 
cameras,  blimp,  Westrex  16mni  magnetic  record- 
ing, sound  stage,  lighting  equipment.  Full  per- 
manent staff. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires:  A  Tale  of  Tico  Planets, 
(Centur\'  21  Forest  Industries  Committee);  The 
Six-Hour  Ocean;  The  IT!  Story;  The  Inside 
Story;  Airlift  in  Time;  Military  Loading  Demon- 
strations; (The  Boeing  Co.);  Power  to  Live  By, 
(Puget  Sound  Power  &  Light  Co.);  A  Com- 
mercial About  a  Commercial,  (Cole  &  Weber 
Co.);  Man  About  Town,  (United  Good  Neigh- 
bors); Wood  Research  House,  (Weyerhaeuser 
Co.);  FiLMSTRiP:  Kiln-Dried  Lumber,  (Weyer- 
haeuser Co;  Cole  &  W'eber). 


u^  <*♦  n  #«.  A^  n 


PACIFIC  NORTHWEST 


HAWAI  I 


CIN£-PIC  HAWAII 

1847  Fort  Street,  Honolulu  13,  Hawaii 

Phone:    50-2677 

Date   of   Organization:    1947 

George  Tahara,   Owner-Producer 

Maurice   Myers,   Arf  and  Animation 

Spence   Brady,   Writer 

Larry    Grant,    Narrator 

Harr\-  Onaka,  Editor 
Services:  16mm  and  35mm  motion  pictures;  TV 
commercials.  F.\cilities:  Maurer  cameras  and 
blimps;  .Maurer  optical,  Westrex  magnetic,  Mag- 
nasync and  Ampex  recorders;  interlocked  pro- 
jection, eight-channel  mixer,  dubbers;  music  li- 
brary and  scoring;  animation  and  editing;  stock 
shots. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires:  Prestressed  Concrete.  (\'ol- 
canite  Ltd.);  The  Kidjel  Ratio,  (Kidjel  &  Asso- 
ciates); Kaiser  Hospital  Plan,  (Kaiser  Hospital 
Foundation);  Traffic  Accident  Research  Test 
Films,  (State  Dept.  of  Health,  Div.  of  Mental 
Health);  T\'  Commehci.\ls:  for  ].  Walter 
Thompson. 


-^r-  this  symbol,  appearing  over  a 
producer's  listing,  indicates  that  display'  adver- 
tising containing  additional  and  useful  reference 
data  appears  in  other  pages  of  this  12th  Annual 
Production   Review   issue. 
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A»  c^ 


ALBERTA 


PARRY    FILMS   LIMITED: 


MASTER  FILM  STUDIOS  LIMITED 
811   —    17th   Avenue   S.W.,   Calgary,   Alberta 
Phone:   CH   4-2008 
Date  of  Organization:   May,   1955 
A.  Bruce  McLean,  Presidcfit 
Ted    Macintosh,   Secretanj-Trcuxurcr 
Robert    Willis,    Vice-Prcsidctit   ti   Gfii.    A/^r. 
C.  Jorg,  Director  of  Photography 
Sehvices:    Motion   pictures   for   industry,   educa- 
tion, TX,  sales  meetings,   etc.,  T\'  commercials; 
li\e-action  and  animated.  Ser\'iees  to  independent 
producers.  Slide  and  balop  artwork,  etc.  F.^cili- 
TiEs:    Auricon   Super    1200,   double-system   only, 
Arrifle.\,  Cine  Special  cameras;  O.K.O.  and  Mole- 
Richardson     portable     lighting,     65,000     watts; 
Magnasync    recording    ;uid    dubbing;     complete 
editing,  cutting,  etc.;  animation  and  art  dcpt. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion*  Pictities:  The  Pattern  of  Integration. 
(Royaltie  Oil  Co.  Ltd.);  The  Auto  Track.  (Man- 
nix  Co.  Ltd.);  Valley  of  the  Dino.murfi.  (Drum- 
heller  Museum  Society);  Idaho  Farm  Tour.  (Cal- 
gary Power  Ltd.):  From  the  Rockies  to  the  Alp.^, 
(Calgary  Folk  Dancing  Group);  Slidefilms: 
Natural  Gas  in  Alberta,  (Can.  West.  Natural  Gas 
Co.  Ltd.);  Employee  Orientation.  (Shell  Oil  of 
Canada). 


(B.  C.  Sugar  Refining  Co.  Ltd.);  Who  Cares 
for  Carol  Anne?.  (Trans-Canada  Medical  Plan); 
('riant  on  the  Doorstep.  (B.  C.  Electric  Co.  & 
.■\s.snciated  Electrical  Industries.  Ltd.);  two  un- 
titled films  for   Marwell  Construction  Co. 


BRITISH       COLUMBIA 


B.   C.   Films,   Ltd. 
1403  The  Burrard  Bldg.,   1030  West  Georgia 

St,,  Vancouver  5,  British  Columbia 
Phone:  MU  5-8521 
Date  of  Incorporation:   1953 

(See   complete   listing   under   Rarig's,    Inc., 
Seattle,  Wash.) 

S.  W.  Caldwell  Ltd. 
311  Alaska  Pine  Bldg.,  1111  W.  Georgia  St., 

Vancouver,  British  Columbia 
Phone:   MU  5-8733 
Florence   Ward,   Representative 
(See  complete  listing  under  Toronto.  Out.) 

Chetwynd   Films  Limited 

1118  Melville  Street,  Vancouver  5, 

British  Columbia 
Phone:  MUtual  5-0027 

(See  complete  listing  under  Toronto,  Ont.) 

PARRY  FILMS  LTD. 

1825  Capilano  Road,  .North  \ancouver, 
British   Columbia 

Phone:    YUkon   8-3164 

Date  of   Incorporation:    19.55 

W.  Clark  Gibson,  Chairman  of  the  Board 

L.   M.   Parry,   President  is  Exec.   Producer 

R.  W.  Richards,  Comptroller 
Services;  .Motion  pictures  for  industr\',  docu- 
mentary and  news  films,  T\'  entertainment  fea- 
tures and  commercials.  Facilities;  Studios  and 
offices  cover  9,000  sq.  ft.;  camcr;is,  lighting, 
sound  and  dubbing  equipment;  all  services, 
16mm  and  35mm. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictubes:  City  of  Many  Faces.  (Greater 
Vancouver  Tourist  Assn.);  One  Lump,  or  Two?, 
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MANITOBA 

S.  W.  Caldwell   Ltd. 
801   Lindsey   Bldg.,   Notre   Dame   Ave. 

Winnipeg,    Manitoba 
Phone:    92-4643 
(See  complete  listing  under  Toronto,  Ont.) 

PHILLIPS-GUTKIN   &   ASSOCIATES   LTD. 

276  Main  St.,  Winnipeg  1,  Manitoba,  Canada 
Phone:  WH  3-0544 

Date  of  Organization:    1947 

John  Phillips,  President 

Harry   Gutkin,   Vice-Pres.,   Managing  Director 

Barrie  Helmer,   Michael  Lavin,  Animation 
Unit   Supers. 

Rolf  Liljegren,  Camera 

Peter  \'an  Uum,  Editor 
Services:  Creative  planning  and  production  for 
live  and  animated  films;  script,  storyboard,  sound 
to  completed  film.  Facilities:  35  &  16mm  cam- 
eras; editing;  complete  facilities  for  motion  pic- 
ture production  and  film  animation.  Acme  35 
Animation  Camera  and  zoom  stand;  35  Arrifle.x; 
16mm  Cine  Kod;ik;  35  Moviola;  sound  recorders, 
portable  and  studio  lighting. 

RECENT      PRODUCTIONS      AND      SPONSORS 

TV  Commercials:  for  Blue  Ribbon  and  Red 
Rose  Tea  &  Coffee;  Gevelot  of  Canada  Ltd.; 
Hydro  Power  Commission  of  Ontario;  Eno's 
Fruit  Salt;  Saskatchewan  Power  Corp.;  Stephen's 
Paints   Ltd. 


ONTARIO 


S.  W.  Caldwell   Ltd. 
355  Main  Street,  Ottawa,  Ontario 
Phone:  CE  5-1023 

Donald    Manson,    Representative 

(See  complete  listing  under  Toronto,  Ont.) 


CRAWLEY   FILMS   LIMITED 

19    Fairmont    Avenue.    Ottawa    3,    Ontario 
Phone:    PArkvfay    8-3513 

Date  of  Organization:   1939 

Branch  Offices:  181  Eglinton  Avenue  E., 
Toronto,  Ontario.  Phone:  HUdson  5-0325. 
William  C.  Kennedy,  Manager.  1467  Mans- 
field Street,  Montreal  2,  Quebec.  Phone: 
AVenue  8-2264.  Arnold  Sinister,  Mgr. 

Subsidiary:  Graphic  Films  Limited,  19  Fair- 
mont Ave.,  Ottawa  3,  Ontario 

Officers  and  Department   Heads 
F.  R.  Crawley,  C.  A.,  President 
Graeme  Eraser,  Vice-President 
Charles  Everett,  Vice-President 


CRAWLEY   FILMS  LIMITED: 

William  ('..   KennicK,  Manager. 

Toronto    Office 
,\niold  Shuster,  Manager,  Montreal  Office 
Thom;is   Clynn,   Production   Manager 
William   O'Farrcll,   Laboratory   Manager 

and  Quality  Control 
Peter    C^ock,    Rene    Bonniere,    Tom    Farlev 

James    Turpie,    Lou    Lemkow,    Senior    Pro 

ducers 
J.  Stanley  Moore,  TV  Division 
S;ilK    MacDonald,    Producer's   Services   Div. 
Paul   Naish,   Chief  Accountant 
Alex  Murray,  Office  Manager 
-Mary  Whalen,  Pureha-s-ing  Agent 
Rod  Sparks,  Chief  F.nginecr 
Stan  Brede,  Camera  Department 
John  Patacairk,  Lighting  Department 
Ton\-  Betts,  Recording  Department 
\'ic  Atkinson,  Animation  Department 
Judith  Crawley,  Script  Department 

Services;  Motion  pictures  and  slidefilms  fo 
Canadian  and  United  States  industry.  Govern 
ment,  education  and  television;  plus  recording, 
editing,  animation  and  extensive  laboratori 
services  for  producers,  independent  cameramen) 
ten  provincial  governments  and  other  organiza 
tions  from  coast  to  coast.  Facilities;  42,000  sc 
ft.  studio  buildings,  40-acre  studio  lot,  hvo  souni- 
stages  and  two  recording  studios.  17  cameras 
Mitchells,  Maurers,  Bell  &  Howells,  Arriflexe! 
Cine-Specials  and  NewTnan-Sinclair;  blimps 
doUies,  375,000  watts  of  lighting  equipment  witi 
two  generators  and  transformer  station;  RCi 
35mm  and  Maurer  16mm  re-recording  theatre 
with  8  and  4  mixing  consoles.  Stancil-Hoffma 
35mm  and  16mm  magnetic  recording,  8  mag 
netic  recorders  —  Rangertone,  Ampex,  Magne 
corder  and  Tapak,  disc  recorder;  animation  de 
partment  with  Saltzman  stands;  engineerin 
development  facilities;  3.5mm  and  16mm  labors 
tor\-;  casting  files;  music  library;  script  depi 
with  research  library;  fleet  of  16  trucks  ani 
trailers.   Electronic  service   dept. 

RECENT      PRODUCTIONS      AND      SPONSOR^ 

Motion  Pictures:  Tough  .Vt'ic  Breed.  ( Hou.sc  c 
of  Seagram):  Top  of  a  Continent,  (Shell  Oil) 
First  Village  of  Importance.  (National  Capita 
Comm.);  Abitibi.  (Abitibi  Power  &  Paper);  Pa' 
Dirt  Angling.  (Williams  Gold  Refining  Co.] 
The  Potato  and  Mrs.  Kelly.  (Salada  Foods', 
At  Your  Fingertip,  (Canadian  Electrical  Assn.) 
Project  Sentinel.  (B-A  Oil);  100.000  Children 
(Toronto  Board  of  Education);  The  Xcw  Babt 
(Dept.  of  Nat'l  Health  &  Welfare);  Crops  IVr! 
Weeds,  (Bay  &  Baker);  Carillon  Pouer  Develop 
ment  in  Situ  Shear  Tc.sf.  ( Quebec-Hydro  Electrlj 
Comm.);  Avon  in  Canada.  (Av(m  Products  ( 
Canada);  TV  Commercials:  for  Canadian  Re 
Cross;  IBM;  Nova  Scotia  Travel  Bureau;  Cam 
dian  Broadcasting  System;   and  others. 

GRAPHIC  FILMS  LIMITED 
(A  Subsidiary  of  Crawley  Films  Limited) 
19    Fairmont    Avenue,   Ottawa    3,    Ontario 

Services:  Laboratory  and  producers  ser\ic( 
di\ision  of  Crawley  Films  Limited.  Facilitje: 
16mm  and  3.5mm  negative-positive.  16mm  Be 
&  Howell,  35mm  and  16mm  printers;  16mi 
Union  Step  printer;  Moy  35mm  and  16mm  edf 
numbering  machines;  negative  cutting  depar 
ment,   Sensitrometric  Control. 


S.   W.   CALDWELL   LTD. 

447   Jarvis   Street.   Toronto   5,   Ontario 

Phone:   WA  2-2103 

Date   of   Organization:    1949 
Branch    Offices 

British  Columbl^:  311  Alaska  Pine  Bldg 
1111  West  Georgia  St.,  Wancouver.  Phom 
MU  5-8733.  Florence  Ward.  Repr.  Man 
toba:  801  Lindsey  Bldg.,  Notre  Dame  Avi 


BUSINESS     SCREEf 


j 


J 


S.  W.  CALDWELL  LIMITED: 

Winnipeg.  Phone:  92-4643.  Ont.\bio;  35.5 
Main  St.,  Ottawa.  Phone:  CE  5-1023.  Don- 
ald Manson,  Repr.  Quebec:  Suite  319,  1410 
Stanley  St.,  Montreal.  Phone;  AV  9-0528. 
Gerry   Burrows,    Repr. 

Ken  Page,  President 
Sydney    Banks,    Vice-Pres.,    Production 
Bud  DeBow  Manager  TV  Film  Sales 
Services:   16mm  and  35mm  TV'  fibn  commercial 
production.      Documentaries,     theatrical     shorts. 
}5mm  &  16mm  processing  and  printing,  anima- 
ion    (cell  &  camera),  artwork,  slides,  filmstrip-s. 
:tudio   rental,   motion   picture   equipment   rental, 
lound   recording.   TV   film   sales,   Canadian   dis- 
ributor  for  CBS  Television  Film   Sales,  Towers 
)f  London,   BBC,  Caldwell  A-V  Equipment  Co. 
jtd.  pACiLrriES:  All  facilities  required  to  render 
ibove  ser\ices. 

DECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PiCTtmES:  Frozen  in  July,  (All  Canada 
Insurance  Federation);  Stepping  Stones,  (On- 
iario  Workmen's  Compensation  Board);  Vista. 
'Vendomatic);  Handling  Beer,  (Brewers  Ware- 
lousing  of  Ontario);  This  Land,  (no  sponsor 
I  ;iven). 


CHETWYND  FILMS  LIMITED 

21  Grenville  Street,  Toronto  5,  Ontario 
Phone:    924-4493 

Date    of    Incorporation:    Ontario— 1950 
British    Columbia- 1960 
Branch  Office:    1118   MelviUe  St.,   \'ancouver 
5,  British  Columbia.  Phone:  MUtual  5-0027. 

Arthur  Chetwynd,  President  &  Gen.   Mgr. 
Marjory   Chetwynd,   Vice-President   & 

Secretary-Treasurer 
Robert  Wilson,   Sales  Manager 
William  Street,   Supervisor  of  Sound 
Robert   Brooks,   Supervisor  of  Photography   & 

Equipment  Rentals 
Don  Virgo,  Staff  Director 
jERVicES:  16mm  and  35mm  motion  picture  pro- 
Suction,  color  and  b&w,  for  education,  sport, 
travel,  industry,  advertising,  public  relations, 
television,  industrial  stills;  projection  service; 
research,  writing,  editing,  scripting,  soiuid  proc- 
pssing,  printing.  Facilities:  Auricon,  Arrifle.K, 
(Codak,  Bell  &  Howell  16mm  and  35mm  motion 
oicture  cameras;  Speed  Graphic  4.\.5,  Nikon 
i.5mm  still  cameras,  enlargers,  etc.  Titling,  art- 
vork  and  shooting,  animation.  16mm  and  35inm 
'diting  and  negative  cutting  equipment.  Stancil- 
ioffman  16mm  sprocket  tape;  Ampex  1/4"  tape; 
i  Magnasync  16mm  dubbers,  six-channel  custom 
nixing  panel;  voice  recording  studio;  sound  cut- 
ing  facilities;  small  sound  stage,  screening 
rooms. 

|lECENT      PRODUCTIONS       AND      SPONSORS 

Motion  Pictures:  Barhados-We.it  Indian  Won- 
lerland,  (Barbados  Tourist  &  Development 
Boards);  The  Player's  200,  (Imperial  Tobacco 
!^o.  of  Canada  Ltd.);  Living  With  Diabetes, 
'Mfrs.  Life  Insurance  Co.);  Jamboree  Diary 
!_Goodyear  Tire  &  Rubber  Co.  &  Pepsi-Cola); 
prey  Cup  Festival  '61,  (Molson's  Brewery); 
Canadian  Schenley  Football  Awards,  (Canadian 
ichenlev   Ltd.). 


JACK  CHISHOLM  FILM   PRODUCTIONS  LTD. 

96  Bloor  Street  West,  Toronto  5,  Ontario 
[   Phone:   WALnut  5-2281 
I    Date  of  Organization:  June,  1956 

Jack  Chisholm,  President 
F.   M.   Chisholm,   Vice-President 
M.  di  Tursi,  Secretary-Treasurer 
Don  Hutchison,  Editor 
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PRODUCTION     REVIEW 


CANADIAN     PRODUCERS 

JACK   CHISHOLM  FILM   PRODUCTIONS: 

StRNicKs;  ProcliKfis  lit  iiuliKstrial,  etlufational, 
sales  trainiii,u,  motion  picturt's  and  slidcfilins. 
Specializiiii^  in  constrnction,  intUistrial  and  t'li- 
ginocrinj;  lilnis.  I''\(:iLrHLs:  Motion  pictnrc  pro- 
duction t'qnipiniMit  lor  Ifinini  and  35iiiTn.  Kx- 
tensivf  stock  sliot  lil)ian ,  Knnin  Ektaclirotnc- 
Canadian    scenic,    wildlife,    industrial. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictiihks:  \'iilion  Builders,  ( Fctlcral 
Oept.  of  .Mines  &  Technical  Surveys  &  Provincial 
Depts.  of  Mines);  I'lic  Cassiar  Story,  (Cas.siar 
Asbestos  Corp.  Limited ) ;  Builders  of  Tomorrow, 
(International  Harvester);  .A  Dream  I'utfilled. 
(Pigott  Constrnction  Co.  Ltd.);  Mininfi  in  Viil 
d'dr'  (.Malartic  Cold  Fields  Ltd.);  Wide  Vhm^e 
Milt.  (.Algoma  Steel  Corp.  Ltd.);  Si.  Jo.wph's 
Reception  Ceremony,    (Caimcross  &  Lawrence). 


Crawley   Films   Limited 

181     Eglinton    .Avenue    E.,    Toronto,    Ontario 

Phone:  HUdson  5-032.5 

William   C.   Kenned\",   Manaf^er 

(See  complete  listing  under  Ottawa,  Ont.) 

ROBERT  LAWRENCE   PRODUCTIONS 
(CANADA)    LTD. 

3S    Vork-v'ille    Avenue,    Toronto,    Ontario 

Phone:    9255.561 

Date  of   Organization:    .April,    1956 

lohn  T.  Ross.  President 

Don    Hall,    Vice-P resident 

John   Grinsky,   Comptroller 

Robert  M.  Rose,  Director  of  Production 

Fritz  Spiess,  Director  of  Pbotonraphtj 

Marilyn   Stonehouse.   Production   Coordinator 

Mar>'   Muir,   Production   Coordinator 

Ray  Cole,  Supervi.iinfi  Editor 

Doug  Patten.   Sales  Manager 

Peter  Elliott,  Manaser,  Video  Tape  Division 
Services:  Motion  picture  productions  for  tele- 
vision and  industry,  both  live  action  and  anima- 
tion. Studios  in  Toronto,  New  York  and  Holly- 
wood. Facilities:  Two  sound  motion  picture 
studios;  35mm  NC  Mitchell  and  16mm  Arrifle.\ 
cameras;  sound  recording  studios  with  Westiex 
system,  screening  and  conference  rooms,  camera 
car  for  !oc;ition,  three  4'2"  EMI  Image  Orthicon 
cameras,  GE  switching  facilities  with  telechrome 
special  effects  generator,  telecine  chain;  com- 
plete  audio   facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TV  CoMMEBCi.\LS:  for  .Automobiles  Ri'iiault 
Canada  Ltd.;  Canadian  Canners  Ltd.;  Canadian 
Industries  Ltd.;  General  Foods;  Kraft  Foods; 
Thos.  J.  Lipton;  Monarch  Purity  -Mills;  Texaco 
Canada  Ltd;  Westminster  Paper  Co.  Ltd.;  \'ideo- 
T.\PE  CoMMERCi.vLs:  for  .American  Motors;  Cana- 
dian Tire;  Gerber  Products;  Imperial  Oil;  S.C. 
Johnson  &  Son;   and  others. 

MERIDIAN   FILMS   LIMITED 

1202  Woodbine  A\e.,  Toronto,  Ontario 

Phone:     6S9-55S3 

Date  of  Organization:   1956 

Ralph  Foster,  President 

Julian    Roffman,   Secretary-Treasurer 

Herbert   S.   .Alpert,   Director  of  Film    Prod. 

James  Leitch.  Chief  Engineer.  Prod. 

Philip  St\les,  Production  Manager 
Services:  Motion  pictures,  videotape,  videoprint, 
and  film  production,  tape-to-lilm  transfers. 
F.'VCILITIES:  Tliree  I/O  cameras,  special  effects. 
etc.,  electronic  high  definition  film  recording  and 
tape-to-film  transfer;  mobile  videotape  produc- 
tion and  recording  facilities,  including  three 
broadcast    \'idicon    cameras;    sound    stage. 


MERIDIAN    HLMS   LIMITED: 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pk:tiihess  The  Ma.sk  (Taylor  Roff- 
man Productions);  Better  Cardeninfi  W'itJi  Jotiu 
Brad.thau':  Woman  Alone-  (Ciroup  Four  Pro- 
ductions); Here's  Looking  At  You,  (Channel 
Television    Ltd. ) . 

MORELAND-LATCHFORD   PRODUCTIONS 

7    Ple:isant   Bl\cl.,  Toronto,  ()nt;irio,  C^anada 
Phone:    WA  5-5929 

Date   of  Organization:    19.58 

Hugh    Moreland,    President 
Frank  Latchford,  Vice-President 
Philip  Crump,  Charge  of  Production 
Shirley   Smith,   Office   Manager 

Services:  Producers  of  films,  sound  slidefilms, 
filmstrips,  slides,  television  and  radio  programs 
for  industry,  government,  education,  religion  and 
public  service.  Facilities:  Full  production  serv- 
ices and  facilities. 

RECENT      PRODUCTIONS       AND       SPONSORS 

Motion  Pictcres:  .A  Winniu-g  Team,  (Canadian 
Imperial  Bank  of  Commerce);  TB  Chrisimas 
Seal,  (Canadian  Tuberculosis  Assn.);  Boat  & 
Water  Safety,  (Canadian  Broadcasting  Corp.); 
Stainless  Steel  De.iign  Auards,  ( L^nion  Carbide, 
International  Nickel,  Atlas  Steels);  The  Primate, 
(The  Anglican  Church  of  Canada). 

MOTION   PICTURE  CENTRE   LIMITED 

.577  Jar\is   Street,  Toronto  .5,   Ontario 

Phone:    924-8329 

Date  of   Incorporation:    19.53 

G.  S.  Kedey,  President 

David  S.  Smith,  Writer-Director 

Marion   Halls,  Office  Manager 

Services:  Motion  pictures  and  slidefilms  for  TV', 
industry,  sales  promotion,  staff  training,  rehgious, 
travelogues  and  public  relations  use.  F.\cilities: 
.Auricon,  Arriflex  cameras,  .Magn;ts\nc  record- 
ing equipment,  recording  studio,  editing,  writing 
and  screening  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTiO-N  Pictures:  In  all  the  Land.  (Hunting 
.Associates);  Canadian  IBM  Shooting.  (IBM  In- 
ternational); Boyal  Winter  Fair  1961,  (Ford  of 
Canada);  Annual  Meeting.  (Imperial  Oil  Ltd.); 
Roads  to  Recreation,  (Ontario  Dept.  of  High- 
wa\'s);  Slidefilm:  To  Tell  the  Truth,  (Angli- 
can Church  of  Canada). 


MPO   Productions,    inc. 

Lakeshore  Studios,  310  Lakeshore  Road, 
Toronto,   Ontario 

(See  complete  listing  under  New  York  Cityl 


PETERSON   PRODUCTIONS  LIMITED 

121    St.    Patrick   St.,   Toronto   23,   Ontario 
Phone.   EMpire    2-3287 

Date   of   Organization:    1947 
Date  of  Incorporation:  1959 

Branch  Office:  Room  903,  245  West  55th  St., 
New  York  19,  N.  Y.  Phone:  PL  7-9357.  John 
R.  Heaney.   Manager. 

Subsidiary:  Television  Editorial  Services  Ltd., 
125  St.'  Patrick  Street,  Toronto  2B,  Ontario. 
Phone:  4-8297.  Manager:  Donald  Morley, 
Assistant  Manager:    John   ILnnilton. 

S.  Dean   Peterson,  President 
Walter  J.  Rapson.  Secretary-Treasurer 
.Audrey  J.  Wring,   Trea.surer 
S.    Dean   Peterson,    C.S.C..    Director   of 
Photography 


PETERSON   PRODUCTIONS  LIMITED: 

Don. del  Wilder.  CSC.  Director  of  Produdicn 

l,:uvr(nce    Dartrain.    Art   Director 

Derek   Smith,   Film   Editor 

Douglas  Kennedy,  Studio  Manager 
Servk:es:  Production  of  .35mm  film  commercials 
Production  of  company  owned  T\'  film  progr:uns 
Facilities:  Main  studio  51'  x  60'  x  21'.  inser 
studio  24'  x  24'  x  11';  complete  lighting  eepiip 
ment;  35mm  and  16mm  cameras;  Cr;ib  ;ind  Fear 
less  dollies;  two  microphone  booms;  three  editin( 
rooms  com|)lcte  with  .'i5mm  and  16mm  Moviolas 
etc.;  re-recording  and  dubbing  theatre;  twc 
sound  rooms;  six-channel  mixing  console;  .3.5mn 
and  16mm  magnetic  recorders;  four  3.5mm  mag 
netic  (lubbers,  turntable;  Selsyn  interlock  fo 
35inni  ;ind  16min  projection;  conference  roon 
with  35mm  and  I6inm  projection;  five  dressinj 
rooms;  m;ike-up  room;  dietician's  kitchen;  car 
penters  shop,   flats. 

RECENT  PRODUCTIONS  AND  SPONSOR 
Motion  Pictures:  Treasiirc  Map  Promo,  (Kel 
logg's  Go. ) ;  Solar  Heat.  ( British-American  Oi 
Co.);  Lightning.  (Parliament  Cigarettes);  Kitch 
en  Chat,  (Lever  Bros.);  Niagara  Falh;  (Molson' 
Brewery).  T\'  Com.mercials:  for  Kellogg's  Cer 
eals;  Lever  Bros.;  Procter  &  Gamble;  British 
American  Oil  Co.;  Ronson  Razors;  Aluininun' 
Co.  of  Canada;  Nabisco  Foods;  Telex  Corp.i 
and  others. 

THATCHER   FILM   PRODUCTIONS 

871   O'Connor  Drive.  Toronto    16,  Ontario 

Phone:    PLymouth    9-2711 

Date  of  Organization:    1940 

Leslie   P.   Thatcher,   Owner  &   Producer 

Services:    I6mm   commercial,   industrial,   educa 

tional.   medical   motion   pictures;     T\'    program 

and  c(mimercials  on  film.  Facilities:  All  equip 

ment,   facilities   and   personnel   necessary   for  al 

types   of    16mm   motion    picture   production.         j 

RECENT       PRODUCTIONS      AND      SPONSOR; 

T\     Films:    Thirteen    1.5-minute    films    for    thi 

Salvation  Armv. 


WESTMINSTER   FILMS   LTD. 

5  Balmuto  Street,  Toronto  5,  Ontario 

Phone.   WALnut    1-313S 

Date  of  Organization:    January.    1959 

Don    Haldane,    President 

Miss  Lee  Gordon,  Producer-Director 

Roy    Krost,    Producer-Director 

James   Swackhammer,   Producer-Director 

Paul  Morison,  Editor 
Services:  16mm  and  35mm  films  for  businesS| 
industiy,  public  relations,  T\'  and  the;itrical  prOj 
ductions,  T\'  spots,  sound  slidefilms.  Facilities' 
SnKill  stage,  editing  room,  projection  facilitiesi 
sound   and  camera  equipment.  ; 

RECENT       PRODUCTIONS      AND      SPONSOR) 

Motion  Pictures:  Betwi.xt  &  Between;  Researcl] 
in  Chcnii.stry:  Research  in  PlasHc:  (Dupont  ol 
Canada.  Ltd.);  Safety  in  Action,  (Industrial  Acj 
cident  Prc\ention  .Assoc);  Hoist  Your  Salet 
(Canadian  Oil  Companies,  Ltd.);  What  Bring 
Them  Back;  True  Story:  Knoiving  your  Market 
The  Team  You  Manage;  (Canada  Oil  Compa 
nies);  ;('.v  Best  to  Knoic:  (.Alcoholism  &  Dru| 
.Addiction  Research  Foundation  of  Ont;irio);  T\ 
Commercials:   for  Greb  Shoes;  Joe  Feller. 


QUEBEC 
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S.   W.    Caldwell    Ltd. 
Suite   319,    1410   Stanley   St.,   Montreal, 

Quebec 
Phone:  AV  9-0.528 
Gerry   Burrows,    Representative 
(See  complete  listing  under  Toronto,  Ont.) 


BUSINESS     SCREEh 


Crawley  Films  Limited 
1467    Mansfield    Street,    Montreal,    Quebec 
Phone:   AVenue  8-2264 
Amold  Shuster,  Manager 
(See  complete  listing  under  Ottawa,  Ont.) 

OMEGA  PRODUCTIONS  INC. 
1103    St.    Matthew    St..    Montreal    25,    Quebec 
Phone:   WEllington  7-3.52.5 
Date  of   Inc>)rporation:    1951 
T.   S.   Monisi"\-.   President 
Pierre  Harwood,  Vice-President 
Leonard    M.    Giblis,    Secretary-Treasurer 
Robert   L.    Harwood,    Director  of   Sales 
Henry  A.   Michaud,   Director  of  Production 
John  Burman,  Chief  Engineer 
Lise  Caron,   Chief  Editor 
Denis    Mason,    CItief   Cameraman 
Bernard   Letounieau,   Chief  Electrician 


OMEGA  PRODUCTIONS: 

Services:  Educational,  industrial,  sale.s  promo- 
tion, theatrical,  and  tele\ision  motion  pictures. 
Facilities:  16mm  and  35mm  cameras,  tape  and 
film  recording  equipment,  projection  and  editing 
facilities,  sound  shooting  stage,  jmimation  dept. 
RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictuhks:  [';>  to  Date  in  Siceaters,  (Du- 
pont  of  Canada);  Laurcntians  in  White.  Lauren- 
tians  in  Summer-  (Province  of  Quebec);  Slide- 
films:  Careers  in  Banking,  (Canadi;in  Bankers 
Assn.);  Heady  Access  in  Building  Terminals, 
(Bell  Telephone  of  Canada);  T\'  Co.\imi!;rci.\ls: 
for  .Molson's  Brewen'  Ltd.;  Aluminum  Co.  of 
Can;ida;  Trans-Canada  Airlines;  (Cockfield, 
Brown  &  Co.  Ltd.);  Kraft  Foods  (I.  Walter 
Thompson ) ;  Imperial  Tobacco;  Canadian  Pa- 
cific Railways;  (McKim  Adv.);  Canadian  In- 
dustries;   (Grey  Adv.). 


Entire  Contents  Copyright  1962 


CANADIAN     PRODUCERS 


LES   FILMS   LAVOIE   INC. 

477    Dolbeau    St..    Quebec    City,    Quebec 

Phone.    683-7601 

Date  of  Organization;    1949 

Hermenegilde  Lavoie,  President 

Richard  Lavoie,  Vice-President 

Thcrese  Richard,  Secretary 
Ser\tces;  Producers  of  motion  pictures;  indus- 
trial, educational  films  for  T\'  commercials; 
Translations.  F.\ctlities:  Full  production  facili- 
ties for  all  phases  of  motion  picture  photography. 
Studio,  sound  studio,  recording,  editing,  anima- 
tion. 

RECENT  PRODUCTIONS  AND  SPONSORS 
-Motion  Pictl'res:  Vcni  Sponsa  Chri^ti.  (Soeurs 
Franciscaines  Missionaries);  //  n'lj  a  plus  de 
Doute,  ( Intern:itional  Hai-vester  Co.);  Struggle 
for  Life,  (T.  Beaudoin);  Campagne  des  Oeuvres 
1961-62,    (Feder;ition   des  Oeuvres). 


yVORLDWIDE    PRODUCTION     RESOURCES 


RODUCTION      IN      L  A  T  I  N  -  A  M  E  R  I  C  A 
4f    CDlja-AfC  PUERTO     RICO 


MEXICO 


Alexander   Film   Co, 
Balderas   36-.S08,    Mexico   D. 

Mexico 
Phone:    10-33-72 

Jay  Berry,  President 
(See  listing  under  Colorado) 


AUDIOVICENTRO 

Ave.  Cuauhtemoc  226,  Mexico  7, 

D.  F.,  Mexico 
Phones:    10-25-13;   10-30-29 
Cable:  AUDIOVICENTRO 
Date  of  Incorporation:    1956 
Dr.   David   Grajeda,   President. 
Director 
Iervices:    Spanish   versions   of   for- 
'ign    films.    Optical    and    magnetic 
ound    recording.    Dubbing.    Aninia- 
ion.     Documentary,     scientific    and 
'ducational  film  production.  Audio- 
v'ex    system     (sildes    and    records). 
rV   commercials.    Titling.    Distribu- 
ion  of  Spanish  language  films.  Fa- 
;ilities:     Sound    studios;     AiTiflex, 
3olex,  Cine-Kodak  Special  cameras; 
^mpex;     Magn:isync,     RCA     sound; 
i'l-Mex  titles  system. 
DECENT   PRODUCTIONS  AND   SPONSORS 

Motion  Pictures:  Fluothane  Anes- 
hesia,  (Ayerst  Laboratories);  As- 
ragalectomia  —  Operacion  Quivur- 
?ica,  (I.M.S.S.);  18  hour  course  on 
apparel  production,  (Industry  Of- 
fice, American  Embassy);  series  of 
Ithree  films  for  (National  University 
:of  Mexico);  TV  Commercials:  for 
Mex-Averst. 


Alexander  Film  Co. 
Edificio  El  Imparcial,  Calle  Com- 
ercio    450,    San    Juan,    Puerto 
Rico 
Phone:    3-2898 

Haskel    Marshal,    Res.    Vice-Pres. 
(See  listing  under  Colorado) 

Television  Graphics 
of  Puerto  Rico,  Inc. 
First    Federal    Bank    Bldg.,    San 

Juan,  Puerto   Rico 
Phone:   722-5526 
Date   of   Org:inization:    1961 
Joseph    Brun,    Pre-Hdent 
Bernard    Rubin,    Sccretary- 

Trea.iurer 
Lee   Blair,    Vice-President 
Services:  Complete  .35mm  Mitchell 
equipment    for    an\'    location    photo- 
graphic needs. 
(See  complete  listing  information 
under  Film  Graphics, 
New  York  City) 


*f  C3 
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SOUTH     AMERICA 


BOLIVIA 

Potomac   Films,   Inc. 
Casilla  1255 
La   Paz,   Bolivia 

Kenneth  Wasson,  Kepr. 
(See  complete  hsting  under 
Washington,  D.  C.) 


BRAZIL 

ESTUDIOS 
CINEMATOGRAFICOS   ROSELLO 
P.  O.  Box  3116,  Lima,  Peru 
Phone:    30-553 

Date   of   Organization:    1952 

[ose   Maria   Rosello.   President 

and    Treasurer 
R.    De   Nardo,   Vice-President 
Luis  Rosello,  Production  Mgr. 

Services:  Complete  production  of 
films,  black  &  white  and  color,  35- 
mm  and  16mm,  travel,  newsreel,  T\' 
commercials,  artistic,  productions 
(drama,  comedy,  musical),  docu- 
mentary, etc.  Facilities:  16mm  and 
.35mm  cameras,  lighting,  sound 
truck,  magnetic  and  optic  sound, 
b&w,  35mm  and  16mm  developing 
laboratories,  etc.   All  services. 

RECENT   PRODUCTIONS   AND    SPONSORS 

Motion  Pictures:  Caja  Depositos 
y  Consignaeiones;  Seguro  del  Em- 
ptcado;  (  Caj:i  de  Depositos  y  Con- 
signaeiones);  Panuelos  Suizos.  (Ja- 
bon  Camay);  Fiiego,  (Roberto  de 
Rivero);  Dralon,  (Bayer  Peru); 
Ca.iimires  Barrington  (Fabrica  Te- 
jidos  San   Miguel). 


For  the  Worldwide  Picture 

of  Film  Production  Turn 

to  the  Production  Review! 


PERU 

PUBLIFILMS 

Consorcio    Nacional 

De  Films  De  Publicidode,  Ltda. 

P.O.   Box  4730,   Avenida  9  de 

Julho  40,  San  Paulo,  Brazil 
Date  of  Organization:    1960 
Dr.  R.  M.  F.  Costa,  President 
Dr.  E.  R.  Costa,  Vice-Pre.fident 
Mr.   O.   C.   Miller,   General  Man- 
ager 
Services:    Portuguese     versions     of 
foreign    films;    T\'    distribution    of 
sponsored  public  relation  films,   do- 
mestic and   foreign.      Production  of 
T\'     and    theatre    commercials,    in- 
dustrial films,  neW'Sreels.     Animated 
commercials.       Facilities:    Optical 
and    magnetic    dubbing,    recording; 
full  production  facilities  for  35  and 
16mm  films,  in  studio  and  on  loca- 
tion.     Complete  service  for  anima- 
tion  and  live  TV  and   screen   com- 
mercials.    Equipment  and  personnel 
for    location    shooting    ainwhere    in 
country. 

RECENT   PRODUCTIONS   AND    SPONSORS 

Motion  Pictiires:  Tools  for  the 
Industrial  Development.  (INCO- 
Companhia  Nacional  de  Desenvol- 
vimento  Industrial);  Save  and  In- 
vent Wisely,  (Fidelitas  Expansao 
Economica,  S.A.);  Housing  —  An 
Investment  and  a  Human  Factor. 
(CONE.M  —  Consorcio  Nacional  de 
Desenvolvimento  Imobiliario.  S.A. ) ; 
Mineral  Riches  and  Our  Develop- 
ment (MINAC  —  Consorcio  Na- 
cional de  Desenvolvimento  .Mineiro). 


Additional  Sources  of  Film   Production   Overseas 

iJr  Business  Screen  surveys  of  overseas  film  production  resources 
continue  at  press-time  and  a  supplementary  report  on  additional 
companies   is   scheduled   to   appear    with     our    first     Supplement. 


'RODUCTION      REV1EV\/ 
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FILM     PRODUCTION     IN     EUROPE 


AUSTRIA 

Rampart  Associates,  Inc. 
Bergmillergasse     8,     Vienna     89, 

Austria 
Phone:  92-48-324 

Gunther   von    Fritsch,    Executive 

Producer 
(See  listing   in   New  York  Cit\) 


HALAS  &  BATCHELOR 

CARTOON   FILAf\S,   LTD. 

Lysbeth    House,    Soho    Square, 

London  W.   1,  England 
Phone:   GERrard  7681-2 
Date  of  Organization:   1941 
Studios:    Dean   House,   2,   3  &  4 
Dean  Street,  London  VV.l.  Ani- 
mation   Stroud,    Church   Road, 
Caincross,  Stroud,  Gloucester. 
Branch  Offices: 
New   York:    c/o    Louis   de   Roche- 
mont  Associates,  Inc.,  380  Mad- 
ison Ave.,  New  York  17.  Phone: 
O.Xford    7-0350.    West    Geb- 
M.'V.vi':      Lumina     Propaganda, 
Dusseldorfer  Strasse   1,   Frank- 
furt  (Main).  Phone:   33-15-26. 
Robert  Muller. 
John  Halas,  Director 
joy   Batchelor,   Director 
E.   Eck-man,   Jr.,   C.   B.   E 
(U.   S.  A.),   Director 
Services:   Staff  of  40  for  animated 
film  production  for  advertising  and 
entertainment     for     television     and 
cinema.    Industrial,   public   relations 
and    educational    films.    Facilities: 
Studio  for  both  celluloid  animation 
and    3-dimensional    puppet,    model 
animation.  Five  animation  cameras, 
including  an  0.\berr\ ;  3  model  cam- 
era setups.  Editorial  and  projection 
eqirlpment  for  35mm   and    16mm. 

RECENT  PRODUCTtONS  AND  SPONSORS 
Motion  Pictltres:  The  Colombo 
Plan.  (Central  Office  of  Informa- 
tion); The  Dulcohx  Film,  (Boeh- 
ringer  Ingelheim,  Ltd.);  TV  Films: 
Hamilton  the  Musical  Elephant, 
series,  (self-sponsored);  Popeye, 
(Rembrandt  Films);  TV  Co.mmer- 
cials:  Road  Safet>^  series;  Cadbury's 
Chocolate  series;  Nestle;  and  others. 

KINOCRAT  FILMS  LIMITED 

85  Cromwell  Road.  London 

S.  W.  7,  England 
Phone:  FRObisher  2242-3-4 
Date  of  Organization:   1937 
Associate    Companies:    Photo- 
graphic  Illustration   Ltd.; 
Sixteen   Services   Ltd.;    Telecam- 

eras. 
Gerald  Cookson,  FIBP,  Maiuiging 

Director 
S.  Brian  Gibson,  FIBP,  Technical 

Director 
Innes  Watson.  Sales  Director 
Ann  Martin,  Production 

Controller 
Odran  Walsh.  Head  of  Script 

Department 
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SER^^CES:  Production  of  16mm  tech- 
nical, industrial,  sales,  T\'  and  all 
iither  films  for  specialized  purposes 
from  script  to  screen,  except  proc- 
essing. .\ssociate  c-ompanies  pro- 
vide still  photography,  film  strips, 
studio  and  production  facilities  for 
industrial  units,  recording,  titling, 
animation,  editing,  shooting,  etc. 
Facilities:  Two  sound  stages;  full 
16mm  editing  and  animation  equip- 
ment; scripting;  recording  studio 
with  dubbing  and  postsyncing;  pre- 
view theatre;  16mm  Arriflex  cam- 
eias;  permanent  technical  crews. 
Represented  in  Manchester  and  Bir- 
mingham, England;  South  Africa, 
.Australia  and  Canada.  Closed-circuit 
T\'  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  British  Racing 
Green.  (Castrol  Ltd.);  Si.s-ters  Under 
the  Skin,  (Ford  Motor  Co.  Ltd.); 
Highway  to  the  Sun,  (Universal  Skv 
Tours);  The  Story  of  Spode.  ( W. 
T.  Copeland  Ltd.);  untitled  films, 
(Central  Office  of  Information). 


Marathon  International 

Prods.,  Inc. 

Publicity   House,   Bell   Street, 

London  N.W.   1,  England 

.Maurice   Ford,   in   charge 
(See  listing  in  New  York  City) 

VIsuiex   International 
Sales  Promotion  Organization 
26,   Clifton   Street,   London, 
E.C.  2,  England 

W.  John   Merrick,  Representative 
William  R.  Selmier,  Repr. 
(See   complete    listing    under   Laux 
Tonbildschau  KG.,  West  Germany) 


Washington  Video 
Productions,  Inc. 
14    F    Hyde    Park    Mansions, 
London  N.W.I,  England 

Howard    Connell,    Representative 
(See  complete  listing  under 
Washington,  D.  C.) 


•  ••  lc*c^U 
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MECCA 


* 


for  the  finest  quality 

35mm  and  16mm  black-and-white 

laboratory  service. 

Mecca  has  been  serving 

discriminating  producers 

for  24  years! 


Film  Center  Buililing,630NinthAvenue,NewYork  36,  N.Y.oCOIumbus  5-7676 

Affiliated  with  BYRON  MOTION  PICTURES,  Washington  7,   D.  C. 


WORLD    WIDE   ANIMATION 

LTD. 
34  Cursitor  Street,  London  E.C. 4, 

England 
Phone:    HOIbom    7666 
Date  of  Organization:    1955 
Hindle    Edgar,    Managing   Direc- 
tor, Producer 
James   Carr,   Director 
\'.  L.  Price,  Director 
Services:     Animated    cartoon    and 
puppet  films,  film  credits  and  titles, 
Facilities:    Same   as   World   Wide 
Pictures  Ltd. 

RECENT   PRODUCTIONS  AND    SPONSOIS 

Motion  Pictities:  Gods  Good 
Gases  (British  Oxygen  Co.,  Ltd.); 
animation  for  Admiralt\-,  War  Oif- 
fice.  Philips  Eindhoven';  T\''  Com- 
mercials: for  various  clients. 


WORLD  WIDE  PICTURES  LTD. 

34  Cursitor  Street,  London  E.C.4. 

England 
Phone:    HOLbom    7666 
Date  of  Organization:    1942 
James   Carr,    Managing   Director, 

Executive   Producer 
Hindle  Edgar,  Company  Director, 

Producer 
y.  L.  Price,  Company  Director 
Ser\tces:  35mm  and  16mm  spon- 
sored public  relations,  documentary, 
training  and  sales  films  for  indus- 
tr\'  and  Go\'emment  departments, 
T\'  programs.  Facilities:  London 
studio  85'x45',  with  full  equipment 
and  ancillari'  facilities.  Western  Elec- 
tric recording  theatre.  Theatre  and 
cutting  rooms  at  Curistor  Street 
(fully  equipped). 

RECENT  PRODUCTIONS  AND  SPONSODS 
Motion   Pictlties:    O   for  Oxygen^ 

(British  Oxygen  Co.  Ltd.);  The 
Pollsters,  (Life  Offices  Assn.);  OiU 
and  Fats,  three  films,  ( Unileveri 
Ltd.);  Ascot  a  Race  Against  Time, 

(George  Wimpey  &  So.,  Ltd.);  Getn 
eral  Strike,  (Granada  T\'  Network) 


WORLD  WIDE  TELEVISION 
FILM  SERVICES   LTD. 
34  Cursitor  Street,  London  E.C.4, 

England 
Phone:  HOLbom  7666 
Date  of  Organization:    1957 
Douglas  Kentish,  Managing 

Director 
James   Carr,   Director 
Hindle  Edgar,  Director 
V.  L.   Price,    Director 
Services:    All    t\-pes    of    TV    and 
cinema    advetrising    films.    Facili- 
ties:   Same    as    ^Vorld    Wide    PiO" 
tures  Ltd. 

RECENT  PRODUCTIONS  AND  SPONSMS 
T\'  Commercials:  Ser\ed  various 
clients  in  1961  through  the  major- 
it)'  of  principal  advertising  agencies., 
(See   other  listings). 


Overseas    Producers    Invited 

to  Submit  Listing  Text 

ir  Producers  in  lands  world- 
wide are  in\ited  to  submit  list- 
ing   data     for     these     pages. 
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NOW- IMMEDIATE  DELIVERY  on  ACMADE 


Heavy  volume  of  sales 
has  resulted  in  stepped- 
up  production  and  In- 
creased production  fa- 
cilities by  the  Acmade 
plant  in  England. 

FLORMAN 
&BABB 


exclusive  western 
hemisphere  distributor, 
is  now  stocking  all 
models  for  immediate 
delivery. 


ACMADE  TUNGSTEN 
PRECISION  SPLICER 

This  moderately  priced  splicer  incorporates 
new  precision  features  which  insure  absolute 
accuracy  and  safety  in  splicing.  Three  models 
are  available:  Model  16- 16mm..  Model  35- 
35mm.,  Model  35-16  combination  35mm.  and 
16mm. 


1.  The  combination  35mm.- 
16mm.  Model  features  retract- 
table  35mm.  and  16mm.  pins. 
This  permits  center  placement 
of  the  16mm.  pins  for  A  and  B 
roll  splicing. 


4.  Specially  designed  right- 
hand  pressure  block  permits 
easy  and  accurate  back-scrap- 
ing on  all  models. 


2.  Stainless  steel  blocks  are  precision  fitted  with 
Tungsten-Carbide  inserts  for  cutting.  Cutting  edges 
will  remain  sharp  and  last  forever. 


5.  Tempered  steel  springs  pro- 
vide perfect  pressure,  posi- 
tioning film  firmly  during 
sera  ping  and  spite  ingprocesses. 

5.  Thermostatically  controlled 
heater  maintains  constant 
100    temperature. 


3.  Attached  scraper  adjustable  for  depth 
jig  incorporated  on  splicer  base. 


fitting 


Model  16 

Model  35 


$299 

$299 


Model  35-16  -  $399 


ACMADE  MARK  II 

EDITING  TABLE 

Makes  Editing   Easy! 


^2975 


f.o.b.  New  York 

Operation  of  this  simple,  efficient  editing 
machine  can  be  mastered  in  minutes.  Con- 
tinuous (non-intermittent)  movement  pro- 
vides absolute  protection  for  your  film.  In- 
stant controls  and  declutching  allows  up  to 
50%  greater  speed  for  pic  &  sound  editing. 
All  combinations  of  16mm  and  or  35mm 
channels,  plus  magnetic  and  optical  sound 
available. 

WRITE   FOR   DETAILED    BROCHURE 


Acmade  Foot-Operated' Splicer  with  Tungsten  Tipped  Blades 


Combination 
1  6mm-35mm 
Mociel   .   .   . 

M495 


This  splicer  is  constructed,  as  is  usual 
with  ACMADE  products,  of  the  finest  mate 
rials  and  workmanship.  All  castings  are  of 
the  best  quality  and  the  top  body  and 
cutter  arms  are  seasoned  to  prevent  dis- 
tortion after  machining.  The  machining  is 
carried  out  to  limits  of±  .0005"  in  order 
that  the  cutter  blades  shall  close  in  a  dead 
parallel  manner.  The  cutter  blades  are 
made  from  stainless  steel  with  Tungsten 
Carbide  inserts,  and  afterwards  ground 
lapped  and  polished  to  a  limit  of  ±  .0002" 
thickness  and  the  cutting  edges  relieved  by 
1   .  The  Tungsten  Carbide  mserts  will  have 


indefinite  life  and  will  not  require  sharp- 
ening as  with  other  types.  A  heater  unit 
is  installed  in  the  top  body  of  the  machine. 
The  top  light  in  a  well  glass  fitting  is  at- 
tached to  the  body  of  the  machine  and  also 
an  inspection  light  in  the  waste  bin  to- 
gether with  cement  bottle  and  brush.  A 
scraper  block  is  supplied  and  also  a 
scraper  block  setting  )ib  and  support  shelf 
rubber-covered.  The  whole  machine  is  fin- 
ished in  first  quality  grey  hammer  and  all 
metal  parts  other  than  cutter  blades  are 
hard  flash  chromed. 


Serving  the 
World's  Finest 
Film  Makers 


FLORMAN  &  BABB,  Inc. 


68  W.  45th  St..  New  York  36,  N.  Y.  MUrray  Hill  2-2928 
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iT    ^  jB^  if    ^     FILM      PRODUCTI 


ON      IN      EUROPE 


FRANCE 


CINEMA   et   PUBLICITE 
Societe   Anonyme 
24  Avenue  Marceau,  Paris  Seme, 

France 
Phone:   BALzac  21-28 
Date  of  Organization:  1939 
laccjufs   Meynot,    Prcxidenl 
Jacques  Zadok,  General  Muiiager 
Charles    Peiffert,    Manager 
Pierre  Picherit,  Foreif^n  tirpt. 
Cuy    Briin.    Maurice   Chatelain. 
Pierre  Grimblat,  Christian   Du- 
valeix,   Robert  Gudin,    Bernard 
Lemoine,  ]-C.  Hugon,    Produc- 
ers 
Services:   Advertising  films.   35mm 
Eastmancolor  and  b&w  for  commer- 
cial T\'  and  cinema— live  action  and 
stop  motion.  Facilities:   Exhibition 
of  ad\'ertising  films  in  cinemas.  E.\- 
clusive    screening    rights     in     1440 
cinemas    in    France,    5.50    in    North 
Africa,    160   in   West   Africa,   30   in 
Equatorial   Africa,    19   in   Madagas- 
car. 

RECENT  PRODUCTIONS  AND  SPONSORS 
TnE.\TEB  Advertising  Films:  .\/(igic 
Ride.  (ChevTolet,  General  Motors); 
Hippohjte  fait  la  vaiixelle.  series. 
( Paic-Cadum-Palmolive) ;  D  u  b  o  . 
Dubon,  Dubonnet,  (Dubonnet); 
three  films  for  (Cinzano);  Votre 
protection  totale,  (Sanitized);  Les 
mains  heureuses,  ( Dreft-Procter  & 
Gamble);  Claudine  secretaire. 
(IBM);  Phis  de  seau  ni  dc  serpil- 
Icre;  Championne  du  Bowling; 
(Hoover). 

Robert  Lawrence  Productions 
5    .\\enue    \'elasquez 

Paris  Se,  France 

Jacques    de    Faramond, 
General   Manager 
(See  listing  under  New  York  Cit\) 

lES   ANALYSES 
CINEMATOGRAPHIQUES 
15    .\venue    de    Segur 

Paris  7eme,  France 
Phone:  BALzac  40-58 
Date  of  Organization:  1947 
Georges  Roze.  General  Manager 
Jean  X'incent,  Sales  Manager 
Robert  Arquer,  Production  Mgr. 
Ser\tces  &  F.ACiLiTiEs:  Department 
Production  and  Realization:  Docu- 
mentaries, industrial  and  sales  pro- 
motion films,  16mni  and  3.5mm  and 
filmstrips.  Department  Ultra-Ralen- 
ti:  Studios  with  high  speed  Kodak 
camera.  Department  Film:  Editing, 
titles,  effects,  synchroniz;ition.  dub- 
bing (cutting  rooms,  projection 
rooms).  Department  Equipment: 
Authorized  dealer  for  Bell  &  Howell. 
Department  Edition:  Diffusion  and 
sale  of  sales-training  films. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictliu:s;  Sam  luaires  D- 
Europe;  Through  VSSR;  Discover- 
ing Eastern  and  Southern  France: 
(Air  France);  Varilux,  (Societe  Des 
Lunetiers);  La  Promenade  En- 
chantee,  (French  Board  of  Foreign 
Affairs);  SLinKFU.M:  La  Proprele 
de  Paris,  (Prefecture  De  La  Seine). 
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GERMANY 


Halas  &  Botchelor 
Cartoon  Films,  Ltd. 
Lumina    Propaganda, 
Dusseldorfer   Strasse    1, 
Frank-furt    (Main),  West 
Germany 
Phone;    33-45-26 
Robert  MuUer.  Representative 
(See  complete  listing  under 
London,    England) 

LAUX  TONBILDSCHAU   KG. 

Schillerstrasse  2,  Frankfurt 
(Main),  %\'est  Germany 
Phone:    Frankfurt   (Main)   27441 
Date  of  Organization:    1947 


Representatives:    \isulex    Interna- 
tional   Sales    Promotion    Organ- 
ization.   England:    26.    Clifton 
St..    London.    E.G. 2.    England, 
W.    John    .Merrick.    Italy:    Piaz- 
zale      Principessa     Glotilde     6, 
Milan.    Italy,   Alessandro    Elisei 
di    C^olcettone. 
Helmut   Laux,  President 
.■\chim  Koch,  Vice-President 
Wolfgang  Fuchs.  Technical  Prod. 

&   Export  Manager 
Dr.   Herbert  Koch,  Sales    Promo- 
tion Manager 
Werner    Harzer,    Art.    Animation 
Director 

Sehvices:  Sound  slidefilms,  equip- 
ment, sales  promotion  programs  from 
research  to  planning  to  execution 
and  evaluation,  contests,  incentive 
programs,  all  collateral  advertising 
ser\ices.  F.acilities:  Complete  pho- 
to layout  from  camera  through  proc- 


Presenting. 
THE  IMPjg^rfRE! 

Namely,  A  Vfa^l^f  Using  Film 
To  Get  Through  To  TEEN-AGERS 

"PROFITS  IN  THE  BAG 


»» 


PROBLEM:  To  train  teen-age  super- 
market personnel  in  the  proper  methods 
of  packing  paper  bags  with  food  and 
grocery  items  and  to  help  motivate 
personnel  to  use  these  methods 
more  effectively. 

SOLUTION:  An  8-minute  film,  cast  in  a 
musical  form,  with  a  strong  sound  track 
using  an  orchestra,  a  chorus  and  the 
voice  of  Frank  Gallup  telling  the 
"bag-packing"  story  in  rhyming  patter 
style.  The  visual  treatment  uses  cut-out 
materials  and  real  objects  timed  to  the 
catchy  rhythms  of  the  track,  in  a 
presentation  that  entertains  as  it  trains. 


FOR  INFORMATION  OR  PRINTS: 

ELEKTRA  STUDIOS,   INC. 

33    WEST    4aTH    STREET.    NEW    YORK    36.  °NEW    YORK 
TELEPHONE:   JUDSON  2.3606 


LAUX  TONBILDSCHAU  KG: 
essing,  sound  studio  through  tape 
copying  facilities,  copy  and  layout, 
art  seriicis.  market  research. 
RECENT  PRODUCTIONS  AND  SPONSOI9 
Slidkfil.ms:  I'rcude  am  Laufenden 
Hand,  ( Badisclie  .\nilin  Ac  Sodafa- 
brik ) ;  Der  erfolgreictw  BAT  Ver- 
tieter,  (British  .•\nierican  Tobacct 
C]o. ) ;  Sclinell  prujen  —  genoi 
einstellen,  (Bosch);  Ein  lichen- 
s-uerter  Wagen  —  der  OPEL  Rekora 
Coupe,  (OPEL);  Everybody  Wira 
(Shell  International  Petroleum  Co.) 


Potomac   Films,    Inc. 
8    Martiusstrasse, 

Munich,  West  Germany 

Dr.    Norman    P.    Schenker, 
Representative 
(See  complete  listing  under 
(Washington,   D.   C.) 


HOLLAND 

CARILLON   FILMS   N.V. 

Koninginnelaan  4.5,  Riiswijk, 
(The  Hague),  Holland 

Phones:   986765-6-7  The  Hague 

Cable  Address:  Carillon  Films 
The   Hague 

Date    of    Organization:    Octobe 
1949 

Ted  de  Wit  and  Gerard  J.  Rai 
camp.  Managing  Directors  an 
Executive    Producers 
Emmanuel    Hamer,   Production 

Manager 
H.  G.  C.  Bergman,  Advisor  to 

Management 
Ruud  \an  der  Wal,  Script  Dep 

Head 
John    \an    der    Steen,    \arratic 

Dcpt.    Head 
Ronn\     Erends,    Senior    Product 
Prosper    Dekeukeleire,    Camera 

Department  Head 
N'ico   \  an   Biiarle.   Art   Director 
Peter   Konings.   Sound  Depart- 
ment Head  &  Foreign  Versic 
Dubbing   Service 
E\a    \an    Be\er\vijk,    Editing 

Department  Head 
Elly    van    Zoest.    Animation 

Department    Head 
M.    |.   Gascard.   Administration  ^ 
Department  Head 
Sehvices:  Complete  production  ser! 
ices  from  script  to  screen  in  35mi 
;uid  16min  color,  live-action,  animv 
tion   and   soundslides.   Specialists 
public    relations,    tourist    and    sal 
promotional    films;    T\'   commercif 
;uid  spots.  Distribution  arrangenieii 
for   sponsored    films.    Special   cqui 
ped  studio  and  narrators  for  foreii 
\ersions    dubbing   services.    Foreii 
narrations       in       authentic       idior 
French,    German,    Spanish.    Port 
guese,     Brazilian.     Dutch,     Danis 
Swedish.    Norwegian.    Italiiin.    Ai 
bic.      F.\cilities:      Shooting     stag 
Neuman  Sinclair,  .^rriflexes.  Bell ! 
Howell,    Cine    Kodak    Specials,    1 
mm    and    .35mm    cameras;    blim] 
dollies,  booms;  60,000  watt  lighti' 
equipment;    sound    with    Philips  ■ 
channel    17!imm.   4   channel   35ir; 
and   4   channel   twin   or  triple  traC 
35mm  stereophonic  sound;  Leeve] 

(CONTINUED       ON        PACE        16j 
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Ozalid  sets  the  world's  standard  for  overhead  projection 


New  Porta-Lite  7  makes  the  Ozalid 

OVERHEAD  PROJECTION  SYSTEM 

more  effective  than  ever! 

Everyone  grasps  your  ideas  faster  .  .  .  understands  more  clearly 
when  you  project  7x7  inch  color  transparencies  iJi  full  room  light 
with  the  revolutionary  new  Porta-Lite  7— the  smallest,  brightest, 
ready-to-use  portable  overhead  projector  ever  designed !  Or  use  the 
compact  new  Porta-Lite  10,  companion  to  the  Porta-Lite  7  for 
10  X  10  inch  transparencies.  Both  Porta-Lite  projectors  stay  set  up 
always— there's  no  assembly.  A  single  handgrip  and  aluminum-light 
construction  makes  them  easy  to  carry.  Prepare  transparencies  on 
color  foils  in  minutes  with  the  Ozalid*  Projecto-Printer  40  or  the 
Ozalid  Diazo  copier  in  your  repi-o  department.  Everything— foils, 
mounts,  lettering,  processors,  projectors  — to  meet  any  overhead 
projection  requirement  is  yours  from  Ozalid. 


Projecto-Printer  40  makes  perfect 
transparencies  from  maps,  pictures 
or  drawings  in  minutes. 


Vary  transparencies  with  14  basic 
image  and  background  colors  on 
Projecto-Viewfoils  and  other  Ozahd 
specialty  films. 


AABBCCDDEEEE 


Ozalid  accessories  include  Projecto- 
Mounts,  tracing  pads,  re-usable 
Planotype  lettering,  and  other  tools 
—to  make  any  job  easier. 


Send  this  coupon  today! 

OZALID,  Dept.  421 
Johnson  City,  New  York 
Gentlemen:  Send  complete  illus- 
trated information  on  Ozalid  Over- 
head Projection  System  equip- 
ment and  name  of  nearest  Ozalid 
Audio-Visual  Dealer. 

Name 

Firm 

Address 

City 


^Zone State. 
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CANADA  IS 
A  FOREIGN 
COUNTRY 

Canada  is  the  United  States' 
best  friend  and  best  customer 
—  but  it  is  a  "foreign"  country 
with  its  own  identity,  its  own 
customs  and  its  own  national 
outlook.    Wise   Americans 
recognize  this  fact  and  tailor 
their  message  to  Canadians. 

When  it  comes  to  films,  most 
choose    Crawley's,    Canada's 
largest  film  production  com- 
pany. 

^^<uv^/eu  ^l/n-U  SBlf^vlled 


181    Eglinton  Ave.  E. 
Toronto,  Ontario 


19  FAIRMONT  AVENUE 
OTTAWA,  CANADA 


1467  Mansfield  St. 
Montreal,   Quebec 


COMMERCIALS 
TV  CARTOONS 


estudios 


■  ■  ■ 


MESEJ0,15 

MADRID-SPAIN 


U.8.  SALES  OmCf 
MASTER  flLMS  INC- 
50e  MADISON  flll[NUE 
NEWVORKJ.V. 


iiiitiiiiiiiiiiiniitiiiiiiiiriiiitiiiiiiitii 
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FILM      PRODUCTION      IN      EUROP 


CARILLON  fILMS  N/V; 
Rich  soiiirI  r«iJi<liiiK  system  with 
synchro-piilse;  hilly  automatic  35- 
mm  Crass-Berlin  animation  camera 
and  stand;  40-scat  screening  theatre 
for  .3.5mm  and  16mm  and  double- 
head  magnetic  soundtracks;  script 
department  with  research  hbrary ; 
casting  files,  sound  effects  and  mu- 
sic librar\-;  cutting  room  facilities 
with  3.5mm  Steenbeck  (Cinema- 
scope) for  magnetic  tracks  in  17'-2- 
mm  and  3.5mm;  35mm  .\cmiola;  16- 
mm,  17!-inim  and  35mm  Mosiola 
with  soundtracks. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Spo.nsobs:  Wedestein  Ruliber;  Hein- 
ekin  Beer;  Gladstone  Cigarettes; 
Philips;  Hewitt  Robins;  K.L.M. 


Skssssj-sisssss 


ITALY 


Gilbert   Altschul 
Productions,   Inc. 
Via  Aristide  Leonari  67, 
Rome,  Italy 

Rodolfo   Besesti,   in    charge 
(See  listing  in  Chicago,  111.) 


Marathon  International 
Prods.  Inc. 
Via  Lucrezia  Caro  12,  Rome.  Italy 
Giovanni  Pucci,  in  charge 
(See  listing  in  New  York  City) 

Visulex  International 
Soles  Promotion  Organization 
Piazzale   Principessa   Clotilde   6, 
Milan,   Italy 


SPAIN 


ESTUDIOS  MACIAN   S.  A. 
Rbla.  Cataluna,  92,  Barcelona, 

Spain 
Phone:   227-63-59 

Date  of  Organization:    1956 

Francisco    Macian,    General 
Manager 

Jaime    Papaseit.    Production 
Director 

Gilberto    Soriano,    Camera    Dept. 
Head 

Jose  Mari,  Chief  Animation  Dept. 

Isabel  Belio,  Animation  Dept. 
Sehvices;  Commercial  and  T\' 
films;  short  metrage  cinema;  car- 
toon and  special  effects.  F.\cilities: 
Studios  with  two  stages;  model  ani- 
mation stage  effects;  cartoon  ani- 
mation studio  equipped  with  .3.5mni 
animation   stand. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictihes:  Silvana.  i  Sil- 
vana  S.A.,  Switzerland);  Griffin, 
(New  York);  PiUen  Callao.  (Pilsen 
Callao  Peru);  Sheaffer's.  ( Sheaf fer"s 
Peru);  Sazonador  \Va.^hington. 
(Peru). 


ESTUDIOS  MORO   S.   A. 

-  MOVIERECORD,   S.  A. 
Los  Mesejo  15,  Madrid,  Spain 
Phone:   251-18-00 
Date  of  Organization:    1950 

U.  S.  Sales  Office:  Master  FUd 
Distributors,  Inc.,  509  Madisc 
Ave.,  New  York.  \.  Y'. 
Phone:  MUrray  Hill  8-822 
George  Caputo,  Manager 

Santiago    Moro,    General    Mgr. 

Jose  Luis  Moro,  Animation 
Manager  j 

Eduardo  Augustin,  Sale.i  Dir. 

Feli.\   Carrasco,   Production 
Director  ' 

Services:  Commercial  and  T 
films;  documentary  films;  she 
subjects  in  live  action  or  cartoor 
F.\ciLiTiES:  Studios  with  thri 
stages;  model  animation  stage;  cai 
toon  animation  studio  equipped  wi 
3.5mm  animation  stands;  dubbii 
and  recording. 

RECENT   PRODUCTIONS   AND    SPONSO 

Motion  Pictures;  Clia-Clta,   (Ma 
well  House  Coffee);  Fotir  Bunni: 
(Scott    Paper);    Rocks,    (Martini 
Rossi);  TGP,  (G  &  P  Tea);  Muxi 
fa.    (Camel  Cigarettes-). 


Potomac  Films,   Inc. 
Joaquin  Maria,  Lopez  6S  , 

Madrid,   Spain 

Hugo   Serra   Hamilton, 
Representative 

(See  complete  listing  under    ' 
Washington,  D.  C.)  ' 


SCANDINAVIA 


DENMARK 

ARNO   STUDIO  A/S 

Meldahlsgade    1,    Copenhagen, 

Denmark 
Phone:    Minerva   3080 

Date   of   Organization:    lanuarAl 

19.50 
Tage  Amo.  President 
Ar\ed   Tholle,    Vice-President 
Use    Schultz.    Secretary 
Knud   Johansen,   Trca.mrer         ] 
Carl  Otto  Petersen,  Production- 

Manager 
A\e\  Pless.  Chief  Sound  Engine^ 
Jorgen  Thomsen,  Sound  £ngimj 
Soren   Bredsdorff,   Asst.   Sout\d 

Engineer 

Borge    Madsen,    Studio    Manual 

Per  Bressendorf,  Asst. 

Photographer 

Services:  Production  of  motion  p 

tures  for  go\crnment,  industo',  c 

cation   and   television,    plus   recoi 

ing.  editing  and  dubbing  into 

ous  languages.  F.^cilities:   Ap^ 

2,200  sq.  ft.   of  studio  space.  " 

trally   located   mi.\ing  studio.   Wi 

equipped     narration     studio.     Ei( 


162 


BUSINESS     SCREE 


ARNO  STUDIO  A/S: 
eras  (Arriflex,  Debrie,  Bell  & 
I'ell,  Bolex— soundproof  and  si- 
i).  120,000  watts  of  lighting 
|ipment.  35  and  16mm  optical 
(rders.  6  channel  mixing  console, 
lonophone  recording.  Music  and 
id  effects  hbrary.  Electronics 
(ice  dept.  Engineering  research 
i.  Three  projection  rooms.  Two 
iks. 

;.NT  PRODUCTIONS  AND  SPONSORS 
aON  PiCTUBES:  Koiutabel.  (Dan- 
IjArmy  Welfare  Organization); 
id  Irrigation,  (Danish  Agricul- 
al  Information  Office);  various 
^idinavian  language  \'ersions  for 
Civegian,  Swedish  &  Danish  Em- 
l^ers  Associations. 


CENTRA-FILM  A/S 
litchellsgade  9,  Copenhagen,  V, 
Denmark 
hone:    Minerva    7120 

late  of  Organization:   1961 
psociated   Companies:    Oy   Cen- 
I  tra-Film  AB  Helsinki.  Finland. 
Centralfilm      G.m.b.H.,      Ham- 
burg,     Germany.      Centralfilm 
A/S,    Oslo,    Norway.   AB   Cen- 
tralfilm, Stockholm,  Sweden, 
rik  Witte,  General  Manager 
E'lCEs:     Motion    pictures,     slide- 
liproduction.  F.\cilities:  Produc- 
0.  equipment  as  needed. 

E«NT  PRODUCTIONS  AND  SPONSORS 
I^ION  PiCTLTsES:  Kraft  cheese, 
[iWalter  Thompson,  Frankfurt); 
'tjfejne;  Valo;  (Lintas,  Copenha- 
ei ;  Lego  Toy,  (Lego  System  A/S, 
Itimark);  Elidor,  (Lintas,  Ham- 
u). 


Scandia  Films 
een  Blichersvej   1 
tjpenhagen   F.   Denmark 
'  ].  Farding.   Representative 
fc  complete  listing  of  Unit  One 
1  m  Productions,  Los  Angeles ) 


FINLAND 

I    OY  CENTRA-FILM  AB 

Rautatiekatu   II.  Helsinki, 
I  Finland 
|ione:    447371 
ate  of  Organization:    1960 
^'Sociated    Companies:     Central- 
film    A/S,    Copenhagen,    Den- 
imark.     Centralfilm     G.m.b.H., 
Hamburg,    Germany.    Central- 
film   A/S,    Oslo,    Nor\vay.    AB 
Centralfilm,     Stockholm,     Swe- 
jden. 

l|rs.    Singa    Sandelin,    General 
iManager 

ye  Kant,  Production  Mgr. 
EriCES:  Motion  pictures  for  gov- 
n"^ent,  business  and  industry  (live 
ctn  and  cartoon).  F.iCH-iTiEs: 
il:  and  recording  studios  witli 
tillequipment. 

ten   PRODUCTIONS  AND    SPONSORS 

Hjis:  for  Sunsilk;  Sunil;  Rexona; 
ig|il;  OMO;  Lux  Liquid;  (Lintas); 
'i^n;  Marlon;  Jane  Hellen;  (Suo- 
3e,Trilcoo  Oy  Ab.);  Kellogg's  Rice 
■ri)ies;  (Vaassan  Hovrymvlly); 
UiFiLMS:  Oil  Cabei  (Finnish 
:aM  Works  Co.  Ltd.);  sales  train- 
igiilms,   (UPO  Oy). 


ONE 
CALL 
TO 


Geco 

RENTS 
EVERY- 
THING 


WORLDS  LARGEST  STOCK  OF  CAMERAS,  LIGHTS, 

RECORDING  AND  EDITING  EQUIPMENT — expertly  maintained 

by  World's  finest  and  largest  motion  picture  and  TV  repair  department — 

FOR  DELIVERY  ANYWHERE  IN  THE  WORLD.   WE  SERVE 

MORE  PRODUCERS  THAN  ALL  OTHER  SOURCES 

COMBINED.   How  about  You? 


(£flm€Rfl  €(^uipm€nT  (o.,  inc. 


Frank  C.  Zucker,  President 
315  W.  43rd   St., 
New  York   36.  N.  Y, 
JUdson  6-1420 


Lighting:    Arcs — Floods — 
Spots —  Incondescents  — 
nmers — Reflectors — All  Light- 
ing Accessories 

Generators:     Porto  ble — Truck 
Mounted 

Sound    Equipment:      Magnetic — 
Optical — Mikes — Booms 
Grip    Equipment:     Parollels  — 
Goboes — Other   Grip    Accessories 


fi  TM  #707529 

Cameras:  I6mm  &  35mfn — Sound  (Single  or 
Double  System) — Silent — Hi-Speed — Instru- 
mentation 

Cranes,  Dollies:    Crab — Western 

— Portable  Ponorom 

Lenses:      Wide     angle — Zoom  — 

Teiephoto — Anomorphic 

Editing    Equipment:     Moviolas — 

Viewers — -Splicers — Re  winders 

Projection   Equipment:     16mm  & 

35mm— Sound  &  Silent — Slide — 

Continuous 

Television:    Closed  Circuit  TV 

Camera  Cars 


n 


Florida:  California:  Washington.  D.C.: 

51  East  10th  Ave.,  6510  Santa  Monica  Blvd.  Gregory  Bell 

Hialeah,  Florida  Hollywood.  California  927  15th  St..  N.W. 

TUxedo8  4604  Hollywood  9  8321  3471153 


Camera  Equipment  Co.,   Inc.,   Dept  8-21.  315  W.  43rd  St..   N.  Y.  36.   N.  Y. 

Gentlemen:  Pleose  rush  me  your  FREE  complete  catalogue  of   Rentoi 
Equipment. 


Sfreet_ 
City 


1_  . 
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FOR   MEDICINE 
EDUCATION 
INDUSTRY 
TELEVISION 
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STURGIS-GRANT 
PRODUCTIONS.  INC. 

322   East   44tli   Street.   New   York    17.   N.Y. 
Muiiay  Hill  9-4994 


Educational  and 
Job  Training 
Programs:  To 
orient,  explain, 
motivate. 


Rossmore 
Productions 

•  Consultants 

•  Producers 

•  Salesmate 

Rossmore  Productions 
offers  professional  audio 
visual  services  to  com- 
panies interested  in 
achieving  the  optimum. 
Give  us  the  opportunity 
of  working  with  you  on 
your  next  sales  promo- 
tion, merchandising  and 
educational  programs. 


Rossmore  Productions 
and  Selling  Methods,  Inc. 


NORWAY 

CENTRALFILM   A/S 

Akeberg\oii-ii  o(\  Oslo  Norway 

Phone:  67-63-93 

Date  of  Organization;    August, 
19.52 

Associated  Companies:  Central- 
film  A  S.  Copenhagen.  Den- 
mark. Oy  Centra-film  AB,  Hel- 
sinki, Finland.  Centralfilm  G.- 
m.b.H..  Hamburg,  Germany, 
AB  Centralfilm,  Stockholm, 
.Sweden. 

Kiuit-Jorgen  Erichsen,  .\/nnaging 
Director 

Kjell   .\ustad.   Assi^ant    Manager 

Services:  Production  of  all  types 
nf  sponsored  films  and  slidefilms. 
FACILITIES:  Studio  with  200  KW; 
.35mm  and  16mm  cameras;  record- 
ing and  cutting  equipment;  theatre. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictx'bes:  Untitled  films 
for:  Philips;  Volvo;  Remington; 
Shell;  Esso;  Scotchlite;  exclusive 
film  and  slidefilm  producer  for  A  S 
De-No-Fa  &  Lilleborg  Fabrikker 
( Norwegian  Unilever  Associate) ; 
Slidefilms  &  TV  Commebcl^ls: 
For  sponsors  in  Finland  and  Ger- 
many 

SVEKON   FILM 

Seiersbjerget   7.   Bergen.   Norway 
Phone:    146S8-146S0 
Date   of  Organization:    1950 
Haakon    Sandberg,   Oitiier. 

Managing    Director 
Sverre   Sandberg,   Ouner, 

Manafiing   Director 

Services:  16mm  and  3.5inm  film 
jDroduction  for  documentary,  educa- 
tional, public  relations  and  T\' 
films.  F.\cilities:  16mm  and  3.5mm 
sound  recording  studio.  16mm  single 
and  double  system  equipment;  16- 
mm  and  35mm  cameras. 

RECENT    PRODUCTIONS   AND    SPONSORS 

Motion-  Pi<TrnES;  Berfiiii  Anno 
1962.  (Bergens  Privatbank  ) ;  Ankcr- 
plass  i  \eic  York.  ( Norwegian  Sea- 
mens  Church);  Bergens  Havn. 
(Bergen  Municipality);  Stender  3. 
(Stender);  Vestlandsposten,  (Nor- 
wegian  Broadcasting  T\'). 


AB  CENTRAIFIIM 
RECENT  PRODUCTIONS  AND  SPONSOI 
Motion  Pk  tikes.  Slidefilms 
T\'  Commercials:  for  Unileve: 
AB  \'olvo;  .•\SEA;  British-.America 
Tobacco  Co.;  J.  Walter  Thompsoi 
Facit  Findus;  Hans  Schwartzkoj 
(Black  Head).  

FORBERG-FILM  AB 

Kungsgatan    27,    Stockholm, 

Sweden 
Phone:    1116.55 

Date  of  Organization;   1934 
E.   Forberg,  Pres.,  Cen.  Mgr. 
O.   Forberg.  Assistant 
T.   Hultgreu,   Executive  Sec.  & 

Trea-ttircr 
H.  Peters.  Director 
K.  Pill,  .Art  Department 

Services:  Motion  pictures  in  35  an 
16mm  and  slidefilms  for  indnstria 
sales  and  personnel  training.  F, 
cilities:  Camera  and  lighting  fi 
35  and  16mm  motion  picture 
sound  recording;  complete  facilitv 
for  sound  slidefilms. 

RECENT  PRODUCTIONS  AND  SPONSO 
Motion  Picti  res:  For  the  Kappa 
Federation;  Slidefilms;  Untitli 
productions  for  .-^B  Svenska  God 
centraler;  Atlas  Copco;  Bofors;  Bu 
tfabriks  AB;  Casco;  Husqvam 
Modern  Kitchens;  State  Railway 
State  Road  &  Waterbuilding;  Thij 
Insurance. 


SWEDEN 


AB   CENTRALFILM 
Kaknas.    Stockholm,    Sweden 
Phone:   63-14-30 

Date  of  Organization;    1947 

Associated  Companies:  Central- 
film  A  S,  Copenhagen.  Den- 
mark. Oy  Centra-film  .\B.  Hel- 
sinki, Finland.  Centralfilm  G.- 
m.b.H.,  Hamburg,  Germany. 
Centralfilm  .\  S,  Oslo,  Norwa\ . 

P.  O.  Nuhma,  President 

H.  I.  Hansson.  Managing  Director 

Services:  Production  of  all  types 
of  sponsored  films  and  slidefilms. 
Facilities:  Film  studios  with  cam- 
eras, cameramen,  recording,  cutting 
ecjuipment,  modem  laboratories,  etc. 


A.   B.   KINOCENTRALEN 

Drottninggatan   49.   Stockholm 

C,   Sweden 
Phone:  23  05  35  Vaxel 
Date   of   Organization:    1918 
.A.  Ronnlof,  .Managing  Director 
F.  Terselius.  Sales  Manager 
L.   .\lm.  Studio  Manager 
H.   Hallbjorn.   Laboratories  Dei 

Head 

Services:  Production  and  distrib 
tion  of  sponsored,  advertising,  ed 
cation  and  instruction  films,  filmU 
and  slidefilms;  live  action  and  ai 
m:ited.  F.\cilitie.s:  Complete  stuc 
including  sound  and  cutting  depa:. 
nients.  16mm  and  35mm  camen; 
projection  rooms  and  laboratoritl 
black  and  white  and  color.  Exhilj 
tion  with  exclusive  screening  rigl 
in   500  theatres. 

RECENT    PRODUCTIONS   AND    SP0NSC| 

Motion  Futures:  Coin'  Fisbii 
I  Kevmersholm);  Minutes  of  fa 
well.  (State  Railroads);  /."(> 
Chocolade.  (Mazetti);  /mi</i  i 
Shrli.  I  Assn.  of  Nurses);  The  Bai 
(Svenska  Handelsbanken) . 


PB.ODUCXION 


m  f memo -BUY  m. 

lotation  proiuttion 
35&l6mn-b&»f-tolo 

116  New  Montgomery  Strei 
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^oose 

the  ONE 
PACKAGE 

deal  from 

JACK  A. FROST/ 

. .  saves  you  TIME  and 
money  on  PRODUCTION 
RENTAL  needs ! . . . . 


JACK  A.FROST 


COBO  HALL  OFFICE:  401  Washington  Blvd. 
Km.  3H3,  WO  2-1255,  Detroit  26,  Midiigon 


MAIN   OFFICE:  234  Piquette 
TR  3-8030,  Detroit  2, Michigan 


CANADIAN  OFFICE:  6  Showbridge, 
BEImonI  2-1145,  Toronto,  Conoda 
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ARTRANSA  PARK 
TELEVISION   PTY.   LTD. 
Warringah  Road,  Frcncli's  Forest, 
Sydne>-,   New   South   \\'ales 
Phone:   JY  9311 
Date  of  Organization:    1956 

Branches:  218  High  Street,  Kew, 

\'ictoria,  P.  Britnell,  Prod.  Mgr. 
New     York;      Amalgamated     TV 

Services,    229    W'est    43rd    St. 

New  York  36. 
L.  Manger,  Dir.,  Intematl  Ops. 
IH.M.  Oswin,  General  Manager 
R.  A.  Becker,  General  Sales  Mgr. 
D.  L.  Hall,  Manager 
C.  Pym.  Assistant  Sales  Manager 
A.  Ezard.  Senior  Producer, 

Director 
A.  R.  Litchfield,  Manager, 

Documentary  Development 
G.    Lo\\T\-,    Manager,    Production 

Facilities 
G.  Lowe,  Director  of  Photography 
C.  Woolveridge,  Art  Director 
A.   Allen,   Recording  Director 

Services:  Feature  production,  T\' 
program  production,  TV  commer- 
cials and  theatrical  advertising  films, 
documentary  films,  training  and  in- 
dustrial films.  Studios  are  equipped 
to  handle  film,  videotape,  and  ani- 
mation production.  F.^cilities:  3-5 
and  16mm  film  production  equip- 
ment including  Mitchell  B\C  and 
Arrifle.x  cameras,  0.\berr>'  optical 
printer  and  animation  camera,  \\'est- 
rex  and  Magnasync  sound  equip- 
ment. Sound  stages,  lighting,  etc. 
Videotape  installation  comprises  3 
Ampex  recorders  equipped  with  se- 
lective editing. 

RECENT  PRODUCTfONS  AND  SPONSORS 
Motion  PicTrpEs:  Anzac.  ( John- 
son &  Johnson);  Whiplash.  (Berger 
&  Sons,  &  William  .\niott  Ltd.); 
Tobacco  in  Au.'itralia,  (Rothmans  of 
Pall  Mall);  A  Tree  Lives  On.  (Ma- 
sonite  Corporation  of  Australia ) ; 
The  Kernel  Came  to  Dinner,  (Gor- 
don Edgell  &  Sons);  The  Glass 
Mmintain;  Bus  Run;  (Spastic  Cen- 
tre); Melbourne  Suggests;  Canber- 
ra The  Capital;  (Vacuum  Oil  Co. 
Ltd.). 

CAMBRIDGE  FILM  AND  TV 
PRODUCTIONS   PTY.   LTD. 

221    Pclham   St.,   Carlton   N.3, 

Melbourne,   V'icloria 
Phones:    34-2166-7-8 
Cable:   CAMFITEL,   Melbourne 
Date  of  Organization:    1949 

W.   V.   Morgan,   Chairman 
George  Morcom,  General  Mgr. 
Neil  Duncan,   Secretary 
Dennis  Trewin,  Production 
Kevin   Franzi,   Editor 
Barbara  Millar,  Graphics 
Lynette   Chandler,    Reception 
Seb\ices:  Producers  of  cinema  and 
TV  commercials,  business  and  docu- 
mentary  films,   slidefilms,   etc.     Fa- 
CH-ITIES:   35mm  and   16mm  camera 
equipment,  35mm   .Mitchell;    stxidio 
crane,  mixing  console,  interlock    fa- 
cilities,   animation     tables,     preview 
theatre,   optical   effects. 
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FILM    PRODUCTION:    PACIFIC    &    FAR    EAST 


CAMBRIDGE   FILM   PRODUCTIONS: 
RECENT   PRODUCTIONS   AND    SPONSORS 

Motion  Pictubes:  Heart  of  the 
Shoe,  (G.  N.  Raymond  Ltd.);  Pur- 
est Treasure.  (Australian  content 
photographed  for  Marathon  Inter- 
national for  Volkswagenwerk  .\.G.. 
Germany);  The.\tre  &  T\'  Com- 
mercials: for  X'odka  X'iborowa; 
Kodak  (A'asia)  Pty.  Ltd.;  Turner 
Industries  Pty.  Ltd.;  Heinemann 
Electric;  Bear  Brand  Milk;  Comm. 
of  Victoria;  B.A.L.M.  Paints;  Nicho- 
las Pty.  Ltd.;  Robert  Bosch  Pty. 
Ltd.;  and  others. 


HERSCHELLS  FILMS  PTY.   LIMITED 

31  Agnes  Street,  East  Melbourne, 

\ictoria 
Phone:   MF   1956 

Date  of  Organization:   1910 
I".  F.  Knight,  Chairman 
Ro\'  A.  Driver,  Managing  Direc- 
tor 
.\.  L.   King.  Director 
F.   \A'.  Tliomas,   Secretary 


HERSCHEllS  FILM  PTY,  LTD.: 
Services:  16mm  and  3.5mm  pro- 
duction services  for  industrial,  sales 
promotion,  public  relations,  educa- 
tional and  training  films;  c-olor  and 
black  and  white.  Facilities:  Pro- 
duction, scripting,  recording  and  edi- 
torial facilities;  16mm  and  .35mm 
laboratory  for  same  day  rush  ser\'- 
ice;  theatrette. 

RECENT   PRODUCTIONS  AND   SPONSORS 

Motion  Pictires:  Our  Suan,  ( En- 
chante  Film  &  T\'  Productions); 
The  Bandit  Goes  Bush,  (Baxter 
Productions);  Melbourne.  (T;is- 
manian  Tourist  Bureau);  Sno-Wi^r, 
(Littleton  Harvey  Adv.);  Bravo. 
((Josmopohtan  Films);  Manufacture 
of  Hot  Water  Bottles,  (Ansell  Rub- 
ber Co.);  Toyland;  Wild  West 
Round  Up;  (Hector  Crawford  Pro- 
ductions); The  Golden  Drive  In, 
(  Houlihans ) ;  Propane  Gas  Experi- 
ment. (Gas  &  Fuel  Corporation); 
Tantangara  Dam.  (Utah  .\ustralia 
Ltd.). 


JAPAN 

EDUCATIONAL  FILM 
EXCHANGE,   INC. 
3   Ginza    Nishi    6-Chome, 
Chuo-Ku,  Tokyo,  Japan 
Phone:   (571)  9351 
Date  of  Organization:    Febniai 

1949  :| 

Branch    Offices:    Tokyo,    Osal 
Nago\a,      Fukuoka,      Sappoi 
Kanazawa,  Fukiishima. 
E.   Kanazashi,  President 
E,   Ikeda,  Managing  Director 
T.   Iseki,  Director 
I.    Hirao,   Studio   Manager 
Y.  Katagiri,    Kwanto   General 

Manager 
S.  Tanaka,  Kwanto  Branch  Mi 
T.    Kikuchi,    Hokkaido    Branch 

Manager 
K.   Y'ano,   Ku:an.mi  General  M, 
S.    Torii,    Kuan.'iai    Branch    M, 
M.  Imaizumi,  Chubu  Branch  M, 
Y'.  Y'abe,  Kyushu  Branch  Mgr. 
G.   Nakatani,   Acting  Foreign 
Manager 
Services:    Production   and   distril 
tion   (also  renting  film  libraries) 
educational  and  cultural  films;  cl 
dren's  films     (dramas    and    anin 
tion);   T\"  films    and    commercij 
Facilities:   21.648    sq.    ft.    stud 
four    stages.    4, .592    sq.    ft.;      otl 
buildings.    3,963    sq.     ft.:     600,0 
watts  power  suppK';  600.000  wa 
lighting.    Parvo.     Arricord.     Spec 
Cine-Kodak.  Mitchell.  Bell  &  How 
Filmo    cameras;     35mm     animati 
stands;    Topcon.    Primo,     etc.,     s 
cameras;   management  and  staff 
40;  animation  staff  of  40. 
RECENT   PRODUCTIONS  AND   SPONS( 
Motion-   Pictures:    Tale   of  a  P 
Safety  for  School  Kids;  Internatio; 
Friendship;  Happiness  for  To-M 
rote;   Kids  of  the  Houic  of  llo), 
A  Little  Girl  and  Balloon;  Frcs,^ 
Love   and   Light;    (Daiei);    Fcnm 
Diary;       Birds'      Wings;       (Mot 
Times);    Father    and    Son;    M   ' 
and  Daughter;    (Scenario);  V: 
Change;    Keep   Good   Order; 
ncsc   Forestry;    Work  and   Fo:.^ 
Planning     and     Draft;      (Khim., 
Heart  and  Veins;  Function  of  II 
monc;  Function  of  Kidney;  Funct 
of  Ears;  Function  of  Eyes;  Funct  i 
of  Bones;  (Nichiei  Kagaku);  I'liii 
Xations;  Warm  and  Cold  Countrtii 
Conquer   Illness;    Living    in   Mo\r9 
tain  and  \ear  Sea;   Things  ForgrT 
ten;   (Nihou  \'ideo);  Easy  Desigim 
Drum     and     Fife     Band;      (Hiktl 
Hodo).  '* 

INTERLINGUAL 
TELEVISION   K.K. 
Shimonaka  BIdg..  36-1  Akasak 
Hitotsugi-cho,  Tokyo,  Japan 
Phone:   481-7450 

Date  of  Organization:   1957 
Date  of  Incorporation:    195S 
-Affiliate   Companies:    Interline  ' 

Television,  Inc.,  New  Y'oil. 

N.    Y..    Engadinstr.    6,    I  ; 

Switzerland,     H.     Hats.     (  ' 

Mgr. 
George  .\.  Shirokow,  Reprcsi  • 

tive  Director 
M.   C.  Lu,  Representative 

Director 
T.  Asada,  Director  (Cont) 
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HIS  ANIMATION  STAND  TAKES 
ICTliKEd  i-LMi  lid  BACK 


rUING    COLUMN    STAIMD 

hi  is  the  only  stand  manufactured  which  functions  in 

loiontai,  diagonal  and  the   normal  vertical   positions. 

1 1  so  soundly  and  ingeniously  designed  that  it  will 

la  your  highest  standards  of  performance  for  animation, 

it|g,  filmstrip  and  special  effects  work. 

is!  conventional  stand, 

t  'ers  full  motorization 

fj-S,  E-W  camera  mo- 

10  and  zoom  at  prices 

obarable  to  manual 

lO'ls  of  stands  which 

opt  possess  its  other 

eyres.  And  it  offers 

rqer  zoom   range  and 

re^  N-S,  E-W  travel  than 

"lling  in  its  field. 

o'ed  in  any  diagonal 

'0;ion  through  90°,  this 

mis  designed  for  three- 

linnsiona!  animation, 

'u;et  animation  and 

ro,ct  photography.  All 

lonent  is  in  the  cam- 

'a:ompound,   not   the 

ab  as  is  common,  and 

ar  can  always  be  posi- 

io  d  properly,  even 

'tl^  off-stand.  horizontal 

loitDntal  adaptation,  with  stage  dropped,  permits  shoot- 
igif  wall  mounted  art  of  theoretically  unlimited  size, 
este  its  modest  price  (from  $995.00)  the  P-A  Tilting 
din  Stand  is  built  to  highest  standards.  Base  is  cast 
orind  steel,  the  finest  type  of  construction,  and  dual 
fral  columns  insure  rigidity.  All  movements  are  on 
ro  d  steel  with  no-play  ball  bearings  and  are  registered 
y  'unters  to  1/100  of  an  inch.  Most  important,  this 
tai  is  engineered  to  a  building  block  concept  and  its 
apilities  can  be  expanded  by  addition  of  accessories. 


PQRTMAIM  STAIMD  On  the  market  for 
3  years,  this  stand  has  consistently  out-performed  all 
comers.  It  is  beautiful  in  the  efficiency  of  its  design. 
The  basic  stand  is  engineered  to  achieve  maximum  rigidity, 
capacity  and  versatility.  It  sets  new  standards  in  all  three 
respects.  Its  compact  cast  iron  base  represents  a  major 
advance,  and  is  one  reason  why  the  Portman  costs  less 
than  competitive  stands. 

More  than  40  accessory  units  are  available  to  help  you 
custom  build  your  Portman  to  your  own  specific  needs. 
These  include  the  most  advanced  components  on  the 
market,  again,  eacti  engineered  for  versatile  performance. 
The  Portman  offers  more 
peg  track  movement  than 
the  stand  you  are  using 
now  and  will  accommo- 
date virtually  every  carri- 
era  available,  including 
our  own.  The  Acme-Port- 
man  Rack-Over  is  a  16- 
35mm  combination  that 
does  things  no  single 
camera  could  ever  do  be- 
fore. You'll  want  to  con- 
sider it  with  the  stand. 


9> 


Second  Annual  P.A.  Animation  Seminar 

April9, 10, 11  — 

Grossinger's  Country  Club,  Liberty,  N.  Y. 

Participation  Limited  to  100 — Inquire  Now. 


PQRTMAIM  35MM  SIIMGLE- 
DOUBLE    FRAME    CAMERA 

The  rapidly-growing  filmstrip  and  slide  field  demands  a 
high-efficiency  camera.  We  designed  one  and  it  also  per- 
forms beautifully  in  slide  motion  operation.  Principal 
feature  is  quick  conversion  from  single  to  double  frame 
and  it  also  offers  a  radical  new  type  of  viewer. 

We've  tried  to  use  this  page  to  show  you  why 
Plwto-Animation  is  citanging  some  old  ideas 
about  ivhat  a  stand  should  do.  In  the  final 
analysis  it  comes  down  to  engineering  and  un- 
derstanding of  what  you  want  to  do.  Before  you 
do  anything  about  new  equipment,  a^k  us  for 


the  whole  story. 


Warren  Portman,  Pres. 


P.A.  EQUIPMENT  USERS  INCLUDE: 

Ansel  Studios  ■  Australian  Broadcasting  Commission  ■  Bay 
State  Films  ■  Convin  Studros  ■  Encyclopedia  Brittanica  Films 
Ford  Motor  Company  ■  Hallmark  Films  ■  Hercules  Powder 
Company  ■  Keesler  Air  Force  Base  ■  KVOS-TV  (Canada)  ■  Martin 
Company  ■  Mayo  Clinic  ■  National  Admin,  of  Space  Agencies, 
Huntsville,  Ala.  ■  Nationwide  Insurance  ■  Rembrandt  Films 
Sage.  Bukar  &  Larisch  ■  Sperry  Gyroscope  (Div.  of  Sperry  Rand 
Corp.)  ■  Tinfo  Productions  ■  University  of  Kansas  ■  University 
of  Virginia  (Medical  School). 


PHOTO-AIMIMATIOIM,  INC. 


34  SOUTH  WEST  STREET    ■     MOUNT  VERNON,    NEW  YORK    ■ 


MO  4-6069 

-Jl 


UMBER      1 


VOLUME     23 
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INTERLINGUAL  TELEVISION: 
T.  Okita.  Office  M<mai-er 
S.  Ikeda,  Operations  Manager 
Skhvicks:  Animated  cartoons  in 
l)&u'  and  color  for  export  to 
r.  S.  A.;  animated  and  live  T\' 
spots;  stop-motion  work:  rotoscop- 
inp;  sound-color  filmstrips;  motion 
pictures  for  business  and  T\'  in  16- 
niiii  and  35mm;  technical  assistance 
to  U.  S.  film  producers  on  location 
shooting  in  Japan;  foreign  language 
film  dubbing.  Facilities:  Complete 
hue  of  Oxbern,-  animation  equip- 
ment; pennanent  staff  of  animation 
artists  trained  to  U.  S.  standards 
and  requirements;  sound  recording 
on  tape,  film,  magnetic  film,  Aiupex 
and  MagnasNTic  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictubes:  On  the  Raft;  Ali 
Baha  and  Forty  Thieves;  Explorer; 
(Philip  Morris);  Pancho  Pantera; 
Astincion;  (Laboratories  Picot);  The 
Painter,  (Pepsi-Cola  Intematl): 
Filmstrips:  series  of  six  training 
filmstrips  for  Coca-Cola  Co.;  T\' 
CoMMERCHLS:  for  Ken>on  &  Eck- 
hardt;  Young  &  Rubicam;  Noble; 
Fuller  Productions;   and   others. 

INTERNATIONAL  MOTION 
PICTURE  COMPANY,   INC. 

Katak-ura    Bldg.,    Kyobashi, 
Chuoku,    Tokyo,    Japan 
Phone:   281-5778-9 

Cable  Address:   lANMUTSU, 

Tokyo 
Date  of  Organization:    Februar\'. 

19.52 
Ian   .\Iutsu,   President 
Shokichi   .\Iogami,   Director 
(ujun   Furukawa.   Director 
Services:     Producers    of    industrial 
and  business  films;  TV  films;  news- 
reel  assignments:  16mm  and  .3.5mm. 
F.\ciLiTiEs:  Full  time  camera,  sound 
and    office    staff;    own    production 
«quipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Picti'bes:  Princess  Alcxan- 
dra  Visits  japan,  i  Japanese  Foreign 
Office);  Automatic  Boiding  Agp. 
(AMF);  Magnet  Wires.  (Furukawa 
Electric):  Myopia  in  Japan.  (UN- 
World  Health  Organization);  Azuma 
Hot  Springs,  (Yamagata  Prefecture). 

MITSUI   PRODUCTIONS,   LTD. 

^Formerly      Mitsui     .^rt     Film 

Productions    Co.,    Ltd. ) 
Mitsui  Main  Bldg.,  Room  5.55 
No.    1,    2-Chome    Nihonbashi, 
Muromachi,  Tokyo,  Japan 
Phone:   241-1570,  67.5.5,  2251 
Date  of  Organization:  May,  1952 
Noboru  Andoh,   President 
Takaosa  Mitsui,  General  Mgr. 
Soya  Mizuki,   Director  & 

Production    Head 
Haruto  Nishihara.  Director 
Takanaru   Mitsui,   Auditor 
Hisayoshi  Satoh,  Counsellor 
Services:    Documentary   production 
of  motion  pictures.  T\'  commercials 
and    sound    slidefilms    for    art,    his- 
torical   assets,   natural   and    medical 
science,    teacher's    guide,    industrx 
and    engineering,    public    and    civil 
relations,  etc.  F.\cilities:   Complete 
motion  picture  production  facilities. 


FILM    PRODUCTION:    PACIFIC    &    FAR    EAST 


MITSUI  PRODUCTIONS: 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PirTinKs:  The  Modern 
Hank.  (Mitsui  Bank  Ltd.);  Kobe 
Steel  Works  Ltd.  Marches  On; 
Stainless  Steel  Tubing,  (Kobe  Steel 
Works  Co.,  Ltd.);  The  Pipelines 
Over  the  Seas.  (Mitsui  Shipbuild- 
ing &  Engineering  Co.);  Aladdin's 
Flame,  (General  Bussan  Kaisha. 
Ltd.). 


SHU-TAGUCHI 
PRODUCTIONS,   INC. 

2,  5-Chonie,   Shiba-Tamuracho. 

Minatn-ku,  Toyko,  Japan 
Mailing  Address:  Central  P.  O. 

Box    394,    Tokyo 
Phone:   431-0461,  4741 

Date    of    Organization:    Januar)-, 
1948 

Takeshi  Kawai.  President-Prod. 

Yasushi  Taguchi,   Director-Prod. 
Services:    16mm   and   35mm    films 
in   color   or   b&w   for   business    and 
industry;  sales  promotion,  public  re- 


SHU-TAGUCHI  PRODUCTIONS: 
lations.  educational,  medical,  scien- 
tific and  travel  films.  F.\cilities: 
35mm  N.  C.  Mitchell.  Eyemo  cam- 
eras; 16mm  Cine  Kodak  Special. 
Bell  &  Howell  Filnio  cameras:  100 
k\v.  lighting  equipment;  editing 
room  with  all  necessary  equipment. 
RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  PiCTi'nf:s:  Thermal  Pouer 
Plant;  Super  to  Mammoth  Tanker; 
Construction  of  Sagara  Bridge; 
(Mitsubishi  He;ivy  Industries  Re- 
organized, Ltd.,  Mitsubishi  Electric 
Co.  Ltd.);  Cormorant  Fishing,  (Ja- 
pan Tourist  Assn.). 

TOKYO  CINEMA 

COMPANY,   INC. 
Onii    Brotherhood    Building 

2-1   Surugadai.  Kanda,  Toyko 
Phone:   Tokyo  291-6351-4 

Date   of  Organization:    March, 

19.54 
Sozo   Okada,    President 
Akira  Iwasaki,  Director 
Yutaka  Yoshimi,  Director 


SPRING  1962 

Currently  producing  for: 

AMF  ATOMICS 

E.  W.   BLISS  COMPANY 

DELCOTE,   INC. 

EASTMAN  CHEMICAL 
PRODUCTS,   INC. 

HERCULES  POWDER  COMPANY 

NATIONAL  TOOL,   DIE  & 
PRECISION  MACHINING  ASSN. 

U.  S.   NAVY 

VIDMAR,   INC. 

FRED  WITTNER  COMPANY 


FARRELL    AND    GAGE    FILMS    •    INC. 

213  Eoil  38lh  Slreel    •    New  York   16,  N.  Y.    •    MUrroy  Hill   3-8358 


TOKYO  CINEMA  COMPANY: 
Services:  16mm  and  35mm  moti 
pictures  in  color,  b&w  for  indusb 
education  and  medical-scienti 
fields.  F.^ciLiTiES:  Complete  faci 
ties  and  permanent  staff  for  mode 
production  of  all  types. 
RECENT  PRODUCTIONS  AND  SPONSC 
.Motion  Pictities:  Cancer  Ce 
within  Living  Bodies;  /n  Pursiut 
Cancer  Cells;  (Chugai  Pharmaceu 
cal  Co.  Ltd.);  Technique  of  Eh 
ironies;  Creation  of  Sounds;  Tec 
niques  of  Light;  (Matsushita  Ek 
trie  Industrial  Co.,  Ltd.);  Electro 
ics,  ( Japan  Foundation  for  the  P( 
motion  of  Science  and  Technolon 
Gasoline,   (Maruzen  Oil  Co.,  Ltd 


Washington   Video 
Productions,    Inc. 
CPO  Box  710,  Tokyo,  Japan 
Ian   Mutsu,   Representative 

29  Macdonnell  Road,  Apt.    3! 

Hong  Kong 
Robert  Arculli.  Representative 

(See  complete  listing  under 
Washington.    D.  C. ) 


MALAYA 


^ 


CATHAY   FILM  SERVICES  LTD 

Cathay-Keris   Film   Studios, 

East  Coast  Road, 

Singapore  15,  Malaya 
Date  of  Organization:    19.57 
Tom    Hodge.    Managing   Diren 

&  Executive  Producer 
Noni    W'right,    Producer   & 

Writer-Director 
Services:  Production  of  advertisiti 
public  relations,  documentary  :1 
news  and  training  films.  Locat . 
shooting  an\-where  in  East;  35i  i 
and  16mm  b&w.  color  and  sou  . 
F.\cilities:  Fully-equipped  modi 
studio  for  rental  with  qualified  te(- 
nicians. 

RECENT  PRODUCTIONS  AND  SPONSS 
Motion  Pictl-res:  for  Martell;  f  ■ 
risons  &  Crosfield;  Yardley;  Manr 
Standard  \acuum;  Brooke  Bi 
Tea;  Listerine;  Quaker  Oats:  L(  i 
Marx  Tovs:  Johnson  &  Johns 
Koolaid;  Frigidaire:  Phiytex;  He:- 
C:amv  Watches:  Saridon;  and  oth' 

AFRICA 

FACTUAL  FILMS   LIMITED 
P.O.  Box  8290,  Nairobi,  Keny 
Phone:  27704 
Date  of  Organization:  1958 
John   C.   Gee.   Managing  Dir. 
Luke   Broadle\.   Technical  Dii 
Services:    Producers   of  35mm 
16mm  documentar).  advertising 
industrial     films.     F.\cilities:    1 
duction  and  recording  studio;  ISjl 
and  35mm  cameras  and  equipml. 
RECENT   PRODUCTIONS  AND   SPONS* 
Motion     Pictures:     Li/oh-s    Ml 
(Lvons   Ice  Cream);   Cooking  i* 
Hotjal,      (Royal     Baking     Powdij; 
.\i>\EKTisiNG     Films:     for    Vincjj 
Chemical  Co.;  Raleigh  Industrie:?! 
East   Africa  Ltd.;   H.   Miller  &   '■ 
Ltd. 
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THE    POTENTIAL    OF    TODAY'S 


EACH  NEW  FILM  further  enlarges  the  already  huge 
audience  for  useful.  informati\e,  factual  motion  pictures. 
And  each  new  season  brings  additional  titles  of  sponsored 
film  subjects  to  feed  the  insatiable  demand  of  organized 
audiences  for  education  and  information  via  the  screen. 

More  than  a  half-million  16mm  motion  picture  projec- 
tors are  operated  night  and  day  in  the  schools,  community 
halls,  plants,  clubrooms.  lodges,  churches  and  other  places 
where  organized  groups  meet  to  "share  the  vision." 

Television  program  directors  look  to  sponsored  pictures 
for  public-service  use  on  both  netvv'orks  and  local  stations. 
A  single  showing  in  Manhattan  last  fall  brought  such  film 
to  nearly  200,000  homes ! 

Both  "hard-top"  and  drive-in  theaters  continue  to  wel- 
come interesting  sponsored  short  subjects  of  top  quality. 
A  minimum  schedule  \vould  embrace  5,000  theaters;  the 
best  of  today's  films  will  show  to  millions  of  viewers,  can 
go  to  upwards  of  10,000  houses  throughout  the  U.  S.  alone. 

Preparatory  steps  hav-e  been  taken  to  "open"  audiences 
through  organized  distribution  methods  in  the  Common 
Market  countries  of  Europe.  Many  of  the  best  sponsored 
pictures  already  find  their  way  abroad  through  government 
channels;  the  8mm  plan  of  the  U.  S.  Department  of  Com- 
merce is  still  another  a\enue  to  carry  trade  films  abroad. 

A  vital  key  to  this  tremendous  audience  potential  lies 
n  the  listing  of  the  organized,  specializing  distribution 
companies  on  the  following  pages.  The  economy  and  effec- 
fectiveness  of  the  sei-vices  they  offer  are  w orthy  of  re\iew . 


FOR  SALE 


"In  The 
Besinnins" 


16nim  Sound  •  Color 
28  Minutes 


The  story  of  flic  Earth's 

history  as  rc'c'calcd  by 

the  Grand  Can  von 


This  film  has  won  international 
recognition.  It  is  one  of  the 
most  "in  demand"  films  circu- 
lated by  a  sponsored  film  dis- 
tribution service. 


A  very  good  potential  exists 
either  for  sponsored  showings  or 
for  the  sale  of  prints  to  schools. 


Produced  in  1953.  this  film  is 
timeless.  The  original  is  in  ex- 
cellent condition.  Nearly  all 
printing  has  been  from  intcr- 
nesfative. 


For  information  concerning  the 
]3urchase  of  all  rights  to  this 
film,  write  or  telephone  Edward 
Fulham,  612  S.  Flower  St., 
Los  Angeles.  Calif..  Af.Xdison 
6-.5711. 


0 


^ 


ASSOCIATION   FILMS,   INC. 
Headquarters  Office: 
347  Madison  .\ve..  New  York  17,  N.  Y. 
Phone:  MUrray  Hill  .5-2242 

].   R.   Bingham.   President 

A.  L.  Fredrick,  Executive  Vice-President 

and  Treasurer 
Reg.  S.  E\ans,  Vice-President,  Sales 
Robert    Finehout,    Vice-President,    Sales    & 

S«/('.s-  Promotion 
Robert   Mitchell,  Vice-President,  Operations 
Robert   Bucher,   Vice-President.   Director  of 
Advertising   &    Television 
Regional   Film   Distribution';   for  the  Eastern 
Area,   Broad   at   Elm,    Ridgefield,    N.    ].   Phone: 
WHitney  3-8200.   E.   H.   |ohnson.   Manager  and 
Sales  Rep.;  For  the  Midwestern  Area:  561  Hill- 
gro\e  .\\eiuie.  La  Grange,  111.  Phone;  FLeetwood 
4-0.576.  M.  G.  Weiland,  Manager  and  Sales  Rep.; 
For  the  Western  .\rea:   799   Stevenson   St.,   San 
Francisco    3,    Calif.    Phone:     Underbill    1-5305. 
W.  O.  Siler,   Manager  and  Sales  Rep.;   For  the 
Southice.'itern  Area:    1108  Jackson  St..  Dallas  2, 
Texas.    Phone:     Riverside    8-8759.    Carl    Stahl, 
Manager  and  Sales  Rep. 

B.\ckgroun-d:  Founded  in  1911  (as  "The  YMCA 
Motion  Picture  Bureau."  a  division  of  the  Inter- 
national Committee  of  the  Y'.MCA's).  Association 
Films  was  the  first  sponsored  film  distributor  in 
America.  In  1949,  the  company  was  incorporated 
as  an  independent  national  distribution  service. 
Services;  Promotion,  publicity;  booking,  ship- 
ping, storage  and  inspection  of  prints  (elec- 
tronically); film  programming  (community  and 
school  groups);  film  programming  (TV  stations). 
Furnishes  montliK  reports  on  print  acti\it\'  and 
audiences  (IBM  tabukited);  advance  booking 
notices  to  sponsors;  correspondence  and  confir- 
mations (to  users);  merch;mdising  of  teaching 
aids  and  other  film-related  materials;  and  print 
servicing  (physical  handling  of  professional,  sales 
and  T\'  prints). 

Opebatio.n:  Prints  and  bookings  are  serviced 
from  lour  regional  film  distribution  centers, 
wholly  owned  by  Association  Films. 

■Association  Telefilms  —  This  television  divi- 
sion is  responsible  for  creation  and  distribution 
of  special  sponsored  film  series,  including  .Ameri- 
can Family,  (a  T\'  magazine  starring  Zacharv 
Scott  and  Ruth  Ford),  Discovering  America, 
(ti'a\'cl  and  transportation).  Your  Neighbor— the 
World,  (world  ;iffairs).  Theatre  30,  (half-hour 
sponsored  films  with  story  lines,),  Camera  15, 
(news  and  views),  and  Rx  Your  Health  and 
Safety,  (health  and  safety  package).  Association 
Telefilms  also  prepares  T\'  promotion  kits  and 
other  special  services  for  sponsors  and  stations. 


1^  this  SNinbo).  appearing  o\'er  a 
distributor's  listing,  indicates  that  display  adver- 
tising containing  additional  ;ind  nselul  reference 
data  appears  in  other  pages  of  this  12th  Annual 
Production    Re\  iew    issue. 


THE  JAM   HANDY   ORGANIZATION,   INC. 

Head(|uarters  Office: 

2S21   K.  Grand  Blvd.,  Detroit   11,  Mich. 

Phone:   TRinity  5-2450 

Bett\'  W'attcrs.  in  charge.  Distribution  Servii  rs 
Skrvicks;  Currently  distributing  theatric. illy 
throughout  the  U.  S.  A.  with  fift\-odd  years  ot 
active  experience  in  the  theatrical  and  nnn- 
theatrical  field.  Special  services  include  physical 
liiuidling  ot  sponsored  films  for  self-equip])c'd 
;iuclicnces;  major  convention  projection  ser\  ice 
in  all  iJrincipal  cities.  See  studio  listing  p.i'jcs 
for  complete  data  on  corpor.ite  background. 


IDEAL  PICTURES,   INC. 

Headquarters  Office: 

58  East  South  Water  St.,  Chicago  1,  III. 

Phone;   Financial  6-5480 

Paul  R.  Foght,  President 

Eddie  Nakagama,   Vice-President,  Secretan, 

C.  M.   Hadden,   Trea.surer 

Richard  Turner,  Sales  Manager 

Henry   Soulen,   Eastern    Representative 
Branch   Exchanges;    2114    Eighth   .Avenue    \ 
Birmingham   1,  Ala.;    1840  Alcatraz  Ave..   Berke' 
lev  3,   Calif.;   2221   S.   Olive  St.,  Los  Angeles  7' 
Calif,;  714-18th  St.,  Denver  2,  Colo.;  55  NE  1.3tl 
St.,   Miami   32.   Fla.;   71    Walton   St.   N.W..   At 
lanta  3.   Ga.;    1370   S.    Beretania   St.,   Honoluk' 
Hawaii;  58  E.  South  Water  St.,  Chicago  1.   111.' 
1.5  E.  Mar\'land  St..  Indianapolis  4,  Ind.;  61(S  S 
5th  St..  Louisville  2,  Kv.;  1303  Pntania  St..  .\e\ 
Orleans  13,  La.;  102  W.  25th  St.',  Baltimore  U. 
Md.;   42   Melrose   St.,   Boston    16,   Mass.;    1592; 
Grand     River    Ave.,     Detroit    27,     Mich.;     340 
Nicollet  Ave.,  Minneapolis  8,  Minn.;  1402  Liku- 
St.,  Kansas  Citv  6,  .\lo.;  4028  \.  Kingshiglnv  .n 
St.   Louis   15,  Mo.;  4529  Spring  St..  Omah.i.   ( 
Neb.;  1558  Main  St.,  Buffalo  9.  N.  Y.:  321  We; 
44th  St..  New  York  36.  N.  Y.;  2110  Pavne  Ave 
Cleveland  14.  Ohio;   1201  S.  W.  Morrison,  For 
land  5,  Ore.;    14  Wood  St..  Pitt.sbnrgh  22.   Pa 
18   S.    Third   St.,    Memphis    3.    Tcnn.;    2434    ; 
Harwood,  Dallas  15,  Texas;  Brigham  Y'oung  In 
versitv,  Provo,  Utah;  One  E.  Main  St..  Riehnion 
19,  Va.;  and  4431  W.  North  .Ave.,  Milwauki-c 
Background;   Founded   in   1920  in   Chicago.   I, 
the   past   40   years,    has    growni    into    a   nation, 
organization  of  28  offices  handling  rental   filn 
for    schools,    churches,    clubs    and    industry.    1' 
1948   Ideal  began   the   distribution   of   industri. 
films,  for  the  first  time  making  available  a  provti 
p;iying  customer  list   for   the  distribution   of  ii 
dustrial  films  ser\ices. 

Services;  Promotion,  publicity;  booking,  slii| 
ping,  storage  and  inspection  of  prints  ( ric- 
ironically);  film  programming  (community  ,ii 
school  groups);  film  programming  (TV  statinns 
Furnishes  monthly  reports  on  print  acti\it\  ,ii 
audiences,  all  supported  by  actual  signed  .in< 
ence  reports;  adv;rnce  booking  notices  to  sp" 
sors;  conespondence  and  confirmations  (to  usi  is 
merchandising  of  te;iching  aids  and  other  lili 
related  materials;  print  servicing  (physical  li.i 
dliiig  of  professional,  sales  and  TV  prints  l 
Oi'tiiATiox:  Prints  and  bookings  are  serxici 
from  28  company  controlled  distribution  cento 


^ 


INSTITUTE   OF   VISUAL 
COMMUNICATION,   INC. 
40  East  49tli  St..  New  York   17,  N.  Y. 
Phone:    ELdorado   5-1443 

Services:  A  pioneer  distributor  of  sponsored  a 
educational  motion  pictures,  etc..  to  self-equipp 
audiences.  t\    stations.    See  listing  on  page   11 
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A3DERN  TALKING   PICTURE  SERVICE,   INC. 
leadquarters   Office: 
1  East  54th  St.,  New  York  22,  N.  Y. 
'hone:  PLaza  8-2900 

;"raiik  Ailinghaus,  President 

^arl  Lenz,  Vice-President.  Sales 

V.   H.    (Bill)    MacCallum,   Vice-President. 

Modern   Learning  Aid.<:  Division 
Ll.'iie  Cox,  Treasurer 

ialph  Del  Coro,  Client  Service  Manager 
'hil   Murph\',   AdvertiMng  &   Promotion 

Manager 

NATIONAL    SALES    OFFICES 

■l\sTERN  Division  Sales: 

I  East  54th   St.,   New  York  22,  N.  Y. 

'hone:   PLaza   8-2900 

{.  H.    (Dick)    Rogers;   lames    dim)    Davis; 
Cmie  Lutz;  and  [oseph  Lynch. 

Vt  Detroit: 

.9818  Mack  Avenue,  Detroit  36,  Mich. 

fhone:   TUxedo  4-6222 

IV.  M.   (Bill)   Oard,  Vice-President 

\t  Pittsbitbgh  : 

!10  Grant  St.,  Pittsburgh   19,  Pa. 

j'hone:  GRant  1-9118 


pon  Konn 


in  charge. 


111. 


Central  Division  Sales: 
Prudential  Plaza,  Chicago   1, 
phone:    DElaware  7-3252 

L  R.    (Art)    Bach,  Vice-President 
)an  Kater,  Cliff  Wells 

Vestern  Division  Sales: 

Vt  San  Francisco: 

144  Market  St.,  San  Francisco  5,  California 

'hone:  Yukon  2-9414 

lobert  A.  Kelley,  in  charge. 

Vt  Los  Angeles: 

il2  S.  Flower  St.,  Los  Angeles  17,  Calif. 

•hone:  MAdison  9-2121 

\.  M.    (Dick)    Hough,  Vice-President 

iouTHERN   Division   Sales: 

710  H  Street,  N.  W. 

iVashington  6,  D.  C. 

Phone:  STerling  3-3377 

'ack   Lalley.   Vice-President 

hr  Toronto: 

f40  Merton  St.,  Toronto  7,  Ontario 

Phone:  Hudson  5-4419 

Sruce  Thomas,  in  charge. 

B:kcrount):  The  outgiowth  of  a  pioneering 
gram  in  the  field  of  talking  motion  pictures 
Electrical  Research  Products,  Inc.,  a  sub- 
iiary  of  the  Western  Electric  Co.,  formed  in 
1  !7  at  the  birth  of  the  commercial  sound  motion 
Ppire  medium.  Modem  Talking  Picture  Sei-vice 
fit  emerged  as  the  non-theatrical  department 
3|that  compan\'.  An  early  pioneer  in  the  licens- 
ir,  and  operation  of  portable  sound  projection 
.i,)aratus  and  also  providing  projection  service 
ti;  industr\',  etc..  Modern's  present  trade  name 
"s  adopted  by  its  licensees  in  1935  and  Frank- 
Ainghaus,  then  of  ERPI,  «as  placed  in  charge 
Oj  this  growing  activity.  Modem  became  an 
ii|ependent  corporation  on  July  1,  1937,  under 
tlj  ownership  and  management  of  its  distribu- 
lii  employees. 

SiviCES:  In  1962,  in  its  25th  year,  Modern 
Presents  over  400  organizations  from  industr\-, 
cnmerce  and  the  professions,  distributing  their 
p:ilic  relations  films  to  schools,  colleges,  indus- 
tul  plants,  offices,  and  to  the  pubic  and  private 
cibs,  and  social  groups  throughout  the  United 
Sites  and  Canada.  Other  primary  channels  of 
ditribution   in  which   Modern  is   a  leading  spe- 


MODERN   TALKING   PICTURE  SERVICE: 

tialist  include;  theatres  showing  sponsored  short 
subjects;  television  stations;  and  rural  roadshow 
operations.  Modern  operates  a  network  of  31 
regional  libraries.  For  sponsors  utilizing  its  serv- 
ice, the  compan\'  promotes,  ships,  cleans,  re- 
pairs, maintains  and  stores  their  films.  Addi- 
tionally, it  counts  audience  attendance,  records 
their  comments  and  furnishes  the  sponsor  a 
monthly  tabulation.  Extensive  IBM  facilities  and 
equipment  for  promotional  printing  are  main- 
tained at  Xew  York  headquarters.  All  regional 
libraries  are  equipped  for  electronic  film  inspec- 
tion and  handling.  In  1960,  Modern  established 
its  Modern  Learning  Aids  division  to  distribute 
educational  films  for  purchase,  subscription 
(series  rental)  and  lease-to-buy.  MLA  distributes 
the  high  school  physics  films  developed  b\'  the 
Physical  Science  Study  Committee. 
Regional  Exchanges  are  located  in  Atlanta, 
Boston,  Buffalo,  Cedar  Rapids,  Charlotte,  Chi- 
cago, Cincinnati,  Cleveland,  Dallas,  Denver, 
Detroit,  Harrisburg,  Houston,  Indianapolis, 
Kansas  City,  Los  Angeles,  Memphis,  Milwaukee, 
Minneapolis,  New  Orleans,  New  Y'ork,  Omaha, 
Philadelphia,  Pittsburgh,  St.  Louis,  San  Fran- 
cisco, Seattle,  Washington  D.  C.  as  well  as  in 
Honolulu,  Hawaii;  Anchorage,  Alaska  and  Toron- 
to, Ontario. 

Special  Activities  &  Public.\tions:  A  physical 
handling  service  is  maintained  for  technical 
professional  and  special  films.  Recent  references 
for  sponsor  reading  (a\'ailable  on  letterhead  re- 
quest or  by  telephone  from  listed  sales  offices) 
include:  "The  Opportunity  for  Sponsored  Films" 
—"Business  Films  at  the  Movies"— "How  Tele- 
vision Stations  Use  Business  Sponsored  Films" 
—  "The  Teen  Age  Market"— and  "Series  Pro- 
gramming, PR  Films  Free  From  Modem  TV." 


THE  PRINCETON   FIIM  CENTER,   INC. 
Mount  Lucas  Road,  Princeton,  New  Jersey 
Phone:  WA  4-3550 

Gordon  Knox,  President 
Services:  Distribution  of  sponsored  motion  pic- 
tures to  self-equipped  audiences  and  tele\ision 
stations.  See  Production  Review  listing  for  fur- 
ther details  and  coi-porate  activities. 
Distribution  Offices  &  Representives:  Mr. 
Charles  Palmer,  2623  Temple  Street,  HolKwood, 
California;  Mr.  W.  B.  Ware,  101  Walton  Street, 
N.  W.,  Arianta,  Geogria;  Mr.  William  Butz,  2504 
Eakin  Street,  Dallas,  Texas;  Mr.  Harold  O. 
Ruhge,  .38.30  North  Lincoln  Avenue,  Chicago  13, 
Illinois;  Mr.  David  Amaud,  255  Minna  Street, 
San  Francisco,  California. 


ROTHACKER,   INC. 

Headquarters  Office: 

Time  &  Life  Building,  Rockefeller  Center 
New  York  20,  New  York 

Phone:   Circle  5-6878 

Douglas  D.  Rothacker,  Jr.,  President 

W.    Stanfield    Cooper,    Vice-President 

Ma>nie  R.  Dawson,  Secretary 
Background:  Established  in  1910  as  the  Roth- 
acker Film  Manufacturing  Co.,  producer  and 
distributor  of  educational  films,  the  organization 
was  subsequently  reorganized  as  Rothacker,  Inc., 
and  is  currenth"  engaged  in  specialized  business 
film  distribution  through  all  available  media  to 
audiences  throughout  the  world. 
Services  and  Oper.ation:  For  all  types  of  non- 
theatrical  audiences,  and  for  theatrical  and  tele- 
vision showings,  indi\'idual  promotional  cam- 
paigns, audience  selection,  publicity,  multiple 
confirmation,  audit  follow-up  are  done  on  a  sepa- 


FILM  DISTRIBUTION 


ROTHACKER  INCORPORATED: 
rate  basis  for  each  film.  Prints  are  all  hand- 
inspected,  somid-read,  cleaned,  repaired,  shipped, 
stored  and  ii  complete  record  maintained  on  con- 
dition of  each  print;  annual  print  breakdown 
with  classifications  sent  as  well  as  monthly  ex- 
hibition reports  with  full  information  of  each 
showing;  special  questionnaires  provide  addi- 
tional information  on  audience  reaction,  com- 
ments. Supervisory  operation  in  New  Y'ork  sup- 
plemented by  distributors  functioning  locally  in 
New  England,  the  South,  Middle  West  and  Far 
West. 

Foreign  Distribution:  In  addition  to  full  cover- 
age nationally,  Rothacker,  Inc.,  now  offers  its 
international  distributing  service  covering  Eu- 
rope, the  Orient  and  Latin  America.  The  same 
standards  of  operations,  available  domestically, 
are  handled,  for  Europe  and  the  Far  East, 
through  representati\'es  directed  by  staff  in 
New  York.  For  Latin  America,  arrangements  are 
m:ide  through  the  facilities  of  Servicio  de  Infor- 
macion    Panamericana. 


STERLING-MOVIES  U.S.A.,  INC. 

Headquarters  Office: 

375   Park  Ave.,  New  York  22,  N.  Y. 

Phone;  JUdson  6-1717 

Charles    Dolan,   President 

Sophie    Hohne,    Exec.    Vice-President 

Robert  Kirsten,  Vice-President,   in   charge, 

Programming 
Roger  Cahane>',  Vice-President.  General 

Klanager 
Kadoza   Worthy,   Comptroller 
Opheli;i   Bmssah',   Manager,   Television 

Distribution 
Gordon   Hempel,   Manager,   General  Distribu- 
tion 
Morton     J.     Fink,     Manager,    News-  Screen, 
Inc.,   (located  at  Headquarters  Office) 
Regional   Film   Exchanges:    Eastern   Area:    43 
W._61st  St.,  New  York  23,  N.  Y.,  Phone:  JUdson 
6-1717.      John      Saitta.      Manager.      Midivestern 
Area:  100  W.  Monroe  St.,  Chicago  3.  111.,  Phone: 
Financial     6-0155.     Donald     Freese,     Manager. 
Western   .Area:    1469    \'ine    St.,    Hollvwood    28, 
Calif.,  Phone:    Hollywood  4-62.56.   Ralph   Rafik, 
Manager.     Soiithiccitern    Area:     Miller's     \'isual 
Aids,  519  Pennsvlvania  Ave.,  Fort  Worth,  Texas 
Phone:    EDison '2-7184. 

Services;  National  distribution  of  sponsored 
motion  pictures  to  self-equipped  audiences  and 
television  stations.  Programming,  publicity  and 
promotion  for  sponsored  films.  Physical  print 
handling,  inspection  and  shipping.  Also  active  in 
servicing  sponsored  and  public  relations  films 
via  Videotape  to  tape-equipped  television  stations 
and   television   networks. 

News-Scbeen,  Inc.:  Syndication  of  sponsored 
newsfilm  stories  to  T\'  stations.  Production,  edit- 
ing,  script   preparation,    distribution,   reporting. 

UNITED  WORLD  FILMS,  INC. 

Headquarters  Office: 

1445  Park  Ave.,  New  York  29,  N.  Y. 

Phone:    TRafalgar  6-5200 

fames  M.   Franey,  Pre.iident 

Murray  Goodman,  Vice-President,  Ca.'itle 

Package  Films 
John  D.  Desmond,  Vice-President, 

Distribution    Services 
Arthur  McLaughlin,  Director,  Sponsored  Film 

Department 
Wm.    Sherman   Greene,    Client   Services 
William   B.   Laub,   Director,   Publicitii 
Don    Freeburg,    Director,    Advertising 
(continued    on    the     following     page) 
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Imitation  is  the 

SINCEREST  FORM 
OF  FLATTERY! 

Years  ago  lin  fact  back  in  1939)  we  origi- 
nated the  drum-type  of  magazine  for  slides. 
Wtien  others  try  to  use  the  radial  drum  it 
should  be  l(ept  in  mind  that  the  precision  of 
operation  of  the  SELECTROSLIDE  is  due  to 
the  precise  tolerances  in  engineering  of  the 
unit  AND  the  spring-steel  slide-holders  which 
accommodate  ANY  SLItJE  MOUNTS. 

Ask  about  these  and  other  important  ad- 
vantages which  put  SELECTROSLIDE  ahead 
of  anything  in  the  field  years  ago-and  keep 
SELECTROSLIDE  in  the  vanguard  in  the  fields 
of  teaching,  sales  training,  selling  and  lec- 
turing. 

Write  for  illustrated  literature  and 
name  of  nearest  distributor 


ftisauppe 

Esfob/ished  I92.< 


2201  Beverly  Blvd. 
Los  Angeles  57.  Calif. 
Phone:  DU  9-1288 


MANUFACTURERS  OF  SELECTROSLIDE 
CONTINUOUS  AUTOMATED  SLIDE  PROJECTORS 


"Men>  Award  Winner"  of  the  Brusieh  World's  Fair 


I 


AUDIO/VISUAL 
CALCULATOR 

8'16*35mm 

INSTANTLY  CONVERTS  •  time  segments 
into  film  footage  •  feet  into  film  frames 
•  retord  siies  into  time  segments  •  and 
indicates  specifitations  for  artwork  and 
transparencies. 

Just  m  this  free  cakulotor  compiles  complete  oudio/ 
visual  information  into  one  convenient  tool,  Filmock  con- 
solidotes  complete  audio  /visual  focilities  under  one  roof. 
flLMACK  STUDIOS  •  45  years  of  audio 
visual  experience. 

PRODUCERS  OF 

slides  •  slide  films-  motion  pictures  (8 -U'  35  mm) 
for  television. industry .theotres 
write  or  call 

FILMACK  (D  STUDIOS 

1331  S.  Wabash  Ave.  •  HA-7-4855  -Chicago 5,  III. 


FILM   DISTRIBUTION 


UNITED  WORLD  FILMS: 
Division  Okfick.s;  (for  spDiisorod  lilins);  287 
Tfclnvood  Drive,  Atlanta.  Ga.,  J.  Hunt.  Manafier. 
2227  lirvaiit  St..  Dallas,  'IVxas,  John  Weston, 
MuiMger.  .542  S.  Dearborn  St.,  Chiea^o,  111.. 
Louis  Chiecki,  Mtiiuificr.  7374  Melrose  Avenue, 
Lo.s  Angeles,  Calif.,  Herman  Block,  Manager, 
and  5023  N.  E.  Sandy  Blvd.,  Portland,  Ore., 
l<"raneis   Schulz,   Manager. 

Services:  United  World  Filius,  Inc.,  a  division 
of  Universal-International  Pictures,  Inc.,  is  ex- 
clusively a  film  distribution  organization.  Physi- 
cal handling  of  sponsored  film  prints  is  served 
by  43  regional  film  libraries.  Distributes  spon- 
sored business  film  to  35mm  theatres,  16mm  au- 
diences of  every  type  and  description  and  tele- 
vision, nationally  and  internationally. 

NATIONAL  A-V  ASSOCIATION 

(LISTING      IS      CONTINUED      FROM      PAGE      24) 

Officers:  Mahlon  Martin  (M.  H.  Martin 
Co.),  Massillon,  Ohio,  president;  Harold  A. 
Fischer  (Photosound  of  Orlando).  Orlando, 
Florida,  firsl  vice-president:  Robert  P.  Abrams 
(Williams,  Brown  &  Earle),  Philadelphia, 
second  vice-president:  J.  W.  Kinter  (Photo  & 
Sound),  San  Francisco,  secretary:  Harold 
Newman,  (Newman  Visual  Education  Co.), 
Kalamazoo,  Mich.,  treasurer;  Harvey  W. 
Marks  (Visual  Aid  Center),  Denver,  Chcur- 
inan  of  the  Board. 

Directors-At-Large:  Eloise  Keefe  (T.E.A. 
Film  Library),  Dallas;  Joseph  Meidt,  (Cousino 
Electronics  Corp.),  Toledo.  Ohio;  Floyd  Miles, 
(Audio- Visual  Center),  Pontiac.  Michigan; 
Max  Rarig,  (Rarig's,  Incoipoarted);  Seattle, 
Washington. 

Regional  Directors:  Kermit  F.  Hanson 
(Headlight  Film  Service),  South  Portland. 
Maine;  Murray  O.  Cunningham  (Audio  Vis- 
ual Supply  Corp.),  Valley  Cottage,  N.  Y.; 
Howard  Holt  (Audio-Visual  Film  Service, 
Inc.),  Birmingham,  Ala.;  Stephen  J.  Bartha 
(Barha  Visual  Education  Service),  Columbus, 
Ohio;  Frank  S.  Bangs  (Frank  Bangs  Co.), 
Wichita.  Kansas;  M.  W.  Huseman  (South 
Texas  Visual),  Corpus  Christi.  Tex.;  Paul 
Cox  (Coast  Visual  Education  Co.),  Holly- 
wood; George  Gibson  (Toronto  Camera  Ex- 
change Ltd.),  Toronto,  Ontario,  Canada, 
Principal  Committees:  The  activities  of 
NAVA  are  carried  out  primarily  through  com- 
mittees, such  as:  Convention  Committee, 
Harold  A.  Fischer;  Educational  Conim.,  Ells- 
worth Dent;  NAVA  Film  Council,  Harold 
Baumstone;  Industry  &  Business  Council,  Bob 
Abrams;  Insurance  Comm..  J.  W.  Kinter; 
Membership  Comm.,  Kermit  Hanson;  Nomin- 
ating Comm.,  Harvey  Marks;  Religious  Coun- 
cil. Floyd  Miles;  Resolutions  Comm..  C.  E. 
Carter;  Trade  Practices  Comm.,  J.  W. 
Kinter.  & 


MULLING  OVER  A  NEW  MOTION  PICTURE? 

With  48  years  of  budgel-slretching  film  ex- 
perience we'll  gladly  mull  with  you  .  .  .  and 
then  .  .  .  produce! 

SAM  Orleans 
PH,  1M«      \_^  Film  Produclion*,   Inc. 
211  W.CumberUnd   Av«.     •     Knoiivill*  2.  T«nn. 


Serving 

the 
Producer . . . 

•filmstrips  and  slides 

•  quality  processing 

•  filmstrip  photography 

MANHATTAN 

COLOR 
LABORATORY 

210  West  65th  Street 

New  Yorl<  23,  N.  Y. 

TR  3-1919 

"Why  not  give  us  a  call" 


HIGH  ABSORPTION  HEAT  FILTER 

Eliminates  up  to  90%  o'  all  radiated 
heat  from  all  light  sources,  tungsten, 
arc,  pulsed  neon,  etc.  Light  transmis- 
sion exceeds  85%.  Maintains  proper 
color  temperature.  Raises  Kelvin  only 
100°.  Ideal  for  the  protection  of  heat 
sensitive  materials  and  objects  (plants, 
film,  etc.).  Provides  cool  comfort  in 
motion  picture  and  television  shooting. 
Available  in  complete  range  of  sizes  up 
to  lOK  — 20"  in  diameter.  Write  for 
prices  and  other  information. 


Featured  above  is  only  one  item  from  a 
complete  line  of  ColorTran  lighting  equip- 
ment, kits,  converters,  and  other  items 
engineered  for  the  specialized  needs  of 
the  commercial,  AV  and  industrial  pho- 
tographer. ColorTran  equipment  for  still 
and  motion  picture  work  is  sold  and 
rented  throughout  the  free  world  via  a 
franchised  dealer  network.  Write  for  the 
name  of  the  dealer  nearest  you. 
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Annual  Production  Review 

A  Guide  to  Film  Writers 


rHis  Listing  of  experienced  writers  of  busi- 
ness films  (and  other  media)  inaugurates 
lother  new  Production  Review  reader  refer- 
ice  feature  for  which  there  have  been  many 
■quests.  Credits  shown  are  for  recent  titles 
id  sponsors  or  producers  served. 


JOHN   C.   BANCROFT 

5718  North  Campbell,  Chicago  45,  Illinois 
Phone:    ARdmore    1-7747 

John  C.   Bancroft,  Writer 

CENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
OTION  PiCTiTHES:  The  Gallonx  Oiallcrjge,  (Car- 
r  &  Galantin,  for  Western  Auto  Supply  Co.); 
natomy  of  a  i\lghtmare,  (John  Colbum  Asso- 
ates,  for  Automatic  Transmission  Parts,  Inc.); 
igh  Energy  Rate  Forging,  (Pilot  Productions, 
r  Clearing  Div.,  U.S.  Industries);  Machines 
r  More,  (The  Schager  Systems,  Bucyrus-Erie); 
MDEFiLMs:  Your  Lucky  Star.  (American  Re- 
iblic  Insurance  Co.);  Dealing  With  Dole,  (Al- 
ls Film  Corp.,  for  Dole  Valve  Co.);  Gunk-Ho, 
Mas  Film  Co.,  for  Gunk  Products);  The  Case 
I  the  Missing  Sales,  (Carter  &  Galantin,  for 
romberg-Carlson);  Lots  of  Look,  (Carter  & 
alantin,  for  General  Electric);  Was  Barnum 
ight?,  (Carter  &  Galantin,  for  Carrier  Corp.); 
id  others. 


LESTER  BECKER 

1133  Broadway,   New   York   10,   N.Y. 
Phone:  ^^'A  9-8889 

Lester  Becker,  Writer 
I 
cCENT       SCRIPTS,       PRODUCERS       8;       SPONSORS 

[OTION  PicTT'RES;  Piouccr  Preacher:  Rogues 
Ullery:  (Directions  '62,  ABC  Network);  Day 
fter  Day:  I've  Got  It  Made;  The  Runaway 
\eekend;  A  Lovely  Day  for  Peace:  (Frontiers 
Faith  (NBC)  for  the  National  Council  of 
hurches);  The  hulianapolis  .500;  Champions  at 
\e  Wheel:  (Dyn;imic  Films);  also  various  train- 
g  and  classified  films  for  the  Army  Pictorial 
?nter. 


SPENCER  BOSTWICK'S  PLANFILAA,  INC. 

'  1647  Wisconsin  Avenue,  Washington,  D.C. 

[Date  of  Incorporation:    1956 

Phone:  CO  5-4161 

1  Spencer  Bostwick,   Owner,  Head  Script 
I      Production 

Sara  Bostwick,  Head.   Music  Services 

eCENT      SCRIPTS,       PRODUCERS       &       SPONSORS 

OTION  PicixiREs:  Control  of  Jet  Aircraft:  Re- 
prch  and  Development:  (FAA);  Inner  Ear 
nigianage,  (Lederle);  Sky  Above;  Dark  Be- 
ind;  (NASA);  Denni-ion  Pumps;  Data  Procc^s- 
g;  Absorption  Air  Conditioners;  Aircraft  Main- 
nance;  Polaris  Launching  System;  (U.S.  NaN-y); 
'ar  of  Uhuru,  (U.  S.  Information  Agency); 
'prn.  Southern  Style,  (U.S.  Steel);  Redac  Equip- 
ent;  Cel  Power;  (Westinghouse);  Slabform; 
Takes  All  Three;   (Bethlehem  Steel). 


"^      this  s\mbol  o\er  writers'  listings 
these  pages  refers  to  display    advertisements 
iithin  this  Production   Review  issue. 


COE-PEACOCK,  INC. 
80,30  \\  oodmont  ,\venue,  Washington  14,  D.C. 
Phone:   OLiver  6-5240 

Date  of  Incorporation:   .\pril,   1961 
Lowr\'  N.  Coe,  Jr. 
Clifford  L.   Peacock 

RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pictures:  ECHO  -  Modern  Communi- 
cations Via  Space;  Saturn  —  Giant  in  Space; 
(National  Aeronautics  &  Space  Administration); 
In  Good  Hands.  (Westinghouse);  Why  dumber 
Oney;  1962  Chevrolet  P&A  Product  Preview; 
(Chevrolet);  Oil  Aruihjsis.  (U.S.  Navy);  Slide- 
films:  Cool  Tips  for  Higher  Profits,  (Harrison 
Radiator  Div.,  General  Motors ) . 

RICHARD   P.   CREYKE 

2019  Grove   Street,  Glenview,  Illinois 
Phone:  PArk  4-4071 

Date  of  Organization:  1956 

Richard  P.  Creyke,  Writer 
RECENT  SCRIPTS,  PRODUCERS  S.  SPONSORS 
Motion  Pictures:  The  Challenge  of  Leadership; 
Instructions  or  Obstructions;  (Bureau  of  Nation- 
al .■\ffairs,  Inc.);  Eve  on  Leave,  (John  Colbum 
Associates,  for  Chicago  Y'WCA);  Dateline:  Ester- 
/ia;!/-1961,  (Empire  Photosound,  for  Interna- 
tional Minerals  &  Chemical  Corp.);  Signs  of 
Progress;  Things  are  Different  Now;  (Empire 
Photosound,  for  Farmers  Union  Central  E.x- 
change);  Digging  for  Profit;  PoiiUing  for  Profit; 
Powered  for  Profit;  Know  Your  Market;  series, 
(Reid  H.  Ray,  for  Harnischfeger  Corp.);  Slide- 
films:  A  Teacher's  Summer  Reward,  (John  Col- 
burn  Associates,  for  F.  E.  Compton  &  Co.); 
Guaranteed  Income,  (John  Colburn  Associates, 
for  Lutheran  Brotherhood);  Selling  is  an  Atti- 
tude: Selling  is  Helping;  (Reid  H.  R;iy,  for  Fi- 
niincial  Public  Relations  Assn.);   and  others. 


SCRIPTS   BY  OEVESTE  GRANDUCCI,   INC. 

3408    \\isconsin    .\\enue,    N.W.,    Washington 
16,   D.C. 

Phone:  EM  2-8200 

Date  of  Organization:    1946 

Oeveste  Granducci,  Writer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pictures;  for  General  Motors;  Westing- 
house; E.  R.  Squibb  Div.,  Olin-Mathieson;  Amer- 
ican Cyanamid;  Dow  Chemical;  Bethlehem 
Steel;  American  Telephone  &  Telegraph;  Inter- 
national Har\'ester;  and  many  others.  Also  slide- 
films   and  meeting  programs  for  same  sponsors. 

DAN  KLUGHERZ 

48  Arrandale  Avenue,  Great  Neck,  New  Y'ork 
Phone:  HUnter  2-5737 

Dan   Klugherz,  Writer 

RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pictures:  No  Place  Like  Home,  (Sound- 
magic  Productions  for  Jamaica  Tourist  Board, 
also  released  as  Wings  to  Jamaica  for  Pan  Am- 


erican World  .\irways ) ;  Bahama  Paradise. 
(Soundmagic  Productions,  for  Baham;is  Develop- 
ment Board } ;  There  is  a  Defense.  (  Transf ilm- 
Cara\el,  for  Bell  Laboratories);  Mallard  Bay. 
(Film  Enteiprises,  for  Alfred  C.  Glassel,  Jr.,  in 
association  with  Ducks  Unlimited);  untitled 
film  on  Polaris  Submariner,  (MPO,  for  U.S. 
Navy);  Strike  Command:  West  Point  —  Educa- 
tion for  Leadership;  (written  and  directed. 
Army   Pictorial   Center,   for  U.S.   Army). 


DOUGLAS  C.   McMULLEN   SCRIPT  SERVICES 

168-11   12th  Avenue,  Whitestone  57,  N.  Y. 
Phone:  FL  3-2974 

Date  of  Organiziition:    December,   1960 
Douglas  McMullen,  Writer 

RECENT  SCRIPTS,  PRODUCERS  S  SPONSORS 
Motion  Pictures:  Opportunity  Unlimited. 
(Atomic  Energy  Commission  &  Army  Pictorial 
Center);  Penthrane,  (Sturgis-Grant,  for  Abbott 
Labs. ) ;  Disks  That  are  a  Cylinder;  The  Valley 
Bank;  Iiuniratwe  Bulletin  #1;  (International  Busi- 
ness Machines);  The  Sights  and  Sounds  of  Prog- 
ress, (Sparry  Rand  Corp.);  Know  and  Go!,  (G. 
M.  Diesel  &  G.  M.  Photographic);  The  Loadstar 
Line.  ( Intenuitional  Harvester) ;  A  Debt  and  a 
Date.  (Armv  Pictorial  Center);  Medifilm  Re- 
port #3,  (S'chering  Corp.,  &  A.M.A.);  Slide- 
FiL.MS:  Aurofac  for  Animals.  (American  Cyana- 
mid International):  Mobilheat  1662  Club,  (Mo- 
bil Oil  Co.). 


JACK  I.  MOSS,  INC. 

19  West  44th  Street,  New  York  36,  N.  Y. 

Phone:   Yukon  6-6370 

Date  of  Organization:    1959 

Date    of    Incori>oration:     1961 

Jack  I.  Moss,  President 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Slidefilms:  Developing  Selling  Skills.  (Visual- 
scope,  Inc.,  for  Amer.  Tel.  &  Tel.);  V.  O.  For 
V.I. P.,  (Graphic  Varieties,  for  Seagram's  \'.  O.); 
The  Dillon  Study  (or,  Salesmoke),  (Pepsi-Cola 
Co.):  Preserving  the  Vital  Link,  (\'isualscope, 
for  Koppers  Creosote);  Fire  and  the  Facts  of 
Life.  (Television  Motion  Pictures,  for  ,\udio- 
griiph.   Inc.). 


EDDIE  O'BRIEN   -  THE  WRITER 

7801  Old  Georgetown  Road,  Washington    14, 

D.C. 
Phone:  OL  4-1524-5 

Date  of  Organization:    March,   1960 

Edward  A.   O'Brien,   Jr.,   Writer 

Doroth)'  J.  German,  Secretary 
RECENT  SCRIPTS,  PRODUCERS  S.  SPONSORS 
Motion  Pictures:  The  Origin  of  Life,  series  of 
four  films,  (National  Aeronautics  and  Space  Ad- 
ministration); Of  Faith  and  Flight,  (Dallas  Jones, 
Producer  for  Hammond  Organ);  Action-Camera, 
(AC  Sp;irk  Plug);  We  Build  a  Delco.  (United 
Delco);  The  Silver  Years,  (GM  Public  Relations); 
Gulf  Dealer  Film,  (Gulf  Oil  Corp.,  Depicto 
Fihns);  Be.<it  of  Best,  (Chevrolet);  Above  and 
Beyond.  (Redstone  Arsenal);  Slidefilm:  Buick 
in  the  Long  Run.  (Buick  P&A);  S.^les  Meet- 
i.ngs:  Delco  Battery  Meeting;  (United  Delco); 
(listing     continued     on     following     p.\ge) 
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Let's  talk  about 

LIGHT 

This  is  perhaps  the  most  important  and  least 
emphasized  factor  to  perfect  projection. 

Here  again,  nothing  on  the  market  can  equal 
the  performance  of  the  SELECTROSLIDE.  This 
is  so,  because  of  the  condensing  system, 
recognized  by  authorities  as  the  finest  and 
most  costly  available. 

The  massive  aspherica!  condensing  lens 
VKith  an  oversize  glass  reflector  squeezes 
MORE  LIGHT  from  the  same  lamp  than  any 
other  projector.  Special  high  transmission 
heat-filters  let  more  light  through  to  the 
screen.  SELECTROSLIDE  is  the  only  automated 
projector  with  I^ATCHED  interchangeable  col- 
lective condensing  lenses  (5  of  them)  to 
funnel  all  the  light  to  the  screen  from  the 
shortest  lens  dVi")  to  the  longest  (11")  a-n-d 
SELECTROSLIDE  offers  projectors  for  500. 
750  and  even  1200  watts. 

Write  for  all  the  details 


2201  Beverly  Blvd. 
Los  Angeles  57,  Calif. 
Phone:  DU  9  1288 


Aisauppe 

Esloblistied  1924 


MANUFACTURERS  OF  SELECTROSLIDE 
CONTINUOUS  AUTOMATED  SLIDE  PROJECTORS 


'•Merit  Award  Winner"  at  the  Brussels  Wortd's  Fair 


Palmer 


Services 


SAN  FRANCISCO 

A  COMPLETE  16mm  TECHNICAL  FACILITY 


COLOR  PRINTS 

that  S/NG... 
MORE  BRILLIANT  COLOR! 
CLEANER  SOUND  TRACK! 

Let  us  make  your  prints  on   Eastman's 

new  7386  color  reversal  print  stock — 

with   sound— A   PALMER   EXCLUSIVE 

for  comporofive  samples  write: 


W.A.PALMER  FILMS, INC. 

611  Howard  SL.San  Francisco  5 


FILM     WRITERS 


EDDIE  O'BRIEN  -  THE  WRITER 

Dnnuiniiig  inio  Aclkin,  (AC!  Spaik  Plug);  liusi- 
.NEss  Show;  The  Sifilil  ami  Sotiiid  of  Sales, 
(United  Delco);  Slide  Pbesent.mion:  Hopewell 
Village,  (Dept.  of  Interior). 


MICHAEL  MORAN 

UW    Fourth    Street,    \\  est 
\'irginia   Beaeh,   \'irginia 
Micliael  Moran,  Writer 

LAWRENCE   RAVITZ 

East    Mt.    Airy    Road.   Croton-on-lludson, 

New  York- 
Phone:  Croton  1-414S 
LauTence  Havitz,  M'rit(  r 
RECENT      SCRIPTS,       PRODUCERS       &       SPONSORS 
Motion  Pictuhes:   A  Kind  of  Feeling,    (Elektra 
Studios,    for    Wom.^n's    D.\y    Magazine);    And 
Speaking  of   Men,    (Elektra    Studios,   for    True 
Magazine);  The  Nature  of  Things.  (Elektra  Stu- 
dios, for  Farm  Journal);   Sealed  in   Glass     (Ed- 
ward F.  Cullen  Associates),  for  Glass  Container 
Manufacturers'   Institute;    Nonhere   a     Stranger, 
(Edward  F.  Cullen,  for  Medical  Mission  Sisters). 

RALPH  SCHOOLMAN 

Horton  Road,  Cold  Spring,  New  York 
Phone:  Cold  Spring  5-3609 

Ralph  Schoolman,  Writer 
RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
MoTiox  Pictures:  Designed  for  Living,  (\'ision 
Associates,  for  International  Silver  Co.);  Dy- 
namics of  Animal  Agriculture,  (Star  Infomiation- 
•d  Films,  for  Chas.  Pfizer  &  Co);  iledical  Care 
for  Adolescents,  (Campus  Film  Productions,  for 
Merck.  Shaip  &  Dohme);  Groicing  Up  tcith 
Deafness.  (Campus  Productions  for  Lexington 
School  for  the  Deaf);  The  Time  of  Their  Lives, 
(\^ision  Associates,  for  National  Educational  As- 
sociation). 


* 


WILLIAM  L.  SIMON  MOTION  PICTURE  SCRIPTS 

24()7'2  Eye  Street  N.W  .,  \\  ashington  7,  D.C. 
Phone:   FEderal  3-7514 

Date  or  Organization:   June,   19.58 
William  L.  Simon,  Writer 

RECENT       SCRIPTS,       PRODUCERS       S       SPONSORS 

Mdiidn-  PicjTi'HEs;  Mk  XII  IFF  Si/slcm.  (  Hazel- 
tiue  Electronics);  The  White  Room.  ( Cinefonics, 
for  the  Cook  Electric  Co.);  A  BiriFs  Eye  View 
of  Pressure  Fueling.  (Creative  Arts  Studios,  for 
U.S.  Navy);  What's  My  Traffic?.  (Federal  Avi- 
ation Agency);  The  Water  Cycle.  (United  World 
Films);  Three  Days  From  Tomorrow.  (S;im  Or- 
leans Film  Productions,  for  U.S.  Marine  Corps); 
The  Bios  Project,  in  work,  (Coddard  Space  Flight 
Center). 

Entire  Contents  Copyright  1962 


World's  Largest  Library  of 
SOUND    EFFECTS    RECORDS 

Write  for  free  catalog  covering 
every  needei]  sound  effect  —  air- 
planes, autos,  animals,  birds, 
crowds,  industrial,  marine,  trains, 
war,  guns,  weatfier,  weird  —  also 
background  and  mood  music. 

FLORMAN  &  BABB.  Inc. 
D'pt.  J,  69  W.  45:h  S)„   N,Y.  36 


STANFORD    SOBEL 

103  Park  A\cnue,  New  York   17,  N.Y. 

Phone:  LExington  2-1450 

Date  of  Organization;    1947 

Stanford  Sobel,  Writer 
RECENT  SCRIPTS,  PRODUCERS  S.  SPONSC 
Motion  Pictures;  Color  Collage,  (EastiULui  I 
dak  Co.);  It  Takes  All  KiiuU,  (G.  M.  liasfc 
Co.,  for  U.S.  Committee  of  Stainless  Steel  P 
ducers);  The  Case  for  Rayhestos,  (Bay  St 
Films,  for  Raybestos-Manhattan,  Inc.);  T/ie  M 
keting  Spectrum,  (Gray  &  Rogers  Adv.,  for  1 
Chilton  Co.);  Trilafon  Trailers,  (Sturgis-Cira 
for  Schcring  Corp.);  A  Down-to-F.arth  Rrp( 
(\'isu:ilscopc,  for  Institute  of  Life  Iiisiu.hk 
Million  Dollar  Merchandising,  (X'isualsciipi  . 
Lever  Bros.);  The  Quiet  Revolution.  iXisi 
scope,  for  .McCall  Corp.);  Vitamins  ami  t/i 
Health,  ( \"isualscope,  for  National  \itar 
Foundation);  Slidefilms:  Non-Destructive  I 
dro.%iatie  Testing,  ( Instructicmal  Arts,  for  D 
Chemical  Co.);  Campaign  Gettysburg,  (N'isii 
scope,  for  Curtis  Publishing  Co.);  S.iLES  Me 
iNG;  Name  Your  Brand.  (T.  N.  Palmer  Adv., 
[ones  &  Laughlin  Steel  Corp.). 


J.   M.   STARBECKER,   INC. 
241  Quincy  A\enue,  New  York  65,  New  Y 
Phone:   TAlmadge  3-23S4 

Date  of  Org;inization:    1954 

J.  M.  Starbecker,  President,  Writer 

RECENT  SCRIPTS,  PRODUCERS  &  SPONSC 
Motion  Pictures;  Hold  High  the  Torch.  (St 
Films,  for  American  Dairy  Assn.,  and  U.  S.  01;J 
pic  Committee);  Marine  Corps  Aviation  Si/p)i. 
(National  Film  Studios,  for  U.  S.  Marine  Corpl; 
A  Dream  Come  True.  (Lopatin  Piodiicti(i, 
for  All-Aluminum  Corp.);  The  Moon  Walki. 
(RCA);  The  Building  Blocks  of  Reliability,  ('t 
Martin  Company);  The  Magnetometer  Con^ 
Degaussing  System,  maintenance  and  operalo 
versions,   (Lopatin  Productions,  for  U.S.  Nav  . 


WANTED  TO  BUY  FOR  CASH 

16MM  AND  35MM  CAMERAS 

AND  ACCESSORIES 

MITCHELl^BELL   &  HOWELL   STANDAD 

AND  EYEMO— ARRIFLEX— .MAURER— ALi 

LABORATORY,   EDITING   AND 

LIGHTING   EQUIPMENT 

CAMERA  EQUIPMENT  CO.,  INC. 

315  WEST   43RD   STREET 

NEW  YORK  36,  N.Y. 

CABLE— CINEQUIP 


you  be  the  JUDGE- 


RESPONSIBLE 
EXPERIENCED 


FREELANCE 


SCRIPT   SERVia 


WtcUt  m 


ONE-HUNDRED     NINE     FOURTH     STREET     WE 
VIRGINIA    BEACH,     VIRGINIA 
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BUSINESS     SCREE^I 


COMPLETE  MOTION  PICTURE 

ERVICE 


MUSIC 

MOVIOLA 

EDITING  ROOMS 

TRANSFERS 

SCORING 


MASTERUTE  CINE  RENTALS 

INCORPORATED 

7277  SANTA  MONICA  BLVD.  /  HOLLYWOOD  46,  CALIF. 
HO    S-7141 

zjpemhced  wr^ivj 


RENTAL  EQUIPMENT 

LIGHTING 
GRIP 

CAMERA 
SOUND 
TRANSPORTATION 

STAGE    SPACE 
COMPLETE   CONTRACTS 


^ 


TAXES 

PAYROLLS 

BOOKKEEPING 

LOCATIONS 

BUDGETS 


MASTERLITE    CROSS    COUNTRY    RENTAL    AGENTS 

MHICAGO  -  THE  STUDIO  LIGHTING  CO.  -  2212  Halsted  Street  -  EAstgate  7-2800 
I  SAN  FRANCISCO  -  FILM  PRODUCERS  SERVICE  -  687  McAlister  -  Fillmore  6-5417 
^  DALLAS  -  PRODUCER  SERVICES,  Inc.  -  2519  Maple  Avenue  -  LAkeside  8-2853 
I  NEW  ORLEANS  -   MURRAY  PRODUCTIONS,  Inc.  -  1531  Camp  St.  -  JA  2-3521    JA  5-2982 


%  PHOENIX  -   MASTERLITE  RENTALS  of  ARIZONA  -  "^^^'^  ^r.-fvif- 


MONOLULU   -    MOTION  PICTURE  SERVICE  CENTER 
MAN  JUAN   -  WILLIAM  MORASKIE        .      .      . 


834   N.   SEVENTH   AVENUE 
NIGHT   944-7231 


Ed  Carlson    -    2424  Kalakaua 
Film  Center  Building 
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In  our  modern  society  change 
is  the  rule  rather  than  the  ex- 
ception. Change  is  all  around  us 
— constant  and  rapid  —  and  most 
of  us  are  so  busy  keeping  abreast 
of  daily  tasks  we  never  find  the 
time  to  stop,  think  and  evaluate. 

Our  industry  is  a  most  versatile 
and  virle  one.  It  has  absorbed  far 
more  impacts  of  progress  than 
most.  First,  we  had  to  compete 
with  live  stage  shows  and  after  a 
period  of  adjustment  and  compro- 
mise movies  and  stage  presenta- 
tions appeared  side  by  side. 

.  .  .  And  Then  .Along  Came  TV 

We  had  to  meet  the  impact  of 
radio  and  further  adjustment  and 
compromise  developed  a  marriage 
referred  to  as  "talkies". 

We  ran  headlong  into  TV. 
paused  to  get  our  breath  and 
again  found  a  common  denomin- 
ator. New  applications  of  our 
medium  reached  our  attention 
every  day.  Perhaps  the  most  inter- 
esting field  in  which  new  applica- 
tions'are  constantly  being  explored 
and  developed  is  the  field  of  medi- 
cine. 

When  I  started  making  medical 
films  it  was  considered  very  poor 
taste  if  not  downright  lawless  for  a 
professional  to  use  1 6mm  cameras 
or  film  to  accomplish  a  visual  task. 
Today,  practically  all  of  the  work 
in  this  field  is  on  16mm  color 
film.  The  unusual  applications  of 
our  medium  in  medical  teaching 
and  research  are  many  and  varied. 
We  Work  in  Three  Fields 

Briefly,  our  work  can  be  divided 
into  three  general  classifications 
—  undergraduate  teaching,  post- 
graduate or  extension  instruction 
and  the  recording  of  visual  obser- 
vations for  subsequent  evaluation 
and  report. 

As  an  example,  the  American 
Medical  Association,  the  Ameri- 
can College  of  Surgeons  and  the 
Association  of  American  Medical 
Colleges  maintain  libraries  of  suit- 
able subjects  for  their  extension 
work.  Much  of  this  material  is  pre- 
pared in  the  teaching  institutions 
and  in  the  large  clinics.  With  mo- 
tion picture,  digests  of  selected 
subjects  dealing  with  new  and  ap- 
proved techniques  and  methods 
are  prepared  at  a  suitable  level 
and  made  available  to  practicing 
physicians  through  state,  county 
and  national  medical  societies, 
hospital  staffs  and  allied  groups. 
Record  for  Study  &  Analysis 

The  recording  field  covers  many 
applications  where  visual  records 
are  desired  for  careful  analysis 
and  subsequent  study  such  as  the 
recording  of  clinical  findings  for 
later  comparison  or  the  recording 
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Overview:  Films  in  Medicine  and  Health 

b)   Mer\in  W.  LnRuc.  Sr.,  President,    Biological  Photographic  Association 


of  observed  phenomena  for  repe- 
tition at  will. 

As  an  example.  Dr.  Paul  Hol- 
inger  has  long  been  active  in  the 
visual  field  and  has  sponsored  the 
development  of  special  cameras 
and  equipment  for  recording,  in 
motion  and  color,  clinical  findings 
in  the  throat,  esophagus  and  tra- 
cheal tree  down  to  and  below  the 
division  of  the  bronchus.  Dr.  Jay 
Garner,  in  association  with  Dr. 
Nesselrod.  has  performed  much 
similar  work  through  the  procto- 
scope observing  diseased  condi- 
tions and  pathology  well  above  the 
sigmoid  muscle  of  the  rectum. 

Dr.  George  Shambaugh,  Jr.  and 
h  i  s  associates  at  Northwestern 
have  long  been  active  in  this  field 
of  otolaryngology.  They  are  rou- 
tinely recording  basically  their  sur- 
gical procedures  on  the  inner  and 


middle  ear.  ,MI  of  this  work  is 
done  on  the  oto-microscope  and  a 
special  floor-mounted  camera.  An 
observing  port  has  been  developed 
which  permits  the  camera  to  see 
what  the  surgeon  is  doing  at  the 
moment  that  he  is  doing  it. 

The  same  group  has  developed 
and  installed  a  rather  elaborate 
procedure  for  the  time-lapse  re- 
cording of  tissue  culture  for  later 
study.  Dr.  Paul  Moore  has  long 
been  active  in  the  making  of  high- 
speed movies  of  the  vocal  cords. 

Combining  X-Ray,  TV,  16mm 

Perhaps  one  of  the  most  recent 

and  practical  applications  of  mov- 
ies is  the  combination  of  modern 
X-ray  methods  of  employing  im- 
age inlensifiers.  TV  camera  and 
16mm  movie  camera.  In  an  en- 
deavor to  reduce   the   amount  of 
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for  a  quarter  of  a  century.  In  producing 

business    films,    only    business    purposes    are 

relevant.  Techniques  change,  essentials  do  not. 

For  measurable  results,  choose  a  producer  who  is 

able  to  think  as  a  businessman.  Haig  and  Patterson 
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SHOOT  FOR  THE  MARK 
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brings    to   your   service   a    business   point   of  view, 
knowledge  of  business  fundamentals,  mastery  of 
the    film-making    craft.    Haig    and     Patterson 
makes  your  motion  pi*'tures  and  slide  films 
perfected  working  tools — practical,  eco- 
nomical,  capable   of   doing   exactly 
what    you    pay    to    have    them 
do.  ^  rite   for  our   booklet: 
Hoic  Much  Should  a 
Film  Cost? 

and 
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SOUND  BUSINESS  FILMS  SINCE  1937 


radiation  on  human  tissue  the  it 
age  intensifier  is  employed  to  pr 
ject  an  image  on  the  accelerat 
screen  where  a  TV  camera  pic 
up  the  image  electronically  ai 
places  the  picture  on  a  special  T 
tube.  A  motion  camera  "kin 
scopes"  the  image  so  that  the 
suiting  loop  of  X-ray-motion  pi 
ture  film  can  be  studied  by 
specialists  as  long  as  they  m 
wish  to  determine  an  accurate  ( 
agnosis. 

These  many  unusual  applic 
tions  have  been  fascinating  0 
velopments  in  our  chosen  fiel 
Nevertheless,  we  cannot  help  b 
feel  that  a  broader  field  of  endea 
or  is  available  to  us. 

As  a  means  of  promoting  bett 
understood  relations  between  t 
medical  profession  and  the  gene 
al  public,  as  a  means  of  mass  ed 
cation  in  better  health  metho 
and  practices,  as  a  means  of  ra 
ing  public  funds  for  further  i 
search  and  in  the  many  fields 
health  education,  the  motion  p: 
ture  can  be  used  most  effective' 
However,  producers  of  films 
these  fields  must  have  a  better  u 
derstanding  of  the  fields,  the  tr 
contributions  of  the  medical  pi 
fession  to  human  welfare,  thi! 
aims  and  desires. 

True,  it  is  not  too  difficult 
secure   the  wholehearted    interc) 
of  medical  men  in  this    endeav; 
but  unfortunately  budgets  are  rt 
readily  available.  However,  if  ') 
endeavor  to  find  what  is  needtt 
secure  the  proper  endorsement  ; 
a   worthwhile   program   having 
broad  appeal,  it  is  not  too    dil 
cult  to  find  a  sponsor. 

Example  of  a  Needed  Film 

Such  a  subject  as  "The  C;t 
of  Our  Senior  Citizens"  might  ; 
considered  as  a  possible  examp. 
Treated  with  sympathy  and  und'.; 
standing,  an  authoritative  prognl 
on  this  particular  subject,  (^ 
dorsed  and  approved  by  the  ;■ 
propriate  medical  group  or  grou . 
should  find  a  sponsor  without  IJ 
much  delay  or  difficulty.  Ma/ 
other  equally  worthwhile  subjes 
might  be  considered  for  possi; 
treatment. 

The  need  for  a  possible  fii 
should,  however,  be  fairly  well 
tablished.  This  can  be  generr. 
accomplished  by  working  in  cli-' 
association  with  individual  d'- 
tors.  medical  schools,  research  eI 
teaching  hospitals,  the  varies 
medical  societies  and  other  int- 
ested  groups.  A  continuous,  wo- 
ing  relationship  with  individus 
and  groups  in  the  medical  field  (} 
be  of  enormous  value  in  the  pi  - 
ning  and  execution  of  a  success  1 
film  program.  i 
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DEPARTMENT    OF    DEFENSE 

The  Pentagon,  Washington  25,  D.  C. 

>ffice  of  Public  Affairs:  Audio-Visual  Division 
Office  of  News  Services 

This  division  is  the  central  Armed  Forces  con- 
ict  for  the  news  media  and  producers  in  the 
nportant  fields  of  radio,  tele\'ision,  still  pictures 
ttd  motion  pictures.  Direct  contacts  on  national 
nd  international  release  matters  in  these  fields 
re: 

Bertram    Kalisch,    Clikf,    Audio-Visual    Di- 
vision. 
Phone:   Oxford  7-6214 

Donald  E.  Baruch,  Chief,  Production  Branch 
Phone:   OXford  7-4596 

Robert  \V.  Harvey,  Chief,  Photo  Branch 
Phone:   OXford  7-5331 

Norman  T.   Hatch,  Chief,  Radio-TV-News- 
film   Branch 
Phone:   OXford  7-5111 

cxn'iTiEs:  The  Audio-Visual  D!\ision  approves 
dease  of  Armed  Forces  stock  footage  which 
mnot  be  procured  commercially  for  newsfdm 
•levision  programs,  theatrical  productions,  etc. 
he  Production  Branch  cooperates  witli  pro- 
ncers  of  some  35  major  theatrical  productions 
nd  10-12  T\'  series  featuring  or  relating  to  the 
Irmed  Forces.  There  is  an  Armed  Forces  Film 
npplement  which  lists  the  various  Service  films 
f  Army,  Na\T,  Air  Force  and  Marine  Corps 
Mailable  for  pubUc  non-profit  showing  or  cleared 
nr  public  ser\'ice  T\'  programs.  Information 
I:  such  films  can  be  obtained  from  the  Produc- 
on  Branch.  The  Still  Photo  Branch  releases 
)  the  press  and  television  appro.ximately  1500 
hotographs  per  year. 

The  Radio-T\'-Newsfibi  Branch  releases  ap- 
ro.ximately  260  (2-3  minute)  subjects  to  the 
V,  newsfilm  and  theatrical  newsfilm  media 
nnually.  It  maintains  two  small  Pentagon  stu- 
ios  for  servicing  the  news  media  and  radio 
rograms,  which  feature  interviews  with  top 
lefense  officials.  In  addition,  the  Radio-T\"- 
ewsfilm  Branch  releases  taped  and  televiewed 
lessages  by  Secretaries  and  Senice  Chiefs  and 
idio  trailers  for  .\nned  Forces  Day.  Civil  De- 
■nse  film  activities  are  new  being  handled 
y  the  Department  of  Defense. 

RODUCTioxs:  The  only  film  directl)'  produced 
!  1958,  1959,  1960  by  the  Office  of  Public  At- 
iiirs  for  the  Secretary  of  Defense  is  an  annual 
Im  report  to  the  Armed  Forces  and  public  on  the 
rogress  and  achievements  of  the  ^Armed  Forces, 
these  reports  have  been  edited  and  assembled 
jy  the  Army  Pictorial  Center  in  New  York.  The 
irrent  The  Eagle's  Talon  is  a  25-minute,  16mm 
ilor  film  with  Walter  Cronkite  as  narrator. 


Armed   Forces   Institute  of  Pathology 
Medical   Illustration   Service 

Herman  \'an   Cott.   Chief,  Medical  Illustra- 
tion Sen  ice 

Phone:   R.\ndolph  3-1000,  ext.  2866 
Morris  Goldberg,   Chief,   Training  Aids  Di- 
vision 

Phone:   RAndolph  3-1000,  ext.  2865 
Miss    Ruth    U.    Baker,    Chief,    Vlmal    Aids 
Branch    (AFIP  Film  Libraiy) 
Phone:   RAndolph  3-1000,  ext.  2864 
CTiviTiES:    This   Institute   makes   or   super\ises 
Ims  for  the  Armed  Forces  on  medical  subjects. 
AGILITIES:    In-house    capabilitj-,    and    contracts 
k  films  through  the  Aimy  Signal  Corps. 
[istkibution:    AFIP    operates    a    U.    S.    Army 
fgnal   Corps   film   exchange   for   medical   films. 
ihe  institute   procures    and  loans   films   for   the 
rmed  Forces  wherever  and  whenever  they  are 
?eded.     Unclassified  films  are  available  to  any- 
|ie,  with  borrower  paying  postage  both   ways. 


For  information  about  available  fihns,  write  the 
Government  Printing  Office,  Washington  25, 
D.  C,  and  refer  to  Tlie  Film  Reference  Guide  — 
Medical  and  Allied  Subjects. 

Directorate  For  Armed   Forces 
Information   and   Education 

Paul  J.  .\Iurdock,  Chief,  Motion  Picture 

Branch 

Phone:   OXford  7-2967 
Dallas  HaKerstadt,  A.^si.9tant  Chief 

Phone:   OXford  7-2967 

•  This  office  produces  and  distributes  films  for 
the  use  of  the  Armed  Forces.  Films  are  dis- 
tributed through  the  film  exchanges  of  each 
service,  through  on-base  theaters,  and  sometimes 
to  T\'  net\vorks  in  31  overseas  locations. 

DEPARTMENT    OF    THE    AIR    FORCE 
The  Pentagon,  Washington  25,  D.  C. 

•  The  U.  S.  Air  Force  produces  for  itself  or 
contracts  with  commercial  producers  for  approxi- 
mately 500-700  films  of  all  types  each  year  for 
internal  and  external  purposes. 

Activities: 

•  Training  Films:  The  Office  of  the  Chief  of 
die  Training  Film  Section  in  Headquarters 
USAF  validates,  funds  for,  and  directs  the  pro- 
duction of  all  Air  Force  Training  films.  Ninety 
percent  of  this  total  effort  is  contracted  out  to 
industry.  All  contracts  are  negotiated  b\'  the 
Air  Force  Logistics  Command,  Wright-Patterson 
Air  Force  Base.  All  Contracts  are  monitored  by 
the  Air  Photographich  &  Charting  Service, 
Orlando,  Fla. 

This  same  office  in  the  Pentagon  is  responsible 
for  a  program,  designated  the  Weapons/Support 
system  Training  Film  Program,  which  has  been 
established  so  that  training  films  on  new  weapons 
systems  will  reach  the  field  at  the  same  time 
as  the  weapons  s\stem  itself.  In  most  cases,  the 
Air  Force  Logistics  Command  will  negotiate 
with  the  motion  picture  industry  for  these  films, 
and  the  prime  contractors  on  the  job  will  oversee 
the  technical  and  engineering  aspects  of  the 
films. 

Further  information  may  be  obtained  from: 
Major  John  G.  Rogers,  Chief,  Training  Film 
Section,  AFPTR-D,  Headquarters,  US.AF, 
The  Pentagon,  Washington  25,  D.  C. 
Phone:  OXford  5-5569  ^ 
Robert  Ashenfelter,  Contracting  Officer, 
Aeronautical  Systems  Center,  Air  Force 
Logistics  Command,  Wright-Patterson  Air 
Force  Base 

•  Services  &  Support  Division:  This  division  is 
responsible  for  the  Air  Force  Special  Film 
Projects  and  Production-Laboratory  Services. 

Special  Film  Projects:  include  general  infor- 
mation and  indoctrination  films  for  the  Air 
Force,  and  in  some  cases,  the  public. 

Production-Lahoratonj  Service  Contracts:  sup- 
plement the  Air  Force's  in-ser\ice  capability  and 
provide  for  a  combination  of  services  from  the 
motion   picture   industn-. 

The  following  officers  are  in  charge  of  these 
programs: 

Rodnev-  B.  Radford,  Chief,  Motion  Picture 
Section,  AFOOP,  Headquarters  VSAF, 
The  Pentagon,  Wasington  25,  D.  C. 

James  Etheridge,  Action  Officer,  Motion 
Picture  Section,  AFOOP,  Headquarters 
USAF,  The  Pentagon,  Washington  25, 
D.  C. 

Major    Dounell    Bjoring,    Action    Officer,    Mo- 
tion Picture  Section,  AFOOP,  Headquar- 
ters   USAF,    The    Pentagon,    \\'ashington 
2.5,  D.  C,  (Cont'd  on  next  page) 
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FEDERAL  AUDIO-VISUAL  PROGRAMS 


theDuKaneMICROMATIC 

SOUND  SLIDEFILM  PROJECTOR 

For  training  or  selling,  a  sound  slidefilm  program  pre- 
sented on  the  MICROMATIC  Projector  adds  attention, 
impact  and  retention  to  your  story.  Pictures  change 
automatically  in  perfect  synchronization  with  the  sound 
Your  story  is  told  the  way  you  want  it  told— enthusias- 
tically, without  slip-ups.  omissions-  See  and  hear  the 
MICROMATIC  Projector  demonstrated  at  your  desk  .  .  . 
write  to  . . . 

CORPORATION 

3007  N.nth  AVE..  ST.  CHARLES.  ILL. 


Business  Screen  Ads  Offer  the  Finest  in  Audio-Visuals 


^'Mb^ 
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ANIMATION  PHOTOGRAPHY 


3    STANDS-     .]6MM    AND    3SMM 
BEll    i    HOWEU,    MAUSCH    CAMCSAS 


#  TITLES 


HOr    PHESS         ANY    TYPf    STYLE 
ANY    LANGUAGE 


ART 


FILM    STRIP,    MOTION    PICJURB. 
ANIMATION 


$  OPTICALS 


FOR  16MM   PRODUCERS 

WIPES      imscs.seLiT  scsecn 

fRESZE    FRAME         Blow    UPS       . 

COLOR     TITLES     OPTICALLY     SUPERED 
OVER     LIVE     ACTION 


PILGRIM —Yir. 


FILM  SERVICES,  INC. 

1822        M        STREET      N    W 
WASHINGTON    6      D      C 


DEPARTMENT  OF  THE  AIR  FORCE: 

•  Office  of  Information:  This  oilice  relea.ses  .Aii 
rorcf  Sponsored  Films,  Newsfilms  and  Still  Pic- 
tnrcs. 

SpoTLSored  Films:  Over  S850.000  worth  of  edu- 
cational and  informational  films  arc  in  produc- 
tion or  (listrihution  in  the  Air  Forces  Sponsored 
Film  Program.  These  films,  which  co\er  a  wide 
v;iriet\  of  subjecis  of  interest  to  the  Air  Force 
and  to  the  public,  are  pri\atel\'  financed  by  in- 
dustry' iuid  are  distributed  through  the  Air 
Force's  Central  Film  E.\changc  in  St.  Louis,  Mo. 
Present  subjects  under  consideration  by  indus- 
try include  "basic  research";  the  Air  Force 
"grass  roots"  farm  program;  "plastics  in  the 
missile  and  space  program";  "telemetering"; 
"nuclear  propulsion"  and  others.  This  program 
is  administered  by  the  Chief,  -Motion  Picture 
Section. 

Major  John  R.  \\'alker.  Chief.  Motion  Picture 
Section,    Pictorial    Branch,    SAFOI,    Head- 
quarters  USAF,  The  Pe.itagon,  Washington 
2.5.  D.  C. 
Phone:    O.Xford   .5-5820 

Major   William    T.    Lookadoo,    Chief.    Pictorial 
Branch.  SAFOI,  Headquarters  USAF,  The 
Pentagon,  Washington  25,  D.  C. 
Phone;    0-\ford  5-5853 

M.ijor    Sherwood   A.    Mark,    Deputy    Chiej. 
Still    and    Reel    Pictures,    SAFOI,    Head- 
(|u;irters    USAF,     The    Pentagon,     Wash- 
ington  25,   D.   C. 
Phone:    O.Xford   7-5630 

Facilities:  The  Air  Photographic  &  Charting 
Ser%'ice,  Orlando.  Florida,  provides  complete  in- 
service  capability  for  making  Air  Force  films. 
"Qualifying  questionnaires'  for  producers  inter- 
ested in  bidding  on  AF  contract  productions  may 
be  obtained  from  the  office  of: 

Brigadier  General  Clifford  H.  Rees,  The 
Commander,  .\ir  Photographic  &  Chart- 
ing Service,  Orlando,  Florida 

Colonel  James  Wamdorf,  Deputy  Chief  of 
Staff,  Photography.  Mr  Photographic  & 
Chartering  Service,  Orlando,  Florida 

DiSTiuBiTioN:  Air  Force  films  are  distributed 
through  the  .\ir  Force  Central  Film  E.\change 
in  St.  Louis  which  serv'es,  in  tuni,  140  base  film 
libraries  all  over  the  world.  This  film  exchange 
has  recorded  L900,000  showings  to  an  audience 
of  19.000,000  in  one  year,  e.vclusive  of  T\' 
programming. 


DEPARTMENT    OF    THE    ARMY 
Office   of  the   Chief  Signal    Officer 

Army   Pictorial    Division 
The  Pentagon,  \\'ashington  25,  D.  C. 

•  The  Chief  Signal  Officer  of  the  Army  is 
responsible  for  policx'  matters  on  the  procure- 
ment, production  and  distribution  of  all  motion 
pictures  for  the  Arm\-.  As  a  result,  all  film 
programs  are  authorized  hv  the  Armv  Pictorial 
Division  of  the  Office  of  the  Chief  Signal  Of- 
ficer, Information  pertaining  to  the  production 
or  the  distril)ution  of  prints  may  be  obtained 
from  the  following; 

Col.  A.  A.   McCrary,  Chief.  Army  Pictorial 
Division 
Phone;   OXford  7-3520 

Lt.   Col.    Bevelle   T.    Brown,   Chief,   Motion 
Picture  Branch 
Phone:  OXford  7-4455 
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James  .\    Moses.  Chiff.  h'ilni  Distribution  &    , 
( 'tiliztitittn  Branch  I 

Phone;  OXford  7-2039 

AcTiviTit;s:  The  Army  Pictorial  Di\ision  ci 
ordinates  production  of  more  than  300  films  i 
all  types  e;ich  \ear,  including  the  T\'  series  Tl 
Big  Picture,  and  some  films  for  the  Office  i 
-■\rmed  Forces  Information  and  Education. 

The  Army  Pictobl\l  Ce.ster  has  primar>-  i' 
sponsibilit\-  for  the  actual  production  of  molit 
pictures  and  requests  for  information  concen 
ing  contracts  for  writing,  production  and  pri 
cessing  should  be  directed  to  the  Commandii 
Officer,  Army  Pictorial  Center,  35-11  35th  Avi 
Long  Island  Cit\-,  New  York.  Phone;  AStor 
4-3100. 

DisTBiBUTiON:  All  official  motion  pictures,  fi] 
strips,  transparencies  and  related  audio-\TSu 
aids  are  distributed  throughout  the  Army  1 
the  U.  S.  Army  Film  Distribution  &  Utilizatii 
System.  This  system  includes  the  Film  Distrib 
tion  &  Utilization  Branch,  -\rmy  Pictorial  E 
\ision,  OCSigO;  the  Distribution  Branch 
-Anny  Pictorial  Center,  and  the  256  Film 
Equipment  Exchanges  located  at  Army  hea 
quarters,  major  service  schools  and  training  i 
stallations  throughout  the  ZI  (Zone  of  Interio 
-\rmies   and  Overseas  Comm-Tiids. 


DEPARTMENT    OF     THE    NAVY 
Washington    25,    D.    C. 

•  The  V.  S.  Department  of  the  Navy  produc 
motion  pictures  for  such  purposes  as  trainir 
maintaining  fleet  readiness,  e.xplaining  n< 
weapons  and  devices,  and  for  medical,  historic 
indoctrination,  safety  and  recniiting  uses, 
name  a  few  ke\'  subject  areas. 

ACTI\TnES: 

•  Information  and  General  Policy  Procedures  - 
all  aspects  of  the  Na\y  film  program,  includi 
application  information  for  commercial  produc" 
interested  in  bidding  on  Nav\'  contract  films,  a 
handled  by  the  Chief  of  the  Bureau  of  Nay 
Weapons,  Navy  Department,  Washington  S 
D.  C. 

Captain  E.  B.  Johnson,  USN— Code  FF,  Di- 
rector,   Photographic    Management    Diii- 
sion 
Phone:   LUdlow  4-5400,  ext.  381-2 

T.   G.   Cassidy,   Code  FF-MP.  Head,   Trmn- 
ing  Film  &   Motion  Picture  Branch.  Pho 
graphic   Management   Division. 
Phone:   LUdlow  4-5400,  ext,  289-391 

I 

•  Procurement  policies  and  procedures,  whi 
invoKe  infonnation  on  technical  questions  ■ 
garding  bids,  are  handled  b\'  the  Officer  I 
Charge,  .\a\-\-  Purchasing  Office,  \\'ashing1i 
25.  D.  C. 

Captain    A,    C.   Applebx ,    USN,    Officer    ii 
Charge 
Phone:   OXford  6-5141 

Lt.   T.   C.   CosUn,  Jr.,   USN,   Director.   Pur 
chase    Divi.<tion 
Phone;  OXford  6-6479 

Facilities:  The  U.  S.  Naval  Photograph 
Center,  a  field  acti\it\-  of  the  Bureau  of  -\a  1 
Weapons,  is  the  central  photographic  laborat  / 
for  the  Na\y  Department  and  tlie  -\a\A  s  larjl 
photographic  activit>.  The  Center,  composed  I 
over  530  militar\-  and  ci\ilian  personnel,  f!- 
\ides  photographic  iissistance  and  speciali:! 
services   to   the   entire   Na\al   Establishment,   - 

(C'OXTI-S'UED     ox      P.\CE     ONE      HINDRED    EICIT) 
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W  J.  GERMAN, /iVC. 


AGENT  FOR  THE  SALE  AND  DISTRIBUTION  OF 

EASTMAN  Professional  Films 


FORT  LEE,  NeM  Jersey 
LONGACRE   5-5978 

HOLLYWOOD 

6677   SANTA  MONICA   BLVD. 
HOLLYWOOD  4-6131 

CHICAGO 

6040  N.   PULASKI  ROAD 
IRVING  8-4064 


In  this  nw  of  speed  and  deadlines 
the  iinpttrtance  and  real  values  of 
cpiality  materials  is  increasingly 
vital  to  success.  To  engage  in 
a  competitive  venture  with  less 
tiiaii  tiie  liesl  tliat  is  available 
to  you  is  giving  your  competitor 
an  ad\antage  to  which  he  is  not 
entitled.  Insist  that  from 
camera  to  screen  you  have 
everv  ad\antage  that  quality 
raw  stock  can  provide  .  .  . 
specify  Eastman  Professional 
Motion  Picture  Films.  For 
true  economy  and  a  maximum 
of  satisfaction  for  you  and  your 
client  relv  on  Eastman  Films, 
supported  hy  the  most  experienced 
service  and  researcli  staftV  in 
the  industrv  todav. 
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COMPCO 

professiomil  (iiuilily  rrrh  (ind  cans 
an'  pri-JiTrt'd  l>\... 


the  I  usttiniprs 

of... 

y\'  I  I- «  ■  ?v  cs 

Cc:T.:nuniea:ion» 
J-'crSaair.eaa 


Only  Compco  offers  "a  new  dimension  in 
quality"  recognized  and  accepted  by  leaders 
In  the  movie  making  industry.  Compcos  su- 
periority is  attributed  to  a  new.  major 
advance  in  film  reel  construction — result- 
ing in  truly  •projesstonai  raels  that  run 
truer,  smoother,  providing  lifetime  protec- 
tion to  valuable  film.  Compco  reels  and 
cans  are  finished  in  a  scratch-resistant 
baked-on  enamel,  and  are  available  in  all 
16  mm. sizes — 400  ft. thru  2300  ft.  For  details 
and  prices  write  to: 

COMPCO   corporation 


shooting  around  //.  >    ^  ^^ 

It  happens  to  all  good  producers  now  and  then : 
the  next  time  you  have  shooting  requirements 
in  Washington,  you  lan  do  away  with  all  the 
problems  of  personnel,  equipment,  shipping, 
accommodation  — by  lalling  .Milner-Fenwick, 
Inc.  All  personnel  and  equipment  are  avail- 
able at  rates  low  enough  to  make  sure  you  can 
handle  thcjii  «  ith  uvcr!ie;i(l  and  profit  to  spare, 

EQUIPMENT:  16/35  Blimped  Arries-Movlola  Dolly 
—Gear  Head— Mobile  (2>,4  ton)  van,  equipped  with 
20  X  8  shooting  platform- Master  B/L-Color- 
trans-5K2K750  iighls-heavy  stage  cabie-16mni 
mag.  records- 35/16mm  Acme  optical  camera  — 
360^  Oiberry- photo  aircraft- powdered  wigs. 
PERSONNEL:  directors- writers  — editors-cartoon 
artists  — technical  artists  — illustrators— cameramen 
grips— electricians— production  assistants— aC' 
tors— announcers— pilot— script  girls— minotemen. 

We  have  t'(|iii|pMiciit  to  liaiiillp  anything  this 
side  of  a  re-enactment  of  the  British  arrival  in 
lHI-2.  Kxperienie?  The  only  shooting  in  Wash- 
ington we  ever  missed  wa.s  the  one  of  Lincoln, 
(Scimeoiillit  hy  the  name  of  Booth  wanted  to  do 
it  alone  — they  ran  into  all  sorts  of  trouble,! 


Kor  nites  ami  inforiiiation 

ell: 

Baltimore       \I0.4-4J-JI 

Ib.l.y  WmIi 

Washington   ST.  :-t-4r,.-,il 

y-'\  H r 

Cleveland       1,1).  l-IJ.Si.'> 

Hoi.  ur  Frank  (iold 

FEDERAL  AUDIOVISUAL  PROGRAM! 

DEPARTMENT      OF      THE      NAVY:       FEDERAL      AVIATION      AGENC 


pcrMscs  die  priiiliictiim  i)f  Navy  tTaining  films 
and  maintains  tlie  N'av>'s  motion  picture  and 
still  pliotographic  film  libraries. 

The  motion  picture  production  facilities  at 
the  Center  are  mcxlem  and  complete.  There  is 
a  sound  stage,  film  and  tape  recording  and  mix- 
ing I'fiuipmcnt,  an  art  and  animation  group  and 
editorial  branch.  Here  experienced  script  writers 
and  artists  collaborate  with  Xavv'  photographers 
and  technicians,  maintaining  a  high  standard  of 
qualitv'  for  Navy  productions.  The  processing 
di\'ision  has  the  cap.ability  to  develop  and  print 
negative  film  and  release  prints  in  .3,5mm  and 
16mm  black-aiid-«hite  and  negative-positive 
color.  About  7,5  percent  of  all  Navy  films,  how- 
ever, are  contracted  with  established  commer- 
cial  producers. 

In  addition,  there  is  a  growing  requirement 
for  films  to  report  on  the  Navv's  research  and 
development  activitv-,  and  to  meet  thus  need, 
rapidK,  a  T\'  closed  circuit  kinescope  facilitx' 
has  been  activated  at  NPC  during  the  past  year. 

Extensive  libraries  of  both  still  and  motion 
picture  photography  are  maintained  at  the 
Center,  Library  services  are  provided  to  the 
Naval  Establishment  and  other  government 
agencies  and  to  commercial  concerns  on  a  cash 
sale  basis.  The  Still  Picture  Department  pro- 
duces all  tvpes  of  still  photographv-  such  as 
press,  serials,  murals,  and  official  portraits.  Up- 
to-date  continuous  roll  paper  printing  and  proc- 
essing units  meet  the  Navv's  large  volume  print 
demands.  There  are  also  complete  negative,  posi- 
tive and  transparency  color  processing  facilities. 

.\  research  and  development  group  conducts 
tests,  experimentations,  development  and  evalua- 
tion of  photographic  equipment.  Here,  technical 
photographic  specifications,  instructions  and  other 
pubUcations  are  also  prepared.  Information 
about  NPC  may  be  obtained  from;  the  Com- 
manding Officer.  Naval  Photographic  Center, 
Naval  .\v  Station,  ^\'ashington  25,  D,  C, 

Captain  H.  W.   Crews,   L^SN.   Commanding 
Officer 
Phone;   LUdlow  4-2400,  ext.  224-3 

CDR.   C.   W,   Richey,   I'SN.   Jlcad,  Motion 
Picture  Department 
Phone:  LUdlow  4-2400,  ext.  355 

J.    ^\'alter    Evans.    As.<iistant    Head.    Motion 
Picture   Department 
Phone;   LL'<llow  4-2400,  ext.  2S2 

Distribution:  Prints  of  Navy  films  available 
to  the  public  can  be  purchased  from  United 
World  Films,  Inc.,  1445  Park  Avenue,  New  York 
29,  N,  Y,.  under  an  annual  contract  administered 
by  the  V.  S,  Office  of  Education,  Navy  films 
may  be  borrowed  from  the  nearest  Navy  film 
supply  source.  Training  Aids  Libraries,  Aviation 
Film  Libraries,  Recruiting  Stations  and  Public 
Information  Offices  are  located  throughout  the 
Inited  States,  Requests  for  the  use  of  Navy 
Stock  footage  in  commercial  productions  should 
be  submitted  to  the  Chief  of  Information,  Nav\- 
Department,  Washington  25.  D.  C. 


United  States  Marine  Corps 

•  For  information  on  U.  S.  Marine  Corps  films, 
which  are  produced  b\-  the  Department  of  the 
Navy,  write  to  the  office  of: 

Major  John  L.  Zorack,  Motion  Pictures, 

Room   4024,   ,\rlingtoii   .\nnex,   Washington 

45.  D.  C. 

Phone:   OXford   4-17S6 


These  Exclusive  Review  Reports  Are 
a  Copyrighted  Business  Screen  Feoture 


Office  of  Management  Services 

Motion  Picture  &  Photographic  Section 

Kith  &  Constitution,  Bldg.  T-.5,  Room  104S 

Washington  25,  D.  C. 

.\ntIiony     Jouitt.      Chief.      Motion     Picture 
Photographic  Section,  A/S-152 
Phone;  W^Orth  7-4628 

.\cTiviTiES:  Tlie  Motion  Picture  Branch  product 
films  «hich  are  designed  to  meet  the  needs 
the    bureaus    and    offices    v\hich    comprise 
Federal    Aviation    .\gency.    These   films    inc  1 
training    films,    technical    films,    recniitinc 
for   T\',    progress    reports,    and   public    rel 
motion  pictures.   All  production  in   16mm. 

Facilities:  Tlie  FAA  has  in-service  capabili 
and  contracts  with  industry   for  some  films. 

DisTBiBUTioN:  Distribution  of  F.\A  films  is  han;  . 
led    through   the   Aeronautical    Center   Fihn  liti 
brar\,   P.   O.   Box   1082.    Oklahoma   City,   OW 
homa. 

Productions  :  Sixteen  new  titles  are  contempls 
ed  for  production.  These  include  Flight,  a  2 
minute  color-sound  public  relations  film;  T. 
Path  From  the  Sky,  about  all-weather  landii 
system  devices;  What's  My  Traffic?,  a  briefi* 
film  for  pilots  on  air  traffic  control  problems. 

NATIONAL    AERONAUTICS 
AND    SPACE    ADM  I  N  I  STR  ATIOI 

Office  of  Educational  Programs  &  ServiC' 
400  Maryland  Ave,,  S.  W.,  Washington  25,.  D. 

Shelby  Thompson,  Director.  OEPS 

Phone;  WOrth  2-4451 
James    Bernardo,   Director,    Education    Pm^Ki. 

Div. 

Phone:  WOrth  2-1552 
Donald    M.    Swartz,    Acting   Chief,    Educatun 

Audio  Visual  Branch 

Phone:   WOrth  2-1618 

Activities:   This   ageny  produces  technical   a 

public  information  films  on  space  and  aeriinr 

tics. 

Facilities:  Motion  picture  requirements  art-  f 

filled   through     in-house    capabilitv ,     contr.nti 

(.NASA  Test  Centers  and  industry),  and  indusl 

sponsored  programs. 

Distribution:      NASA     films      are     distribul 

through  NASA  centers  and  offices. 

Productions:  1961  productions  include:  Sufii 
Giant  Thrust  Into  Space;  Eclio  in  Space;  Life 
Other  Planets;  How  Did  Life  Begin?;  Fliglit 
Freedom  7;  Decontamination  of  Space  Vehicli 
Unmanned  Spacecraft;  Tlie  Chemi.itry  of  Li 
and  many  technical  films. 

OFFICE  OF   EMERGENCY   PLANNING 

National  Headquarters:  Washington  25.  D.< 
Nat  S,  Linden.  Director.  Audio-Vi.mal  Office 
Phone:  E.\ecutive  3-3300,  ext.  3092 

Activities;  This  office  plans  and  produces  n 
tion  pictures  to  support  programs  of  OEP. 

Facilities;  At  the  present  time,  all  production i 
contracted  to  commercial  film  producers,  or  p 
formed  b\  other  agencies  of  the  Federal  Cove' 
ment  under  OEP  supervision.  For  all  informati.i 
on  motion  pictures,  contact  the  audio-visual  off' 
in  Washington. 
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EXPERIENCE ... 

At  Your  Service ,  . .  Our  Team 
of  Location  Specialists  With  a 
Great  Record  of  Field  Experience  ! 


We've   been   serving   leading  producers   for   more  than   a   quarter-century   as 

a  team  of  specialists  who  know  location   problems,   at  witness  the  many 
outstanding   features    and    industrial    films  we've  helped   to  create. 


PERFORMANCE   IS  THE   YARDSTICK  OF  ABILITY 

Credits  Include:  Electronics  and  the  Wonderful  World  of  Tomorroii  (Delco- 
Radio  Division,  General  Motors);  Temperatures  Made  to  Order  (Harrison 
Radiator  Division,  General  Motors);  Black  Fury  (Warner  Bros.);  Land  of 
the  Trembling  Earth  (Warner  Bros.);  Bayou  (United  Artists);  Force  of  the 
Wind  (United  Artists);  Firebird  Two  (General  Motors);  more  than  five  hun- 
dred tele\ision  clips  .   .   .  and  many  others. 


COMPLETELY     EQUIPPED     TO    MEET     EVERY     LOCATION    REQUIREMENT 

Including:    .   .   .    I6mm  and   35mm   Mitchells;   Mole-Richardson     lighting;     cable,    generators,     sound,     grip 
and    full    inventory    of    every    field    requirement    to    meet    location    filming. 

ye4  £r  ViHceHt  ^aijU 

CINEMATOGRAPHERS 

616  TENTH   AVENUE         •         SOUTH  BIRMINGHAM    12,   ALABAMA         •         TELEPHONE:    592-1026 
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When  the  cards  are  all  down 

SELECTROSUDE 
always  wins! 

Reliability  and  faultless  operation  are  the 
two  most  impoftant  advantages  one  hears 
mentioned  in  connection  with  the  SELECTRO- 
SLIDE  whenever  and  wherever  knowledgeable 
A-V  people  get  together. 

Scores  of  industrial  firms  have  long  stand- 
ardized on  SELECTROSLIDE-the  National 
Park  Service  has  at  least  one  in  every  major 
National  Park  and  Monument  in  the  Country. 

No  need  for  "stand-by"  equipment  when 
you  use  SELECTROSUDE  projectors  because 
they  are  built  to  hold  up.  But-don't  take  our 
word  for  this-ask  those  who  own  SELECTRO- 
SUDE automated  slide  projectors,  they  are 
our  best  advertisements 

Write  for  illustrated  literature  and 
name  of  nearest  distributor. 


&  sauppe 

fsfob/'s/ied  1924 


2201  Beverly  Blvd. 
Los  Angeles  57.  Calif. 

Phone    DU  9-1288 


MANUFACTURERS  OF  SELECTROSUDE 
CONTINUOUS  AUTOMATED  SLIDE  PROJECTORS 


Thii  e«citing  new  'luiO  heaO  dssu'es  you  p'ofessional 
eicellence  wherever  you  go,  whatever  your  subject  Super- 
smooth  floating  action  performs  beautifully  with  8  & 
16min  cameras  &  accessones 

New  irxjependent  positive  brake  al'ows  you  lo  adiust  tilt 
tension  S  LOCK  i(  at  ANY  angle  NO  MORE  CREEPING' 
Never  needs  servicing  Performs  beaulifuMy  m  60  10 
212^.  Fits  any  camera,  any  tripod.'  Only  S]49  50 
Guaranteed  superior  -  return  head  witttin  10  days  for  a 
full  refund  if  not  highly  pleased 


See    your    dealer    and 
literature    I  Dealers  inquire' 


coupon    fCf    FREE 


REE  ^a 


TA    Wfj     Co      Cinema    ProCucIt    0<«       DepI  l»-d  /       j#J 

4607    Alger    Street,    los    Anielei    39.    Cam "-* 

StMtlrMen:  Please  ruth  me  complete  details  »bout  the 
Thomas   i6 


Address 

City  t  State 

Name  of  my 
photo  dealer  is:_ 


FF.DERAL  AUDIO -VISUAL 
PROGRAMS  -  PERSONNEL 

UNITED     STATES 

ATOMIC     ENERGY     COMMISSION 

Division    of    Public    Information 

Audio-Visual    Branch 

Washington  2.5,  D.  C. 

•  Tin-  .\u(lio-\'i5iial  Branch  ol  the  Atomic 
Energ\  CommissiDn  ha.s  as  its  primar>'  function 
responding  to  rccjuests  from  the  public  media 
in  all  the  audio-\isual  fields  for  assistance  in 
the  preparation  of  films,  stills,  and  other  audio- 
visual materials  on  atomic  energy. 

Edwin  L.  Wilber,  Branch  Chief 

Phone:   H.-\zeKv(ind  7-7S31,  ext.  5.36.5 

Elton  P.  Lord,  Deputy  Chief 

Phone;  Hazelwood  7-78.31.  ext.  5476 

AcTmTiEs:  This  branch  plans  and  carries  out 
audio-visual  and  still  picture  projects  to  adxance 
specific  Commission  Programs,  and  acts  as  ad- 
visor to  Commission  and  contractor  personnel 
in  Washington  and  nationwide  on  audio-visual 
problems  and  projects.  This  branch  also  places 
Commission-  and  contractor-produced  motion 
pictures  into  loan  and  commercial  sale  chan- 
nels, determines  the  content  of  the  10  domestic 
and  4  overseas  film  libraries,  and  issues  popular- 
level  and  professional-level  film  lists. 

Facilities:  AEC  has  no  motion  picture  produc- 
tion facility-  or  motion  picture  laboratory,  but 
uses  Government  and  or  commercial  services. 

DisTBiBUTiox:  .\EC  operates  an  8,500  still  photo 
librarv',  and  distributes  films  through  10  do- 
mestic film  libraries  which  cover  particular 
geographical  areas.  .\11  films  are  for  free-loan. 
The  Commission  also  has  four  overseas  libraries 
at  its  offices  at  the  V.  S.  Embassies  at  London. 
Brussels,  Tokyo  and  Buenos  .^ires,  stocked  with 
semi-technical  and  technical  films.  The  Bnissels 
and  Buenos  .\ircs  libraries  have  about  50  films 
each  in  French  and  Spanish  respectively.  Infor- 
mation on  libraries  available  from  Washington 
office. 

Stock  Footvc:e:  The  Commission  has  more  than 
1 20.000  feet  of  35mm  black-and-\\  hite  unedited 
film  footage  on  peaci-time  uses  of  atomic  energv" 
available  for  piuchase.  Information  ma\'  be  ob- 
tained from  Wasliington  office.  Color  stock  foot- 
age is  also  available  from  an\-  of  the  completed 
documentarv'  films  produced  bv'  or  sponsored  by 
the  government.  Films  mav'  be  borrowed  from 
libraries  in  geogranhical  -reas  for  footati" 
counts  prior  to  purchase  of  duplicating  materials 
from  the  various  laboratories  holding  the  ori- 
ginals. Unedited  stock  !ilm  footage  in  black-and- 
v\hitc  and  color  on  nuclear  or  thermonuclear  de- 
tonations sold  at  Lookout  Mountain  Air  Force 
Station.  USAF.  89.35  Wonderland  Avenue.  Holly- 
wood 46.  California. 

Pbodictions:  During  1961,  the  .\EC  and  its 
contractors  produced  films  ;ls  follows:  Introduc- 
tion to  llish  Vdciitini;  Xuclear  Reactors  for 
Space;  Plutonium  Fuel  fabrication  EBRA  Mark 
/v.  Atomic  W<atherman:  ST-90  Isotopic  Appli- 
c«fi(iii.v.  liiderslaniliuf:  the  Atom:  Ali>lw.  Beta 
and  C.'.ima  Atoms  at  Work:  The  Latin-American 
Exhibit:  Opportunities  Unlimited:  Friendly 
i   Atoms  in  Industry:  Atoms  on  the  Farm. 

Extra  Copies  of  this  12th  Annual  Production 
Review  issue  are  available  vvhile  they  last  at 
only  S2.00.  Order  yours  today! 


BRIGHT   PJCTV«^.?'- 


POLY-VUE  compact  filmstrip 

PROJECTOR  $32.50 

hk'^1  for  small  groups 
in  schools,  churches, 
sales  prcseiwaiions.  F.asy 
operation,  sturdy  con- 
siruction.  Weight  3M 
lbs.  \Vo<xl  case.  S5.00 
or  vinvl  N3K.  S^-OO. 


RECORD  PLAYER  and  PROJECTOR 


LOOK  and  LISTEN. 
Unbeatable  low-cost 
combination  for  sound 
filmstrips.  Ample  vol- 
ume, clear  tone .  3 
speeds,  12"  records. 
Record-player  only, 
$49.50. 


For  FREE  brothuti 


111  njme  of  ntaiL-st  dcjli-r  \ 


RICHARD  MANUFACTURING  CO. 

5914   N.    NOBLE   AVENUE 
VAN    NUYS,    CALIFORNIA 


SEE    IT    NOW! 

...our  life-saving  film  for  women  — 

BREAST  SELF-EXAMINATION.   You'U 

learn  how  to  e.xamine  your  breasts 
for  signs  that  might  mean  cancer— 
and  that  should  send  you  immedi- 
ately to  your  physician. 

Although  many  are  saved  from 
this  major  enemy  of  women.  7nany 
more  thousands  could  be  saved  with 
early  diagnosis  and  proper  treat- 
ment. You  can  take  the  first  step  to 
ensure  earlier  diagnosis  by  examin- 
ing your  breasts  monthly. 

BREAST   SELF-EXAMINATION   will 

give  you  all  the  details.  See  it 
now!  Call  your  local  Unit  of  the 

AMERICAN 
CANCER 
SOCIETY 


182 


BUSINESS     SCREE-I 


vUDIO-VISUAL  PROGRAMS  IN  U.  S.  GOVERNMENT 


EPARTMENTOFAGRICULTURE  Civilian  Departments  &  Agencies 


Office   of   Information 
Motion    Picture    Service 
Washington  25.  D.  C. 

^The  Motion  Picture  Sei-vice  of  the  USDA 
pduces  motion  pictures  in  color  and  black-and- 
lit:  on  agricultural  and  related  subjects  for 
(iMiis  agencies  within  the  Department  and,  on 
,  _jsii>M.  for  other  Go\ernment  agencies.  Pro- 
t  ctinn  and  laborator\  ser\'ices  are  also  a\ailable 
I  a  cooperati\'e  basis  with  land  grant  colleges 
;d  universities. 

Al  Carrello,  Chief,  Motion  Picture  Service 
Phone:  Dudley  8-6072 

Sid  L.  Schwartz.  Asxi-itaiil  Chief  for  Phinnins. 

Distribution.    Proniotitni 
i     Phone:   DUdle\-  8-207:3 

Martin  Lobdell,  Assi.ttiint  Chief  for  Production 
Laboratory  Sertice.i 
Phone:   DUdley  8-3628 

Homer   Boor.   Chief  of   Directors,   Cameramen 
Phone:   DUdley   8-.362S 

Judd    Scott.    Chief    of    Editorial,     .\niuiation. 
Sound 
Phone:  DUdley  8-6524 

Arthur  Foster.  Chief  of  Laboratoru 
Phone:  DUdley  8-6747 

]ames  E.  .'Vlford.,   Chief  of   Distrilnition 
Phone:  DUdle>   8-5246 

Mrs.  ."^nne  Ware.  Stock  Footage  Librarian 
Phone:  Dudley  8-3628 

.j:TivmEs:   The  USDA  cuiTently  has  300  films 

■  distribution  with  an  estimated  audience  of  198 

I  Dion  persons.  These  films  co\er  such  subjects 

conseriation.    foresti-y.    agricultural    research, 

;ect   eradication,    nutrition    and    marketing.    In 

dition,    the    Department    is    perpiued  to     co- 

erate  with  qualified  non-government  organiza- 

tns  in  the  production  and  distribution  of  agri- 

Itural  educational  motion  pictures  and  T\'  films 

lich    are    related    to    agricultural    programs,    if 

t   non-goveniment    cooperator    is    a    non-profit 

ip;anization   or   association    concerned    with    the 

i;semination  of   agricultural    information    or  the 

joduction  or  handling  of  one  or  more  agricul- 

lal  products. 

IciLiTiES:  The  USD.A  Motion  Picture  Senice 
s  complete  in-service  production  and  laboraton' 
ilities  which  ha\e  been  in  continuous  opera- 
n  since  1912. 

IsTBiBiTio.x:  Films  for  school  and  group  show- 

i;s  are  distributed  through  72  cooperati\e  film 
raries  located  in  each  state.  Films  for  T\' 
okings  are  distributed  directh-  troni  Washing- 

ti,  and  prints  of  all  films  may  be  purchased  from 

lited   World   Films   of   New   York.    Catalogues 

?  a\ailable   of   motion   pictiues.   films   suitable 

T\'    showing,    state    produced    films    and    of 

!)ckfootage.  which  is  for  sale  at  a  nominal  cost. 

loDUCTiONS:  1961  productions  include:  More 
Ifod  for  the  Needy,  a  report  on  the  President's 
food-for-the-hungn  program;  Agriculture's 
'w  Showcase  Abroad,  shows  millions  of  the 
^irld  s  potential  customers  \  iewing  American 
Irm  Products  at  International  Trade  Fairs:  Cot- 
i\>  Warehou.nn^  and  Handling  Fruits  and  Vege- 
t\Aes  in  Wholesale  Warehouses,  both  deal  with 
j;ricultural  Marketing  subjects  on  the  storage, 
Indling  and  transportation  of  commodities;  The 
list  is  Dying.,  shows  how  farmers  and  ranchers 
'  Great  Plains  are  working  to  prevent  disaster 
wing  the   ne.xt   drought;    Voice   of   the   Forest, 


Wilderness  Encampment,  and  Wilderness  Trail, 
show  the  multitude  of  uses  to  which  Americans 
put  their  National  Forests. 


DEPARTMENT     OF    COMMERCE 
Washington  25,  D.  C. 

•  The  U.  S.  Department  of  Commerce  produces 
and  circulates  motion  pictures  dealing  with  those 
domestic  and  foreign  subjects  relating  to  the 
offices  which  are  under  the  jurisdiction  of  this 
Department. 

Business  &  Defense  Services  Administration 

X.itlian  D.  Cniklcu,  Director.  Scientific.  Photo- 
graphic and  Business  Ecjuipment  Dici.iion 
Phone:  WOrth  7-4378 

Geo.    R.    DonnelK',    Chief,    Motion    Picture    & 

Photographic  Products  Brand) 

Phone:    WOrth  7-2778 
Earl    Yoimg.    Motion    Picture   Analyst.   Motion 

Pic-tare  &  Photographic  Products  Branch 

Phone:  WOrth  7-2911 


•  The  Motion  Picture  and  Photograpliic  Products 
Branch  was  established  to  ser\e  the  motion  pic- 
ture and  the  photographic  and  motion  picture 
apparatus,  equipment  and  supplies  industries.  It 
performs  main-  functions,  some  of  the  more 
important  being  to  foster,  promote,  and  develop 
the  foreign  and  domestic  trade  of  these  indus- 
tries. It  provides  market  development  counsel 
to  producers  and  exporters  as  to  where  and  how 
to  cultivate  and  expand  their  overseas  sales, 
acquire  distributors,  facilitate  the  acquisition  of 
frozen  remitt;mces.  and  render  assistance  in 
other  problem  areas.  It  also  participates  in 
tariff  and  trade  negotiations,  and  maintains 
constant  surveillance  of  foreign  trade  trends,  and 
periodically  issues  concise  basic  information  re- 
leases for  industry  guidance.  Furthemiore,  the 
Branch  acts  as  the  focal  point  for  industr\  with 
reference  to  advice  and  guidance  to  other  agen- 
cies and  use  of  other  agency  facilities. 


Coast   &   Geodetic   Survey 

G.  P.  Meredith.  Chief.  Technical  Service  Div. 
Phone:  WOrth  7-5749 

•  This  bureau  has  produced,  in  the  past  ten 
\ears.  five  documentaries  on  the  following  sub- 
jects: general  activities  of  the  Coast  and  Geodetic 
Survey;  tides  and  currents;  wire  drag;  surveyors 
at  work;  and  oceanographic  cruise  of  Ship  Ex- 
plorer. Certain  aspects  of  these  productions  were 
contracted    to    industry. 

In  addition,  the  Coast  and  Geodetic  Surve\- 
recenth-  collaborated  on  the  National  Academy 
of  Science's  Planet  Earth  series.  Film  informa- 
tion is  available  tlirough  the  Technical  Services 
Division. 


National    Bureau   of   Standards 

W  illiam  T.  Tilley.  Office  of  Technical    Infor- 
mation,  Connecticut   Ave.   &   Van   Ness   St. 
N.  W.,  Washington.  D.  C. 
Phone:  EMerson  2-4040,  ext.  7093 

•  This  Bureau  produces  scientific  and  technical 
motion  pictures  about  the  research  programs  of 
the  National  Bureau  of  Standards.  Films  are 
available  from  the  above  address. 


Bureau    of    Public    Roads 

William   F.  Hall.   Head.  Photographic  Section 

Phone:  DUdley  2-3008 

Activities:  This  Bureau  produces  films  on  sub- 
jects pertinent  to  highway  development  and  im- 
provement. safet\-.  and  other  related  subjects 
for  government  agencies,  state  and  local  highway 
departments,  engineering  colleges  and  univer- 
sities, and  other  interested  organizations.  Films 
are  often  produced  in  cooperation  with  these  or- 
ganizations and  schools. 

F.-VCILITIES:    In-house  capability. 

Distribution:  These  films  are  available  on  a 
loan  basis,  with  boiTOwer  paving  transportation 
charges  both  ways,  from  the  Chief.  Motion  Pic- 
turi'  Branch.  Bureau  of  Public  Roads.  Washing- 
ton 25,  i^.  C.  Safety  films  on  winter  driving  are 
;ivail;ible  from  the  National  Safetv'  Council,  425 
N.   Michigan   Blvd..  Chicago   11.   Illinois. 


U    S.   Weather   Bureau 

J.mu's      M.      Beall,      Pid>lic     Information      Co- 
ordinator 

Phone:  ADams  2-3200.  ext.  4.56 

Phillip  Crofford.  Film  Librarian 
Phone:  ADams  2-3200,  ext.  217 

•  The  W'eather  Bureau  occ;rsionaIK  contracts  for 
Hlms  and  film  shorts  to  be  used  in  vvaiTiing  pro- 
grams associated  with  hurricanes  and  tornadoes. 
In  addition,  it  provides  technical  assistance  for 
films  on  v\eather  related  subjects.  The  Bureau  has 
an  extensive  librarv  of  other  weather  films  pro- 
duced elsewhere;  loan  information  is  available 
from  the  Office  of  Public  Information  or  the 
Film  Librarv. 


Office  of  International  Trade   Fairs 

lohn   D.  Leonard.  Cliief.  Industrial  Promotion 
Phone:  Dudley  6-1454 

.■Activities:  This  office  produces  films  for  busi- 
ness executives  on  the  dvnamic  government-in- 
dustry  International  Trade   Fairs   Programs. 

F.\cilities:  These  films  are  contracted  out  for 
production. 

DistbibutiO-n:  The  color  films  varying  from  13*2 
to  28  minutes  in  length  and  vvhicli  are  available 
on  a  free  loan  basis,  and  handled  through  the 
Industrial  Promotion  staff  of  this  office,  and 
through  the  Dep;irtment  of  Commerce  field  of- 
fices. Black-and-white  prints  also  aic  available 
for  T\'  use. 

Phoductiox:  Uncle  Sam  Goes  To  the  Trade 
Fairs:  Shoiccase  for  Freedom;  Tradeways  to 
Peace;  The  Trade  Fair  Story. 


Maritime   Administration 

Richard  Shea,  Public  Information  Officer 

Phone:  DUdley  6-4461 

•  This  administration  engages  in  limited  film 
production  to  promote  American  Merchant  Ship- 
ping. At  present,  the  Maritime  Administration 
is  engaged  in  a  cooperative  project  with  the 
.\tomic  Energv'  Commission  and  conmiercial  in- 
dustrv  on  a  special  film  report  about  the  N.  S. 
Savannah,  the  world's  first  nuclear  merchant 
ship.  Films  are  available  through  the  Director, 
Public  Information. 
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Symbol 

of  the  true  concept  of  "THE 
VISUAL  AID  CENTER"  ..wfiere 
complete  information  and  serv- 
ices are  available  on  all  phases 
of  projected  visuals.  Here, 
under  one  roof,  you  will  find  an 
unparalleled  combination  of 
experience,  skills  and  techni- 
cal equipment  dedicated  to 
serving  this  specialized  field- 

Admaster  prints 

425  Park  Ave.  S.,  N.Y.C.  •   OR  9-1134 
SLIDE  SERVICES  •  FILM  STRIPS  •  PRESENTATIONS 


Films 


industry 


Television 


CHARLES  CAHILL 

and 
ASSOCIATES,  INC. 

5746  SUNSET  BOULEVARD 
HOLLYWOOD  28.  CALIFORNIA 


FEDERAL  AUDIO-VISUAL  PROGRAM! 


DEPARTMENT      OF      HEALTH, 

EDUCATION      &      WELFARE 

\\;i5l>iiigt()ii  2.5,  D.  C. 

United   States   Office   of   Education 

13i-.    C.    Walter    .Stoiii',    Director.    Ediicdlidiial 
Media   Brunch 
IMiDiH'.  worth  .•5-7.5.S1 

Dr.    .Scoili'v     RcicI,    Asaiatonl    Dirccttyr.     Edu- 
cational Media  Branch 
Phone:  WOrth  3-7.582 

•  Tilt'  Office  of  Education  administers  Title  Nil 
of  the  National  Defense  Education  Act,  which 
provides  for  research  grants  in  the  uses  of  new 
educational  media,  and  for  the  dissemination 
of  information  about  such  media.  The  office  also 
provides  a  loan  service  of  captioned  films  for 
the  deaf.  For  information  about  this  program 
write  to  the  office  of: 

John  Gough,  Chief,  Captioned  Films  for  ihe 
Deaf  Program 
Phone:  WOrth  .3-756.3 

The  Office  of  Education  also  conducts  studies 
and  surveys,  prepares  catalogs  and  bibliog- 
raphies, and  provides  consultive  services  on 
educational  uses  of  audio  \isual  materials.  It 
has  recently  published  a  1961-62  directory  of 
U.  S.  Government  film  personnel,  copies  free  on 
request. 

United  States  Public  Health   Service 

I.    Stewart    Hunter,    Asxi.stant    to    the    Surgeon 
General 
Phone:  WOrtli  2-2125 

James   J.   Culhaiie,  Information  Officer.  Office 
of  the  Surgeon  General 
Phone:  WOrth  2-2134 

Dr.    James    Lieberman.    D\M,    Chief.    ,\udio- 
N'isual      Section,      Communicable      Disease 
Center,  Atlanta  22,  Georgia 
Phone:  MElrose  4-5131 

Miss     Muriel    W'eins,     Chief,      Utilization      ^ 
Distribution     Unit,     .\udio-\'isual     Section, 
Communicable   Disease  Center,   Atlanta  22, 
Georgia 
Phone:  .MElrose  4-5131 

.\CTiviTiES:  Motion  pictures  and  filmstrips  pro- 
duced by  the  Public  Health  Service  are  designed. 
;is  informationiil  and  instructional  aids,  to  assist 
in  disseminating  knowledge  for  the  prevention 
and  control  of  diseases  of  national  and  global 
import. 

I-'acihties:  The  Audio-\'isual  Section  of  the  Serv- 
ice is  fully  staffed  and  efjuipped  to  produce  PHS 
films  for  both  commercial  and  non-commercial 
showing.  The  Si'rv  ice  also  cooperates  with  private 
organizations  and  gronjis  in  the  production  of 
health  films. 

DisTiiiBUTiON:  Public  Health  Service  films,  as 
listed  in  the  PHS  Film  C'atalog.  are  available 
on  loan  from  tlie  Film  Librarv",  C'ommunicabU' 
Disease  Ck'nter.  .\tlanta  22.  Georgia.  In  adtlition, 
many  of  the  lihns  listed  are  available  ior  pur- 
chase from  the  (lovenimetit  contractor.  United 
World  Films,  Inc..  1445  P;irk  .\venue.  New  York 
29,  New  York,  ;uk1  other  sources.  Information 
concerning  distribution  of  PHS  lihns  ma\'  be 
iiblaiiied  Irojn  the  Inlonnation  Officer,  Office  of 
the  Surgeoii-Giiieral,  and  from  the  Chief,  Utili- 
zation ££  Distribution   l^nit. 

Pbodlctio.ns:  Motion  pictures  and  lilmstrips 
produced  either  for.   b\ .   or   in   coojieration  with 


(he  Public  Health  Service,  both  general  inter 
and  technical  subjects  for  professional  personr 
are  listed  in  a  complete  up-to-date  catalog  :iv: 
able  from  the  Film  Libriu-y,  Communiea 
Disease  Center,  Atlanta  22,  Ga. 


Social    Security    Administration 
Haltimore    .35,    ,Mar>  land 

Roy  L.   Switt,   Information   Officer.   Bureau 

Old  .Age  6i  Siiriivors  In.s-uranee 

Phone:    944-50(10.   e\t.   2187 
Wallace    Kend:dl.    Chief,    Production    Bran 

Office  of  Information.  Bureau  of  Old  .Af 

&  Survivors  In.turance. 

Phone:  944-500,  ext.  2985 

Activities:  The  Social  Seccurity  .'Vdministrat 
produces  ;md  distributes  films  titi  Old  Age,  S 
vivors  and  Disabilitv  Insurance.  These  are  pul 
infonnation  films  designed  to  explain  the  rig 
and  duties  of  the  citizen  under  the  Social 
curity  Law.  All  films  are  designed  for 
audiences,  and  both  spots  and  film  shorts  are  p 
duced. 

Facilities:  The  Administration,  located  in  Bal 
more  Headquarters,  has  a  small  studio  -A 
limited  production  facilities.  Most  film  works 
contracted  to  c-omniereial  producers. 

Distribution:     Through     600     District     Oli  s 
throughout  the  country,  prints  may  be  obtai:|i 
on  a  free  loan  basis.  Prints  may  also  be  bou[t 
from     United    World     Films,    Inc.,    1445     p 
Avenue,   New  York  29,   New  York. 

Productions:     Recent    productions:     Before 
Day;  Sam'l  and  Social    Security;    Something 
Tomorrow.   To   be   released   earlv    in    196i! 
Social  Security  Story. 


t 


Office  of  Vocational   Rehabilitation 

W.  Ohver  Kincannon.  Chief.  Publicatinn, 
Reports  Service 
Phone:  WOrth  2-2040 

•   This  office  produces  T\'  spots  on   voeil 
rehabilitation      for    state     agencies    vvhieli 
distribute  them  through  local  T\'.  Throu',;li 
tr:ict.  the  office  is  producing  a  major  film,  t 
To    Lite   .\gain.    scheduled    for    release    m    ! 
1962, 


DEPARTMENT      OF      INTERIO 
\\'ashington  25.  D.  C. 

•  The  Depmtment  of  Interior  producer  iii^ 
uhich  are  concerned  with  the  nianagemi  iit, 
servation  and  development  t)f  uatmal  irsoi 
in  ev  erv  section  of  the  Nation.  Films  are  a  il- 
able  from  the  bureau  in  which  they  have  If 
produceil. 

Office   of   the   Secretary 

Ha)  Ian    \\'oinl.    Di\isio!i    ni    Iniormatioii 
Phone:  REpublic  7-1820,  ext.  3171 

Inquiries   concerning  the  use  of  DepartinetW' 
Interior  films  for  television  should  be  addrtt 
In  this  otfice. 

The  Bureau   of  Mines 

\     Nicholas    Wird.ie.    Motion     Picture    Rt'C' 
senlativc.    Bure:iu     ol     Mines,     Washirtm 
2.5,  D.  C. 
Phone:  REpublic  7-1820.  ext.  33.59 

Meyer  Reiness,  Chief.  Bureau  of  Mines  Diil'' 
lition.  4800  Forbes  .\ve..  Pittsburgh.  P: 
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"Polaroid"  &.  "PolaLine"© 


This  and  55^ 


gets  you  a  finished  slide  in  less  than  90  seconds 


"This"  is  a  regular  Polaroid  Land  Camera. 
The  55f  is  the  per-exposure  cost  of  special 
transparency  film,  including  the  mount. 

All  you  have  to  do  is  load  the  film  into 
the  camera,  snap  the  shutter,  pull  the  tab 
and  wait  a  moment.  Then  open  the  back  of 
the  camera  and  peel  off  a  transparency. 

After  a  quick  hardening  and  mounting 
in  a  click-together  frame  the  slide  is  ready 
to  show.  From  snap  to  screen  in  less  than 
90  seconds... just  about  half  the  time  it 


takes  to  cook  your  morning  egg.  And  at 
about  V3  the  cost  of  conventionally  proc- 
essed slides. 

A  new  Polaroid  PolaLine  Transparency 
film  is  especially  designed  for  line  copy 
work.  The  blacks  are  really  black,  the  clear 
areas  really  clear.  These  are  3Vi  x  4  trans- 
parencies for  standard  lantern  slide  pro- 
jectors. Development  time  is  10  seconds. 

There's  another  film  for  continuous  tone 
work.  It  comes  in  two  sizes,  one  for  stand- 


ard slide  projectors  and  one  for  use  in  a 
complete  system  that  employs  2Vi  x  2Vi 
slides  in  a  Polaroid  Projector.  Develop- 
ment time  is  2  minutes. 

All  three  projection  film  types  can  be 
used  with  any  Polaroid  Land  Camera  that 
uses  40-series  film  except  the  J-66. 

For  more  information  on  how  this  film 
will  help  you  in  your  work,  write  to  Tech- 
nical Sales  Dept.,  Polaroid  Corporation, 
Cambridge  39,  Mass. 
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FEDERAL  AUDIO-VISUAL  PROGRAM 
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COLEMAN  PRODUCTIONS 

75  W.  45th  St..  New  York  3G,  M  Y.  •  Circle  5-9080 


CRAFTSMANSHIP 

...  that  is  the  magic 
ingredient  found  in 
our  titles  which  ear- 
mar/(s  them  as  dis- 
tinctive from  others 
KNIGHT  STUDIO 
159  £  Chicago  Ave.  Chicago 


tcrite  for  our  hntchiirp 


•  Animated  Films 

•  Filmagrophs 

•  Titles 

•  Slidefilms 

•  Slides 

•  Complete  Art  Service 

•  Exhibit  Designing 


Creative    Arts    Studio,     Inc. 

114  H  St.,  N.W.    W«lkln(tM  I,  D.C.    Itp.bllc  7-7151 


INTERIOR:  U.  S.  BUREAU  OF  MINES 

AcrivniKs:  The  liureavi  (il  MiTit-s  lias  a  broad 
liliii  program  dating  from  about  1920.  Motion 
pitlnrc-  subjects  deal  with  natural  resuurcrs  of 
states  and  arc-as  and  with  mineral  commodities 
including  metals,  non-metals,  coal  and  petroleum. 

F.vciLiTiEs:  .\11  films  are  made  in  cooperation 
with  private  industrial  firms  which  pa\'  produc- 
tion costs  and  select  commercial  film  producers. 
The  Bureau  maintains  no  production  facilities 
of  its  own. 

DisTiUBVTiON;  About  fi.OOO  prints  of  films  are 
distrib\ited  to  the  public  on  a  free  loan  basis 
from  the  principal  film  center  of  the  Bureau  of 
Mines.  4800  Forbes  Ave..  Pittsburgh.  Pa.,  and 
from  depositories  in  40  states.  .\iHiual  number 
of  bookings  is  22.5.000.  Most  films  are  cleared 
for  free  T\'  use.  Single  or  block  bookings  ar- 
ranged. Catalogues  available. 

Productions:  Films  in  current  production  in- 
clude; Copper  the  Oldest  Metal;  The  World 
of  Phosphorotif!:  Xatiiral  Synthetic  Rub- 
ber; The  Story  of  Potash;  Educational  T\'  Pro- 
gram Series:  The  following  tele\ision  series  are 
available;  Down  to  Earth;  States  of  the  Union; 
Out  of  the  Earth. 

The    Bureau   of   Reclamation 

Otis   Peterson,   .Assistant   to  itie  Commissioner, 
Inforniiition 
Phone;  REpublic  7-1S20,  e.xt.  4662 

.■\CTi viTiES ;  The  Bureau  of  Reclamation  produces 
one  or  two  pictures  a  year  on  water  resource 
de\flopment  in  the  seventeen  western  states. 
These  films  are  usually  "low  budget,"  sourid- 
color  films  which  run  28  minutes  for  TV  use. 
Film  catalogs  are  available  from  regional  offices 
and  from  Washington  D.  C.  office. 

F.VCILITIES:  Most  of  the  film  work  for  the  Bu- 
reau of  Reclamation  is  contracted  by  the  appro- 
priate regional  office  commercial  producers. 
There  are  seven  regional  offices,  super\ised  by 
the  Washington  office, 

I3isTKiBUTio.\ :  Each  of  the  seven  regions,  and 
the  Washington  office,  h;rs  its  owii  distiibution 
channels.  On  occasion,  prints  are  loaned  to  edu- 
cational   institutions    for    short   periods    of   time. 

PiioDUCTioNs:  Recent  productions  include:  Key 
to  the  Future,  a  film  about  the  Colorado  river 
storage  project  in  Utah.  Wyoming.  Colorado  and 
.\ew  Mexico;  Operation  Glen  Canyon,  which 
documents  construction  of  Glen  Canyon  Dam  on 
the  Colorado  River  in  northern  Arizona.  Ke\' 
unit  in  the  Colorado  ri\er  storage  project;  Water 
jitr  the  Valley,  the  stor\-  of  Central  \'alley  project, 
between  the  coastal  and  Sierra  ranges  in  Cali- 
fornia, 

The   Bureau   of   land   Management 

l)\\  ight  Kettle,  Information  Officer 
Phone;  REpublic  7-1820,  e.\t.  3609 

•  Three  films  are  available  from  the  Bmeaus 
Washington.  D.  C,  office  and  from  11  State 
offices  in  western  states. 

Available  for  loan  and  for  T\'  showings  are: 
Our  Public  Lands,  ;i  28-ininute  color  film  on 
conser\ation  ;uk1  development  of  the  national 
land  rcscr\e;  .Maska.  Land  to  Crou-  On.  28- 
iniiMite  color  lilin  on  public  lands  and  resources 
in  .Miiska;  and  Watershed  Con.tervation.  demon- 
strating water  conserv;iti()n  on  the  national  land 
reserve.  State  BLM  offices  ha\ing  film  libraries 
,cre;  Portland.  Sacramento,  Phoenix,  Reno,  Salt 
Lake  C'it\ .  Santa  I'e.  Denver.  Cheyenne.  Boise, 
Hillings,   iind  .\ncliorage. 


The   Geological    Survey 


I.      O.     Kilmaitin.      Chief,    .Map      Intfjrnuiti 
Olticc 
Ph<me:   REpublic  7-1820,  ext.  2446 

This  department  has  a  small  collection  of  tra 
ing  films  of  a  technical  nature  on  topograjihii 
surve\'  subjects.  The  films  were  produced 
cooperation  with  the  Pan  American  Institute 
Geograpln  &  Histors.  and  are  circulated  throii 
the  \\';ishington,  D.  C,  office. 


!■ 


U.  S.   Fish  &  Wildlife  Service 

Elliot  A.  Macklow,  Chief.  Audio  Visual  Serv- 
ices,   Branch    of    Marketing,    Bureau    of 
Commercial     Fishies,     F'ish      &     Wildlife 
Ser\'ice 
Phone:  REpublic  7-1820.  ext.  2151 

.Activities;  Using  commercial  contractual  n 
tion  picture  facilities,  this  orgiuiizational  u 
plans,  produces  and  distributes  fisher\  marketi 
and  educational  motion  pictures  sponsored 
botli  Government  and  industry-.  Other  aud 
visual  materials  such  as  fisherx'  television  si 
announcements,  radio  spot  annoimcement  dis 
slides,  specialized  publications,  etc.  are  also  p 
duced  and  distributed  b\-  tlie  Unit. 

F.VCILITIES:   Commercial  contractual  motion  p 
ture  facilities. 

DisTRiBUTiox:    Utilizing  about   18.5   Go\ernm« 
and  private  film   libraries,  about   t\\ent\    fishi 
motion   pictures    are   distributed   free   of   chai 
upon  request.   Provision  has  been  made  so  tl 
most  of  the  films  are  cleared  for  tele\isions, 
though  special  permission  is  required  before  t€ 
casting.  Stock  footage  is  not  available.  A  c;ita' 
entitled  Fishery    Motion   Pictures    may    Ih 
tained   free   of   charge   upon   request.   A   <-•>•' 
.\udio-\'isual  Services  film   librar\'  is  mar* 
in  College  Park.  Md.  Films  and  informati' 
be    obtained    b\-    writing    Audio-\'isual    S-  ; 
Bureau  of  Commercial  F'isherics,  Post  Olii- 
128,  College  Park,  Mainland. 

Productions:     Recent    productions     m 
Sponge— Treasure  From   the  Sea,  an  Etlinl'ii 
Film  Festival  honor  film;  Salmon— Catch  U'  (' 
Fishing    Five    Great    Lakes.    Two    docniin  ul 
motion  pictures  will  go  into  production  c.ciK 
1962.  Tentatively  titled  Cohnnbia  River  tbtila  . 
sponsored   by   the  States   of   Mar\land   ami   ^■ 
ginia;   and  Watcrnwn  of  Chesapeake  Bay.    ll- 
will  be  in  production  for  more  than  one  \<  n 

GENERAL  SERVICES   ADMINISTRATION 


Federal  Supply  Service,  Washington  25.  D. 

-Mrs.  Marjoric  Britt,  Acting  Chief,  PAoty^ju;. 

&  Reproduction  Section  i 

Phone:  WOrth  3-5772 
•   This   office   makes    Federal    Supply    ScIjo  c 
contiacts  for  photographic  supplies  for  all  nl  e 
government  agencies. 


Film    Produeer,*    for 
Iniliistry  •  Tllealre^  •  Television      v_ 

MOTION   PICTURE   SERVICE   CO. 

12.>     Hyde     St..    .Sail     Franeiseo    2.    C.a  ■ 
OKil«ay  3-9162 

Geralil  I..  Kar-ki.  /Vr.*.  •  llaroUl  A.  Zill.  I  i.. -/  »• 


186 


BUSINESS     SCREEN 


d 


JEDERAL  AUDIOVISUAL  PROGRAMS: 


OST     OFFICE      DEPARTMENT 
Washington  25,  D.  C. 

F.  Kelleher,     Special     Assistant     to     tlic 
Postmaster     Gciwral.      Public      Relations 
(Public  Relations  films) 
Phone;  STerling  3-3100.  ext.  500 

leyer  Hanson.  Visual  Aids  Specialist. 
Bureau  of  Personnel  (Training  Films  1 
Phone:  STerling  3-3100,  ext.  8023 

nviTiEs:  The  Post  Office  Department  cur- 
tly uses  training  and  engineering  photo  re- 
ts. 

ILlTiEs;  This  Department  has  complete  in- 
ise  capabilit\-  for  making  films.  For  informa- 
on  contiacts,  write  to  Bureau  of  Facilities 
I  Supplies  Division.  Room  4206.  Post  Office 
partinent.  Washington  25.  D.  C. 

iTBiBi'TioN;  Public  relations  film  clips  for 
i)lic  ser\ice  are  distributed  through  U.  S.  Post- 
sters  in  all  regions.  Training  films  are  distrib- 
d  through  Regional  Directors  in  fifteen  re- 
us. 

PiDicTiONS;  Training  films  for  1961  include: 
Fill'  to  Accept  and  Deliver  Registered  Mail; 
I  ve  the  Fleetvan  Safely;  Drive  the  Mailster 
ffessionalltj;  Stamps  in  the  Making,  rexised; 
F  ipons-ibilities  of  the  Transfer  Clerk;  Engineer- 
i)  Modern  Postal  Plants,  revised;  Engineering 
\  dern  Postal  Maehinex.  revised. 


UNITED      STATES 

INFORMATION      AGENCY 

Washington  25,  D.  C. 

leorge  Stevens,   jr..   Director.  Motion   Picture 
Service.   Phone:    DUdley   3-2315. 

inthonv-   Guarco,     Deptittj     Director.     Motion 
Picture  Service.  Phone:    DUdle>    3-3373 

ack  W.  Evans,  Special  Assistant  to  the  Di- 
rector.   Phone:     DUdley    3-2343 

Uan     Fisher,     .\cting     Chief.  Domestic  Pro- 
duction Div.  Phone:  DUdley  3-2343 

ack  R.  Wheeler,  Chief.  .Xdministrative  Staff. 
Phone:  DUdley  3-4558 

iVilbert    H.    Pearson.    Chief,    Attestation    & 
Revieic  Staff.  Phone:   DUdley  3-3567 

iliss     Beckv      Sanford,      Chief,      Acq  uiiH  ions 
Branch.  Phone:   DUdley  3-5651 

.^TiviTiEs:  USIA  acquires  and  distributes  mo- 
1 1  pictures  in  the  overseas  information  pro- 
g.m  which  it  conducts.  These  films  show  Ameri- 
ci  life  and  support  and   United  States  foreign 

3CILIT1ES:  USI.\  contracts  with  private  com- 
rcial  companies  to  produce  films  to  specifica- 
ttis  and  under  supervision  of  the  motion  pic- 
t e  senice.  In  addition,  the  agencv'  contracts 
tuse  selected  films  in  overseas  programs. 

I  iTRiBi  Tiox :  In  addition  to  theatrical  distribu- 
ti  for  many  of  these  films,  the  films  reach  a 
vie  non-theatrical  audience  through  the  213 
fn  operation  centers  at  the  U.  S.  Information 
Svice  offices  overseas.  In  addition  to  the  213 
f  n  libraries  approximately  300  mobile  motion 
I*ture  units  are  used  to  show  the  films.  The 
ajiress  of  the  local  U.  S.  I.  A.  can  be  obtained 
flm  anv  American  embassy  or  consulate.  In 
tl-  United  States,  the  USIA  films  are  available 
f)m  Norv\ood  Films,  Washington,  D.  C.  re- 
cjitly  awarded  die  contract  for  distribution  of  all 
S.  Government  motion  pictures  and  filmstrips. 


AGENCY  FOR   INTERNATIONAL 
DEVELOPMENT 
Communications   Resources   Division 
State    Department,   Washington    5,    D.    C. 

Gerald  F.  Winfield,  Acting  Chief 
Phone:  STerling  3-6400,  ext.  7143 

\'.  M.  Gommeree,  Motion  Pictures 
Phone:  STerling  3-6400,  ext.  7.303 

.\cTiviTiEs:  This  organization  is  composed  of  a 
group  of  specialists  whose  prime  duties  are  to 
provide  professional  technical  advice  and  assis- 
tance to  a  large  number  of  functionaries  vvorking 
in  conjunctioTi  with  approximatelv'  sevcntv  U.S. 
AID  .\Iissions  in  various  cooperating  countries  of 
the  free  world.  They  are  responsible  for  the 
Communications  Resources  progiam  within  AID. 
including  all  communications  media  instruction 
and  training,  the  development  of  the  media  of 
mass  communications,  and  the  training  of  per- 
sonnel in  the  professions  and  skills  of  technical 
information.  The  responsiblity  includes  planning.  [ 
development  and  use  of  communications  media 
ranging  from  hand-made  indigenous  devices 
through  more  complex  media  such  as  motion 
pictures,  radio  and  television.  Such  support 
extends  itself  into  all  technical  fields  with  which 
AID  programming  is  involved. 

F.vciLiTiEs:  With  respect  to  film  productions, 
some  missions  have  complete  professional  staffs 
and  facilities:  others  varv'  w-idelv  in  degrees  of 
completeness.  .\11  relv'  on  the  Washington  staff  to 
a  gi'eater  or  lesser  extent  for  '^backstop"  guidance 
and  services. 

DrsTHiBUTioN:  Except  for  a  limited  number  of 
films  produced  under  contract  in  the  United 
States,  motion  pictures,  film  strips  and  slides 
are  made  in  cooperating  countries  and  are  de- 
signed for  overseas  distribution.  .Approximately 
fiftv  films  have  been  selected  for  showings  to  Ed-  i 
ucational  and  Civic  groups  in  this  countrv".  Thev" 
are  available  upon  request  from  Educational  Film 
Libraries  in  10  geographic  locations.  Further 
information  is  available  from  .-MD,  or  the  Educa- 
tional Film  Librarv  Association,  250  West  57th 
Street.  New   York  19.  X.Y. 

DEPARTMENT  OF  THE  TREASURY 

Washington  25.  D.  C. 

Internal   Revenue  Service 

Charles    M.    Lammond,    Public    Information 
Officer.  Phone:   WOrth  4-4037 

John    Biuleson,    .\iulio    Vi.s-ual    Training    Of- 
ficer. Phone:   W'Orth  4-3465 

.•\cTiviTiEs:  The  Internal  Revenue  Service  pre- 
pares, from  time  to  time,  motion  pictures  for 
either  internal  or  external  use.  Those  prepared 
for  training  piuposes  are  produced  under  the 
jurisdiction  of  the  IRS  Training  Division  and 
are  used  at  district  and  major  local  offices 
throughout  the  United  States  to  instruct  new 
personnel  or  those  being  assigned  to  different 
tasks  in  the  work  thev"  are  to  undertake.  The 
Public  Information  Division  supervises  the  pro- 
duction of  films  and  television  spot  announce- 
ments intended  to  acquaint  taxpavers  through- 
out the  nation  with  matters  of  presumed  interest 
to  them  involved  in  IRS  operations. 

F.vciLiTiE.s:  The  public  infoimation  films  of  IRS 
are  produced  professionally,  usuallv  utilizing  the 
agencv's  own  office  facilities  and  personnel  for 
background  scenes  but  hiring  professional  talent 
for   action   bits,   narration,   etc.    Laboratory   pro 


CHICAGO  FILM  STUDIOS 

OF  CHKAtO  FIL.M  L.\BORATORY,  INC. 

Since  1926 


Completely  integrated  studio  and 
laboratory  services. 


•  Complete  RCA  recording  facili- 
ties— 35mm,  16mm  and  ]/^-inch 
magnetic:  35mm  and  16mni 
optical,  nii.xing,  transferring, 
music  and  effects  library,  edit- 
ing services. 

•  Interlock  projection,  35mm 
and /or  16nim — private  screen- 
ings. 


Complete  motion  picture 
and  slidefilm  production. 

Wnie  today  —  or  phone 

720  No.  -Vlichigan  Ave.  •  Chicago  11 
\^  Hitehall  4-6971 
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"Terrific  motion  pictures  and  sound 
slidefilms!" — 

— that's  what  our  cMents  say — just 
ask  them.  Our  Fact  Sheet  tells  you 
more.  We'll  send  one. 


CHAPMAN  5 

PRODUCTIONS.  INC. 

ld'2       A         GLENOAKS      BLVD 
GLENDALE      1       CALIFORNIA 


OFFICES    ALSO     IN 

FRESNO. CALIFORNIA 

WASHINGTON.     D       C 


FEDERAL  AUDIO-VISUAL  PROGRAMS; 


HOUSTON    FEARLESS 

Panoram 

DOLLIES 

Thorough!/  Overhauled— Guaranteed 
SPECIAL   LOW   PRICE 

4-Wheel.  .    $1,000.00 
5-Wheel.  .    $1,400.00 


Immediate 
Detivery! 


CAMERA   EQUIPMENT   CO.,   INC. 

315    WMt    43rd    Straal,    N<w    Yorii    36,    N.Y. 


STOCK  FOOTAGE? 
UIHERE  TO  BUV? 

From  us --of  course! 

Color  or 

Black-and-white. 


SPECIALISTS   ES    CUSTOM   SALES   FILMS 

Vihlene   Productions 

VERN   riHLENE,  OWNER-PRODUCER 

•  Producer-director-w-riter    with     U.S.C.- 
U.C.L.A.    motion    picture    background. 

•  Over  a  decade  in  TV  and  motion  pic- 
ture production. 

•  20     years'    experience    in     advertising, 
sales  and  sales  management. 

•  Compact,   complete   on-location   equip- 
ment. 

10942  Ventura  Blvd..  North  Hullvxuod.  Calif. 
Plionr  popular  2-0787  (Area  Code:  213) 


lEm  BfllLEV  PRODUCTIOnS 


TREASURY:  INTERNAL  REVENUE  SERVICE 
iliictidii  l.uilitics  arc  contr.icUd  to  cuMipliti'  tlic 
liliii  after  the  first  rough  cut.  Training  films  are 
sometimes  produced  with  IRS  personnel  and 
sometimes  with  professional  talent. 

Dlsthibition :  The  62  district  offices,  and  several 
of  the  larger  local  offic-es.  distribute  IRS  film 
productions.  .All  clearances  and  releases  have 
been  obtained  for  general  showing  of  all  IRS 
fihns. 

Prodictions;  IRS  has  two  2S-miniite  films. 
16mm  color  or  black  and  white,  Sintt-  tlic  Be- 
fliiiuiug  of  Time,  and  The  Ineiilahle  Day,  deal- 
ing generally  with  its  highlight  activities.  A 
third  film  Push  Buttons  and  Tuxes.  16mm  color 
only,  10-minutes,  has  just  been  produc-ed  and 
released.  It  deals  with  the  forthcoming  auto- 
matic data  processing  b\  which  tax  returns  of 
all  Federal  ta\-payers  will  be  handled  within  the 
next  few  \ears.  Two  new  presentations  for  1962, 
to  be  available  in  the  fall  or  winter,  are  planned. 


United   States  Coast  Guard 

Don  Farran.  Chief,  Motion  Pielure  &  7T 
Branch,   Public  Information    Division 
Phone:  WOrtb  4-5.30.5 

.Activities:  The  V.  S.  Coast  Guard  produces  in- 
formation and  training,  as  well  as  recruiting 
films.  The  majorit\-  are  in  16mm  color-sound  «ith 
rumiing  time  of  14  or  28  minutes.  For  the  past 
three  years,  CO  films  have  consistently  been 
selected  by  the  United  States  government  for 
entr>'  in  foreign  film  festivals,  and  have  won 
a  number  of  awards,  three  films  having  been  sent 
to  the  Edinburgh  International  Film  Festival 
in  1961. 

FACiLrnES:  In-house  capability.  The  CO  uses 
its  owTi  facihties,  including  writing,  directing, 
shooting,  and  editing  to  final  cut  of  its  produc- 
tions. 

Distribution:  Distribution  of  the  films  is  made 
through  the  various  Coast  Guard  District  offices 
and  from  Headquarters  to  television  stations, 
schools,  colleges,  various  organizations  providing 
information  to  their  members,  Usuallv,  the  films 
are  cleared  for  non-theatrical  and  television  use, 
and  no  charges  are  made  for  use,  .\n  annual  Film 
Catalog  is  issued  bv-  Coast  Guard  Hcadquaiiers 
and  separately  by  each  District  office. 

Productions:  Recent  subject  matter  of  the  films 
has  ranged  widely  across  the  world,  including 
LOR.W  stations  on  Pacific  isles,  discovery  opera- 
tions in  the  .\rctic  and  Antarctic,  Search  and 
Rescue,  International  Ice  Patrol,  Aids-to-Naviga- 
tion.  Merchant  Marine  Safety,  small  boat  safety 
operations,  including  training  films  on  naviga- 
tion and  rules-of-the-road. 


7934  Santa  Monica  Blvd. 
Hollywood  A6,  Calif.  •  OL  4-8197 


U.  S.  Savings  Bonds  Division 

Jacob  Mogelever,  Promotion  Manager,  U.  S. 
Savings  Bonds. 
Phone:   EXec-utive  .3-6400,  ext.  4157 

•  The  U.  S.  Savings  Bonds  Film  Program  is 
eompletelv'  dependent  on  the  volunteer  support 
from  the  non-theatrical  and  theatrical  film  indus- 
trv'  and  other  industries.  Over  the  past  20  vears 
it  has  received  over  1  billion  dollars  worth  of 
promotional  support. 


Production   Review  Supplement 

i'-'  A  supp!cnu-iit  to  this  I2tli  Annual 
Production  Review  v\ill  include  ad- 
ditional listings  and  corrections  re- 
ceived after  deadline  dates.  Please 
send    text    to    our    Chicago   offices. 


VETERANS     ADMINISTRATION 

\\  asliington  25,  D.  C. 
Manager,   Administrative   Services 

Mrs.  Grace  Moore.  Admini.itrative  Assittaml 
Vi.stial  Aids  Division 
Phone:  DUdley  9-2715 

Charles  H.   Glazer.  Chief,  Motion  Pictures 
Vi.nial  Aid.s  Division 
Phone:  DUdley  9-2724  I 

.Activities:  Veterans  -Administration  film  p; 
grams  are  controlled  through  the  Manager.  .'. 
ministrative  Services,  which  produces  and  p. 
cures  educational,  training,  informational,  te* 
nical,  and  medical  films  for  use  within  t^ 
agencv'  on  a  loan  basis  and  for  use  bv  participt 
ing  hospitals,  schools,  etc. 

F-vciLiTiES:  \"A  films  are  produced  in  collaboj- 
tion  vvitli  the  Department  of  .Agriculture  Motj 
Picture  Service.  \'A  has  no  in-service  capabili' 

Distribltion:  There  is  a  central  agency  libri| 
in  the  \\'ashington  headquarters  of  the  X'eter: 
Administration,  v.hich  controls  and  issues  cop] 
of  all  films   used   bv    this   agencv.   There  is 
rental  fee. 

Productions:  The  most  recent  VA  film  is  tit 
The  Giant  Step  Fortvard,  and  depicts  all  the  p 
gram  activities  of  the  \'.A. 


LIBRARY     OF     CONGRESS 
\\'ashington  25,  D.  C. 

Dr.    Edgar   Breitenbach,    Chief,   Prints  ant 
Photographs  Div. 
Phone:    STerling  3-0400,ext,   217 

Willard    Webb,    Honorary   Consuhant   in    A 
tion  Pictures 

lames  H.  Culver,  Head.  Motion  Picture  Sn 
tion.  Stack  &  Header  Divis-ion 
Phone:  STerling  3-0400,  e.\t.  721 

Joseph   \V.   Rogers,     Chief.     Copyright    Ci. 
logins  Division.  Copyriglit  Office 
Phone:  STerling  3-0400,  ext.  458 

Mrs.   Katharine  W,   Clugston,   Audio-Vi'^tn: 
Speciali.^.    Descriptive    Cataloging    On 
Phone:  STerling  3-0400,  ext.  484 

Miss    Frances    L.    Menges,    Head.    Spieia 
Services  Section,  Card  Division 
Phone:  STerling  3-040(1,  ext.  839 

•  The  Librarv  of  Congress  has  an  unrival  ■ 
collection  of  .American  films  dating  from  - 
infancy  of  the  motion-picture  industry,  vvhi 
it  has  acquired  tlirough  the  operation  of  ' 
copv  right  law  and  through  gifts,  and  it  ;" 
has  a  large  bodv  of  foreign  films  turned  over; 
it  as  a  result  of  wartime  seizure.  The  j- 
brarv's  activities  in  the  motion-picture  field  [■ 
dude  the  registration  of  claims  to  copyriglit.  ' 
acquisition  of  films,  the  cataloging  of  fihns  .(. 
related  bibliographic  serv ice  on  the  collection,  i 
The  Librarv's  Copvright  Office  has  registe  '■ 
claims  to  copvright  for  motion  pictures  sii- 
1894,  when  the  first  examples  of  this  ni«ii 
were  deposited  in  the  l.ibran,-  in  the  ionn  i 
photographic  jxipcr  prints;  since  1912  the  c<i  ; 
right  law  has  provided  for  the  registration  :: 
deposit  of  motion  pictures  as  such.  Genera' 
under  the  provisions  of  the  motion-picture  co 
right  agreement  behveen  the  Librarv'  of  Congi! 
and  the  motion-picture  proprietors,  the  films  f 
returned  to  the  copvright  proprietor  bv  < 
Librarv-  after  registration,  but  the  Library  has  i 

(CONCLUDED  ON    P.\CE   TWO  Hl'NDRED  EIGHT 
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film  Is  Helping  the  Fight  on  Bait  Advertising 

Assoeialion  of    Better    Business    Bureaus'  "Too  Good  to  Be  True"  Is  Helping 
Inform  Consumers  About  Harmful  Practices  on  F'ringe  of  Business  Comniunitv 


\NEW  20-MINUTE  color  film  on  bait 
advertising,  titled  Too  Good  to  Be 
True,  was  released  in  January  by  the 
onsumer  Education  Division  of  the  Associa- 
on  of  Better  Business  Bureaus.  The  latest 
BB  motion  picture  was  produced  by  Audio 
roductions.  Inc. 

Moderated  by  television  personality  Bud 
[■oUyer.  the  picture  dramatizes  and  explains 
|ie  "bait  and  switch"  technique,  one  of  the 
pdest  problem  areas  known  to  the  Better  Busi- 
ess  Bureaus. 

Better  Business   Bureaus    Third  Picture 

j  The  title,  taken  from  a  line  in  the  script,  an- 
nounces the  theme  of  the  story:  "When  an 
dvertised  bargain  sounds  too  good  to  be 
ue  .  .  ."  This  is  the  third  in  the  BBB  series, 
receded  by  The  Better  Business  Bureau 
wry  and  To  Serve  The  Living.  (See  Business 
fcREEN.  No's.  3  and  4,  VoL  19,  1958.)  By 
[efinition,  "Bait  advertising  is  an  alluring  but 
bsincere  offer  to  sell  a  product  or  service 
fhich  the  advertiser  in  truth  does  not  intend 
jr  want  to  sell  .  .  ." 

I  With  thousands  of  case  histories  and  fifty 
ears  of  BBB  experience  at  their  disposal,  the 
J.BBB  Business  Relations  Committee  decided 
n  a  double-edged  approach  to  the  interpreta- 
on  of  the  problem.  "Bait  and  switch"  had  to 
e  explained  to  the  consumer  public  in  a  way 
fhich  would  be  generally  palatable  and  non- 
:chnical. 

Constructive  Approach  Is  Emphasized 
A  "racket-busting"  treatment  would  not  be 
itisfactory.  The  committee  also  wanted  to 
5ve  full  consideration  to  the  positive  values 
|f  advertising  and  selling,  a  theme  found  in 
ither  pictures  of  the  series,  and  consonant  with 
[aditional  BBB  policy.  In  other  words,  they 
anted  a  script  which  gave  constructive  treat- 
iient  to  a  subject  which  is  negative  in  concept, 
mt  of  discussions  with  writer  Les  Bennetts  of 
■lUdlo  Productions  came  a  script  which  warns 
lie  consumer,  explaining  the  basic  patterns  of 
■chnique  found  among  "bait  and  switch"  op- 
rators.  It  also  places  the  responsibility  with 
le  buying  public,  whose  continued  patronage 

lopper  Grace  Carney  is  greeted  by  salesman 
d  Stone  is  this  opplionce  store  scene  from 
iB's  consumer  film  on  bait  advertisting. 


by  William  Maki 

Director  of  Industry  Relations 

.\ssociation  of  Better  Business  Bureaus,  Inc. 

of  the  abuse  has  made  it  a  perpetual  feature  of 
the  fringe  market. 

Because  it  is  intended  for  the  "layman," 
technical  merchandising  terms  and  hybrid  re- 
fmements  are  avoided.  At  the  same  time,  legiti- 
mate advertising  and  selling  practices  are  con- 
trasted with  misleading  bait  techniques,  so  that 
there  will  be  no  question  in  the  consumer  mind 
as  to  the  validity  of  honest  bargains  and  sales. 

Rather  than  lead  disgruntled  customers  to 
the  complaint  facilities  of  local  Better  Busi- 
ness Bureaus,  the  story  attempts  to  enlighten 
them  before  the  trouble  begins.  The  idea  be- 
hind it.  again  like  the  others  in  the  series,  is 
that  informed  customers  are  better  for  business 
than  those  who  have  been  victimized  by  the 
unscrupulous  minority.  The  script  for  Too 
Good  To  Be  True  demanded  a  production 
which  would  play  the  story  with  a  combination 
of  impact  and  sensitivity. 

Sets,  Actors  Give  Memorable  Impression 

Director  Erwin  Scharf  designed  unusual 
sets,  some  of  them  whimsical  facsimiles  of 
merchandise  called  for  in  the  story.  Casting 
called  for  actors  who  would  leave  memorable 
impressions  on  the  audience,  without  overplay- 
ing. The  reason  for  this  appears  in  an  ex- 
change between  Bud  Collyer  and  Herbert  Nel- 
son, playing  the  BBB  representative: 

Mr.  Cdiniihell:  "...  You  see,  baiters  don't 
don't  look  dishonest." 

Bud  Collyer:  "They  don't  wear  black  hats, 
like  the  bad  guys  in  the  TV  westerns." 

Mr.  Campbell:  "No,  they  look  and  act  just 
like  any  honest  salesman  —  in  a  store  or  at 
home." 

As  the  finished  production  unfolds,  three 
short  dramatizations  of  "bait  and  switch"  situa- 
tions are  shown,  with  commentary  by  Collyer 
and  Nelson.  Sid  Stone  plays  a  refrigerator 
salesman,     attempting     to    "switch"     shopper 

Husband  Chuck  Green  examines  the  contract  for 
a  sewing  machine  purchased  by  wife  lEIisa  Lo- 
ti      in    example    of     boit-ond-switch     advertising. 
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Used  car  salesman  Jim  kunt  luu^i  at  ad  which 
Stan    Carlson    found    of    fantastic    car    bargain. 

EDUCATLXt;     FHK    CONSUMKRS: 

Grace  Carney  from  a  $129  "bait"  refrigerator 
to  an  expensive,  unknown  brand.  He  refuse> 
to  deliver,  telling  her  the  $129  model  is  sold 
out  and  can't  be  delivered  for  six  months. 

Jim  Kane  appears  as  a  used  car  salesman, 
playing  opposite  Stan  Carlson,  who  wants  to 
buy  a  "sensational"  advertised  used  car  bar- 
gain. Then  Charles  White,  as  a  sewing  ma- 
chine salesman,  calls  on  Elisa  Loti.  who  has 
responded  to  an  ad  for  a  $19.95  rebuilt  sew- 
ing machine.  White  disparages  the  machine, 
demonstrates  that  "it  sounds  like  a  coffee 
grinder."  and  convinces  the  young  housewife 
that  she  should  buy  an  unknown  new  machine 
at  $217.  When  her  husband,  played  by  Chuck 
Green,  gets  home,  there  is  a  battle  scene. 
Green  can't  even  get  the  "company"  on  the 
phone  to  cancel,  and  the  scene  ends  in  tears. 

Some  Good  Advice  on  Honest  Bargains 

Collyer  and  Nelson  conclude  with  examples 
from  home  improvement  sales  and  other  situa- 
tions, along  with  some  strong  advice  about  hon- 
est bargains  and  the  responsibility  of  the  buyer. 
After  the  close  of  the  picture,  and  separated 
from  it,  there  is  a  one  minute  trailer  prepared 
for  use  with  group  audiences  or  television. 

Bud  Collyer  interviews  BBB  President  Vic- 
tor H.  Nyborg  on  a  subject  which  is  a  basic 
motive  for  the  work  of  the  Better  Business 
Bureaus,  and  the  film  series  —  voluntary  self- 
regulation  by  business. 

Nyborg  speaks  of  the  "more  than  120  Bur- 
eaus in  the  United  States.  Canada.  Puerto 
Rico.  Mexico.  Venezuela  and  Israel  "  with 
"more  than  100.000  member  firms"  who  are 
"corporate  citizens  helping  to  preserve  the 
system  which  makes  business,  as  we  know  it. 
possible  and  profitable." 

Tt>o  Cjood  To  Be  True  is  the  first  Better 
Business  Bureau  film  made  available  for  sale 
to  business.  This  was  done  to  give  responsible 
members  of  the  business  community  a  vehicle 
to  help  promote  self-regulation  and  consumer 
enlightenment. 

Prints  .\\uilabie  for  Sponsor  Purchase 
Prints  have  been  released  for  purchase  at 
$200  for  employee  or  community  showings. 
Some  corporations  plan  to  assign  prints  to  local 
Better  Business  Bureaus  to  help  mee;  the  de- 
mand for  group  and  television  distribution. 
Since  1958.  the  widespread  network  of  Bur- 
eaus has  proved  an  effective  distribution  facili- 
ty, promoting  showings  of  the  previous  films. 
It  is  expected  that  the  ne«  picture  will  re- 
ceive even  greater  attention  from  the  public. 
since    it    has   such   specific   customer    appeal. 


Research:  the  Sense  of  Wonder  Pul  lo  Wor] 

This  Faseiiialin};  >«w    IIJM   I'icHirr  Explores   the   (;«'n«sis   of    Basic    Kesearih 

A  Boy.  a  BliAOl.  and  the  misly  light  of  an 
early  autumn  morning. 
Slipping  and  scrambling  up  a  dune  in 
a  sudden  explosion  of  curiosity.  Pausing  to 
ponder  the  sculpture  of  a  sea-shell.  Like  a 
million  boys  on  a  million  beaches,  skimming 
a  pebble  from  wave  to  wave.  Filling  his  eyes 
with  the  down-sweep  of  a  gull  .  .  .  and  his 
pockets  with  a  dozen  minor  mysteries  drawn 
up  by  the  tug  of  the  tide. 

What  does  all  this  have  to  do  with  giant 
laboratories  where  men  probe  the  relation- 
ships of  matter  to  energy  .  .  .  time  to  space 
...  the  atom  to  the  universe? 

Film  Was  Produced  by  Henry  Strauss 

A  very  great  deal,  according  to  The  Ques- 
tion Tree:  new  thirteen-minute  motion  picture 
produced  for  IBM  by  Henry  Strauss  &  Co. 
Because,  as  the  film  sums  it  up:  "Research 
is  the  sense  of  wonder  put  to  use." 

This  sense  of  wonder  .  .  .  and  the  use  science 
has  made  of  it  from  Da  Vinci's  day  to  our  own 
...  is  The  Question  Tree's  basic  theme.  To 
define  what  a  research  scientist  does  .  .  . 
explain  why  he  does  it  .  .  .  and  show  how  his 


Machines  can  be  made  smaller,  simpler  through 
vapor    growth,    metal     layers    only    atoms    thick. 

work  may  shake  and  shape  the  world  we  live 
in  is  obviously  beyond  the  scope  of  any  film. 
But  The  Question  Tree  does  convey  a  feeling 
of  these  things  .  .  .  and  makes  the  human 
constant  in  the  equations  of  science  vivid  and 
understandable. 

With  light  and  shadow,  sound  and  silence, 
this  film  creates  a  language  which  expresses 
both  the  passion  for  precision  that  rules  re- 
search and  the  deeply  emotional,  completely 
human,  urges  motivating  men  who  pursue  it. 

But  .  .  .  the  language  of  the  research  scien- 
tist doesn't  lend  itself  to  facile  translation. 
Words  like  "cryogenics"  or  "vapor  growth" 
aren't  exactly  table-talk  even  among  well- 
educated  laymen.  And  ever  since  that  innocent- 
sounding  question  .  .  .  E=MC-  .  .  .  exploded 
into  the  atomic  bomb,  terms  like  these  have 
had  a  vaguely  sinister  ring. 

Fear  has  always  been  the  father  of  mis- 
understanding. The  feeling  that  science  is  push- 
ing us  too  far,  too  fast  is  widespread.  While 
science  in  our  society  commands  an  awe  akin 
to  reverence,  the  scientist  himself  tends  to  be 
thought  of  as  not  wholly  "human". 

The   practical    returns    from    pure    research 


"Out    of    a     million    questions     in     th . 

which  are  ready  to  be  answered  .  .  .  which  c 

of  value?  Questions,  like  seeds,  must  ripen  .  .  . 

are  also  difficult  to  predict.  Often,  many  ye; 
must  pass  before  promising  projects  produ 
anything  but  expensive  price-tags. 

Finally,  from  a  film-makers  standpoint,  t 
research  laboratory  leaves  a  good  deal  to 
desired.  A  computer  at  work  just  doesn't  ma 
a  very  dynamic  visual. 

Used   Combined   Talents   of   Four   .\rts 

Fortunately,  the  motion  picture,  used  ci 
atively.  puts  at  your  disposal  the  combin' 
ability  lo  coininunicaie  of  painter,  poet,  pla 
Wright,  and  musician.  In  this  film,  all  four  we 
needed  .  .  .  plus  the  ability  to  strike  aw 
from  conventional  film  techniques  and  gi 
the  camera  free  rein. 

The  result  is  a  film  of  quick  and  sha 
transitions.  Scenes  .  .  .  moods  .  .  .  tempos 
colors  .  .  .  even  ideas  give  place  to  one  anot' 
er  with  a  seemingly  total  lack  of  respect  I 
classic  dramatic  disciplines.  But  the  film  / 
a  basic  unity  .  .  .  because  every  sequence  w 
written,  shot,  and  edited  with  one  guidi 
principle.  Strip  away  surface  details  .  .  tiv 
on  the  central  thought  behind  them  .  .  .i 
illustrate  that  thought  with  the  simplest,  nii 
striking  visual   or   narrative   symbol   availab 

For  example   .   .   .  move  from  the  boy 
the   beach   to   the   teeming   universe   within f, 
single  drop  of  water;  and  in  a  moment  y 
convey   a   sense   that   everywhere   lie   limitUj 
horizons  still  to  be  explored  ...  a  feeling  tfv 
every  answer  opens  up  new  questions. 

Take  an  ancient  map  where  the  unkno> 

Leonardo  do  Vinci  in  1495  :  "Now,  having  c 
served  the  birds  in  the  oir,  I  ask  what  ce  ' 
mathematical  rules  of  flight?" 
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as  dismissed  with  the  legend  "Here  There 
jC  Dragons."  Counterpoint  it  with  a  model 
'hereby  Da  Vinci  sought  to  learn  the  mathe- 
latical  rules  of  flight  .  .  .  and  you  bring  to 
aht  the  long,  slow  growth  of  the  scientific 
ethod. 

Capture  with  your  camera  .  .  .  half  in 
ihl.  half  in  shadow  ...  the  clutter  of  cen- 
ries  jumbled  together  in  an  antique  shop, 
.viftly  and  simply  you've  synthesized  the 
lormous  problem  created  by  our  rapid  ac- 
imulation  of  facts  .  .  .  given  life  and  mean- 
g  to  what  the  scientists  call  "data  storage 
id  retrieval". 

Take  a  relatively  static  process  like  vapor- 
owth  ...  or  an  infinitely  complex  structure 
;e  a  human  cell.  You  can't  give  movement  to 
e  one  ...  or  simplicity  to  the  other.  But 
j)u  can  so  visualize  both  that  their  striking 
isemblance  to  abstract  painting  and  sculpture 
aps  from  the  screen.  And  you  illustrate  un- 
listakeably  that  the  scientist  .  .  .  like  the 
tist  .  .  .  works  to  uncover  the  pattern  that 
lifies  everything  in  nature. 
IBM  has  a  machine  that  will  translate  an 
tide  from  Izvestia  into  understandable  Eng- 
h.  The  actual  process  by  which  this  is  ac- 
implished  can't  be  photographed  with  either 
sual  interest  or  clarity.  But  it  can  be  symbol- 
.?d  in  dancing,  whirling  patterns  of  light  ac- 
nmpanied  by  an  accelerated,  scrambled  sound 
ick.  At  the  same  time  you've  shown  an  im- 
iirtant  practical  application  of  pure  research. 
Approaches  like  these  made  it  possible  for 
e  Strauss  organization  .  .  .  working  with 
e  IBM  Film  Department  ...  to  complete 
lif  Question  Tree  in  three-and-a-half  months 
]m  start  of  research  to  delivery  of  35mm 
Mswer  print  in  color.  They  also  met  IBM's 
I'in  objectives  in  commissioning  the  film.  One 
IS  to  show  its  stockholders  at  their  1961 
nnual  Meeting  how  deeply  the  company 
'IS  engaged  in  basic  research  over  and  above 
loduct  development.  The  other  was  to  create 
;  public  relations  vehicle  that  would  enhance 
(jmpany  prestige  .  .  .  cmd  perform  a  valid 
pblic  information  service. 
Release  so  far  has  included  in-company 
>owings,  key  customer  groups,  and  picked 
(ucational  institutions.  Plans  are  now  under- 
wy  for  more  general  public  exposure  .  .  . 
l|St  theatrical,  and  then  via  television.  The 
mponse  so  far  gives  every  indication  that  The 
iieslkm  Tree  may  be  one  of  the  most  import- 
it,  well-received  films  of  the  year.  ^ 

■pe  long  journey  of  the  human  race  ,  .  .  driven 
tj  the  restless  passion  to  explore  ...  by  the 
spse  of  wonder,  and  always  ...  the  questions." 


Aerial  shot  of  Waikiki  shows  many  new  buildings  erected  in  recent  years. 

Hawaii  Travel  Film  Is  a  Real  Selling  Tool 

Fravel     .\"enls    .\fross    IJ.  S.    Find    That    "Hawaii      Was      Never    Easier      to      Sell'' 


TRAVEL  Films  Abound  in  glamour  and 
their  appeal  to  armchair  gadabouts  is 
noteworthy  —  but  a  new  42-minute  color  film 
sponsored  by  the  Hawaii  Visitors  Bureau  has 
the  first  truly  "different"  slant  on  travel  pro- 
motion seen  in  many  years! 

Hiiwaii  Was  Never  Easier  to  Sell,  produced 
with  the  fine  sense  of  scenic  framing  and  artis- 
try that  set  Cate  &  McGlone  apart  among 
makers  of  airline  and  outdoor  pictures  such  as 
this,  is  specifically  aimed  at  a  nationwide  au- 
dience of  travel  agents  and  has  been  shown  to 


Sunbothers,  a  beached  catamaran  and  outrig- 
ger canoes  are  glimpsed  in  telephoto  shot 
from     the     film     along 


jection   audiences  within  budget  and  time. 

In  just  three  weeks.  Cate  &  McGlone 
turned  out  this  picture  replete  with  important 
live  action  sequences,  plus  a  large  amount  of 
film  from  the  studio's  extensive  Islands'  li- 
brary. Featured  are  Webley  Edwards,  radio 
network  star  of  "Hawaii  Calls;"  Fred  Clark 
and  Bea  Benadaret.  both  well-known  television 
performers. 

Edwards,  as  narrator,  points  up  the  new 
hotels,  restaurants,  transportation,  shops  and 
entertainment  now  available  in  Hawaii.  The 
film  also  covers  the  scenic  beauty  and  new- 
resorts  on  the  neighbor  islands  of  Hawaii.  Maui 
and  Kauai.  Clark  plays  the  role  of  a  frus- 
trated travel  agent  and  Miss  Benadaret  acts  as 
a  very  vexing  customer. 

Hawaii  Was  Never  Easier  to  Sell  —  and 
this  kind  of  direct,  uncompromising  use  of  the 
visual  medium  will  make  the  Island  State  even 
more  inviting  to  America's  enterprising  travel 
agents.  Why  doesn't  somebody  unveil  this 
kind  of  picture  for  really  serious  traveler  audi- 
ences? There's  enough  glamour  in  Hawaii's 
picture  plus  the  kind  of  facts  you  really  want 
to  know  before  making  a  travel  and  budget  de- 
cision. Let's  have  more  like  it!  9' 


Royal  Hawaiian  Hotel  is  in  left  foreground 
of  this  oeriol  shot;  Moano  Surfrider  Hotel 
is    near    beached    catomcron    at    the    right    .    .    . 


famed     Waikiki     beach.      wesiir"---« -^— —  "^'*' 


them  in  17  cities  across  the  country.  It  de- 
scribes island  facilities  in  detail,  including  the 
number  of  rooms  available,  rates,  etc.  Aimed 
to  promote  Hawaii  tourism  in  '62  among  the 
key  men  and  women  who  can  do  the  most 
good,  this  Visitors  Bureau  effort  is  "on  target'' 
and  winging  away. 

Initial  showings  to  agent  groups  on  the 
west  coast  were  highly  successful  and  quickly 
brought  follow-up  screenings  in  Midwest  and 
Eastern  cities.  Once  planned  for  video  tape 
presentation,  the  Bureau  turned  to  color  film 
as  a  much  more  flexible  and  the  only  medium 
which  could  serve  both  closed-circuit  and  pro- 
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ANSCO 
MOTION    PICTURE   DIVISION 

\  cstal    Parkway    Ka>t,    Binsli;i"it<iii. 
New     York.      I'lioiio;      RAmmdikI 
9-6555 
H.    B.    Da\is,    Professional    Sales 

A/uiKjfc'cr 
E.   G.   Stamboulian,   Marketinn 

Manager 

Motion    Picture   Specialists 

John     I)       lt.in\.      Clin  si.  r      Hlili;.. 

405  Lexington  Ave.,  New  York 
17,  N.  Y..  Phone:  OXford  7-6161 
George    Boeniler,    1001    N.    LaBrea 

Ave..  Los  .Angeles  3<8.  Caht. 
Phone:    OLdtield    141550 

Regional   Sales  Offices 

Prof.  Regional  Sales  Managers 

Northeastern 

B.   C.   Tourangean,   80  Federal   St., 

Boston,    Massachusetts 
Phone:    HUbbard   2-0850 

Eastern 
H.  W.   Gost.  763  Penobscot   Bldg., 

Detroit  26.   Michigan 
Phone:  WOodward  2-7028 

Southern 
1.  D.  Coil.   1219  Williams  St., 

.\tlanta  9.  Georgia 
Phone:   TRinity  6-0351 

Central 
W.   D.   Hopkins.    4255    W".    Touhy 

Ave.  Chicago  46.  Illinois 
Phone:  ORchard  5-6015 

M'estern 
L.  E.  Purcell.  1001  N.  LaBrea  Ave., 

Los  Angeles  38.  California 
Phone:   OLdfield  4-0550 

Canadian 
F.  A.  Cripps.   1450  Qiieensway, 
Toronto  18.  Ontario,  Canada 
Phone:   CLifford  5-0141 


EASTMAN   KODAK   COMPANY 
Motion   Picture   Film    Department 
General    Offices:    343    Slate    Street, 

Rochester     4.     N.     Y..     LOcust 

2-6000 

D.  E.   H\ndinan.   Manager. 
(Four  Territorial   Divisions) 

East   Coast 

E.  M.  Stifle.  Manager.  .342  Madison 
Ave.,  New  York  17.  N.  Y. 

Phone:  MUrrav   Hill  7-7080 

Southern 
Gordon  A.  Chambers,  Manager.  343 

State  St..  Rochester  4,  N.  Y. 
Phone:    LOciist   2-6000 

Midwest 
K.  M.  Mason,  Manager.  130  E.  Ran- 
dolph   Dr..   f:hicago    1,   111. 
Phone:  RAndoljili  6-7476 

West  Coast 
Dr.  N.  L.  Simmons,  Manager.  6706 
Santa    Monica    Blvd.,    HolK'wood 
38,    Calif..    Phone:    HOllvwood    9- 
3101 


EASTMAN   KODAK  COMPANY 

W.  J.  German,  Inc.,  agent  for  sale 
and  distribution  of  Eastman  pro- 
fessional films:  Fort  Lee,  New  Jer- 
sey; 6040  N.  Pulaski  Rd..  Chicago; 
and  6677  Santa  Monica  Blvd.,  Hol- 
lywood,  Calif.   See  adc.   this  issue. 


REPRESENTATIVES  OF  THE  FILM  MANUFACTURERS 

A  convenient   reference   listing   iif  field   offices   and   technical 
specialists  for  America's  leading  film  manufacturing  companies: 


E.    I.    DU    PONT 

DE   NEMOURS   &   CO. 

Photo   Products   Department 

Wilmington   S)8,   Delaware 

II     L,   Gr;iliam.   Director.   Sales 

Division 
F.    B.   .Vsllev'.   .\ssislant   Director, 

Sales  Division 
H.   T.    Harding.    Motion   Picture 

Proihicl   Manager 

Regional   Sales  Offices 

Atlanta 
W.  M.  Springer.  Jr.,  District  Man- 
ager. D.  P.  Hurley,  Field  Sales 
Manager.  17.37  Ellsworth  Industrial 
Drive.  N.  W.,  .\tlanta  18.  Georgia. 
Phone  SYcamore  4-9581.  Technical 
Representatives:  D.  ^\'.  Chandler. 
.\tlanta  District  Office;  C.  D.  Nes- 
bitt.    Birmingham,    .\labama    (TRe- 


mont  9-22.32);  ].  R.  SliuU.  Charlotte, 
North  Carolina.  (EM  6-4108);  K.  E. 
St;ilnakcr.  15ora\  ille.  Georgia  GL- 
ind.iU'  7-7360);  ].  11.  Wilcox.  West 
Hollywood,    Florida    (989-9306). 

Boston 

W.  J.  Cannon,  field  Sales  Manager 
45  Fourth  .'\vcnne.  Waltham  54, 
Mass.,  Phone:  TWinbrook  9-8300. 
Technical  Representatives:  R.  C. 
Dvkins.  Glastonbury.  Conn.,  (MEd- 
ford  3-4398);  T.  C.  Fillos,  Cochi- 
tuate.  Mass..  (653-6921);  R.  _W. 
P,armenter,  Hingham,  Mass.,  (749- 
0139);  C.  H.  Peterson.  East  Hart- 
ford, Conn..  (BUtler  9-81.58);  A.  T. 
Smith.  Chelmsford,  Mass.,  (ALpine 
6-7345). 

Chicago 

I.  .A.  Lundgaard,  District  Manager; 
R.  B.  Sutherland  &  D.  F.    Jones, 


/  PACKAGE  PROGRAMS 

'       OXBERRY  MASTER  SERIES 


FOR  SLIDE-FILMSTRIP 

OXBERRY  AUTOFOCUS  SUDEFILMSTRIP  STAND  Model  FS-4300 
Ttiis  Master  Series  Stand  tias  been  designed  for  high  speed, 
top  quality  film  strip  production.  Autofocus  corrbined  with 
automatic  rackover  and  lamp  that  projects  aperture  onto 
table  top  are  invaluable  in  quickly  positioning  various  sized 
pieces  of  art  work.  Receives  up  to  35"  art  work.  Accessories 
may  be  ordered  to  include  animation  components,  other 
lenses,  double  aperture  shuttle,  top  lighting,  etc. 

BASIC  STAND:  Welded  steel  base,  ground  steel  iVi"  diameter 
dual  columns.  Gall  bearing  camera  carriage,  manual  drive 
Foursided  zoom  scale.  Shadowboard.  Fixed  table  top  36"  x 
48"  has  9"  x  12"  hole  in  center  with  removable  glass  and 
wood  inserts.  Overall  height  ir4",  width  48",  depth  58". 

CAMERA:  OXBERRY  35mm  with  rackover  and  viewfinder.  Fixed 
pin  registration.  47mm  lens.  Autofocus.  400-ft  magazine, 
automatic  take-up  and  single  speed  stop  motion  motor. 
Price,  complete  $9,700 


FOR  ANIMATION 

OXBERRY  AUTOFOCUS  ANIMATION  STAND  Model  MP-4200 
This  is  a  standardized  package  unit  incorporating  all  the 
basic  requirements  necessary  for  shooting  full  animation. 
A  full  line  of  accessories  available  for  individual  require- 
ments. The  difference  between  this  unit  and  the  OXBERRY 
Custom  stand  is  primarily  on  rarely  used  special  features. 

BASIC  STAND:  Welded  steel  base,  ground  steel  IVz"  diameter 
dual  columns.  Ball  bearing  camera  carriage,  manual  drive. 
Four-sided  zoom  scale.  Shadowboard.  Height  ir4",  width 
48",  depth  58". 

COMPOUND:  28"  x  34"  table  top.  Two  12-field  peg  tracks, 
hand-wheel  controlled,  with  counters  and  locks.  Two  18-field 
"push  type"  peg  tracks  calibrated  in  20ths.  9"  x  12"  cut-out 
in  table  top  for  underlighting.  Ball  bearing  compound  move- 
ments. N.S.,  E.W.  and  360'  rotation.  All  movements  have 
handwheel  control  with  counters  and  locks.  Gimbal-mounted 
platen  with  12-field,  18-field  glass. 

CAMERA;  OXBERRY  35mm  with  fixed  pin  registration.  47mm 
lens.  Autofocus.  Automatic  take-up.  Single  speed  stop  motion 
motor.  Straight  through  viewing  device.  400-ft.  35mm  mag- 
azine. Price,  complete --,- $10,900 

AIL  EQUIPMENT  AVAILABLE  ON  LEASE-PURCHASE  PLAN 


Field  Sales  Managers,  4560  1  ouh 
,\\enue.  Lincolnwood.  Edgebroo 
Station.  Chicago  46.  Illinois.  Ted 
nical  Representatives;  E.  R.  Baroi 
Hinsdale,  lllii]ois.  (F.'\cult\  ' 
88831;  G.  G.  Cambanes,  Mir.rii 
apolis,  .Minn.,  (KEllog  7-5344 
R.  W.  Eaton.  Omaha,  Neb.,  i  TI 
rrace  ,391-0669);  R.  H.  Gallaylie 
Chicago  District  Office;  C:.  J 
Perr\-,  Parksville,  Missouri,  (SHe' 
wood  1-0396);  B.  B.  Personius.  \Ii 
waukee.  Wis..  (HOpkins  1-86(I4 
D.  E.  Pierce.  St.  Louis.  Mu 
(WOodland  1-7891):  J.  E.  Thon 
Chicago  District  Office. 

Cleveland 

W.  D.  Baker.  District  Manage 
R.  E.  Nase.  Field  Sales  Manage 
20575  Center  Ridge  Road.  Rm.  Ill 
Cleveland  16.  Ohio.  Phone:  EDisc 
1-1375.  Technical  Representative. 
R.  A.  .Aubrey.  Detroit,  Mich 
(KEnwood  .5-0293);  R.  I.  BvTi 
Cincinnati,  Ohio,  ( .522-5286 ):' I 
Croskell,  lndi:uiapolis.  Ind.,  (CLi 
ford  5-6.509);  R.  W.  Knudse 
Sheffield  Lake  (Lorain),  Ohio.  (A' 
lantic  8-6975);  D.  L.  Rittenhous 
Tro\.  Mich..  (689-2.385). 

Dallas 

F.  H.  Lines.  District  Manager.  J.  V 
Blocher.  Field  Sales  Manage 
1628  Oak  Lawn  Avenue.  Dall; 
7.  Texas.  Phone:  Riverside  1-140- 
1-1405  9-3007).  Technical  Repr 
scntativcs:  J.  D.  Boladz.  Memphi 
Tenn..  (MUtual  3-8.567);  D.  R.  01 
hessy,  Jackson.  Miss.,  (FL  3-7903 
R.  G.  Coffman.  Houston.  Texa 
(P.\rkTiew  3-7038):  W.  A.  Gatli  _ 
Houston,  Texas,  (HOmesteail  I 
4124):  W.  P.  Lowden,  Litth  t, 
Colo..  (798-5426);  F.  J.  Mantx.  Ti 
sa.  Okla.,  (Riverside  2-0668);  P  i 
Sands,  Lubbock,  Texas,  (SWilt 
6150);  R.  J.  Trinkle,  Dallas  Divtri 
Office. 

Los  Angeles 

M.  .■\.  Hatfield.  District  Manai' 
H.  A.  Gladden  &  R.  C.  Am. 
Field  Sales  Managers,  7051  San, 
Monica  BKd..  Hollywood  38,  Call 
Hollywood  9-5147!  Technical  Re 
re.u-ntatives:  R.  H.  .\llen,  Morai; 
Calif.,  (DR.ake  6-5387);  W.  A 
Cushman,  Los  Angeles  District  C 
fice;  J.  W.  DuV-iU,  Los  Aimel 
District  Office;  W.  R.  Hokn.  1. 
.Angeles  District  Office;  S.  F  \l 
gilL  Salt  Lake  Cit>^  Utah,  (CKc: 
wood  7-7.367);  R.  L.  McCallisti 
San  M,ateo,  Calif.,  (Diamond 
2822);  F.  M.  Rogers,  Portland,  Oi 
gon,  (ALpine  3-0986);  A.  W.  Sta 
Seattle.  Wiish..  (Lincoln  6-2610' 
i;  B.  Walters,  Chula  Vista.  Cali 
CArfield  2-2.580). 

New  York 

F.  G.  Headlev,  District  Manag> 
L.  E.  B;irroi^  &  D.  ].  Phelau.  Fk 
Sales  Managers.  380  .\llwood  B- 
Allwood  Station,  Clifton.  New  Jersi 
Phone:  GR  3-4004.  WAtkins  4-31 
I  for  N.  Y.  use).  Technical  Rep. 
scntatives:  J.  N.  Bennett,  New  Y'c 
(  ity.  (PLaza  7-0573);  J.' 
Dougherty.  New  Y'ork  City,  (PLa. 
7-0573);  j.  B.  Cross,  Tonaw.am 
New  York,  (N.\  3-8164);  L. 
Zw  ilgmevcr,  Scotia,  New  Y  o  r 
(E.Xpress  9-3132). 
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Philadelphia 

R.  K.  Perrine,  Di'itrict  Manager. 
W.  F.  Lockwood,  Field  Sales 
Manager.  308  E.  Lancaster  Ave., 
WAimewood,  Pa..  Phone:  TRinit\ 
8-2700.  Technical  Reprcwntatives: 
A.  L.  Bartlett.  CharlcstDn,  West  \'ir- 
ginia,  (Dickens  6.520.3)  J.  L.  Da- 
vidson, (r.,  Pittsburgh.  Pa.,  (LO- 
cust  1-.5161);  L.  D.  Field.  Ir., 
Gladu\ne,  Pa.,  (Midway  9-269.5); 
F.  W.  Gerretson,  Washington,  D.  C, 
(NAtional  8-0330/8-7027);  A.  R. 
Hobbs,  Baltimore,  Md.,  (V'Alley  5- 
6645);  R.  E.  Stewart,  Levittowu, 
Pa.,  (Windsor  5-7721);  A.  S.  Wag- 
ner, Richmond,  \'a.,  (ATlantic  8- 
1210). 


GEVAERT  COMPANY 

OF  AMERICA 

321    West    54th    Street.    New   York 

19,  N.  Y.,  Phone:  JUdson  6-2770. 

Motion  Picture  Sales  Manager;  Elias 

f.  Drexler 

Chicago 

foe    Berounsky,    6601     \.    Lincoln 
Ave.,    Lincolnwood,    Illinois; 
Phone:   FR  2-3485 

Dallas 

Jack  Gilbert,   9109  Sovereign   Row, 
Dallas   19,  Te.\as;   Phone;   FLeet- 
wood  2-7529 

Los  Angeles 
[oe    Alexander.    Jack    Goetz,    6370 
Santa  Monica  Blvd.,  Los  Angeles 
38,  California 

San  Francisco 

Kent   Rooks,    1485   Bayshore   Blvd., 

San    Francisco    24,    California 

Atlanta 

F,  Cole,   1297  Spring  Street,   N.W. 

Atlanta,  Georgia 


Van  Praag  Aids  Clients  hy 
"Instant  Casting"  Via  TV 

•k  Van  Praag  Productions  has  in- 
stalled a  complete  closed-circuit 
TV  system  on  the  premises  at 
1 600  Broadway,  New  York  for  the 
purpose  of  inaugurating  a  service 
to  advertising  agencies  and  clients, 
which,  for  want  of  a  better  name  is 
called  "Instant  Casting." 

The  new  set-up  gives  viewers  a 
chance  to  have  a  remote  transmis- 
sion center  for  on  the  air  viewing 
of  motion  pictures,  slides  and  film- 
strips.  A  small  audition  studio  has 
been  equipped  with  a  television 
camera  and  it  is  possible,  through 
the  inclusion  of  three  monitors  lo- 
cated in  separate  parts  of  the  of- 
fice, to  have  producers  and  clients 
see  actors  and  narrators  on  the 
screen  in  front  of  them  during  an 
audition. 

William  Van  Praag,  president, 
said  the  new  system  in  his  shop 
will  save  valuable  time  and  help 
bring  about  quicker  casting  deci- 
sions. 

To  test  the  equipment  and  its 
workability,  last  month,  on  one 
working  day  more  than  50  actors 


and  narrators  were  auditioned 
and  in  six  cases,   final  selections 

were  made  on  the  spot.  5J' 

*        *       * 

Klaeger   Associates   Formed 
W  ilh  Staff  of  32  in  New  York 

•rV  Robert  H.  Klaeger  Associates, 
Inc.  has  been  formed  at  35  West 
45th  Street.  New  York.  The  new- 
firm,  which  will  specialize  in  mo- 
tion pictures  for  industry  and  tele- 
vision, is  composed  of  a  perma- 
nent staff  currently  of  32,  most  of 
whom  joined  the  company  at  its 
inception  after  the  break-up  of 
Transfilm-Caravel,  Inc..  at  the 
year's  end. 

Many  of  the  staff  were  with 
Bob  Klaeger  in  his  highly  success- 
ful production  firm  ot  1957-1960, 
including  John  Fenton.  Steve 
Kambourian  and  Dave  Quaid.  In 
fact,  Klaeger's  business  seems  to 
be  going  on  very  much  as  usual 
after  the  year's  unhappy  hiatus  at 
T-C.  During  the  firm's  first  30 
days,  26  TV  commercials  for  New- 
York's  top  advertising  agencies 
went  into  production. 

Allied  with  the  New  York  con- 
cern is  Robert  H.  Klager  Associ- 
ates of  California,  Inc.,  under 
Robert  Drucker.  with  headquar- 
ters at  Republic  Studios,  4024 
Radford  Avenue,  Studio  City,     <^' 

Form  Synchro-Sound  in  N.Y. 

->  A  new  firm,  Synchro-Sound, 
Inc.,  has  been  formed  at  24  West 
45th  Street.  New  York,  by  Win- 
ston Sharpies,  Jr.,  president,  and 
Harold  Robins,  vice-president.  R" 


Improve  Your  Film  Titles 

\  with  TEl-Animaprinf 


ELECTRONIC    TEL-Animaprint 


Type  heated  at  constant  rate  automatically' 
desprte  changes  in  room  temperatures  Ac 
curacy   within    +    or  —   I'    F   by  Thermis 

lor        $595 

•Fen*o/'j   Patented  Control   Unit 
Standard   TEL-Animaprint   with   manual   con- 
"ol  M95 


Greatest  dollar  for  dollar 
value  in  the  industry! 


The  first  sensibly  priced  HOT  PRESS  TITLE  MA- 
CHINE tot  high  quality,  fast,  dry  lettering — the 
answer  to  economy  and  precision  accuracy  in 
film  titling.  The  most  intricate  and  triclty  titles 
in  any  color  or  black-&-white  are  achieved  with 
ease.  Acme  pegs  assure  perfect  registration  on 
paper  or  acetate  cells.  Prints  dry  from  colored 
foil  for  instant  use.  Will  produce  titles  in  any 
language — main  titles,  subtitles,  TV  commer- 
cials, slide  films,  superimposed  subtitles, 
flip  cards,  trailers,  crawls,  shadow  and  third 
dimensional  effects,  etc.  These  may  be  applied 
to  any  kind  of  art.  scenic  or  live  action  back- 
ground, including  photographs. 

TEL-Animaprint  Hot  Press  is  specially  designed 
to  produce  more  attractive  titles  in  less  time 
and  at  far  less  cost.  Ideal  tor  Motion  Picture 
Producers.  TV  Stations,  Film  Titling  and  Art- 
work, Special  Effects  Labs.,  Animators.  Advertis- 
ing Agencies.  Commercial  Photographers,  Art 
Studios.  Etc 


S.O.S.  PHOTO-CINE-OPTICS,  Inc. 

formerly     S.O.S.    CINEMA    SUPPLY    CORP. 

602  W.  52nd  St.,  New  York  19,  N.Y.  •  Phone:  PLaza  7-0440  •  Telegram:  "FAX,  N.Y." 

Wsstem    Branch:    6301    Hollywood  Boulevard.    Hollywood   28.    Call.— Phone:    HO   7-2124 


This    Industry's    Most    Authoritative,    Complete    Reference    Book 

The  hundreds  of  pages  of  this  12th  Annual  Production  Review  Issue 
(largest  o-v  publication  in  history*  give  evidence  of  the  reference  value 
of  the  Big  Book  ot  Business  Films. 


^==''=—      The  Hallmark  of 
CREATIVE  SCREEN  WRITING 

Since  1946,   Guaranteed  Acceptability 

Scripts  by 
OEVESTE    GRANDUCCI 

INC. 

3408   Wisconsin   Avenue,  N.  W.    •     Washington,  D.  C.     •     EMerson   2-8200 


PRODUCTION     REVIEW 


193 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


OVER   100 

"MUSICAL"   SOUND  EFFECTS 

FOR  OUTRIGHT  SALE 


^fc?°|fl 


•  A  unique  and  inexpensive  library  of 
musical  sound  effects  is  now  available  on 
twro  LP  records  (4  sides)  for  outright 

sale  vi/ith  full  rights  for  any  use. 

•  Snare  drums  —  vibes  —  cymbals  — 
xylophones  —  tympani  —  parade  drums 
—  celeste  bridges  —  and  many  more 

•  Particularly  useful  for  accenting 
important  points  in  industrial  and  television 
films.  TV  commercials  and  slidefilms 

•  $12.50  per  LP  record. 

•  See  your  dealer,  or 

FLY -PHONE -WIRE -WRITE   NOW 


So6^  ^el<ifc<^ 


ci  6-4061 


12}|)^T(AbL 


Vhdii&Mh 


If  you're  looking  for  a  modest-budget 
film  that  looks  like  it  cost  a  lot  more  money, 
look  for  Bob  Fisher. 

He  has  produced  motion  pictures  and 
filmstrips  for  American  Motors,  Bcndix. 
Burroughs.  Chrysler,  Dow  Chemical, 
Frigidaire,  Stran-Stcel,  Dura,  and  a  few 
others.  Most  of  these  films  look  like  they 
cost  a  lot  more  money  than  they  did. 

Grosse    lie.    Michigan     •     ORleans   r)-()44(t 


nistrip  Kit  on  Modern  Sewing  for  School.'" 


•iz  An  interesting  new  kit  of  teach- 
ing filmstrips  on  modern  sewing 
methods  is  now  being  offered  lo 
schools  by  Training  Hilms,  Inc.. 
New  York. 

Called  Fushion  Sewing  .  .  .  the 
Bishoi>  Way.  the  filmstrip  kit  fea- 
tures the  system  developed  by  Mrs. 
Edna  Bryte  Bishop,  widely  recog- 
nized from  the  success  of  her 
workshops  and  acclaimed  since  the 


\ 


A  scene  in  "Fashion  Sewing" 

publication  of  her  best-selling 
book  on  fashion  sewing. 

The  films  are  partly  sponsored 
by  five  leaders  in  the  home  sewing 
industry;  Advance  Pattern  Com- 
pany, Coats  &  Clark,  John  Dritz  & 
Sons,  J.  C.  Penney,  and  Talon. 
These  companies  have  underwrit- 
ten part  of  the  production  cost  of 
the  films,  thus  making  them  avail- 
able at  a  most  reasonable  rate. 
However,  the  filmstrips  are  peda- 
gogically  pure  and  non-commer- 
cial. 

The  complete  kit  includes  four 
filmstrips  of  approximately  55 
frames  each,  photographed  in  col- 
or, two  double-face  12-inch  33- 
1  3  RPM  discs,  and  a  complete 
tcicher's  guide  with  the  descriptive 
narration  from  the  discs,  boxed  in 
a  library-size  container  for  storage 
and  protection. 

Titles  of  the  films  are:  (  1  )  Ba- 
sic Learnings,  (2)  How  to  Make 


Here's  the  complete  sewing  kit. 

(1  Siinple  Skirl  and  Blouse,  (3! 
Ctiuinti  lo  Fit,  and  Fitting,  anc 
(  4  I  How  to  Make  a  Simi>le  Dress 
Bishop  Method  sewing  kits  art 
available  at  $10  each  from  TFI 
150  West  54th  Street,  New  York 


Hiiinan   Life   Values   Is  New 
Insurance   .Marketing   Film 

*  A  significant  film  developmen 
in  the  insurance  industry  come 
from  the  Institute  of  Insurano 
Marketing,  Southern  Methodis 
University,  Dallas,  Tex.,  in  a  28 
minute,  full  color,  16mm  motioi 
picture  entitled  Human  Lif. 
Values. 

Featured  in  the  film  is  C.  Ej 
(Chuck)  Gaines,  director  of  tb 
Institute,  giving  his  presentatioi; 
of  Dr.  Huebner"s  famous  concep 
of  legal  reserve  cash  value  life  in' 
surance  —  exactly  as  it  has  bee 
presented  to  thousands  of  agent 
students  of  the  Institute  for  ove 
15  years. 

The  Institute  reports  the  filr' 
is  not  only  a  sales  education  aici 
but  has  been  carefully  produce  j 
for  public  education  as  well.         j 

Preview  prints  are  available  0| 
request  either  from  the  Institut; 
or  the  film  producers.  Carlockej 
Langden.  2808  Oak  Lawn.  Dalj 
las  19,  Tex.  % 


M  O  T  I  O  \     l>  I  C  TIRES    FOR 

THE    LU  ESTOC.  K    I^nl   STRY 


Wj;sTKKMIKKIT\<iK  AftAlU) 
/■4Tiaiiico«iei  itii«rriii\ 
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lelping  Retailers  Put  "Profits  in  the  Bag' 


3NSOR:  The  International  Paper 

Company 

tle:  Profits  in  ilie  Bcii;.  12  min. 

color,     produced     by     Elektra 

Studios.  Inc. 

International  Paper  sells  good 

rdy  bags  to  supermarkets  — 
Ct  e\en  the  very  best  bag  can  tear 
C  burst  if  it  is  improperly  packed. 

Unfortunately  a  great  many 
V^s    are     packed     by     part-time 


ten  being  before  —  or  after  — 
hours,  it  was  felt  that  the  film 
would  have  to  be  amusing  to  get 
past  the  teen-ager"s  traditional  re- 
sistance to  this  kind  of  good  ad- 
vice. 

But  when  the  bongos  come  on 
strong  and  Gallup  intones  ""Fit  the 
load  for  the  road".  ""Wet  means 
trouble,  wrap  it  double".  ""Chemi- 
cals   in    the    sidecar""    and    other 


cockers  —  often  clumsy,  if  good- 
rtured  kids.  If  these  kids  could 
□  taught,  somehow,  to  pack  those 
l^s  better  —  International  Paper 
wuld  have  happier  customers. 
Sjl  more  and  more  bags. 

>o.  to  reach  the  checker  and  hip 
h]n  to  the  real  jive  of  bag  packing, 
llernational  Paper  is  offering  a 
fin  which  goes  through  the  whole 
ppcedure  informatively,  entertain- 
ii;ly  and  repeatedly,  so  it  will 
sk  in. 

The  style  is  molded  closely  to 
t  sponsor's  last  —  it  is  '"anima- 
t  n''  but  with  sprightly  paper  cut- 
o;s  - —  animated  paper  dollies,  if 
yi  will  —  in  brilliant  luminescent 
c  ors.  The  narrator  is  Frank  Gall- 
u  whose  pseudo  sombre  voice  is 
f.Tiiliar  to  all  youthful  fans  of  the 
Frry  Como  show,  and  the  mod- 
el music  is  original  from  the  pen 
J  (and  under  the  baton  of)  Ray- 
niind  Scott. 

Because  the  bag-packing  train- 
ii   sessions  are  envisioned  as  of- 


groovy  check-out  mottoes,  it  is 
highly  likely  that  the  kids  will  give 
ear  and  remember  a  line  or 
two.  S' 

*        *        * 
Benefits  of  Dry  Hulk  Carjjo 
Handling   Pietiired    liy    Butler 
i^f  The     Butler     Manufacturing 
Company  is  showing  the    advant- 
ages of  its  dry  bulk  trailers    and 
their  impact  on  the  transportation 
of  dry.  flowable  products  via  a  new 
!5-minute   color   motion    picture, 
titled     Shippinf>     CoMciiners     on 
Wheels. 

The  picture  features  a  variety 
of  industries  served,  including 
food,  construction,  chemical  and 
cement  with  dry  bulk  deliveries 
ranging  from  pulverants  to  granu- 
lars  shown  under  actual  condi- 
tions. The  film  is  available  on 
letterhead  request  to  appropriate 
companies  via  Butler  hdq.  at 
7476  E.  13th  St.,  Kansas  City 
26,  Missouri.  !■ 

(MORE   FILM   REPORTS  ON   P.    196) 


'sat-is-fac-tion  (sat-is-fak-shun),  n.  (see  satisfy).  1,  the  act  of  gratifying 

a  want  or  wish,  or  of  supplying  enough  of  something;  2,  the  act  of 

I  paying  off.  compensating,  contenting,  etc.;  3,  the  state  of  having  one"s 

I  wishes  filled,  or  of  being  gratified;  4,  the  good  feeling  one  has  about 

the  quality,  service  and  price  of  special  effects  done  by  Hal  Scheib 

and  his  associates  at  Cinema  Research  Corp. 

Want  "satisfaction?"  Try  usi 

16  NORTH  LA  BREA  AVE     •     HOLLYWOOD  38,  CALIF.     •     WEbster  3  9301   (AC  213) 

A^ofion  Picture-TV  Producer  Service  Source  for 


6-35  Enlargements 


35-16mm  REDUCTIONS 


16-16,  35-35  COMBINATIONS 


OPTICAL  WIPES 


STOCK   SHOTS 


MATTE   SHOTS 


FILM   CORRECTION 


INSERTS 


TITLES 


NIMATION:  TECHNICAL— CARTOON— ON   LIVE  ACTION 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


COMPLETE 

MUSIC  &  SOUND  EFFECTS 

SERVICE 

•  BACKGROUND  MUSIC  SCORING 

•  SOUND  EFFECTS 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  INDUSTRIAL  MUSIC  LIBRARIES 

FOR  LEASE  .  .  . 

•  ORIGINAL  SCORES 

•  SOUND  EFFECTS  LIBRARIES 

FOR  SALE  .  .  . 

Musifex  talent  proven  on 
over  4.)U0  productions. 

FLY  -  PHONE  -  WIRE 

-  WRITE  NOW  Sa^  ^eUjco 


ci  6-4061 


DO  YOU  KNOW  WHY 
MOTION  PICTURES  SELL? 

The  power  of  motion  pictures  to  moti- 
vate people  ha.s  never  been  better  ex- 
plained than  it  was  in  L.  Mercer  Francis- 
co's recent  book,  "The  More  You  .Show . 
the  More  You  Sell".  We  thought  so  much 
of  his  chapter  on  motion  pictures  that  we 
obtained  permisson  from  the  publisher  to 
make  some  reprints.  If  you  would  like  a 
fe\v,  just  let  us  know. 

As  we  enter  our  35th  year,  weT  are 
proud  to  have  the  largest  film  produc- 
tion staff  and  facilities  in  the  Pacific 
Northwest.  Complete  35  and  16  facil- 
ities including  creative  ideas,  script, 
photography,  music,  ^Vestrex  sound 
recording,  art,  animation,  editing, 
interlock. 

R  ARIG'S    I  NC. 

FILM     PRODUCTION     DIVISION 

S510  University  Way  •  Seattle  5,  Wash.  •  LAkeview  2-0707 
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More  films  are  scored 

with  m\J 

than  any  other  music! 


\  THERE'S   A    REASON- 

The  finest  quality 

The  greatest  variety 

More  libraries  from  one  source 

Detailed  cataloging 

Complete  service 

Assured  protection 


/ 


CAPITOL 
LIBRARY 
SERVICES 


Wliy  not  score  your 
next  film  with  Hi-Q, 
too?  Get  the  facts 
by  sending  for  this 
FREE  demo  disc  now. 
HOLLYWOOD,  CALIF. 


Oft  lOCotlOfl 

FOR  YOU  IN  ARIZONA 


creaHve  planning 
professional  talent   ■  stage 
studio  recording  ■  sound  truck 
grip  equipment 
editing  and  titling 
graphic  arts  and  animation 

I.A.T.S.E.  ' 

'-■I 

area  production  assistance 
ALpine  3-^ 


capital 


Filmslrip  Series  For  Remington's  Salesmc 


■jJV  Remington  likes  to  point  out  to 
retailers  that  there  is  a  vast  un- 
t;:pped  market  for  portable  type- 
writers. Unlike  TV  sets — or  other 
appliances  of  near-saturation — 70 
per  cent  of  American  families  do 
not  have  typewriters,  yet  most  of 
them  are  pretty  good  prospects  for 
the  alert  salesman. 

To  translate  these  statistics  ef- 
fectively and  present  them  interest- 
ingly, the  Remington  Portable 
Typewriter  Division  of  Sperry 
Rand  Corporation  is  now  using 
three  new  filmstrip  presentations 
produced  by  Rossmore  Produc- 
tions and  titled  The  Remarkable 
Remingions.  Field  men  are  carry- 
ing these  10-minute  color  and 
sound  films  into  retailer's  stores 
across  the  country  on  Salesmate 
portable   projectors. 

shows  Four  Stais  in  Line 

Film  number  one  in  the  series 
is  about  the  product.  Reminglon: 
Firsr  Name  In  Typewriiers  shows 
the  four  stars  in  the  line — Holiday, 
Starfire,  Monarch  and  Fleetwing — 
and  it  describes,  with  clever  com- 
binations of  art  and  photography, 
the  unique  features  which  have 
made  them  outstandinc  in  their 
field. 

Making  ihe  Most  of  Your  Mar- 
ket, the  second  film,  shows  how 
retailers  can  improve  sales  and 
profits  while  making  their  business 
life  easier.  Over  a  million  portable 
typewriters  are  expected  to  be  sold 
in  1962 — lots  of  them  Reming- 
tons, for  Remington  (with  the 
first  machine  on  the  market  in 
1 873 )  is  growing  apace.  Sales 
went  up  72.3  per  cent  last  year. 
Market  Know-How  Behind  It 

The  company  knows  what  most 
customers  want  (bright  colors, 
n'.odern  styling,  mechanical  excel- 
lence) and  it  has  the  product  and 
the  sales  aids  to  help  the  retailer 
reap  a  bountiful  harvest  from  this 
lich  market  potential. 


lilni   number  three — Mercl\ 
dising — goes     over      Remingti  \ 
scientifically    planned    canipai;i 
national  and  local,  to  build  a 
demand  for  portable   typewrit 
It    advises    retailers    to    back 
Remingtcm's  many  messages  \ 
iheir  own  ads — especially  in  h 
ly    productive   but   low   cost  1 
school  and  college  papers. 


Slidefilm  Tells  Public  Abou 
Los   Angeles  ^X  el  fa  re  Count 

^r  Design  for  Action,  a  14-mii 
sound     slidefilm      has     inforr; 
many    Los    Angeles    peoi^i 
what  the  Welfare  Plannin;j 
cil.  Los  Angeles  Region,  doc 
its  year-round  work. 

The  film   made  the  job 
plaining    WPC's     services     i 
easier,  said  Kathy  Mays.  Ihe  C( 
cil's    director    of   public    inlni 
tion. 

The  film  tells  the  whole  ^ 
—   what   a  council   does,   hiv 
works,  who  participates,  .ml 
it  is  supported.     The  film   _■ 
WPC's    progress    in   plannmi: 
some  900  health,  welfare  .in.i . 
creation   services   in  the   L<>~ 
geles  area. 

With  flashbacks  covering  . 
council's  activities  when  it  ; 
organized  in  the  early  1900s,  i 
film  highlights  present  work  tl: 
such  community  problems  as 
ban  renewal,  mental  health  lO 
the  aged. 

Design  for  Action  is  a   .^-Sib. 
14-minute  filmstrip  with  86  traB 
of    photography    and    artwork 
vivid  color.     A    12-inch,   33 
LP    record,    adaptable     for    1 
manual   and   automatic  projec 
accompanies  the  filmstrip. 

Produced  as  a  package  dcaSf 
Doug  George  Associates,  Los  n- 
geles,  with  the  WPC  staff  o- 
viding  resource  material  and  i  h- 
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328  NORTH   11th  WAY  -  PHOENIX  6,  ARIZONA 


EAST  COAST 

MOTION  PICTURE  PRODUCTION, 
EDITORIAL  and  TECHNICAL  SERVICES 

R  FOR  BETTER  FILMS 

CREATIVE  EDITING  AND  COMPLETE 
PERSONAL  SUPERVISION 

JOSEPH  JOSEPHSON  45  West  45th  St. 

Circle  6-2146  New  York  36 
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,  Custom  Built 

HANSARD 

Rear  Screen 

Process 

3Smm  Projector 


:pccLfications: 

500  ft.  capacity 
I  200  Amp  Arc  Lamphouse 

Bell  &  Howell— movement  with 
I  registration  pins 

Rheostat  with  light  intensity 

stop  switches 

Two  camera  interlock  motors — 

for  Mitchell  NC  &  BNC 

Complete  set  various  focal  length 
!  projection  lenses 

Forward  and  Reverse  controls 

All  connecting  cables 

All  components — completely  blimped 

for  very  low  noise  level 

Projector  mounted  on  dollied  pedestal 

with  horizontal  and  vertical 

adjustments 

iproximate  projector  weight:      1500  lbs. 
"         sync  generator:      . .   300  lbs. 

rheostat:     90  lbs. 

"         accessories   150  lbs. 


s10,000 


''ECIALLY 
filCED! 

Complete    •    Guaranteed 

lAMERA  EQUIPMENT  CO.,  INC. 

DEPT.  S,  315  WEST  43rd  STREET 
|EW  YORK  36,  NY      •     JUdson  6  1420 


^ed  more  data  on  a-v  equipment? 
/Vrite  to  our  New  Products  Desk 


For  1 6mm.  Film  —  400'   to  2000'    Reels 

Protect  your  films 

Ship   in   FIBERBILT   CASES 

Sold   di  leading   dealers 


bear 

this 
TRADE 
MARK 


nical  assistance,  the  film  was  pre- 
vewed  at  WPC's  annual  meeting 
in   1961. 

A  promotional  and  distribution 
schedule  was  set  up  to  make  use 
of  the  film   in  WPC's   public   re- 


lations program. 


9 


Record  .50-Mlllionlh  >'iewer 
for  ""The  Mayflower  Story" 

-V  The  motion  picture  story  of 
Mayflower  Us  re-enactment  of 
that  historic  earlier  voyage,  first 
released  in  October.  1957.  has  re- 


50-millionth  viewer  is  commemora- 
ted by  Aero  Mayflower  president, 
John  Sloan  Smith  (lefti  as  he  pre- 
sented inscribed  photo  of  Mayflow- 
er II  to  Mrs.  Fred  Poor.  Arthur  R. 
Bach,  vice-president  of  Modern  Talk- 
ing Picture  Service,  looks  on. 

cently  certified    its    50    millionth 

viewer.  Sole  distributor  of  The 
Mayflower  Story  through  these 
years  has  been  Modern  Talking 
Picture  Service.  Inc. 

Commemorating  that  enviable 
audience  record,  a  ceremony  was 
held  at  the  English-Speaking 
Union  in  Chicago  where  an  in- 
scribed photograph  of  the  May- 
flower II  was  presented  by  John 
Sloan  Smith,  president  of  Aero 
Mayflower  Transit  Company, 
sponsor  of  the  film,  to  Mrs.  Fred 
A.  Poor,  vice-president  of  the 
Union's  Chicago   branch.  ii' 

«        *        * 

Oxljerry  Opens  New  Sales, 
Service   Office   in   London 

f.  Oxberry  film  equipment  has 
opened  a  new  sales  and  service  of- 
fice at  33  Liberty  Lane,  Addles- 
lone,  Surrey,  a  suburb  of  London. 
Peter  Neilson  is  in  charge  and  also 
serves  as  European  manager  for 
the  company. 

The  Oxberry  U.S.  organization 
manufactures  animation  and  film- 
strip  stands,  optical  printers,  aerial 
image  units,  combination  35- 
16mm  process  cameras,  and  many 
film  studio  accessories.  The  Lon- 
don office  will  service  Animation 
Equipment  Company  installations 
in  England  and  on  the  contin- 
ent. 1" 
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MARGIN 

OF 

DIFFERENCE 
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A  business  film  that  slioics  clearcut  undei'standing  of 
the  objective;  sound  script  treatment;  and  imagina- 
tive visuals,  costs  no  more  than  one  ivithout  these 
qualities.  It  is  in  the  proper  development  of  the 
concept  and  selling  stonj  that  you'll  find  the  valid 
"Margin  of  Difference." 

ANIMATIC  PRODUCTIONS,  LTD. 

15  WEST  46th   STREET,   NEW  YORK   36,   N.  Y. 
JUdson    2-2160 

Specialists  in   Visual  Impact  since  1949 
'Brochure  available  upon  request 
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max 


l]6       OAtTMOUTH 


BOSTON       16. 
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For  the  BEST  in  A-V  Products  &  Services  Look  to  Business  Screen. 


THE  ONLY 

PROFESSIONAL 

PORTABLE 

HOT  SPLICER 

WITH  A 

Scfopcf  Pol    No    2544082  DUILI'IN 

CARBIDE  SCRAPER 
BLADE 

(•((KTAHi.h;  MOT  siM.KiH  BLADE  GUARANTEED  FOR  LIFE!* 

Model   135   (for  35  or  16  nun  film) S339.00 

Model   116  (for  16  or  8  mm  lilm) 8239.00 

.See  your  photographic  dealer  or  write  lo  'I'raiil  Corponilioii  for  Speii(i<a- 
tion  Sheet  ^o.  7.  y^^jp   CORPORATION 

171, ■56  Vrnluru  Blvd.,  Encino,  Colif..  T.l.ph..n.-  TRianel.-  3-3.-J73  ur  .STiili-  8.2210 
■Guofonlee:  Should  blode  .v.r  ne«d  ihoiponing,  Troid  will  ihorp.n  for  nominol  handling 
chofge  of  St. 00. 


News  Along  the  Film  Production  Lines 


^lll«■l<■lllo^i^    VhSii.  I'iclure 
to  N  isioii   .VssoriatC!-,  .>.   \. 

i  The  National  Tuberculosis  As- 
sociation has  selected  Vision  Asso- 
ciates. New  York,  to  produce  a 
new  motion  picture  on  TB. 

Lee  R.  Uobkcr  will  produce  and 
direct  the  film,  which  deals  with 
TB  today — its  pathology,  its  effect 
on  the  patient,  research  and  de- 
Nclopnient  on  treatment  of  this 
disease.  The  film  will  be  shot  on 
location  in  clinics  and  hospitals 
using  both  actors  and  real  pa- 
tients. '^' 

Pace   ProdiK-lions  To  Make 
racilic   Fiiiaiu-e   Sales   Film 

Pace  Productions.  Inc.,  Los 
Angeles-New  York  audio-visual 
consulting  firm,  has  announced  it 
will  develop  an  audio-visual  sales 
and  training  program  to  augment 
existing  procedures  for  Pacific 
Finance,  consumer  financing  com- 
pany, and  its  affiliates.  Pacific 
Fidelity  Insurance  Co.,  and  Olym- 
pic Insurance  Co. 

Earlier  this  year.  Pace  designed 
and  produced  audio-visual  divi- 
sional reports.  These  were  shown 
to  the  Transamerica  Corporation 
board  of  directors  to  acquaint 
them  with  Pacific  Finance  cor- 
porate development  and  services. 
Pacific  Finance  and  affiliates  were 
recently  acquired  bv  Transameri- 
ca. Pace  is  producing  two  more 
films  that  will  serve  as  a  pro- 
L'less  report  to  5.000  employes  of 
the  company  in  450  branches  in 
the  U.  S.  and  Canada.  W' 

*        *        * 
Paris   Office   for  Van   Praap 
H<'yiiis  Kxpaiisioii   0>erseas 
>    Van  Praag  Productions  is  now 
engaged   in  the   first  phase  of  an 
overseas    expansion    program.    A 
Paris   office   has   been   opened   at 
127  Chanips-Elysees.  Paris  8. 

Elliot  Saunders  will  head  the 
operation  in  France.  Before  the 
year  is  out  it  is  hoped  that  a  simi- 
lar arrangement  will  be  made  to 
get  office  quarters  and  a  represen- 
tative on  the  scene  in  London. 

According  to  William  Van 
Praag,  president  of  the  firm,  an 
tvc'  increasing  exchange  of  ideas 
iind  contacts  involving  the  high 
fashion  world  has  made  it  neces- 
sary to  service  clients  with  produc- 
tion facilities  in  Europe. 

Van  Praag  Productions  main- 
tains offices  in  Hollywood  and  De- 
troit as  well  as  main  headquarters 
in  New  York.  l;^' 


Soulliern  f'.alif.  University 
Offers  a  Animation  Courses 

K  Five  courses  in  film  anims 
are  offered  at  the  L'niversit 
Southern  California's  Spring  i 
which  began  in  February. 

University  College  and  the 
partment  of  Cinema  and  Fine 
are  co-operating  in  the  Spring 
ses  which  will  include:  animt 
art.  filmic  expression,  anims 
layout  and  design,  animation  S' 
planning  and  camera  techni 
and  animation. 

The   classes   will    run    to   J 
*        *  * 

Pan  Media  Company  Begir 
.\u<lio-Visiial  Pi-o<luction 

■:-    The  Pan  Media  Company, 
newly  formed,  and  located  at 
East  46th  St..  New  York,  has 
tered    the    field    of    audio-vi 
business   communications. 

The   company   announced 
through   its  creative   and  pr 
tion  services,  it  will  help  indii 
deliver    its    message    to    any 
dience  through   any  medium, 
cepting  only  paid  space  and  l 


"enstom  tailori 

MUSIC... 


for  films  &  filnist 


we  edit  romplele  music  n' 
sound  effects  scores — "cu  m 
tailored"  to  your  require! 


original  music  scores. 

ALSO 

NEW  HI-FI  DISC   AND  ' 
LIBRARY  available  n! 
producers. 

corelll-jac 

FILIM  IHUSIC  Inc. 

723      SEVENTH     AVE.     I 
NEW   YORK    19.    N.  Y.     I 
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1'7,000-square-ft.  building  houses  new  Moviola  plant. 


nviolii   ill  lW>t    Hiiilcling 

Mo\iola.   pioneers   in  the   field 
nmtion     picture    film     editing 
tuipment.    moved   into   its    new 
I  ilding  on  February  1. 

Located  at  5539  Riverton  Ave., 
Mith  Hollywood.  Calif.,  the  new 
I  int  provides  27.000  square  feet 
I  -space  for  factory  and  offices. 
ic  property  is  large  enough  to 
i|Ow  for  future  expansion,  ac- 
drding  to  Mark  Serrurier.  presi- 
<nt.  !■ 

*        *        * 

Ifrni    Ja<'k    Moss,    Inc.    for 
Jlni  Scripts,  Consultation 

•  Jack  1.  Moss,  a  free-lance  film- 
sip,  motion  picture  and  audio 
'iual  presentation  writer,  has 
Irmed  Jack  1.  Moss.  Inc..  with 
lifices  at  19  West  44th  Street, 
Ihw  York. 

I  The  company  offers  a  writing 
;  d  consulting  service  in  the  sales 
(lining,  sales  promotion,  sales 
I  ;eting  and  industrial  presenta- 
iin  areas  to  producers  and  agen- 
<;s,  as  well  as  companies  with  in- 
]  int  production  facilities. 

Included  in  Mr.  Moss'  list  of 
(idits  are  such  names  as  Pepsi 
|)la,  AT&T.  Koppers  Co..  Sea- 
!:im's  V.O..  American  Express. 
'Up.  Schaefer  Beer  and  Na- 
?co.  ^' 

«  Rental  Studio  in  N.  Y. 

A  new  rental  studio  for  films 
pducers  has  been  announced  by 
(ty  Film  Center.  Inc.  at  66-40 
4th  Street.   Queens.   New  York. 


Among  the  facilities  announced 
are  such  necessities  as  a  large, 
high-ceiling,  sound  stage,  big  en- 
trance doors  for  car  shots,  control 
room,  dressing  and  rest  rooms, 
down  to  optional  air-conditioned 
Rolls  Royce  limousine  service  for 
the  ten-minute  trip  to  Manhattan. 

*  *  ::: 

Four  Musif'cx  Sound  Effects 
Records   .\vailal>le   at   F  &   B 

>■  "Musical"  sound  effects  LP 
records  produced  by  Musifex, 
Inc..  are  now  being  sold  by  Flor- 
man  &  Babb.  Inc..  New  York. 

The  records  have  been  moving 
so  briskly  for  the  past  several 
months,  according  to  Musifex 
president.  Bob  Velazco.  that  the 
establishment  of  an  F  &  B  dealer- 
ship should  make  them  even  more 
readily  available  to  future  cus- 
tomers. 

The  "musical"  sound  effects 
records  —  four  33  1/3  rpm  sides 
on  two  12-inch  discs  —  are  prov- 
ing to  be  most  useful  to  motion 
picture,  radio.  TV  and  slidefilm  ' 
producers  for  such  purposes  as  I 
animation  sequences,  comedy  ac- 
cents and  product  "pop-ons." 

The  records  are  sold  for  $12.50 
each  and  include  all  rights  —  no 
licenses  or  royalty  payments  re- 
quired. 

Further  information  may  be 
had  from  Musifex.  Inc..  45  West 
45th  Street,  or  Florman  &  Babb. 
Inc..  68  West  45th  Street.  New 
York.  9 


YOU  HAVE  A  PRODUCT  TO  SELL! 

'  Haverlmd  Service  cm  sell  it ! 

We're    aiming    at    the    soaring,    prosperous    sixties    with 
I '  budget-minded-but  skillful-productions  that  have  built-in 
"sella^ihty." 

Check  Our  References! 

)  H  AV  E  R  L  A  N  D  industrial-educational-tv  films 

FILM    PRODUCTIONS    104  W.  76th  St,  N<w  York  23    •    TRlfaliar  4-1300 


FINE  ARTS 
PRODUCTIONS,  INC. 

Pioneers  in  scientifically 
accurate  3-dimensional 
space  films  .  .  . 

F.A.P.  is  proud  to  have  been 
chosen  to  produce  the  filmed 
voyage  through  space,  "Journey 
lo  the  Stars."  used  in  the 
"Spacearium"  Science  Pavilion, 
by  the  United  States  Government, 
and  the  Boeing  Airplane  Co. 
at  the  Seattle  World's  Fair. 
F.A.P.  in  Hollywood  has  been 
producing  high  quality  animation 
films  for  many  years,  and  is 
equipped  to  fulfill  your  most 
exacting  requirements  in 
scientifically  accurate  space  films. 
Complete  Animation  and  stop 
motion  studio  for  T.V.. 
industrial,  theatrical  film 
making  in   16,  35.  or  70mm. 

FINE  ARTS 
PRODUCTIONS,  INC. 

John  Wilson,  President 
7417  Sunset  Blud. 
Hollywood  46,  Calif. 
HO   7-7107 


/  Plastican  C 


THEY  ARE  AVAILABLE  THROUGH 


Plastican  Corp. 
Box  157 
Butler,  N.J. 
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QUALITY 
ALL  THE 
WAY... 

MOTION  PICTURES 
SOUND  SLIDEFILMS 
T.   V.    COMMERCIALS 

Quality  is  many  things.  To  us  it 
means  people — People  with  imag- 
ination, with  dedication  and  the 
ability  to  use  these  tools  in  the 
field  of  communication.  Hitch  this 
to  a  completely-integrated  labora- 
tory (acility  and  you  have  a  team 
worth  looking  at. 


IDOXJa-L-A.S   FR-ODUOTIOlSrS 

10    WEST   KINZIE 
Chicago  10,  Illinois  •  MOhawlc  4-7455 


TIESLER 
PRODUCTIONS 

Motion  Pictures  for  Industry 

Now  in  our  new  quarters 
at  320  East  52nd  Street. 
Nothing  has  changed  but 
the  house  number. 


320  EAST  52nd  STREET 
NEW  YORK  22,  N.  Y. 
PLaza  5-7364 


BUSINESS  SCREEN  EXECUTIVE 
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NEWS     OF     STAFF     APPOINTMENTS     A 

Rell  &  Howell  Appoints  Lane 
General  !Mf{r.  of  Photo  Proiliiels 

fr  Jiimcs  J.  Liine  h;is  been  ap- 
jiointcd  vice-president  and  general 
manager  of  the  photo  products  di- 
vision of  Bell  &  Howell  Co..  Peter 
P.  Peterson,  president,  announced. 
Lane  formerly  was  vice-presi- 
dent of  Murray  Corporation  of 
America.  Pittsburgh,  and  general 
manager  of  its  Eljer  division, 
manufacturer  and  distributor  of 
plumbing  fixtures,  and  president 
of  Ram,  Inc..  Murray  subsidiary 
engaged  in  development  and  li- 
censing of  specialized  patented 
processes.  53' 

*        *        * 

Enieritz  .4ppointefl  to  Head 
(Camera  Maintenance  at  F&B 

■'-■  Ray  Emeritz  has  been  ap- 
pointed head  of  the  Florman  & 
Babb  Camera  Maintenance  De- 
partment, N.  Y.,  under  the  general 
supervision  of  Chief  Engineer 
Dom  Notto. 

Prior  to  his  new  appointment. 
Mr.  Emeritz  had  been  with  Cam- 
era Equipment  Company  for 
seven  years  in  its  camera  mainte- 
nance department.  He  was  in 
charge  of  camera  maintenance  at 
U.  S.  Army  Pictorial  Centers  in 
England  and  France  during  World 
War  11.  After  the  war,  Mr.  Em- 
eritz started  his  own  company. 
Camera  Services,  Inc..  which  for  a 
period  of  ten  years  specialized  in 
camera   design   and   modification. 

Ray  Emeritz  is  acknowledged  to 
be  a  leading  expert  in  the  East  on 
Auricon  and  Mitchell  cameras;  he 
has  designed  and  built  many  vari- 
eties of  unique  motion  picture 
equipment  accessories. 

Florman  &  Babb,  Inc..  will  soon 
market  a  new  and  improved  Cine- 
Voice  400-ft.  conversion  model 
designed  by  Mr.  Emeritz.  ff 


ND     AV     INDUSTRY     DEVELOPMEN 

Keenan   on    Special    Projects 
for    .Sterling    Movies    U.  S.  A. 

Charles  F.  Keenan  has  be 
named  Director  of  Special  Pi 
jects  at  Sterling  Movies  U.S.  > 
Inc.,   New  York.. 

According  to  Charles  F.  Dok 
president   of    the    company,    N 
Kcenan's  responsibilities  will  c€ 
ter  on  audience    development 
well   as  supervision  of  the   tele ; 


Charles  F.  Keenan 

sion  program  series.  For  Your  J 
jonmilhm  and  News  Screen. 
will  also  work  on  other  creati 
means  of  film  distribution. 

A  former  writer-director  ; 
General  Electric  Company  for  ti 
years,  Mr.  Keenan  produced  i: 
Progress  Report  series  which  ;■ 
pear  weekly  on  the  G.  E.  Thea 
television  show.  He  also  wrc. 
directed  and  produced  two  trav- 
ling  exhibitions  for  G.  E.  entitl 
The  House  of  Magic  Slum-  a  I 
Adventures  in  Science. 

Before  joining  the  public  re 
tions  department  of  G.  E.  in  I9.'. 
Mr.  Keenan  was  Assistant  Mi- 
ager  of  Promotion  and  Public 
tor  radio  station  WGY  a  I 
WRGB-TV  in  Schenectady,  N. . 
He  is  a  graduate  of  Holy  Ch' 
College. 


L&L  animation,  inc. 


THE  PRODUCERS  SERVICE 


•  animation 

•  slidefilms 

•  filmographs 

•  opticals 


irv  levine 
larry  lippman 
chris  grodewald 


BRING  YOUR  PROBLEMS  TO  US! 


16  West  46th  Street 
New  York  36,  N.Y. 


Circle  5 
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iagsdale  to  Head  Eastern 
roduction    for   Roland    Reed 

r  Roland  Reed  Productions.  Hol- 
wood,  pioneer  producer  of  mo- 
on pictures  for  industry  and  tele- 
ision,  has  appointed  Carl  V. 
;agsdale  as  Vice-President.  In 
lis  capacity.  Mr.  Ragsdale  will  be 
1  charge  of  sales  and  production 
1  the  East,  with  headquarters  in 
lew  York. 

In  augmenting  his  Hollywood 
tudio  operation.  Roland  Reed, 
resident  of  the  firm,  said  the 
pening  of  an  Eastern  facility  is 
;i  keeping  with  his  plans  for 
dded  service  to  his  advertising 
nd  industrial  clients. 

The  Roland  Reed  "banner"  has 
leen  on  credit  lines  of  more  than 
00  filmed  programs  for  televi- 
ion.  representing  over  $25  mil- 
on  in  production  costs.  Some  of 
leed's  best  known  programs  in- 
lude  My  Liitte  M(jri>ie.  starring 
|jale  Storm  and  Charlie  Farrell; 
Valerfnmi,  with  Preston  Foster; 
[rouble  with  Father  starring  Stu- 
n  Erwin  and  June  Collier;  Mys- 
^ry  Theater,  featuring  Tom  Con- 
'ay;  Beiilah.  with  Ethel  Waters; 
nd  Space  Ranger,  with  Richard 
I'rane. 

I  Mr.  Reed  estimates  that  the 
jrm,  founded  in  1936,  has  also 
Iroduced  over  325  motion  pic- 
pres  for  industry  and  government. 
hd  well  over  500  television  com- 
iiercials.  g' 


Horton  Joins  IV'orwood  Film 
Studios  as  a  Vice-President 

■K-John  E.  Horton  has  joined  Nor- 
wood Film  Studios.  Inc.,  Wash- 
ington, D.  C.  as  a  vice-president, 
Philip  Martin.  Jr..  president,  an- 
nounced. 

Horton  has  16  years  of  exper- 
ience in  all  phases  of  motion  pic- 
tures. He  was  with  Warner  Broth- 
ers Studio  in  Burbank,  Calif.,  fol- 


John   E.  Horton 

lowing  five  years  of  military  ser- 
vice in  World  War  11.  In  1948, 
he  went  to  Washington  as  Chief, 
Pictorial  Division.  Public  Infor- 
mation Division.  Department  of 
the  Army,  moving  in  1949  to 
Chief  of  Motion  Pictures  in  the 
Office  of  the  Secretary  of  Defense. 
In  1949.  he  was  detailed  also  as 
a  White  House  aide. 

Later  he  went  to  California 
v<ith  Universal  Pictures  Company, 
where  he  was  a  production  assis- 
tant to  the  vice-president  in  charge 
ol  production.  Horton  returned  to 
Washington  in  1958  as  consultant 
in  the  Office  of  Chief  of  Research 
and  Development  of  the  Army. 


Baker    to    State    Department 

i-'!  Douglas  Baker,  vice-president 
of  Van  Praag  Productions,  has  re- 
cently been  on  loan  to  the  State 
Department  to  produce  and  direct 
special  motion  picture  projects 
concerning  Latin  America.  • 


MOOD 


£t6r»r 


TITLE  MUSIC 

I  For  Every  Type  of  Production 

ITHW  ON  A  "PIR  SEUCTION"  OR  "UNUMIUD  USE"  BASIS 
For  Full  Detail!  Writ*.  Win  or  Phone 

^  S  Productions,  he.  ,7  €«t  4sth  sr.,  n.  y.  17.  n.  r. 
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Projection 
for     business 
Audio -Visual 


Communication 


Da-Lite   ElectrolK) 

Automatic    Electric 

Screens   from   40  x40" 


I 


Portable  Tripod  Projection  Screens 

Da-Lite    portable    projection    screens   offer 
widest  choice  for  every  conceivable  com- 
munications need.    Famous  "White  Magic" 
glass-beaded,   patented    "Wonder-Lite"  sil- 
ver    lenticular    and     Mat 
White  surfaces.  New  wide 
screen  models,  extra  large 
sizes,  and  many  exclusive 
quality  features  make  Da- 
Lite  your  first  choice  for 
portable       projection 
screens. 

Write  today  for  full  specifications  and  prices  on  all  styles 
and   name   of  nearest  franchised   dealer. 

DA-LITE    SCREEN    CO.,    INC. 

WARSAW,     JNDIANA 


For  worldwide  coverage  of  all  that's  new  in  business  pictures, 
audio-visual  equipment  &  services,  look  to  BUSINESS  SCREEN! 


Permanent  wall 

or  ceiling  installations 

Da-Lite— the  complete  line  of 
projection  screens  for  re- 
cessed-in-ceiling,  hanging,  or 
wall  mounting.  Get  sharp, 
clear  reproduction  of  slide 
films,  movies  and  visual  pres- 
entations, plus  convenience 
of  remote  control  electric  op- 
eration. "White  Magic"  glass- 
beaded  surface  assures  pic- 
ture fidelity,  deluxe-quality 
guarantees   long   life. 


PACE  PRODUCTIONS,  INC. 

-DIRECTION    THROUGH    AUDIO-VISUALS 


In     less    than    two    years 
Progress: 


FULL   OPERATION 
ON    BOTH    COASTS 


A-  CLIENTS    IN    EVERY    FIELD, 

CCEPTANCE:        national  and  international 


Creativity: 
Excellence: 


UNLIMITEDI 


WITHIN    YOUR    BUDGET 


SLIDE    PRESENTATIONS-SOUNDSLIDE    FILMS 

155  No.  LaPeer  Drive  137  Eost  57th  St. 

Los  Angeles  48,  Calif.  New  York  22,  N.Y. 

BR  2-8067  pLaza  2  9070 
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J    VISUAL    AIDS 
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MOTION 
PICTURES 

SLIDE  FILMS 

SEYMOUR 
ZWEIBEL 
PRODUCTIONS 


INC. 

ELEVEN  EAST  FORTY-FOURTH  ST. 


NEW  YORK  CITY 


KXECLTIVE  APPOINTMENTS  THAT 

Can!>uliilute(l    Films   Appoints  [ 

Ted  Fop-liiiaii  Lahoratory  Supt. 

•ir  Ted  Fogelnian,  for  1 2  years 
supervisor  in  the  i6mni  division, 
has  been  appointed  laboratory  su- 
perintendent tor  both  35mm  and 
16mm  operations,  it  was  an- 
nounced by  Sid  Solow.  general 
manager  of  Consolidated  Film 
Industries.  Hollywood.  Calif. 

Lew  Mansfield,  studio  contact 
man.  will  assume  additional  duties 
as  16mm  division  associate  super- 
intendent. Val  Osborne,  veteran 
timer,  will  also  function  as  studio 
contact  man.  Ij^ 


MADE  NK\V 


B.  G.  Tiibbs  Joins  Mitihell 
As  ^  .  p..  Operations  Manager 

■>>  B.  G.  Tubbs  has  been  appoint- 
ed vice-president  and  operations 
manager  of  Mitchell  Camera 
Corp..  Glendale.  Calif.,  manufac- 
turers of  professional  and  military 


mEflSURE  OF  RESULTS 

15  years  serving 

successful  men 

L« 

i 

Complete   Film 

Productions 

m 

1 

*  Scripting 

*  Production 

Field  and  Studio 

mk 

1 

*  Editing 

*  Sound   Recording 

Ouo    .\iistin.     Pro(lucPr-\ 

V  rilcr 

Hcrt-  is  thi-  produi 

rr  with  the  business  and 

industrial     viiwpoi 
handlini;,  fresh  idea 

nt    giving    you     personal 
s  —  with  modest  budgets. 

nusTin  ?u 

iDucTions,  inc. 

Studio   &    Offices 

•                        lima,    Ohio 

Telephone 

CApitol    9-7881 

Mitchell's  B.  G.  Tubbs 

motion  picture  cameras  and  equip- 
ment. 

Tubbs  will  also  be  responsible 
for  operations  of  the  Mitchell 
.Astroniics  Division.  Glendale.  de- 
signers, engineers  and  manufac- 
turers of  precision  devices  and  in- 
struments for  commercial  and 
military  airborne  and  ground  sup- 
port applications. 

He  previously  was  president  of 
the  Vard  Division  of  Royal  In- 
dustries Inc.,  Pasadena.  ^ 

*        *  * 

^  ipht  a  Magnasync  Director 
Hammond  is  New  Controller 
'-"Ralph  W.  Wight  was  elected  to 
the  board  of  directors  and  Kent 
A.  Hammond  was  named  con- 
troller of  the  Magnasync  Corpor- 
ation, North  Hollywood.  Calif., 
D.  J.  White,  president,  has  an- 
nounced. 

Wight  is  vice-president  of  Lit- 
ton Industries  and  general  mana- 
ger of  its  Westrex  Division.  Ham- 
mond previously  was  with  Kenni- 
son  Manufacturing  Corp.  5J' 


.Malcolm  Scolt  Now  Sales  He; 
\l    the    Lane-Cole-Dietz    t^orp 

Joining  Lane-Cole-Dietz  C  or 
oration.  New  York,  as  head 
sales.  Malcolm  Scott  reneiv^ 
decade's  relationship  with  i 
firm's  creative  head.  Joseph  Co. 
with  whom  he  served  at  W  ildir 
Inc..  and  at  On  Film. 

Most  recently  director  ol  i 
dustrial  film  sales  for  MG' 
Scott  will  now  direct  Lane-Col 
Dietzs  expanding  activitic- 
commercial  and  industrial  moti. 
pictures,  production  of  which 
headed  by  Herbert  R.  Die:z 

The  new    tearr.  is  at   work 
the   script   announcing   and   dei 
onstrating   Fairchild's   synchron 
ed  sound.  8mm  camera. 
*        *        * 

North  Joins  Film  Finders 

:  Julius  North,  formerly  ui 
CBS-TVs  20th  Century  docume 
tary  series,  has  joined  Film  Fin 

SOUND  RECORDIN 

at  a  reasonable  cost : 

High    fidelity    16   or    35.      Quair  i 
guaranteed.    Complete  studio  ar 
laboratory  services.  Color  prirtir 
and   lacquer  coating. 

ESCAR 

Motion  Picture  Servic 

7315  Carnegie   Ave. 
Cleveland   3,   Ohio 


35  MM  COLOR  SLIDE  DUPUGDl 


ruN(  o*  O  e 


WRttE   rot   fREE   SAwmS 

*>.0  l»(t   Ilil  tun  0"f» 

WORLD    IN   COLOR    PRODUCTIONS 

■  OI     393-se  •  I  IMII  A      NIW     TOai 
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i,  Inc..  New  York,  as  supervi- 

r  of  research.  The  film  research 

cmpany  serves  film-TV  produc- 

e..  industrial  film  companies  and 

iNcrtising  agencies.  r^' 

*  *  * 
^irlin  Musical  Procliiction!> 
Irnied  by  Leading  (Composer 
Lloyd  Norlin.  widely-known 
cmposer  and  arranger  of  film 
risic  with  many  successful  orig- 
i  il  scores  to  his  credit,  has 
I  ^nnized  Lloyd  Norlin  Musical 
1  iJiictions.  The  former  music 
cector  at  Wilding,  Inc.  (since 
]5(i).  Mr,  Norlin  composed  or- 


"Music  Man"  Lloyd  Norlin 

i,  Ml  scores  for  42  films  and  or- 
iial  music  and  lyrics  for  24  in- 
cstrial  shows.  The  total  number 
c  songs  durine  this  period  was 
31. 
He  will  continue  to  serve  Wild- 
i ;.  Inc.  in  the  same  capacity  but 
I  services  are  now  available  to 
smsors,  agencies  and  other  pro- 
c:ing  companies.  Jingles  for  ra- 
cp  and  television  as  well  as  back- 
gDund  music  for  television  spots 
ac  also  in  his  repertoire.  Until  a 
drmanent  office  address  is  an- 
riunced,  Mr.  Norlin  will  continue 
vjrk  from  his  home  studio  at 
209  Thayer,  Evanston.  llli- 
ris.  g' 

*       *       * 

Ijiuler  IVanieil  General  .Mgr. 
<"  Raike  .4iulio-VisiiaI  Center 

!  Appointment  of  Harry  Lauder 
;|  general  manager  of  Ralke  Co. 
4idio-Visual  Center,  has  been  an- 
fjunced  by  Bill  Ralke,  president. 

Lauder,  a  native  of  Los  Angeles. 
Ijs  had  experience  in  photo  sup- 
p/  and  equipment,  as  well  as  in- 
t|strial  film  service.  His  previous 
i'iliations  include  Farnan  &  See- 
rinn.  Inc..  Paillard  Products  and 
Idustrial  Film  Services. 

Ralke  Co.  is  internationally 
Ijown  for  its  work  in  installing 
(jrcarama  at  the  Brussels  World's 
Ijir.  and  installing  and  maintain- 
'jJ  all  audio-visual  effects  at 
Isneyland  for  many  years.  The 
Cmpany  has  developed  such 
ijms  as  a  35mm  film  strip  con- 
tuous    loop:   the   Ralke     16mm 


sound  Repeater,  and  a  master 
control  system  for  operation  of 
all  types  of  audio-visual  equipment 
at  Stanford  University. 

Ralke  Co.  Audio  Visual  Cen- 
ter is  headquartered  at  849  N. 
Highland  Ave..  Los  Angeles,      ft' 

*  *        * 

lilenia  Represents  Video  Films 
l'<ir  Oiitstate  Film  Sales 

■■-■  Video  Films  Inc..  Detroit,  an- 
nounces appointment  of  David  G. 
Idema  as  outstate  sales  represen- 
tative, with  offices  at  320  E.  Ful- 
ton St..  Grand  Rapids,  Mich. 

Idema  formerly  was  an  officer 
of  C.  C.  Wortman.  Inc..  in  Grand 
Rapids.  His  World  War  service 
included  three  years  photographic 
experience  in  the  European 
theater  of  operations.  i^ 

*  *        * 
Rosenberg  a  Viee-President 
of  MeGra«-HilI   Book  Co. 

Albert  J.  Rosenberg  has  been 
appointed  a  vice-president  of  the 
McGraw-Hill  Book  Company. 

Mr.  Rosenberg  joined  McGraw- 
Hill  in  1945  to  begin  correlating 
text-books  with  films.  In  1947  he 
was  appointed  manager  of  the 
newly-formed  Text-Film  Depart- 
ment, a  responsibility  he  will  con- 
tinue to  hold. 

Prior  to  1945.  Mr.  Rosenberg 
was  a  teacher  and  administrator 
with  the  Baltimore  Board  of  Edu- 
cation. Johns  Hopkins  University 
and  the  University  of  Baltimore. 
During  World  War  II.  he  was  as- 
sistant director  with  the  Airline 
War  Training  Program  and  tech- 
nical advisor  to  the  U.  S.  Office  of 
Education,  in  Washington.  9' 


WE  ARE  PLEASED  TO  ANNOUNCE 
THE  ASSOCIATION  OF 

CARL  V.  RAGSDALE 

(VICE  PRESIDENT  OF  EASTERN  PRODUCTION) 
|.  WITH 

ROLAND  REED 
PRODUCTIONS,  INC. 


145  WEST  55TH  ST. 
NEW  YORK  19,  N.  Y, 
COLUMBUS  5-2940 


650  NO.  BRONSON  AVE 
HOLLYWOOD  4,  CALIF 
HOLLYWOOD  9   1628 


Special   Features  in   Coming   Editions  of  Your   Business  Screen! 

Next  month:  winners  of  the  National  Safety  Film  contest  and  a 
Special  Report  on  Automated  Projection  for  industry,  government 
and  schools.  Plus:  the  latest  in  equipment,  new  pictures,  and  refer- 
ence literature.  The  first  Supplement  to  this  12th  Production  Re- 
view will  include  all  companies  whose  data  was  received  after  our 
deadline.  Production  Services  will  be  featured  at  mid-year. 


ONE     MORE 


CASE     IN     POINT' 


'0--, 


iwesentejto"".      jj! 
NATIONAL  SAFETY  COUNCIL  '* 

for 
THE   EXPERT  DRIVING   SERIES  i 

produced  by  .-■■ 

GILBERT  ALTSCHUL  PRODUCTIONS.  INC. 

MCCOItOfO  HICHtST  H0H9»3  I»  THt 
JRAFftCMMOJItMlitPOIITAtlOII  flttO 
roit  WOa-THtJtTKlCML  FILMS  OH  BAFlff 


GM«(t  AiML  PRODUCTIONS  INC. 


909  West  Diveruy  Parkway  •  Chicago  U,  Illinois  •  Ukeview  5-6S61 
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10  Years  of 
Quality  Productions 

• 

Presenfly  producing 

30  quarter  hour  Motion  Pictures 

for  one  client 

FACILITIES: 

Permanent,  creative  and  salaried  Producer, 
Directors,  Script  Writers,  Animators  and  Tech- 
nicians. Company  owned  3,000  sq.  ft.  sound- 
proof, air-conditioned  sound  stage,  narration 
boottis,  editing  and  screening  rooms,  studio 
and   portable   equipment. 

SERVICES: 

Motion  Pictures  —  Public  Relations  and  Public 
Service,  Industrial,  Educational,  Sales  Training, 
Reports  and  Animated  and  Live  Action  TV 
Commercials.   Also  Slidefilms. 

Located  outside  the  high  rent  district" 

Walter  G.  O'Connor  Compini 

100  N.   Cameron   St.  Harrisburg,   Pa. 

Phone    CEdar  4-5925 


^  I "  i       I'  — 


THE 

PROFESSIONAL  TOUCH 

Ever  watch  a  motion 
picture  that  just  didn't 
seem  to  "hold  together"? 
Chances  are,  it  lacked 
The  Professional  Touch. 

The  growing  number  of 
repeat  customers  who 
turn  to  VIDEO  year 
after  year  for  film 
production  or  completion 
services  is  evidence 
of  VIDEO'S  ability  to 
impart  The  Professional 
Touch, 

You  can  depend  on  VIDEO 
for  The  Professional  Touch 
in  your  film — 
and  be  assured  of 
full  value  for 
your  film  dollar. 

INCORPORATED 
DETROIT  GRAND    RAPIDS 

962  3400  459  8677 

INDUSTRIAL    FILMS    AND    TV    SPOTS 


News  Along  the  Film  Production  Line 


Camera  Equipment  Announces 
Burl  Zurker  Memorial  Award 

•k  To  conimciiioratc  the  late  Bur- 
ton Zucker's  contribution  to  the 
film  industry,  and  at  the  same 
time  to  give  deserved  recognition 
to  a  class  of  creative  talent  that 
too  often  goes  unhonored  and  un- 
sung. Camera  Equipment  Compa- 
ny has  announced,  the  Annual 
Burt  Zueker  Memorial  Award. 
This  will  include  a  $1,000  cash 
prize,  plus  a  suitably  inscribed 
trophy,  to  the  cameraman  from 
Local  644.  lATSE.  who  is  judged 
to  have  done  the  finest  cinema- 
tography during  the  previous  cal- 
endar year. 

The  judging  will  not  be  done 
by  Camera  Equipment  Company, 
but  by  a  committee  appointed  by 
CECO,  with  the  advice  of  the  of- 
ficers of  644.  The  first  award  will 
be  made  early  in   1963  for   1962 

There  are  no  restrictions  on  the 
type  of  work  done.  Outstanding 
film,  whether  it  is  in  the  area  of 
theatre  motion  pictures,  commer- 
cial pictures,  documentaries,  edu- 
cation films  or  TV,  is  the  only 
requisite.  The  name  of  each  year's 
winner  will  be  further  inscribed 
on  a  placque  to  be  displayed  at 
the  union  headquarters.  Further 
data  on  applications  will  soon  be 
announced.  IJ' 

*       *       * 

Wm.   Langdon   Joins   Goltlsholl 

«■  William  L.  Langdon  has  joined 
Morton  Goldsholl  Design  Asso- 
ciates. Northfield.  111.,  as  admini- 
strative director.  The  company  is 


William  L.  Langdon 

engaged  in  visual  and  product  de- 
sign, packaging  and  motion  pic- 
ture production.  Langdon  form- 
erly was  art  director  and  vice 
president  of  Ross  Wetzel  Studios 
(now  Zapel  Studios).  ^' 

*        *        * 

Kirsliner  Group  in  New  Offices 

TV  New  quarters  four  times  the 
size  of  former  space  have  been 
occupied  by  W.  N.  Kirshner  & 
Associates.  Inc..  at  33  W.  Jack- 
son Blvd..  Chicago.  The  firm  of 
sales  consultants  offers  services  in 
many  phases  of  marketing.         5}* 


Visual   Presentations,  Inc. 
New  Film  Company  in  Dallas 

•>f  Visual    Presentations.    Inc., 
new  company,  has  been  formed 
H.   Pope    McDonald.   James    I 
Guthrie   and    Miles   Middough 
Dallas.  Texas. 

The  new  firm  will  specialize 
production    of    motion    pictun 


Above     i|     to     ri:     James     Guthr 
Pope     McDonald,     Miles    Middoul 

commercials,    slide   films   as   «l 
as  sales  meetings,  convention^  .i ' 
other    "live"    presentations.    Fi 
assignment  of  the  company  «j- 
"live"   production    for   the   L-igl- 
annual  seminar  of  the  World  C 
Company.  Dallas. 


Color 
Reversal 
Problems} 

We  specialize  in   I  6mm — 

•  BKUCHROm  and 

•  iR  processing 

•  iASTMAN  5269  printi 

•  COLOR  PRtNTING 

MAST£RS  (custom  basis! 

•  SCRATCH  R£MOVAL 

•  All  work  performed  m  our  mo 
dern.  fully-equipped  laboratory 
Quality  and  service  are  assured 
Try  us  for  special  or  "on  loca 
tion"  needs.  Full  information  anc 
price  list  available. 

cine-chrom: 

LABS.  .    INC. 

4075  Transport  Street 
Palo  Alto,  California 
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This  visual   display  neld  attention  at  U.S 
IiKaiie  Projectors  Perform 


exhibit. 


I  II.  S.  Trade  Fair  Exhibit 

■i  An  attention-getter  at  the 
f  alia  61"'  trade  fair  attracting 
I  tions  and  major  manufacturers 
fm  around  the  world  in  Turin. 
Ily  in  1961  was  the  display 
c:ated  by  the  Office  of  Interna- 
tnal  Trade  Fairs.  U.  S.  Depart- 
tnt  of  Commerce. 
A  battery  of  DuKane  "Audi- 
fium"    sound    slidefilm    projec- 


Ittery  of  DuKane  "Auditorium" 
[ejectors      used      at      Turin      fair. 

It's  rigged  for  continuous  opera- 
lin  was  an  important  key  to  the 
!ccess  of  this  display. 

The  projectors  operated  con- 
pously  for  12  hours  a  day  from 
'ay  1  through  October  31  —  a 
ifal  of  2,208  hours  of  operation 
i  184  days.  Based  on  average 
|iurs  of  use  for  sales  and/or 
t'lining  purposes,  this  would  equal 
ijany  years  of  normal  operation. 

A  similar  battery  of  projectors 
Ir  continuous  operation  will  be 
lied  at  the  World's  Fair.  Seatde, 
'Washington.  g> 

*  *  :i< 

Ijill  Joins  Staples-Hoppniann 

A.  B.  Hill  has  joined  Staples- 
bppmann.  manufacturer 
1  audio-visual  training  aids,  as 
irector  of  marketing.  He  former- 
1  was  industrial  marketing  mana- 
;r  for  LogEtronics.  Inc. 

Located  at  Alexandria.  Va., 
japles-Hoppmann  plans  to  ex- 
find  into  the  field  of  automatic 
Jiotographic  processing  equip- 
lent.  in  addition  to  its  present 
■  nction  of  design  engineering 
id  subcontracting.  |f 


Dow  Cheniieal  Visual  Program 
Described  to  INVP.4  Chapter 

V-  A  case  history  on  the  integrated 
use  of  visuals  in  all  phases  of  a 
company's  new  product  introduc- 
tion was  on  the  program  agenda 
of  the  National  N'isual  Presenta- 
tion Association's  meeting  March 
8  at  the  Overseas  Club.  New  York 
City. 

The  a-v  presentation  was  in- 
troduced by  Miss  Emma  Tread- 
well,  retail  coordinator.  Dow 
Chemical  Co..  and  Hugh  Robert- 
son, creative  director.  Porter 
Henry  &  Co.,  Inc. 

The  case  history  covered  all 
phases  of  a  visual  program  in- 
troducing a  new  product  —  pre- 
sentation to  manufacturers,  pre- 
sentation to  buyers,  sales  training 
sales  meetings,  and  sales  promo- 
tion. 1- 


OUR   EXPERIENCE 'rS   YOUR    KEY  TO 

SERVICE  A   DEPENDABILITY 


CAMART  DUAL  SOUND   EDITOR  Model   SB-Ill 

Edit  single  and  double  system  16- 
nitn  or  33inm  optical  sound.  Edit 
single  s'.  stein  ivlagnastripe  or 
double  s\stcra  magnetic  sound.  Use 
\vith  any  IGmin  motion  picture 
viewer  to  obtain  perfect  lip-.sync 
matching  of  picture  to  track. 
-Works  from  left  to  right  or  right 

Ic.    kll.i 

Dual  Editor  (without 

viewers)    -...- .    $195.00 

Zeiss  Moviscop  Viewer  96.00 

Special   Editor-Viewer 

Combination  269.00 


Send  for  Sew  1982  CaUilofi 


CAMART  CORE 
DISPENSER 


keeps  film 

tores  handy 
at  all  times. 
Attath  to 
work  table  or 
wall.  Eas\   to 
remove  — 
easy  to  fill. 
All  aluminum 
Cdiisii  iKilon. 
\diuNiaI)lc  Iti 
Ifiniin  oi 
Sjinm  cores. 
Sizes 
( l.engihs) 
Hi"    -       .?  9.50 
1^1"  11.50 

30"       -       14.50 


LO  W  E  L  I  T  E     KIT 

Kii  includes  5  lights,  case.  Gaffer  tape.  $34.95 
Deluxe   Kit  consists  of  5   Lowelights,   5   barn- 
doors,    2     rolls     ol     Gaffer    Tape,     large 
case     ^ _ _ $57.95 


1845   BROADWAY  (at  60th  St.)    NEW  YORK  23  •  PLoia  7-6977  •  Coble:  Umeromort 


s    ^> 


D> 


DEPIJOURE  ^SkL 

r  ;igt(^,iii'jiinih'-riiiiviiiiir.\w.it.      "Sk 


hi  FILM  STUDIOS,  Inc. 

^  / ,1 ._    ^W. ,,    __    ^ _/l 


(no   change  in  officers  or  personnel) 


56  ELMWOOD  STREET,  NEWTON  58,  MASS. 

Housing  brand  new,  fully  air  conditioned  motion  picture  studios,  and 
expanded  film  facilities,  with  parking  for  all  in  our  own  parking  lot. 


A  NEW  PHONE  NUMBER 


WOodward    9-7770 

We  have  gone  the  limit  in  creating  inspiring  surroundings,  increased 
capacity,  and  broader  services  to  assure  better  quality. 
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ENGINEERING 
TRAINED 
SCRIPT 
WRITER 


Bachelor  of  Electricoi   Engi- 
neering,   Cornell    University 

Eto  Kappa  Nu  ond  Tau  Belo 
Pi,    Engineering    Honoraries 


Free-lance  credits  include 
scripts  for  many  of  ttie  lead- 
ing industrial  motion  picture 
studios,  and  for  government, 
military  and  industry. 

Write  for  detailed  resume  I 

WILLIAM   L.   SIMON  ! 

2407' 2    Eye    Street,    N.W.    .    Washington    7,    D.    C.    .    FEderal    3-7514 


Saizis  Brothers  Specialize  in  Teamwork 

SluKii  Top   I'ii'tiires  on   \\  idi-   Kaiific  of  Location    Assignment 

A  IHAM  of  veteriin  camera- 
men, backed  up  by  a  high- 
ly-experienced crew,  is  responsible 
for  some  recently-successful  mo- 
tion pictures  in  a  variety  of  fields. 

rhey  are  two  brothers.  Ted  and 
Vincent  Saizis.  who  make  their 
headquarters  in  Birmingham.  Ala- 
bama but  more  frequently  find 
themselves  "on  location"  for  an 
industrial  film  assignment,  a  tele- 
vision news  series,  a  wide-screen 
color  entertainment  feature  or  a 
■'special"  for  one  of  the  country's 
studios  who  frequently  call  upon 
'he  Saizis'  talents. 

*-»  \cai-.  vi  Evptrlercf 

What  does  it  take  to  meet  a 
wide  latitude  of  "challenges?"  If 
experience  counts  most.  Ted  and 
Vince  Saizis  have  tallied  over  20 
years  behind  the  lens.  They  are 
veteran  members  of  lATSE  Local 
666. 

And  if  it  depends  on  the  quality 
and  quantity  of  e.juipment  to  meet 
the  many  varying  kinds  of  location 
•vork.  the  Saizis'  team  rolls  with  a 
32-foot  Fruehauf  equipment  van, 
backed  up  by  one-ton  sound  and 
nanel  trucks  (ejuipped  with  cam- 
e-a  platform).  They  carry  Ampex. 
Mitchell,  Bell  &  Howell  gear  in 
both    16   and    35mm    types    and 


The  Saizis  Brothers  in  action  or 
scene  for  "Temperatures  Made 
Order"  with  Doug  Edwards  at  ric 
in  this  Harrison  Radiator  Divi? 
16mm  color  and  sound  picture 

know  that  each  job  potenti,iil\ 
quires  maximum  lighting  and  , 
equipment. 

.Around  this  nucleus  of  s.i 
experience,  the  brothers  have  j, 
ered  other  veterans  —  their  ^,il 
has  been  lighting  films  since  14 
chief  grip  and  construction  - 
ervisor  is  an  industry  "top  li.  r. 
Another  "vet"  is  in  chaii:. 
sound.  The  combination  hn-.  i- 
brought  together  over  a  loni;  [^ 
od  and  it  works  like  the  well-i- 
machine  it  should  be. 

"Bayou"  Won  Critical    \<tlji  m 

From  the  newsreels  of  v 
30's.  the  Saizis  brothers  be;:- 
filming  short  subjects,  two  of  thii 
for  Warner  Brothers  in  the  .^'■, 
and  also  worked  as  second  ul 
cameramen  for  other  major  I :: 
companies.  Their  film.  Bu. 
lensed  in  I9.*i6  in  the  Cajun  cu  ■ 
try  of  Louisiana,  earned  niiV 
plaudits  from  trade,  magazine  .d 
newspaper  film  critics  when  it  '  ^ 
released  through   LInited   Avv^' 

Their  work  came  to  the  atti- 
tion  of  sponsors,  like  General  .\i 
tors,  (for  whom  they  have  filnd 
several  Motoramas  in  color 
theatrical  release).  Another  (j 
(Harrison  Radiator  Divisici 
sponsored  picture  was  Tempi 
lures  Made  lo  Order,  a  IT/i-m 
ute  color  film  for  educational 
lease,  narrated  by  Douglas  1 
wards.  The  subject  covers 
phases  of  the  division's  manuli 
turing,  testing,  engineering  and 
liability  activities.  In  a  segmit 
filmed  at  Birmingham,  narri't 
Edwards  explains  the  basic  prii  ■ 
pies  of  heat  transfer. 

\Vi<k-  \';trifl\  of  .Vssitiiiiiu-ii:. 

From  heat  transfer  to  the  !^'- 
die:.   Trace,   (an  historic  featu) 
to  the  mammoth  job  of    lighij 
and   filming  a    cave    at    Natiill 
Bridge.  Tenn..  is  all  in  the  Wnti 
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snt  Soizis  IS  pictured  with  one 
this  service  company  s  mony 
;s  cf  comerc  equipment. 


ling  challenges   for  Ted    and 

:e  Saizis.  There's  a  special  rea- 

why  you'll  find  them  in    Bir- 

iihani.    Alabama     when     they 

t'l  out   in   the   field   .    .    .    it's 

f  home  town  and  they  like  the 

*        *        * 
C   Color  Line  at  Southwest 

I  new  color  processing  de- 
inient  offering  daily  processing 
:|6mm  Ektachrome  color  films, 
fj'tive  March  I ,  was  announced 
yjSouthwest  Film  Laboratory, 
111  Dallas.  Texas. 

he  laboratory  will  process 
k>chrome  commercial,  ER  and 
Jlrsal  print  stock  under  a  spe- 
a|  license  agreement  w  ith  the 
a  man  Kodak  Company. 


&  Opens  Surplus  Slocks 
>  Non-Prof  it    Institutions 

^  lorman  &  Babb,  Inc.,  has 
pied  its  large  stocks  of  sur- 
li,  motion  picture  equipment 
'  pon-profit  institutions  such 
i  niversities.  high  schools,  re- 
g  us  and  philanthropic  organ- 
aans. 

lese  surplus  stocks  include 
icon  picture  cameras,  gun 
ii;ras.  aerial  cameras,  lenses. 
It  magazines,  filters,  wire 
31  d  recorders  and  supplies  of 
'it,  master  recording  discs. 
■i||'ds.  rewinds  and  hundreds 
i  kher  varieties  of  equipment. 

lis  equipment  is  offered 
■f  of  charge  to  non-profit  in- 
M  ions. 

terested  organizations  are 
:qested  to  mail  their  listings 
>rxpiipjnent  requirements  to 
B.  68  West  4.';th  Street. 
'ej  York,  attention  Charles 
■ipw.  This  free  offer  will  re- 
ia)i  in  effect  until  the  surplus 
:oks  are  depleted.  Florman  & 
■ab  will  service  requests  on  a 
fi|t  come,  first  serve"  basis.  Q' 


Studio  in  .Australia  Vi  ins  a 
Co-Protluetion  -4ssignnient 

-r  A  co-production  arrangement 
between  Cambridge  Film  and  TV 
Productions,  Ltd..  Victoria,  Aus- 
tralia, and  Marathon  International 
was  sparked  by  the  11th  Business 
Screen   Prodiicuon  Review. 

This  was  noted  recently  in  a 
letter  from  E.  G.  Morcom.  gener- 
al manager.  Cambridge  Film,  to 
the  publisher  of  Business  Screen. 

Partly  through  Cambridge  list- 
ings in  Business  Screen  Production 
Review  "we  were  given  an  assign- 
ment by  Konstantin  Kaiser,  presi- 
dent and  executive  producer  of 
Marathon  International,  for  Mel- 
bourne footage  for  his  film  The 
Purest  Treasure."  Morcom  wrote. 

Marathon's  extensive  shot  list 
included  all  types  of  situations,  in 
and  around  Melbourne;  also  fac- 
tory interiors  of  a  Volkswagen 
plant. 

The  testing  aspect  of  this  opera- 
tion. Morcom  wrote,  was  brought 
about  by  the  fact  that  "we  did 
not  see  any  rushes  of  the  material 
after  we  shot  it,  as  the  thousands 
of  feet  of  Eastman  color  negative 
we  photographed  were  processed 
by  a  New  York  laboratory  which 
meant  an  exacting  test  for  Cam- 
eraman John  Atkinson. 

"We  appreciate  that  this  type  of 
co-production  arrangement  was 
sparked  off  by  your  comments."  y- 


1550  N.  Lake  Shiore  Drive 

Chicago  10,  Illinois 

943-2621 


M.^%-i%£i 


rPfC'fURES   •   SLIDE  FILMS  •SiyECIAL  PRESENTAT 


ic  Ability 
-At  Experience 
-k  Facilities 


Indicated  by  owords  —  Proved  by  results 

More    thon    20    years   with    all    types    of    production. 


FOTOVOX,  inc. 


nationwide  clientele. 

Animation  -  Locotion  —  Studio    10,000   sq.   ft.    fully 
equipped:  Mitctielt,  Slancil-Hoffman,  Telefunken,  M-R,  Moviola. 


1447   Union  Ave. 
Memphis  4,  Tenn. 

Telephone  BRoodwoy   S-3192 
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BLACK  S 

REVERSAL 
PRINTING 

PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Color-to-Color  Prints 

•  Color  to  B  4  W  Prints 

•  Raw  Stock 

•  Fastax  Service 

•  A  &  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19,  N.Y.  •  JU  6-2293 


Visual  Exhibit  Toe  lini(jiu>>  al 
tlu'  Sealllc  Worlds  Fair: 

(H  AIURE  CONTINUED  FROM  PAGE  FOURTEEN) 

planets,  then  riding  through  the  Milky  Way 
to  explore  other  galaxies.  The  journey  takes 
in  a  billion  liyht  years  of  travel  in  a  12-min- 
iite  motion  picture  exhibition. 

For  the  first  time,  the  Spaceariuni  offers  a 
motion  picture  technique  of  sufficient  scope 
to  match  the  new  dimensions  to  which  man's 
imagination  is  expanding.  Through  the  use  of 
ultra-wide-angle  lenses,  this  show  presents  its 
image  on  a  screen  built  in  the  form  of  an 
all-encompassing  dome.  It  measures  78  feet 
in  diameter  and  stands  39  feet  high. 

IiiKige  Couiplelely  Encircles  the  .Audience 

A  Standing  audience  of  700  will  be  com- 
pletely encircled  by  the  image  projected  from 
the  center  of  the  theater's  floor.  Horizontal 
projection  coverage  takes  in  a  full  360".  Ver- 
tically, the  image  is  projected  to  160  .  The  re- 
sulting picture  completely  surrounds  the  audi- 
ence and  covers  all  visible  area  starting  at 
10     above  the  horizon. 

The  "route"  of  the  Spaceariuni  show's  flight 
is  purposely  large  in  scope  so  as  to  portray 
the  vastness  of  space  and  to  illustrate  that 
man  is  just  on  the  threshhold  of  this  new  type 
of  existence.  Because  knowledge  is  a  keynote 
of  the  entire  USSE.  a  panel  of  experts  was 
retained  to  document  the  showing  and  to  coun- 
sel with  the  producers  during  every  phase  of 
the  show's  planning. 

.An  OuLstanding  ..Vchie\ement   in  .Animation 

The  actual  film,  probably  the  outstanding 
achievement  to  date  in  animation  and  stop- 
motion  photography,  is  being  created  by  Fine 
Arts  Productions.  Inc..  Hollywood.  Because 
of  the  size  of  the  screen  to  be  covered,  this 
animated  show  was  produced  in  70mm.  Be- 
lieved to  be  the  first  show  of  this  type  done 
in  70mm.  the  Spaceariuni  presentation  will 
couple  conventional  animation  techniques  with 
live-action,  stop-motion  photography  of  mod- 
els. Animated,  background  and  stop-motion 
sequences  are  filmed  separately  and  com- 
bined in  a  single  release  print. 

As  the  Spacearium  trip  begins,  the  receding 
Earth  is  pictured  through  stop-motion  pho- 
tography of  an  actual  model  of  our  globe. 
Then,  the  spaceship  approaches,  circles  and 
passes  the  moon. 

In  filming  these  sequences,  models  of  the 
Earth,  moon  and  sun  have  been  positioned 
on  the  studio  floor  in  the  proper  relationship 
to  each  other.  In  this  sequence,  the  camera 
represents  a  spaceship.  It  is  moved  about  a 
quarter  of  an  inch  for  the  shooting  of  each 
frame.  Then  the  planets  and  the  sun  are  ad- 
justed in  scaled  perspective. 

Conventional  animation  techniques  —  with 
the  eels  scaled  to  fit  the  size  of  this  show  — 
have  been  used  to  depict  the  phenomena  of 
space.  Individual  eels  for  this  animation  job 
are  as  large  as  five  feet  square. 


This  survey  of  the  Seattle  World's 
Fair  will  be  concluded  next  issue. 


U.  S.  FILM  PROGR.\MS 

The  Library  of   Congress; 

(cont'd.      FHOM      pace     HIXDBED     EICHTY-EIGHl 

riplit    to    claim    the    deposits    for    its    collectioi 
latiT. 

Tlic-  Cop\rii;lit  Cataloging  Division  of  tl 
Copright  Office  prepares  a  semi-annual  Catal( 
of  Cojnjriiihl  Entries:  Motion  Pictures  and  Filr, 
stripx,  which  lists  all  such  materials  registert 
for  copvriglit  in  the  United  States  and  which 
published  by  the  Librarv-  and  sold  by  the  Go 
ernnient  Printing  Office.  It  has  also  prepant 
four  cumulative  catalogs  entitled  Motion  Pictim 
v\hich  together  cover  registrations  of  films  {■ 
the  \ears  1894-19.59  and  which  are  for  sale  1 
the  Government  Printing  Office. 

In  addition,  the  Librarv's  Descriptive  ar 
Subject  Gataloging  Divisions  catalog  education' 
films,  using  data  submitted  largeh  by  produce 
and  distributors,  and  the  Library  publishes  th 
cataloging  information  in  two  useful  forms  f 
purchase  bv-  other  libraries  or  individuals.  Oi 
form  is  the  printed  catalog  card,  which  ai 
fUm-user  ma\-  purchase  to  establish  his  ov 
card-catalog  for  the  control  of  his  collection  ai 
for  the  dissemination  of  film  information.  TI 
other  is  a  book-catalog  reproduced  photograpl 
calK-  from  the  printed  cards  and  containing 
detailed  subject-index.  adequateK-  cross-indexe 
entitled  Lihrarij  of  Congress  Catalog.  —  Motit 
Pictures  and  Film-Strips.  this  publication 
issued  quarterlv-  and  in  annual  cumulation,  ai 
it  also  appears  as  a  volume  in  the  quinquenn 
cumulation  of  the  Librarv's  Katioual  Uni 
Catalog.  Both  the  printed  catalog  cards  and  t' 
book-catalog  may  be  purchased  from  the  Ca 
Division,  Librai-v  of  Congress.  Washington  i 
D.  C. 

The  Librarv's  collection  of  motion  pictui 
now  comprises  more  than  126.000  reels  and 
in  the  custody  of  the  Prints  and  Photograp 
Division  in  the  Reference  Department.  It 
primarily  an  archive  in  natiu-e.  and  referent 
service  is  Hmited  to  scholarly  research.  T, 
Library  does  not  lend  motion  pictures,  but  ■ 
films  may  be  copied  under  certain  conditioi 
copying  requires  the  signing  of  a  standard  lo;i 
agreement  concerning  the  selection  of  laboriito  ; 
the  clearance  of  copvriglit.  insurance  eoverai, 
and  the  copying  of  e^iuivalent  footage  for  t' 
Librarv. 


The  National  Archives 

May   E.    Fawcett,    Motion   Picture    Branch. 
National  .\rehives 
Phone;   WOrth  2-2513 

•  This  branch  has  an  increasing  amount  of  • 
tired  government  motion  pictures  (about  50,( 
reels  at  present).  Films  are  available  for  \if 
ing  by  anyone.  No  films  are  reproduced  withi 
the  consent  of  the  depositing  agencv. 
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"  Not  an  agency  of  the  U.  S.  Govern- 
ment but  an  active  user  of  films  is: 

ORGANISATION   FOR   ECONOMIC 

COOPERATION   &   DEVELOPMENT 

Regional    Office:    1346     Connecticut      \^cn, 

Washington,    D.  C. 
Nhibel  Le  Fevrc,  Films  Constdtant 
Phone;    DUpoiif  7-42.37  , 

•  OECD  selects  teehnic.il  training,  scient  i 
educiitional.  business  management,  labor  relatiS 
and  sales  films  for  inclusion  in  the  Paris  re^ 
ence  hbrarv-  of  OECD  for  distribution  ameng* 
20  member  countries.  This  organization  h.is  fl 
offices,  one  in  Washington  and  hciidquar 
in  Paris,  which  deal  with  the  productivity  <H 
ters  in  the  governments  of  member  countries 


BUSINESS     SCREEM 


^uiile  to  A  and  B  Editing^^ 
Available  from  Movielab 

j  Detailed  background  for  the 
1  producer  is  offered  in  a  con- 
iiient.  well-illustrated  new  book- 
;  titled  "The  Movielab  Guide  to 
and  B  Editing."  currently  being 
■de  available  (on  company  or 
(anization  letterhead  request) 
i  Movielab.  619  West  54th  St.. 
jw  York  19.  N.  Y.  The  booklet 
cers  technique  for  preparing  A 
^i  B  rolls.  16mm  negative  and 
aersal  color  and  black  and  white 
ill  as  well  as  techniques  for  35 
i  negative  color  and  black  and 
cite  stock.  A  well-defined  "gloss- 
1  of  terms"  used  in  the  pam- 
i|et  adds  clarity  to  a  useful  piece 
(iterature.  ^ 

'  *        *       * 

LdioA'isual  Insurance  Selling 
Ascribed  at  Sell-A-Bration 
i\  Sell-A-Bration  for  life  in- 
lince  agents  in  the  Milwaukee 
ji  was  sponsored  recently  by 
b  Milwaukee  Association  of 
, ;  Underwriters  and  the  Mil- 
nkee  Vocational  and  Adult 
ktools. 

•loward  Turner,  sales  manager 
itthe  audio-visual  division.  Du- 
\  le  Corp..  was  one  of  the 
eared  speakers.  He  told  how 
hi  development  of  the  self-con- 
ajed.  audio-visual  unit  with  its 
>^\  built-in  TV  tvpe  screen  has 
lased  a  major  revolution  in  the 
e  ne  of  insurance. 

fffectively  produced  sound 
Ifefilms  projected  on  this  type 
)fi  equipment  present  a  sales 
tdy  to  the  customer  that  is  new. 
Kpmic  and  motivating. 

'"umer  explained  that  the  ques- 
ic  is  no  loneer  whether  or  not 
hi  modern  method  of  sales  com- 
anications  should  be  used  but 
KT  can  it  be  used  to  best  ad- 
Btage. 

fe  told  how  thousands  of 
grits  reoresentinq  hundreds  of 
0 panics  are  selling  more  in- 
u;nce.  that  stays  sold,  faster 
-nl  easier. 

Results  have  been  so  pheno- 
n^al."  said  Turner,  "that  manv 
Oipanies  are  planning  their  sales 
ircram  around  the  use  of  a  com- 
•aiv  sponsored  film  presented  on 
ip-top  slidefilm  projector."  g" 


'aonal  Cine  Equipment 
icuires  Wall  Camera  Line 

Vrhe  John  M.  Wall  Company. 
Kufacturers  of  the  professional 
Vill"  line  of  cine  cameras,  has 
eji  acquired  by  National  Cine 
■xjipment.  Inc..  209  West  48th 
tiet.  New  York  City.  S' 


NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 

•  MASSACHUSETTS  • 

Cinema,  Inc.,  234  Clarendon 
St.,  Boston  16. 

•  NEW  JERSEY  • 

Association  Films,  Inc.,  Broad 
at  Elm,  Ridgefield,  N.  J. 

•  NEW  YORK  • 

Association    Films,    Inc.,    347 

Madison,  New  York  17. 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford,  Immig  and  Landis, 
Inc.,  480  Lexington  Avenue, 
New  York  17.  New  York. 

The  Jam  Handy  Organization, 
1775  Broadwav.  New  York 
19. 

National  Cinema  Service,  71  Dey 
St.,  N.Y.  7.  WO  2-6049.  N.Y.C. 
RCA     audio-visual     distributor 

S.  0.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  York 

19. 
Training  Films,  Inc.,  150  West 

54th  St.,  New  York  19. 
Visual  Sciences,  599BS  Suflfem. 
United  World  Films,  Inc.,  1445 

Park  Ave.,  NY  29,  TR  6-5200 

•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue,  Pittsburgh 
22. 

Audio-Visual  Equipment  Rent- 
al Service,  International 
Film  Center,  Sales  and  Re- 
pairs, 1906  Market  St.,  Phila- 
delphia 3,  LOcust  3-7949. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N. 

Second     St.,     Harrisburg, 

CEdar  3-5651. 
J.  P.  Lilley  &  Son,  928  N.  3rd 

St.,  Harrisburg. 

The  Jam  Handv  Organization, 

Pittsburgh.  Phone:  ZEnith 
0143. 

•  WEST  VIRGINIA  • 

B.  S.  Simpson,  818  Virginia  St., 
W.,  Charleston  2,  Dickens 
6-6731. 

SOUTHERN  STATES 

•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 
N.  W.,  JA  5-5378.  Atlanta. 


United  World  Films.  Inc.,  287 

Techwood  Dr..  NW..  Atlanta. 

•  LOUISIANA  • 

Stanley    Projection    Company, 

1117    Bolton    Ave.,    Alexan- 
dria. 
Delta  Visual  Service,  Inc.,  715 

Girod  St.,  New  Orleans  12. 
Phone:  J  A  5-9061. 

•  MARYLAND  • 

Stark-Films  (Since  1920). 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 

•  TENNESSEE  • 

Southern  Visual  Films,  686 
Shrine  Bldg.,  Memphis. 


MIDWESTERN  STATES 


•  ILLINOIS  • 

Robt.  H.  Redfield,  Inc.,  1020 
So.  Wabash  Ave.,  Chicago  5. 

Association    Films,    Inc.,    561 

Hillgrove,  LaGrange,  Illinois. 

Atlas  Film  Corporation,  1111 
South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization. 

230  N.  Michigan  Ave.,  Chi- 
cago. 

Midwest  Visual  Equipment  Co., 
3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 

United  World  Films,  Inc.,  542 
S.  Dearborn  St.,  Chicago  5. 

•  MICHIGAN  • 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 

•  MISSOURI  • 

Swank's,  Inc..  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 

•  OHIO  • 

Academy    Film    Service,    Inc., 

2100  Payne  Ave.,  Cleveland 
14. 

Films    Unlimited    Productions, 

137  Park  Ave.,  W.,  .Mansfield. 


LIST  SERVICES   HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  Si. 00  per 
line  per  issue  on  annual  basis  only. 


Fryan  Film  Service.  815  Su- 
perior Avenue.  Cleveland  15. 

Sunray  Films.  Inc.,  2108  Payne 
Ave..  Cleveland  14. 

Twyman  Films.  Inc..  329  Salem 
Ave.,  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 

WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast    Visual    Education    Co., 

5620  Holl.vwood  Blvd.,  Holly- 
wood 28. 

The  Jam  Handy  Organization, 
1402  N.  Ridgewood  Place, 
Hollywood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 

Raike  Company.  Inc. 
Audio-Visual  Center 

849  N.  Highland  Ave.  HO  4- 
1148.  Los  Angeles  38.  Calif. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 
6331  Hollvwood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd.,  Los  Angeles  57. 

United  World  Films,  Inc.,  7374 
Melrose  Ave.,   Los  Angeles  46 

SAN  FR.\NCLSCO  AREA 

Association    Films,    Inc.,    799 

Stevenson  St.,  San  Francisco. 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 
Westcoast   Films,   255   Minna, 
San  Francisco  3. 

•  COLORADO  • 

Cromars'  (formerlv  Audio- 
Visual  Center)  28  E.  9th 
Ave.  Denver  3. 

Davis  Audio-Visual,  Inc. 

2149  S.  Grape  St..  Denver  22. 

•  OREGON  • 
Moore's  Motion   Picture   Serv- 
ice,   1201    S.    W.    Morrison, 
Portland  5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd..  Portland  13 

•  TEXAS  • 

Association  Films,  Inc.,  1108 
Jackson  Street,  Dallas  2. 

United  World  Films,  Inc., 

2227  Bryan  St.,  Dallas  1 

•  UTAH  • 

Deseret    Book    Company,    Box 

958.  Salt  Lake  City  10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 
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East  Coast  Productions.  Inc.  196 

Eastman    Kodak   Company  1 
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Institute  of  Visual  Communication  69 
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Knight    Studio  ISQ 
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Marathon  International,  Inc.  61 
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Moxielab  Film  Laboratories,  Inc. 

Third    Cover 

Mo\iola  .Manufacturing  Co.  ,S8 

Murphy,  Owen,  Productions.  Inc.  24 
Musifex,    Inc.                                          194    19.5 

—  N  — 

.National  Film  Studios,  Inc.  ,34 
Nilcs.   Fred,   Commmiication   Centers, 

Inc.  4 


168 

\ortlurn    Films 

197 

—  0  — 

172 

OBricn.   Eddie,  The  Writer 

M 

O'Connor,    Walter   G.,   Co. 

199 

Orleans,  Sam  &  .Associates 

/4 

Ozalid  Div.,  General  .Aniline 

194 

Corporation 

&  Fill 


Pace  Productions.   Inc. 
Palmer,  W.  .A.,  Films,  Inc. 
Parthenon    Pictures-Hollvwood 


72.   78,   82,    84 


Ir 


Inc 


Inc.,  The 

Corp. 
Inc. 


Productions 


Inc 


45,   56,   62,   63.   68, 
Pelican  Films,   Inc. 
Pendulum    Prodnctions, 
Photo    .Animation,    Inc. 
Pilgrim    Film   Services, 
Plastican    Corporation 
Polaroid   Corporation 
Princeton  Film  Center, 
— R- 
Radiant    Manufacturing 
Rapid  Film  Technique. 
Rarig's,    Inc. 

Ray,  Reid  H.,  Film  Industries 
Reed,  Roland,   Productions,   Inc. 
Reevesound   Compan\ ,    Inc. 
Richard   Manufacturing  Company 
Richie,   Robert  Varnall,   Prods.,    Inc 
Rocket  Pictures,  Inc. 
Rockett,   Frederick  K. 
Ross,   Charles,   Inc. 
Rossniore    Productions 
Rothacker,    Inc. 

—  S- 
S.O.S.  Photo-Cine-Optic 
Saizis,  Ted  and   \'incent 
Sarra,  Inc. 
Schuessler,    William 
Simon,   William    L. 

Society  for  Visual  Education.  Inc. 
Spindler  &  Sauppe  172, 

Sterling  .Movies  U.S..A..  Inc. 
Strauss,   Henry,  &  Co.,   Inc. 
Studio  Lighting  Company,  The 
Sturgis-Grant  Prodnctions,   Inc. 

—  T  — 

TA  Mfg.  Co.,  Cinema  Product 

TFI   Productions 

Talent,    Inc. 

Technicolor    Corporation 

Telecine  Film  Studios,   Inc. 

Telic,    Inc. 

Texas  Industrial   Film  Companv 

Tiesler    Productions 

Trait!    Corporation 

Tri  .Art  Color  Corporation 

—  V  —  W  —  Z  — 
\'alentino,   Thomas  J..    Inc. 
A'an  Praag  Productions,  Inc. 
A'ictor    .Animatograph    Corp..    Div. 

Kalart 
Video  Films,    Inc. 
A'iewlcx,    Inc. 
X'ihlene    Productions 
A'ision  As.sociates,   Inc. 
A'isualscope.   Inc. 
Wagner,   Mike  Productions 
Washington   \'ideo   Productions 
Wilding,   Inc. 

Willar(i    Pictures,    Inc.  ,. 

W  olff,  Raphael  G.,  Studios,  Inc.     .  , 
\\'orld  In  Color  Productions       , 
Zweibel,  Se\nionr.  Productions.  Inc. 


174, 


Di' 


■->l 
204 
17: 

161 

201 
174 
-H, 

96 

64 

48 

167 

ITS 
I'W 


611 
195 

-13 
203 

1(1 
1S2 


193 

181 
93 
66 

206 
66 

182 
31 
29 
96 

164 

182 

187 

52 

23| 

94  f 

■57 

741 

2(K)I 

I9S| 

4lf 

Tsl 
79I 

,  63I 

2041 

S2I 

issl 

33I 

—1 

164  j]_ 
3.3;| 

-•3  1 
40- 


IN  THE  EAST... IT'S  MOVIELAB 


FOR  COLOR  ANO  BLACK  &\A/HITE 

DEVELOPING  COLOR  NEGATIVES  •  ADDITIVE  COLOR  PRINTING  •  REDUCTION 
PRINTING  INCLUDING  A&B  •  COLOR  SLIDE  FILM  PROCESSING  •  BLOWUPS  • 
INTERNEGATIVES  •  KODACHROME  SCENE-TO-SCENE  COLOR  BALANCED  PRINTING 
•  EKTACHROME  DEVELOPING  AND  PRINTING  •  REGISTRATION  PRINTING  •  PLUS 
COMPLETE  BLACK  AND  WHITE  FACILITIES  INCLUDING  CUTTING  ROOMS,  FILM 
AND  TAPE  VAULTS  AND  THE  FINEST  SCREENING  FACILITIES  IN  THE  EAST 


\y 


fVTiyTRCySg 


MOVIELAB    BUILDING,  619   W.  54th  ST. 
NEW   YORK    19,  N.  Y.    JUDSON    6-0360 


WE 
ALMOST 
FORGOT 


You  get  so  busy  helping  other  people  reach  anniversaries,  you 
almost  let  one  of  your  own  slip  by. 

You  see,  fifty  years  ago  this  year  The  Jam  Handy  Organization  was 
founded  to  help  people  of  leadership  in  the  clear  communication  of 
public  information,  personnel  instructions  and  good  ideas  .  .  .  ideas 
like  the  first  office  machines  and  the  first  electrical  appliances  .  .  . 
the  first  coin  telephone  and  the  first  self-starter  .  .  . 

.  And  a  host  of  ideas  about  new  things  in  cars  and  soft  drinks, 
military  ordnance  and  good  salesmanship. 

No,  wedidn't  create  theappliances— nor  the  ideas.  Nor  even  help.  But 
we  did  develop  ways  to  introduce  them  to  people.  To  build  appreciation 
for  them  and  show  how  they  work.  And  how  to  keep  them  working. 

Why?  Because  even  good  ideas  aren't  necessarily  self-propelled. 
They  take  proper  presentation  and  explanation.  They  thrive  on  a  deft 


mixture  of  persuasiveness  and  romance.  They  require  selling  an 
training  of  salesmen  and  the  training  of  the  men  who  need  r 
tenance  skills. 

Looking  back  now,  we're  proud  to  have  helped  so  many  custc 
invest  upward  of  a  hundred  and  fifty  million  dollars  in  clear 
memorable  group  communication. 

And  grateful  for  the  privilege  of  helping  good  people  get 
good  ideas  across. 

That's  something  we  don't  forget. 


THE     JAM     HANDY     ORGANIZATI 

DETROIT     .     NEW    YORK     •     CHICAGO     •     HOLLYW 
Motion  Pictures  •  Business  Theater  •  Slides  and  Slidefilms  •  Trainin 
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2 19th  National  Safety  Film  Awards 


67  Blue  Ribbon  Winners 
Fourth  American  Film  Festival 
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Sponsor  Views  on  Film  Results 
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Will  your  public  relations  films 

actually  be  seen 

by  the  publics  you  want? 


ON  TELEVISION? 

IN  THEATRES? 

BY  SCHOOLS  AND 
COMMUNITY  GROUPS? 


Be  sure  you  are  familiar  with  the  best  professional  film 
distribution  services  available. 

Get  our  booklet  "The  Opportunity  for  Sponsored  Films." 
See  our  movie  "People  into  Audiences."  Phone  or  write  on 
your  business  letterhead  to  any  of  the  sales  offices  listed  below. 


SALES   OFFICES 


NEW  YORK 

3  East  54th  Street 
Plaza  8  2900 

LOS  ANGELES 

1717  N.  Highland  Ave. 
Hollywood  2-2201 


DETROIT 

19818  Mack  Avenue 
Tuxedo  4  6222 

SAN   FRANCISCO 

444  Market  Street 
YUkon  2-9414 


CHICAGO 

Prudential   Plaza 
Delaware  7-3252 

WASHINGTON 

Seventeen  Ten  H  St. 
Steding  3-3377 


N.W. 


PITTSBURGH 

210  Grant  Street 
Grant  1-9118 

TORONTO 

140  Merton  Street 
Hudson  5-4419 


FILM    DISTRIBUTION    OFFICES 

ANCHORAGE.  ALASKA        CHARLOTTE  6.  N.  C.  DENVER  3.  COLO. 


ATLANTA  8,  GA. 
BOSTON  16,  MASS. 
BUFFALO  2.  N.  Y. 
CEDAR  RAPIDS.  lA, 


CHICAGO  11,  ILL. 
CINCINNATI  2.  0. 
CLEVELAND  15,  0. 
DALLAS  7,  TEX. 


DETROIT  1.  MICH. 
HARRISBURG,  PA. 
HONOLULU  14,  HAWAII 
HOUSTON  4.  TEX. 


INDIANAPOLIS  4.  IND. 
KANSAS  CITY  11.  MO. 
LOS  ANGELES  57,  CALIF. 
MEMPHIS  4,  TENN. 
MILWAUKEE  2.  WISC. 


MINNEAPOLIS  3,  MINN. 
NEW  ORLEANS  12.  L.  A. 
NEW  YORK  23.  N.  Y. 
OMAHA  2,  NEBR. 
PHILADELPHIA  7,  PA. 


PinSBURGH  19,  PA, 
ST.  LOUIS  30,  MO. 
SAN  FRANCISCO  5,  CAL. 
SEAHLE  3.  WASH. 
TORONTO  7,  ONTARIO 
WASHINGTON  6,  D,  C. 


MODERN 

TALKING   PICTURE   SERVICE 


>'N' 


^%>:^' 


.  .  .  produced  for  the  Ford  Division  by 
Wilding  to  introduce  4  new  lively  cars 
for  spring.  60  minutes  of  the  zingiest, 
swingiest,  peppiest  action  ever  put  on 
motion  picture  film  to  announce  a  new 
product  line.  20,000  salesmen  saw  it, 
loved  it,  and  got  the  message. 


Business  meetings -large  or  small -are 
when  they're  produced  by 


Livelier 


INC 

Communications  /or  /business 

CHICAGO  •  HOLLYWOOD  •  DETROIT  •  NEW  YORK  •  CINCINNATI  •  CLEVELAND  •  SAN  FRANCISCO 


Ansco  sets  America's  standard 
of  low  contrast  16mm  color  with 


i 


Anscochrome  Type  242 
Professional  Camera  Film 

Type  242  meets  the  standards  of  quality  for  the  "pros"  who  know.  Its 
unique  characteristics:  low  contrast  and  fine  grain  .  .  .  ability  to  record 
shadow  detail  (not  just  hint  of  iti  .  .  .  and  outstanding  color  response  produce 
release  prints  that  are  superior  in  sharpness  and  color  fidelity.  Film  speed  is  25 
for  a  3200 K  tungsten  light  balance.  For  full  details,  ask  your  Ansco  man. 

ANSCO— America's  first  manufacturer  of  photographic  materials  .  .  .  since  1842. 


Ansco 


L. 


Binghomton.N.Y. 


Anscochrome 
Type  21^2 


.J 


Business  Screen   M\t.\ 


Slow  you  can  double  the  value  of  your  business  films. 


i>ouble  the  use  of  your  business  films  and  you  double  their 
alue.  Simple?  It's  even  simpler  to  use  the  Videotronic  8, 
IPO's  new,  automatic  8mm  sound  projector.  You  and  your 
aff  will  really  use  this  motion  picture  projector  —  and  your 
1ms!  You'll  find  it  easy -to -operate,  easy -to -carry,  easy-to- 
atch,  easy-to-maintain,  easy-to-own.  It's  the  lowest  priced 
jpeater  on  the  market.  Or,  if  you  wish,  lease-use  available  on 
)w-budget  monthly  rentals.  (As  low  as  $1.00  a  day!)  And 


rentals  may  be  applied  against  purchase  price. 

MPO  will  also  convert  your  16mm  or  35mm  films  to  8mm. 
The  nation's  largest  producer  of  TV  commercials  and  spon- 
sored films  for  industry.  MPO  can  produce  effective  low-cost 
films  for  your  Videotronic  8.  For  further  details,  just  drop  a 
note  to  Judd  Pollock,  MPO,  15  East  53rd  Street,  New  York 
22,  N.Y.  Or  call  TR  3-7000  in  New  York.  There's  no  obli- 
gation, of  course. 


>po  videoiponic 


MPO  V/'deofron/cs,  Inc. I  New  YorkI  Detroit  I  Chicagol  Los  Angeles  I  Toronto 
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Fred  A.  Niles 

Communications 

Centers 

are 

Production 

Centers 


ONE  STOP 
ONE  CENTRAL  SOURCE  FOR 

BUSINESS  DEVELOPMENT 


MOTION  PICTURES 
FOR  INDUSTRY 

SOUND  SLIDEFILMS 

CLOSED  CIRCUIT  TV 

BUSINESS  THEATRE 

MERCHANDISING 
MATERIALS 

Plus  all  other  audio  or  visual 

communication  projects... 

from  threo  completely 

equipped  centers. 


FRED  A.  NILES 
COMMUNICATIONS 
CENTERS,  INC. 

CHICAQO  1058  W.  Washington  Blvd. 
Chicago  7,  Illinois 
SE  8  4181 

HOLLTWOOD  650  N.  Bronson  Ave. 

Hollywood  4,  California 
HO  3-8154 

NCWVORK  108  West  End  Ave. 

New  York  23.  New  York 
SU  7-8770 


BUSINESS  SCREEN 

THE     INTERNATIONAL     BUSINESS    JOURNAL    OF    AUDIO    AND    VISUAL 
COMMUNICATION     IN     INDUSTRY  -  EDUCATON  -  AND     GOVERNMENT 

preview  of  contents 

Camera  Eye:   the  HdiUirial   \  lewpoinl    II 

Small  World:  a  Column  hy  Rdhiiisun  H.  Ri^f;    12 

Wa'.hiniiton  I-ilm  Commentary,  hy  Mary  Fiinh  I aiilwni    .  .  24 

The  19th  Annual  Safety  Film  Awards 31 

Blue  Ribbons  to  67  ;it  American  Film  Festival 32 

Sponsor  Views  on  Effective  Use  of  Business  Films 33 

(Si.x  Company  Executives  Report  on  Film  Success) 

Seattle  Worlds  Fair:  Showcase  for  Audio-Visuals 36 

Ford  Dealers  Live  It  Up  With  The  Lively  Ones 37 

Picture  Story:   lAVA's  Annual  Meeting  Report   38 

Training  Men  to  Sell:  a  New  Life  Insurance  Series 40 

Picture  of  Power:  Engineering  the  707  Astrojet   41 

Health  Insurance  Institute's  Dialogue  With  Life 42 

Helping  the  Hospital  to  Fight  Infection:  Dial   43 

New   Frontiers  in  Comniunitronics  for  Business   44 

Films  Help  Kentucky  to  Sell  Travel.  Industry 46 

.•\merican  Oil's  Journey  to  Lciiul  of  Lincoln 47 

Screening  Room:  New  England  Bell's  Distribution 48 

Business  Screen  Executive:  News  of  Appointments 54 

New  .Audio-V'isual  Equipment  and  .'Kccessories 60 

Plls:  the  National  Dirfctorv  of  A-V  Dealers 


tHIC.U.O  OFFICE  OF  PI  BI.ICATION 

7064  .Sheridan  Road  Building,  Cihicago  2(i,  111. 

Telephone:  BRiargate  4-8234-5 

IN  NFAV  YORK  CITY 

Rohert    .Seymour,    F.astem    Manager:    2.'>0    \\ .    57th    .Si. 

C:lrclc5-2'-itiM  •  JLiIm.u  .'-I'>.i7 

IN  W.XSHINGTON,  D.  C. 

Mary  Tanhani,  C^orrespondcnt,  4331  Garfield  St..  N.  W  . 
Telephone:  WOodlcy  6-07(i;i 

l.\  LOS  AN(.FI.FS 
H.  L.  Miichiil,  14511  Lorain  Road,  San  Marino,  Calif. 

Trlephnnc:  Cil'mhri  h.rid  i-M'M 


IN  SAN  FRANCISCO 
James  Stevenson,  420  Market  Street 

Tel.-ph..ii.-:  Mk..n  l-.!575 

Issue  Two,  \'olurne  Twenty-Three  of  Iiusinrss  .Scn'i-n  .\lag,i/int',  puMishcd 
\piil  ■10.  IMb2.  Uxii.-fl  8  liriK-s  .innualh  .ii  si.\-week  imeiAais  at  7r)b4  Sheridan 
Kd..  Chi<  awn  Jf>.  Illinois  |j\  Fliisiiirss  .St  rc<-ii  Magazine  Inr.  Phone  RRi;ii5;iie 
I-82U-5  O.  H.  Coclln,  Jr.,  F:dilor  and  Publisher,  in  New  York:  Roberi 
Seymour,  Jr.,  J50  W.  57ih  Si.  Telephone  Chile  5-2',iti'i  oi  JLdsnn  .'-1057 
In  Los  .\ngelcs:  H.  L.  Mitchell,  14511  Loiain  Road,  .San  Marino,  C^al. 
lelephone:  CCinlierland  .l-l.i'il.  Snltsiripiion  $.l.tlll  a  year;  $5.00  two  years 
d'»niestir  ;  .$4.00  and  .S7.00  ton-ign.  Scrond  (lass  poslage  paid  at  Chicago. 
Illinois  and  at  addilional  mailing  office.  Kntiie  contents  copvrighted  1962 
hy  Business  .Screen  Magazines.  Iiu-.  Trademark  registered  C  .S.  Patent 
^)ffice.   .\ddrevs  editorial   and  suhscriptinn   inquires  to  the  C'hicago  office. 


EVERY  PROSPEf 

WANTS  TO  KNOV 

"WHAT  WILL  11 

DO  FOR  ME?" 

Train  with  Slidefilms 


The  timeless  truths  for  successful 
ing  ore  often  ignored.  Salesmer 
into  habits  of  stressing  produc 
service  facts  when  everyone  kr 
its  the  benefits  to  (he  buyer 
create  the  big  soles  orders. 

'SELLING  THE  END 
RESULT  FIRST" 

trains  salesmen  how  to  apply 
most  powerful  of  soles  strotegi* 
gives  ways  and  means  of  buil 
presentations  for  maximum  effec 
ness.  Here  are  the  tested  way 
hitting  harder,  to  develop  a  hi 
percentage  of  sales  from  colls 
one  of  a  series  of  six  color  s< 
slidefilms:  — 

-SEIUNG  IS 
MENTAL" 

that  provide  you  with  tested  (i 
rial  for  18  resultful  sales-tra 
meetings. 

Write  today 
for  details 
concerning 
a  preview 


Selling  Burea 

«  Division  OF  nociitt  piciunis.  in:. 

6108-B  Santa  Monica  Boulev4 
Los  Angeles  38,   Californio" 


Busi.NESs  Screen   MacazI 


wondering  which  way  to  turn? 


WRITE,  PHONE  or  WIRE 

for  information   and  quotations 
on  any  and  all  producer  services. 


Film  producers  from  coast  to  coast  turn 
to  BYRON  Motion  Pictures  for  com- 
plete studio  and  laboratory  services,  all 
under  one  roof.  Why  do  they  turn  to 
Byron?  Byron  guarantees  "better  qual- 
ity ..  .  at  lower  cost  ...  in  less  time" 
on  all  producer  services.  This  includes 
Byron's  famed  WESTREX  sound  facili- 
ties. THERE  IS  NO  BETTER  SOUND. 


fh^^cr 


by ron /motion  pictures 


1226  Wisconsin  Ave.,  N.W.Washington  7,  D.C.,  FEderal  3-^ 
Affiliated  witfi  MECCA  FILM  LABORATORIES  CORP.,  630  Ninth  Avenue,  New  York  36,  N.Y. 
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makes  your  Stints  look 
brighter^  sell  harder! 


Business  Screen  MagaI 


34%  brighter! 

than  the  average  16mm  projector!  You  have  no  more 
problems  putting  on  a  brilliant,  convincing,  sound  film 
demonstration— even  in  rooms  that  can't  be  completely 
darkened.  The  Specialist  Filmosound's  exclusive  system 
captures  more  light,  makes  images  sharper,  colors  more 
vivid . . .  puts  more  punch  in  your  films  than  they've  ever 
had  before. 

20%  lighter! 

than  any  other  major  audio-visual  projector!  Yes,  the 
Specialist  Filmosound  is  ready  to  hit  the  road  with  your 
sales  force.  Salesmen  like  to  take  this  lightweight  cham- 
pion along— it  helps  them  do  a  better  job,  is  tough 
enough  to  stand  heavy  use  and  hard  travel. 

far  easier  to  use! 

with  no  special  training  required.  Sales  people  use  the 
Specialist  Filmosound  with  complete  confidence... are 
able  to  keep  their  mind  on  making  a  sale,  not  runnings 
projector.  It  sets  up  in  less  than  a  minute.  Rewinds  fast 
and  easy  without  changing  reels.  Eliminates  embarrass- 
ing film  stoppages  and  delays  with  an  exclusive  Lower 
Loop  Restorer.  See  how  your  films  can  do  a  more  bril- 
liant, more  effective  job  for  you  with  the  easy-to-use, 
trouble-free  Specialist  Filmosound. 


'Wo*  you  can  lease 


I     motion 


2  booklets  help  you  stretch 
your  budget,  do  a  more 
effective  job  with  sound  films 

One  brochure  shows  how  you 
can  lease  any  quantity  of  pro- 
jectors .  .  .  for  long  or  short 
terms. ..and  apply  up  to  100% 
of  lease  fees  to  purchase.  The 
other  booklet  shows  where  and 
how  industry  uses  sound  films 
to  build  profits  .  .  .  includes  10 
questions  to  ask  before  buying 
any  projector.  Send  the  coupon. 
See  how  your  Bell  &  Howell 
representative  can  tailor  a  plan 
to  your  requirements. 


BELL  &  HOWELL,  Dept.  BS-4 

7100  McCormick  Road,  Chicago  45,  Illinois 


D 
D 


Please  send  booklet  "This  Man  Is  Being  Sold" 

Please  send  booklet  that  explains  exclusive 
Lease/ Purchase  Plan 


>  Belle  Howell 
FINER  PRODUCTS  THROUGH  IMAGINATION 
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NAME  IT 

WE'VE  DONE  IT! 


RIGHT  off  the  NEWSREE 


IN    OUR 


YEARS 
OF 

INDUSTRIAL 

AUDIO-VISUAL  SERVICES 

Offering  this  wide  range  of 
the  finest  modern  facilities... 

Filmstrip  and  Slide  Animation 

Extremely  versatile  cameras  especially  engineered  by  SVE  for 
shooting  both  single  and  double  frame 


Hotpress  Typeset 


NAME  IT 

WE  CAN  DO  IT 


/. 


Since  V    7979 

the  largest  producM 

«nd  <J>(lributor  ol 

filmslrips.  slides 

and  felaled  products 


...WITH  SPEED 
AND  ECONOMY 


PLEASE   SEND   PRICE   LIST 


CITY /ZONE /STATE 


SOCIETY  FOR  VISUAL  EDUCATION,  INC. 

(A  BUSINESS  CORPOBATION)    lAkeview  5-1500 

13A5    DIVERSEY    PARKVN/AY 
CHICAGO    14,   ILLINOIS 

Subsidiary   ol   GRAFLEX.   INC. /GENERAL   PRECISION,   INC. 


Modern  Ludlow  installation  with  multiple  choice  type  faces 
for  color  and  black  and  white 

Art  and  Layout  Service 

Experienced  Art  Department  handling  every  creative  need 

Color  Plus  Black  &  White  Processing 

Our  own  laboratories  assure  superior  products  because  of 
constantly  supervised  quality  control 

Automatic  2x2  Slide  Binding 

The  very  latest  especially  designed  Seary-Michelbach  automatic 

single  and  double  frame  binder  numbers  4200 

individual  slides  an  hour 

Automatic  Slide  Duplication 

New  improved  Emby  automatic  slide  duplicators  insure 
high  fidelity  color  reproduction 

SVE  provides  many  clients  with  complete  creative 

consultation  and  production  services  Including 

script  writing,  photography  and  planning. 


Everole  Succrt-ds  Milclirll 
as  PresiilrnI  of  KB  Films 

■ft-  Dr.  Warren  P.  Everole  has  been 
named  president  of  Encyclopaedia 
Britannica  Films.  Inc..  according 
to  EBF  Board  Chairman  William 
Benton. 

With  EBF  since  1946.  Dr.  Ev- 
erote  succeeds  Maurice  B.  Mitch- 
ell who  was  elected  president  of 
Encyclopaedia  Britannica  on  April 
1 1.  He  has  recently  served  as  vice- 
president  in  charge  of  EB  Films' 
research  and  production. 

Dr.  Everote  received  his  bach- 
elor's degree  in  chemistry  and  his- 
tory at  UCLA  in  1935  and  mas- 
ter's degree  there  the  following 
year.  His  doctorate  was  awarded 
by  Teachers"  College,  Columbia 
LIniversity,  for  work  in  the  natural 
sciences.  He  has  served  as  a  high 
school  science  instructor,  an  asso- 
ciate instructor  in  chemistry,  an 
instructor  in  physics  and  finally  as 
instructor  in  science  education  and 
instruction  at  Columbia  University. 

During  World  War  II  he  was  in 
the  Navy's  Bureau  of  Personnel, 
and  in  Ordnance  and  Aeronautics. 

Born  in  Farmington.  Minnesota, 
the  48-year-old  president  of  EBF 
is  a  member  of  numerous  profes- 
sional societies  including  the  Na- 
tional Association  for  Research  in 
Science  Teaching.  Dr.  and  Mrs. 
Everote  and  their  two  children  live 
in  Deerfield,  Illinois.  R' 

*        *       * 
Standards  for  8nini  Sound  on 
S.MPTE  Convention  Program 
t'v  More  than  1.000  engineers  and 
technicians  from   the   motion  pic- 
ture and  television  industries  took 
part  in  the  annual  SMPTE  Con- 
\ention    in    Hollywood   April    30- 
May  4. 

Los  Angeles  County  Board  of 
Supervisors"  Chairman.  Ernest 
Debs,  welcomed  convention  dele- 
gates and  presented  a  citation  to 
president  John  Servies,  head  of 
National  Theatre  Supply  Corp..  in 
recognition  of  the  technical  con- 
tributions the  Society's  members 
have  made  to  the  advancement  of 
the  motion  picture  and  television 
arts. 

The  keynote  speech  delivered 
by  Cinerama  executive  vice-presi- 
dent Max  "Youngstein  at  the  open- 
ing luncheon  was  titled:  ""Holly- 
wood's  Disregard  of  Research  and 
the  Price  It  has  Paid  For  that  Dis- 
legard." 

In  addition  to  papers  on  ad- 
vances in  color  and  the  space  and 
military  applications  of  photogra- 
phy  and   television,   other   impor- 


tant items  on  the  agenda  were 
cussion  and  analysis  of  8mm  $■ 
on  film  which  will  make  po; 
rapid  expansion  in  setting  si 
ards  for  the  industrial  and  ec 
tional  fields:  a  new  high  qi 
color  negative  and  film:  and  ;i 
liquid  gate  projector  that  t 
nates  scratches. 

;!;  *  * 

U.  S.  Steel  Reports  8 14  Mil  n 
Sbk'  ("orporation  Films  in 

>r  The  L'.  S.  Steel  Corporatio 
ports  that  more  than  8' 2  m 
people    viewed    the    corpora' 
motion  pictures  in  1961.  A  to 
942  persons  per  hour,  arouP' 
clock,  saw  U.  S.  Steel  films. 
The   top   popularity  conte 
were  The  Coming  of  Christ,  . 
em   Steelmuking,   and  Jonah 
the    Highway.     The    Comin 
Christ  is  the  film  version  o 
telecast   on   the   Project   20    4 
during  the   1960  and  1961  CU 
mas  seasons.  | 

*        *        * 

Contract  to  Mariner  Films 
for  Seattle  Fair  Photogri 

7-  Mariner  Films.  Inc..  a  new 
tion  picture  production  com 
has  opened  a  Seattle  office 
sound  stage  to  handle  all  con 
cial  16  and  35mm  photograpl 
the  Seattle  Worlds  Fair.         ; 

The  contract  for  all  motior 
ture  production  in  connectior 
the  Fair  was  awarded  to  M; 
Films  by  Morley  Studios  «hi 
the  exclusive  license  for  all 
mercial  film  work  to  be  doi 
the  fairgrounds. 

John  P.  Heverly,  vice-pre  I 
ol  Mariner  Films,  who  w 
the  Seattle   operation,  said,  I 
World's  Fair  will  offer  proc: 
a  ready  made  one  hundred  n  ii 
dollar  set  of  the  most  moder 
extravagant  design,  and  we  ; 
pate  thousands  of  feet  of  cor 
cial  film  will  be  required  b\ 
ducers.  advertisers  and  exhib 

The  new-  firm  is  located  ;  5 
Aurora  Avenue.  Seattle. 


Improved   Film   Service  A 
of  21    New    Hinnble  Librs 

%r  Humble  Oil  &  Refining 
pany  is  expanding  its  publi 
vice  film  program  through  t 
cilities  of  Modern  Talking  Ft 
Service.    Distribution   of  Hi 
motion  pictures  will  now  be  n 
led  through  21   free-loan  Hi 
film  libraries  operated  by  V* 
in  key  cities  of  the  United  St 
The   31    titles  currently     ' 
Humble    library-    will    be   s  I 

(CONTINUED  ON    P.AGE    EIGH  ,1 

I 

Business  Screen  Mag> 


North,  South,  East  or  West. . .  No  matter  where 
you  are,  what  type  ot  film  you  produce,  how 
large  or  how  small  your  order.  General's  famous 
service... fast,  safe  and  efficient...  is  yours. ^^ — 

oo 

GENERAL 

FILM    LABORATORIES 
1546  Argyle,  Hollywood  28,  Calif.  /  Hollywood  2-6171  •  central  division  /  1828  Walnut  St.,  Kansas  City  8.  Mo.  /  GRand  10044 
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REPLACES  torn  perforations. 


SPLICES  without  cement,  or  loss  of  frames. 


PERMACEL  FILM  SPLICING  AND  REPAIR  TAPE 

Durable,  self-stickmg  tape  made  of  Mylar-  forms  a  tough,  solvent  resistant  bond 
without  cement.  Repairs  and  splices  film  without  loss  of  a  single  frame.  Permacel  96  for 
motion  picture  film  and  Permacel  962  for  magnetic  film.  Available  in  16mm.  17'/2mm 
and  35mm  widths,  and  in  20  and  66  foot  lengths. 

•  Du  Pont  trademark 


p£RMAC£i: 


NEW    BRUNSWICK.    NEW  JERSEY  .  TAPES   •    ELECTRICAL  INSULATING    MATERIALS  •   ADMESIVES 
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Business  Scree.v  MaG^I 


SPLICING  EQUIPMENT  AND 

PERMACEL  FILM  SPLICING 

TAPE  AVAILABLE  FROM  THESE 

FRANCHISED  DEALERS 

BEHRENO  CINE  CORP. 

161  East  Grand  Avenue 
Chicago,  III. 

COMPREHENSIVE  SERVICE  CORP. 

829  North  Highland  Avenue 
Hollyv^'OQd,  Calif. 

HOLLYWOOD  FILM  CO. 

956  North  Sev>ard  Street 
Hollyv/ood.  Calif. 

FLORMAN  AND  BABB,  INC. 

68  West  45lh  Street 
New  York,  New  York 

CAMERA  EQUIPMENT  CORP..  INC. 

315  West  43rd  Street 
New  York,  New  York 

CAMERA   MART,   INC. 

1845  Broadway 
New  York.  New  York 

MOTION  PICTURE  ENTERPRISES.  INC. 

708  Ninth  Avenue 
New  York.  New  York 

COMPREHENSIVE   FILM    SERVICES.    INC. 

245  West  55th  Street 
New  York,  New  York 

S.O.S.  PHOTO  CINE  OPTICS 

602  West  52nd  Street 
New  York,  New  York 


Permaccl 


New  Brunswick.  New  Jersey 


D 


Send  me  more  information  on 
Permacel  Motion  Picture  and  Mag- 
netic Film  Splicing  Tape. 


□   (For  Dealers  Only)  I  would  like  I 
a   Franchised   Dealer  for   Pern 


ke  to  be 
irmacel 
Film  Splicing  and   Repair  Tapes. 


Name 

Firm 

Address— 
City 


Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


"Mastery  of  Space,"  Official  Film  of  Glenn 

Orbital  Flight,  Relea.ied  for  16»ihi  Showings 

The  National  .-Xeronautics  and  Space  Ad- 
niinistrations  official  film  of  America's  man- 
ned space  flight  project.  The  Mastery  of 
Space,  is  now  in  wide-scale  distribution  through 
all  offices  of  Association  Films.  Inc. 

The  hour-long  film  contains  footage  never 
seen  before  of  Astronaut  John  Glenn's  or- 
bital flight.  It  shows  the  Astronauts'  training 
program,  scenes  inside  a  spacecraft  during 
flight,  wind-tunnel  tests  to  determine  the  shape 
of  the  Mercury  capsule,  highlights  of  Alan 
Shepard's  Freedom  7  flight  and  views  of  the 
earth  from  various  distances.  Filmed  sequences 
explain  weightlessness  and  animation  depicts 
orbiting  and  re-entry  of  a  spacecraft.  The 
picture  was  lensed  at  Cape  Canaveral,  the 
Marshall  Space  Flight  Center  at  Huntsville, 
Alabama,  Goddard  Space  Flight  Center,  Green- 
belt  Maryland,  and  at  tracking  stations  through- 
out the  world  where  contact  with  Glenn  and 
his  Friendship  7  capsule  was  maintained  dur- 
ing his  triple-orbit. 

The  Mastery  of  Space  explains  that  the 
NASA  Project  Mercury  program  is  but  an- 
other step  in  man's  unrelenting  urge  to  probe 
the  mysteries  of  the  earth,  sea.  air  and  space 
beyond. 

Special  footage  taken  through  a  periscope 
mounted  in  a  Mercury  capsule  shows  the  curva- 
ture of  the  earth  at  a  distance  of  100  miles, 
land  masses  and  oceans  as  they  appear  on 
maps,  and  the  sun  "reflected  like  a  gold  coin 
on  the  sea." 

Actual  footage  taken  inside  the  Mercury 
spacecraft  shows  Astronaut  Glenn  experienc- 
ing weightlessness,  maintaining  voice  contact 
with  Mercury  Control  at  Cape  Canaveral  and 
tracking  stations,  and  controlling  the  attitude 
of  the  spacecraft  manually. 

Dramatic  sequences  recreate  Glenn's  historic 
flight,  his  entry  into  the  capsule,  the  count- 
down, launch  and  ascent,  his  recovery,  and 
the  lowering  of  the  spacecraft  on  to  the  car- 
rier deck  where  Glenn  receives  President  Ken- 
nedy's telephoned  congratulations.  Brief  scenes 

Astronaut  John  Glenn   is  photographed   in  space 
by    automatic    sequence    motion    picture    camera. 


of  Glenn's  triumphal  parade  in  Washington 
bring  the  film  to  a  close. 

The  grueling  and  exacting  training  program 
demonstratC'S  how  each  Astronaut  is  prepared 
for  almost  any  eventuality,  including  misfir- 
ing of  the  launch  vehicle,  erratic  behavior  of 
the  spacecraft,  and  other  unexpected  condi- 
tions. The  Astronauts'  reactions  are  shown  in 
centrifuge  rides,  mock-up  models  of  spacecraft, 
orbital  flight  simulators  and  a  particularly  de- 
monic device  known  as  MASTIF.  designed  to 
throw  the  Astronaut  violently  into  any  attitude, 
conventional  or  otherwise,  duplicating  the  worst 
possible  conditions  in  a  spacecraft. 

The  Mastery  of  Space  concludes  with  a 
projection  into  the  future  and  the  projects  that 
will  take  man  to  the  moon.  ^ 

Here  Are  Seminar  Program  Details  for  the 

"Ninth  Day  of  Visuals"  Coming  June  4-5th 

■-  Details  of  the  two-day  seminar  programs 
planned  for  the  "Ninth  Day  of  Visuals",  spon- 
sored by  the  National  Visual  Presentation  As- 
sociation, have  been  released.  Programs  will 
be  held  at  the  Roosevelt  Hotel,  New  York,  on 
June  4th  and  5th.  Here  are  the  events  for 
Monday,  June  4th: 

9:30  A.M.  "Progress  in  Visual  Presenta- 
tions." The  latest  developments  in  audio-visual 
equipment   and   techniques  will  be   presented. 

12:1.5  Noon  (luncheon  program):  "How 
a  Leading  National  Magazine  Uses  Visuals  for 
Sales."  W.  J.  Connelly,  President,  NVPA.  pre- 
siding, 

2:. 10  P,M,  "The  Target  Shoots  Back."  Panel 
discussion  with  audience  participation  on 
what's  right  and  what's  wrong  with  the  way 
audio-visuals  are  being  used. 

3:45  P.M.  "KOoTNew  Ideas,"  Live  de- 
monstrations of  the  various  techniques  of 
audio-visual  presentation  (charts,  slides,  film- 
strips,  opaque  and  overhead  projectors,  mo- 
tion pictures,  etc). 

Events  for  Tuesday,  June  5th  are  as  follows: 

9:30  A,M,  "The  Future  of  Visual  Present- 
ations," A  panel  of  educators  will  discuss  pro- 
.gress  and  techniques  in  training  the  audio- 
visual specialist  of  tomorrow. 

1  1 :00  A.M.  "Tomorrow's  Visuals  .  .  .  To- 
day." A  showing  of  and  discussion  on  196rs 
best  visual  presentations  from  a-v  schools. 

12:00  Noon  (luncheon):  Sales  Executives' 
Club  of  New  York  "Day  of  Visuals"  annual 
luncheon. 

2:30  P.M.  "Visual  Presentations  Around 
the  World."  Authorities  from  lands  overseas 
discuss  visual  presentation  developments  in 
their  respective  countries. 

3:45  P.M.  "Looking  at  Overseas  Visual 
Presentations."  Demonstration  and  viewing  of 
overseas  visual  presentations.  U" 

*        *        * 
]et-Age  Travel.  Stimulated  by  Films,  Is 
a  Great  Potential  Force  for  World  Peace 
<•   Isn't   the   universal   yearning   of  men   and 
women  in  every  land  to  "see  how  the  other 
half  lives"  a  really  great  force  in  the  quest  for 
world  peace?  With  continents  across  the  At- 
lantic and  Pacific  just  hours  away  by  jet  plane 
travel,   this  dream   is  now  being   realized  by 

(VIEWPOINT     CONTINUES     ON     PAGE     SIXTEEN) 
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BEKINS 

FILM  SERVICE  CENTER 

1025  N.  Highland  •  Hollywood  38 
HO  9-8181 


small  WORLD 


FROM   ROBINSON    P.    RIGG'S    VIE\\P01NT 

Born  I  HI  I'niii  1)  Si  Arts  and  Britain  are 
faced  with  the  question  of  entering  an 
economic  and  quasi-political  alliance  with 
the  European  Common  Market.  If  we  go  in. 
both  our  nations  will  have  to  sacrifice  some  of 
our  economic  protection;  if  we  stay  out.  we 
will  be  kept  out  of  Europe's  lush  pastures  by  a 
solid  wall  of  tariffs.  Whichever  way  it  goes  we 
will  all  have  to  be  better  businessmen  and 
more  effective  producers  —  that  is  the  chal- 
lenge to  be  faced  by  the  young  people  of  to- 
day. 

A  convention  is  being  held  in  the  Atlanta 
hotel  where  this  column  is  written  —  not  an 
unusual  event  in  springtime  U.S.A.  But  the 
convention  is  different,  for  the  delegates  are  the 
businessmen  and  women  of  the  future  rather 
than  the  present  who  are  attending  the  South- 
eastern Junior  Achievers"  Management  Con- 
ference and  for  two  days  will  discuss  such  af- 
fairs as  "Taxes  &  Insurance".  "Salesmanship". 
"Stocks  &  Bonds",  and  "Free  Enterprise  and 
Communism".  And.  from  what  some  of  the 
achievers  have  told  me.  there  are  many  similar 
conferences  taking  place  in  the  United  States 
this  year. 

Youth  Needs  Answers  to  Its  Problems 

If  the  Southeastern  Junior  Achievers  are 
anything  to  go  by  we  need  not  worry  about 
the  eagerness  of  youth  to  tackle  the  problems 
ahead,  but  it  would  be  advisable  to  consider 
how  we  can  help  them.  One  way  is  to  provide 
motion  pictures  which  will  speed  up  their 
understanding  of  the  problems  and  prepare 
for  their  solution  in  the  future. 

It  is  really  a  matter  of  public  relations  and 
planning  which  each  commercial  and  indus- 
trial organization  can  tackle.  Every  year  new 
staff  is  taken  on  from  College  and  High  School 
but  very  few  sponsored  films  are  really  ad- 
dressed to  the  boys  and  girls  who  have  the 
potential  to  become  the  leaders  and  opinion 
moulders  of  the  future,  the  people  whose 
opinion  of  companies  and  products  will  in- 
fluence others. 

How  Costairi's  Uses  ".Management  Bait" 

Some  years  ago  Costains.  a  British  con- 
stuction  firm,  sponsored  a  film  costing  the 
equivalent  of  .S6().0()0  as  "Management  Bait" 
to  encourage  job  applications  from  boys  with 
the  qualities  needed  for  the  planning  and  con- 
trol of  international  building  operations.  The 
firm  needed  an  annual  intake  of  eight  boys 
who  would  be  put  through  college  and  trained 
for  the  higher  management  posts  of  the  fu- 
ture, and  they  could  not  afford  to  make  mis- 
takes in  their  selection.  The  film,  called  A 
World  to  Beat  is  still  being  shown  personally 
by  the  company's  recruiting  officer  to  nearly 
100.000  senior  high  school  students,  every 
year. 

That  is  one  example,  but  there  are  many 
others.  Business  and  industry  sponsor  films  for 
classroom  use  to  help  the  teacher.  Some  of  the 
films  refer  to  the  sponsor's  commercial  in- 
terest and  are  rejected  by  the  teacher  as  being 


difficult  to  include  in  the  curriculum  oi 
cause  they  are  said  to  contain  too  stro 
sales  message. 

Time  to  Put  Our  Basic  .Needs  First 
In  addition  U.S.  Business  spends  millio 
dollars  each  year  on  public  service  tclcv 
programs  for  adults  —  money  well 
if  the  programmes  are  widely  seen  and 
the  right  effect  on  their  viewers.  But 
are  also  many  areas  of  public  concern  \ 
need  to  be  covered  by  motion  pictures  dir 


Introdiicine.  a  New  Columnist  .  .  . 


This  new  cohinin  feature  is  an  "e.xclu 
si\e "  from  Robinson  P.  Rigg.  a  leadini 
British  ad\ertising  and  business  film  con 
sultant  and  Industrial  Films  Correspon 
dent  of  the  Fi-Na.ncial  Ti.mes  of  London 
Mr.  Rigg  is  currentK'  \isiting  the  V.  S 
as  a  guest  of  tfie  State  Department.  H 
will  cover  international  film  de\elop 
ments  and  news  of  the  Common  .Marke 
countries  on  his  return  to  England  late 
in  the  month.  -OH( 


exclusively  at  the  different  school  gr. 
especially  at  those  students  who  are  likfr 
get  the  most  out  of  them  through  subsei 
discussion  and  private  study.  Such  film: 
welcomed  by  teachers  in  the  classn 
and  impress  P.T.A.s  and  community  lea 

Starting  at  first  principles  —  films 
badly  needed  to  teach  discussion  method? 
leadership  techniques  at  school  level.  The 
needed  to  cover  the  subject  in  general  l 
but  also  to  prepare  for  discussion  techn 
in  areas  of  special  knowledge  —  in  educ; 
management,  salesmanship,  or  even  on  he 
get  on  with  your  boss! 

All   of  us   learn   these   things   in   time 
through  experience,  but  the  youngster^  > 
day  have  so  much  information  to  abvoib 
they  need   some   help   in   mastering  the 
niques  of  using  and  communicating  their  kf 
ledge  effectively  at  a  very  early  stage    i 
working  life.  There  are  a  number  of  ih 
of  motion   picture   available   already,   bull 
too  many  have  been  sponsored  by  indil 
However    some   years    ago  General 
sponsored  All  I  Need  is  a  Conjerem 
has    become     a    classic     in    many 
throughout  the  world  and  T  am  sure  the 
sor   has   gained   much   in   prestige  for  h 
made  the  film  possible.  Henry  Strauss  A.  (I 
pany  in  New  York  produced  More  tlum  II 
and  Feedback  which  have  provided  stu  '. 
communication  methods  with  excclleni 
ing  pads  for  further  studies. 

But  all  these  films  are  designed  for 
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BfsiMESs  Screen  Maga: 


PUBLIC  RELATrONS  •  EDUCATIONAL-  TECHNICAL-  TRAINING  -  FARM  .  .  .  and 


Medical  motion  picUires  lia\e  grown-up.  The  layman 
gees  only  a  very  few  of  the  many  screened  for  physi- 
cians, surgeons  and  liospital  staffs.  All  of  them,  now- 
adays, are  designed  to  bring  new  and  vital  information 
to  the  greatest  number  of  professional  people  in  the 
shortest  possible  time.  Medioal  motion  pictures  are 
helping  to  save  lives.  But  remember:  Doctors  are  the 
toughest  audience  a  motion  picture  can  face.  Some 
of  us  are  bug-hunters.  Doctors  are  lint  pickers, 
bless  them. 


edical 


Pictures 


by  Audio 


Among  Our  Clients  .  . 


American  Airlines 

American   Telephone 
&   Telegraph   ('o. 

Association  of  Better 
Business  Bureaus 

Atomic   Energy  Commission 

Babcock  &  Wilcox  ^.o. 

College  Entrance 
Examination   Board 

E.  I.  du  Pont  lie  Nemours 
&  Co.,  Inc. 

Ethyl   Corporation 

General  Motors  Corporation 

Johnson   X   jolini-oii 

—  and  itiunv. 


Liggett  &  Myers  Tobacco  Co. 

JIcGraw-Hill  Book  Co. 

National  Board  of  Fire 
Underwriters 

I'ort  of  New  York  Authority 

Smith  Kline  &  French 
Laboratories 

Texaco,   Inc. 

Lnion  Carbide  Corp. 

U.  S.  Navy 

\^  estern  Electric   Co. 

\^  estinghouse  Electric  Corp. 

many  otliprs 


PRODUCTIONS,     INC. 

'ILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.Y. 
TELEPHONE:   PLaza   7-0760 


Ireasurer 


Frank  K.  Speidell,  President 

p.  J.  Mooney,  Vice-President  &  Tr 

r.  H.  Westermann,  Vice-President,  Sales 

Alexander  Gansell,  Secretary 


Frank  Beckwith 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


Harold  R,  LIpman 
Erwin  Schorf 


am 


GEO.  W.  COLBURN  LABORATORY,  Inc. 

164  NORTH  WACKER  DRIVE  /  CHICAGO  6.  ILLINOIS 


COMPLETE    LABORATORr    SERVICE    FOR    16   MM   /   EDITING   /   RECORDING    ,    WORK    PRINTING  / 
S  MM    1    16  MM   RELEASE    PRINTING  /    TITLING    /    35  MM    SLIDE    AND    FILMSTRIP    SERVICE 


FKTKR  RKiG'S  COMMENTA 

(CONTINUI.U  FROM    I'RICIDING   PAGE    IWE 

and  they  deal  with  adult  situations  with  v 
even  today's  sophisticated  youngsters  arc 
familiar. 

In  every  State  of  the  Union,  in  uni\ers 
industrial  organizations,  schools  and  film 
dueiion  companies  men  and  women  are  s 
ing  ways  in  which  information  can  betU 
presented  by  audio-visual  means. 

Two  Few  Businessmen  at  the  D.W'I 

Recently  I  attended  a  convention  of  sp 
lists  at  the  1962  Department  of  Audio-V 
Instruction  ( DAVI )  annual  event  in  Ki 
City  and  I  doubt  if  anywhere  else  in  the  x 
would  you  find  such  a  concentration  of  e 
knowledge  and  opinion  on  this  very  t 
subject. 

Yet  I  saw  very  few  industrial  execi 
there.  There  were  hardly  any.  but  1  am 
that  the  representatives  of  the  Shell  Oil  ( 
pany  and  Nationwide  Insurance  who  di' 
tend  will  take  back  to  their  companie 
formation  which  will  be  invaluable  in 
planning  of  motion  pictures,  filmstrips. 
grammed  learning  and  other  materials  \ 
could  influence  the  businessmen  and 
strialists  of  the  future,  and  they  will  have 
cussed  the  problem  with  the  nation's  speci 
at  University  and  school  level. 

Lockheed  Was  There  —  on  the  Screen! 

Did  anyone  sponsor  a  film  to  show  a 
Southeastern  Junior  Achievers'  Managel 
Conference  in  .'Xtlanta?  Yes  —  the  Loci 
.Aircraft  Corporation  took  them  all  on  ah 
of  the  plant  through  film  —  not  a  ver\! 
borate  production  but  one  which  will  le:! 
lasting  impression  in  the  minds  of  ever)3 
of  those  potential  leaders  —  even  thoseH 
do  not  join  Lockheed! 


Traits-World  Airlines  Dedicates  a  New 
Traiisporation   Training  Center  on  Apn 

Trans-World      Airlines     has     dedic:^ 
modern    Transportation    Training    Centi 
Kansas  City,  honoring  the  memory  of  th.i; 
Jack  Frye.  president  of  TWA  from   19 
1947.    Dedication   ceremonies   were   hel 
April    26.    Former    President    Harry   S. 
man.  a  personal  friend  of  Frye.  deliverel 
commemorative  address. 

Facilities  at  TWA's  Training  Center  in 
advanced  equipment  used  in  training  an 
training  of  flight  and  ground  crews. 
there  are  two  full-scale  jet  simulators.  ' 
electronically  can  duplicate  actual  flight 
ditions  as  well  as  the  landing  and  tal 
characteristics  of  every  air  field  in  the  wo  I 

Frye  resigned  from  TWA  in    1947  an 
sumed  the  presidency  of  the  General  A 
and   Film   Corporation.   He  was   killed 
automobile  accident  in  \959. 


World's  Largest  Library  of 
SOUND   EFFECTS  RECORDS 

Write  for  free  catalog  covering 
every  needed  sound  effect  —  air- 
planes, autos,  animals,  birds, 
crowds,  industrial,  marine,  trains, 
war,  guns,  weather,  weird  —  also 
tjackground  and  mood  music. 

FLORMAN  &  BABB,  Inc. 
Dept.  J,  U  W.  45lh    St.,    N.Y.   34 
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Business  Screen  MAOAinf 


INC. 


You're  on  schedule  . . . 

WITH  THE  LEADER  IN  LIGHTING,  GRIP  EQUIPMENT, 
PROPS,  GENERATOR  TRUCKS  AND  TRAILERS 


R 

E 

^^K-^>7^ 

"^ 

NTALS 


Send  for  a   schedule  of  rental   rates. 


GRIP  EQUIPMENT 


LIGHTS 


GENERATOR  TRUCKS 
AND  TRAILERS 


IBOO    1600    1000    750, 
300.  200  Amp  D  C  . 


100.  50.30.  20  Amp  AC 


LARGEST   SUPPLIERS   OF     MOTION    PICTURE,  TV  AND 
INDUSTRIAL    PHOTOGRAPHIC    EQUIPMENT   IN   THE    EAST 


LIGHTING   THE  MOTION  PICTURE  INDUSTRY  SINCE  1921 


/yMi^ 


INC. 


333  AVest  52nd  Street,  New  York  City,  Circle  6-5470 
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"A     PERFECT     SALES     STORY     AND 
DEMONSTRATION       EVERY      TIME.'" 

FOUR  WAYS  YOU  SELL 
MORE  WITH  THE 

BUSCH  4A 


Cinesalesmarf 

gives    perfect    demonsttations    id    daylight     Your 

salesman  gets  ttie  otdet. 


Buscti  4A  continuous  protector  stiowing 
to  large  groups  lor  training  programs, 
film  previews,  etc 


O  l^ear  view  projection 
**■  onto  built  in  screen 
for  trade  shows,  conven 
tions— in  DAYLIGHT. 


4Buscfi  4A  used  as  a  standard  movie  pro 
•   jector  wittj  built  in  reel  arms  extended 

ALL  FOUR  in  the  ONE  4A  poiiable 

and  compact.  Find  out  how  YOU  can 

sell    MORE    the    Cinesalesman    way. 

DON'T   DELAY  —  WRITE  TODAY! 


BUSCH  FILM  &  EQUIPMENT  CO. 
214  South  Hamilton  St.   •   Saginaw,  Michigan 

Please  send  literature  n       Arrange  demonstration  Q 

Name Position — 

Company 

Address 

( Please  attach  copy  of  your  lettertiead) 


THK  i:i)H ORIAL  VIKWPOINT: 

(CONTINLll)   1  ROM    I'RtClDING    fAGl.    ULtVl.V) 

hundreds  of  thousands  of  Americans  in  '62 
;:s  foreign  travel  in  this  country  alone  shows 
another  increase. 

Reduced  airline  fares  are  spurring  travel 
abroad;  last  year  1.6  million  Americans  visit- 
ed foreign  lands  and  early  estimates  indicate 
that  it  will  be  up  at  least  ."iC?  in  the  months 
ahead.  1960  was  the  big  year  and  travel 
agents  are  hoping  that  ■62's  good  beginning 
indicates  a  banner  year. 

Spending  by  U.  S.  visitors  (2.6  billion  in 
1961)  is  about  double  that  of  visitors  to 
America.  While  this  contributes  to  the  nation's 
balance  of  payments  deficit,  the  residual  good- 
will and  aid  to  overseas  economies  helps  even 
the  score  somewhat. 

Show  Pictures  of  the  U.S.  Overseas 

The  great  need,  obviously,  is  to  spur  visitor 
travel  lo  the  V.  S.  and  this  job  is  now  being 
undertaken  by  the  special  U.  S.  travel  promo- 
tion in  the  hands  of  several  agencies.  Certainly 
an  important  factor  influencing  U.  S.  travelers 
are  the  hundreds  of  excellent  foreign  travel 
films,  such  as  those  provided  by  Pan-American 
World  .Airways,  and  the  same  medium  should 
be  given  every  opportunity  via  theater  screens 
throughout  the  rest  of  the  world.  The  lack  of 
uniform  standards  for  group  audience  service 
in  which  the  U.  S.  is  so  well  organized  for 
16iiim  film  projection  is  compensated  by  the 
availability  of  theater  screens  throughout  Eu- 
rope. South  America  and  the  Middle  East. 

Underlying  all  of  this  naliiral  interest  is  the 
quality  of  these  travelers.  Many  who  come  to 
the  U.  S.  from  Europe  are  influential  citizens 
in  their  own  lands;  obviously  a  lot  of  U.  S. 
travelers  are  from  the  schools,  business  con- 
cerns, etc.  and  carry  a  good  deal  of  influence 
in  their  communities.  But  the  factor  of  great- 
est weight  in  the  "travel  picture"  is  the  better 
understanding  that  also  can  come  to  the  serious 
traveler. 

\  Program  Opporttinit)  for  Television 
It's  becoming  a  smaller  world  each  day.  One 
wonders  why  the  television  program  people, 
so  convip.ced  about  the  viewer  popularity  of 
"escape"  shows,  don't  do  something  to  satisfy 
the  greatest  "escape"  force  in  the  world  today 
.  .  .  the  desire  of  almost  every  kind  of  viewer 
for  a  truly  entertaining  "inside"  look  at 
peoples,  customs,  "stars"  and  scenes  from 
lands  abroad.  All  of  us.  at  heart,  are  "arm- 
chair travelers"  if  we  can't  do  anything  at  the 
moment   about   going  abroad. 

Why  not  bring  the  literally  unknown  (in  the 
U.  S.  at  least )  entertainment  stars  of  Spain, 
Sweden,  France.  Pakistan  or  the  Soviet  Union 
with  all  the  spine-tingling  background  of  their 
own  countries  as  the  setting  for  what  could 
really  become  one  of  greatest  shows  on  U.  S. 
television'.'  b> 


MULLING  OVER  A  NEW  MOTION  PICTURE? 

With  4K  years  of  bud  get -stretch  inn  film  ex- 
perience ue'll  gladly  mull  with  you  .  .  .  and 
then  produce' 

Sam  Orleans 

k._ymimi      \_^  Film  P.oduelioni.   Inc. 
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BLACK  % 
REVERSAL 
PRINTING 

PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Color-to-Color  Prints 

•  Color-to  B  i  W  Prints 

•  Raw  Stock 

•  Fastax  Service 

•  A  4  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

"  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19,  N.Y.  •  JU  6-2293 
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Business  Screen  MagaA'' 


^s 


The  ChaUetuje 

16mm.,  free-loan  color  and  sound  film.  28  mins. 

Sponsored  by:      S.  C.  Johnson  &.  Son.  Inc. 

Produced  by:      Metro-Goldwyn-Mayer 

Objective:      Provide  a  forceful,  dramatic  answer  to  two 
questions  critical  to  our  times:  Does  modern 
business  accept  the  moral  responsibilities 
imposed  by  a  free  society  .  .  ,  What  are 
these  responsibilities  and  what  has  modern 
business  done  to  meet  them? 

Selected  Audiences:      Civic  organizations:  Rotary,  Kiwanis.  Lions, 
Chambers  of  Commerce:  Colleges:  faculty 
and  students;  Business:  company  and 
corporation  executives,  employee  meetings: 
Fraternal  and  church  groups;  High  schools. 

Public-service  telecasts  on  U.S.  television 
stations. 


Audience   Development 
and  Distribution  by: 


STERLING 

MOVIES 

U.S.A.'"' 


Area  Libraries  and      43  West  61st  Street,  New  York  2Z,  N.Y., 
Shipping  Centers:      JUdson  6-1717 

100  West  Monroe  Street,  Chicago  3,  III,, 
Financial  6-0155 

100  University  Avenue,  Fort  Worth  7,  Texas, 
EDison  2-7184 

1469  Vine  Street,  Los  Angeles  28,  Cal,, 
Hollywood  4-2656 


THE  CHALLENGE 

. , ,  most  sought-after  film  of  tfie  year.' 

Free  Film  News 

PRINCIPALS... 


-^^^^^Hr 


i.^4L^-r^^^l 


^  fii. 


*^(|j(t*.\t'a 


Narrator.   Dr.   Frank  Baxter,  educator,  auth 
Shakespeare   and   pioneer  in   educational   TV. 


ty   on 


Doc,  ideahstic  young  college  student  who  believes 
that  the  profit  motive  blinds  business  to  its  many 
other  responsibilities. 


Ray,  a  college  instructor  and  Bill,  a  business 
executive  who  knows  how  today's  corporations  strive 
to  meet  their  obligations  to  customers,  employees, 

stockholders   and   community. 


View  of  "The  Great  Workroom'    at  Johnson's 
Wax  headquarters,  where   part  of  film's  action 
takes  place. 


Where  every  filmstrip  gets  major  motion  picture  care! 


At  CFI  the  same  talent  and  technology  that  have  gone  into 
40  years  of  processing  major  motion  picture  films  go 
into  your  filmstrip.  The  same  consistent  excellence  that  only 
precision  equipment  can  produce.  The  same  accurate 
chemical  control.  The  same  100%  inspection.  What  does 
this  mean  to  you?  The  craftsmanship  you  put  into  the 
original  concept  and  execution  reaches  the  screen. 
The  impact  you  put  in . . .  CFI  brings  out. 


CFI's   COMPLETE    35MM    FILMSTRIP    FACILITIES: 

•  Masters  in  color  and  black-and-white 

•  Superimposures  •  Art  work  •  Titles 

•  Direct  photography  of  products  or  inserts 


For  compleie  informalion  and  prices,  wrile: 
CON  SOLI  DATE  D    FILM    INDUSTRIES  959   sewardst.  Hollywood  as.  California 

HOLLYWOOD    2-0881    •HOLLYWOOD    9-1441 


OFF  THE  NEWSREI 


(CONTINUED    FROM    PAGE    EIG 

mented  by  new  releases  each  y 
Three  are  scheduled  for  l'-. 
Many  of  them  are  travelogs;  ■ 
ers  are  documentaries  about 
oil  business,  and  people  and  pi; 
connected  with  the  petroleum 

dustry. 

*       *       * 

Theater,  Photofirapliy  Tout 

for  Kodak  at  N.Y.  Vi  orWPs  1 

*  The  Eastman  Kodak  Comf 
has  outlined  plans  for  a  280- 
film  theater  with  unusual  pre 
tion  techniques,  and  a  towe 
photography  as  the  feature  atl 
tions  in  their  exhibit  at  the  H 
65  World's  Fair  in  New  York  ( 

Details  released  by  James 
McGhee,  Kodak  vice-presiderj 
charge  of  U.  S.  sales  and  adve 
ing.  and  Lincoln  V.  Burrows, 
rector  of  world's  fair  planning 
the  company,  call  for  a  dome 
design  theater  showing  feature 
interest  to  the  entire  family  c 
round-the-day  schedule. 

The  tower  of  photography,  a 
cular  tower  80  feet  high  and  r 
ly  80  feet  in  diameter,  will  I 
huge    photo    illustrations    in 
color  on  the  exterior.  Picture 
jects  will  provide  a  panorami 
photography's  impact  in  all  w 
of  life.  Surrounding  the  tower 
be   a    sweeping   concrete   plat 
which  will  provide  walkways  f 
which    fairgoers    may    view    t 
photograph     gardens,     fount;  i- 
and  other  exhibit  attractions. 

On     the     ground    level,    co; 
transparencies,    prints,    and 
jected    visuals    will    illustrate  ' 
progress     of     photograph)     I 
George  Eastman's  early  di\   i 
process  to  space-age  photo  --lic  . 
Exhibits    which    chronicle    Ki  ■ 
achievements   in   chemicals,    i- 
tics,  synthetic  fibers,  and  othc  i- 
lied  fields  are  also  planned.     ^ 


Alexander  Film  Company  S  n- 
.\ctor  ('onlracls  «illi  S.\G 

it  Aleximder  Film  Company,  ^1- 
orado  Springs.  Colorado,  has -' 
cently  signed  collective  bargair,. 
contracts  with  the  Screen  Aors 
Guild. 

Founded  in  1919.  the  Alex.d- 
er  Film  Company  operates  a  .0- 
tion  picture  studio  and  labor;  't\ 
on  26'';  acres.  Their  new  uon 
contracts  cover  acting,  singing  nd 
announcing  work  in  theatrical  o- 
tion  pictures,  television  films  nd 
commercials,  and  industrial.  d.'U- 
nientary  and  educational  films , If 

(or  the   BEST  in   A-V  Services  — 
Use    fhe    Ads   in    Business   Screen ' 
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Business  Screen  MAOAzti 


SELECTION! 


UIVSURPASSED  OPTICS  for  the 


Arriflex  16  offers  the  widest  selection  of 
the  finest  lenses.  The  selection  keeps  growing 
— because  the  world's  most  successful  portable 
professional  motion  picture  camera  inspires  the 
greatest  efforts  of  the  world's  foremost  optical  firms. 
Every  lens  in  the  Arriflex  16  system  adds  to 
this  remarkable  camera's  rare  versatility . . .  from  the 
5.7mm  extreme-wide-angle  to  the  longest  telephotos, 
the  zooms,  and  the  macros. 

ARRIFLEX  CORPORATION  OF  AMERICA 


ARRIFLEX    CORPORATION    of    AMERICA 

257       PARK   AVE.    SOUTH    •    NEW   YORK    10,    N  Ir 
Without  obligation,  I  would  like: 
D  DEMONSTRATION    O  LrTERATURE 
D  on  ARRIFLEX  16  Q  on  ARRIFLEX  35 


name 
company 


address 
city 
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Sl'DNsoRS  AS  \\  I  I  I  \s  pnuluucrs 
of  infill  ni;ili(in;il  motion  pic- 
liucN  fa't|iicnlly  ask,  "uhal  arc  the 
comparative  merits  nf  overseas 
film  festivals?" 

Through  direct  reports  from  oh- 
scrvers  who  have  visited  the  cul- 
tural events  at  Edinburgh  and 
Venice  they  underscore  the  fact 
that  holh  of  these  festivals  are  ex- 
tremely broad  in  concept  —  that 
the  traditional  entertainment  film 
gets  maximum  allentiaii  and  that 
competition  in  this  area  between 
participating  countries  is  especially 
intense,  as  it  is  at  Cannes.  France. 

Kmpliasis  Is  On   F.nliTtainmeiil 

The  Ihmm  motion  picture,  en- 
tering these  competitions,  is  an 
"added  attraction."  Facilities  for 
screening  at  Edinburgh,  for  ex- 
ample, are  restricted  to  compara- 
tively small  audiences  while  larger 
cinema  theaters  present  major 
theatrical  attractions  as  part  of 
Edinburgh's  broad-range  cultural 
program. 

But  one  annual  event  has  now 
become  Europe's  principal  show 
place  at  which  the  Continent's 
best  in  industrial  films  come  into 
direct  and  specializing  competi- 
tion. In  1962.  the  Third  Interna- 
tional Film  Festival,  sponsored  by 
the   Council   of   European    Indus- 


.\N    .VWAims    PROGUAM    WOKTHY   OF   THE   BEST   FROM    U.    S. 

CoiiiK  il  of  Europciin  Indu.sliial  Federation.s 
Invites   U.S.   to  Compete   al    1  hircl   Festival 


trial  lederations  (CElll  uill  take 
place  on  September  2.^-27th  in 
West   Berlin. 

First  Held   in  Rouen,  Turin 

The  first  event  of  this  kind,  held 
in  Rouen,  France,  in  1960  was 
followed  by  the  Second  Festival  in 
Turin.   Italy   last   year. 

In  1961.  the  CEIF,  a  counter- 
part of  the  National  Association  of 
Manufacturers  called  upon  the 
N.AM  to  handle  participating  en- 
tries from  the  llnited  States  and 
a  committee  of  leading  U.  S.  in- 
dustrial film  executives,  largely 
from  within  U.  S.  industry,  assisted 
Janet  R.  Wilkins.  in  charge  of 
Audio-Visual  Programs  within  the 
Manufacturers'  Association  in 
making  the  U.  S.  selections. 

These  films  scored  well,  four 
U.  S.  entries  drawing  top  honors  at 
Turin,  including  the  Grand  Prix 
of  the  Festival. 

German  Indiistr\'  I.s  the  Host 

The  1962  program  at  West  Ber- 
lin is  being  arranged  by  the  Feder- 
ation of  German  Industries  and  the 
Confederation  of  German  Employ- 


ers' Association  as  host  groups. 
Once  again.  Miss  Wilkins  is  clear- 
ing L).  S.  entries  through  a  selec- 
tion conuniltce  of  industrial  audio- 
visual experts.  Here  are  the  details 
for  prospective  entrants: 

Submit   Entries  by  June   1st 

1 .  Films  must  have  been  com- 
pleted since  September  22.  I960. 
Sponsors  or  producers  must  for- 
ward their  prints  for  screening 
committee  review  not  later  than 
June  I,  together  with  a  letter  de- 
scribing the  film.  Letters  should 
also  indicate  the  entrant's  accept- 
ance of  the  Festival's  registration 
fee  of  200  Marks  ( approximately 
$50)  in  the  event  of  its  selection 
as  a  U.  S.  entrant.  No  charge  is 
made  unless  the  jilm  is  one  of  the 
finalists  selected  to  go  abroad. 

2.  Participating  countries  may 
not  enter  more  than  15  industrial 
films  each.  Films  purely  for  en- 
tertainment or  advertising  are  ex- 
cluded from  the  competition.  No 
more  than  four  pictures  may  be 
entered  in  any  one  of  the  following 
Festival   categories; 


(a)  General   Public  suhicc 
industrial,  economic  or  socuii 
lercst;    or    on    specific    indu 
products,  materials  or  projec 
enhance  prestige. 

(b)  "Specialist"  Audience 
jects,  i.e.  films  on  administr 
and  technical  methods  for  incji 
ing  productivity,  effieieni 
output;  automation;  or  the  ; 
cation  of  modern  industrial  tc  ■ 
ques.  Specialist  films  on  ni;iia 
ing  and  sales  techniques  cr  in 
mercial  practices  are  in  this  \u 
gory. 

(c)  "Specialist"  Audience  lii 
eluding  Schools;  films  on  sctit 
fie  principles  and  research  U 
their  application  in  industi\. 

(d)  Industrial  Audience 
jects.  dealing  with  the  huiii.ir  jji 
tor  in  industry,  i.e.  trainir  d 
management  and  work  force. ir» 
vention  of  industrial  accident  ai 
disease;  health  and  welfare  o  ;nv 
ployees.  etc. 

Where  to  Write  for  Dttal 
Entries  for  the  Berlin  FciwI 
and  all  relevant  corresponcha 
should  be  addressed  to  Jani'R 
Wilkins.  Producer,  Audio-Nlui 
Programs,  National  Associatilol 
Manufacturers,  2  East  48th  Sfctt 
New  York  17.  N.  Y. 

First,   second   and   third   \\2t' 


New  Light  from  F& 


»  It's  Lighter! 
»  It  Focuses  the 
beam! 

•  It's  Permanent! 

•  It's  Steadier  in  the 
Wind! 

•  It's  Brighter! 

•  It  Diffuses! 

•  It's  Indestructible! 

•  It  Replaces 
3  Ordinary 
Reflectors! 

Available  Immediately 


250 


00 


Presenting  Ralph  Hoge's  New 

H mi IB^^ II  Reflector 

A  revolutionary  new  approach  to 
outdoor  reflector  lighting  technique. 

FIVE  BRAND  NEW 
PRINCIPLES  ARE  SET  TO  WORK 

Five  brand  new  principles  have  advanced  the  art  of  using 
reflectors  from  an  unwieldy,  difficult  process  to  an  exact 
science  with  all  the  control  and  plasticity  of  using  incandes- 
cent   lighting   equipment. 

The  FIREBALL  is  fabricated  of  two  pressed  aluminum  sheets 
bonded  to  plastic  materials  and  joined  together  at  all  four 
sides.  The  texture  of  the  aluminum  is  formed  by  pressing 
with  lenticular  dies  which  form  a  myriad  of  tiny  prisms.  This 
magnifies  to  the  ultimate  the  light-gathering  power  of  the 
reflector.  The  envelope  formed  by  the  two  joined  reflectors 
is  suspended  from  the  frame  and  an  air  valve  is  tapped  into 
one  side.  By  pumping  air  into  the  envelope,  the  reflectors 
will  "belly  out",  resulting  in  diffusion  and  spreading  of  the 
reflected  light  beam.  As  a  result,  the  beam  can  be  "focused" 
and  controlled  by  the  volume  of  air,  just  like  a  spotlight. 
The  reflector  surface  is  practically  indestructible  — it  can  be 
washed,   polished,   cleaned. 

The  reflector  is  the  standard  4'  x  4'  size,  which  mounts  in 
all  standard  yokes  and  weighs  only  6  pounds. 

WRITE    FOR    BROCHURE 


Florman  &  Babb 
Proudly  Announces 


The  LILLIPUT 


TWIN 

By 
Kliegl  Bros. 

Lighting 


IDEAL 

FOR  TV    REMOTES 

AND  ON  LOCATION  WORK 


1.  Delivers  the  same  intensity  flood- 
lighting as  a  5KW  Fresnel  without  re- 
quiring a  booster  transfofmer, 

2.  Weighs  only  10  lbs. 

3.  Draws  only  11  Amperes  at  120  Volts. 

4.  Uses  new  16  hour  GE  Sealed  Beam 
Quartz-Iodine  Uniflood   Lamps. 

5  Furnished  complete  with  two  lamps, 
dim  bright  device,  and  Barn  Door. 

6.  Sockets  swivel  to  permit  use  in  either 
horizontal  or  vertical  positions. 

7.  One  single  light  beam  (due  to  special 
adjustment  device). 

8.  Available  from  stock. 

Price: 
LiltiputTwin  (without  lamps)  $115.00 
Quartz-Iodine  Uniflood 

Lamps  $9.95  each 

Exclusively  distributed 
by  Florman  &  Babb.  Inc. 


Serving  the 

World's  Finest 

Film  Makers 


Florman  &  Babb 


INC. 


68  West  45th  Street 

New  York  36.  N.Y. 

MU  2-2928 
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j  be  awarded  in  each  category 
ojined  above  and  the  national 
.sty  which  achieves  the  greatest 
xess  on  this  basis  will  be  award- 
:the  CEIF  Grand  Prix.  Each 
.;l|  selected  to  represent  its  na- 
sx's  industries  in  the  Festival 
?l  receive  a  Certificate  from  Fes- 
vl  authorities. 

I'lans  for  1963  call  for  the 
(jrth  Festival  to  be  held  at  Bar- 
Sna,  Spain  as  the  event  moves 
)|i  different  member  country  on 
ai  occasion.  This  program  car- 
t  the  prestige  of  Europe's  lead- 
1,  industrial  organizations  and  is 
lioubtedly  the  most  important 
i^le  event  of  its  kind  for  the 
uness  film  sponsor.  y- 

i^aerl  Coiiipanv  W  ill  Move 
)^ew  Jersey  Headquarters 

;:"he  Gevaert  Company  of  Amer- 
•.\  Inc..  is  moving  to  new  head- 
ilrters  in  Teterboro.  New  Jer- 
;;  Presently  located  at  321  West 
•ji  Street  in  New  York  City,  the 
cjipany  maintains  six  branch 
■fj:es  and  warehouses  throughout 
.ijcountry.  The  new  facilities  will 
ijvide  a  one-story  building  con- 
.yng  225.000  square  feet  on  a 
iicre  plot  of  ground. 

in  making  the  announcement, 
ijie  Aerts.  executive  vice-presi- 
^t  and  general  manager  of  Ge- 
drt  stated.  "The  integrated  facili- 
!•  we  will  have  in  Teterboro 
f'uld  be  a  real  help  to  us  in  serv- 
11  our  customers"  requirements 
ue  effectively  than  before." 

\n  addition  to  the  executive  of- 
ii|S  and  warehouse  facilities, 
l+e  will  be  modern  technical 
u[)ratories  and  darkrooms.  Am- 
iJ  hard-top  parking  will  be  avail- 
b  for  both  visitors  and  em- 
'lyees.  Gevaert  will  occupy  the 
ly  building  later  in  the  year,     i^' 


.Wre 


SPECIALISTS 

AT  YOUR  SERVICE  ! 


"Take  it  from 
me>IT  MAKES 
A  DIFFERENCE!" 


■ence  Produotions  Ends 
Viooialion  \Mlh  RKO  General 

Robert  Lawrence  Productions, 
I.,  has  ended  its  two-year  associ- 
I'ln  with  RKO  General.  Inc.  The 
1  louncement  was  made  by  presi- 
J|it  Robert  Lawrence  and  Hatha- 
*y  Watson,  broadcasting  vice- 
Jsident  of  RKO  General.  Mr. 
Uvrence  will  continue  as  a  con- 
ilant  to  RKO  General.   Inc.  f- 

I  *        *        » 

yby  Alexander   Productions 
Enounces  New  York  Opening 

Kirby  Alexander  Productions, 
''■  has  been  formed  at  225  West 
''  h  Street.  New  York. 

The  new  company  will  produce 
'■vision,  advertising,  public  re- 
'Ons,  industrial  and  educational 
ition  pictures  and  commercials. 
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The  most  efficient  craftsman  i.s  the  .'specialist. 
His  conception  of  quality  is  high.  He  takes 
extra  pains  to  produce  Finest  Quality. 

Color  Reproduction  Company  has  specialized 
exclusively  in  16mm  Color  Printing  for  over  24 
years.  That's  why  Color  Reproduction  Company 
has  achieved  a  Standard  of  Quality  which  has 
long  heen  the  Standard  of  the  16  mm  Motion 
Picture  Industry. 

The  cost  of  your  production  warrants  finest 
quality  prints.  See  what  the  technical  know- 
how  and  production  skills  of  Color  Reproduction's 
Specialists  can  do  for  your  16mm  Color  Prints! 


7936  Sanfa  Monica  Blvd,,  Hollywood  46,  Californii 

Telephone:  OLd field  4-8010 
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I.')!)  IV  Comincnial>  Bid  for  Festival  Honors 

Ciiasl-lo-roasI  Tour  of   Winners  lo   Kollo%t    N.Y.   Festival 


the 
only 
SOUND 

approach 

GLEN  GLENN 
SOUND 

.  .  .  From  original  production 
recording  to  final  optical 
negative. . .  Glen  Glenn  provides 
the  most  complete  facilities 
and  service  to  fit  your 
product. .  .and your  budget! 

Production  Studio  Recording 

Production  Location  Recording 

Narration 

Scoring 

Transfer 

Dubbing 

Optical  Negatives  35nim  and 

35  32  (16mm) 

Magnetic  35mm,  ly/^mmand 

16mm 
Vi  ■  and  Vi"  Sync  Tape 


Glen    Glenn    makes   the 

difference  in  sound  .  .  .  call  or  write  for 

NEW  BROCHURE  .  .  .  just  off  the  press! 


GLEN  GLENN  SOUND  CO. 


662<   Romaine  Street    •    Hollywood    M.  Calif. 
Pt)one:  HOIIywood  9-7221 


Promincnl  advertising  execu- 
ti\cs  on  fi\c  regional  councils  of 
judges  for  the  1^62  American  TV 
Commercials  Festival  have  voted 
on  150  lop  finalists  in  separate 
meetings  conducted  last  month  by 
festival  lOircctor  Wallace  A.  Ross. 
Finalists  in  35  categories  were 
selected  from  1254  film  and  video- 
lape  entries  after  three  weeks  of 
preliminary  judging  in  New  York. 
Rcsioiial  Judging  of  Finalists 
Finalist  judging  in  the  various 
regions  took  place  in  Chicago. 
March  26.  in  the  studios  of 
WBBM-TV:  in  Dallas  on  March 
2S  at  \VF.4A-TV:  Los  Angeles. 
March  30  at  K.TT\  ■.  and  Cana- 
dian judging  in  Toronto  earlier  in 
the  month.  Final  results  are  a  cum- 
ulative average  of  all  regions. 

Of  the  192  companies  who  en- 
tered commercials.  1 1 2  were  ad- 
vertising agencies.  60  were  pro- 
duction companies.  15  were  sta- 
tions or  networks  and  five  were 
sponsors.  The  regional  breakdown 
shows  that  86  entering  companies 
are  based  in  New  York;  25  on  the 
West  Coast;  14  in  Canada;  9  in 
the  Southwest;  22  in  the  Midwest: 
and  36  in  other  parts  of  the  coun- 
try. 

Ceremonies  in  Ma\  and  June 
Awards  luncheons  and  exhibi- 
tions will  be  held  at  the  Waldorf 
Astoria  Hotel.  New  York.  May  4: 
the  Sheraton-Chicago  Hotel.  May 
1 1 ;  the  Park  Plaza  Hotel.  Toronto. 
May  16;  the  Sheraton-Dallas  Ho- 
tel. June  7;  and  the  Beverly  Hil- 
ton. Los  Angeles,  June  13. 

Best  Awards  in  the  competition 
will  be  given  in  each  of  a  probable 
35  product  categories,  plus  Special 
Citations  for  Craftsmanship  in  per- 
haps 10  categories,  and  Special 
Citations  for  best  commercials 
from  special  regions  —  Southwest. 
Midwest.  West  Coast.  Canadian, 
etc.  S- 

Ed.  Note:  Winners  of  the  Festival 
will  be  reviewed  here  next  month. 


.4il  .\gency  &  TV  Station  (iiii<l<- 
.\i<ls  Efficient  Film  Handling 

>  "A  Guide  for  Advertising  Agen- 
cies and  Television  Stations  in 
Handling  Materials  for  Spot  Tele- 
vision Commercials'  is  the  title 
of  a  folder  released  recently  by  the 
Station  Representatives  Associa- 
tion as  a  joint  recommendation  of 
SRA  and  the  American  Associa-  1 
tion  of  Advertising  .Agencies. 

The  purpose  of  the  "Guide" 
is  to  promote  greater  efficiency  in 
the  handling  of  film,  video  tape 
and  other  materials  sent  by  agen- 
cies to  stations  for  use  in  TV  com- 
mercials. The  five-page  folder  is 
organized  in  two  sections  —  a 
guide  for  agencies  on  specifications  I 
of  materials,  how  many  copies  to 
ship,  and  when  and  how  to  ship 
them  —  and  a  guide  for  stations 
on  handling  materials  and  instruc- 
tions before  and  after  telecast. 

Copies  of  this  informative  book- 
let may  be  had  from  either  the 
Station  Representatives  Associa- 
tion. 366  Madison  Avenue.  New 
York,  or  the  .-Xmerican  Associa- 
tions of  Advertising  Agencies.  420 
Lexington  Avenue.  New  York  17. 

*       *       * 
(Careers   in   Fashion   Industry 
Outlined  in  !New  Color  Film 

A  career  guidance  film  about  the 
fashion  industry  has  been  made 
available  on  a  national  free-loan 
basis  through  Sterling  Movies 
U.S.A.  to  student  audiences  by  the 
Fashion  Institute  of  Technology. 
New  York. 

Fashion  /.v  Everybody's  Business 
describes  the  many  rewarding  ca- 
reers open  in  the  multi-million  dol- 
lar a  year  business  world  through 
the  Institutes  two-year  course  of 
study.  The  film  explains  the  varied 
curricula  of  the  college  which  leads 
to  certificates  in  merchandising, 
design,  communications  and  man- 
agement. It  also  points  up  the  op- 
portunities which  are  continuing  to 
develop  within  international  fields. 


WILL  YOUR 
NEW  EMPLOYEI 
START  ON  THE 
RIGHT  FOOT? 

Slidefilms  Assure  Accura< 


Festivol  Director  Wolloce  Ross  and  judges  view  TV  finalists  in  Manhattan. 


One  of  the  main  causes  of  emplil 
turnover  is  the  lock  of  clear) 
instruction.  The   supervisors'   co 
induction    of    new    employees, 
accurate  insfrucfion  as  to  the  pnl 
job    requirements,     result    in    b 
work,     improved     productivity, 
greater    contentment    among 
personnel. 

"INDUCTION  AND 
JOB  INSTRUCTION'! 


is  one  of  a  series  of  8  sound  s 
films  especially  created  to  ins 
on  the  various  focets  of  the  si 
visors'  role:  — 

SUPERVISOR   TRAINING 
HUMAN  RELATIONS' 

Write  today  for  other' 

titles  in  the  series 

and  details  concerning; 

a  preview. 

(7«/r/fr/  RIM  M/'«//« 

ROCKET 


N*aii>^  «* 

PICTURE! 

6108    Santa    Monica    Boulev(' 
Hollywood   38,  California 
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Business  Screen  Mag\?>e 


Ozalid  sets  the  world's  standard  for  overhead  projection 


Projecto-Printer"'  40  makes  perfect 
transparencies  from  maps,  pictures 
or  drawings  in  minutes. 


Vary  transparencies  with  14  basic 
image  and  background  colors  on 
Projecto-Viewfoils  and  ottier  Ozalid 
specialty  films. 


AABBCCDDEEEE 
FFGGHHU'UKLL 


*-      -^ 


Ozalid  accessories  include  Projecto- 
Mounts,  tracing  pads,  re-usable 
Planotype  lettering,  and  other  tools 
-to  make  any  job  easier. 


New  Porta-Lite  7  makes  the  Ozalid 

OVERHEAD  PROJECTION  SYSTEM 

more  effective  than  ever! 

Everyone  grasps  your  ideas  faster  . . .  understands  more  clearly 
when  you  project  7x7  inch  color  transparencies  in  full  room  light 
with  the  revolutionary  new  Porta-Lite  7— the  smallest,  brightest, 
ready-to-use  portable  overhead  projector  ever  designed !  Or  use  the 
compact  new  Porta-Lite  10,  companion  to  the  Porta-Lite  7  for 
10  X  10  inch  transparencies.  Both  Porta-Lite  projectors  stay  set  up 
always— there's  no  assembly.  A  single  handgrip  and  aluminum-light 
construction  makes  them  easy  to  carry.  Prejiare  transparencies  on 
color  foils  in  minutes  with  the  Ozalid^  Projecto-Printer  40  or  the 
Ozalid  Diazo  copier  in  your  repro  department.  Everything— foils, 
mounts,  lettering,  processors,  projectors— to  meet  any  overhead 
projection  requirement  is  yours  from  Ozalid. 


Send  this  coupon  today! 

OZALID,  Dept.  422 
Johnson  City,  New  York 
Gentlemen:  Send  complete  illus- 
trated information  on  Ozalid  Over- 
head Projection  System  equip- 
ment and  name  of  nearest  Ozalid 
Audio-Visual  Dealer. 


Name 

Firm 

Address. 
City 


^Zone State_ 
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WASHINGTON  FILM  COMMENTARY 


by  Mary  Finch  Tanham 


Washington 


Here's   the  d   Jet"   teom 

pictured  in  „   .^^  .^    :.om  "Breoking 
the  Languoge  Barrier"  (see  belowi. 

ONE  OF  THE  Best  people-to- 
pcople  films  to  hit  Wiishins!- 
lon  in  many  years  has  been  pro- 
duced by  the  U.  S.  Air  Force  and 
was  a  finalist  nominee  in  Holly- 
wood's recent  Academy  Awards 
as  a    "Best  Short  Subject." 

The  picture.  Breakint;  the  Lcini'- 
inii-e  Barrier,  has  as  it  thesis  "sky 
language"  is  universal  and  can 
bridge  the  gap  between  men  and 
nations.  Combining  some  anima- 
tion and  plenty  of  live  action,  the 
film  documents  a  brief  encounter 
between  a  holiday-spirited  crowd 
at  a  Japanese  airfield  and  the  fam- 
ed aerial  acrobatic  "Thunderbird 
Jet"  team  from  the  United  States. 

In  breath  -  taking  color  sequ- 
ences, the  gyrations  of  the  Thun- 
derbirds  are  filmed  from  every 
angle,  watching  the  performance 
through  foreign  eyes. 

Produced  by  the  Air  Photog- 
raphic &  Charting  Service  group 
based  at  Lookout  Mountain  in 
Southern  California,  the  film  is 
nearly  devoid  of  an  Air  Force 
"pitch."  even  though  there  are 
planes  in  almost  every  scene  and 
a  long  sequence  featuring  the 
young  pilots  of  the  TBirds.  Rather, 
there  is  a  glorious  sense  of  pleas- 
ure that  someone  back  in  Washing- 
ton thought  up  the  idea  of  taking 
the  air  show  to  Japan. 

This  film  was  lensed  with  simpli- 
city and  purpose.  It  provides  its 
American  viewers  with  rather  un- 


expected insight.  Hopefully,  it  may 
also  affect  those  in  the  Orient  the 
same  way.  for  this  film  really  car- 
ries a  message  from  one  people  to 
another. 

.;:  *  * 

Him  lo  -S/ioir  "f.S.  al  Best" 

in  Soiillifost  Asia  Campaigns 

.  .  .  Audio-visuals  are  definitely  in 
the  picture  in  a  Defense  Depart- 
ment memorandum  to  US  Army 
soldiers  in  the  guerilla-infested 
areas  of  Southeast  Asia.  In  ad- 
visory instructions  issued  by  the 
Office  of  the  .Assistant  to  the  Se- 
cretary of  Defense  (Special  Oper- 
ations), aggressive  "military  civic 
action"  is  advocated  as  an  impor- 
tant part  of  our  fight  against  the 
Reds.  One  recommendation  is 
that  generators  and  projectors  be 
utilized  in  the  host  countries  so 
that  local  and  American  films  can 
be  seen  by  villagers. 

Using  those  films  with  a  "simple, 
direct  theme  showing  us  at  our 
best"  is  considered  good  counter- 
guerilla  planning.  Hundreds  of 
films  produced  by  our  non-thea- 

Members   of   the   TBird    group    meet 

jripnnpse    fri^s    nt    fieM    ofter    show 


>|j.rriilriic    l(ri    lUiMiic^s  St rccll 

trical  industry  should  fit  into  this 
category — after  all.  what  better 
friendship  can  we  offer  than  to 
make  available  materials  which 
teach  ami  entertain  at  the  same 
time? 


Arliralr  Civil  Di-jt-nsf  Films 
Tlirtiiif!h  IHslrihiilion  liy  Army 

Many  in  Washington  have 
pondered  the  fact  that  there  are 
disturbingly  few  educational  and 
informational  government  films 
about  civil  defense.  How.  they 
say.  can  the  public  make  up  its 
mind  about  fallout  shelters,  blast 
shelters,  stockpiling,  etc..  unless 
the  facts  are  shown  on  TV,  in 
movie  chains,  and  at  club  meet- 
ings? Certainly  the  past  education- 
al program  has  not  utilized  films 
to   their   best   advantage. 

It  has  recently  been  announced, 
however,  that  the  Department  of 
Defense  has  assumed  the  responsi- 
bility for  civil  defense  and  will 
distribute  through  the  Army  Film 
Distribution  and  Utilization  Sys- 
tem all  available  Office  of  Civil 
Defense  motion  pictures.  These 
films  will  be  stored,  booked,  loan- 
ed, and  shipped  according  to  the 
same  procedures  established  for 
other  Department  of  Defense 
films.  The  same  system  will  also 
be  employed  for  motion  pictures 
of  the  Office  of  Emergency  Plan- 
ning. 

It  can  be  hoped  that,  by  lump- 
ing together  all  present  DOD 
films  relating  to  civil  defense,  and 
by  adding  other  up-to-date  educa- 
tional pictures,  and  by  distribut- 
ing these  through  the  Army's  wide. 
streamlined  service,  the  public  will 
be  able  to  form  a  better  image 
of  our  civil  defense  capability 
today. 


Governmrnl.  Tradf  Croup 
See  Latest  in  AV  Equipmt 

.  .  Representatives  from  go 
ment  agencies,  professional 
ties  and  industry  will  be  inter 
in  the  announcement  that  thi 
nual  .Audio-Visual  and  Pic 
Equipment  Show  has  been  s< 
uled  for  the  Sheraton  Park  1 
in  Washington  D.C.  on  Nove 
6.  7.  and  8.  1962. 

Always  well-attended,  this 
is  considered  by  commercia 
hibitors  as  the  ideal  place  to 
sent  the  latest  equipment  to 
ernment  contractors  and  educ 
in  the  capital  city  area.  Be- 
space  has  been  limited  in  the 
additional  facilities  have 
made  available  in  the  Exhibit 
of  the  Sheraton  Park. 

The  affair  is  being  pres 
under  the  auspices  of  Trade 
ciates.  Inc..  2818  Penna. 
N.W.  Washington  7.  DC.  a 
cooperation  with  the  WashL 
Section  of  the  Society  of  M 
Picture  and  Television  Engii 
The  exhibit  will  be  open  to 
the  equipment  field  and  qi 
are  invited. 


Camp   Fire   Girls   Premi 
50th    Anniversary    Srrollfi 

.  .  .  Washington  educators  re 
ly  met  in  the  elegant,  moder 
ditorium  of  the  American 
elation  of  University  Wora« 
view  the  unusual  new  "Scroll 
series  of  the  Camp  Fire  Girls 
The  four  films  viewed  wen 
results  of  three  years  of  piom 
experimentation  by  the  Camf 
Girls  staff.  Scroll  Film  Indu; 
psychologists,  educators,  com 
ications.  specialists,  anthro 
gists,  artists  and  an  industrii 
gineer. 

According    to     Miss    Wii 
Brown  of  CG  National  Head 
ters.  65  Worth  St..  New  Yor   ' 
N.Y..  the  project  has  been 
pletely     successful     and     priM 
psychologically  sound  inl  rn  •' 


jCERs 


TELIC.  INC.   ■  FILM  CENTER  •  630  NINTH  AVENUE,  NEW  YORK  36.  N.  Y. 


CLWOOO   SieGEL,  PrttiOtnt  i  t^ecuf'ft  D'rfclor 

CDWAno  F    eOUOHTON.  Vtce  Prtl'OtM  d  Erttulivt  ProHuctt 
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Business  Screen  Mac.aS'I 


i  clarity,  charm  and  the  emo- 
,1  impact  that  makes  learning 
|ble.  (For  this  50th  Anni- 
Jry  year,  the  CG"s  planned  on 
iiring  eight  film  strips,  decided 
broils  were  more  suitable. ) 
toUfilms  are  an  original  vis- 
lid,  operating  in  continuous 
pntal  flow,  at  controlled 
il,  providing  motion  without 
iition.  With  a  perfectly  simple 
use  projector  (very  light),  a 
lof  film,  and  a  blank  wall. 
V  Fire  counselors  can  pack  a 
i'  wallop  into  a  meeting. 
Be  new  technique  is  being 
jnized  closely  by  those  in  in- 
1/  who  are  concerned  with 
idting  specific  concepts  in  a 
[.  cheap,  dynamic  way. 
*  *  * 

iSwartz.  James  Elheridge 
.'•IT  Posts  at  Si)ace  Agenry 

Don  Swartz  has  been  named 
il,  Educational  .Audio-Visual 
1  :h  of  the  Office  of  Education- 
F)grams  &  Services  of  the  Na- 
1  Aeronautics  and  Space  Ad- 
i;ration.  NASA  has  also  an- 

I  ed  that  James  Etheridge, 
r  rly  in  the  Motion  Picture 
;tin,     AFOOP.     Headquarters 

dr  Force,   has   been   named 

II  of  the  Motion  Picture  Pro- 
:lm  Section  of  the  Space  Agen- 
sl  Educational  Audio-Visual 
jih  of  OEP&S. 

n  d-Winning  "Project  Hope'' 
';  Helps  Raise  $.S2,000.' 

.  "ive  hundred  Washingtonians 
ic  552,000  to  see  the  documen- 
y  Project  Hope  this  month  at 
Eld  raising  affair  for  the  sea- 
ri  medical  aid  program.  H. 
e:i  Bixby.  president  and  gen- 
ii manager  of  the  Ex-Cell-O 
ir )ration.  which  sponsored  the 
r\  was  presented  a  citLition  by 
•.  'illiam  B.  Walsh,  who  found- 

'  e  people-to-people  project. 
*         .-ij  * 

'iage  That  Refuses  to  Die" 
IT  res  Gallant  Father  Hoa 
.  lit  is  a  well  know  fact  that 
e  wives  in  South  East  Asia  are 
sdated  with  films  of  all  types, 
ncjthose  in  the  jungles  of  Viet 
ariare  due  for  excitement  when 
ey  suddenly   see   themselves   in 

n^v  16mm  documentary.  The 
mjvas  produced  by  Stan  Atkin- 
nKCRA  TV  in  Sacramento, 
iliirnia.  who  became  interested 

fther  Hoa  of  Viet  Nam  when 
'  ad  an  article  about  him  in 
e  Saturday  Evening  Post. 
itlr  Hoa's  actions  as  a  religious 
id-,  civic  leader,  military  plan- 
■r  id  tactician,  prompted  Atkin- 


son to  make  The  Village  That 
Refuses  To  Die.  a  film  which  is 
causing  wide,  favorable  comment 
in  the  Pentagon. 

*  *  * 

Ten  Films  in  Preparation  at 
Scripts  hy  Oeveste  Craniliicci 
.  .  .  Scripts  by  Oeveste  Granducci. 
Inc..  Washington's  oldest  script- 
writing  firm,  is  scripting  ten  new- 
films  this  month  on  subjects  which 
range  from  blue  laws  to  submarine 
rockets.  They  include:  One-Day 
Criminal  for  the  Seventh  Day  Ad- 
venlists.  and  Siibroc  for  the  Naval 
Ordnance  Laboratory 

Granducci"s  staff  is  also  writing 
a  public  relations  film  for  the  Med- 
ical College  of  Virginia  titled  Sec- 
ond Blessing  ( which  is  health ) . 
Just  To  Be  Needed,  which  will 
be  produced  by  National  Film 
Studios.  Inc.  of  Washington  D.C., 
is  about  military  nursing  and  is 
sponsored  by  DACOWlfs.  Block 
That  Kick — In  the  Teeth!  is  the 
intriguing  title  of  a  Public  Health 
Service  film,  and  Siitn  of  the  Parts 
will  be  for  Westinghouse  Electric 
Corporation.  General  Motors  In- 
stitute is  going  to  film  Express  To 
Destiny,  and  the  Farm  Credit  Sys- 
tem will  produce  Credit  Where 
Credit  Is  Due. 

Through  the  Robert  E.  Wilson 
advertising  agency  in  New  York, 
Granducci  will  also  write  an  in- 
formal film  for  one  of  the  leading 
pharmaceutical  houses  on  one  of 
the  current,  gossipped-about.  front 
page  drugs  .  .  . 

Bonanza  .4ir  Lines  to  Bid  for 
W  estern  Travel  W  ilh  Meir  Film 

.  .  .  Like  to  go  to  the  mountains 
for  a  vacation?  Like  to  go  to  the 
sea?  Soon,  after  viewing  a  new  28 
minute  film,  you'll  probably  stand 
up  in  the  family  fight  and  hold 
out  for  Bonanzaland — a  glorious 
Utopia  which  includes  California. 
Nevada.  Utah  and  Arizona.  Bon- 
anza Air  Lines  in  Las  Vegas.  Ne- 
vada is  going  to  produce  the  28 
minute  color  film  of  the  exciting, 
beautiful  West  —  with  a  special 
challenge  to  other  airlines  for  di- 
lect  tie-in  service. 

In  other  words,  they  want  to 
make  it  possible  for  you  to  stand 
at  an  airline  ticket  counter  on  a 
muggy  day  in  Washington,  plunk 
down  a  bit  extra  on  your  fare 
ticket,  and  take  home  an  open 
ticket  which  will  let  you  —  at 
the  drop  of  a  wet  bathing  suit  — 
fly  over  and  explore  the  four  big 
western  states.  Washington  Video 
will  produce  the  film  and  it  is 
being  written  by  Coe-Peacock. 
inc.  of  Washington.  (Coiu'd.) 


We  can  count  our 
satisfied  clients 
with  one  finger . 
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Sound    •  Laboratory  Services  •  Editorial 


Capital 

CAPITAL  FILM  LABORATORIES.  INC. 

1905  FAIRVIEW  AVENUE.  N    E. 

WASHINGTON  2.  0    C. 

PHONE  LAWRENCE  6-4634 


IN  WASHINGTON: 

Pallprns  for  Scienre  Teaching 
Reporlfil  in  "A  Probing  Mind" 

.  .  .  A  Frohini;  Minil  is  the  title 
of  a  new  film  report  on  current 
patterns  of  teaching  High  School 
Science.  Through  actual  classroom 
scenes,  the  film  delves  into  the 
aims  of  science  teaching  in  modem 
schools.  More  specifically,  a  space 
age  educational  environment  — 
which  includes  films,  tv..  record- 
ings, teaching  machines  and  well- 
equipped  laboratories  —  is  depict- 
ed. 

The  film  was  produced  by  the 
National  Educational  Television 
and  Radio  Center  pursuant  to  a 
contract  with  the  US  Office  of 
Education  under  Title  VII  of  the 
National  Defense  Education  Act. 
It  is  available  for  loan  from  most 
State  Departments  of  Public  In- 
struction and  may  be  rented  from 
many  film  libraries.  It  is  cleared 
for  TV  and  has  been  shot  in  1 6mm 
black  and  white. 


Gorfrniiifnl-Si)on!i»refl  Slitfly 
on  h'liliirf  oj  Educational  T\ 

.  .  .  Of  special  interest  to  those  in- 
volved in  educational  audio-visuals 
is  a  brand  new  37.*;  pp  report  pre- 
pared and  published  by  the  Insti- 
tute    for     Communications     Re- 
search. Stanford  University  for  the 
US   Office   of   Education,    of   the 
Department  of  Health.  Education 
and  Welfare.  Titled  "Educational 
Television:  The  Ne,\t  Ten  Years", 
this  study  takes  a  hard  look  at  the 
problems  and  potential  of  ETV  in 
the  future.  Its  purpose:  to  sum  up 
what  current  instructional  TV  can 
and  can't  do.  This  report  was  in- 
stigated in  1960  by  Dr.  C.  Walter 
Stone.  Director  of  the  Educational 
Media   Branch   of   USDE.   whose 
office  commissioned  the  study  by 
experts   in   the   following   groups: 
National    Association    of    Educa- 
tional Broadcasters.  University  of 
Nebraska.  Institute  for  Communi- 
cations Research,  at  Stanford,  and 
the   National   Educational   Televi- 
sion and  Radio  Center. 


I  SOE  .\ames  Indiana  Schoo 
.\alional  film  Center  for  De 

The  Office  of  Education 
announced  that  the  Indiana  S 
School  for  the  Deaf  will  serve 
the  future,  as  the  National  I 
Center  for  the  Deaf.  Informa 
about  captioned  films  may  be 
tained  from  this  depository. 

i.\(c))/    IViiiliinglon  miles  on  other  p 


PROFESSIONAL 

TITLE  Typographers 

and 

Hot-press  Craftsmen 

SINCE    1938 

U'riu/cr  FREE  hfx  ch^Tl 


ULALITY-HILT 

Film  Shippinq  Cai 

•  Best  quality  domestic  filj 

•  Heavy  steel  corners  for 
added  protection 

•  Durable  1"  web  straps 

•  Large  address  card  hole- 
with  positive  retainer  sprii 

•  Sizes  from  400'  to  200( 

OTHER   "QUALITY-BILT"    ITtN 

Salon  Print  Shipping  Cases 
Sound  Slidefilm  Shipping  Cas.. 

(for  Transcriptions  &  Filmsi: 
2"  X  2"  Glass  Slide  Cases 
Filmstrip  Shipping  Cases  (ho: 

to  6  strips  plus  scripts) 

Write  direct  to 
nuinufacturer  for  catalof 

WM.  SCHUESSll 

361  W.  Superior  St.,  Chicago 


KNIGHT  TITLE  SERVICE 

145  Wesl   45lh   Si.,  New  York,   N.Y. 
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location  proiuttion  \ 
35il6mm-b&i^e 

1/6  New  Montgomery  iH 
tvl-82?S 


26 


Business  Screen  M.^ga"' 


^RADIANT'S 

chemieal 
de  velopment 
laboratory 


ANOTHER  REASON  WHY 

THE  WORLD'S  BEST  PROJECTION  SCREENS 

ARE  MADE  BY  RADIANT 

One  of  the  many  reasons  why  Radiant  continues 
to  lead  in  the  manufacture  of  Projection  Screens 
can  be  seen  here  in  this  completely  equipped 
chemical  development  laboratory. 
Here  are  just  a  few  of  the  investigations  and 
experiments  that  are  being  carried  on  by  Radi- 
ant's research  team  of  engineers  and  technicians. 
— Tests  for  the  development  of  new  lenticular 
and  beaded  screen  surfaces.  Pictured  here  is 
a  goniophotometer  being  used  to  chect<  the 
reflective  quality  of  a  run  of  silver  lenticular 
fabric. 
—Formulations  of  coating  compositionsfor  screen 
surfaces  which  will  improve  reflectivity,  light 
stability  and  mildew  and  flame  resistance. 
—New  techniques  for  producing  beaded  sur- 
faces by  spray  coating. 
—Quality  control  testing  of  incoming  raw  mate- 
rials to  assure  that  they  meet  high  manufac- 
turing quality  standards. 
—Environmental  testing  to  determine  dimen- 
sional stability  of  fabric  under  fatigue  and  a 
range  of  conditions. 
Research  and  development  facilities  like  this 
chemical  laboratory  are  the  reason  why  Radiant 
Projection  Screens  are  recognized  and  preferred 
by  consumers  and  dealers  alike  for  their  quality. 


RADIANT 

Manufacturing  Corp. 

8220  North  Austin  Avenue,  Morton  Grove,  Illinois 
Subsidiary  of  United  States  Hoffman  Machinery  Corp. 
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What  .s  Ahead  on  the  Meeting  Calendji 


SERIES  SEVENTY  ISmin  SOUND  PROJECTORS 


outstanding  for  performance, 
simple  to  operate, 
easy  on  film . . . 


There's  a  lot  to  like  about  the  way  a 
Kalart,  Victorshowsyour  16mm  sound 
films.  Picture  quality  is  brilliant. 
Sound  is  superb.  Special  features  pro- 
vide for  simplicity  of  operation  and 
protection  to  valuable  films.  But  of  all 
the  reasons  for  choosing  a  Kalart  \'ic- 
tor,  the  projector's  dependability 
comes  first  with  most  people. 

What  is  there  about  a  Kalart 'Victor 
that  makes  it  so  dependable?  For  one 
thing,  its  basic  design  ensures  trouble- 
free  performance  with  such  features 
as  large  single  drive  sprocket,  station- 
ary sound  drum  and  self-aligning  pull- 
downs.  There's  nothing  temperamen- 
tal about  a  Kalart/Victor.  Another 


reason  is  the  high  standards  each 
projector  must  meet.  For  example,  no 
Kalart  Victor  ever  leaves  the  factory 
unless  it  has  passed  a  rigid  inspection 
after  6  hours  of  continual  operation. 
Decide  now  to  see  your  Authorized 
Victor  Audio-Visual  Dealer  for  com- 
plete information  about  the  one  16mm 
sound  projector  you  can  really  de- 
pend on.        

Free  booklet  — "How  Industry  Profits 
from  Films."  Covers  use  of  audio- vis- 
uals in  every  phase  of  business.  Send 
now  for  your  copy.  Address  your  re- 
quest to  Victor  Animatograph  Corp., 
Dept.  1IJ\' 


World's  Most  Experienced  Monufacturer  of  16mm  Projectors 
VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PIAINVILLE,  CONNECTICUT 


July  11-24  New  Dales  of  the 
.>lli    \  aiicouver   l-'iini    F<->lival 

July  I  1th  through  24th  ;ire  the 
new  dates  lor  the  Fifth  V;mcouver 
Interniitioniil  Film  Festival,  con- 
firmed this  month  by  Film  Com- 
mittee Chairman  Eric  Gee. 

The  new  schedule  provides  two 
weekends  to  accommodate  more 
out-of-town  patrons  and  provides 
additional  opportunities  for  semi- 
nars, discussion  yroups  and  meet- 
ings. 

Formal  appro\al  from  the  In- 
ternational Federation  of  Film  Pro- 
ducers' Associations  in  Switzer- 
land has  been  received  and  invita- 
tions to  participate  have  been  sent 
to  embassies,  film  societies  and 
film  producers  throughout  the 
world,  U' 

Aiiili<>-\  isuals  in  Space  .4ge 

lo  Be  IS'AVA  Convention  Theme 

•"■-  Audio-Visuals  in  the  Space 
Ai>e  has  been  chosen  as  the  theme 
of  the  22nd  Annual  National  Au- 
dio-Visual Convention  and  Exhi- 
bit. July  2l-2.'i.  1962.  at  the  Mor- 
rison Hotel  in  Chicago.  According 
to  Hal  Fischer,  convention  general 
chairman,  the  theme  is  intended  to 
suggest  the  parallel  importance  of 
the  increasing  role  of  communica- 
tions in  the  progress  of  mankind 
and  the  increasing  role  of  audio- 
visuals  in  the  progress  of  commun- 
ications. 

It  is  predicted  that  the  conven- 
tion will  attract  a  record  atten- 
dance in  '62.  A  major  feature  will 
be  the  National  Audio-Visual  Ex- 
hibit which  is  expected  this  year 
to  include  250  booths.  Firms  in- 
terested in  exhibiting  may  request 
data  from  James  Hulfish,  Exhibit 
Manager,  NAVA,  1201  Spring 
Street.  Fairfax.  Virginia.  Q- 

Hiolo^i<-al  Photographic  .\g^n. 
liol(l!>  <!onlVrence  August  20-24 

if  An  extensive  review  of  the  uses 
of  photography  in  science  will  be 
presented  by  the  Biological  Photo- 
graphic Association  and  the  Uni- 
versity of  California  Extension  in 
San  Francisco  August  20-24. 

The  program,  designed  for  per- 
sons who  use  photography  as  a 
tool  in  research  and  industry,  in- 
cludes a  review  of  the  physical  sci- 
ences which  concern  the  scientific 
photographer,  a  study  of  applied 
scientific  photography,  and  a  sur- 
vey of  new  developments  in  tech- 
nology. 

Motion  pictures  and  a  display  of 
still  photography  will   supplement 


the  conference.  Persons  whiv 
lo  submit  visual  materia 
write  to  Thomas  S.  Masiji 
Stanford  University.  Stanfonk 
ifornia.  before  June  30.  Aw 
plete  conference  schedule  al 
lollmenl  forms  may  be  ob 
fiom  University  of  Californ 
tension.  Berkeley  4.  Calif 


f 


Annual  -SPSE  Meet  Scli.di 
.May  11-17  in  Boston.  Ma 

"  The  annual  meeting  of  t 
ciety    of    Photographic    Sci(t 
and  Engineers  is  scheduled  d 
held  at  the  Hotel  Somerset B 
ton.  Massachusetts.  May  1 1 11 

The   rapid  expansion   of 
tific  photography  and  its  s 
ized  techniques  with  empha 
Aero  Space   Photography   \ 
the  theme  of  the  meeting  w 
being    co-sponsored    by    ih 
Force   Cambridge   Research 
oratories.   The  program   \vi! 
sist  of  the  presentation  oi 
papers,   an   exhibit   of   l 
used  particularly  within  i: 
graphic  industry,  and  a  en 
exhibit  of  photographic  cu 


THE    SERVICE    CI  .\ 

Disploy  advertising  in  this  :,-  ■ 
Center  is  ovailoble  ot  specui  j  . 
Address  inquiries  to  Chicogc   :ff.. 


Wanted:  U.S.  Agent  foi 
Latin-American  Studio 

Latin     .American    studio  t- 
quires     U.     S.     agent     c^b- 
lished    in    New    York    ,i . 
Must  be  animator  and   I 
considerable     experience  . 
film   spot   commerciaN     I 
lance  status  is  possible    N 
imum  fee  guaranteed  ^2 
per    month.    Send    relc  ,i 
to:   L.  E.  4332501.   P    I 
tante  —  C.  Central.   IUk 
.Aires.     Argentina.     Soijk 
America. 


PRODUCTION  IN  FAR  E.S1 

American  Nisei  with  widtSi- 
perience  in  motion  pictupin- 
dustry.  still  and  movie,  avaibk 
for  assignment.  Reads,  v  le- 
and  speaks  fluent  Japanc-eiO- 
gauge.  Personal  contacts  iiJ» 
pan.  I.ATSE  Camera  local  r  IB- 
ber.   References  galore,  Wte: 

Box    BS-62-2A 
BUSINESS   SCREEN    MAGANf 

7064   Sheridon    Rd,  •  Chicagc  ^ 
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K  riKi;.s 


r;i  excerpt  from  Pdrlltcnuns  first 
lent  Propo.fcil.  It  still  seems  to 
ply  .  .  . 

WHY  SHOL'LD  YOU 
HAVE  A  MOVIE? 

jbably  you  sliould  iiol  have  a 
ovie. "  But  your  company  might 
i.)fit  substantially  by  having  a 
il,  designed  to  do  a  specific  job 
informing,  persuading,  or  in- 
ring  —  a  tool  whicli  for  certain 
mg  reasons  is  packaged  on  long 
row   strips    of    cellulose    acetate. 

'l  is  is  not  meant  to  be  whimsical; 

1}   difference    between    a    "movie" 

a     "Film     Tool"     is     fSO°.      A 

ovie"   is   made   to   entertain  —  a 

m    Tool    is    designed    to    inform 

i   persuade.       A    "movie"    is    ad- 

H'ssed   to   an   audience    —    a   Film 

II  jI  is  designed  for  work  with  i'i- 

ijidiifl/.s  and   small,   common-inter- 

^juups.      A  "moNie"  often  must 

-.  y  down  to  a  mass  audience,  and 

i  St    excite    their    interest    in     its 

.  iject  by  entertainment  tricks  and 

I'ices  —  the  Film  Tool  addresses 

lelected    target     group,     assumes 

existing    interest    in    its    subject 

i|ieh    does    rjcit    need    artificial    ex- 

ng,   and   assumes   a  determinable 

.lel  of   intelligence,    alertness,    and 

-  information  in  its  viewers. 

\J 

'ly  package  this  Tool  on  fihn? 
•it,  because  film-in-motion  is  the 
1  y     medium     which     guarantees 

I  attention  to  the  entire  message; 
printed    advertisement,    no    T\' 

il  w,  no  brochure,  not  even  the 
St  hypnotic  salesman  can  per- 
de    a     prospeetise    customer    or 

)iever  to  sit  in  a  quiet  room  for 
or  .30  minutes  and  concentrjite  on 
film  message. 

:  ice,  film  can  get  over  our  whole 
ty  —  and  get  it  over  in  the 
:i  It  logical  progression  of  the  mes- 

e-points,  without  the  prospect 
ling    a    chance    to    interrupt    or, 

se,  to   skip   ahead. 

n  is  free  of  the   need   to   waste 

e  on  attention-getting  "stoppers," 

)  ause  the  \iewer  is  already  seated 

i:l    attentive.        Film    "carries    its 

tiger  in  its   tail,"  i.e.,   in   its  resi- 

il  impression,  and  hence  can  im- 

nt   necessary,    but   perhaps   dull, 

(jndational  material  up  front  with 

II  effectiveness  impossible  in  any 
>(er  medium. 

il  —  and  perfiaps  most  impor- 
citly  —  film  implants  its  impres- 
:i|i  in  the  fonn  of  picture-images. 
\i  since  people  tend  to  remem- 
)i  what  they  see  rather  than 
'Vjt  they  hear,  the  impressions 
iifle  by  film  ha\'e  a  better  chance 
oj?ndure. 

—Cap  Palmer 

PiRTHENON   PICTURES 

-'(5  Temple  St.       •       Hollywood  26 
Dunkirk    5-3911 


6lh  Inlernatiunal  Congress 
on    Iligh-Speeil  Photofjrapliy 

The  6th  International  Congre 
on    High-Speed    Photography    w 
be   held  September    17-22,    1962, 
at   the   seaside  resort  of  Scheven- 
Ingen.   in  the   Netherlands.  A  fu 
program     of     activities     including 
two  exhibits,  technical  sessions  and 
a  social  program  have  been  plan- 
ned. 

Session  topics  which  have  been 
approved  include:  High-Intensity 
Light  Sources;  Materials  for  High- 
Speed  Photography;  Intensifica- 
tion Techniques;  and  Values  and 
Problems  of  High-Speed  Photog- 
raphy. A  simultaneous  interpreta- 
tion system  in  English.  French, 
German  and  Russian  will  be  avail- 
able at  all  sessions. 

A  brochure  containing  detailed 
advance  information  is  available 
from  either,  the  Secretariat,  6th 
International  Congress  on  High- 
Speed  Photography,  14  Bui^ge- 
meester  de  Monchyplein,  The 
Hague,  Netherlands,  or  U.  S. 
Deputy  Chairman  Max  Beard, 
10703  E.  Nolcrest  Drive,  Silver 
Spring,   Maryland.  ^ 

NVPA  F'oriiis  Chicago  Chapter, 
Don  Smith  Eleeted  President 

■V  The  National  Visual  Presenta- 
tion Association  has  announced 
the  formation  of  a  Chicago  Chap- 
ter. At  the  January  organizational 
meeting  of  the  Chicago  Chapter 
(the  first  local  chapter  to  be 
formed  outside  of  New  York) 
these  officers  were  elected: 

President,  Donald  Smith,  Inter- 
national Harvester;  Vice-president 
(User  Members),  Joe  McDonagh, 
Young  &  Rubicam;  Vice-Presi- 
dent (Trade  Members)  Howard 
Turner.  DuKane  Corporation;  Sec- 
retary. Norman  Lindquist.  Fred 
Niles  Communications  Centers 
and  Treasurer,  Blair  Adams,  Mc- 
Kinsey  &  Co. 

The  Chicago  Chapter  holds 
meetings  the  second  Tuesday  of 
each  month  at  Allgauer's  Heidel- 
berg restaurant  at  12  noon.  Pros- 
pective members  are  invited  to 
drop  in  and  get  acquainted.  The 
present  roster  includes  represen- 
tatives from  thirty-eight  member 
companies.  IJI' 

*        *        * 

Plastic  Reel  &  Core  Names 
Bravernian  as  Sales  Manager 

"'■  Allen  Braverman  has  been  ap- 
pointed sales  manager  of  Plastic 
Reel  and  Core,  Inc.,  New  York. 
Mr.  Braverman  has  recently  been 
a  packaging  engineer  for  Interna- 
tional Business  Machines  Corp.  ^ 


PLUG  IT  IN 

AND  IT'S 

READY  TO  SHOW 


That's  all  there  is  to  showing  your 
16mm  sound  films  with  a  Moviematic 
Repeater  Projector  by  Kalart  Victor. 

No  reels  of  film  to  thread.  No  sep- 
arate screen  to  set  up.  No  need  to 
darken  the  room.  This  adds  up  to  a 
new  dimension  of  convenience  in 
showing  sound  films  when  you  use 
a  Moviematic. 

Moviematic  Repeaters  project  your 
film  from  a  power-driven  magazine 
.which  eliminates  threading  and  re- 
winding. Show  the  film  once,  and  it's 
automatically  rewound  and  ready  for 
a  repeat  performance  immediately. 


Moviematics  with  built-in  screen 
and  repeater  magazine  are  designed 
to  help  you  tell  your  story  anywhere 
—from  the  top  of  a  prospect's  desk 
to  a  counter  at  point  of  purchase.  A 
wide  range  of  models  satisfies  every 
requirement. 

Projectors  are  available  3  ways: 

(1)  for  purchase,  (2)  for  lease,  and 
(3)  for  lease  to  purchase.  Your  needs 
can  easily  be  met  whether  you  need  a 
single  projector  or  a  fleet.  For  com- 
plete information,  including  the  name 
of  your  nearest  dealer,  write  to  Victor 
Animatograph  Corp.,  Dept.  lOT 
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Movlemotic  Repeoter  16mm  Sound  Projectors 
VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVILLE,  CONNECTICUT 
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TO  PUT 
YOUR  SHOW 
ON  THE  ROAD. 


.Just  pick  it  up...&  GO! 


Now  your  story  can  really  go  places  on  8mm  sound  film  ...  to  the  right  people,  at  the  right 
time  and  the  right  place.  •  The  Cinephonic  Repeating  Sound  Projector  delivers  brilliant, 
compelling  8mm  films  right  into  the  prospect's  office;  into  his  showroom,  department 
store  —  even  his  board  room.  Now  your  films  can  meet  your  prospects  right  where 
they  work ;  the  point  of  decision  —  the  point  of  purchase.  •  The  Cinephonic  Projector  is  a 
fifteen  pound  package  of  sales       ^^^^^^^^^^^^^^^^^^^^^^^^^^^^^ 
insurance;    smaller    than    most       ^^^^^  FAIRCHILD  CAMERA 
briefcases,  easy  to  tote.  It  sets       ^^      ^^^  AND  INSTRUMENT 
up  in  seconds,  works  automati-  CORPORATION 

cally;  repeats  thousands  of  U  M^K^t  58o  mjdland  avenue,  yonkers.  n  y. 
times;  shows  brilliant  pictures 
even  in  bright  room  light ;  plays  syn- 
chronized voice  or  music  with  full  clarity.  It  attracts-it  holds-it  convinces.  •  This  year,  dou- 
ble your  effective  audience.  Meet  more  of  the  right  people  at  the  right  time  -  in  the  right  place 
-  and  move  more  of  what  you're  selling.  •  For  a  demonstration  or  detailed  brochure,  write 
or  call:  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORPORATION 


INDUSTRIAL   PRODUCTS   DIVISION 
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UMBER  TWO 


VOLUME  TWENTY-THREE 


BUSINESS  SCREEN 


19th  Annual  Safety  Film  Awards 

National  Coinniitlee  on  Films  for  Safety  Awards  Honor  Plaques  to  Eleven  Pictures 
Award  of  Merit  Citations  to  Twelve  Films   for  Contributions  to   Safety   Education 


LEVEN  Motion  Pictures  have  been  hon- 
ored by  the  National  Committee  on  Films 
for  Safety  as  the  nation's  best  in  their 
spective  fields  of  Occupational  Safety,  Traf- 
:  &  Transportation.  General  and  Home  Safety 
r  1961.  Their  sponsors  will  receive  Bronze 
aques.  emblematic  of  the  Committee's  highest 
vard,  during  ceremonies  at  the  National 
ifety  Congress  in  Chicago  next  fall. 
Eleven  other  motion  pictures  and  one  sound 
idefilm  were  also  honored  as  the  Committee 
varded  Merit  Certificates  in  recognition  of 
eir  contributions  toward  vital  tasks  of  safety 
lucation. 

Nation's  Leading  Safely  Film  Program 

Undoubtedly  this  country's  most  authorita- 
K  single  awards  program,  these  selections 
ere  made  by  the  heads  of  23  national  or- 
inizations  identified  with  safety  education,  in- 
uding  the  National  Safety  Council,  the  .Amer- 
an  Automobile  Association.  National  High- 
ay  Users'  Conference  and  similar  groups, 
ntries  in  the  19th  Annual  Contest  were 
reened  by  experts  in  the  fields  represented 
ithin  the  Safety  Council  and  then  final  selec- 
Dns  were  made  by  members  of  the  Committee 

a  whole. 

William  Englander  of  Chicago  is  Secretary 
'  the  National  Committee. 

Three    Plaques   for   Occupational   Safety 

Three  motion  pictures  will  receive  plaques 
the  Occupational  Safety  category.  Locked 
n,  produced  by  Parthenon  Pictures  for  Gen- 
al  Dynamics/Astronautics,  reveals  the  ex- 
ting  performance  necessary  to  avoid  mishaps 
hen  launching  missiles.  Firefighling  Aboard 
ankers,  showing  how  fires  are  extinguished 
5oard  ships,  was  produced  and  sponsored 
1  the  U.  S.  Coast  Guard. 
A  series  of  four  films  dealing  with  problems 
i  supervisory  personnel  in  industry  and  show- 
|g  how  management  can  cope  with  potential 
nployee  accidents  was  the  other  winner  in 
lie  Occupational  category.  Titled,  The  Key 
Jan,  this  series  was  sponsored  by  the  National 
pfety  Council  and  produced  by  Gilbert  Alt- 

fhul  Productions. 

I 

1        Honored  for  Traffic  Safety  Pictures 

In  the  Traffic  and  Transportation  category 
lere  were  three  plaque  top  winners.  Anatomy 
'  an  Accident,  produced  by  Jerry  Fairbanks 
reductions  for  American  Telephone  &  Tele- 
aph  Co.,  dramatizes  how  tragedy  can  result 
safe  driving  practices  required  on  the  job 
e  ignored  in  the  family  auto  away  from 
ork. 

Another  Plaque  winner  in  this  category.  The 
ottle  and  the  Throttle,  tells  how  a  teenager 
■arned  the  hard  way  that  alcohol  and  gasoline 
3n't  mix.   Sponsored   and  produced   by   Sid 


Davis  Productions,  Hollywood,  this  film  also 
describes  the  effects  of  alcohol  on  the  body. 

Notte  for  the  Road,  produced  and  sponsor- 
ed by  Charles  Cahill  &  Associates,  shows  the 
results  of  a  "social  drinker"  taking  the  wheel 
after  a  cocktail  party. 

The  Home  Safety  Category  produced  two 
outstanding  Bronze  Plaque  winners: 

Just  Plug  It  In.  produced  by  Bay  State 
Film  Productions  for  a  group  of  electric  utility 
companies,  illustrates  safe  practices  in  using 
electrical  home  appliances  and  equipment. 

See  A  Pin,  produced  by  Audio  Productions 
for  the  National  Board  of  Fire  Underwriters, 
has  a  mythical  character  prevent  fires  in  a 
typical  home  until  a  situation  develops  with 
which  even  he  cannot  cope. 

A  case  history  of  how  a  local  program  for 


These  Films  Won  Plaque  Awards 

"Anatomy  of  An  Accident" 

American  Telephone  &  Telegraph  Co. 

Jerry  Fairbanks  Prods,  of  Calif. 

*  *        * 

"The   Bottle    and   the    Throttle" 
Sid  Davis  Productions 

*  :;:  * 

"Farm  Tractor  Safety" 

American  Petroleum  Institute 

John  Colburn   Associates 

*  *        * 

"Firefighling  Aboard  Tankers  " 

The  United  States  Coast  Guard 

*  *        * 

"Just  Plug  It  In" 
Electric  Utility  Company-Sponsored 

Bay    State   Film   Productions 

*  *        * 

"The  Key  Man"   (Series) 

The  National  Safety  Council 

Gil   Altschul  Productions 

*  *        * 

"Locked  On" 

General  Dynamics/Astronautics 
Parthenon  Pictures-Hollywood 

1":  -^  * 

"None  for  the  Road" 

Charles  Cahill  &  Associates 

*  *        * 

"See  a  Pin" 

National   Board  of  Fire  Underwriters 

Audio   Productions,   Inc. 

*  *        * 

"Ten  Long  Minutes" 

The  National  Safety  Council 

Pilot  Productions,   Inc. 

*  *        * 

"Water  Rescue" 

Health  Research  Incorporated 

American  Film  Producers 
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safe  tractor  operation  was  stimulated,  was  one 
of  three  Plaque  winners  in  the  General  Safety 
category.  Titled  Farm  Tractor  Safety,  it  was 
produced  by  John  Colburn  Associates  for  the 
American   Petroleum   Institute. 

Ten  Long  Minutes,  produced  by  Pilot  Pro- 
ductions for  the  National  Safety  Council, 
shows  many  off-the-job  accident  factors  that 
may  be  encountered  by  the  average  family. 
The  final  film  selected  for  a  Plaque  Award 
in  the  General  Safety  category  demonstrates 
the  various  forms  of  water  rescue  techniques 
and  artificial  respiration.  Titled.  Water  Rescue. 
it  was  produced  by  American  Film  Producers 
for  Health  Research,  Inc. 

Winners  of  Award  of  Merit  Citations 
Award  of  Merit  citations  were  presented 
to  two  motion  pictures  and  a  sound  slidefilm 
in  the  Occupational  Safety  category.  Design 
for  Safety,  produced  by  Aerojet-General  Corp., 
Liquid  Rocket  Plant,  points  out  the  importance 
of  special  safety  programs  in  rocket  plants; 
Safety  in  the  Chemical  Laboratory,  explaining 
safe  practices  necessary  when  using  chemicals 
in  laboratories,  was  produced  by  Edward  Fell 
Productions  for  the  Manufacturing  Chemists' 
Assn.;  Warn-Giiide-Protect.  an  instructional 
sound  slidefilm,  was  the  only  sound  slidefilm 
to  receive  an  award.  Produced  by  Chicago 
Kennedy  Productions  for  American  Gas  Asso- 
ciation's Accident  Prevention  Committee,  it 
stresses  three  phrases  of  safety  in  public  utility 
work  on  traffic  thoroughfares. 

There  were  five  runner-up  winners  in  the 
Transportation  and  Traffic  category.  Broken 
Glass,  sponsored  by  the  University  of  Califor- 
nia at  Los  Angeles  and  produced  by  Charles 
Cahill  &  Associates,  shows  staged  accidents 
which  dramatically  illustrate  the  forces  involved 
in  car  collisions;  U.  S.  Public  Health  Service's 
Division  of  Accident  Prevention  sponsored 
Look  Alive,  produced  by  WCD.  Inc.,  taking 
the  pedestrian's  viewpoint  in  uncovering  un- 
safe walking  practices;  The  Other  Guy,  reveal- 
ing the  shared  responsibility  of  three  drivers 
involved  in  an  accident,  was  produced  by  Sid- 
ney J.  Stiber  Productions  for  Tyrex  Inc.;  The 
Sixth  Wheel,  produced  and  sponsored  by  Sam 
Orleans  Film  Productions,  tells  the  story  of  a 
day  in  the  lives  of  three  typical  drivers;  Trailer 
Safety,  by  Charles  Cahill  &  Associates  demon- 
strates several  car-trailer  situations  which  driv- 
ers must  encounter. 

Merit  Awards  for  General,  Home  Safety 
Two  films  received  runner-up  certificates 
in  the  Home  Safety  category.  Aetna  Casualty 
&  Surety  Company's  Fireman  at  Your  Door. 
describes  a  home  fire  inspection  program  which 
was  conducted  on  a  community-wide  basis; 
When  Sally  Fell  produced  by  "VPI  Productions 
for  U.  S.  Public  Health  Services,  shows  several 
hazardous  home  situations  which  are  responsi- 
ble for  serious  accidents. 

./^ward  of  Merit  winners  in  the  General 
Safety  category  were:  Water  Safety  —  Guam, 
a  Strategic  Air  Command  film  produced  by 
the  USaV,  1352nd  Photo  Squadron,  and  You 
Are  the  Lifeguard  produced  and  sponsored  by 
Aetna  Casualty  &  Surety  Co.,  showing  ways 
that  parents  can  assist  in  promoting  safety  in 
swimming  areas.  W 
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ground,  industrial  companies  drew  only  I  1 
Blue  Ribbon  Awards  this  year,  two  of  these 
going  to  American  C'yananiid  Company  (mo- 
tion picture  and  sound  slidefilm);  two  to  Gen- 
eral Electric  ( also  for  a  motion  picture  and  a 
sound  slidefilm).  Other  business-sponsored 
Blue  Ribbon  winners  were  Ex-Cell-O  Corp., 
Ethicon,  Inc..  The  Metropolitan  Life  Insurance 
Company,  International  Paper  Company,  Inter- 
national Business  Machines  I  Electronic  Data 
Processing-sound  slidefilm  I;  the  Shell  Oil  Com- 
pany, and  Smith,  Kline  &  French  Laboratories. 

Blue   Ribbons    to   Organizations,    Govt. 

Organization  winners  of  Blue  Ribbons  in- 
cluded the  Iowa  Beef  Producers  Association, 
the  Ontario  (Canada)  Department  of  Fisher- 
ies. Amalgamated  Lithographers  of  America 
(Local  I.  New  York),  the  Jamaica  Tourist 
Board,  and  the  National  Board  of  Fire  Under- 
writers. 

Federal  and  State  government  agencies  shar- 
ing top  awards  included  the  Federal  Aviation 
Agency,  the  U.S.  Geological  Survey,  the  North 
Dakota  Wheat  Commission.  New  York  City's 
Department  of  Sanitation,  the  Port  of  New 
York  Authority,  and  the  National  Film  Board 
of  Canada.  The  Film  Board,  always  strongly 
represented  at  this  event,  was  a  three-time  Blue 
Ribbon  winner  in   1962. 

Elektra  Film  Stiulios  a  Double  Winner 

Elektra  Film  Studios.  New  York,  was  also 
a  multiple  Blue  Ribbon  Award  winner  with 
top  honors  in  "Industrial  and  Technical  Proc- 
esses" for  IJihd.  produced  for  the  Amalgamat- 


Tiii  Edlcai  loNAi  Fii  M  Library  Associa- 
tion attracted  over  a  thousand  film  and 
filmstrip  enthusiasts  to  its  Fourth  .Annual 
American  Film  Festival  held  at  the  Biltmorc 
Hotel,  New  York,  April  2?-28.  Out  of  some 
700  entries,  festival  jurors  faced  a  staggering 
total  of  .^09  motion  picture  "finalists'  and  70 
filmstrips  and  sound  slidefilms  fiom  which 
they  selected  some  67  winners  of  Blue  Ribbon 
awards  during  the  four  days  of  final  judgment. 

Emphasis  was  clearly  on  the  ediicaiuinat 
aspects  of  filmed  media,  with  19  of  the  Festi- 
val's 36  varied  categories  devoted  to  films  and 
filmstrips  for  classroom  teaching,  educational 
and  child  development,  geography,  history, 
home  economics,  language  teaching,  classroom 
sciences,  sociology,  physical  education,  etc.  .\ 
category  of  "Film  as  Art"  and  another  of 
"Films  for  Children"  was  followed  by  three 
groups  of  films  for  church  use.  i.e.  "The 
Church  at  Work."  "Doctrinal  and  Denomina- 
tional Presentations."  and  "Ethical  Problems." 
Eight  Categories  Are  Business-Oriented 

Eight  of  the  Festival's  36  categories  were 
business-oriented,  with  films  for  "Industrial 
and  Technical  Training."  "Public  Relations" 
( three  categories  ) .  gaining  juror  attention  along 
with  categories  for  "Sales  Promotion."  "Sales 
and  Technical  Training-Business  Education." 
and  "Travel"  motion  pictures  and  sound 
slidefilms.  A  final  group  of  four  categories  cov- 
ered such  areas  as  "Health,  Medical  Sciences" 
(for  Professional  Audiences),  "Mental  Health" 
and  "Safety  &  First  Aid." 

Out  of  this  widely-diversified  subject  back- 


Sponsored  Films  .Sharing  Award  Honors  at  the  American  Film  Festival 


"Flight" 

The  Federal  Aviation  Agency 

Producer:   Vision  Associates.   Inc. 

*  *        * 

"Have    Litter.    Will     rravel" 
N.  Y.  C.  Department  of  Sanitation 

Producer:    Dynamic  Films.    Inc. 

*  *        * 

"Help  Wanted" 

Phillips  Petroleum  Company 

Producer:  Centron  Corporation 

*  *        * 

"Hidden  City" 

The   Greater   New   York    Fund 

Producer:  Wilding.  Inc. 

»        *        * 

"Litho" 

■Xmalgamated  Lithographers  of  .America 

Producer:  Elektra  Film  Studios 


"Part  of  the  Art  of  Eve"  (SSF) 

Catalina  Swimwear 

Producer:  Pace  Productions 

:{:  ^:  * 

"Profits  in  the  Bag'' 

Internationa!  Paper  Company 

Producer:    Elektra  Film   Studios 

*  *        ^; 

"Project   Hope" 
Ex-Cell-O  Corporation 
Pioducer:  MacManus.  John  &  Adams 

*  *        ^^ 

"The   Science    of   Fire " 

National  Board  of  Fire  Underwriters 

Producer:  MPO  Pioductions 

*  *        * 

"Welcome"  (SSF) 
IBM.  Electronic  Data  Processing 
Producer:    Lane-Colc-Diel/   Corp. 
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ed  Lithographers  of  America,  and  lor  /'to) 
in  the  Bafi.  the  winner  of  the  "Personnel  Tra 
ing  and  Relations"  category.  I'rofit.s  was  pi 
duced  for  the  International  Paper  Compai 
Dynamic  Films  won  a  Blue  Ribbon  for  Ho 
Liner.  Witt  I'lavet  produced  for  the  N.  Y.  E 
partment  of  Sanitation;  MPO  Productions'  / 
Science  of  Fire  was  the  Blue  Ribbon  winner 
"Safety  and  First  Aid."  and  Vision  Associa 
shared  Blue  Ribbon  honors  in  the  "Public  F 
lations — Non-Profit  Organizations"  calegc 
for  adult  and  community  use  with  Wilding.  Ii 
Vision's  winner  was  Fliiihl,  produced  for  I 
Federal  Aviation  Agency.  Wilding  was  accoi 
ed  the  Blue  Ribbon  for  Hidden  City,  produc 
for  the  Greater  New  York  Fund  campaign. 

"Project  Hope"  Won  Again  in  New  "^'ork 
The  American  Film  Festival  took 
from  the  recent  Academy  Awards  of  the  cnt' 
tainment  film  industry  when  jurors  gave 
Ex-Cell-O  Corporation's  Project  Hojie 
Blue  Ribbon  in  the  "Public  Relations-Comni 
cial  Organizations"  category.  Robert  KlaC! 
assisted  MacManus.  John  &  Adams  advert 
agency  in  producing  this  documentary  rcc( 
of  the  hospital  ship's  maiden  voyage  to  Sou 
east  Asia. 

A  strong  //ifcr-American  flavor  was  noted 
the  Festival  as  several  Canadian  groups  a 
producers  garnered  Blue  Ribbons  in  additi 
to  the  National  Film  Board  awards.  Craw 
Films  won  a  top  prize  for  Beaver  Dam  in 
"Stories  for  Children"  category;  as  did 
United  Church  of  Canada  for  P/i(7  M.  Strip 

Moody  Science  Films  are  Honored  Twice 

The   Moody   Institute  of  Science  won  t 
Blue   Ribbons  with  Debt  to  tlie  Past  shar 
honors   with    NBC's   ""Project    20"   film.    7 
Real  West  in   the   ""History"  category.   Ot 
non-profit    organizations    among    the    winns 
were  the  Perkins  School  for  the  Blind   1 C 
dren    of    the    Night,    produced    by    Campljl 
Films  ) ;  the  Rockefeller  Foundation  ( Harvit, 
produced  by  Willard  Van  Dyke);  the  Met  I 
Health  Film  Board  ( The  Mental  Health  Yt 
produced  by  Affiliated  Films ) ;  the  Old  D< 
mouth  Historical  Society  &  Whaling  .Muse 
(Wluiter  Out  of  New  Bedford,   produced 
Francis  Thompson);  and  the  New  Hampsf 
Childrens'  Aid  Society  (Debbie,  produced 
Victor  Weingarten ). 

Religious  award  winners  were  the  Uni 
Presbyterian  Church  ( Throiigli  These  Har. 
produced  by  Wilson  Davis  Productions);  "^i 
Hour  of  St.  Francis,  of  Los  Angeles  Ctej 
Tliird  Devit ) ;  and  the  American  Friends  Si 
ice  Committee  (Tlie  LanKnuae  of  Faces, 
tributed   by   Contemporary   Films). 

Educational  Film  Producers  Arc  Cited 

Educational  film  producers  and  distribul| 
sharing  Blue  Ribbon  honors  included  The 
ciety  for  Visual  Education.  Inc.  (with  two  fi 
strip  winners);  Film  .Associates  of  Caliloilaj 
with  Blue  Ribbons  for  What's  Alive  and  o 
GaVinita  Roja:  Cenco  Educational  Films.  \ht 
a  top  award  for  Nuclear  Radiation:  Falhi:{ 
Ohio  State  University,  a  winner  for  FoorHi 
As  It  !■<  Played  Today.  ' 

The  Jam  Handy  Organization's  School  f-: 
vice  Department  received  a  Blue  Ribbon  >f' 
The  Soviet  Union  Today,  a  filntstrip  scncs?; 
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'ackcd  Screening  Rooms  by  Day; 
)isciission  Nightly  at  the  Festival 

jpwELVE  Screening  Rooms  were  in 
;l  continuous  use  during  the  four  days 
f  the  American  Film  Festival  as  jurors 
ut  in  day-long  sessions  to  cope  with  the 
79  ■"finalists"  from  which  the  67  Blue 
Libbon  winners  emerged  at  the  annual 
wards  banquet  on  the  night  of  April 
!7th.  Many  of  the  rooms  were  continu- 
ously packed  to  standing  room  capacity, 
i;testing  the  enthusiasm  of  both  jurors 
id  guests. 

Audience  participation  critiques,  held 
;  the  conclusion  of  each  screening  ses- 
|on,  provided  a  useful  pattern  of  what 
,ie  film  user  wants  in  today's  images.  A 
.)ugh  consensus  seemed  to  be  that  both 
irors    and    audience    members    thought 
jlms  were  more  sophisticated  this  year  — 
ming  for  more  intelligent  audiences  — 
id  that  this  is  all  to  the  good. 
Evening    programs    were    devoted    to 
;inel    discussions    of    "Filmstrips:    New 
|id  Different"  and  "It's  Nice.  But  Is  It 
(ecessary."  The  latter  involved  a  discus- 
pn  of  the  effectiveness  of  production 
ichniques.  posing  the  question  of  wheth- 
I  the  film  with  unusual  color,  animation, 
intasy.  camera  angles,  etc.,  does  a  better 
,b  than  a  straightforward  presentation. 
I  Panel    chairman    for    this    topic    was 
FLA  President   Elliott   H.    Kone,   Yale 
I'niversity.  Panelists  included  Frederic  A. 
Vhite,    University    of    Wisconsin;    Carl 
i;nz.   Modem   Talking   Picture   Service; 
lee  Bobker.   Vision   Associates;   Robert 
ffeU,  On  Film;  and  Francis  Thompson. 
'!he  audience  numbered  over  500. 
On  the  same  evening,  producer  Thomp- 
>n  and  the  Reevesound  Company  dem- 
isirated  a  multi-screen  film  produced  for 
c  Atomic  Energy  Commission  and  pro- 
wled   with    equipment    engineered    by 
jL'\esound.  The  film  has  been  showing 
lour  Latin-American  capitals  for  the 
St  two  years:  is  projected  simultaneous- 
iin  three  12  x   16-foot  screens  in  the- 
ji  jicas  accommodating  300  persons.  It 
lAcs  as  an  exciting  introduction  to  the 
S.  Atomic  Energy  Commission's  Atoms 
II  ,irk  exhibit. 

Designed  for  lay  audiences,  the  film  ex- 
ijores  the  nucleus  of  the  atom  and  ex- 
'lains.  in  broad  terms,  the  many  practical 
:iplications  of  atomic  energy  in  power 
eduction,  industrial  processes  and  ag- 
.ulture.  as  well  as  in  medical  diagnosis 
;id  therapy. 

While  the  three-screen  system  utilized 
i  the  presentation  is  similar  to  both  the 
'nerama  and  Cinemiracle  processes, 
loducer  Thompson  has  used  it  with 
jeater  freedom  than  has  been  employed 
1  retofore.  Dramatic  panoramic  images 
lay  be  projected  across  the  52-foot 
■.dth  of  the  screens,  or  as  separate  re- 
lated and  continuous : 
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Sponsor  Views  on  Effective  Business  Films 

Workshop  Comments  of  Six  Experienced   Users  of  Filmed  Media  Provide  a  Useful 
Short  Course  for  Companies  Who  Want  "Maximum  Results  from  Business  Films" 


FEATURED  Presentations  at  the  day-long 
workshop  on  "How  to  Get  Maximum  Re- 
sults from  Your  Business  Films."  jointly 
sponsored  by  the  Film  Producers  Association 
(if  New  York  and  the  Association  of  National 
.Advertisers  this  past  January,  were  those  given 
by  six  executives  of  leading  U.  S.  companies. 

Outlining  the  effective  contributions  of  films 
within  their  firms  were  C.  T.  Smith,  General 
Statistician,  Marketing  and  Public  Relations. 
.American  Telephone  &  Telegraph  Co.;  Ken- 
neth P.  Donellon.  Public  Relations  Staff.  Ford 
Motor  Company;  William  Torpey.  Advertising 
Manager.  Remington-Rand  International; 
Bruce  E.  Sturm.  Director  of  Advertising  & 
Promotion.  Jantzen.  Inc.;  George  Mosley. 
Vice-President  in  charge  of  advertising.  Jos.  E. 
Seagram  &  Sons;  and  Jack  L.  Siegel.  Manager. 
Film  &  Television  News  Activities.  Internation- 
.il  Business  Machines. 

Highlights  of  Mr.  Smith's  comments  lead- 
off  these  abstracts  of  their  talks,  which  were 
accompanied  by  showings  of  relevant  company 
films,  so  noted  within  individual  six  presenta- 
tions which  follow. 

by  C.  T.  Smith 

We  (at  AT&T)  think  that  films  will  help 
people  to  know  more  about  our  business  and 
to  understand  it  better. 

We  believe  that  films  will  help  in  the  effort 
to  have  the  public  think  favorably  of  our  busi- 
ness. Furthermore,  we  think  that  having  the 
public  favorably  disposed  toward  our  business 
will  make  them  more  willing  to  listen  to  a  sales 
message  and  more  likely  to  buy  the  many 
products  we  have  to  sell. 

Why  Test  Films? 

Each  film  represents  a  substantial  outlay  — 
with  costs  going  up  every  year.  Thus,  the  total 
film  program  over  a  10-year  period,  say.  rep- 
resents a  large  cumulative  investment.  And  film 
provides  a  medium  which  can  do  us  a  lot  of 
good,  but  because  it  is  so  potent,  it  can  also 
do  us  a  lot  of  harm  if  not  skillfully  used. 

\\  hat  Users  of  Industrial  Films  \\  ant  to  Know: 

•  Audience:  How  many  and  what  kinds  of  peo- 
ple actually  see  the  films? 

•  Interest:  Do  they  find  them  dull,  interesting. 
\ery  interesting? 

•  Communication:  Do  people  get  and  under- 
stand the  specific  messages  that  the  picture  is 
Intended  to  convey? 

•  Attitude  Effect:  Is  it  likely  that  the  film  will 
influence  attitudes  favorably? 

•  Behavior:  Do  people  do  anything  as  a  result 
of  having  seen  the  film? 

•  Having  tested  audiences  of  betwen  300  and 
350  with  the  facilities  of  Schwerin  Research 
Corp.  (and  other  testing  organizations),  these 
conclusions  are  noteworthy: 


\.  Three  im|)ortaiit  things  were 
learned  from   a   specif itall> -designed  test: 

1 .  Films  can  affect  customer  attitudes  nega- 
tively as  well  as  positively. 

2.  It  is  possible,  using  the  results  of  such  a 
study,  to  bring  about  improvements  in  the  ef- 
fectiveness of  a  specific  film  and  to  remove 
negative  results  if  they  are  present. 

3.  That  the  method  of  testing  did  stand  up 
when  put  to  a  rather  severe  test. 

B.  Elements  frequently  found 
in    the    most    effective    films: 

1.  Those  in  which  the  story  is  told  in  terms 
of  people  rather  than  "things"  or  machines. 

2.  Those  which  have  an  appeal  to  the  emo- 
tions —  not  just  to  the  intellect  —  and  which 
do  more  than  just  convey  information. 

3.  Those  which  have  a  familiar  frame  of  ref- 
erence with  which  the  viewer  can  identify. 

4.  Those  which  are  customer-oriented  and 
which  show  how  customers  benefit  by  what  the 
film  depicts. 

C.     Things     which     seem     to     affect     the 
interest  levels  of  telephone  company  films: 

1.  Trick  beginnings  confuse  the  viewer  and 
frequently  result  in  loss  of  interest. 

2.  Failure  of  video  and  audio  to  complement 
each  other  usually  results  in  a  drop  in  interest. 

3.  Montage  and  trick  shots  rarely  seem  to  do 
well. 

4.  "Voice-over"  usually  produces  less  inter- 
est than  direct  dialogue. 

5.  People  seem  more  interested  in  other  peo- 
ple than  in  machines. 

6.  "Commercials"  or  sales  messages  that 
make  fairly  direct  statements  of  the  points 
which  the  sponsor  wishes  to  get  across  are 
usually  accompanied  by  a  drop  in  interest. 

7.  On  the  other  hand,  if  too  much  is  left  up 
to  the  viewer,  the  idea  doesn't  get  across  at  all. 
and  there  is  no  effect  on  attitudes.  Coiil'd. 


C.  T.  Smith,  General  Statistician, 
Marketing  and  Public  Relations,  at 
American    Telephone    &    Telegraph. 
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GETTING  RESULTS  FROM  OUR  BUSINESS  FILMS: 


(CONTINUED  FROM  THE  PRECEDING  PACE) 

D.  There  can  be  a  direct  conflict 
between  interest  and  effecli^cness. 

I'm  not  savin;:  that  industrial  films  shouldn't 
he  interesting  or  entertaining.  If  they  aren't,  no 
one  would  want  to  show  them.  On  the  othe.'' 
hand,  they  could  be  made  so  entertaining,  that 
the  sponsor's  message  just  wouldn't  get  across 
at  all.  A  film  apparently  has  the  least  chance 
of  being  effective  in  influencing  altitude  if  it 
has  a  relatively  low  or  a  very  high  interest 
score. 

E.  Pre-Tesling  the  Picture 

One  of  the  most  important  developments  is 
the  use  of  storyboards  —  simple  sketches  and 
recorded  sound  tracks  —  to  pretest  ideas  and 
continuity  of  films  in  the  early  stage.  Pre-testing 
can  help  in  the  selection  of  subjects,  in  deciding 
on  treatment  and  in  discovering,  early  in  the 
game,  potential  boomerangs.  It  does,  however, 
take  time  and  cost  money. 

F.  The  Philosophy  of  Testing 

A  concluding  point;  superficial,  spasmodic 
testing  can  be  misleading  to  the  user  of  films 
and  it  can  be  unfair  to  the  creative  people  who 
sweat  blood  to  produce  good  pictures  for 
our  companies.  Q' 


months  of  which  were  spent  m  research  by 
MPO's  writers;  three  months  more  were  spent 
in  developing  the  script  and  three  months  were 
consumed  for  production. 

The  result,  through  film's  techniques  and 
ability  to  present  lavish  entertainment  and  de- 
monstrate the  real  selling  points,  was  a  real 
selling  message  to  a  very  particular  audience. 


Kenneth    P. 

tions    Staff, 


Donellon,    Public    Relo- 
Ford    Motor    Company. 


Ford  Dealers  Respond  to 
Sales  Meeting  Spectaculars 

SINCE  WORLD  WAR  II,  our  Company  has  relied 
on  sales  meeting  spectaculars  to  whip 
up  enthusiasm  among  our  sales  (dealer)  per- 
sonnel. Many  times  before  we  had  combined 
film  with  live  stage  presentations,  but  two 
years  ago  we  decided  that  continuing  the  past 
procedure  of  traveling  a  stage  show  for  more 
than  a  month  to  our  40.000  dealers  to  intro- 
duce our  1962  line  of  cars  and  trucks  was  not 
nearly  as  practical  or  economical  as  putting 
the  whole  show  on  film  and  releasing  the 
finished  prints  at  showings  during  a  6-7  day 
period. 

MPO  produced  our  film  and  it  provided  cer- 
tain plus  values  in  terms  of  being  able  to  show 
movement  and  road  scenes  and  the  unique 
effects  of  which  film  is  capable.  Our  film  Got 
li  Made  took    eight    months    to    make,    two 


of  the  machine.  When  you  see  part  of  the  f  i 

in  a  few  minutes  we  will  see  how  the  "build-r 

was  handled.    (Showing  of  picture  followi) 

Found  Man>   Ways  to  Use  the  Picture 

3.   In   addition,   ihe   film   could  be   used} 
local  offices  to  train  their  salesmen,  it  could) 
used  by  salesmen  to  sell  dealers,  it  could 
used  to  show  the  bigger  customers  the  i 
machine,  and  it  could  be  used  in  closed-lj 
projectors  for  window  displays,  trade  fairs, 

And  what  were  the  results'.' 

After  our  initial  presentation  of  the  mi 
to  the  managers  of  all  of  our  European  off 
thev  were  all  most  enthusiastic  about  the 
machine,  and  some  even  said.  "//  seems  h 
a  film  for  my  country  alone". 


William    Torpey,   Advertising    Mano- 
ger,    Remington-Rond     International. 

Film  Helped  Us  Meet  Our 
Overseas  Market  Objectives 

OUR  Problem  W.as  Five-Fold; 
1.   We  had  to  introduce  a  new  portable 
typewriter  to  our  entire  field  force  and  particu- 
larly to  our  salesmen  in  125  countries  in  who 
knows  how  many  languages. 

2.  We  had  to  instruct  them  in  the  features 
of  the  product  and  its  durability. 

3.  Our  main  sales  story  was  a  strong  one. 
and  we  had  to  get  this  across  as  forcibly  and 
memorably  as  possible.  Quote,  this  typewriter 
has  all  the  features  of  an  office  typewriter  — 
but  it's  a  portable,  unquote. 

4.  There  had  to  be  a  change  of  pace  between 
the  presentation  for  this  portable  and  the  film 
strips  which  had  been  prepared  for  two  new 
office  typewriters  being  introduced  at  about  the 
same  time. 

.S.  And  this  is  a  tough  one  that  many  of  you 
have  had  to  grapple  with  yourselves  —  we 
had  to  make  the  i>reseutation  usable  in  any 
market  of  the  world. 

Solution  Called  for  a  Motion  Picture 

We  discussed  the  whole  problem  in  detail 
with  our  International  Advertising  Agency. 
Doyle  Dane  Bernbach.  and  our  production 
company.  Vision  Associates  of  New  York,  and 
(his  is  the  solution  they  came  up  with; 

1.  We  would  prepare  a  motion  picture.  It 
would  have  a  sound  track  for  musical  and 
sound  effects,  etc.  —  but  there  would  be  no 
voice.  This  avoided  the  problems  of  translations 
for  different  language  markets. 

2.  We  would  use  a  talented  comedian  to 
show  in  pantomime  the  stripping-down  of  an 
office  typewriter  and  the  building  up  of  the 
new  portable,  using  many  of  the  same  parts. 
He  would  go  on  to  show  the  operating  features 


Bruce 

tising 


Sturm,    Director   of   Adve- 
Promofion,    Jantzen,     Ir: 


Jantzen's  Film  Proved  to  le 
"Most  Flexible  of  All  Medi" 

Our  film  Once  Upon  A  Smile  was  o*  f 
several  media  used  during  our   19'-' 
season  to  launch  an  entirely  new  persohli 
for  a  50-year  old  company.  We  had  a  ne>tid 
vertising    agency    (Hockaday    Associate-    ^ 
new  line  of  merchandise  and  a  new  .nJ\  ; 
ing  campaign. 

The  film   was  used  to  introduce   ilm  le* 
look  in  the  broadest  way.  The  visual       ''" 
film  were  used  at  point  of  sale;  the  sou; 
was    re-used    in    store    promotions,    m   m. 
sales  training  programs  and  for  sheet  i  liii: 

The  film  itself  was  employed  at  suk-   .- 
ings.  press  and  buyers  shows  and  in  shi 
all  over  the  world  ...   in  store  aud 
and  windows  as  well  as  women's  club^  — 
because  it  was  entertaining   ( and  a  film  u 
be  entertaining  if  it  is  to  compete  with  ti 
forms  of  recreation  and  entertainmcr 
second,  because  it  recapitulates  our  In  >  ^ 
of  business  while  presenting  the  compositof 
new  image  for  our  company. 

As  a  restdt  of  this   first   five-minute  Tin 
which  was  produced  for  us  by  Elektri  ifn" 
of  New  York,  fdm  has  become  a  i    > 
part   of  our  advertising.    Invariably.    »l  i- 
found   film   to   be   one   of   the   most   fn' 
media,   and   since   we   seldom   repeat     'i 
vertising  and  merchandising  approach 
predate  its  adaptability  to  the  problcn 
objectives  at  hand. 
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Business  Screen  MaG/IM-' 


L 


George    Mosley,    Vice-Pres.,    Adver- 
tising,  Jos.    E.    Seagram  &   Sons. 

fe.  The  Salesmen"  Makes 
jnverts  of  Seagram's  Men 

(\CRAiM  HAS  SOME  4,000  distributor  sales- 
hien  representing  300  distributing  houses 

coast  to  coast, 
a   business    rainpant    with   deals,    parti- 

ly  on  "secondary"  brands  —  "off-brands" 

"private  labels"  —  these  men  are  under 
riic  competitive  price  pressures  and  subject 

eat  discouragements  in  trying  to  success- 
\\  transmit  to  the  retail  trade  the  Seagram 
a  eting  philosophy  that  advertising  and  pro- 

:in  are  "the  build  a  market"  method  and 
edeal"  is  "the  wreck  a  market"  method. 

We  Develop  Programs  to  Fortify  Men 
nch  year,  for  presentation  at  our  annual 
h  meetings,  we    go  to  a    great    length    to 
l\  op  a  program  which  will  fortify  our  men 
;aist  these  conditions. 

le  spend  a  substantial  amount  of  our  pro- 
opn  budget  to  show  and  merchandise  our 
r|coming  advertising  and  sales  promotion 
rdto  produce  in  important  visual  form  — 
thr  by  motion  picture  and  or  other  dramatic 
5(1  techniques  —  a  keynote  presentation 
tin  will  provide  the  methods  and  incentives 
dfeby  a  man  may  become  a  better  salesman. 

iie  subject  which  we  approach  may  be 
srinial:  it  is,  after  all,  the  subject  of  the 
id-  taker  versus  the  merchandiser  .  .  .  but 
eoncept  by  which  we  approach  it  is  always 


The  Salesman  Is  One  Who  Sells 
lis  year,  in  the  film  represented  here  to- 
We.  The  Salesmen,  the  concept  vsas  to 


itWer  the  point  of  view  that:  "Deal  or  no 
:a —  a  salesman  is  one  who  sells". 

ji  achieve  this  point  of  view  —  and  to  pro- 
d'  the  wherewithal  for  the  salesman  to 
lalitate"  himself  to  that  extent,  we  went  to 
letreatest  Source  of  all  .  .  .  which,  if  I  were 
'  Ike  it  out  of  context  now  and  describe  it, 
i'St  be  misunderstood.  After  all,  we  found 

n^essary  to  use  motion  picture  and  its  great 
mrnmicalive  potential,  to  become  "under- 
O'i".  Suffice  it  to  say,  by  way  of  description, 
au  man  in  possession  and  control  of  what 
iililm  teaches  can  cope  with  every  exigency 
l\e. 

'^at  is  a  bold  statement,  you  say.  Well,  the 
Jtept  of  having  the  Greatest  Teacher  of  all 
■11  to  the  salesman  about  his  day  to  day  job 


was  a  bold  concept.  It  presented  a  great  chal- 
lenge to  the  "writer",  which  in  this  case  was  our 
advertising  agency;  Warwick  &  Legler.  They 
produced  a  dynamic  script.  Dynamic  and  at 
the  same  time  delicate  —  in  that  it  gave  the 
producer.  Robert  Klaeger.  a  delicate  problem 
in  translating  its  dynamics  to  the  screen  and 
staying  in  good  taste.  The  producer  did  a 
masterful  job. 

I  have  been  asked  to  say  something  about 
the  film's  success.  Well,  alcoholic  beverage 
salesmen  are  a  fairly  cynical  audience.  They 
have  asked  to  see  it  again  and  again.  Some  of 
them,  on  learning  it  was  to  be  shown  in  a 
neighboring  city  again,  have  driven  over  100 
miles  to  get  there.  We  have  20  prints  circulat- 
ing now  made  necessary  by  requests  from 
other  companies  —  organizations  —  clubs, 
etc.  and  the  requests  are  still  piling  up.         y- 


Jock  L.  Siegel,  Manager,  Film  and 
Television  News  Activities,  Interna- 
tional  Business  Machines. 

I  B  M  Wins  "High  Praise" 
With  "The  Question  Tree" 

U-NLiKE  Most  Of  The  Films  produced  by 
our  Divisions  —  which  are  primarily  pro- 
duct oriented  —  our  Corporate  Film  and  TV 
Program  is  directed  more  towards  the  so-called 
hig  picture  .  .  .  the  across-the-board  activities 
and  interests  of  IBM.  I  know  this  is  also  the 
case  with  most  other  large  decentralized  busi- 
ness organizations. 

.'\gain.  like  most  other  companies  —  al- 
though this  may  surprise  some  producers  — 
we  actually  have  a  long  list  of  films  tliai  we'd 
like  to  produce.  The  problem  arises  in  obtain- 
ing the  money  to  do  these  films  —  as  weU  as 
the  thousand-and-one  others  that  are  proposed 
to  us  by  producers  every  year. 

Shareholders  Met  at  New  Research  Lab 
Last  year  our  Annual  Stockholder's  Meeting 
was  to  be  held  at  Yorktown  in  Westchester 
County  ...  it  was  to  be  tied  in  with  the  dedi- 
cation of  our  new  Thomas  J.  Watson  Research 
Lab.  What  better  opportunity  to  tell  the  stock- 
holders more  about  our  research  activities? 

We  thought  the  matter  over  and  turned  down 
possible  closed-circuit  TV  productions  in  favor 
of  a  35mm  color  filiy\  that  could  give  the  viewer 
an  idea  of  some  of  the  projects  that  our  re- 
search scientists  were  involved  in  ....  a  film 


that  would  impress  the  stockholders  with  our 
interest  in  research,  and  that  would  also  do  the 
same  and  even  more  for  the  general   public. 

While  IBM  has  an  enviable  reputation  in  the 
field  of  electronic  computers  and  office  equip- 
ment, not  too  much  is  known  of  our  research 
program.  We  wanted  to  let  everyone  know 
that  we  were  deeply  involved  in  basic  research 
in  addition  to  product  research  in  data  process- 
ing. Money  was  put  up  by  our  Stockholder 
Relations  Department,  our  Research  and  Engi- 
neering organization,  and  the  Department  of 
Communications.  Between  the  three,  we  had 
enough  funds  for  a  35mm  color  production, 
and  we  called  in  Henry  Strauss  &  Company. 
Only   Fourteen   Weeks  to   Meet   Deadline 

We  only  had  three  and  a  half  months  from 
beginning  to  end.  but  Hank  managed  to  meet 
the  deadline.  We  decided  to  go  for  a  temporary 
version  with  stock  music  for  the  Annual  Meet- 
ing and  follow  up  with  an  original  score  shortly 
thereafter.  We  warned  as  wide  an  audience  as 
possible,  with  theatrical  release  to  be  followed 
by  TV. 

In  order  to  get  wide  acceptance  we  couldn't 
just  talk  about  IBM  research  and  what  we  were 
doing  in  this  area  ....  this  would  do  for  the 
stockholder's  meeting  but  not  for  later  distri- 
bution. We  decided  to  tell  the  broad  story  be- 
hind research  .  .  .  how  it  is  carried  on  and 
why. 

We  chose  as  our  theme,  the  Question  Tree 
.  .  .  how  does  one  determine  what  questions 
are  waiting  to  be  answered?.  .  .  and  how  does 
one  know  when  a  question  is  ready  to  be  an- 
swered? We  took  as  our  central  character  a 
young  boy  walking  along  the  beach  ....  he's 
full  of  questions  .  .  .  and  he  learns. 

Limit  Circulation   While  Plans  Mature 

The  full  film  runs  twelve  minutes  forty  sec- 
onds. More  than  4.500  people  saw  it  at  the 
1961  IBM  annual  shareholders  meeting,  and 
the  film  received  high  praise.  We  are  now  nego- 
tiating a  theatrical  release.  We  allowed  limited 
circulation  these  past  few  months  —  members 
of  the  IBM  field  force  have  been  encouraged  to 
take  prints  and  show  them  to  local  organiza- 
tions, and  so  forth. 

Approximately  18,000  people  have  seen  the 
film  since  April ,  .  .  ,  the  groups  include  many 
of  our  major  customers,  as  well  as  schools  and 
colleges.  Comments  and  "feed-back"  have  been 
universally  good,  and  we're  pleased  that  once 
again  Hank  Strauss  has  delivered  the  goods 
for  us.  5? 

"The  long  journey  of  the  human  race,  driven  by 
the  restless  passion  to  explore  .  .  ."  Scene  is 
from      IBM's      picture,      "The      Question      Tree." 
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Ponoramic  view  of  the  Fair;  Ford  exhibit  dome  in  foreground;  Science  Povilion  in  bockground. 

Century  21:  Wonderland  of  Sight  |  Sound 

Galaxy   Trip   on   World's   Largest   Screen  or  Choice  of  a  Multitude  of  Movies 


THE  Compact  72  Acres  on  which  Seattle's 
enthusiastic  builders  have  erected  the  dra- 
matic structures  of  their  Century  21  Ex- 
position comprise  an  exciting  showcase  for 
every  conceivable  kind  of  audio  and  visual 
display  technique.  From  the  ever-changing 
shapes  and  sounds  of  its  International  Foun- 
tain to  the  floating,  three-dimensional  "dream 
world"  and  on  the  world's  largest  projection 
screen,  spread  over  the  planetarium-dome  of 
the  U.S.  Science  Pavilion  .  .  .  there's  imagina- 
tive use  of  sight  sound. 

The  pre-opening  report  that  concludes  in 
these  pages  (see  adjoining  column)  gives  am- 
ple details  about  the  work  of  producers  like 
Fine  Arts.  Rarig  and  others.  But  what  Ti.\if 
called  a  "wonderland  of  color,  movement,  illu- 
sion and  eye-popping  exhibits."  has  something 
more  to  it's  credit.  Eighty-five  percent  of  its 
structures  will  form  a  permanent  S.'^0  million 
civic  center,  including  the  6()8-ft.  Space  Nee- 
dle, a  3.100  seat  opera  house,  and  the  clean- 
lined  312-acre  Washington  State  Coliseum. 

There  will  be  factual  films  on  screens  con- 
Below:  Spaces  Arches'  lacy  skeins  cost  shodows  on 
U.S.  Science  Povilion.  Spoce  Needle  in  the  rear. 


Communications    Building    ollerj    a    science    show 
prepored  by  Bell  System  companies  of  Northwest. 


tinuously  at  the  Fair,  in  addition  to  the  jour- 
ney-through-space-projections in  the  U.S.  Sci- 
ence Pavilion.  Nalley's.  the  Forest  Products 
exhibit  and  an  800-seat  Fair  theater  among 
others,  will  bring  the  world  to  the  U.S.  and 
abroad  to  their  viewers,  as  well  as  the  gal- 
axies beyond.  They  should  play  to  capacity 
audiences. 

Seattle's  problem  is  to  accommodate  the 
hordes  sure  to  descend  on  these  comparatively 
limited  facilities.  Generous  nationwide  publici- 
ty should  easily  assure  the  expected  10  million 
visitors  during  the  Exposition's  comparatively 
brief  six-months'  duration. 

But  Fair  builders  for  New  York's  big  show 
in  1964  can  take  a  good  many  cues  from 
Seattle's  graceful,  soaring  arches  and  towers, 
her  well-timed  look  into  outer  space  and  adroit 
use  of  color,  dimension  and  imagination  in 
sight  sound  techniques  worthy  of  the  name: 
WorUI'\  Fair.  See  vou  at  Seatllel  y 


A  Detailed  Report  on  the 

Visual  Techniques  at 
I  he  Seattle  World's  Fair 


(CONTINUED    FROM    THE    PRECEDING    EDIT 

Shooting  has  been  done  with  a  caret 
chosen  combination  of  color  and  black- 
white  films.  The  background  for  most  o 
show  comes  from  footage  shot  inside  a 
tially  built  star  canopy.  This  is  a  circul; 
berglass   dome    painted   black   on   the   ir 

Actually.  Fine  Arts  had  a  miniature  rai 
built  for  this  purpose  by  a  contractor  who 
plies  covers  for  lookout  stations  on  the  1 
line.  Holes  were  drilled  in  the  canopy  to 
resent  individual  stars.  Different  sizes  of 
mdicated   five   different    magnitudes   of 
More   than   a   thousand   individual    holes 
to   be   minutely   positioned.  The   more  di 
stars  were  represented  by  drill   bits  as 
as  1  64". 

The  star  canopy  has  been  photogr,i[ili 
Eastman  Background  X  film   to  poiiu 
basic    background    for    most   of   the 
Stop  motion  techniques  have  been  u^. 
the  position  and  angle  of  the  camera 
to  correspond  with  the  movement  of  ■ 
film  story. 

Five-Foot  Stiuaic  Animation  Stand  ImiI 
Multiplane  animation  stands  measuim 
feet  square  were   used   to  portray  the 
Way.    These    have    been    photographed 
an  Eastman  high  contrast  film  to  help  1! 
tain  the  visual  distinction  between  this  ni| 
distance  subject,  the  star  canopy  backgri 
and   the   closeup   materials   which   have 
shot  on  Eastman  Color  Negative  Film. 
5250.    Color    sequences    also    portray   s|l 
animated    features    of    the    space    travel  ue 
These   include   the   Beta   Lyra,   a   doubi.-ta 
with  a  glowing  hydrogen  spiral  around  1'  iH 
the  super  nova,  an  expanding  star. 

Like  the  rest  of  USSE.  the  net  effect  < 
Spacearium  is  intended  to  be  thought-prn  . 
ing.    It   is   obviously   impossible   to   do    jd 
more  in  12  minutes  than  to  leave  people. iti 
an  impression  and  to  start  them  thinkii   1 
the  USSE  and  the  movies  on  which  it   '" 
can   stimulate   enough   thought   in   this  ■ 
tion.  the  United  States  Government    '1" 
made  a  sound  insestment. 

Other  .\reas  Included  in  Science  T.mii 

Through  the  rest  of  its  tour  of  sckmici  th 
USSE  will  introduce  visitors  to  are.i-  ;iei 
ing:  I 

The  scientific  method.  A  series  of  di'|.i> 
will  cover  the  questions  scientists  ask  ;in"' 
methods  used  in  searching  for  answci- 

The    horizons    of    science.    A    pre    • 
on  the  challenges  and  opportunities 
tific  careers. 

For  the  children,  there  will  be  a 
area  set  up  for  "Doing  Science. "  This  *| 
a  laboratory  in  which  youngsters  can  aci 
go  through  the  steps  of  performing  simp| 
perimcnts  themselves. 

The   swing   position  among   USSE  se| 
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Business  Screen  MagaI'" 


Ford  Inriles  Dealers  and  Salesmen  to 


with 


live  It  up 
the  Lively  Ones! 


I  (impany's  Forfl  Division  Unveils  New  Sports  Models 
Nia  Fast-Paced  Vi  ide-Screen  Film   Shown  in   38  Cities 


r    ,^        /  ' 


No  Stickler  for  Tradition  with  a  big  new  market  in 
sight,  the  Ford  Division  has  been  splashing  the  pages 
and  screens  of  the  nation's  mass  media  in  recent 
months  with  a  lot  of  '"get  hep"  talk  about  four  new  models 
that  emphasize  the  swing  to  sports  car  styling.  Aimed  at  the 
growing  membership  of  this  "bucket  seat  brigade"  are  two 
new  Galaxies,  a  Fairlane  500  Sports  Coupe  and  a  Falcon 
Sports  Futura. 

For  its  nationwide  family  of  dealers  and  their  salesmen, 
long  accustomed  to  the  traditional  fall  unveiling  of  new 
product,  the  Division  had  a  surprise  in  store.  With  agility, 
it  gathered  these  tens  of  thousands  of  men  along  the  sales 
front  into  deluxe  motion  picture  theatres  coast-to-coast, 
spread  the  curtains  wide  to  unveil  the  now  familiar  cam- 
paign theme,  The  Lively  Ones  in  its  initial  format:  a  colorful, 
tuneful  wide-screen  motion  picture  produced  by  Wilding.  Inc. 

The  dealer-salesmen  announcement  program  went  off  in 
just  two  weeks,  thanks  to  the  well-synchronized  efforts  of 
six  presentation  crews  from  Wilding.  To  assembled,  enthu- 
siastic dealer  audiences,  it  must  have  looked  like  fun  as 
they  viewed  the  new  models  in  appropriate  settings  and 
sequences  as  sports-minded  and  fast-moving  as  the  cars 
themselves. 

But  this  Spring  Sales  Rally  program,  interspersed  with 
frequent  remarks  by  meeting  leaders  at  each  session,  came 
out  of  the  rich  reservoir  of  manpower,  equipment  and  fa- 
c.lities  of  the  producing  company.  For  this  iob.  days  had  to 
be  counted  like  the  months  that  a  show  like  this  ordinarily 
merits. 

Sequences  follow  daredevil  "sky  divers"  out  of  their  planes 
high  over  Florida,  take  viewers  down  the  step  slopes  of  the 
high  Sierras  with  skilled  skiers  and  ride  the  coasters  of  an 
amusement  park  as  appropriate  settings  for  the  Lively  new 
Ford  line.  Titles  and  animation  are  in  keeping,  the  sound- 
track's tempo  syncopated  to  the  beat  of  "hot"  engines.  Ford's 
sales  force  came  away  happy  and  so  will  viewers  of  a  new 
8mm  sound  version  which  dealers  will  show  on  their  new 
Fairchild  repeater  sound  projectors  now  going  into  show- 
rooms across  the  land.  A  special  1 1  -minute  8mm  version 
of  The  Lively  Ones  has  been  prepared  by  Wilding  for  show- 
room exhibition  to  prospects;  Ford  salesmen  will  also  carry 
Fairchild  8"s  for  showings  in  prospects'  homes. 
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ANNUAL     MEETING     FEATURE:     INDUSTRIAL    AUDIO-VISUAL    ASSOCIATION 

Milwaukee  Hosts  lAVA's  Annual  Meeting 

^  ell-AHended   Srssions  <:ovtT   Miiii>    FicliU  of   Mana^ciiK-nt   liilrrcsl   a;-   iiiilii^-trial 
Audio-Visual    K\<-<ulives   Exrhan^r    \  ie«  >.   Il.ar  T.«liiii<al   Papers.  Eleil   (Ml'icers 


MEMBERS  oi-  the  Industrial  Audio-Visual 
Associiilion  were  well  represented  at  the 
Annual  Meeting  of  this  organization  of 
leading  audio-visual  executives  within  V.  S. 
industry,  held  at  Milwaukee's  Hotel  Pfister 
on  April  24-26th.  Billions  of  dollars  in  sales 
volume  were  represented  by  the  score  or  more 
of  companies  whose  a-v  men  participated  in 
the  well-filled  program  of  reports  and  talks 
on  many  phases  of  communication  media. 

James  Craig  of  General  Motors  was  elect- 
ed president  of  lAVA  for  1962-63.  succeeding 
Ken  Penney.  3M.  who  received  the  organiza- 
tion's Plaque  Award  of  Merit  for  his  services 
as  retiring  chief  executive. 

Elect  Connelly,   McCaslin  Mce-Presideiits 

William  Connelly.  Union  Carbide,  is  the 
new  first  vice-president,  succeeding  Willis  Pratt, 
AT&T,  in  that  post;  Robert  McCaslin,  Cater 
pillar  Tractor,  is  the  new  2nd  vice-president 
and  was  named  to  head  the  Annual  Program 
arrangements  for  the    1963   Annual   Meeting 

Incumbents  who  will  continue  in  their  present 
offices  are:  John  Hawkinson.  Illinois  Central 
Railroad,  who  is  IAVA"s  vice-president  for 
Illinois  (its  home  state);  Harold  Daffer.  Min- 
neapolis-Honeywell, is  secretary,  and  Don 
Peterson.  Caterpillar  Tractor,  is  assistant  sec- 
retary. Fred  Woldt.  accorded  a  unanimous 
vote  of  •thanks"  for  his  exemplary  services 
as  treasurer  this  past  year,  continues  in  that 
position  for  1962-63. 

Regional  Directors  for  the  Year  Ahead 

Regional  directors  of  lAVA  are:  Charles 
Woehrle.  3M  Company,  for  the  Northern  Re- 
gion; Jack  Flynn.  Union  Carbide,  for  the 
East;  Jerry  Curto.  Santa  Fe  Railway.  Central 
regional  director;  Ira  Thatcher,  United  Air- 
lines, Western  regional  director;  and  Joseph 
Stanalind.  Southern  Bell,  is  lAVA's  regional 
director  for  the  South, 

Milwaukee  program  arrangements  were 
made  by  Richard  Piasecki  and  Henry  Serdy 
of    Allis-Chalmers;    Russell    Einwalter.    AUis- 


Chalmers"    Tractor   Group   photographer   and 
Clarence  Hansen.  Supervisor  of  Photo  Service 
in  the  same  company  photographed  the  annu.il 
meeting   proceedings. 

New  Members  Represent  Six  Companies 
Among  the  new  members  introduced  by 
lAVA  membership  chairman.  Larry  Warnock 
of  Link-Belt,  were  Herbert  DeLong  of  Penn- 
sylvania Bell  and  the  Diamond  State  Bell  Tele- 
phone Companies:  Tom  Barnidge.  Ralston- 
Purina  company:  Eugene  Frein.  Metropolitan 


Ken  Penney  leit  |Oins  Past  Presidents'  ranks  and 
receives  Association's  Plaque  Award  from  another 
lAVA  Post  President,  O.  H.  Peterson. 

Life;  Henry  Stolte.  Chas.  Pfizer  Co.;  Jack 
Hansen,  Johnson  &  Johnson;  and  Alan  Tulk, 
Dow  Chemical  Company. 

K.  W.  Haagensen,  Director  of  the  Public 
Relations  Division,  Allis-Chalmers,  made  the 
welcoming  address.  His  remarks  were  follow- 
ed by  an  audio-visual  demonstration  and  film 
showing  tJiist  a  Foreman)  presented  by  A. 
V.  Gaulke.  .Manager,  Methods  Improvement 
Service.  Allis-Chalmers. 

Technicid  demonstrations  on  the  opening 
day  program  included  those  of  John  Van  Osch. 
Line  Material  Co.  ("A  New  Method  of  Con- 
verting Optical  Projectors  to  Play  Back  Magna- 


Robinson  P.  Rigg,  lAVA's  honored  guest,  o 
evening,  addresses  annual  dinner  gatherin 
Jim   Craig   ond    Ken    Penney   pay   rapt   attei 


stripe    Sound    Tracks'");    and    Don    Lea. 
Janker   Business   Machines   Corp.    ("He  it 
Cut  Slide  Retrieval  Time  by  600%").  Pjpl 
Sogge.  Director  of  Consumer  Services.  Mn 
^vnc  Corp..  demonstrated  that  company's  f 
Kard"  system,  involving  magnetic  playbai' 
print  material.  George  T.  Keene.  Color  1 
nology   Division.    Eastman    Kodak   Coni] 
explained    "Commercial    Systems   for   .\1;| 
8mm   Prints"  and   Kodak's  Gene  Weber 
also  on  hand  to  present  company's  new 
flex  Special   16mm  Camera. 

Local  Distributor  Cites  Film  Expericiic 

.A    program    event    that    drew    conside' 
floor  participation  was  Jean  Larson'^   11  r 
nating   talk   on    "Film   Distribution    frun 
Standpoint  of  a  Local   Distributing  .Agc:y 
Miss    Larson    is    operational    head    of 
Films,    leading    Milwaukee    film    library 
sponsored  film  distributor. 

The  entire   Wednesday   afternoon   pn 
was  moderated  by  O.  H.  Peterson,  an  I 
past-president,  (American  Oil  Company) 
Peterson   introduced   a   "workbook"   pre 
by  ten   lAVA  members  for  organizatioi] 
within  their  respective  companies  and  a 
groups   to   whom   informational   talks   oi  a-' 
communication   are   frequently   made     V 
pants    who    helped    prepare    the    «i 
papers   are   all   members   of   the   Centra 
gion. 

Outlining  \-\  Procedures  to  Managemei 

Two  key  program  events  on  the  final  |ec 
ing  day  were  Alden  Livington's  presentatii 
"How    to  Outline   A-V   Procedures  and 
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Shirtsleeve   conclave:    lAVA   members   are    picture   or    concentration   during      Speaker's  table  includes     I   to  r:   Dick   Piasecki,   Bill   Connelly, 
one  of  many  "working  sessions"  at  Association's  meeting  in  Milwaukee.  Jim  Craig,  past  pres.  Ken  Penney,  speaker  R.  P.  Rigg,  and  O.  H. 


i.ts  at  Milwaukee  iwho  won  deserved  plaudits 
iimeefing  arrangementsi  were  Henry  Serdy  ill, 
kiick  Piasecki  (r)  shown  checking  program  tapes. 


r^irmol  discu«ioii  -  nng  "breaks"  provided 
niibers  the  useful  exchanges  of  experience  which 
31  among   most  useful    benefits  of   membership. 


|Tual  dinner  companions  (left  to  right!  are  Mr. 
Mrs.   Alden    Livingston,   of  Wilmington,    Del. 
oH  Mr.  and  Mrs.  Paul  Dowty,  of  Evanslon,  Illinois. 


'other  dinner  trio  —  as  Mr.  and  Mrs.   Bob  Mc- 

■tslin,  of  Peoria  are  pictured  at  annual  banquet 

h  Q  smiling  Frank  Rollins,  Squibb  &  Sons,  N.  Y. 
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proaches  to  Your  Management"  and  the  pre- 
sentation by  L.  T.  Adams.  Ford  Motor  Com- 
pany, of  "An  Extensive  and  Intensive  Appli- 
cation of  8mm  Sound  Films  as  a  Direct-to- 
Consumer  Tool.  Mr.  Adams  showed  the  8mm 
sound  use  of  Ford's  recent  Spring  promotional 
film  The  Lively  Ones,  which  the  company's 
dealers  are  showing  to  prospects  on  the  Fair- 
child  8mm  Sound  Repeater  projectors. 

Renew  Aid  to  "Recordings  for  Recovery " 

An  event  that  upheld  an  JAVA  tradition 
which  began  last  year  was  the  presentation 
to  Alcoa's  Ralph  Hoy  of  a  contribution  from 
lAVA  toward  Mr.  Hoy's  famed  "Recordings 
for  Recovery"  program.  This  personal  effort 
by  Mr.  and  Mrs.  Hoy  brings  tape  recordings 


Alcoa's  Ralph  Hoy  ilefti  receives  con- 
tribution from  Ken  Penney  on  behalf 
of  Recordings  for  Recovery,  Inc. 

of  music  gathered  from  around  the  world  to 
shut-ins  in  hospitals  and  other  institutions 
Through  this  support  program.  lAVA  ha^ 
"adopted"  this  program  as  one  of  its  annual 
projects. 

Guest  of  honor  at  the  Annual  Banquet  and 
an  informal  speaker  was  Robinson  P.  Rigg, 
industrial  film  columnist  on  the  London  Fi- 
nancial Times  in  England  and  International 
Correspondent  for  Business  Screen.  Peter 
Rigg's  column,  written  during  his  extensive 
U.  S.  visit,  appears  elsewhere  in  this  issue. 

The   next   lAVA   national   meeting  will   be 
held  this  fall  ( in  the  East )  with  Frank  S.  Rol- 
lins. Squibb  &  Sons,  as  Program  Chairman,  y' 
*        *       * 
The  .Spirit  of  "Sharing"  at  lAVA 

7  During  the  decade  and  more  in  which  we 
have  enjoyed  the  privilege  of  Industrial  Audio- 
Visual  Association  membership,  we  have  seen 
a  good  many  of  its  fellows  rise  to  important 
posts  in  the  top  echelons  of  their  companies. 
All  of  these,  and  every  active  "worker"  in  this 
society,  are  most  heartily  agreed  that  the  un- 
selfish sharing  of  experiences,  the  frank  ex- 
changes of  "know-how"  which  highlight  both 
national  and  regional  gatherings,  has  brought  to 
them  and  to  their  companies  manifold  rewards, 
helping  achieve  more  resultful  use  of  these 
vital  tools  of  audio  and  visual  communica- 
tion in  which  they  are  truly  specialists. — OHC 


Retiring  president  Ken  Penney  i3M:  congratulates 
incoming  president  James  Craig  iGenerol  Motors). 


Officers-Elect  seated,  I  to  r':  John  Howkinson, 
Jim  Craig,  Bob  McCoslin.  Standing,  I  to  r'  Joe 
Stanalind,  Harold  Daffer,  Don  Peterson,  Bill  Con- 
nelly, Fred  Woldt,  and  Ira  Thatcher. 


Greeting  new  members  is  Larry  Warnock  lOt  left) 
as  representatives  of  Dow  Chemical,  Johnson  & 
Johnson,  Metropolitan  Life,  Pennsylvania  Bell, 
Chas.  Pfizer  and  Ralston-Purino  joined  lAVA. 
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Make  It  Worth  While  proves  how  a  standuici  ap- 
proach .  .  .  mode  by  phone  or  in  person  .  .  .  con 
sell    the   appointment    to   oil    types   of    prospects. 


Selling  Benefits  troins  men  to  see  that  there 
ore  only  two  types  of  objections  —  volid  ond 
invalid  and   just  two  valid   objections. 


Prospects  for  Success  come  to  a  man  from  var- 
ious sources,  qualified  lists  ore  the  agent's 
first  need.  Below:  Better  Selling  series  tells 
that  organized  soles  approach  con  be  memor- 
ized,  yet    mode   to   sound    natural,    spontaneous. 


\ 
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TRAINING  MEN  TO  SELL 

N<'",    Hasir    Auili<t-\  isiial    .Salf>    (iourse    Ocali-il     l>\     Belter    .Sellinj;    Bureau 
Desianeil    l"    Meet    I. a"    in    lii.suranee   .Vueiil    Trainina    and    lo    (!nrli   TuriKiver 


Pioi'LE  Are  Investino  more  heavily  than 
ever  before  in  various  forms  of  life  insur- 
ance, and  the  constant  need  for  training 
more  men  mto  effective  life  underwriters  has 
become  a  primary  problem  with  most  insurance 
company  executives. 

Since  selling  an  intangible  is  the  most  diffi- 
cult of  all  types  of  selling  —  calling  for  excep- 
tional skill  —  it  is  generally  recognized  that 
teaching  the  art  demands  an  e^ual  degree  of 
skill,  plus  infinite  patience.  To  have  every  de- 
tail in  the  training  of  agents  shown  in  pictures 
and  on  records  is  a  service  which  trainers  have 
long  awaited. 

Now  it  is  available  —  in  six  sound  slide- 
films  produced  in  color  by  Rocket  Pictures  for 
the  Better  Selling  Bureau,  under  the  series' 
title:  How  to  Sell  Life  Insurance  Successfully. 

Training  to  Match  Streamlined  Operation 

While  insurance  companies  continue  to 
make  great  strides  in  the  streamlining  of  poli- 
cies, and  more  effective  employment  of  adver- 
tising, one  area  in  which  improvement  has 
lagged  is  in  agent-training.  Incomplete  prepa- 
ration inadequately  applied  by  agents  when 
they  get  into  the  field  —  leads  to  heavy  turn- 
over and  a  waste  of  manpower  that  all  training 
directors  deplore. 

Though  a  few  giants  in  the  industry  could 
create  Audio-Visual  courses  for  their  own  use 
in  training,  the  undertaking  was  too  costly  and 
made  demands  of  a  too  highly  technical  nature 
for  most  companies  to  conside?-. 

The  prob'em  was  brought  lo  Dick  Westen. 
President  of  the  Better  Selling  Bureau  —  a 
sales  agency  specializing  in  recruiting,  training, 
and  consumer-selling  slidefilms  for  insurance. 
Convinced  that  a  crucial  need  did  indeed  exist. 
Dick  accepted  the  challenge  to  create  a  com- 
plete agent-training  course  incorporating  the 
tested  methods  of  the  country's  top  training 
experts. 

On  the  theory  that  "where  excellence  be- 
i;ins.  competition  ends."  over  a  year  was  de- 
voted to  the  scripts  and  production.  Extensive 
convultations  with  vice  presidents  in  charge  of 
sales  and  training  in  a  number  of  life  insurance 
companies,  and  with  experts  noted  for  their 
success  in  building  career-type  agents,  have 
brought  extraordinary  vitality  to  this  training 
course. 

\  irtiies  of  Clarity.  Directness,  Brevity 

Already  in  practical  daily  use  in  various 
sections  of  the  country,  this  new  Audio-Visual 
training  is  proving  its  effectiveness.  The  filmed 
mstruction  —  with  the  virtues  of  clarity,  direct- 
ness, and  brevity  —  gains  high  inental  re- 
tention by  the  trainees.  Men  readily  under- 
stand what  to  do,  how  to  do  it.  and  wh\-  it 
must  be  done  —  for  resultful  selling. 

Individual    slidefilm    titles:    Your   Prospects 


for  Success.  Make  It  Worth  While.  Talk 
About  Money,  The  End  and  The  Beginm 
Sellini'  Benefits,  and  Keep  Them  Satisfied  . 
parallel  the  recognized  steps  to  successful  s< 
ing;  priispecting.  making  the  appointment,  I 
presentation,  the  close,  meeting  objections,  a 
personal  delivery  of  the  policy. 

-\  Complete  Blueprint  for  Success 

Trainers  who  have  long  adhered  to  the 
tablished  P-E-S-O-S  principle  —  Prepare,  I 
plain,   Sliow,   Observe,   Supervise  —  will 
dorse    the    way    this   course    incorporates 
method,    and    provides    motivation,    partici] 
tion,  application,  and  a  means  for  measur 
progress. 

In    the    graphic    Audio-Visual    instructic 
men  are  motivated  to  want  to  learn:  the  tra 
ing  is  so  arranged   that   they   take   an  act 
part:  the  films  show  how  the  facts  learned 
to  be  applied  in  the  field:  and  the  conferen 
type  meetings  with  questionnaires  enable   ^ 
men  —  as  well  as  the  trainer  —  to  m 
the  degree  of  progress  achieved. 

To  keep  pace  with  the  sales  potentii!  . 
insurance  sales  training  now  requires  n,  j 
intensive  programs,  if  maximum  resuh-  c 
to  be  realized. 

Meeting  Guides  Increase  Trainer's  Powii 

Every  word  and  act  called  for  on  the  pjri^i 
the  trainer  is  presented  in  detail  in  the  tr,i-  j 
er's  manual  .   .   .   pre-film-showing  conimei-.  j 
ideas    for   trainee-participation    in   round  ■ 
meetings,  follow-up  material  for  addition. u 
spiration  ...  to  reduce  time-consuming  pn 
aration  yet  develop  agents  thoroughly  eqi 
ped   for  effective   selling. 

The  objective  is  to  build  underwriters  vk 
enjoy  their  work  —  because  they  know  tl 
work:  agents  able  to  earn  good  commissi 
that  stimulate  enthusiasm  and  represent 
comfortable  scale  of  living  .  .  .  men  who  t 
a  sense  of  responsible  service  to  their  op 
munities. 


Training  is  a  Rewarding  Experience 

•And.  just  as  the  successful  underwriter 
joys  knowing  that  his  work  helps  clients  n] 
the  uncertainties  of  life  without  financial 
aster,  so  the  man  who  trains  and  supei 
such  underwriters  collects  rich  satisfact 
when  he  is  able  to  see  the  benefits  men 
quire  through  his  conscientious  training. 

Here    is    additional    evidence    that    Aui 
Visual   instruction  —  when  painstakingly 
veloped  —  brings  accuracy,  speed,  and  t 
oughness  to  sales  training.   In  this  vivid 
series  —  where  every  action  is  pictured,  e 
step  is  explained  —  trainees  assimilate  thi 
senlial  techniques  with  the  clarity  and  sti 
lined  accuracy  which  only  Audio-Visuals 
provide. 

ii 

BisiNEss  Screen  Maca 


he  Purple  Turtle"  Captures 

The  Sights  and  Sounds  of 
Lrt  Among  the  Very  Young 

pNSOR:  The  American  Crayon  Company 

TLE:    The   Piirple   Turtle.    13'/2    min,  color, 
produced  by  ACI  Productions.  Inc. 

I  The  National  Kindergarten  Association,  de- 
lated to  the  promotion  of  kindergartens  for 
the  nation's  children,  has  long  cherished  the 
a  of  a  film  which  would  capture  the  in- 
.sit\.  delight  and  skill  with  which  four  and 
i;-vcar-olds  take  to  paint  and  crayon.  Its 
I  vidcnt.  John  H.  Niemeyer.  feels,  as  do  other 
'ifessionals  in  early  childhood  education. 
It  among  the  many  activities  in  a  good  kin- 
I'garten  program,  art  is  one  of  the  most  im- 
irtant  means  of  development. 
In  response  to  the  need  for  a  film  document- 
children's  art.  and  as  a  service  to  art 
I  ication.  the  American  Crayon  Company  has 


f^    faces   of   these   young    artists    make    memor- 
--     scenes     in     Roccos'     "The     Purple     Turtle." 

I. 
.uplied  the  funds  for  production  of  this  ex- 

r^rdinarily  fresh  new  film.  The  Purple  Turtle, 

in  is  now  underwriting  its   distribution   na- 

idally  —  through  Association  Films.  Inc. 

roducer-director-canierman  Stelios  Roccos. 
led  of  ACI  Productions,  spent  a  year  in 
sntographing  children  with  their  paints  and 
;rions  in  schools  in  New  York  and  Califor- 
lia  Intercut  with  his  wonderfully  impromptu 
ivi  action  shots  are  pictures  selected  from 
h(  National  Kindergarten  Association's  col- 
ecton  of  some  12.000  pictures,  made  in  kin- 
leiartens  all  over  the  country,  for  its  5()th 
in|versary  exhibitions.  These  are  coordinated 
the  taped  conversations  of  the  children 
with  rhythm  of  the  musical  score,  by 
<iiiard  Werneck. 

«  working  for  naturalness  in  the  film, 
it^os  Roccos  used  no  tripods  or  other  bulky 
:q<pment  that  would  interupt  normal  class- 
oci  activity.  He  shot  the  film  with  a  hand- 
lel  Arriflex.  and  only  small  floods  were 
ncnted  in  ceiling  light  sockets  in  the  class- 
otjis.  His  introduction  to  a  group  of  children 
"alas  a  visitor  and  they  were  allowed  to  play 
m  his  camera.  Ceiling  lights  were  lit  for 
t\('A  days  before  actual  photographing  took 
'lap,  so  that  the  young  artists  could  get  used 


Cruising   in  excess  of  600  miles  on  hour,  American's  707  Astrojet   is  the  fastest   airliner   in  the   sky. 

Picture  of  Power:  The  707  Astrojet 

New  Color  Film,  Deslin«-<l  lor  \\  idespread  Showing,  Doruments  the  Pioneering  Efforts 
of  American  .Airlines,  Pratt  &  Vihitney  and  Boeing  in  Development  of  P'asI  Transport 


Sponsors:    American    Airlines    and    Pratt    & 
Whitney   Division   of  United   Aircraft  Cor- 
poration. 

Title:   The  707  Astrojet.  12  min.  color,  pro- 
duced by  Audio  Productions.  Inc. 

^  The  Boeing  707  is  a  familiar  friend  to  most 
of  today's  air  travelers.  It  has  provided  them 
with  the  utmost  in  speed,  comfort  and  econ- 
omy. But  American  Airlines  wanted  more  from 
its  707's  —  more  power  for  higher  cruising 
speed  to  stay  on  schedule  or  make  up  time,  if 
need  be;  and  more  power  for  faster  take-offs 
and  landing  runs. 

Combined  Effort  of  Three  Companies 

This  film  documents  AA's  pioneering  proj- 
ect with  Pratt  &  Whitney  and  Boeing  to  achieve 
better  air  transportation  —  the  707  Astrojet. 
which  has  an   increased  climb  thrust  of  over 


thirty  per  cent,  and  which  cruises  at  over  600 
miles  per  hour. 

The  film  combines  cicver  studio  shots  of  an 
artist  sketching  the  operation  of  the  turbojet 
and  the  new  fan-jet  engines  with  on-the-spot 
scenes  in  Pratt  &  Whitney's  East  Hartford 
plant,  and  the  Boeing  west  coast  plant,  where 
the  new  engines  and  the  modified  airframes 
were  finally  married  into  the  superb  707 
Astrojet. 

Design  Has  the  Lines  of  Powerful  Fish 

Strangely,  the  film  points  out.  modern  air- 
craft are  modeled  less  on  the  birds  of  the  air. 
more  on  the  fish  of  the  sea.  For  the  new  air- 
craft does  look  strikingly  like  a  powerful  fish 
with  a  ventral  fin  beneath  the  tail. 

.American  Airlines,  and  Pratt  &  Whitney, 
plan  widespread  distribution  throughout  the 
country.  B" 


to  them.  Once  the  relationship  had  been  estab- 
lished, and  the  children  hard  at  work,  they 
became  too  absorbed  to  notice  the  camera. 
That   is.   most   of   them.   Stelios   Roccos   savs 


that  in  every  group  there  was  the  born  me- 
chanic, even  at  five  years,  who  trailed  him 
with  advice  and  reminders,  such  as  "Hey, 
Mr.  Roccos.  you  forgot  to  plug  in  the  light, 
push  the  button,  etc." 

Tlie  Purple  Tiutle  should  be  of  interest  to 
PTA  and  other  groups  working  in  communities 
for  kindergartens,  early  childhood  art  educa- 
tion classes,  etc.  The  film's  entertainment 
value  should  also  make  it  suitable  for  theatre 
or  TV  use. 

Stelios  Roccos  is  a  native  of  Greece  and 
graduate  of  the  American  Junior  College  there, 
as  well  as  Cambridge  University.  His  film, 
Navajo  Silversntitli.  won  a  first  prize  at  the 
American  Festival  and  represented  the  United 
States  at  the  Venice  Film  Festival.  The  Purple 
Turtle  is  also  a  selection  of  CINE  to  be  shown 
at  European  film  festivals  this  year.  g" 
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Scenes  in  the  Health  Insurance  Institute's  realistic  documentary  film  of  medical  science  progress  show 
viewers  latest  developments  in  health  care  which    member  programs  now  make  attainable  to  many. 

Medical  Marvels  Within  Reach  of  Millions 

>lPO  Cameras  Probe  Hospitals,  Laboralories  to  Bring  Latest  in  Medical  Science 
to  Screen  in  This  Timely  Documentary  Sponsored  hy  Health  Insurance  linstitute 


Sponsor:    Health  Insurance  Institute. 
Title:     Dialogue    Hiih   Life,   26   min.,   b&w. 
produced  by  MPO  Productions. 

IMPROVEMENTS  IN  HEALTH  Care  during  the 
past  20  or  30  years  had  a  profound  ef- 
fect on  the  well-being  of  most  of  us  today. 
Antibiotics,  new  surgical  techniques  and  life- 
saving  hospital  equipment  have  added  years  of 
health  to  our  life  span. 

But  these  improvements  in  health  care  are 
often  as  e.xpensivc  as  they  are  efficacious  — 
beyond  the  capabilities  of  the  uninsured  bank 
balance.  Pialo.viie  iViih  Life,  a  new  film  pro- 
duced by  the  Health  Insurance  Institute,  shows 
how  new  and  more  flexible  forms  of  protec- 
tion have  brought  the  very  best  medical  care 
within  the  means  of  almost  all  of  us. 

Scenes  of  Heart  Operation,  Betatron  I'liil 

The  26-minute  documentary,  which  features 
Burgess  Meredith  as  narrator,  was  produced  by 
MPO  Productions  and  filmed  on  location  in 
New  York  and  its  hospitals.  The  film  is  high- 
lighted by  scenes  of  a  delicate  open  heart  oper- 
ation, a  cancer-fighting  betatron  unit  in  action. 


and    a    birth    in    a    modern    hospital    delivery 
room. 

The  picture  reflects  a  fresh  approach  taken 
by  the  MPO  producer-director-writer-photog- 
rapher team  of  Lloyd  Rittcr  and  Murray  Ler- 
ner. 

Taped   Interviews   .Add    to   Its    Realism 

To  achieve  a  most  realistic  quality  in  the 
film,  the  script  is  built  around  taped,  on-the- 
spot  interviews  with  segments  of  the  public 
connected  with  health  care;  with  physicians 
comparing  health  facilities  of  today  with  those 
of  30  years  ago:  with  men-on-the-street  de- 
fining "good  health";  with  an  eight-year-old 
boy  undergoing  treatment,  describing  his  re- 
action to  the  hospital. 

The  result  is  a  very  Iniiiuin  film  that  shows 
what  the  average  adult  thinks  about  health, 
what  he  expects  from  modern  health  care  ;md 
how  he  plans  (o  pay  for  it. 

/)/(i/(<V"<'  l''"'i  Life  has  been  designed  tor 
presentation  before  all  types  of  public  groups 
and  can  be  booked  through  all  offices  of  Mod- 
ern Picture  Service,  or  the  Health  Insurance 
Institute.  4SS  Madison  .Avenue.  New  York,  y- 


! 


PICTURES  FOR   HEALTH   &   MEDIC  I 

A  Palatable  Picture  Abou 
■'Vitamins  and  Your  Healtl 

Presenteil  liy  The  Vitamin  Foundaliii 

Sponsor:  National  Vitamin  Foundation 
Title:    Vitamins  and   Your  Health.    IS   i 

produced  by  Visualscope.  Inc. 

The  National  Vitamin  Foundation,  wit 
membership  of  pharmaceutical  compamcv 
manufacture  and  market  vitamin  pmd 
often  finds  it  necessary  to  answer  the  dn 
objections  and  general  lack  of  understai 
of  the  public  toward  vitamins. 

One  means  of  meeting  this  need  fi 
education  is  a  new  film.   Vitamins  an,, 
Health,  recently  completed  for  the  Ftmnd 
by    Visualscope.    Inc..    New    York.     Ihi- 
niinute    motion    picture,   written    by    s 
Sobel.  and  produced  in  filmagraph  techn 
explains  why  vitamins  are  needed  by  the  hii 
body  and  why  the  average  person  should 
sider  the  use  of  a  vitamin  supplement.  Ihulii 
shows  the  gradual  conversion  of  the  .i\  la 
viewer,  symbolized  by  a  silhouetted  shado  ti 
the  benefits  and  necessity  of  vitamin  ihc  py 
He  Isn't  "With  It"  as  Narrative  Bc'.;iii 

The   opening   sequence   finds   our    m, 
tempting  to  beat  a  hasty  retreat  from  ni  ... 
in  the  audience  as  we  witness  an  encoun    i 
sea  between  two  ships  during  the  first  h    " 
the  19th  century.  Knowing  sailors  of  ont 
help  restore  health  to  the  other  crew  lolK 
a  scourge  of  scurvy  by  offering  them  \it 
filled  fresh  onions  and  potatoes.  This  se; 
topic  and  tone  of  the  film. 

A  humorous  sequence  follows  in  wh  i 
professor  attempts  a  pseudo-scientific  discn 
course  on  vitamins.  Our  bored  and  impicn 
viewer,  interested  simply  in  knowing  wf  he 
or  not  he  should  take  vitamins,  cuts  then 
fessor  short  —  unable  to  be  restrained  f  :• 
narrator.  J 

Vitamin  Facts  in  Understandable  Tcmi    1 

Giving  in  to  the  necessity  of  a  "straighi  ap 
proach  in  understandable  language,  theiat 
rator  covers  in  detail  the  discovery  and  len 
tification  of  vitamins  —  and  their  uses.  Sprei 
on  by  the  viewer,  the  narrator  explains  thiolt 
of  vitamins.   He  describes  how  they   n.':  "'' 

Opening     sequence    from     "Vitamins      > 
Health"  shows  how  vitamins  help  overcon 
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Business  Screen  MagazM 


nihat  disease,  but  help  the  body  grow  and 
nclion  properly,  promoting  a  state  of  com- 
:te  physical,  mental  and  social  well-being  by 
pplementing  the  diet. 

The  nature  and  consequences  of  a  vitamin 
ificiency  and  the  relationship  of  such  a 
ificiency  to  food  intake  and  personal  vitamin 
ijuirements  are  also  described.  The  neces- 
:isity  for  daily  vitamin  supplementation  is 
.essed  along  with  the  wisdom  of  consulting  a 
;ysician  on  vitamin  needs.  Vitamins  are  com- 
bed with  insurance-protection  for  day-to-day 
rilth  as  well  as  for  future  health.  All  through 
Is.  our  viewer  asks  all  the  questions  and  rais- 
:|all  the  obvious  objections. 
I  He's  Sold  on  Vitamins  .  .  .  Asks  a  Rerun 
The  film  ends  on  a  whimsical  note  as  our 
')ld-on-vitamins'"  viewer  asks  for  a  review 
\lhe  film's  pointers  so  he  can  pass  them  along 
chis  wife.  He  then  asks  to  see  the  beginning 
)(the  film  which  he  had  missed  while  attempt- 
d  to  walk  out.  The  end  comes  as  we  once 
ilin  watch  the  encounter  of  the  ships  at  sea. 
yiuimins  and  Your  Health,  is  being  made 
ililable  through  individual  member  compan- 

Jof  the  National  Vitamin  Foundation.  Dis- 
ution  to  television  stations  is  being  hand- 
by    Modern   Talking    Picture   Service   ex- 
:lnges.  nationally.  9' 


or  Professional  Vieirers: 

CAPLA:   a  Medical  Film 
^ith  Ingenious  Technique 


ous  combinations   of   intricate   black   and 
e  drawings  with  highly  stylized  color  over- 


h: 


|(6nsor:    Wallace   Laboratories,    division    of 
'arter  Products,  Inc. 

le:   CAPLA.   5   min.  color,  produced   by 
^udio  Productions.  Inc. 

*       *       * 

This  short  film  for  professional  audiences 
liribes  a  new  drug.  CAPLA.  or  mebutaniate. 
■0(  the  control  of  mild  to  moderate  hyper- 
e.ion. 

Shows  Unique  Properties  of  Product 
APLA  is  shown  to  differ  from  older  hyper- 
c  drugs  in  that  its  blood  pressure  reduc- 
tion is  specific  at  the  brainstem  vaso- 
r  centers.  Older  drugs  —  rauwolfias.  ver- 
III  alkaloids,  etc..  are  directed  at  the  cen- 
niL-chanism  of  sympathetic  impulse  forma- 
H-.   or   the   peripheral    sites    of   meurogenic 
riismission. 

J.S  an  example  of  technical  film-making. 
CJfLA  displays  many  scenes  which  are   in- 


The  public  health  nurse  detects  an  infection  ha- 
zard during  a  routine  visit  and  initiates  chain 
af  events  that  lead  to  its  containment  .  .  . 


Keen  Professional  Interest  in  Picture 

xperiments  demonstrated  in  the  film  show 

CAPLA  (Centrally  Acting  Pressure  Low- 
't^  Agent)  exercises  its  effect  through  the 
«iral  nervous   system,   and   thus   is   a  truly 

ue  antihypertensive. 

he  motion  picture,  CAPLA.  has  aroused 
II  h  professional  interest  in  the  past  few 
tiuhs.  It  was  displayed  recently  at  the  Amer- 
Society  of  Internists  convention  in  Phila- 


The  nurse  as  o  disciplinarian  and  teacher, 
a  lab  technician  not  to  take  blood  test  equ 
used  on   infected  patient  to  other  hospital 


warns 
pment 
areas. 


Helping  the  Hospitals  to  Fight  Infection 

Stressing  Cleanliness,  This  Picture  Sho«  s  "Role  of  >iursin<;  in  Infection  Control" 

Sponsor:    Armour  &  Company   (Dial  So.ip) 

Title:  The  Role  of  Nursing  in  Infection  Con- 
trol,  20   min.   b  w,   produced   by   Dynamic 
Films,  Inc. 

tj  Nothing  beats  good  old-fashioned  cleanli- 
ness for  control  of  common  infections.  This 
is  the  message  of  a  new  film  made  by  Armour 
for  the  American  Nurses  Association  — 
American  League  for  Nursing.  Completely  non- 
commercial in  a  brand-name  sense,  the  film 
explains  the  importance  of  thorough  hand- 
washing as  the  most  important  method  of  pre- 
venting the  spread  of  infection. 

The  public  health  nurse  in  this  dramatic 
film  opens  a  chain  of  events  which  leads  to 
the  discovery  of  a  case  of  staphyloccal  pneu- 
monia. Later,  in  the  hospital  the  patient  is 
placed  in  an  isolation  unit,  and  hospital  nurs- 
es begin  the  painstaking  job  of  confining  the 
infection  while  the  cure  begins.  Linen  must 
be  handled  with  extreme  care  —  everything 
that   goes  into  or  out  of  the  room  must  be 


Marion  Cleveland,  Director  of  Nursing  Service  at 
Columbia-Presbyterian  Hospital,  New  York  ilefti 
served  as  consultant  on  hospital  nursing  content. 

carefully  cleansed.  Rules  must  be  established 
and  observed  without  the  slightest  deviation. 
"Staph"  infections  have  been  an  increas- 
ing problem  in  hospitals  —  this  film  is  timely 
in  showing  the  best  working  methods  for  treat- 
ment and  containment.  5? 


In  this  lecture  room  scene   in  picture,  the  nurse  is  shown  in  another  of  her  many  roles:  as  a  student. 


leh 


& 
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NEW  CONCEPTS  FOR  COMMUNICATIOP 


Inlegruti'fl     Vii<lio-\  isiiul    'refliiut|iif ?    in    ■M^oinnuiiiilronio"  l)r\«*lo|>i'<Mor  tin*  S|>a«*t*   Vjie 
Are  Beiiif:  (^arrieil  Over  l<>  Help  Industry  and  Seliools  Meet  "Kxpliision  in  Information" 


M\.ioR  Briakthrol'Chs  in 
the  interchanae  of  infor- 
mation, ideas  and  knowl- 
edge began  to  take  shape  in  World 
War  11.  In  the  first  great  "lab- 
oratorv"  of  audio-visual  research 
and  production,  synthetic  devices, 
films  and  a  wide  range  of  a-v  tools 
were  created  to  meet  the  needs  of 
technological  warfare,  the  training 
of  millions  for  the  maintenance 
and  operation  of  a  vehicular  war 
and  for  the  orientation  and  educa- 
tional tasks  of  multi-lingual  fight- 
ing forces. 

This  is  the  time  of  a  'second 


re\olulion"  in  communication. 
Military  urgency  remains  undimin- 
ished as  new  advances  are  achieved 
in  modern  weapons  systems,  mis- 
siles and  rocketry.  Dependence  on 
electronic  computing  devices  puts 
multi-million  dollar  installations  in 
the  hands  of  buck  privates.  In  a 
vcvV/itt'-conceived  world  of  space- 
age  technology,  both  concepts  and 
devices  remain  /(i(//i-oriented.  The 
basic  problem  of  person-to-person 
communication  was  never  more 
acute,  nor  more  complex. 

■And  the  military  is  not  alone  in 
its    world    of   vveapon-comple.xity. 


Computers  are  industry  built,  in- 
stalled by  civilians  and  the  coun- 
terpart of  the  military  computer 
controls  the  factory  production 
line,  supplies  inventories  and  mar 
ket  data,  will  soon  store  the  na- 


tion's taxpayer's  records.  Inforu. 
tion   that   is   the    lifeblood   of 
worker,    the    serviceman    and 
salesman  must  keep  pace  with  t 
atom,  the  transistor  and  be\"r 

Today's    awesome    infi 
explosion  must  also  cope 
ploding     populations.     CI 
teaching,  where  the  whole 
of  imparling  and  preparin 


Diagram     at     right 
floor  plan  of  typic  ^ 
screen,  rear  projcc 
stallotion    with    its    .** 
sion,     slide,     and 
picture    projectors    C* 
tegroted     for     outo  M* 
operation  by  remofiW 
trol    from    buttons   0  "* 
tern   panel   at  right. 


Bi.:siNEss  Screen  MacaI 


in  a  space-age  must  begin, 
!  a  tremendous  challenge,  as 
he  training  centers  within  in- 
jry  itself. 

ian  the  civilian  profit  by  recent 
ilopments  in  commnication 
hique  within  the  armed  forces? 
bmpanies  like  the  TelePromp- 
Corporation  who  have  been 
ily  engaged  in  developing  and 
jying  electronic  communica- 
I  equipment  and  techniques 
Inilitary  and  government  pur- 
k  believe  they  can.  In  fact, 
JPrompTer  is  well  along  in 
;ing  the  military-civilian  gap 
what  it  calls  "communitron- 

aborate  installations  for  brief- 
ronference  and  training  use  in 
:  places  as  the  Air  Force  Com- 
li  Post  and  the  Chief  of  Naval 
lations'  Flag  Plot  Room  in  the 
iigon  helped  pioneer  new  prin- 
I  i  with  multi-screen  techniques. 
\  combinations  of  projection 
closed-circuit  television, 
'le  Air  Force  Command  Post, 
r  xample.  is  one  of  the  most 
pisticated    visual    display    sys- 

!in  existence.  In  three  different 
s,  available  to  various  com- 
1    echelons,     20     projectors, 
screens  and  a  variety  of  re- 
controlled    random-selection 
Mes  enable  maps,  charts,  dia- 
i  i   and   background    informa- 
f  o  be  called  up  almost  instan- 
ii  usly  for  study  or  reference. 
1  similar  installations,  like  the 
i  's  Ordnance  Guided  Missile 
h  )1  at  the   Redstone   Arsenal, 
a  ima.   educators   and  trainers 
jrofit   by   experience.    Faced 
tl  the    necessity    of   cramming 
Biimounts  of  complicated  data 
p  embryonic  space-age  soldiers 
le    shortest     possible     time. 
S     uses     closed-circuit     tv. 
tape.  TelePrompTer  reading 
and   TeleMation    automatic 


I' 

pi;  control   to  achieve   reduc- 


tions of  up  to  iOVc  in  training 
time. 

Carry-over  has  begun  as  the 
University  of  Wisconsin  enters  the 
second  year  with  its  "TeleMation 
Laboratory"  program  (featured  in 
Business  Screen).  The  new  elec- 
tronic instruction  center  at  Chi- 
cago Teachers  College  North  has 
a  673-seat  auditorium  that  utilize^ 
multi-screen  rear  projection  tech- 
niques, digs  into  student  under- 
standing of  subject  matter  through 
its  push-button  "classroom  re- 
sponder"  system  at  each  seat. 

Thus  far.  application  of  these 
techniques  in  the  world  of  business 
and  industry  has  taken  two  main 
directions.  One  is  the  installation 
of  "communications  wall"  facilities 
in  executive  offices  and  conference 
rooms,  as  at  American  Airlines' 
recently-completed  system  in  its 
headquarters  board  room. 

Kaiser  Industries.  Equitable 
Life.  Humble  Oil.  Tennessee  Gas 
Transmission  Company  are  among 
other  companies  currently  utilizing 
or  discussing  space  and  design  fa- 
cilities to  accommodate  integrated 
audio-visual  systems. 

A  second  type  of  business  appli- 
cation is  represented  in  the  project 
undertaken  by  Holiday  Inns  of 
America,  fast-growing  motor  hotel 
chain,  which  provides  for  installa- 
tion by  the  end  of  1962  of  more 
than  100  portable,  standardized 
audio-visual  "packages"  in  meeting 
rooms  of  key  motels.  These  involve 
multiplexing  of  large-screen  televi- 
sion, slide  and  motion  picture  pro- 
jectors upon  a  single  screen. 

Because  of  their  standard  com- 
ponents, these  systems  can  readily 
be  combined  into  an  "instant  net- 
work"' industry  closed-circuit  tele- 
casts and  should  prove  a  boon  to 
organizations  who  want  to  "travel" 
audio-visual  presentations  without 
shipping  heavy  gear  from  city  to 
city.  Business  will  welcome  it.  1^' 


'■  eakers  or  trainers  can  control  their  own  effects  —  visuals,  sound, 
I 'tains  or  lights  —  from  push-button  panel  mounted  on  the  lectern. 


The    Quartermaster    General's    Room    in    Woshington,    with    its    multi-screen 
installation,  is  typical  of  military  briefing,  and  presentation  facilities. 


Holiday  Inns  of  America  are  installing  standardized  "Communication  Cen- 
ter" packages  at  100  Inns  throughout  U.S.  System  includes  slide,  motion 
picture    and    portable    large-screen    television    projectors    lot    left    above). 


Above:  this  multi-screen  installation  was  recently  completed  in  Board  Room 
at  American  Airlines'  headquarters  building.  Below:  the  company  executive's 
"office  of  tomorrow"  contains  a  rear-projection  screen  for  showing  slides, 
motion  pictures  or  television  programs  when  needed. 
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Aerial   scene   from    "Invitation   to    Kentucky"   shows    fast-growing    chemical    complex    of    Calvert    C: 

Films  Help  Kentucky  SELL  Travel,  Industry 

Coninionueallh's  Deparlnieiit  ol  Public  Iiiforiiialiiin  Finds  ".Movies  Better  Than  Ever" 
as  Films  Promote  Tourism  in  42  Stales;  One   Picture  Aimed   to  Attract   New  Industry 


VIEWERS  All  Over  the  country  are 
learning  more  and  more  about  Kentucky 
through  motion  pictures,  and  the  state's 
Department  of  Pubhc  Information  is  rapidly 
turning  to  films  as  a  medium  for  promoting 
Kentucky's  "Vacation  Wonderland." 

Two  travel  films  distributed  by  the  Depart- 
ment's Division  of  Tourist  and  Travel  Promo- 
lion  have  been  seen  in  42  of  the  50  states  in 
the  past  five  years.  These  16mm  color-sound 
productions.  More  Per  Mile  and  the  Lure  oj 
Fishing,  have  been  sent  as  far  afield  as  Cali- 
fornia. New  York,  and  Florida  since  1956. 
Each  year  the  films  have  been  seen  in  schools, 
travel  shows,  and  at  various  club  meetings  in 
not  less  than  27  different  states,  and  in 
numerous  cities  and  towns  throughout  Ken- 
tucky. 

Two  new  pictures.  Vacation  Wonderland. 
which  describes   Kentucky's  State  Parks,  and 


The  Sun  Shines  Bright,  which  depicts  the  his- 
tory and  horses  of  the  Bluegrass  State,  have 
also  been  released  for  distribution.  These  titles 
and  the  earlier  title.  Lure  of  Fishing,  were 
all  produced  by  Jack  Lieb  Productions. 

The  Kentucky  films  are  offered  as  a  pub- 
lic service  facility  designed  to  stimulate  in- 
terest in  the  Commonwealth's  tourist  and 
travel  potential.  They  are  loaned  free  of  charge 
to  any  group  requesting  them. 

Films  Gi\e  State  "More  for  the  Mone>"" 

.Although  the  Division  prepares  and  dis- 
tributes brochures,  booklets,  press  kits,  news 
releases,  and  other  forms  of  travel  material, 
it  has  found  that,  in  the  long  run.  use  of  the 
screen  medium  is  an  excellent  method  of  ad- 
vertising the  state,  both  economically  and  pro- 
mot  ionally. 

Division  officials  believe  they  receive  more 
for  their  money  with  travel  films  like  these. 


There's  boating  pleasure  for  visitors  on  Kentucky  And  what  Kentucky  picture  would  be  complete 
Lake  as  this  scene  from  "Vacational  Wonderland"  without  views  of  one  of  the  state's  famed  "blue- 
is  proving  to  viewers  of  the  Commonwealth's  films.      gross"  horse  forms?  In  "The  Sun   Shines  Bright." 


Operating  on  a  limited  budget,  the  Divisioj 
to  keep  on  its  guard  against  rapidly  i 
costs  of  printed  color  descriptive  mat 
postage,  and  national  advertising. 

Especially  Popular   With  .\dult  Group:] 

Kentucky  tourist  and  travel  officials  n 
they  can't  be  sure  people  will  read  all  the  I 
ture  they  put  out.  It's  not  easy  to  get  p. 
to  sit  down  and  read  something.  But  e 
body  likes  the  pictures,  especially  adult  j 
audiences  whom  Kentucky  officials  cor 
prime  prospects  for  travel  in  the  state. 

A  good  color  film,  showing  the  s 
scenic  attractions  and  recreational  facilitie 
supplemented  with  scenes  of  good-Id 
young  people  having  a  happy  time,  is  a 
an  eye  opener;  especially  at  a  typical  led 
club  gathering,  or  a  business  conference. 

You  can't  always  be  sure  of  securing 
attention  with  a  speaker. 

."Xudio-visual  media  also  give  the  Di' 
an   opportunity  to  present   its  program 


"My  Old  Kentucky  Home       ■  _ 

"The  Dawning  of  Music 

"T  The  exciting  sounds  of  the  Louisvp 
Orchestra  are  being  brought  to  towns  li 
hamlets  throughout  the  state  in  still 
other  Kentucky  picture  produced  in 
by  Jack  Lieb  Productions.  The  Dawm 
of  Music  in  Kentucky  was  created  to 
tend  the  cultural  glory  of  the  sympho 
tells    colorful    tale    of    its    musical    hi 
tage  and  its  great  composers. 

broader  scale.  Another  most  important 
for  promotional  films  is  television.  In 
few  minutes,  thousands  of  TV  viewers  r 
an  overall    picture   of   Kentucky,   conip| 
to    spending    hours    reading    travel    nv 
which  has  taken  months  to  prepare 
tribute. 

Besides  television  stations.  Kentucky's 
films  are  sent  to  schools,  civic  and  : 
clubs,  women's  groups,  and  professional' 
cational.  and  community  organizations  I 
grams  consisting  of  the  film  and  a  brii 
by  a  member  of  the  Department's  sp.' 
bureau  are  also  made  available  to  group: 
in  the  state  who  request  them. 

Because  of  the  greater  saving  and  ; 
promotional  opportunities  available  t 
Kentucky  Tourist  and  Travel  Division  tl 
use  of  motion  pictures,  officials  truly  li 
ihat  "movies  are  better  than  ever."  ii 
the  best,  when  it  comes  to  selling  the  sta. 
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Business  Screen  MaG/jI*' 


'Invitation  to  Kentucky" 
Cells  Benefits  to  Industry 


rhe  Kentucky  Division  of  Industrial  Pro- 
ion  recently  produced  a  film  which  has 
red  to  be  an  excellent  tool  in  advertising 
;tucky"s  advantages  as  a  location  for  new 
i  expanded  manufacturing  industries. 
!i  a  current  color  film,  Invilalion  to  Ken- 
\y,  the  viewer  gets  a  compact.  27-minute 
t  section  of  Kentucky's  fast-growing  in- 
Irial  development  and  the  civic,  social. 
National  and  recreational  advantages  found 
|ie  State. 

Direct  Showings  to  Industrial  Prospects 

ultiple  prints  of  the  film  have  been  pre- 
(d  for  showing  at  conferences  with  in- 
•ial  prospects,  at  meetings  for  develop- 
;  organizations  and  civic  groups  and 
lever  interest  in  the  subject  warrants. 
.  seeking  the  widest  possible  audience,  the 
'lion  of  Industrial  Promotion  has  contract- 

I'ith  a  national  film  distributor  for  200 
nnteed  showings  on  television  and  at  trade 
(industry  fairs  around  the  country. 

Ilm  Gives  "High  Return  on  Investment" 

'le  film,  first  shown  last  year,  has  been 
ll  received  both  in  Kentucky  and  other 
fi;.  Industrial  promotion  officials  feel  they 
t  etting  a  very  high  return  on  their  invest- 
;:  with  this  film.  They  say  that  in  no  other 
r  —  at  comparable  cost  —  could  Ken- 
el 's  advantages  to  industry  be  presented  to 
ide  an  audience.  Lieb  Productions  also 
Duced  Kentucky's  industrial  promotion  pic- 
rq  rounding  out  a  well-planned  visual  cam- 
i{j  which  is  serving  the  Blue  Grass  State 
3^  effectively.  ^ 


Left:  scene  in 
"Invitation  to 
Kentucky"  show/s 
Ford  assembly 
plant  at  Louis- 
ville. Below: 
General  Elec- 
tric line  ot 
Owensboro. 


"Land  of  Lincoln"  Portrayed  and 

The  Governor  of  Illinois 
Has  a  New  Film  Favorite 

Sponsor:    American  Oil  Company. 

Title:    Happy  Holidays  .  .  .  in  the  Land  of 

Lincoln,  28  min..  color,  produced  by  Parthe- 
non Pictures. 

THIS  Is  THE  Finest  film  made  about  Illi- 
nois." Governor  Otto  Kerner  of  that  state 
said,  following  a  Springfield  preview  of  Happy 
Holidays  .  .  .  in  the  Land  of  Lincoln.  Illinois' 
chief  executive  went  on  to  write  a  pretty  good 
review  of  the  American  Oil  Company's  latest 
addition  to  its  free-loan  film  library: 

"It  shows  the  many  opportunities  in  our  own 
state  for  travel  from  the  hilly  areas  in  the  north- 
west around  Galena,  to  the  many  lakes  and 
rivers  for  water  sports  and  fishing,  and  the  his- 
torical sites  of  Abraham  Lincoln."  And  well  he 
might  appreciate  this  28-minute  color  produc- 
tion from  the  cameras  of  Parthenon  Pictures, 
for  it  fits  like  the  veritable  glove  into  the  state 
tourism  program  the  Governor  has  been  stress- 
ing the  past  year. 

Weekend  Trips  to  Picturesque  Places 

Weekend  trips  for  the  entire  family  to  such 
sites  as  the  rugged  and  picturesque  Apple 
River  Canyon  country,  along  the  Mississippi 
bluffs  to  Palisades  Park  near  Savannah  and 
beyond  to  the  Black  Hawk  Indian  museum  at 
Rock  Island  are  tempting  film  fare. 

But  there's  historical  solemnity,  too,  as 
scenes  pick  up  the  life  of  Lincoln  through 
glimpses  of  his  home  in  Springfield  and  at 
New  Salem  where  he  grew  into  young  man- 
hood. Historic  Nauvoo  reminds  viewers  of  its 
Mormon  traditions  and  Indian  graves  at  Dick- 
son Mounds  roll  back  centuries  of  time. 

Something  for  Chicago's  Mayor  Daley,  Too 
Another  pleased  previewer  of  American's 
picture  is  Chicago's  Mayor  Richard  Daley.  And 
well  he  might  be  for  widespread  distribution 
of  the  film  (via  Modern  Talking  Picture  Serv- 
ice exchanges )  will  include  a  good  bit  of  "See 
Chicago,  too!" 

Brookfield  Zoo  with  its  performing  dolphins, 
the  city's  famed  art  and  natural  history  muse- 
ums and  the  hurly-burly  of  a  great  metropolis 
add  up  to  "let's  go  now"  thinking  among  the 
many  thousands  of  potential  visitors  who  will 
see  this  picture. 

Candid  Glimpses  of  State's  People 

Happy  Holidays  .  .  .  in  the  Land  of  Lincoln 
captures  a  lot  of  candid  glimpses  as  it  un- 
winds ...  of  townspeople  and  tourists  .  .  . 
parents  and  children.  They're  happy  Ameri- 
cans, on  holiday  or  at  home  in  a  film  that's 
extremely  pleasant  on  the  eye  and  a  real  lure 
to  the  open  roads  that  lead  to  this  state's  many 
tourist  attractions.  ^ 

Pictured  right  (top  to  bottom):  scenes  from  "Happy 
Holidays"  show  Lincoln's  New  Salem;  the  Lincoln 
tomb  on  the  outskirts  of  Springfield;  a  scene  in 
Grant's  home  at  Galena.  The  sternwheeler  "Addie 
May"  travels  the  Mississippi  and  a  big  freighter 
m.oves  up  the  Chicago  river.  Oh  yes,  those  aqua- 
tic acrobats  are  dolphins  at  Brookfield  Zoo! 


>.,        fw* 
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In  reccm  Hl  siNi  ss  S(  ri  in  iir- 
ticles  iin  llie  use  of  public  rela- 
tions films  in  the  Bell  Sysleiii  we 
have  seen  that  the  film  pioyrain 
has  been  active  for  more  than  30 
years,  and  that  telephone  films  arc 
now  seen  by  about  127  million 
people  annually  in  the  United 
States  and  Canada.  Over  250  films 
have  been  produced  and  distrib- 
uted by  the  Bell  System  compa- 
nies since  the  inception  of  the  pro- 
gram. 

The  production  of  most  Bell 
System  films  is  handled  by  the 
American  Telephone  and  Tele- 
graph Company,  in  New  York. 
However,  the  Associated  Com- 
panies operate  autonomously  and 
make  their  invn  decisions  on  film 
matters.  As  each  film  is  completed, 
each  company  decides  whether  or 
not  it  will  participate  in  the  pro- 
duction cost  and  thereby  have  the 
right  to  distribute  the  film  in  its 
territory. 

Distribution's  Hisher  Budget 

Over  the  past  25  years,  one  of 
these  companies.  New  England 
Telephone  and  Telegraph,  has  in- 
vested a  total  of  over  $750,000  in 
production  and  print  costs  for  Bell 
System  films.  The  New  England 
Company's  total  cost  for  film  dis- 
tribution during  this  same  period 
of  time  amounted  to  a  little  over 
$1,333,000. 

In  the  New  England  area,  the 
Company  distributes  Telephone 
films  to  theatres,  television  sta- 
tions, clubs,  organizations,  church- 
es, schools,  or  to  any  customers 
that  request  them.  To  reach  the 
various  types  of  audiences,  over  40 
film  distribution  agencies  are  used. 

This  wide  decentralization  of 
distribution  is  one  of  two  unique 
practices  which  the  New  England 
Company  carries  out.  The  other 
concerns  its  disposition  of  "obso- 
lete" films. 

Depo.sit  Prints  in  Librarie.s 

It  is  perhaps  accountable  to  the 
character  and  size  of  the  area,  and 
its  excellent  available  public  dis- 
tribution facilities  for  film,  that  the 
Company  has  had  considerable 
success  in  reaching  audiences  effi- 
ciently through  free  deposits  of 
prints  in  public  libraries. 

In  a  survey  of  schools  made 
several  years  ago  the  Company 
found  many  instances  where  Bell 
System  films  would  have  been  used 
in  classes  if  they  had  been  quickly 
available,  and  had  not  had  to  have 
been  booked  weeks  or  months  in 
advance.  So,  experimentally, 
blocks  of  prints  were  placed  in  the 
Boston  Public  Library. 

It  was  found  that  these  prints, 
offered  only  on  a  24-hour,  pick-up 


New  England  Bell's  Di.siribiition  Method.s 
Bring  Companv  s  Films  to  Wider  Audience 


and  bring  back  basis  were  being 
booked  on  an  average  of  80  times 
a  year,  which  was  about  four  times 
as  many  as  centralized  booking 
agencies,  largely  using  mail  deliv- 
ery, had  been  able  to  achieve. 

It  was  also  evident  that,  despite 
the  fact  that  the  Library  was  han- 
dling the  prints  on  a  free  basis  as 
a  public  service,  inspection  was 
regularly  carried  out,  and  that 
print  condition  remained  good. 
School  and  College  Outlets 

This  success  led  the  Company 
to  seek  out  other  local  public  dis- 
tribution agencies  able  and  willing 
to  provide  prints  for  public  use  on 
an  overnight  pick-up  basis. 

In  Massachusetts  and  Rhode  Is- 
hmd,  where  great  distances  be- 
tween towns  and  schools  are  not 
such  a  problem  as  in  less  thickly 
populated  areas,  it  was  found  that 
several  colleges  and  libraries  were 
glad  to  stock  prints  and  thus  it  was 
possible  to  cover  most  of  the  two 
states  in  this  way. 

Some  of  these  locations  are  the 
Providence  and  Pawtucket  School 
Systems,  the  Greenfield  State  Re- 
gional Library,  Bridgewater  State 
College.  Fitchburg  Public  Library, 
Salem  State  College,  and  Libraries 
in  Metropolitan  Boston,  such  as 
Cambridge,  Medford  and  Reading. 

In  all,  15  school  systems,  seven 
public  libraries  and  eight  colleges 
now  maintain  free  deposits  of  New 
England  Telephone  Company 
films. 

Pl:ni  to  I'sc  Other  Locations 

These  free  deposits  are  by  no 
means  the  only  distribution  agen- 
cies in  the  Company's  service  area. 
Only  selected  "documentary"  Tel- 
ephone films  are  usually  placed  in 
these  locations.  But  the  success 
thus  far  indicates  that  many  other 
locations  will  soon  be  set  up  in 
Maine,  New  Hampshire  and  Ver- 
mont, as  well  as  in  Massachusetts 
and  Rhode  Island.  (Connecticut  is 
served  by  another  company  — 
Southern  New  England  Telephone 
Company. ) 

The     Company     has     regularlv 


used  independent  projection  agen- 
cies, and  most  adult  groups  are 
served  through  these  sources.  In 
special  television  situations.  Mod- 
ern Talking  Picture  Service  and 
Sterling  Movies  U.S.A.  are  often 
used.  Association  Films,  as  well, 
distributes  some  Telephone  films 
in  New  England. 

"Obsolete"  Films  in  Service 

Another  unique  practice  of  the 
New  England  Company  is  in  its 
disposition  of  "obsolete"  films. 
When  two  recent  Telephone  films. 
Telephone  Hour  and  Rehearsal 
were  declared  obsolete  and  with- 
drawn from  circulation  nationally, 
the  New  England  Company  de- 
cided that  regardless  of  whether 
they  were  obsolete  technically  or 
not,  it  was  a  shame  to  scrap  such 
muskalty  excellent  subjects.  Low- 
ell State  College,  which  specializes 
in  training  music  teachers,  was  de- 
lighted to  receive  prints  of  these 
films,  and  now  uses  them  regu- 
larly in  the  curriculum. 

The  Company  also  has  found 
that  obsolete  old  prints  of  Hurri- 
cane's Challenge,  about  the  1938 
hurricane,  have  been  useful  to 
schools  for  teaching  economics  or 
natural  history.  Many  of  these 
prints  have  been  permanently  do- 
nated to  various  school  systems. 
Older  Films  Are  Still  I'seful 

While  transistors  are  often  re- 

Below:  this  handsome  board  stimu- 
lotes  interest  in  Bell  films. 
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Kd    J'almer    Prii<li<f.s    I 
iScliel       III      Aii<li<i-\  ism 

i?  Edward  W.  Palmer,  w 
supervises  many  of  New  Ei 
land  Telephone  Compan 
audio-visual  activities.  I 
long  been  a  leading  author 
on  sight  and  sound  medi; 
the  Boston  area. 

In  addition  to  his  regu 
job  m  the  Advertising  I 
partment  of  Telephone  He: 
quarters,  Ed  Palmer  f 
quently  acts  as  advisor 
community  and  other  ind 
trial  audio-visual  projei 
He  teaches  a  course  in  aud 
visual  communications  te( 
niques  at  Boston  Universi 
and  he  is  active  in  the  Co 
pany's  speaker's  bureau 

Bringing  his  techniqi 
close  to  home.  Mr.  Pain 
recently  produced  an  ov 
head  transparency  presen 
tion  for  the  Old  South  Me 
odist  Church,  of  Readi 
which  was  delivered  in 
series  of  Loyalty  Dinm 
and  was  said  to  be  dire( 
responsible  for  incrc 
pledges  35 °i  over  the 
previous  year. 


placing  vacuum  tubes  in  tele 
operations,  such  old  films  a- 
lie  of  Magic,  on  the  vacuum 
long  withdrawn  from  gener 
culation,  are  still  useful  lor 
lar  curriculum  use  in  many  sen 
and  the  Company  has  pni 
them  for  this  purpose. 


Canada's  Century  Celehra  i 
Theme  of  Crawley's  Film 

>r   With  Canada's  Centenar 
than   five   years   away,   man 
nadian    organizations    have  j> 
wondering  how  they  can  hp 
celebrate  this  national  occas, 

To  answer  this  questioj 
E.  B.  Eddy  Company  has 
sored  a  29-minute  color  i] 
picture,  titled.  Quality  of  a  I", 
Produced  by  Crawley  Filili 
uses  flashbacks  to  the  days  ot 
federation  and  sequences  frn 
ten  provinces  to  show  'd 
methods  that  can  be  used  I  fl 
brate  in  1967. 

The  film  has  been  preseiJ* 
the  Canadian  Centenary  (f 
and  prints  will  be  availai 
schools,  community  organii| 
business  firms  and  TV  i\ 
through  the  Canadian  Filn' 
tute,  1726  Carling  Ave.,  ('31 
Ontario, 


MORE    FILMS    ON    PAGES    .1, 
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Business  Scrhiin  MaGi 


Inflight  Motion  Pictures,  Inc.  needed  a  reliable  16nini 
rojector  for  TWA,  that  would  run  without  any  operator  at  all 


Liot  it.  using  Kodak  Pageant   16mm  pro- 
components. 
he  projector  had  to  be  so  automatic  and  so 
opletely   reliable  that,   with  the  flick   of  a 
h  in  a  TWA  SuperJet  plane  cockpit,  the 
h(/  would  start,  run  uninterrupted  for  as  long 
'/2  hours,  and  then  stop. 


You  can  imagine  how  utterly  dependable  that 
projector  has  to  be. 

TWA  SuperJets  have  them,  showing  first-run 
movies  in  flight. 

Using  Kodak  Pageant  16mm  projector  com- 
ponents. Inflight  Motion  Pictures.  Inc.,  worked 
with  Reevesound  Company,  Inc.,  to  design  this 
motion-picture  system.  Except  for  the  "on-off" 
switch  in  the  plane's  cockpit,  the  equipment  is 
hidden  in  the  plane's  ceiling. 

The  Kodak  Pageant  components  used  in  this 
system  are  the  same  as  those  being  used  reliably 
in  educational  and  business  audio-visual  train- 
ing and  sales  programs  everywhere.  The  reason 
is  simple:  Kodak  Pageant  projectors  work  de- 
pendably whenever  and  wherever  yon  want  them 
to,  with  neither  embarrassment  to  the  operator 
nor  distraction  to  his  audience. 


If  you  need  that  kind  of  movie  projector,  ask 
your  Kodak  A-V  dealer  to  demonstrate  the  new 
Kodak  Pageant  16mm  sound  projector,  AV- 
126-TR,  shown  on  the  left.  Or  write  for  speci- 
fication Bulletin  V3-65. 


KODAK  PAGEANT  Prviecto,\     EASTMAN   KODAK  COMPANY,  Dept  8-V.  Rochester  4,  N.  Y. 
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New  Data  Processing  C<iii<'<-|>l.s 
Ciiven   I  niqiie   Film  Tr«'«tiiient 

■;  The  difficult  subject  of  d;ita  pro- 
cessini:  has  been  covered  in  a 
unique  fihii  treatnient  by  the  Lock- 
heed-California Company.  Bur- 
bank,  California.  Titled  The  Data 
Seekers,  this  28-minute  color 
(and  part  animated)  picture  in- 
troduces management  to  new  con- 
cepts and  potentials  in  the  compu- 
ter field.  .<\lthouj;h  designed  pri- 
marily tor  use  at  division  and  cor- 
porate level,  the  film  is  expected 
to  see  extensive  use  on  other  levels 
and  outside  of  LiKkheed. 

Basis  for  filming  The  Dam  Seek- 
ers was  the  wide  acceptance  and 
demand  for  an  earlier  status  report 
type  picture  on  Lockheed's  com- 
puter systems.  The  new  film  in- 
cludes a  quick  review  of  e.xisting 
equipment,  techniques  and  future 
concepts,  and  then  goes  further 
into  the  philosophy  of  scientific 
business  management. 

Because  of  the  technical  and 
repetitive  nature  of  the  subject, 
fast  pacing  interesting  transitions, 
and  animation  devices  were  used 
to  keep  audience  interest.  An  intri- 
cate model  of  a  future  manage- 
ment control  and  display  center, 
complete  with  stop  motion  equip- 
ment effects,  highlight  the  film. 
The   film   has   been   appropriately 


New  Pictures  lor  Management  and  the  Public 


sub-titled.  "The  Story  of  Man- 
agement Control  Through  Data 
Processing." 

The  Diilii  Seekers  was  produced 
within  the  Lockheed-California 
production  facilities  with  the  ex- 
ception of  certain  animation  se- 
quences which  were  sub-contract- 
ed. Doug  Muir  served  as  director 
and  Bill  Moore  was  responsible 
for  the  cinematography  treatment. 

*       *        * 
Slidefilni  Gives  10  Steps  lo 
Inerea.sed  Keailin^  Capaoily 
"'     Designed   to   immediately   help 
improve    companies'    communica- 
tions,  a   new   sound   slidefilni,    10 
Steps   lo   Increased   Readiiii;   Ca- 
pacity provides  the  ten  most  effec- 
tive   techniques    for    improving    a 
person's      informational      reading 
habits  so  he  can  read  more  easily 
and  quickly,  and  retain  more  use- 
ful knowledge. 

Finding  that  lack  of  reading  ca- 
pacity is  one  of  industry's  largest 
problems,  research  was  conducted 
among  25,000  companies  by  the 
Industrial  Education  Institute  and 
the  results  of  the  ten  most  prac- 
tical and  effective  techniques  were 
produced  in  the  film. 

The  20-minute  slidefilm  is  pro- 


duced in  slidefilm  technique  to 
gain  maximum  instructional  effec- 
tiveness. It  is  part  of  a  series  in- 
tended to  provide  industry  with 
audio-visual  aids  on  successful 
techniques  for  reducing  costs,  in- 
creasing productivity  and  improv- 
ing quality  of  performance. 

Prints  are  available  at  a  pre- 
release price  of  $3.5  from  Indus- 
trial Education  Film  Library.  P.O. 
Box  564.  Princeton.  N.J.  S' 

•        *        * 
-4nfl  a  Motion  Picture  Shows 
"How  to  (ail  Reailinfi  Time" 
'>  How    to    Cut     Your    Reading 
Time,    a    new    motion   picture    in 
the  rapidly  growing  field  of  speed- 
reading,  has  been  released  by  the 
McGraw-Hill      Publishing      Com- 
pany.   It   is   designed   to  help  the 
viewer  become  a  faster  reader  in 
just   one   easy   lesson   by   demon- 
strating and  applying  certain  read- 
ing techniques  that  can  double  or 
even  triple  normal  reading  speed. 

Forceful  proof  that  anyone  can 
read  with  speed  is  furnished  when 
a  piece  of  reading  matter  that  ap- 
peared incomprehensible  at  the 
beginning  of  the  lesson  is  repeat- 
ed in  the  concluding  moments. 
The  audience  is  then  able  to  read 


and  understand  its  meaning 
and  accurately. 

How    to    Cut     Your    Rti 
Time  was  produced  by  Visio 
sociates.  New  York,  and  is 
on  teaching  techniques  devc 
by  the  Reading  Laboratory, 
distributed    by    the    McGra 
Publishing  Company. 

*  *  * 
Kistory  of  Brewing  Piclun 
in  "New  Association  PR  Fill 
/.;  The  United  States  Brewer 
sociation  has  released  a  new 
lie  service  film  called  Br 
Heritage.  The  film  relates  tf 
tory  of  brewing  from  colonia 
to  the  present.  It  is  availa 
organizations  in  a  20-minut 
sion  and  for  TV  stations  t: 
to  13  minutes.  Filming 
Peter  Elgar  Productions 
York. 


i 


National  Film  Board  Catal 

iT  National   Film   Board  ofj 
ada  announces  publication 
1962-63    catalog   of    16mm 
available  for  rental  and  pu 
in  the  U.S. 

Copies  of  the  52-page  illu'^. 
Catalog,  which  describes  .^fi'  ill 
and    gives    complete     prict  i' 
source   information,   are   av 
from  680  Fifth  Ave..  N.Y.  1 


Having  completed  high-priority  Government 
orders  which  required   almost   our   entire 
1961  production,  we  are  pleased  to  announce 
that  a  limited  quantity  of  Arriflex   35   cameras 
is   available  for  immediate  delivery. 


^^KD[F1[12X 


CORPORATION      OF      AMERICA 

257  PARK   AVENUE   SOUTH,     NEW   YORK  10,   N.   Y. 
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Business  Screln  MagI 


[ 


CALENDAR:  1962 


May  7-11 
ty  of   Photographic    Scien- 
and    Engineers,    Annual 
mnce,      Somerset      Hotel, 
n,  Mass. 

May  11-16 
r  i  c  a  n  T\"  Commercials' 
ards    luncheons.    Chicago 
11;  Toronto.    May    16, 

o  o  o 

June    4 
if  Visuals:  National  N'isual 
sentation       .\ssn..       Hotel 
velt.  New  York  Cit\-, 

e  0  o 

June  7-13 
r  i  c  a  n  T\'  Commercials' 
ards      luncheons,      Dallas 
7;  Los  Angeles,   June   1'3. 

o  e  o 

June    11-15 
[ntemational      .Advertising 
n  Festival  .\\vards,  N'cTiice, 


June   11-15 
jistructional       Materials 
rkshop,     Indiana     Univer- 
Jloomington, 


June  14,  15,  16 
il  Industry  Film  Producers 
Awards,  1FP.\  Confer- 


I. 


University 
Angeles. 


of    California 


June   25-26 
itional    Media    Workshop, 

iana  Universit\ ,  Blooming- 


July  11-24 
Vancouver      International 
Fin    Festival    and     ,\  wards, 
noiver,     British     Columbia, 
nja. 

July  21-25 
lal  Audio-\'isual   Conven- 
and    Exhibits,    Morrison 
Chicago. 


Wical 
fence, 


August  20-24 

Photographic     Con- 
San  Francisco. 


September  17-22 
■iternational    Congress    on 
J  h- Speed      Photography, 

le-ningen.  Netherlands. 

I  September  21-22 
li|.\nnual     Columbus     Film 
'eival,      Colinnbus      Ohio. 
ri>  Award     Banquet,     Fort 
>t  Hotel.  September  28. 

e  o  e 

October  10-20 
'el  5th  CINE  Meeting,   In- 

eutional  Film,   T\'  film  & 
ciiientarv    Market,    Autumn 

;  o  *  o 

October  31-Nov.   13 
1  Uncisco  International  Film 

f''-ival.   Film   As   Communi- 
IQ  Section. 


The  One-Stop  Source  Of  Supply 


Strktfy  for  Profit  CHOOSE  tlie 

AURICON  PRO-600  SPECIAL 

16inin  Soiind-On-Film  Camera 

Records  either  Optieai  or 
Magnetic  Sound-Track  vrith  Picture 

If  it's  profit  you're  after  in  the  production  of  IGmm  Sound-On-Film  Pictures,  this  all- 
tronsistorized  filmagnetic  Auricon  Camera  provides  ideal  working  tools  lor  shooting 
profitable  Television  Newsreels,  film  commercials,  inserts,  and  local  candid-camera 
programming.  Now  you  can  get  Lip-Synchronized  Optical  or  Magnetic  Sound  WITH 
your  picture  using  Auricon  16mm  Sound-On-Film  Cameras.  Precision  designed  and 
built  to  "take  it."  Strictly  for  Profit — Choose  Auricon! 


#  Permanent  internal  rechargeable  battery 
for  complete  portability,  or  A.C.  operated 
when    plugged   into    a    UO-volt    outlet. 

#  Film  capacity  is  400  ieet.  will  olso  ac- 
commodate 100-loot  and  200-foot  daylight 
loading  spools  of   16mm  lilm. 


•  Newly  developed  Auricon  Sell  Blimped 
Super-Silent  Synchronous  Soundrive.  de- 
signed to  meet  the  most  exacting  sound 
recording   requirements. 

•  Weighs  only  24  lbs.  which  is  30%  less 
than  the  popular  Pro-600.  for  easy  port- 
ability, yet  retains  all  the  superb  sound- 
recording  features  of  the  heavier  Auricon 
studio  cameras. 

•  Models    available    for   both    Magnetic    and 


Optical  single  system  recording.  Can 
also  be  used  for  double  system  record- 
ing. 

New  "All  Weather"  Amplifier.  Model 
MA-Il.  will  perform  perfectly  under  any 
climatic  conditions — 0°  lo  140*^  F. — at  the 
freezing  South  Pole  or  the  broihng  Sa- 
hara Desert,  v-rilhoul  affecting  its  tem- 
perature compensated  14  transistor  cir- 
cuitry or  frequency  response  of  50  to 
12,000  cycles.    Weighs    only    5   lbs. 


All  Auricon  Equipment  is  SOLD  WITH 
A  30-DAY  MONEY-BACK  GUARANTEE 
and  a  I -year  Service  Warranty.  You 
must  be  satistiedl 


Write  /or  brochure 


16/35mm  Neg/Pos  TEL-Amatic  FILM  CIEANER 

The  Ultra  Modern  Way  to  Clean  Films  Safely! 


S.O.S.  TEL-Amatic  IS/ 35mm  Film  Cleaning  Machine  does 
mote  work  and  better  than  machines  twice  the  price!  It 
has  been  thoroughly  tested  under  the  most  exacting  labo- 
ratory conditions  with  excellent  results.  Films  with  even  the 
softest  emulsions  emerge  scratch-lree,  crystal  clean  and 
clear  safely  removes  all  dirt,  grime  and  smudges  from 
film.  TEL-Amatic  is  a  great  modem  scientific  achievement. 
Foolproof  safety  factors  protect  precious  negatives. 

You  cannot  damage  film  with  TEL-Amatic — requires  no  pre- 
vious experience  or  skills.  The  operator  simply  throws  the 
switch  and  TEL-Amatic  does  the  rest.  Over  1000  feet  of  lilm 
are  cleaned  every  six  minutes.  One  person  can  operate  a 
battery  of    these    machines- — a   tremendous    labor  saver. 

Complete  only  $3600     Wiite  toi  brochure 


•  Jel-Sproy  Film  Wash  for  IGmm  and  35mm  Film 

•  Curved   Air-Blasl   Squeegees    (pat.   appUed   for) 
'   Special   Non-Scratch  Buffers 

•  Requires  Only  IS  feet  of  Leader 

►  Automatic   Operation — Pushbutton   Control 

•  Designed  lor  Originals  and  Release  Prints 
'   Continuous  Air  and  Solution  Filtering 

>  Electric  Solution  Level  Indicator 

'   Complete  operation  VISIBLE  at  all  times 
Variable  Speed  DC  Drive  from  UOV  AC 
Take-Up  Torque  Motor.  Adjustable.  Reversible 
3000  Ieet  Fihn  Capacity.  Reels  or  Cores 
Speed  over  10.000  Feet  per  Hour 
Transmission.  Silent  Timing  Belt 


IMPROVE  FILM  TITLES  with  TEL-Animaprint 

Greatest  dollar  for  dollar  value  in  the  industry! 


\ 


The  first  sensibly  priced  HOT  PRESS  TITLE  MA- 
CHINE for  high  quality,  fast,  dry  lettering  -  the  an- 
swer to  economy  and  precision  accuracy  in  film  titl- 
ing. The  most  intricate  and  tricky  titles  in  any  color 
or  black-&-white  are  achieved  with  ease.  Acme  pegs 
assure  perfect  registration  on  paper  or  acetate  cells. 
Prints  dry  from  colored  foil  for  Instant  use.  Will 
produce  titles  in  any  language — main  titles,  subtitles. 
TV  commercials,  slide  films,  super-imposed  subtitles. 
flip  cards,  trailers,  crawls,  shadow  and  third  dimen- 
sional effects,  etc.  These  may  be  applied  to  any 
kind  of  art.  scenic  or  live  action  background,  includ- 
ing photographs. 


TEL-Animaprint  Hot  Press  is  specially 
designed  to  produce  more  attractive 
titles  in  less  time  and  at  FAR  LESS 
COST.  Ideal  for  Motion  Picture  Pro- 
ducers, TV  Stations.  Film  Titling  and 
Artwork,  Special  Effects  Laboratories, 
Animators,  Advertising  Agencies. 
Art  Studios.  Commercial  Photogra- 
phers.   Etc. 

ELECTRONIC   TEL-Animaprint 

Type  heated  at  constant  tote  auto- 
matically despite  changes  in  room 
temperatures.    Accuracy    within    -^    or 

-    r    F    by    Thermistor' SS95 

*Fenvra!'s   Patented  Control   Unit 
Standard    TEL-Animaprint   with    man- 
ual   control      $495 

Write    /or   brochure 


S.O.S.     PHOTO-CINE-OPTICS,    INC.       6O2  west  52nd  S.,  New  York   19,  N.Y  — PLaza:  7-0440 

W.itern   Branch:   6331    Hollywood   Blvd.,   Hollywood   }l.   Calif.  467-3124 
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ALITALIA  AlRLINLS  IlilS  rC- 
leiised  two  travel  motion  pic- 
tures. First  Impressions,  an  1 1  /j- 
niinute  film  photographed  in  vari- 
ous countries  served  by  the  air- 
line, and  1  oriarions  on  un  Italian 
Theme,  a  28-minute  picture  that 
shows  many  of  the  scenic  attrac- 
tions of  Italy  not  often  visited  by 
tourists,  to  clubs,  churches  and 
other  adult  organizations  through 
Association  Films.  Inc. 

In  First  Impressions,  an  airline 
pilot  and  stewardess  describe  some 
of  the  things  they  have  seen  in 
their  air  travels  to  .'Australia,  Thai- 
land, India,  Iran  and  Greece  and 
on  return  trips  to  their  native 
Italy.  Among  the  highlights  of  the 
film  are  a  boxing  match  between 
two  kangaroos  who  use  their 
powerful  hind  legs  when  fists  fail; 
a  candlelit  worship  service  in  a 
Buddhist  temple;  views  of  superb 
mosaic-inlay  minarets  and  shrines 
in  Teheran:  the  Parthenon  in 
Athens  and  the  sun-drenched 
beaches  along  the  Adriatic. 

First  Impressions  was  produced 
and  directed  by  Mel  London  for 
Wilding.  Inc.;  written  by  Sheryl 
London;  and  photographed  by 
Bernard  Hirschenson. 

Variations  on  un  Italian  Theme. 
produced  by  Carson  Davidson, 
has  won  several  international  film 
awards  and  has  received  consider- 
able acclaim  from  critics  and  au- 
diences alike  for  its  unusual  treat- 
ment of  a  travel  theme.  It  is  not 
a  travelog  in  the  usual  sense  but  a 
series  of  vignettes,  each  a  cameo 
designed  to  convey  an  impression 
of  charm,  beauty  and  warmth  of 
I.aly  and  its  people.  U' 

Miller's  Sports  Film  Shows 
"61    Pro  Football   HigliU^hls 

-'-  1961  Pro  Football  Review  is  tlK- 
latest  picture  in  the  Miller  Brewing 
Company's  extensive  sports  film 
library.  \  fast-moving  resume  of 
the  most  exciting  plays  of  the  year 
by  every  team  in  the  National 
Football  League,  this  28-minute 
black  and  white  film  offers  con- 
siderable fan  interest. 

Featured  are  such  highlights  as 
New  York  Giant  Eric  Barnes'  103- 
yard  pass  interception  runback 
against  the  Dallas  Cowboys,  and 
the  84-yard  run  of  Chicago  Bear 
Willie  Galimore  against  the  Balti- 
more Colts. 

This  film  and  many  others  cov- 
ering everything  from  hydroplane 
racing  to  golf  tournaments  are 
available  for  free  showings  to 
social,  civic,  church  and  fraternal 
groups  from  the  .Miller  sports  film 
library. 

For  bookin|s_of  1961  Pro  Fooi- 


The  Wide  World  of  Sponsored  Pictures 


hull  Review  write  to:  Film  Section, 
Miller  Brewing  Company.  4000 
\V.  Stale  Street.  Milwaukee  1. 
Wise.  y^ 

*         *         « 
itiiD-iiii  of  Sl:iii<l:ir<ls  Releases 
Firlure  on   Dental    \-Kay  Films 

A  new  instructional  film  for 
dental  schools,  clinics,  societies 
and  health  service  groups  has  been 
released  by  the  National  Bureau  of 
Standards.  Denial  Roentgeno- 
graphic  Film:  Characteristics  and 
Use  in  Radiation  Hygiene,  is  a  20 
minute.  16mm  color  film  co-spon- 
sored by  the  National  Bureau  of 
Standards,  the  Council  on  Dental 
Research  of  the  American  Dental 
Association,  and  the  American 
Standards  Association. 

The  film  compares  slow,  medi- 
um and  fast  roentgenographic  film, 
pointing  out  that  new  high  speed 


films  cause  less  exposure  of  patient 
and  dentist  to  radiation.  It  also 
shows  ways  to  use  roentgeno- 
graphic film  to  decrease  patient  ex- 
posure and  illustrates  that  fast 
films  may  be  used  to  advantage, 
even  with  the  older  type  cjuipment 
employing  mechanical  timers. 

The  film  is  available  for  loan 
from  the  Office  of  Technical  In- 
formation. National  Bureau  of 
Standards.  Washington.  D.C.,  or 
from  the  .American  Dental  Asso- 
ciation. Chicago  Illinois.  ^ 
*        *        * 

'Fot'iis  on  Fitness"""  Stresses 
INeetl  for  Physical  Development 

7  A  basic  and  shocking  shortcom- 
ing of  contemporary  American 
life  —  the  fact  that  US.  children 
lag  far  behind  their  European 
counterparts  in  tests  of  physical 
strength,   agility  and  coordination 


PRODUCTIONS 


^or    I  leartu 
^ivei  I  tu    Lye  a  n 


.  .  .  large  businesses  and  small 
businesses  have  asked  our  help 
in  communicating  ideas. 

The  hundreds  of  creative  films 
which  have  resulted  have  made 
or  saved  millions  of  dollars  for 
their  sponsors. 

Call  us.    We  can  help  you,  too! 
Currently  Serving: 

EDISON  ELECTRIC  INSTITUTE  •  PANAMA  CANAL  ZONE 
LIFE  MAGAZINE  •  JOHN  HANCOCK  •  BIRD  &  SON 
OCEAN  SPRAY     •      WESTINGHOUSE      •      MONSANTO 


BAY  STATE  FIIM  PRODUCTIONS,  J.c. 


BO  BOYLSTON  ST 
MA   6   8904 


SPRINGFIELD     MASS 

P    O    BOX    I2B 

RE  4    3IS« 


NEW  YORK 
17  W  44TH  ST 
.    VU  6    2359 


is  pointed  up  in  a  new  film 
duced  by  Eastman  Kodak  ( 
pany. 

Focus  on  Fitness  stresses 
urgent  need  for  attention  to  p 
cal  fitness  and  physical  educ 
in  general  for  American  youtl 

Produced  in  cooperation 
the  President's  Council  on  f 
cal  Fitness,  the  film  is  nan 
by  Charles  B.  (Bud)  Wilki; 
the  President's  special  const 
on  Physical  Fitness.  It  show^ 
physical  fitness  tests  are  cor 
ed.  demonstrates  remedial 
cises.  and  discusses  a  sug;: 
program  for  long-term  imp 
ment  of  physical  education  i 
nation's  schools. 

Additional    emphasis 
the  subject  at  the  close  ol      . 
entation  with  remarks  b\  Pu 
John  F.   Kennedy.  The   P  . 
refers  to  the  old  Greek  li 
a  ""sound  mind  in  a  sounu  i 
which  he  declares  is  a  pan  > 
western    heritage    that    cann.    ■ 
allowed  to  escape  by  default  . : 
modern  .America. 

Coaches  will  find  Foin 
ness  useful  for  presentation  u 
ents  of  high   school  child: ^i 
should  also  be  of  interest 
ice   and   youth   groups   tl 
with  children. 

The  16mm  color  motion 
is  available  free,  on  a  loan 
all  interested  groups  froin 
Visual    Services.    Eastm.m    I 
Company.  Rochester  4.  Nc 


Optiral    Documentary   Fill 
l{elease<l  by  Bausch  &  Lo'l 

A  documentary  of  optK   • 
ucts  and   scientific  instru!:  - 
work.  For  Eyes   To  See.   h 
cently  been  released  by  Bauh 
Lomb.  Inc. 

The     16mm.    28-minute 
film     illustrates     the    contriltii 
Bausch  &  Lomb  products  pj 
providing    health    and    well- 
Basic    optical    principles    at 
viewed  and  typical  manufac 
operations  shown. 

Not  intended  as  a  5c7'cH(///i|'ill 
For  Eyes  To  See.  offers  som)lJ| 
of  interest  for  almost  ever 
dience.  The  film  may  be  refVI 
for  group  programs  from  thtril 
Distribution  Service,  Baus4 
Lomb,  Rochester,  New  York 

*        *        * 
Business  Eduration  Film  I -I 

Business  Education  Filn 
issued  a  new  catalog  listing  (iw 
than  3^0  rental  motion  p  uit 
and  sound  slidefilms  in  thiM 
of  business  education.  Free  "pi* 
ma\  be  obtained  by  writing!)  I 
E.  P..  5\\?.  Sixteenth  AW 
Brooklvn  4. 


Business  Screen  .Mac.Ii'''^ 


.D.  USA"  Is  Released  for         , 
blic  Service  TV  Showings  I 

(/.  D.  USA.  an  hour-long  color 

fcumentary    on   the    day-to-diiy 

fvities   of  five    American    doc- 

in  widely  scattered  sections  of 

country,   is   now   available  to 

ions  for  public  affairs  telecast- 

The    film,   originally    on    the 

C-TV      March      of      Medicine 

es,  is  being  distributed  by  As- 

ation    Telefilms.    Inc.    It    was 

juced     by     Smith.     Kline     & 

jnch   Laboratories   in   coopera- 

with   the   American    Medical 

lociation.  and  directed  by  Hen- 

Rodakiewicz    and    James    B. 

on. 

he  first  case  study  tells  of  Dr. 
id  Dolese  whose  territory  is 
ani  in  the  vast  Navajo  country 
Arizona.  His  patients  are  the 
)00  Indians  served  by  the  Unit- 
Presbyterian  Mission  hospital. 

Profile  of  Dr.  Dorchester 
he   second    physician   profiled 
r.  Dan  Dorchester  of  Sturgeon 
i ,     Wise,     population     8.000. 
se  patients  are  mainly  of  Swe- 
^,  German.  Norwegian  and  Bel- 
origin.    Every    summer    Dr. 
i:hester  takes  on  a  young  medi- 
,  tudent.  as  the  film  shows,  who 
ips  about  many  illnesses  during 

and  long  days, 
r.    George    Waiinon.    medical 


er  in  charge  of  the  remote  U.S. 
ic  Health  Service  Hospital  in 
ietel.  Alaska,  is  shown  giving 
medical  advice  by  radio  to 
led  villages  whose  trappers, 
ers  and  fishermen  find  regular 
impossible.  Others  make 
trips  to  Dr.  Wagnon's  hospi- 
V  snowmobile,  doasled  and  on 

f 

I      A  visit  with  Dr.  Mo>er 

j^r  its  fourth  profile,  "M.  D. 
visits  Dr.  David  Moyer,  of 
iidale.  Pa.,  whose  father  and 
fcifather  were  also  physicians, 
i^s  an  active  life:  he's  a  doctor 
irhe  high  school,  member  of  the 
cj  hospital's  speaking  team, 
iq.'very  day  he  must  minister  to 
1  ndless  procession  of  patients 
■aVi  to  his  general  practice. 
le  film  concludes  with  a  visit 
it' Dr.  Julius  Fernandez  of  St. 
afs  parish.  La.,  who  serves  his 
"tjiunity  as  doctor,  mayor  pro- 
mind  hospital  administrator.  A 
gl  ght  of  this  sequence  is  the  de- 
'Cj  of  a  baby  attended  by  Dr. 
■randez. 

":'.  D.  USA"  is  the  third  hour- 
njcolor  documentary  from  the 
'lich  of  Medicine"  to  be  re- 
isji  for  syndication.  The  pre- 
31  films.  "Moni;iiiiga"  and 
''(O.  linenialiunal"  have  been 
■esed  a  total  of  397  times.      » 


••POLAROID"  AND  "POt«LINE"* 


polar^TdT  polaroid 

Land  Projection  Film         '^  Projection  Film 


PolaLine/Type  146-L 


fpe  46L 


Two  kinds  of  film 


make  two  kinds  of  slides 
with  a  Polaroid  Land  Camera 


Two  special  transparency  films  turn  a 
Polaroid  Land  Camera  into  an  easy,  instant 
slide  maker.  And  the  cost  is  about  'A  of  the 
average  conventional  black  and  white  slide. 

For  line  copy  work  such  as  charts  and 
printed  material,  Polaroid  PolaLine  Land  film 
gives  you  a  fully  developed  transparency  in 
just  ten  seconds.  It's  a  very  high  contrast 
material  specifically  designed  to  make  slides 
from  line  originals.  The  blacks  are  really 
black,  the  clear  areas  really  clear. 

For  continuous  tone  work,  another  Polaroid 
Land  transparency  film  {Type  46-L)  produces 


slides  unsurpassed  in  sharpness,  brilliance 
and  full  tonal  range.  It  develops  in  2  minutes. 

You  load  and  shoot  the  transparency  films 
the  same  way  as  standard  Polaroid  Land 
film.  Push  a  button,  pull  a  tab,  wait  a  moment 
and  remove  the  transparency.  After  a  quick 
hardening  you  put  it  in  a  snap-together  frame 
and  it's  ready  to  project  with  a  standard 
3V4  X  4  lantern  slide  projector.  You  can  use 
both  films  in  any  Land  Camera  that  takes 
40-series  film  except  the  J-66. 

Doesn't  this  make  other  kinds  of  slide 
making  kind  of  old-fashioned? 
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i  BUSINESS  SCREEN  EXECUTIVE , 

NEWS     OF     STAFF     APPOINTMENTS     AND      AV      INDUSTRY      DEVELOPMENTS 


Slerlinj;  Appoints  W  .  J.  Troy 
as  Mitlweslern  Sales  Manager 

-r  V\illiani  J.  Troy  has  been 
named  Midwestern  Sales  Manag- 
er of  Sterling  Movies  U.S.A..  Inc. 
He  will  be  based  in  Chicago  where 
offices  of  the  company  are  locat- 
ed at  100  West  Monroe  Street. 
His  responsibilities  will  include 
regional  sales  supervision  and 
16mm  film  distribution  planning 
for  a  ten-state  area. 

Formerly  with  General  Elec- 
tric Company  for  ten  years  where 
he  was  in  charge  of  special  mar- 
keting and  public  relations  ac- 
tivities. Mr.  Troy  most  recently 
ser\'ed  as  Manager  of  Advertising 
and  Sales  Promotion  for  the  New 
England  District  of  GE.  He  wrote 
and  directed  the  company's  House 
of  Magic  traveling  stage  show.     ^ 


Bird  Joins  Keitz  &  Herndon 
as  Coorilinalor  of  Production 

■a  Jack  Bird  has  joined  Keitz  & 
Herndon.  Inc..  Dallas.  Texas,  as 
coordinator  of  production.  Serv- 
ing as  associate  director  of  public 


Jock 


Bird 


Joins    K&H 


keitz  &  Herndon  will  include  pro- 
duction coordination  of  business, 
educational  and  training  films,     1^' 


Ken   Drake  To  Exeeiitive   Staff 
at  Traininfi  Films,  Inc.,  IN.  \. 

-  Film  producer  and  animation 
specialist  Ken  Drake  has  joined 
the  executive  staff  of  Training 
Films.  Inc.  and  its  advertising-pro- 
motion film  affiliate  TFI  Produc- 
tions. Inc..  both  of  New  York. 

Prior  to  Joining  TFI.  Mr.  Drake 
was  a  former  executive  production 
manager  for  UPA  Pictures,  hand- 
ling productions  at  both  New  York 
and  London  studios.  He  has  been 
a   vice-president   of  Gene   Deitch 


relations  for  the  Baptist  General 
Convention  of  Texas  since  1959. 
Bird  has  been  responsible  for  the 
production  of  motion  pictures, 
radio  programs,  visual  aids  and 
photography. 

A  graduate  of  Baylor  Univer- 
sity,    Bird's     responsibilities     at 
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Associates;  and  more  recently,  pro- 
ducer  and   director  of  animation 

for  On  Film,  Inc.  U 

*  *        * 

Affriol  Named  VP  at  Vt  CD 

John  Affriol  has  been  elected 
Vice-President  in  charge  of  tele- 
vision  production    at   WCD.    Inc. 

*  *        * 

Format  Promotes  Hank  Jordan 

77  Mrs.  Henrietta  (Hank)  Jor- 
dan, longtime  assistant  to  Her- 
bert KJynn,  president  of  Format 
Films,  Inc.,  North  Hollywood, 
Calif.,  has  been  appointed  west- 
ern sales  representative  for  the 
company.  Her  headquarters  wiU 
remain  at  the  firm's  headquarters. 
Format  specializes  in  animation. 


Ic^b  to  MECCA* 


# 


•f 
•# 


For  over  24  years  .  .  . 


gf^    leading  film  producers 

have  come  to  Mecca  .  .  . 

*r*I  for  the  Finest 


35nnm  and  16nnnn  black-ond-v/hite 
laboratory  services. 

il  Drop  in  soon  .  .  . 

^»  write,  wire,  or  phone 

for  further  information. 

re 

LABdRATORIES  CORP. 

Film  Center  Buililing,630NinthAvenue,NewYork  36,  N.Y.*COIuinbus  5-7676 

Affiliated  with   BYRON  MOTION   PICTURES,   Washington  7,   D.  C. 


^ 


Norwood's  Pete  Doering 

Doerin§;  to  INorwood  Filmsi 
Heads   Expandeil   Sales  Div 

77  Vernon  C.  "Pete  "  Doering  i 
been   appointed   director 
wood  Films,  sales  and  diMi 
division     of     Norwood      Siuv 
Washington,  D.  C.  The  di\!^ii 
being    expanded    to    facilit.iie 
promotion  and  sale  of  mcr^  : 
3.500  U.  S.  Government  tit 
filmstrips  now  being  distrib 
Norwood    under    the    term 
contract  recently  awarded   ' 
firm. 

Doering  has  been  a  menibi.|i^ 
The  Jam  Handy  OrganizationH 
the  past    1 1   years,   most   rec;"^ 
as  manager  of  the  School  "^ 
Department. 

Following  engineering   1 1   i  r 
including   electronic   work     ii 
graduate    level    at    South    I),; 
State.  Princeton,  and  M.l.'l . 
ing  was  assigned  to  the  Officii 
Naval    Research    Devices    Ce 
Port  Washington.  L.  I.,  from  1 
1951.     He     helped     to    esta 
training  programs  for  Naval 
sonnel  for  the  operation,  ma 
nance  and  use  of  training  de\ 

Doering  assumed  his  duties 
Norwood  early  in  April  afte 
tablishing  his  family  in  the 
tions  capital. 


Viewlex  .\ppoints  C^ampsoi 
as  Eastern   Regional   Mann 

'-:  Viewlex.  Inc..  Holbrook, 
has  named  Nicholas  Campsci 
Eastern    Regional    ManagerJ 
was  formerly  with  Eastern  CaiM 
Exchange   as  Audio   Visual   ll( 
Manager. 

Viewlex  is  a  major  suppli' 
audio-visual  aids  to  schools 
industry,  with  products  ra 
from  slide  and  stripfilm  proji 
to  sound-synchronized  equip 
It  also  designs  and  makes  a  v 
of  electronic  and  optical  t 
ment  for  the  Government 
.Armed  Forces. 


Business  Screen  Maga  J" 


ding   Executive    Positions 
bBoIi   Youiiker,   John   Marsh 

ITwo  executive  appointments 
Be  been  made  at  Wilding.  Inc., 
;lcago.  Bob  Younker  has  been 
lined  head  of  industrial  audio- 
ilal  and  sound  equipment  sales, 
iliroughly  e,\perieneed  with  the 
eliirements  of  industrial  equip- 
nit,  Younker  was  formerly  a 
M-president  of  Photo  Sound 
shipment  Company. 


klL. 

■  ohn  Marsh  ...  to  Wilding  TV 


he  TV  Division  at  Wilding  has 
lunced  the  addition  of  John 
i'kh  as  a  producer-director, 
l^sh  was  formerly  with  J.  Walter 
'hmpson  in  New  York  as  an 
gcicy  producer.  H' 


from 


Experts  in  World's  largest  Repair  department  main- 
tain world's  largest  stock  of  cameras^  lights,  genera- 
tors,  Recorders,  Moviolas,  etc-  better  than  new.  We 
ship  worldwide.  More  film  producers  rent  from  CECO 
than  from  all  other  sources  put  together.  Try  us. 


[J«fey  to  ^  illard  Pictures,  N.Y. 
i»6  lew  Company  \  ice-Presitlenl 

■  pavid  C.  Hessey  has  resigned 
S|issistant  Advertising  Manager 
f  fientific  American  Magazine  to 
e<lme  Vice-President  of  Willard 
.iilires,  Inc..  New  York.  5!' 

*       «        * 

-*  !n  Named  V.P.  at  Orbit 

m'  prry  Green  has  been  appoint- 

,  i  jxecutive  vice-president  of  Or- 

.  It  Productions,    New   York.    He 

a(  previously     associated    with 

eiinicolor   Corporation   as   East 

.o(t  Representative.  In  his  new 

...ifcity,  Green  will  be  responsible 

•r  veraU  production  supervision. 
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Cameras: 

16mm  &  35mm — Sound  (Sin- 
gle or  Double  System) — Silent 
— HiSpeed — Instrumentation 
Lighting: 

Arcs  —  Incandescents — Spots 
— Floods — Dimmers — Refler- 
tors— All  Lighting  Accessories 
Generators: 

Portable — Truck  Mounted 
Sound  Equipment: 
Magnetic — Optical — Mikes — 
Booms 

Grip  Equipment: 
Parallels — G  oboes  —  Other 
Grip  Accessories 


Cranes,  Dollies: 

Crab  —  Western  —  Portable 
Panoram 
Lenses: 

Wide   angle — Zoom — Tele- 
photo — Anamorphic 
Editing  Equipment: 
Mouiolas — Viewers — Splicers 
— Rewmders 
Proiection  Equipment: 
16mm    &    35mm — Sound    & 
Silent — Slide — Continuous 
Television: 
Closed  Circuit  TV 
Camera  Cars 

R    TM  :S707529 


(^flm€Rfl  €(^uipm€nT(o.,inc. 

Frank  C.  Zucker,   President 
Dept.  S-5I,  315  W.  43rd  Street.  New  York  36.  N.  Y. 

Florida:  California;  Washington,  D.C.: 

51   East  10th  Ave.  6510Santa  Monica  Blvd.  Gregory  Bell 


Hialeah.  Florida 
TUxedo  8-4604 


Hollywood.  California 
Hollywood  9-8321 


927  15th  St.N.W. 
347-1153 


Gentlemen:     Please  rush  me  your  FREE  complete 
catalogue  of  Rental  Equipment. 


Street. 
City 
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EXECUTIVE  APPOLNTMENTS  THAT  MADE  NEWb 


Freeman,  New  RadianI  \".P., 
To  Head   Sales  &  Marketing 

■&  Jack  H.  Freeman  has  been 
appointed  vice-president  in  charge 
of  sales  and  marketing  at  Radiant 
Manufacturing  Corp..  Morton 
Grove.  III.  .According  to  president 
Adolph  Wertheimer.  Freeman  will 
e.xpand  Radiant's  field  sales  organ- 
ization permitting  heavier  con- 
centration in  specialty  camera 
stores. 

Formerly  branch  manager  of 
Arel.  Inc.,  in  Chicago.  Freeman 
succeeds  Herschel  Y.  Feldman 
who  is  entering  the  marketing  con- 
sultant field  after  16  years  with 
Radiant. 

Freeman  is  a  graduate  of  Ham- 
burg University.  Germany,  and 
lives  with  his  wife  and  two  chil- 
dren in  Glencoe.  Illinois.  y^ 

:::  *  <■ 

Holliday  Named  Sales  Manager 
of  Mcdiure  Projectors,  Inc. 

-'^  John  P.  Holliday  has  been  ap- 
pointed sales  manager  of  McClure 
Projectors.  Inc.,  Evanston.  Illinois. 


John  P.  Hollidoy 

according  to  an  announcement  by 
Floyd  Parker,  president.  Holliday 
has  been  associated  with  State  Life 
Insurance  and  a  really  and  build- 
ing firm  since  beginning  his  sales 
career  with  National  Food  Stores. 
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Stewart  Is  Chief  Kngineer 
at  Milt'lii'i!  Camera  (Company 

"  The  Mitchell  Camera  Corpor- 
ation has  announced  the  appoint- 
ment of  Wilton  A.  Stewart  as  Chief 
Engineer.  In  addition,  Stewart  will 
direct  engineering  activities  of  the 
Mitchell  Aslromics  Division. 

A  graduate  of  California  In- 
stitute of  Technology,  Stewart  was 
photographic  engineering  manager 
at  Houston-Fearless  Corporation 
and  assistant  director  of  recon- 
naissance at  Hycon  Mfg,  Co.  Some 
of  his  recent  accomplishments  in- 
clude heat  shock  photo  develop- 
ment techniques,  and  development 
of  an  advanced  high  altitude  air- 
craft camera.  W' 

:;:  :;:  ^ 

.Maurer   to   Head   TV   Services 
.\t  .\ntliony  Lane  Studios 

'■      Anthony  Lane  Studios,  Min- 


neapolis, has  named  Linus  A. 
Maurer  as  Director  of  Television 
Services, 

In  his  new  position  Maurer  will 
be  responsible  for  creative  coor- 
dination of  all  television  produc- 
tions in  the  Minneapolis,  New 
York  and  Hollywood  offices.  R' 
*        *        * 

Gale  Livingston  to  \i'estrex 
Recording  as  General  .Manager 

■:'■:  Appointment  of  Gale  Livingston 
as  general  manager  of  Westre.x  Re- 
cording, a  department  of  the  Data 
Systems  Division  of  Litton  Sys- 
tems, was  announced  by  John  J. 
Connolly,  vice-president  and  gen- 
eral manager  of  the  division.  Liv- 
ingston has  had  experience  in  man- 
agement and  executive  positions 
including  several  years  as  a  vice- 
president  of  an  international  phar- 
maceutical  firm.  H' 


THRICE  CHOSEN 


Entertainment 


GENESIS  .  .  .United  States  Entry, 
Venice  Film  Festival,  1  962 


Industry 


L  I  T  H  O,  ,  .  First  Prize  Blue  Ribbon, 
American  Film  Festival,  1962 

iz     ^     -^ 


Training 

PROFITS  IN  THE  BAG 


First  Prize  Blue  Ribbon, 
American  Film  Festival,  1962 


Created    byELEKTRA 

33     WEST     46TH     STREET.     NEW     YORK     36      NEW     YORK 

TELEPHONE     JUDSON    2-3606 


ISernie  Karnett  to  .Manliatta 
(!olor  Lal>  as  Market  Manaii 

Bcrnie   Barnell   has    been  i 
pointed     Marketing    Manage 
Manhattan  Color  Laboratorii 
this  new  position  he  will  b.  r 


Bernard  Barnett 

sponsible  for  sales,  adverti^inji 
customer  relations  for  the  l.ilii 
tory.  I 

Mr.  Barnett  was  with   Inn 
tional  Business  Machines  ^ 

tion  for  the  past  six  year- 
ager  of  IBM  Corporate 
Services.  He  is  a  menibL 
Society     of    Reproduction 
neers,   and  Vice-President   • 
National   Visual  Present 
sociation. 

*        *        * 

(>Iicknian  Heads  Engini  '  I  . 
for  ColorTran  Induslrli  - 

ir     Richard     B.     Glicki 
been  appointed  Directoi 
neering   and   Head  of  iIk 
formed  Defense  Product  ^  ;  ' 
of  ColorTran  Industries 

Receiving  his  B.S.  degree 
UCLA,  Glickman  served    iv  hi) 
Engineer  for  Jensen  Industri  ' 
fore    joining   ColorTran. 
also  been   associated   with 
western   Engineering  Co.,  Yf 
well  Appliance  Controls  Dijil 
the  C.  F.  Braun  Co..  and  />fq 
Enaineerina  Co. 


pr  Effec^l 


\X  itien  to  ('oniputer 

New  Subsidiary  of  Gerald  j 

tV  Norman  Witlen  has 
pointed  vice-president  and  {I 
manager  of  Computer  Effn 
new  optical  effects  subsidil 
Gerald  Productions  —  Af 
New  York. 

From  1955  to  1961.  Witll 

president  of  K  &  W  Film  SI 

a   New   York   optical   effec] 

animation   company. 

*        * 

Stanley   Naike,   Harry  Gl 
Promoted  at  Brumliergei'H 

Tr  B  r  u  m  b  e  r  g  e  r  Sales  d 
Brooklyn,  N.  Y.,  annoum 
promotion  of  Stanley  F.  N  <e 
comptroller  and  general  ma| 
and  E.  Harry  Grant  to  direof 
sales  and  advertising,  photo  Ipl 
products  division 


Business  Scree.v  M.\g|!I'' 


Dick  Miles  . 


.  of  Modern 


II 


ul  of  2.000!  Review  Listing 
(•Hooks  Modern's  Dick  .Miles 

r  There  were  over  2,000  names 
ri  titles  of  key  individuals  within 
ii  specializing  film  production 
ti  distributing  companies  in  the 
7\  Annual  Production  Review 
lithe  Editors  inevitably  missed 

buple  of  important  ones!  A- 
i(ig  those  overlooked  in  the  de- 
li d  listing  of  Modern  Talking 
'iure  Service  executive  person- 
el(in  the  section  on  Sponsored 
'i(i  Distributors)  was  that  of 
Mern's  personable  Operations 
(iager  at  New  York  Headquar- 
!r 

ichard  B.  Miles  occupies  that 
e  post  in  the  Modern  organiza- 
0  and  we're  happy  to  correct 
li  oversight.  Appointed  to  this 
oion  a  year  ago.  Dick  MiJes 
ruously  served  as  Modern's 
^ern  Division  manager  out  of 
aiFrancisco.  In  his  current  post 
supervises  the  company's  uet- 
ot  of  31  film  libraries  through- 
Jijhe  U.  S.  and  in  Toronto.  Can- 

I  *       *       * 

■benfeld    to    Marketing    Post 
DuKane    Special    Products 

le  DuKane  Corporation  has 
Edward  Schoenfeld  as 
ajager.  Special  Products,  in  the 
u'o-Visual  Division,  according 
-oward  Turner,  sales  manager, 
tjsnfeld  will  be  responsible  for 
ajeting  DuKane  microphoto- 
aiic  reading  equipment  and  al- 
cproducts.  plus  other  special 
li'ment. 

l,itil  recently  Schoenfeld  has 
■<d  as  New  York  district  man- 
S:of  audio-visual  division.  Be- 
■^joining  DuKane  he  was  asso- 
iW  with  the  Western  Electric 
*any.  Schoenfeld  is  a  gradu- 
•^f  Miami  University  (Ohio), 
4as  served  as  a  Marine  Corps 
4r.  L. 


ltd 


BEST  IH 
IIGHTIHO 


EXCLUSIVE  WITH 
CAMERA  EQUIPMENT  CO 

J.g.  McAltster  jCiqkmq 

^^  -^  (Bardwell  McAlister)  V  \} 

Camera  Equipment  Company  is  now  the  sole  distributor 
of  J.  G.  McAlister  lighting  equipment,  the  finest,  most 
complete  line  of  motion  picture,  television  and  professional 
photographic  lighting  equipment  and  accessories  available 
anywhere. 

Now  from  this  well  established  company... 

•  NEW  IMPROVED  McALISTER  STUDIO  LIGHTING 

•  BARDWELL  McALISTER  COMMERCIAL  LIGHTING 

•  HOLLYWOOD  SCENE  DOCK-REFLECTORS  and  GRIP  EQUIPMENT 

•  McALISTER  CRAB  DOLLIES    •  DURO  DIFFUSION 

FROM  A  150  WATT  TINY  MAC  TO  A  10,000  WATT 

J.Q.  M'Msta-  £i^litin^  jeaiwes 

LIGHTWEIGHT,  STURDY  CONSTRUCTION  ■  NEW  IMPROVED 
LAMP  SOCKETS  IN  JUNIORS,  SENIORS  AND  TENS  .  .  Best 
bulb  locking  device  available  ,  .  .  Better  heat  dissipation 
Long  bulb  life  ■  REAR  DOOR  OPENING  .  .  .  Bulbs  can  be 
replaced  without  changing  light  position  or  removing  barn 
doors  and  or  diffusion  ■  ALLOWS  SIMPLEST  REMOVAL  OF 
REFLECTOR  FOR  CLEANING  ■  STANDS  ARE  LIGHTER 
SAFER,  AND  MORE  READILY  SERVICEABLE 

For  full  information  on  these  and  the  thousands  of  other 
quality  professional  photographic  products  available  from 
Camera  Equpment  Company,   mail  the  coupon  at  right. 


Stu  Martin 

Camera  Equipment  Co..  Inc. 

315  West  43rd  Street  •   New  York  36.  N.  Y. 

Please  send  me  immediately: 

G   Literature  and  Price  Lists  on   complete   McAlister  line 
C    Information  on  dealerships  available 
■    Information  on  other  Camera  Equipment  products 
as  follows: 


315  West  43rd  Street  •  New  York  36,  N.Y.  •  JUdson    61420 
Hollywood,  California   •   Hialeah,  Florida   •   Washington.   DC. 

A  Subsidiary  of 


NAME, 


COMPANY, 
ADDRESS_ 
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News  Along  the  Film  Production  Lines 


ft© 


If  you  want  the  IMPACT 
ol  new  ideas  we  have 
the  creative  hands  to  pro- 
duce resounding  results 
.  .  .  in  the  largest,  most 
complete  new  facilities 
between  Detroit  and 
New   York. 


HOLLAND-WEGMAN     PRODUCTIONS 

Motion     p,c»ures    for    business,    indvstry    and    television 

207    DELAWARE    AVE..    BOFFAUO     2.    N.    V. 


MOTION    PICTURES    FOR 

THE    LIVESTOCK    I  ^ D V S T R Y 


WXKK  HKRITVIEAIARI) 
/.i„.........,..u  .„.'..  I 

f  ••<  ■lima  iiiiTUi  tiirii  \ 


n.,\ 
mi  1 


MAX  HOWE 

ROUTE  1  —  BOX  185 

Rapid  City,  South  Dakota 

m.I.MOKK  3-6800 


MOOD 


W^iTjyJlMl 


TITLE  MUSIC  »» 

For  Every  Type  of  Production 

fITHER  ON  A  "P«  SfUCTION"  OR  "UNUMITED  OSf"  BASIS 
tmr  »•!!  0«»»lh  Writ.,  WIr.  w  PbaM 

^  55  ProdUCtiOMS.  JhC.  m  i*n  45*  n-  n.  y.  ir.  m.  t. 


Jim  Slone  Named  Head  of 
Melropolilan   Film   Storage 

i-  A  newly-formed  company.  Met- 
ropolitan Film  Storage  &  Service. 
Inc.,  has  purchased  a  four-acre  lot 
that  was  the  birthplace  of  the 
American  motion  picture. 

The  lot  is  located  at  530  Main 
Street,  Fort  Lee.  New  Jersey.  Met- 
ropolitan, in  addition  to  storing 
motion  picture  film  and  micro 
film,  offers  distribution,  inspec- 
tion, cleaning,  repairing  and  pro- 
tective coating. 

Jim  Stone,  a  30-year  veteran  of 
Consolidated  Film  Industries,  is 
general  manager  of  the  Metropoli- 
tan plant.  9" 

r.onsiillalion  Service  Offered 
by  Cinema  Research  Corp. 

A  consultation  service  intended 
to  give  producers  a  "headquarters 
and  place  to  hang  their  hats  when 
on  the  West  Coast"  is  being  made 
available  by  Cinema  Research 
Corp..  Hollywood. 

.According  to  President  Hal 
Scheib.  "It  is  our  job  to  make 
known  to  producers  the  many 
lamifications  of  our  business.  Be- 
ing able  to  fully  discuss  and  plan 
jobs  in  advance  with  the  producer 
is  also  responsible  for  effecting 
many  economies  in  a  great  num- 

I  ber  of  cases." 

I  The  new  facilities  will  offer  an 
editing  room,  including  Moviola 
equipment,  a  film  vault  and  desk 
space.  S' 

C-B  Filiii§  Expands  Operations; 
to  Produce  Industrial  Films 

->.  C-B  Films.  Inc..  San  Francisco. 
j  has   elected   Joe    Burnham    presi- 
I  dent,  and  announced  a  reorganiza- 
tion of  its  company  and  expansion 
of   its   film   library,    according   to 
I  David  L.  Goodman,  vice-president 
and  secretary. 

Formerly  a  specialist  in  educa- 
tional products.  C-B  will  now  ex- 
pand its  operations  into  the  indus- 
trial film  field,  producing  and  dis- 
tributing industrial  public  rela- 
tions films.  W' 

Holmes    Lalioratories    Expands 
H,'>mm    <!olor   Processing 

Frank  Holmes  Laboratories. 
Inc.,  San  Fernando,  Calif.,  film- 
strip  and  slide  processors,  expand- 
ed productive  capacity  by  putting 
on  stream  early  in  March  a  new 
6.3-foot-a-minute  35mm  color  po- 
sitive processing  machine.  At  the 
same  time  a  second  positive  ma- 
chine   was  added  for    processing 


Ansco    reversal    film.    Type 
35mm  slide  duplicating  stock. 

*  *  * 
keuffel  &  Esser  Co.  Forms 
INew  .\udio-Visual  Division 
-.-  Keuffel  &  Esser  Company 
leading  manufacturer  in  the  fie 
of  photo  and  diazo  reproduct 
optics  and  optical  meteorok 
and  creative  graphic  arts,  has 
nounced  formation  of  an  Au' 
visual  Division. 

The  decision  to  enter  the  au 
visual  manufacturing  field.  acc<; 
ing  to  Alfred  E.  Busch.  presiij 
of' the  95-year  old  company, 
based  in  part  on  "K&E's  far-re: 
ing  experience  in  visual  comm 
cations,   processes  and  produi 

The  new  division,  headed 
Eric  F.  Burtis,  will  be  suppo 
by  the  company's  research  gn 
Initial  emphasis  will  be  placec 
products  required  for  over! 
projection  and  transparency 
duction  equipment   and  matei 


Mobile  Video  Tape  Reeordi 
New  Gordon  Enterprise  Ser 

"  Complete  mobile  video  tapi 
cording  facilities  are  now  a\.ii  W 
as  a  service  of  Gordon  Enterpi  .- 
North  Hollywood.  California 

Offered     in    conjunctii'n 
N'ideo  Tape  Enterprises.  In- 
service  provides  necessary  ec| 
ment  and  personnel  for  indusV 
military  or  documentary  coveij 
.Air   conditioned   vans,   with 
contained  power,  are  equipp 
go  anywhere. 

Editing  and  a  variety  of  Oft 
effects  can  be  incorporated  aj 
time  of  recording,  and  tap 
be  viewed  immediately  with 
wait  for  processing.  Complet.i 
formation  is  available  from  ( 
don  Enterprises.  5362  N.  Call 
aa  Blvd..  North  Hollywood,  <| 


SOUND  RECORDIIG 

at  a  reasonable  cct 

High    fidelity    16    or    35.    Qu  ' 
guaranteed.   Complete  studio  'c 
laborotory  services.  Color  pr" 
and    lacquer   coating. 

ESCAR 

Motion  Picture  Serci 

7315  Carnegie  Ave. 
Cleveland   3,   Ohio 
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Business  Screen  Mai. a 


A 


bmera  views  screen  as  engineer 
lelronif  Headset  Viewer  Is 
fe^loped  by  Hughes  Aircraft 

I .'  featherweight  electronic-opti- 
I'iewing  device,  worn  comfor- 
1)1  on  the  head,  and  providing 
!  iewer  with  a  picture  appear- 
» ip  to  eight  feet  in  diameter. 
s  been  developed  by  Hughes 
raft  Company.  Fuilerton.  Cali- 

J;  device,  called  Electrocular. 
bles  a  small  L-shaped  flash- 
•'wiih  a  monocle  at  one  end. 


aurweight    Electrocular    headset 

t     latest   in    AV   communication. 

lejnonocle  is  a  transparent  mir- 
r  lositioned  1  y,"  in  front  of 
6  eye  by  a  tubular  L-shaped 
u  ig.  The  housing  contains  a 
in  lure  cathode  ray  tube  in  the 
ugleg  of  the  "L"  and  mirror 
the  short  leg  to  reflect  the 
be  image  onto  the  viewing  eye- 
;c 
Arording  to  Hughes  vice-presi- 


( 


D(GLAS   C.   MCMULLEN 

16B-n    12TH  AVENUE 

Whitestdne  SV,   N.  Y. 

FLusHtNB  3-2974 


adjusts  analog  panel  with  Electrocular. 

dent,  C.  Harper  Brubaker,  "Elec- 
trocular is  designed  for  a  multitude 
of  situations,  both  military  and 
civilian,  that  require  a  principal 
decision  maker  to  divide  his  at- 
tention among  a  number  of  tasks. 
The  device  can  furnish  him  with 
complex  visual  information  from 
a  number  of  sources  simultaneous- 
ly meanwhile  permitting  him  to 
move  about  freely  in  performing 
other  necessary  work. 

Applications  of  the  device  in 
industry  are  seen  in  such  situations 
where  production  workers  must 
assemble  or  adjust  large  equipment 
by  consulting  instruments  beyond 
their  area  of  vision.  In  such  a  case. 
the  job  may  be  handled  by  one 
man  wearing  an  Electrocular  de- 
vice, thus  freeing  skilled  person- 
nel for  other  work.  Also,  assembly 
workers  equipped  with  the  device 
can  receive  visual  instructions  on 
how  to  wire  and  install  complex 
components,  eliminating  blueprints 
and  printed  instructions.  The  de- 
vice will  also  be  applicable  in  the 
fields  of  space  exploration,  mili- 
tary, medicine  and  aviation. 

The  image  provided  to  the  Elec- 
trocular observer  is  superimposed 
on  whatever  background  is  in  his 
immediate  line  of  sight.  The  eye- 
piece selectively  filters  the  back- 
ground illumination  by  means  of 
dichroic  filters  giving  a  sharp  pic- 
ture, and  allows  changing  the  size 
of  the  picture  from  one  to  eight 
feet  in  diameter.  The  headset  is 
designed  to  support  both  an  ear- 
phone and  microphone  and  the 
unit  may  be  installed  on  either 
side  of  the  headset  according  to 
individual  preference.  Vi 

Requests  Exhaust  Surplus 
Supply,  Discontinue  Offering 

iT  Florman  &  Babb's  recent  offer 
to  supply  government-surplus  mo- 
tion picture  equipment  free  of 
charge  to  non-profit  educational, 
medical  and  religious  institutions 
has  now  been  discontinued. 

Response  to  the  free  equipment 
offer  was  overwhelming.  Literally 
thousands  of  requests  poured  in. 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


COMPLETE 

MUSIC  &  SOUND  EFFECTS  (^ 

SERVICE  *^®^ 

•  BACKGROUND  MUSIC  SCORING 

•  SOUND  EFFECTS 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  INDUSTRIAL  MUSIC  LIBRARIES 

FOR  LEASE  .  .  . 

•  ORIGINAL  SCORES 

•  SOUND  EFFECTS  LIBRARIES 

FOR  SALE  .  .  . 

Musifex  talent  proven  on 
over  4. WO  productions. 

FLY  -  PHONE  -  WIRE 

-  WRITE  NOW  Sa^  l/eUfco 


ci  6-4061 


For  the  BEST  in  Audio-Visual  Services  .  .  .  Look  to  Business  Screen  Ads 


Your  films  can  be  used  to 
build  sales  and  good  will 
abroad.  Investigate  High 
Quality  Dubbing  of  Narra- 
tion or  Lip  Synchronization  to 
put  your  pictures  to  work 
where  you  wont  bigger 
markets. 

Many     leading     U.     S.    com- 
panies  find    it   effective.    Ask 
your   producer   to   mquire   ot: 
FOREIGN   LANGUAGE 
&   CINEMA   SERVICE 
7046  HOLLYWOOD  BOULEVARD 
LOS  ANGELES  28,   CALIFORNIA 
Hollywood  7-5128  (Areo  Code:  213) 


EAST  COAST 

MOTION  PICTURE  PRODUCTION, 
EDITORIAL  and  TECHNICAL  SERVICES 

R  FOR  BETTER  FILMS 

CREATIVE  EDITING  AND  COMPLETE 
PERSONAL  SUPERVISION 

JOSEPH  JOSEPHSON  45  West  45th  St. 

Circle  6-2146  New  York  36 
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Film    Makrr'.'   diiiiiinri    Sl:ilc 
D<■^i|l;ll<■(l    ;i!.     Vll-Oiif    I  nil 

w  A  new  compact  slale  for  film 
makers,  called  the  CECO  "quick- 
slate"  was  announced  recently  by 
Frank  C.  Zucker,  president  of 
Camera  Equipment  Co..  Inc. 

Using  white  lucite  as  the  writ- 
ing surface,  this  new  compact  slate 
is  an  "all  in  one"  unit.  A  black 
grease  pencil  is  attached  to  the 
slate  with  a  pull-out  chain  with 
automatic  return. 

A  clip  on  the  back  holds  the 
pencil  when  not  in  use.  An  eraser 
is  also  clipped  on  the  back  for 
quick  use.  To  prevent  the  stick 
from  flopping  open  during  use. 
magnets  have  been  inserted  in 
each  of  the  sticks  to  keep  them  in 
a  closed  position. 

The  back  of  the  slate  also  fea- 
tures a  clip  board  for  holding  in- 
structions and  notes.  This  quick- 
slate  measures  9'/^"  by  I!". 
Price  is  $24.95  list.  For  additional 
data,  use  Request  Form  NP-=1. 

*  *         * 

INew  Da-Litf  Projection  Screen 
Rolls  Up  into  Small  Pa<-kag:e 

i-~  A  new  portable  projection 
screen  easily  adaptable  as  an  aid 
to  sales  presentation  has  been  in- 
troduced by  the  Da-Lite  Screen 
Co.,  Inc. 

Featuring  Da-Lite  silver  lenti- 
cular screen  surface,  the  new 
screen  gives  excellent  results  in 
reproduction  of  slides,  film  strips 
and  movies  even  in  offices  with 
unfavorable     lighting     conditions. 

The  screen  provides  a  22"  by 
22"  viewing  surface  for  office  or 
conference  room  presentations,  yet 
rolls  up  to  a  small  package  about 
1 "  by  2"  by  22"  for  easy  carrying. 
The  screen  also  is  ideal  for  pre- 
viewing and  editing  movies  and 
slides.  For  additional  data,  use  Re- 
quest Form  NP-=2.  y- 

*  *        * 

Buhl  Has  IVew  Viiile-Angle  Lens 
*  The  new  Buhl  Optical  Co. 
wide  angle  lenses  when  used  with 
the  Bell  &  Howell  Tandematic 
improves  projection  in  small 
rooms.  Ideal  for  rear  screen  pro- 
jection. Buhl  wide  angle  lenses 
will  reduce  projection  distances  by 
more  than  4.S  percent.  Buhl  an- 
nounces. 

The  company  reports  that  big 
screen  pictures  retain  all  the  fine 
features  built  into  the  Tandematic. 
Price  of  two  matched  lenses  with 
adapter  rings  is  S99.50.  For  addi- 
tional data,  use  Request  Form 
NP-=3.  f- 


L. 


New  AUDIO-VISUAL  Equipment 


Recent  Product  Developments  for   Projection   and   Production 


Speedry   .\pplii-alor  Developed 
For  Visual  Aid  Projection 

V  A  new  felt-nib  color  applicator 
developed  especially  for  use  on 
films,  transparencies  and  acetate 
overlays  in  visual  aid  projectors 
has  been  introduced  by  Speedry 
Chemical  Products. 

Called  Speedry  "Pro-Jek"  ap- 
plicator, this  new  applicator  ena- 
bles the  user  to  draw,  mark  or 
highlight  directly  on  projection 
sheets,  slides,  plastic  map  and 
chart  shields.  It  uses  a  completely 
new  ink  formula.  Markers  are 
available  in  four  transparent  color 
inks,  red.  blue,  green  and  black. 
The  new  Speedry  "Pro-Jek"  ap- 
plicators sell  for  99  cents  each. 
For  additional  data,  use  Request 
Form  NP-=4.  ^ 

*  *  =!: 

Allied  L'nveils  !New  Soligor 
Hipli  Transmisison  Lenses 

^  A  new  line  of  high  transmission 
Soligor  C-mount  lenses  for  16mm 
movie  cameras  and  1-inch  Vidi- 
con  TV^  cameras  has  been  an- 
nounced by  Allied  Impe.x  Corp. 
Embodying  the  latest  in  lens 
engineering,  these  lenses  are 
ideal  for  photographing  sports 
events  and  for  closed  circuit  tele- 
vision. Allied  announced. 

The  new  Soligor  lenses  include 
a  12  1  2mni  fl.4  lens  retailing  at 
$129.50;  15. 8mm  fl.4  at  $149^50: 
25mm  fl.4  at  $79.50;  50mm  n.4 
at  $99.50;  75mm  fl.4  at  $119.50 
and  a  150mm  fl4.5  at  $99.50. 
For  additional  data,  use  Request 
Form  NP-=5.  ^' 


lialtery  or  AC  Current  Powers 
New  .McCiure  Slide  Projector 

V  A  new  inexpensive,  battery- 
powered  slide  projector  which  can 
also  be  powered  by  conventional 
I  10  V.  AC  current  was  announced 
recently  by  McClure  Projectors. 
Inc. 

The  projector  comes  with  an 
Airequipt  slide  changer  that  ac- 
comodates 36  standard  slides  in  a 
single  loading.  It  has  the  advant- 
age of  providing  instantaneous 
projection  without  the  need  to 
hunt  for  an  AC  outlet. 

Constructed  of  aluminum,  the 
projector  is  combined  with  re- 
chargeable battery  and  charger. 
Total  weight  is  8  pounds.  It  uti- 
lizes rear-screen  viewing  principle, 
but  can  also  be  used  for  wall  pro- 
jection. For  additional  data  and 
sources.    Request    Form    NP-=6. 

s  *  * 

Low  el-Light  UM-6  Lighting 
Kit   Is  ('ompact.  Complete 

*  The  Lowel-Light  UNI-6  is  a 
complete,  incandescent  lighting 
kit  with  enough  equipment  to 
handle  most  location  situations. 
Extreme  compactness  is  valuable 
for  travel  and  storage.  Made  by 
Lowel-Light  Photo  Engineering. 

The  UNI-6  consists  of  a  steel 
reinforced,  vulcanized  fibre  case 
14  12"  by  22  1  2"  with  four 
compartments  containing  6  Lowel- 
Light  tape-up.  clamp-on  lighting 
fixtures;  6  R40  barndoors;  2  nine 
foot  stands,  engineered  by  P.  I.  C. 
each  with  five  locked-in  sections; 


\        (DSVENTKNT        REQUEST 

-  NP   =    1:    CECO  compact 
slate  for  film  makers. 

NP  ir  2:  Projection  screen 
that  rolls  up  into  small  package. 
'~"  NP  iz  3;  Wide-angle  lenses 
for  Bell  &  Howell  Tandematic. 
'~  NP  :±  4;  Color  applicator 
for  transparencies  in  visual 
projectors. 

~  NP  =  5:  High  Transmission 
Soligor  C-mount  lenses. 
-  NP  ir  6:  Battery  or  .AC 
current-powered  slide  projector. 
NP  =7:  Compact  incandes- 
cent liahtini;  kit. 


■n 


FORM        FOR        PRODI  CT       D.\T.4 

^  NP   ±   8:    Ultra-fast  diazo 
film  to  print  transparencies. 
Z  NP  ir  9:  F&B  foot-operated 
hot  splicer. 

—  NP  i   10:  Spectra  Mark  I 
35mm  slide  viewer-projector. 
ZZ  NP  #   11:  Single-unit  por- 
table overhead  projector. 
^  NP   =r    12:   3-D  letters  for 
title  effects. 

""  NP  =13:  Three-way  slide- 
film  projection-viewing  system. 
::  NP  =  14:  Roll-On  Cray- 
on Board  &  Screen. 


3  twenty-five  foot  neoprenC' 
sulated  extension  cords  with  lu 
ed  cube  tap  (3  way)  outlet 
twelve  year  roll  of  Gaffer-T 
for  mounting  Lowel-Lights 
walls  and  windows;  special  £ 
tures  and  foam  padding  for  I 
ing  6  R40  reflector  bulbs  —  » 
out  breaking;  2  twenty-five 
fuses  for  emergencies. 

Price  is  SI 24.50  (less  bi 
Case  only  $27.50.  For  addit 
data  and  sources  use  Rei 
Form  NP-  =  7. 


J 

It' 


.ATTACH     LI;TTERHt.M)     &     MAIL     TO     THF.     NEW     PRODUCTS     DESK 

c/o  Business  Screen,  7064  Sheridan  Road.  Chicago  26. 


New  Ultra-Fast  Diazo  Filn 
Speeds  Slide  Production 

;  A  new  ultra-fast  dia/o 
said  to  print  top  quality  t 
parencies  up  to  three  times  1 
than  other  commercially  avaij 
materials  was  introduced  in 
uary  by  Audio-Visual  div 
Keuffel  &  Esser  Co. 

The  new  Helios  (R)  UI 
expected  to  trim  labor  cost' 
cause  high  volume  productioi. 
be  maintained  at  normal  vol: 
run  machine  speeds. 

K  &  E  announced  the  fii 
particulairly  applicable  for  i: 
ing  transparencies  for  ove 
projection,  and  may  be  usi| 
any  existing  diazo  white  prin 
chine. 

With  this  high  speed  capa 
Helios  UHS  enables  m; 
operators  to  integrate  film 
ing  into  normal  diazo  prodi 
without  interrupting  pri 
schedules.  K  and  E  said 
transparency  producers  will; 
they  will  no  longer  need  to 
down  production  runs.  For 
tional  data  use  Request 
NP-riS. 

*        *        * 

New  .\cniade  Hot  Splicer 
.Shown  by  Florman  &  Bahl 

X  A  new  Acmade  foot-opi 
hot  splicer  is  now  availablel 
Florman  &  Babb.  Inc.,  68| 
45th  Street,  New  York. 

The  top  body  and  cutteil 
of   the   Acmade    splicer   arJ 
soned   to   prevent   distortiorl 
matching.  Cutter  blades  are! 
from  stainless  steel  with  tup 
carbide   inserts  which   do  rl 
quire  sharpening.  .A  heater 
installed   in  the  top  body 
machine.  The  top  light  is  aid* 
to  the  body  of  the  machii 
also    an    inspection    light 
waste    bin   together   with  iji 
bottle  and  brush.  A  scrapeijl 
is    supplied    and    also    a 
block  setting-jib  and  supper  I 
which  is  rubber-co\ered.  U 
quest  Form  =:  9  at  left. 
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ni    Slide    Viewer-Projector 
(red  by  Oplitroni<'^<  Corp. 

new     500-watt    semi-auto- 

E:  portable   viewer    and    pro- 
r  for  35nini  slides,  the  Spectra 
SI  is  being  introduced  by  the 
ronics  Corporation,  Los  An- 

veloped  to  function  as  both  a 
viewer  or  full  screen  pro- 
•  for  S.'imni  slides,  the  com- 
13-lb  Spectra  Mark  I  ac- 
lodates  all  types  of  slides 
'  mounts  and  any  standard 
tray.  It  is  suitable  for  com- 
al  as  well  as  home  use. 
e  72  square  inch  lenscreen 
n  extreme  wide-angle  view- 
rea  and  the  2"  F2.8  anastig- 
ens  is  coated  and  color  cor- 
1.  It  is  priced  to  retail  at 
95.  Check  NP  =  10  for 
:r  data.  B' 

d  Unveils  Single-Unit 
ible    Overhead    Projector 

)mpact,  rugged  and  always 
portable  overhead  projec- 
ffective  with  audiences  from 
conference  groups  to  packed 
riums,  have  been  announced 
salid  Division  of  General 
e  &  Film  Corp. 

new  Porta-LiteB'  overhead 
tors  are  produced  in  two 
s,  Porta-Lite  7  and  Porta- 
0,  which  take  7"  by  7"  and 
'  10"  transparencies  respec- 
Both  units  are  of  cast  alum- 
with  carrying  handle  at  the 
'•'c  point  for  easy  carrying. 


Reels 


irjjmm.  Film  —  400'    to   2000 

I    Protect   your   films 
Sip  in   FIBERBILT   CASES 

Sold   at   leading   dealers 


flMl 


I  SHIPPING  I 
CASE 


bear 

this 
TRADE 
MARK 


Wattage  range  are  500-750  for 
the  Porta-Lite  7  and  500-1000  for 
the  Porta-Lite  10.  Both  have 
high-capacity  lamp-cooling  blow- 
ers, thermostatically  controlled  to 
continue  operating  until  lamp 
chamber  is  cooled,  even  after 
lamp  has  been  turned  off. 

A  convenient  power  outlet  is 
provided  for  hook-up  with  polar- 
izing equipment,  tape  recorder,  or 
other  accessory  equipment.  For 
additional  data,  use  Request  Form 
NP  i!:  I  1 .  ^ 

>;:  *  * 

3-D  Letters  from  S.O.S. 
Give  Unusual  Title  Effects 

'-  Unusual  titles  and  shadow  ef- 
fects are  available  with  new  3-D 
Titles  from  S.O.S.  Photo-Cine- 
Optics,  Inc.,  New  York.  Easily 
applied  on  most  surfaces  by  peel- 
ing off  a  plastic  backing,  these 
new  letters  can  be  pressed  on  a 
background  surface  and  then 
photographed.  By  using  them  on 
transparent  surfaces  and  shooting 
right  through,  the  film  maker  has 
an  ine.xpensive  art  tool.  Letters 
can  be  cleaned  with  very  fine 
sandpaper,  or  colored  with  any 
type  of  paint.  Check  NP  it  12  for 
further  data. 

Three\X'ay  Projection-Viewing 
Featured  in  Execugraf  System 

>t  Execugraf  Corporation  is  mar- 
keting a  new  three-way  slidefilm 
projection-viewing  system.  Basic 
unit  is  the  "Executive"  Model 
302,  dual  projector.  It  has  a  10" 
X     7/2"     self-contained     daylight 
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Executive  Model  302,  dual  projector 
with    hand-held    viewer    inset. 

screen  for  use  with  a  small  group 
under  almost  any  conditions.  With 
a  flip  of  a  switch  the  device  pro- 
jects pictures  up  to  48  feet  in 
width  for  use  in  auditoriums  or 
large  meeting  rooms  which  can  be 
darkened. 

The  second  part  of  the  system 
is  the  Execugraf  "Porta-Viewer", 
a  hand-held  unit  for  single-person 
viewing  which  may  be  left  after  an 
"Executive"  presentation  or  used 

(CONTINUEDON   PAGe64) 
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More  films  are  scored 

with  #0 

than  any  other  music! 


\ 


THERE'S  A   REASON- 

The  finest  quality 

The  greatest  variety 

More  libraries  from  one  source 

Detailed  cataloging 

Complete  service 

Assured  protection 


/ 


CAPITOL 
LIBRARY 
SERVICES 


'sl. 


Why  not  score  your 
next  film  with  Hi-Q, 
too?  Get  the  facts 
by  sending  for  this 
FREE  demo  disc  now, 
HOLimOOD,  CALIF. 


OUR   EXPERIENCE 'rS^  YOUR    KEY  TO 

SERVICE  A   DEPENDABILITY 


COLORTRAN 

Cinemaster  Converters 

Provides  up  to  50,000  watts  of 
Kelvin-controlled  illuminotion  for 
photography.  Cinemaster  1 1 
with  pushbutton  controls  avail- 
able in  3  models: 

Cinemaster   Chief   — 

50,000  watts  -  $309.00 

Cinemaster 

40,000  wotts  -     258.00 


Cinemaster  Jr. 

25,000  wotfs 


168.00 


^J^^- 


NEW  LOWEL-LITE 
UNI-6  LOCATION  KIT 

Everything  you  need  in  one  compact  case, 
measures  only  ]4V2  x  22y2  x  tVi.  complete 
with  six  Lowel-Lites,  six  Lowel  barndoors,  2 
Pic  9  ft.  5  section  stands,  3  -  25  ft.  exten- 
sion   cables,    2  -  25    amp    fuses,     12    yd.    roll 

gaffer  tape.   COMPLETE    $124.50 

Lowell-Lite    kit    model    5-K.    five    Lowel-Lites 

2/gaffer  tape  and  case   34.50 

Lowet-Lite  De  Luxe  kit,  five  Lowel-Lites.  five 
barndoors,    two    rolls    gaffer   tape   and    large 

ca-.e    54.75 

Gaffer  Tape,    12  yard  roH 1.95 

tJaffer  Tape,    30  yard   roll    3.95 


1845   BROADWAY   (at  60lh   St.)    NEW   YORK  23   ■  PLaza  7-6977  •  Cable:  Cameramon 
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No  one 
connects 
the  dots  like 

LAKE 

CENTRAL 

AIRLINES 


J'*'y\ 


•  • 


Lake  Central  connects  more  points 
more  often  between  the  Great  Lakes 
and  the  Capital  than  any  other  airline 

Regular,  frequent  Lake  Ceritral  tliulits 
extend  air  tra\el  opportunities  for  yon. 
Di  pendable  .service  between  48  cities 
thronghont  an  important  eight  state 
area. 

"Commuter  schedule"  ser\ice  to  most 
cities.  Lu.\ur\'  Con\air  340  flights  o\er 
many  routes.  For  your  next  trip  in  the 
Lake  Central  States  —  take  it  fast  and 
eas\',  take  to  the  skies. 

Call  iintir  local  travel  as.ent 
or  Lake  Central 


LAKE 
CENTRAL 
AIRLINES 


Visual  Exhibit  Techniques 
at  the  Seattle  World's  Fair: 

(CONIINUFl)  FROM  PKtVlOLS  I'ACih    rHIRlV-SlX) 

is  occupied  by  a  Science  Theater,  set  up  ad- 
jacent to  Area  IL  This  will  be  an  auditorium 
for  the  presentation  of  special  demonstrations 
as  materials  become  available.  The  theater  is 
equipped  for  both  16mm  and  35mm  motion 
picture  showings.  Staff  members  of  USSE 
have  been  scouring  the  country  to  find  suit- 
able film  subjects  which  will  supplement  the 
fare  served  in  regular  exhibit  areas.  Programs 
for  these  special  film  offerings  will  be  pub- 
lished and  posted  periodically.  It  is  hoped  by 
USSE  officials  that  these  films  will  serve  as 
temptations  to  bring  some  of  the  really  inter- 
ested visitors  back  for  a  second,  or  third,  look. 

Films  in  the  "World  of  Century  21" 

Another  of  the  ""Worlds"  of  the  Seattle 
Fair  which  is  now  featuring  films  prominently 
is  the  new  "World  of  Century  21 ."  This  section 
is  housed  in  the  Coliseum,  a  modernistic  struc- 
ture which  boasts  four  acres  of  open,  pillar-free 
space  under  one  roof. 

A  series  of  exhibits  planned  for  the  Coliseum 
will  depict  the  potential  for  the  working  and 
living  environments  after  the  year  2.000.  Un- 
derlying these  presentations  will  be  the  ques- 
tion of  whether  the  world  wants  this  glowing, 
modernistic  future  or  the  havoc  of  "the  bomb." 
fn  its  presentations,  the  alternative  of  life  in 
the  future,  the  walk-through  show  in  the  Coli- 
seum is  making  prominent  use  of  motion  pic- 
tures. 

,\n  SOO-Seat  Theater  for  Exhibitors 

An  automatically  —  important  role  has  also 
been  assigned  to  movies  in  the  ""World  of  En- 
tertainment."'  One  of  the  facilities  in  the  Per- 
forming Ans  section  of  the  Fair  grounds  is 
now  in  continuous  use  for  special  motion  pic- 
ture presentations.  This  is  the  800-seat  Little 
Theater,  equipped  to  handle  both  16mm  and 
35mm  exhibitions. 

One  of  the  primary  uses  of  the  Little  The- 
ater will  be  to  present  motion  pictures  which 
tie  in  with  commemorative  events  during  the 
Fair.  Each  of  the  35  participating  nations  will 
be  honored  with  days  set  aside  for  special 
observances  and  programs  honoring  its  peo- 
ple and  its  traditions.  At  these  times,  selected 
motion  pictures  will  be  presented  as  keynotes 
in  the  programs.  These  movies  will  cover  the 
full  gamut  from  educational  films,  to  institu- 
tional and  industrial  presentations,  winding  up 
with  the  best  entertainment  motion  pictures 
available  in  the  country. 

Daily  Show  ings  of  Factual  Pictures 

Typically,  there  will  be  shows  during  the 
I  day  depicting  the  life  and  development  of  the 
country.  Then,  in  the  evening,  there  will  be 
a  theatrical  film.  In  the  use  of  the  Little  The- 
ater, Fair  offici;ds  are  counting  heavily  on  the 
flexibility  of  the  film  medium  to  provide  im- 
portant enlerlainment  on  short  notice.  They 
reason  that  il  is  easier  to  adjust  times  of  film 
showings  than  to  build  firm  schedules  for  vis- 
iting dignitaries  who  will  spark  special  events 
at  the  Fair.  So,  libraries  of  top  film  product 
are    being    accumulated    for    presentation    in 


schedules  which  will  be  adjusted  on  a  ti 
day  basis. 

Among  the  commercial  exhibitori 
World's  Fair,  the  use  of  motion  pictures 
a  big  potential  psychological  advantage: 
wandering  around  the  74  acre  Fair  site 
while,  a  good  portion  of  the  visitors  \ 
inclined  to  favor  exhibits  where  they 
chance  to  sit  down.  Movies  offer  one 
way  of  capitalizing  on  this  potential. 

Of  much  more  importance  has  been  tf 
ity  of  motion  pictures  to  tell  the  story 
significance  of  two  vital  consumer-o 
industries.  The  industries:  food  and 
products.  The  exhibitors:  Nalley's,  I: 
Tacoma,  Wash.,  a  major  food  packi 
distributor  in  the  Northwest,  and  the 


.COM  POO 

professional  ijiinlity  rci'lx  and  cans 
are  prejerreil  by.. 

,      ''    ' 

the  customers 

of... 

GEO.W.     COLBI 
LABORATORY.  I 


Only  Compco  offers  "a  new  dimension  ir 
quality"  recognized  and  accepted  by  leaders 
In  the  movie  making  industry.  Compcos  su- 
periority is  attributed  to  a  new.  majot 
advance  in  film  reel  construction — result- 
ing in  trul.v  professional  reels  that  run 
truer,  smoother,  providing  lifetime  protec- 
tion to  valuable  film.  Compco  reels  anc 
cans  are  finished  in  a  scratch-resistant, 
baked-on  enamel,  and  are  available  in  al 
16  mm- sizes — 400  ft.  thru  2300  ft.  For  detail! 
and  prices  write  to: 

V 

C  O  M  PCO   corporation 


SPECI.VLISTS   I.N    (ISTdM    SALES 

Vihlene  m  Productiol 

rt7{\    »  /H/,t,\t.  UU  AtK-PKOflUJ 

•  Producer-director-writer    with    Ua 
U.C.L..^.    motion    picture   backgrjl 

•  Over  a  decade  in  T\'  and  motioijj 
ture  production. 

•  20     years'    experience    in     adverl 
sales  and  sales   management. 

•  Compact,   complete   on-location 
ment. 

10942  Ventura  Blvd..  >orlh  HaUywaodl 
Phone  popular  2-0787  (Area  Code:|| 
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ucts  Industry,  a  trade  association  repre- 
Ing  the  lumbermen  of  the  Northwest. 

Valley's  Exhibit  Has    120-Seat  Theater 

e  Nailey's  exhibit  adopts  its  food  theme 
;ing  housed  in  a  modern  building  shaped 
thing  like  an  egg.  Most  of  the  floor  space 
the  building  is  devoted  to  a   120  seat 
r  which   will   feature   a   motion   picture 
'le  good  things  of  life  in  the  Northwest, 
si  6mm  color  movie  has  been  filmed  on 
ifhrome  Commercial  Film.  Type  7255,  by 
^)nd   Productions,   San   Francisco.    It   will 
the  opportunities  for  gracious  living,  out- 
sports  and  enjoyment  in  the  Northwest. 
Jy"s   as   a   major   locally-based   food   sup- 
will  use  the  film  to  identify  itself  with 
est  of  the  Northwest. 


Serving 

the 
Producer . . . 

•filmstrips  and  slides 

•  quality  processing 

•filmstrip  photograplnj 

MANHATTAN 

COLOR 
LABORATORY 

210  West  65th  Street 

New  York  23,  N.  Y. 

TR  3-1919 

"Why  not  give  us  o  call" 


rd  now  for  Titles... 

(cord  Gothic 
m  and  ITALIC 

Every  frame  stamped  from 
newly-cast  type,  as  usual  at 

I'iGHT  STUDIO 

9£.  Chicago  Ave.,  Chicago  11 


Forest  Products  Shows  Rarig's  Picture 
The  Forest  Products  Industry  show  is  using 
the  element  of  fantasy  to  drive  home  its  theme 
—  the  importance  of  wood  and  wood  products 
in  our  everyday  life.  The  reasoning  behind 
this  film,  developed  for  the  Forest  Products 
Industry  by  Rarig's,  Inc..  Seattle,  is  that  most 
people  tend  to  take  the  wood  products  they 
use  in  everyday  life  for  granted.  The  film, 
therefore,  moves  to  illustrate  the  importance 
of  wood  by  depicting  a  hypothetical  living 
situation  in  which  there  is  no  wood.  In  keep- 
ing with  the  Century  21  theme  of  the  Fair 
itself,  the  action  takes  place  on  a  distant 
planet. 

In  a  laboratory  on  a  planet  which  has  ex- 
isted without  wood,  scientists  are  trying  to 
create  a  mysterious  new  material  which  will 
be  apparent  to  Earth  audiences  as  possessing 
some  of  the  best  properties  of  wood.  Back- 
ground light  and  sound  devices  indicate  a 
space    ship    landing    outside    the    laboratory. 

Miracles  of  Wood  We  Take  for  Granted 

A  pulchritudinous  Earth  lady  soon  enters, 
clad  in  a  futuristic-but-form-fitting  rayon  out- 
fit. Being  scientists,  the  planet  people  show 
particular  interest  in  things  like  the  rayon 
fabric,  the  wood  frame  for  the  attache  case 
the  lady  carries,  the  facial  tissue  used  in  ap- 
plying makeup,  and  so  on. 

Through  a  series  of  dissolves,  the  Earth 
lady  describes  the  everyday  uses  of  wood 
products  on  her  planet.  The  listeners  are  as- 
tounded. Then,  in  a  friendly  farewell  scene, 
the  Earth  lady  leaves  samples  of  paper  and 
other  wood  products  with  which  the  inter- 
planetary neighbors  can  start  their  own  wood 
technology. 

Produced  in  16mni  Wide-Screen  Color 
For  maximum  dimension  and  impact  in  the 
Forest  Products  Industry's  115-seat  theater 
and  within  available  budgets,  Rarig  has  pro- 
duced this  film  in  16mm  CinemaScope.  This 
is  probably  one  of  the  few  times  an  anamorphic 
production  has  been  undertaken  in  16mm 
color.  Release  prints  were  made  from  East- 
man Color  Internegative  materials.  Later,  the 
film  will  be  optically  printed  in  a  standard 
aspect  ratio  for  regular  16mm  presentation 
by  individual  member  companies  of  the  For- 
est Products  Industry. 

In  their  total  effect,  the  exhibitions  which 
will  be  featured  at  the  Seattle  World's  Fair 
probably  represent  a  high  point  in  creative, 
non-entertainment  applications  of  motion  pic- 
ture techniques.  In  this  respect  alone,  the 
World's  Fair  will  make  a  major  contribution 
to  progress  in  the  non-theatrical  film  field.     S' 

\^  here  to  Buy  Production  Review  Copies 

-  Copies  of  the  12th  Annual  Production  Re- 
view are  currently  available  (at  $2.00  each)  at 
the  following  nationwide  outlets: 

In  New  ■y^ork:  Florman  &  Bahb.  Inc..  68  W. 
45th  St.;  The  Camera  Mart,  Inc.,  1845  Broad- 
way (at  60th);  and  the  Magazine  Center  of 
New  York,  253  Seventh  Avenue. 

In  Chicago:  at  Post  Office  News.  72  W. 
Monroe.  In  Los  Angeles:  from  H.  L.  Mitchell, 
1450  Lorain  Road,  San  Marino.  San  Francis- 
co: Jim  Stevenson  at  420  Market  Street.       If 


for  completely 

AUTOMATIC 
OPERATION 


theDuKaneMICROMATIC 

SOUND  SLIDEFILM  PROJECTOR 

For  tiaining  or  selling,  a  sound  slidelilm  program  pre- 
sented on  the  MICROMATIC  Projector  adds  attention. 
Impact  and  retention  to  your  story.  Pictures  change 
automatically  in  perfect  synchronization  with  the  sound. 
Your  story  is  told  the  way  you  want  It  told— enthusias- 
tically, without  slip-ups,  omissions.  See  and  hear  the 
MICROMATIC  Projector  demonstrated  at  your  desk  .  . . 
write  to  . . . 

CORPORATION 

3014  N.llth  AVE.,  ST.  CHARLES,  ILL. 


Specialists  in  the  Science  of 

FILM  REJUVENATION 

FOR  16  MM  AND  35  MM 
RAPIOWELD  Process  includes   treatment  for: 

•  Dirt  •  Abrasions 

*  Scratch  Removal    •  "Rain  ' 

8MM  SERVICES  NOW  AVAIb»>BLE. 


Send  for  free   Brochure, 
'•FACTS  ON  FILM  CARE", 


m 


ARID   FILM 
^TECHNIQUe.  INC. 

37-02  27  ST.,  L.  I.  C.  1,  N.  Y. 
STillwell  6-4600  •  Est.  1940 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


SOUTHERN  STATES 


•  MASSACHUSETTS  • 

Cinema.  Inc..  234  Clarendon 
St.,  Boston  16. 

•  NEW  JERSEY  • 

Association  Films.  Inc..  Broad 
at  Elm.  Ridgefield.  N.  J. 

•  NEW  YORK  • 

Association     Films.    Inc..    347 

Madison.  New  York  17. 

Buchan  Pictures.  122  W.  Chip- 
pewa St..  Buffalo  2,  X.  Y. 

Crawford.  Immig  and  Landis, 
Inc..  480  Lexington  Avenue, 
New  York  17,  New  York. 

The  Jam  Handy  Organization. 
1775  Bio,ul\\;i\.  New  York 
19. 

National  Cinema  Service,  71  Day 
St.,  N.Y.  7,  WO  2-6049.  N.Y.C. 
RC.\     audin-\isual     distributor 

S.  0.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  York 
19. 

Training  Films,  Inc.,  150  West 
54th  St.,  New  York  19. 

Visual  Sciences,  599BS  Suffem. 

United  World  Films.  Inc..  1445 
Park  Ave.,  NY  29.  TR  6-5200 

•  PENNSYLVANIA  • 

Appel  Visual  Service.  Inc..  963 

Libertv  .Avenue,  Pittsburgh 
22. 

Audio-Visual  Equipment  Rent- 
al Service.  International 
Film  Center,  Sales  and  Re- 
pairs, 1906  Market  St..  Phila- 
delphia 3,  LOcust  3-7949. 

Oscar  H.  Hirt.  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N. 

Second     St..     Harrisburc;. 
CEdar  3-5651. 

J.  P.  Lilley  &  Son,  928  N.  3rd 

St.,  Harrisburg. 

The  Jam  Handy  Organization. 

Pittsburgh.    Phone:    ZEnith 
0143. 

•  WEST  VIRGINIA  • 

B.  S.  Simpson.  818  \Mrginia  St., 
W.,  Charleston  2,  Dickens 
6-6731. 


•  GEORGIA  • 

Colonial  Films.  71  Walton  St.. 

N.  W..  JA  5-5378.  Atlanta. 
United  World  Films.  Inc..  287 

Teehwood  Dr.,  NW.,  Atlanta. 

•  LOUISIANA  • 

Stanley    Projection    Company. 

1117    Bolton    Ave.,    Alexan- 
dria. 
Delta  Visual  Service,  Inc..  715 

Girod   St..   New  Orleans   12. 
Phone:  JA  -5-9061. 

•  MARYLAND  • 

Stark-Films  (Since  1920) , 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 


•  ILLINOIS  • 

Robt.  H.  Redfield.  Inc..  1020 
So.  Wabash  Ave.,  Chicago  5. 

Association  Films.  Inc..  561 
Hillgrove.  LaGrange,  Illinois. 

Atlas  Film  Corporation.  1111 
South  Boulevard.  Oak  Park. 

The  Jam  Handy  Organization. 
230  N.  Michigan  Ave..  Chi- 
cago. 

Midwest  Visual  Equipment  Co.. 
3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 

United  World  Films,  Inc.,  542 
.S.   Dearborn  .St..  Chicago  5. 

•  MICHIGAN  • 

The  Jam  Handv  Organization. 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 

•  MISSOURI  • 

Swank's.  Inc..  621  N.  Skinker 
Blvd..  St.  Louis  30.  Mo. 


•  OHIO  • 

.■\cademv    Film    Service.    Inc.. 

2100  Payne  Ave.,  Cleveland 

14. 
Films    Unlimited    Productions, 

137  Park  Ave.,  W.,  Mansfield. 


LIST  SERVICES  HERE 

Qualified  audio-visual  dealers  ore 
listed  in  this  Directory  at  S  1 .00  per 
line  per  issue  on  annual  basis  only. 


Fryan  Film  Service,  815  Su- 
perior Aveiuie,  Cleveland  15. 

Sunray  Films,  Inc.,  2108  Payne 
Ave..  Cleveland  14. 

Twyman  Films,  Inc.,  329  Salem 
A\e..  Dayton. 

.M.  H.  .Maitin  Company.  1118 
Lincoln  Way  E.,  Massillon. 

WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  ARE.A. 

Coast    Visual    Education    Co.. 

5620  Hollywood  Blvd.,  Holly- 
wood 28. 

The  Jam  Handy  Organization. 
1402  N.  Ridgewood  Place, 
Hollywood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd..  Hollywood  28. 

Raike  Company,  Inc. 
Audio-Visual  Center 

849  N.  Highland  Ave.  HO  4- 
1148,  Los  Angeles  38.  Calif. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 
6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd..  Los  Angeles  57. 

I'nited  World  Films,  Inc.,  7374 
Melrose  .\ve..   Los  .Angeles  46 

SAN  FRANCISCO  AREA 

Association    Films,    Inc.,    799 

Stevenson  St.,  San  Francisco. 
Photo  &  Sound  Company,  116 

Natonia  St..  San  Francisco  5. 
Westcoast   Films,   255   Minna, 

San  Francisco  3. 

•  COLORADO  • 
Cromars'    (formerlv    .Audio- 
Visual    Center)    28    E.    9th 
-Ave.  Denver  3. 

Davis  Audio-Visual,  Inc. 

2149  S.  Grape  St.,  Denver  22. 

•  OREGON  • 
Moore's  Motion   Picture  Serv- 
ice.   1201    S.    W.    Morrison, 
Portland  5.  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd..  Portland  13 

•  TEXAS  • 
Association    Films.    Inc..    1108 

Jackson  Street.  Dallas  2. 

United  World  Films.  Inc., 

2227  Bryan  St..  Dallas  1 

•  UTAH   • 
Deseret    Book    Company.    Box 

9-58.  .^alt  Lake  City  10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION  ffi 


in  its  place  as  circumstantJ 
quire.  Two  models  of  the  "]| 
\  iewer"  provide  for  currcif 
battery  use.  or  battery  only.  | 

Picture  key  to  both  devi 
the  interchangeable  Execugrl 
tomatic  film  cartridge  design  | 
drop-in.     4-second   loading. 
magazine  delivers  up  to   lOJ 
tures     in     double-frame 
printed  hcrizontally  on  the 
of  the  film.   Weighing   onKl 
ounces,  the  sealed  cartridge  f 
fool-proof  internal  gear  tral 
system. 

By  eliminating  rethreadil 
unscrambling  of  film,  settingi 
playback  equipment  and  darF 
of  the  room,  the  audio-vivu.! 
tion  of  sales  work  is  undt 
with  no  lost  time  or  confusi| 

The  "Executive"  is  plane-l 
easy-carry  size:  I  1 '/>"  widl 
long,  and  weighs  13  pounds 
sis  and  90' f  of  all  metal  pal 
aluminum.  Lens  is  2"  f  2.sf 
ed  and  anastigmatic.  Contrl 
elude  lamp  on-off.  tape 
clutch  on-off.  volume,  elcl 
drive  film  transport  with  fij 
reverse  and  remote  control.! 
focus  control  for  screen  c| 
projection. 

Basic  unit,  the  Model  3o;| 
cutive"'  lists  at  $286.00. 
small  group  of  accessories! 
able.  "Porta-Viewer"  Modi 
(AC  DC)  lists  at  Siy.9.| 
further  information  chec 
#  13. 

:S  *  * 

Roll-On  Crayon  Board  l| 
Announced  hy  ^Madison 

■jr  A  combination  screef 
crayon  board  that  rolls  up 
map.  has  been  introduced! 
Madison  A-\  Co.  Called  R| 
Screen  Crayon  Board,  il  do 
with  easels  and  special  hanjl 
rangments  with  a  self-al 
backing  that  will  stick  to  al 
face.  Portable  and  lightweil 
board  can  be  used  again  arl 
by  wiping  off  the  crayon  I 
damp  cloth.  A  2'  x  3'  P| 
Screen  Crayon  Board  cost."! 
For  other  prices  and  sizes  I 
quest  Form  zr  14.  page  60l 


Data  Sheet  on  Li^htin^ 

i-  ColorTran  Industries 
leased  a  technical  data  si 
their  new  Industrial  Motil 
ture  Kit  designed  for  indu;| 
cation  work.  The  sheet 
weight,  specs  and  price  ofl 
Complete  descriptions  and! 
ions  of  accessory  and  c;l 
re  also  shown.  Availabki 
uest  from  ColorTran  Ini 
30  S.  Flower  St..  Burbal 


in  the  east . . .  it's 

MOVIE  LAB 


I 


I 


I 


r^Soase 


MOVIELAB  FILM  LABORATORIES 
MOVIELAB  BUILDING,  619  W.  54th  ST. 
NEW  YORK    19,  N.  Y.    JUDSON    6-0360 


^developing  color  negatives  •  additive  color  printing  •  reduction  printing  including  A  &  B  color 
slide  film  processing  •  blowups  •  internegatives  •  Kodachrome  scene-to-scene  color  balanced 
printing  •  Ektachrome  developing  and  printing  •  registration  printing  •  plus  complete  black  and 


iil^'.t-^  t^^: 


FOK    AMEKICAS    TEENS 
THE  COCA-COLA  COMPANY 

trcsciits 


The  Coca-Cola  Company  and  the  Bottlers  of  Coca-Cola 
help  high  school  boys  and  girls  see  how  good  manners 
and  ways  of  good  taste  are  important  in  making  the 
big  dance  of  the  year  an  event  to  be  enjoyed 
in  their  finest. 

By  means  of  the  widely-used  motion  picture  in  color, 
"The  Prom— It's  a  Pleasure,"  a  great  service  is 
rendered  to  youth. 

It's  a  pleasure  to  say:  this  picture  is  produced  by 


THE     JAM     HANDY     ORGANIZATION 

DETROIT  .  NEW  YORK  .  CHICAGO  •  HOLLYWOOD 
TRinily  5-2450  •  JUdson  2-4060  •  STate  2-6757  •  HOllywood  3-2321 
Mni.nn  Pirtiirps  •  Bii'^mpss  Theater  •  Slides  and  Slidefilms  •  Training  Aids 


Cott  .ii'j  t_u-fl  ^--jij  !'•  '■ ')  ■■ 


/^c^r 


BUSINESS  SCREEN 


M-    Exporting  Ideas  Via  the  Screen 
K    8mm  Sound:  New  Tool  for  Trade 
M-    Caltex  Films  Help  Make  Friends 
t>    Film  Unites  IBM's  World  Family 
ir    Renault  Slidefilms  Aid  Salesmen 
!^    Volkswagen  Sets  Trade  Example 
-i^.    Yawata  Steel  Flexes  Its  Muscles 

NUMBERS    •    VOLUME23    •    1962 


Si  \ 


MAGAZINE 


story  bored? 


Here's  a   new,   exciting  television  distribution   story  tor  producers  to  tell 
their  clients  ...  how  to  achieve  maximum  viewing  at  minimum  cost. 


featuring  TV  hostess  AILEEN  PAUL 


FLAIR  FOR  LIVING  is  the  ideal  television  vehicle 
for  business-sponsored  films  appealing  to  the 
homemaker  market.  Week  after  week,  noncom- 
petitive film  featurettes  are  integrated  in  this 
heavily  promoted  half-hour  series  ...an  audi- 
ence of  10,000,000  spending  women  await  it 
eagerly,  view  it  avidly.  It's  sure  to  appeal  to 
many  of  your  clients  and  prospects.  Get  the  facts! 


MODERN  TALKING 


1937 


OUR 


For  More  Information 


CHICAGO 

Prudential  Plaza 
Delaware  7  3252 

PITTSBURGH 

210  Grant  Street 
Grant  1  9118 


and  a  Producers  Salep 

DETROIT  \     \ 

19818  Mack  Avenue  ^J 

Tuxedo  4  6222 

SAN  FRANCISCO 
444  Market  Street 
YUkon  2  9414 


FLAIR  FOR  LIVING  episodes  are  being  readied 
for  TV  stations  throughout  the  country.  Here  is 
a  cross-section  of  already-signed  participants: 

Personal  Products  Corporation  •  American 
Carnation  Society  •  Wood  Products  Division: 
Weyerhaeuser  Company  •  Chicago  Printed 
String  Co.  •  Ocean  Spray  Cranberries,  Inc.  • 
Frigidaire  Division:  General  Motors  Corporation 


TURE   SERVICE,  INC. 


1962 

.  Contact  the  Sales  Office  Nearest  You: 


0' 


LOS  ANGELES 

1717  N,  Highland  Ave. 
Hollywood  2  2201 

TORONTO 

140  Merton  Street 
Hudson  5  4419 


NEW  YORK 

3  East  54th  Street 
Plaza  8  2900 

WASHINGTON 

Seventeen  Ten  H  St..  N 
Sterling  3-3377 


^il 


TER  A  BUy^  PLKW^FIRE 

\^  how  do  you  pick  up  thepie^ 


K... 


i 


m 


>i'i 


.Fj 


JIS,'..  '\ 


*,  f  J 


It  happened.  Kansas~CiTy,  Kansas,  1959.  TV  news 
coverage  resulted  in  a  somber,  spectacular  record 
of  a  rare  occurrence. 


It  happened.  So  /ou  onafyze  circumstances  preced- 
ing it.  you  \eatn.  And  then  you  feoch,  with  a  mo- 
tion picture  which  uses  the  TV  footage  for  emphasis 
and  explanation  —  recommending  methods  of  fire 
prevention  and  control. 


Yoii  help  it  not  to  happen  again!  "Analysis  of  d 
Bulk  Plant  Fire,"  was  sponsored  by  American 
Petroleum  Institute  for  the  benefit  of  the  entire  oil 
industry. 


public  service  film  produced  by 


INC- 

f  ommunications  or  usiness 

CHICAGO  •  HOLLYWOOD  •  DETROIT  •  NEW  YORK  •  CINCINNATI  •  CLEVELAND  •  SAN  FRANCISCO 


Now!  Fastest  color  film  In  the  y\forld 
puts  a  25th  hour  In  every  day! 


IN  COLOR, 

it's  NEW  Ultra-^peed 

Anscochrome  TvDe  229 


I 


Normal  speed  is  200/. . .  but  you  can  force  this 
color  mot/on  picture  film  to  400  and  higher! 


i 


Start  saving  time  in  all  directions  from  exposure  through  processing,  lltra- 
Speed  Anscochrome'  has  a  normal  speed  of  200,  but  it  can  be  boosted  to  400! 
(Speeds  up  to  800  can  be  used  under  certain  conditions. )  Start  saving  in  process- 
ing time,  too,  with  Ansco's  new  80°  F  system  for  all  Anscochrome  films— cuts 
processing  time  in  half,  doubles  production  rate.  Ask  about  this  great  new  film 
now  .  .  .  another  first  to  you  from  Ansco. 


Ansco 


Ultra-Speed 
Anscochrome 


ANSCO  — Americas  first  manufacturer  of  photographic  materials  .  .  .  since  1842.    I  •■      ^^  i   \yiii^ 


Business  Screen  Magzi 


TO  PUT 

YOUR  SHOW 

ON  THE  ROAD... Just  pick  it  up... &  GO! 

Now  your  story  can  really  go  places  on  8mm  sound  film  ...  to  the  right  people,  at  the  right 
time  and  the  right  place.  •  The  Cinephonic  Repeating  Sound   Projector  delivers  brilliant, 
compelling  8mm  films  right  into  the  prospect's  office;  into  his  showroom,  department 
store  —  even  his  board  room.  Now  your  films  can  meet  your  prospects  right  where 
they  work ;  the  point  of  decision  —  the  point  of  purchase.  •  The  Cinephonic  Projector  is  a 
fifteen  pound  package  of  sales        ^^^^^^^^^™^^^^^^^^^^^^^^^^^^^^b« 
insurance;    smaller    than    most       ^^^TTaIRCHILD  CAMERA 
briefcases,  easy  to  tote.  It  sets       ^^      ^^^f  AND  INSTRUMENT 
up  in  seconds,  works  automati-  CORPORATION 

cally  ;  repeats  thousands  of  W  ^^^^^M  sso  midland  avenue,  yonkers,  n  y 
times;  shows  brilliant  pictures  F^^^H  industrial  products  division 
even  in  bright  room  light ;  plays  syn-  ^^^^^^^^^^^^~^^~^^^^^^^"^^^^^" 
chronized  voice  or  music  with  full  clarity.  It  attracts -it  holds -it  convinces.  •  This  year,  dou- 
ble your  effective  audience.  Meet  more  of  the  right  people  at  the  right  time  -  in  the  right  place 
-  and  move  more  of  what  you're  selling.  •  For  a  demon.'^tration  or  detailed  brochure,  write 
or  call:  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORPORATION 
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Fred  A.  Niles 

Communications 

Centers 

are 

Production 

Centers 


ONE  STOP 
ONE  CENTRAL  SOURCE  FOR 

BUSINESS  DEVELOPMENT 


MOTION  PICTURES 
FOR  INDUSTRY 

SOUND  SLIDEFILMS 

CLOSED  CIRCUIT  TV 

BUSINESS  THEATRE 

MERCHANDISING 
MATERIALS 

Plus  all  vtlMr  audio  or  visual 

communication  projacts... 

from  tliree  cemplotoiy 

equipped  centers. 


FRED  A.  NILES 


CENTERS,  INC. 


CMICAOO  1058  W.  Wastiington  Blvd. 
Chicago  7,  Illinois 
SE  8-4181 

HOLLYWOOD  650  N.  Bronson  Ave. 

Hollywood  4,  California 
HO  3-8154 

roiiK  108  West  End  Ave. 

New  York  23,  New  York 
SU  7-8770 


BUSINESS  SCREEN 

THE    BUSINESS   MAGAZINE    OF    AUDIO    AND   VISUAL    COMMUNICATION 
AND    JOURNAL    OF     THE     INDUSTRY     FILM     PRODUCERS    ASSOCIATION 

preview  of  contents 

(kncrnnient  Helps  Export  Films  hy  H'llheri  H.  Pearson.  .  .  6 

Snini  Sound;  New  Tool  for  Tr;ide  hy  Nullum  D.  Golden.  .  10 

Camera  Eye:  the  Editorial  Viewpoint 12 

Washington  Film  Commentary  hy  Mary  Finch  Tanliam ...  20 

Cine  Selections  for  International  Film  Festivals 31 

FiiM  AND  World  Trade  Section 

Home  Is  Wherever  a  Volkswagen  Can  Travel 32 

Annual  Films  Unite  the  IBM  Worldwide  Family 33 

Japan  Rolls  Steel  on  Mills  from  the  U.S.A 34 

Renault  Salesmen  Learn  of  Prospecting  hy  Phone 34 

Caltex  Films  Bridge  World  Language  Barriers 35 

Screen  Magic  Re-Creates  History  in  Pithole.  U.S.A 37 

Gas  Helps  to  Make  This  a  "Wonderful  Age" 38 

This  Year's  Best  Television  Commercials:  Awards  Story.  .  .  39 

Facts  About  Urethane  Aid  Furniture  Salesmen 41 

The  New  Propellants:  Key  to  Outer  Space  Travel? 42 

Cool  Look  at  the  Hottest  News  in  .Advertising 43 

The  Industry  Film  Producers  Journ.\l 

News  of  IFPA  Chapter  Activities 45 

The  Picture  of  Progress  by  Dr.  Ruynumd  Fielilini; 45 

Where  Are  All  the  Young  Men  Gone?  by  Lee  Bobker.  ...  48 

Business  Screen  Executive:  News  of  Appointments 58 

New  Audio-Visual  Equipment  and  .Accessories 60 


CHICAGO  OFFICE  OF  PCBLIC.\TIO.\ 

7064  Sheridan  Road  Building,  Chicago  26,  111. 

Telephone:   BRIargaie  4-8234-5 

IN  NEW  YORK  CIT\' 

Robert   Seymour,   F.astem   Manager:   250   W.   57th    St. 

Circle  b->W,9  •  JUdson  2-1957 

IN  ^\  .ASHINGTON,  D.C. 

Mary  Tanham,  C'orrespondent,  4331  Garfield  .St.,  N.W . 

Iclephone:  WOodley  6-07(l!l 

IN  LOS  .XNGELES 

II.  L.  .Milchi'll,  1450  Lorain  Road,  San  Marino,  Calif. 

Telephone;  CX'nil>erland  3-4394 


IN  SAN  FR.\NC  ISCO 

James  Stevenson,  420  .Market  Street 

Telephftne:  ^'L'kon  1-3575 


Ksue  Three,  \'olunie  Twenty-Three  nf  Business  Screen  Magazine,  published 
Ma*  31,  19t)2,  Issued  8  times  annuallv  at  six-week  intervals  at  7064  Sheridan 
Rd.,  C^hirago  2<j.  Illiii'iis  In  linsini-ss  Screen  Masa/ine  Inc.  Phone  BRiargatc 
4-8234-5  O.  H.  Coelln,  Editor  and  Publisher.  Subscription  $3.00  a  vcar; 
$5.00  two  years  'domestic,;  $4.00  and  $7.00  foreign.  Second  rlas-s  postage 
paid  at  Clhicago,  Illinois  and  at  additional  mailing  office.  Entire  contents 
(opyrighled  1962  by  Business  Screen  Magazines,  Inc.  Trademark  registered 
C  S.  Patent  Office.  .Address  editorial  and  subscription  inquires  to  the 
Chicacn  office. 


WHEN  IT'S 
HARD  TO  G 
THE  SIGNEt 
ORDER... 

Train  with  Slidefilm 


You  can  show  your  solesme 
to  make  presentations  thot 
on  closing  the  sole,  from  t\ 
of  their  opening  remarks.  Y( 
demonstrate  how  to  resume  < 
tinue  selling,  when  the  pr 
seems  to  have  ended  the  tnt( 

"CLOSING 
THE   SALE" 

is  the  color  sound  slidefilm 
mokes  it  clear  that  sales  shol 
mode  mentally  before  the  cc 
begun.  It  gives  examples  of  I 
pursue  orders  and  suggests 
course  for  refusal  to  sign.  ( 
six  in  o  series: 

■■SELLING  IS 
MENTAL'' 

...  for  many  soles  executi 
indispensable  aid  to  troinin 
retraining. 

Write  ioday 

for  defails 
concerning 
a  preview 


Selling  Bured 

6108-B  Santa  Monica   Boul : 
Los  Angeles  38,  Califorr 


Business  Screen  Magi 


a 


complete  ONE  STOP  services  for  film  producers! 


[byronj 


UNDER  ONE  ROOF . . . 

in  one  convenient  location.  Write, 
phone  or  wire  for  information  and 
quotations  on  any  and  all  producer 
services. 


studio  services: 

Editorial 

Creative  Editing 

Dialogue  Cutting 

Music  Cutting 

Conforming 

Preparation  of  A&B  Rolls 

Hot  Splicing 

Syncing 

Cutting  Room  Rental 

Art 

Storyboards 
Graphic  Art 
Cartoons 

Hand-lettered  Titles 
Hot  Press  Titles 
Title  and  Animation 
Photography 

Music 

Optical  Film,  .35mm 
Magnetic  Film,  35,  17 '4  & 

16mm,  U-inch  Tape 
Disc,  33  U  &  78 
Sound  Effects 

Sound  Recording 

Location  Recording 

Narration 

Music  Recording 

Post-dubbing 

Re- recording 

Mixing 

Transfer 

Interlocks 

Facilities  Include  Optical  and 

Magnetic  35,  17'-  &  16mm, 

'4 -inch  Sync  Tape 

Screening 

16mm  Projection 
35mm  Projection 
Interlocks 


laboratory  services: 

Dcrclopinjj  Processes 

COLOR: 

Negative  EK  16mm 
Positive  EK  16mm 
Ektachrome  16mm* 
Kodachrome  16mm* 
Ansco  16mm* 

'Processed  by  film  manufacturers 
local  plant 

BLACK  AND  WHITE: 
Spray  Picture  Negative, 

16  &  35mm 
Spray  Sound  Negative, 

16  &  35mm 
Newsreel  Negative,  16mm 
Spray  Picture  Positive, 

16  &  35mm 
Immersion  Positive,  16mm 
Reversal,  16nun 

Printing 
COLOR: 

Kodachrome,  16mm 
Ansco,  16mm 
EK  Internegative,  16mm 
EK  Positive,  16mm 
Reduction,  16mm 
Blow-ups,  35mm 
Optical,  16mm 
Workprint,  16mm 
Masters,  16mm 
Answer  Prints,  16mm 
Release  Prints,  16mm 

BLACK  AND  WHITE: 
Dupe  Negative,  16  &  3.5mm 
Master  Positive,  16  &  3.5mm 
Reversal,  16mm 
Reduction,  16mm 
Blow-ups,  35mm 
Optical,  16mm 
Track  Prints,  16  &  3.5mm 
Work  Prints,  16  &  3.5mm 
Answer  Prints,  16  &  35mm 
Release  Prints,  16  &  35mm 
TV  Spots,  16  &  35mm 

Miscellaneous 

Edgenumbering 

Print  Cleaning 

Peerless  Treatment 

Magnetic  Striping 

Reels 

Cans 

Shipping  Cases 


by ron /motion  pictures 

1226  Wisconsin  Ave.,  N.W.,  Washington  7,  D.C.,  FEderal  3-4000 
Affiliated  with  IVIECCA  FILM  LABORATORIES  CORP.,  630  Ninth  Avenue,  New  York  36,  N.Y. 
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NEW 

catalog  of 

U.  S.  GOVERNMENT 

FIL 


2,289  Subject  Areas 
3,478  Titles 


from 

U.  S.  AGENCY  FOR  INT'L  DEVELOPMENT 

U.  S.  AGRICULTURE  DEPARTMENT 

U.  S.  AIR  FORCE 

U.  S.  ARMY 

U.  S.  COAST  GUARD 

U.  S.  DEFENSE  DEPARTMENT 

U.  S.  OFFICE  OF  EDUCATION 

U.  S.  NAVY 

U.  S.  PUBLIC  HEALTH  SERVICE 

U.  S.  INFORMATION  AGENCY 

U.  S.  VETERANS  ADMINISTRATION 

and   others 


EXCLUSIVE 
SALES  DISTRIBUTOR 


NE 


NORWOOD 
FILMS 

a    division    of 

NORWOOD  STUDIOS,  INC. 

Washington,    D.   C. 

Please  Send  New  Free  Catalog  to: 

Name:  

Organizotion;     


Address:   . 


City  &  State: 

Mail  to:      NORWOOD  FILMS 

926  New  Jersey  Ave.,  N.W. 

Washington  1,  D.  C. 


COVER  FEATURE: 

THE  FILM 

AND 

WORLD  TRADE 
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How  Government  Can  Help  Export  Your  Fi 

II    ll    Mfcts   "Educational"   Criteria,   U.S.  Certififation   Can   Ease   Film  Problei 


ONE   OF   THE   Best   Ways   to  export   an 
idea  is  to  wrap  it  up  in  a  film. 

Today  when  naany  of  the  doors  of  for- 
eign policy  seem  to  turn  on  the  pivot  of  in- 
ternational trade,  it  may  be  useful  again  to 
examine  how  instructional  and  informational 
films  from  business  and  industry  may  be  helped 
to  go  abroad. 

When  films  produced  by  business  and  in- 
dustrial sponsors  meet  certain  criteria,  they 
are  eligible  to  go  to  many  countries  without 
payment  of  customs  duties,  without  import 
licenses,  and  with  relative  freedom  from  other 
kinds  of  paperwork  and  costly  fees. 

"Wouldn't  it  be  simpler  just  to  hurl  it 
across,  like  a  discus?"  one  understandably 
harassed  businessman  inquired,  looking  with 
some  dismay  at  a  16mm  film  can  and  the 
papers  usually  needed  to  get  it  abroad. 

Canada  Requires  a  Single  Certification 

Much,  but  not  all,  of  the  paperwork  has 
been  eliminated.  For  some  countries,  Canada 
among  them,  it  is  necessary  to  establish  only 
once  the  educational  character  of  a  film  —  or 
for  that  matter  a  kinescope,  sound  recording, 
filmstrip,  set  of  slides,  wall  map,  chart,  or 
model  ■ —  to  insure  that  all  subsequent  ship- 
ments of  the  same  title  will  move  across  the 
international  boundary  with  relative  ease.  A 
file  number  assigned  to  the  item  is  its  pass- 
port, regardless  of  its  consignee  or  port  of 
entry. 

The  arrangement  does  not  apply  for  all 
countries.  For  more  than  a  quarter  of  a  cen- 
tury various  plans  have  been  formulated  to 
move  visual  and  auditory  materials  across 
national  boundaries.  The  one  which  has  proved 
the  most  generally  practicable  is  a  system  by 
which  the  Government  of  the  exporting  coun- 
try certifies  that  the  material  meets  interna- 
tionally accepted  criteria  to  be  classed  as  edu- 
cational, and,  subject  to  review  by  the  im- 
porting Government,  the  certificate  is  recog- 
nized and  the  shipment  and  all  subsequent 
shipments  of  the  same  titles  are  automatically 
accepted  for  duty-free  and  other  special  treat- 
ment. 

During  its  operation  of  such  a  certification 
program  for  materials  originating  in  the  United 
States,  the  Attestation  and  Review  Staff  of 
the  U.S.  Information  Agency  (before  1953, 
of  the  Department  of  State)  has  issued  more 
than  18,000  certificates,  covering  more  than 
100,000  titles  in  all  classes  of  audio-visual 
material.*      It   is   estimated   that   some    $2.5 


to  S3  million  worth  of  non-theatrical 
are  helped  to  go  abroad  each  year  undi 
program.  Some  thirty-five  governments 
nize  the  Agency's  certificates  or  "find 
helpful"  in  making  their  own  determi 
of  the  eligibility  of  certified  materials. 

Most  of  the  films  of  business  and  in 
which  are  intended  to  inform  the  public 
personnel,  present  the  results  of  scienti 
search,  or  for  instructional  use  are  eligil 
certification.  Material  which  contains 
for  superiority  or  exclusivity,  or  whic 
the  primary  purpose  of  direct  advertis 
a  product  is  not  eligible. 

Congress  Considers  an  International  Cc 

Internationally  accepted  criteria  are  se 
in  the  Agreement  for  Facilitating  the  Ir 
tional  Circulation  of  Visual  and  Auditor 
terials  of  an  Educational,  Scientific  am 
tural  Character.  In  i960  the  Senate 
advice  and  consent  to  its  ratification,  a 
abling  legislation  was  introduced  to  the 
gress  in  the  current  year. 

United  States  participation  in  the  Agrt 
would  help  Americans  to  import  instru 
films  from  abroad,  and  would  increa 
number  of  countries  which  now  rec) 
United  States  certificates.  Under  the 
of  the  Agreement  an  international  list 
all  certified  materials  would  be  made  av 
to  all  participating  countries,  to  make  i( 
cation  of  eligible  materials  easier. 

Some  additional  ways  in  which  busine 
industry  films  may  be   helped  to  go 
through  assistance  from  United  States  G 
ment  agencies  are  the  following; 

The  Library  of  Congress 
Cooperative  Cataloging  Program 
The  Library  of  Congress  has  an  ex 
program  for  cataloging  motion  pictun 
filmstrips.  which  results  in  the  distribui 
descriptive  catalog  cards  to  subscribjf 
home  and  abroad  interested  in  films. 

It   should  be  noted  that  registering  i 
for    copyright    does    not    automatically 


•  .Applicants  must  t«'  .\mcrican  owners  of  basic  riglils 
to  till*  materials.  Certificates  have  Ijeen  issued  to  more 
tljan  2,700  sucfi  applicants.  Information  may  be  ob- 
tained from  the  Attestation  and  Review  Staff,  U.  S. 
Informati<in  Agency,  1750  New  York  .\venue,  Wash- 
ington  25,   D.  C. 


About  the  Author: 

In    addition   to 

K 

his   duties   in   the 

U.S.  Infonnation 

Agency,  Mr.  Pearson 

•i^ri 

is    Chairman    of 

Interdepartmental 

Coniinitteo    on 

\'isual  &  Auditory 

Materials    for 

Distribution   .abroad 

Business  Screen  M   ' 


J 


year  after  year,  MPO  consistently  receives  more  awards  and  citations 
than  any  other  film  producer.  More  important  to  the  sponsor  is  MPO's  ability  to  cre- 
atively interpret  the  client's  message  and  transmit  it  through  the  film  medium.  Like  to 
see  some  of  MPO's  award-winning,  effective  films?  Call  Judd  Pollock  in  New  York. 


Some  recenf  MPO  awords  and  citations: 

American  film  Festival.    1962  (EFLA) 

THE  SCIENCE  OF  FIRE 

Nat'I  Board  of  Fire  Underwriters 

Venice  International  film  Festival,   1961 

UNSEEN   JOURNEY 

Gulf  Oil  Corp. 

Columbus  Film  Festival,  1961 

FISHING   FUN    IN    IRELAND 

Pan  Americon  World  Airways  System 

PATTERNS  OF   PROGRESS 

Burlington   Industries 

UNSEEN    HARVESTERS 

E.   I.  DuPont  de  Nemours  Co.,  Inc. 

HELPING   HANDS 

Greater  New  York  Fund 

THE  SCIENCE  OF  FIRE 

Nat'I   Board  of  Fire  Underwriters 

/nfernofiona/  Film   Festival  of  New   Yorlc,    1961 

UNSEEN    HARVESTERS 

E.   I.  DuPont  de  Nemours  Co.,  Inc. 

THE   SCIENCE   OF    FIRE 

Nat'I  Board  of  Fire  Underwriters 


MPO  PRODUCTIONS,   INC. 

15  East  53rd  St. 

New  Yorlc  22,  N.Y. 

TR  3-7000 


Coronado  International  Festival  of  Films,    1961 

AGES  OF  TIME 

Hamilton  Watch  Co. 

San  Francisco  International  Film  festival,  1961 

THE   SCIENCE   OF    FIRE 

Nofl   Boord  of  Fire  Underwriters 

PATTERNS   OF    PROGRESS 

Burlington   Industries 

UNSEEN    HARVESTERS 

E.  I.  DuPont  de  Nemours  Co.,  Inc. 

HELPING    HANDS 

Greater   New  York   Fund 

Vancouver  (nfernofiono/  film  Festival,  1961 

THE  SCIENCE   OF   FIRE 

Nat  I  Board  of  Fire  Underwriters 

1962  CINE  Selections 

THE   SCIENCE   OF    FIRE 

Nat'I  Board  of  Fire  Underwriters 

UNSEEN    HARVESTERS 

E.  I.  DuPont  de  Nemours  Co.,  Inc. 

FISHING    FUN    IN    IRELAND 

Pan  American  World  Airways  System 

MEAT  ON  THE  MOVE 

Swift  &  Company 
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RIGHT  off  the  reel,  and  through  the  lens  . . . 
...  to  the  audience  you  want  to  reach; 

That's  the  way  to  tell  your  story,  just  as 
these  companies  are  doing  the  job  today. 
Whether  it's  a  simple  flip  chart,  a  set  of 
color  slides,  a  sound  slide  film,  a  filmograph, 
a  motion  picture,  or  a  complete  convention 
using  all  of  these  audio-visual  techniques, 
and  more... whatever  the  medium... when 
your  production  comes  off  a  VISUALSCOPE 

"■**'•••         ...IT  IS  RIGHT! 
VISUALSCOPE  INCORPORATED,  103  PARK  AVE. 
NEW  YORK    17,   NEW  YORK,  MU   3-3S13 


EXPORTING  IDEAS  ON  1 H 

(continued      from       preceding      I'm. I    M 

a  card  to  be  issued.  For  details  aimi  i 
program,  interested  sponsors  and  pm  o 
should  write  to:  Descriptive  C'ataloi;  I)i  ,i( 
Library  of  Congress,  Washington  25.  D  . 

The  U.  S.  Information  Agency's  Calalotj.f 

I'nitttI    .Slates    Educational.    Scientific    id 

Cultural  Motion  Pictures  and  Filmstri 

Selected  and  Available  for  Use  .Abroa 

•k  The    Agency    uses   descriptive    intdri.ii 
in  the   Library  of  Congress  cards,   add  i 
about  availability  abroad,  vi/ith  a  compi 
sive  description  of  sources  and  distrihut 
resulting  book  catalogs  to  prime  film  u> 
the  101  countries  where  the  Agency  h.iv  S| 
offices. 

Films  and  filmstrips  are  selected  I.  i 
elusion  by  a  board  of  visual  educatmi  -p 
cialists  who  cooperate  in  the  project  «ho 
compensation.  Further  information  m  I 
obtained  from  the  Attestation  and  \ 
Staff,  U.S.  Information  Agency,  Roc 
1750  New  York  Avenue,  Washington  25DJ 

The    Department    of   Commerce    Sur\,   ' 
M-  The  Department  of  Commerce  is  prt;nl 
working  on  a  project  to  assist  in  the  maifli 
of   American   goods   abroad   through   \Y  u 
of  8mm   sound  motion  pictures.   A  conlet 
description   of  the   survey   undertaken   I  i 
Department  was  published  in  Business  S' 
(No.    8,      Vol.    22,   Jan.    19621.   Curre 
formation     is     available   from    the     Di . 
Scientific,   Photographic   and   Busine^'-   I;. 
ment   Division.   BDSA,   Department   .  : 
merce,  Washington  25,  D.C. 

Agency    Overseas    Film    Acquisiticnu 
•k  Certain   agencies   acquire   films   for    e  i 
their    overseas    programs.    Among    tho: 
terested   in  obtaining   information   about 
films  from  business  and  industry  which 
be   useful    to   their   missions    abroad   ain 
U.S.     Information     Agency     (Acquill 
Branch,  Motion  Picture  Service,  1776  Pei- 
vania   Avenue,   N.W..   Washington   25.    .1 
and  the  Administration  for  International  ci 
lopment  (Communications  Resources  Diiioi 
Audio- Visual    Services.   AID,    Departmit  » 
State). 

In  addition,  the  Organization  for  fci 
Cooperation  and  Development  is  an  ir  rr 
tional  organization  which  is  constantly  i  ' 
alert  for  films  which  will  be  valuable  i.i 
OECD  libraries  abroad.  The  Washinglc  Re 
gional  Office,  1346  Constitution  .A  nu( 
N.W.,  Washington,  D.C,  would  like  tdifl 
about  suitable  new  productions. 

The    0\erseas    Film    Festivals 
Special  note  should  be  made  that  interitiol 

(ARTICLE    concludes   ON    PAGE    SIXT>-I  .Ei 


World's  Largest  Library  of 
SOUND    EFFECTS    RECORDS 

Write  (or  free  catalog  covering 
every  needed  sound  effect  —  air- 
planes,  autos,  animals,  birds, 
crowds,  industrial,  marine,  trains, 
war,  guns,  weatfier,  weird  —  also 
Ijackground  and   mood   music. 


FLORMAN  &  BABB,  Inc. 

Dept.  J.  68  W.  45th   St„   N.Y,  34 
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RACING  THE  CLOCK? 

Next  time  you're  in  a  bind  for  time,  try  General.  We  don't  liice 
crash  jobs  any  better  than  you  do.  But  even  our  normal  pace  is 
swift.  We  have  the  equipment,  the  experience,  and  the  desire  to 
give  you  the  best  service  you've  ever  had. 

We  work  for  our  customers  24  hours  a  day. 

Send  for  our  schedules  and  price  lists  on  professional  film- 
processing  services  —  black  and  white  or  color,  front-end  work 
or  release  prints. 

We're  only  hours  away,  by  jet,  from  any  U.S.  metropolitan 
center. 


GENERAL 

FILM     LABORATORIES 

A  DIVISION  OF  PACIFIC  INDUSTRIES,  INC. 


1546  Argyle,  Hollywood  28,  California  /  HOIIywood  2-6171  /  central  division  /  1828  Walnut  St.,  Kansas  City  8,  Mo.  /  GRand  1-0044 
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8mm  Sound  Film:  New  Tool  for  World  Tra: 

U.S.   Coninirrcial   Attaches  Abroad   Would    Show     Proiliiet    Films    to    Potential    B 


LET  A  Film  Tell  your  company's  product 
story  abroad.  A  new  motion  picture  tool 
has  become  available  during  the  past  year 
which  can  materially  assist  United  States  man- 
ufacturers' export  expansion.  This  is  the  low- 
cost  Smm  magnetic  striped  motion  pijlure 
lilm  and  the  newly  developed  8mm  sound  mo- 
tion picture  projector. 

This  new  development  makes  it  simpler  to 
show,  in  full  color,  American  products,  services, 
and  know-how  to  prospective  overseas  agents, 
in  their  native  languages,  at  a  fraction  of  the 
cost  of  film  heretofore  used  to  stimulate  Ameri- 
can exports. 

Man\'  Industries  Have  Used  the  Medium 

Businessmen  are  aware  that  the  motion  pic- 
ture is  a  powerful  selling,  advertising,  and 
public  relations  medium.  Office  equipment, 
machine  tool,  petroleum,  pharmaceutical,  and 
material  handling  firms  have  long  made  effec- 
tive use  of  films  to  stimulate  their  export  trade. 

Businessmen  are  now  expected  to  redouble 
their  use  of  the  medium,  with  substantial  sav- 
ings in  cost  of  Smm  sound  film  and  projectors, 
capable  of  rendering  16mm  quality  at  half  the 
size  and  weight  of  16mm.  Cost  of  prints,  at 
the  outset,  will  be  at  a  saving  of  about  one-half 
the  price  of  their  16mm  equivalents  and,  as 
developments  come  about,  these  costs,  too, 
will  come  down, 

•American  firms  desiring  to  utilize  the  above 
medium  to  expand  their  foreign  trade,  by 
seeking  agents  for  their  products  in  markets 
where  they  do  not  have  an  outlet,  would  make 
available  to  the  Business  and  Defense  Services 
Administration  an  Smm  sound  print  of  their 
product.  This  film  should  be  delivered  to 
Washington  in  the  language  of  the  countrv 
or  countries  in  which  the  firms  desire  to  ex- 
pand their  foreign  trade,  at  their  complete  ex- 
pense. 

Smm  Projectors  at  .'50  .Strategic  Spots 

It  is  visualized  that  this  U.S.  Government 
Export  Expansion  Program  might  be  activated 
by  providing  about  50  selected  Embassies  and 
Consulates  uiih  8nim  sound  projectors,  small 
screens,  and  film  storage  cabinets. 

It  is  felt  that  many  American  firms,  anxious 
to  expand  their  foreign  sales  —  especially 
those  products  which  would  be  cumbersome 
to  be  carried  by  a  salesman  or  not  too  des- 
criptive with  literature  —  will  be  in  a  position 
to  provide  copies  of  Smm  sound  and  color 
films  for  use  by  our  Commercial  Attaches,  on 
Embassy  projectors. 

These  films  would  provide  our  commercial 
people  at  the  Embassies  and  Consulates  with 


.1  'Sci 
diaj 


a  comprehensive,  technically  accurate 
ence  collection  of  films,  for  use  in  con 
local  overseas  importers  and  businessmt 
stimulating  their  interest  in  United  Statt 
ducts.  Later  on.  after  an  agency  has 
established,  U.S.  consumer-type  film--  wi 
up  U.S.  products  with  needed  custom 
doctrination  for  the  product.  I 

Attaches  to  Contact  Import  Prospect-    I 

Films  would  first  be  screened  in  W  .ivh  pi 
prior  to  being  sent  to  a  given  counti>.  ) 
certain  if  the  film  met  pre-established  c  ii 
If  it  were  acceptable,  it  would  be  sen'  !  ' 
and,  upon  receipt  of  the  film,  the  d 
Attache's  office  would  determine,  from  iii 
mation  at  hand,  who  in  his  area  might  S 
most  competent  to  import  such  a  prodi 

If  the  potential  agent  were  in  close  n 
mity  to  the  Embassy  or  Consulate,  theij 
could  be  invited  to  visit  the  office  to 
the    potential    agency    representation 
prospective  a>;ent  were  located  some 
away  from   the  Commercial  Attache 
person  could  be  notified  that  some,  i 
the  Embassy  would  be  calling  upon  hil 
visually  show  him  a  new  American  proi 
interest  him  in  becoming  the  importer 
product.  It  is  quite  likely  that  the  Emb; 
ficer  may  be  able  to  see  half  a  dozen  ol 
potentials,   for  different   products,   on  :| 
planned  field  trip. 

Bringing  Buyer  and  Seller  Togethei 

Should  interest  be  evidenced  by  tl| 
porter,  the  Commercial  Attache  wouli 
report  to  Washington,  submitting  the  nai 
address  of  the  potential  agent,  his  credit 
banking  affiliations,  and  any  other  useficoi 
mercial  data  necessary  for  an  .Americ;  f 
to  evaluate  the  desired  representation  0 
this  is  done,  we,  as  Government,  step  pi  ■ 
the  picture,  and  negotiations  take  pU'S  !> 
tween  the  interested  firms.  We  have  ai(w 
our  purpose  to  bring  seller  and  buyer  tc 

We  do,  however,  maintain  a  continuB' 
terest  until  an  agency  is  firmly  establi: 
negotiations  break  off.  If  the  firms 
get  together,  then  the  Commercial  .\vi* 
office  attempts  to  find  another  import  an 
when  this  is  done,  the  routine  is  repeate 

With  this  program  in  mind,  our  fir  sl| 
was  to  find  out  to  what  extent  busines:*oii 
be  interested  in  joining  the  BDSA  in  i^ 
taking  such  a  program.  We  set  out  to  lias- 
this  interest  by  using  a  mailing  list  of  £?K" 
mately  1.000  known  American  firms  w^'< 
were  known  to  have  made  a  sound  fill  v 

(ARTICLE     CONCLUDES    OS     PAGE     SIXT  T> 


10 


Business  Screen  MaWiI 


bil 


CAUDBO 

SELLS,  TRAINS,  TEACHES 

WITH  THE 

EXCITEMENT  OF 

FULL- COLOR 

8mm  SOUND  FILMS! 


HIS  IS  the  new  VICAUDIO  COMPACT  SOUND  8  CARRY 
i-L  PROJECTOR... the  remarkable  lightweight  rear- 
Teen  projector  in  an  attache  case!  With  VICAUDIO, 
I w  professional  quality  8mm  sound  movies  open  a  new 
i|mension  in  audio-visual  communication.  Magnetic 
:iund  with  its  flexibility...  8mm  film  with  its  amazing 
eduction  savings. ..loop-loading  with  its  repeat- 
fessage  possibilities ...  all  combine  in  the  VICAUDIO. 
ay  we  send  you  the  full  story  of  8mm  sound  and  the 
luipment  which  brings  it  to  reality? 


SViCOM,  INC. 


A  SUBSIDIARY  OF  ELGEET  OPTICAL  COMPANY,  309  CHILD  STREET,  ROCHESTER  6,  NEW  YORK 
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BLACK  &  MKlOir! 


REVERSAL 
PRINTING 

$ 
PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Colorto-Color  Prints 

•  Color-to  B  &  W  Prints 

•  Raw  Stock 

•  Fastax  Service 

•  A&  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave,,  New  York  19,  N.Y.  •  JU  6-2293 


Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


I'ilim'  Imptirltinl  Hole  in  World  Trade 
licflcclcd  ill  Ciirrcnl  Editorial  Features 

WuKi.u  I  KAUL  is  a  /ii(j-ir(/y  street.  As  the 
United  States  readies  the  hour  of  deei- 
sion  on  hberalized  trade  legislation,  the 
Common  Market  countries  move  aggressively 
forward.  At  this  decisive  period  in  world  trade 
affairs,  we  bring  our  readers  background  on 
several  international  film  programs  which  con- 
clusively point  to  the  film  medium  as  the  one 
"universal  language"  which  can  prove  a  de- 
cisive means  of  communication  among  all 
nations. 

The  films  of  the  California  Texas  Oil  Cor- 
poration (see  pages  35-36);  the  continuing 
film  success  of  Volkswagen  of  America;  IBM's 
visualization  of  World  Trade;  Remington 
Rand's  recent  marketing  film  success  abroad 
are  prefaced  by  valuable  background  ideas 
from  the  U.S.  Department  of  State's  Bill  Pear- 
son (page  six)  and  the  Department  of  Com- 
merce's Nate  Golden  (page  ten).  Recognizing 
the  importance  of  this  subject  to  the  free 
world's  economies,  we  plan  to  continue  fea- 
tures like  these  throughout  the  months  ahead. 

Midwest  Studio  Managements  Can  Uphold 

Statidards  and  Status  of  Screen   Directors 

■P:  The  truly-qualified,  experienced  screen  di- 
rector has  long  been  recognized  (though  some- 
times too  little  appreciated )  as  (/  key  member 
of  the  manoiiemem  learn  in  the  studio  where 
he  is  permanently  employed.  But  the  current 
efforts  of  a  Screen  Directors  International 
Guild  representative  {out  of  its  New  York 
headquarters  office)  to  "help"  Chicago  mem- 
bers of  that  group  negotiate  an  "industry-wide" 
agreement  between  midwest  studios  and  the 
Guild  has  raised  some  important  questions. 

The  Directors'  contract  now  in  effect  among 
New  York  studios  has  recently  been  challenged 
on  some  basic  working  provisions.  Has  it  also 
increased  the  permanent  employment  of  direc- 
tors'? Has  it  encouraged  a  further  trend  toward 
the  free-lance  director'.'  Why  do  the  screen  di- 
rectors in  Los  Angeles,  a  group  with  excep- 
tionally high  standards  and  pay  scales  to  match, 
remain  aloof  from  the  SDIG'.' 

In  some  useful  ways,  the  Guild  has  lived  up 
to  the  ideal  of  a  true  f-uitd  of  craftsmen  but  its 
membership  standards,  insofar  as  Chicago  is 
concerned,  would  seem  to  equalize  the  status 
of  inexperienced  members  with  those  of  really 
qualified  men.  The  president  of  the  Chicago 
chapter,  for  example,  is  an  outstanding  cam- 
eraman —  but  is  /)('  a  director'? 

Has  the  Guild  ambitions  toward  a  kind  of 
"mass  union  "  with  equal  status  for  all  of  its 
skilled  and  less-skilled  members'?  If  not,  then 
let  it  define  the  qualiiicuiions  of  a  screen  di- 
rector and  drop  the  unqualified  from  its  rolls! 

As  supervisory  employees,  screen  directors 


have  primary  management  responsibilities 
dio  managements  and  their  directors  : 
dispose  of  a  few  obvious  "abuses"  w 
sacrificing  the  vital  liaison  and  permanci 
ployment  status  which  is  so  di'sirable 
real  craftsman  and  to  his  company.  C 
has  a  great  opportunity  for  real  leadersl 
meeting  its  good  men  on  equal  footing, 
out  proposals  of  mutual  advantage  and  f 
these  into  immediate  effect. 

Or  will  there  soon  be  more  permai 
employed  hii.sine.s\  ai;enis  serving  the  m 
of  splinter  unions  in  New  York.  Chicagi, 
Angeles,  etc..  than  there  are  animators, 
eramen.  electricians,  or  screen  directors 
larly  employed  in  the  nation's  organize 
studios?  Let's  think  it  over!  I 


New  York's  School  Children  Learn  Ah 

City  Sanitation  Via  Award-Winning  Pic 

i~  School  children  in  New  York  are  j 
ing  how  the  big  city  keeps  its  streets) 
through  a  new  prize-winning  film  (An"' 
Film  Festival  Blue  Ribbon  winner)  — i 
Litter.  Will  Travel,  sponsored  by  the 
Department  of  Sanitation  and  produc) 
Dynamic  Films.  New  York. 

The    13-minute  color  film,  written  t 
starring  comedian  Roger  Price,  is  widelii 
by  Sanitation  Department  and  Citizens' p 


N.  Y.   Sanitation   Commissioner  Frank  J.  Llc 

righti  shares  Blue  Ribbon  award  for  "Hav( 
Will  Travel"  with  comedian   Roger  Price. 

mittee  "clean  city"  missionaries  who  vis  pu 
lie  and  parochial  schools  and  civic  groii>. 

As  part  of  the  continuing  education;  r 
gram.  Sanitation  Department  speakers  w  ^ 
ploy  Have  Litter.   Will  Travel  in  schoc. 
elsewhere    in   the    same   fashion   as   thil 
other   films   which   depict   Sanitation   I| 
ment    activities     and     practical     litter- 
measures. 

In  these  programs,  young  New  York  I 
movies,  hear  "clean-city"  talks,  particiij 
question  and  answer  sessions,  and  are| 
instructional   literature   to   lake  home. 

"We  believe  that  this  picture  will  hi 
to  accomplish  two  important  civic  obje<k 
Sanitation  Commissioner  Frank  J.   Lu( 
said.     "It   will  educate  young  citizen^  i  ll 
ways  of  municipal  cleanliness,  and  ai  i':^'" 
time,   get    these    "clean   city"   missun, 
carry  the  message  home  to  discuss  \\n  n' 
parents."  ' 

(CONTINUED  ON   FOLLOWING   PAGE   F()L'PE£!> 
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Business  Screen  Mac 


|,. 


•UBLIC   RELATIONS  •  EDUCATIONAL*  TRAINING  •  MEDICAL*  FARM 


and 


Technical  pictures  don't  have  to  be  too  technical. 
Technicians  are  also  people.  Their  worlds  are  complex 
ones,  but  the  technical  motion  pictures  they  seem  to 
prefer  are  the  ones  which  are  clear,  interesting  and 
well  executed,  as  well  as  being  accurate  and  informa- 
tive. Put  yourself  in  an  audience  with  upper-case 
technicians  and  you  couldn't  tell  a  biochemist  from 
your  neighbor  next-door.  Technical  groups  want 
motion  pictures  on  technical  subjects  to  be,  in  the 
first,  second  and  third  place,  good  motion  pictures. 


t'%i 


Technical 


Pictures 


by  Audio. . 


Among  Our  Clients 


American  Airlines 

American   Telephone 
&   Telegraph   Co. 

Association  of  Better 
Business  Bureaus 

Atomic  Energy  Commission 

Babcock  &  Wilcox  (^o. 

College  Entrance 
Examination   Board 

E.  I.  du  Pont  de  Nemours 
&  Co.,  Inc. 

Ethyl   Corporation 

General  Motors  Corporation 

Johnson  &  Johnson 

— and  many 


Liggett  &  Myers  Tobacco  Co. 

McGraw-Hill  Book  Co. 

National  Board  of  Fire 
Underwriters 

Port  of  New  York  Authority 

Smith  Kline  &  French 
Laboratories 

Texaco,  Inc. 

Union  Carbide  Corp. 

U.  S.  Navy 

Western   Electric   Co. 

Westinghouse  Electric  Corp. 

,  many  others 


D 


PRODUCTIO 


I  N  C. 


ILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.Y. 
TELEPHONE:  PLazo  7-0760 


Tank  K.  Speidell,  President 
'.  J.  Mooney,  Vice-President  &  Treasurer 
f.  H.  Westermann,  Vice-President,  Sales 
Alexander  Gansell,  Secretary 


Frank  Beckwi+h 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


^M 


Harold  R.  Lipman 
Erwin  Schorf 


Here's  how 
we  feel 

about 
ideas  - 


Don't 
Just 


There ... 


^ 


and  we  are 
very,  very 


good  at 

GROWING  T- T 
IDEAS    Li 
INTO  STRONG 
SALES -MAKING 
FILM 


We'll  be  happy  to  send  a 
sample  reel.  (With  or  without 
Larry  Herndon  along.) 

oo 

□ 


KEITZ  & 
HERNDON, 

Inc. 

3601  Oak  Grove 
Dallas,  Texas 


THE  EDITORIAL  VIEWPOINT: 

(CONTINUED  FROM  PRECEDING  PAGE  TWELVE) 

Busch  Sues  Former  Employee,  Charges  Use 
of  Trade  Secrets  on  Compelilive  Equipment 

i^  The  rights  of  an  employer  and  proprietor 
to  protect  his  trade  secrets  and  proprietory 
rights  against  their  invasion  by  a  former  em- 
ployee were  defended  in  Saginaw.  Michigan 
courts  during  May  when  Edwin  Busch.  head 
of  Busch  Film  &  Equipment  Co.  of  that  city 
brought  suit  against  a  former  salesman.  Elmer 
Lange.  also  of  Saginaw,  charging  that  Lange 
used  trade  secrets  to  build  and  offer  for  sale 
projection  equipment  similar  to  that  manu- 
factured and  sold  by  Busch. 

Circuit  Judge  Fred  J.  Borchard  took  action 
on  the  suit  on  May  11,  issuing  a  temporary 
injunction  against  the  former  employee  to  pro- 
hibit him  from  representing  himself  as  still 
affiliated  with  the  firm.  Busch  asked  injunc- 
tions and  $25,000  in  damages  in  his  suit.  He 
charged  that  Lange  had  access  to  company 
records,  parts  and  trade  secrets  and  that  he 
built  the  machine  while  working  for  the 
firm.  S' 

*        *        * 

Pharmaceutical  Manufacturers  Fihn  Kit 
Offers  A-V  Help  to  Prescription  Druggists 
■k  Kudos  to  the  Pharmaceutical  Manufac- 
turers Association.  Washington.  D.  C.  and  to 
Life  Magazine  for  an  excellent  kit  entitled 
"Pharmacy's  Motion  Pictures  and  How  to  Use 
Them"  which  is  currently  going  to  the  nation's 
prescription  pharmacists. 

Business  Screen  cooperated  with  Hill  & 
Knowlton.  Inc.  (who  created  the  kit  for  the 
Association),  furnishing  instructional  material 
for  the  package.  A  54-page  catalog  of  the 
"Prescription  Drug  Industry's  Motion  Pictures" 
is  included,  together  with  individual  pieces  on 
"How  to  Book  a  Film  Showing,"  "Answering 
Audience  Questions."  and  "How  to  Operate 
a  Sound  Projector." 

The  film  catalog  is  especially  interesting. 
It  is  divided  into  sections,  listing  films  relevant 
to  "The  Anatomy  of  the  U.  S.  Drug  Industry," 
"Films  About  Medical  and  Allied  Professions," 
"Agriculture,"  "Understanding  and  Helping 
Older  People,"  and  "The  Medical  Team  and 
the  Treatment  of  Specific  Conditions."  g' 


CRAFTSMANSHIP 

...that  is  the  magic 
ingredient  found  in 
our  titles  which  ear- 
marks them  as  dis- 
tinctive from  others 
KNIGHT  STUDIO 
159  £  Chicago  Ave.  Chicago 


No  one 
connects 
the  dots  like 

LAKE 

CENTRAl 

AIRLINES 


T~n — "^ — ^ 


Lake  Central  connects  more  poinii 
more  often  between  the  Great  Laki 
and  the  Capital  than  any  other  airlif 

Regular,  frequent  Lake  Central  fligli 
e.vtend  air  travel  opportunities  for  yo 
Dependable  service  between  48  citii 
tliroughout  an  important  eight  sta 
area. 

"Commuter  .schedule "  service  to  mo 
cities.  Laxurv  Convair  .340  flights  ov- 
manv-  routes.  For  vour  next  trip  in  tl 
Lake  Cenbal  States  —  take  it  fast  ar} 
easv',  take  to  the  skies. 

Call  your  local  travel  age 
or  Lake  Centr 


LAKE  /^^! 
CENTRAL  (l^ 
AIRLINES  ^^.^ 


14 


Business  Screen  Maga 


ARRIFLEX! 


fWj  . . .  always  in  the  best  company 


uss 


r-  -i'   %   -%.'  A  JVT  X  JO 


What  do  these  leading  firms  have  in 

common?  They  all  have  "in-plant"  film 

departments.,  .they  all  own 

Arriflex  cameras! 


OUMONT 


TWA 


AEROJET 

GENERAL 


What  makes  the  Arriflex  so  popular? 

Primarily,  Its  incredible  adaptability  to  industry's 

ever-varying  requirements.  No  matter  where 

Arriflex  goes— in  the  plant,  in  the  laboratory,  in 

the  office,  or  out  on  location— it  always  does  the 

job  better  and  more  easily,  faster  and  more 

economically  than  any  other  motion  picture  camera. 

No  wonder  the  Arriflex  keeps  winning  the  warmest 

praise  from  cinemotogrophers  in  hundreds  of 

eading  corporations!  And  industrial  films  shot 

with  Arriflex  keep  winning  more 

awards  than  any  others.* 

Try  one  of  these 

world-famous  cameras 

soon.  You'll  be  in 

the  best  company 

when   you  use 

an  Arriflex. 


ij  >Ikco 


t»/vpw  A.ivr 


ffentfpr 


•Of  the  fifteen   1960 
Industrial  Photogrophy 
Film  Awards,  ten  went  to  films 

shot  with   Arriflex    16mm 


and  35mm   cameras! 

For  literature  and/or  demonstration  of  Arriflex   16mm  and  35mm  cameras,  with  no  obligation,  write  tO: 


^[S[SD[^li2I 


CORPORATION      OF     AMERICA 

257  PARK   AVENUE   SOUTH,   NEW   YORK  10,   N     Y. 
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There's  no 

substitute 

for 


"Take  it  from 
me-IT  MAKES 
A  DIFFERENCE!" 


BpERIeNce 


Color  Reproduction  Company  has  specialized 
exclusively  in  16mm  Color  Printing  for  over  24 
years.  That's  why  Color  Reproduction  Company 
has  achieved  a  Standard  of  Quality  which  has 
long  been  the  Standard  of  the  16  mm  Motion 
Picture  Industry. 

The  cost  of  your  production  warrants  finest 
quality  prints.  See  what  the  technical  know- 
how  and  production  skills  of  Color  Reproduction's 
Specialists  can  do  for  your  16mm  Color  Prints! 


7936  Sanfa  Monita  Blvd,,  Hollywood  46,  California 

Telephone:  OLdfield  4-8010 


Aiiirriraii  Maiui;£4*iiient  Assn 
liulil  Film   Koriiiii   in   Aiigiit 

■i^!■  The  first  annual  "Managen 
Film  Forum  and  Exposition' 
the  American  Management  A 
ciation  has  been  scheduled 
early  August  at  the  Hotel  A^ 
New  York  City. 

Over  50  titles  Irom  the  AV 
expanding  library  of  managen 
videotapes  and  kinescopes  wil 
presented  at  the  Forum.  Spea 
will  include  leaders  from  indu 
who  are  users  of  business  films 
training  and  specialized  skills, 
the  teaching  of  management  kn 
how  and  for  managerial  deve 
ment. 

Workshops  will  be  held  to  d 
onstrate   most  effective   mean 
using  videotapes  and    16mm 
tion  picture  films  as  "tools"  in 
company  training  program.  A 
tional  data,  including  fmal  date 
the   Forum    (to   be   confirmee 
early  June)  may  be  obtained  f 
the    Management    Television 
Communications    Center,    An 
can       Management      Associat 
1515    Broadway,   New   York 
N.  Y.  Further  details  will  be  ; 
vided     in     these     columns     i 
month. 

*        *        * 

Industrial  Education  Films 
New  Production  Organizali< 

*  Industrial  Education  Fi 
Inc.,  has  been  formed  in  I 
York  to  provide  industry 
government  with  a  wide  variet 
original  indoctrination  and  tr 
ing  films.  The  new  company 
outgrowth  of  the  Industrial  Edu 
tion  Film  Library  which  for 
past  two  years  has  been  open 
as  a  national  and  internati( 
test-market. 

Officers  of  the  company,  lo) 
ed  at  195  Nassau  Street  in  f 
York,  are  Frederick  W.  Brii 
president,  and  L.  Hamilton  Hoi 
vice-president  and  general  mai| 
er.  Newest  film  to  be  offered  uri 
the  new  corporate  set-up  is 
Steps  lo  Increased  Reading  Cci 
ciiy,  reviewed  in  Vol.  23,  No: 
Business  Screen. 
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KNIGHT  TITLE  SEBT 

145  West  45lh  St.,  New  York, 


Business  Screen  Magaz 


INC. 


You're  on  schedule  . . . 

WITH  THE  LEADER  IN  LIGHTING,  GRIP  EQUIPMENT, 
PROPS,  GENERATOR  TRUCKS  AND  TRAILERS 


RENTALS 


Send   for  a   schedule  of  rental   rates. 


800    1600    1000,  750. 


GRIP  EQUIPMENT 


LIGHTS 


GENERATOR  TRUCKS    ^oo  ™a,„p  dc 

AND  TRAILERS    '°°  =°  ^o  ^°  *- 


LARGEST   SUPPLIERS    OF     MOTION    PICTURE,  TV  AND 
INDUSTRIAL    PHOTOGRAPHIC    EQUIPMENT   IN    THE    EAST 


LIGHTING  THE  MOTION  PICTURE  INDUSTRY  SINCE  1921 


INC. 


333  ^A/est  52nd  Street.  New  York  City,  Circle  6-5470 
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NAME  IT 

WE'VE  DONE  IT! 


Screen  Directors  Host  at  Evening  of  Fili 


IN    OUR 


YEARS 

OF 

INDUSTRIAL 

AUDIO-VISUAL  SERVICES 

Offering  this  wide  range  of 
the  finest  modern  facilities... 

Filmstrip  and  Slide  Animation 

Extremely  versatile  cameras  especially  engineered  by  SVE  for 
shooting  both  single  and  double  frame 

Hotpress  Typeset 

Modern  Ludlow  installation  with  multiple  choice  type  faces 
for  color  and  black  and  vjhite 

Art  and  Layout  Service 

Experienced  Art  Department  handling  every  creative  need 

Color  Plus  Black  &  White  Processing 

Our  own  laboratories  assure  superior  products  because  of 
constantly  supervised  quality  control 

Automatic  2x2  Slide  Binding 

The  very  latest  especially  designed   Seary-Michelbach  automatic 

single  and  double  frame  binder  numbers  4200 

individual  slides  an  hour 

Automatic  Slide  Duplication 

New  improved  Emby  automatic  slide  duplicators  insure 
high  fidelity  color  reproduction 

SVE  provides  many  clients  with  complete  creative 

consultation  and  production  services  including 

script  writing,  photography  and  planning. 


NAME  IT 

WE  CAN  DO  IT 


/. 


Since  V    7979 

the  la'gesl  producer 

«nd  didribulor  o* 

(llmslrlps.  slldet 

and  related  products 


...WITH  SPEED 
AND  ECONOMY 


•     PLEASE   SEND   PRICE    LIST 


CITY  ,'ZONE/STAT6 


SOCIETY  FOR  VISUAL  EDUCATION,  INC. 

(A  BUSINESS  CORPORATION)    lAkeview  5-1500 

1345    DIVERSEY    PARKVS/AY 
CHICAGO   14,   ILLINOIS 

Subsidiary   ol   GRAFLEX,   INC./GENERAL   PRECISION.   INC. 


Five  Pictures  Shown  al  Dour 

A  n  evening  program  ot  live  lilms 
was  presented  by  the  Screen 
Directors  International  Guild  and 
the  New  York  Public  Library  at 
the  Donnell  Library  Center,  New 
York.  May  23. 

i'eatured  were  Jci::.  Ajlt-r  Hours, 
directed  by  Shepard  Traube.  a  TV 
pilot  program;  A  PiihUsher  Is 
Known  hy  the  Comfumy  He  Keeps. 
directed  by  Jules  Schwerin  and 
produced  by  Louis  De  Rochemont 
Associates  for  Alfred  A.  Knopf. 
Publisher;  Litho.  directed  by  Cliff 
Roberts,  produced  by  Robert 
Yung  of  Elektra  Studios  for  .-Xnial- 
gamated  Lithographers  of  Ameri- 
ca; Dialo)>ue  With  Life,  directed 
by  Lloyd  Ritter  and  Murray  Ler- 
ner.  produced  by  MPO  Produc- 
tions for  the  Health  Insurance  In- 
stitute; and  West  Poinr.  directed 
by  Daniel  Klugherz  and  produced 
by  and  for  the  U.S.  Army  Pictorial 
Service. 

Theater  Filled  to  Capacity 

New  York  needs  more  of  this 
kind  of  showcase  for  specialized 
films.  The  Donnell  Center  has  an 
excellent  auditorium,  and  the 
house  was  filled  to  capacity  on 
this  occasion. 

It  might  be  suggested  that  fu- 
ture programs  could  be  more  di- 
versified. Four  of  the  films  shown 
were  in  black-and-white  to  one  in 
color,  while  a  reverse  proportion 
would  probably  be  more  typical  of 
Guild  members'  output  of  20  to 
30  minute  films.  Also,  the  four 
b/w  films  seen  tended  to  be  low- 
key  throughout.  While  this,  no 
doubt,  was  an  effective  technique 
for  the  subjects  at  hand,  a  more 
balanced  choice  of  films  would 
make  for  a  more  sprightly  evening. 

.Among  Years  Best  Pictures 

Litlio  and  Dialoittie  with  Life 
have  been  reviewed  in  past  issues. 
Both  are  among  the  best  of  the 
1962  crop  of  films.  Litho  received 
the  most  vociferous  and  spontan- 
eous applause  of  the  evening.  New 


Library  Center  in  N.\ . 

and  interesting  was  the  De  Ri 
mont  film  for  Knopf.  Mr.  Ki 
a  home  movie  fan  for  30  or  i 
years,  commissioned  this  mi 
picture  to  be  made  from  a 
6000  feet  of  his  badly-worn,  f 
shrunk  film  which  was  mouldi 
in  his  closet.  Not  only  was  the 
stock,  itself,  in  poor  shape,  but 
Knopf  could  never  be  called 
a  passable  photographer.  Yet- 
picture  comes  off  beautifully. 

Seen  in  typical  home-n 
style  are  such  great  literary  n 
as  Thomas  Mann,  Warwick 
ing.  Max  Beerbohm.  Willa  C. 
and  others.  Mr.  Knopf  is  or 
the  last  of  the  great  individu 
—  and  he  knows  it.  Despitt 
difficulties  of  working  with 
man  —  perhaps  even  becau; 
them — director  Schwerin  has 
a  very  fine  job  in  preparing 
material,  intercut  with  ultra  c 
ups  of  Knopf  and  made  a  first 
film. 

West  Point.  Dan  Klugherz's 
ture  for  the  U.S.  Army  Picl 
Service,  uses  an  unobtrusive 
perceptive  camera  techniqu 
show  the  moral  and  intelle 
aims  and  accomplishments  o 
Academy  through  the  live  ac 
and  words  of  typical  cadets. 

/((;;  After  Hours  was  not  i 
the  high  standards  of  the 
four  films  on  the  program, 
hard  to  put  down  such  a  gia 
Coleman  Hawkins  but  this  fill 
most  manages  to  do  just  that. 
Eldridge.  Johnny  Guarnieri 
Cozy  Cole  are  also  seen  and  h 

::=  ^  * 

.\corn  Films  Relocates  Du« 
Building  of  Boston  Toll  R 

.  Progress  in  the  form  of  a 
toll  road  into  Boston  has  c; 
the  relocation  of  Acorn  Filn 
New  England.  Formerly  locat 
465  Stuart  Street.  Boston.  A 
Films  is  now  located  at  88  E 
Street.  Boston.  Mass,,  adjace 
the  Prudential  Center.  The  p 
number  remains  the  same. 
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CAN  YOU   USE 

THIS  RECORD-MAKING 

IDEA? 

" 

Yoo   can    uie  an   LP  record 

o  deliver  that    (pedal    lalet    c 

r    produ 

ct    story    to    dea 

ers. 

di> 

(ributori  or  other    trade  outlet 

..   —  or  lo  importanl  pro.pee 

t(  or  cu 

lomers     You  ca 

r.  be 

»u 

e    of    Kettinc    your    dory    acroi 

t.    The    people   who  «el  an    LP 

record 

rom  you  are  be 

und 

til 

li.len    lo  i(.    If    you    like,   we   ca 

n    put   your    meitace  on  one  « 

de  and  caplivalinic   niui 

c  of 

yo 

ur  seleclion  on  the  Oth*r. 

f^lr 

We    make   cuilom    record* 
ni  —  any  uie.   Starling   from   y 
our    own    factory,    can    Jtuaran 

rom    your    lapei    —    for    »ale 
our  tape*  we    do    the    maderi 
ee    hiitheit    quality    and   offer 

»    promotion,    training. 

slide 

lowest 

prices   plus    fast 

VIC 

e.    Small    orders    and    re-order» 

filled   economically,   (hereby 

educing 

inventory  need 

arid 

el> 

niinatinx   over-ordering.   CKeck 

our  low   prices.    SEND    FOR 

FREE 

MANUAL    OF 

RE- 

CORDING   &   CUSTOM    PRESSING. 

COOK   Laboratories 

Inc.  lOIA  Second  St. 

Stam 

ford.  Conn. 

Producers  of  famous  COOK  records 
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EVERY  MAN  IS  AN  ISLAND 

Language  and  nationality  .  .  .  custom  and  creed  .  . 
experience  and  aspiration  divide  our  one  world 
into  many. 

But  .  .  .  the  circumference  of  a  single  conference 
table  can  contain  them  aU. 

During  the  last  fifteen  years  we  have  been  working 
on  every  continent,  with  people  of  almost  every 
nationality  ... 

Developing  for  our  clients  the  persormel  . .  .  the 
tools  .  .  .  the  techniques. 

Developing  for  ourselves  an  understanding  of 
similarities  .  .  .  and  sensitivity  to  differences. 

This  has  made  it  possible  f or  us  .  .  . 


i'^'/:li^'Jlit!j 


standards  for  achievement. 


To  educate  people  whose  understanding  is  conditioned 
by  widely  varying  frames  of  reference. 


provided  no  previous  demand. 


COMMUNICATORS 
OF  IDEAS 


3t    WEST    53RD    STREET    •    NEW    YORK    19. 
PLAZA   7-06SI 


IN  THE  Future,  a  brand  new 
agency  will  be  handling  film  ac- 
tivities in  the  Office  of  Interna- 
tional Trade  Fairs.  Reg  Keniston 
will  be  in  charge  of  the  Graphics 
Division.  Office  of  Information. 
Bureau  of  International  Business 
Operations,  Department  of  Com- 
merce. Washington  2I>.  D,  C, 
»        *        * 

Pi/prini  Reaitif.%  Vpir  li-Slory 
Plant  for  Kxpaniling  Operation 

...  A  three-story  building,  with 
complete  screening  facilities,  is  be- 
ing handsomely  redecorated  for 
Pilgrim  Film  Service's  expanding 
operations  in  northwest  W.ishing- 
ton. 

According  to  Bob  Pilgrim,  an 
increasing  number  of  out-of-town 
clients,  plus  government  and  as- 
sociation business  and  the  NBC- 
TV  Brinkk'y  Journal  titles,  made 
the  move  to  new  quarters  essen- 
tial. Four  animation  stand.i  and 
new  optical  equipment  for  both 
16  and  35mm  operation  are  be- 
ing installed  at  the  new  George- 
town-tvpe  plant  at  1252  20th  St,. 
N.  W, ' 

*       w       * 

Of  fire  of  Ciiil  Defpnse  Puis 

.^fir  I  ifior  in  .4uil:o-f  isiinls 

...  As  a  followup  to  last  month's 
blast  for  new  civil  defense  films, 
we're  glad  to  announce  that  a 
vigorous  audio-visual  program  has 
been  launched  in  the  Office  of 
Civil  Defense,  now  within  the  De- 
partment of  Defense. 

Harald  Kirn.  Director  of  .Audio- 
Visual  Planning  in  OCD's  Public 
Affairs  Office,  says  that  Proiec- 
tion  Factor  100.  a  report  on  the 
nation's  shelter  survey,  is  now  in 
distribution  to  TV  stations.  Even- 
tually. 1. 1 00  prints  will  be  cir- 
culated through  Army  Film  Ex- 
changes. The  film  was  produced 
by  the  Audio-Visual  Office  at  .Nor- 
wood Studios.  Inc. 

In  addition.  Wilding.  Inc.  is 
producing  a  new  public  informa- 
tion   film    which   will    show    what 


WASHINGTON  FILM  COMMENTARY 


by  Mary   Finch   Tanham 
Washington  Correspondent  for  Business  Screen 


happens  when  a  small  town  faces 
the  issue  of  school  shelters.  This 
27';-minute  picture  is  being  shot 
in  White  Plains.  N,  Y,  Wilding  is 
also  producing  an  OCD  package 
of  c'ever  one-minute  animated  T\' 
spots. 

Ten  half-hour  training  films  on 
home  care  of  the  sick  and  injured 
will  be  produced  jointly  with  the 
OCD  and  the  American  National 
Ked  Cross.  These  films  are  in- 
tended for  school  showings,  at 
training  classes,  for  television  re- 
lease and  for  Red  Cross  certifica- 
tion. 

*  *  * 
Motion  Pictures.  Sliilefilms 
Aiil  Peace  Corps'  Recruitment 
.  .  .  Although  still  a  baby,  though 
a  growing  one.  among  government 
agencies,  the  Peace  Corps  has 
started  rolling  on  audio-visuals  as 
a  means  of  recruiting  more  young 
people  for  the  international  pro- 
ject. At  the  Seattle  World's  Fair, 
for  example,  a  new  five-minute 
1 6mm  color  film  has  been  set  up 
on  a  continuous  projector  in  the 
Peace  Corps'  Pavilion  to  supple- 
ment dramatic  action  stills.  The 
film  was  made  from  USIA  news- 
reel  footage  shot  in  four  countries 
for  overseas  use. 

With  other  existing  footage,  a 
27-minute  general  information,  re- 
cruiting film  has  been  prepared  for 
public  viewing  in  July.  Dave  Gar- 
roway  has  contributed  his  services 
as  narrator  and  the  documentary 
will  feature  interview  sequences 
with  Sargent  Shriver. 

A  12-minute  slidefilm  series  for 
recruiting  "in  the  field"  is  already 
available  for  use  by  civic  speakers, 
schools,  etc.  .And  in  the  near 
future,  filmstrips  aimed  at  specific 
audiences  (e.g.  agriculture,  nurs- 
ing, etc. )   will  be  completed. 


Three  Pictures  "In  Proiluction" 
for  Air  Force-Sponsor  Program 

.  .  .  Three  new  industry-sponsored 
films  are  in  production  for  the 
U.  S.  Air  Force  Sponsored  Film 
Program.  Pratt-Whitney  Aircraft 
Corporation  has  awarded  National 
Film  Studios  a  contract  for  a  27- 
minute  color  film  which  will  de- 
velop the  tactical  warfare  concept 
from  World  War  II  until  the  pres- 
ent. Working  title  on  this  pro- 
duction  is   F  I05D. 

United  ( Insurance  )  of  Omaha 
and  the  Air  Force  Association  will 
sponsor  The  Greenest  Gift.  RCA 
will  start  lensing  Sentinel  for  Sur- 
vival, dealing  with  the  nation's 
Ballistic  Early  Warning  System 
(BMEWS). 


"The  Eagle's  Talon"  Receives 
Citation  from  Headliner's  Cluh 

.  .  .  The  Eagle's  Talon.  Secretary 
of  Defense  McNamara's  strong 
film  report  on  the  state  of  the  na- 
tion's defenses  (reviewed  in  a 
recent  issue )  has  received  a  Spe- 
cial Citation  from  the  National 
Headliner's  Club  in  Atlantic  City. 
N.J.  It  reads;  "To  the  U.S. 
Dept.  of  Defense.  Office  of  Pub- 
lic Affairs,  Audio-Visual  Division, 
for  the  film  The  Eagle's  Talon, 
which  graphically  fulfills  the  pub- 
lic's need  to  know  on  Defense  mat- 
ters as  well  as  alerting  to  Com- 
munist agression." 

Col.    Bertram    Kalisch.    Execu- 
tive Producer,  accepted  the  award 
for   the   Department. 
*        *       * 

Critics  Applaud  Jazz  .4lhunt  as 

Morirood  Dehuls  in  Music  Field 

...  To  the  surprise  of  a  few.  Nor- 
wood Studios.  Inc.  producers  and 
new   distributors    of    aovernment 


Norwood's  music  man,  Ray  Har 

films,  has  branched  out  even 
ther  to  include  a  new  music  cor 
alion.  And  for  their  latest  rei 
album.  "Jazz  Toccata  and  Fug 
a  buffet  luncheon  and  'review 
session  was  held  in  Norwo 
Washington  studios. 

Music  critics.  TV  and  r 
personalities  and  members  of 
press  were  on  hand  to  app 
composer  Ray  Haney.  muvic 
rector  at  Norwood,  and  the  foi  i 
soulful,  soft-spoken  "Tall  Te'i 
of  TV  fame.  Haney  has  also  cj 
posed,  scored  and  directed  I 
background  music  for  Norwci 
52  AFL-CIO  Americans  at  H 
films,  as  well  as  a  sweet  newi 
record  titled.  "Rockin"  and  Dr 
in'  Music." 


"Durum"  Selected  for  Over 
L  se  to  Promote  ff  heat  Trad 

.  .  .  Durum    —    The    Standarc^ 
Quality  (spaghetti  is  made  oti 
it  I   is  a  market  development  ] 
originally  produced  for  the  Ni 
Dakota    Wheat     Commission 
Bill  Snyder  Films  of  Fargo.  NC 
( reviewed  in  these  pages  last  ye' 
This  excellent  crop  picture.  I 
abroad  by  CINE  to  overseas  ! 
tivals  in   1961.   is  current!)   bll 
revised    by    Great    Plains    W 
Inc.  in  cooperation  with  the 
eign   .Agriculture    Service    of 
U.  S.   Department  of  Agriculib 
It  will  now  be  tracked  in  five 
guages    with    Washington 
Productions  rushing  the  new  sc 
versions  for  distribution  abroU 
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Huntley  to  Open  His  Otrn 
iiiclion  Studio  in  Jersey 

rele\ision     network     person- 
Chet    Huntley   has   done   it! 
about  to  open  his  own  pro- 
ion    setup    near    Stockton    in 
Jersey's     Delaware     Valley 
e  the  new  Chet  Huntley  En- 
■ises'    studio    facility    will    be 
[quartered  on  a  155-acre  prop- 
yl recently  acquired.     Full  oc- 
incv  of  the  new   studio  is  set 
June    1st.     Good  luck,  Chet! 
*        *        * 

y  is  Making  a  !\ew 
for  Re-Fueling  Personnel 

The  Navy  is  making  a  new 
ling  film  for  re-fueling  per- 
lel  whose    preoccupation  with 


daily  life  can  sometimes  cause 
"goofs"  on  the  job.  The  15- 
niinute  animated  picture  is  being 
produced  by  Creative  Arts  Stu- 
dios in  our  town. 

*        *       * 
Marian  McPartland  to  Serve 
as  IT  .r.P.'s  Director  of  Music 
.  .  .  Internationally-known  compos- 
er  and   jazz   pianist   Marian   Mc- 
Partland. who  wrote  the  original 
score  for  WVP"s  charming  Mark, 
will   serve   as  music  director  and 
consultant   to   Washington    Video 
Productions.    Inc..    according    to 
word    from    president    George    F. 
Johnston.      Mark,  incidentally,  is 
going  abroad  as  one  of  America's 
honored  CINE  selections  this  year. 


•"A.Vs  Awartl-^'inniiig  "Flight' 
e're  Beneath  the  smooth 
belly  of  the  jet  airliner  when 
lUge  wheels  start  to  roll.  The 
)w-striped  runway  slips  be- 
h  us.  faster,  faster,  and  sud- 
y  we're  airborne.  The  wheels 
w  up  in  the  belly.    And  we're 

'light  —  which  is  the  title 
he  new,  award-winning,  pub- 
iffairs  film  sponsored  by  the 
sral  Aviation  Agency, 
'ith  probably  the  most  com- 
mission in  the  history  of 
sportation,  the  FAA  has  a  big, 
ieldy   story   to    tell    the    pub- 

28'/2   minutes  is  hardly  time 
and  yet  this   film   drives 
e  its  message:   namely,  "safe 
'al  is  routine." 


igh. 


A  Little  Girl's  Viewpoint 

he  viewer  of  Flight  is  drawn 

the  story  by  the  chubby,  com- 

nt  hand  of  one  of  the  most 

itching  little  six  year  old  girls 

it  the  screen  in   years.   She's 

g  across  the  U.S.  in  a  trans- 

inental  jet  —  and  right  from 

Jstart  we  care  that   her  life   is 

I  he  hands  of  hundreds  of  peo- 

l^whom  she'll  never  know.  We 

l«t.  for  instance,  the   pilot  and 

Ilk  his  crew,  the  FAA  control- 


"  Gives  Publif  Fads  on  Safely 

ler.  a  flight  inspector,  the  line- 
man on  a  radar  tower,  and  dozens 
of  others  of  the  thousands  of  em- 
ployees who  make  flying  safe  and 
swift;  we  are  shown,  in  some  de- 
tail, how  these  men  are  trained 
and  their  machines  are  tested. 
Gradually,  it  dawns  on  us  that 
the  picture  is  drawing  together  (he 
many  pieces  of  a  new  era  in 
history. 

Produced  b>'  Vision  .\ssociates 
Vision  Associates.  Inc.  produced 
the  film  —  and  some  exceptionally 
outstanding  Ektachrome  interior, 
exterior,  day  and  night  shots.  Ten- 
sion is  sustained  nicely  throughout 
the  film  with  solid  musical  editing. 
Lee  Bobker  wrote  and  directed, 
and  it  was  photographed  by  Ray 
Long. 

In  the  final  analysis,  this  motion 
picture  presents  a  brisk,  positive 
picture  of  a  well-knit  government 
agency  which,  paradoxically,  em- 
ploys thousands  of  workers  in  "un- 
related" jobs,  divides  them  into 
many  services,  and  spreads  them 
all  over  the  map.  This  film  por- 
trays their  interest  in  their  job. 
and  is  bound  to  promote  public 
confidence  and  goodwill.  It  is  sure 
to  convert  a  lot  of  borderline  pas- 


j  FAA  controllers  on  the  job  in  a  scene  from  FAA's  new  film,  "Flight." 


Res  ipse  loquitur 


> 
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or  let  the  product  speak  for  itself. 


•  Sound       •  Editorial 

•  Laboratory  Services 


Capital 


CAPITAL  FILM  LABORATORIES,  INC. 

1905  FAIRVIEW  AVENUE.  N.  E. 

WASHINGTON  2,  D.  C. 

PHONE  LAWRENCE  6-4634 


IN   WASHINGTON: 

(cont'd  from  preceding  page) 
sengers.  as  well  as  citizens  who 
think  that  this  regulatory  agency 
has  a  thankless  job. 

*       *       * 
Federal  Avinlion  Agency  Has 
Lonf!  List  of  Films  in  Work 
.  .  .  Tony  Jowitt.  Chief  of  FAA's 
motion   picture   and   photographic 
section,  has  a  shop  full  of  other 
films  in  scrip!  or  in  production. 

Training  films  include:  ATC 
Railtir-EiirDiile  Procedures,  a  film 
for  aircraft  controllers,  written  by 
Harry  Muheim  and  in  production 
with  De  Frenes  Co.  in  Philadel- 
phia; ATC  Radar-High  Altitude 
Services,  written  and  produced  by 
Horizon  Productions  in  Kansas 
City;  Aeromedical  Research  fur 
Coiilrullers.  will  be  produced  in 
FAA's  motion  picture  section:  The 
Supervisor,  an  on-the-job-training 
film  for  instructors,  written  by 
Harry  Muheim;  The  Aviation 
Medical  Examitier,  written  by  Earl 
Pierce  of  New  York;  Revised 
Holdiiii;  Pattern  Criteria,  produced 
by  Ralph  Lopatin  of  Philadelphia. 
A  briefing  film,  directed  at  ali 
pilots  and  explaining  air  traffic 
controls,  titled  li'liat's  My  Trajfic'.'. 
has  been  written  by  William  Simon 
and  will  be  produced  by  Atlas  Film 
Corp.  of  Chicago:  One  Eye  on 
the  Instruments,  a  film  which  will 
explain  the  value  of  understanding 
and  using  aircraft  instruments  is 
out  on  bid;  Private  Pilot,  written 
by  Coe-Peacock.  will  be  a  pub- 
\  lie  affairs  film  for  private  avia- 
tors; and  to  specifically  develop 
certain  portions  of  the  film  Flii>ht. 
FAA  will  produce  two  separate 
motion  pictures  about  "air  traffic 
service",  written  by  Coe-Peacock. 
and  "flight  standards  service", 
written  by  William  Simon.  Q' 

*       *        * 
Safe  Travel  for  Boating  Fans 
Is  Pictured  in  '^People  Afloat" 
...  If  you're  one  of  the  millions 
operating   a   small   pleasure   boat 
—  and  if  you're  smart  —  there  are 
certain  things  you'll  always  check 
before   you  hit  the  water.      And 
there    are    lots    of    smart    People 
Afloat,  according  to  Phillips  Petro- 
leum, sponsors  of  a   14'2-minute 
picture  of  that  title  for  use  by  the 
American  Red  Cross. 

The  film  has  been  designed  to 
motivate  more  boat-owners  into 
enrolling  in  the  small-craft  train- 
ing courses  of  the  Red  Cross.  The 
Coast  Guard  and  the  Outboard 
Boating  Club  of  .America  are  also 
cooperating  in  this  program. 
National    Film     Studios,     Inc. 


produced   People   Afloat    in 
Chesapeake  Bay  Area  and  in  i 

(CONTINUED      ON      PAGE 


DUALITY-B  II.T 

Film  Shipping  Ca& 

•  Best  quality  domestic  fil 

•  Heavy  steel  corners  for 
added  protection 

•  Durable    1"  web  straps 

•  Large  address  card  hold 
with  positive  retainer  spri 

•  Sizes  from  400'  to  2000 

OTHER    "QUALITY-DILT"    ITEM 

Salon  Print  Shipping  Cases 
Sound  Slidefilni  Shipping  Case 

(for  Transcriptions  &  Filmsl 
2"  X  2"  Glass  Slide  Cases 
Filmstrip  Shipping  Cases  (hoi 

to  6  strips  plus  scripts) 

Write  direct  to 
tnanufacturer  for  catalog 

WM.  SCHUESSLI 

361  W.  Superior  St.,  Chicago  I 


FILM 
SALES   EXECUTIVE 

With  successful  record 
sales  and  film  productiJ 
available.  Challenge  ail 
opportiinit)  for  advanc 
imiit  through  success  dr' 
ed.  Wide  experience  in  sail 
training,  loaderslii])  aij 
merchandising  fields.  lnf<| 
I'sfed  onl\-  in  companies  wi 
creative  and  qualiUj  pnuli 
fioii  goals.  Write; 

Box    BS-62-3B 
BUSINESS   SCREEN   MAGAZ 

7064   Shsridon    Rd  •  Chicago 


Business  Screen  Maga/I 


"^ 


HAVE 

YOU  HEARD 

ABOUT 

OUR 

OPERATION? 


/' 


.:'* 


r 


^IZON  SERVICES-301  WEST  73rd  STREET-KANSAS  CITY  14,  MISSOURI-EMerson  3-3585 


you  sink  a  lot  of  money  into  film,  you  want  to  protect  your  In- 
ent  with  the  best  kind  of  film  service  you  can  get.  That's  what 
ran  offers  you:  the  best  kind  of  film  service — talented,  skillful,  fast, 
rin  Services  is  one  of  the  best-equipped  motion-picture  service 
its  in  America.  Its  central  location  means  that  you  get  that  service 
'.rem  anywhere  in  the  country. 


Horizon  Services  handles  all  16nun  magnetic  materials,  Vi"  Rangertone, 
even  spUt  16mm  magnetic  film  —  and  of  course,  straight  16mm  optical 
and  35  32mm  Westrex  optical  sound. 


For  the  very  best  film  service,  scan  HORIZON. 
Send  for  our  descriptive  brochure. 

A    DIVISION    OF    LONGMOOR-NELSON,    INC.  


SERIES  SEVENTY  IGmm  SOUND  PROIECTORS 


The  Dependable  One 


There's  something  very  comforting 
about  the  way  a  Kalart/Victor  pro- 
jector runs.  Whisper  quiet.  Almost 
without  effort.  And  above  all,  de- 
pendably. It's  alivays  ready  to  put 
on  your  program. 

One  reason  is  the  lubrication 
system  designed  exclusively  for 
Kalart  Victor  projectors.  Oil  is 
metered  from  a  large  reservoir  on 
"demand  feeding"  by  means  of  a 
wick.  Parts  are  given  only  the 
amount  of  oil  they  actually  require. 
There  can  be  no  leakage  because 
the  oil  travels  upward  through  the 
wick  by  capillary  action.  One  filling 
of  this  oil  reservoir  keeps  the  pro- 
jector running  smoothly  for  some 


1,200  hours,  or  a  full  year  of  heavy 
use.  What  efficiency! 

Of  course,  there  are  a  score  of 
other  features  that  contribute  to 
Kalart/Victor's  reputation  as  the 
dependable  16mm  sound  projector. 
Your  authorized  Victor  Audio- 
Visual  Dealer  will  be  more  than 
pleased  to  point  them  out  to  you. 


Free— "How  Industry  Profits 
from  Films."  Booklet  is  packed 
with  information  on  use  of  auaio- 
visuals  in  every  pha.se  of  business, 
from  training  to  sales.  Send  now 
for  your  copy .  Address  your  request 
to  Victor  Animalogi'aph  Corp., 
Dept.  1L'\'. 


IN   WASHINGTON: 

;  (CONTINUED       FROM        PACE       22) 

!  scenes  the  viewer  can  practically 
scent  the  salty  air.  It  was  directed 
by  Gene  Starbccker.  lensed  by 
John  Bessor:  script  and  editing 
were  by  Churles  Hundt. 

Some  200  prints  ;ire  being  dis- 
tributed to  Red  Cross  Area  offices 
at  Alexandria.  Va..  Atlanta.  St. 
iLouis.  and  Sun  Francisco.  As  in 
]the  case  of  other  American  Red 
Cross  films,  most  chapters  in  cities 
over  500.000  population  will  have 
lit   least  one  or  more  prints. 

*  :|!  * 

Social  Security  Procedures 
Explained  in  Mete  Color  Film 

i<  What  happens  to  reports  of 
earnings  employers  send  in  on 
Social  Security;  how  are  earnings 
yecords  kept;  and.  what  happens 
jwhen  a  claim  for  payments  is 
Iknade? 

Ij  These  and  many  other  questions 
are  answered  in  T/ie  Social  Se- 
curity Slory.  a  new  14  min..  color 
motion  picture  produced  by  Mil- 
ner-Fenwick.  Inc.,  for  the  Social 
I  Security  Administration. 

Nancy  Carroll,  a  young  news- 
paper reporter  is  assigned  to  do  a 
feature  story  on  the  new  social 
security  building  near  Baltimore. 
Maryland.  She  persuades  her 
grandfather  to  accompany  her  in 
order  to  get  an  older  person's 
viewpoint. 

Together  they  learn  the  basic 
idea  of  old-age.  survivors  and  dis- 
ability insurance  program,  and  are 
shown,  how.  when  earnings  stop 
because  of  the  worker's  retirement 
in  old  age.  disability  or  death,  pay- 
ments are  made  to  him  or  his  de- 
pendents to  replace  lost  earnings. 

Filled  with  interesting  aspects  of 
social  security  information  and 
procedure,  the  film  is  able  to  pre- 
sent many  not-so-well-known  facts 
about  social  security  that  will  be 
of  value  to  both  young  and  old. 
In  addition,  the  viewer  receives  a 

Nancy   Carroll     far   left     and    her   gra 


beautilul  color  tour  ol  the  mo 
headquarters  and  central  rec 
keeping  headquarters. 

Prints  are  available  in  both 
and  S.'imm.  Showings  can  be 
ranged  through  the  nation 
district  offices  of  the  Social 
curity  Administration. 

^         ::<         * 
Humorous  l.ou-Hudget  Pic 
Aimed  at  Bus  Maintenance 
.  .  .  Willie  ^''/^/■s-The-Use-Tai 
Trip  is  the  relaxed  title  of  a 
little  film  which  is  first  in  a  s 
of  training  pictures  for  the  1 
ways  Eastern    Group.     And 
sponsors    who   are    frightenei 
film  $$$,  please  note,  this  e 
tive.   chuckle-happy     message 
Trailways'    employees     cost 
than  S4.000  and  was  shot  in 
days. 

The  picture  is  slanted  dir 
at  the  man  who  cleans  a 
keeps  it  working,  but  never 
eyes  on  a  passenger.  Willie  W 
is  such  a  man  —  until  he 
a  trip  on  his  own  bus!  .And 
the   fun    begins. 

In  pantomine.  a  Buster-Ke^ 
ish  Willy  rolls  across  the  cou 
side  in  agonizing  discomfort 
gets  snarled  up  in  bubble 
the  windows  rattle;  the  light' 
work;  bugs  crawl  on  the  ce 
and  the  ashtrays  are  full  ot  l' 
There's  oil  all  over  his  br 
seat,  then  on  his  perspiring  I 
and.  finally,  on  his  clean 
mer  suit.  It's  all  ridiculous! 
miliar.  Like  a  bad  dream, 
the  audience  shares  Willy 
lief  when  he  climbs  off  the  bi 
in  such  a  frightful  mess  th;i 
girlfriend  runs  away.  He 
back  to  work  with  determin; 

Using  professional  actors, 
music,  and  lots  of  color.  Phil 
lilo  of  Production  Alliance 
duced  the  film  with  no  nan 
throughout  the  "story."  E 
double-barrel  hard  sell  by 
maintenance  manager  tails  tht 
ny  pari,  re-emphasizing  a  12     jn 

ndfather   learn   about   socio 
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IRTIIEKOX 
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PICTURES 


aOLLVWOOU 

FILM 

MULTIPLE-PROFIT  TOOL 

FOR  YOUR  BUSINESS 

businessmen  realize  the  \ariclv  of 
slems  which  film  can  help  them 
and  the  objectives  whit  h  fihii 
help  achii'\e  .  .  .  and  at  an  honest 
ar  profit. 

your  own    awareness    by   checking 
captions  belou  ; 

BLIC    RELATIONS 

tPORATE  IMAGE 

e  anil  the  Wlnel"   (Mobil  Oil) 
i)/i    of    Telefihum" 

TITUTIONAL 


(Wesl.   Electric) 


il    lilt    Hrarly"    , 
SLIC  SERVICE 

'/irfiiv     Inr    Bandi 
llecttns' 


Boideti   Conipa[i\) 


<f  D 


program  tor  "making  the  bus 
shine."" 

This  22-minute  film  is  packed 
full  of  ""inside  jokes"  to  appeal  to 
the  maintenance  crews.  lt"s  exact- 
ly the  kind  of  an  internal  film 
which  is  often  truly  dreadful.  But 
Willy  is  handled  well,  and  is  bound 
to  produce  results. 

J.  Walter  Thompson  Co.  super- 
vised the  picture  for  their  agency 
client.  It  was  directed  by  Phil  Mel- 
lilo,  photographed  and  edited  by 
Hanson  Potter,  with  music  edited 
by    Ross   Gaffney. 

Atomic  Povpr  in  Spare  Effort 
Is  Subject  of  Latest  AEC  Film 

""  First  use  of  atomic  power  in 
the  nation's  space  effort  is  featured 
in  a  new  Atomic  Energy  Commis- 
sion film  entitled.  Atoms  For 
Peace. 

Produced  for  non-technical  au- 
diences, this  I6mni  color  film  de- 
scribes the  development   and  use 

//<■»,•■      ,I„n'."'Har"es?er)*  \  °^  '=°"'P'«^'  ""'^''^^'^  P^^^"  ^OUrCes 

'  Thnii'.nnd  Hiimh"  (i.H.)  '  for  space  Under  the  Commission's 
Systems  for  Nuclear  Auxiliary 
Power  (SNAP)  program. 

The  28  minute  film  shows  (he 
two  basic  concepts  of  the  %>i.\? 
program.  In  one  approach,  the 
energy  of  decay  from  radioactive 
isotopes  is  used  to  generate  elec- 
tricity directly,  without  moving 
parts.  This  method  is  being  de- 
veloped by  the  Martin  Marietta 
Corp. 

The  other  SNAP  approach  uses 
the  heat  from  a  compact  nuclear 
fission  reactor  to  generate  elec- 
tricity by  a  turbo-generator  sys- 
tem, or  by  direct  conversion. 
Atomics  International,  a  division 
of  North  American  Aviation  is  de- 
veloping nuclear  reactor  systems 
which  will  provide  from  500  to 
3,000  watts  of  electricity  in  space 
for  one  year. 

Prints  of  Atoms  For  Space  are 
available  on  a  free-loan  basis  from 
Atomic  Energy  Commission  libra- 
ries in  the  U.  S.  and  through  U.  S 
Embassies  abroad. 


XES  PROMOTION 


FT"  PROMOTION 

re  0/  till-  llntiltleied  Bride" 

(Carnation  Co.) 
The  I.iind  of  f.intoln"   (.\m. 


Oil) 


>DUCT   DEMONSTRATION 

deiii   Basic  Rilinctoiies"    (Kaiser) 

ESMAN  TRAINING 

e  Fill-  On  Henry  Royall"    i  Rank  Am.) 

TOMER  GOODWILL 

adliiie  fur  Hnijiei"    (Intl.  Harv.) 

;ILITIES  it  CAPABILITIES 

stou     Hydiaiilir^"      (Borg/W     Sub) 

IPLOYEE   RELATIONS 


•LOYEE  MORALE 

e  Imlependeiil"    (USIT.\) 

V-EMPLOYEE  ORIENTATION 

ie  &  Co"   (Borden  Co.) 

Is  Born"   (Hilton  Hotels) 

LANATION  OF  CHANGES 

is /s  Sliindnrd  Oil"    (Indiana) 

LOYEE  RECRUITING 

ree  for   Toilinrrow"    (.\PI) 


TRAINING 


LER  GUIDANCE 

ir  Hl.ine"  -  Stii  Erwin    (I.H.) 

ERVICE  "SKILL"  TRAINING 

An^u-er  For  Linda"   (AT&T) 

•LOYEE  INFORMATION 

Iside    That  Envelope" 

(Conn.  Gen.  Life  Insurance) 

ERVISOR  TRAINING 

keil  On"    (Gen.  Dvn  Astronautics) 

^RTHENON  PICTURES 

Cop     Palmer     Exec.     Producer 

5  Temple  St.       •       Hollywood  26 
Dunkirk    5-3911 


McCrau-Hill  Offers  Kennedy 
White  House  Tour  Prints 

i-  Prints  of  the  recent  CBS  News 
Special,  A  Tour  of  the  White 
House  with  Mrs.  John  F.  Kennedy 
are  being  offered  for  purchase  or 
rental  from  the  Text-Film  Division 
of  McGraw-Hill  Book  Co. 

In  the  company  of  CBS  News 
Correspondent  Charles  Colling- 
wood,  Mrs.  Kennedy  proves  a 
charming  and  expert  guide  as  she 
takes  viewers  on  an  extensive  pub- 
lic tour  of  the  historic  Presidential 
mansion.         (Cont'd  on  Page  53) 


KALARTi 


MOVIEMATIC  AND  DUOLITE  MODELS 


This  Salesman 
Never  Gets  Tired 


He  also  has  a  flawless  delivery,  a 
photographic  memory  for  sales  fea- 
tures, and  a  continually  cheerful 
disposition. 

In  short,  he's  a  16mm  sound  film 
that  goes  anywhere  to  tell  your 
story  perfectly  through  the  use^of  a 
Moviematic  or  Duolite  projector. 

Moviematic  and  Duolite  models 
by  Kalart/Vlctor  are  designed  to 
show  your  films  under  the  exact 
conditions  you  want.  For  e.xample, 
the  built-in  screen  permits  the  use 
of  film  in  a  person-to-person  sales 


situation.  And  the  repeater  maga- 
zine—a Moviematic  feature- 
eliminates  rewinding  and  rethread- 
ing  so  your  show  can  start  at  the 
flip  of  a  switch. 

Projectors  are  available  on  a 
purchase,  lease,  or  lease-to-pur- 
chase basis.  Almost  any  arrange- 
ment can  be  made  whether  you 
need  a  single  projector  or  a  fleet. 
For  complete  information,  includ- 
ing the  name  of  your  nearest  deal- 
er, write  to  Victor  Animatogi-aph 
Corp.,  Dept.  12T 


Moviematic  ond  Duolite  Projectors  forinerly  mode  by  TSI 
VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVILIE,  CONNECTICUT 
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Announce  Winners  of  Canadian  Film  Awards 

Oiiwley,  M.ri.lian  Slian-  Honors  W  illi  N„ii„„i,|  Kil,,,  Boar.l 


the 

only 
SOUND 
approach 


GLEN  GLENN 
SOUND 

.  .  .  From  original  production 
recording  to  final  optical 
negative. . .  Glen  Glenn  provides 
the  most  complete  facilities 
and  service  to  fit  your 
product.  .  .  and  your  budget  J 

Production  Studio  Recording 

Production  Location  Recording 

Narration 

Scoring 

Transfer 

Dubbing 

Optical  Negatives  35mm  and 

35-32  (16mm) 

Magnetic  35mm.  IJ'/omm  and 
16mm 

'A"  and  '/j' Sync  Tape 


Glen    Glenn    makes   the 

difference  in  sound  .  .  ,  call  or  write  for 

NEW  BROCHURE  .  .  .  just  off  the  press! 


GLEN  GLENN  SOUND  CO. 


6624   Romaine   Street    •    Hollywood   38.   Calif. 
Phone:   Hollywood  9-7221 


Two  Canadian  I-ii,m  producini; 
[  companies  shared  honors  with 
the  National  Film  Board  in  taking 
six  out  of  eight  top  prizes  in  the 
14th  Annual  Canadian  Film 
Awards  presented  in  Toronto  on 
May  26th. 

Crawley  Films  Limited  won 
both  top  awards  in  the  Public 
Relations'  film  group,  with  honors 
to  Campus  on  the  Move  and  to 
At>iiibi,  the  latter  sponsored  by 
Abitibi  Power  &  Paper  Company. 
Crawley  received  a  third  first 
prize  for  Piojeci  Sentinel,  spon- 
sored by  B.  A.  Oil.  and  selected 
as  Canada's  best  Sales  &  Promo- 
tion picture  of  the  year. 

.K  First  .\\vard  for  Training 
Meridian  Films  Limited  won  top 
honors  among  Training  &  Instruc- 
tion films  for  You  Can  Go  a  Long 
Hay.  cited  "for  imagination  in  de- 
sign and  excellence  in  execution." 
The  Film  Board  was  the 
Theatrical  film  winner  with  Morn- 
ing on  tlie  Lievre  and  was  also 
honored  for  the  best  Children's 
Film.  Dance  Squared  was  cited  in 
that  group  for  "its  gay  rhythmic 
flow  of  well  integrated  music  and 
design."  The  other  Film  Board 
winner  in  motion  pictures  was 
Circle  of  the  Sun  which  was  judged 
best  among  General  Information 
films  "for  its  superb  photography, 
effective  editing,  and  convincing 
narration. 

Judges  Cite  Crawley  Films 
In  citing  Crawley's  Campus  on 
the  Move,  the  judges  noted  its 
"compact,  tightly  edited  story  done 
with  technical  excellence.''  The 
award  to  Abitihi  was  based  on 
"excellence  in  photography,  light- 
ing and  composition;  Project 
Sentinel  was  honored  "for  e.xcel- 
lent  realization  of  purpose,  visuals 
and  sound." 

The  first  prize  winner  among 
Travel  &  Recreation  films  was 
Clooscap  Country,  produced  for 
the  Nova  Scotia  Information  .Serv- 
ice, and  noted  as  "an  excellent 
combination  of  the  beauty  and  In- 
dian folklore  of  the  Bay  of  Fundv 
shore  in  a  travelogue  of  great  sub- 
llcty." 

().  J.  SiKcrthorne.  chairman  of 
the  Ontario  Board  of  Censors  for 
more    than    25    years,    received   a 


Special  Award  "in  recognition  of 
his  generous  interest  in  the  pro- 
blems of  film  makers,  film  users, 
and  film  viewers,  and  particularly 
his  continued  helpfulness  to  the 
Canadian  Film  Awards  and  to  the 
lilni  society  movement." 

Omega  Commercial  Is  "Besl" 
Filmed  television  commercials 
were  included  in  the  Awards  pro- 
gram again  this  year.  Chosen  best 
of  entries  in  that  field  were 
Molson's.  Fishing,  produced  for 
Cockfield.  Brown  &  Company 
advertising  by  Omega  Productions, 
Inc.  and  Potpourri,  produced  by 
the  National  Film  Board. 

The  Canadian  Broadcasting 
Company's  film  Word  Games  was 
judged  best  of  entertainment  tele- 
vision programs  submitted.  The 
first  prize  winner  among  Infor- 
mational Television  films  was  A 
Frieiul  to  His  Couiury:  William 
Lyon  MacKen-ie.  also  produced 
by  the  National  Film  Board. 

Wins  the  Association  Trophy 
Awards  were  also  given  to  the 
"five  best"  amateur  motion  pic- 
tures produced  in  the  Dominion 
last  year  with  the  special  trophy  of 
the  Association  of  Motion  Pic- 
tures and  Laboratories  of  Canada 
going  to  Au  Temps  Des  Ombres 
Blanclies.  produced  by  Claude 
Savard  of  Montreal. 

Dr.  Andrew  Stewart,  chairman 
of  the  Board  of  Broadcast  Gover- 
nors, presented  all  seventeen  tro- 
phies before  a  luncheon  crowd 
gathered  in  the  Crystal  Ballroom 
of  the  King  Edward  Hotel  in  To- 
ronto on  May  26th. 

It  was  noted  that  more  films 
than  in  any  previous  year  were  I 
entered  with  137  films 'submitted  I 
by  39  Canadian  film  producers  in 
twelve  categories.  The  greatest  in- 
crease in  entries  was  in  the  Train- 
ing and  Instruction  group  which 
increased  from  five  to  13.  »■ 

"=        *        * 

A-V  Eqiiipnient  Trajle  Fair 

The  next  issue  of  Business 
Screen  will  feature  our  annual 
Audio-Visual  Equipment  Trade 
Fair  portfolio.  Pages  of  illustrated 
data  on  the  latest  in  projection 
equipment  and  accessories  from 
the  world's  leading  firms. 


MULLING  OVER  A  NEW  MOTION  PICTURE? 

With  4g  years  of  budecl-slrelching  film  ex- 
pericnce  well  gladly  mull  with  you  .  .  .  and 
men  .         produce! 

^Sam  Orleans 

K_y  tH  MOll       V^  Film   Pfodi.tion..   Inc. 


WHAT  CAN  Yd 
DO  TO  IMPRO 
EMPLOYEE 
COOPERATION 


Train  with  Slidefilms 


V 


You've  appointed  your  super\on 
But  how  con  you  be  sure  that  od 
is  equipped  with  quolities  thcco 
inspire  and  develop  coope  tia 
among  employees  at  all  leve  1 
foster  a  high  degree  of  effic  r 
both  within — and  between — d'b 
ments? 

"PROMOTING 
COOPERATION" 


is  a  slidefiim  that  not  only  d  ne 
the  vital  need  for  cultivotim  co 
operation  ...  it  shows  the  (c/i 
niques  for  maintaining  coope  lio 
among  personnel  for  a  smctM 
meshed  organization.  One  i 
valuable  series  of  eight  soundil 
strips: 

■SUPERVISOR   TRAININGS 
HUMAN  RELATIONS 


Write  today  for  othe 

titles  in   the  series 

and  details  concerninf 

a  preview. 

G„ii/,,l  FILM  MiiiiUf 


PICTURE.'; 


6108    Santa    Monica    Boulev 
Hollyw(    ,d    38,    Colifornic 
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Busi.N'Ess  Screen  Maga 


NOW-IMMEDIATE  DELIVERY  on  ACMADE 


NEW  FROM  ACMADE 

ACMADE  TUNGSTEN 
PRECISION  SPLICER 

This  moderately  priced  splicer  Incorporates 
new  precision  features  which  insure  absolute 
accuracy  and  safety  in  splicing.  Three  models 
are  available:  Model  16-16mm.,  Model  35- 
35mm..  Model  35-16  combination  35mm.  and 
16mm. 


r'v" 


1.  The  combination  35mm,- 
16mm.  Model  features  retract- 
table  35mm.  and  16mm.  pins. 
This  permits  center  placement 
of  the  16mm.  pins  for  A  and  B 
roll  splicing. 


t  (I 


^ 

4  Soe:  0  ,  ^-'  .  ■  .d  right- 
hand  presiLrt  biL-^k  permits 
easy  and  accurate  t)ach-scrap- 
ing  on  all  models. 


v^'-*'  T/---: 


2.  Stainless  steel  blocks  are  precision  fitted  with 
Tungsten-Carbide  inserts  for  cutting.  Cutting  edges 
will  remain  sharp  and  last  forever. 

3.  Attached  scraper  adjustable  for  depth  —  fitting 
jig  incorporated  on  splicer  base. 


5.  Tempered  steel  springs  pro 
vide  perfect  pressure,  posi- 
tioning film  firmly  during 
scrapingandsplicingprocesses. 

6.  Thermostatically  controlled 
heater  maintains  constant 
100    temperature. 


Model  16  ' 
Model  35 


$299 
$299 


Model  35-16  -  $399 


FLORMAN  &  BABB,  Inc. 

Proudly   Announce 
the  Appointment  of 

GORDON  ENTERPRISES 

5362  N.  Cahuenga,  N.  Hollywood,  Col. 
OS   Exclusive  Western   Distributor 

BEHREND  CINE  CORP. 

161    E,  Grand  Ave.,   Chicago   M 

OS   Exclusive 

Mid-Western   Distributor 

These  oulslonding  dealers  will  carry 
the  complete  Acmode  line  for  demon- 
stration ond  are  fully  equipped  to  sup- 
ply complete  maintenance  and  service. 


ACMADE  MARK  II 

EDITING  TABLE 

Makes  Editing   Easy! 


i'fT^TXl^ 


I I 


^2975 


f.o.b.  New  York 


Operation  of  this  simple,  efficient  editing 
machine  can  be  mastered  in  minutes.  Con- 
tinuous (non-intermittent)  movement  pro- 
vides absolute  protection  for  your  film.  In- 
stant controls  and  declutching  allows  up  to 
50%  greater  speed  for  pic  &  sound  editing. 
All  combinations  of  16mm  and,  or  35mm 
channels,  plus  magnetic  and  optical  sound 
available. 

WRITE   FOR   DETAILED    BROCHURE 


Acmade  Foot-Operated  Splicer  with  Tungsten  Tipped  Blades 


ombination 

1  6mm-35mm 
Model   ;  .. 

^1495 


This  splicer  is  constructed,  as  is  usual 
wrth  ACMADE  products,  of  the  finest  mate 
rials  and  workmanship.  All  castings  are  of 
the  best  quality  and  the  top  body  and 
cutter  arms  are  seasoned  to  prevent  dis- 
tortion after  machining.  The  machining  is 
carried  out  to  limits  of±  .0005"  in  order 
that  the  cutter  blades  shall  close  in  a  dead 
parallel  manner.  The  cutter  blades  are 
made  from  stainless  steel  with  Tungsten 
Carbide  inserts,  and  afterwards  ground 
lapped  and  polished  to  a  limit  of  ^  .0002" 
thickness  and  the  cutting  edges  relieved  by 
1   .  The  Tungsten  Carbide  inserts  will  have 


indefinite  life  and  will  not  require  sharp- 
ening as  with  other  types.  A  heater  unit 
is  installed  in  the  top  body  of  the  machine. 
The  top  light  in  a  well  glass  fitting  is  at- 
tached to  the  body  of  the  machine  and  also 
an  inspection  light  in  the  waste  bin  to- 
gether with  cement  bottle  and  brush.  A 
scraper  block  is  supplied  and  also  a 
scraper  block  setting  jib  and  support  shelf 
rubber-covered.  The  whole  machine  is  fin- 
ished in  first  quality  grey  hammer  and  all 
metal  parts  other  than  cutter  blades  are 
hard  flash  chromed. 


Serving  the 
World's  Finest 
Film  Makers 


FLORMAN  &  BABB,  Inc. 


68  W.  45th  St.,  New  York  36,  N.  Y.  MUrray  Hill  2-2928 
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???????????????' 
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Motivation? 

Impocfr^ 

SOLIDLY! 


ESPECIALLY  x\  hen 

your  films  are  made 
imaginati\ely. 
creatively  and 
professionally 
by 


CROCKETT 

PRODUCTIONS 

6063  SUNSET  BOULEVARD 

HOLLYWOOD  28,  CALIFORNIA 

Hollywood  4-3183 


Ask    for   our    list 
of   preview   films 


43  Compete  for  Visual  Presentation  Awards 

\\  iiiii<'r>  Id  He  Announced  al  IVinlli  Annual  "Day  of  Visuals" 

TITLES.  Sponsors  and  Producers  of  forty-lhrcc  nicuinn  pictures, 
slidefilnis.  Vu-Graphs  ;ind  other  visual  p.esentatum  media  which 
ha\c  been  named  as  "finalists'"  to  compete  in  the  Ninth  Annual  Awards 
Competition  of  the  National  Visual  Presentation  Association  have  been 
announced. 

Five  of  the  si.\  award  classifications  were  completed  during  the 
week  of  May  14-21  with  all  except  "Sponsored  Educational"  media  list- 
ed below.  The  announcement  was  made  in  New  York  by  Seymour 
Robbins  (Manhattan  Color  Laboratory).  Chairman  of  the  Awards 
Competition.  Winners  will  be  disclosed  at  the  Ninth  Day  of  Visuals 
on  June  4  and  5  in  New  York.  In  the  listings,  all  "finalist"  titles  are 
followed  by  names  of  sponsoring  organizations  and  by  the  names  of 
producing  companies: 

.VI  O  T  I  ON       PICTURES  National     Affairs,     produced     by 


FILMSTRIPS.  SLIDt  s 
VU-GRAPH  PRESENTA  I  iu! 


Class  1:  Industrial  Sales 
and  Sales  Promotion 

Color  Collage,  Eastman  Kodak  Co.; 
filmed  by  \'isiialscope.  Inc. 

Change,  Courage  &  Progress,  pro- 
duced, di.stributed  b\-  News  Front. 

Faces  and  Fortiuies,  Kimberly-Clark; 
produced  b\'  C.oldsholl  Associates. 

The  Nature  of  Things,  Farm  Journal; 
produced  by  Elektra  Studios. 

The  Packaging  System,  Container 
Corp.;  produced  by  Design  La- 
boratory. 

Remington  II,  Remington  Rand  In- 
ternational,   produced    by    N'ision 

Associates. 

o  o  o 

class  2:  Consumer  Sales 
and  Sales  Promotion  Films 

Jamaica,  No  Place  Like  Home, 
Jamaica  Tourist  Board;  produced 

b\    Sound  Magic  Productions. 

Little  Girl.  Culf  Oil  Co.;  produced 
b\'   MFO  Productions. 

Since  Life  Began.  Life  Magazine, 
produced   b\    Wilding.   Inc. 

^\■hen  It's  Cold  As  .  .  .,  Union  Car- 
bide Corp.;   produced  b\"  \'isual- 

scope.  Inc. 

Class  3:  General  Public  Ser\ice 

The    Question    Tree,    IB.M    Corp.; 

produced    by    Henr\"    Strauss    & 
ConipauN". 
Creation    of    New    M'ealth,    Vawata 

b'ou    6:    Steel    C'o.;    produced    b>' 
I\\anami     Pi'ocluctions    (Japan)    and 
Allegro  Productions  (New  York). 
Just  Plug  It  In,  Electric  Council  of 

New   England;   produced  by   Bay 
State  Film  Productions. 
Marble    Today    &    Tomorrow,    \ci- 

niont  .Marlile  Compau)';  produced 
by   iia\'   State   Film  Productions   . 
Sealed     in    Glass,    (ilass    Container 

Mils,   Institute;  produced  by  Cul- 
leu  .Associates. 
Take  Time  for  Your  Teeth,  .Aniericau 

Dental  .\ssn.  antl  Johnson  6c  John- 
son; produced  1)\  .Vudio  Productions, 
Inc. 

o  «  « 

Class  4:  Sponsored  Educational 

(Finalists  not  asailable  at  presstime) 

Class  5:  Eniplo>ee  Helations  Films 
Cash  on  the  Barrel  Head.  Bureau  of 


IBM  Means  People,  IBM  World 
Trade    Cxirp.;    produced   b\'    Film 

Enterprises. 

Men  Who  Build  Balers,  produced 
and  distributed  b\-   New  Holland 

.Machine  Co. 

e  o  o 

Class  6:  Employee  Training  Films 

Anatomy  of  an  .Accident,  American 
Telephone  6c  Telegraph  Co.;  pro- 
duced b\'  Jerry   Fairbanks,  Produc- 
tions. 

Beer  Under  Glass,   Glass   Container 
.Mfrs.  Institute;  produced  by  Hart- 
le\'  Productions. 

History's  Brew,  .Ma.\well  House  Cof- 
fee; produced  bv  Fanner  6c  San- 
d:ik. 

Profits  in  the  Bag,  International  Pa- 
lmer   C-o.;     produced    by    Elektra 
Studios. 

The  World  Outdoors,  C^irl  Scouts  of 
the    USA;    produced    b>'    X'ision 
Associates. 


Class  I:  Industrial   S.i!,  ^ 

Achievers  Sales,  AC.  Spark  1 

duced  b\  Close  6c  Patci 
Expansion  for  the  Sixties: 

and  distributed  In  CHS  I 
A    Few    Will    Do,    Gener  i 

Co.;   produced  b\'  Mull' 
&c  Herrick. 
Nabisco     Sales     &     Mercli  m 

Campaign,  National  Bi^ 
produced  b\  The  Chartm.i' 
1301  ADF,  IBM  Corp.;  pr 

Daneck  Productions. 

o  a  « 

Class  2:  Consumer  S.ikv 

Centrex,     .American     TeUj  ' 

Telegraph      C'o.;      proti 
Daneck  Productions. 
Learn    to    Bowl,    Brunswii 

produced    b\'    Sales    C'm 
tions.  Inc. 
New  Power  for  Numerical  (J 

IBM    Corp.;    produced    ! 
ing  Films.  Inc. 
Remington  Rand  Intematiun  i! 

ington  Rand:  produced  !> 
Productions. 
The   Secret   in   the    Bottle      ' 

C'orning  Fiberglas.  prm' 
Muller.  Jordan  6c  Herrick 

o  o  e 

Class  3:  General  Pubhc  s.  i 

How  to  Select  a  Tent,  pp 

distributed  b\  The  Bo>  ^ 
.America. 

o  e  e 

Class  5:  Employee  Rekilin 

InterA'iew,  IBM  Corp.,  pi-n 
Muller.  Jordan  6c  Herri<. - 

Thirty  Birds  on  a  Sumnu 
.Metropolitan   Life  Insui 


/4<§{i)^< 
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iduced  b\   Miiller,  Jordan  &  Her- 

Class   6:    Employee  Training 

(tting  Work  Done  Through  Com- 
■nittees,  produced  &  distributed 
]|Camp  Fire  Girls. 
Ce  Last  of  the  Small  Time  Spend- 
^rs,  produced  ^  distributed  b\' 
I  tropolitau  Lite  Insurauce  Co. 
le  Magic  Moment,  J.  C.  Penney 
Co..  pioduced  b\'  Muller.  Jordan 
iHerrick. 

I)specting      by       Phone.      Renault 
^  r)orp.;  produced  b\'  Gotham  Film 
)ductions. 

|e  Race  for  Space,  Pepsi-Cola;  pro- 

luced  b>    Graphic  X'arieties,  Inc. 

liderstanding  Explorers,  Bo\  Scouts 

if  .\nierica  (producer  6c  distribu- 

t  I. 

*  *         * 

Iild  Flaherty  Film  Seminar 
jne  18-28,  at  >liiinesota 

-  International     Film     Seminars, 

Jt..    have     announced    the     8th 

Riherty  Film  Seminar  to  be  held 

jjne  18  through  28th  at  the  Uni- 

\l-sit\'  of  Minnesota.  Minneapolis. 

The   conference   will   bring   to- 

gher  film  makers,  film  students 

ijd  scholars  and  interested  non- 

pfessionals  for  ten  days  of  in- 

t^sive  study  and  discussion.  Pro- 

tjnent  film  makers  as  well  as  pro- 

nsing  new  talent  will  have  an  op- 

Brtunity  to  present  their  motion 

f.'tures  for  discussion. 

The  seminar  aims  to  emphasize 

well  as  advocate  the  recognition 

d  study  of  film  as  an  academic 

(;cipline.  A  scheduled  session  will 

1  devoted  to  students"  films  of  ex- 

1   ■  ■  ■ 

tptional  mterest  and  merit  pro- 
ceed in  college  motion  picture 
ilpartments. 

[Complete  information  and  re- 
fitration  forms  may  be  obtained 
I  writing  to:  The  8th  Flaherty 
llm  Seminar.  Center  for  Contin- 
ijtion  Study,  University  of  Minne- 

ia,  Minneapolis  14.  Minn.       ig" 

*  *        * 

.jtlA  Announces  a  Conference 
<|i  Profjrammefl  Instruction 

1  Continuing  its  probes  into  the 
Hd  of  programmed  instruction. 
k  potentials  of  teaching  ma- 
rines, etc..  the  American  Man- 
cement  Association  has  sched- 
i';d  another  special  conference 
<jd  exhibit  titled  "Programmed 
itruction."  for  August  27,  28 
ad  29  at  the  Hotel  Astor  in  New 
Vk  City. 

The  Conference  outline  contains 
t:se  provocative  sessions:  "Facts 
s,d  Fallacies  About  Programmed 
Iptruction  in  Industry."  "How  to 
fcasure  the  Success  of  Pro- 
fimmed  Instruction,"  and  "Pack- 
:sd  Programs.  What  Is  Available? 
\hat  Is  Practical?"  An  exhibit  of 
rachines,  tools  will  be  held.         O" 


What  is  the  secret  oF  matchless  film  processing?  There  are 
two.  It  takes  talented  men  deep  in  experience.  It  also  takes 
modern  methods  and  equipment.  CFI  offers  a  potent  mi.x  of 
both  —  and  has  since  before  Rudolph  Valentino  and  Agnes 
Ayres  starred  in  The  Sheik.  We  concentrate  our  minds  on 
film  processing  so  you  can  concentrate  yours  on  film  making! 
For  perfection  in  film  processing:  specify  CFI! 


CONSOLIDATED  FILM  INDUSTRIES 

959  SEWARD  STREET.  HOLLYWOOD  38.  CALIFORNrA 

Hollywood  2-0881  Hollywood  9  1441 
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ATLAS 

FILM 

CORPORATION 


Pictures  and  People  in  the  Month's  News 


Let  Atlas'  creativity 

and  years  of 
resultful  experience 
provide  you  with  the 
most  effective  .  .  . 
MOTION   PICTURES 
I  SLIDEFILMS 

TV    COMMERCIALS 
BUSINESS    SHOWS 

I         AND  TRAINING 
PROGRAMS  FOR 
PROFIT 

ATLAS 

FILM 

CORPORATION 

ESTABLISHED    1913 

1111   South   Boulevard 

Oak   Park,   Illinois 

Chicago  Phone: 

Austin    78620 

• 

AND   OFFICES    IN: 

CINCINNATI    (11):    2801    Cy- 
clorama   Drive. 

DETROIT:   Box   36.    Bloomfield 

Hills    (Birmingham.    Mich.) 

HOLLYWOOD  (28):   6331    Hoi 
lywood    Boulevard, 

WASHINGTON,    D.C.:    408 

Rucker  Place.  Alexandria.  Va. 


I 


Xerox  Theater  at  Seaille  Fair 
Features  a  Multi-Screen  Show 

Final  stop  for  visitors  touring 
the  automated  "Library  of  the 
Future"  display  offered  by  the 
American  Library  Association  at 
the  Seattle  World's  Fair  is  the 
Xerox  Theater.  Show-stopper  at 
that  vantage  point  is  a  10-minute 
motion  picture  presentation,  utili- 
zing six  screens,  summarizing  the 
history  of  man's  visual  communi- 
cation since  prehistoric  days.  The 
show  is  presented  by  the  Xerox 
Corporation  and  was  produced  by 
N'isualscope.  Inc..  New  York, 
under  the  direction  of  Bob  Taylor. 
But  it's  more  than  just  a  multi- 
ple-screen movie  that  is  holding 
throngs  of  visitors  at  Seattle!  The 
Xerox  Theater  features  a  battery 
tif  six  synchronized  projectors  and 
a  high-fidelity  transistorized  sound 
system  developed  and  manufac- 
tured for  .Xerox  and  Visualscope 


Ed  Busch  is  pictured  *!  _  ire- 
salesman  equipment  used  at  Seattle. 

by  Busch  Film  &  Equipment  Com- 
pany of  Saginaw.  Michigan. 

Features  of  the  projection  setup 
include  a  mechanical  interlock 
developed  by  Busch  to  hold  the  six 
projectors  in  perfect  synchroniza- 
tion during  the  show;  each  of  the 
six  projection  units  contains  one 
of  the  Busch  patented  continous 
film  cartridges,  designed  to  handle 
its  film  content  during  its  entire 
life  without  rewind  or  rethreading. 

A  special  sound  sensitive  ampli- 
fier device  was  developed  by  the 
same  company  for  automatic  shut- 
off  of  all  projectors  at  'he  end  of 
each  showing.  Six  pictuies  are  pro- 
jected simultaneously  .  .  .  three  on 
one  wall  of  the  circular  theater  and 
three  on  the  opposite  wall  but  only 
one  projector  is  used  to  reproduce 
sound  for  all  six  screens.  Six  12" 
speakers  are  built  into  the  theater 
ceiling,  one  above  each  screen. 

Other  Seattle  exhibits  featuring 
Busch  Cinesalesman  projectors  in- 
clude: Standard  Oil  of  California. 


C  &  H  Sugar  Co.,  Ford  Motor  Co.. 
and  the  Washington  State  Apple 
Growers  Assn.  gj' 

*       «        « 
Coliseum  Pavilion  ul  Seattle 
Uses  .Speeial  Kaike  Proje<-lors 

'■'  The  four-million-dollar  Coli- 
seum pavillion  at  Seattle's  World's 
Fair  has  been  specially  outfitted 
with  audio-visual  equipment  by  the 
Ralke  Company.  Los  Angeles. 

Ralke  has  installed  Repeater 
16mm  Eastman  Kodak  loop  pro- 
jection equipment  in  the  exhibit 
which  features  Man's  Environment 
in  the   Next  Century. 

In  the  past  Ralke  Company 
has  installed  specialized  equipment 
for  Disneyland,  and  at  the  U.  S. 
exhibit  in  the  Brussels  World 
Fair.  5J' 

Don  Hershey  Elected  President 
of  the  Screen  Directors  Guild 

>r  Don  Hershey  has  been  elected 
President  of  the  Screen  Directors 
International  Guild  at  the  annual 
election  meeting  in  New  York 
City  on  May  2.  Mr.  Hershey  suc- 
ceeds \\  illard  Van  Dyke,  who 
served  SDIG  for  two  one-year 
terms. 

Other  officers  elected  were: 
Jack  Glenn.  1st  Vice  President: 
Joseph  Lerner.  2nd  Vice  President; 
Howard  T.  Magwood.  Secretary; 
and  Robert  J.  Kingsley.  Treasurer. 
In  addition  to  these  officers,  the 
following  were  chosen  to  serve  on 
the  E.xecutive  Board:  Robert 
Braverman.  Shirley  Clarke,  Char- 
les S.  Dubin,  Herman  J.  Engel. 
Leo  H  u  r  w  i  t  z.  Lewis  Jacobs, 
Geoige  Jacobson,  Robert  K. 
Sharpe.  Willard  Van  Dyke,  Albert 
Wasserman,  Nicholas  Webster 
and,  as  Alternates,  Robert  And- 
erson, William  Buckley.  Peter  H. 
Cooper.  Les  Gladman  and  Char- 
les H.  Green. 

Elected  as  Auditing  Committee 
members  were:  Marc  S.  Asch, 
John  G.  T.  Gilmour,  Bert  Law- 
rence. 

Shirley  Clarke  is  the  first  wom- 
an to  become  a  member  of  the 
Executive  Board. 

George  L.  George  continues  as 
Executive  Secretary.  Robert  Ed- 
monds as  his  assistant  and  Busi- 
ness Representative,  and  Erwin 
Feldman  as  General  Counsel. 

The  Guild  represents  more  than 
500  motion  picture,  tape  and  tele- 
vision directors  in  the  New  York 
area  and  other  parts  of  the  coun- 
try, as  well  as  directors  in  Canada. 
Latin  America  and  Europe.        ^ 


General  Film  Lah  Comiilrii 
Key  .Move  in  Expansion 

■«■  The   key   move    in   a 
million-dollar    expansion 
Hollywood  plant  of  Gen^ 
Laboratories  has  been  cu;.;;.  . 
with  the  opening  of  a  new    i 
which     houses     thirteen     cu  r 
rooms  and  a  new  reception  are 

A   fifth    projection    roon^ 
construction  and  orders  pi 
nearly   SUO.OOO  worth    ■ 
printing  equipment  for  ad 
production    rooms   to   be    ■<]-• 
shortly. 

William  E.  Gephart,  p 
of  General  Film  stated,  "( 
to  some  beliefs,  the  use- 
is  increasing,  especially  in 
cational  and  industrial  fid 
current  expansion  is  based 
need  for  greater  total  pr* 
in  both  black-and-white  .n 
film. 

"The   new    types  of  equipi 
we    are    installing   will   en.ihl. 
to    maintain   uniform    quality 
higher     processing     speeds, 
speed  is  a  necessity  in  the  mo  .u- 

picture  business."  t 

*        *        * 

Show  Philadelphia  Renenain 
"Form,  Design  and  the  Lit; 

ir    A    documentary    film    ded 
ing   Philadelphia's    succe^  ' 
of  a  comprehensive  urban 
program  in  renewal  of  ii- 
town  area  has  been  prodn^^ 
Reynolds  Metals  Company 

Form.  Design  and  the  Cii\. 
produced  in  association  with  I 
.'\merican    Institute   of  Archi. 
and  offers  basic  guideline^    ' 
a  city  can  succeed  in  the     . 
dous  task  of  renew  ing  its   . 
area  and  achieving  high  si.iik 
of  urban  design. 

Of  special  interest  is  a  sequin 
showing  how  modern  Rome 
developed  over  the  centuries  in- 
der  a  central  design  theme  en  ed 
bv  Pope  Sixtus  \'  during  the  pi  od 
1585-1590.     Old   paiiilingv    js- 
trate  the  ancient  city  and  its  iid- 
ual  rebuilding,  while  recent  nv  'W 
pictures  dramatically  high!  _ 
results  achieved  through  F  ,  . 
tus'  design  theme. 

The  57-minute  color  li' 
produced  by  the  De  Fren^ 
pany.  Philadelphia,  in  a--- 
with   Film  Counselors.   In^ 
York.    It  will  be  used  by  tlic  ' 
in  urban  design  seminars  thrc  :t 
out  the  country  and  will  be  ;  Ji' 
able  for  local  showings  from  cj 
.AIA  chapters.  t. 


i 


The  Seattle  Fair  in  Picturt 

->  A  portfolio  of  audio-\W 
exhibits  in  action  at  the  &»» 
Fair  will  appear  in  July.  » 
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The  U.  S.  Committee  on  Inter- 

Jnational  Non-Theatrical  Events 

(NE )     has    selected    some    ?9 

ond    motion    pictures    for    sub- 

l^ion  to  film   festivals  through- 

ii  ihc  world  in  the  months  ahead. 

I     Committee,    which    includes 

LIS    in    factual    film    activities 

iiiULihout  the  country,  is  headed 

IV John   Flory,    Eastman    Kodak 

'iiipany. 

iiks  of  nearly  all  the  film  selec- 

-     joing    to    such    traditional 

l^     as     the     Edinburgh     and 

iic^    Festivals,    the    Vancouver 

\,i\.il   and  others,  are  listed  in 

itiinmg    columns.    The    list    in- 

liles  many  of  the  nation's  out- 

l^ding  pictures  of  the  past  year. 

lyness  and  trade  group  sponsors 

oiunt  for  22  of  these  titles. 

lilms  of  Health,  Youth  Groups 

'roniinent   among   other   spon- 

0   are  health,  welfare,   religious 


1962  CINE  SELECTIONS  FOR  INTERNATIONAL  FESTIVALS 


rt  youth  organizations,  such  as 
1  American  Heart  Association, 
1  American  Academy  of  Pediat- 
ii  the  Boy  Scouts  of  America, 
l;ldasah.  the  National  Tubercu- 
) .  Association,  the  National 
iimittee  for  Careers  in  Medical 
tihnology,  and  the  Girl  Scouts  of 
kierica. 

he  telephone  industry  was 
/(-represented  with  two  pictures 
ni  AT&T  and  the  film  of  the 
J  5.  Independent  Telephone  As- 
Cjation;  other  business  sponsors 
nlude  the  American  Oil  Com- 
W.  American  Machine  &  Foun- 
Itj  Co..  General  Electric.  Inter- 
zonal Business  Machines.  Gen- 
T  Motors,  and  Remington  Rand 
tfrnational.  Seven  of  the  films 
v|  show  to  professional  medical 
!i|aps  and  health  film  audiences  at 
iF|:ial  events  for  that  category 
itpng  the  festivals  abroad. 
\ading  Studios  Are  Represented 

I'wo  television  documentaries 
j1  the  National  Broadcasting 
"npany,  Laughrer  U.S.A.  and 
r'  Real  West,  were  among  the 
ills  selected.  Prominent  among 
Jiducers  of  festival  films  were 
ith  companies  as  Audio,  Elektra, 
le-y  Fairbanks,  MPO.  Parthenon, 

IdNTINUED       on       NEXT       PAGE) 


TITLE 


PRODUCER 


SPONSOR  OR  OWNER 


.•\iiatoni\    of  an  .-Occident 

Jerr\    Fairbanks  Prods,  of  Calif. 

American  Tel.  6c  Tel.  Company 

The  Birth  of  a  Painting 

Russel  H.  Ford 

RF  TV  Productions 

Bo\-  to  Man 

Churchill-Wexler  Film   Prods. 

Churchill   Films 

Carl  Sandburg  at  Gettysburg 

Fred  W.   Friendly 

CBS  News 

Catalysis 

Sutherland  Educationals,   Inc. 

Same 

Cerebral  \'ascular  Disease: 
The  Challenge  of  Diagnosis 

Churchill-We.xler   Film   Prods. 

American  Heart  Association 

Cytology  —  Part  U 

Churchill-Wexler   Film  Prods. 

National   Comm.    for   Careers 
in  Medical  Technology 

The  Diagnosis  of  \'iral  Menin- 
gitis: What  the  Practitioner 
Will    Know.    Think    and    Do 

David  S.  Ruhe,  M.D. 

The  National  Foundation 

The  D\namics  of  .\nimal  Agriculture 

Star  Information   Films 

Charles  Pfizer  &  Co. 

The   Far   Sound 

John  Sutherland  Productions 

American  Tel.  &  Tel.  Company 

Fifty   .Miracle   Minutes  — 
Operation    Moving   Day 

Mina  Brownstone 

Haddasah,  The  Women's  Zionist 
Organization  of  America,  Inc. 

Fishing   Fun   In   Ireland 

MPO  Productions,  Inc. 

Pan  American  World  Airways 

Football  As  It  Is  Played  Today 

Dept.  of  Photograph)-, 
Ohio  State  L'niversitv 

Same 

Genesis 

Elektra    Studios,    Inc. 

Same 

Hands  of  Industry 

GE  Motion  Picture  Unit 

General   Electric   Company 

Heritage:   Edward   Steichen 

Matt  \'on  Brauchitsch 

National  Educational  TV  & 
Radio   Center 

High  School  Ban-i  Day 

Aubert  Lavastida 

A\'  Education  Center,  University 
of  Michigan 

Holiday  for  Bands 

Parthenon  Pictures 

American   Oil   Company 

Ideas  Take  Shape 

Donald  G.  Lockhart 

Bav   Shore  Public   Schools 

The  Independent 

Parthenon   Pictures 

U.  S.  Independent  Telephone  Assn. 

Jamaica  —  No  Place  Like  Home 

Sound   Magic   Productions 

Jamaica  Tourist  Board 

Jubilee  Jamboree 

Boy   Scouts   of  America 

Same 

Katie's  Lot 

Edw-ara  Schreiber 

Thalia  Films,   Inc. 

La  Gallinta  Roja 

Film  Associates  of  Calif. 

Same 

Laughter    USA 

Donald    B.    H\att 

National  Broadcasting  Company 

Let's  Build  a  House 

Churchill-Wexler   Film   Prods. 

Churchill   Films 

Life   in  Your  Hands 

X'isual   Protects   Limited 

Smith,  Kline  &  French  Labs. 

Liquid  Jazz 

Joseph  Kramer 

Same 

Long  Beach  —  America's  Most 
Modern  Port 

Jack   Brady  Productions 

Port  of  Long  Beach,  Calif, 

The  Magic  Hands  of  AMF 

Farrell  &  Gage  Films,  Inc. 

American  Machine  &  Foundry  Co. 

Maiz 

Dorothy    Cinqueman 

Roger   Sandall   &   Miss 

The  Man  W'ho  Has  Everything 

William   Deneen 

The  Franciscan  Friars 

Mark 

Washington  Video  Prods. 

Same 

Meat   on   the   Move 

MPO   Productions,   Inc. 

Swift  and  Company 

Merry-Go-Round 

Henry   Strauss   &   Co.,   Inc. 

National   Tuberculosis  Assn. 

Motion   Picture 

Frank  Paine 

Same 

Nursery  Sepsis 

Churchill-Wexler  Film   Prods. 

American  Academy  of  Pediatrics 

Orange  and  Blue 

Peter  Chermayeff 

Same 

Postscript  to  Empire  — 
Britain  in  Transition 

Intertel 

National  Educational  TV 

A  Publisher  Is  Known  by 
the  Company  He  Keeps 

Louis  de  Rochemont 

Alfred  P.  Knopf 

Puerto   Rico:   The   Peaceful 
Revolution 

Isaac  Kleinerman 

CBS   News,   New  York 

The    Purple    Turtle 

ACI  Productions 

American    Crayon    Company 

The  Question  Tree 

Henr\'  Strauss  &  Company,  Inc. 

International  Business  Machines 

Reaching  for  the  Stars 

Holland-Wegman  Productions 

Coming  Glass  Works 

The  Real  West 


Donald   B.   Hyatt 


National  Broadcasting  Company 
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FILM  AND  WORLD  TRADI' 


Sponsor:  Volkswagen  of  America.  Inc. 

Title:  A  Time  Like  This.  27  min.  color,  pro- 
duced  by   Marathon   International   Produc- 
tions. Inc. 

i-r  There  are  few  traders  in  the  worlds  eco- 
nomy with  more  conspicuous  success  than 
Volkswagen.  Of  course,  the  car  is  sound  and 
built  well  enough  to  be  almost  unique,  but 
Volkswagen  is  more  than  a  maker  of  good 
automobiles,  it  is  a  living  example  of  the  real 
benefits  of  free  world  trade  to  buyer  and  seller 
alike. 

Volkswagen  expounds  its  philosophy  of  in- 
ternational marketing  with  motion  pictures  — 
most  notably,  recently,  with  Five  Miles  West, 
which  related  the  company's  home  town.  Wolfs- 
burg.  Germany,  to  its  world-wide  trading  part- 
ners. 

The  film  also  drew  the  comparison  of  Volks- 
wagen's and  Wolfsburg's  activities  with  those 
just  down  the  road  on  the  other  side  of  the 
iron  curtain.  Five  Miles  West  has  been  one  of 


the  most  popular  sponsored  motion  pictures 
ever  made  —  with  almost  20.000  group  show- 
ings and  over  900  telecasts  to  date. 

\\'orld\\ide  Showings  in  Eight  Languages 

Topping  such  a  whopping  success  is  a  diffi- 
cult proposition  but  Volkswagen  may  have 
done  it  with  a  new  film  for  1962  called  A 
Time  Like  This.  This  picture  —  made  by 
Marathon  International  Productions  (as  was 
Five  Miles  West)  is  sponsored  by  Volks- 
wagen of  America,  Inc.  —  distributor  of  the 
car  in  this  country  —  but  the  film  will  be  used 
all  over  the  world  in  eight  different  language 
versions. 

A  Time  Like  This  is  a  handsome  pictorial 
treatment  of  the  opportunites  for  man  in  free 
trade.  It  says  that  "Once  men  begin  to  create, 
they  must  exchange.  Men  must  move  because 
goods  must  move,  and  then,  through  the  same 
channels,  ideas  move." 

Shoot  Sequences  on  Four  Continents 

Marathon  producer-director  Konstantin  Kai- 
ser and  photographer  Karl  Malkames  traveled 


The  Screen's  "Universal  Languag 
is  Helping  Companies  Like  Thei 
to    Improve    Relations,    Make    Sa\ 


Metropolis  "down  under"  is  featured   in  Melbourne,  Australia,  sequence  from  new  Volkswagen  fjiri. 

Home  Is  Wherever  a  Volkswagen  Can  Travel 


.4n  Enlerprising  Trader,  Volks  Expounds   New  Opportunities  in  "A  Time  Like  This"       ^^v 


On   location   in  Africa   for  a   sequence   in   V 
wogen  film  are  Karl  Malkames  and  Vince  G 


ist; 


to  Ireland.  Brazil.  South  Africa  and  .Aust 
for  major  sections  of  the  film.  It  is  const; 
exciting,  with  much  movement,  and  many 
pie  doing  things. 

What  this  picture  says  is  that  traders 
Volks  are  a  natural  part  of  all  these  envi 
ments.  It  seems  to  liken  the  idea  of  the 
versality  of  the  little  beetle-shaped  car  with 
most  basic  elements  of  trade  —  such  as 
tions  of  cattle  in  Ireland,  horses  in  Brazi 
wool  in  Australia. 

Distribution  in  U.S.  Via  Modem 

A  Time  Like  This  was  written  by  Rei 
Frank,  edited  by  James  WooUey.  with  pro 
tion  supervision  by  Kenneth  Baldwin.  It 
be  distributed  by  the  nationwide  exchange 
Modern  Talkinj:  Picture  Ser\ice.  Inc. 


CINE  SELECTIONS 

(CONTINUED       FROM       PAGE       31) 

Owen  Murphy.  Farrell  &  Gage. 
Henry  Strauss.  John  Sutherland, 
Marathon  International  and  Vision 
Associates.  9" 


TITLE 

Remington  Eleven 


PRODUCER 

\'ision    .Associates,    Inc. 


SPONSOR  OR  OW'NER 

Remington  Rand  International 


Resection    of    Aneur\sms    of 
Renal  .Arter\  and  Branches 
With  Renal  Preservation 

Gene   Davis   and  Texas 
Industrial   Film  Company 

George  D.  .Morris,  Jr.,  .M.D. 

The  Science  of  Fire 

MPO   Productions,    Inc. 

National  Bd.  of  Fire  Under\\Til 

Si.vteen  MM  Report 

Michigan  State  Universitv' 

Same 

Sterilization  Procedures 
for  the  Medical  Office 

W>eth   Film   Unit 

Wyeth  Laboratories 

Sunda\-  on  the  River 

Gordon  Rav  Hitchens 

Same 

Timberline 

Homer  Groening 

Timberline  Lodge.  Portland,  (M 

A  Time  Like  This 

'     ••Marathon    Int'l.    Prods..    Inc. 

Volkswagen   of  America,   Inc. 

Waterscape 

Richard  Forstmann 

Same 

Whaler  Out  of  New  Bedford 

Francis  Thompson,  Inc. 

New  Bedford  Whaling  Musevi 

Wheat  —  Food  for  the  World 

Audio  Productions,  Inc. 

U.S.   Dept.   of  .Agriculture   & 
.Millers  National  Federation 

Where    .Mileage    Begins 

Audio  Productions,   Inc. 

General  .Motors  Conxiration 

Wire  for  Sound 

Owen  -Murphy  Productions,  Inc. 

.American  Tel.  &  Tel.  Compaq 

Woild  Outdoors 


\'ision  Associates,  Inc. 


Girl  Scouts  of  America. 


f 


Business  Screen  M^oxz 


JHERENTL^    A   GLOBAL   ENTERPRISE   eiTlbia- 

cing  92  countries  and  298  sales  locations, 
employing  approximately  40.000  persons, 
lost  exclusively  nationals  of  the  countries  in 
!ch  they  work,  is  faced  with  an  unusual  task 
employee  relations  and  orientation, 
ro  relate  each  individual  to  the  total  opera- 
1  of  the  company  and  to  increase  his  indivi- 
il  effectivene_>s.  development  and  contrib- 
)n  has  been  the  primary  interest  of  the 
A  World  Trade  Corporation. 

Overseas  Film  prosram  Began  in  1958 

rhe  company  has  long  recognized  the  effec- 

■  ness  of   motion   pictures   in   telling   a  cor- 

ate  story,  not  only  to  customers  but  also  to 

)loyees.  Beginning  in  I9.'5S  a  film  program 

instituted. 'designed  to  leap  over  language 

-iers  and  to  drive  home  to  employees,  in 

h  the  most  remote  areas  of  the  world  that 

n  of  them  was  playing  a  vital  role  in  achiev- 

:  the    objective    of    the    company.    "World 

jce  Through  World  Trade". 

is  it  developed,  this  program  has  consisted 

me  annual.  27-minute.  b  w  motion  picture 

ng  the  first  three  years  since   1958.  Each 

aal  film  presented  a  cross-section  of  IBM 

-Id   Trade   Corporation's   accomplishments 

I  significant  activities  during  the  preceding 

y  illustrating  a  single  worker's  initiative  as 
f'nefit  to  the  entire  corporation,  by  showing 

II  the  company's  many  plants  and  labora- 
)  :s  are  interrelated,  and  that  they  draw  upon 
M  other,  by  portraying  different  nationalities 
■iking  together  for  the  common  good,  the 
r'  three  films.  Teamwork  for  Tomorrow 
iks  1 .  Pcirliier  in  Progress  ( 1 959)  and  A  De- 
It  of  Promise  (1960)  helped  make  each 
n^Joyee  more  aware  of  the  importance  of  his 
v{  contribution  to  the  overall  success  story 
fhe  IBM  World  Trade  Corporation. 

I  Re-Evaluate  .\ctivil>  During  Past  Year 

aving  completed  this  first  cycle  of  annual 

In  early  in   1961,  the  question  arose  as  to 

liher  the  continued  use  of  motion  pictures 

I  nployee  information  was  desirable,  and  if 

liable  what  new  form  might  be  considered 

rhe  film  program  which  would  not  only  sus- 

thc    level  "of   employee    interest    already 

>.d.  but  also  would  illustrate  more  sub- 

.c,  and  activities  with  which  employees  would 

n^  more   local   identification  within  each  of 

I, fixe   areas   in   which    IBM    World   Trade 

vites. 

iiese  considerations  were  faced  by  J.  M. 
"diolly.  Manager  of  Special  Projects,  IBM 
4d  Trade  Headquarters,  New  York.  One 
t,\T.  Connolly's  major  responsibilities  is  to 
rt'ide  direction,  guidance  and  supervision  for 
Bi  World  Trade  motion  picture  projects. 
Decide  on  a  New  Format  for  Past  Year 
continuing  review  of  the  film  program,  in- 
lung  a  comprehensive  study  of  world-wide 
U(i;nce  reactions,  prompted  IBM  World 
'rsie,  early  in  1961,  to  stand  back  momen- 
ir'/  and  take  stock  of  the  value  of  con- 
ning the  use  of  motion  pictures.  The  deci- 
ioiwas  made  to  continue  the  program.  How- 
ve  it  was  recognized  that  a  new  format  was 
enable. 
in  reaching  this  decision,  Mr.  Connolly 
aid  Bill  Bryant  and  Jim  Handley  of  Film 


Above:  census  enumeration  in  Canada  was  assist- 
ed by  an  IBM  705  at  the  Dominion  Bureau  of  Sta- 
tistics in  Ottawa.  At  left:  Sales  and  System  trainees 
are  pictured  at  one  of  the  special  school  sessions 
held  at  New  Delhi,   India, 


Annual  Films  Unite  IBM's  World  Family 

Showing  to  40,000  Serving  in  92  Lands,  Latest    Films    Emphasize    the    Human    Faelor 


Enterprises,  Inc.,  New  York,  with  whom  he 
had  been  engaged  in  production  of  the  films 
since  their  inauguration. 

A  series  of  discussions  resulted  in  a  program 
consisting  of  an  annual  I5-minute,  color, 
"corporate"  motion  picture  to  embrace  all  of 
World  Trade's  areas  of  operation,  which  would 
be  supported  by  four  separate  1 2 '/i -minute, 
color,  "area"  films,  each  covering  the  specific 
activities  of  World  Trade  in  four  geographical 
areas  of  the  world  —  Europe,  Latin  America. 
Asia  Pacific  and  Canada. 

People,  y!ol  Machines,  Are  Most  Important 

To  inaugurate  the  new  program  in  early 
1961,  it  was  decided  that  a  strong  central 
theme  be  adopted  for  the  "corporate"  film 
to  emphasize  the  company's  awareness  that 
while  the  world  at  large  very  often  thinks  of 
IBM  in  terms  only  of  machines  performing  all 
functions  in  all  fields,  the  reality  is  that  the 
individual  people  of  IBM  are  the  most  impor- 
tant part  of  the  corporation  because  of  their 
creativity,  productivity  and  service.  Without 
the  people  there  would  be  no  machines.  To 
convey  that  premise  was  the  objective  of  the 
"corporate"  film. 

Supporting  the  "corporate"  film,  the  "area" 
films  would  continue  to  feature  highlights  of 
the  company's  operations  in  each  of  the  four 
geographical  areas,  in  terms  of  what  IBM 
World  Trade  people  had  accomplished  in  each 
specific  area. 

.4rea  Films  Round  Out  "Tailored  "  Program 

Distribution  was  planned  for  presentation  of 
the  "corporate"  film  joined  by  its  appropriate 
"area"  film,  thus  tailoring  the  film  program, 
with  a  balanced  emphasis  on  the  company's 


world-wide  operations  with  direct  interrelation 
to  each  area's  achievements  and  activities. 

With  the  new  program  format  defined,  the 
method  of  financing  the  five  different  films 
had  to  be  resolved  equitably  within  World 
Trade.  It  was  decided  by  management  that 
IBM  World  Trade  Corporation  Headquarters 
in  New  York  would  assume  all  production 
costs  of  the  "corporate"  film  which  embraced 
all  areas. 

However,  it  was  decided  that  each  "area 
film  would  be  the  financial  responsibility  of  the 
management  of  each  of  the  areas  concerned. 
Film  Enterprises,  in  consultation  with  Mr. 
Connolly,  therefore  negotiated  separate  con- 
tracts with  final  approval  authority  by  the  IBM 
general  managers  for  each  of  the  four  trading 
areas. 

As  an  accomodation  to  the  producer,  with 
accompanying  internal  IBM  accounting  pro- 
cedures, the  four  production  contracts  with 
IBM  World  Trade  permitted  Film  Enterprises 
to  draw  local  currency  from  the  IBM  com- 
panies in  each  country  in  which  location  costs 
were  to  be  incurred. 

Assign  Location  Work  in  37  Countries 

Final  payment  to  the  producer  was  made  in 
U.S.  dollars  with  all  such  advanced  funds  de- 
ducted in  accordance  with  prevailing  exchange 
rates  for  each  currency  involved.  Upon  agree- 
ment with  IBM  World  Trade  of  the  specifica- 
tions, and  financial  arrangements.  Film  Enter- 
prises undertook  to  establish  working  rela- 
tionships with  reliable  motion  picture  photo- 
graphic units  to  cover  in  excess  of  100  location 
assignment  in  62  cities  in  37  countries  for 
which  production  was  planned.   Several   Film 

Left:  new  concepts  in  development  at  fhe  World 
Trade  laboratory  in  the  Netherlands.  Below:  mag- 
netic  tape    inspector   at  work,   Harrow,    England. 
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Films  Unite  IBM's  Family: 

(CONTINUED      FROM      THE      PRECEDING      PAGE) 

Enterprises  representative.,  traveled  throimhout 
ihe  world  In  supervise  location  photography. 

All  scripts  lor  the  projects  were  written  by 
Film  Enterprises  in  New  York.  Production  was 
undertaken  in  16nini  Ektachrome  with  all  pro- 
cessing to  be  accomplished  in  New^  York. 
Since  photography  took  place  at  various  times 
of  the  year,  and  not  on  a  continuing  or  con- 
seculi\e  schedule,  accurate  planning  and  care- 
ful coordination  with  film  units.  IBM  World 
Trade  and  its  customers  around  the  world  was 
essential. 

Also  necessary  to  the  successful  completion 
of  photography  was  the  establishment  of  pro- 
fessional procedures  for  film  shipment,  customs 
clearances,  processing  and  review  of  all  ele- 
ments for  final  production.  All  editorial  and 
finishing  phases  of  the  five  films  were  com- 
pleted in  New  York  by  Film  Enterprises. 
From  One  to  Seven  Language  Versions 
The  completion  of  the  "corporate"  film, 
IBM  Means  People,  and  the  "area""  films  did 
not  end  the  job.  It  was  necessary  to  produce 
each  of  the  five  films  in  from  one  to  seven 
language  versons.  This  required  English 
script  translation  and  adaptation  to  French. 
German.  Italian.  Spanish.  Portuguese  and 
Japanese,  as  well  as  the  selection  of  narrative 
voices  which  would  be  acceptable  in  the  coun- 
tries concerned. 

For  the  language  program.  Film  Enterprises 
called  upon  John  Gres.  Director.  Round  Hill 
International  Productions,  as  a  language  con- 
sultant, to  provide  the  necessary  language  ser- 
vices to  the  producer  for  the  successful  comple- 
tion of  the  program. 

Hold  Premier  Showings  .\round  the  Globe 
Completion  of  the  productions  for  release  in 
1962  also  entailed  delivery  of  prints,  in  appro- 
priate area  combinations  and  languages  to 
various  cities  and  countries  around  the  globe 
to  meet  scheduled  screening  dates.  Premier 
screenings  were  scheduled  by  IBM  World 
Trade  in  Sydney.  Hong  Kong.  Tokyo.  Acapul-  ; 
CO,  Caracas.  Toronto.  Paris.  Vienna  and  Salis- 
bury, and  Southern  Rhodesia.  I 

"The  IBM  World  Trade  employee  film  pro- 
gram is  a  good  example  of  the  sponsored  mo- 
tion picture  communicating  effectively  to  an  ] 
international  audience.  Evidence  of  the  suc- 
cess of  the  1961  effort  is  that  production  is  now 
under  way  for  a  similar  program  in  1962.        i3' 

Below:    7090    installation    of    Ispra,    Italy    helps 
Eurotom   apply   atomic  energy  for   peaceful   use. 


"ninfllji 


Japan  Rolls  Steel  on  Mills  from  the  U.S.j^ 


Sponsor:   Yawata  Iron  &  Steel  Company 
Title:   Creation  of  New  Wealth.  28' 2    min.. 
color,    produced    by    Iwanami     Productions 
(Japan  )  and  Allegro  Productions  (New  York  I . 

"■"  The  sea  is  boldly  pushed  back  from  the 
land  to  make  room  for  a  giant  new  steel 
plant  in  this  new  film  released  by  its  steel 
manufacturing  sponsor  in  Japan  to  American 
audiences  through  Sterling  Movies  U.S.A. 

A  great  part  of  the  film"s  drama  lies  in  these 
scenes  which  show  how  the  offshore  land 
is  recovered  to  provide  the  foundation  for 
the  largest  blast  furnace   in  the  Orient. 

What  is  unusual  and  impressive  about  the 
film  is  in  its  concentration  on  thousands  of 
skillful,  hard-working  men  working  at  a  rough 
job  for  real  men.  These  guys  in  their  baggy 
pants  are  really  sweating  and  putting  all  out 
to  do  the  job.  It  makes  your  back  ache  just 
to  watch  them. 

This  is  very  different  from  almost  all  new 
.American  films.  We  stress  so  much  our 
shiny  new  machines,  our  levers  and  dials  and 
the  crisp  white-coated  men  who  twist  them. 
While  this  is  all  to  the  good,  it  is  a  thrill 
for  a  change  to  see  men  really  work  as  hard 


as  they  do  in  this  picture  —  and  we  b 
feel  the  triumph  of  a  job  well-done  .is  I 
big  blast  furnace  finally  goes  into  oper;|l 
after  three  hard  years  of  construction  wor 

Animated  scenes  are  used  to  describe  cji 
important  aspects  of  this  giant  construct 
as  well  as  to  show  the  complex  prociM 
used  to  produce   quality   steel. 

For  American  audiences.  Creation  "i  'r 
Wealth  clearly  demonstrates  the  importam 
Japan"s  economic  well-being  to  the  re^ 
the  free  world.  It  also  shows  how  much  lid 
is  a  two-way  street:  many  of  the  ni.icli( 
seen  are  American  —  big  Mesta  rolling  II 
from  Pittsburgh,  and  many  others. 

Creation  of  New  Wealth  has  won  i 
prizes,  and  seems  destined  to  win  many  n' 
Originally  produced  as  an  hour-long  mi 
picture  by  Iwanami  Productions,  one  of  Ja 
largest  industrial  film  firms,  it  features 
photography  and  a  superb  musical  score. 
American  audiences  the  film  was  compi 
re-edited  and  narrated  from  a  new  script 
using  the  Japanese  musical  effects, 
excellent  work  was  done  by  Allegro  Pr< 
tions.  New    York. 


Renault  Salesmen  Learn  About  "Prospecting  by  Phone 


Sponsor:  Renault,  Inc. 

Title:    Prospectinf;    By    Phone,    (SSF)    pro- 
duced by  Gotham  Film  Productions. 

-  Renault,  Inc.,  is  currently  using  this  sound 
slidefilm  to  encourage  dealers"  salesmen  to  de- 
vote part  of  each  day  to  "cold"  prospecting 
by  phone. 

This  "hard  sell '"  technique  might  seem  to 
be  an  adoption  of  .American  methods,  yet, 
the  film.  Prospecting;  By  Phone,  is  based  on 
methods  used  successfully  by  Renault  world- 
wide, not  only  in  France,  but  also  in  South 
.Africa.  Canada,  Australia  and  other  countries. 

The    film    suggests    that    Renault    salesmen 


make  ten  phone  contacts  a  day  and  prik 
hints  on  how   to  catch  and  hold  a  prosj 
interests  in  the  first  ten  seconds  of  thi 

Other  points  of  advice:  the  best  tur| 
call  are  10-12  .A.M.,  1:30-4:30  P.M 
6:30-9:30  P.M.:  talk  with  a  real  smi 
your  face  as  well  as  in  your  voice;  doi 
afraid  to  call  a  businessman  at  his  offi 
be  a  real  eager  beaver;  keep  control  <| 
call  —  don"t  let  the  prospect  off  the  | 
for  a  second. 

Prospecting  By  Phone  is  colorful  am 
mounted.  It  is  part  of  a  series  of  films  R' 
plans  to  make  available  for  dealer  use 
ducer  is  Gotham  Film  Productions,  N,  ^ 
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■X. 


fes  j^ani^M^e  iDmic/i 


Bl 


— Library  of   24   Pu'lures   With   One   Objet-live:   Show   How  the  Other  Half  Lives 


■•^AiiFORNiA  Texas  Oil  Corporation  is  a 
leading  petroleum  company  operating  in 
over  70  countries  of  the  Eastern  Hemi- 
iTe,  Its  business  involves  making  friends 
1  customers  of  over  a  billion  of  the  world's 
;ile.  Caltex  works  at  this  job  by  operating 
ttly  in  accordance  with  local  laws,  customs 
1  practices,  and  by  helping  to  contribute  to 
[economic  development  of  the  countries  in 
K'h  it  serves. 

significant  contribution  to  the  economic 

rlopment  of  Caltex's  host  countries  is  an 

[nsive  series  of  motion  pictures  which  the 

(ipany  and  its  affiliates  have  been  producing 

li  distributing  for  the  past  eight  years. 

.  .  a  Climate  for  Constructive  Progress" 

ccording  to  William  F.  Bramdstedt,  Chair- 

li    of  the   Board.   Caltex   uses  these   films. 

ii  dealing  with  one  of  the  countries  where 

orks.  because  "'  we  feel  that  international 

rstanding   will   be   furthered   through   the 

:ased  knowledge  of  one  country  by  other 

itries.      This    understanding    provides   the 

ssary  climate  for  constructive  progress  in 

kjnal   welfare,   in   science  and  the   arts,   as 

\  as  in  business." 

I  Ve  hope."  Mr.  Bramstedt  has  said,  ""that 
Hugh  our  Caltex  International  films  which 
i  cross  the  formidable  barriers  posed  by 
ir|Uage.  we  are  making  a  definite  contribu- 
te to  the  increased  understanding  among  peo- 
Itthat  is  important  to  all  of  us." 
(.000  Prints  in  Dozens  of  Languages  .  .  . 
altex  now  has  24  films  in  circulation,  cov- 
fi;  countries  from  Ireland,  through  Europe. 
ifjca  and  Asia  to  Australia  and  the  Philip- 
iis. 

:)ecial  films  have  been  made  on  such  sub- 
ic  as  oil  tankers  and  New  York's  Metropoli- 
lr)Museum  of  Art.  Six  thousand  prints,  in 
Dms  of  different  languages,  are  currently 
irilating  around  the  world. 

I  charge  of  the  Caltex  activity  is  the  coni- 
ly's  Public  Relations  Manager,  Robert  E. 
•tpibbon,  whose  office  is  in  New  York. 
S.\  FitzGibbon  says  that  although  Caltex's 
li|i  are  non-commercial,  the  company  is  not 
laing  them  for  any  altruistic  purposes.  It 
ites  them  because  the  films,  in  tangible 
effits  received,  are  very  much  worth  the 
K'ey  they  cost, 
rach  operating  company  orders  its  own 
ri.s  of  any  films  it  wants  to  use.  Orders 
Ji-ach  new  film  subject  have  remained  high 
ire  the  inception  of  the  program,  and  are 
0:tantly  increasing.  This  is  excellent  proof 
'fne  films'  usefulness  in  the  operating  areas, 
"ilms  Travel  b>  Caniel-Back  and  Dog  Sled 
hink  of  almost  any  film  distribution  sys- 
■r  e\er  devised  —  and  Caltex  has  probably 
^'  It  —  transporting  prints  by  camel-back 
n  dogsled  —  and  showing  them  in  plush 
ir;-run  theaters  and  frigid  snowed-in  shacks 
b<e  the  Arctic  Circle, 
altex  films  are  regularly  seen  on  television 
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in  \5  countrie..  and  on  theatre  screens  in 
seven  countries. 

Twelve  governments  distribute  Caltex  films 
through  their  own  official  channels.  In  eigh. 
countries,  films  are  travelled  about  in  '"film 
vans"  for  open  air  showings  to  townspeople 
and  to  groups  of  wayside  campers,  througli 
rear  projection  screens  built  into  the  sides  of 
the  vans. 

Besides  informing  and  entertaining  several 
million  viewers  each  year.  Caltex  films  achieve 
hundreds  of  favorable  comments  in  newspapers 
and  magazines  around  the  world.     They  ha\e 


Scene    m      Crossroads    Europe"    shows   casting    of 
mountain  rye   near  Vispeerterminen,   Switzerland. 


recently  been  praised  by  a  King  (of  Denmark) 
and  a  Queen  ( of  Thailand  I .  as  well  as  by  thous- 
ands of  "men  on  the  street." 

These  Episodes   Show  Effect  of  Program 
...  In  Delft.  Holland,  last  year.  5.000  burghers 
saw  a  new  Caltex  film  in  the  town  square.  In 
the  Philippines,  motorized  barges  travel  inland 
waterways    showing    films    for    audiences    on 


Mobile   cinema   vans,    like   this   unit   in   Tanganyi- 
ka,  bring   Caltex   films  to   loneliest  villages   .    .    . 


bankside,  or  on  other  barges.  (This  is  very 
good  for  marine  business,  Caltex  has  found. ) 

-■s  *  * 

...  A  recent  issue  of  Caltex's  magazine.  Oil 
Progress,  tells  how  films  are  brought  to  a 
Northern  Norway  power  project,  Ovre  Vinstra, 
via  a  Muskeg  Tractor  which  hauls  films  and 
projector  once  a  month  and  often  through 
deep  snows  in  weather  sometimes  at  30  de- 
grees below  zero.  The  films,  it  is  said,  con- 
tribute as  much,  in  their  way.  to  the  morale 
of  the  construction  workers  as  the  company's 
fuels  and  lubricants  do  to  the  smooth  running 
of  vehicles  and  machines  operated  at  the  site. 


Dancers  of  the  Royal  Danish  Ballet  are  featured 
in  scene  from   Callex   film,   "Delightful   Denmark." 

Caltex  Pictures  Span  World: 

(continued    from     preceding     page     35  ) 

...  In  Sweden.  Caltex  films  are  shown  as 
part  of  road  safety  meetings  held  all  over  the 
country.  In  Ponkoping.  for  instance,  the  meet- 
ings were  announced  by  loud  speakers  on 
police  cars.  XOO  people  saw  Calte.\  and  safety 
films  that  night,  and  1,100  more  viewed  non- 
stop showings  of  Callex  films  at  the  local  cin- 
ema next  day. 

*  *        * 

...  In  East  Africa,  Caltex  films  in  the  Koasa 
language  are  shown  to  audiences  of  up  to  a 
thousand  people  at  a  time.  It  is  said  that 
this  might  have  something  to  do  with  leadinc 
place  of  Start  Kerosene,  a  Caltex  product,  in 
this  market. 

*  *        * 

.  .  .  The  film.  Frame  Is  a  Garden,  has  reached 
an  audience  of  25  million  people  thus  far. 

*  *        * 

.  .  .  The  United  States  Information  Agency 
office  in  Beirut  has  made  96  showings  of 
Caltex  films   in   the  past   seven   months. 

*  :!:  -t 

.  .  .  An  Heriuiae.  the  Caltex  film  on  the  Metro- 
politan Museum  of  Art.  was  the  first,  and  thus 
far  only,  sponsored  film  ever  to  be  shown  on 
the  Norwegian  television  network.  It  received 
the  highest  praise  from  all  Oslo  newspapers. 
In  addition,  the  United  States  Information 
Agency  has  produced  321  prints  of  this  title 
in  both  16mm  and  35mm.  The  agency  is 
making  arrangements  to  distribute  these  prints 
in  21  different  languages  lo  USIS  posts  in  72 
countries    all   over   the    world. 

*  *        =f 

...  In  the  United  States,  as  a  service  to  the 
governments  of  the  countries  in  which  Caltex 


operates,  films  \\a\t  been  released  to  television 
stations  (through  Sterliitg  Movies  U.S.A.). 

*        *        * 
.  ,  .  Ihe    Army,    Navy    and    Air    1-orce    have 
used  the  Caltex  films  worldwide   as  a   means 
of  orienting  servicemen   who  are  called  upon 
to  visit  or  serve  in  some  of  the  70  countries. 

Select  Producer  in  the  Featiiretl  Locale 

Caltex  motion  pictures  are  usually  made  by 
the  professional  production  company  which  is 
closest  to  the  film's  locale,  providing  this  pro- 
ducer is  thoroughly  competent  and  has  ade- 
quate facilities.  Where  possible,  this  will  be 
a  producer  from  the  country  being  filmed,  but 
it  may  be  one  from  a  nearby  country.  Mr. 
FitzGibbon  controls  all  details  of  the  work  in 
progress   from   New   York.      He   has   retained 


This   picturesque   Shiek    is  seen   in   the   Caltex   pic- 
ture   on    Bahrain,    titled    "Pearl    of    the    Gulf." 


Film  Counselors.  Inc..  New  York,  to  undertake 
a  good  deal  of  the  technical  supervision  of 
the  films.  Musical  backgrounds  of  a  distinct 
national  character  are  used,  often  composed 
and  performed  by  leading  musicians  of  the 
country  being  filmed. 

The  content  of  each  film  is  based  on  a 
theme  which  captures  the  spirit  of  the  people's 
national  character.  Caltex  works  closely  with 
cultural  representatives  of  the  governments  in- 
volved, checking  customs,  taste,  history,  cul- 
ture and  tradition  shown  in  the  film  for  ac- 
curacy.    This  has  resulted  in  a  long  string  of 


Pictured  at  left  is  the  Muskeg 
Tractor  which  carries  projector 
and  Caltex'  prints  once  a  month 
to  isolated  construction  crews 
at  o  Northern  Norway  construction 
project  near  Ovre  Vinstra.  The 
tractor  mokes  its  journey  over 
deep  snows  in  weather  that  drops 
to  30  degrees  below  zero.  But 
films  are  welcomed  by  the  men; 
ore  sold  to  make  on  important 
contribution  to  their  morale. 


f 


Linda  Locson  and  Ben  Reyes  ore  the  hondson 
pictured  in  a  scene  from  "Voyage  of  DisccI 
the  Caltex  film  on  life  in  the  Philippines. 

endorsements  by  government  officials 
countries  portrayed. 

The  only  credits  to  Caltex  are  visual's 

in  the  titles  or  occasionally  integrated  log^ 

unobtrusively  and  tastefully  in  the  story 

Talk  in  Friendly  Way  to  Millions  .  . 

Caltex  now  has  about  two  million  il 
invested  in  motion  picture  production  ar 
tribution  activities.    As  films  become  dai 
perhaps  in  five  or  ten  years  —  many  oil 
will  be  replaced  with   new  subjects,   f 
overall  program  is  a  continuing  one  am 
placeable    in   the   company's   plans 

As  Board  Chairman  Bramstedt  pu: 
"These  films  can  talk  in  a  very  friendl ' 
to  millions  of  people  that  we  otherwise  o 
never  reach.  The  program  is  a  cuitu'' 
vestment  that  we  owe  to  the  nations  in 
we  do  business.  We  believe  it  is  a  goi 
service  that  we.  as  members  of  an  intern:! 
industry,  owe  to  cur  neighbors,  to  ou' 
country,  and  to  .American  interests  in  thi 
ern   Hemisphere." 


Judge  International  Ad  Film.! 

ii  Widely  popular  throughout  Europe! 
brief  advertising  playlets  for  thel 
screen  presentation.  These  commeil 
films  and  their  television  counterparts! 
being  currently  judged  for  award  hoJ 
at  the  9th  International  Advertising  l| 
Festival  at  Venice.  Italy,  in  June. 

Out  of  the  total  of  920  entries  in  1 
groups.  Great  Britain  leads  with  80  ' 
ema  entries  and  a  total  of  189  televi| 
spots.    79   theater   playlets   and   30 
spots  represent  France;  Italy  has  67  j 
tries  in  the  Cinema  group;  43  TV  sn 
West    Germany    submitted    34    the| 
films;  44  TV  commercials.  The  U.S. 
only  six   in   the   Cinema   group  but  I 
tered  45  television  spots. 
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Here's  yoni  chance  to  see  the  new  motion  pictnie  . 


maildng  the  100th  Anniversary  of 
Oil  Well  Supply  Divbion  of  United  States  Steel 

'  Screen  Magic  Re-Creates  Historv  from  Stills  of  1860's 


:  These  Maturing  Years  of  U.  S.  history 

corporate  "birthdays"  marking  25.  50  and 

years  of  business  existence  are  becoming 

e  frequent.  Often,  there's  an  "anniversary 

t"  involved  in  the  observance  and  the  film's 
er  is  challenged  to  re-create  the  past  with 
llity.  while  still  retaining  audience  appeal 
r  screen  interest. 

■or  the  1 00th  Anniversary  Year  of  the  Oil 
Wl  Supply  Division  of  United  States  Steel. 
Ijding.  Inc..  has  turned  out  a  13-minute  the- 
ttal  short  titled.  Piiluile.  U.  S.  A.  The  picture 
re  than  meets  the  first  requirement  in  its 
blute  fidelity  to  the  subject  and  its  popularity 
n  theater  managers  and  patrons  across  the 
[jntry  indicates  that  it  has  more  than  fulfilled 
J  premise  of  genuine  audience  appeal. 
I'ithole.  Pa.,  the  oil  boom  town  that  was 
m.  boomed  and  died  within  a  span  of  500 
^s  in  the  early  1  S60's,  was  the  site  of  the 
fid's  first  oil  pipeline  and  a  fitting  subject 
3  Oil  Well  Supply's  sponsorship.  But  not  a 
;;e  of  the  town  remains  on  the  site.  Without 
iding  expensive  sets,  the  producer  has  skill- 
ii  used  the  still-pictures-in-motion  technique 
3>ring  the  town  to  life  on  the  screen. 

he  miracle  was  made  possible  through  ac- 
E  to  thousands  of  pictures  taken  by  a  pioneer 
ttographer.  John  Mather,  who  recorded  the 
1 

11  date  was  January  7,  1865,  in  Venango 
mty,  Cornplonfer  Township,  Pennsylvania 
.  on  this  sleepy  hillside  farm  .  .  . 


entire  saga  of  Pithole  on  the  fine  glass  negatives 
of  his  day.  Many  of  these  were  lost  in  a  fire 
but  thousands  remain  at  the  historic  Drake  Well 
site  in  Titusville.  Pa.,  and  it  was  to  this  collec- 
tion that  Wilding  turned  for  the  story  of  Pithole. 

Through  the  cooperation  of  the  Historical 
and  Museum  Commission  of  the  Common- 
wealth of  Pennsylvania,  these  97-year-old  nega- 
tives were  borrowed  and  their  images  trans- 
ferred to  present  acetate  negatives.  The  final 
result  was  the  13-minute  film  applauded  b\ 
premiere  audiences  at  Titusville  last  February 
and  at  Dallas.  Texas,  home  of  Oil  Well  Supply, 
later  that  same  month. 

D.  S.  Stevens,  executive  director  of  the  Penn- 
sylvania Historical  and  Museum  Commission, 
said.  "Oil  Well  Supply  Division  of  United 
States  Steel  is  to  be  complimented  for  the  au- 
thenticity with  which  they  have  recaptured  the 
exciting  flavor  of  the  life  and  times  of  Pithole 
—  in  fact,  those  earliest  days  of  the  oil  indus- 
try. Anyone  interested  in  the  history  of  .Amer- 
ica or  the  oil  industry  will  enjoy  the  film." 

Pithole's  boom  was  short-lived  but  its  mem- 
ory is  being  recreated  nightly  on  theater 
screens  across  the  land  to  graphically  illustrate 
the  risk  and  daring  so  characteristic  of  the 
world's    continuini;.    dramatic    search    for    oil. 


.    .    .    when    the    Frazier    Well    came 

only   weeks   to   give    one   of   oi 
boonn  towns  a  name  .  .  . 


....^    in.    It    took       Pithole,    U.    S.    A.,    where    the    main    street    was 
history's   wildest       soon   jammed  with   hotels,  saloons  and   boarding 
houses,   thronged  with    boomers! 


were  many  who  built  their  futures  by  Drinking  water  sold  for  more  inun  un  .  .  .  uui  Today,  there  is  no  Pithole  City  .  .  .  not  even  o 
on  the  spot  with  things  oilmen  had  to  that  soon  ran  dry,  too,  and  Pithole  was  actually  ghost  town!  These  ruins,  since  erased  by  time, 
'imber,    rope,   engines,   tools.  on  its  way  into  history.  were  mindful  of  those  500  hectic  days! 


Gas  Helps  to  Make  This  a   'Wonderful  Age!" 

Consolidated  Natural  Gas  System  Has  a   Tuneful  Ne«   Picture  to  Prove  Its  Point 


Sponsor:  Consolidated  Natural  Gas  System. 
Title:   This  Wonderful  Age,  28  min..  color. 
produced  by  MPO  Productions. 

Y-^  Taking  a  picture  of  something  you  can't 
see  can  be  a  tricky  kind  of  business  —  like 
making  a  movie  about  natural  gas.  But  it 
can  be  done  —  as  exemplified  by  this  pretty 
and  tuneful  new  film  which  is  as  gay  as  a 
kitchen  full  of  teen-agers  —  cooking  with 
gas. 

When  Consolidated"s  Motion  Picture  Com- 
mittee, under  Chairman  John  S.  McElwain. 
came  to  MPO  to  talk  about  making  a  film 
they  had  a  library  of  facts  to  be  included  in 
it.  And  yet  they  didn't  want  the  usual  kind 
of  nuts  and  bolts  and  pontifical  pre.xies  of 
some  industrial  films  —  they  wanted  some- 
thing different  and  "off-beat".  The  result  is 
a  film  that  gives  its  viewers  hundreds  of  facts 
about  natural  gas  and  a  whale  of  a  good 
time  learning  them. 

Its  Musical  Background  is  Memorable 
An  original  score  by  Sol  Kaplan  and  lyrics 
by  Joe  March  provide  a  sound  track  that  vi- 
brates with  the  rhythmic  beat  of  New  Orleans 
jazz  and  the  slow  swing  of  old  spirituals  and 
folk  ballads.  Much  of  the  full  color  location 
photography  is  used  with  an  off-screen  sing- 
ing narrative.  Featured  narrator  is  pretty 
actress  and  vocalist  Louise  O'Brien.  Blues 
singer  Rosette  LeNoir  sings  a  show-stopper 
blues  number  about  an  old  lamplighter. 

Viewers  will  be  surprised  by  the  vast  num- 
ber of  facts  that  are  easily  picked  up  during 
the  film,  facts  that  cover  every  aspect  of  the 
industry  from  its  tax  structure  to  the  tech- 
nical operation  of  a  compressor  station.  And 
above  all  —  the  film  makes  us  aware  of  the 
important  part  played  by  natural  gas  in  help- 
ing to  make  the   H'underful  Age  we  live  in. 


Shown  are  the  everyday  uses  of  natural  gas. 
in  kitchens  and  heating  —  and  in  industry. 
too. 

This  Picture  Could  .\lso  Ser\e  Others 
Consolidated  Natural  Gas  System  is  formed 
by  five  separate  companies  which  serve  all 
or  parts  of  Ohio.  Western  Pennsylvania.  West 
Virginia  and  Upper  New  York  state.  The 
film,  while  covering  this  area  in  general,  could 
easily  be  adapted  to  be  useful  to  marketing 
situations  of  many  other  natural  gas  companies. 
Top  credits  on  the  film  go  to  MPO  staff 
people  Marvin  Rothenberg.  producer-director: 
Lewis  Jacobs,  associate  producer:  and  Tonv 
Brooke,  cinematographer.  g^ 


The  Interchangeable  Fihnakers 

••>  Marvin  Rothenberg.  a  leading  pro- 
ducer-director of  TV  commercials  for 
many  years,  returned  to  the  industrial 
film  field  for  this  picture  and  enjoyed 
the  project  greatly.  He  pointed  out  re- 
cently that  people  in  the  often-separated 
industrial  field  and  the  commercial  field 
have  talents  which  should  be  used  in- 
terchaneeably  more  often. 

Right  now.  such  MPO  "long-film" 
specialists  as  Victor  Solow  and  the  Ler- 
ner-Ritter  team  are  working  on  com- 
mercials, while  other  MPO  commercials 
people  are  getting  and  welcoming  public 
relations  and  industrial  film  assignments. 

Rothenberg  believes  that  there  will  be 
even  more  of  this  in  the  future.  Com- 
mercials are  gelling  to  be  more  and  more 
"documentary"  and  industrial  films,  he 
thinks,  are  seeking  the  slickness  and 
modernity  of  the  up-to-date  prize-win- 
ning commercials.  ^ 


USING    OLD-TIME   MOVIE   TECH\|( 

This  Ma.sonite  Film  Hclj 
Salesmen  Build  the  Ord«{] 

"The  Incredible  Shrinking  House'"] 

Sponsor;  The  Masonite  Corporation, 

Title:    The   Incredible  Shrinking   Hinisel 

min.  b&w  and  color,  produced  by  Hollj 

Wegman  Productions. 

-'--  A  major  producer  of  building  materials 
Chicago-based  Masonite  Corporation  has  ' 
ed  to  the  screen  media  from  time  to  time 
most  recent  motion  picture.  The  Incrci 
Shrinking  House,  is  a  noteworthy  22-mi 
subject  that  was  originally  intended  to 
introduce  dealer  salesmen  lo  the  broad  a 
cations  of  the  company's  hardboard  line. 

Because  it  also  has  a  lot  of  consumer 
peal.  The  Shrinking  House  will  also  short! 
viewed  in  a  new  1 3 '/i -minute  television 
sion  in  which  sales  pointers  have  been 
emphasized.  Behind  all  this  is  the  fascin. 
background  of  technique  employed  by  the 
ducer.  Holland-Wegman.  to  develop  botl 
"Shrinking  House  "  idea  and  to  build  audi 
interest. 

Stylized  Action  of  the  Early  Cinema 

The  old  ""silent-movie"'  techniques  were  1 
ally  utilized  as  the  story  introduces  n( 
weds.  John  and  Mary,  as  they  come  out  o 
period  of  wedded  bliss  and  begin  their  ,tk 
family.  .Mthough  they  appear  in  modern  ^  <i 
all  their  actions  are  in  the  stylized.  di\i:::ii 
cliches  of  the  early  cinema.  Sub-titles  ,irc  -cJ 
in  the  florid  style  of  the  period. 

As  the  family  grows  larger,  their  walK  ^lil4 
to  closet  proportions.  Action  is  speeded  u  « 
the  screen  to  the  kaleidoscopic  pace  ot 
stone  comedy.  Piano  background  music  ^:   -- 
from  "hearts  and  flowers  "  to  a  frantic   "cl 
theme.  The  problems,  arguments  and  drair 
of  John  and  .Mary  are  finally  climaxed 
trip   to   their   lumber   dealer,   who   inti 
them  to  versatile  Masonite  panels. 

At  this  point,  scenes  dissolve  from  blacl 
white  to  color  and  the  audience   (as  wi 
the  players)   is  treated  to  a  demonstratk 
all  the  uses  and  applications  of  the  pi 
John  and  Mary  begin  to  remodel  their  ""sh 

John   and   Mary  find   the   walls  of   their 
house  closing  in  os  their  family  grows  . 
problems  kept  growing,  too! 
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n  house"  and  as  the  workmen 
jct  the  first  sheet  of  Masonite. 
t|  scene  again  reverts  to  full 
(ten  color. 

.ogic  Behind  the  Story  Line 
fhe  success  of  retail  building 
nierial  sales  hinges  on  satisfy- 
r  customer  needs,  which  the 
I  \iiiaii  must  uncover.  A  man 
1.  '  comes  in  to  buy  some  nails 
)l  lously  needs  a  hammer, 
ivlasonitc  produces  a  large  va- 
i|y  of  hardboard  panels  suit- 
fe  for  both  exterior  and  interior 
\.  A  story  line  was  necessary 
jf.  would  enable  the  producer  to 
iict  as  many  "needs""  as  pos- 
ije,  thus  reminding  the  salesman 
ipll  the  potential  uses  of  Mason- 
,   boards.    Naturallv,    all    these 


i 
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^.-r  remodeling,  rooms  are  spo- 
Eiljs,    modern,     bright    with     color. 

''feds  and  uses""  are  seldom  found 
i^hin  one  home.  A  situation  was 
Bfded  that  would  permit  some 
il(ht  exaggeration.  The  old  fash- 
ic|ed  silent  movie  technique  was 
It]  perfect  solution. 

The  film  was  written  and 
Ji'cted  by  Norman  Tolson:  pho- 
Icraphy  was  handled  by  John 
Bes  and   Hans   Ueckeroth. 

TV  Distribution  by  Sterling 
I  I  whoppinv;  success  along  the 
ti  s  front.  The  Shriiikini;  House 
^  iild  do  well  as  a  public-service 
|E  vision  offering.  Sterling  Movies 
y  ^  will  handle  t"he  T\'  version,  q- 

^1  the  first  panels  of  Masonite 
icSdboard  begin  to  rise,  film's 
trges     resume     their     color     hues. 


B^  Selecting  a  new  and 
"honest""  brand  of  commercial 
as  tops  in  almost  every  category 
this  year,  the  advertising-industry 
jurors  of  the  American  TV  Com- 
mercials Festival  have  given  good 
indication  that  TV"s  next  cycle  of 
spots  will  probably  be  documen- 
tary low-sell  and  natural-looking. 
Animation  fared  poorly  this  year, 
and  optical  effects  were  used  only 
moderately,  though  sometimes  with 
telling  impact. 

Award  winners  were  screened 
last  month  in  New  York  (May  4) 
at  a  luncheon  in  the  Grand  Ball- 
room of  the  Waldorf  Astoria  Ho- 
tel. Later  Festival  screenings  were 
presented  in  Chicago.  Toronto. 
Dallas  and  Los  Angeles. 

Edie  .\dams  and  Stan  Freberg 

New  York's  gala  affair —  a  full 
house  —  heard  featured  speaker 
Edie  Adams  ( "best  spokesman"  ) 
say  that  commercials  were  a  real 
challenge  for  an  actress  because 
the  performances  were  often  seen 
over  and  over  again  —  and  had  to 
be  perfect.  She  said  the  pay  was 
fine,  however.  Stan  Freberg  (Best: 
Packaged  Foods,  and  a  Special  Ci- 
tation, to  boot )  took  more  pot 
shots  at  the  "hard  sell""  practicion- 
ers  —  his  long-time  favorite  tar- 
get. 

The  American  TV  Commercials 
Festival  —  the  third  annual  event 
directed  by  Wallace  A.  Ross  — 
awards  gold  satuettes  to  30  "Best 
of  Product  Category"  winners  plus 
seven  citations  for  .Advertising 
Achievement  in  specific  areas  or 
markets,  plus  Citations  for  Crafts- 
manship in  14  categories.  Several 
of  the  awards  were  made  in  the 
name  of  prominent  industry  sup- 
pliers —  Eastman  Kodak  Com- 
pany. Minnesota  Mining  &  Manu- 
facturing, the  Motion  Picture  Edi- 
tors Union,  the  Screen  Directors 
International  Guild,  and  others. 

Judged  by  Leading  .-^d  Execs 

Winners  were  selected  by  a  TV 
Commercials  Council  of  prominent 
advertising  executives  voting  in 
five  regional  advertising  centers 
(East.  Midwest.  Southwest.  West 
Coast  and  Canada),  who  judged 
12.'54  entries. 

Videotape  producers  withdrew 
en  masse  from  the  Festival  two 
weeks  before  awards  day.  They 
protested  that  while  their  pro- 
duct would  be  shown  on  small- 
screen  TV  sets,  film  winners  (some 
in  color)  would  be  projected  on  a 
large  screen,  and  the  comparison 
would  'De  unfavorable  to  the  taped 
winners  and  finalists.  160  of  the 
entries  (out  of  1254)  were  on 
tape.  Tape  winners  were  shown  on 


Coosl-to-coast    American    TV    Commercials'    ceremonies    followed    the    N.Y. 
program.   Here  director  Wally   Ross  addresses  luncheon   at  Chicago. 

The  Year's  Best  Television  Commercials 

Jurors  Cile  51  at  Third  American  TV  Coninierrials  Festival 


TV  monitors  —  as  scheduled  — 
despite  the  disagreement. 

In  the  morning,  prior  to  the 
Awards  luncheon,  a  workshop  on 
techniques  —  part  of  the  Festival 
activities  —  featured  members  of 
the  Film  Producers  Association 
of  New  York,  and  informative 
talks  by  Stockton  Helffrich.  Man- 
ager of  the  National   Association 


Marc  Asch  is  introduced  at  N.Y. 
Workshop      by      Robert     Bergmonn. 

of  Broadcasters  New  York  Code 
Office,  and  TV  Consultant  Harry 
MacMahan. 

Robert  Bergmann  (Filmex). 
FPA  Public  Relations  Chairman, 
conducted  the  producers'  seminar, 
and  introduced  speakers  who  de- 
scribed such  technically  complex 
commercials  as  Maxwell  House"s 
Ciip-and-a-Halj  (TV  Graphics)  .a 
Sweetheart  Soap  spot  (Robert 
Lawrence  )  .  Ford"s  Seascape 
( F  i  1  m  w  a  y  s ) .  Chevrolet"s  City 
(EUE).  United  Brewer"s  Founda- 
tions /  Like  Beer  (MPO).  Car- 
ter"s  Pills"  Butterfly  (Fihnex),  and 
Sinclair's  Dinosaur   (Van  Praag). 

Most  fascinating  was  Bob  Berg- 
mann"s  own  entry  in  the  seminar 
discussion.  The  Carter"s  Pills'  com- 
mercial  called  for  a   butterfly  to 


fly  in  a  window,  land  on  a  pill 
bottle  and  fly  out  again.  Produc- 
tion had  to  be  live,  and  shooting 
had  to  be  done  in  November,  well 
past  the  local  season  for  butter- 
flies. 

Van  Praag  Productions"  Marc 
Asch  demonstrated  two  of  his  own 
creations  —  dinosaurs  —  which 
play  an  important  part  in  Sinclair 
Oil's  TV  campaign  for  Dino  gaso- 
line. These  small  beasts  were  origi- 
nally commissioned  to  the  best 
model  makers  in  New  York  — 
with  no  success. 

With  deadlines  zooming  up. 
Asch  finally  turned  model-maker 
himself  —  constructed  a  dinosaur 
that  is  self-powered,  walks  realisti- 
cally, swings  its  head  and  tail,  and 
lights  up  its  eyes.  On  television, 
this  realistic  creature  is  seen  walk- 
ing down  Times  Square  and  on  the 
Grand  Central  overpass.  Filming 
was  done  with  the  blue  matte  pro- 
cess. 

These  demonstrations  illustrate 
the  dedication  of  skilled  film  pro- 
ducers in  carrying  out  the  fan- 
ciful demands  of  imaginative  copy- 
writers. R- 

Kellogg's  Howard  list  receives  a 
trophy  for  best  Cereal  spot  from 
Festival    Director  Wallace   Ross. 
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WINNERS  OF  AMERICAN  TV  COMMERCIAL  AWARDS 


"Best  of  Category"  Winners 

Scries:  Alcoa,  "Qualities  of  Aliimiiuiin.'  Pnichitei: 
On  Film.  Agcnc)':  Fuller  &  Smith  &  Ross,  NY. 

Apparel:     DuPoiit,    "Sweaters    of    Orion."    Pro- 
diuri:      Eil;'"!.      I'riger      6:      Elliot.      Agentv: 
BBDc\0.  N'.Y. 


GE  Coffeemaker's  "Peek-a-Brew"    by  Elektrai  was 
judged     best    of    the     Home    Appliance    entries. 

Appliances    (Home):    GE    Coffeemaker,    "Peek-a- 
Brew."    Producer:     Elektia     Studios.     Agene\-: 
Maxon.  N'.Y. 

Appliances    (Office):    .Xerox   914   Copier,   "Little 
Girl."  Producer;  Elliot,  Unger  &  Elliot.  Agency; 
Papert.  Koenig  &  Lois.  NY. 

Automobiles:    Che\rolet   Corvair,  "Swamp."   Pro- 
ducer; Woodhurn  6c  Walsh.  Agency;  Campbell- 
Ewald,  Detroit. 

Auto     .Accessories:     Aulolite     Batteries,     "Micro- 
Interior."     Producer:      Sarra.      N.Y.      Agency; 
BBDix-O,  NY. 

Baked  Goods  &  Confections:  Oreos,  "Little  Girls 
Ha\e   Pretty   Curls."  Producer;   Morris   ETi.gel. 
.\gency:    McCann-Erickson,   N.Y'. 

Baking  Mixes:  Pillsbury  Yellow  Cake  Mix,  "Fnn." 
Producer;  On  Film.  Agency;  Leo  Burnett,  Chi- 
cago. 

Banks:    Bankamericard,    "S\inphon\-."    Producer; 
Filmfair.  .\genc\  ;  Johnson  6c  Lewis.  Sau  Fran- 
cisco. 

Beers     4c     Wines:     Piel's,      "Beach."     Producer; 
Screen  Gems,  .\gency;  Young  &  Rnhicain,  .N'.Y". 


Cleansers    &    Waxes:    W'index,    "John,    .Mar\'    & 
C:eorgc."'      Producer;      .MPO,      .N'.Y.      Agency: 
Young  &  Hul)ic;un.  N'.Y'. 

Coffee   &   Tea:   Instant   Maxwell   House   Coffee, 
"  Cup   and    a    Half."   Producer:    T\"    Cuaphics. 
Agency;  Benton  6:  Bowles,  .N.Y'. 

Cosmetics    &    Toiletries:    Factor    Nail    Polish    & 
Lipstick,  "Ooh  La  California."  Pioducer;  Film- 
fair.  Agency;  Carson  Roberts.  L.\. 

Dairy    &    Margerines:    American    Dairy,     "Butter 
Crust    Pic."'    Producer;     Sana,     N.Y.     .-KgcncN : 
Campbell-Mithun,    Chicago. 

Gasolines    &     Lubricants:    Texaco,      "'Hie      Man 
Who    Wears    the    Star.""    Producer:    Filmwa\s. 
.'Agency;  Benton  &  Bowles.  .N.Y. 

Gift    Items:    Kodak    Film,     " Turn-.Xround,"    Pro- 
ducer:   FilmwaNS.    Agency;    J.    Walter    riionip- 
son,  N.Y. 

Home     Furnishings:     Steel     Sinks     (U.S.     Steel), 
"Photograpln .""     Producer;     Ferro,    Mogubgub 
6c  Sclnvartz.  Agency;  BBD&O,  N.Y. 


Kellogg's   intriguing   "Package  Reader"   garnered 
top    award    for    MPO    in    the    Cereals    category. 

Cereals:   Kellogg's  Corn  Flakes,  "Package   Read- 
er. Producer;   MPO,   HolKwood.  Agency;   Ix:o 
Burnett,  Chicago. 

Cigars  &  Cigarettes:  Winston,  '".Match   Folders." 
Producer;  Pelican  Films.  Agency;  William  Es- 
ty,  N.  Y. 


On  Film's  youngsters  demonstrated  Alcoa's  "Work- 
ability"   in    best   of  the    institutional   commercials. 

Institutional:    Alcoa    Aluminum,    "Workability." 
Producer;   On   Film.   Agenc\-;   Fuller  6c  Smith 
6c  Ross,  N.Y. 

Insurance,     .\llstate,     "Augleton,     Texas."     Pro- 
ducer;   WFA.\-T\'.    D;dlas.   .\genc\':    Leo    Biu'- 
iiett,  Chicago. 

Laundry  Soaps  &  Detergents:  I\ory  Snow,    "Sur- 
prise."" Produce!';  On  Film.  Agene\';    lieuton  6c 
Bowles,  NY. 

Media:   N.Y.   Herald  Tribune,  "Sunday  Bosley." 
Producer;    \'ideotape   Prods.    Agency:    Papert, 
Koenig,  Lois,  N.Y'. 

Metals    &    Materials:    Alcoa,    "Pilfcrproof    Wine 

Caps."     Producer;     Producing     Artists,     NY.; 

Agency;  Kctchum,  MacLeod  6c  Grove,  Pittsburgh. 

I'ackaged  Foods:  (tie)  C:hun  King.  "Documen- 
tar\.""  Producer;  St;ui  Freberg.  .\gene\"; 
BBD&O.  Mimi.  and  Skippy  Peanut  Butter, 
""Elephants. "  Producer:  Quartet  Films.  Agency: 
Guild,   Bascom  &  Bonfigli,   San  Francisco. 

Paper    Products    &    Foils:    All    Scott    Products, 
""I'hank      Cioodness."      Producer;      On      Film. 
Agencv';  J.  W";dter  Thompson,  N'.Y". 

Pet  Products:  Sergeant's  "Drug  Store."  Producer: 
Group.  Detroit.  .-KgeEicy;  N.  W.  Ayer,  Phila- 
delphia. 


Windex    had    "John,    Mary    and    George      m  nl 
MPO     spot     ludged     best    of    cleansers,    wc 


Pharmaceuticals:  Band-Aid  Sheer  Strips,  "Bn 

ing    Bandage."    Producer;    On    Film.    Age 
Young  6c:  Rubieam,  N.Y". 

Public   Service:    So.    Calif.   Cancer   Center. 
dueer;    Cascade    Pictures    of    Calif.    .\ge 
Foote,  Cone  &  Belding,  L.A. 

Soft   Drinks:    Pepsi-Cola,   "Masquerade."   Pt 
cer;    Televideo,    N.Y.   .\gency;    BBD6cO 

Toys:   Mattel  Talking  Horse,  "Blaze."  Prod 
Lou     Lilly.     Agene>;      Carson/Roberts, 
.\ngeles. 

Travel:     Greyhound    Bus,    "X'isitors."     Prod 
WCD.   Inc.,  N.Y.  Agency;   Grey  Ad\tg., 

Utilities:    .\merican   Telephone   &  Tel.   Co., 

Cireat     to     Phone. "     Producer;     Pintoff, 
AgencN  ;  N.  W.  Ayer  &  Son,  Philadelphia. 

S-10    Second    IDs:   CuUigan    Water    Sofb 
"Call     Softly."      Producer;     Dallas     Wil 
.-\genc> :  .A.lex  T.   Franz,   Chicago. 

Program  Openings  &  Billboards  (tie):  Walt  E 
Show,  ""Wonderful  World  of  Color."  Proc 
W  .dt  Disne>'.  .AgencN';  J.  Walter  Thompson.] 
;uid  The  Ford  Show,   "Peanuts'  Dinner."  Pvi 
Pla\house  Pictures.  .Ageucv;  J.  W"alter  TIki 
N.Y. 


li 


Premium    Offer;    Che\Ton    Gasoline,    "Su.i 
Camera    Offer."     Producer;     Elektia     St 
NY.  Agency;  BBD6cO,  NY. 

Local    Retail    (tie):    Brady    Olds,    "Smallest 
Dealer."  Producer;  Studio  One,  Minn.  .\f 
Hozell     6c    Jacobs.     .Minn,   and    7-Eleven 
Stores,     "Watermelons."    Producer;    WF.-VA 
Agency;  Stanford.  Dallas. 


Children's    Market:    Arnold    Cookie    Pops. 

Goes  tlie  C:ookie."  Producer;   MC;M   Tel 
ios.  Agency:  Donahue  6c  Coe,  N.Y. 


Best    of    the     Utilities'    commercials    was    t 
Pintoff     period     piece,     "It's     Great     to     P 
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Winners  of  Special  Citations 

ly  Products;  Johnson  &  Johnson,  "A  Bab\'s 
Voild.  "  Producer:  Transtilm-Caravel.  Agcnc> : 
ing  &  Riibicam,  X.V. 

h  Soaps:  Cama>',  "NeuKweds."  Producer; 
'ilni\\a\s.  Agenc\:   Leo  Burnett,  Chicago. 

idorants:  Ban,  "Documentan.-  #  3."  Producer; 
VCD.  Inc.  .Agenc\:  OgiK\-,  Benson  6c  .Mather, 

r  Preparations:  Adorn,  "Whirl  It  X  Curl  It.  ' 
reducer;   Wilding,   Inc.   Agenc\ ;   North,   Chi- 

3. 

I's  Toiletries:  Remington  Shaver,  "Football." 
toducer;  .\udio  Productions,  \.Y.  Agenc>: 
ng  &  Rubicam,  N.Y. 

&  Dressings:  Hunt's  Tomato  Sauce,  "Pot 
.oast."  Producer:  Tele\ision  Commercials. 
ncy;  Young  &  Rubicam,  Los  Angeles. 

m.  Midwest  Market:  National  Food  Stores, 
Beef."  Producer:  Sarra,  Chicago.  Agency: 
■enfeld,  Chicago. 

i  t.  Southwest  Market:  7-Eleven  Food  Stores, 
Watermelons."  Producer:  \\'FAA-T\'.  Agenc\ : 
Pord.  Dallas. 

I,  West  Coast  Market;  Bankamericard  No.  I 
roducer:  Kilmhiir.  Agenc) :  Johnson  tc  Leu- 
l^an  Francisco. 

Canadian    Market:    Success    Liquid    Wax, 

\  Shine  Should  Shine."  Producer.  B.  L.  As- 
Kates,  Toronto.  Agenc\';  Cockfield.  Brown, 
'(onto. 

'tt,    Canadian    Market    (French);    Dash,    "Two 

isters."     Producer:     Robert     Laurence     Ltd., 

!i  onto.  Agency :  Dancer-Fitzgerald-Saniple. 
I  o        «        e 

I   Special  Citations  for  Craftmanship 

<:,    Budgeted    Under    $2000:    Occident    Flour, 
5ifting,  Forget  It."  Producer;  \'ideotape  Pro- 
itions     of     N.Y.    Agency:    John     W.     Forne\. 
Hneapolis. 

C,   \'ideo    Tape    Production    (Award    Sponsor- 
i  by   3M    Co.);    Chevrolet,    ".\nnivcr.sar\-    W- 
ti    Offer.'    Producer:     NBC.     T\',     Burbank. 
)nc\:  Campbell-Ewald,  Detroit. 

Color  Cinematography:   Chevrolet  Corvair, 

iwamp."  Producer:  Woodburn  iic  Walsh. 
\^c\■■.  Campbell-Ewald.  Detroit. 

B&W    Cinematography:    Alcoa,    "Qualities 
Aluminum"     Series.    Producer:     On     Film, 
^cy:  Fuller  &  Smith  &  Ross,  .N.Y. 

,  Animation   Design   (tie):   Autolite,  "POW"! " 
oducer;      Elektra     Studios.     N.Y.     Agency: 


WINNERS  OF  AMERICAN  TV  COMMERCIAL  AWARDS 


i  for    Best,    Animation    Design    was    Autolite's 
"POW!"     executed     by     Elektra     Studios. 


BBD&O,  .N.Y.  and  AT&T's  •'Its  Great  to  Phone." 

Producer;    Pintoff.    .^gencx :    N.    W'.    Aver,    Phila- 
delphia. 

Best,    Special    Effects:    Instant    Maxwell    House 
Coffee,    "Cup  and  a  Half. "  Producer:  Tv  Gra- 
phics, N.  Y.    Agenc\ :  Benton  &  Bow  les,  N.  Y'. 

Best,  Editing:  Post  Grape  Nuts  Flakes,   "Energy. " 
Producer:  On  Film.  .-^gencA  :  Benton  &  Bowles, 
NY. 

Best,  Direction:  Oreos,   "Little  f:irls  Ha\e  Prett\ 
Curls."  Producer;  Morris  Engel,  N.Y.;  .Agency: 
McCann-Erickson,  N.Y. 

Best,  Copy:  Kodak  Film,   "Turn  .ground."  Produ- 
cer:  Filmwa\s.   .\genc\ :  J.  Walter  Thompson, 
N.Y. 
Best,      Demonstration:      Chevrolet      Corvair, 

"Swamp.'     Producer:      Woodburn     6c      Walsh. 
,\genc\':  C!ampbell-Ewald.  Detroit. 


Best,   Musical   Scoring:   Chevrolet   Series,   "Road 
Signs,  etc.  "  Producer:  On  Film.  .Agency:  Camp- 
bell-Ewald,  Detroit. 

Best,  Original  Music  &  LvTics:  Scott  Soft  Weave, 
"Soft     Jazz."    Producer:    .■Vnsel.     N.Y'.      Music: 
-Mitch  Leigh,   .Music  Makers.   Agency:   J.   Walter 
Thompson,  N.Y'. 

Best,    .\dapted    Music    With    L>Tics;    Pepsi-Cola, 

"Whoopee."  Producer:  Tele\ideo.  etc.  .\genc>"; 
BBD6cO,  NY.   L\rics;   Richard   Mercer. 

Best.  Spokesman  or  Woman:  Muriel  Cigars,  Edie 
.\dams.   Producer:    MPO.    HolK wood.    .\genc\': 
Lennen  6c  Newell,  NY. 

Art  for  the  Sake  of  Mone> :  to  Stan  Freberg  & 
Staff  for  series  of  commercials  for  Chun  King, 
Cheerios,  N\tol  and  T\'  Guide. 


The  many  and  varied  shapes,  sizes  of  cushions  fashioned  out  of  Urethane  are  pictured  in  this  scene. 

Facts  About  Urethane  Aid  Furniture  Sales 


\  DuPont  Picture,  Showinfj  L'rethane  Foam' 

Sponsor:  E.  1.  DuPont  de  Nemours  &  Com- 
pany, Elastomer  Chemicals   Department. 
Title:   Urethane  Foam:   The  Heart  of  Com- 
fort, 15  min,  color.  Produced  by  Audio  Pro- 
ductions, Inc. 

•■>  In  this  film  DuPont  is  about  as  far  away 
from  the  ultimate  consumer  as  possible.  Du- 
Pont makes  a  chemical  called  Hylene;  sells  it 
to  manufacturers  of  Urethane  foam:  the  foam 
people  sell  to  furniture  manufacturers;  the 
furniture  makers  sell  to  their  dealers  and  the 
dealer  sells  to  you  and  me. 

Customers  Seen  and  Heard  in  Key  Roles 
Consumers  have  an  important  role  in  the 
picture,  however.  They  are  shown  —  candidly 
—  and  overheard,  while  voicing  typical  de- 
mands and  complaints.  They  want  mattresses 
that  won't  sag  and  will  stand  up  to  the  deadly 
assault  of  four  active  kids.  'They  insist  on 
longevity,  something  softer  (or  firmer),  non- 
crumbling,  light  weight  and  resistant  to  mil- 
dew. Of  course,  the  whole  point  of  the  film 


s  Benefits,  Gels  to  "The  Heart  of  Comfort'''' 

is   that   new   Urethane   foam   made   with   Du- 
Pont Hylene  provides  all  of  these  things. 

The  Heart  of  Comfort  is  designed  to  be  used 
principally  by  furniture  manufacturers  and 
dealers  to  show  their  salespeople  the  fine  points 
of  the  new  product.  It  will  tell  them  that  Ure- 
thane foam  is  not  at  all  a  ""substitute"  for  foam 
rubber  but  a  substance  with  a  dozen  or  more 
unique  qualities  not  possessed  by  foam  rub- 
ber, plus  having  just  about  all  the  good 
characteristics  that  have  made  foam  furniture 
and  bedding  so  popular. 

Limbo  Backgrounds  Painted  With  Light 
The  film  is  not  elaborate  in  the  sense  of 
opulent  sets,  but  it  is  most  attractive  and  ap- 
propriate to  its  purpose.  Limbo  backgrounds 
are  skillfully  painted  with  pastel  lights  to  re- 
move all  sense  of  emptiness.  Good  technical 
animation  and  effects  sequences  serve  to  equate 
Hylene  with  such  other  DuPont  discoveries  as 
Nylon,  Orion  and  Dacron.  g" 

(case  histories  continued  on  next  p.^ge) 
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AN  OUTSTANDING  PICTURE  JOINS   I  III    AIR  1  ORCE  SPONSORED  FILM  PROGRAM 


The  New  Propellaiits:  Key  to  Outer  Space? 

"Out  «»!' This  \S  oriel"  Docimicnls  Slory  iif  Propulsion;  Hercules  IJole  in  Prologue 


Sponsor:  Hercules  Powder  Company 

Titlf:  Onl  of  This  World.  13  niin,  color,  pro- 
duced by  Farrell  &  Gage  Films. 

X  Day  after  day,  month  after  month,  the 
heavens  lose  more  of  their  mysteries  to  the 
inquiring  mind  of  man.  It  will  be  only  a  matter 
of  ever  lessening  time  before  man  moves  in  — 
to  explore  —  to  build  —  even  to  live  on  the 
threshold  of  the  universe.  And  the  means  are 
at  hand  —  the  key?  Chemical  propulsion. 

So  says  this  new  motion  picture  recently 
released  as  a  part  of  the  United  States  Air 
Force's  sponsored  film  program.  Oiil  of  This 
World  is  a  thoroughly  workmanlike  document 
of  propulsion,  beginning  with  animated  histori- 
cal notes  on  early  man"s  experiences  with  pro- 
pulsion —  foot  power,  to  get  away  from  that 
hungry  tyrannosaur!  —  through  bicycles,  au- 
tomobiles and  piston  engine  planes  to  jets  and 
rockets. 

Remember  the  .Skyrockets  on  the  Fourtli? 

Of  course,  man  has  known  of  rocket  pro- 
pulsion for  hundreds  of  years  —  as  witness  the 
Fourth  of  July  skyrocket,  of  ancient  heritage. 
The  film  shows  examples  of  liquid  ( \'-2,  etc. ) 
and  solid-chemical  (Thor.  Minuteman.  etc.) 
rockets.  It  explains  advantages  of  liquid  pro- 
pellan'.s  (easy  valve  control,  liquid  cooling) 
and  disadvantages  (extremely  high  volatility, 
elaborate  "hardware"). 

Solid  propellants  now  offer  most  of  the  work- 
ing qualities  of  liquid,  and  have  other  advant- 
ages —  they  are  easily  manufactured  and  stock- 
piled —  can  be  controlled  with  less  elaborate 
mechanisms. 

Chemical  Propellants  Hold  Toda>''s  Key 

New  kinds  of  propulsion  are  now  in  research 
—  nuclear  and  ion  engines  may  be  perfected 
in  the  future,  but  for  now  and  some  time  to 
come,  chemical  propulsion  is  the  keystone  to 
experiments  and  practical  work  in  astronautics. 

Hercules  Powder  Company  is  a  leading  pro- 
ducer of  solid  propellants.  But  in  keeping  with 
the  standards  of  the  Air  Force  sponsored  film 
program.  Out  of  This  World  is  entirely  non- 
Using  the  Betatron  to  inspect  a  solid  propellont 
engine    at    Hercules'    Bacchus,    Utah    installation. 


Technician    odds    a    plcsticizer   to    gel    the    groin 
during    the    solid    propellent    casting    operation. 

conmiercial,    and    several    hundred   prints   are 
now  in  use  for  this  purpose. 

Hercules,  however,  will  also  use  the  film  in- 
ternally for  employee  information  showings, 
and.  accompanied  with  a  Proloi:iie  film,  as  a 
selling  tool  to  use  with  its  customers  and  pro- 
spective customers. 

A  Prologue  on  Hercules'  Contributions 

The  prologue  shows  exactly  what  Hercules 
has  done  in  the  field  —  power  for  war-time 
bazookas,  and  for  Polaris.  Minuteman,  Mighty 
Mouse,  Snark,  Terrier,  Honest  John,  Nike, 
and  the  big  new  Antares. 

Om  of  This  World,  a  film  of  outstanding 
technical  and  artistic  quality,  and  its  five- 
minute  companion  Prologue  are  a  good 
example  of  how  industry  can  contribute 
greatly  to  the  Armed  Forces  informational  pro- 
grams, yet  give  full  service  to  the  corpora- 
tion's own  needs  as  well,  9 


Delta  Airlines  Sponsors  Two  Films 

Vr  Two  bright,  new  travel  promotion  pic- 
tures have  joined  the  growing  film  library 
of  Delta  Airlines  within  recent  weeks. 

Produced  by  Fred  Niles  Communica- 
tions Centers  for  Delta  were:  Roud  in  ihe 
Sky.  a  14' 2 -minute  color  documentary 
for  distribution  in  .^7  states  by  Modern 
lalking  Picture  Service,  Inc.  Lei  Yoiir- 
\clf  Go,  another  14'2-minute  picture, 
leatures  West  Coast  and  Las  Vegas  at- 
tractions and  will  be  distributed  only  in 
vcven  Southeastern  states. 

,\  pictorial  report  on  both  films  is 
scheduled  for  these  pages  next  month. 
Unique  production  techniques  merit  spon- 
sor attention  to  both  of  these  current 
Delta  offerings,  B" 


Cyanamid  Helps  to  Achieve 

Victory  Over  the  Mcsquit 

First  Nationwide  Survey  of  Proliirn 


Sponsor:  American  Cyanamid  Company 

Title:  Modern  Mosquito  Control,  21  Vz 
color,  produced  by  Tiesler  Productions, 

•k  Sixty  years  ago,  the  American  people 
with  the  mosquito  problem.  Then,  niosq 
borne   diseases   were   recognized   and   co 
of  mosquitoes  became  imperative. 

Today,  mosquito-borne  diseases  have 
practically    eliminated   from    this   country 
The  Continuing  Struggle  for  Control 

But  victory  is  not  easy.  In  reality,  inosi 
control  is  a  continuing  battle,  for  the 
quito  develops  immunity  to  man's  c< 
techniques.  And  so  the  chain  of  control 
never  weaken  in  order  to  safeguard  the 
we  have  already  achieved  during  the  jia 
years. 

In  this  film,  we  see  how  successful  cot 
is  the  result  of  organized  professional  ell 
based  upon  a  thorough  knowledge  of  the 
quito,  its  habits  and  life  cycle. 

We  are  shown  how  technical  entomolo 
knowledge  and  practical  everyday  control 
cedures  work  hand  in  hand.  And  how 
cooperation  and  coordination  of  control 
thorities  and  conservation  officials,  as  we 
state  and  federal  research  departments  is  e 
ial  in  maintaining  control. 

There  are  over  140  known  mosquito  sp 
in   the   United   States,   Control   methods 
vary  from  state  to  state  depending  on  e 
tiveness,  economy  and  local  conditions. 
\  First  Survey  of  Nationwide  Efforts 

This  film  is  an  important  contributioil 
American  Cyanamid  because  it  is  the 
over-all  survey  on  a  national  basis.  Iheri 
operation  of  the  various  agencies  involv 
mosquito  abatement  from  coast  to  coast  '( 
vides  the  interesting  authentic  background 
the  picture. 

One  of  the  prime  factors  of  interest  t(t 
general  audience,  who  perhaps  have  take 
granted    their    freedom    from    mosquito-b 
diseases  and  mosquito  irritation,  is  the  nee: 
a  safe,  efficient  chemical  control  to  aug 


Scene   in   American   Cyonamid's  film   shows  | 
sprciying     Florida     swamp    to    control     mosq 


BisiNiss  Screen  Mag  a 


I 


tern   physical   control   methods.   American 
namid  produces  such  a  chemical. 
/ith   the   disease   factor  under  control   on 
:tically  all  fronts,   a  secondary  considera- 

—  mosquito  irritation,  and  its  effect 
a  real  estate  values,  business  and  recrea- 
al  areas,  is  an  important  part  of  mosquito 
rol  efforts. 

Population  Growth  a  Spur  to  Control 
S  the  population  grows,  so  grows  the  de- 
d  for  more  space  in  which  to  live  and  play. 
f  often  such  areas  were  formerly  inhabited 
by  mosquitoes. 

his  film  points  out  how  control  of  that 
■dangerous  pest,  the  mosquito,  is  essential 
eeping  these  areas  safe  as  well  as  com- 
ible.  gj' 


■oducer    Hans    Tiesler    ^   .pares    mosquitos 
bout   to    hatch    for   close-up   photography. 

brtrait  of  a  Man  With  Mission 


r 


Hans  Tiesler.  producer  of  Modern 
lo^i/iiito  Control,  spent  almost  a  year 
jvestigating  the  habits  and  habitats  of 
pe  mosquito  while  making  this  film.  He 
-signed  new  techniques  and  equipment 
1  pliotograph  the  tiny  insects  as  he  went 
upl;.  and  some  of  his  scenes  of  the 
'  iccss  of  mosquito  metamorphosis  have 
-■\cr  before  been  shown  in  motion  pic- 
iit.s  with  this  kind  of  quality. 
j  The  main  problem  involved  shooting 
traclose  with  long  extension  tubes,  but 
'ith  enough  light  for  great  depth  of  field 
ithout  killing  off  his  mosquito  larvae  and 
jpae  too  fast  from  the  heat. 
After    experimenting    at    length    with 

irobe  and  "cool"  lights,  Mr.  Tiesler 
lally  discovered  that  his  best  results 
ere  obtained  with  hot  (but  with  ex- 
i-llent  color  quality)  lights,  a  great  deal 
patience,    lots   of   over-shooting    and 

illful  editing.  It  is  first-class  entomologi- 
ti  and  cinematographic  work. 

Mr.  Tiesler  has  become  so  fascinated 
'ith  the  subject  that  he  now  has  a  ten- 
'tive  project  in  the  planning  stage  with 
-liters  Universitv  to  elaborate  on  the 
'  'se-up  intimate  life  of  the  mosquito  as 
'en  briefly  in  Modern  Mosquito  Control, 
id  make  a  full  scientific  report  at  greater 
hsith.  Uj. 


FeeMng   of   motion,    pervading    individual    frames, 
lends  a  sense  of  urgency  to  overall  film  message. 


Animation  points  up  the  discarding  of  a  competi- 
tor's product  that  had  already  been  chosen  .  .  . 


Cool  Look  at  Hottest  News  in  Advertising 

Effective   Use   of  Businesspaper   .4<Ivertisliig  Dramatized   in  -4BP's   "'Action   by   Plan'' 


With  the  siuirt  of  a  siren  .  .  .  the  fiiinp  of 
jazz  .  ■  ■  ii  rii>-rip  of  desii^ns  i;oing  into  the 
discard. 

With  sinue  sliips  servint;  as  vehicles  for 
down-to-earth  statistics. 

With  verbal  and  visual  good  humor 
applied  to  a  serious  topic. 

Thus  are  business  decisions  dramatized  in 
.Action  by  Plan  ...  a  slidefilm  which  de- 
monstrates that  truths  don't  need  to  sound  like 
truisms  or  plain  facts  like  platitudes. 

Sponsored  by  Associated  Business  Publica- 
tions .  .  .  and  produced  by  Henry  Strauss  & 
Company  in  cooperation  with  Media  Promo- 
tion Organization  ( a  division  of  Van  Brunt  & 
Co.)  .  .  .  Action  by  Plan  gives  a  sharp  edge  to 
some  new  ideas  about  achieving  and  measuring 
advertising  results.  It  does  this  both  by  fresh- 
ness of  viewpoint  .  .  .  and  of  presentation 
technique. 

It's  a  Matter  of  Individual  Reaction 

For  example,  the  effectiveness  of  business- 
paper  advertising  in  dollars-to-dollar  return  is 
generally  familiar  to  most  sales  promotion  exe- 
cutives. Thus,  it's  not  enough  merely  to  prove 
once  again  that  'X'  thousands  of  influential 
people  make  'X'  billions  of  purchases  because 
of  what  they  read  in  the  business  press. 

But  if  you  also  present  the  idea  of  measuring 
advertising  effectiveness  in  terms  of  individual 
action  decisions  .  .  .  taken  by  individiud  people 
.  .  .  you  create  a  feeling  audience  members  can 
readily  identify  themselves  with.  And  .  .  .  you 
broaden  understanding  of  the  many  different 
goals  good  business  advertising  can  realistically 
hope  to  achieve. 

In  Action  by  Plan,  this  concept  is  document- 
ed through  specific  examples  ...  a  highway 
engineer  who  tore  up  the  specifications  for  two 
bridges  and  had  them  completelv  redesigned; 
a  city  manager  who  asked  for  additional  Quota- 
tions on  police  cars:  and  similar  decisions 
made  on  the  basis  of  reading  a  business-paper 
ad. 

But  before  we're  told  these  things,  we  hear 
them  ...  in  frames  where  sound  effects  replace 
narration.  And  we're  made  to  see  them  ...  by 
artwork  rendering  that  comes  as  close  to  creat- 
ing a  feeling  of  motion  as  is  possible  in  the 
slidefilm  medium. 

Throughout  Action  by  Plan,  visualization  is  a 


major  factor  in  clarifying  new  concepts.  By 
using  light  backgrounds,  contrasty  colors,  out- 
line figures,  and  cumulatively-building  se- 
quences, a  sense  of  action  and  urgency  is  cre- 
ated to  subtly  reenforce  film's  basic  theme. 

When  the  screen  suddenly  fills  with  pro- 
ducts .  .  .  where  only  one  was  visible  a  moment 
before  ...  the  idea  of  mass  volume  sales 
stimulated  by  an  advertising  campaign  is  made 
far  more  vivid  than  narration  alone  could  do. 

True  and  Tried,  But  Not  Trite^  Techniques 

Novelty,  however,  is  not  allowed  to  run  riot 
simply  for  its  own  sake.  Many  of  the  techniques 
in  this  sound  slidefilm  are  true  and  tried  .  .  . 
with  variations  to  ensure  they  aren't  trite. 
Example  .  .  .  several  changes  are  rung  on  the 
familiar  arrow-and-bullseye  symbol  for  ad- 
vertising hitting  its  mark. 

Here,  however,  it  illustrates  not  only  the 
decision  to  buy  .  .  .  but  the  dozens  of  prior  de- 
cisions to  investigate,  price,  test  and  so  on  that 
lead  to  ultimate  purchase.  Keeping  accent  on 
the  individual,  the  symbol  appears  always  in 
conjunction  with  individual  people  .  .  .  not  sim- 
ply with  a  shapeless  "they". 

Careful  to  avoid  an  overly  solemn  tone. 
Action  combines  satirical  art  with  occasional 
bits  of  dead-pan  narrption.  There  are  statistics 
and  examples  where  relevant  and  necessary 
.   .   .  not  in  a  steady,  brain-numbing  shower. 

That  a  planned  campaign  with  specific  goals 
will  product  measurable  results  is  being  said 
widely  today  ...  by  the  Association  of  Na- 
tional Advertisers,  the  National  Industrial  Con- 
ference Board,  and  others  ...  as  the  film  is 
careful  to  point  out  in  referring  its  audience  to 
supporting  evidence. 

But  saying  is  more  likely  to  mean  believing 
when  backed  up  by  seeing.  Overall,  this  film 
is  a  good  example  of  its  own  implied  message 
about  business  publications.  To  wit.  the  better 
an  idea,  the  better  showcasing  it  deserves.       ^' 


Stylized  arrows  and  bulls-eye  symbols  were  treat- 
ed   with    o    purposeful    lack    of    reverence    ,    .    . 
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'The    Third    Annual    l.F.P.A. 

Conference,  being  held  on  June 
14.  15  and  16.  offers  a  many- 
faceted  program,  winding  up  on 
Saturday  evening.  June  16th.  with 
the  1^62  Film  Awards  banquet  in 
the  International  Ballroom  at  the 
plush  Beverly  Hilton  Hotel! 

Daily  conference  sessions  on 
Friday  and  Saturday  are  being  held 
on  the  campus  of  the  University  of 
California.  Los  Angeles.  The  audi- 
torium of  the  Humanities  Building 
is  the  scene  of  many  presentations, 
including  talks  by  the  renowned 
British  documentary  producer 
Basil  Wright;  by  Charles  Fames, 
noted  designer  and  producer:  and 
by  Joseph  Kaplan,  currently  Chair- 
man of  the  U.S.  National  Commit- 
tee for  the  International  Geophysi- 
cal Year. 

Dr.  Irwin  Moon,  manager  and 
founder  of  the  Moody  Science  In- 
stitute, has  just  returned  from  a 
flying  photographic  trip  to  43 
countries  where  he  shot  45.000 
feet  of  color  film.  In  addition  to 
his  talk,  there  will  be  ideas  from 
Charles  "Cap"  Palmer.  E.xecutive 
Producer  of  Parthenon  Pictures: 
from  educational  film  maker.  Josef 
Bohmer  and  from  Kodak's  advisor 
on  non-theatrical  films.  John  Flory. 
Mr  Flory  has  just  returned  from 
a  world  trip. 

Other  speakers  on  the  program 
include  Stuart  Cooney.  a  specialist 
in  design  and  use  of  presentations 
and  communications  systems;  by 
Jack  R.  Smith.  Supervisor.  Motion 
Picture  Services  at  Mitre  Corpora- 
tion; and  by  producer  Bruce 
Herschensohn.  maker  of  Towers  of 
Canaveral.     Kanmi.     etc.     North 

Joseph  Kaplan,  Chairman  of  the 
U.S.  Notional  Committee  for  the 
International  Geophysical  Year. 


SCENE  OF  CONFI-.REXCES  EVENIN(;  E\  EXT.S 


Dr.   Irwin  Moon,   famed   produce    I 
Moody    Science    Films   and    foui 
Moody    Institute  of   Science 

.•\merican"s      writer-directi. 
Brose  is  another  featured  ^pc." 
No  trade  show  this  year  as  vl 
ors  and  friends  are  being  in'l 
to  attend  the  conference  as  pa] 
pantsi  All  active  members  will 
ticipate    in    the    selection    of 
year's  coveted  "Cindy"  award  I 
ners  durina  the  Conference 


All    evening    events   for   tne   Third    r\nnuol    Conference    are    being    held    at 
the  beautiful  Beverly  Hilton  where  the  aw/ards  banquet  also  tokes  place. 


Highlights  of  the  Third  Annual  Conference 

Evening  Event:  Thursday.  June   14th 

Special  Buffet  Dinner  at  the  Beverly  Hilton  for  all 
Conference  Registrants.  First  Balloting  and  Screenings 
of  l.F.P.A.  |y62  F.lm  Award  finalists^ 


Evening  Event:  Friday,  June   15th 

Cocktail  Party  in  the  Patio  of  the  Hilton  pool,  followed 
bv  Second  and  Final  Awards  Screenings. 


Evening  Event:  Saturday.  June  16th 

The  1962  l.F.P.A.  Film  Awards  Banquet  will  be  held 
in  the  International  Ballroom  at  the  Beverly  Hilton. 
Conference  registrants  will  meet  to  honor  this  year's 
recipient  of  the  Jay  Gordon  Memorial  .Award  and  the 
1962  Film  Award  Winners. 


Daily  Conference  Sessions:  June   15,   16th 

Held  in  the  Auditorium  of  the  Humanities  Building  en 
the  Campus  of  the  University  of  California,  Los  .An- 
geles. Luncheon  will  be  served  on  both  Friday  and 
Saturday  in  the  Outdoor  Courtyard.  Acres  of  conven- 
ient parking  rn  adjaceni  campus  facilities. 


-^  ^^'--  -J^- 


The  illustroticn 
on  this  poge  is  from 
IFPA's  program 
graphics  executed  by 
the  Aeronutronic  Divi- 
sion, Ford  Motor 
Company. 
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t:WS    OF   CHAPTER   ACTIVITIES 


tRTHERN    CALIFORNIA 
Ittend  First  Meeting  at 
ejo:  Hear  Talk  by  Kerr 

he  first  regular  meeting  of  the 
hern  California  chapter  was 
t  at  Terry's  Restaurant  in 
Ipjo.  February  8th.  Fifty  meni- 
t  and  guests  attended  the  meet- 
!at  which  new  officers  were 
i.ed.  The  1962-63  officers  are: 
i.rnian.  Mitchell  S.  Rose. 
ujet-General  Corp.;  Secretary- 
Bsurer.  Ed  Carroll.  Southern 
Ik:  Program  Chairman.  Ray- 
3p  Jaeger.  University  of  Cali- 
fia  Lawrence  Radiation  La- 
ttery; and  Member-at-Large. 
i;"hatcher.  United  Airlines, 
lilt  Kerr.  Creative  Director. 
don  Picture  Division,  Moulin 
OS.  San  Francisco  was  guest 
er.  His  subject  was  "The 
l[i  Drawn  Look  in  Animation."" 
screened  several  examples  of 
ijpean  animated  commercials. 
^11  as  the  filmed  sloryboard  he 
buced  during  the  development 
t  animated  film  titled.  Smell  oj 


r-  Stanford  Film  Procluetion 
Milities  for  .\pril   .Meeting 

he  April  meeting  of  the  North- 
nCalifornia   Chapter   consisted 

Jtour  of  film  production  facili- 
:sat  Stanford  University,  con- 
ictd  by  Matt  Lehmann.  Refresh- 
sjs  were  provided  by  Cine- 
xlrie  Laboratories.  Palo  Alto. 

nree  speakers  also  highlighted 
ejvening  program.  Dr.  Nathan 
atoby  spoke  on  "'The  Motion 
tire  as   a   Tool   in   Behavorial 


ifce  Research.""  A  review  and 
Mssion  of  student  film  work  at 
a  ord  was  presented  by  Henry 
rarose.  Ernest  Rose  concluded 
eprogram  with  a  paper  titled. 


"Film  as  an  Instrument  of  Propa- 
ganda'" which  featured  a  screening 
of  German  World  War  II  propa- 
ganda films. 

SOUTHERN    CALIFORNIA 

Chapter  Meets  at  Glen  Glenn; 
Sid  Solow  Talks  on  Color 

*  Members  of  the  Southern  Cali- 
fornia chapter  gathered  at  Glen 
Glen  Sound  Company  facilities  for 
their  April  meeting.  Sidney  Solow 
presented  clips  from  the  new  East- 
man Color  Negative  (  725  1  )  and 
described  methods  for  arriving  at 
color  projection  prints  from  this 
new  stock. 

Joseph  Bluth  and  Dick  Peck 
arranged  a  demonstration  of  a 
color  television  camera  chain  with 
video  tape  playback,  part  of  the 
equipment  featured  in  the  self- 
contained  video  tape  crusiers 
operated  by  Glenn-Armistead  Co. 

Also.  Ersatz,  an  Academy- 
Award  nomination  cartoon  was 
screened. 

See  Herseliensohn's  New  Film 

■it  The  Southern  California  chap- 
ter held  its  March  meeting  at  Birns 
and  Sawyer  in  Hollywood.  Featur- 
ed speaker  of  the  evening  was 
Bruce  Herschensohn  who  present- 
ed his  recently  completed  docu- 
mentary on  India.  Karma.  Her- 
chensohn  described  his  production 
problems  and  personal  experiences 
on  this  assignment.  Frank  Chow. 
Director  of  Photographic  Opera- 
tions for  the  International  Com- 
munications Foundation  which 
sponsored  the  film,  told  of  the 
purpose  of  the  film  and  its  intend- 
ed audiences. 

As  an  added  attraction,  the  new 
Sylvania  Professional  Sun  Gun  was 
demonstrated  for  the  chapter. 


et  Mitre  Corp.'s   Film   Services   people.    L  to   r:    Jack    Smith,   Supervisor,- 

i[;  Arthur  Thiesen,  ESD  Pictorial  Services  Officer;  Eugene  Knight,  writer; 
iiiDeMello,  editor;  Paul  Snyder,  writer-director;  George  Blackington, 
niraman;  Louise   Dyer,  Claudia   Sobczok,   office   staffers. 


I'' 


Dr.  Raymond  Fielding, 

Notional   President 

of  the 

Industry  Film 

Producers 

Association    i 


A  Progress  Report  to  the  Membership 

With  this  issue  of  Business  Screen  we  begin  a  new  publi- 
cations association  designed  to  better  serve  the  needs  of 
our  growing  LF.P.A.  membership.  Henceforth,  each  issue  of 
Business  Screen  will  include  an  LF.P.A.  section  presenting 
both  feature  articles  and  news  items  of  interest  to  association 
members.  This  new  section,  together  with  the  already  widely 
acclaimed  general  business-film  coverage  of  the  magazine,  will 
provide  LF.P.A.  members  with  the  finest  and  most  complete 
coverage  available  of  production  activity  throughout  the  entire 
industrial  film  field. 

More  than  six  years  have  passed  since  a  handful  of  Southern 
California  in-plant  film  makers  first  began  assembling  for 
monthly  meetings  at  which  mutual  problems  could  be  discussed 
and  the  state  of  the  industrial  film  profession  examined.  From 
these  early  meetings  came  the  conviction  that  some  sort  of  per- 
manent national  organization  was  needed  to  serve  the  distinct 
needs  of  in-plant  producers  —  those  professional  film  makers 
employed  by  corporations  whose  end  products  were  not  motion 
pictures  but  which  have  come  to  depend  increasingly  upon  film 
as  a  solution  to  their  complex  internal  and  external  communica- 
tion problems. 

In  1957  the  Industry  Film  Producers  Association  was  found- 
ed, designed  as  an  educational  force,  a  professional  forum,  and 
a  channel  c(  communication  of  American  in-plant  film  makers. 
Since  then  the  occupational  specializations  and  the  geographical 
areas  served  by  the  association  have  grown  as  rapidly  as  its 
mem'oership. 

Today,  five  regional  chapters  serve  the  needs  of  the  associa- 
tion"s  400  widely-scattered  members  —  in  Southern  California. 
Northern  California.  Florida.  Georgia,  and  in  the  Delaware 
Valley  states,  and  new  chapters  are  being  organized  regularly 
to  serve  members-at-large  in  other  parts  of  the  country. 

The  Industry  Film  Producers  Association,  a  non-profit  cor- 
poration, welcomes  applications  for  Active.  Associate,  and 
Sustaining  memberships  from  individuals  and  commercial  or- 
ganizations with  a  professional  interest  in  the  improvement  of 
the  industrial  motion  picture  and  its  applications  in  American 
business  and  industry. 

We  look  forward  to  greeting  both  old  and  new  members  at 
our  forthcoming  3rd  Annual  Conference,  the  one  occasion  of 
the  year  on  which  members  from  all  LF.P.A.  chapters  come  to- 
gether to  appraise  the  state  of  the  profession,  to  honor  the 
award-winning  industrial  film  productions  of  the  past  year. 
and  to  hazard  a  glance  at  the  shape  of  in-plant  film  production 
to  come.  S 
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NEWS  OF  CHAPTER  ACTIVITIES 

___^ t 

D  E  L  A  ^  .4  R  E     VALLEY     SOUTHEAST      CHAPTER 

Peyton  Stallings  is  Chairman 
Following  Election  at  Camden 

i-r  On  April  6th.  at  Camden.  New 
Jersey's  Wall  Whitman  Hotel,  of- 
ficers were  elected.  They  are;  Pey- 
ton M.  Stallings.  Chairman;  Ralph 
Savarese,  Secretary-Treasurer;  and 


Frank  Weikel.  Program  Chairman. 
All  three  are  with  R.  C.  A.  in  film 
production. 


Delaware  Valley 
Chapter's  new  officers- 
elect  (I  to  r)  ore: 
Ralph  Sovarese;  choir- 
man  Peyton  Stollings; 
end  progrom  leader, 
Frank  Weikel  .  .  . 


Kovljain  Elected  to  Lead  the 
Chapter  During  Patrick  Meeting 

■;  David  Kovljain  was  elected 
Chapter  Chairman  at  a  January 
meeting  of  the  Southeastern  Chap- 
ter. Also  selected  as  officers  at  the 
meeting  held  at  Patrick  Air  Force 
Base  Officer's  Club  were;  A. 
Smith,  secretary-treasurer;  and 
Allan  Bransford.  program  chair- 
man. 


Guests  attending  the  meeting 
were  W.  H  e  r  i  n  g  .  National 
Geographic.-  Messrs.  Flynn  and 
Turbor  of  Addressograph-Multi- 
graph  Corp.;  and  R.  P.  Murkshe. 
R.C.A. 


■ft-  A  tour  of  the  Curtis  Publishing 
Company's  audio-visual  facilities 
was  the  featured  attraction  of  the 
April  26th  meeting. 

Kodak's  Hotchkiss  is  Speaker 

it  Calvin  Hotchkiss  was  the  fea- 
tured speaker  at  the  February 
meeting  of  the  Delaware  Valley 
Chapter.  Hotchkiss.  of  Eastman 
Kodak  Co..  spoke  on  new  research, 
development  and  planning  at  East- 
man. 

*  :!:  ^^ 

HoM    to  Join  Delauare  Chapter 

*  The  Delaware  Valley  Chapter 
has  been  organized  to  serve  in- 
dustry producers  in  Pennsylvania. 
New  York.  Southern  New  Jersey. 
and  Maryland.  Interested  parties 
should  contact  the  Secretary.  Dela- 
ware Valley  Chapter.  P.O.  Box 
498.  Camden.  New  Jersev. 

RCA  crew  at  Atlantic  Missile  Range,  films  launch  of  Pershing  missile  for 
"Quick-Look"  report.  L  to  r:  Sam  Calloway,  ABMA  rep.,  John  Valtenberg, 
Arnold  Cain,  Joe  Ficarotta,  of  RCA;  and  Dewey  Smith,  of  the  Martin  Co. 


Here's  William   Brose,  writer-director   a!   iNiorrn   Aniencon   Avia- 
tion, who  will  be  a  featured  speaker  at  the  Third  Conference. 


Profiles  of  IFPA  Chapter  President 


■ii  David  Kovljain  is  the  newly- 
elected  chairman  of  the  South- 
eastern Chapter  of  the  Industry 
Film  Producers  Association  locat- 
ed at  the  Atlantic  Missile  Range. 
Patrick  AFB.  Florida.  A  native  of 
Pittsburgh.  Pa.,  and  a  graduate  of 
the  Art  Institute  of  that  city. 
Kovljain  served  with  the  U.  S. 
Navy  as  a  photographic  specialist 
assigned  to  public  information  and 


documentary  coverage  of  World 
War  11  in  the  Atlantic  and  Euro- 
pean areas. 

After  the  war.  he  established 
his  profession  as  an  artist-photo- 
grapher in  Pittsburg  and  Detroit, 
serving  public  relations  and  pro- 
motional firms  in  each  city. 

In  I9.'i4.  Kovljain  joined  RCA's 
Missile  Test  Project  at  the  Atlantic 
Missile  Range,  first  serving  as  a 
photographic  specialist  during  the 
time  RCA  was  organizing  its  range 
photography  unit.  Shortly  after, 
he  was  named  chief  cameraman 
and  within  one  year  he  was  pro- 
moted to  motion  picture  director 
assigned  to  the  nation's  first  space 
probe  effort  and  public  informa- 
tion projects.  Early  in  \959. 
Kovljain  became  Manager.  Photo- 
graphic Operations.  RCA  Range 
Photography  where  he  now  super- 
vises the  production  of  all  train- 
ing and  briefing  films  produced 
at  RAC  MTP  as  well  as  all  pho- 
tographic documentary  and  engi- 
neering coverage  of  missile  tests 
and  space  activities  at  Canaveral. 


Mitche 


■/-?  IFPA's  newest  chapter 
Northern  California  group,  i 
cently  elected  Mitchell  S. 
chairman.  A  member  of 
since  I9,'i9.  Rose  has  been 
mental  in  the  formation  o 
chapter.  He  is  senior  writer- 
tor  for  the  Solid  Rocket  PI; 
Aerojet-General  Corp..  Sacr; 
to.  He  is  responsible  for  the 
five  aspects  of  all  Solid  H 
Plant  productions,  in  additi 
his  own  writing  and  directii 
fects. 

A  graduate  of  the  Univer; 
California  at  Los  Angeles 
he  received  a  BA  degree  it] 
tion  Pictures.  Rose  has  wi 
as  a  motion  picture  and 
sion  publicist  until  called  to 
duty  with  the  Air  Force 

Rose  joined  Aerojet-G 
Corp.  as  a  writer-direct 
.March.  1958  and  was  prc| 
to  his  present  position  in 
1961. 


Vnniial   IFPV  Film  Aware 
He  Featured  Here  .Next   ^ 

i-r  Winners  of  the  IFP.A  ■lo 
statuette  and  of  the  annu 
Gordon  Memorial  awar( 
nounced  at  the  Third  Con! 
will  be  reviewed  in  detail  it 
pages  next  month.  .A  feat 
your    IFPA    section    in    Bi 
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Business  Screen  MagJ 


*Using  8  Kodak  Pageant  Sound  Projectors, 
we're  showing  the  Civil  War  in-the-round" 


1  Mr.  James  J.  Geary,  Executive  Director, 
(Virginia  Civil  War  Commission. 

\  irginia   Civil   War   Centennial   Center,    in 
-nond,  is  a  round  building  designed  around  a 

ho  entire  balcony  of  the  building  is  devoted 
,e  showing  of  an  eight-part  $70,000  movie 
lUMflHaiKjs  lo  Appomuiiox.  The  film  is  divided 
;ofour-minute  sections,  each  complete  within  it- 
tbut  related  to  the  other  parts.  The  movies  are 
On  on  rear-projection  screens  from  a  central 
qction  booth  just  under  the  dome  of  the  build- 

,s  one  motion  picture  segment  ends,  the  audi- 
6 moves  on  to  the  next  screen,  just  as  the  next 
f) begins.  The  result  is  a  continuous  flow  of 
ii'rs,  progressing  smoothly  around  the  balcony. 
)Jistairs,  they  see  a  SlOOiOOO  exhibit  which  in- 


cludes lifelike  mannequins,  animated  maps,  dio- 
ramas, and  a  display  of  Civil  War  relics  on  loan 
from  museums. 

"One  of  the  big  problems  involved  in  making 
our  Centennial  Center  work  was.  of  course,  the 
projection  setup.  This  movie  is  to  have  a  four-year 
i^n  with  continuous  showings  every  day  of  the 
week,  so  the  equipment  had  to  be  the  most  depend- 
able available.  The  latest  model  Kod.\k  P.^ge.^nt 
Sound  Projectors,  with  transistorized  sound  sys- 
tems, were  installed,  and  are  doing  the  job  wonder- 
fully. 

"We  plan  regular  preventive  maintenance  for  the 
projectors,  but  expect  little  trouble,  because  of  the 
small  number  of  moving  parts  in  these  new  Kodak 
models." 

While  your  company  or  school  probably  does 
not  run  its  projectors  as  long  or  as  hard  as  the 
Virginia   Civil   War   Centennial   Center,   the   new 


Kodak    Pageant    Sound    Projector    AV-126-TR 
offers  advantages  to  you,  too. 

The  all-transistorized  amplifier  is  maintenance- 
free,  ready  to  go  the  instant  you  turn  it  on.  There 
is  no  distracting  background  noise.  While  easily 
capable  for  auditorium  use,  the  entire  range  of 
sounds  is  crisply  reproduced  at  small-room  levels, 
too.  The  projector  is  so  simple  to  operate  the  inex- 
perienced can  do  it  with  little  practice. 


Your  Kodak  Audio-Visual  Dealer  will 
demonstrate  this  new  Kodak  projec- 
tor for  you,  or  you  can  write  us  for 
Bulletin  V3-65,  which  gives  more 
details. 


> 


KODAK  PAGEANT  Projector  )    EASTMAN    KODAK  COMPANY,  Dept  8-V,  Rochester  4,  N.  Y. 
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j^E    VIEWPOINT 

"Where  Are  All  the  Young  Men  Gone? 

a  lament  bv  film-maker  Lcc  R.  Bobker 


F 


IN  THE  Bright,  Sunny  world  of 
tomorrow  that  beckoned  the 
young  after  World  War  11.  the 
exciting  growth  of  the  documen- 
tary and  business  film  loomed  as 
an  attractive,  important  factor. 

College  graduates  from  all  parts 
of  the  country,  seeking  a  career  in 
the  arts,  found  a  world  of  fasci- 
nating interest  .  .  .  The  art  of  the 
motion  picture,  as  applied  to  the 
world  in  which  we  live. 

Those  interested  in  sociology.  .  . 
politics  .  .  .  and  the  dynamics  of  a 
world  in  ferment  could  apply  them- 
selves to  the  film  document  as  it 
was  then  practiced  by  Stoney.  Van 
Dyck.  Flaherty,  et  al. 

The    Future    Looked    Bright 

Those  fascinated  by  a  burgeon- 
ing technology  ...  a  nation  and  a 
world  of  science  and  automation 
.  .  .  could  find  in  the  business  film 
an  attractive  stage  on  which  to 
practice  their  art  and  the  future  of 
the  film  industry  and  individuals 
interested  in  it.  looked  bright  in- 
deed. 

In  the  I940"s.  scores  of  young 
men  (and  women)  with  a  deep 
conviction  about  film  forsook  the 
glamour  of  Hollywood  .  .  .  the  im- 
mediate financial  reward  of  tele- 
vision, and  chose,  as  their  life's 
work,  the  business  film  .  .  .  the 
documentary  film. 

This  golden  era  of  the  40's  re- 
sulted in  distinguished  films  and 
in  giving  the  entire  field  a  constant 
supply  of  vitality  so  that  each  year 
a  built-in  drive  from  new  men 
keeping  those  in  the  field  "on 
their  toes."" 

There    \\ere    Works   of   Art 

In  1948-1949.  it  seemed  a  very 
exciting  place  for  a  young  film- 
maker to  be.  The  field  was  los- 


ing its  '"amateur"  status.  Major 
works  of  art  had  been  produced  by 
major  film-makers  in  American  in- 
dustry and  anyone  working  in  the 
field  could  hold  his  head  high  when 
he  said  '"1  made  non-theatrical 
films"  (a  strangely  negative  term, 
by  the  way.  to  categorize  a  life's 
work  ) . 

Then,  from  this  most  promising 
infancy  .  .  .  growing  pains  set  in. 
An  unfortunate  kind  of  in-group 
protectivism.  so  common  to 
American  industry,  developed. 
The  \'eneer  and  the  Polisli 
The  small  ""gem""  of  a  company 
became,  by  dint  of  its  very  excel- 
lence, overwhelmingly  popular, 
and  empires  were  built.  New  York, 
traditionally  the  home  of  the  lo- 
cation film  ( because  there  were 
few  stages),  became  the  scene  of 
frantic  ""big  business"  activity  .  .  . 
stages  .  .  .  equipment. 

The  same  growing  involvement 
with  ""prettiness."  ""technique" 
and  '"lushness"  that  had  almost  de- 
stroyed the  major  entertainment 
studios  as  filmmakers,  now  moved 
into  New  York. 

TV  commercials  became  a 
major  source  of  income  and  em- 
ployment and  the  sponsored  film 
began  to  look  like  one  long  com- 
mercial. Beautiful  .  .  .  well  photo- 
graphed .  .  .  original  music  .  .  . 
etc.  but  no  content  and  —  the 
young  men  with  talent,  creativity, 
ideas,  began  to  look  elsewhere  for 
their  life's  work. 

The  Maker  as  a  Middleman 
The  film-makers  lost  control  of 
their  product  and.  although  there 
were  exceptions,  much  of  the  work 
of  making  films  was  turned  over 
to  agency  representatives  with  the 


A  Word  About  the 
Author  of  This  Piece 
t:  The  writer.  Lee  R.  Bob- 
ker. is  president  of  Vision 
Associates,  company  formed 
in  I9.S9  by  four  young  film- 
makers: Mr,  Bobker.  Helen 
R.  Kristt.  Irving  L.  Oshman 
and  Seymour  J.  Weissman. 
Vision  is  now  in  its  third 
year  of  operation  and  has 
compiled  an  enviable  record 
of  distinctive  films.  At  the 
time  of  formation,  all  of  Vi- 
sion's principals  were  under 
.1.'^  years  of  age.  51' 


film-maker  acting  as  a  middleman 
between  client  and  employee. 

In  Hollywood,  the  independent 
film-maker  began  to  produce  fea- 
tures of  character  and  box-office 
...  the  stranglehold  of  the  majors 
on  the  film  industry  weakened  and 
finally  let  go  altogether.  Television 
entered  the  documentary  field  with 
a  vengeance  under  the  whips  of 
scandal  and  a  new  brilliant  FCC 
administrator  and.  once  again,  the 
business  film,  the  sponsored  docu- 
mentary, began  to  look  like  a 
pretty  sad  place  to  spend  one's 
life. 

No  Pressure  from  Below  .  .  . 

The  young  men  of  the  40's  were 
still  around  making  some  pretty 
good  films  but  the  pressure  from 
below  was  gone.  A  simply  good 
sponsored  film  looked  like  a  mas- 
terpiece and  the  average  young 
man  coming  into  the  field  was 
either  a  refugee  from  failure  to 
work  features  and  television  and 
would  go  back  at  the  first  oppor- 
tunity, or  he  was.  as  one  of  my 
students  recently  put  it.  a  man  who 
knew  ""there  must  be  some  place 
for  mediocrity." 

The  deep  conviction  that  a  great 
film  can  be  made  for  a  large  busi- 
ness concern  was  gone.  In  its  place 
was  a  platitude:  that  there  is  no 
place  for  art  in  the  sponsored  film. 

"Your  client  will  ruin  it." 

"XYZ  company  doesn't  want  a 
great  film." 

"You  can't  sell  'wommels'  and 
make  a  great  picture  at  the  same 
time." 

Two  Types  of  Film   Makers 

This,  in  turn,  led  to  the  split  be- 
tween two  types  of  film-makers: 
Those  who  decided  ""to  give  the 
client  what  he  wants"  and  those 
who  decided  to  take  the  client's 
money  and  do  what  he.  the  film- 
maker wants. 

In  either  case,  the  attraction  for 
the  ""top  of  the  class'  was  gone  and 
with  it.  the  constant  infusion  of 
new  ideas  .  .  .  new  techniques  .  .  . 
new  film  that  had  served  American 
industry  so  well. 

Myths  have  grown  up: 

"You  can't  gel  into  the  field  .  .  . 
the  unions  won't  let  you." 

"Nobody  wants  artistic  films  in 
this  field." 

""Its  too  tough."' 

"It's  dull  .  .  .  who  wants  to  sell 
cars  with  film."  etc. 

And  yet.  in  fact,  nothing  could 
be  further  from  the  truth. 

Today,  in  the  world  of  the  New 
Frontier,  there  is  no  field  more 
promising  .  .  .  more  exciting  .  .  . 
more   filled    with   the   richness   of 


acnievement  than  the  sponi 
business-docunientary-educat 
non-theatrical  film  field. 

There  is  no  such  area  in  al 
creative  arts  that  affords  a  )| 
man  or  woman  a  place  to  pr: 
their  talent.  There  is  no  bu: 
so  full  of  intellectual  interest, 
lional  interest,  and  no  typ 
career  endeavor  so  in  neel 
young  people  of  talent  ...  so 
niising  in  opportunity.  There 
greater  chance  for  a  lifetini 
continuing  education  for  thi 
tellectually  curious. 

Look  at  the  facts.  The  ei| 
tional  film  is  growing  at  an  u 
cedented  rate  .  .  .  being  usi 
explain  and  interpret  every 
of  our  complex  lives.  The  A 
can  business  corporation, 
image-conscious  than  ever, 
desirous  of  practicing  its  corp 
citizenship,  seeks  new  and 
exciting  ways  of  using  film. 

Business  Wants  Real  Fill 
Contrary  to  cynical  com 
no  one  in  this  nation  is 
ready  to  give  a  film-mak 
chance  to  practice  his  art  tha 
business  corporation. 

It  was  Alcoa  that  made 
and  Te.xlure  in  Aluminum 
ishes.  a  classic  film;  Smith 
and  French  that  sponsored 
chiatric  Nursing,  an  Aca 
Award  nominee;  Hamilton  \ 
that  commissioned  Ages  of 
etc.  The  business  firm  is  willi 
put  up  large  amounts  of  mor 
let  you  make  film  ...  if  ) 
good  and  if  your  talent  can 
duce  something  of  value 
Rembrandt  would  have  en 
such  a  climate. 

A  World  Full  of  ChallenI 
The  emergence  of  our  i| 
as  a  socially  conscious  one  h 
to  the  health  service  agenciej 
the  human  affairs  groups  wlj 
ford  the  film-maker  an  I 
world  in  which  to  make  filnt 

The   full   range   of   humaL 
perience  is  offered  on  a  silvel 
ter.  He  can  make  films  foil 
vision.  He  can  practice  his 
the  whole  field  of  human  reli 
exploring    race    problems.    lU 
tional   problems,  problems  i 
aged  and.   if  he  really  has 
the  use  of  political  films  ei 
him  of  a  frantic  but  thrillii 
weeks-long  election  year. 

His  companions  in  thisf 
journey  are  the  great  and  th() 
great  ...  the  leading  figure, 
intellectual,  financial.  hum;l 
...  of  our  time.  Every  mj 
enriches  his  life  and  his  expeS 
so  that  his  ability  to  makeil 
grows. 
He  can  serve  a  business  coiM 


Business  Screen  MaG;* 


ERICAN  OPTICAL  CO 


present 


w  Optical /Electronic  t 
color  printing 

Color  Prints  printed  addiIi\(Bly 


(*pat.  pending) 


C  PRINTS- 

By  diffused  light  —  Minimize  Negative  Physical  Defects 

OPTIC  PRINTS- 

Give   uniform   FIELD   EXPOSURE  -  No  Center  Hot  Spot  or  Edge  Fall  Off 


A  Technical  Paper  on  Fiber 
Optics  Printing  was  given  on 
May  12,  1961,  at  the  SMPTE 
Convention,  Toronto,  Canada, 
by  A.  J.  Miller,  Vice  Pres.,  Du  Art 
Film  Labs  &  Tri  Art  Color  Corp.  ,, 
Copies  are  available  on  request. 


^^m- 


CORPORATION 


Z 


Subsidiary  of  DU  ART  FILM  LABORATORIES,  INC. 

Du  Art  Film  Building        •        245  West  55  Street 

New  York   19,   N.  Y.     •      PLoia   7-4580 

IN  CANADAi  ASSOCIATED  SCREEN  INDUSTRIES,  Ltd.  2000  NorthclifFe  Ave.,  Montreal,  Can. 
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Versatile 

AUDIO-VISUAL 

SALES  TOOLS 


FOR 


JNOUSTRY 

BUSINESS 

EDUCATION 

INSURANCE 

TRAINING 

ADVERTISING 

Compocl,  oll-in-one  untts  in  smart  port- 
able carry-cases.  Eosy  to  set  up  in 
seconds  for  group  viewing  without 
room    darkening 

COC  COMMUNICATOR 


Desk-Top 

Sound  & 

Film  Strip 

Unit. 

Under  $100 


COC 
EXAMINER 

Popular  Film 

Strip   Previewer 

under  (50 


COC 
MASTER   1010 

Deluxe   Automatic 

Slide    Projector 

with   remote 

control    (Alio  for 

use  with 

synchronizer- tape 

recorder) 

Under    $130 


COC 
EXECUTIVE 

Professionol  Slide 
Projector. 
Under    $70 


Used  by  leoding  industriot  concerns! 

REQVllST  FULL  DETAILS  AND 

ILLUSTRATED   LITERATURE. 

Mode     by     the     Monufocturers     of     Ihe 
most    complete    line    of    reor-view    pro- 
jection      viewers       for       business       and 
industry. 
Division    of    Camera    OpUci    Mfg     Corp. 


f^'i^-f^        3M9  23rd  Avenue, 
INDUSTrIaI     "■•"I '"""  •='«»  5'  N-  Y 


I 


Mail  Coupon  for  Free  Booklet  "B"  j 


j  Please  send  illustrated  literature  with  full 
I  details  on  COC  Visual  Aids  to 

[   Name  

j  Address 

[  City 


Zone 


State 


Wlicrc  Are  All  the 
Young  Men  Gone? 

(CONTINUED       I  ROM       PAGE       48) 

bettei  because  he  understands 
more.  He  has  nn  hniit;ition  on  his 
area  of  interest. 

And  to  explode  the  other  myth: 
No  union  ever  prevented  a  young 
man  from  plying  his  art  and  his 
craft  in  the  field  and  the  desire 
on  the  part  of  your  client  is  only 
that  you  make  the  best  film  pos- 
sible. 

So,  where  have  all  the  young 
men  (and  women)  gone?  To  that 
sinister  21 -inch  screen  or  to  the 
peace  and  warmth  of  the  Pacific? 

If  he  has.  he  may  have  made  a 
mistake.  There's  quite  a  field  right 
here  for  young  men  (and  women) 
of  talent  and  desire.  In  fact,  I 
know  of  nothing  to  equal  it. 

Meaningful  Projects  Underway 

In  every  corner  of  our  city,  the 
large  companies  and  the  small, 
the  big  stages  and  the  individual 
film-maker,  exciting  things  are 
happening. 

Richard  Leacock  has  just  re- 
turned from  India  and  Leo  Selzer 
is  going.  Ritter  and  Lerner  of  MPO 
have  turned  out  a  beauty  on  hos- 
pital insurance  called  Dia!oi>iie 
wilh  Lije.  Nat  Campus  is  involved 
with  a  study  of  Arthritis  and 
Rheumatism,  and  Henry  Strauss 
continues  to  explore  deeply  the 
problems  and  solutions  of  the  large 
corporation.  George  Stoney.  in  this 
past  year,  has  examined  the  pro- 
blems of  police  care  of  the  men- 
tally ill.  and  Equitable  Life  has 
asked  Saudek  to  make  a  film  on 
the  President's  program  for  phy- 
sical fitness. 

The  Nation  Is  Our  Stage  .  .  . 

This  writer  will,  in  the  coming 
years.  learn  about  tuberculosis, 
the  kindergarten,  the  American 
Negro,  and  how  a  great  American 
airline  reflects  its  national  heritage. 
We  have  also  explored  our  country 
with  the  Girl  Scout  program  and 
may  soon  transmit  onto  screen  the 
heritage  of  freedom  that  has  re- 
sulted from  our  schools  and  educa- 
tion system. 

There's  no  end  .  .  .  and  no  be- 
ginning. There  are  plenty  of  films 
to  make  and  a  big  exciting  wide 
world  in  which  to  make  them.  .Ml 
we  need  are  young  men  and  wom- 
en of  talent!  There's  plenty  of 
room  and  without  them  our  field 
of  artistic  endeavor  cannot  .  .  . 
will  not  .  .  .  survive.  y' 

*        *        ♦ 
Editor's  Note:  Reader  comment 
on  Mr.  Bobker's  interesting  thesis 
is  invited.  The  forum  is  vours! 


Pictured  (left  to 

right)  are  principals 

of  Educational  Medio 

Index  project,  Godfrey 

Elliott,  McGraw-Hill 

Book  Research  Director; 

Carolyn  I,  Whitenack, 

Directory  Committee 

Chairman;  Dr.  J.  Edwin 

Foster,  Exec.  Director; 

and  Dr.  Charles 

Schuller,  Chairman, 

Educational  Medio 

Council. 


New  Gdurational  Media  Index 
Will  Keplare  \^  ilson  Guide 

■x  The  first  comprehensive  direc- 
tory of  non-book  instructional  ma- 
terials, the  Educational  Media 
Index  is  being  compiled  for  the 
Educational  Media  Council  by  the 
Technical  Writing  Service  Division 
of  the  McGraw-Hill  Book  Com- 
pany. This  joint  announcement  was 
made  by  Edward  E.  Booher,  presi- 
dent of  McGraw-Hill  and  Dr. 
Charles  F.  Schuller,  of  Michigan 
State  University  and  chairman  of 
the  Educational  Media  Council. 

Coinciding  with  this  announce- 
ment, the  H.  W.  Wilson  Company, 
publishers  of  the  Educatioiuil  Film 
Guide  and  the  Filmslrip  Guide  an- 
nounce that  they  will  cease  publi- 
cation of  the  two  guides  with  the 
1962  supplement  to  each.  They 
will  turn  over  all  files,  subscrip- 
tion lists,  and  information  on  films 
and  filmstrips  to  the  Educational 
Media  Council. 

In  making  these  materials  avail- 
able, the  Wilson  Company  believes 
that  the  new  Educational  Media 
Index  will  adequately  serve  the 
needs  of  those  who  have  used  the 
Wilson  guides  in  the  past.  Produc- 
ers and  distributors  of  education- 
al films  and  filmstrips  should  send 
information  concerning  them  to  the 
Educational  Media  Index  rather 
than  to  the  H.  W.  Wilson  Com- 
pany effective  immediately. 

The  Educational  Media  Coun- 
cil is  an  incorporated  non-profit 
association  formed  to  coordinate 
the  activities  of  professional,  busi- 
ness and  governmental  organiza- 
tions that  are  primarily  concerned 
with  educational  media.  They  have 
studied  the  problems  of  the  use  of 
the  multi-media  approach  to  learn- 
ing and  designed  a  national  cata- 
loging service  as  a  primary  source 
of  information.  The  project  is  be- 
ing financed  by  a  U.  S.  Office  of 
Education  contract  using  the  funds 
under  Title  VII  of  the  National 
Defense  Education  Act. 

A  much-needed  resource  in  the 
educational  and  training  fields,  as 
indicated     by     recent     studies     fi- 


nanced by  the  U.  S.  Office  ol 
cation,  the  Educational  Med 
dex   will   total    more   than 
pages. 

Scheduled  for  publicatit 
early  1963.  it  will  cover  the 
range  of  non-book  education; 
dia  —  wall  charts  and  mi 
series,  films  and  kinescopes, 
strips,  phonodiscs.  and  p 
tapes,  videotapes,  flat  pii 
slides  in  sets,  models  and  i 
ups,  programmed  instructioi 
terials,  and  cross-media  kits 
bining  many  different  types  ( 
dia. 

McGraw-Hill's  Technical 
ing  Service  Division  will  ass 
and  prepare  the  material  f( 
index   under   the   editorial 
vision  of  a  committee  of  the 
cil.    It    is    anticipated    that 


thirty  to  fifty  thousand 
educational  items  will  be  in- 
For  each  item,  the  index  ■'  il 
data  of  interest  to  educi 
training  directors,  inckul 
brief  description  of  contciii 
chase  price,  year  of  release, 
level,  address  of  producer  or 
distributor. 

The  Educational  Media 
cil  plans  to  publish,  not  c 
master  version  of  the  inde; 
also  ten  to  fifteen  sub-in 
each  concentrating  upon  the  ( 
tional  media  for  a  specific 
level  or  subject  matter.  It  is 
pated  that  all  indexes  will  be 
able  for  purchase  in  1963 


dit-' 


SOUND  RECORD 


at  a  reasonable  est 

High    fidelity    16    or    35.    Q  1^ 
guaranteed.  Complete  studici"^ 
laboratory  services.  Color  pr  v 
and    lacquer   coating. 

ESCAR 

Motion  Picture  Serin 

7315  Carnegie  Ave. 
aevelend  3,  Ohie 
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Business  Screen  MAG/ii*( 


McNaniara,  President  of 
lio  Organization,  Dies  at  51 

onald  C.  McNamara.  51,  pres- 
of  McNamara  Productions, 
since  its  founding  in   1956. 
May  20  at  his  home  in  Los 
;Ies.  Born  in  Brainerd.  Minn., 
lOved  to  Los  Angeles  in  1928. 
)wing  graduation  from  UCLA, 
lose  alumni  affairs  he  was  ac- 
he entered  the  broadcasting 
as  an   announcer,   and  con- 
nd   in   it    until   shortly    before 
Ting    the    audio-visual    fields. 
Dces  were  held  May  23  at  St. 
iins  Episcopal  Church  in  Los 
ikles.    He    leaves    his    widow, 
iiaret.    five    children,    and    a 
aier.  R' 

*        *        * 

veo  Productions  to  Produce 
-^8  for  Lutheran  Council 

ameo  Productions.  Inc.,  a 
H  Chicago-based  film  produc- 
rcompany  has  been  chosen  by 
■s.itional  Lutheran  Council  to 
:uce  26  shows  in  the  NLC's 
r  Time  television  series. 
?'  Time  is  a  15-minute  weekly 
ijren's  TV  series. 
Lcated  at  56  E.  Superior  Street, 
itgo,  Cameo  will  work 
•Jighout  the  country  in  the 
If  of  public  service  and  educa- 


ijr  Service  Co.  Expansion 
res  New  Cutting  Rooms 

jolor  Service  Company  has 
tlunced  the  opening  of  fully 
iDped  cutting  rooms  as  part  of 
:|  new  expansion  program. 
i  this  additional  space  the 
nnany  now  occupies  six  floors  at 
W.  45th.  New  York. 

fbert  Crane,  president,  stated 
the  rooms  are  available  to 
J(icers  and  editors  on  short  or 
l^term  agreements.  New  high 
ijl  color  processing  machines 
ii  installated  will  permit  Color 
rce  to  offer  24  hour  service  on 
in  Eastman  Color  Dailies.  9" 


TJGLAS   C.   MCMULLEN 

16S-11    12TM  AVENUE 
I     WHITEBTDNE    57,   N.  Y. 
TLUSHIND   3-2  97'4 


"POLHROID"  AND  "POULIME"* 


$1.50 
24  Hours 
Film  Processor 


554 

90  Seconds 

Yourself 

(with  a  Polaroid  Land  Camera) 


To  make  your  own  black-and-white 
slides  —  quickly  and  economically  — 
here's  all  you  have  to  do:  snap  a  picture 
with  a  Polaroid  Land  Camera  loaded 
with  special  transparency  film.  Then 
pull  a  tab.  wait  a  moment  and  open  the 
rear  of  the  camera. 

There's  your  transparency. 

After  a  quick  hardening  and  mount- 
ing in  a  snap-together  frame,  the  slide 
is  ready  to  be  dropped  into  a  projector. 
Total  time:  about  90  seconds.  Total 
cost:  about  i  3  the  price  of  the  average 
black-and-white  slide. 

A  new  type  of  transparency  film, 
PolaLine  film,  is  now  available.  It's 
been  designed  especially  for  line-copy 


slides  and  it  produces  crisp,  black  lines 
and  clear,  transparent  backgrounds. 
These  are  3' 4  x  4  transparencies  for 
standard  lantern  slide  projectors. 

There  are  also  continuous  tone  films 
for  both  standard  lantern  slide  projec- 
tors and  for  use  in  a  complete  Polaroid 
Land  system  that  employs  2'j  x  2' 4 
slides  in  a  Polaroid  projector.  (Develop- 
ment time  for  continuous-tone  slides  is 
two  minutes.)  All  three  projection  film 
types  can  be  used  in  any  Polaroid  Land 
Camera  that  uses  40-series  films  (except 
the  J-66). 

Sound  good'.'  It  is.  There's  no  better 
way  to  make  transparencies.  Send  in 
the  coupon  for  more  information. 


Polaroid  Corporation 

Technical  Sales  Dept.  BS-5 

Cambridge  39,  Mass. 

Please  send  me  detailed  information  about 
Polaroid   Land   transparencies. 


Name. 


Address- 


City_ 


Zone. 


-State. 
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A  Posilixc  Approach  Toward  Safe  Driving 

Sam   OrU'iuir.'   "Tin-   Sixth    Wheel"   Aiiii!.   I<>  (^iil    Arciilenl  Toll 


Actress  Peggy  Smith;  technical  con- 
sultant iTrooper  Bob  Collins'  chat 
with    film's   producer,    Sam   Orleans. 

Here  is  a  safety  film  that 
doesn't  even  scratch  a  fender 
or  dent  a  bumper!  A  recent  Award 
of  Merit  winner  among  the  19th 
Annual  Safety  Films  Awards,  The 
Sixth  Wheel,  takes  a  new  posi- 
tive approach  to  the  problem  of 
persuading  drivers  to  accept  their 
responsibility   for   safe   driving. 

Produced  and  sponsored  by  Sam 
Orleans  Film  Productions.  Knox- 
ville.  Tennessee,  this  new  approach 
is  the  result  of  research  conducted 
by  that  organization  with  the  help 
of  the  Automotive  Safety  Founda- 
tion who  served  as  technical  con- 
sultants on  the  film.  The  research 
showed  that  „udiences  dislike  the 
doom-threatening  tone  of  the  usual 
safety  film  and  tend  to  shrug  off 
the  points  made  as  applying  only 
to  "the  other  fellow." 

Typical  Days  of  Three  Drivers 
Omitting  tire-squealing  head-on 
collisions  and  violent  accidents,  the 
film,  in  a  quiet,  low-keyed  factual 
manner  follows  three  drivers,  a 
salesman,  a  housewife  and  a  teen- 
age boy  through  their  day  of  driv- 
ing. We  observe  their  driving 
strengths  and  weaknesses,  their 
triumphs  and  near-misses  behind 
the  wheel,  until  each  car  is  safely 
parked  for  the  night. 

The  Sixth  Wheel  points  out  that 
"every  automobile  has  six  wheels: 
four  have  tires  on  them,  the  fifth 
is  for  steering,  and  the  sixth  is  the 
biggest  wheel  of  all  —  the  driver!" 
The  "sixth  wheels"  in  the  three 
cases  shown  make  mistakes  often, 
through  absent-mindedness,  fa- 
tigue, haste  or  just  plain  careless- 
ness. But  their  reflexes  are  fast 
and  they  are  all  very  good  drivers, 
so  every  narrow  escape  still  man- 
ages to  avoid  an  accident. 

Each  Faces  Different  Problems 
Each  character  is  involved  in  a 
separate  situation.  The  smooth 
transition  from  scene  to  scene  finds 
the  drivers  progressing  through 
their  day"s  driving  activities.  The 
housewife  must  drop  the  children 
at  the  schoolbus  corner,  stop  at  the 


bank,  do  the  marketing  and  then 
later,  pick  up  her  husband  at  the 
station.  She  is  careful  to  have 
the  car  checked  at  the  service  sta- 
tion and  always  drives  at  safe 
speeds.  But  she  is  guilty  of  day- 
dreaming behind  the  wheel  and 
has  a  near-miss. 

The  salesman  must  make  sev- 
eral stops  in  nearby  towns.  He 
encounters  many  driving  situations, 
from  expressway  driving  to  driving 
on  back  roads  in  the  country.  He 
has  had  seat  belts  installed,  is 
mindful  of  posted  speed  limits,  but 
becomes  irritated  over  the  loss  of 
a  sale  and  it  shows  in  his  manner 
of  driving.  He  also  experiences 
fatigue  on  the  expressway,  but, 
playing  it  safe,  pulls  into  a  rest 
area  and  has  coffee  and  a  change 
of  scenery  before  continuing  his 
trip. 

The  teenage  boy  is  to  pick  up 


his  girlfriend  and  another  couple 
to  attend  the  big  game  in  a  neigh- 
boring town.  He  too  is  a  safe 
driver  and  very  proud  that  he 
knows  what  makes  his  car  run. 
When  joined  by  his  friends  though 
he  has  less  time  and  attention  to 
spend  on  driving. 

Viewers  Profit  b>-  Their  Errors 
The  narration  from  time  to 
time  adds  hints  of  how  to  avoid 
some  of  the  difficulties  the  char- 
acters occasionally  find  themselves 
in.  and  less  frequently  points  out 
an  error  in  judgment  or  foresight 
that  is  "gotten  away  with." 

Everything  that  happens  is  like- 
ly to  happen  to  any  driver  on  any 
street  or  highway,  and  most  of 
these  things  do  happen  frequently. 
When  each  car  is  parked  safely 
for  the  night,  we  breathe  a  sigh 
of  relief  that  we  have  witnessed 
only  near-misses.     We  have  seen 
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Qualify  black-and-white 

laboratory  service 

35mm  and  16mm 

Since  1937 


s 


Film  Center  Buililing,630  Ninth  Avenue.New  York  36,  N.Y.*  COIumbus  5-7676 

Affiliated  with   BYRON   MOTION   PICTURES,   Washington   7,    D.  C. 


Director    Lawrence    AAollot 

for    close-up    shot    through    o  'i 
shield  for  "Sixth  Wheel"  scon 

how  simply  even  these  couU 
been  avoided  with  just  a  link 
thought,  a  little  more  care. 

Prints  Available  for  Purch; 

Designed    for    sponsorsh 
the    local    level    by    induvtr 
organizations   interested     m 
moting   safe    driving.     The 
Wheel  is  particularly  applica 
television    showings    as    it 
scenes    of    violence     and 
Prints  and  added  informaticj 
available  from  Sam  Orleani 
Productions,    2 1 1    West   Cuj 
land.  Knoxville  2.  Tenn 


Crawley  Film  Shows  IVQl 
Work  on  Michigan  Canipf 

ir  Christian  activity  on  the  cl 
campus  is  described  in  a  ni 
minute  16mm  film  just  com 
by  Crawley  Films  for  the* 
Varsity  Christian  Fellowshif 

Inter  Varsity  On  Campt 
picts  the  work  of  the  intei 
minational  organization  mi 
ing  to  students  in  the  I 
States  and  Canada.  Filmed  < 
campus  of  the  University  of 
igan.  Ann  Arbor,  it  includes 
of  student  prayer  meetings, 
studies,  a  faculty  discuss! 
fraternity  meeting  and 
Christian  activities  on  campu 

Inquiries  about  the  film     h^ 
be  directed  to  the  IN'Cl    *  ii 
5  St.   Mary  Street  in  Ti'i.ir 
l.';i9  Astor  Street  in  Chici^:. 

*        *         * 

HPI  Enters  Ainlio-V  isiial  \M 
W  ilh  Professional  ProdiiclDil 

%?  Hudson  Photographic  |d| 
tries  is  forming  a  Profession;li 
ducts  Division  to  develo||al 
market  products  in  the  iJ" 
visual,  graphic  arts  anJ 
educational  and  industri.il  '■■ 

.According  to  Eugene  M.ina 
HPI  vice-president  for  m  :  i"' 
the  new  division  is  being  > 
"to  meet  the  growing  diin.i 
HPI     products    among     mt  >' 


.ind  professional  users." 


» 
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'  on   Now   Spray   Processing 
Black  &  W  hile  Films 

liaid  to  be  the  first  commercial 
lion    picture    film    lab    in    the 
litry   to  convert  everything  in 
|k-and-white  to  spray  process, 
n  Motion  Pictures.  Washing- 
DC.  is  now  spray  processing 
black-and-white     16mm     and 
m  film  —  including  positive, 
tive.     reversal,     and     optical 
id  track. 

ccording  to  Byron,  spray  pro- 
:ing  assures  a  better  quality 
;k-and-white  film.  Byron  tech- 
uns  >.tress  their  beliefs  that  the 
i  images  of  spray  process  are 
nfold: 

1 )  Spray  gives  a  sharper 
i;e  —  with  more  precisely  de- 
m  images,  a  cleaner  and  there- 
iil  finer  quality  film.  There  is 
)lirectional  development,  caused 
rkagnant  developer. 
!!)  Sound  is  improved  with 
Illy  —  a  higher  frequency  re- 
KJse  is  possible.  Higher  density 
siits  an  improved  signal-to- 
>t  ratio. 

S)  High  speed  equipment  en- 
iibasses  all  the  most  modern  fa- 
lies,  day  and  night  capacity  for 


snandling. 


H' 


K  ^HITE  HOUSE    TOUR: 


!(|IT1NUED       FROM       PAGE       25) 

rs.  Kennedy  conducts  the 
lence  through  her  home  with 
•a  burning  in  the  fireplaces. 
a  flowers  in  the  vases  and  the 
IV  set  and  decorated  as  it  would 
or  an  official  dinner.  Com- 
ing on  the  history,  furniture, 
ings  and  other  objects  of  Pre- 
jitial  memorabilia,  the  First 
II  shows,  for  the  first  time  on 
ntwo  historic  rooms  on  the  se- 
ir  floor,  the  Lincoln  Room  and 
eyionroe  Room. 
"le  58  minute  16nim  film 
aatizes  the  meaning  and  signi- 
dce  of  the  White  House  to  the 
irrican  people.  Rental  and  pur- 
la^  information  may  be  obtain- 
1  3m  Text-Film  Div..  McGraw- 
ilBook  Co..  330  W.  42nd  St., 
eiYork  36,  N.Y.  f- 


PHODUCTIONS 


m  Fmciico-B/iym/i 

loeatio/i  production 
35  i  16  mm  -t&w  -  color 

116  New  Montgomertj  Street 
tul-82?S 


CECO'S  NEWEST  25th  ANNIVERSARY 
VALUE!  AKELEY  $1095.  UNIVERSAL 
GYRO  TRIPOD 


only 


until 
July  1 


For  television,  newsreel  worl<,  and 
demanding  assignments  of  all 
types,  the  AKELEY  GYRO  has  long 
been  the  ultimate  tripod  through- 
out the  motion-picture  and  TV 
industries. 

Its  gyroscopic  stabilization  is 
"steady  as  Gibraltar"  under  even 
the  most  extreme  conditions  of 
shock  and  vibration.  Three  different 
pan  speeds,  pan  and  tilt  locks, 
quick-release  mechanisms,  friction- 
less  ball-bearing  construction  and 
instant-leveling  features  make  it 
easy  to  "lock  onto"  rapidly  moving 
subjects  regardless  of  their  speed 
and  direction  of  movement.  On 
location  or  in  the  studio,  the  Akeley 
Gyro  is  a  "must"  at  its  regular 
price  of  $1095.  At  $950,  it's  simply 
unprecedented!  Built  and  backed 
by  CECO  —  and  sold  with  an  un- 
conditional six  month  gua 
parts,  labor  and  service! 


New  York,  N.  Y. 

Hollywood,  California 

Hialeah,  Florida 

Washington,  D.C. 


Now... Two  Great,  Historic  Names  Join  Hands! 

RKELEV/CECD 


MADE  by  CECO 
SERVICED  by  CECO 

DISTRIBUTED  by  CECO 

FOR  MORE  than  a  generation,  the  name  "Akeley"  has  symbolized  the  ultimate  in  advanced 
design  and  superb  craftsmanship  to  the  motion-picture  industry  ....  And, for  more  than  a 
generation,  the  name  CECO -trademark  of 


Camera  Equipment  Co.jnc-  has  symbolized 
reliability,  know-how,  and  -  above  all— value. 
Today,  CECO  has  inherited  and  owns  the 
proud  reputation  of  the  Akeley  name  — 
exclusively.  CECO  is  the  exclusive  manufac- 
turer. CECO  is  the  exclusive  distributor.  And 
CECO  is  the  exclusive  official  repair  agency 
for  anything  that  bears  the  Akeley  name  — 
past  or  present,  new  or  old! 

DEALERSHIP  INQUIRIES  INVITED 


CAMERA  EQUIPMENT  CO.,  INC. 

A  Subsidiary  of  CECO   Industries,   Inc.  ^^^^ 

Industrial  Dept.  315  West  43rd  St,  New  York  36,  N.Y. 

Please  send  me  immediately: 
n   Literature  on  The  Akeley  Universal  Gyro  Tripod 
n   Information  on  dealerships  available 
□    Information  on  other  Camera  Equipment  products 
as  follows: 


NAME 

COMPANY 
ADDRESS   . 
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American  Oil  Draltr  Film 
Provides  Tip*  on  Station  Profits 

Principles  of  sound  business 
management  have  been  especially 
emphasized  in  a  new  motion  pic- 
ture for  showing  by  the  American 
O.I  Company  to  its  dealers.  The 
picture  is  part  of  that  company's 
continuing  effort  to  supply  dealers 
with  information  for  profitable 
operation  of  the  stations. 

To  Y'oiir  Hecillh.  produced  by 
Wilding.  Inc..  points  out  to  the 
dealers  that  the  service  station 
business  should  and  can  be  a  good 
business.  It  offers  the  highest  re- 
turn on  invested  capital  of  any 
small  retail  operation.  Yet  some 
dealers  fail  because  they  are  not 
aware  of  (or  overlook)  the  basic 
common  sense  rules  of  good  busi- 
ness management. 

The  36-minute  film  uses  filmed 
case  histories  and  animation  to 
illustrate  how  a  dealer  can  deter- 
mine his  sales  needs  and  objec- 
tives in  order  to  meet  his  basic 
expenses  and  return  a  profit  on 
his  operation.  It  urges  the  dealer 
to  recognize  that  his  station  has 
two  aspects:  personality  and 
station  health. 

"Personality"  is  defined  as  be- 
ing the  impression  the  dealer,  his 
assistants  and  his  station  make 
upon  his  customers;  "Station 
Health"  means  the  financial  sound- 
ness of  the  operation.  Both  are 
equally  important,  the  relationship 
between  them  being  solely  the  re- 
sponsibility of  the  dealer. 

A.  V.  Fraser,  manager  of  mar- 
keting development  for  Ameri- 
can Oil.  says:  "We  do  not  expect 
To  Your  Health  to  solve  all  deal- 
er problems,  but  we  hope  that  it 
will  help  define  those  problems 
which  dealers  are  unaware  of.  and 
help  steer  them  in  the  right  direc- 
tion.-' y 
*        *       * 

Standard  Oil  Puts  a  Smile 
in  3  Dealer-Training  Films 

•f'  Standard  Oil  of  California  has 
decided  to  put  a  smile  in  their 
dealer-training  films.  Desiring  a 
jifii-  kind  of  dealer  information  and 
training  activity  they  have  called 
on  John  Wolfe  &  Company,  San 
Francisco,  to  produce  them. 

Three  15-minute.  color  films 
were  produced  for  Standard  Oil 
with  the  contention  that  films  of 
this  nature  can  be  entertaining 
as  well  as  educational.  Pointing 
out  problems  which  are  encount- 
ered by  dealers,  these  films  are 
humorous  and  light,  and  yet  in- 
formative. 

Open  Your  Eyes  to  Profit  is 
concerned  with  night  operation  of 
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The  Wide  World  of  Sponsored  Pictures 


a  service  station;  Make  Incentive 
Hay  explains  the  company's  profit- 
sharing  plans;  and.  There's  No 
Business  Like  More  Business 
shows  dealers  how  to  improve 
their  operation  through  neighbor- 
hood solicitation.  ^ 

*        *       * 
(Canadian  Film  Shows  Career 
Opportunities  in  .Mining  Field 
',     Any  student  not   sure   of  his 
future    career,    but     prepared     to 
spend  four  years  in  a  university 
preparing   for   it,   is   likely   to   be 
interested  in  a  new  documentary 
film    outlining    the    broad    career 
opportunities     for     professionally 
trained    people    in    the    field    of 
mining. 

Nation  Builders,  recently  re- 
leased after  four  years  of  prepara- 
tion and  discussion,   represents  a 


high  point  in  Canadian  inter-gov- 
ernment cooperation.  The  3()-min- 
ute,  color  film  was  sponsored 
jointly  by  the  Canadian  Depart- 
ment of  Mines  and  Technical  Sur- 
veys, the  Ontario  Department  of 
Mines  and  mining  departments 
of  eight  other  provinces. 

The  film  shows  a  young  engi- 
neering student  from  his  first 
day  at  a  university  through  gradu- 
ation to  a  responsible  position  on 
a  mine  staff.  He  and  his  class- 
mates are  shown  at  a  variety  of 
summer  jobs  provided  by  mining 
and  drilling  companies  and  by  gov- 
ernment departments  to  give  the 
students  practical  experience  re 
quired  to  supplement  the  theory 
derived  from  the  university  course. 

An  estimated  13.000  miles  were 
covered  by  camera  crews  in  pro- 


f/o    .jrilm    (J 

Too  BIG 

Too  sinall 

Too  Far  Away! 


Carlos  Montalban  (standing)  and  George 
Gaynes  do  a  scene  for  "THE  PANAMA 
CANAL,"  filmed  in  the  Canal  Zone  and  in 
the  studios  of  .  .  . 


BAY  STATE  FILM  PRODUCTIONS,  Xc. 


BOSTON 

BO  BOYCSTON  ST 

HA  6   B904 


SPRINGFIELD     MASS 

P.  O.  BOX    129 

RE  «-3ie4 


NEW    YORK 

17  W     *4TM  ST 

YU  B   23S9 


viding  diversity  of  scenic  I 
which  range  all  the  way  fi 
headframe  amid  the  snow-ct 
rockies  to  drilling  for  gas 
the  waters  of  Lake  Erie. 

Nation  Builders  was  pre 
by  Jack  Chisholm  Film  Pi 
tions.  Ltd.,  Toronto.  Prim 
available  for  free  showings  ti- 
the Ontario  Department  of 

in  Toronto. 

*        *       ♦ 

Union  (Carbide  Insecticide 
Shown  in  International  Fil 

ii     The     international     stoi 
Sevin,  a  new  agricultural  ii 
cide  is  told  in  a  new  motio( 
ture  soon  to  be  released  by 
Carbide   International. 

The  World  of  Sevin,  22-m: 
color,  describes  this  differe 
secticide  as  it  has  been  u; 
nine  countries  for  better  cro 
duction.  Countries  and  a 
tural  areas  covered  in  th( 
are  Australia.  Trinidad.  El 
dor.  Japan.  Spain.  France.  / 
tina,  the  Middle  East  and 
of  the  U.  S.  Scenes  in  each^ 
try  have  been  photograph 
the  best  local  cameramen. 

Sevin  is  said  to  be  a  mi! 
fective,  and  safer  insecticic 
was  airlifted  to  Egypt  last 
help  wipe  out  a  plague  of 
worms  and  save  the  U.A.R.  |l 
crop. 

S:  *  * 

Public  Health  Film  Shows 
Patient  Exchange  Prograi 

Today,  there  are  about  1 
lion  men  and  women  in  the 
States  over  65;  by  1970  the 
is  expected  to  reach  20  r 
Many  of  these  people  will 
their  last  years  in  a  nursing 
The  kind  of  care  they  r 
their  happiness  and  health 
concern  to  everyone. 

Under  sponsorship  of  thi 
sing  Home  Program  of  thi 
sion  of  Chronic  Diseases,  th 
Public  Health  Service's  Coi 
cable  Disease  Center  in  A 
Georgia,  has  produced  H-j 
Together,  a  20  min..  color 
picture  showing  how  hospifcj 
nursing  homes  can  work  tcj 
to  improve  their  services 

Working  Together  depii 
technical  and  supervisor)] 
gi\cn  to  nursing  home 
operating  hospitals  with  a  »li 
exchange  program.  An  lA 
operating  agreement  betwel'* 
DeBoer  Nursing  Home  a  I  '' 
Hackley  Hospital  in  Mu  e? 
Michigan  is  used  as  the  ^^ 
ground  for  scenes  in  the  fil     ' 


Look    to    Business    Screen    foi 
the     News    of     Business     PI 
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Business  Screen  MACpH  - 


Challenging  New  Look  at  Automation 


CHALLENGING  NEW  FiLM  OH 

the   role   of  the   church   in 

ng  the  way  toward  the  solu- 

of  social  problems  has  been 

sed  by  the  United  Church  of 

it,  one  of  the  nation's  major 

minations  which  was  organiz- 

st  year  through  a  union  of  the 

):regational  Christian  Churches 

(the  Evangelical  and  Reformed 

1  ch. 

le  film.  Tomorrow!,  28V2 
;  b  w.  was  produced  for  the 
I  ruination's  Council  for  Chris- 

I  Social  Action  by  Quest  Pro- 
icons.  New  York,  and  deals 
tthe  effects  of  automation.  The 
rms  aspects  of  the  problem  are 
e;ntcd    without    offering    solu- 

II  or  any  single  religious  an- 
t  to  it. 

iR'^  to  Heart  of  the  Problem 

-ices  directly  to  the  heart  of 

r.  hlem  —  machines  are  put- 

ixciple   out   of  work.    Then, 

-   of   management,   organized 

^.    individual    employees,    re- 

i  IS  leaders  and  others  are  jux- 

^ed  to  set  forth  the  ethics  and 

-  ms  challenged  by  this  impend- 

jievolulion   in   industrial   prac- 

diurch  leaders  believe  it  to  be 
;'irst  effort  of  a  church  group 

iidertake  this  type  of  presenta- 
lof  a  social  problem  to  stimu- 
q  discussion  and  help  find  a 
iion.  The  United  Church, 
ih  has  traditionally  concerned 
►I  with  '"good  works,"  believes 
i*  an  obligation  to  relate  close- 
\\  everyday  life  and  to  invest 
i  in  the  total  community. 
Mailable  for  Purchase,  Rental 
ftmorraiv?  will  be  shown  be- 
l^ivic  groups,  industrial  organi- 
ans,  unions,  women's  clubs,  li- 
«ps,  employees  in  factories  and 
Ijrsities,  as  well  as  churches, 
ilavailable  for  sale  at  $160  or 
■pnt  at  $8  from  the  Office  of 
imunications.    The    United 

I 


Dr.  Ray  Gibbons,  United  Church  of 
Christ     I'    with   producer    Bill   Jersey. 

Church  of  Christ,  289  Park  Ave- 
nue South,  New  York. 

A  study  manual  accompanies 
the  film  and  points  out,  as  do  those 
who  discuss  the  subject  in  the  film, 
that  automation  is  essential  if  the 
United  States  is  to  maintain  its  po- 
sition in  the  world,  but  that  pre- 
sent workers  must  keep  their  em 
ployment  or  be  trained  for  new 
jobs  and  that  jobs  for  future 
generations   must   be   considered. 

Tomorrow?  was  directed  by 
William  C.  Jersey,  who  has  a  great 
talent  for  bringing  the  conversa- 
tions of  ordinary  people  on  a 
street  corner,  in  an  executive's  of- 
fice or  union  hiring  hall,  to  the 
screen  as  if  we  were  eavesdropping 
on  them.  This  appears  to  be  so  na- 
tural and  easy,  but  it  is  very  hard 
to  do. 

It  is  this  wonderfully  natural  ef- 
fect —  the  believability  of  all  the 
people  who  appear  in  the  film 
which  helps  to  make  Tomorrow? 
one  of  the  most  important  films  of 
the  year.  Businessmen  everywhere 
should  see  it  —  and  think  about 

it.  1" 

*  *  * 

'"Tornado  Disaster  ,4ctioii"  Pix 

'■-  The  American  National  Red 
Cross  has  released  Tornado  Disas- 
ter Action,  a  4'  2 -minute  television 
film  which  contains  official  U.  S. 
Weather  Bureau  and  Red  Cross  in- 
structions on  how  to  protect  life 
and  property  before  and  during 
the  onslaught  of  a  tornado.         R" 


Hneral  Motors,  doPont,  Westing, 
tjse,  Douglas  Aircraft,  North 
'lerican  Aviotion,  Autonetics,  Roc- 
Idyne,  Ford,  Internationol  Metals 
'Mining  and  a  score  of  other  top 
tielon  orgonrzotions  REPEATEDLY 
'TRUST 

FOREIGN   LANGUAGE 
&  CINEMA   SERVICE 

'h      DUBBING      foreign       lan- 

loges    to    their    training,    sales    & 

sod  will  films. 
HY?     BECAUSE  .  .  . 

lEY  ARE   GETTING   RESULTS.   That 

iwhyl    Ask    your    producer    to    in- 

<ire: 

'046  HOLLYWOOD  BOULEVARD 
LOS  ANGELES  28,  CALIFORNIA 

llllywood  7-5128  (Area  Code:  213) 


[VI 


0, 


sets  up  the  sale. 


j^    your  salesman 
closes  it! 


The  First 

Fully  Automatic, 

Portable  Sight-Sound 

Presentation  Unit 

Designed  For 

Any  Size  Sales  Force 


The  extreme  flexibility  of  the  Viewfape  sight  and  sound  system  —  it 
utilizes  357nm  filmstrip  rear  screen  projection  synchronized  automat- 
ically to  dual  track  magnetic  tape  sound — lets  you  use  it  economically 
with  a  sales  force  of  J  or  2U0!  With  action,  color,  music,  sound  .  .  .  View- 
tape  shows  your  product  in  use  .  .  .  tells  your  story  the  way  you  want 
it  told.  And  when  Vieu'tape  is  finished  the  prospect  is  fully  oriented — 
salesman  answers  questions  .  .  .  closes  sales! 

Viewtape  makes  your  entire  presentation  auto- 
matically  from   start   to  finish.   A    large,   bright 
built-in  screen  permits  desk-top  viewing,  by  one 
person  or  a  group,  in  a  fully  lighted  room.  Com- 
pact attache  case  design  and  light-weight  con- 
struction  makes   Viewtape  extremely  easy  to 
carry  about. 

And  Viewtape  is  priced  far  below  any  other 
fully  automatic  unit  .  .  .  only  $2i9.50. 

PUT  VIEWTAPE  TO  WORK  IN  YOUR  ORGANIZATION... WRITE  FOR  DETAILS 

yiewlex  INC.     40   BROADWAY,  HOLBROOK,  L  I.,  N.  Y. 
D  Send  complete  details  on  fully  automatic  VIEWTAPE. 
n  Have  Viewlex  A-V  Specialist  contact  me  for  free,  no  obligation  demonstration. 

Name 

Company^ 

Address 

City 


_Zone_ 


-State. 


WBER  3    •    Volume  23 


1962 


55 


Pace  Completes  "Vi  eleoiiie 
Aboard^*   For   Kuskiii-Koliliins 

"'"  Pace  Productions,  of  Los  An- 
geles and  New  York  City,  has  just 
completed  Welcome  A  board ,  the 
first  in  a  series  of  training  films 
for  Baskin-Robbins  31   Flavors. 

The  new  film  will  be  used  in 
Baskin-Robbins  1  12  franchise 
operations  throughout  the  coun- 
try. It  will  help  train  new  em- 
ployees in  techniques  involved  in 
efficient,  attractive  service  and  is 
slanted  to  acquaint  workers  with 
the  company's  background,  philo- 
sophies and  basic  policies.  IJ' 

*        *        * 

Reqaireiuenls  in  ^letalworkiiig 
Pictured  in  De\  liep  Slidet'ilni 

->  The  early  history  of  the  art  of 
boring  holes  in  metals,  as  well  as 
the  important  requirements  of  to- 
day's metalworking  industry  are 
unfolded  in  an  1 8-minute  35nim 
color  sound  slidefilm  produced  by 
DeVlieg  Machine  Co..  Royal  Oak. 
Michigan. 

Titled,  A  Visit  to  Fair  Street. 
it  shows  how  the  Jigmil  technique 
solves  problems  of  accuracy  and 
productivity  in  the  field  of  preci- 
sion boring  and  milling.  The  film 
also  offers  conclusive  evidence  of 
how  accuracy  is  economy  in  pro- 
duction. 

Available  on  request  from  the 
company  or  its  distributors,  the 
film  should  be  of  particular  interest 
to  engineers,  manufacturing  per- 
sonnel and  others  who  desire 
to  become  more  familiar  with 
the  Jigmil  technique  of  "jigless 
boring."  IS" 

*        *        * 

Study  Group  Issues  Report 
On  Educational  TV   Programs 

i-i  A  report  and  recommendations 
of  a  special  study  group  on  educa- 
tional television  has  been  released 
by  U.  S.  Commissioner  of  Educa- 
tion Sterling  M.  McMurrin.  The 
report  calls  for  the  development 
of  a  national  policy  for  the  further 
development  of  educational  tel- 
vision  facilities,  programming,  and 
personnel. 

Dr.  McMurrin  said  steps  would 
be  taken  immediately  to  carry  out, 
on  an  exploratory  basis,  one  of 
the  recommendations.  This  calls 
for  the  establishment  of  national 
and  regional  exchange  centers  foi 
educational  television  leaching 
materials.  This  and  other  projects 
and  studies  relating  to  educational 
television  will  be  instituted  under 
the  educational  media  provisions 
of  the  National  Defense  Education 
Act.  Q: 
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Brief  Reviews  of  Current  Business  Films 


The  Latest   in  Boys'  Wear  Pictured  for  Retailer  Showings 


THAT  Ci.OTHi;s,  the  right  clothes 
for  each  age  and  occasion, 
can  and  do  contribute  to  a  boy's 
sound  emotional  and  social  deve- 
lopment is  the  theme  of  a  new 
film  that  mothers  of  growing  boys 
are  now  viewing  at  showings  in 
department  and  boy's  clothing 
stores  across  the  country.  There  l\ 
Nothing  Like  a  Boy.  28  minutes, 
color,  produced  by  Creative  Visual 
Media.  Inc..  New  York,  makes 
the  point  that  "clothes  do  make 
the  young  man." 

The  film  says  that  people  tend 
to  live  up  to  the  clothes  they  wear. 
Boys  are  just  as  clothes  conscious 
as  their  sisters  and  their  parents. 
As  with  other  members  of  the 
family,  good  manners  and  behavior 
go  with  the  wearing  of  attractive, 
well-styled  clothing. 


To  help  mothers  select,  (or 
guide  their  sons  in  selecting.)  the 
right  clothes  for  different  occa- 
sions, the  latter  part  of  Tliere  Av 
Nothing  Like  a  Boy  takes  the  form 
of  a  style  show  offering  dramatic 
presentations  of  the  major  color 
and  design  trends  in  boys'  wear  for 
Summer.  1962.  All  types  of  boys' 
apparel  are  shown,  including  suits, 
slacks,  sport  coats,  shirts,  sweaters 
and  swim  wear. 

Joint  sponsors  of  the  film  are 
the  Sanforized  Division  of  Cluett. 
Peabody  &  Company,  and  the 
Boys'  Apparel  &  Accessories  Man- 
ufacturer's Association.  Manufac- 
turers of  boys'  wear  representing 
all  sections  of  the  United  States 
contributed  their  advance  1962 
styles  for  the  production. 

Scenes    were   shot   during   Au- 


Selected  by  CINE 

(The  Committee  on  international  Non-Theatrical  Events) 

As   One  of  the  American 
Scientific-Didactic   Film   Enteries 

at  the 
Venice   International   Exhibition 


1962 


"The  Magic  Hands  of  AMF" 

produced   for 

American  Machine  &  Foundry  Co. 


Director: 
Script: 
Camera: 
Production: 


Matt  Farrell 

E.  R.  Murkland 

William  McAleer 

Joseph  Faro 


^ 


FARRELL    AND    GAGE    FILMS    •    INC. 

213   East  38lh   Street    •    New  York    16.  N.  Y.    •    MUrroy  Hill  3-8358 


gust.    1961.   at   Greenburg.   Pj 
sylvania.  a  city  with  a  popul; 
of  close   to  20.000  that   is  r« 
for  its  year-round  recreational  ■ 
grams    centered     on    helping  j 
young  people  develop  into  resi 
sible  citizens.  Local  boys  and 
provided  the  cast.  The  story 
follows  the  lives  of  boys  fron 
to  17.  pointing  up  the  changes 
undergo  while  growing  physii 
mentally  and  emotionally. 
*        *        * 

Illinois  Bell  Shows  Youth's 
"Appointment  \^ithToniort 

-■  Government  —  good  go 
ment  —  is  everyone's  busi 
Participation  in  government 
American  responsibility.  An 
participate  effectively  in  our 
ernment,  we  must  have  a  k 
ledge  of  its  history. 

This  is  the  theme  of  Illinoi; 
Telephone's  new  public  se 
picture.  Appointment  With 
morrow,  which  emphasizes  th 
dividual's  role  in  governmei 
all  levels. 

Tom  Evans,  a  young  man 
a  trip  to  Springfield,  the  state 
ital.  In  a  conversation  with 
ernor  Otto  Kerner.  the  boy  re 
how  little  he  knows  about  thi, 
tory  of  his  state  capital  and  th] 
ture  of  his  government.  He 
Springfield  and  its  environ 
stopping  at  the  Illinois  Slate 
and  viewing  building  and  indi 
developments. 

After  a  visit  to  the  legisli 
the  young  man  has  a  new  au 
ness  of  his  civic  responsibilitii 
New  Salem  he  views  Abn 
Lincoln's  house  and  tomb 
gains  insight  into  Illinois'  he 
and  Lincoln's  greatness. 

The    33-minute    color 
picture.    Appointment    With 
morrow,    is    available    to   sci| 
churches,   civic  groups   and 
organizations   from   local   bu 
offices  of  Illinois  Bell. 


Trans-Europe  Travel  Film! 
Free  for  ,\dult  Groups,  tI 

■i:  Two  color  16mm  travel  f 
are  available  for  free  loan  to  I 
munity  adult  groups  and  T\| 
tions  through  the  national 
bution  libraries  of  Assoc| 
Films.  Inc. 

Trip  Through  The  Blacked 
f.w  explores  the  cultural  an.hij 
torical  places  of  interest  ifll| 
Black  Forest.  Traditions.  oUniJ 
toms.  costumes  and  crafts 
shown  by  the  region's  peopl, 

Acro.s.i  The  Frontiers-  take  I 
by  rail  on  the  noted    Trans] 
ope-E.xpress.     Outstanding    ifl 
lights  include  stops  at    H.in  .i'.- 
Munich.  Zurich  and  at  Paris.  t\ 


Business  Screen  MagaN 


Technique  of  Filming  Medical  Symposia 


'posiA  ON  Many  medical  sub- 
'cts  are  regularly  conducted 
;  professional  groups  by  lead- 
oecialists  under  the  auspices 
derle  Laboratories.  Notwith- 
:ng  that  a  great  many  of  these 
3sia  take  place  across  the 
ry,  the  demand  for  speakers 
•rtain  subjects  has  become 
eat  that  live  speakers  can 
only  a  small  portion  of  the 

|[gs  requesting  them. 
h  important  new  develop- 
in  the  treatment  of  mam- 
cancer  to  report.  Lederle 
!ow  arranged  to  distribute  a 
ilete  symposium  on  this  sub- 
'i  the  form  of  a  film  report, 
fnel  of  experts,  under  the 
ipanship  of  Dr.  Joseph  H. 
IX,  Attending  Surgeon,  Chief 
Service.  Memorial  and 
l|s  Ewing  Hospitals.  New 
conducts  the  discussion, 
originally  took  place  live. 
Hw  York,  at  Memorial  Hos- 


ductioii  by  Willard  Pictures 

Mh  supervision  by  William  H. 
iljof  Lederle  Laboratories  Di- 
dI  of  American  Cyanamid 
ijany.  the  film  was  produced 
Mllard  Pictures,  New  York, 
l)a  unique  four-camera  tech- 
ul  that  permitted  the  whole 
i;isiiim  to  be  shot  —  in  color 
!'  'nc  four-hour  session. 
■iJiicer  John  Squiers  used  one 
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camera  to  function  as  a  master 
with  a  fi.xed  long  shot  of  the  whole 
panel,  while  three  other  cameras 
with  zoom  lenses  ranged  about 
picking  up  faces  of  the  speakers 
of  demonstrations  given  on  the 
stage.  Artwork  slides  were  project- 
ed on  a  rear-view  screen  behind 
the  panel  to  illustrate  the  case  his- 
'ories  under  discussion.  All  four 
cameras  were  "on"  simultaneously 
during  the  whole  four-hour  session, 
with  only  brief  time-outs  for  re- 
loading and  a  breather  for  the  cast. 
Mniiilains   Strong  Aisual   Interest 

Using  this  technique,  it  was  pos- 
sible to  maintain  visual  interest 
throughout  the  complex  discussions 
of  the  panelists.  Lederle  feels  that 
its  medical  films  for  professional 
audiences  must  be  not  only  medi- 
cally accurate,  but  technically  and 
aesthetically  right  as  motion  pic- 
tures, as  well. 

The  film,  A  Panel  Discussion 
on  the  Management  of  Incurable 
Breast  Cancer,  explores  new  meth- 
ods of  controlling  the  condition 
for  longer  periods  than  hitherto 
felt  possible,  and  under  far  more 
comfortable  conditions  for  the 
patient.  R' 

*  *        * 

Permacel  Offers  New  Folder 
On  Splicing  &  Repair  Tapes 

vV  Permacel  has  prepared  a 
descriptive  folder  on  its  film 
splicing  and  repair  tapes  made  of 
MYLAR,  for  motion  picture  and 
magnetic  film. 

Both  tapes  have  a  pressure- 
sensitive  adhesive  that  will  not 
transfer  to  splicing  equipment  or 
other  parts  of  the  film.  Tears  and 
damaged  perforations  can  be  re- 
paired without  cutting  the  film. 
For  free  folder  write.  Permacel, 
New  Brunswick,  New  Jersey.      Bi' 

*  *  * 
Bellman  Arehive's  New  Folder 
*  Increased  interest  in  silent 
movie  stills  has  prompted  The 
Bettman  Archive,  New  York,  to 
extend  its  collection  on  the  early 
film  arts  and  organize  a  special 
department  devoted  to  humorous 
film  stills. 

Dr.  Otto  Bettman,  director  of 
the  Archive,  explained  that  strict 
selectivity  has  guided  him  in  mak- 
ing the  collection,  and  stated  "The 
top  heading  for  any  collection  of 
stills  should  be,  "Humor,  need  for'." 

A  4-page  illustrated  folder  des- 
cribing the  new  still  collection, 
titled.  "You'll  Laugh.  You'll  Cry" 
is  available  from  The  Bettman 
Archive,  136  East  57th  St.,  New 
York  22,  N.Y.  ^' 


1962 


Choose  the  AURICOIV 
PRO-600  SPECIAL 


16  MM 
SOUND-ON-FILM  CAMERA 

If  its  prolit  you're  after  in  the 
production  of  16mm  Sound-On- 
Film  Pictures,  this  all-transistor- 
ized lilmaqnetic  Auncon  Cam- 
era provides  ideal  working 
tools  for  shooting  profitable 
Television  Ne-wsreels,  film  com- 
mercials, inserts  and  local  can- 
did-camera programming.  No'W 
you  can  get  Lip-Synchronized 
Optical  or  Magnetic  Sound 
WITH  your  picture  using  Aun- 
con 16mm  Sound-O-Fiim  Cam- 
eras. Precision  designed  and 
built  to  "take  it."  Strictly  ior 
Profit — Choose   Auricon. 


Records  either  Optical  or 

Magnetic  Sound  Track 

with  Picture 

Alt  Auricon  Eguipment  is  SOLD  WITH 
A  30-DAY  MONEY-BACK  GUARANTEE 
and  a  l-Year  Service  Warranty.  You 
Mu5t    be    satisfied. 

Write   for  brochure 

S.O.S.  PHOTO-CINE  OPTICS,  INC. 

formerly  SOS.  CINEMA  SUPPLY  CORP. 


602  W.  52  St.,  N.  Y.  19,  N.  Y.  Phone.  PL  7-0440.  Wire:  "FAX,N.Y." 

Vtfestern     Branch;    6331     Hollywood    Blvd.,    Hollywood    28,    Colif.-Phone:    467-2124 


For  worldwide   coverage   of   all   that's   new  In   business   pictures, 
audio-visual    equipment    &    services,    look    ta    BUSINESS    SCREEN! 


at  the 


^©©BflTfCSIT 


your 

creative  work 

is  in  the  hands 

of  experts 


Write  or  coll  today  for  Free  Booklet,  "Colburn 
Comments  on  Editing".  Producers'  Service  Dept. 
DEarborn   2-6286   (area   code   312) 


GEO.  W.  COLBURN  LABORATORY,  Inc. 

164  NORTH  WACKER   DRIVE  /  CHICAGO  6,  ILLINOIS 

COMPLETE  LABORATORY  SERVICE  FOR  16  MM  /  EDITING  /  RECORDING  /  WORK  PRINTING  / 
S  MM  1  16  MM  RELEASE  PRINTING  /  TITLING  /  35  MM  SLIDE  AND  FILMSTRIP  SERVICE 
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W.  S.  Gerrie  INained  Freitidt-nl 
of  Raphael  G.  Vi  olff  Studios 

T>  William  S.  Gerrie  has  been 
named  president  of  Raphael  Wolff 
Studios,  Inc.  and  will  be  in  charge 
of  administration  and  marketinfi. 
Raphael  Wolff,  founder  of  the  31 
year  old  film  production  studio, 
now  becomes  chairman  of  the 
board  and  executive  producer. 

Prior  to  joining  Wolff  Studios, 
Gerrie  has  served  as  a  consultant 
to  several  firms  in  the  Los  Angeles 
area.  The  new  president  is  a  gra- 
duate engineer,  with  e.xperience  in 
administration  and  marketing  in 
the  graphic  arts  field.  He  has  also 
served  as  manager  of  electro-me- 
chanical manufacturing  companies 
both  in  Canada  and  the  U.S.      ijf 

»       *       f. 
Richard  Gray  t<i  Direct  Sales 
at  Van  Praag  Productions  NY 
->  Richard  Gray  is  the  new  Direc- 
tor of  Sales  at  Van  Praag  Produc- 
tions, Inc.,  New  York.  A  former 
executive  director  for  client  rela- 
tions at  NBC  Telesales.  Gray  will 
be  in  charge  of  contact  and  service 
work  for  the  studio  and  will  work 
directly  with  advertisers  and  agen- 
cies on  both  television  and  indu- 
strial film  production,  <§• 

*  *        * 
T^estphal  is  .4sst.  Gen'l  Mgr. 
at  George  Ryan  F'ilnis,  Inc. 

T>  David  E.  Westphal  has  joined 
the  staff  of  George  Ryan  Films, 
Inc.  Minneapolis,  as  Assistant 
General  Manager.  Prior  to  assum- 
ing the  new  post,  Westphal  had 
served  as  a  director  of  photo- 
graphy with  the  University  of  Min- 
nesota's Audio  Visual  Education 
Service.  His  most  recent  produc- 
tions include  a  film  for  the  Ameri- 
can Cancer  Society,  and  a  medical 
film  for  Baxter  Laboratories.      Q' 

*  »       » 

Elect  Sydney  Banks  President 
of  Canada's  Screen  Directors 
%V  The  Screen  Directors'  Guild  of 
Canada,  a  group  of  film  and  tele- 
vision industry  directors  in  the 
Toronto  area,  has  elected  their 
first  Executive  Board. 

The  officers  are:  President 
Sydney  Banks;  Vice-Presidents, 
Jack  Lingeman  and  Lome  Freed; 
Secretary.  Bob  Barclay;  Treasurer. 
Bob  Rose;  and  Directors,  Don 
Haldane  and  Edward  Rollins.  53" 
*        *        * 

Beck  .Associates  .Appoint  Reed 
y.P.  for  Art  &  A-V  Pro.luclion 

•'•  John  Beck  Associates  have  ap- 
pointed Charles  J.  Reed  vice- 
president  in  charge  of  art  and 
audio-visual  production.  Reed's 
new   duties   will   include   the  pro- 
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duction   of  industrial   motion   pic- 
tures, filmstrips  and  slides. 

Reed  has  previously  served  as 
design  manager  of  Mel  Richman 
Studios,  art  director  of  Westcott 
&  Thompson,  associate  director  cf 
photography  for  the  Farm  Jour- 
nal, and  as  art  and  audio-visual 
director  of  the  Division  of  Public 
Information.  City  ot  Philadelphia. 


Britannica  Names  John  Everett 
V^P.  for  Teaching  Materials 

*  Dr.  John  R.  Everett.  Chan- 
cellor of  City  University  of  New 
York,  has  been  named  senior 
vice-president  of  Encyclopaedia 
Britannica    for  "TEMAC"    (pro- 


AND     A   V     INDUSTRY     DEVELOPMENTS 

grammcd    learning    and    teaching 
materials ). 

In  his  new  post,  in  Chicago.  Dr. 
Everett  will  direct  activities  in 
development,  production  and  dis- 
tribution of  "TEMAC"  materials; 
text  materials;  and  research  and 
development  of  all  areas  concern- 
ed with  academic  communica- 
tion, y^' 

Bell  &  Howell  INanies  Optical 
Expert  Cox  as  Yice-Presi<lent 

Arthur  Cox,  author  of  "Photo- 
graphic Optics"  and  other  techni- 
cal books  and  holder  of  numerous 
patents,  including  the  patent  for 
the  first  8mm  zoom  projection 
lens,   has  been   named  vice-presi- 


Thanks  to  the 

Academy  of  Motion  Picture  Arts  &  Sciences 

for  Selecting 

"PROJECT  HOPE" 

The  Best  Documentary  Film  1961 

(short  subject  category) 


This  motion  picture  was  contributed  by  Ex-Cell-O  Corporation  to  "Project 
Hope"  to  further  the  humanitarian   work  of  this  peopte-to-people  program. 

Produced  under  the  direction  of  MocMonus,  John  and  Adams,  Inc.  in  asso- 
ciation with  Robert  H.  Klaeger.  Producer-Director,  Frank  Bibas;  Writer,  Em- 
mett  Murphy;  Photography,  David  L.  Quoid  and  Harvey  Genkins;  Editors, 
Robert  Firestone  and  Maurice  Morrisey;  Production  Coordinators,  Dole 
Brubacker  and   John  Orr;   Sound,   Emil   Kollisck. 


dent.  Photo  Products  Divisio 
Optical  of  the  Bell  &  Howell  ( 
pany.  His  appointment  was 
nounced  May  1  S  by  Board  C 
man  Charles  H.  Percy. 

Cox  will  be  responsible  fc 
photo-optics  operations  in  the 
photo  products  division  am 
providing  design  and  count 
services  for  other  optical  acti 
in  the  company's  operations.   ' 

*  *        *  ' 

Vt  achholz  Gets  New  .^M  Po 
Sandell  Hea<ls  Revere  Gam  i 

ir  G.  J.  Wachholz  has  beei 
pointed  to  the  newly-createdi 
of  Division  Vice-Presideni  <  i 
photographic  products  gnu 
Minnesota  Mining  &  Manuf  ti 
ing  Company. 

At  the  same  time,  the  ,t 
named  G.  W.  Sandell.  g<| 
manager  of  Revere  Camer;j| 
of  Chicago,  a  subsidiar 
manufactures  photograji  iv  : 
tape  recording  equipment.        j 

*  *        *  ■  ^ 

Louis  Perlniutter  to  Boari 
of  Directors  at  Pictronics,  .  { 

lir  Louis  Perlniutter  has  beef^ 
pointed    executive    sales    mai 
and    member    of    the    Boat 
Directors   of   Pictronics   Coi; 
tion.  He  has  previously  serv) 
national    sales   manager  of   |v 
Radio  Corp..  and  ManhattarP^ 
ject  engineer   during   WorldfVt 
II  for  Federal  Radio  &  Tele 
(I.T.T.). 


f 


Ceriiy  Production  Enginee 
at  ColorTran  Industries 

■A-  ColorTran  Industries  h^ 
pointed  J.  Bob  Cerny  as  pi 
tion  engineer.  Cerny  will  suf 
all  production  and  coordinai 
gineering  effort  with  that  r 
assembly  line. 

A  graduate  mechanical  enna 
from  Prague  University  in  CJ 
Slovakia.  Cerny  has  served  a' 
duction     control     engineer 
Electrolux  Pty.   Ltd..   Melb 
Australia  and  most  recent! 
Natural  Lighting  Corporatio 

*  *  * 
Lang  Becomes  Chief  Enj; 
of  Photo  Products  at  B&ll 
:>  John  W.  Lang.  Jr..  hasT 
appointed  chief  engineer  cl 
&  Howell's  photo  product;! 
sion.  Joining  B&H  in  I95'[ 
senior  design  engineer,  hi 
served  most  recently  as  ml 
of  design  for  the  division. 

Lang    attended    the    Imi 
Education     Institute    and 
western   University   and   is 
duate   of   the   engineering 
gement  course  at  UCLA.  I| 
member  of  SMPTE. 
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iha  \^'oodson  to  Atlas  Film 
leniber  of  Creative  Staff 

lining  the  ranks  of  profession- 

amen  on  the  creative  side  of 

production  is  Martha  Wood- 

la  new  writer  on  the  staff  of 

Atlas  Film  Corporation  whose 

|intment    was    announced    in 

May  by  studio  president  James 

iCllock. 

tss  Woodson,  who  joined  At- 

ifter  a  brief  period  at  another 

Digo  studio,  is  a  former  adver- 

c    copywriter.    She    holds    an 

^degree  in  Education  from  In- 

(  University  where  she  major- 

i  audio-visuals.  While  at  Indi- 

ihe  took  honors  in  script  and 

iliction   work,    served   on    the 

■hrne  TV  project  and  as  a  fea- 

£i  script    writer    for    WFIU    in 

Islington.  Iff 

I  *        *       * 

-'er.  Author  Thomas  Byrnes 
r  s  hi  Free  Laiiee  Scripting; 

iiiiinating  1 1  years  at  Wild- 
nc   lo  devote  full  time  to  free 

I  writing  and  the  production 
■lev  training  materials,  screen 
it  Ihomas  Byrnes  has  an- 
ui.'ed  the  opening  of  an  office 
i)s  home.  Bull  Valley  Road. 
)flstock.  Illinois. 

MiMiiier  reporter  and  feature 

I     Inr    the    Chicago    Daily 

■     B\rnes    is    the    author   of 

.  rl:  Sense."  a  book  on  sales- 

II  hip  written  for  the  Ford  Mo- 

onipany  in  1954  and  of  a 
11.  biography,  "All  My  Dar- 
i;  '  drawn  from  real  life  ex- 
nice  among  his  twelve  child- 
i.Dne  of  his  current  projects  is 
kig-play  record  titled.  "Songs 
■  .alcMiien"  and  future  plans 
1  or  emphasis  on  the  human 
d  iiniorous  approach.  |{' 

*       *        * 
•ue  Henry  Re-Opens  Summer 

Oishop  at  Stone  Lake,  Wis. 

I  'inpleting  a  six-month  assign- 

1    in    Chicago.    Bruce    Henry. 

I   >\  riter  and  author,  has  re- 

d   his  summer  headquarters 


at  Stone  Lake.  Wisconsin  where  he 
is  writing  several  scripts  for  spon- 
sored films.  He  wrote  and  was  exe- 
cutive producer  (at  Niles  Com- 
munication Center)  for  the  fea- 
ture-length motion  picture.  Two 
Before  Zero,  starring  Basil  Rath- 
bone  and  Mary  Murphy,  a  Motion 
Picture  Corporation  of  America 
production. 

Long-time  free-lance  Henry  ex- 
pects to  write  and  produce  more 
feature   work   to   be   shot   in   and 

around  Chicago.  & 

*  *        * 

Edward  INIurklainl  Opens  Office 

ti  Edward  R.  Murkland,  former 
staffer  at  Wilding.  Inc.,  New 
York,  has  opened  his  own  office 
at  27  Bank  Street.  New  Milford, 
Connecticut. 

A  staff  writer  at  Wilding  for 
the  past  seven  years,  Murkland 
is  providing  script  services  on  a 
free-lance  basis.  Recent  projects 
include  Tlw  Magic  Hands  of  A  MF. 
."^Oth  anniversary  film  for  Hercules 
Powder  Co..  and  Vidmar's  New 
Age  in  Storage,  (both  for  Farrell 
&  Gage)  and  a  TV  and  color  film 

program  for  Macy's.  9' 

*  *        * 

John  Lord  Joins  DuKane  Corp. 
On  Sales  Advisory  .4ssi|s:nment 

T^John  G.  Lord  has  been  appoint- 
ed to  a  sales  advisory  and  liaison 
position  with  the  audio-visual  di- 
vision of  the  DuKane  Corpora- 
tion. Howard  Turner,  division 
sales  manager,  has  announced. 

Prior  to  joining  DuKane,  Lord 
was  a  film  director-writer  for 
Telefilm  Productions.  Chicago.    ^ 

*  *        * 

H.  A.  Thurman  to  Litton  as 
.Audio-Visual  Sales  Enaiineer 

tV  Appointment  of  Herbert  A. 
Thurman  as  sales  engineer  for  au- 
dio-visual products  has  been  an- 
nounced by  Ralph  Wight,  vice- 
president  and  general  manager  of 
Westrex  Recording  Equipment  di- 
vision of  Litton  Systems,  Beverly 
Hills,  California.  O" 
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CREATIVE  EDITING  AND  COMPLETE 
PERSONAL  SUPERVISION 

J>SEPH  JOSEPHSON  45  West  45th  St. 

Circle  6-2 1 46  New  York  36 


/ 


More  films  are  scored 

with 

ttian  any  oilier  music! 


\  THERE'S  A   REASON-  / 

The  finest  quality 

The  greatest  variety 

More  libraries  from  one  source 

Detailed  cataloging 

Complete  service 

Assured  protection 

SEND  FOR — 


CAPITOL  , 

LIBRARY 

SERVICES 


Why  not  score  your 
next  film  with  Hi-Q, 
too?  Get  the  facts 
by  sending  for  this 
FREE  demo  disc  now. 
HOLLYWOOD,  CALIF. 


OUR   EXPERIENCE    rS  YOUR    KEY  TO 

SERVICE  A   DEPENDABILITY 


CAMART  DUAL  SOUND   EDITOR  Model   SB-Ill 

Idit  single  .111(1  double  system  16- 
miii  or  33nim  optical  sound.  Edit 
single  system  Magnastripe  or 
double  system  magnetic  sound.  Use 
with  any  Ifimm  motion  picture 
\  iewer  to  obtain  perfect  lip-sync 
matching  of  picture  to  track. 
(Works  from  left  to  right  or  right 
to  left.) 
Dual  Editor  (without 

\ iewers)    „__„„._$I95.00 

Zeiss  Mo\iscop  Viewer  96.00 

Special   Editor-Viewer 

Combination  269.00 


NEW  LOWEL-LITE 
UNI.6  LOCATION  KIT 

Everything  you  need  in  one  compact 
cose,  MVs  X  22!'2  x  6V3,  complete  with 
six  Lowel-Lites,  six  Lowel  Barndoors,  2 
Pic  9  ft.  section  stands,  5  section  stands, 
3  2S-ft.  extension  cables,  2-5  amp. 
fuses,  12  yd.  roll  gaffer  tape, 
COMPLETE  _— $124.50 

Lowel-Lite  kit  model  K-5:  five  Lowel-Lites 

w/gaffer  tape  and  case  $34.50 

Gaffer  Tope,   12  yard   roll   $1.95 

Goffer  Tape,  30  yord   roll  $3.95 


184S   BROADWAY  (at  60th  St.)    NEW  YORK  23  ■  PLoza  7-6977  •  Coble  tomeromort 
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fT^fevTAUDIO-VISUAL  Equipment 

Recent  Product  Developments  for  Projection  and  Production 


-rT 


Bell  &  Howeii  Aaaitive  Printer 

Bell  &  Howell  Iiitrodiires  Its 
New  Adilitive  Color  Printers 

ir  Color  balance  and  quality  of 
film  will  be  greatly  improved  with 
the  introduction  of  a  new  series  of 
additive  color  motion  picture 
printers  by  Bell  &  Howell. 

The  new  machines,  fully  auto- 
mated, are  expected  to  have  wide 
application  in  films  for  industry, 
medical  science,  education  and 
other  fields  where  accurate  color 
reproduction  in  motion  picture 
prints  is  important. 

Available  for  any  width  film 
from  16mm  to  70mm.  these  are 
the  only  printers  capable  of  mak- 
ing e.xtremely  short  scene-to-scene 
color  corrections  at  high  speed. 
Formerly  an  over-all  balance  v\as 
predetermined  and  the  entire  film 
printed  to  conform  to  this  "average 
tone."  often  resulting  in  unaccep- 
table color  quality  in  scenes  that 
had  to  be  removed  before  distrib- 
ution. 

The  B  &  H  printers  have  more 
than  doubled  the  range  of  color 
correction,  with  72  variations  in 
each  of  the  three  primary  colors, 
compared  to  31  variations  in  pre- 
vious models.  They  are  controlled 
by  pre-punched.  inch-wide  pro- 
gram tape  and  print  from  a  color 
negative,  or  color  internegative. 
onto  a  color  positive  of  the  same 
film  size  at  speeds  up  to  180  feet 
per  minute. 

A  technician  pre-programs  the 
tape,  inserts  it  into  the  printer 
and  monitors  the  machine's  volt- 
meter; all  other  operations  are 
completely  automatic.  For  com- 
plete specifications  check  NP  Box 

#!■  '^ 

*        *        * 

.New  Slide  Projertor  Selects 
.\iiy  of  96  Sliile-  liislanlly 

v:  A  slide  projector  which  instant- 
ly makes  any  one  of  96  slides  avail- 
able for  projection,  is  being  offered 
by  Spindler  &  Sauppe.  Los 
Angeles. 

Called    the    SLX-750    Random 
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Access  Selectroslide.  this  projector 
will  accomodate  2"  x  2"  35mm 
slides  for  all  lenses  from  Wi"  to 
1  I ".  and  Bantam  or  Super-slides 
(4  X  4cm ).  with  lenses  of  4"  focal 
length  or  longer.  Two  magazines 
each  holding  48  slides  are  inter- 
changeable and  need  not  be  keyed 
when  interchanged. 

Magazines  rotate  in  one  direc- 
tion only,  and  selection  time  is 
approximately  2'  i  seconds.  Slides 


SLX-750  Random  Access  Projector 

from  the  two  magazines  can  be 
directly  compared  by  shifting  from 
one  magazine  to  the  other  with  the 
use  of  "A-B"  buttons. 

Additional  information  may  be 
obtained  bv  checking  NP  Box 
=  2.  '  ^  i^' 

s  *  * 

New  16nini  Seleflon  Projector 
Features  a  Xenon  Li°;ht  Source 

<r  Constant  high  light  output  and 
easy  operation  in  permanent  in- 
stallations are  features  of  a  new 
Bauer  16mm  Selecton  projector. 
Equipped  with  a  Xenon  Lamp- 
house  installation,  the  projector  is 
made  by  the  Eugen  Bauer  Co.. 
Germany,  and  is  available  in  the 
United  States  from  Camera  Equip- 
ment Co. 

The  use  of  the  Xenon  Lamp- 
house  provides  for  over  1500 
hours  of  continuous  operation,  per- 
mitting uninterrupted  shows  of  any 
length.  The  lamp  is  instant  start- 


ing and  requires  no  maintenance 
or  adjustment  throughout  its  life. 

An  exclusive  Bauer  develop- 
ment called  the  "cold  mirror",  re- 
flects only  the  light  of  the  Xenon 
bulb  and  allows  the  heat  to  pass 
through  it  and  out  the  back,  thus 
extending  film  life.  The  light  out- 
put of  the  Selecton  Projector  with 
2000  watt  Xenon  Lamphouse  is 
4100  lumens  measured  at  the 
screen.  This  is  equal  to  a  75 
Ampere  Carbon  Arc  Lamp. 

The  projector  is  equipped  with 
arms  to  accept  5000  foot  reels 
permitting  IVi  hours  of  un- 
interrupted showing.  Length: 
4'6'/2".  weight:  approximately 
264  lbs.  For  more  information 
check  N.P.  Box  #3.  g- 

*  *        * 

Rear-Projection  ".Movie  Clover" 
for  Use  in  Bripht-Li^ht  Rooms 

<■:  Effective  daylight  room  pro- 
jection is  now  possible  with  an 
improved  H.  Wilson  Corp.  rear 
projection  unit.  The  Movie-Mover 
RP  works  with  any  make  16mm 
projector  and  shows  clear  pictures 
in  undarkened  rooms. 

5  8"  lenses  are  used  for  16mm 
projectors  and  I '  2 "  lenses  for 
popular  makes  of  filmstrip  projec- 
tors. A  light  shield  with  sliding 
top  and  hinged  panels  with  mag- 
netic locks  fits  snugly  against  pro- 
jector lens  and  blocks  ambient 
light  from  entering  screen  box. 
Additional  information  is  available 
by  checking  NP  Box  i!:4.  g' 

*  *        * 

K&E  Transparency  Processor 
Speeds  Making  of  Overheads 

">  A  transparency  processor  that 
simplifies  and  speeds  up  produc- 
tion   of    overhead    projectibles    is 


\        CONVENIENT        REQVEST 

Z  NP  =  1 :  Bell  &  Howell  Ad- 
ditive Color  Printer. 
U  NP  =  2:  Selectroslide  SLX- 
750  "Random  Access." 
ZJ  NP    =    3:    Bauer   Selecton 
1 6mm  Sound  Projector. 
Z  NP    =   4:    Rear-Projection 
"Movie-Mover." 
~  NP  =  5:  K&E  Transparen- 
cy Processors. 

~   NP  =:  6:  Magnasync's  tape 
recorder  brake  assembly. 

ATT.ACH     LETTERHEAD     &     MAtL 

c  o  Business  Screen.  7064 


FORM        FOR       PRODUCT       D.\TA 

n  NP  =  7:  Tele-Sonic  Wire- 
less Projectors. 

□  NP   =   8:    Production   aids 
from  Mole-Richardson. 
Z  NP  =  9:  Repeater  and  Du- 
olite  Sound  Projectors. 
[;;]  NP  :=    10:    Inspection  pro- 
jector for  film  labs. 
:^  NP    =    11:    Sound   effects 
unit  "Windhowler." 
C   NP  =    12:    New   desk   top 
Microphotograph  reader. 

TO     THE     NEW     PRODUCTS     DESK 

Sheridan  Road.  Chicago  26. 


being  made  available  from  Ki 
&  Esser  Co. 

Called  Saturn  (T.M)  T 
parency  Processor,  the  com 
tion  dry  diazo,  photocopy  ma 
employs  rotary  printing  - 
unique  feature  for  combir 
units.  It  also  features  sef 
controls  for  photocopy  and  ( 
and  a  continuous  suppK  s- 
for  its  ammonia  vapor  devcl 

Two  light  sources  are  bull 
the  machine.  Rotary  source  :| 
signed  to  expose  both  diazol 
sitized  materials  and  photogr 
(diffusion  transfer)  materia 
contact  printer  reproduces  1 
bound  materials  using  the  p 
graphic  process.  For  addition 
formation  check  NP  Box  =5 

*        *        * 
-Mastnasync  Perfects  HoM-l 
Brake  L'nil  for  Tape  Him 

A    new    hold-back    ;ir 
system    for   professional 
corders    has   been    annm 
Magnasync  Corp.  Asseni 
complete  with  torque  mu: 


1  , 

i 


Magnasync  hold-back,  brc-  r 

and  reel  hub.  ready  for  moi 
on  tape  transport  panel. 

Designed  for  continuou! 
hour  operation,  the  unit  f< 
a  salient  pole  torque 
Braking  action  is  adjustal 
'4 ",  Vz "  and  1 "  tape  ha, 
for  10>/2"  or   14"  reels. 

Included  with  each  asseir 
a  N.AB  reel  hub  which  c' 
and  secures  reels  of  varying 
and  bore  sizes.  For  prio 
deli\ery  information  chec 
Box  =6. 

*       *       * 

Add  "l  nder-S150"  Projed 
(o  B&ll  Slideniaster  Seri« 

An  under-S150  slide  prcl 
the    947    Tele-Sonic    Wirelf 
the   newest   model   in   the 
Howell  Slidemaster  series. 
tures     a     five-year     perfoi| 
guarantee    and    cordless 
control. 

The  remote  control  unit  ll 
and  changes  slides  in  eithJ 
ward  or  reverse  sequence  byl 
high  frequency  sound  wav«I 
can  be  operated  from   a  d| 


Business  Screen  Mag/ 


i 


147  Tellc-Sonic  "Wireless" 

i  feet.  The  projector  can  also 
ontrolled  manually. 
i|ielf-contained  unit  that  turns 
ilts  own  carrying  case  when 
I  use,  the  947  has  front  and 
■loors  that  flip  open  for  show- 
<\d  shut  again  to  protect  lens 
.-ontrols  during  storage  and 
iBOrt.  It  comes  equipped  with 
Hich  f  3.5  lens  and  500-watt 
I  For  additional   information 

I  NP  Box  #7.  ©■ 

I  *       *        * 

BJcial  Blood,  Scene  Pastes 
ew  >Iole-Ricliardsoii  Items 

0    useful     film     production 

(jets  have  been  announced  by 

Richardson.  For  the  medical 

laker  etc..  M  R  has  an  imita- 

lood.  which  gains  realism  by 

racteristic     dripping    action, 

r  to   real   blood   in   the  co- 

ing   stage.    Made   of   water- 

e    vegetable    cellulose    com- 

Is    (which    permit    its   being 

sld  from  materials),  the  imi- 

iq  blood  is  of  two  varieties  — 

or    b&w    photography,    the 

for  color  shooting. 

S^ond  useful   production   nia- 

idk  a  paste  for  fast  attachment 

1  o-mar  removal  of  floor  and 

llDverings  on  sets.  Again,  there 

!  |V0   varieties:    Peel    Paste   is 

idfor     wall    materials:     Floor 

Jt  for  floor  coverings.  Both  are 

;ss,  odorless  and  water  solu- 

hey  do  not  discolor  the  ma- 

iiibeing  applied,  leave  the  ori- 

Biurface  clean  and  useable  for 

ir'without  refinishing.  For  ad- 

ical  data,  use   Request  Form 

I    8...  ff. 


CarlridgeLoatletl  Projector 
Offered  by  Kalart  Victor 

■>  A  new  line  of  Kalart/ Victor 
Moviematic  "Repeater"  and  Duo- 
lite  projectors  are  being  marketed 
by  Kalart-Victor  Animatograph 
Corp. 

The  Moviematic  projectors  are 
designed  for  showing  16mm  film 
either  on  their  own  built-in  screen 


Moviematic  Repeater/Projector 

or  a  distant  screen,  without  having 
to  rewind  or  thread  for  each  show- 
ing. 

Film  is  loaded  into  a  power- 
driven  cartridge  for  projection, 
though  some  models  permit  en- 
tire cartridge  to  be  removed  for 
showing  films  on  standard  reels. 

The'Ouolite  model  ST- 18  has 
all  the  conventional  conveniences 
plus  a  built-in  screen  for  table- 
top  use  in  lighted  rooms.  Check 
NP  Box  =  9  for  additional  infor- 
mation. S!' 
*        *        * 

HF(]  .\dds  New  Film  Inspection 
Projectors  for  16  &  35mni  Use 

-r  A  high  speed  inspection  pro- 
jector (available  in  either  16  or 
35mm)  for  use  by  film  laboratories 
has  been  announced  by  Hollywood 
Film  Company. 

The  16mm  machine  runs  at  144 
feet  per  minute,  four  times  normal 
speed.  Two  picture  frames  are 
viewed  simultaneously  together 
with  the  perforation  and  sound 
track  areas. 

The  35mm  model  runs  at  165 
feet  per  minute  and  can  be  speed- 

(CONT1NUEDONPAGE64) 


If  you  want  the  IMPACT 
of  new  ideas  we  have 
the  creative  hands  to  pro- 
duce resounding  results 
,  .  .  In  the  largest,  most 
complete  new  facilities 
between  Detroit  and 
New  York. 


IS'/I 


HOLLAND'WEGMAN     PRODUCTIONS 

Motion     pictures    for    business,    industry    ond    television 
207    DELAWARE    AVE..    BUFFALO    2.    N.    V. 


Wilson  Movie-Mover  RP  Unit  shown  in  showroom  of  Ron  Esserman  Motors,  Chicago 
Heights.   Illinois- 

MAKE  YOUR  AUDIO-VISUAL  PROGRAM  MORE  EFFECTIVE 

Th(»usand>  i)f  business  leaders  have  discovered  the  rear-projection  concept 
effects  substantial  savjnj;s  in  time  and  money  and  makes  their  Audio-Visual 
program  more  effective.  Sharp,  clear  images  in  full  lighc  permit  audience 
note-taking  .  .  .  increase  memory  retention. 

Employee  training,  sales  presentations  and  other  audio-visual  programs  are 
offered  with  no  groping  in  the  dark.  Visuals  may  be  shown  wherever 
there's  an  electric  outlet. 

Another  rear-screen  projection  benefit  is  that  a  minimum  space  is  required 

.   .   .   the  cost  of  separate   projection 

booth  is  eliminated-    Because  modem 

rear  projection  units  are  easily  moved, 

practically  any  room  becomes  an  auditi- 

visual  room.  Cost  of  an  excellent  rear 

screen  projection  unit — equipped  with 

Lenscreen  by  Polacoat  —  is  less  than 

the  cost  of  darkening  a  single  room! 

Lenscreen  gives  sharp,  clear  pictures 

in  any  lighted  rooms. 


For  complete  information  i 
pen  today. 


POLACOAT.  INCORPORATED 

'),25  Conklin  Rd.,  Blue  Ash.  Ohio 
Please  send  the  Lenscreen  infor- 
mation kit. 

Name 

Position 

Company 

Address 

City Zone___State 
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COMPCO 

professional  quality  reels  and  cans 

are  prejhrred  Hy. . . 


the  cusliiinrrs 
of... 

C'o.rzmtinieaCioHt 


Only  Compco  offers  "a  new  dimension  in 
quality"  recognized  and  accepted  by  leaders 
in  the  movie  making  industry,  compcos  su- 
periority is  attributed  to  a  new,  major 
advance  in  film  reel  construction — result- 
ing in  truly  professional  reels  that  run 
truer,  smoother,  providing  lifetime  protec- 
tion to  valuable  film.  Compco  reels  and 
cans  are  finished  m  a  scratch-resistant . 
baked-on  enamel,  and  are  available  in  all/ 
16  mm. sizes — 400  ft. thru  2300  ft.  For  details 
and  prices  write  to: 

COMPCO   corporation 

1SOO   N     SpaulBmB  A»e.,  Cl>it»ao^ji7,  lil.  ^ 


BRIGHT   P»CTVJ?5.f  • 


POLYVUE  compact  filmstrip 
PROJECTOR  $32.50 


Ideal  for  small  groups 
in  schools,  churches, 
sales  presentations.  Easy 
operation,  sturdy  con- 
struction. Weight  3V4 
lbs.  Wood  case.  S5.00 
or  vinyl  bag,  S3.00. 


-^"^:SS.»?S;;o 


RECORD  PLAYER  and  PROJECTOR 


LOOK  and  LISTEN. 
Unbeatable  low-cost 
combination  for  sound 
filmstrips.  .^mplc  vol- 
ume, clear  tone.  3 
speeds,  12"  records. 
Record-player  only, 
$49.50. 


RICHARD  MANUFACTURING  CO. 

5914    N.    NOBLE    AVENUE 
VAN    NUYS,    CALIFORNIA 


FILM:    A    TOOL    KOK    TKADE 

(CONTINUED     FROM      PRECEDING      PAGE      TEN) 

or  16mm  size  on  their  product,  knowing  at 
the  outset  that  many  of  the  firms  in  this  mail- 
ing had  no  interest  in  exportini;  their  com- 
modities.* 

Out  of  this  mailing,  we  have  received  replies 
from  375  companies. 

78  Companies  Show  Definite  Interest 

Seventy-eight  companies,  or  over  20  percent 
of  the  total  replies,  indicated  a  definite  interest 
in  using  this  contemplated  program,  and  many 
were  very  laudatory  and  complimentary  in 
their  replies  for  the  initiation  of  such  a  useful 
program  as  a  method  of  expanding  tlieir  for- 
eign trade.  Many  asked  specific  questions  on 
cost  of  reducing  their  present  films  to  8mm 
magnetic  sound,  method  of  distribution,  the 
workings  of  the  Commercial  Attaches,  etc. 

Of  the  78  companies  which  are  definitely 
interested  in  joining  the  program  immediately. 
60  had  306  films  available  ( or  an  average 
of  about  five  films,  each  I  which  they  con- 
sidered as  worthwhile,  and  who.  at  their  own 
expense,  will  sound  stripe  them  in  the  languages 
of  the  markets  they  seek  to  expand  their  export 
trade.  The  other  18  companies  had  no  suitable 
films,  but  were  willing  to  have  films  produced 
so  they  could  join  this  program  and  enter  the 
export  trade  program. 

34  Firms  .\re  "Cautiously  Interested" 

In  addition,  there  were  34  companies  that 
were  cautiously  interested.  They  neither  com- 
mitted themselves  one  way  or  the  other.  About 
half  of  these  firms  had  an  average  of  about 
five  films  each.  These  companies  either  gave 
some  reason  for  their  hesitancy  or  commented 
voluntarily  in  such  a  way  that  their  reason 
was  easily  discernable. 

About  12  firms  were  hesitant  in  joining  the 
program  because  of  the  unknown  expense  or 
cost  involved;  1 1  said  probably  later,  but  not 
at  present:  six  had  their  own  already-establish- 
ed distributors  overseas,  and  were  not  sure  how 
our  program  would  affect  these  operations; 
three  indicated  that  their  films  were  out  of 
date  and  that  they  might  be  interested  when 
these  were  brought  up  to  date. 

Some  other  reasons  given  were  that  their 
films  were  prepared  for  domestic  use;  others 
were  too  specialized  or  were  out  of  date.  Other 
firms  felt  that  they  might  become  interested 
in  this  program  once  it  got  underway. 

Ideal  Tool  for  Showing  Hea\'>'  Equipment 

No  better  medium  can  be  found  than  the 
motion  picture  for  describing  the  operation  of 
a  new  machine  tool  or  a  piece  of  heavy  equip- 
ment, such  as  dirt  moving  and  excavating  ma- 
chinery. 

In  1957  a  typical  machine  tool  manufacturer, 
for  example,  would  have  to  advance  approxi- 
mately S50.00  to  provide  a  single  U.S.  Em- 
bassy or  Consular  office  with  a  lO-minute 
print  or  16mm  sound  and  color  film,  describ- 
ing his  machine  tool  products  in  action. 

Advances  in  color  film  technology,  coupled 
with  the  new  8mm  magnetic  sound  projector, 


are  expected  eventually  to  bring  the  cc^t 
equivalent  8mm  print  to  something  in  the 
borhood  of  SI 0.00. 

When   this    price    is    reached,    in    the 
future,   it   is   felt   that   many   American 
anxious  to  stimulate  their  foreign  sales. 
cially   those    products   which   would    be ) 
bersome  to  be  carried  by  a  salesman 
too  descriptive   with  flyers  or  literatur 
be  in  a  position  to  provide  quantity  co]!! 
8mm  magnetic  sound  and  color  films  of . 
can  products  for  use  by  our  Embassies  t 
jectors  supplied  under  the  President's  n 
port  trade  expansion  program. 

Well-made   sound   and   color    films 
language  of  the  prospective  customer  cad 
clinch  a  deal.  American  industry,  as 
may  find  in  this  new  development  a  noi 
of  movies  to  demonstrate,  to  persuad 
sell   a  powerful   tool  to   help   in   the   1 1 
redressing  the  U.S.  export  trade  bahmc 

New  mailings  are  now  being  made  tibi 
industry  groups  to  further  determine  lij 
terest  in  this  program.  Based  upon  t 
samplings,  the  climate  seems  favorable  r 
plementing  the  program  in  effect.  j 

However,  we  feel  that  these  further  clot 
tions  are  necessary  before  finalizing  il  ri 
gram.  Any  American  firm  interested    n  ■ 
ing  the  export  market  and  desiring    n  . 
formation  regarding  this  contemplated  pen 
is   invited   to   write   to   the   Scientific.  ht< 
graphic   and  Business   Equipment  Divi  i: 
the  Business  and  Defense  Service  Admi- 
tion,  U.S.  Department  of  Commerce.  W  M 
ton  25,  D.C. 


K 


•Sur\'cy   forms,   still  olitainalile   from   the   Dep.irtraent  of 
Commerce,  were  reproduced  in   ttie  January*.   1962  issue 
of  BusiN-ESS  Screes  ( No.  8,  Vol.  22 ) , 


MOVIOLA 

CRAB  DOLLY 


BEST  IN  CAMERA  MOBILIT'i 


Moviola  Crab   Dolly  is  the  mobile   piat 

form  for  motion  picture  or  TV  camera 

that   can   be    precisely    positioned    wi 

more   speed    and    facility,    and    w 

greater  accuracy  than   any  other  cai 

^^^      era  support.  Creati 

^^Hh  people 

^H|^B  Industry 

]|^^^^^r  these   claims 

■||H^)^  recognize    iria 

3S^    ^  production    value 

^^•'      are    greatly  enhance' 

by   the   Mov'Ol 

Crab  Doll> 


l\ 


Write  (or 
Illustrated 
brochure. 


moviola 


manufacturing  co. 

5539    RIVEBTON    AVEfiUt 
IBIANGIE  7  2173  •  NORTH  HOlirwOOD.  CAtIF 
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BlSINESS    SCREE.V    MaiIZ'* 

L, 


Serving 

the 
Producer . . . 

•filmsfrips  and  slides 

•  quality  processing 

•filmstrip  photography 

MANHATTAN 

COLOR 
LABORATORY 

210  West  65th  Street 

New  York  23,  N.  Y. 

TR  3-1919 

"Why  not  give  us  o  call" 


m  m  DociofiG' 


Specialists  in  the  Science  of 

FILM  REJUVENATION 

FOR  16  MM  AND  35  MM 
RAPIDWELD  Process  includes   treatment  for: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

■8MM  SERVICES  NOW  AVAILABLE. 

Send  for  free  Brochure, 
"FACTS  ON  FILM  CARE' 


\^' 


APIO   PILM 
TECHNIQUE.  INC 


37-02  27  ST.,  L.  I.  C.  1,  N.  Y. 
STIIIwall  6-4600  .  Est.  1940 


EXPORTING  IDEAS  ON  FILM: 

(CONTINUED    FROM     PRECEDING    PAGE     EIGHT) 

al  film  festivals  and  exhibitions  often  provide 
valuable  showcases  for  the  productions  of 
business  and  industry  —  when  they  are  of  parti- 
cular interest  and  merit  and  are  imaginative 
and  creative.  The  Committee  on  International  ! 
Non-theatrical  Events  (CINE)  is  actively  seek- 
ing the  best  available  films  to  represent  the 
United  States  in  such  major  film  festivals  as 
Edinburgh,  Venice,  Berlin.  Cannes,  as  well  as 
a  number  of  specialized  film  events  around 
the  world.  Information  is  available  from  the 
Administrative  Coordinator.  CINE.  1201  1 6th 
Street,  NW,  Washington  6.  D.C. 

Trade  Expansion  .\ct  Before  Congress 

How  the  circulation  abroad  of  business  and 
industry  films  relates  to  the  United  States  for- 
eign policy  was  the  subject  of  a  speech  by  the 
Honorable  Roger  Tubby  ( then  Assistant  Secre- 
tary of  State  for  Public  Affairs,  and  now  Am- 
bassador) before  the  Film  Workshop  of  the 
Association  of  National  Advertisers  in  New- 
York  on  January  17.  1962: 

""In  his  State  of  the  Union  Message.  Presi- 
dent Kennedy  said.  'Above  all.  if  we  are  to 
pay  for  our  commitments  abroad,  we  must  ex- 
pand our  exports.  Our  businessmen  must  be 
export-conscious  and  export -competitive."  "The 
President  further  stated  that  he  will  shortly 
send  to  Congress  a  new  five-year  Trade  Ex- 
pansion Act  to  make  it  possible  for  our  major 
industries  to  compete  with  their  counterparts 
in  Western  Europe  for  access  to  European  con- 
sumers. 'If  we  move  decisively.'  he  said,  "our 
factories  and  farms  can  increase  their  sales  to 
their  richest,  fastest-growing  market." 

".\  Significant  Resource  for  Trade" 

"1  would  urge  everyone  here  to  examine 
every  opportunity  for  extending  the  use  of 
business  and  industry  motion  pictures  abroad. 
Certainly  among  the  five  thousand  motion  pic- 
tures annually  produced  by  American  busi- 
ness and  industry  there  is  a  significant  resource 
for  assisting  in  carrying  out  the  proposed  new 
instrument  of  trade  policy."  ^ 

Editor's  Note:  Our  Thanks  to  Mr.  Pearson 
for  this  informative  article.  Readers  are  urged 
to  write  to  his  department  for  specific  data  on 
j  films  with  overseas  potentialities  (see  page 
eight)  and  to  note  the  current  proposals  of  the 
Department  of  Commerce. 


SPECL^LISTS    IS    CLSTO.M    SALES   FILMS 

Vihlene  p  Productions 

VERPi   VIHLENE.  OttyERPRODVCER 

•  Producer-director-writer    with     U.S.C- 
U.C.L..\.    motion    picture    bf.ckground. 

•  Over  a  decade  in  T\'  and  motion  pic- 
ture production. 

•  20     years'    experience    in     advertising, 
sales   and  sales   management. 

•  Compact,   complete  on-location  equip- 
ment. 

10942  Ventura  Blvd.,  >orlli  HoUywood,  Calif. 
Phone  popular  2-0787  (Area  Code:  213) 


New  from 
DuKanel 

A  compact,  lightweight,  portable  unit 
that  presents  clear,  brilliant  35mm 
slidefilm  pictures  in  a  fully  lighted 
room.  Always  set-up  ready  to  use  .  .  . 
just  turn  it  on,  insert  the  film  and  play 
the  record  .  .  .  sound  is  automatically 
synchronized  with  the  pictures.  Ideal 
for  counter-top,  desk-top  or  table-top 
presentations  to  groups  or  individuals. 
A  powerful  new  sales  tool.  For  com- 
plete information,  write  to  .  .  . 

CORPORATION 

3020  N.   lUH.  AVE.    •    ST.  CHARLES,  ILL. 


N.  PILGRIM  ^ 
FILM      \ 
SERVICES, 
INC. 


-^' 


^e  ANIMATION  PHOTOGRAPHY 

4   SrXNDS  .     .  I6AHM    AND    35MM 

BEK    i    HOWfU,    MAURES    CAMERAS 

§  TITLES 

HOT    PRESS        AN1    JYPC    STYLE      . 
ANY    LANGUAGE 

0  ART 

FILM    SrRIC    MOriON    PICTURE, 
ANIMATION 


$  OPTICALS 

FOR  16MM  AND  35  MM  PRODUCERS 

WIPES.  ,    IRISES         SPlir    SCREEN 
FREEZE    fRAME        BLOW    UPS. 


coioii  ririES   opriCAiir   supehed 

OVER     IIVE     ACTION 


PILGRIM 

FILM   SERVICES,  INC. 

1252  20th  STREET,  N.W. 
WASHINGTON    6      D      C 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION   DEALERS 


EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema,    Inc.,    234    Clarendon 
St.,  Boston  16. 


•  NEW  JERSEY  • 

Association  Films,  Inc.,  Broad 

at  Elm,  Ridgefield,  N.  J. 


•  NEW  YORK  • 

Association    Films,    Inc.,    347 

Madison,  New  York  17. 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford,  Immig  and  Landis, 

Inc.,  480  Lexington  Avenue, 
New  York  17,  New  York. 

The    Jam    Handy    Organization, 

1775     Broad\va\',     New     York 
19. 

National  Cinema  Service,  71  Dey 
St.,  N.Y.  7,  WO  2-6049.  N.Y.C. 
RC.\     audio-visual     distributor 

S.  O.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  York 
19. 

Training  Films,  Inc.,  150  West 
54th  St.,  New  York  19. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  1445 
Park  Ave.,  NY  29,  TR  6-5200 

•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue,  Pittsburgh 
22. 

Audio-Visual  Equipment  Rent- 
al Service,  International 
Film  Center,  Sales  and  Re- 
pairs, 1906  Market  St.,  Phila- 
delphia 3,  LOcust  3-7949. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 

St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N. 
Second  St..  Harrisburg, 
CEdar  3-5651. 

J.  P.  Lilley  &  Son,  928  N.  3rd 

St.,  Harrisburg. 

The  Jam  Handv  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 


•  WEST  VIRGINIA  • 


SOUTHERN  STATES 


•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 

N.  W..  J  A  5-5378.  Atlanta. 

United  World  Films,  Inc.,  287 

Techwood  Dr.,  NW..  Atlanta. 

•  LOUISIANA  • 

Stanley    Projection    Company, 

1117    Bolton    Ave.,    Alexan- 
dria. 
Delta  Visual  Service,  Inc..  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  .5-9061. 

•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 


•  ILLINOIS  • 

Robt.  H.  Redfield,  Inc..  1020 
So.  Wabash  Ave.,  Chicago  5. 

Association  Films,  Inc.,  561 
HillgTove,  LaGrange,  Illinois. 

Atlas  Film  Corporation,  1111 
South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 
230  N.  Michigan  Ave.,  Chi- 
cago. 

Midwest  Visual  Equipment  Co,, 
3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St..  Chicago. 

United  World  Films,  Inc.,  542 
S.  Deai-born  St.,  Chicago  5. 

•  MICHIGAN  • 

The  Jam  Handv  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 

•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 


•  OHIO  • 

Academv    Film    Service,    Inc., 

2100  Pavne  Ave.,  Cleveland 
14. 
Films    Unlimited    Productions, 

137  Park  Ave..  W.,  Mansfield. 


tIST   SERVICES   HERE 


Fryan  Film  Service,  815  Su- 
perior Avenue.  Cleveland  15. 

Sunray  Films,  Inc.,  2108  Payne 
Ave.,  Cleveland  14. 

Twyman  Films.  Inc.,  329  Salem 
Ave..  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 


B.  S.  Simpson,  818  ^'irginia  St.,  Qualified  audio-visual  dealers  are 
W.,  Charleston  2,  Dickens  listed  in  this  Directory  at  SI. 00  per 
6-6731.  line  per  issue  on  annual  basis  only. 


WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast    Visual    Education    Co., 

5620  Hollvwood  Blvd.,  Holly- 
wood 28. 
The  Jam  Handv  Organization. 

.305  Taft  Building.  1680  N.  Vine 
St.,  Hollyw  ood  2S. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 

Raike  Company,  Inc. 
Audio-Visual  Center 

849  N.  Highland  Ave.  HO  4- 
1148,  Los  Angeles  38,  Calif. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 
6331  Hollvwood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe.  2201  Bever- 
ly Blvd.,  Los  Angeles  57. 

United  World  Films,  Inc.,  7.374 
Melrose  Ave.,   Los  .'\ngeles  46 

SAN  FRANCISCO  AREA 

Association    Films,    Inc.,    799 

Stevenson  St.,  San  Francisco. 

Photo  &  Sound  Company,  116 

Natoma  St..  San  Francisco  5. 

Westcoast  Films,  255  Minna, 
San  Francisco  3. 

•  COLORADO  • 

Cromars'  (formerly  Audio- 
Visual  Center)  28  E.  9th 
Ave.  Denver  3. 

Davis  Audio-Visual,  Inc. 

2149  S.  Grape  St.,  Denver  22. 

•  OREGON  • 

Moore's  Motion  Picture  Serv- 
ice, 1201  S.  W.  Morrison, 
Portland  5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd..  Portland  13 

•  TEXAS  • 

Association    Films,    Inc.,    1108 

Jackson  Street.  Dallas  2. 
United  World  Films,  Inc.. 

2227  Bryan  St..  Dallas  1 

•  UTAH  • 
Deseret    Book    Companv,    Box 

958,  Salt  Lake  City  10. 


(CONTINUhL)       hKUM        PAGE 

ed  by  changing  pulleys.  One 
at  a  time  is  viewed. 

Both  machines  feature 
duty  Simplex  front  shutte 
jector  mechanisms  assuring 
of  wear  with  minimum 
tenance.  Free  wheeling  t; 
flange  runs  independently 
the  film.  When  stop  le' 
thrown,  the  flange  contim 
rotate.  For  additional  infor 
check  NP  Box  it  10. 

*  *  * 

.MR  "W  in.lhowler."  a  N. 
Sliiilio  Tool  for  Sound  E 

i^  Wind  sounds  as  varied  as 
ing.  hurricane,  desert,  mo 
whistling,  winter,  forest, 
rigging,  weird  and  shrill  win 
such  closely-related  noises 
of  a  jet  engine  can  be  produ 
the  WIndhowler.  a  new  a 
to  the  Moleffect  line  at 
Richardson. 

Effects  are  achieved  bj 
bining  various  resonators  i 
in  discs  with  the   proper  t 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


of  holes.  A  reheostat  p 
means  of  adjusting  the  sc 
the  desired  level.  Used 
stage,  the  desired  sound  i 
cued  directly  to  the  action. 
is  also  useful  for  recording 
effects  on  tape  for  later  pi 
additional  data,  use  Reque; 
NP  =11. 

*        *        * 

DuKane  Offers  Desk  Tt 
for  .MiiTophotograph  Ke 

"  An  easy-to-operate  di 
unit  for  reading  microphot 
mounted  in  aperture  cards 
able  from  the  DuKane  C 
tion. 

The  Microphotograph 
Model  576-70.  provides  1 
niflcatlon  on  a  12"  x  10.5' 
A  two  position  card  feed 
modates  both  vertical  and  n 
tal  type  microphotograph  L 
feed  Is  quickly  removed  f| 
cleaning  of  the  aperture  l*^ 
For  complete  Informatio  ••"■ 
NP  =12  on  Paiie  60. 


IN  THE  EAST... IT'S  MOVIELAB 


FOR  COLOR  AND  BLACK  &\A/HITE 

DEVELOPING  COLOR  NEGATIVES  •  ADDITIVE  COLOR  PRINTING  •  REDUCTION 
PRINTING  INCLUDING  A&B  •  COLOR  SLIDE  FILM  PROCESSING  •  BLOWUPS  • 
INTERNEGATIVES  •  KODACHROME  SCENE-TO-SCENE  COLOR  BALANCED  PRINTING 
•  EKTACHROME  DEVELOPING  AND  PRINTING  •  REGISTRATION  PRINTING  •  PLUS 
COMPLETE  BLACK  AND  WHITE  FACILITIES  INCLUDING  CUTTING  ROOMS,  FILM 
AND  TAPE  VAULTS  AND  THE  FINEST  SCREENING  FACILITIES   IN  THE   EAST 


[fltJ^OC^ 


MOVIELAB    BUILDING,  619   W.  54th  ST. 
NEW   YORK    19,  N.  Y.    JUDSON    6-0360 


mgHa 


OBSERVES  A  75TH  BIRTHDAY  WITH 


fOWER  foi 
PROGRESS 


Sun  Oil  is  using  the  motion  picture, 
gl^'Power  for  Progress,"  to  show  its 
organization,  and  its  dealers, 
what  it  takes  to 

enjoy  continuous  growth  in  sales 
and  services  for  75  momentous  years 

To  tell  your  institutional  story, 
ask  the  help  of 


THE     JAM     HANDY     ORGANIZATIC 

DETROIT  •  NEW  YORK  .  CHICAGO  •  HOLLY '.'.'0 
TRmily  5-2450  •  JUdson  2-4060  •  STale  2  6757  •  HOllywood  3- 
Motion  Pictures  •  Business  Theater  •  Slides  and  Slidefilms  •  Training. 
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BUSINESS  SCREEN 


M 
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Current  Editorial  Features: 

■«•   Telestar  Images  Span  Sea:  27 
i::?    Xerox  at  the  Seattle  Fair;  31 
■^^r    A  Timely  Look  at  Thailand:  33 
■■k    IFPA's  Third  Conference:  37 
tV   60  Films  Go  to  Berlin:  32 
■m-    12th  Review  Supplement:  53 
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America's  16.500  conventional  and  drive-in  moving  picture  theatres  H| 
seating  capacity  of  24,450.000  paying  customers.   And  if  you   produ 
sponsor  business  films,  they  are  your  potential  customers,  too.  To  gl 
maximum  number  of  bullseyes  at  the  lowest  possible  cost,  dependj 
distribution  by  the  leading  pros. .  .distribution  by  Modern. 


BIG  SCOT,  a  13-minute  Technicolor  film  spon- 
sored by  Anheuser-Busch,  Inc.,  distributed  by 
Modern,  has  been  viewed  by  14.105.192  movie- 
goers through  13.742  bookings.  68.591  showings. 


A  Business-Sponsored  Film  Cannot  Do  Its  Job  Until  It  Is  Exhibited:  to  l-fc 
Seen  By  Most  People  At  Lowest  Cost  ,  .  .  Consult  With  Our  Nearest  Sales  |l« 


SALES  OFFICES: 

CHICAGO 

Prudential  Plaza-Delaware  7.3352 

DETROIT 

19818  Mack  Avenue-Tunedo  4.6»3 
LOS  ANGELES 

1717  N.  Highland  Ave  -Hollywood  2-2201 

NEW  YORK 

3  EasI  541h  S<roel-Pla;a  8-290O 


PITTSBURGH 

310  Grant  SIreet-GranI  1  9118 

SAN   FRANCISCO 

444  Market  Street-Yukon  3-9414 
TORONTO 

140  Merlon  Street-Hudson  5-4419 
WASHINGTON 
1710  H  St-.  N.W.-Slerhng  3-3377 


MODERN 

TALKING  PICTURE 
SERVICE,  INC. 


MAIN   OFFICE: 
3  EasI  54lh  Street 
New  York  22.  N.  Y. 

1937   OUR  2STH  TEKR   1963 


THEATRICAL   FILM   DISTRIBUTION   CENTERS: 

Albany  ■  Atlanta   ■  Boston  ■  Buffalo  •  Charlotte   ■  CIs 

■  Cincinnati   •  Cleveland   ■  Dallas  •  Denver  ■  Dc:-  N 

■  Detroit    ■  Indianapolis    ■  Kansas  City    ■  Los   A-  -: 
Memphis   ■  Milwaukee   ■  Minneapolis    "New  Hav. 
Orleans    ■  New  York    "Omaha    "Philadelphia    ■  P    " 
"  Portland 
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,  CONTEMPLATING 

your  corporate  image? 

^    think  INTERNATIONAL! 


These  organizations^ id  in  1961-62: 


Eastman  Kodak  Co 

The  Ohio  Oil  Company. . 
The  United  States  Navy. 

H.J.  Heinz  Co 

Ally  la  Airlines 


.  <  "People  of  the  Waters" 
(     "Waters  of  Bangkok" 

"Libya  Ahead" 

."Yankee  Do"  (The  Big  "E") 

"Focus  on  Food" 

"First  Impressions" 


Photographed  in  Thailand,  Indonesia,  Cambodia,  Pakistan,  Iran,  Greece, 
Italy,  Australia,  England,  Switzerland,  Venezuela,  Libya,  and  Canada, 
these  exceptional  films  are  communicating  the  sponsor's  message  (and  our 
production  artistry,  efficiency,  and  experience.)  JOBSSBOi 

AT  HOME  OR  ABROAD,  FOR  EFFECTIVE  COMMUNICATION 
OF  YOUR  CORPORATE  IMAGE,  IT'S  ; 

INC 

(ommunications  or  business 

CHICAGO  .  HOLLYWOOD  •  DETROIT  •  NEW  YORK  •  CINCINNATI  •  CLEVELAND  •  SAN  FRANCISCO 


VICAUDD© 


SELLS,  TRAINS,  TEACHES 

WITH  THE 

EXCITEMENT  OF 

FULL- COLOR 

8mm  SOUND  FILMS! 


This  is  the  new  VICAUDIO  COMPACT  SOUND  8  CARRY 
ALL  PROJECTOR... the  remarkable  lightweight  rear- 
screen  projector  in  an  attache  case!  With  VICAUDIO, 
new  professional  quality  8mm  sound  movies  open  a  new 
dimension  in  audio-visual  communication.  Magnetic 
sound  with  its  flexibility. .  .8mm  film  with  its  amazing 
production  savings ...  loop-loading  with  its  repeat- 
message  possibilities ...  all  combine  in  the  VICAUDIO. 
May  we  send  you  the  full  story  of  8mm  sound  and  the 
equipment  which  brings  It  to  reality? 


\J#^      V  I  W  \3  IVI  f       I  IN  O  ■     A  SUBSIDIARY  OF  ELGEET  OPTICAL  COMPANY,   309  CHILD  STREET  ROCHESTER  6,  NEW  YORK' 


Business  Screen  Maga  ■»' 


An  SCO  sets  America's  standard 
of  lovsf  contrast  16mm  color  vsfith.. 


Anscochrome^  Type  242 
Professional  Camera  Film 

Type  242  meets  the  standards  of  quality  for  the  "pros"  who  know.  Its 
unique  characteristics:  low  contrast  and  fine  grain  .  .  .  ability  to  record 
shadow  detail  (not  just  hint  of  it)  .  .  .  and  outstanding  color  response  produce 
release  prints  that  are  superior  in  sharpness  and  color  fidelity.  Film  speed  is  25 
for  a  3200K  tungsten  light  balance.  For  full  details,  ask  your  Ansco  man. 


Ansco 


ANSCO  — America's  first  manufacturer  of  photographic  materials 


since  1842. 


L. 


Binghamton.N.  Y. 


Anscochrome 
Type  242 


.J 
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HOW  CAN  YOl 
IMMUNIZE  TH 
NEGATIVE  IN 
SALESMEN? 

Train  with  Slidefilms 


Negative  attitudes  can  infect  gci 
men.  The  sales  executive  can  sh^ 
the  cause  and  effect  of  negative  \ 
titudes  .  .  .  and  how  to  cure  tf|i 
with  positive  thinking  .  .  .  with  )( 
aid  of  this  color  sound  filmstrip:! 


"THE  POWER  OF  MENT/, 
ATTITUDE  IN  SELLING' 

This  dramatizes  by  contrasts,  chef^ 
negative  thinking  from  develops 
into  a  permanent  handicap,  ( 
shows  how  the  positive  attitll 
creates  confidence  and  bocll 
sales.  One  of  a  series  of  six  . 

"SELLING  IS 
MENTAL" 

is  proving  a  great  time  and  eocpl 
saver  to  sales  directors  in  trairfl 
and  re-training. 

Wrife  foday 
for  defails 
concerning 
a  preview 


Selling  Bureai 


A  DiiJSiOK  Of  sochET  B::;.iiLS,  in:.      , 

6108-B  Santa  Monica  BoulevC 
Los  Angeles  38,  Colifornia 
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now  it's  s-p-r-a-y 

all  the  way. . . 

for  processing  16mm  and  35mm 

•  black-and-white  negative 

•  black-and-white  positive 

•  black-and-white  reversal 

•  optical  sound  track 


?^.: 


byron 

motion  pictures 


1226  Wisconsin  Avenue,  N.W. 
Washington/,  D.CFEderal  3-4000 

Affiliated  with  MECCA  FILIV1  LABORATORIES  CORP. 
630  Ninth  Avenue,  New  York  36,  N.Y. 


PICTURE 

sharper  image— better 
quality— cleaner  film- 
no  directional  develop- 
ment caused  by  stagnant 
developer. 


SOUND 

cleaner,  better  high  fre- 
quency response,  higher 
density  makes  possible 
improved  signal-to-noise 
ratio. 


EQUIPMENT 

complete  conversion  to 
spray  process— highspeed, 
modern  facilities— day  and 
night  capacity  for  fast 
handling. 


WRITE 
PHONE 

WIRE... 

for  complete  information 
and  prices. 

P  S 

we  think  this  is  another 
byron  "first". 
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Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


What's  ahead  for  america  as  the  Sixties 
rush  along?  For  one  thing  there  had  bet- 
ter be  some  hard  thinking  about  the  ur- 
gent need  for  new  jobs,  for  essential  profits 
for  businessmen  and  for  niarlcets  to  support  an 
expanding  economy.  Millions  of  babies  born  in 
the  explosive  years  of  post-World  War  II  will 
start  to  reach  maturity  in  1966-67.  There's 
a  sure  boom  in  the  offing  //  those  jobs  are  pro- 
vided to  pay  for  the  homes  these  new  families 
will   need   and   for   all   their   other   wants. 

Our  total  population  in  the  U.  S.  will  bre;ik 
the  200  million  mark  by  mid- 1960.  We'll  need 
those  abundant  food  and  fiber  resources  and 
a  lot  more  to  feed,  cloth  and  house  these  new 
American  families  of  the  all-too-near  future! 
And  we'd  better  look  to  markets  abroad  as  well 
as  at  home  to  build  a  strong  economy  that  de- 
pends on  jobs  and  profits. 

i-         *         * 

Suddenly  the  World's  Much  Smaller 
as  Telestar  Flashes  Across  the  Sky 

X  Closer  ties  abroad  are  apparent  in  each 
new  issue  of  Business  Screen.  The  sudden 
success  of  Telestar.  AT&T's  communications 
switchboard  in  outer  space  (see  page  29)  has 
united  the  continents  for  both  "live"  and 
filmed  television  interchange.  Europe's  Third 
International  Industrial  Film  Festival  in  West 
Berlin  this  September  further  unites  the  many 
competing  countries  of  the  Common  Market 
and  the  United  States.  We  bring  you  news  of 
entries  from  five  lands  on  page  32!  It's  a  smalt 
world,  to  take  a  leaf  from  Peter  Rigg's  column. 
and  it's  getting  a  lot  smaller  as  the  days  move 
swiftly  along.  Suddenly  the  the  streets  of  Paris 
are  alive  on  your  home  tv  screen  .  .  .  and  the 
U.  S.  flag  waves  on  screens  in  Paris  and  Lon- 
don as  this  tiny  satellite  begins  writing  history 

in  the  sky! 

*        *        * 

E.  F.  MacDonald  Company,  Wilding,  Inc. 
Join  in  iWu-  Cooperative  Arrangement 
i~  There's  important  business  news  in  the  U.  S. 
as  a  new  working  arrangement,  offering  a  single 
source  for  merchandise  and  travel  incentive 
programs,  convention  and  sales  meeting  pack- 
ages, films  and  other  media,  was  announced 
by  the  E.  F.  MacDonald  Company,  worldwide 
incentive  firm  and  Wilding.  Inc. 

In  their  joint  statement.  Elton  F.  MacDonald. 
board  chairman  of  the  Dayton.  Ohio  company 
and  H.  Williams  Hanmer.  president  of  Wild- 
ing, declared  that  both  firms  will  continue  to 
maintain  their  separate  identities  and  organiz- 


MUllING  OVER  A  NEW  MOTION  PICTURE? 

With  48  years  of  bud  get -stretching  film  ex- 
perience we'll  gladly  mull  with  you  .  .  .  and 
ihen  .      .  produce! 

SAM  Orleans 
PH  !  10)1      \_^  Film   Pfoduclioni,   Inc. 


ations.   The  decision  to  enter  this  joint  ventiji 
it  was  noted,  was  made  only  after  consider; 
research  had  convinced  managements  of  t 
firms  that  a  need  existed  for  a  single  sourci 
incentives  and  related  communications  med 

^-  in  ^ 

Ihnise  Considers  Beirut  Agreement  on 
International  Exchange  of  A-V  Media 

Final  implementation  of  the  Beirut  Ag 
ment  for  Facilitating  the  International  Cii 
lalion  of  Visual  and  .Auditory  Materials  ot 
Educational.  Scientific  and  Cultural  Chara 
is  now  in  the  U.  S.  House  of  Representati 
A  resolution  to  place  the  Agreement  in  ef 
was  introduced  by  Congressman  Wilbur 
Mills  (D.  Ark.). 

The  Beirut  Agreement  provides  that  si{ 
tory  nations  will  exempt  audio-visual  mi 
of  the  specified  character  from  all  custc 
duties  and  quantitative  restrictions  and  f 
the  necessity  of  paying  heavy  import  du 
Many  types  of  films  now  produced  for  edi 
tional.  training  and  scientific  information 
be  greatly  expedited  by  U.  S.  acceptance.  \\ 
your  Congressman  that  you  favor  early  at 
tion  of  this  Resolution! 


"Progress  in  Commuticiations"  Theme 
of  SMPTE  Chicago  Meeting  Oct.  21-26. 

tV  Audio-visual  techniques  and  equipment 
be  featured  at  the  upcoming  Fall  Con\en 
of  the  Society  of  Motion  Picture  and  Telt 
ion  Engineers.  The  Society's  92nd  mee 
theme  is  ""Communications  Progress  —  1 
vision  and  Motion  Pictures  in  Indust 
Education."  It  will  be  held  at  Chicago's  D 
Hotel  from  October  21-26. 

Program  chairman  for  the  Fall  meetim 
Jack  Behrend,  head  of  Behrend  Cine  O 
161  E.  Grand  Ave..  Chicago  II.  Exf] 
Chairman  is  Allen  Hilliard.  George  W 
burn  Laboratory.  Inc..  164  N.  Wacker  Dri 
Chicago  6.  Illinois.  Readers  with  an  intere 
either  the  program  or  exhibits  should  corj 
these  individuals. 


U.S.  Obligates  $10  Million  for  Research 
on  Value  of  Sights  Sound  in  Education 
*  Before  Secretary  Ribicoff  left  his  po: 
U.  S.  Department  of  Health.  Education 
Welfare  he  disclosed  that  nearly  SIO  mi 
has  been  obligated  under  the  National  Def 
Education  .Act  to  support  169  research  pro 
to  determine  the  most  effective  way  of  i 
television,  radio,  motion  pictures,  teaching 
chines,  etc.  for  educational  purposes.  Onl; 
of  the  studies  have  been  completed.  Wil 
of  these  really  point  the  way  to  the  future 
would  the  nation  have  been  better  off  pu'i, 
SIO  million  in  films  and  filmstrips  into  thtj 
tion's  classrooms'? 

V\'ith  another  ,S4  million  obligated  for  ge 
information  on  these  research  projects  inti 
schools  we  ought  to  find  out  someday. 

:i:  *  :!: 

Grant  from  Eli  Lillij  Makes  Possible  a 
\ew  Series  of  Medical  Teaching  Films 
-     Physicians    and    medical    students    in  I 
L'nitcd  States  and  abroad  will  have  an  of  j 
tunity  to  further  their  education  under  no  I 

(CON  TINtlEI)   ON    THE    FOLLOWING    P.»| 


Business  Screen  MAGAil 


A  SCENE  FROM  ••PrALOSUE  WITH  LIFE"  PRODUCED  BY  MPO  FOR  THE  HEALTH   INSURANCE   INSTITUTE. 


^ 


sthe  picture  that  counts...  not  the  budget.  MPO  makes  big  budget  films,  small  budget  films,  all  witfi  the  quality 
qcreativity  that  gets  your  message  across,  frequently  brings  awards.  Find  out  that  the  budget  doesn't  count  as  much 
u  might  think. ..planning  can  turn  a  small  budget  into  a  big  picture.  Coll  Judd  Pollock  at  TR  3-7000  in  New  York. 


MPO   PRODUCTIONS,  INC.  Division  of  MPO  VIDEOTRONICS,   INC.,   15  E.   SSI^D  ST.,   N.  Y.   22,   N.  Y.  /  DETROIT  /  CHICAGO  /  HOLLYWOOD  /  TORONTO 
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<    I  IKICS 


THi:  KUnORIAL  \  IKVVPOINT 


DO  YOU  SUFFER  FROM 

0  \  r,  R  -  T  H I N  K I N  r;  ? 

Don't  wastr  \aliial)lc  tinu'  tliiiiking  up 
new  story  ideas,  when  a  little  journes' 
down  Memory  Lane  will  brini;  you  doz- 
ens of  the  tested,  traditional  theme- 
lines  that  have  made  business  films  what 
they  are  today,  too  often.  You  too  can 
make  the  kind  of  pictures  that  win  Fes- 
tival .■^ wards.   Rely  on: 

THE  P.ALMER  TRE.ASl'RY  OF 

1  N  -S  T  A  N  T     .S  T  ()  R  I  E  S 

LAMFSIIADES    MEET    THE    CHALLE\CE 

MARGARISE    THROUGH    THE    .AGE.S 

THE    ROLE    OF    SEALANT    IN 
THE    AMERICAN    WAV    OF    LIFE 

ALICE    1\    SPO\SORLA\D 

OLD    EDS    Rt:TlRE\IENT    D/.V,Vifi 

BOB    WRITES    HIS    THESIS 

IIDY    LEARSS    A    LESSOS 

WALLY    SEES    THE    LIGHT 

WROSG    «  Al     WAI.DO    A\n 
RIGHT    »  Al    RED  .  .  . 

ALLIED    MEETS  THE  CHALLENGE 

ALLIED  MEETS  THE   ATOMIC  CHALLENGE 

ALLIED  LOOKS  TO  TOMORROW 

A  CENTl'RY  OF  ALLIED 

WHERE  DOES  GAS  COME  FROM.  DADDY':' 

I  AM  A  TIRE 

A  MAN  AND  HIS  DREAM 

THE  DAY  THE  TRICKS  ALL  STOPPED 

ASSIGNMENT  DEEP  EAT  FRYING 

THIS,  THEN,  IS  DEEP  FAT 

and 

DEEP  FAT  MEETS  THE  CHALLENGE 

For  a  fuller  analysis  of  Stories  Your 
President  Will  Love,  send  2?  stamp  (the 
stories  are  from  the  same  era)  for  your 
copy  of  "SUin/  Bored". 

PARTHENON  PICTURES 

Cap   Palmer   Exec.    Producer 

2625  Temple   St.  •  Hollywood   26 

Dunkirk  5-3911 


(CONTINUED      FROM       I'Kl  (  I  OING      PAGE      SIX) 

authorities  in  the  field  of  medicine  through 
new  series  of  professional  leaehini!  films,  titl- 
ed Clinical  Eniiiies.  An  educational  grant  from 
Ell  Lilly  and  Company  made  films  possible 
Diiibeies  in  Youth,  first  of  the  series,  made 
its  debut  at  the  1962  conventions  of  the  Ameri- 
can Medical  Association  and  the  American 
Diabetes  Association  in  Chicago.  It  features 
lectures  and  case  studies  by  the  staff  ot  the 
famous  Joslin  Clinic.  Boston. 

^■;  *  * 

Chick  Uijimin  Ncic  President  of  Camera  Marl 
as  Hester  lirincninfi  .\nnoances  KelireiuenI 
i'.  With  the  retirement  of  its  president.  Hester 
V.  Browning,  widow  of  Irving  Browning,  foun- 
der of  The  Camera  Mart,  Inc..  of  New  York 
City,  new  officers  and  members  of  the  national 
photographic  distribution  company  have  been 
announced. 

Samuel  "Chick"  Hyman  is  the  new  president 
of  the  24-year  old  concern.  Paul  Meistrich  has 
been  named  vice-president  and  Anna  Brown- 
ing is  secretary-treasurer.  All  are  veteran  mem- 


Camera  Mart  principals  I  to  r  :  S.  "Chick" 
Hyman,   Anna   Browning   and   Paul   Meistrich. 

bers  of  the  firm.  Chick  Hyman  has  been  general 
manager  for  16  years;  Paul  Meistrich  is  a  13- 
year  veteran  and  Mrs.  Browning  (widow  of 
Sam  Browning,  co-founder )  has  been  with  the 
company  the  past  six  years. 

The  company  specializes  in  sales,  rental  and 
repair  of  professional  motion  picture,  television 
and  photographic  equipment  as  well  as  man- 
ufacturing motion  picture  accessories  and  cus- 
tom-built gear  under  the  familiar  trade  name. 
"Camart   Products."" 

Freedom  Award  to  A'eir   En^hind  Muliud 
for  Motion    Picture   ".\ssignment  .\merica" 

Honored  by  the  Freedoms  Foundation  at  a 
recent  Boston  ceremony  was  the  New  England 
Mutual  Life  Insurance  Company  which  receiv- 
ed a  Freedoms  Award  for  its  motion  picture. 
Assii>nn\eni  .America. 

Norman  Knight,  a  director  of  the  foundation, 
made  the  award  last  month  to  O.  Kelly  Ander- 
son, president  of  New  England  Mutual  at  the 
company's  home  office  in  Boston.  Bay  State 
Film  Productions  was  the  producer  of  the 
award-winning  film. 

In  production  for  nearly  two  years.  Assign- 
ment .America  traces  the  investment  dollars  of 
the  Company  from  Maine  to  California  and 
from  the  Si.  Lawrence  Seawav  to  the  Gulf  of 


Award    ceremony      I     to    n:     Norman     Knight 
director   of    Freedoms    Foundation;    O.    Kelly 
derson,    President,    New    England    Mutual,    D' 
Doyle,  V.P.,  Boy  State  Film  Productions. 

Mexico.  Francis  W.  Hatch.  Jr..  public  relati 
director  of  New  England  Mutual,  worked  cf 
ly  with  the  Bay  State  staff  throughout  the  I 
production  schedule.  Now  in  its  second  ; 
of  release,  the  film  also  won  a  Chris  Awar 
Columbus  in  "61.  It  is  being  distributed  nat 
ally  by  Association  Films. 

:.'■-  *  * 

Si.xth  Industrial  Film  &  .\-V  E.\hibition 
Opens  in  Sew  York  City  September  25-2'. 

'  The  sixth  annual  Industrial  Film  &  A-V 
hibition  has  been  scheduled  for  September 
27.  in  New  York  city  where  it  will  be 
at  the  Barbizon-Plaza  Hotel.  Herbert  Re 
intrepid  spokesman  for  the  event,  also  n 
that  "once  again  we  will  combine  our  progl 
with  the  International  Film  Festival  of  ' 
York  and  this  event  promises  to  the  most, 
tensive  and  exciting  one  in  its  history."" 

The  Exhibition  area,  consisting  of  t)i 
halls,  will  feature  the  latest  equipment 
production  aids  to  new  projectors.  The 
gram  will  include  workshop  sessions,  pjl 
discussions  and  film  presentation.  Among  W. 
will  be  a  program  report  on  8mm  soundil 
eluding  showings  of  8mm  sound  release  pil 
""Successful  Sound  Slidefilms"'  will  be  pre'il 
ed  to  show  how  companies  can  profitabHl 
tegrate  this  medium  in  sales  and  training.  I 
Musical  Commercial  Producers  Associ; 
will  hold  a  seminar  on  "Creative  Interai 
of  Sound  and  Sight." 

According  to  Herb  Rosen,  the  outstarll 
feature  on  the  program  is  the  session.  "'Visiji 
ing  an   Idea.""   a   panel   discussion  by  exir 
from   industry,   community   organizations  nd 
education.  Case  histories  will  present  the  s.i:if 
psvchological  and  technological  point'-  . 
involved  in  transforming  an  idea  into 

(CONTINUED   ON    FOLLOWING    PAC.l      I' 
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ARE 

YOU 
GETTING 
REWIND? 


REWIND  is  our  free  monthly  publication  —  a  di- 
rect communications  link  between  the  processor  of 
film  and  the  producer  of  film;  both  of  us  seek  tech- 
nical perfection  in  the  finished  prints.  Here  are  a 
few  sample  articles  from  recent  or  forthcoming 
issues  of  REWIND: 

"Evaluating  the  16-mm  color  negative" 
"The  New  Eastman  Kodak  35-mm 

Color  Film" 
"Status  of  S-mm  Release" 
"Duplicating  Kodachrome  11" 
"Making  the  Print  for  Television" 

Let  us  know  if  you'd  like  to  receive  REWIND. 
There's  no  charge.  Just  send  your  name,  mailing 
address,  and  title  to  our  Hollywood  address  listed 
below. 


0.0 
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1546  Argyle,  Hollywood  28,  California  /  Hollywood  2-6171  /  central  division  /  1828  Walnut  St.,  Kansas  City  8,  Mo.  /  GRand  1-0044 


Volume  2  3 


1962 


ehf  ^'cUlyorke^^mcs. 

SUNDAY,    JUNE    3.     1%2. 

Top  Films,  New  Sources 
Seen  At  Assembly 

By  HOWARD  THOMPSON 

WITH  the  recent  close  of 
the  fourth  annual 
American  Film  Festi- 
val and  a  big,  fine 
pii  kage  of  prize-winners  now 
av^iilable  (upon  request)  as  a 
national  "road  show."  full  credit 
■should  go  to  the  sponaorlng 
F.ilucatlonal  Film  Library  As- 
sociation at  250  West  Filty-sev- 
enth  Street. 

Again  pilot  of  the  entire  op- 
oration,  which  drew  a  record 
total  of  1,500  registrants  to  the 
Biltmore  Hotel,  was  the  asso- 
ciation's administrative  direc- 
tor, Emily  Jones.  Miss  Jen"-  t^ 
■•^'tipht* 
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Other   Winner,    \ 
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THE  EDITORIAL  VIEWPOINT: 


(CONTINUED     FROM     PRECEDING    PAGE     EIGHT) 

tical  visual  presentation.  This  prugrani  will  be 
presented  by  the  MetiiipDlilan  Audio-Visual 
Assoeiation  of  New  Yoik. 

Additional  information  as  well  as  applica- 
tion blanks  for  enlries  in  the  Film  Festival  can 
be  obtained  by  contacting  Industrial  Exhib:- 
tions.  Inc.  17  E.  45th  Street.  New  Yoi-k  17.  » 


Equal  Space  to  Screen  Directors  Guild 
for  Answers  to  Our  Editorial  Questions 

i.~  In  our  pieceding  issue,  this  department 
raised  some  questions  about  recent  Midwest 
organization  efforts  of  the  Screen  Directors 
International  Guild.  We  commended  the  parent 
organization  for  its  obvious  contributions  to  the 
industry  but  we  also  took  the  one  viewpoint 
which  is  paramount  in  this  magazine:  how  will 
present  contractual  moves  of  the  Guild's  mid- 
west group  help  (a)  its  fully-qualified  director- 
members  and  (b)  how  will  they  advance  the 
production  of  better  films? 

We  are  promised  answers  to  questions  ra's- 
ed  by  our  commentary  by  one  of  the  Guild's 
founders,  our  good  friend  Jack  Glenn  of  the 
New  York  chapter.  That,  we  believe,  is  the 
responsibility  of  a  fair-minded  publication  and 
we  will  make  available  to  the  Guild  the  editor- 
ial  space   required  for  those   answers. 

Meanwhile,  we  have  one  answer.  We  asked 
whether  the  president  of  the  Midwest  Guild 
organization  was  a  screen  director,  noting  his 
exeellenl  qualifications  as  a  cameraman.  Direc- 
torial credits  provided  for  Andy  Costikyan 
(whom  we  did  not  name)  are  as  follows:  for 
Sears"  Roebuck  &  Company,  two  films,  As 
Your  Home  Goes  and  Your  Contmunily:  for 
the  Toni  Company,  a  European  film.  The  In- 
ternational Set:  and  for  the  Celotex  Corpora- 
tion, Today's  Homes;  A  Report. 

Yes,  Andy  is  a  director,  according  to  the 
Guild's  standards,  and  we're  delighted  to  ac- 
knowledge his  credits.  We  hope  to  learn  more 
about  the  director-cameraman  and  to  provide 
you,  the  sponsor,  with  the  answers  about  the 
Guild's  program  in  their  forthcoming  article.  ^' 
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"But  you  .'.aid  we  didn't  need  those  future 
bookings-  of  our  new  product  picture  when 
we  got  all  those  orders  in  March  .   .   ." 
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BLACK  § 
REVERSAL 
PRINTING 

& 
PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Color-to-Color  Prints 

•  Color-to  B  &  W  Prints 

•  Raw  Stock 

•  Fastax  Service 

•  A  &  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave..  New  York  IS,  N.Y.  •  JU  6-2293 
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For  the  most 

complete  line 

of  Specialized 

Lighting 

Equipment 


Largest  Suppliers 

of  Motion  Picture, 

TV  and  Industrial 

Pliotographic  Equipment 

in  the  East 


appointed 


Sole  Distributor 


,Mjole-i!m^c/uMifLmi^o. 


Products  in 


New  York  City 


You're  always 

on  schedule 

with  .  .  . 


Generator  Trucks 

and  Trailers, 

Grip  Equipment, 

Props 


333  West  52nd  Street 

New  York  19,  N.Y. 

Circle  6-5470 


Since   1921 


RENTALS 

SALES  SERVICE 

Send  for  a   schedule 
of  rental   rates. 
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NAME  IT 

WE'VE  DONE  IT! 


RIGHT  off  the  NEWSREEI 


YEARS 
OF 

INDUSTRIAL 

AUDIO-VISUAL  SERVI 

Offering  this  wide  range  of 
the  finest  modern  facilities... 

Filmstrip  and  Slide  Animation 

Extremely  versatile  cameras  especially  engineered  by  SVE  for 
shooting  both  single  and  double  frame 

Hotpress  Typeset 

Modern  Ludlow  installation  with  multiple  choice  type  faces 
for  color  and  black  and  white 

Art  and  Layout  Service 

Experienced  Art  Department  handling  every  creative  need 

Color  Plus  Black  &  White  Processing 

Our  own  laboratories  assure  superior  products  because  of 
constantly  supervised  quality  control 

Automatic  2x2  Slide  Binding 

The  very  latest  especially  designed  Seary-Michelbach  automatic 

single  and  double  frame  binder  numbers  4200 

Individual  slides  an  hour 

Automatic  Slide  Duplication 

New  improved  Emby  automatic  slide  duplicators  insure 
high  fidelity  color  reproduction 

SVE  provides  many  clients  with  complete  creative 

consultation  and  production  services  including 

script  writing,  photography  and  planning. 


N  AM E  IT  /       r^i-rir-"'     . . .  WITH  SPEED 

WE  CAN  DO  it/     I  ..li'f ;^r;,J  AND  ECONOMY  _ 


PLEASE   SEND   PRICE   IIST 


CITY /ZONE /STATE 


SOCIETY  FOR  VISUAL  EDUCATION,  INC. 

(A  BUSINESS  CORPORATION)    lAloview  5-1500 

1345    DIVERSEY    PARK>VAY 
CHICAGO   14,   ILLINOIS 

Subsidiary   ol   GRAFLEX,   INC./GENERAL   PRECISION.   INC. 


N.  Y.  ConlVreiM'e  on  Program 

A  SPECIAL  CONFERENCE 
^  ;ind  exhibit  on  Programmed 
Instruclion  will  be  held  August 
27,  2S,  29  at  the  Hotel  Astor.  New 
York,  under  the  auspices  of  the 
American  Management  Associa- 
tion, 

A  2.'>()  per  cent  increase  in  the 
practical  applications  of  program- 
med learning  during  the  past  year 
has  demonstrated  how  and  where 
this  revolutionary  new  method  of 
training  and  instruction  offers 
benefits  to  business,  government 
and  industry.  The  AMA  con- 
ference is  designed  to  be  a  broad 
gauge  report  on  innovations  and 
new  developments  in  PI.  It 
should  be  particularly  useful  to 
men  concerned  with  audio-visuals 
and  with  communications  work  in 
industry. 

Cost  <>f  Inadequate  Training 
Some  of  the  reports  to  be  pre- 
sented include  Fuels  and  Fcilki- 
cies  About  Programmed  Instruc- 
lion in  Industry,  The  Cost  of  Ef- 
fective Training,  and  The  Hidden 
Costs  of  Inadequate  Training. 
The  premise  here  is  that  basic  to 
the  success  of  any  education  or 
training  program  are  three  fac- 
tors: the  isolation  and  crisp  de- 
finition of  specific  problems  and 
objectives;  a  knowledge  of  the 
costs  and  effectiveness  of  train- 
ing and.  importantly,  an  under- 
standing of  the  costs  of  inadequate 
training. 

This  session  will  disclose  new 
and  significant  facts  relating  to 
"hidden  costs"  of  inadequate 
training  and  describe  how  over- 
head and  operating  costs  can  be 
reduced  by  recognizing  and  solv- 
ing hidden  training  problems.  It 
will  suggest  the  criteria  for  the 
proper  application  of  programmed 
instruction  and  other  training 
tools  for  the  right  job. 
How  Companies  Apply  Techniques 
Other  items  on  the  agenda  will 
be  liesutls  of  Programmed  In- 
struction in  Training  and  Educa- 
tion: Training  in  Skills  (at  Gen- 
eral Telephone  Company);  How 
i'rogranuning  Teaches  B  a  s  i  c 
Knowledge  About  Finance  (at 
Arthur  Wiesenberger  Company); 
The  Teaching  of  Maniindalion 
and  Clerical  Skills  (at  the  Chase 
Manhattan  Bank ) ;  and  The 
leaching  of  Basic  Knowledge  to 
Life  Insurance  Agents  (by  the 
Life  Insurance  Agents  Manage- 
ment Association ) . 

The  Dynamics  of  Machines  will 


lined  Instruetion  Opens  Aufs.  27 

show  how  an  increasing  numl 
of  programs  rely  upon  teach 
machines  and  associated  aud 
visual  devices  for  their  most 
fective  presentation.  Machi 
are  tools  which  can  assist  si 
stantially  in  the  "self-instructit 
element  of  programmed  instr 
tion.  This  session  will  descr 
the  many  devices,  suggest  pro 
application,  and  case  histories  ^ 
give  evidence  of  practical  use 
varied  purposes. 

In  A  Look  Ahead,  the  Am 
can  Management  Association  o 
ference  will  take  up  the  future 
programmed  instruction  — 
promise,  problems  and  work 
be  done. 


■Military  Projector  Contract  I 
B&H's  Photo  Products  Divisi 

^  The  U.  S.  Air  Force  has  awa 
ed  Bell  &  Howell's  Photo  Prodi 
Division  a  81,467,536  contr 
for  2,257  specially  designed  16i 
optical  sound  projectors. 

Current  Bell  &  Howell  niilitj 
sound  projector  contracts  now  ti 
nearly  $2,500,000.  An  earlier  c 
tract     for     750     magnetic-opt 
sound  projectors,  totaled  $97K,f 


Farm  Film  Foundation  .\waf 
to  Colorado's  Preston  Davis 

--  Preston  Davis,  Audio-Vi;|l 
Specialist  at  Colorado  State  I 
versity,  is  the  winner  of  the  F 
Film  Foundation's  1962  Pro 
sional  Improvement  Award, 
received  the  Award  certificate 
a  check  for  $500  at  a  dinner 
July  10,  co-hosted  by  the  F: 
Film  Foundation  and  the  Foun 
tion  for  American  .Agriculture 
members  of  the  American  Ass. 
ation  of  Agricultural  College 
tors  at  their  annual  meetingi 
Columbus.  Ohio. 

Mrs.  Edith  Bennett,  of  \V< 
ington,  D.  C..  Executive  V 
President  of  the  Farm  Film  Fc 
dation  made  the  presentation, 
winner's  film.  Summit  of  a  Cent 
celebrates  the  centennial  of 
Land  Grant  College. 

D.  Frederick  Cook,  an  Ass 
ate   in  the   Film   Production  I 
at    Iowa    State    University;   S. 
Bateman,  Associate  Extension  1 
tor  at  North  Dakota  Stale  Uni 
sity  and  John  L.  Woods,  Televi 
Production  Editor  at  the  Uni  _ 
sity  of  Illinois  received  Honor '■■ 
Mention    Certificates    from    1  - 
Bennett    imd    checks    for    $5>^ 
apiece.  '' 
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PUBLIC  RELATIONS  •  EDUCATIONAL*  TECHNICAL*  TRAINING  •  MEDICAL...  and 


Hiram  is  dead.  Tlie  liayseed  has  joined  the  vanishing 
buffalo  and  the  noble  redskin.  There  are  more  college 
graduates  in  Agriculture  today  than  there  are  in  many 
other  lines  of  endeavor.  Farm  pictures  are  brighter, 
too.  They  are  now  among  the  best  "family  pictures" 
being  made.  They  must  appeal  to  well-educated,  well- 
to-do  farm  parents  and  also  to  intelligent  and  ambi- 
tious sons  and  daughters  who  are  planning  careers  in 
Agriculture. 


Farm 


Pictures 


by  Audio 


Among  Our  Clients  .  .  . 


American  Airlines 

American   Telephone 
&   Telegraph   Co. 

Association   of  Better 
Business  Bureaus 

Atomic  Energy  Commission 

Babcuck  &  Wilcox  Co. 

College  Entrance 
Examination   Board 


Liggett  &  Myers  Tobacco  Co. 

McGraw-Hill  Book  Co. 

National  Board  of  Fire 
Underwriters 

Port  of  New  York  Authority 

Smith  Kline  &  French 
Laboratories 


E.  I.  du  I'ont  de  Nemours 
&  Co.,  Inc. 

Ethyl   Corporation 

General  Motors  Corporation 

Johnson  &  Johnson 


Texaco,  Inc. 

Lnion  Carbide  Corp. 

U.  S.  Navy 

Western   Electric   Co. 

Westinghouse  Electric  Corp. 

— and  Ftianv,  maitY  others 


h\W\J)U® 


PRODUCTIONS,     INC. 

FILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.Y. 
TELEPHONE:   PLaza   7-0760 


r 


Frank  K.  Speidell,  President 
P.  J.  Mooney,  Vice-President  &  Treasurer 
T.  H.  Westermann,  Vice-President,  Sales 
Alexander  Gansell,  Secretary 


Frank  Beckwith 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


Harold  R.  Lipman 
Erwin  Scharf 


the 

only 
SOUND 
approach 


GLEN  GLENN 
SOUND 

.  .  .  From  original  production 
recording  to  final  optical 
negative . . .  Glen  Glenn  provides 
the  most  complete  facilities 
and  service  to  fit  your 
project  .  .  .  and  your  budget! 

Production  Studio  Recording 
Production  Location  Recording 
Narration 
Scoring 
Transfer 
Dubbing 

Optical  Negatives  35mm  and 
35-32  (16mm) 

Magnetic  35mm.  ly'^mm  and 
16mm 

Vi"  and  V2"  Sync  Tape 


Glen  Glenn    makes   the 

difference  in  sound  .  .  .  call  or  write  for 

NEW  BROCHURE  .  .  .  just  off  the  press! 


GLEN  GLENN   SOUND  CO. 


6624  Romaine  Strtct    •    Hollywood   3»,  Calif. 
Phone:  Hollywood  9-7221 


.Soun<l  Sliclefilni  Promotes  a  "Bloi-kbusler"  Featurr  as 

Paramount  Shows  Exhibitors  How  to  Exploit  "Hatari" 

SI. 000.000  on  TV  comnierciuls. 
dealer  and  consumer  ads.  mailings 
and  special  displays  all  featuring 
Huiari.  Q- 


PARA.vioLNT  PICTURES,  always 
one  of  the  silver  screen's  most 
eminent  names,  made  news  last 
month  by  adopting  an  audio-vis- 
ual presentation  as  a  key  segment 
of  its  promotion  plans  for  Halari. 
current  African  blockbuster  star- 
ring John  Wayne. 

This  unique  (for  the  entertain- 
ment motion  picture  industry )  tie- 
up  has  Paramount  selling  its  big 
new  picture  to  exhibitors  with  a 
12-minute  sound  slidefilm  in  color, 
produced  by  V'isualscope.  Inc.. 
from  a  script  by  Jack  Moss. 

Explains  .\d^antages  of  Medium 
Demonstrating  the  promotion 
recently  in  New  York.  Martin 
Davis.  Paramount's  director  of  ad- 
vertising, publicity  and  exploita- 
tion, pointed  out  that  the  automatic 
slidefilm  and  projector  used  in  the 
campaign  were  completely  portable 


Visuolscope  v.  p.  Ed  Rasch  at  pro- 
jector' OS  Paramount's  Martin  Davis 
(center:  watches  presentation. 

and  the  film's  message  entirely 
self-explanatory,  thus  it  can  be 
quickly  set  up  in  any  exhibitor's  of- 
fice. 

150  DuKane  dealers  across  the 
country  are  taking  part  in  the 
campaign  by  standing  ready  to  sup- 
ply rental  machines  on  a  moment's 
notice  from  Paramount  salesmen. 

Four  Phases   of  the   Campaign 

As  for  the  1 2-minute  promotion 
presentation  itself,  it  is  divided  into 
the  four  main  categories  of  the 
Wflfur/ campaign :  advertising,  pub- 
licity, promotion  and  the  follow - 
through.  The  presentation  begins 
by  introducing  the  film's  stars;  then 
some  of  the  production's  main  art 
work  is  shown  while  the  narrator 
explains  the  picture's  production 
background. 

Hatari  advertising  will  stress  its 
acceptability  to  all  members  of 
the  family,  especially  the  youth 
market  which  was  noted  as  rep- 
resenting 61  per  cent  of  all  box 
office  receipts. 

A  major  point  is  the  picture's 
tie-up  with  Willys  Motors,  whose 
Jeep  is  used  extensively  through- 
out  the    film.    Willys   is   spending 


.National  .Me<lical  .4u(liovisual 
Facility  Set  L'p  in  .\tlanta 

A  central  audio-visual  function 
has  been  established  for  the  U.  S. 
Public  Health  Service  at  its  Com- 
municable Disease  Center  in  At- 
lanta. Georgia. 

The  new  facility,  designated  the 
National  .Medical  Audiovisual 
Facility,  is  housed  in  a  modern 
building  especially  designed  for 
audio-visual  activities.  It  houses 
two  stages,  a  sound  recording  and 
reproduction  unit,  graphic  arts  and 
exhibit  units,  a  still  photograph  and 
reference  and  catalogue  activity, 
and  motion  picture  and  still  photo- 
graph  processing   laboratories. 

The  role  of  the  facility  will  be 
in  the  development,  production,  ac- 
quisition, distribution  and  utiliza- 
tion of  medical  motion  pictures  and 
other  audiovisual  forms.  It  will 
also  be  responsible  for  maintenance 
of  the  National  Medical  .Motion 
Picture  Archives  which  have  re- 
cently been  transferred  to  the  At- 
lanta site  from  the  National  Libr- 
arv  of  Medicine  in  Washington. 
D.'  C.  « 

»        *        * 

Houslon-Hale.  Ine.,  .4cquires 
the  Houston  Color  Film  Lahs. 

--  Houston-Hale.  Inc..  a  new  or- 
ganization, has  acquired  Houston 
Color  Film  Laboratories.  Burbank. 


Board  chairman  Clark  Hole 

According  to  president  and  board 
chairman.  Clark  H;de.  Houston 
Fearless,  the  former  owners  re- 
tain a  controlling  interest  in  the 
new  company. 

Albert  White,  operations  vice- 
president,  reports  that  the  labora- 
tory has  had  a  26%  sales  increase 
thus  far  in  1962.  The  laboratory 
processes  all  types  of  16  and 
35mm  film,  both  color  and  black 
and  white.  ^ 


CAN 

REPRIMANDS 
IMPROVE 
DISCIPLINE? 

Slidefilm  Gives  Answer 


SELF-IMPOSED 
^  ENFORCED  l 


One  of  the  heaviest  burciens  of  mi- 
agement  is  wise  maintenance 
discipline  .  .  .  while  avoiding  coj 
turnover  due  fo  employee  resfl 
ment  of  supervisory  methods.  Ii 
slidefilm:  j 

"MAINTAINING 
DISCIPLINE" 

clearly  defines  the  essential  imf 
tance  of  discipline.  It  trains  suj 
visors  in  the  ability  to  handle 
two  distinct  types:  Self-imposed 
Enforced^  with  the  proper  technicj 
for  use  when  reprimands  are 
avoidable.  The  goo/,  to  build  rr 
efficient  performance  through 
levels  of  organization.  One  o 
tested    series    of   eight    sound    sli 

films: 


■SUPERVISOR   TRAINING  t 
HUMAN  RELATIONS' 

widely  used  by  monagement  in  m 
industries  and  service  groups 


Write  today  for  other  ■ 

titles  in  the  series 

and  details  concerning 

a  preview. 


CiiiJ.d  fILM  MhsiUs 


PICTURES 

6108    Santo   Monico    Boulevo 
Hoilywc  od   38,  California 
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Business  Screen  MacazH 
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This  35mm  motion  picture  camera  was  literally 
born  a  classic.  Not  through  appearance  alone 
...but  through  function  and  performance!  The  very 
first  Arriflex  35s,  built  in  1938,  gave  filmmakers  un- 
precedented versatility,  operating  ease,  technical  ca- 
pabilities, and  money-saving  advantages... through 
acompletelyoriginal  optical  system  designed  around 
a  mirror-reflex  shutter.  One  of  the  few  genuine  inno- 
vations in  cine  camera  engineering  since  the  days 
of  Lumiere,  Friese-Greene,  and  Edison  .  .  .  the  mirror-reflex  shut- 
ter is  today's  most  desired  and  most  imitated  motion  picture 


a  classic 

in  its 
own 

time! 


camera  feature.  It  provides  continuous  through- 
thelens  viewing  while  filming  .  .  .  eliminates 
parallax!  And  it  all  but  antiquates  an  assortment 
of  finder  correcting  gear  most  other  cameras  still 
require.  Wherever  film  releases  must  meet  the 
highest  standards  of  theater-quality,  Arriflex  35s 
are  chosen.  They're  lightweight,  so  they  make  ex- 
cellent newsreel  and  location  cameras;  rugged, 
so  they  can  take  extremes  of  climate;  dependably 
precise  under  all  conditions  .  .  .  ideally  suited  for  every  assign- 
ment from   missile  tracking  to  full-scale  studio   productions! 


Write  today  fsr  complete  literature 


INCOMPARABLE  VERSATILITY!  The  Arriflex  35  is  shown:  as  a  hand  camera  (left),  with  400-foot  magazine, 
matte  box,  and  16-volt  variable-speed  DC  motor;  and  as  a  studio  sound  camera,  fully  blimped  with  400-foot 
magazine  (center);  and  with  1,000-foot  blimp  (right). 


^EEDPIHIX 


CORPORATION     OF     AMERICA        »7  PARK   AVENUE   SOUTH.   NEMT   YORK  10.   N.   Y. 
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See  the  difference . . . 

when  16mm  Color  Specialists  process  prints! 


'Take  it  from 
ne-IT  MAKES 
\  DIFFERENCE!" 


7936  Sania  MenUa  Blvd*,  Hollywood  46,  California 

Telephone:  OLdfield  4-80J0 


Young  Shows  A-V  Techniques 
to  Insurance  Ad  Executives 

•h  Guests  at  the  recent  Insurance 
Advertising  Conference  held  Jun' 
26  at  the  Lido  Beach,  Long  Islam 
hotel,  heard  L.  T.  Young,  vice 
president  of  Wilding.  Inc.  discus 
and  demonstrate  new  audio-visua 


Wilding's  Young  presents  techniqu 

applications    and    techniques    f 
marketing  communications. 

In  a  fast-paced,  one-hour  pr 
sentation.  Mr.  Young  introduci 
such  communication  techniques  j 
Vista-Strip,  Vista-Trigger.  Hi-L 
men  Rear  Projection,  Triggj 
Strip.  He  gave  detailed  backgrouij 
on  the  variety  of  uses  for  higj 
speed  photography  and  micr 
photography  in  motion  picturt 
animation  and  the  sound  slidefil 
as  well  as  motion  slidefilms. 
*        *        * 

W  orld's  Largest  Shopping  Bi 
llohls  Prizes  in  Hunihle  Filmsii 

How  do  you  show  a  millic 
prizes  in  a  single  TV  commercie 
Simple,  you  build  "the  work 
largest   shopping  bag." 

That's  how  Keitz  &  Herndon  sol 
ed  the  problem  for  a  new  seri 
of  Humble  Oil  Commercials  abo: 
Humblc's  "Happy  Motoring  Tra\! 


1.000.000 

PRIZES 

5IIj~_        &  GIFTS 


Spectacular."  A  location  crew  frc 
the  Dallas-based  film  compa' 
erected  a  35-foot-high  white  canv 
bag  of  gifts  at  an  Esso  Servi; 
Station  in  Memphis. 

While  forty  actors  and  actress] 
registered  for  the  prizes  on  camei 
a  sign  in  front  of  the  station  pr 
claimed.  "It's  hard  to  be  humh: 
when  you  have  your  picture  taku] 
for  the  nation." 
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Business  Screen  MagaziI 


Winterlude 

free-loan,  10  minute  sound  film 


"All  the  men 

were  very  well  pleased  with  Winterlude. 

Wish  there  were  more  like  it. " 

John  M.  Busha.  Superintendent 
Department  of  Public  Works 
Marysville,  Michigan 


Sponsored  by:      Morton  Salt  Company 

Produced  by:      Wilding,  Inc. 

Message:      Document  the  "two  faces"  of  snow: 
The  pleasure  it  creates  for  adults 
and  children  alike;  the  problem  it 
creates  by  adversely  affecting  business 
and  family  life.  Demonstrate  what  local 
government  and  business  can  do  to  limit 
loss  and  damage. 

I^udience  Objectives:      Public  Works  Administrators  at  state,  county 
and  local  levels;  civic  and  community 
leaders  in  snow-belt  states.  Public-service 
telecasts  on  television  stations  in  snow-belt 
states. 

..dience  Development      JJfpyj^g 
•  d  Distribution  by:  Hlin\/irO 

Sales  Offices:      375  Park  Avenue,  New  York  22,  N.Y. 

Morton  J.  Fink,  Ray  W.  Salo,  JUdson  6-1717 

200  S.  Michigan  Avenue,  Chicago  4,  III. 

William  J.  Troy,  Clifford  Wells,  Financial  6-0155 


>o      *^ 


^^r^ 


1469  N.  Vine  Street,  Hollywood  28,  Calif. 
Ralph  Rafik,  HOIIywood  4-2656 


I 
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REPLACES  torn  perforations. 


SPLICES  without  cement,  or  loss  of  frames. 


PERMACEL  FILM  SPLICING  AND  REPAIR  TAPE 

Durable,  self-sticking  tape  made  of  Mylar*  forms  a  tough,  solvent  resistant  bond 
without  cement.  Repairs  and  splices  film  without  loss  of  a  single  frame.  Permacel  96  for 
motion  picture  film  and  Permacel  962  for  magnetic  film.  Available  in  16mm,  17V2mm 
and  35mm  widths,  and  in  20  and  66  foot  lengths. 

*Du  Pont  trademark 


PcRMAcei: 


NEW/   BRUNSWICK,    NEW  JERSEY  .  TAPES  •    ELECTRICAL  INSULATING   MATERIALS  «  AOHESIVES 


Is 
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lilSINESS    SC'RIEN    MaGA2 


SPLICING  EQUIPMENT  AND 

PERMACEL  FILM  SPLICING 

TAPE  AVAILABLE  FROM  THESE 

FRANCHISED  DEALERS 


BEHREND  CINE  CORP. 

161  East  Grand  Avenue 
Chicago,  III. 

BIRNS  AND  SAWYER 

6424  Santa  Monica  Blvd. 
Hollywood  38.  California 

COMPREHENSIVE  SERVICE  CORP. 

829  North  Highland  Avenue 
Hollywood,  Calif. 

HOLLYWOOD  FILIVI  CO. 

956  North  Seward  Street 
Hollywood,  Calif. 

FLORMAN  AND   BABB,   INC. 

68  West  45th  Street 
New  York,  New  York 

CAMERA  EQUIPMENT  CORP.,   INC. 

315  West  43rd  Street 
New  York,  New  York 

CAMERA  MART.  INC. 

1845  Broadway 
New  York,  New  York 

MOTION   PICTURE  ENTERPRISES,   INC. 

708  Ninth  Avenue 
New  York.  New  York 

COMPREHENSIVE   FILM   SERVICES.   INC. 

245  West  55th  Street 
New  York,  New  York 

S.O.S.  PHOTO  CINE  OPTICS 

602  West  52nd  Street 
New  York,  New  York 


PeRAAACGL 

New  Brunswick.  New  Jersey 


D 


D 


Send  me  more  information  on 
Permacel  Motion  Picture  and  Mag- 
netic Film  Splicing  Tape. 

(For  Dealers  Only)  I  would  like  to  be 
a  Franchised  Dealer  for  Permacel 
Film  Splicing  and  Repair  Tapes. 


Name- 
Firm 


Address- 
City 


Ismail  WORLD 


FROM  ROBINSON  P.  RIGGS  MEWPOINT 

i 

I  had  not  even  had  time  to  change  the  silver 
dollars  back  into  pound  notes  on  my  re- 
turn to  London  before  my  secretary  reported 
that  this  had  been  the  busiest  Spring  ever  for 
previewing  industrial  films  and  there  was  one 
in  ten  minutes  lime  so  1  had  better  move  fast. 

1  did  —  and  was  rewarded  by  seeing  British 
Petroleum's  latest  public  relations  film.  Caiile 
Carriers. 

This  film  reminded  me  that  any  business 
with  international  operations  can  find  more 
than  enough  public  relations  themes  for  mo- 
tion pictures  that  will  be  sure-fire  winners  — 
if  only  someone  will  go  out  and  look  for  them. 
British  Petroleum,  which  has  associated  com- 
panies and  agents  in  practically  every  country 
in  the  free  world,  firmly  believes  that  people 
should  know  about  them  and  they  are  follow- 
ing a  highly  successful  plan  in  using  films  to 
tell  their  stories. 

Glimpse  of  Australia's  ^^'ide-Open  Spaces 

Cattle  Carriers  is  a  29  minute  colour  film 
set  in  Australia  and  provides  an  exciting 
glimpse  of  the  wide  open  spaces  in  Western 
Australia  where  cattle  are  transported  in  giant 
48  ton  diesel  trucks  (yes  —  British  Petroleum 
sells  diesel  oil! )  from  the  ranges  to  the  rail- 
head —  an  800  mile  journey  through  some  of 
the  world's  roughest  and  toughest  country.  In 
days  gone  by  the  cattle  was  driven  "on  the 
hoof"  and  the  journey  took  four  months  —  by 
diesel  truck  it  takes  40  hours  —  120  head  of 
cattle  at  a  time. 

The  film  shows  one  such  trip  and  the  "stars" 
are  an  Australian  cattleman  driver  and  his  co- 
driver,  a  green  horn  Englishman  who  has  re- 
cently emigrated  as  a  "new  Australian."  It  has 
all  the  thrills  and  humour  of  the  best  type 
Western  —  and  at  the  same  time  it  is  a  truth- 
ful and  convincing  demonstration  of  the  way  in 
which  petroleum  and  modern  transport  make 
light  work  of  man  sized  jobs. 

Example  of  International  Film  Teamwork 

The  production  itself  is  a  fine  piece  of  inter- 
national cooperation.  The  film  was  sponsored 
jointly  by  British  Petroleum  companies  in  Eng- 
land and  .Australia.  England  supplying  the  pro- 
ducer in  the  person  of  Humphrey  Swingler  of 
Greenpark  Productions  who  also  looked  after 
the  scripting  and  editing;  Cinesound  Produc- 
tions Pty.  in  Australia  supplied  "Volk  Mol  and 
his  camera  team  as  well  as  the  theme  song 
composed  by  Don  Banks. 

So  British  Petroleum  got  the  best  of  both 
worlds.  In  more  ways  than  one.  too.  for  the 
film  has  been  selected  as  a  British  entry  at  the 
forthcoming  Venice  Film  Festival  and  it  will 
open  the  Melbourne  Film  Festival.  In  North 
America  it  has  already  been  entered  in  the 
Vancouver  Festival  and  is  being  considered 
for  the  San  Francisco  event.  In  Britain.  Para- 
mount  is   handling   its   theatrical   distribution. 

Other  British  Petroleum  films  which  follow 
the  international  theme  are  Route  des  Cimes 
(trucking  across  the  Alps  in  winter):  Le  Capi- 


tain  H  ( barges  on  the  river  Seine  in  France ) ; 
Guise ppina  (  196rs  Oscar-winning  short,  set 
in  Italy);  Mikahli  (a  boy  girl  story  in  a  Greek 
fishing  village);  and  Newspaper  Run  (de\\\sune. 
newspapers  by  air  in  Sweden  and  Lapland,)" 

In  all  the  films  the  sell  is  so  soft  that  not 
even  the  most  sensitive  audience  could  be 
offended  —  and  in  each  case  we  learn  a  little 
more  about  how  other  people  live  and  work. 

Show   Transport   Films   to    U.    S.    .\uclieiices 

Another  man  who  believes  in  international 
exhibition  of  his  films  is  Edgar  Anstey  who 
heads  up  British  Transport  Commission's 
audio-visual  division,  Edgar  has  a  double  job 
—  to  communicate  with  the  800,000  men  and 
women  who  serve  Britian's  nationalized  rail 
and  water  transport  organization  —  and  to 
inform  the  public  about  the  advantages  of 
travelling  by  rail. 

He  will  have  visited  New  York  on  15th 
through  26th  June,  presenting  a  selection  of 
his  prize-winning  films  at  the  R,C,A,  theatre, 
including  Terminus,  another  British  selection 
for  the  Venice  Film  Festival.  At  the  same  time 
he  will  negotiate  for  distribution  of  his  films  in 
the  United  States  on  both  theatrical  and  non- 
theatrical  circuits. 

Anstey  wants  to  meet  as  many  industrial 
audio-visual  men  as  he  can  in  New  York,  His 
background  is  that  he  worked  with  John 
Grierson  as  a  director  and  set  up  the  Shell 
Film  Unit  way  back  in  1933.  Later  he  worked 
on  the  March  of  Time  series  and  developed 
the  British  Transport  Commission's  audio- 
visual programme  after  World  War  II.  He  is 
currently  President  of  the  International  Scien- 
tific Association  and  is  a  past  President  of  the 
British  Film  Academy.  In  New  York  he  can  be 
reached  at  British  and  Irish  Railways  Incorp- 
orated. Fifth  Avenue. 
New    16mni    Silent    Projector   Weighs    12    lbs. 

I  thought  the  designers  had  excelled  them- 
selves when  they  managed  to  pack  motion  pro- 
jectors into  overnight  bags  —  but  now  Bernard 
Coleman,  a  British  engineer,  has  designed  a 
16mm  silent  projector  weighing  12  lbs.  which 
is  no  larger  than  a  portable  typewriter,  and  he 
is  busy  making  an  8mm  version  as  well. 

Coleman  is  of  the  opinion  that  many  teachers 
and  sales  representatives  prefer  a  silent  movie 
to  help  put  over  their  message.  Accordingly, 
the  projector  is  in  silent  form  and  has  a  remote 
control  that  enables  the  operator  to  project  at 
normal  or  infinitely  variable  slower  speeds  and 
operate  a  retrieval  system  to  select  any  desired 
part  of  the  film.  Other  facilities  are  an  auto- 
matic lamp  change  on  light  failure,  and  a  most 
(concluded    on     the     following     p,\ge) 
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CH/Wf 


'"'°'o-co^p^ 


You  can  have  a  limitless  supply 
and  variety  of  'headline'  type  for 
your  layouts,  mechanicals,  signs, 
labels,  etc.,  plus  transparencies 
for  projection  or  silk  screen  work. 
Simply  dial  your  copy.  In  less  than 
ninety  seconds  a  smudge-proof, 
micro-sharp  print  emerges,  ready 
for  use.  Type  fonts  are  changed 
like  phonograph  di scs. . .and  never 
wear  out.  Hundreds  of  different 
styles  of  type  ranging  up  to  84 
points  in  size. 


Model  840.  text  by 
Model  610. 


•  •••••••••••••••••••••••••• 

VARITYPER  CORPORATION 

720  Frelinghuysen  Ave. 

Newark  M,  N.J.  Depf.    "-75 

P/eose  send  VARITYPER  HEADUNER  Book 

NAME 

COMPANY 

ADDRESS 

CITY ZONE.. .ST  ATE 


PKTKR  ri(;g's  commentary 

(CONIINUII)      I-ROM      THI.      I'RI  CI  DING      PACE) 

effective  heat  filter  to  enable  pictures  to  be 
held  on  the  screen  indefinitely.  The  projector 
is  designed  to  sell  in  Britain  tor  $200. 

1  was  interested  in  the  idea  of  using  a  silent 
desk-top  projector  for  sales  demonstrations 
and  discussed  the  technique  with  a  number  of 
firms  who  had  bought  Coleman's  earlier  pro- 
jector which  was  hand  operated.  They  report- 
ed that  it  was  a  good  investment. 

A  London  firm.  Catmur  Machine  Tool  Corp- 
oration, who  market  the  Moore  Jig  Grinding 
Machine,  bought  three  projectors  and  had  two 
8  minute  16mm  demonstration  films  made  — 
all  for  a  cost  under  $7.'^0.  In  less  than  twelve 
months  over  $30,000  worth  of  sales  were  di- 
rectly attributed  to  the  projector's  use.  Another 
firm.  British  Oxygen  Company,  uses  the  ma- 
chine to  demonstrate  automatic  welding  equip- 
ment at  overseas  sales  pitches  and  technical 
lectures.  Other  firms  use  the  little  projector  for 
I  staff  training. 

Europe    Needs    Films    on    Staff    Training 

There  is  a  great  need  for  good  films  on  staff 
training  in  Europe  and  extensive  use  is  made 
of  material  from  the  States.  In  1959,  a  series 
on  works  supervision,  originated  from  Mc- 
Graw-Hill, was  introduced  in  England  and  is 
in  regular  use  by  such  companies  as  J.  Lyons 
&  Co'..  Shell-Mex  and  B.  P..  the  U.  K.  Atomic 
Energy  .Authority  and  in  many  of  the  Common- 
wealth countries. 

Now  1  hear  that  the  junior  and  middle  man- 
agement supervisor  films  produced  by  the 
Bureau  of  National  Affairs  of  Washington.  D.C. 
are  going  down  very  well  in  Britain.  So  far 
three  are  available — Listen  Please  which  shows 
how  important  it  is  for  a  supervisor  to  be  a 
good  listener  —  Tlie  Case  of  the  Missing 
Magnets  which  is  a  detective  story  type  film 
to  encourage  the  audience  to  pick  out  clues  as 
to  why  production  is  going  down  —  and  In- 
structions  or  Ohsiruclions  which  demonstrates 
how  faulty  or  carelessly  expressed  instructions 
can  cause  serious  confusion. 

It  seems  that  the  United  States  is  in  the  lead 
for  this  type  of  film,  and  has  been  since  1954 
when  we  in  Britain  first  saw  the  Henry  Strauss 
productions  for  the  International  General  Elec- 
tric Company  of  New  York  —  supervisory 
training  films  which  are  still  being  used  in 
many  of  our  industrial  organizations. 

Dartnell's  .Sales  Films  .\re  \\idely  Iscd 
The  extensive  Dartnell  library  of  sales  train- 
ing films  is  also  widely  used  throughout 
Europe.  Distributed  by  the  Rank  Organiza- 
tion, this  collection  is  translated  in  French. 
German  and  Scandanavian  tongues.  S* 

*        *        * 

Editor's  Note:  Readers  may  contact  Mr. 
Rigg  at  Business  Screen's  London  office. 
139a  Bedford  Court  Mansions.  London  W.  C. 


World's  Largest  Library  of 
SOUND  EFFECTS  RECORDS 

Wnle  tor  free  catalog  cowering 
e^ery  needed  sound  effect  —  air- 
planes, autos,  animals,  birds, 
crowds,  industrial,  marine,  trams, 
war.  guns,  weather,  weird  —  also 
background  and  mood  music. 

FLORMAN  &  BAB8,  Inc. 
3';  I.  J.  6tl  W,  45in  S!,.   N,r.  36 


nfechmicolor 

C  O  FR  F=  o  FR>^-ri  o  ^ 

is  pleased 
to  announce 
that  its  famed 
dye  transfer 
process  is  now 
available  to 
make  8mm 
reduction  prints 
from  your 
16mm  and  35mn 
originals. 
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AI  T\,   Still  making  sales  presentations  with 
Ulil/.   an  old-fashioned  movie  projector? 


Now  get  speed,  convenience 
•  and  impact  with . . . 


Technicolor   coF=!POF=!A-riorsi 


new  instant  motion  picture  projector 


Now  you  can  add  the  depth  and  action  of  movies  to  your 
presentations,  without  the  fuss  and  bother  of  bulky,  old- 
fashioned  projection  equipment.  Here's  an  8mm  motion 
picture  projector  so  small  it  fits  in  a  brief  case,  so  speedy 
it  saves  many  valuable  minutes  on  every  presentation, 

IT'S  AS  EASY  AS . . . 


your  sales 
message  is  in 
this  cartridge 


Priced  under      I  a  hundred  dollars. 


and  so  simple  a  salesman  needs  no  special  training  to 
operate  it.  The  secret  is  in  Technicolor's  Magi-cartridge: 
no  reels,  no  sprockets,  no  threading  or  rewinding,  no  fuss 
and  fumble  to  detract  from  the  presentation.  The  time 
saved  means  more  calls  and  additional  sales. 

"Technicoloc 

C  O  FR  F^O  FR^^TI  O  INI 

123  S.  Hollywood  Way,  Burbank,  Calif. 

Show  us  how  Technicolor's  Instant  Motion  Picture  Projector 
can  put  zip  in  our  visual  presentations. 

Name ^ 


SELL! 

presentation  is 
on  the  screen 


Title. 


^Company  , 


City. 


_State  _ 
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Announce  Winners  at  Ninth  Day  of  Visuals 

V«ar<ls  Cliinax  Two  Davs  of  Seminars,  Kxliihits  in  New  York 


President    W.    J.    Connelly    delivers 
keynote  banquet  address. 

THE  "Ninth  Day  of  Visuals" 
—  a  two-day  program  of  semi- 
nars, a  national  awards  competi- 
tion, and  an  exhibit  of  audio-vis- 
ual equipment  and  services  — 
completed  a  successful  run  June 
4-5  at  the  Hotel  Roosevelt  in  New 
York  under  the  auspices  of  the 
National  Visual  Presentation  Asso- 
ciation. 

This  year's  seminars,  organized 
by  chairman  Bob  Yung  of  Elektra 
Studios,  attracted  a  total  attend- 
ance of  2.500  —  a  new  high  for 
this  annual  event.  On  the  opening 
day's  schedule.  "Progress  in  Visual 
Presentations"  reviewed  the  usage 


of  audio-visual  in  everyday  busi- 
ness. Featured  speakers  were  Herb 
Rosenthal.  Graphics  Institute;  Miss 
Anne  Walsh.  Dun  &  Bradstreet; 
Bob  Frances.  American  Machine 
&  Foundry;  and  Irving  Block. 
Blue  Cross  Association. 

A  luncheon  demonstration  by 
Bob  Hills  of  the  Saturdav  Eve- 
ning Post  showed  how  this  mas- 
ter of  audio-visual  presentations 
puts  on  his  editorial  promotion 
shows  for  nationwide  advertising 
audiences. 
Panels  on  Standards,  Techniques 

In  the  afternoon,  two  panels  dis- 
cussed the  need  for  improvement 
in  audio-visual  standards,  and  new 
techniques  now  being  used  in 
presentations.  Panelists  on  "The 
Target  Shoots  Back"  were  Bill 
Hodapp,  producer;  Alec  Ferguson, 
National  Council  of  Churches;  Don 
Hillman,  National  Education  and 
Television  Center;  Al  Rosenberg, 
McGraw  Hill  Book  Company;  and 
Hubert  Wilke.  TelePrompTer  Cor- 
poration. Panelists  on  "1.001  New 
Ideas"  were  Ray  Helser.  Informa- 
tics Center;  Ben  Schultz,  Techni- 
Fax  Corporation;  Jack  Moss,  Jack 
I.   Moss,   Inc.;   and  Bill   Herrick, 


of  the  Mullcr.  Jordan,  Herrick  Co. 

Closing  the  first  day's  program 
was  the  Annual  Awards  Banquet 
highlighted  by  a  cleverly-visual- 
ized keynote  address  "The  Promise 
and  Purpose  of  Audio-Visual  Pre- 
sentations" delivered  by  NVPA 
President,  William  J.  Connelly. 

The  second  day's  opening  semi- 
nar looked  into  "The  Future  of 
Visual  Presentations  "  and  examin- 
ed the  universities'  attitudes  in  the 
training  of  tomorrow's  audio-vis- 
ual specialists.  The  audience  at 
the  combined  National  Visual  Pre- 
sentation Association-Sales  E.xecu- 
tives  Club  of  New  York  Luncheon 
was  treated  to  another  effective 
audio-visual  case  history  with  In- 
ternational Paper  Company  Di- 
rector of  Promotion  and  Presenta- 
tion Allen  Wylie's  program, 
"Visuals  Make  Dollars  and  Sense". 

\'isuals  "Around  the  World " 

The  closing  seminar  gave  the 
Ninth  Day  of  Visuals  an  interna- 
tional flavor  with  "Visual  Presenta- 
tions Around  the  World".  It  con- 
sisted of  screenings  of  four 
outstanding  films  produced  respec- 
tively by  the  participating  countries, 


France.  Germany.  Italy  and  Japa 
Each  film  was  introduced  wi 
comments  by  an  official  represer 
ative  from   its  country. 

Les  Akhemistes  (Pechniney  I 
dustries )  was  introduced  by  t 
Deputy  Cultural  Counsellor  of  t 
French  Embassy.  Jacques  Pouji 
He  said,  "Industrial  films  ha 
unquestionably  occupied  a  fir 
foothold  amongst  the  various  i 
dustries  in  France  —  and  its  f 
lure  growth  in  importance  is  high 
optimistic," 

New  Industrial  Film  Center 

Slahl:  Theina  mit  Variation 
was  introduced  by  Consul  Ha 
von  Wallenberg  of  the  Fedei 
Republic  of  Germany.  ".A  nt 
headquarters  was  recently  erect 
in  Cologne  for  administering  t 
rapidly  rising  increase  in  the  pr 
duction  of  German  industrial  filn 
More  than  2,000  titles  are  now 
file  and  many  more  are  expect 
in    the    coming   years",    he    sa 

Toleranza  Zero  ( Fiat )  was 
troduced  by  Vice-Consul  Giorj 
Reitano  of  the  Republic  of  Ita 
Dr.  Reitano  said.  "Fiat  Motor  C 
Company,  along  with  many  otl 
industries  in  Italy,  has  found 
creasing  demands  for  the  usages 
industrial  films." 

Symphony  Japan  (Foreign  Mi 
stry  of  Japan)  was  introduced 


Professional  Experience  Teaches  the  Pitfalls 
&  Pratfalls  in  Picture  Production. .  .Shuns  Them 

call. . .  Willard  Pictures,  Inc. 

FOR  THE  ULTIMATE  IN  MOTION  PICTURE  PRODUCTION 
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■  pMil  N.  Shimanouchi  of  Japan. 
-  said  that  this  film  was  a  new 
Ji.irture     from     early     industrial 

■  iiv  Without  narration,  the  film 
■n  li'iir  parts  and  is  supported  by 
1  iiriL:inal  symphonic  score  corn- 
veil  by  one  of  Japan's  leading 
.itciiiporary  composers.  Abstract 
.iieia  techniques  were  widely 
j,-d. 

|The  N.V.P.A.  Awards  this  year 
fund  good  quality  recipients  of 
[o  honors,  but  the  number  of  en- 
:i;s  was  below  that  expected. 

In  the  listings  of  awards,  titles 
It  followed  by  sponsoring  organ- 
ttions  and  by  the  names  of  pro- 

ing  companies.  g" 

[OTION  PICTURES 


Class  1:  Industrial  Sales 
and  Sales  Promotion 

1st  Place 
[lor  Collage,  Eastman  Kodak  Co.; 
ilnied  b\'  X'isiialscope,  Inc. 

2nd  Place 
je  Nature  of  Things,  FaiTn  Journal; 
iroducod  b\'  Elektra  Studios. 

3rd  Place 
Ije    Packaging    System,    Container 
orp.;   produced   by    Design   La- 
ifatorN'. 

4th  Place 
F:es  and  Fortunes,  KiniberK-Clark; 
)roduced  by  Goldsholl  Associates. 

o  o  o 

Class  2:  Consumer  Sales 
and  Sales  Promotion  Films 

1st  Place 
ice   Life    Began,    Life    Magazine; 
jroduced   1>>'  Wilding.   Inc. 

■2nd  Place 
[|tle  Girl  in  the  Rain,  Gulf  Oil  Co., 
)roduced  by  MPO  Productions. 

(Merit  Award 
laica,     No     Place     Like     Home, 
amaica  Tourist  Board;  produced 
Sound  Magic  Productions. 

e  o  e 

ilass  3:  General  Public  Service 

1st  Place 
5    Question    Tree,    IBM    Corp.; 
)roduced    by    Henry    Strauss    & 
Tipaiiy. 

2nd  Place 

Mt  Plug  It  In,  Electric  Council  of 
Hew  England;  produced  by  Bay 
)|te  Film  Productions. 

I  Merit  .Awards 

ttation  of  New  Wealth,  Yawata 
Jron  &  Steel  Co.;  produced  by 
iVnami  Productions  (Japan)  and 
t;gro  Productions  (New  York). 
ided  in  Glass,  Glass  Container 
Ifrs.  Institute;  produced  by  Cul- 
EJ  Associates. 

o  o  o 

lass  4:  Sponsored  Educational 

1st  Place 
'fere  Mileage  Begins,  General  Mo- 
ors   Corp.;    produced    by    Audio 
•tiuctions. 


2nd  Place 
A  Spark  in  Time  on  the  Firing  Line, 
Champion    Spark   Plug   Co.;    pro- 
duced b\-  Portafilms. 

Merit  Awards 
Litho;  Amalgamated  Lithographers: 

produced  by  Elek-tra  Studios. 
TjTanny  of  Numbers,  Western  Elec- 
tric Compan\ ;  produced  b\-  Peli- 
can Films. 

o  e  o 

Class  5:  Employee  Relations  Films 

1st  Place 
Men   Who   Build   Balers,   produced 
and  distributed  by  New  Holland 
Machine  Co. 

2nd  Place 
Cash  on  the  Barrel  Head,  Bureau  of 
National     Affairs,     produced     by 
Reid  H.  Ray  Film  Industries. 

e  o  o 

Class  6:  Employee  Training  Films 

1st  Place 

Profits  in  the  Bag,  International  Pa- 
per   Co.;    produced    b\-    Elektra 
Studios. 

2nd  Place 
History's  Brew,  Maxwell  House  Cof- 
fee; produced  by  Fanner  &  San- 
dak. 

3rd  Place 
Anatom>'  of  an  Accident,  American 
Telephone  &  Telegraph  Co.;  pro- 
duced  by   Jerry   Fairljanks   Produc- 
tions. 

FILMSTRIPS.  SLIDES  AND 
VU-GRAPH  PRESENTATIONS 

Class  1:  Industrial  Sales 
1st  Place 
Expansion  for  the  Sixties,  CBS  Ra- 
dio;  filmed   b\'   \'isualscope.   Inc. 

2nd  Place 
200  on  Alfred,  AC  Spark  Plug;  pro- 
duced by  Close  6c  Patenaude. 

Merit  Award 
A   Few   Will    Do,   General   Electric 
Co.;  produced  by  Muller,  Jordan 
&  Herrick. 

o  o  o 

Class  2:  Consumer  Sales 

1st  Place 
Learn    to    Bowl,    Brunswick    Corp.; 
produced    by    Sales    Communica- 
tions, Inc. 

2nd  Place 
Remington  Rand  International,  Rem- 
ington Rand;  produced  by  Daneck 
Productions. 

3rd  Place 
The   Secret   in   the    Bottle,    Owens 
Corning    Fiberglas,    produced   by 
Muller,  Jordan  &  Herrick, 

Merit  .\ward 
New  Power  for  Numerical  Control, 

IBM   Coip.;   produced   by  Train- 
ing Films,  Inc. 

*        *        * 

Class  3:  General  Public  Ser\ice 

Merit  Award 

How  to  Select  a  Tent,  produced  & 

distributed  by  The  Boy  Scouts  of 

.\merica.         {Cont'd  on  next  page) 


We  can  count  our 
satisfied  clients 
with  one  finger . 


> 
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Capital 

CAPITAL  FILM  U80RAT0RIES.  INC. 

1905  FAIRVIEW  AVENUE.  N    E. 

WASHINGTON  2.  D.  C. 

PHONE  LAWRENCE  6-4634 


DAY   01    VISUALS: 

(continued  from  page  23) 

Class  4  Sponsored  Educational 
1st  Placv 
Modern      Minieojjraphy,      prodiited 
and    distributed    by    A.    B.    Dick 
Company. 

2nd  Place 
Sam   Slidende,  Blue  Cross  Associa- 
tion; produced  b\   Grapbics  Insti- 
tute. 

Merit  Awards 
Flying   is    Fun,   produced    and   dis- 
tributed by  Aviation  Industr\-  Re- 
lations. 

New  Horizons  in  Medical  Electronic 
Instrumentation,     produced     and 
distributi-d  b\  Smith.  Kline  &  French 
Labs. 

Class  5:  Employee  Relations 

1st  Place 

Thirty   Birds   on   a    Summer's   Day, 

Metropolitan  Lite  Insurance  Co.; 
produced  by  Muller,  Jordan  6c  Her- 
rick. 

o  a  o 

Class  6:   Employee  Training 
1st  Place 
The  Race  for  Space,  Pepsi-Cola;  pro- 
duced by  Graphic  Varieties,  Inc. 

2nd  Place 
Understanding  Explorers,  Boy  Scouts 
of  America  (producer  6c  distribu- 
tor). 

Merit    .Guards 

The  Last  of  the  Small  Time  Spend- 
ers,   produced   6c   distributed    b\' 

Metropolitan  Life  Insurance  Co. 

Prospecting  by  Phone,  Renault 
C'orp.;  produced  by  Gotham  Film 

Productions. 

Elektra's  Animated  "Genesis" 
Selected  for  Venice  Festival 

•>r  Genesis,  an  entertainment  film 
feature  produced  in  animation  by 
Elektra  Film  Studios,  has  been 
selected  by  CINE  to  represent  the 
United  States  at  the  Venice  Film 
Festival,   early   in   July. 

Genesis  marks  the  expansion 
of  Elektra  Film  Studios  to  include 
the  production  of  entertainment 
films  for  theatrical  and  television 
use.  Abe  Liss.  President  and  Crea- 
tive Director  of  Elektra  and  pro- 
ducer of  Genesis,  reports  that  a 
number  of  additional  entertainment 
projects  are  now  in  production. 

Genesis,  a  13-minule  treatment 
of  the  First  Book  of  the  Old  Testa- 
ment, is  narrated  by  Alexander 
Scourby  and  has  an  original  score 
by  Carlos  Surinach.  United  States 
and  international  theatrical  release 
of  the  color  film  is  planned  fol- 
lowing the  Venice  Film  Festival. 
The  production  is  also  intended  for 
possible  use  in  a  series  of  network 
television  specials.  y- 


"Eiiropa"  lO-Miniilc  Cobir  ¥ 
INearins  Completion   at  Peli« 

■{<  Europa,  an  animated  short  s 
jcct  featuring  period  paintir 
woodcuts  and  steel  engravings 
backgrounds  for  its  cartoon  char 
ters,  is  nearing  completion  at  ?■ 
can  Films.  The  ten-minute  co 
film  features  the  mythical  gt 
Zeus  and  Princess  Europa  in 
humorous  history  of  Europe  U> 
early  times  to  the  creation  of 
Common  Market.  It  has  been  co 
missioned  by  the  European  Ecoi 
mic  Community  and  will  be 
leased  to  theatres  this  summer 
Association  Films.  Inc. 

Ewopa  has  an  original  musi 
score  by  Bernardo  Segall;  1 
Lowry  directed.  There  will 
simultaneous  theatrical  premie 
in  New  York.  Los  Angeles.  C 
cago,  Washington  and  Boston. 

StnrKis-Granl  in  IVew  Studio 

X  Sturgis-Grant  Productions.  Ir 
has  moved  into  new  offices  a 
studios  as  of  June  18,  1962.  For[ 
eriy  located  at  322  44th  Streeti 
New  York,  they  now  occupy  fad 
ties  at  328  44th  Street.  The  te| 
phone  number,  MU-9-4994, 
mains  the  same. 

IViles  on  Hoiin<l-tlie-\\  orb! 
.\ssignnicnt  for  (].\RE  Pielun 

"  A      month's      round-the-\\o 
filming  assignment  began  on  Ji: 
30th   when   producer   Fred   Nil 
head  of  the  three  Communicaiu^ 
Centers  bearing  his  name,  depar 
for   Japan.    Hong    Kong.    M.il.i  . 
Afghanistan.  India.  Jordan.  Le'- 
non  and  Morocco  to  film  -i  tt  - 
vision  release  on  Care's  Nkd  ' 
Division. 

Accompanied  by  Harry  Cimp  . 
assistant  to  the  executive  direcr 
of  Care.  inc..  the  Niles'  cr. 
will  show  how  Care  contributlis 
are  used  in  medical  installation^  i 
help  eradicate  disease  in  thi: 
lands.  A  previous  Niles"  rele;ivc  r 
Care,  A  Letter  from  Taslu.  vi 
a  San  Francisco  Film  Festival  - 
ward  in  1961. 


PROFESSIONAL 

TITLE  Typographer 

and 

Hot-press  Craflsme 

SINCE   1938  I 

Write /or  FREE  hpe  it' 

KNIGHT  TITLE  SERVI' 

145  Wesi  45th  St.,  New  York,    '■ 
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TTie  Producers  and  Cameramen  are  ihe  Men  who  know  that  Auricon  Cameras 
stand  for  Dependability  and  Quality  in  the  production  of  Professional  16mm 
Sound-On-Film  Talking  Pictures. 

In  addition  to  Studio  filming,  Auricon  with  Filmagnetic  Sound  is  also  being  used  for 
Television  Newsreel  programming  of  events  happening  all  over  the  World. 
Noiseless  operation  is  the  best  proof  of  precision  design,  and  Auricon  Cameras  run 
so  quietly  that  no  cumbersome  external  sound-proof  "blimp"  enclosure  is  required! 

Producers  and  Cameramen  from  Hollywood  to  Hong  Kong  have  named  Auricon 
Cameras  "Finest  and  Fastest-working  16mm  Sound-Cameras!" 


■  -'«^'-<«-!»"™^ 


All  Auricon  Cameras  are  sold  with  a  30-day  money-back  Guarantee  and  a  one-year  Service  Guarantee.  You  must  be  satisfied! 


75?k^fesi 


MANUFACTURERS    OF   SOU  ND-ON-FILM 
RECORDING    EQUIPMENT    SINCE    1931 


CINE.VOICE  II        UniCON  P>0.60l)  SUPIE  IIOO  TtlPOD 

S791D0AUP  $1871  00  &  up  SSa67  00  «  up  S406  25  a  up 


.^^XTxcxc  our 

a.  product  of 

©SIO   R-oxxiain©   Street,  tiollywoocA   3S,  Oa,lifon:iia,     / 


•v!    AURICOrNi 

■Cr     FILMAGNETIC 

<r    ARE    TRADE-MARKS 

OF  BACH  AURICON.   INC 


HOlly-woocl    S-09SX 


SERIES  SEVENTY  ISmm  SOUND  PROIECTORS 


Sdence  Brings  Hope  to  the  H;mclicappcc 

uiiifiitarv    Vliiiiil  Kt'huliilituliu 


The  Dependable  One 


There's  something  very  comforting 
about  the  way  a  Kalart  Victor  pro- 
jector runs.  Whisper  quiet.  Almost 
without  effort.  And  above  all,  de- 
pendably. It's  always  ready  to  put 
on  your  program. 

One  reason  is  the  lubrication 
system  designed  exclusively  for 
Kalart/Victor  projectors.  Oil  is 
metered  from  a  large  reservoir  on 
"demand  feeding"  by  means  of  a 
wick.  Parts  are  given  only  the 
amount  of  oil  they  actually  require. 
There  can  be  no  leakage  because 
the  oil  travels  upward  through  the 
wick  by  capillaiy  action.  One  filling 
of  this  oil  reservoir  keeps  the  pro- 
jector running  smoothly  for  some 


1,200  hours,  or  a  full  year  of  heavy 
u.se.  What  efficiency! 

Of  course,  there  are  a  score  of 
other  features  that  contribute  to 
Kalart,  Victor's  reputation  as  the 
dependable  16mm  sound  projector. 
Your  authorized  Victor  Audio- 
Visual  Dealer  will  be  more  than 
pleased  to  point  them  out  to  you. 


Free— "How  Industry  Profits 
from  Films."  Booklet  is  packed 
with  information  on  use  of  audio- 
visuals  in  every  phase  of  business, 
from  training  to  sales.  Send  now 
for  your  copy.  Address  your  request 
to  Victor  Animatogi'aph  Corp., 
Dept.  1  W. 


"To  Live  Afiain"  a  Slirriiif;  Dot-i 

TTHIS  Nation's  concern  for  the 
chronically-ill.  the  v;ist  resource 
of  manpower  among  the  physical- 
ly-handicapped and  the  combined 
efforts  of  government  and  science 
to  aid  these  people  is  the  stirring 
background  for  To  Live  Again,  a 
30-minute  color  film  sponsored  by 
the  Office  of  Vocational  Rehabili- 
tation. U.S.  Department  of  Health. 
Education  and  Welfare. 

Produced  and  directed  by  Phil 
Martin  of  Norwood  Studios, 
prints  are  available  through  ex- 
changes of  Modern  Talking  Pic- 
ture Service.  Inc..  and  may  also 
be  purchased  from  Byron  Motion 
Pictures.  Washington.  D.C.  OVR 
officials  have  the  film  in  their 
state  offices. 

Prndueed  in  Eastniancolor 
Initially  shot  in  35mm  Eastman 
color,  the  film  takes  its  cue  from 
this  professional  format  to  deliver 
its  documentary-styled  treatment 
with  theater-quality  style  and 
strength.  Basic  message  lies  in  the 
ways  in  which  science  has  striven, 
over  the  past  15  years,  to  over- 
come both  physical  and  psycho- 
logical handicaps  which  hold  these 
victims  of  illness,  deformity  and 
other  handicaps  from  the  useful 
roles  they  may  play  in  life. 

To  OVR  Director  Mary  Switzer 
goes  the  credit  for  a  long-felt  hope 
and  plan  which  brought  this  film 
to  the  screen.  Gregory  Cecala's 
script  employs  a  believable  story 
line  as  the  film's  hero  (Sam  Wat- 
kins  )  is  prodded  into  rehabilita- 
tion work  by  an  orthopedic  sur- 
geon. A  lovely  polio  patient,  con- 
fined to  her  wheelchair  and  a 
"case  "  for  Sam.  provides  the  heart 
interest. 

Through  the  Eyes  of  a  Patient 
Through  Doris  Morgan's  reha- 
bilitation,  viewers  see  other  pro- 
grams  for   the   chronically   ill    in 


^  '  (  >  ^M 


Producer-director     Phil     Martin 
his  star,   Shirley  Smith   .   .   . 
hospitals;       students       prepa 
themselves  for  various  specia 
in  rehabilitation  work;  the  ha 
capped  in  colleges  and  uni\ers 
pointing    toward    professional 
reers;  employment  of  the  deaf, 
blind  and  the  orthopedically 
abled;  work  with  the  mentally 
turbed;  and  the  bright  new  wi 
shops  and  training  centers  for 
handicapped. 

The  film  should  find  a  tren 
dous  audience  among  commui 
business  and  educational  grt 
throughout  the  country.  It  car 
much  to  alert  the  nation  to 
potential  among  this  segmen' 
our  people. 

Below:    there's    "heart    interest' 
Sam  aids  this  polio  patient  .  .  . 


EAST  COAST 

MOTION  PICTURE  PRODUCTION, 
EDITORIAL  and  TECHNICAL  SERVICES 

R  FOR  BETTER  FILMS 

CREATIVE  EDITING  AND  COMPLETE 
PERSONAL  SUPERVISION 


VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVIUE,  CONNECTICUT 


JOSEPH  JOSEPHSON 
Circle  6-2146 


45  West  45th  St. 
New  York  36 
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How  to  Produce  and  Budget  a  Business  Film 

Basic  Steps  Outlined  by  Association  of  National  Advertisers 


LI  ELP  FOR  TOP  EXECUTIVES  who 

want  to  know  more  about  costs 
nvolved  in  business  film  produc- 
iion  has  come  from  the  Associa- 
ion  of  National  Advertisers, 
'roviding.  in  considerable  detail, 
ome  22  steps  involved  in  the  de- 
'elopment  of  a  business  film  and 
he  cost  elements  to  be  considered 
ly  the  sponsor,  is  a  current  ANA 
leport.  "Steps  in  Producing  and 
Testing  a  Business  Film." 

The  28-page  analytical  study  is 
he  work  of  a  special  subcommit- 
se  of  the  Association's  Audio-Vis- 
lal  group,  headed  by  Alden  L. 
.ivingston,  presently  an  advertis- 
ng  executive  in  E.  I.  duPont 
leNemours  &  Company.  Peter 
/looney.  Treasurer,  Audio  Pro- 
luclions.  Inc.  served  as  the  co- 
irdinator  of  the  project  on  behalf 
if  the  Film  Producers  Associa- 
ion  of  New  York,  which  cooper- 
ted  in  the  study.  Roy  Vander- 
ord.  .■\merican  Telephone  &  Tele- 
raph  Co..  was  also  a  key  figure 
n  the  preparatory  work. 
I  Define  Objectives  and  Audience 

The  basic  22  steps  are  most 
elpful  to  the  sponsor.  They  begin 
lilh  "Defining  Objectives"  and 
Defining  Audiences"  as  essential 
rerequisites  to  the  film  and  they 
over  the  selection  of  the  producer, 
jsearching  and  developing  the 
1ms  "treatment "  —  then  move 
wifth  into  the  working  details  of 
ctual  production. 
Experience,  aptitude,  creative 
I  nd  leclmical  personnel,  capability, 
liability,  financial  stability  and 
'udio  location  and  availability  are 
ited  as  key  attributes  for  the  selec- 
on  of  the  producer.  They  are  fur- 
ler  amplified  in  another  ANA 
sport,  "Responsibilities  of  the 
ilm  Producer  and  Sponsor"  and 
ill  merit  close  study  by  the  pros- 
BCtive  user  of  producer  services. 
Exhibits    in    the    book    include 


rates  of  pay  for  motion  picture 
technicians  which  were  in  effect 
in  1961  and  provide  examples  of 
"production  elements  contained  in 
three  hypothetical  motion  pic- 
tures." Budgets  for  these  film  ex- 
amples are  $10,000,  550,000  and 
$150,000.  The  elements  are  "based 
on  achieving  an  effective  and  eco- 
nomical motion  picture  at  each 
cost  level." 

Available  to  Non-Members 
Cost  of  the  report  for  non-mem- 
bers of  the  ANA  is  $5.00  a  copy. 
Requests  should  be  directed  to 
Herbert  A.  Ahlgren,  Administra- 
tive Secretary,  Audio-Visual  Com- 
mittee, Association  of  National  Ad- 
vertisers,   155    East    44th    Street, 

New  York  17,  N,  Y.  » 

*  *        * 

Blue  Print  Industries  Sponsor 
Picture    on    Reproduction    Arts 

"7  The  International  Association 
of  Blue  Print  and  Allied  Industries 
has  completed  plans  for  production 
of  a  new  motion  picture  designed 
to  trace  the  history  of  the  art  of 
reproduction  and  to  transmit  the 
dramatic  new  advances  made  in 
the  science  of  duplication  that  is 
today's  modern  blue  print  com- 
pany. Vision  Associates,  New 
York,  in  association  with  Film 
Counselors,  Inc.,  will  produce  the 
new  film,  tentatively  titled  Blue 
Print  for  Action."  ^' 

*  *        * 

Coniniager  Treatise  on  Schools 
Theme  of  New  N.  E.  A.  Picture 

77  The  National  Education  Asso- 
ciation has  selected  Vision  Associ- 
ates to  produce  a  film  based  on 
Henry  Steele  Commager's  mono- 
graph. Our  Schools  Have  Kept  Us 
Free,  published  first  in  Life  Mag- 
azine. The  film  will  be  produced 
the  latter  part  of  this  year  and  will 
deal  with  the  role  of  America's 
education  system  in  maintaining 
and  extending  our  basic  freedoms. 


SOME  REFERENCES 


"Tomorrow's  Technology  —  Today!" 
"The  Autonetic  Story"  On  French 
Spanish,  German,  Swedish)  for 
N.A.A.   Autonetics    Division 

"Phosphate  the  Living  Mineral" 
"Out  of  the  Earth"  lin  Spanish 
and  Japanese)  for  International 
Mining    &    Metals. 

FOREIGN    LANGUAGE 
&   CINEMA  SERVICE 

7046   HOLLYWOOD   BOULEVARD 

LOS  ANGELES  28,  CALIFORNIA 

Hollywood  7-5128  (Area  Code  213) 

Our  brochures  on  Foreign  Language 
Dubbing  and  Formulae  for  Foreign 
Trade  sent  without  obligation  upon 
request! 


PLUG  IT  IN 

AND  IT'S 

READY  TO  SHOW 


That's  all  there  is  to  showing  your 
16mm  sound  films  with  a  Moviematic 
Repeater  Projector  by  Kalart,  Victor. 

No  reels  of  film  to  thread.  No  sep- 
arate screen  to  set  up.  No  need  to 
darken  the  room.  This  adds  up  to  a 
new  dimension  of  convenience  in 
showing  sound  films  when  you  use 
a  Moviematic. 

Moviematic  Repeaters  project  your 
film  from  a  pow-er-driven  magazine 
•which  eliminates  threading  and  re- 
winding. Show  the  film  once,  and  it's 
automatically  rewound  and  ready  for 
a  repeat  performance  immediately. 


Moviematics  with  built-in  screen 
and  repeater  magazine  are  designed 
to  help  you  tell  your  story  anywhere 
— from  the  top  of  a  prospect's  desk 
to  a  counter  at  point  of  purchase,  A 
wide  range  of  models  satisfies  every 
requirement. 
Projectors  are  available  3  ways: 
(1)  for  purchase,  (2)  for  lease,  and 
(3)  for  lease  to  purchase.  Y'our  needs 
can  easily  be  met  whether  you  need  a 
single  projector  or  a  fleet.  For  com- 
plete information,  including  the  name 
of  your  nearest  dealer,  write  to  Victor 
Animatograph  Corp.,  Dept.  '.  4T 


Moviematic  Repealer  16mm  Sound  Projectors 
VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVILLE,  CONNECTICUT 
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9th  International  Ad  Film  Festival 

T\  (JraiKl  l'ii/<-  l<>  MPO:  [.ii«  riiic-  Wins  \  iiiici-  <:ii|i 
as    Kuro|H'iiii    Sliiilios    S>>«t|(   Tlicalcr    Strcrii    .V«anU 


mJALITY-HIlT 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable   1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITY-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 
Sound  Slidefilm  Shipping  Cases 

(for  Transcriptions  &  Filmstrips) 
2"  X  2"  Glass  Slide  Cases 
Filmstrip  Shipping  Cases  (hold  up 

to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCHUESSLER 

361  W.  Superior  St.,  Chicago  10.  III. 


ALL  the  News  of  Films! 

>  Literally  hundreds  of  film 
titles  are  reported  in  this  is- 
sue, providing  our  readers 
with  the  industry's  most  com- 
plete single  reference  source. 


EUROPEAN  PRODUCERS  of 
screen  advertising  playlets  won 
lop  honors  (including  the  Gnnul 
Prix  (III  Ciiwnici)  at  the  ^th  Inter- 
national .Aidvertising  Film  Festival 
held  in  \enice,  Italy  last  month 
but  U.S.  producers  of  television 
commercials  swept  top  prizes  in 
this  second  halt  ol  the  ad  film 
competition. 

The  Gnind  I'ri.x  ihi  Cinema 
went  to  a  Johnny  Walker  film. 
Bushjiil  Glasses,  produced  for  the 
S.  H.  Benson  agency  of  London  by 
Cineastes  Associates.  Estudios 
Moros-Movierecord  S.  A.,  Madrid 
producer,  won  the  Venice  Cup. 
awarded  to  the  producer  with  most 
individual  prizes.  Estudios  Moro 
had  three  first  prizes  and  a  second 
award  in  the  theater  screen  cate- 
gories. 

T\"   .\wards  ti)   U.   S.   Studios 

Robert  Lawrence  Productions. 
Inc.  of  New  York  was  the  winner 
of  the  Venice  Cup  for  television 
leadership  with  the  highest  average 
score  for  six  or  more  tv  entries. 
Commercials  for  Clairol  and  Gen- 
eral Motors  were  among  the  Law- 
rence films  contributing  to  the 
award. 

But  the  Grand  Prix  de  la  Tele- 
vision for  the  best  single  spot  in 
the  competition  went  to  MPO 
Videotronics  Inc.,  New  York,  for 
Wlio  Says  Beer  Is  a  Man's  Bev- 
erage? produced  for  the  United 
Brewers  Association  through  J. 
Walter  Thompson  agency. 

Winners  of  Cinema   Honors 

Winners  of  first  prizes  in  the 
Cinema  category  were  as  follows: 

1.  Live  Action:   13  to  30  metres: 
Adam   and   Eve.    produced   for 

Oranges  Munar  by  Vandam  K-H. 

2.  Live  Action.  30  to  55  metres: 
Quelle  Aiihaine  Pour  Les  Pari- 


Right:  scene  from  the 
United  Brewers  tv  com- 
mercial which  won 
Grand  Prize  in  Tele- 
vision category  at  Ad 
Film  Festival  held  in 
Venice,  Italy  lost  month. 


siennes,  produced  for  Grandsmag- 
sins  by  Cinema  et  Publicite. 

3.  Live  Action.  55  to  110  metres: 
Sinn  a  Utile  Song,  produced  for 

St.  Michael  Garments  (LCI.  Fi- 
bres Division)  by  Saward.  Baker 
&  Co..  Ltd. 

4.  Cartoon.  13  to  30  metres:  Gale- 
ria.  produced  for  Tasada  &  Bel- 

tran,  S.A..  by  Estudios  Moro- 
Movierecord. 

5.  Cartoon.     30  to     55     metres: 
Saliid  Dinero  &  Mas  Arroz,  pro- 
duced  for   National   Syndicate   of 
Rice  by  Movierecord.  S.  A. 

6.  Cartoon.  55  to  1 10  metres:  The 
Marriage,  produced  for  Barclays 

Bank  by  the  Larkins  Studio  in 
association  with  the  Film  Produ- 
cers Guild. 

7.  Puppets  &   Marionettes.    13   to 
110  metres:   Prodiiit  de  Beaule 

Pour  les  Mains  Atrix.  produced 
for  Ste.  Beiersdorf  by  Les  Films 
Pierre   Remont. 

8.  Animated  Objects.    13   to   110 
metres:  Die  Welt,  produced  for 

Tagezictung  by  Deutche  Doku- 
mentar-und  Werbefilm  Gmbh. 

9.  Cinemascope     (  Wide-S  c  r  e  e  n 
Techniques),  13  to  110  metres: 

Disipa  la  Trisieza.  produced  for 
Vino  Espumoso  by  Estudios  Moro- 
Movierecord. 

10.  Series.  Live  .'\ction.  13  to  110 
metres:  Bonbon:i,  produced  for 


meters:  Ba-Fix.  produced  fi 
Ruba  fix  Ste.  by  Les  Films  Pier 
Remont. 

*  *  * 

"Firsts"  for  T\'  Commercials 
-     The  television  commercial  wi 
ners  of  first  awards  were  as  fc 
lows: 

1 .  Live  Action.  1 5  to  45  second 
Two  Crates,  produced  for  Ma 

tini  &  Rossi  Vermouth  by  MG 
Studios;  entered  by  Reach,  M 
Clinton  &  Co.,  Inc.  agency. 

2.  Live  Action,  over  45  second 
Let  Your  Fingers  Do  the  Wd 

ing.   produced  for  AT&T  YeUc 
Pages   Services   by   Farkas  Filff 
Inc..      through     Cunningham 
Walsh,  agency. 

3.  Cartoon,   from    15   to   45   se 
onds:    Woman   Shopping,   pr 

duced  for  Horlicks,  Ltd.  by 
Larkins  Studio  in  association  wi 
the  Film  Producers  Guild  (En 
land)  through  J.  Walter  Thorn 
son  Company,  Ltd.,  agency. 

4.  Cartoon,     over     45     second 
Child  Prodigy,  produced  for  t 

Bank  of  America  by  Film  F; 
(  Hollywood)  via  Johnson  &  Lew 
Advertising,  Inc. 

5.  Animated  Objects,  from  15 


,OCERs 


TELIC.  INC.  ■  FILM  CENTER  •  630  NINTH  AVENUE.  NEW  YORK  36.  N.  Y. 


ELWOOO  stEGEL.  Presidtnl  i  £feculive  Director 
EDWARD  F-  BOUGMTON.  Wee  President  i  Enecutive  Producer 
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45  seconds:  Tools  to  Trust,  pro- 
c  ;ed  for  Spear  &  Jackson  Tools 
b  Guild  Television  Service,  Ltd.. 
»|  Oelrichs  .Advertising.  Ltd. 
(mgland). 

I 

6j  Animated  Objects,  over  45  sec- 
I  jnds:  Nabisco  Danciiii;  Siiltiiws. 
jjiduced  for  the  National  Biscuit 
Cmpany  by  N.  V.  Joop  Geesink's 
Fhiproductions.  via  McCann- 
Eckson.   agency.  I 


PPTl 


TRAVELING 

WAVE 

TUBE 
AUPUFIER-. 


\ 


tCQIUTORUU. 
AHTEHMAS 


Series.  Live  Action,  over  15 
econds:  Durability,  produced 
Aluminum  Company  of  .Ameri- 
by  On  Film.  Inc.  via  Fuller  & 
5  ith  &  Ross.  Inc..  aaencv. 


\ 
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Above:  a  cut-away  drawing  of  Telestar  satellite. 
Left:  historic  July  10  scene  as  board  chairman 
Frederick  Kappel's  image  was  beamed  into  space. 


j  Series.  Animation,  over  15  sec- 
inds:  Frisky  Man.  produced  for 
■Sbert  Wilson  &  Sons  Ltd.  (  Ken- 
riieat  Dog  Food )  by  Les  Cineas- 
e  Associates  via  S.  H.  Benson. 
.  L,  agency. 

Vwarded  diplomas  for  honors 
r  he  television  category  were  The 
7irol  Story  (Acts  1  &  IV)  pro- 
li  ed  and  entered  by  Robert  Law- 
e;e  Productions  and  the  General 
/tors'  commercial.  Boys  aiui 
rfi  entered  by  the  same  studio. 

|Two  Groups   Sponsor  Event 

The  International  Advertising 
■jn  Festival,  entirely  devoted  to 
ie  commercial  films  for  cinema 
r  television  advertising  use,  is 
idy  sponsored  by  the  Interna- 
(al  Screen  .Advertising  Services 
r  the  International  Screen  Pub- 
cy  Association. 

,4enibership  of  these  groups  in- 
l|ies  nearly  all  producers  of  these 
^ects  on  the  Continent  and  in 
^land  as  well  as  several  lead- 
ijfirms  in  the  United  States.  An  i 
irnational  Jury  is  selected  an- 
ully  to  view  all  entries  in  both 
liter  and  television  classifica- 
is.  These  judges  are  selected 
n  national  and  international  ad- 
vising associations  and  federa- 
is  in  Europe  and  the  United 
:|es  for  each  Festival.  i^ 


iUDLAS   C.   MCMULLEN 

16B-n    12th  AVENUE 
I     Whitestqne  57,  N.  Y. 
FLUSHING   3-2974 


Telestar:  Sight  and  Sound  Span  the  Atlantic 

Success  of   A  T  &  T's   romiiiiiiiication   Salellile  Speeds  .Advent   of  International  Televisit 


PRIVATE  ENTERPRISE 
made  a  dramatic  contribution 
to  the  space  age  on  July  1 0th.  The 
successful  orbiting  of  the  first  ex- 
perimental communications  satel- 
lite, Telestar,  also  made  communi- 
cations history  for  within  hours 
the  precise  instruments  set  up  by 
Bell  Telephone  Laboratory  scien- 
tists and  engineers  were  bringing 
televised  pictures  and  sound  to  the 
peoples  of  France  and  England. 
Within  days,  a  television  program 
had  been  successfully  transmitted 
from  Paris  to  the  United  States. 

The  .American  Telephone  &  Tel- 
egraph Company,  with  an  invest- 
ment in  this  project  estimated  at 
nearly  $50  million,  has  brought 
the  people  of  the  world  a  tremen- 
dous scientific  advance.  Certainly, 
the  all-too-brief  periods  available 
for  transmission  via  a  single  satel- 
lite do  not  yet  make  a  workable 
system.  But  the  important  begin- 
ning has  been  made  and  the  chal- 
lenge to  governments  and  peoples 
to  use  it  wisely  and  well  is  squarely 
before  them. 

There  are  new  place  names  in 
history,  too,  as  Bell  System  ground 


stations  at  Andover.  Maine  and 
Holmdel.  New  Jersey  became  date- 
lines for  thousands  of  news-stories. 
NASA,  which  handled  the  success- 
ful launch  for  .AT&T,  also  provid- 
ed facilities  at  Goddard  Space 
Flight  Center  and  along  its  world- 
wide tracking  stations  as  well  as 
those  of  the  Atlantic  Missile  Range. 
The  French  Ground  Station  is 
at  Pleumeur  Bodou  in  Brittany; 
the  British  station  at  Goonhilly. 
near  Falmouth.  England.  Other 
ground  stations  are  being  con- 
structed in  Italy  and  West  Ger- 
many. .Although  television  pro- 
gramming had  not  been  expected 
on  a  formal  basis  for  at  least  t\vo 
weeks  after  the  launch  date,  the 
U.  S.  pictures  aimed  from  the  sat- 
ellite for  reception  in  Washington. 
D.  C.  were  clearly  visible  in 
France:  nearly  as  vivid  in  Britain. 

What  did  man  say  at  this  his- 
toric moment?  What  images  were 
visualized  as  instant  world-wide  au- 
dio-visual communication  became 
a   sudden,   startling   reality? 

The  first  telecast  via  space  open- 
ed with  a  view  of  the  .American 
flag  rippling  in  the  breeze.  AT&T 


board  chairman  Frederick  Kappel 
was  pictured  in  a  telephone  call  re- 
layed from  Andover.  Maine  to 
Vice  President  Lyndon  Johnson, 
the  President's  appointed  chief  of 
space  development  programs,  who 
received  it  in  the  presence  of  dig- 
nitaries in  Washington.  D.  C. 

Many  problems  remain  but 
Americans  could  view  with  pride 
the  background  films  immediately 
available  to  the  television  networks 
through  the  facilities  of  AT&T's 
motion  picture  department.  Both 
.Ando\er  and  Holmdel  installations 
had  been  completely  covered  weeks 
before  the  expected  launch  date. 
The  first  formal  Telestar  pro- 
gram from  Europe  is  the  next  big 
event  for  the  satellite's  log.  Sched- 
uled (at  presstime)  for  5  p.m. 
Monday.  July  23rd,  a  15-minute 
live  program  opens  in  London  with 
Big  Ben  chiming  the  hour,  switch- 
ing to  Paris  and  Rome  as  54  tele- 
vision cameras  utilize  the  European 
Broadcasting  Union  facilities  in  16 
nations  to  unfold  scenes  from 
Northern  Sweden  to  the  Sistine 
Chapel  in  Vatican  City.  L^' 


Control  room  of  Bell  System's  satellite  communications 
earth  station  near  Andover,  Maine.  Consoles  in  fore- 
ground are  for  satellite  tracking  use. 


Aerial    view    of    earth    station    near    Andover.    Building 
iforegroundi    houses  computing,  tracking  equipment  to 

operote   horn   antenna   m   dome  at  rear. 
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Where  every 


At  CFI  the  same  talent  and  technology  that  have  gone  into 
40  years  of  processing  major  motion  picture  films  go 
into  your  filmstrip.  The  same  consistent  excellence  that  only 
precision  equipment  can  produce.  The  same  accurate 
chemical  control.  The  same  1005c  inspection.  What  does 
this  mean  to  you?  The  craftsmanship  you  put  into  the 
original  concept  and  execution  reaches  the  screen. 
The  impact  you  put  in . . .  CFI  brings  out. 


CFI's   COMPLETE    3SMM    FILMSTRIP    FACILITIES: 

•  Masters  in  color  and  black-and-white 

•  Superimposures  •  Art  work  •  Titles 

•  Direct  photography  of  products  or  inserts 


For  complete  informalion  and  prices,  write: 
CON  SO  Li  DATE  D    FILM    INDUSTRIES  ass   sewardst.  Hollywood  as.  California 

HOLLYWOOD    2-088I    •  HOLLYWOOD    9-I44I 


Sponsors  in  Britain  Form  i 
Industrial  Film  .\ssofialion 
P  .XECL  iivis  in  organization; 
^industrial  firms  which  r 
or  use  the  film  medium  for  ir 
trial  purposes  have  formed  the 
tish  Industrial  Film  Associatic 
Great  Britain.  The  BIFA  rep 
a  previous  group.  "Festival 
Films  for  Industry.  Ltd."  (I 
which  organized  the  industrial 
festivals  held  in  Harrogate, 
land  in  1957  and  1959^  The 
included  in  its  membership  ^ 
producers  as  well  as  indui 
film  users  and  was  primarily 
cerned  with  the  organizatio 
industrial  film  festivals  in 
country. 

By  agreement  with  the  .Ass 
tion  of  Specialized  Film  Produ 
this  group  will  not  be  represtt* 
in  the  new  Association  of  lii 
Objectives  of  the  newly-foii< 
organization  will  be  of  intcrei 
their  American  counterparts: 

1.  To  provide  a  forum  fo 
exchange  of  views  and  exper 
between    industrial    organizaf 
already    making    and    using 
and  to  provide  an  informatior 
advisory    service    for   those 
panics  and  for  those  not  yet 
ing  use  of  films. 

2.  To  take  steps,  in  coo 
tion  with  the  appropriate  natH 
and  local  bodies,  to  promotillsi 
highest  standards  of  industriajjln 
making,  and  to  obtain  the  »1^ 
distribution  and  use  of  BritisiL. 
dustrial  film  both  at  homeW 
overseas.  ! 

3.  To  provide  the  means  w« 
by  British  Industry  can  form-; 
policies  with  regard  to  such  'it 
tions  as  participation  in  Intn 
tional  Industrial  Film  Festiva 
take  executive  responsibility ! 
British  participation  in  such  ^ 
tivals  and  to  organize  the  scleioi 
of  films  to  be  submitted. 

4.  To   compile,   in   cooper io( 
with    other    interested    orgaM- 
tions,  a  register  of  British  im 
trial  films  for  circulation  to  i 
users  (including  television      ' 
ties)    and  other  interests: 
both  at  home  and  overseas. 

5.  To  consider  proposal' toi 
national  industrial  film  les'ili 
and,  where  they  are  agreed  :  be 
desirable,  to  organize  them  in  - ' 
junction  with  the  .^issociatic 
Specialized  Film  Producers  ind 
other  appropriate  bodies.  * 
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History  of  World's  Fairs 
Collected  in  MPO  Library 


rHE  1964  New  York  World's  Fair  has  start- 
ed to  edge  into  the  spotlight  of  national  in- 
i-rest  now  focused  on  Seattle's  Fair.  Every 
ijmmunications  medium  is  beginning  to  fea- 
ire  the  big  Fair;  print,  television,  motion 
ictures.  To  prepare  for  future  needs  of  its 
ients.  MPO  Productions,  over  the  past  year, 
js  assembled  one  of  the  most  complete  lib- 
liries  of  World's  Fair  information  and  me- 
Jorabilia  ever  assembled. 
I  The  project  was  started  because  of  the  per- 
mal  interest  of  Murray  Lerner,  an  MPO 
foducer-director.  and  his  wife.  Judy.  The 
crners  have  spent  a  great  deal  of  time  visit- 
[g  each  of  the  sites  of  former  World's  Fairs, 
iithering  books,  pictures,  films  and  tape  re- 
irdings.  Much  of  the  collection  is  on  ex- 
nded  loan  from  private  libraries  throughout 
e  United  States  and  Europe.  Some  of  the 
aterial  is  in  this  country  for  the  first  time. 
Lerner  notes  that  it  is  remarkable  how 
uch  a  World's  Fair  is  a  miniature  capsule  of 
f  time.  Each  one  sought  eagerly  to  plot 
je  future  of  the  world  to  come,  but  the  wild- 
It  dreams  of  each  Fair  were  paltry  compared 
I  the  realistics  and  commonplaces  of  the  suc- 
|-eding  one. 

I  For  those  who  can't  remember,  the  first 
rcrld's  Fair,  in  London's  Crystal  Palace,  was 
;ld  in  1851.  Since  then,  there  have  been 
n  others:  New  York- 1853.  Philadelphia- 
876;  Paris-1889.  Chicago- 1893,  St.  Louis- 
p04.  San  Francisco-1915,  Chicago-1933, 
|ew  York-1939,  Brussels-1958.  Seattle-1962. 
[he  MPO  library  covers  each  in  detail  through 
licrofilm  slides,  original  photographs,  stero- 
aphs,  newspaper  clippings,  etchings,  litho- 
aphs,  original  motion  pictures  dating  back 
;  far  as  1900.  old  song  sheets,  posters, 
tetches  and  drawings.  Each  of  the  thousands 
'  items  is  catalogued  according  to  subject 
after:  architecture,  opening  day  ceremonies, 
mstruction,  midway,  symbols,  landmarks, 
c.  Each  Fair  is  covered  from  its  planning 
'age  to  its  conclusion. 

!  In  Chicago,  Lerner  made  films  of  and  re- 
brded  a  group  called  the  '93ers  who  gather 
nr  a  picnic  every  year  to  relive  the  thrills  and 
kcitements  of  the  great  Columbian  Exposi- 
bn.  In  Paris,  his  cameras  called  on  the 
randson  of  Mr.  Eiffel,  who  built  the  great 
[iwer  as  a  symbol  of  the  1889  Paris  Exposi- 
bn.  There  is  an  original  menu  from  the 
'iffel  Tower  restaurant,  and  an  1851  London- 
ublished  edition  of  "The  Adventures  of  Mr. 
hd  Mrs.  Sandboys  and  Family  Who  Came 
p  to  London  to  Enjoy  Themselves  and  See 
lie  Great  Exhibition." 

The  World's  Fair  library,  Murray  Lerner 
jelieves,  can  prove  invaluable  as  background 
laterial  for  many  film  projects.  It  can  pro- 
ide  the  entire  basis  for  theatrical  shorts  and 
Revision  programs;  it  can  be  used  for  film  in- 
"oductory  passages  —  putting  industries  into 
'istorical  perspective;  and  as  the  background 
pr  sponsored  films  at  New  York's  Fair.        §|' 
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Scenes  in  Xerox'  visualization 
show  progress  in  communicci- 
Tion   down   through    the   years. 


Concepts  in  Communication  for  Century  21 

Xerox    "Theater-in-the-Roiind"   at   Seattle    \^'orl(l's   Fair   Shows   Library   of   the   Future 


IT  MAY  SEEM  unusual  that  Xerox  Corpor- 
ation of  Rochester.  New  York,  a  manufac- 
turer of  copying  equipment,  should  par- 
ticipate in  the  Seattle  Worlds  Fair.  Unusual 
because  of  the  size  of  Xerox  (1961  sales  of 
approximately  50  million  dollars),  type  of 
market  served,  and  expected  audience  char- 
acteristics of  a  World's  Fair. 

One  basic  fact,  or  philosophy,  existed  which 
led  to  the  Xerox  exhibit  -  "Library  21". 
This  was  predicated  not  only  on  present  day 
activities  but  on  the  longer  range  projections 
that  the  company  was  engaged  in  to  a  signifi- 
cant degree  —  the  search  for  better  com- 
munications between  men. 

Xerograph>''s   Role  in  Communication 

The  unusual  attributes  of  xerography  ( an 
electrostatic  means  of  producing  dry,  perma- 
nent images  of  all  sorts  of  graphic  material  upon 
any  base  support)  point  directly  toward  ma- 
jor advances  in  graphic  communications.  With- 
in the  short  span  of  a  dozen  years,  the  xero- 
graphic process  has  made  possible  equipment 
capable  of  high-speed  print-out  from  original 
documents,  microfilm,  cathode-ray  tube,  and 
electronic   signal. 

Early  in  1961,  a  representative  of  the  Ameri- 
can Library  Association  approached  Xerox 
with  the  suggestion  that  the  company  partici- 
pate within  the  ALA  section  of  the  Seattle 
Fair.  This  section,  to  be  known  as  "Library 
21".  would  be  a  projection  of  library  opera- 
tion and  resources  in  the  2 1st  Century  making 
use  of  techniques  and  systems  that  would  make 
possible  a  "Core  of  Knowledge"  to  place  ac- 
cumulated knowledge  in  all  fields  immediately 
at  the  disposal  of  all  people,  everywhere.  From 


this  central  theme  came  the  Xerox  presenta- 
tion. 

Limitations  of  a  Conventional  Exhibit 

An  exhibit  in  the  conventional  sense  held 
severe  limitations  on  presenting  a  concept  of 
communications  in  the  21st  Century.  Even 
though  some  equipment  existed  to  demonstrate 
on  demand  read-out  of  stored  information  by 
advanced  electronic  and  electrostatic  means, 
the  end  product  would  not  necessarily  be  dra- 
matic to  the  general  public  much  the  same  as 
a  telephone  conversation  or  a  television  trans- 
mission is  not  dramatic  today  to  the  viewer 
unless  one  is  made  aware  first  of  the  research 
and  creative  genius  which  lies  behind  "com- 
monplace" things. 

What  Xerox  truly  needed  was  a  dramatic 
method  of  presenting  a  concept  such  that  it 
could  be  easily  grasped  by  the  average  visitor 
to  the  Fair.  The  primary  objective  was  not 
to  sell  products  but  to  make  everyone  aware 
that  tremendous  things  were  happening  in  the 
field  of  communications  and  that  Xerox  could 
play  an  important  part  in  it.  As  an  objective, 
the  Xerox  presentation  should  strive  to  elicit 
a  generalized  comment  from  those  who  at- 
tended the  exhibit.  That  comment  should 
be,   in  the  vernacular,   "Wow"! 

Concept  and  Production  by  Visualscope 
The  result  was  the  Xerox  Theater  —  "Li- 
brary 21" — conceived  and  produced  by  Visual- 
scope,  Inc.  of  New  York.  An  unusual  sound- 
color  visualization  tied  in  dramatically  with 
lights  and  music.  The  theater  is  small,  com- 
pletely circular,  and  seats  39  people  in  com- 
fortable Fames  chairs.  One  half  of  the  au- 
dience  faces   one   arc   of  the   circle    and   the 


Three  pictures  are  shown  simultaneously  on  opposit;  walls  from  circular  booth  of  the  Xerox  Theater. 
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I  he  LibraiN  of  the  Future: 

(CONCLLULD     I  KOM      MIL     FKLCLDINC,     PAGE) 

Other  half  the  opposite  arc.  The  circuhir  walls 
are  stark  white  and  act  as  the  "screens"  for 
the  six  synchronized  Busch  projectors,  three  of 
which  project  on  one  wall  and  thicc  on  the 
other. 

The  theater  fills  to  the  sound  of  music  co- 
ordinated with  colored  lights.  These  lights 
rise  and  fall  with  the  changing  frequency  of 
the  music  and  help  create  a  mood  and  feeling 
of  timelessness.  After  appro.ximately  four 
minutes  of  the  mood  creating  lights  and  music, 
the  theater  suddenly  goes  dark  and  the  film  is 
projected  —  a  combination  of  animation  and 
live  action. 

The  film  scenes  trace  the  history  of  man"s 
communication  with  man  through  the  ages 
ending  with  a  projection  of  what  might  be 
expected  in  Century  2  I .  The  projection  of  ' 
the  future  indicates  that  "information  may  be 
requested  by  code  or  name  and  that  within 
seconds  an  entire  book  or  article  may  be  made 
available  at  the  library  or  even  on  a  printer 
in  a  researcher's  office  or  the  reader's  home. 
Information  may  be  stored  in  different  li- 
braries —  in  Munich  or  Tokyo  or  Buenos 
Aires.  The  requesting  library  may  obtain  its 
information  through  a  signal  'bounced  off  a 
satellite  and  made  available  wherever  the  print- 
out device  happens  to  be."  51" 
*        *        * 

Xero.x  Exhiliil  "Pahiilous"  Preview 
of   Future    for  Touring   Lil)rarians 

i~  Twenty-five  librarians  of  the  Western 
States  Library  Conference  viewed  the  Library 
21  exhibit  at  the  Seattle  World's  Fair  and 
wanted  to  take  it  home. 

"It's  magnificent.  The  Univac  machines, 
the  film  study  booths,  the  microfilm  recorder 
and  the  teaching  machines  make  one  wish 
for  the  future  to  happen  today.  I  certainly 
am  going  to  try  to  get  them  for  our  library." 
said  Phyllis  Dalton  of  the  California  State  Li- 
brary in  Sacramento. 

Most  of  the  exhibit  concerns  the  future  and 
is  not  now  available  to  libraries. 

"It  gives  us  a  chance  to  see  what  will  hap- 
pen. And  it's  fabulous,"  said  Helen  Dirta- 
dion  of  Juneau.  Alaska. 

Librarians  from  all  the  western  states,  in- 
cluding Alaska  and  British  Columbia,  who  at- 
tended the  conference  in  Olympia  made  a  spe- 
cial trip  to  Seattle  just  to  see  the  exhibit. 

Library  21  displays  special  Univacs  that 
tell  visitors  individually  what  books  they  should 
be  reading,  sends  them  wise  words  from  fa- 
mous men  and  tells  all  the  pertinent  facts  about 
the  nations  of  the  world. 

The  booths  teach  French,  science,  fine  arts, 
speed-reading  and  other  basic  education  ma- 
terial via  small  films  and  oral  aids,  providing 
intimate  and  personal  teaching. 

The  Xerox  film  in  the  exhibit  shows  the 
Copyflo  machine  which  reproduces  a  micro- 
film image  in  seconds  while  simultaneously 
enlaiging  it. 

"All  this  is  something  that  I  never  compre- 
hended. I  can  hardly  wait,  "  said  Mrs.  Gret- 
chen  Schrenk  of  Summerdale.  Ala.,  former 
Washington  librarian.  R' 
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List  Bcsl  Industrial  Films  of  Five  Lauds 

INatioiKiI    <!oiiiniillees    iu    U.    S..    Kngland,    France,    Italy    anil    Switzerland    anil    .Scl 
Entries      for      the      Tliiril      Inlrrnational      I  n<Il■^•lrial      Film      Festival     in      West      Her 


THE  THIRD  INTERNATIONAL  Indus- 
trial Film  Festival,  where  outstanding  mo- 
tion pictures  of  Europe  and  the  LJnited 
States  compete  on  September  23-27  in  West 
Berlin  under  the  sponsorship  of  the  Federation 
of  German  Industries  and  the  Confederation  of 
German  Employers  Associations,  is  moving 
rapidly  toward  final  screening  events. 

American  industry  will  be  represented  by  15 
pictures  selected  by  a  panel  of  L'.S.  industrial 
audio-visual  specialists  working  through  the 
National  Association  of  Manufacturers.  Since 
the  Festival  is  held  under  the  overall  patronage 
of  the  Council  of  European  Industrial  Federa- 
tions, the  NAM  was  requested  to  arrange  for 
U.S.  entries.  Similarly,  British  entries  were 
selected  by  a  Federation  of  British  Industries 
and  the  British  Employers  Confederation.  En- 
tries from  France.  Italy  and  Switzerland  were 
selected  by  national  committees  in  those  lands. 

V.   S.   Committee   Rc\iewed  .54  Entries 

Janet  Wilkins.  NAM  audio-visual  producer, 
was  project  coordinator  in  the  U.S.  and  mem- 
bers of  the  panel  included:  William  J.  Con- 
nelly, Union  Carbide  Plastics  Company;  Alden 
H.  Livingston,  E.  I.  du  Pont  de  Nemours  & 
Company;  Harvey  Plants.  General  Foods  Cor- 
poration; Willis  H.  Pratt,  Jr.,  American  Tele- 
phone &  Telegraph  Co.,  and  Frank  Rollins,  E. 
R.  Squibb  &  Sons  Division  of  Olin  Mathieson 
Chemical  Corporation.  .'\11  are  leading  business 
film  specialists  in  the  U.S.  More  than  54  en- 
tries were  reviewed  by  this  committee. 

Chairman  of  FBI  BEC  Film  Selection  Panel 
which  selected  the  15  British  entries  was  Edgar 
Anstey,  Chief  Film  Officer  of  the  British  Trans- 
port Commission  and  President  of  the  Scien- 
tific Film  Association  in  that  country.  Colin 
Phillips  of  Film  Centre  is  Executive  Officer  to 
the  panel. 

Entries  of  Other  Countries  to  Follow 
The  international  coverage  of  Business 
Screen  is  exemplified  by  its  early  publication 
in  this  issue  of  entries  from  Britain,  France, 
Italy  and  Switzerland,  as  well  as  those  of  the 
United  States.  Peter  Rigg.  our  correspondent 
abroad,  was  represented  in  Rouen,  France,  dur- 

Below:  scene  from   Pan  American's  "Strangers  in 
Paradise"     one     of     U.     S.     festival     selections. 


ing  the  selection  work  there.  Titles  of  Austr 
Belgian,  Dutch,  German.  Irish.  Scandinav 
and  Spanish  industrial  film  selections  for 
Berlin  Festival  will  be  provided  in  the  r 
issue.  Their  closing  dates  were  immedia 
after  publication  of  these  first  lists. 

The    1.5    U.   S.  Entries  Going  to  Berlin 

Here  are  the  15  outstanding  U.S.  films  gi 
to  Berlin: 


I 


\ 


An   .\nswer   for   Linda,   American   Teleph 

Telegraph    Compan\ .    produced   by   Partlu  I 
Pictures. 

Design  for  Beaut>',  International  Silver  Coirip( 
produced  by  Vision  Associates. 

Don't  Hesitate  to  Ask,  Pan  American  World  | 
\\a\s.  produced  by  Henry  Strauss  &  Cu 

Effect  on  Viruses  25,  Parke  Davis  &  Conip^ 
produced  by  The  Jam  Handy  Organizatini 

Locked  On,  General  Dynamics-Convair  Aslr. 

tics,  produced  by  Parthenon  Pictures. 

The  Magic  Hands  of  .\MF.  American  Matin 

Foundry    Co..    produced    by    Farrcll    6c    (  D 
Films. 

The  Question  Tree,  IBM  Corporation,  pn    li 
1)\'  Henry  Strauss  &  Co. 

Remington    Eleven,    Remington    Rand    luli 
tional.  produced  by  \'ision  Associates. 

Sealed  in  Glass,  Glass  Container  Manuf.ntiir 
Association,   produced   by   Cullen   Assoi  i.ili. 

Strangers  in  Paradise,  Pan  American  World 
wa\s,  produced  b\-  Henr\'  Strauss  &  Compl 

Tyrannj-    of    Large    Numbers,    Western    EleJ 
Company,  produced  b\'  Pelican  F'ilms. 

\'acuum  Pouring  for  Better  Forgings,  Bethle 
Steel    CompanN-,   produced   b\'   Audio   Prol 

tions. 

.\  \'oice  for  Mercury,  W  estern  Electric  Comp 
jiroduced  b\'  .-^udio  Productions. 

Wire    for    Sound,    .\inirican    Telephone    6c   1 
graph   C'onipauN.   produced  by   Owen    Mui 
Productions. 

Where  Mileage  Begins,  (k-neral  Motors  Corp 
tion,  produced  by  Audio  Productions. 

THE   BEST  FROM   FRENCH   INDUS! 

.\lpha  Beta  Gamma,  French  .atomic  Energ\  C 
mission,  pi-oduccd  i>>   Son  et  Lumiere. 

.Mtention  Bliiule:  Qui  s'>-  Prend  Mai  est  Pris; 
C^oup    de    Fouet;    Ne    Perdez   Pas   la  Tete- 

tilms  on  accident  pre\'cntion.  Houilleres  du  R 
(In  Nord  6c  du  Pas  de  Calais,  produced  by 
ct  I^umiere. 

Autour   dun    Tour,    S.N.C.F.,    isroduced   by 
French  Railways  Film  Unit. 

Batir  sur  le  Sable,  Gaumont  Industrie,  prodi 
by   Sobrepik.  (Continued  on  ikii^ 
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Wilding  Cameras  Focus   On   An   Ancient   Kingclom 


lODLCTioN  CREWS  of  leading 
American  studios  have  ranged 
afield  in  recent  monlhs.  captur- 
on  color  film  the  life  and  cus- 
is  of  peoples  around  the  world. 
V  of  these  projects  are  more 
ely  than  the  recent  series  por- 
™g  the  kingdom  of  Thailand. 

:  ;nt  center  of  front-page  news, 
led  by  Wilding.  Inc.  in  35mm 
;tmancolor  for  both  theatrical 
I  16mm  audience  release. 
howing  to  Theater  Audiences 
•oremost  in  this  series  is  the 
minute    Waters    of    Bangkok. 

'</  showing  on  theater  screens 
jughout  the  country  through  the 
lities  of  Paramount  Pictures, 
s  colorful  tour  of  the  "klongs" 
canals  of  Thailand  gets  to  the 
y  heart  of  the  country.  Replen- 

/!d  with  the  life-giving  rain  of 
h  monsoon  cycle,  this  maze  of 
rconnecting  waterways  provides 
Thai  people  with  their  princi- 

.  )W:  a  gilded  "norasingh,"  half- 
lan,  half  lion,  guards  entrance  to 
Pantheon,  shrine  of  kings. 


pal  means  of  transportation,  com- 
munication and  food. 

Millers  of  Bangkok  takes  the 
viewer  from  windswept  rice  fields 
10  the  crowded  canals  of  that  prin- 


Thai  musicians  are  lensed  for  a  scene 
in   "Camera  on  Thailand." 

cipal  city,  often  called  the  "Venice 
of  the  East."" 

Although  there  is  no  credit  title 
or  mention  of  the  company  in  the 
film,  Eastman  Kodak  is  making 
its  presentation  possible.  The  only 
"commercials"  are  the  familiar 
views  of  tourists  with  their  inevi- 
table cameras  in  action. 

Two    16mm   Titles   Released 

Two  other  subjects,  both  re- 
leased in  16mni.  complete  this  se- 
ries. Billed  under  the  general  title; 
Camera  in  Thailand,  these  are 
I3V'2-minute  films  for  both  televi- 
sion and  general  audience  distri- 
bution. The  first  is  a  penetrating 
look  into  Thai  life  and  customs, 
titled  People  of  the  Waters.  The 
second  film  is  People  of  Buddlui. 
a  study  of  the  religious  background 
of  the  country,  its  symbolism  in 
sport  and  dance  as  well  as  the  rich 
character  of  its  temples  and  de- 
voted leaders. 

People   of   Buddha   also    traces 


The  leisurely  rhythm  of  life  on  the  "klongs"  or  canals  of  Thailand  provides 
colorful  background  for  this  waterway  scene  in  "Waters  of  Bangkok." 


the  footsteps  of  the  ancient  Khmers 
in  neighboring  Cambodia,  visits  the 
iLmied  temples  of  Angkor  Wat  and 
.Angkor  Thom. 

Scenes  of  orange-gowned  Bud- 
dhist monks  with  their  parasols,  of 
the  famed  Golden  Buddha,  of  the 
figure  of  Mother  Earth  who  drown- 
ed the  Evil  One  with  water  wrung 
from  her  hair,  and  of  the  sum- 
mer palace  of  Thai  kings  all  make 
the  People  of  Buddha  a  fascinat- 
ing adventure  in  a  land  so  much 
in  the  news  and  yet  so  little  known 


beyond  its  borders.  This  16mm  se- 
ries will  be  in  wide  demand  for 
years  to  come,  while  millions  will 
have  caught  the  spirit  of  the  land 
through  the  theatrical  showings. 
Script,  Direction  by  Mel  Landon 
The  series  was  written,  produced 
and  directed  by  the  talented  Mel 
London  of  Wilding.  Inc.  Camera 
work  by  Bruce  Herschensohn  is 
outstanding,  makes  full  use  of  the 
latitude  and  fidelity  of  Eastman- 
color,  used  throughout  these  me- 
morable motion  pictures.  ^ 


Shopping  is  easy  along  the  waterways  of  Thailand.  Floating  customers  simply 
pull    up  to  the   many   vendor  docks   located  along   the  countless  "klongs." 


UMBER  4    •    Volume  23    •    1962 


Cicadas  con  be  controlled  by  Sevin. 

\^  orld^^ide  War  on  Insects 

Union  Carbide's  New  "Sevin"  at   Vi'ork 

Sponsor:  Union  C;irbide  International  Corp- 
oration. 

Title:  The  World  of  Sevin.  22  niin.  color, 
produced  by  John  Savage. 

This  film  describes  the  work  of  a  new  in- 
secticide. Sevin.  in  ten  different  countries.  It 
shows  how  the  people  in  these  countries  live 
and  farm  and  how  they  are  applyini;  new  tech- 
nological advances  to  increase  farm  produc- 
tion and  better  their  standards  of  living. 

Local  camera  crews  photographed  farmers 
applying  new  Sevin  insecticide  to  control  pests 
on  a  variety  of  crops  and  livestock.  Countries 
and  agricultural  areas  included  in  the  movie 
are  Australia.  Argentina.  Trinidad.  El  Salvador. 
Japan,  Spain.  France.  Africa,  the  Middle  East 
and  parts  of  the  United  States.  Other  highlights 
are  harvest  scenes,  a  Sevin  insecticide  airlift 
to  Egypt  and  an  Argentine  cattle  round-up. 

Sevin  is  described  in  the  film  as  safer  than 
DDT  and  effective  against  more  than  400 
different  insect  pests.  It  is  said  that  the  insecti- 
cide can  be  fed  to  dairy  cattle  without  con- 
taminating milk,  and  that  it  will  not  store  in 
cattle  or  poultry  tissues  when  properly  applied. 
The  World  of  Sevin  was  skillfully  assembled 
by  writer-producer  John  Savage,  working  with 
Jack  O.  Flynn.  Union  Carbide  Photography 
Supervisor.  Public  Relations  Department.  From 
footage  shot  by  crews  all  over  the  world,  they 
have  produced  a  well-integrated,  exciting, 
fast-paced  agricultural  travelog  packed  with 
information  for  anyone  who  is  interested  in 
farming  and  insect  control. 

Groups  can  arrange  for  free  showing  from 
D.  R.  Ackerson.  Union  Carbide  International, 
270  Park  Avenue,  New  York.  English.  Spanish, 
Portuguese.  French  and  .Arabic  versions  are 
available.  '>3' 

Emergency  shipments  of  Sevin  for  Egypt  went  by 
lorgest    airlift    in    commercial     aviation     history. 


GM  Unveils  a  New  Version  of  "We  Driver 

Winner  of  1936  National  Safely  Honors  One  of  ".Most  Popular"  Films  in  G.M  Lib 


Sponsor:  General  Motors  Corporation. 
Title;   We  Drivers,  28  min.  color,  produced 

by  The  Jam  Handy  Organization. 
<T  Playing  a  key  role  in  the  ceaseless  fight 
against  traffic  accidents  is  a  perennial  General 
Motors  film  favorite.  We  Drivers.  Winner  of  a 
National  Safety  award  in  1936  and  a  consistent- 
ly popular  audience  choice,  it  has  now  been 
completely  revised  in  a  new  16mm  Eastman- 
color  version  produced  by  The  Jam  Handy 
Organization. 

In  We  Drivers,  the  "inner  voice"  of  a  driv- 


er's conscience  plays  the  theme  role.  , 
drivers  know  the  rules  of  courtesy  and  s 
but  only  those  who  heed  the  "voice"  i 
safe  pilots 

Through  special  photography,  the  dri 
"alter  ego"  appears  on  screen  when  he  s 
to  make  a  mistake.  Prodding  his  subscons( 
mind  with  words  of  caution,  the  techr 
provides  viewers  with  many  constructive 
ing  tips  as  well.  Tops  for  public,  school 
driver  training  audiences,  this  film  is  o- 
way  to  new  audience  records! 


Holiday  Presents  Pre-Test  Film  at  Media  Buyer's  De-«y 


Sponsor:  Curtis  Publishing  Corp.  (Holiday 
Magazine) 

Title:  The  Egg  and  You,  20  min.  color,  pro- 
duced by  Hartley  Productions. 

>  Holiday  Magazine  is  currently  using  a  pro- 
motional film.  The  Egg  and  You,  to  announce  a 
new  service  that  will  enable  advertisers  and 
their  agencies  to  pre-test  reaction  of  readers  to 
new  products  or  services,  advertising  theme>. 
and  other  marketing  plans. 

To  present  the  film  to  advertising  audiences 
in  its  eleven  sales  regions.  Holiday  will  rely  on 
small  luncheon  showings  for  individual  com- 
panies and  agencies,  but  in  addition,  the  maga- 
zine plans  to  go  right  to  media  buyers'  desks 
with  an  Smm  sound  version  and  Fairchild  Cine- 
fonic  repeating  projectors. 

"Leadership"  families  like  those  in  the  Holi- 
day audience,  the  film  points  out.  arc  the  first 
to  buy  a  new  product,  or  to  set  a  style  or  start  a 
trend.  They  are  business  and  social  leaders, 
have  above-average  incomes,  are  better  edu- 
cated, and  arc  more  active  and  discriminating. 
It  has  been  demonstrated  that  what  the  general 
public  will  think  or  do  can  be  predicted  by 
their  attitudes. 

Through  sample  surveys  among  its  readers. 
Holiday  says,  an  advertiser-client  can  test  the 
degree  of  interest  which  will  exist   for  a  new 


Abstract  scenes  like  this  from  "The  Egg  and  k 
help    tell    Holiday   Magazine's   pre-test    protpi 

product  or  service.  He  can  test  the  dcgn  o 
impact  of  a  new  selling  theme  for  a  produ  ^i 
service,  and  he  can  determine  which  II  i 
should  be  stressed  in  marketing  a  new  pu* 
He  can  test  the  degree  of  favor  his  com 
or  product  holds  among  Holiday  readci^ 
pared  with  his  competition.  And  he  can  i 
many  other  similar  tests  of  X'ital  impori.in 
his  business. 

The  Egg  and  Yon.  20-minutes.  coioi, 
produced  by  Hartley  Productions,  dirccu 
Bill  Buckley. 
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Business  Screen  Ma(;a;NI 


Transition    scene    in    the    new    copper    filn 


in  the  light  of  an  early  dawn  provides  a  memor- 
able scene;  and  the  endless  ore  trains,  shifting 
around  in  a  chasm  of  earth  like  a  miniature 
freight  in  a  sandbox  is  a  scene  few  will  forget. 
Color.  >Iusic  .\dd  to  Film's  Effects 

In  fabrication  shots  color  is  used  effectively, 
and  original  music  has  been  carefully  paced 
with  the  rhythmic  machinery.  As  in  many  good 
new  industrial  films,  a  minimum  of  narration 
is  included  —  or  necessary. 

Jamieson  Film  Company  has  used  original 
music  by  Tom  Merriman;  Bob  Jessup  did  the 
photography;  art  and  animation  was  handled 
by  John  Beasley;  and  the  film  was  edited  by 


Hugh  Jamieson.  Dr.  Nicholas  V'ardac  of  the  L  . 
S.  Bureau  of  Mines  consulted  on  the  film. 

It  is  expected  that  250  prints  will  be  circu- 
lated, and  showings  should  number  about 
10.000  per  year.  Distribution  is  being  handled 
through  The  Bureau  of  Mines  Central  E.\- 
periment  Station,  4800  Forbes  Ave..  Pitts- 
burgh 13.  Pa. 

The  Bureau  of  Mines  has  five  other  indus- 
try-sponsored films  in  process,  including  one  on 
helium  (how  will  they  do  that  when  the  gas 
can't  be  seen,  touched,  smelled  or  tasted?). 
Other  films  on  synthetic  rubber  and  phosphorus 
are  expected  to  be  completed  later  this  year.  5^- 


jopper:  Servant  of  Mankind 

Plielps-Dodfie,  U.  S.  Bureau  of  .Mines 
Present  Story  of  "The  Oldest  Metal" 

'(|\sor:  Phelps  Dodge  Corporation. 
lui:    Copper — The  Oldest  Metal,   28   min. 
color,  produced  by  Jamieson  Film  Company. 

I  nngfellow  once  wrote:  '"all  the  means  of 
ticn  ...  the  shapeless  masses,  the  materials 
.  .  lie  everywhere  about  us."  .And  it's  up  to 
,in  to  explore,  discover,  shape  and  use  these 
ciiK-nts  of  nature. 

Since  the  dawn  of  civilization,  copper  has 
.■en  an  essential  element  in  the  technological 
hance  of  mankind.  But  significant  quantities 
>  ih't  lie  all  about  us;  rather,  it  is  relatively 
.ucc.  and  the  search  for  copper  bearing  ores 
10  s  on  throughout  the  world  continuously. 
Shows  Milling  Methods  in  Southwest 

In  the  Southwestern  United  States  the  pink 
.iinv  hills  region  is  rich  in  the  metal  and  it  is 
lined  both  underground  and  in  open  pits.  Cop- 
Er  mining  in  this  area  is  a  big.  complex  busi- 
bss  and  the  Phelps  Dodge  Corporation,  in  co- 
peration  with  the  U.  S.  Department  of 
iterior's  Bureau  of  Mines  has  recently  com- 
eted  an  important  film  on  the  subject. 

Copper  —  The  Oldest  Metal  has  been  con- 
lived  for  the  intelligent  layman  and  filmed 
ith  a  variety  of  techniques  in  art  work,  ani- 
ation  and  live  action.  Jamieson  Film  Co.. 
alias,  producers  of  this  28-min..  color  film, 
ipt  their  cameras  close-in  on  the  intricate  pro- 
dures  involved  in  mining,  fabricating  and 
;ilizing  of  copper. 

.\nimation  Reveals  .4toniic   Structure 

The  resulting  film  is  rich  with  information 
hich  would  ordinarily  be  hard  to  grasp.  Ani- 
:ation.  quite  logically  has  been  used  to  reveal 
le  puzzling  atomic  structure  of  copper;  in 
ther  sequences  on  location,  drama  is  injected 
ith  spectacular  dynamiting  shots;  pouring  slag 

Technical   close-ups  highlight  the  picture. 


Close-Up:  the  Scientist's  Role  in  the  Search  for  Oil 

Illuminating   Facts  on   the  "Search  Into  Darkness"  from  the  Schlumberger  Company 


Sponsor:  Schlumberger,  Ltd. 

Title:   Search  Into  Darkness.   19  min.  color. 
produced  by  Willard  Van  Dyke. 

■  Schlumberger  is  an  American  company  of 
French  background  that  has  carved  an  im- 
portant place  for  itself  in  the  oil  industry. 
Schlumberger  men  and  equipment  under  con- 
tract to  petroleum  producing  companies  search 
for  oil  with  fantastically  complex  electronic 
devices  that  chart  geologic  formations  while 
looking  for  promising  drill  sites. 

This  activity  requires  a  great  competency, 
and  much  basic  knowledge  and  skill  that  is 
becoming  more  and  more  useful  to  other 
aspects  of  industrial  science  and  technology. 
Schlumberger  is  widening  its  horizons. 

Search  Into  Darkness  does  not  document 
Schlumberger's  plans,  but  explores  the  activity 
of  its  hundreds  of  inquiring  minds.  Some  of 
the  most  striking  scenes  in  the  picture  show 
two  men  standing  before  a  backboard  covered 
with   complex  formulae   and   talking   to   each 
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other  about  minutae  involved  in  this  or  that 
aspect  of  a  problem.  A  dozen  such  scenes 
come  upon  the  screen,  none  of  which  has 
much  of  a  message  by  itself,  but  as  a  part  of  a 
broader  canvas,  they  impress  us  that  "not 
all  search  is  a  matter  of  lonely  vigils  —  the 
scientist  seeks  and  benefits  from  disciplines 
other  than  his  own  —  the  hint  of  a  solution 
may  turn  up  in  a  chance  conversation,  or  an 
unexpected  phone  call.  But  chance.  Pasteur 
once  said,  favors  the  prepared  mind.  In  any 
case,  it  is  characteristic  of  contemporary  in- 
vestigation that  it  may  lead  to  the  very  front- 
iers of  our  knowledge  of  matter." 

William  Jersey,  who  directed  the  film,  has 
an  extraordinary  talent  for  show^ing  people 
talking  to  each  other  as  if  the  nearest  camera 
were  in  Hollywood.  He  has  an  eye  for  the 
right  face,  an  ear  for  the  meaningful  phrase. 
He  works  hard  for  this  artful  spontaneity, 
shot  80.000  feet  of  film  of  such  plain  subjects 
as  men  at  blackboards,  or  electronic  circuitry, 
or  even  empty  corridors.  But  the  result  is 
surely  one  of  the  outstanding  films  of  the  year. 


35 


DOUGLAS    AUTOMATES    DATA    FOR    DECISION-MAKERS 


Scene  above  shows  Douglas'  board  room  with  pictures  Board  room  "at  ready"  for  data  presentation.  Pictures 
of  four  company  products  along  wall  at  right.  Room  have  given  way  to  translucent  screens  for  the  rear 
lights  are  "up"  for  normal  conference  use.  projection  of  charts,  diagrams  from  projection  room. 


1 

S 

Picture  above  shows  view  of  on  intimate  executive 
suite  on  opposite  side  of  projection  room.  Note  the 
remote  control  units  for  visuals  on  table  at  left. 


And  here's  projection  room  with  four  SLX-750  Select- 
roslide  units  on  swivel  turntables  for  showing  to  either 
board  room  or  on  wall  of  executive  suite. 


Floor   plan   of    Douglas   Aircraft   Company's   model    projection   setup   for   presentation   of  vital   data. 


Projector  controls 

r^  r^  r^  r^  r\  r^  r\ 


Roll-out 
blackboards 


^^'O  ^^^y^y^^^y 


Rear  projection  screens 


PROJECTION   ROOM 


Rear  projcetisn  screens 


Q  n 


Ky     ^y 
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PRIVATE      EXECUTrVB     VIEWIK;      3VJTE 


'  Foldtoo  wall 


7 


NOTES: 

•  Slide  projector  control  receptacle 

r  Portuble  digital  readout  unit 

p  Model  SLX-750  Scloctros 1 ide  projector 


;i 


p 


'T'lii  C'oMlM.EXiTlts  ;md  pr 
lems  of  the  aerospace  ind 
try,  requiring  constant  exami, 
tion  of  data  on  which  vital  dd 
sions  must  be  based,  are  sha 
in  depth  by  one  of  its  leading  me, 
bcrs.  the  Douglas  Aircraft  Co. 

Like  most  other  large  fir 
Douglas  has  used  large  and  of 
bulky  charts  for  its  confere 
room  presentations  on  income, 
penses.  projected  sales,  trends  ; 
other  pertinent  data.  Company  f 
icies  on  daily  operations  and 
projects  which  will  bear  fruit 
future  years  —  were  based  on 
chart  system  of  data  presentati 

Now  space  age  a-v  automat 
has   come   to   Douglas!   The   f 
multiple     installation     of     \irt 
"self-thinking"  Random  Access 
lectroslide    projectors    ( the    SL 
750.  made  by  Spindler  &  Saupin 
is  speeding  data  presentation, 
ing  bulky  chart  storage  space 
providing  quick  access  to  lact 

"This  system  is  a  real  ad\.i  c 
in  data  presentation."  says  A 
Ouackenbush.  director  of  corj. 
rate  planning  and  control  at  Doj. 
las.  "It  gives  us  far  greater  fit; 
bility.  allows  us  to  present 
same  data  in  about  half  the  tim*' 

For  its  new  setup.  Douglas  b 
a  special  projection  room  betwi 
a  large  corporate  conference 
chart  room  and  a  smaller  pri 
viewing  room.  Four  transluc 
panels  were  installed  in  b 
rooms.  Those  in  the  larger  "boi 
room"  are  covered  with  remo 
able  color  photos  of  products. 

Four  Selectroslides  are  instal 
in  the  projection  room  on  rotat 
bases  which  allow  the  operator 
switch  machines  to  screens  in 
ther  of  the  rooms.  The  operatoi 
in  constant  communication  w 
both  rooms  but  actual  project 
control  on  the  screens  rests  w 
executives.  These  SLX-750  proj 
tors,  each  holding  96  slides  in  th 
patented  magazines,  give  Doug 
a  capability  of  presenting  up  to  ; 
slides  in  one  series.  An  additi( 
unit  is  in  the  board  room. 

The  selection  system  cons 
of  a  remote  push-button  coni 
unit  equipped  with  two  sets  of  b 
tons:  one  row  permits  the  opera 
to  select  any  one  of  the  96  sli 
at  any  time  and  to  return  to  il 
often  as  necessary  during  his  pi 
entation. 

Saving  space,  gaining  maxim 
security    of    vital     data     throi 
these  easily-stored  slide  magazi 
and   getting  to  essential    facts 
which  important  decisions  must 
based  with  greater  speed  are 
advantages     which     Douglas 
gained  through  this  new  data  pi 
entation  system. 

Business  Screen  Mag a/i  •- 


HE  INDUSTRY  FILM  JOURNAL 

tional  News-Letter  of  the  Industry  Film  Producers  Association 


tidt  rs  in  Communication.  Science  Address 

1  nibers  at  3rd  Annual  Conference  Sessions    *'*'^ 


^   RECORD    ATTENDANCE 

i  of  members  from  all  five  re- 
Ril  chiipters  turned  out  for  the 
111  Annual  National  Confer- 
11  ol  the  Industry  Film  Pro- 
wrs  Association,  which  was 
il  in  Los  Angeles  from  June 
Ihrough  the  16th.  The  Con- 
rice  featured  technical  sessions. 
i  screenings  and  the  Annual 
i  stry  Film  Awards  Banquet, 
i  ceremonies  held  at  the  In- 
ritional  Ballroom  of  the  Bev- 
I  Hilton,  the  three-day  program 
itlimaxed  with  the  presentation 

iCindy"  Awards  for  the  best 
dstry-produced   motion  picture 

he  past  year,  and  special 
irds  for  outstanding  contribu- 
)t  in  the  service  of  industrial 
imiunieation. 

These   Leaders   Were   Cited 

listinguished  partipants  in  these 
:ihionies  included  Dick  Powell 
ii  June  Allyson.  representing 
eMotion  Picture  Industry,  and 
LNEss  Screen  publisher.  Ott 
Din.  who  presented  the  Jay 
cion  Memorial  Award  to  John 
Icy  of  Eastman  Kodak.  Major 
eferal  Arno  Luehnian.  Chief, 
fpe  of  Information,  U.  S.  Air 
We.  and  John  Moore,  President 
'i^utonetics  Division  of  North 
r.Tican  Aviation  were  recipients 

jecial  Cindy  Awards  for  their 
SEctive  contributions  to  the  in- 
ifial  film  profession. 

jsnference     technical     sessions 

t 

cferator    John     Mahon     (1)     talks 

'!  first    day's   sessions   with    Con- 

ce    V.     P.     Anthony     Gorsline. 
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were  held  on  the  campus  of  th; 
University  of  California  at  Los 
Angeles,  following  an  invitation 
from  Chancellor  Franklin  D.  Mur- 
phy. The  sessions  opened  with  a 
specially  filmed  address  to  the 
delegates  from  the  Honorable  Lu- 
ther H.  Hodges.  U.S.  Secretary  of 
Commerce. 

Topics    Co\*er    Wide    Range 

Of  major  importance  to  the 
delegates  were  the  wide  range  ol 
professional  topics,  reflecting  the 
growing  complexity  and  scope  of 
industrial  communication,  present- 
ed at  the  daytime  sessions  at 
UCLA.  Penetrating  perspectives 
of  this  dynamic  profession  were 
provided  by  British  documentarian 
Basil  Wright,  film  producer  Ir- 
win A.  Moon,  scientist  Joseph 
Kaplan,  designer  Charles  Eames. 
and  non-theatrical  film  pioneer 
John  Flory. 

Basil  Wright,  who  has  been  as- 
sociated with  the  British  film  in- 
dustry for  nearly  thirty  years  as 
writer  and  director,  answered  the 
question.  ""Whatever  Happened  to 
Documentary?"" 

Science   and   Communication 

Dr.  Irwin  A.  Moon,  founder  and 
manager  of  the  Moody  Institute 
of  Science,  spoke  on  '"The  Re- 
lationship of  the  Communicator 
and  Science."  Dr.  Joseph  Kaplan. 
UCLA  Physicist  and  Chairman  of 
the  U.  S.  National  Committee  for 
t  h  e  International  Geophysical 
Year,  followed  Dr.  Moon  with  a 
discussion  of  "The  Role  and  Re- 
sponsibilities of  the  Communica- 
tor in  Interpreting  Science  to  the 
Layman.""  Charles  Eames.  inter- 
nationally known  designer,  pre- 
sented his  approach  to  "The  De- 
sign of  the  Communication  Mes- 
sage."" 

John  Flory.  Advisor  on  Non- 
Theatrical  Films  for  Eastman  Ko- 
dak Co..  synthesized  the  state  of 
the  art  with  a  summarization  of 
past  accomplishments,  present 
trends,  and  the  emerging  inno- 
vations which  will  shape  the  fu- 
ture. 

The  substance  of  these  address- 

(CONTINUED      ON       PAGE       42) 
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Anthony   Gorsline 


Jack  R.  Goetz 


IFPA  members  from  all  five  regional  chopters  filled  the  Humonities  audi- 
torium on  the  UCLA  compus  during  the  two  days  of  informative  general  and 
technical  sessions;  heard  outstanding  folks  by  leaders  in  communications 
and  science.  Nearly  200  were  in  attendance  during  conference  programs. 


Goals  Worthy  of  a  Professional  Societ 

.\   Look   to   IFI'A's   Fiilurr   l(\    President   John   C.    Mahon, 


I N  BUSINESS,  industry,  defense, 
and  government  —  from  the  in- 
dividual voter  to  the  President 
—  ours  is  a  nation  of  decision- 
makers. Since  informed  decisions 
are  based  on  understanding,  the 
demand  has  greatly  increased  for 
information  on  science  and  tech- 
nology, and  on  the  complex  pro- 
grams which  are  sponsored  by 
NASA  and  the  Defense  Depart- 
ment. 

Those  of  us  whose  business  it 
is  to  report  and  interpret  indus- 
trial progress  through  the  medium 
of  the  motion  picture  and  tele- 
vision screens  have  to  find  means 
to  improve  the  flow  of  informa- 
tion. That  this  responsibility  is 
widely  felt  is  clearly  demonstrated 
by  the  rapid  growth  of  the  Indus- 
try Film  Producers  Association. 

Founded  only  five  years  ago.  in 
1957.  IFPA  has  this  June  held  its 
third  annual  conference,  attended 
by  200  representatives  from  five 
regional  chapters.  With  a  pro- 
gram of  distinguished  speakers 
from  our  own  and  allied  fields 
of  communication,  the  conference 
emphasized  methods  of  increasing 
the  efficiency  of  visual  and  aural 
communication. 

In  industry,  we  are  practitioners 
of  the  communication  arts,  and 
new  techniques  will  be  used  — 
or  not  used  —  in  the  ratio  in 
which  we  train  ourselves  to  use 
them.  As  with  any  professional 
society,  one  of  the  most  important 
contributions  IFP.A  can  make  to 
its  members  is  to  bring  to  them 
the  results  of  the  latest  advances 
in  the  state  of  the  art.  This  year 
IFPA  will  begin  to  expand  its 
activities  into  other  areas.  One 
of  these  will  be  a  study  aimed  at 
the  growth  of  people  now  em- 
ployed in  industry  film  units,  de- 
veloping course  outlines  for  in- 
plant  training  programs.  If  suf- 
ficient interest  is  shown,  a  com- 
mittee will  be  formed  to  work 
with  university  extension  divisions 
to  set  up  public  symposiums  and 
college    level   courses   of   instruc- 


tion in  film  communication 
can  be  offered  regionally. 

Looking   further   to   the  f 
it    is    hoped    that    when    st; 
are  available  to  indicate  the 
ber   of   IFPA    members   wh 
graduates   of   motion   pictui 
partments  of  L'CLA,  USC. 
and  other   universities,  the  I 
ties    will    recognize    the    nej 
serve  this  large  field  of  filmjt 
munication  in  their  courses 
To  date,  it  has  been  diffiil 
estimate   the   quantity  of  pi| 
tion  of  industrial  film   unit-' 
we  have  all  suffered  for  k; 
such    information.       IFP.A 
to  offer  a   plan   to  establis 
maintain     an     up-to-date    i 
file   of   titles   which   will   ft 
first  time  reveal  the  quantil 
range  of  our  annual  product 
Such    a    file    will    undou 
lead  to  wider  distribution  o 
lie  release  films.    It  may  als 
to   a   valuable   exchange   ol 
proprietary   technical   infon 
within  industry   through   th 
dium  of  films.     The  film  fi 
give  IFPA  the  means  to  p 
services    not    possible    for 
dual  units,  including  the  pi 
tion  of  film  lists  and  spc^iL  >ul 
Ject  lists. 

Still  another  way  in  which 
can  serve  is  by  coordin.itm  .w 
other  professional  avsociioi 
trading  articles  and  speaker  pi 
ticipating  in  cooperative  mIIc 
and  holding  joint  meetinLj- 

Within  the  interests  oi  FP 
and  its  members,  and  tu  t  e 
tent  of  our  expanding  mea  .  i 
will  undertake  the  activitiev  hi 
promise  to  contribute  most  >  ll 
advancement  of  the  art  c  fl 
communications.  IFP.A  \vi  he 
its  members  to  fulfill  their  ilig 
tions  in  a  professional  displt 
by  elevating  standards,  encj 
ing  experimentation,  and  fi  a.. 
ing  the  flow  of  information 

Those  who  wish  to  panipi 
in  IFPA"s  expanded  proam 
activities  are  encouraged  l  ci 
tact  the  Secretary  of  IFP  B 
564,  HoUywood  28.  Calitoi  .i 


A  Year  of  Accomplishment  Is  Behind  Is 

V  .Snniriiary  of  Progress  by  Past  President  Raymond  Fiel  n? 


Xl^llH  THE  successful  conclu- 
sion of  our  Third  Annual 
Conference,  the  past  IFPA  fiscal 
year  draws  to  a  close.  Both  mem- 
bers and  officers  alike  can  look 
back  over  the  last  twelve  months 


with  a  feeling  of  real  acco 
ment.  The  .Association  h: 
incorporated  so  as  to  prott  i 
membership  and  the  officti 
to  secure  legal  identity  arl 
nianence.     A  sound  and  ep 


I 
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i  al  policy  has  resulted  from  nu- 
rrou'.  changes  in  our  book-keep- 
r  and  accounting  operations. 
ro  new  chapters  have  been  add- 
!(  to  our  growing  organization 
111  many  new  members  admitted 
I  lui  ranks.  Finally,  a  new  pub- 
JK  lions  program  has  been  ini- 
i ed  which  will  enable  IFPA  to 
liter  serve  its  own  members 
k  i  I  e  simultaneously  reaching 
fusands  of  other  individuals  in 
H  film  business  and  in  manage- 
tMt  circles. 

During  these  last  twelve  months, 
tSas  been  my  very  great  pleasure 
1^1  privilege  to  have  been  able  to 
\kk  with  an  exceptionally  fine 
■Bcutive  Board.     Now  that  our 


'  sident-elect  John  Mahon  (left) 
retiring  president.  Dr.  Ray- 
rfid     Fielding,     at     UCLA    session. 


!  ;tions  are  concluded,  1  am  de- 
i  ited  to  see  that  our  Association 
^^  be  served  by  an  equally  fine 
imp  of  officers  during  the  com- 
t  year.  I  know  that  I  am  joined 
>;the  membership  in  wishing  the 
w  Board  success  in  its  conduct 
>the  Association's  efforts  on  be- 
1 E  of  the  industry-produced  mo- 
ii  picture  and  the  general  field 
industrial  communication.       S' 


Jay  Gordon  Memorial  Award 

S  Through  the  generosity  of  Gor- 
Enterprises'  president,  the 
tustry  Film  Producers  Associa- 
ih  presents  handsome  trophy 
'bw  to  the  individual  making 
latest  contribution  to  the  indus- 
I'l  film  profession  each  year.  ^' 


Among    the   Association's   honored    guests   on   the    Awards  Banquet  dais  were  these  luminaries    I  to  r  :  Mr,  and  Mrs. 
John  R.  Moore,  Major  Generol  Arno  H,  Luehmon;  cinema  star  June  Allyson  ond  her  husband,  producer  Dick  Powell, 

Present  Honored  Guests  With   "Cindys"  and  Jay  Gordon  A^^ard 

■5-  Guest  of  honor  at  the  Annual 
Awards  Banquet  was  Major  Gen- 
eral Arno  H,  Luehman,  Director 
of  Information  for  the  United 
States  Air  Force, 

General  Luehman  was  present- 
ed with  a  special  "Cindy"'  award  in 
recognition  of  his  continued  sup- 
port of  the  industrial  film  profes- 
sion and  his  interest  in  motion  pic- 
tures as  a  highly  effective  means 
of  communication. 

The  presentation  was  made  by 
his  long-time  personal  friend,  Dick 

Autonetic's     president     John     Moore       Major   General    Luehman   thanks   the 
acknowledges  his  Cindy  award.  Association   for  awards  honor. 
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John     Flory,     recipient    of    the    Joy 
Gordon   Memorial   Award   for    1962, 

Powell,  prominent  motion  picture 
producer,   director  and   actor. 


Special  .\\vard  to  John  .Moore 

■i;  A  special  "Cindy"  Award 
was  presented  by  June  Allyson. 
motion  picture  actress,  to  John 
R.  Moore.  President  of  Autonetics 
Division.  North  American  Avia- 
tion, Inc.  in  recognition  of  his 
company's  outstanding  pioneering 
effort  during  the  past  two  years 
in  the  field  of  communication 
through  the  use  of  closed-circuit 
television  for  employee  motiva- 
tion and  training. 


1962 


IFPA  Honors  John  Flory 

^  For  having  made  the  greatest 
individual  contribution  to  the  in- 
dustrial film  profession  during  the 
past  year.  John  Flory.  Eastman 
Kodak  Company,  was  the  recipient 
of  the  Jay  E.  Gordon  Memorial 
Award.     The     presentation     was 

Glamorous  June  Allyson  icenteri  p 
husband  Dick  Powell  is  at  left;  Mr.  a 


made  by  O,  H,  CoeUn,  Jr..  Edi- 
tor and  Publisher  of  Blsiness 
Screen  Magazine.  1961  recipient 
of  the  award. 

As  Advisor  on  Non-Theatrical 
Films  for  the  Eastman  Kodak 
Company.  John  Flory  has  been  in 
(continued  on  next  page) 

ctured    at    the    pre-banquet    festivities; 

nd  Mrs,  John  Mahon  are  at  the  right. 
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Rochester   with   that   organization  i;| 
since   1950. 

In  his  capacity  as  Kodak's  non- 
theatrical  film  advisor,  Flory's 
work  puts  him  in  contact  with 
individuals  and  organizations  all 
over  the  country  that  use  motion 
pictures  and  other  audio-visual 
aids  for  business,  educational,  re- 
ligious, medical,  television,  gov- 
ernmental, scientific,  and  other 
purposes. 

Flory  is  a  veteran  of  more  than 
26  years  in  the  motion  picture 
field.  His  background  includes 
producing,  directing,  writing,  and 
distributing  motion  pictures.  He 
spent  five  years  in  Hollywood  on 
the  production  staff  of  Paramount 
Pictures.  Inc. 

In  the  decade  prior  to  1950.  he 
was  president  of  Flory  Films.  Inc.. 
New  York  City,  successors  to 
Grant.  Flory  and  Williams.  Inc.. 
producers  and  distributors  of  pub- 
lic relations,  advertising,  training, 
educational,  and  television  motion 
pictures  and  slide  films. 

He  owns  a  large  private  collec- 
tion of  books  and  research  ma- 
terials dealing  with  the  art  and 
science  of  the  motion  picture,  with 
special  emphasis  upon  the  infor- 
mational   film. 

Flory  is  a  native  of  Cleveland. 
Ohio.  He  was  graduated  from 
Yale  University  in  1932.  He  is 
a  former  member  of  the  editorial 
staff  of  the  Scripps-Howard  daily 
newspaper.  The  Cleveland 
Press. 

As  a  lecturer,  he  has  instructed 
on  television  and  motion  picture 
techniques  at  the  University  of 
Southern  California,  New  York 
University.  Western  Reserve  Uni- 
versity. Boston  University,  and 
the  Cleveland  Museum  of  Art. 

Flory  was  the  editor  of  an  im- 
portant book  in  the  business  film 
field  based  on  the  first  survey  of 
its  type  concerning  production  and 
cost  data  of  advertising  and  public 
relations  motion  pictures.  This 
publication.  "The  Dollars  and 
Sense  of  Business  Films"  was  pub- 
lished by  the  Association  of  Na- 
tional Advertisers.  Inc.  Recently, 
he  collaborated  on  the  book, 
"Graphic  Communication  and  the 
Crisis  in  Education."  published  by 
the  National  Education  Associa- 
tion. 

He  is  a  member  of  the  Society 
of  Motion  Picture  and  Television 
Engineers;  Past  Chairman  of  the 
Audio-Visual  Committee.  Associ- 
ation of  National  Advertisers; 
member  of  the  Committee  for 
Radio  and  Audio-Visual  Educa- 
tion. National  Council  of  Church- 
es of  Christ  in  the  U.S.A.  Q- 


THIS  WAS  AWARDS   NIGHT   AT  BEVERLY-HILTC) 


Cindy  awards  "presenters"  were 
past  presidents  Bob  Gunther  1 ; 
with     his    teammate.     Bob     Scott. 


"T.it  TWELVE  TOP  films  of  the  In- 
dustry Film  Producers'  year  had 
their  hour  of  glory  in  the  Interna- 
tional Ballroom  on  Saturday  eve- 
ning. June  16lh.  with  past  presi- 
dents Bob  Gunther  and  Bob  Scott 
doing  the   presentation   honors. 

Preliminary  balloting  for  this 
year's  winners  took  place  at  the 
Hilton  on  two  preceding  evenings 
as  entries  were  voted  into  "First" 
and  "Finalist"  honors  by  members 
at  these  screenings.  The  Air  Photo- 
graphic &  Charting  Service  took 
"majority"  honors  with  four  cita- 
tions in  First  and  Finalist  categor- 
ies. This  year's  films  reflected  con- 
centration on  serious  purpose  with 
a  definite  trend  toward  important 
internal  use  within  the  ind.vidual 
companies  and  groups  for  whom 
they  were  created. 

The  contributions  of  all  mem- 
bers of  producing  units  is  acknowl- 
edged in  this  Awards'  report  as 
full  credit  is  given  to  individuals 
and  to  contributing  organizations 
who  helped  achieve  award  honors. 
Top  executives  of  several  compan- 
ies accepted  awards  this  year,    y' 

And  here's  "Cindy"  coveted  symbol 
of  industry  film  excellence. 


Charles  Strang,  Douglas  Aircroft 
executive,  was  the  recipient  of  Cindy 
for   "Corrosion   in   Aircraft" 

I     Training  Films 

1  (Training  Division) 

I  FIRST  AWARD 

"Corrosion  in  .\ircraft" 

Produced  by:  Douglas  Aircraft  Com- 
pan\".  Inc. 

Production  Siipcr\iscr:  J.  R.  Gabriel- 
sun 
Director:  Gerry  Muller 

Writer:  Ed  Lvon 

' 
Cameraman:    Dick   Schwartz 

Film  Editor:  Don  Bates 

Technical  .\dviser:  Commander 
Robert    Mclntoch    (USX) 

Sound:  Ryder  Sound  Ser\'ice 

.\rt  Direction  and  Animation:  Gerr\' 
.Muller  i^   Royal  Titles 

.\ward  Received  by:  Charles  R. 
Strang,  Deput\  Director  of  En- 
gineering and  Product  Dc\elopment. 
.•\ircraft  Division,  Douglas  Aircraft 
Compan\' 


I  FINALIST  .WVARD 

]  "In  Your  Hands" 

Produced  by:  I'nitcd  .\irlines.  Edu- 
cation and  Training  Department 

Producer-Director:   Ira  Thatcher 

\\rilcr:   A.   W.   Orton 

Cameraman:  Ra\-  Hollingsworth 

Film  Editors:  Ira  Thatcher  and  Ray 
lloUingsworth 

,  Technical    Ad>isers:    Dr.    G.    J.    Ki- 
1        dera  and  Dr.  E.  A.  DeMar 

Sound:  Dr.  Kidera  and  Ray  Hollings- 
worth 

Music  and  Rccordins:  W.  .\.  Palmer 
Studios 

.Award  Received  by:  Donald  L.  Me- 
Daniels,     Manager    of    Technical 
Traininc.  United  .Airlines 


Writer-director    Saul    H.    Jc 

ceived   a   Cindy   award   fc 
General's  prize-winning  entry,  yk 


Technical  Informal 

FIH.ST  AWARD 

"The  .\erojet-General  Corpo  I 
Interior  Computer  Prour: 

Produced  by:  .\erojet-General 

Producer:  Mitchell  S.  Rose 

Writer  &  Director:  Saul  H 

Cameraman:  Robert  D.  Tun 

Film  Editor:  Etsuzo  Ishika\' 

Technical    .\dvisers:    John 

heimer;       .\sa      E.       \\  ; 
Thomas  R.  Threewit 

Sound:     Universal     Record 
Palmer  Films 

Music  by:   Capitol   Librarx    ^ 

Animation:  Graphic  Films 

Award  Received  by:  Saul  H 


i 


FINALIST  .\WARD 

■'Photography    in  the  ISA  - 

Optical  Instrumentation  ; 

Vandenberg  .\ir  Force  Bi." 

Produced  by:  "The  Air  Photnepin 

&      Charting      Serxicc 
1352d      Photo      Group.       I 
Mountain  K\\  Force  Stati  ' 
wood.  California 

Producer    &     Director:     (  K  i; 
Bradley,    1352d   Photo   I  :    ' 

\\'riler:  Alexander  W.  John^  i 

Cameraman:  J.  E.  Taylor,  jr 

Film  Editor:  Theodore  C^lu    - 

Sound:  Russell  Kast 

Music:  William  La\'endcr 

Award     Rccci\ed     by;     Cli.n      ° 
Bradle\ 
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X^ELVE  SHARE  FIRST  &  FINALIST  AWARDS  IN  THIRD  COMPETITION 


sjjcer-director  Bronislaw  Nelkin 
il  received  first  award  for 
Sospace  Medical   Research." 


Charles  Laubacher,  of  Locl<heed, 
accepted  Cindy  award  for  picture 
"It's    a    Matter   of    Business." 


ublic  Information        Sales  Promotion 


FIRST  A\\'.\RD 

erospace  Medical  Research 
at   Holloman" 

Diiced  by:  Air  Photographic  & 
(;iarting  Service  (MATS);  1.352cl 
lo  Group,  Lookout  Mouutain  Air 
i)e  Station,  Hollywood,  California 

ciicer-Direcfor:  Hrouislaw  Xflkiu 

lit:  Ale.xandfr  W.  Johnson 

ileramen:  George  D.  Wood  and 
Sslie  G.  Elliott 

I:  Editor:   Eduaid    H.   Schroeder 

id:  Mitchell  Thornton 

i  c:  William  D.  Lavender 

itation:  Dietrich  Friesen 

ltd  Recei\ed  bv:  Bronislaw   Nel- 


FINALIST  AWARD 

'X-15   —    1960   Annual" 

iced  by:  North  American  Avia- 
t  II,  Lie.  Los  .Angeles  Division 

nicer:  Robert  J.  Guuther 

rT-Director:    William    .\L    Brose 

iiira  Work  by:  Noi-th  American 
^iation  Photographic  Staff. 

li  Editor:  Jack  DeLong 

■finical  Adviser:  Dick  Benner 

I'd:  Martin  Halperin 

"p:    Capitol    Library'    Sei-vices 

wd  Received  b\-:  John  W.  Casey, 
Cneral  Manager,  Component  and 
li^ort  Program  Division,  North 
ntican  Aviation,  Inc. 


FIRST  AWARD 
"It's  A  Matter  of  Business" 
Produced  by:  Lockheed-Georgia  Co. 
Producer:  Robert  Strickland 
Writer-Director:  J,  Kermit  Echols 

Cameraman:  \'.  E.  Fisher  and  John 
E.  White 

Film   &   Music   Editor:    John   White 

Art:  C.  P.  Fouler 

Sound:  Walter  T.  Winn 

Laboratory:  E.  E.  Biuris 

Award   Received   by:    Charles    Lau- 
bacher.  Executive  Assistant  to  the 
\'ice-President  of  Marketing,   Lock- 
heed Corporate  Offices. 


FINALIST  AWARD 

"Wings  for  Freedom" 

Produced     by:     Lockheed     Aircraft 
Cori^oration,  California  Division. 

Producer-Director:  Frank  Ashe 

Writer:   Frank  Ashe 

Cameramen:  Wa\ne  Famuliner  and 
George  Rodriguez 

Film  Editor:  Wayne  Famuliner 

Art  Director:   Bill   Moore 

Sound:  Mischa  Terr 

Award    Received    by:    Frank    Ashe, 
Lockheed     Aircraft     Corporation, 
California  Division. 


Wilbur  Blume  acknowledges  Cindy 
award  which  was  presented  to 
"Korea,     Battleground     of     Liberty." 

Training  Films 

(Orientation  &  Indoctrination) 

FIRST  AWARD 

"Korea-Battleground    of    Liberty" 

Produced  by;  Air  Photographic  and 

Charting   Service    (AL\TS)    1.3.52J 
Photo  Croup,  Lookout  Mountain  .\\v 
Force  Station,  Hollywood,  California 
Director-Producer:  Will)ur  T.  Blume 
Associate   Producer:    Hong   Sung    Ki 
Writer:  Wilbur  T.  Blume 
Cameraman:  George  D.  Wood 
Film  Editor:  Edward  Schroeder 
Technical  .\dviser:   Lt.  Colonel  Bis- 
hop Kilgore 
Sound:    Lee   Kyung-Soon   is    Russel 

Kast 
Music:  William  Lavender 
Art  Director:  Im  Myung-Sun 
Project     Officer:      Captain      George 

OBrien,   USNR. 
Command  Representative:  John  Bro- 

ger,   Dept.   of   Defense 
Actors:     Kim,     Chi-Mi,    Choi,     Mu- 

ryong  and  Mark  Tapscott 
Award  Received  by:  Wilbur  Blume   i 


Sharing  honors  for  "Persuasive  Push" 
were  il  to  ri:  Leon  Vickman;  David 
Treitel;   Chris   Bristol;   Gene   Muggins. 

Out-Plant  Production 

FIRST  AWARD 

"The  Persuasive  Push" 

Produced   for:    Electro-Optical    Sys- 
tems, Inc.  by  Technical  Communi- 
cations, Inc. 

Executive  Producer:  Leon  \'ickman 

Writer-Director:   Christojiher  Bristol 

Cameraman:  David  Blewitt 

Film  Editor:  Christopher  Bristol 

Technical  .\d\iser:  Da\id  T.  Treitel, 
Electro-Optical   Systems,    Inc. 

Sound;   Da\id  Blewitt 

Music;  Christopher  Bristol 

Animation  Planning:  Harold  Willard 

Art  Director:  Fritz  Miller 

Award  Received  by:  David  T.  Trei- 
tel. .Manager  of  Information,  Elec- 
tro-Optical Systems,   Inc. 


FINALIST  AWARD 

"Principles  of  Reliability" 

Produced  by;  The  Martin  Compan\ , 

Baltimore. 
Production    Supervisor;    William    F. 

Romeike 
Direction:    Marvin    Fryer    and    Irvin 

-Milner 
Writer:   William    F.   Romeike 
Cameraman:   Herbert  Hyles 
Film  Editor:  Richard  Laitener 
Technical  Adviser:  Paul  I.  Zorger 
Sound;   Jack   Clink 
Music;  National  Symphony  Orch. 
Award  Received  by:  Dr.  Dan  Schia- 

vone.  Director  of  Reliabilitx',  The 
Martin  Company,   Baltimore. 


FINALIST  AWARD 

'Aerospace  Force  Communications 
—   The   Reins  of   Command 

Produced  for:  The  Air  Pliotographic 
&      Charting      Senice      (MATS) 

1.36.5th  Photo  Squadron,  Orlando, 
Florida 

Production  &  Direction  by:  Filmas- 
ter.  Inc. 

\\'riter:  William  A.  Holmes,  136.5th 
Photo  Squadron 

Director,  Li\e  Action  Photographs ; 
Lewis  Kramer,  Filmaster,  Inc. 

Story  Board  by:  Lou  Terrizzi, 
1365th  Photo  Squadron 

.Animation:  Graphic  Films 

Award  Received  by;  Captain  Robert 
King,    1365th   Photo  Squadron, 
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HEADLINERS  AND  (IIGIILIGHTS  FROM  THE  ANNUAL  CONFERENCE  PROGR. 


Basil  Wright,  famed  British  docu- 
mentary producer,  addressed  gener- 
al session  of  the  Convention. 


Mitre  Corporation's  Jock  Smith  dis- 
cussed the  problems  of  "Staffing 
the  In-Plont  Film  Unit." 


Robert  Nichols,  Financial  Editor  of 
the  Los  Angeles  Times,  cited  films' 
importance  to  the   businessman. 


IBM's  Josef  Bohmer  showed 
of  single-system  film  recordir 
intro-plant  use. 


Rolph  Sogge,  of  Magnasync,  demon-       Stuart     Cooney,     Systems     Develop-       Lt.  John  Bighorn,  Los  Angeles  Police       Frank  Weikei's  presentotior 
stroted     his    company's    remarkable       ment   Corp.,    cited    "Effectiveness   of       Department,    told    of    film's    role    in       ware  Valley  Chapter's  filn.  t 
Data  Cord  Presentation  System.  Multi-Screen   Presentation."  crime  investigation.  down  the  house  .  .  . 


People  and  Events  at  Program   Ses.sions: 

panel  discussions.  Jack  Smith. 
MITRE  Corporation,  reviewed  the 
intricacies  of  personnel  selection 
and  classification  involved  in  the 
staffing  of  the  in-plant  unit. 

Josef  Bohmer  of  IBM  described 
the  manner  in  which  single-sys- 
tem film  recording  techniques 
could  solve  complicated  intra-plant 


(CONTINUED    FROM    PAGE    37) 

es  and  abstracts  of  the  various 
technical  papers  will  be  featured 
in  subsequent  issues  of  this  IFPA 
Journal  section. 

Professional  in-plant  communi- 
cation problems  were  the  subjects 
of  critical  analysis  and  evaluation 
in    individual     presentaliims     and 


workers  communication  problems. 

Other  well-received  technical 
papers  were  presented  by  Ralph 
Sogge.  Magnasync  Corporation,  on 
his  company's  "Data-Card  Pres- 
entation System"  and  by  Stuart 
Cooney,  System  Development 
Corp.,  who  spoke  on  "Utilization 
and  Effectiveness  of  Multi-Screen 
Presentations." 

Robert  Nichols,   Financial  Edi- 


tor, Los  Angeles  Times,  gi 
views  on  "Film  and  Comff  I 
tion  in  the  Nation's  Busines 
John  Bigham  of  the  Los  fi  | 
Police  Department  presented 
ceptional  paper  on  "Film  in 
Investigation." 

The  closing  session  on 
day's  program  in  the  Hum 
auditorium  was  devoted  to  i 
discussion.     "The    State-of-( 


Audience  interest  was  keen  at  the  morning  panel  discussion  of  "In-Plant 
vs.  Out-Plant"  production.  In-Plant  participants  below  ore  (h  William 
Brose;  iri   Edward  Hunter,  both  of  North  American  Aviation. 


Panelists  speaking  for  "Out  Plant"  cooperation  ore  pictured  below 
are  Charles  Palmer,  Executive  Producer,  Parthenon  Pictures  ih;  ano 
Herschensohn,  President  of  Herschensohn  Productions  in. 
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Business  Screen 


MAcfciiT 


Iiivcd  Circuit  TV,"  in  which 
ird     Tumin     of     Autonetics. 


sner-producer  Charles  Eames 
one  of  the  Convention's  out- 
ng  presentations. 


Bretz  of  UCLA  and  Fred 

er.  Director  of  Programming 

it  U.  S.  Naval  Medical  School 

rripated.  Dr.  Bruce  Birchard, 

i:  nan     Electronics,     was     the 

1  panel  member.  S 

*        *        * 

apters  Are  Active 

!"he  Annual  Conference  was 
attended  by  members  from 
l(je  of  the  hosting  Southern 
Iprnia  Chapter.  Not  unex- 
:ldly.  the  largest  of  these  vis- 
ijdelegations  was  that  of  North- 
i  California,  headed  by  its 
;man.  who  is  also  the  newly- 
t:d  National  Executive  Vice- 
:aent.  Mitch  Rose. 
I  Delaware  Sent  a  Picture 
le  Delaware  Valley  States 
ijter  sent  its  Program  Chair- 
.!{  Frank  Weikel,  as  delegate 
je  Conference,  together  with 
i::f  welcome,  on  film,  from  the 
i  rs  of  the  Chapter.    The  film, 


a  hilarious  parody,  featured  Chap- 
ter Chairman  Peyton  Stallings, 
and  closed  with  an  invitation  to 
IF. P. A.  members  from  other 
chapters  to  visit  future  Delaware 
Valley  Chapter  meetings  and  pro- 
grams. 

Jack  Smith,  Past  National  Ex- 
ecutive Vice  President,  brought 
greetings  from  new  and  old 
I.F.P..A.  members  in  and  around 
Boston,  Massachusetts  and  de- 
scribed plans  for  the  formation  of 
a  new  Association  chapter  in  that 
area. 

NATIONAL    CHAPTERS 

Southern  California 
Gene  Huggins,  Chairman 

General   Dynamics 

*  *        * 

Northern  California 
Mitchell  Rose,  Chairman 

Aerojet-General  Corp. 

*  *        * 

Delaware  Valley 

Peyton  Stallings.  Cluiirman 

Radio  Corp.  of  America 

*  *  :H 

Southeastern 

David  Kovljain,  Chairman 

Radio  Corp.  of  America 

(Canaveral) 

*  *        * 

Georgia 

Robert  Strickland.  Cluiirman 

Lockheed-Georgia  Co. 

.\    W  or«l   of   .Appreciation 

tr  The  excellent  arrangements  for 
IFPA's  technical  sessions  on  the 
UCLA  campus  merit  this  word  of 
appreciation  to  our  Conference 
Host,  Dr.  Franklin  D.  Murphy, 
Chancellor  of  the  University  of 
California,  Los  Angeles,  who  made 
these  facilities  available.  ^' 


)jd  Circuit  TV  panelists  pictured  at  Convenlion  session  ore  (I  to  r;: 
hrd  Tumin,  Autonetics;  Rudy  Bretz,  UCLA;  Fred  Butcher,  U.S.  Naval 
cal  School;  and  Dr.  Bruce  Birchord,  Hoffmon   Electronics 


Coordinator  for  the  National  Conference  cigLiin  this  year  was  John  W, 
Gregory  iat  left  obovej  with  two  of  his  able  assistants.  Sponsor  Jules  Leni, 
Comprehensive  Service  Corp.  is  at  the  extreme  right. 

These  Sponsors  Aided  the  Arrangements 
for  This  Third  Annual  Conference 


IFPA's  "man-behind-the-scene" 
was  the  able  Coordinator  of  this 
National  Conference,  John  Gre- 
gory. Giving  him  full  support  were 
numerous  donors  of  the  many  in- 
cidentals that  helped  make  this  a 
successful  meeting.  Among  the 
sponsors  were: 

Mobile  Videotapes,  Telefilm 
Corp.  and  Comprehensive  Service 


Bernard   McNulty   and   Trudy   Bowen 

glimpsed    at    a    program    break. 

Corp.  who  hosted  the  buffet  din- 
ner. Sterling  Movies  USA  provid- 
ed coffee  and  rolls  for  meeting 
breaks.  Fridays  barbeque  was  aid- 
ed by  Glen  Glenn  Sound,  Magn- 
async  and  General  Film  Laborator- 
ies. 

— And  These  Hosts,  Sponsors 
Cocktail  hosts  were  Paramount 
Television,  Houston  Labs,  Truline 
Studios  and  John  Seeley  Associates. 
Table  wines  at  the  Awards  Ban- 
quet were  provided  by  Color  Re- 
production Company. 

Programs  were  contributed  by 
Hollywood  Film  Enterprises;  signv 
by   Hollywood  Film  Co.  Con\en- 


tion  brochures  were  underwritten 
by  S.  O.  S.  Photo  Cine  Optics  and 
the  Jay  Gordon  Memorial  .Award 
and  Honorarium  again  came  from 
Gordon  Enterprises. 
These  Were  Door  Prize  Donors 
Donors  of  door  prizes  included: 
Arriflex,  Capitol  Records,  Consoli- 
dated Film  Industries,  Remington 
Rand  Univac,  and  Vicom.  Inc. 
Ralke  Company,  Inc.  furnished  all 
a-v  equipment.  ^ 


.Note  to  .Meiiibers  .4bout 
Editorial    Contributions 

i'7  All  copy  and  pictures 
should  be  submitted  to  your 
Chapter  Chairman,  who  will 
forward  it  to  me. 

The  material  will  then  be 
edited  and  forwarded  to 
Business  Screen  Magazine. 

In  this  way  we  will  have 
our  own  "magazine  within 
a  magazine,"  providing  us 
with  an  internal  forum  as 
well  as  a  showcase  to  the 
nation. 

O.   E.   Patrerson 
Editorial  Vice-President 
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"The  Cosily  Crowd"  stresses  the  obligation  of  thoughtful  citizens  to  recognize 
problem  of  over-population  and   to  act  toward  the  solution. 

Films  Present  Case  for  Family   Planning; 
the  Problems  We  Face  in  Over-Population 

Plaiiiied  Parenthood  Federation  Suggests  Answers  in  Two  Films 


P  XPLOSl\E    WORLD    POPULATION 

growth  has  been  matched  in 
these  United  States  since  World 
War  II.  The  results,  both  here  and 
abroad,  often  leads  to  unemploy- 
ment, slum  conditions,  jammed 
streets  and  highways,  bankrupt 
welfare  agencies,  short-day  schools 
and  overcrowded  hospitals. 

To  many,  deep-rooted  religious 
custom  makes  discussion  of  the 
problem  intolerable  but  to  mem- 
bers of  the  Planned  Parenthood 
Federation  of  America,  the  situ- 
ation calls  for  greater  emphasis  on 
family  counselling,  for  "open  skies" 
policies  on  these  problems. 

To  make  its  views  known,  the 
Federation  is  using  two  dynamic 
motion  pictures,  both  produced  by 
Parthenon  Pictures  of  Hollywood. 
The  first  of  these.  Fair  Chance,  is 
a  14' 2 -minute  tool  for  family 
planning  counsellors,  is  used  pri- 
marily in  affiliate  offices  and  at 
group  meetings. 

In  an  ed'tor'al,  the  Pittsr'ifgh 
Post  G.azette  said.  Fair  Chance 


brings  home  to  the  viewer  the  need 
to  preserve  every  child's  birthright 
—  a  warm  welcome  into  a  capable, 
healthy  and  loving  family.  We  hope 
this  excellent  film  gets  the  wide  au- 
dience it  deserves." 

The  second  and  most  recent  of 
the  Federation's  films  is  The  Cosily 
Cronil.  a  24'/2 -minute  color  sub- 
ject that  presents  the  dangers  of 
over-population  vividly  and  con- 
cisely. Unchecked  population 
growth,  the  film  points  out.  can 
undermine  our  economic  health, 
our  social  and  political  stability 
and  our  individual  well-being. 

This  is  fact  film.  It  displays  no 
hysterics  but  is  a  true  documentary 
of  current  problems,  actual  con- 
ditions. It  was  not  necessary  to 
stage  teeming  slums,  jammed  ex- 
pressways, overcrowded  and  un- 
derstaffed hospitals  or  destitute 
families.  The  cameras  simply  rove 
a  typical  American  c'ty  to  picture 
the  points  graphically  made. 

The  Cosily  Crowd  has  a  '"story" 
format  as  businessman  John  Clin- 


Unchecked    growth    of    low-inconie    forTiilies    can    bring    Miore    urban    slums. 


ton  undertakes  his  task  as  head  of 
a  Citizen's  Master  Development 
Committee.  His  original  concept 
that  more  people  mean  more  busi- 
ness is  drastically  altered  as  he 
takes  a  closer  look  at  the  effects 
of  population  growth.  Family  plan- 
ning, with  its  attendant  counsel- 
ling, research  and  educational  ef- 
forts, appear  to  provide  an  impor- 
tant answer.  Community  leaders 
can  contribute  to  these  needs  and 


This  couple  seeks  counselling  on  fam- 
ily planning  in  "Fair  Chance." 


What    does    the    future    hold 

small    boy    in    a    crowded    hoi 
scene   from   film,  "Fair  Chonct 

help  find  an  answer  to  The  i 
Crowd,  the  film  concludes. 
Prints  of  both  films  are 
able  on  a  sale  basis  through  P 
non  Pictures;  preview  she 
can  be  arranged  through  lot 
filiates  of  The  Planned  Paren 
Federation  of  America. 


A  Schering  Film  on  Mental  Illness  in  H 


;  •  No  Man  Is  a  Slranger,  a  29- 
minute  color  film  documenting  the 
history  and  treatment  of  mental 
disorders  in  Haiti,  has  been  made 
available  to  professional  groups  by 
Schering  Corporation. 

Photographed  and  directed  by 
Erica  Anderson,  an  Academy 
Award-winning  photographer  of 
the  biography  of  Albert  Schweit- 
zer. No  Man  Is  a  Stranger  is  a 
vivid  description  of  mental  health 
problems  in  Haiti  prior  to  and 
following  the  construction  of  a 
modern  psychiatric  institute.  Funds 
for  the  institute  were  provided  by 
Schering  and  two  other  pharma- 
ceutical companies. 

The  Haitian  project  was  under- 
taken to  improve  the  care  and 
treatment  of  the  mentally  ill.  and 
to  determine  if  minimum  hospital- 
ization and  maximum  reliance  on 
drug  therapy  would  prove  practic- 
able in  underdeveloped  areas.  Two 
years  in  the  making,  the  film 
demonstrates  the  significance  of 
drug-oriented  therapy  of  mentally 
disturbed  persons. 

The  program  was  conceived  in 
ly.'iS  by  Dr.  Louis  Mars,  a  psy- 
chiatrist who  is  now  Haitian  Am- 
bassador to  the  United  States  and 
Dr.  Nathan  S.  Kline,  director  of 
research  at  Rockland  State  Hospit- 
al. Orangeburg.  New  York. 

So  Man  Is  a  Slranger  was  su- 
pervised for  Schering  by  Audio- 
\'isual  Manager  Bernard  I.  Sher- 
man. It  traces  the  progress  of  three 
mentally  ill  Haitians  who  leave  the 


primitive.      woefully      inadi 
"asylum"  in  a  remote  pan 
country  to  enter  the  ultra-n 
Psychiatric    Institute    of    Pc 
Prince. 

Since  the  opening  of  the 
tute,  an  average  of  500  p: 
a  year  have  received  drug  th 
Most  were  hospitalized  for 
few  days  or  weeks. 

The  Haitian  experimcnil 
cates  that  the  majority  of  mJ 
ill  patients  treated  with  druf[ 
apy  respond  well  enough  no 
to  be  kept  out  of  mental  il 
tions,  but  also  to  return  to  pi 
tive  activities.  | 

Dr.   Kline  suggests  that     i 
general  practitioner  become  ht 
ier  acquainted  "with   the 
unities   for  early   treatnu 
possible  by  drug  therap> 
assume  a  major  role  in  .i 
early  treatment  program 
reducing    psychiatric    ho^i 
missions.  He  has  the  first  |B 
tunity    to    observe    and   treH 
early  signs  of  mental  illnesB 

No  Man  Is  a  Slranger  shell 
of  interest  to  general  practitl 
psychiatrists,  and  members 
ed  professions.  As  a  teachiii 
it  is  recommended  for  mediil 
dents,  interns,  residents,  nurl 
cial  workers,  psychologist:! 
others  interested  in  medicl 
social  problems  of  underde^| 
nations.  It  is  available  to 
sional  groups  from  the  Sj 
Audio  Visual  Department  J 
Morris  Avenue.  Union,  N.l 
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Business  Screen  Magi 


iauty  through 
the  seasons  at 


V 


COLOR    PORTRAIT    OF    AN    AMERICAN    HERITAGE 


JERE  IS  BEAUTY  and  also  im- 
portant purpose  in  this  new- 
land  best  of  cinema  portrayals 
osemite  National  Park,  titled 
•mile  Is  My  Home,  produced 
ate  &  McGlone,  and  symbol- 
in  these  words  by  a  Park  Serv- 
anger: 

hat  1  like  best  about  Yose- 
^  is  that  it  is  a  symbol  of  our 
tege  of  a  land  which  our  fathers 
tht  to  subdue  and  and  handed 
las  a  sacred  trust.  Speaking 
everyone  who  lives  in  this 
ey.  I'm  sure  we're  proud  to  be 


the  natural  scenic  beauty  of  these 
lands,  like  Yosemite.  Extreme  con- 
servationists would  meet  the  prob- 
lem by  closing  the  trails,  limiting 
tourism.  So.  this  picture  has  a 
dual  purpose: 

Sponsored  by  a  privately-fi- 
nanced concessioner,  the  Yosemite 
Park  &  Curry  Co..  it  most  ade- 
quately shows  how  this  company 
has  worked  together  with  the  Park 
Service  to  protect  and  preserve  this 
priceless  scenic  heritage. 

.'\nother  important  mission  of 
the  picture  is  to  induce  the  travel- 


Ii3hnee  is  in  foreground;  famed 

^  bers  of  a  group  dedicated  to 

(ejreservation  of  that  heritage." 
3W  in  a  period  of  expansion 
i<  rebuilding  to  handle  ever-in- 
'Ciing  millions  who  visit  our 
apnal  Parks,  the  Park  Service  is 
gling  a  valiant  battle  to  main- 
li^  comforts,  and  to   also   retain 

I 
UJMN  with   its  glowing  colors  of 
'Ci,  ook  and  sumac,  in  film. 


;ti  'r'f'-i   ■■■■-'  .<.---■■  ^"    : — !...;..:  =  .  Hotel 
Half   Dome   looms   in  the   background. 

ler  to  visit  Yosemite  ""off-season" 
in  either  autumn,  winter  or  spring. 
Following  the  cycle  of  the  seasons, 
in  Ektachrome.  the  film  portrays 
the  Park  in  the  glowing  colors  of 
the  fall  ...  in  the  chaste  white 
beauty  of  winter  .  .  .  and.  finally, 
in  the  most  glorious  season  of  all 
.  .  .  the  return  of  spring. 

Sequence  by  sequence,  this  eye- 
filling  visit  to  Yosemite  shows  all 
of  its  beauty  from  granite  cliffs 
and  plunging  waterfalls  to  the  giant 
sequoias.  The  focus  is  on  wild  life 
and  flowers;  the  lens  pans  along 
high  mountain  trails  with  their 
breath-taking  vistas.  To  film  this 
story.  Cate  &  McGlone  made  nine 
separate  photographic  trips  to  the 
Park  between  September.  1960 
and  February.  1962.  including  trips 


SPRING:   the   waterfalls  and   flowers  reach   their   peaks  during   the   run-off 
season.  Yosemite  Falls,   in   background,  tumbles  2,425  feet. 


with  horses  and  pack  animals  to 
remote  areas.  Two  helicopter 
flights  were  made  over  the  Valley 
for  spectacular  close-up  views  of 
cliffs  and  waterfalls. 

Yosemite    Is    M\    Home    was 


scripted  by  Ted  Cate;  photograph- 
ed by  Ed  McGlone.  Original  music 
by  Gene  Kauer  and  Douglas  Lack- 
ey adds  much  to  its  memorable  vis- 
uals. Sound  recording  was  by 
the  Todd-AO  Studios.  i' 


WINTER:  and  Yosemite's  higher  elevations  are  blanketed  with  snow  which 
attracts  thousands  of  skiers  to  slopes  at  Badger  Pass. 
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"Film  (lisliihutioii   pi  oxides   unique   flixibility   in 
selection  of  audiences  for  tia\ei  .  .  .  or  relocation" 


Profiles  of  presidents,  hewn  from  tine  Black  Hills,  are  pictured  in  "Horizons 
West"  one   of    many   films  distributed    by  Modern   Talking    Picture   Service. 

Films'  Role  in  State  Promotion 

Slates,    (lilies  and    Historical    Sites    Find    Screen    Medium 
Ideal  Vehicle  to  Encourajje  Tourism,  \^  oo  New  Industries 


SPONSORED  Films  continue  to 
pkiy  a  growing  role  today  in 
promoting  the  reputation  and 
economic  development  of  states 
by  attracting  tourists,  industry,  new 
residents  and  by  increasing  com- 
merce generally. 

In  seeking  a  more  active  and 
wider  economic  base  for  business 
activities,  the  objective  of  state 
promotion  is  two-fold.  It  first 
embraces  the  welfare  of  individual 
residents  who  profit  from  a  higher 
level  of  tourist  trade  and  wider 
markets  for  products.  Secondly, 
state  treasuries  stand  to  profit  from 
taxes,  fees  and  other  business 
tariffs  as  travel  and  commerce 
increase. 

States   Increasing   Film   Use 

Why  are  state  governments  and 
their  agencies  continuing  to  give 
films  a  larger  role  in  their  pro- 
motion plans?  For  one  thing,  the 
film  medium  is  ideally  suited  to 
areas  of  promotion  most  important 
in  state  promotion  plans. 

Long  recognized  as  an  ideal 
medium  for  the  travelog,  film 
gives  active  and  vivid  illustration 
of  travel  and  vacation  opportuni- 
ties. Audiences  react  to  situations 
in  which  they  see  how  other  peo- 
ple enjoy  these  opportunities 
Through  film  the  stale  can  gra- 
ciously extend  a  friendly  welcome. 

That  a  "friendly  welcome"  is 
a  prime  objective  is  clearly  dem- 
onstrated in  a  recent  promotion 
of  South  Dakota's  new  film  pre- 
sented by  its  Department  of  High- 
ways   under     the    title     Horizons 
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West.  In  announcing  availability 
of  the  movie  to  television  stations, 
the  distributor  summarized  film 
content  in  saying:  "It  takes  this 
film  13' 2  minutes  to  show  your 
TV  audience  that  the  'Sunshine 
State"  is  also  a  state  of  hospitality." 

Show  Ad\antages  to  Industry 

A  second  function  of  state  film 
promotion  is  extending  hospitality 
to  business  and  industry  for  relo- 
cation. In  addition  to  showing 
the  geographical  and  physical  ad- 
vantages of  industrial  relocation 
within  a  particular  state,  films  also 
promote  additional  attractions  to 
business,  such  as  a  ready  labor 
supply,  favorable  community  con- 
ditions and  progressive  state  gov- 
ernment. 

For  products,  films  highlight  the 
people,  places  and  conditions  of 
their  origin  to  create  an  identity 
exclusively  their  own. 

An  equally  important  factor  in 
the  growing  role  of  films  for  state 
promotion  is  their  ability  to  de- 
Hong  Kong's  harbor  is  shown  in 
"A   Million   Lights  Shall   Glow." 


liver  maximum  results  per  promo- 
tion dollar.  Here  is  where  film 
distribution  provides  unique  flexi- 
bility in  selection  of  audiences 
with  potential  for  travel,  reloca- 
tion or  consumption  of  products  of 
a  particular  state.  Thus,  by  mak- 
ing film  circulation  as  highly  ef- 
fective as  possible  in  reaching  their 
own  particular  "markets,"  the 
states  manage  to  get  effective  and 
economical  results  from  each  film 
expenditure. 

Can   Meet   Special   Situations 

Still  a  further  advantage  for 
state  governments  is  film's  ability 
to  convey  a  variety  of  different 
information  and  moods.  Some- 
times there's  a  public  relations  ob- 
jective to  be  reached.  More  often, 
there's  a  promotional  purpose  that 
must  be  approached  with  good 
taste  and  tact.  The  number  and 
variety  of  films  under  state  spon- 


In     "America's     Williamsburg"     the 

drama  of  U.  S.  history  unfolds. 

sorship  today  attest  to  the  me- 
dium's capacity  to  fulfill  these  and 
other  roles. 

The  use  of  films  by  the  states 
dates  back  to  the  early  history  of 
sponsored  films  themselves.  Yet. 
the  effective  use  of  film  is  by  no 
means  limited  to  states  with  long 
experience.  Alaska  skillfully  com- 
municates with  tourists  in  Alaska. 
the  Friendly  49tli.  One  prime 
target  for  its  message  is  the  vaca- 
tioner who  yearns  for  adventure 
in  a  modern  pioneer  state.  Alaska 
selects  a  natural  audience  area  in 
west  coast  states  in  offering  the 
film  for  showing  by  television  sta- 
tions in  the  Pacific  region. 

Television  has  no  monoply  on 
the  state-sponsored  film,  however. 
Some  states  combine  both  tele- 
vision and  non-theatrical  distri- 
bution for  sound  reasons  and  get 
excellent  results.  Kentucky,  for 
example,  followed  this  formula  in 
promoting  the  splendor  of  its 
Bluegrass  country  with  Kentucky 
—    Vacation    Wonderland.       The 


film  has  had  a  controlled  cin 
tion  in  eastern  states  within  re; 
able  travelling  distance  of 
lucky. 

Kentucky  followed  a  similar 
tern  for  a  second  film.  Invito 
to  Industrial  Kentucky.  Heri 
prime  audience  was  a  select 
among  management  of  indu' 
likely  to  relocate  within  the 
Yet.  the  stale  sought  wide  d 
bution  through  television  and  • 
munity  audiences.  An  impo 
secondary  objective:  to  show 
agement  not  only  the  advan 
of  locating  business  in  Kent 
but  also  to  illustrate  the  oj 
tunities  for  good  living  as 
in  the  Blue  Grass  State. 

Michigan    Bids    for   Touris 

East,  west,  north  or  south 
states  find  it  easy  to  selec 
tractions  that  serve  as  good 
material.  The  Michigan  T( 
Council  turned  to  the  states  i 
lakes  and  beautiful  scener\ 
three  colorful  films.  Fishinf- 
in  Michigan  was  produced  to 
anglers  to  field  and  stream  \> 
the  state.  Michigan  ■ —  Water 
derland  had  audiences  of 
general  interest.  For  prom 
of  tourist  business  from  sui 
into  fall,  the  Council  filmed  A- 
gan  —  Aiittiinit  Wonderland. 
all  three  promote  tourist  1 
they  have  been  distributee: 
to  non-theatrical  and  w\ 
audiences  within  north  c<| 
states  adjacent  to  Michigan. 

New  Hampshire  is  anotherl 
with  multiple  film  promotioif 
portunities.  The  State  Ref 
tion  Division  sponsors  H'//J/cl 
in  New  Hampshire  and  Ho 
Unlimited.  The  Division  of  ll 
omic  Development  promotel 
state's  beautiful  New  Enf 
scenery  with  It's  Autumn  in! 
Hampshire. 

.Aim   at    East  Coast    N'iewi 
Both   government   agencie' 
non-theatrical  distribution  am 
mostly   adult    audiences    ini 
coast    states.       In    addition 
White  Mountains  Recreatioi 
sociation  gives  further  supp 
state    promotion    with    a   cm 
film  titled   The  While  Moii'c 
of  New  Hampshire,  for  leleS 
and    non-theatrical    audienc' 
cast  coast  and  some  north  cl 
states. 

Competing  with  New  Ham 
for  the  winter  sports  trade 
mont.  Its  Development  Depi 
gests  you  make  Ski  Trucks  li 

(CONTINUED      ON       PAGEl 
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Smin  sound  movies 

sell  giant  machinery 

before  it's  built 
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Mr.  R.  E.  Morton,  Executive  Vice  President,  Morton  Manufacturing   Company,  uses  a  Kodol^ 
Sound  8  Projector  to  add  his  voice  to  the  sound  track  of  an  Smm  movie  mode  in  his  plant. 


!  ing  ideas  for  custom  machine  tools,  materials 

11  g  equipment   and   other  custom   industrial 

lery  by  talking  from  blueprints  and  models 

soo  much  to  the  prospect's  imagination,  ac- 

ij;  to  the  Morton  Manufacturing  Co.  of  Mus- 

tMeights.  Michigan. 

i<d  movies,  they  felt,  could  show  more  and  tell 

:n   a   more    understandable    way.    But    vhal 

tosis  ? 

M  they  heard  about  the  new  Kodak  Sound  8 

;Dr — the  portable  machine  which  has  raised 

'  Smm  movies  from  a  home  hobby  to  a  prac- 

ol  for  industry, 
the  Sound  8  Projector,  Morton  could:   1) 

air  movie-making  costs  low;  2)  add  their  own 


sound  to  the  film  and  change  It  at  will  by  using  this 
projector's  built-in  recording  system;  3)  be  sure  of  a 
professional  movie  presentation,  since  this  projector 
enlarges  tiny  Smm  movie  frames  to  fill  room-size 
screens  with  optimum  detail  and  definition  and  plays 
back  with  excellent  sound  quality. 
Make  movies  themselves 

By  photographing  scale  action  models  and  piecing 
this  film  footage  together  with  scenes  of  actual 
working  machinery  of  designs  similar  to  those  they 
want  to  demonstrate,  Morton  can  assemble  a  very 
informative  movie. 

Then  comes  the  sound.  Voices,  machine  noises  on 
location,  even  background  music  are  first  tape- 
recorded,  then  transferred  to  the  Smm  film  mag- 


netic sound  track  through  the  Kodak  Sound  8  Pro- 
jector recording  system. 

The  Sound  8  Projector  works  like  a  tape  recorder, 
even  has  its  own  microphone.  Recording,  erasing,  re- 
recording  (a  different  sound  track  for  each  audience, 
if  need  be)  is  simply  a  matter  of  "recording"  while 
projecting  the  film. 

Morton  keeps  a  Kodak  Sound  8  Projector  in 
offices  at  Philadelphia,  Muskegon,  and  San  Fran- 
cisco, so  that  demonstration  films  can  be  shown  at 
every  opportunity. 

If  this  example  gives  you  ideas,  call  your  Kodak 
Audio-Visual  dealer  for  a  demonstration,  without 
obligation,  of  the  Kodak  Sound  8  Projector  and  its 
low-cost  movie  potential. 


Kodak  Sound  8 Projector  y  EASTMAN  KODAK  COMPANY,  Dept.  8-V,  Rochester  4.  N.  Y. 
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States  on  the  Screen: 

(CONTINUED      FROM       PAGE      46) 

mom.  It  makes  this  title  available 
to  television  stations  in  Toronto. 
New  York,  Washington,  D.  C, 
and  Chicago.  An  additional  com- 
munications vehicle  lor  the  Green 
Mountain  State  is  the  Ml.  Mans- 
field Company's  color  movie  litis 
i.K  Stone  Wiiltoiit  Snow.  Its  pur- 
pose is  to  sustain  tourist  trade  the 
year  around.  It  is  for  non-the- 
atrical audiences  in  northern  east 
coast  states. 

Maine  is  among  those  states 
which  tell  a  product  story  with 
film.  In  Belter  Seed,  the  Maine 
Department  of  Agriculture  ex- 
plains the  state's  natural  advan- 
tage in  growing  a  hardy  potato 
seed.  The  film  story  is  directed  to 
schools  and  adult  audiences  in 
rural  areas. 

Idaho  Shows  Nutritive  Bean 
In  Idaho,  the  Idaho  Bean  Com- 
mission has  promoted  its  own  spe- 
cial ability  to  nurture  the  Idaho 
bean  with  Sun.  Soil  and  Water. 
Here  the  objective  is  to  illustrate 
the  benefits  of  the  Idaho  bean  as 
a  nutritional  aid  to  health.  The 
Commission  has  told  its  film  story 
to  national  audiences  through  both 
non-the;itrical  and  television  out- 
lets. 

Promotion  of  the  tourist  trade  is 
not  forgotten  for  the  product  story 
in  Maine,  however.  There  the 
Rangeley  Lakes  Region  Chamber 
of  Commerce  has  filmed  The  Rest 
of  Your  Life  to  preview  the  scen- 
ery, fishing,  camping,  cookouts 
and  water  sports  offered  by  the 
state.  The  film  is  available  to 
non-theatrical  and  television  au- 
diences in  northern  states  along 
the  east  coast. 

Visit  to  Colonial  \\  illiamsburg 
America's  history  and  heritage 
are  combined  in  a  film  intended  to 
stimulate  travel  within  Virginia's 
borders.  It  is  told  in  a  colorful 
illustration  of  former  customs  and 
habits  of  America's  WiUiamshiirg. 
sponsored  by  Colonial  Williams- 
burg for  audiences  in  states  east 
of  the  Mississippi. 

In  somewhat  similar  treatment, 
the  Greater  Boston  Chamber  of 
Commerce  has  filmed  Bostim: 
City  of  Yesterday  and  Tomorrow 
for  non-theatrical  audiences.  On 
international  levels,  you  also  find 
film  promotion  focused  upon  met- 
ropolitan attractions.  The  Hong 
Kong  Tourist  Association  has  A 
Million  Liglils  Shall  (How  for  adult 
audiences  interested  in  travel  in 
the  East. 

Spectator  sports  provide  strong 
subject   material   for  the   films  of 


many  states.  In  New  Jersey,  the 
Monmouth  Park  Jockey  Club  ad- 
dresses turf  fans  among  non-the- 
atrical audiences  in  Atlantic  Coast 
states  with  The  Best  in  Racing. 
The  club's  other  film,  titled  The 
Thoroiiiihbred.  has  illustrated  rac- 
ing thrills  at  Monmouth  to  tele- 
vision audiences  in  states  as  far 
west  as  the  Mississippi.  Still  an- 
other New  Jersey  film  on  horse 
racing  is  Raciiii;  Planned  for  Tleas- 
iire.  a  title  offered  to  non-theatri- 
cal and  television  audiences  within 
nearby  metropolitan  centers  by 
the  Garden  Slate  Racing  Associa- 
tion. 

North  Carolina  shows  the  attrac- 
tive scenery  of  Chimney  Rock 
Park  in  another  film  based  on 
racing  —  this  time  with  sports 
cars.  Sponsored  by  Chimney  Rock 
Park,  it's  titled  Motorized  Moan- 
lain  Clinih.  Sports  car  fans  in 
southern  states  comprise  its  non- 
theatrical  audience.  & 


The  Wide  World  of  Spon.sored  Picture 


Uay-lo-Day  Use  of  Silicones 
Slioun  in  Dow  Corning  Film 

■  Wherever  you  look  in  the 
modern  households,  silicones  act 
as  hidden  servants  as  they  protect 
utensils,  appliances,  fabrics,  beau- 
ty, automobiles  or  the  house  itself. 

To  increase  the  awareness  of  the 
important  role  that  silicones  play 
in  modern,  everyday  living,  the 
Dow  Corning  Corporation.  Mid- 
land. Michigan,  has  produced. 
Modern  Living  With  Silicones. 
Filmed  in  color,  the  13  minute 
film  points  out  to  homemakers  and 
home  economists  the  usual  day-to- 
day role  of  silicones  and  also  some 
of  the  unusual  applications. 

Modern  Livini;  IVith  Silicones  is 
being  distributed  by  Dow  Corning 
Corporation,  and  for  television 
showings,  through  Modern  Talk- 
ing Picture  Service.  9' 


EDITING  AND  TITLINe 

RECORDING  &  WORK   PRINTING 

8mm  &16mm  RELEASE  PRINTING 

SLIDES  AND  FILM   STRIPS 

.,  _  u  s  :- 


Film  Gives  Light  Yet  Seriot 
.\|>|>rourli  lo  ln!<uran<'C  (.\a\ 

'  Charlie  Weaver.  TV  funny 
is  treating  insurance  agents, 
justers  and  claimsmen  to  a 


164-  NORTH  WACKER  DRIVE/CHICAGO  6,  ILL. 
PHONE  332-6286  (area  code  312) 


Charley  Weaver's  antics  oc 
touch   to   serious  theme. 


yet  serious,  approach  to  .mi' 
replacement  claims. 

Insurance  Gets  A    Brcu^. 
duced  by  Film  Associates  of  > 
gan,  has  been  designed  for  : 
ing    to    insurance    personnel 
explains  the  multi-faceted  at  i 
of  replacement  claims  with 
they  must  deal.  Sponsored  by 
terproof    Glass   Corporation 
color  film  is  available  for  shoj 
through  all  dealers  and  distrib] 
or  by  writing  to  ShatterprO( 
surance  Division,  4815  CabotI 
nue,  Detroit  15,  Michigan 


Coke's  Latest  Sports  Film 
Offers  Study  of  Pitching 

"  A  timely  study  of  Pitch  i 
the  1 2th  in  a  series  of  Sports  ' : 
ing  Films  produced  by  the  \ 
Cola  Company.  Designed  to  ,- 
the  nation's  high  school  andcK 
coaches.  Pitching,  the  most  '.■■ 
release,  features  Yale  Unive^; 
head  baseball  coach.  Ethan  jl- 

Coach  Allen  covers  all  vii 
pects  of  the  pitcher's  art,  inc^ 
a  detailed  study  of  the  three*, 
pitches  —  fast  ball,  curve  aniii 
ball.  He  demonstrates  the  pi.- 
play  and  stresses  the  impoinj 
of  a  pitcher  being  able  to  fU| 
position  well. 

Like  previous  films  in  this 
lar  series.  Pitching  will  be  rea» 
through  Coca-Cula  Bottlcivtw 
ning  time  is  I  I  minutes,  ,ind  rinl 
are  available  only  in  16nini  ^  " 

Previous  films  in  the  ^c; 
dealt    with    the    fundameru. 
basketball,  football  and  ha\  '■ 
tured  famous  coaches  anJ  . 
teams   who   are  exponent- 
particular  sport  fundamcn 
stressed  in  the  film.  Soon 
leased  is  a  film  titled,  C  aic  -k 
Football,    narrated   by    L  ni  rsit 
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il 


sissippi's  Johnny  Vaught  and 
luring  the  recent  spring  prac- 
jssions  this  year.  5tJ' 

*        *        * 

;]entury  Record  Slidefilm 
tnstrates  Sound  Qualities 

new  sound  slidefilm  which 
s  the  audio  aspects  of  pro- 
in  has  been  made  for  Century 
d  Manufacturing  Company, 

California. 
'nds  of   Your  Cenlury,   with 
jlor  frames,  tells  the  story  of 
eproduction    from   earliest 


!  y  v.p.  Jim  Keysor  (II  and  As- 
sound  editor,  George 
'th     producer     Sue     Coy. 

eto  the  present  day,  and  then 
ijthe  viewer  on  a  tour  of  the 
itry  plant. 

Educed  by  The  Associates. 
>|Vngeles  slidefilm  makers,  the 
dnute  slidefilm  is  interspersed 
h  over  a  hundred  different 
i  effects,  ranging  in  intensity 
an  earthquake — rocket  take- 
■  wind  storm  —  to  the  sublety 
JTiuted  therimin. 
Vi  entire  soundtrack  was  rec- 
q  on  35mm  Magfilmstripe 
hroduction  equipment.  At  the 
I  dubbing  session  six  sound 
'>,  were  transferred  to  35mm 
dlmstripe  three-stripe,  then  to 
j  tape  master,  and  finally  to 
hnograph  record.  A  portion  of 
Im's  sound  track  is  available 
[cord  to  interested  producers 
pting.  The  Associates,  7417 
ly  Blvd.,  Los  Angeles  36.  ^ 


IND  RECORDING 

I  a  reasonable  cost 

!  fidelity  16  or  35.  Quality 
'anteed.  Complete  studio  and 
Oratory  services.  Color  printing 
I    and   lacquer   coating. 

I    ESCAR 

itioit  Picture  Service 

7315  Carnegie  Ave. 
Cleveland  3,  Ohio 


REFLEX 


CAMERA 
EQUIPMENT 


BREAKTHROUGH 
BY  CEdO ! 

NOW  ENJOY  ALL  THE  ADVANTAGES  OF  REFLEX  SHOOTING  WITH  AN 

EYEMO,  MITCHELL  OR  BELL&  HOWELL  STANDARD  CAMERA 

REFLEX  SHOOTING  of  any  subject  is  sure  and  certain,  as  every  cameraman  knows.  Because  you  see  the  actual 
image  formed  by  the  taking  lens  itself,  there's  no  doubt  about  focus,  depth  of  field  or  freedom  from  parallax 
error;  and  no  need  to  rack-over  the  camera. 

Today,  after  years  of  intensive  research,  development  and  testing,  CECO  has  perfected  a  unique  Optical 
System*  vi^orfhy  of  these  fine  cameras.  Many  CECO-converted  units  have  already  been  tried  and  proven  in  major 
film  productions. 


EYEMO.  If  you  ovs^n  this  excellent  instrument,  in  its  standard  100-ft.  capacity, 
spring-wound  form,  we  can  convert  it  to  full  reflex  operation  at  reasonable  cost. 
Or  we  can  supply  the  entire  camera,  complete  with  CECO  conversion.  We  can 
also  supply  it  equipped  for  external  magazines  and  motor,  as  well  as  the 
reflex  conversion. 


MITCHELL  35mm.  Standard,  Standard  Hi  Speed,  or  NC,  with  either  single  lens 
without  turret,  or  with  4-lens  turret,  are  all  equally  adaptable  to  CECO  conver- 
sion—  the  ultimate  refinement  of  superb  professional  equipment! 


BELL  &  HOWELL  35mm.  MODEL  2709  can  be  equipped  with  the  CECO  Reflex 
Modification. 

Reflex  conversions  can  also  be  made  to  many  other  cameras. 

ALL  CECO  MODIFICATIONS  include  a  full  (silent)  film  gate  aperture  and  ground 

glass,  and  a  removable  academy  (sound)  matte  in  the  finder  system.  A  TV 

frame  with  center  cross  is  etched  on  the  ground  glass.  The  image  viewed  is 

magnified   about  ten   times   in  the   Eyemo    —  ten    and   twenty  times  in  the 

Mitchells  and  Bell  &  Howell  Model  2709.  Under  most  shooting  conditions,  no 

exposure  compensation  is  necessary  —  yet  the  image  you  view  is  clear  and  bright  even  when  the  lens  is  stopped 

down  substantially. 

For  full  details  on  this  great  new  advancement,  stop  in  and  see  us,  if  possible  —  we'll  be  delighted  to  discuss  it 

personally.  Otherwise,  please  write  us  for  data,  literature,  and  prices. 

In  Rentals,  Repairs,  Manufacturing,  Sales  &  Service  CECO  The  Industry's  largest  "ASSISTflNTToThe-Producer" 

PATENT  PENDING  CAMERA  EQUIPMENT  CO.,  INC. 


SUBSIDIARY  OF  CECO   INDUSTRIES,   INC. 


NEW  YORK,  N.V. 

315  West  43r(i  St-   JUdson  61420 


HIAIEAH,  FLORID* 

51  East  lOth  Ave.  TU>edo  8-4604 


NOLLYWOOD.  CALIFORNIA 

6510  Santa  Monica  Blvd    Hollywood  9-5119 


WASHINGTON,  D.  C. 

Gregory  Bell,  927  15th  St..  N.W,    347-1153 
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Portrait  of  Children  and  Music  in  Japan 


Jockie  Martin  right!  receives  Delta 
Gomma's  Order  of  the  Rose. 

Norwood's  Jarkie  Martin  Gels 
Delia  (iuiiinia's  HigliesI  Award 

:r  Delta  Gamma,  one  of  the  oldest 
collegiate  women's  Greek  letter  so- 
cieties, has  selected  Jackie  Martin. 
Norwood  Studios  Vice-President 
to  receive  that  sorority's  highest 
honor. 

Miss  Martin,  who  attended  Syra- 
cuse University  and  was  a  member 
of  the  Rho  Chapter,  was  awarded 
The  Order  of  the  Rose  for  her  out- 
standing achievements  in  her 
chosen  field  of  endeavor.  She  has 
held  positions  as  editor,  writer, 
news  photographer  and  lecturer 
nith  major  newspapers,  news  syn- 
dicates, magazines  and  in  govern- 
ment, y' 
*       *        * 

Texas  Industrial  Film  Opens 
Modern  Laboratory  Faeilities 

'--  A  modern  film  laboratory,  the 
first  in  the  southwest,  is  just  being 
completed  by  Texas  Industrial 
Film  Company,  Houston,  as  part 
of  their  SI 00.000  expansion  pro- 
gram. 

The  laboratory  will  handle  all 
phases  of  motion  picture  produc- 
tion and  laboratory  services.  The 
new  facilities,  located  adjoining  the 
present  studio,  will  include  optical 
and  contact  motion  picture  print- 
ing and  optical  and  tape   record- 

iiig.  g- 

*  S;  i 

Peter  Comandini  is  President 
at  Telefilm,  Ine.,  Hollywood 

v'-  Peter  Comandini.  who  former- 
ly held  the  post  of  secretary-trea- 
surer, has  been  elected  president 
of  Telefilm,  Inc.,  succeeding  the 
late  J,  A.  Thomas,  one  of  the  or- 
ganizers of  the  Hiillywood-hased 
service  organization  for  producers 
and  film-users,  and  its  president 
since  1938. 

James  B.  Pinkham  continues  as 
executive  vice-president  of  Tele- 
film. Melrose  V.  Thomas,  widow 
of  the  former  president,  was  ad- 
ded to  the  board  of  directors,  and 
was  elected  treasurer  uf  the  corp- 
oration. Marvin  Sears  was  named 
secretary. 
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Pablo  C  asals  appears  in  //«/'- 
/)y  Chihlit'ii  (if  Jiiiuin,  a  new  16mm 
film  which  is  being  distributed  on 
a  free-loan  basis  by  Sterling  Mov- 
ies U.  S.  A. 

The  world-famous  cellist  ad- 
dresses a  children's  3()0-piece  or- 
chestra after  a  special  concert  they 
played  for  him  while  he  was  in 
Japan.  Visibly  impressed  by  the 
fact  these  youngsters  have  all 
been  educated  in  music  since  in- 
fancy, Casals  points  up  the  re- 
velation that  proficiency  is  no: 
limited  to  those  with  apparent 
■inborn  gifts"  of  talent.  The 
tiiovie  demonstrates  that  through 
consistent  training,  all  children 
can  —  and  "deserve  the  oppor- 
tunity" —  to  develop  their  in- 
dividual talents  for  a  refined  heart 
and  mind. 

Documenting  how  a  child  nor- 
mally learns  to  adapt  to  his  native 


environment,  the  film  also  shows 
that  tots  even  under  one  year  of 
age  can  acquire  the  essence  of  cul- 
tural knowledge  and  then  gradual- 
ly increase  their  talent  with  time 
and  practice.  A  highlight  of  this 
demonstration  is  presented  witn 
scenes  from  International  Child- 
ren's Day,  which  was  held  in 
Tokyo. 

An   Orchestra   of  Thousands 

Thousands  of  youngsters  from 
many  lands  are  seen  simultaneous- 
ly rendering  a  classical  composi- 
tion with  violins  and  other  musical 
instruments.  This  harmonious 
achievement  is  in  token  of  the 
peace  and  good  will  which  can 
be  extended  to  all  peoples  of  the 
world  through  the  universal  lan- 
guage of  music.  It  also  lends  evi- 
dence that  "every  child  has  been 
born  with  high  potentialities." 

Delicately    and    warmly   photo- 


Of 

^t  iioii  re  goiiii 

L 


to 


aue  a  filtn 


J^ave  a  aood  one  1 


"JUST  PLUG  IT  IN" 

IS  THE  THIRD 
BAY  STATE  FILM 
TO  WIN,  FOR  THE 
SAME  SPONSORS, 
THE  TOP  AWARD 
OF  THE  NATIONAL 
COMMITTEE  ON 
FILMS  FOR  SAFETY. 


Call  us.  Vou  can'f  afford  not  fo! 


BAY  STATE  FILM  PRODUCTIONS,  Jn. 


BOSTON 

80  BOVCSTON  ST. 

HA   6   8904 


SPRINGFIELD.    MASS 

P    O    BOX    129 

RC  4    3I«4 


NEW    YORK 

17  W.   44TH  ST. 

VU  6    2359 


Famed     cellist     Pablo     Casals 
"Happy  Children  of  Japan." 

graphed   as   through   the   ey 
children  themselves,  the  film 
blends  the  work  of  Bach  .im 
zart  into  its  musical   backt!r 
Babies   are   first   seen    lis 
to  recorded  music  being  con-) 
repeated  over  a  5-month  per!: 
time.     As  small  children,  tlii 
next    instructed    in    the    mi 
techniques  of  playing  some 
cal  instrument.     They  then  j 
practicing  in  groups  on  one 
at   a   time   until   everyone   c 
butes    to    a    perfect    perform 
Tape  recorders  are  used  to  i 
each    child    to    develop    a 
ear"  for  music  which,  in  tur 
proves  his  own  playing. 

A  Center  for  the  Talentc 

Most  of  the  scenes  were 
at  the  Talent  Education  Re; 
Society  in  Japan.  This  ( 
tional  institution  is  renownc 
its  advanced  teaching  me 
Shinichi  Suzuki,  who  serv 
president,  is  seen  instructin 
of  the  school's  special 
classes.  It  is  his  theory  tha 
nate  abilities  develop  aco 
to  the  training  given  them, 
his  film  forcefully  testifies 
effectiveness  of  the  Suzuki 
trine. 

Directed  by  Yoshitsuga  Kl 
Tokyo.  Happy  Children  of  I 
is  23  minutes  in  length.     1 
produced  this  spring  throuf 
auspices  of  Hitachi.  Ltd..  J 
largest  electrical  equipment 
facturer. 

*        *        * 
CECO  Offers  Dealer  Fran, 
on  Mr.Vlisler  Lighting  Efjui 
y:-  Dealer  franchises  for  J.  C! 
Alister     and     Bardwell-Mc.i 
lighting  units  and  accessori 
being  offered  by  CECO  Indt 
and  Camera  Equipment  Cori 
sole  distributor  for  the  line. 

For    further     informatior 
dealership  inquires  write  to  f 
ton    Grodin.    Camera    Equii 
Companv.    Inc..    315    West' 
St..  New'  York  36,  N.  Y. 


Business  Scree.n  Mag)i 


[ew  Panacolor  Process  Unveiled  to  Press 

III   Color  Prints  Are  >Iade  on   Black   &   Vi  hile  Positive  Film 


ACOLOR.    Inc.,    which    since 

57   has   been   occupied   with 

iration    and    development    of 

ods  and  equipment,  now  is  set 

n  out  in  a  single  working  day 

)00  feet  of  35mm  exhibition 

>  in  quality  color  on  low-cost. 

!rain  black-and-white  positive 

With   installation   of   three 

processing  units  to  be  com- 

I  by  year's  end,   production 

ity   will    go    to    upwards    of 

(million   feet  of  color  film   a 

I 

ijrmed    by    principals    as    "the 

(major  breakthrough   in   mo- 

Ijiicture  color  printing  since  the 

tfolor  process  was  introduced 

i  century  ago.""  the  Panacolor 

'  ement   was   announced   late 

le  by  Harry  E.  EUer,  presi- 

if  the  company,  at  a  press 

ence,    screening    of    sample 

and  a  tour  of  the  Hollywood 

[ee  B  &  W  Master  Negatives 

jcedure  at  the  newly-operat- 

boratory  starts  with  making 

separations  as  three  black- 

'hite    negatives.    After    pre- 

in  of  mats  and  running  test 

for  color  balance,  produc- 


tion printing  is  a  continuous  pro- 
cess. A  single  machine  takes  in 
black-and-white  positive  at  more 
than  200  feet  a  minute,  and  some 
55  minutes  later  delivers  a  finished 
natural  color  print  at  the  other 
end,  ready  for  use  immediately  af- 
ter its  careful  inspection. 

In  between,  the  print  stock  is 
exposed  to  each  of  the  three  con- 
tinuous loops  of  negatives.  Chem- 
icals are  applied  to  the  film  surface 
in  thin,  viscous  layers  which  sub- 
sequently are  washed  off.  The  re- 
sulting color  consistency.  Eller 
pointed  out,  is  impossible  to  main- 
tain in  the  liquid  baths  of  other 
color  film  processes. 

Economics  in  Operation,  Stock 
The  economy  of  Panacolor"s  ori- 
ginal and  exclusive  technique, 
which  supplements  the  savings 
gained  with  use  of  black-and- 
white  positive  stock,  comes  with 
the  single  continuous  operation 
principle.  Before  it  was  achieved, 
Eller  explained,  registra-printing 
required  intermittent  "step"'  print- 
ers. Speeds  were  limited  to  less 
than  50  feet  a  minute  because  the 
final  color  print  had  to  be  register- 
ed   separately,    frame    by    frame. 


from  three  color-sensitive  nega- 
tives, as  the  only  guarantee  of 
faithful  color  registration  in  release 
prints. 

Performing  in  the  economical 
manner  of  printing  ordinary  mono- 
chrome, it  was  said,  Panacolor  is 
"■geared  to  split-hair  accuracy  in 
its  registration  and  reproduction  in 
natural  color  of  the  images  from 
three  black-and-white  negatives.'" 

\\'elI-Organized  Technical  Staff 

The  new  laboratory  has  a  well- 
organized  staff  of  experienced  tech- 
nical people,  and  full  facilities  for 
formulating  and  mixing  chemicals, 
for  maintenance  of  equipment  and 
for  development  work.  Electronic 
devices  and  controls  are  used  ex- 
tensively in  the  processing  opera- 
tion, as  well  as  in  maintaining 
temperature  and  humidity  at  close 
tolerances. 


Biriis  and  Sawyer  Establish 
Service  Branch  in  Seattle 

:^r  Birns  and  Sawyer,  Hollywood, 
has  announced  the  opening  of  a 
branch  operation  in  Seattle,  Wash- 
ington. The  new  branch,  Birns  and 
Sawyer  Northwest,  will  supply 
rental  stock  including  both  16mm 
and  35mm  camera,  sound  equip- 
ment and  lights,  in  this  area.       g' 


For   14mm.  Film  —  400'   to  2000'    Reek 

Protect  your  films 

Ship   in   FIBERBILT   CASES 

Sold   at   leading   dealers 


bear 

this 
TRADE 
K/IARK 


The  Audio-Visual  Equipment 
Trade  Fair  Will  be  Featured 
in  Issue  Five  .  .  .  Next  Month! 


BULKY  CARD  CHARTS  ARE  A  THING  OF  THE  POST 


NOW  nof  only  the  SLS-750  which 
has  received  outstanding  acclaim,  which 
gives  instantly  any  one  of  forty-eight 
slides  at  the  touch  of  the  finger  —  and 
projects  it  accurately  in  focus. 
NOW  you  also  hove  the  DUAL  RAN- 
DOM ACCESS  SELECTROSLIDE  SLX-750 
with  750-wott  light  source  (or  1200-watt 
on  speciol  order). 

THIS  IS  THE  ONLY 
PROJECTOR  OF  ITS  KIND 
ON  THE  MARKET! 

NOW  at  your  finger  tip  any  one  of  96 
slides  instantly  availoble  on  the  screen. 
AND  the  NEW  SLX  DUAL  operates  in- 
dividually with  one  mogazine  or  both 
serving  alternately  one  slide  from  each 
potented  magazine.  Selection  time  is 
the  same  for  SLS  and  SLX  (2'2  seconds 
averoge).  Scores  of  industrial  firms  have 
purchased  and  ore  using  the  NEW 
RANDOM  ACCESS  SELECTROSLIDE  — 
why  don't  you? 

Let  us  show  you  how  you  can  use  this 
remarkable  selling  and  teaching  oid, 
from  the  manufacturers  of  the  SELEC- 
TROSLIDE CONTINUOUS  AUTOMATIC 
SLIDE  PROJECTOR  since  1924.  Write  for 
name  of  nearest  distributor  or  for  illus- 
trated literature. 


I H ST ANT 
SELECTIVITY 


spindler 
&lsauppe 

Established  1 924 


2201  Beverly  Boulevard 
Los  Angeles  57,  California 
Phone:  DUnkirk  9-1288 


A  COMPLETE   LINE  OF  CONTINUOUS  AUTOMATIC  SLIDE   PROJECTORS  -  WRITE   FOR   DETAILS 
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BUSINESS  SCREEN  EXECUTIVE 

NEWS     OF    STAFF     APPOINTMENTS    AND     AV     INDUSTRY     DEVEIOPMENTS 


Jim  Anderson 


Byron  Appo!nl»  Jim  Anderson 
as  Technical  Director  of  Lai) 

V  James  A.  Anderson  is  the 
newly-appointed  Teclinical  Direc- 
tor of  Byron  Motion  Pictures.  Inc.. 
Washington.  D.  C.  film  laboratory. 
He  will  be  responsible  for  quality 
control   and   technical   operations. 

According  to  Byron,  president 
of  the  firm,  "this  appointment  re- 
flects the  rapid  growth  of  our 
black-and-white  spray  processing 
and  a  significant  increase  in  color 
work." 

Well  known  in  the  laboratory 
field.  Anderson  has  been  assoc- 
iated with  the  Alexander  Film 
Company  for  the  past  34  years. 
From  1957  to  his  resignation  in 
1962.  he  served  as  vice-president 
of  that  company.  He  serves  as  a 
member  of  the  membership  com- 
mittee of  the  Society  of  Motion 
Pictures  and  Television  Engineers. 

*  *  * 
Krebs  to  Direct  IS'ational  Sales 
for  Reid  Ray  Film  Industries 
":'  Clyde  L.  Krebs  has  been  ap- 
pointed vice-president  in  charge 
of  national  sales  for  Reid  H.  Ray 
Film  Industries.  Inc..  of  St.  Paul. 
Mr.  Krebs.  whose  appointment 
was  made  effective  July  1  by 
studio  president  Reid  H.  Ray, 
was  formerly  Midwest  sales  man- 
ager. He  will  now  head  up.  from 
his  present  Chicago  offices,  the 
nationwide  sales  activities  of  the 
Reid  Ray  organization  in  Wash- 
ington, Chicago  and  the  Twin 
Cities. 

The  retirement  of  Raymond  V. 
Jeffrey,  who  has  served  the  com- 
pany in  various  capacities  the  past 
15  years,  has  also  been  confirm- 
ed by  Mr.  Ray.  Q- 

Tyler  Now  V.P.  at  TIFCO 

V'  Texas  Industrial  Film  Company 
has  announced  the  appointment  of 
A.    P.    Tyler    as     Vice-President. 


\\  .  R.  Bailey  Named  Manager 
of  New  >IPO  Chicago  Facility 

New  production  facilities  and 
.1  sales  office  have  been  opened  by 
MPO  Videotronics.  Inc.  at  1  S5  N. 
Wabash  Ave.,   in  Chicago.     Wil- 

MPO  manager  .  .  .  W.  R.  Bailey 


liam  R.  Bailey,  formerly  in  the 
Audio-Visual  Division  at  Swift  & 
Company,  has  been  appointed 
Chicago  manager  by  Judd  R.  Pol- 
lock, president  of  MPO.  The 
Chicago  telephone  number  is 
FRanklin  2-2.155. 

In  addition  to  production  facil- 
ities, the  Chicago  office  will  sell 
and  service  the  MPO  Videotronic- 
8.  8mm  sound  repeater  projec- 
tors. S- 
*        *        * 

Affiliation  of  Kerbawy-.MPO 
in  Detroit  Is  Announced 

^^  The  formation  of  Kerbawy- 
MPO  in  Detroit  has  been  announ- 
ced by  Judd  Pollock,  president 
of  MPO  Videotronics,  Inc.  and 
Haford  Kerbawy,  president  of  the 
Detroit  company  which  bears  his 
name  in  the  Motor  City.  S' 


•  ••    \c*C*K 


tc^ 


MECCA 


* 


for  the  finest  quality 
35mm  and  16inm  black-and-white 
laboratory  service, 
Mecca  has  been  serving 
discriminating  producers 
for  24  years! 


Film  Center  Building,630NinthAvenue,NewYork  36,  N.Y.'COIumbus  5-7676 

Affiliated  with   BYRON  MOTION   PICTURES,   Washington  7,    D.  C. 


Checking  the  scene  —  Don  Livij 

Don  Livingston  to  Parthen 
Hollywood,  as  Staff  Produ 

Writer-director  Don  Li 
ton  has  moved  from  Neu  Y 
settle  in  Los  Angeles  as  ; 
producer  with  Parthenon  Pi- 
He  will  collaborate  with  exe 
producer  Cap  Palmer  on  w 
is  currently  directing  the  Be 
tems  report-to-the-nation 
mentary  on  educational  tele 
The  (iUiss  Blackboard. 

Past  directorial  assignmer 
Parthenon  include  The  ,\'ex 
a  corporate  image  film  for 
Aluminum  and  the  Americ; 
stitutes  Three  for  Tomorro 

An  alumnus  of  Penn  Sta 
winner  of  Golden  Reel.  V 
Columbus,  Hague  and  Fre 
Foundation  awards.  Livings 
the  author  of  the  widel 
Macmillan  book,  "Film  ar, 
Director. " 

*  *       * 

Robin  Hardy  Joins  the  Cr 
Staff  at  .\udio  Production 

■~  Producer-director  Robin 
has  joined  the  creative  st 
Audio  Productions.  Inc., 
York.  A  native  of  England,  I 
headed  his  own  film  proc 
companies  in  England  and  C 
before  coming  to  New  Y' 
1959. 

Hardy  won  the  Grand  P 
the  1961  New  York  Intern 
Film  Festival  for  Workabili 
has  written  film  strips  for 
United  Foundation,  and  Tli 
tional  Film  Board  of  Canada 

*  *        * 

W  alter  Jenevein  to  Head  Ij 
Production  at  Vi  olff  Studij 

♦  Walter  Jenevein  is  ihi 
production  manager  of  Raph 
Wolff  Studios.  Inc.  in  Holl> 
He  comes  to  his  present 
ment  from  General  Dyr 
Convair,  San  Diego,  whe 
five  years  he  served  in  pro< 
supervision  in  the  Motion 
Section.  His  previous  f>oJ 
elude  two  years  at  Four  St'i 
five  vears  at  Video  Center. 
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Blsi.ness  Screen  MaG/I 


eXH  PRODUCTION  REVIEW  SUPPLEMENT 


lETROPOLITAN    NEW    YORK 

CITY   FILM  CENTER,   INC. 

40    69th    Street.    Middle    \illage    79,    New 
4'ork  Cit),  N.  V. 
'r,ne:  T\V  4-7S00 

te  of  Incorporation:  1957 

n  R.  Gregory,  President 

fbert  Avvenire,  Executive  Vice-President 
rence  Schmidt,  Vice-President.  Productions 
«eph  W.  Harrop,  Secretary 

ICES:   Producer  and  production   services   for 

),  35mm  motion  pictures  and  sound  sHde- 
for  business,  industr)-,  science,  education, 
Ii  and  T\'.  Services  include  research,  ston' 
nent,  stor\  board,  script  writing,  talent  search, 
tg,  artwork,  set  design  and  construction, 
i  and  location  photographv'  and  soimd  rec- 
!g,  picture  and  sound  editing.  Facilities: 
1,  equipped  motion  picture  studio  with  con- 
lom.  narratoi  s  booth,  scene  dock,  conference 
re  with  projection  facilities,  dressing  rooms, 
.editing  and  .sound  departments.  Motion 
t  e  color  J)!  inters  for  color-corrected  expos- 
-impensated  answer  and  release  prints. 

[NT      PRODUCTIONS      AND      SPONSORS 

•^5\  PiCTiiiES:  Stars  Arizin'.  (Star  Televi- 
l|  Hig/i  Astifintatic  Ciirncas.  ( Danker  & 
'!<);  Pro  Zoom  Lens.  (Ednalite  Optical  Co.); 
•ion-Built  Homes.  (Homasote  Corp.); 
ILMS:  This  Is  Our  Storii.  ( .\merican  Foun- 
ili  For  the  Blind ) . 


LANCE  PRODUCTIONS,  INC. 

li  W.  57th  Street,  New  York.  N.  Y. 
'  ne:  PL  7-6167 

3e  of  Organization:   1950 

ren  Lester.  President 

luel   H.    Exans,   Vice-President   &   Treas. 
■wge  Lessner,  Vice-President 
Iprd  H.  Lessner,  Vice-Pres.  &  Coordinator  of 

rodiiction 

ii;es:  Production  of  all  types  of  motion  pic- 
!:  including  commercials,  documentaries,  in- 
tils.  features,  series.  Facilities:  Fullv  equip- 
Ip  sq.  ft.  studio.  24  ft.  high;  recording  stu- 
luipped  with  Fairchild,  Ampex  and  RCA 
li  nent. 

CNT      productions      and      SPONSORS 

OMMEBCIALS    for:    Lanoliii    Plus;    Nygard; 
ii-Rama,  etc. 


ILM.H.   FILM   PRODUCTIONS,   INC. 

^  Seventh  Avenue,  New  York  19,  N.  Y. 
'l|ne:  CO  5-9239 

)  2  of  Organization:    1961 

-<md  M.  Haas.  President 

tin  A.  Litwack,  Vice-President 

Ima  S.  Haas,  Secretartj-Treus. 

'es  J.  Markos.  Supervi-ting  Editor 
*k  bruck.  Creative  Director 
it|iley  Franklin,  Sales  Manager 

H:es:  Production  from  idea  to  release  prints, 
elsion,  industrial  and  theatrical.  Facilities: 
lispecified. 

CNT      PRODUCTIONS      AND      SPONSORS 

'■ftN-  PiCTLiBES:  Pat  Uses  Her  Head.  ( Noreen 
'■iLehn  &  Fink  Products);  Field  Training. 
f]  York  National  Guard):  June  Deci.sion. 
ayay  Progress  Institute ) ;  Portraits  &  Profiles, 
e^eatures.  Inc.);  Maggi's  Magazine,  (Pro- 
mSales,  Inc.). 


Additional  Listings  and  New  Companies 

<-  Studio  listings  appearing  in  these 
pages  include  those  received  after  publi- 
cation of  the  1 2th  Annual  Production  Re- 
view and  those  of  new  companies  organiz- 
ed in  recent  months.  Client  references  are 
not  required  for  the  initial  listing  of  a 
newly-organized  production  company,  ig' 


TAILORED  COMMUNICATIONS,  INC. 

230  Park  Avenue,  .New  York,  New  York 
Phone;   .MUrray  Hill  9-2440 

Date  of  Incorporation:   1962 

Eric   Pasquini.   President 

H.   Warren   Rohlfs,   Vice-President 

Dr.  William  Wachs,  Vice-President 

Services:  Tailored  communications  materials, 
programs  and  activities  to  the  specific  needs  of 
companies,  tr;ide  associations,  etc.,  including  au- 
dio-visual aids  of  all  kinds  as  well  as  oral  presen- 
tations, di.scussion  leadership  and  participants' 
Horkbooks.  Devising  and  producing  for  sale  pack- 
aged audio-visual  programs  for  business  and  in- 
dustry. Facilities:  Complete  art  staff.  No  others 
specified. 

RECENT  PRODUCTIONS  AND  SPONSORS 
New   Company,  formed   in    1962° 

Toei  Motion  Picture  Co.,  Ltd. 

165  W.  46th  Street.  New  York  36,  N.Y. 
Phone:  CO  5-0296  Cable:   Toeipix,  New  York 

(For  complete  information  see  listing 
under  japan) 

VAVIN,  INC. 

( \'ideo    and    X'isnal     Information    Films ) 
236  East  46th  Street,  New  York  17,  New  York 
Phone:  MUrray  Hill  2-4624 

Date  of   Incorporation:    1948 

Branch  Offices:  Paris,  72  Boulevard  Raspail. 
Paris  \'I.  France,  Phone:  LITtre  99-61. 
Mme.  Yvonne  Oberlin,  Manager.  Switzer- 
land; 31  Grande  Rue.  Geneva.  Switzerland. 
Phone:  26-21-27.  N.  Z.  Moreno,  V.  P.  &  Man- 
ager. 

Richard  de  Rochemont.  President.  Ch.  of  Bd. 

Gerald   E.   Weiler,   Exec.  Vice-President 

Helen  B.  de  Rochemont,  Vice-President 

N.  Z.  Moreno.  Vice-President 

Joseph  Stultz,  Vice-President 

Ruth  Teksmo,  Secretary,  Asst.  Treasurer 

Services:  Production  of  documentary,  industrial, 
public  relations  and  travel  films  for  theatrical, 
non-theatric;il  and  television  distribution.  Pro- 
duction of  closed-circuit  presentations.  Facili- 
ties: Production  and  editorial  for  16  and  3.5mm 
color,  b /w,  in  U.S.  and  overseas. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictures:  Paris  Today;  Spotliglit  on 
French  Spas,  (French  Government  Tourist  Of- 
fice); untitled  institutional,  public  relations  series, 
(Readers'  Digest  Assn.);  Weather  and  You,  (Air 
France);  Sea.wn  of  Magic,  (Julius  Wile  Sons  & 
Co.,  Inc.). 

**  Client  references  not  required  of  new  company. 
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NEW    JERSEY 
INDUSTRIAL  EDUCATION  FILMS,  INC. 
195   Nassau   Street,   Princeton,   New   Jersey 
Phone:  WAInut  1-6513 

Date  of  Incorporiition:    1962 

F.   W.   Bright.   President 

L.  H.  Holton,  Exec.  Vice-President 

loseph  A.  Dougherty,  Secretary 

(Miss)    Dolores   Seaman,   Dir.   of  Distribution 

Services:  Production  and  distribution  of  busi- 
ness films.  These  films  primarily  teach  or  indoc- 
trinate in  new  techniques.  Also  produce  special 
purpose  industrial  films.  Facilities:  Production 
equipment,  editing  facilities,  shipping  and  dis- 
tribution facilities. 

RECENT      PRODUCTIONS      AND      SPONSORS 

Motion  Pictures:  We'll  Take  tlie  Low  Road. 
(E;ist  Orange,  N.J.);  Homes  for  Everyone,  (Insti- 
tute for  Essential  Housing);  Functional  Drafting, 
( self-sponsored ) . 


S.  L.  SCHULMAN  PRODUCTIONS,  INC. 

23   Livingston    St.   Trenton,    New   Jersev 
Phone:  E.\  6-6913 

Date   of  Organiziition:    1929 

S.   L.   Schulman,   President 

Services:  Complete  16  and  35mm  motion  pic- 
ture productions.  Plan,  write  and  produce  busi- 
ness, educational,  training,  public  relations  and 
research  films.  T\'  Commercials.  Facilities: 
Complete  production  facilities;  film  editing; 
sound  recording;  art;  titling;  animation;  music; 
sound  effects;   color-correct   prints. 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  Pictures  for:  Temple  University;  Fort 
Washington  Industrial  Park;  ].  A.  Roebling  Sons 
Co.;  Democratic  State  Conim.  of  N.J.;  Greater 
Trenton  Chamber  of  Commerce;  National  Cvstic 
Fibrosis  Research  Foundation;  Pennsylvania 
Dutch  Tourist  Bureau;  Lancaster  Chamber  of 
Commerce;  Pennsvlvania  Game  Comm.;  Govern- 
ment of  [amaica;  Jamaica  Industrial  Develop- 
ment Corp.  and  others. 


DISTRICT    OF   COLUMBIA 

TELE-CINE,  INC. 

1017  New  Jersev  Avenue,  S.E.,  Washington  3, 

D.  C. 
Phone:   .543-6076 

Date  of   Incorponition:    1961 

Paul  W.  Schafer,   M.D.,  President 
Leigh   B.   Middleditch,  Jr.,   Secretary 
James  W.  Deter,  Trea.surer 
Charles   F.   Riley,   Chief  Engineer 
E.  Carol  Schafer,   Chief.  Program  Research  & 
Dev. 

Services:  Television  and  motion  picture  produc- 
tion, black  and  white  and  color;  16  and  35min 
educational,  commercial,  documentarv-  ;\nd  dra- 
matic, scientific,  and  cultural.  Recording  onto 
video  magnetic  tape  and  16  and  35mm  motion 
picture  film,  black  and  white  or  color  from  live 
studio  sources,  from  Telco,  from  off-air  transmis- 
sions and  from  video  magnetic  tapes.  Facilities: 
Sound  recording,  exclusive  color  technical  facili- 
ties. 

RECENT  PRODUCTIONS  AND  SPONSORS 
New  Companv'.  formed  in  1961.  Recent  activities 
of  this  group  involved  5  years  of  production  as 
the  Television  Div.  ;it  \\'alter  Reed  Army  Medi- 
cal Center.  (Continued  on  page  54) 
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^COMPCO 

professiomil  ijiidlilv  reels  and  cans 
are  preferred  b\. . . 


the  customers 
of... 

yv  1  1.  r»  ■  2V  o 

far  B~oir.PBa 


Only  Compco  offers  "a  new  dimension  in 
quality"  recognized  and  accepted  by  leaders 
in  the  movie  making  industry.  Compcos  su- 
periority is  attributed  to  a  new.  major 
advance  in  film  reel  construction — result- 
ing In  truly  pTofessional  rteU  that  run 
truer,  smoother,  providing  lifetime  protec- 
tion to  valuable  film.  Compco  reels  and 
cans  are  finished  in  a  scratch -resistant 
baked-on  enamel,  and  are  available  in  all/ 
16  mm. sizes — 400  ft. thru  2300  ft.  For  details 
and  prices  write  to: 

C  O  Ml  PCO    corporation 


RECORD  MAKING  SALES  IDEA! 

Use  low-cost  LP  records  for  reaching 
elusive  prospects,  buyers,  the  trade; 
for  premiums,  promotions,  etc.  We 
manufacture  from  your  tapes  or 
scripts  —  can  provide  expert  writing, 
planning,  music,  sound  effects,  mail- 
ing. Any  quantity,  fastest  service. 
Short-run  audio-visual  jobs  welcome. 
100  LP's  (12")  only  55«:  each.  100 
LP's  (7")  only  24p  each.  Send  for  bro- 
chure &.  prices  on  various  quantities. 

COOK  RECORDS 

lOlB    2nd     St.,     Stamford,     Conn. 


SPECIALISTS  IN   CUSTOM   SALES  FILMS 

VihleneV  Productions 

VERN   riHLENE,  OWrHER-PROOVCER 

a  Producer-director-writer    with    U.S.C- 
U.C.L.A.   motion   picture   bpckground. 

•  Over  a  decade  in  T\'  and  motion  pic- 
ture production. 

•  20    years'   experience   in     advertising, 
sales  and  sales  management. 

•  Compact,  complete  on-location  equip- 
ment. 

10942  Venliirm  Blvd.,  North  HoUrwood,  Calif. 
Phone  popular  2-0787  (Arra  Code:  213) 


PRODUCTION  REVIEW  SUPPLEMEN 


FLORIDA 
HACK  SWAIN  PRODUCTIONS,  INC. 
liiSo  Fdrtmia  .Street,  Sarasota,  Florida 
Phone;  9.5.5- 17()(i 

Date  of  Organizatidii:    1960 

Hack   Swain,   PresideiU 
Tony   Swain,  Vice-President 
Marie   Swain,   Secretunj-Treasiirer 

Services:  Production  of  16mm  industrial,  tclii- 
cational,  documentary  films;  T\'  spots;  slidefilms, 
stripfilms.  F.\cilities;  Editing  facilities  for 
16nini.  including  soimd.  interlock,  projection  and 
sound  equipment;  !4"  tape  &  16mm  recording 
equipment;  Bell  &  Htjuell  sound  projectors. 
Available  camera  equipment:  Cine  Special.  Auri- 
con;  Arrifle.v;  Bell  &  Howell.  Full  complement 
lighting  equipment. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTio.N  Pictures;  Port  Malabar  —  Opportunittj 
Unlimited,  (Generiil  Development  Corp.);  Beau- 
ty in  the  Deep,  (Weeki  Wachee  Springs);  Slide- 
films:  Tlie  Lucky  Ones,  (Greater  Tampa  United 
Fund);  Golden  Markets.  (St.  Petersburg  Times); 
Colony  Beach  Resort,  (Colon\-  Beach  Resort); 
TV  Spots  for;  Florida  Inkind  Theaters;  Tri-Par 
&  Tidevue  Estates. 


TEL-AIR  INTERESTS 
P.O.  Box  37-469,  Miami,  Florida 
Phone:   MU   1-6362 

Date   of   Organization;    1960 

Grant  H.   Gravitt,   Exec.   Director 
M.  L.  Gravitt,  Secretary-Treasurer 

Services:  Motion  picture  production,  photog- 
raphy, recording,  editing,  script  writing.  F.\cili- 
TiEs:    None  specified. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictires;  The  Gulf  stream  Story,  (Gulf- 
stream  Race  Course):  ]ai  Lai,  (Dania  jai  Lai); 
Farris  Bryant  for  Governor,  (Farris  Bryant  Cam- 
paign); Sliami  Beach  Holiday,  (.Americana  Ho- 
tel). 


MICHIGAN 
NEIL  DOUGLAS  PRODUCTIONS 
3030    Iroquois,    Detroit    14,   Michigan 
Phone:  923-0303 

Date  of  Organization:   1929 

Neil  Douglas.  Owner-President 
Ethel  Oppelt.  Office  Director 
Rosalie  Douglas,  Creative  A^si.stant 

Services;  Complete  production  in  the  field  of 
tra\'el  and  educ-ation  and  iiidustr\'  j^romotion. 
Facilities;  ,\rrifle.\.  Bolex  and  Bessamatic  cam- 
eras with  wide  ranges  of  lenses  from  zoom  to 
extreme  telcphoto  to  extreme  wide  angle;  full 
editing  equipment  and  resources  for  sound  and 
voice  control;  studio  «ith  lighting  equipment. 

RECENT   PRODUCTIONS   AND   SPONSORS 

MorioN  Pktihks;  The  l'ndi.uovcr(d  Charm  of 
Germany^  The  Fabulous  Mysiery  of  Modern  Tur- 
key: The  MaRic  Charm  of  .\u.stria's  Wonderland: 
I  Lufthansa  German  .\irlines);  .4  Dream  Come 
True,  (Lake  Minnew;iska  Mountain  Houses);  The 
Cliarm  of  Stveden,  (Swedish  Tourist  .Assn.):  7"/ir 
Wanderlnnd  of  Austria,  (.\ustrian  Federal  Rail- 
roads ) . 


•  Listings  of  new  companies  do  not  require  client  refer- 
ences for  a  first  appearance  in  these  pages. 


SLIDEFILM  ASSOCIATES 
726  West  Bethune,  Detroit  2,  Michigan 
Phone:  875-5411 

Date  of  Organization;   1961 

\'.   ].   Gornall,    President 
\\.  C.  Claire,  Art  Director 
Mrs.  S.  A.  Gomall,  Secretary 

Services;  Commercial  art  —  specializing  in 
hoards  and  slidefilms.  Fa<  m.ities;  .Art  s 
lull  studio  facilities  including  photography. 

RECENT       PRODUCTIONS      AND      SPON 

Slioefil.ms;    Beuistratiott  Roundup:  Liticoln 
cury    Prize-O-Rama:    Lincoln-Mercury    Ha 
Holiday:    10    for    lO-Sell    and    Win    Cam) 
(Creative   Services);   Short   Fu.ie,    ( Haig  & 
terson ) . 


METROPOLITAN    CHICAGC 

MOTION  PICTURE  CORP.  OF  AMERIC 

7  South  Dearborn  Street,  Chicago  3,  HI 
Phone:  DE  2-3245 

Date  of  Incorporation;    1960 

Reginald  |.  Holzer,  President 

Michael  S.   .Acosta,  Exec.  Vice-Pres.,  Tr 

William  D.  Batey,  Vice-Pres. 

Mrs.  Bemice  Acosta,  Secretary 

Fred  Strauss,  £.tcc.  Producer 

SER^^CES;    Producers  of  16  and  3.5mm  ind 
films,   color   or  b/w.   Also    slidefilms.    strijl 
charts,  graphs,  animation  and  live  filming.  J 
plete  li\e  productions  for  con\'entions.  sales 
ings,   product   introductions.    Facilities:   I 
as  required. 

RECENT      PRODUCTIONS      AND      SP0N|| 

Business    Meetings    for:      Eli    Lilly    Conr 
.Amoco    (4H);    National    Sporting   Goods 
Folding  Paper  Box  Assn.  of  America  and  ( 


OKLAHOMA 
STEVENSON   FILM  PRODUCTIONS 
132  West  Main,  Norman.  Oklahoma 

Phone:  JEfferson  4-6082 

Date  of  Orgiinization ;   1962 

Carl  G.  Stevenson,  Otvner-Producer 
Dwight  V.   Swain,  Writer 

Services:  Motion  picture  production:  indi 
training,  sales,  public  relations,  safety  and 
ness-sponsored  films  for  education.  Filmstr 
sound  slidefilm  production;  complete  pn 
tions  for  business  and  industrial  meetings. 
TIES:  Complete  production  facilities  inc 
location  filming;  sound  recording;  creative 
iiig:    editing:    conference  ;ind   projection  rc 

RECENT       PRODUCTIONS      AND      SPON 

.New  Company  formed  in  1962.° 
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CALIFORNIA:    BAY    AREA 
JOHN  WOLFE  &  COMPANY 

343   Sutter  Street,  San   Francisco.  Calif 

Phone:  YUkon  6-5040 

Date  of  Organization:    194.5 

John  Wolfe.  Partner 

Ho«;ird  Riddell,  Partner 

Bob  Gleason,  Production  Manager 

Kathline    O'Shea.    Secretary 

Business  Screen  Mag/ 


1  WOLFE  &  COMPANY:  CONT'D. 

Ill--:    Covering  the  entire  audio-\'isual  field. 

t  II    pictures,    strip-films,    slidefilnis,    musical 

!   tnr    radio,    T\';    T\'    writing,    casting    and 

t:   1],      Facilities:      Two    modem     sound 

Mipletely  equipped  for  motion  pictures. 

1  recording.  Ampex  recorders,  Stinewax' 
li,   I  \tensive  sound   effects,   and   musical   li- 

I  Ainicon    cameras,    Maurer   film    recorder. 
itl-HnKnian  tape  recorders. 

CNT       PRODUCTIONS      AND      SPONSORS 

IN    PicTiiiES:     Make   Incentive   Pdif;    Open 

10  Profit:  Xo  Business  Like  More  Biisi- 

iidard   Oil   of   Calif.);    The   Valley   of 

'  orinthian    Broadcasting    Co.);    Every 

'i/«,   (Associated  Home  Builders);  -Vo- 

■     ^iiretc  Pipe.    ( \o-|oint   Concrete   Pipe); 

U  /;//   (office  safet)),   (Pacific  Telephone  & 

ii.iplii;    Slidefilms:     Everybody   has  Prob- 

kiiser  Aluminum  &  Chemical  Co.);  Mod- 

il  •^rals.   (National  Seal);   and  others. 

WASHINGTON    STATE 
J  MARINER  FILMS,  INC. 

il   8th  .\\enue.  North,  Seattle  9,  ^Vashington 
'|>ne:  MA  3-2232 

}e  of  Organization:   1962 

I I  Jones,  President 

ca  P.  Heverly,  Vice-President,  Seattle  Mgr. 
ilurice  Embra.  Exec.  Producer 
,':es:  Motion  pictures  for  industry',  educa- 
I  T\'  Spots.  Closed-circuit  television;  b/w, 
)  videotape.  Musical  jingles.  F.\cii,ities: 
l>'s  largest  commercial  sound  stage.  35  & 
p   cameras,  editing  rooms,  sound,  animation, 

:;nt    productions    and    sponsors 

uCompan\.°     Official  photographers  for  Se- 
B  rVorld's   Fair. 


A  MIGHTY  EFFECTIVE 

SALES  TOOL 


(DuKanelVIITE-E-LITE 

IND   SLIDEFILM    PROJECTOR 


[jITY  is  the  word  for  the  MITE-E- 
\...  mighty  high  quality  at  a  mighty 

jrice,  only  $104.50  .  .  .  mighty  light, 
'lOVi  lbs.;  mighty  easy  to  use  and  best 
il  mighty  effective  in  presenting  your 
snessage.  Utilizes  the  impact  of  sight 

)und  to  tell  your  story  the  way  you 
ilit  told  .  .  .  enthusiastically,  without 
•i)S  or  omissions.  For  complete  infor- 
ii  write  to: 


DuKa 


CORPORATION 

r  11TH  AVENUE    •    ST.  CHARLES.  ILLINOIS 


SCRIPT  SERVICES 

EDITORIAL  SERVICES,  INC. 
1276  \\est  Third  Street.  Cleveland  13,  Ohio 
Phone:   TOwer   1-4577 
Date  of  Incorporation:    1952 
William    D.    Ellis.    President 

RECENT  SCRIPTS,  PRODUCERS  S.  SPONSORS 
-Motion  Pictthes:  Tools  That  Shaped  America, 
(Grinding  Wheel  Institute);  Turning  Points. 
(Cinecraft  Productions  for  Dale  Carnegie  &  .As- 
sociates); The  Grand  Plan.  (Southern  111.  Uni- 
versity- and  National  Defense  Transportation  As- 
sociation); Pouer-Actuatcd  Fa.<)tcning,  (Academy- 
McLarty  Productions  for  Ramset  Diw  Olin  .\Iath- 
ieson);  The  Three  Hundred.  (Academy-McLarty 
for  Ridge  Tool);  A  Bearing  on  Profits,  (Industrial 
Motion  Pictures  for  Bearings,  Inc.);  Where  the 
Buyers  Are.  (General  Pictures  for  Westclox); 
Decision  .  .  .  at  Point  of  Sale,  (Perry-Brown,  Inc., 
for  Formica  Div.  .American  Cyanamid);  A  Ma- 
terial Decision.  (Molded  Fiber  Glass  Companies); 
Slidefilms:  Wardrobe  Magic,  (Bobbie  Brooks, 
Inc.);  Congratulations,  (Genera!  Pictures  for 
Standard  Oil  of  Ohio);  and  others. 

DON  FRIFIELD 

321    Rutland   .\ve..   Tcaneck.   New  Jersey 

Phones:  Teaneck  3-1421  New  York:  LExington 
2-4690 

Don  Frifield,  Writer 

RECENT       SCRIPTS,       PRODUCERS      &       SPONSORS 

Motion-  Pictures:  Doun  the  Road:  Sound  of 
Arizona:  Assignnu-nt:  Mexico:  (20th  Centui-y 
Fox);  Fro»i  a  Mexican  Sotebook,  (Mexican  Gov- 
ernment Tourism  Dept.);  South  African  Fron- 
tier. (Hamilton  Wright  Organization);  Highway 
Holiday,  ( Du  Pont);  A  Letter  from  Taiwan, 
(MGM);  Fabulous  Mexico,  (Warner  Brothers). 

EDWARD  R.  MURKLAND 
27  Bank  Street,  .New  Milford,  Conn. 

Phones:  EL  4-3301    EL  4-5660 

Date  of  Organization:    1962 

Edward  R.  Murkland.  Writer 

RECENT  SCRIPTS,  PRODUCERS  &  SPONSORS 
Motion  Pictures:  Pithole,  U.S.A.,  (U.S.  Steel); 
The  Magic  Hands  of  AMF,  (American  Machine 
&  Foundiy);  Ideas  Inside.  (Magazine  Advertis- 
ing Bureau):  What  in  the  World  Does  Hercules 
Do?  (Hercules  Powder  Co.);  Motion  Pictlties 
&  T\'  Program:  1963  \ew  Car  Announcement 
Show,    (Ford  Motor  Co.);   and  others. 

RAY  SPERRY 

3841  Highland  Avenue,  San  Diego  5,  Calif. 

Phone:  .ATwater  1-4392 

Ray  Sperry,  Writer 

RECENT       SCRIPTS,       PRODUCERS       &       SPONSORS 

Mo-noN  PicTr-RES;  Man  Alive:  Constant  Speed 
Drive  Flight  Test:  Air  Turbine  Generator  Flight 
Test;  (General  Dynamics,  Convair  .Motion  Pic- 
ture Section,  for  U.S.  Air  Force);  Terrain  Avoid- 
ance Radar.  (General  Dynamics  Convair  Motion 
Picture  Section,  for  General  D\namics  Electron- 
ics); Citizens'  Viewpoint,  (Skalman  Film  Pro- 
ductions for  Cit\  of  San  Diego ) ;  Battle  Prob- 
lem, (Pacific  Fleet  .Mobile  Camera  Unit.  .North 
Island,  for  U.S.  Navy  Fleet  Training  Group); 
Of  Goodness  and  Plenty:  The  Magnificent  North- 
west; (Armand  Productions  through  Compton 
Agency  for  Nalley's,  Inc.);  Borrego  Springs  — 
A  New  Way  of  Life;  Star  of  India;  Expedition: 
Borneo;  What  Greater  Challenge:  (Copley  Pro- 
ductions). 


Nation's  Most  Complete 

FILMSTRIP  &  SLIDE 
LABORATORY 

Offering  Under  One  Roof 

•  SHOOTING  MASTERS 

—STANDARD   35MM 
— WIDE   SCREEN 
—DOUBLE   FRAME 
— ANAMORPHIC 
—MULTIPLE  SCREEN 

•  DEVELOPING  NEGATIVES 

•  FULLY  CORRECTED 
ANSWER  PRINTS 

•  WORK  PRINTS 

•  A  &  B  ROLL  PRINTING 

•  CONTRAST  MASKING 

•  VACUUMATING 

•  SLIDE  MOUNTING 

•  SALESMATE 


MANHATTAN  COLOR  LAB. 

210  West  65  St.,  New  rork  23,  N.Y. 

Please  send  free  copy  of  your  new  brochure,  "You  Be  Tfie 
Judge",  plus  Services  Prices  List 

NAME 


FIRM- 


STREET- 
CITY 


.ZONE 


.  STATE- 


PHONE- 


iltlllllMllltlllllMIII* 
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SOUTH    AMIKICA 

PRODUCOES 
AUDIO  VISUAIS  VIDION 

li.     \()v;i    Vi.rk,     1()(>4.    HrooklMi 
No\o.  Sao  Paulo,   Kra/ii 

Plione:    (i  1-9449 

Dale  ol  Oruaiii/ation:   1961 

Michafl  Stcill.  rioducvr 

Leon  Mindlin.  Prodtwcr 
Services:    Prodiittion    of   audio-vis- 
ual  materials,   slides,   filmstrips   aud 
16   &   35   nun   films   for  educational 
and  industrial  jivirposes. 
Fa(  ILITlKs;     Nut    specitied, 

RECENT    PRODUCTIONS    AND    SPONSORS 

Motion  pictures:  Phannacvutical 
Products,  (Eli  Lilly  do  Brasil); 
Slidefilms:  Oil  Filters.  (Cater- 
pillar do  Brasil);  Quality  Control. 
(Willys  Overland  do  Brasil);  Fire 
Protection,  (Fabrica  (Contra);  Man- 
power  Derrclopmcnt .  (General 
Motors  Brasil). 


ENGLAND 

ANGLO-SCOTTISH  PICTURES  LTD. 

-Shepperton  .Studios,  Shepoerton, 
Middlesex,  Eng.  London  Office: 
Spirella  House,  Oxford  Circus, 
London,  Eng.  Special  Effects 
Studio:  Addlestone  Studios,  .3.3, 
Station  Road,  .\ddlestone,  Sur- 
rey' 

Phone:  Chertsev  2611   London: 
Regent  1496 
Bernard  Da\ies.  Chairman 

J.  Crichton  Slagg,  B.  A.,  J.  P. 
Director 
Norma!!  Snowden,  Director 
Lindsa>    Turner.    Execntive    Pro- 
ducer 
Services:     Production    of    advertis- 
ing films  for  T\'  and  motion  pictures, 
documentary  films,  all  contract  film 
\vo!k.  Facilities:   Full  studio  f;icil- 
ities  «ith   W'estrex  dubbing  theater. 
t\\t)  soi!nd  stages,  full  editing  facili- 
tirs,   iiicliKlii!g  i!i()bilc  cutting  room, 

RECENT   PRODUCTIONS   AND   SPONSORS 

Motion  picti^res:  (Doeumentaiv  ) 
for.  British  .Aluminium  Ltd..  Guide 
Dogs  for  the  Blind  .^ssn.;  Films  of 
Scotland  Gomm.;  James  Templeton 
&  Son  Ltd.;  Cadbun,-  Brothers  Ltd.; 
.National  Bank  of  Scotland  Ltd.; 
Imperial  Chemical  Industries  Ltd.; 
T\'  Commercials:  for  Max\sell 
House  (Coffee;  Clarke's  Shoes;  Nest- 
les; Coty  Lipstick;  Scven-L'p;  Quaker 
Oats;  HotiJoint;  JohiLSons'  Wax; 
Kodak  Movie  Camera;  \icero\-  Cig- 
arettes. 


Additional  worldwide  sources  of  film  production  services  received  since 
publication  of  the   International   Section   in   the    12th   .'\nnu;il    Review. 


ASSOCIATED  BRITISH-PATHfe  LTD. 

Film  Mouse,   142  W  ardour  Street, 

Lciidon  W   I.,  England 
Phoue:  Gerrard  0444  Cable:  Path- 

irema.  Rath,  London 

.Sir  Philip  W  a!te!'.  CItaunuin 

Dr.   Eiie  G.  M.  Fletcher.  Dcpulij 

Chairman 
|.  C.  NLicgregor  Scott.  .A/«nagiiig 

Director 

C.  J.  Latta.  U.S.A.  Director 
Robert  Clark,  Director 

D.  I.  Goodlatte,  Director 
Services:  Production  of  documen- 
tar\-  and  T\'  films,  and  motion  pic- 
ture commercials,  newsreels,  foreign 
versions.  Facilities:  Complete  pro- 
duction f;rcilities.  Full  KC,\  record- 
ing and  dubbing  facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictuuks  lor:  British  Motor 
C"orp.;  Rover  C!o.;  Dvmlop  Rubber 
Co.;  British  Tr;ivel  &  Hohday  A.ssn.; 
P. &0. -Orient  Line;  Llo\ds  of  Lon- 
don: Cit\'  Corp.  of  London;  Centr;il 
Office  of  Infoniiation;  Gas  Council; 
Ro\al  National  Institute  for  the 
Blind;  East  .\frican  Tourist  Trade 
.\ssn.;    and    others. 


CARRICKFORD  PRODUCTIONS 
LTD. 

118,  Fleet  Street,  London,  E.G.  4, 
England 

Phone:  Fleet  4484/.5 

Richard   Carrickford.   Director 

Lillian  Carrickford,  Director 
Ser\ices:  Producers  of  3.5mm  and 
16nim  color  and  h  w  documentar\'. 
industrial,  training  and  recruiting 
films.  Public  relations,  etc.  Facili- 
ties: Production  office  at  51  Church 
Crescent.   London.   N.  20. 

RECENT  PRODUCTIONS  AND  SPONSORS 
.Motion  Pictures:  Tlie  Dawn, 
(Ghana  Cocoa  .Marketing  Board); 
The  Long,  Day.  ( .Norway  Canning 
.\ssn.);  Fiddler.^  Highway,  (Swedish 
Institute). 


EOTHEN  FILMS  LIMITED 
27    Manor   \\'a>,   Boreham   \\'ood, 

England 
Phone;   Elstree  33.5,5/6 

Date  of  organization:   1952 
Dr.    Phillip    Sattin.    Director,  Pro- 
ducer 

Guy  Fergusson.  Writer/Director 
John  Hardman,  Camera 
Ted  Shnttleworth,  Electrical 
Sf.hvkls:    Medical   production   unit. 
F\f  II.ITIES:    Ifinim  specialists  in  the 
medical    field.    Live    action,    anima- 
tion,   post-synch.,    and    sjneh-sound 
facilities. 

RECENT  PRODUCTIONS  AND  SPONSORS 
MoTios  PiCTi  iu:s;  S(7/  Iniirlion 
Tcchniqucf,  for  Diabetics.  I  .Mlcu  & 
Hanhury  Ltd.  British  Drug  Houses); 
Care  of  the  Colostomy;  \ormul  De- 
livery. Vcntousc  Extractioiu  i  Rcek- 
itt  &  Sons  Ltd.);  Sutrition  in  Prcfi- 
luincy;  Growing  Old:  Relief  of  Con- 


fusion;  (X'itamins  Ltd.);  Home  Con- 
finement. (CIBA  Ltd.);  Urine  An- 
idysi.t  for  Diabetics.  (7  languages); 
Simplified  Urine  Analysis.  (7  Lan- 
guages) (Ames  Corp.  Ltd.),  and 
others. 


FILM  PARTNERSHIP  LTD. 

246    (ireat    Portland    Street,   Lon- 
don W.I.,  England 
Phone:  Euston  5292 
.Associate        Company:        Puritan 
Films  Ltd.  14.  King  St.  Richmond 

Surre\ 
Richard  Dimbleby,  Chairman 
Robert  .^ngell.  ManaRing  Director 
|ohn  Haines.  Director  &  Secretary 
.•\rthur  Wooster.  Director 
Services:    Complete    production    in 
16  and  35mm  sponsored  subjects  for 
theatrical,  and  non-theatrical  and  tv 
release.    Facilities:     16    &    35mm 
Sync    and    Mute    Arriflex    cameras; 
Nagra   'A"  recorder  for  sync  shoot- 
ing; .3  cutting  rooms;  location  light- 
ing;   dollies   ;uk1   transport. 
RECENT   PRODUCTIONS   AND  SPONSORS 

Motion  Pictures:  British  Nylon  in 
Fashion,  ( British  Nylon  Spinners 
Ltd.);  My  Word  is  My  Bond,  (Coun- 
cil of  the  London  Stock  E.xchange); 
Eyes  of  a  Child,  Chicago,  ( editing 
only),  (B.B.C.  Television). 


GUILD  TELEVISION  SERVICE  LTD. 

Exchange   Court,   Strand,   London 
W.C.2,  England 

Phone:      Covent      Garden      2733 

Cable:  Filmicity,  London 

Date  of  Organization:    1955 

D.P.L.   .Matthews,  Managing 
Director 

S.    R.    Elton.    Company   Director, 
Producer 

D.C.R.   Macdonald,  Director/Pro- 
ducer 

J.  J.  Henderson.  General  Mgr. 
Services:  Complete  production 
services  for  motion  picture  and  TV 
commercials  from  consultation 
through  script  and  storyboard  to  the 
production  of  the  finished  film.  B  W. 
color.  Facilities:  Equipped  sound 
studios  for  li\e-action  film  produc- 
ticm.  Full  resources  for  location  film- 
ing. Equipment  for  trick,  special  an- 
imation and  pliotd-animation. 

RECENT   PRODUCTIONS    AND   SPONSORS 

TV  Commercials  for;  Guiness; 
.Maxwell  House  Coffee;  Kelloggs; 
Milky  Wa\-;  British  Egg  Marketing 
Board;  Colman's  Mustard;  Spr\; 
Kraft  Cheese;  Libby's  Tinned  Foods; 
.N;itional  Coal  Bd;  Red  Heart;  Wom- 
an's Da\;  P\rex  0\enware;  ;uid  oth- 
ers. 


MORENO  CARTOONS  LTD. 

3S  Dover  Street,  London  W'.l, 
England 

Phone:  Hyde  Park  00S4 

Branch:  Moreno  Film  Studios 
Ltd..  35A  Broadluirst  Gardens, 
London  N.W.  6,  England. 


George  Moreno,  Managing  I 

lor 

y.  .\.  C.  Thompson.  Directoi 
Services:  Ciirtoon,  live  action, 
el,  puppet  and  special  effects 
CILITIES:  Cartoon  studios,  tw< 
trnm  cameras,  editing  f;ic 
closed  circuit  T\'.  live  iictiou,  i 
puppet  studio,  sound  pniotcd, 

RECENT   PRODUCTIONS   AND   SPC 

1  A'     CO.M.MEHCIALS     fof:      PcpS 

Simoniz;  Schweppes;  Horlieks; 
lop  Tires;  Aspro;  Kr;ift  C 
I.C.I. ;  (.).\10;   Esso   and  other 


RHR  PRODUCTIONS  LIMIT 

Guild  House,  Upper  St.   M 

Lane.  London   \\'.C.2,  E 

Phone:   Temple  Bar  5420  i 

Filmcity,  London 
Ronald    H.    Riley.    Managir 

rector  &  Exec.  Producer 
E.P.L.   Felly.   Chairmon 
A.  T.  Burlinson.  Director 
Services:    Producers  of  films 
field    of   training,    instruction, 
promotion,  and  public  relatioi 
cilities:   Not  specified. 

RECENT    PRODUCTIONS    AND   SPlj 

Motion  Pictures:  Six  Cp 
(  British  Insurance  .\ssn. ) ;  / 
Fight.  (War  Office);  Tribi 
Fangio,  ( British  Petroleum 
Ltd.);  series  of  submarine  ti 
films,    (British   Admiralty) 


"I 


SAMARITAN   FILMS 

Lantex  House,  76,  Brewer  i 

London,   VV.L,  England 

Phones:  Gerrard  2337  (ansa 

6S21;  3580  (  Production  ( 

A.  Balfour-Fraser.  R.O.H.  ( 

son,    Eric    Falk,    T.    P 

Jack  Carruthers,  Sarah  E 

Directors 

Services:     Complete   plannei 

duction    from    film    treatment 

to    delivery    of   show   print.   I 

TIES:  Administration  :ind  proc 

office.  Two  cutting  rooms  w 

&  3.5mm  equipment. 

RECENT    PRODUCTIONS    AND   SP 

MoTio.N  Pictures:  Hospital 
Infection;  Ward  Dressing 
niqucs;  ( Smith  &  Nephew  Sc 
Ltd.);  Let  My  People  Co.  ( 
heid  Film  Comm.);  .A  W' 
Work.  (Bex  Bissell  Ltd.);  1 
sion  —  Its  Diagnosis  in  ( 
Practice.  (William  R.  Warner] 
Ceri  Richards  ( .\rts  Counci 
teen  films  for  the  Central 
of  Information. 


STEWART  FILMS,  LTD , 
Offices:    2    Orch;ird    Rd.,    N« 

\\'orcester,  Eng.  - 

Phone:  Mabcni  1975 
Studios:  82/84  Clifton  HiH 

don  N.  W.  8,  Eng. 
Phone:  MAida  \  ale  7296,  If 
■\ssociated       Company: 

Hardy     Films     Ltd.;     H 

Studios,    Borehamwood. 


Business  Screen  MacW 


STEWART  FILMS,  LTD: 
in  R.  F.  Stewart,  Director 
chael  A.  Seligman,  Director 

K.   HaicK.  Director 
?hard  |.  Need,  Director 
ices:   Complete  production  ser- 

on  location  and  in  the  .studio. 

fITiE.s:  16  &  3.5  mm  Newman 
ir  and  .Xrrifkw  cameras.  Color- 
ligliting  for  location  and  con- 
lanal  Mole-Richardson  lighting 
udio.  16  &  3.5mm  cutting  rooms, 
ew  Theater,  .sound  recording. 
ilT  PRODUCTIONS  AND  SPONSORS 
kos  ptCTi'HEs:  Wluit'a  In  A 
\e;   Heat   of   the   Matter;    (The 

founcil ) :  Hands  to  Fhjing  Sta- 
Launch  &  Recover:  (The  Ad- 
Ity);  This  ix  Universal  (Uni- 
il  Grinding  Wheel  Co.):  Leave 
d  Leonard.  (  Walker,  Crosweller 
1);  The  Story  of  Julie  Billiart. 
[jvent  of  Notre  Dame  de 
wr):  ]et  Proptdsion,  (Dowtv 
^e  Ltd.). 


IlLACE  PRODUCTIONS  LTD. 

i  Berwick    Street,   London,    Eng- 
and 
^e:  Gerrard  2639 

Ite  of  organization:   1940 

/  C.  Samuel,  Chairman 

M  G.  Ba\'le\ ,  Secretary 

A  Frank    Bund\-,    Manaf^inii,    Di- 

t  ■ector 

WCEs:  Production  of  all  types 
icumentar\-,  advertising,  public 
a 5ns  films.  Television  coverage. 
(.ITIES:  Small  studio.  Three 
Ijequipped  cutting  rooms  for  16 
i3.5mm   editing. 

:(T   PRODUCTIONS    AND   SPONSORS 

):ox  Pictures:  Stone  Into  StceU 
i\  Oriana;  { United  Steel  Com- 
rk.    Ltd. ) ;     Masters    of    Venus. 

dren's  Film  Foundation);  A.  1 
(ttle.^  (Ministry  of  Agriculture); 
i;f  X.   (International  Harvester- 

oduction ) . 


^ST  OF  ENGLAND  FILM  UNIT 
LTD. 

3|  Broad  Street,   Bristol   1,   Eng- 
land 
Bones:  Bristol  28.587/27241 

SJones-Frank,  MBKS,  Managing 
Director 

^   D.  I.  Gunn,  Director 
1|A.  S.  Pople,  Director 

FiCEs:  Producers  of  documen- 
)md  industrial  films  specializing 
ipping,  agriculture  and  heavy 
Ltry.  Also  cinema  and  tv  pro- 
i|  material  up  to  3,000  ft.  in 
(h.  F.\ciHTiES:  Fully  equipped 
b  in  Bristol  with  sound  stage; 
I  35mm  cameras  including  stu- 
alimped  camera  on  velocilator; 
I  16mm  cameras  together  with 
•  jlimped  16nim  Airiflex.  Full\ 
"ped  mobile   location   track. 

T   PRODUCTIONS    AND   SPONSORS 

'jON  PicTUHEs:  Why  Hydroco- 
!Jtern  Traveler,  (Seawork  Ltd.); 
'^try  Justice.  (4-D  Associates); 
'\inium  in  Agriculture.  (British 
ijinum  Co.  Ltd. ) ;  The  Economi- 
Use  of  Lime  In  Agrictdture. 
1  Hay;  (R.  A.  Lister  &  Co. 
Golden  Harvesi;  Lead  With 
(Jones   Balers   Ltd.). 


DENMARK 

MINERVA-FILM  A/S 

Toldbodgade      18,      Copenhagen, 

Denmark 
Phone:  Minerva  No.  1 

Date   of   Org;inization:    1936 

Torben   Madsen,  President 
Ingolf  Boisen,  Vice-P resident 
Jorgen  Roos,  Director 
Hans  Christensen,  Director 

Services:  .Motion  pictxires  in  16 
and  35mni  color  or  b/w,  slidefilms. 
Specialties:  Industrial,  sales,  public 
relations,  T\',  education,  training, 
medical,  documentary  and  merchan- 
dising. F.^ciLiTiES:  Complete  16  and 
35mm  cameras,  lighting  and  sound 
production  ecjuipment.  Cutting  and 
screening  rooms,  shooting  stage, 
special  effects,  animation,  creative 
staff. 

RECENT   PRODUCTIONS    AND    SPONSORS 

MoTio.N  Pictures:  Pouer  for  Crccce. 
(The  Northern  Cable  &  Wire 
Works);  The  Way  to  Rebuild.  (Re- 
build Comm.):  The  Faroe  Ldunds, 
(Danish  Government);  Danish  De- 
sign; Limfjorden;  ( Danish  Film  Of- 
fice); Hjejlen,  (Burmeister  &  Wain). 


FRANCE 

Vavin,  Inc. 

(\'ideo  and  \'isual  Informatiini  Films) 
31  Grande  Rue.  Geneva,  Switzer- 
land 
Phone:  26-21-27 

N.    Z.    Moreno,    Vice-President    & 
Manager 
(See  complete  listing  under 
New  York  City) 

ITALY 

Toe!  Motion  Picture  Co.,  Ltd. 
Via  Del  Tritone,  61,  Rome,  Italy 
Phone:    684514    Cable:     Toeirom 
Roma 

(See   complete    listing   under   Japan) 

SWITZERLAND 

Vavin,  Inc. 
A'ideo  and  \'isual  Information  Films 
72      Boulevard  Raspail,  Paris  VI, 

France 
Phone:  LITtre  99-61 
.Mine.    Vxcinne    Oberlin,    Manager 
(See  complete  listing   under 
New  York  Cit\) 

AUSTRALIA 

LEX  HALLIDAY  PRODUCTIONS 

39  Pitt  Street,  Sydney,  .N.  S.  W  , 

.Australia 
Phone:    BU.    6557    Cable:    Aust- 

fibn 

Date  of  Organization:    1951 

Le.\  Halliday.  Director 
Jean  Hallida\-,  Director 

Services:  16  and  35mm  industrial 
and  documentai-y  productions  in  as- 
sociation with  Australian  Instruction- 
al Films  Pty.,  Ltd.  Experienced  liai- 
son with  international  feature  film 
producers.  F.\cilities:  none  speci- 
fied. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictutres:  Mahratta.  Histor- 


\ 


More  films  are  scored 

with  .,.  _ 

t/tan  any  of  her  music! 


\ 


THERE'S  A   REASON- 

The  finest  quality 

The  greatest  variety 

More  libraries  from  one  source 

Detailed  cataloging 

Complete  service 

Assured  protection 


/ 


CAPITOL 
LIBRARY 
SERVICES 


Why  not  score  your 
next  film  with  Hi-Q, 
too?  Get  the  facts 
by  sending  for  this 
FREE  demo  disc  now. 
HOLirWOOD,  CALIF. 


OUR   EXPERIENCE 'rS   YOUR    KEY  TO 

SERVICE  A   DEPENDABILITY 


CAMART  DUAL  SOUND  EDITOR  Model  SB-Ill 

Edil  single  and  double  system  16- 
nim  or  35mm  optical  sound.  Edit 
single  system  Magnastripe  or 
double  system  magnetic  sound.  Use 
with  any  16mni  motion  picture 
viewer  to  obtain  perfect  lip-sync 
matching  of  picture  to  track. 
{Works  from  left  to  right  or  right 
lo  left.) 
Dual  Editor  (without 

viewers)    $195.00 

Zeiss  Mo^iscop  Viewer  _..     96.00 

Special   Editor-Viewer 
Combination 269.00 


TRAID  SPLICER 

•  Professional  portable  hot 
sphcer  (formerly  Bell  & 
Howell). 

•  Cuts,  splices,  welds  in  one 
action. 

•  Cuts  splicing  time  in  half. 
^•.  •    Assures    a    perfect    weld    all 

the  time. 

•  With  carbide  scraper  blade. 

•  Low  visibility  splice. 

Model    135— 3Smm   or   16mm   $339.00 

Model  n6— 16mm  or  8mm  239.00 
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INTERNATIONAL: 


HALLIDAY  PRODUCTIONS:  CONT'D. 

ical  Aiialmlia;  (  Bank  of  New  Soiitli 
W'alfs);  That's  Coniptirtiis!.  \t(i.\ti'rs 
of  Siuicc:  ( Browiibuilt  SIitI  E<niip- 
mcnt>:  Wiltl  Life,  and  other  self- 
sponsored  productions  (or  ehildrens' 
T\'  programs. 


JAPAN 

IWANAMI  PRODUCTIONS  INC. 
No.    i!2,     Kanda    .Misaki-C.ho,    2- 
elionie,       Chiyoda-Kii,       Tokyo 
Japan 
Phone:   (301)  3551 

Date  of  Organization;  1950 

Officers:   Not  given 

Sehmces:  Production  and  sales  of 
docunientar\-.  educational,  public 
relations.  TV'  films,  slides  and  photo- 
graphs. F.\ciLiTiES:  16  and  35mm 
Cine  Cameras;  animation  stands;  35- 
mm  and  16mni  projectors;  editing 
equipment;    stages. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Motion  Pictlbes;  Steel  in  ToiiKir- 
row,  { Yawata  Iron  &  Steel  Co.. 
Ltd.);  Mammouth  Tanker  Xaess 
Sovereign.  (Mitsubishi  Shipbuilding 
&  Engineering  Co.);  Kyoto.  (Japan 
Tourist  Assn. ) ;  Industry  in  Japan, 
(Ministr\-  of  Foreign  .\ffairs);  Crea- 
ting a  Xctc  Era-Toshiba,  (Tok-yo 
Shibaura   Electric  Co.,   Ltd.). 


TOEI  MOTION  PICTURE  CO.,  LTD. 
1,  3-chome.  Ginza  Nishi.  Chuo-ku, 

Tok>o.  Japan 
Phone:   535-4641 

Overseas  Offices:  Ne\\  York;  165 
W.  46th  St.,  New  York  36,  N.  Y. 
Phone;  CO  5-0296  Cable;  Toei- 
pix,  N.  Y'.  Rome;  Via  Del  Tri- 
tone,  61,  Rome,  Italy,  Phone; 
684514  Cable;  Toeirom,  Roma 

Hiroshi  Okawa,  President 
Chaiki  Imada,  Mgr.  Foreign  Dept. 
Eiji  Takeba\'ashi,  As-.si.  Mgr.  For- 
eign Dept. 

Services;  Production,  distribution 
and  showing  of  short  educational, 
documentar\,  industrial  and  com- 
mercial films,  .\nimated  cartoons, 
T\'  film  series.  F.^ctlities;  40  sound 
stages:  animation  studio  imd  hibora- 
tor>'. 

RECENT  PRODUCTIONS  AND  SPONSORS 
Mill  ic>\  Pii  n  iiislor:  .\|iiinni<)tciCo 
Ltd.;  Nippon  Beer  Co.,  Ltd.;  .Mat- 
sushita Electrical  Co.,  Ltd.;  Mitsu- 
bishi Electrical  Co.,  Ltd.;  Y'ashika 
Camera  Co..  Ltd.;  Singer  Sewing 
Machine  Co.,  Ltd. 


Listing  of  Studios  Invited 

"i~  Listings  of  overseas  studios  are 
invited  b>-  the  Editors.  There  is  no 
charge  or  other  obligation  for  ap- 
pearance in  either  the  Protluction 
Re\iew  or  Supplement  pages.  Appli- 
cants are  asked  to  address  listing 
form  recjuests  to  the  Chic;ieo  office 
of  Bi'siNE.ss  ScBEEV  at  7064  Sheri- 
<l:ui  Rd..  Chicago  26,  Illinois,  U.S.A. 


How  Modern  Serves  the  Canadian  .Audience 

Keen   InleresI  of  .Spoii!<or»,  Viewer  Neighbors  to  North 
Noted  l>v  Itill  Ourd  of  Modern  Talkiuf;  Picture  Servire 


IT  Was  About  two  and  a  half 
years  ago  that  my  company  ar- 
rived at  the  decision  to  open  a 
branch  in  Canada.  For  nearly 
twenty-five  years  we  had  been  suc- 
cessful distributing  the  films  of 
American  industry  within  the  L'nit- 
cd  States.  Now  we  wanted  to  see 
what  would  happen  when  we  tried 
to  export  our  know-how. 

I3l'SiNEss  S[  reen  readers  may  be 
interested  in  this  brief  report  of 
what  has  happened  in  the  fourteen 
months  since  we  first  opened  our 
doors.  We've  learned  a  lot,  made 
some  good  friends,  and  believe  we 
are  well  along  the  road  to  a  healthy 
and  profitable  operation. 

-Man)'    Groups    ^Vith    Projectors 
We  knew  from  various  sources 
that  many  Canadian  groups  were 


equipped  with  16mm  sound  pro- 
jectors, and  we  were  hopeful  that 
the  67  TV  stations  would  be  as 
ready  to  use  business  sponsored 
films  as  are  stations  in  the  U,  S, 
We  knew,  too.  that  some  of  our 
.American  customers  could  author- 
ize us  to  release  their  films  in  Can- 
ada, although  we  realized  that  we 
must  look  to  Canadian  companies 
for  the  bulk  of  our  business.  As 
far  as  we  could  determine,  there 
was  no  distributor  in  Canada  de- 
voted exclusively  to  business  film 
circulation,  and  we  believed  the 
time  was  ripe  for  such  a  develop- 
ment. 

After  investigation,  discussion, 
and  a  good  deal  of  thought,  we 
settled  on  Toronto  as  the  site  of 
our  new  branch,  Montrealers  quite 


^' 


THE    AMERICAN     MANAGEMENT    ASSOCIATION 

ANNOUNCES   ITS  SECOND   ANNUAL 

SPECIAL    CONFERENCE    AND    EXHIBIT    ON 

PROGRAMED   INSTRUCTION 

THE  HOTEL  ASTOR  /  NEW  YORK  CITY  /  AUGUST  27.  28  AND  29,  1962 


HOW   PROGRAMED   LEARNING   Bl  ILDS  SKILLS.   KNOW-HOW 
HOW    TEACHING   MACHINES  HELP  REVOLUTIONIZE  TRAINING 

...  A  full  report  on  the  rapid  progress  of  programed 
learning  and  teaching  machines 

...  A   broad  gauge   survey  of  innovations  and   new 
developments 

.  ,  .  .\n  exhibit  and  demonstration  which  will  feature  the  most 
complete  dis-pla>  of  the  tools  of  programed  instruction 
e>er  assembled 

C.\SE  IIISrORIKS  will  present  the  prngress  in  Programed  Instruction  of: 
International  Business  Machines  Corporation:  Equitable  Life  Assurance 
Sociel>:  Malic  Brothers;  Schering  Corporation;  L  nion  Carbide  Nuclear; 
The  Chase  Manhattan  Bank:  Lever  Brothers  Company;  General  Telephone 
of  California:  and  others. 

TO  REGISTER  FOR  EITHER  THE  CONFERENCE  OR  THE   EXHIBIT.  WRITE  OR  PHONE  THE 

AMERICAN    MANAGEMENT   ASSOCIATION 

1515  BROADWAY.  NEW  YORK  CITY      PHONE:  JUdson  6-8100 
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naturally  feel  this  was  a  m'v 
while  Vancouverites  often  pr 
never  to  have  heard  of  either 
ern  city!  But,  we  had  to  start  s 
where.  We  hope  the  day  will 
arrive  when  volume  permits  i 
point  operation. 

Most   Films   .^re   Ouly-Fre 

Space   was  secured,  a  mai 
hired,  and  some  films  of  U.  S| 
tomers  deposited  in  the  offic 
many  film  people  know,  educ 
al    films    can    be    shipped    a 
most  countries  free  of  tarill  i 
are  certified  properly.  Most 
sored  films  qualify  for  this 
fication,  though  a  few  subject? 
been  dutiable. 

Our  Detroit  area  salesmai 
"borrowed"  to  open  Canadiar 
solicitation,  and  many  calls 
made.  We  found  that  it  was  i 
sary  to  explain  the  services 
commercial  distributor  more 
pletely  than  has  been  the  c; 
the  U.  S.  in  recent  years.  1 
apparent  that  the  unit  sale  'i 
be  smaller  in  the  Canadian  m 
since  fewer  film  shipments  ■ 
be  required  to  reach  the  avs 
viewers.  Because  of  the  grea 
tances  involved  we  knew  film 
over  would  be  somewhat  s 
than  we  have  been  accustom 
Transportation  costs  are  high 
films  in  Canada  since  the  pc 
fice  does  not  grant  them  a  p 
ential  rate. 

.\  Growing  List  of  Sponst 

Within  a  very  few  montl 
had  been  awarded  the  distril 
of  films  from  companies  su 
Joseph  Seagram  &  Sons; 
Company  of  Canada.  Lii 
Abitibi  Power  &  Paper  Corr 
Limited:  and  British  Motor 
oration,  and  found  ourselves 
an  inventory  of  900  prints, 
bad  beginning. 

We  were  proposed  for,  ai 
cepted  as  an  Associate  Mem 
the  Associated  Motion  Pictur 
ducers  &  Laboratories  of  C; 
This  is  an  active  (as  well  a: 
genial   and   most   able )    gro 
Canada's    largest    producers 
labs,  which  accepts  associate 
bers  from  allied  trades.  .AtuJil 
the   meetings,   we   wondc  ^ 
such  an  association  woul 
successful  in  the  States,  1  lie  m 
mation    available    through 
PLC  has  been  most  helpfu 
and  we  are  happy  to  be  affi 
with  it. 

Broadcast  Go\eriiors   Rule 

Telecasting  in  Canada  iil 
trolled  by  the  Board  of  ll 
cast  Governors  (BBG),  anal 
to  the  U,  S.  FCC,  The  BEJ 
quires  that  TV  stations  devi| 
per  cent  of  their  broadci^f  ' "" 
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Business  Screen  M.^ciNl 


Bruce     Thomas     manages 
fern's    Toronto    office. 


in  programs.  Allowances 
dc  for  British  Common- 
imgrams. 

itc    this,    we    have    found 
acceptance    for    non-Cana- 
tiires.  although  there  is  a 
preference  for  films  bear- 
BG  Canadian  content  num- 
have   visited   about    half 
ns  so  far.  and  several  cat- 
have  been  published  and 
We    are    now    shipping 
4(K)  films   monthly   to   sta- 


!  Id  Requests  in  Three  Weeks 
^  cr.il   mailing  lists  were  pur- 
lid  to  develop   film   showings 
qg  private  audiences,  and  an 

20,000  catalogues  were  re- 
We  were  overwhelmed  by 
)  film  orders  in  the  first  three 
fp!  This  was  enthusiastic  ac- 
ihce,  from  people  who  didn't 
>  us.  and  whom  we  weren't 
t  even  had  projectors.  As  a 
tit  of  fact,  many  films  were 
tietely  booked  for  several 
Current   volume   is   about 

shipments  monthly  to  group 
c;rs. 

Gr  branch  in  Canada  is  headed 
Iruce  Thomas  (formerly  in 
lie  of  our  Cincinnati  office)  as 
tal  Manager.  Thomas  is  re- 
iiible  for  new  business  and  cus- 


tomer service.  John  Brown  is  in 
charge  of  operations,  and  a  staff 
of  four  handles  audience  promo- 
tion and  film  traffic. 

There  are,  of  course,  many  more 
things  to  be  done  before  the  new 
venture  can  be  termed  a  success. 
But  the  results  so  far  indicate  that 
there  is  a  definite  place  in  Cana- 
da for  a  commercial  distributor, 
specializing  in  business  film  circu- 
lation, and  committed  to  the  de- 
velopment of  motion  pictures  as  a 
regular  communication  medium 
for  industry.  With  current  inter- 
est in  the  European  Common  Mar- 
ket, and  occasional  talk  of  a  North 
Atlantic  Common  Market  in  the 
far  future,  we  believe  that  our 
move  was  well  timed,  not  only  for 
immediate  profit,  but  as  a  valuable 
background  for  possible  future  ef- 
forts further  afield,  l^' 

*  *        * 

-4von  Celebrates  7.5tli  Year  in 
Film  Guided-Tour  of  IVew  Lab 

T-  Avon  Products  have  celebrated 
their  V.'ith  anniversary  with  the 
opening  of  their  modern,  new  lab- 
oratory at  Pointe  Claire,  Quebec — 
and  a  motion  picture  to  take  the 
public  on  a  '"camera's  eye"  visit 
there. 

The  camera  moves  through  var- 
ious departments  of  the  Avon 
Laboratory  showing  how  sub- 
stances are  gathered  and  then  de- 
veloped and  tested.  Also  the  pro- 
cessing of  orders  is  covered,  as  is 
Avon's  unique  distribution  system 
which  makes  Avon  products  avail- 
able right  in  the  home  through 
the  popular  "Avon  Calling"  serv- 
ice.   The    film    was    produced   by 

Crawley  Films.  Ltd..  Ottawa.     R' 

*  *        * 

12th  Production  Review  Copies 

7I?  While  they  last,  extra  copies  of 
the  200-page  Production  Review 
issue  are  available  at  only  $2.00 
each:  included  in  subscriptions  at 
no  extra  cost. 


Bustling  Toronto's  skyline  is  typical  of  Canada's  amazing  growth. 


If  you  want  the  IMPACT 
of  new  ideas  we  fiave 
the  creative  hands  to  pro- 
duce resounding  results 
...  in  the  largest,  most 
complete  new  facilities 
between  Detroit  and 
New  York. 


HOLLAND-WEGMAN     PRODUCTIONS 

Motion     pictures    for    business,    industry    and    television 
207    DELA%VARE    AVE..    BUFFALO    Z.    N.    V 


A  Buyer's  Guide  to  Production  Services 


r-r  The  1962-63  Buyer's  Guide 
to  Film  Production  Services 
is  in  preparation  for  October 
publication!  A  companion  edi- 
tion to  our  widely-read  An- 
nual Production  Review  num- 
bers, this  complete  issue  will 
list  in  similar  detail  the  world's 
foremost  film  laboratories,  ani- 
mation services,  sound  and 
special  effects  sources,  music. 


stock  libraries,  script  services 
and  all  the  other  needs  of  busi- 
ness and  television  film  pro- 
ducers. Completely  indexed 
for  ready  reference,  this  regu- 
lar Business  Screen  issue  is 
a  "must"  for  your  reference 
library.  Included  in  annual 
subscription;  extra  copies  will 
be  available  at  only  SI. 00 
each  to  all  subscribers. 


Write  today  for  listiiii;  data:  advertising  rates  to 
BUSINESS  SCREEN  •  7064  SHERIDAN  ROAD  •  CHICAGO 


SiArar 


TITLE  MUSIC 

For  Every  Type  of  Production 

EITHER  ON  A  "PER  SELECTION"  OR  "UNUMfTiD  USE"  BASIS 


For  Full  Datoilt  Writ*,  Wira  or  Phon* 


^  /5  Productions,  he. 


17  EAST  45tll  ST.,  N.  T.  17,  N. 
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EASTERN  STATES 


SOUTHERN  STATES 


NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION   DEALERS 


Fiyan  Film  Service,  815  Su- 
perior Avenue,  Cleveland  15. 

Sunray  Films.  Inc.,  2108  Payne 
Ave..  Cleveland  14. 

Twyman  Films,  Inc.,  329  Salem 
Ave.,  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 

WESTERN  STATES 


•  MASSACHUSETTS  • 

Cinema.    Inc.,    234    Clarendon 
St.,  Boston  16. 


•  NEW  JERSEY  • 

Association  Films,  Inc.,  Broad 
at  Elm,  Ridgefield,  N.  J. 

•  NEW  YORK  • 

Association    Films,    Inc.,    347 

Madison,  New  York  17. 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford,  Immig  and  Landis, 
Inc.,  480  Lexington  Avenue, 
New  York  17,  New  York. 

The    Jam    Handy    Organization, 

1775     Broadway,     New     York 
19. 

National  Cinema  Service,  71  Dey 
St.,  N.Y.  7,  WO  2-6049.  N.Y.C. 
RC.\     audio-visual     distributor 

S.  O.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  York 
19. 

Training  Films,  Inc.,  150  West 
54th  St.,  New  York  19. 

Visual  Sciences.  599BS  Suffern. 

United  World  Films,  Inc.,  1445 
Park  Ave.,  NY  29,  TR  6-5200 

•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc..  963 

Liberty  Avenue,  Pittsburgh 
22. 

Audio-Visual  Equipment  Rent- 
al Service.  International 
Film  Center,  Sales  and  Re- 
pairs, 1906  Market  St.,  Phila- 
delphia 3,  LOcust  3-7949. 

Oscar  H.  Hirt.  Inc.,  41  N.  11th 

St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N. 
Second  St.,  Harrisburg, 
CEdar  3-5651. 

J.  P.  Lilley  &  Son,  928  N.  3rd 

St.,  Harrisburg. 

The  Jam  Handy  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 


•  WEST  VIRGINIA  • 

B.  S.  Simpson.  818  Virginia  St., 
W.,  Charleston  2,  Dickens 
6-6731. 


•  GEORGIA  • 

Colonial  Film.s,  71  Walton  St., 

N.  W.,  JA  .5-5378,  Atlanta. 
United  World  Films,  Inc.,  287 

Techwood  Dr.,  NW.,  Atlanta. 

•  LOUISIANA  • 

Stanley    Projection    Company, 

1117    Bolton    Ave.,    Alexan- 
dria. 
Delta  Visual  Service,  Inc.,  715 

Girod  St..  New  Orleans  12. 
Phone:  JA  .5-9061. 

•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 


•  ILLINOIS  • 

Robt.  H.  Redfield.  Inc.,  1020 
So.  Wabash  Ave.,  Chicago  5. 

Association  Films,  Inc.,  561 
Hillgrove,  LaGrange,  Illinois. 

Atlas  Film  Corporation,  1111 
South  Boulevard,  Oak  Pai-k. 

The  Jam  Handy  Organization, 
230  N.  Michigan  Ave.,  Chi- 
cago. 

Midwest  Visual  Equipment  Co., 
3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 

United  World  Films.  Inc..  542 
S.  Dearborn  St.,  Chicago  5. 

•  MICHIGAN  • 

The  Jam  Handv  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 

•  MISSOURI  • 

Swank's,  Inc..  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 

•  OHIO  • 

Academy    Film    Service,    Inc.. 

2100  Payne  Ave.,  Cleveland 
14. 
Films    Unlimited    Productions, 
137  Park  Ave.,  W.,  Mansfield. 


LIST   SERVICES  HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  SI. 00  per 
line  per  issue  on  annual  basis  only. 


•  CALIFORNIA  • 

LO.S  ANGELES  AREA 

Coast    Visual    Education    Co.. 

5620  Hollywood  Blvd.,  Holly- 
wood 28. 
The  Jam  Handy  Organization. 

,305  Taft  Building,  1680  N.  Vine 
St.,  Hollywood  2S. 
Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 

Raike  Company,  Inc. 
Audio-Visual  Center 

849  N.  Highland  Ave.  HO  4- 
1148,  Los  Angeles  38,  Calif. 

S.  0.  S.  Photo-Cine  Optics,  Inc. 

6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd.,  Los  Angeles  57. 

United  World  Films,  Inc.,  7374 
Melrose  Ave.,   Los  Angeles  46 

SAN  FRANCISCO  AREA 

A.ssociation    Films,    Inc.,    799 

Stevenson  St.,  San  Francisco. 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast  Films.  255  Minna, 
San  Francisco  3. 

•  COLORADO  • 
Cromars'    (formerly    Audio- 

Visual    Center)    28    E.    9th 

Ave.  Denver  3. 
Davis  Audio-Visual,  Inc. 

2149  S.  Grape  St.,  Denver  22. 

•  OREGON  • 

Moore's  Motion  Picture  Serv- 
ice. 1201  S.  W.  IMorrison, 
Portland  5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 

•  TEXAS  • 

Association    Films.    Inc..    1108 

Jackson  Street,  Dallas  2. 
United  World  Films.  Inc., 

2227  Bryan  St.,  Dallas  1 

•  UTAH  • 

De.seret    Book    Company,    Box 

958,  Salt  Lake  City  10. 


(Cinema  Research  AniioiMU' 
Hnini  Keiliiction  Print  .Set 

■     A    new    service    to    prod   f' 
olfering  Snini  reductions  fro 
mm  and  3.'iinm  films  has  bei 
nounced     by     Cinema     Re 
Corp..   Hollywood.  Cal. 

An  exclusive  feature  of  th 
vice,  according  to  presiden 
Scheib,  is  that  optical  eflcc 
be  integrated  from  A  and  I 
during  the  reduction  proci 
is  not  necessary  to  blow 
originals  up  to  35mm.  mil 
optical  effects  and  then  rcdu 
film.  Both  black  &  white  aul 
originals  can  be  printed.  11 
uid  gate  process  is  used  to 
clarity  of  image  and  to  c-lii 
scratches  and  blemishes  o 
original  during  printing. 

In  addition,  another  cxi 
service  is  that  actual  scenc-lnj 
color,  as  well  as  density  cornt 
are  made  possible  direclK 
8mm  negative.  The  final  i 
print  is  made  by  direct  c\pB 
eliminating  any  degradati 
sharpness  which  might  resul  |i 
the  optical  printing  procc 

Further  information  abouijl 
services  can  be  obtained  fro 
company  at  716  N.  LaBiea^ 
nue.  Hollywood  38.  ' 

*  :N  *  ^ 

DuPonI  Ph<«l(>  Pro<lu<l>  I)K 
Opens  Onler  in  New  Jcrsc 

a  The  DuPont  Photo  Pni 
Department  has  opened  a  nc\i 
headquarters  and  distribmin  i; 
ter  in  Clifton,  New  Jersey.  Li 
at  380  AlKvood  Road.'  th 
facilities  are  just  off  New 
Route  3.  seven  miles  from 
York  City. 

The  new  building  include 
000  square  feet  of  office  and 
house  space,  designed  to  1 
DuPont's  entire  line  of  pi 
raphic  products.  Fenner  G 
ley.  district  manager  of  the  c 
ment  said  that  the  move  fron 
town  New  York  was  made  in 
to  provide  better  delivery 
to  customers  and  dealers  alo 
eastern  seaboard. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT.  FILMS  AND  PROJECTION 


Glen  (ilenii  Sonnd  Fai'ilill 
Described  in  a  IVew  lirix-hi 

-     An   illustrated  brochure 
complete   information   about 
Glenn  Sound  Company,  its 
ties  and  services,  is  being  i 
by  that  company. 

Listing  officers  of  the  ort 
tion  and  giving  complete 
ground  materials  on  the  cor 
the  booklet  also  includes  a 
list  for  rentals  and  services. 
to:  Glen  Glenn  Sound  Cor 
6624  Romaine  St..  Hollywc 
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Business  Screen  Mag/ 


'^echnicolor's  8mm  "Instant:'  Projector 

gi-Cartridge  Makes  Operation  in  f^ield  Easy  on  Salesmen 


iNicoLOR    Corporation, 
;h  in  June  received  the  Cer- 
of   Design    Merit,    highest 
of    the    Internationul    De- 
Institute,  for  its  8nim  In- 
ylovie  Projector,  now  is  tak- 
li  at  the  broad  business  and 
jial  marl^et  which  has  made 
Jtaneous  appearance, 
jipany  officials  are  frank  in 
ng  that   the   800   Projector 
reduced  last  fall  to  captivate 
risumer  audience  —  which 
done.    A    library   of   more 
00  subjects  to  supplement 
ers'    own   films    has    added 
5  to  sales. 

fs  Lively  Business  Interest 

le  same  time,  the  consumer- 
qualities  of  operational  sim- 
convenience.   and    modest 
ive  sparked  a  lively  business 
; .  Industrial  purchasers  have 
|uipping  salesmen  with  sales 
Inonstration  films  —  and  the 
jrojector;    there    have    been 
l|g  and  training  uses;  point- 
tthase  uses  of  the  projector 
een  noted. 

:  to  the  easy  use  of  the  pro- 
I  is  the  Magi-Cartridge,  a 
Mclear  plastic  case  containing 
li4-'2   minutes  of  film  in  an 


n  cartridge  slips  in  back. 

loop.  This  replaces  the  con- 
al  reel,  eliminating  sprock- 
eading  and  rewinding.  The 
;e  also  protects  the  film 
1st.  dirt,  weather  and  finger- 
it-storing  power  cord,  which 
tically  retracts  into  the  pro- 
ir  is  simply  plugged  in.  the 
iisnapped  into  the  projector. 


model 


Technicolor's  "800"  Projector. 

and  the  "show  is  on."  While  the 
projector  was  designed  as  a  re- 
peater rather  than  for  continuous 
use,  it  has  been  used  successfully 
in  continuous  operation  in  air-con- 
ditioned quarters  which  minimize 
the  build-up  of  heat  which  could 
in  time  warp  the  plastic  of  the  cart- 
ridge. 

Features  of  the  Projector 

The  Instant  Movie  Projector  has 
a  precision-ground  "Zoom"  Tech- 
nor  ."i  1.5  lens,  fully  color-correct- 
ed, with  15mm  to  25mm  range  to 
adjust  picture  size  to  fit  the  screen. 
Blower-cooled,  only  250  watts  are 
required  for  the  brilliant  Tru-Flec- 
tor  lamp  as  a  light  source.  When 
a  change  is  needed,  the  hot  lamp 
can  be  ejected  without  touching  it. 
The  aperture  is  self-cleaning,  and 
a  cam-controlled  two-tooth  shuttle 
assures  precise  registration  for 
steady  pictures.  An  elevation  con- 
trol is  located  at  the  rear  of  the 
projector. 

Weighing  only  7  pounds,  the 
compact  projector  measures  9-V4X 
5-' 2x5-' 4  inches.  Its  convenience 
is  highlighted  by  the  fact  that  it 
will  fit  into  almost  any  e.xpandable- 
type  brief  case.  To  meet  special 
needs,  the  Technicolor  staff  has 
on  occasion  made  fast  modifica- 
tions such  as  the  flip-top  rear  pro- 
jection unit  shown;  the  projector, 
held  firmly  in  place  in  transit,  sim- 
ply sets  into  the  case  and  may  be 
removed  for  other  uses  as  re- 
quired; case  space  also  is  provided 
for  Magi-Cartridge  storage  and 
transport. 

Lab  Facilities  .\re  Integrated 

With  the  projector  us  the  foun- 
dation for  the  program.  Techni- 
color has  built  an  organization  to 
handle  all  phases  of  business  use 
between  the  actual  production  and 
the  distribution  of  the  picture.  The 
Hollywood  film  laboratories  have 
set  up  facilities  for  making  the 
famous  Technicolor  prints  by 
imbibition  —  in  effect,  a  dye  trans- 
fer process  —  in  8mm.  with  direct 
reduction  from  either  16  mm  or 
35mm.  On  runs  as  short  as  100 
prints,  the  order  goes  through 
35mm  machines,  getting  correction 

(CONCLUDED      ON      PAGE      64) 


It's  included  in  your  next  issue  of 
Business  Screen  .  .  .  pictures  and  text 
of  all  tfiat's  new  and  useful  in  Audio- 
Visual  Projection  .  .  .  and  Related 
Accessories  .  .  .  It's  our  Trade  Fair  in 
Print  .  .  to  keep  for  constant  reference 
on  these  latest  devices  .  .  .  Motion 
Picture,  Slidefilm  and  Slide  Projectors, 
Screens,  Tape  Reproducers.  8mm  and 

16mm  Optical  and  Magnetic  Projectors 
.  Continuous,  Repeater  Projectors  and 
Equipment  for  Personal  Selling  and 
Store  Display  Use,  for  the  Training 

Classroom  and  for  Group  Projection 
Featured  in  these  Trade  Fair  pages! 
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m  m  Doci 


Specialists  in  the  Science  of 

FILM  REJUVENATION 
FOR  16  MM  AND  35  MM 

RAPIDWELD  Process  includes    treatment  (or: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 


8MM  SERVICES  NOW  AVAllABLE. 


Svnd   for  free  Brochure. 
-FACTS  OS  FILM  CARE", 


^ 


ARIO  riLM 

TECHNIQUE.  INC. 


37-02  27  ST.,  L.  I. 
STillwell  6-4600  • 


Est.  1940 


YES 

WE  ARE 

GETTING 
SOMEWHERE! 

25  years  ago  only  1  in  7  can- 
cer patients  was  being  cured. 
Today  1  in  3  is  being  saved. 

With  what  science  knows 
about  cancer  right  now,  one 
in  two  could  be  saved  by 
earlier  diagnosis  and  proper 
treatment.  Yet  every  year 
more  than  8.5,000  Americans 
still  die  neeiUessbj. 

To  learn  how  you  can 
guard  yourself  again.st  can- 
cer, call  your  local  Unit  of  the 
American  Cancer  Society  or 
write  to  "Cancer"  c/o  your 
local  po.st  office. 

AMERICAN 
CANCER  eb 
SOCIETY  T« 


BERLIN    FESTIVAL    ENTRIES 

(CONTINUED    FROM     PAGE    THIRTY-TWO) 

Diametres,  Cic  dc  I'ont-a-Moiisson,  prodiici-d  1)\ 
Lcs  Films  Pierre  Heniont. 

Dii  Bois  de  Mine  au  SouteiicmciU  Qui  Maraclic, 
C:liarl)onnaj;es  de  France,  produced  by  Son  ct 

Liiiniere. 

Du  Sable  ponr  le  Fund.  Ildiiillcus  tin  Bassin  ili- 
Loiraine,  produced  In    Son  et  Lnmicrc. 

Feu  et  Flamme,   S.E.I .T..\.,   produced  by   Pnbli 
Ti'chni   Films. 

Flcurs  de  Feu,  C'\e  di'  .Saint  Gobin.  produced  by 
Films   Hcrnres. 

Heures  Champeiioises,  f^liampagnc  Producers  .As- 
sociation, produced  b\'  Socicte  Nouvelle  Pathe 
Cinema. 

La  Mecanique   &  Four  Elements,   Federation   of 
Metal    Working;    Industries,    produced   by    So- 
cicte Nonvello  Pathe  Cinema. 

Le  Lac   (sponsor  not  given)  produced  b\-  Films 
Caravelle. 

Les     Trefles'     Organisenl,     French     Producti\'it\' 
Council,  produced  In    Objectifs. 

N'erre  Textile,  Cie  Saint  C^obiu.  produced  by  Cine- 
test. 

*         *         « 

BRITAIN'S   ENTRIES   FOR   BERLIN 

Ascot-A  Race  Against  Time,  George  Wimpey  & 
Co.,  Ltd.,  produced  bv  World  Wide  Pictures, 
Ltd. 

Black    Monday,     Imperial    Chemical     Industries, 
produced  by  ICI  Film  Unit. 

The  Cattle  Carriers,  British  Petroleum  Co.,  Ltd.. 
produced  h\  Circenpark  Pioductions." 

Chemistry  for  the  Nuclear  Age,  .Atomic  Enerp\ 
.Authorit\*.     produced     by    Greenpark    Produc- 
tions." 

The   E^er-Changing   Motor   Car,   Ford   Film   Li- 
brar\.  produced  In    T\"  Cartoons  Ltd. 

Fire  Below,  liritisli  I'ltrolcum  Co.  Ltd.  for  Ship- 
ping   Federation    Ltd.,    produced   b\    Films   of 
Today.' 

Heart    of    Scotland,    Scottish    Council,    Develop- 
ment &   Industr>".   ]iroduccd   by  Templar   Film 
Studios. 

Mikhali,  British  Petrolium  Co.  Ltd..  produced  b\' 
Greenpark  Productions.  ° 

Nuclear  Power  Keacfors.  .Atomic  Energx   .Author- 
ity, produced  by  Greenpark  Productions.' 

Pile  Casting   at    Milfnrd   Haven,   Esso   Petrolenni 
Co.,  Ltd.,  produced  by  Esso  Film  Unit. 

The    Peaceful    Revolution,    As.sociatcd    Electrical 
Industries,  produced  b\-  Film  Centre,  Ltd. 

Prospect  for  Plastics,  Shell  International  Petrole- 
um Co.  Ltd..  produced  by  Shell  Film  Unit. 

Signs  and  Portents,  Imperial  Chemical  Industries. 
Ltd..  prodncc'd  In   Film  Producers  Guild  Ltd. 

Terminus,    British    Transport    Indnstr\',    proiluced 
b\"  British  Transport  Film  Unit. 

Usutu,    Usuln    Pulp    Co.,    Ca)urtaulds    Ltd..    pro- 
duced bv  Film  Centre  Ltd. 


•in  assiK'intiun  witli  Film  Producers  Guild.  Ltd. 


Scene  from  "Remington  Eleven"  one  of  th 
entries  to  be  shown  at  the  Berlin  Festival, 


ENTRIES    FROM    ITALIAN    INDl 

Believe  What  They  Say,  Societa  Italian, i  ( 
d'Aqua. 

A  Bridge  for  Sardinia,  Centra  Rela/ioui  .Az 
Ferrovie  dello  Stato. 

The  Cheeses  of  Italy,  Comitato  Italiano  1 
Derivati. 

A  Day  on  the  Canal,  Societa  Adriatiea  di 
tricita. 

The  Island  of  Glass,  .Azienda  .Antonoma  Soj 
e  Turismo  de  \'enezia. 

Operation  Orinoco,  Societa  Innocenti. 

N.  6M.  401,  Societa  Olivetti. 

The  Plypac  Bag,  Societa  Edisonvolta. 

Santa  Barbara:  Something  New  in  the  .An 
ley,  Societa  Sanata  Barbara. 

The   Last   Water   Carrier,   Societa   Italian: 
dotte  d'Acqua. 

From  Space  to  Space,  Gruppo  Magneti  ; 

We  Protect  the  Job.  Societa  Montecatini 

Where     the     Sarca    Ends,     Societa     Idrop 
Sarca-.MoKeno. 

\\  orking  \\  ith  Fiat,  Societa  Fiat. 

*        *        * 
THREE   TITLES   FROM    S\^  ITZERl 

Der    Buhrle-Konzern,    Werkzeugni:ischine 
Ocrlikon. 

Ingeneure;    .Allstromzug,    producer-sponsoi 
dor-Film  A.  G. 

Images  Vivantes,  Paillard  S.  .A. 


and  now  for  TitleL 

RECORD  GotH 
Bold  and  ITAL 

Every  frame  stamped 
newly-cast  type,  as  usl 


KNIGHT  STUDl 

159  E.  Chicago  Ave.,  Chicai  1 
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I 


E  INDEX  OF  SPONSORED  FILMS 

This  reader's  reference  guide  covers  motion  picture  and 
defilm  programs  reviewed  in  Volume  Twenty-Two.  1 962. 
ues  of  Business  Screen.  The  issue  number  and  page  on 
lich  a  case  history  or  feature  article  appeared  are  shown  for 
:h  of  the  sponsors  and  film  titles  below.  Sound  slidefiims  are 
iicated  by  "ssf."  following  title. 


ONSOR 


Pattern   Company 
Qce 
ave  Records  Center 

riea    Rose    Selection 
in  Airlines 
Bakeries 
iD  Cancer  Society 

in  Cyanamid  Company, 

Lederle  Laboratories 

in  Gas  Association 

in  Hospital   Association 

n  Machinery  &  Foundr>-  Co. 

in  Oil  Company 

n  Railroads,  Assn.  of, 

Red  Cross 

Telephone  &  Telegraph 
lany,    (the   Bell  System) 


ir-Bush,    Inc. 
ng  Cork  Company  & 
lan  Chemical  Products,  In 
ruction.  Inc. 
Cit>'  Electric  Company 
Energy  Commission 


Commerce,  New  York 
ut  Life  Savers,  Inc. 
ephone  Co.  of  Penna. 

Steel 

{be. 

■the-Month   Club 
idison  Company;   New 
id  Electric  Co.;  New 
d  Gas  and  Electric  Co.; 
m  Mass.  Electric;  Conn, 
id  Power;  Hartford 
Co. 

Mck  International 
llompany.  The 


t  &  Hawaiian  Sugar 
ng  Company,  Ltd. 
I  Dept.  of  National 


—  A  — 
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Eastman  Kodak  Company 


E.   I.  DuPont  de 

Nemours  &  Company 

European  Community'.  The 


Family  Circle  Magazine 
Ford    International,    Div. 

of  Ford   Motor  Co. 
Ford   Motor  Company 


Gardner-Denver  Company 
Geig\'  Chemical  Corp. 
G.  S.  Blodgett 
General  Electric 
General  Motors   Corp. 

Glass  Container  Manufac- 
turers Institute 


Hammond  Organ  Company 
Huskx'   Oil  Company 
Hercules  Powder  Compan> 


Incorporated  Sales  Managers 
of  England 

Indiana  LTniversity 
International   Association   of 
Blue  Print  &  .\lhed  Industries 

Internationa!  Business  .Machine 

International  Shoe  Company 
International   Silver  Company 
Iowa  State  University 


Jantzen,  Inc. 

J.   C.   Penne\-  Company 


KLM  Royal  Dutch  Airlines 
Kellog  Company,  The  M.  \V. 
Knox  Gelatine,  Inc. 


Lever  Brothers 


Mead  Johnson  and  Company 

Merck,   Sharp  &   Dohme 

International 
.Merrell  Company.  The  William  S. 
Miller   Brewing   Company 
Massachusetts  Institute  of 

Technology 
Miller  Brewing  Company 

Michigan   Consolidated    Gas 


National   Aeronautics   and 
Space  Administration 


National   Affairs,   Bureau   of 


National   Institute  for  the 

Blind 
National   Film   Board  of 

Canada 
Narional  Board  of  Fire 

Underwriters 
National  Credit  Office 
National  League  for   Nursing 
National   Livestock  and 

Meat  Board 

National  Association  of 

Manufacturers 
National  Safetv  Council 


National   Tuberculosi 
Association 
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A  Touclt  of  Magic 
Where  Mileage  Begitis 

Sealed  in  Glass 
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Of  Faith  and  Flight 
Happy  is  the  Home 
Tfie  Hu.iky  Briquet 
Maintenance   Painting 
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How  To  Prevent  Objections  in 
Selling 

Editing  Synchronoits  Soutul 
Many  Loves  Has  the  Blue 
Printer,  ssf. 

For  Your  Consideration 

Welcome 

Now,  Look  Here,  Harry 

Design  for  Beauty 

Democracy's  College 

-J- 

Looie  Lawters  and  His  Seven 

Daughters 
Cutting-to-Fit  and  Fitting,  ssf. 
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Power  Piping 

A  More  Attractive  You 
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Introduction  of  New  Liquid  "all" 
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Hcspital  Maternity  Care:  Family- 
Centered 

Recognition  and  Treatment  of 
tlie  Depressed  Patient 

Silent  Witness 

1961  Pro  Ball 

To  Greater  Strength 

11th  Annual  NBA  Alt  Star 
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The  Michigan  Story 
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Chemistry  of  Life 
Life  on  Other  Planets 
Decontamination  of  Space  Probes 
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The  Case  of  the  Missing  Magnets 
The  Challenge  of  Leadership 

Sounds  of  Industry 

Universe 

See  A  Pin  .  .  . 

The  Science  of  Fire 

SCO  Serves  You 

Future  Nurse 

The  Adventures  of  Dudley 
Worthington 

Satisfying  the  Salaried  Employee 
Safe  As  You  Ktww  How 
Not  Even  One  Chance 
Help  Yourself  To  Safety 

Merry-Go-Round 
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New  Vork  Dt-partinent  df  ilcaltli 
New  York  State  and  United 

States   Enipli>\mfnt   Scivin-s 
North   Carolina    Dip;irtniriit    ul 

Conservation  ami  Dcviloimicnt 
North  Dakota  Whi-at  Conunission 
Niitrio-Bio    Coqioration 


Oliin  Oil  (^)nipany 

Ohio  State  University 

Oil  States  Rubber  Company 


Pan  Anuriiiui  Cr.wv  Airways 
Fan  Anu'iiian   \\r)rld  Airways 

Patent,  Trademark  At  Copy- 

wright  Foundation 
Pepperdine  College  of 

Los  Angeles 
Pepsi   Cohi   Company,   The 
Phillips  Company,  The 
Phillips  Petroleum  Company 
Precision  Shoe  Company 
Project   Hope 
Pure  Oil  Company 


Reader's  Digest  Association 
Redbook  Magazine 

Republic  Steel   Corp. 

H.  T.  French  Conipan\- 

Reul>en  H.  Donnelly  Company 
and  The  New  York  Tele- 
phone Co. 

Revere  Copper  and  Brass,  Inc. 

Revlon,   Inc. 
Mdtindtable  Pntduetions 


Saturday  Evening  Post  and 

Gettysburg,  Pa.,  Chamber 

of  Commerce 
Seattle  Water  Department 
S.  C.  Johnson  &  Sons,  Inc. 
Seiberling   Rubber  Company 
Shatterproof   Glass   Corp. 

of  Detroit 
South  Dakota  State  Library 
South    Dakota   Stockgrnwers 

Associati<m 
Sperry  Gyroscope  Company, 

Division  of  Sperrj  -Rand  Corp. 
Standard  Oil   of  Indiana 
Standard  Oil  nf  Ohio 


Talon  Educational  Service 

Television  Bureau  of  Advertising 

Texaco,  Inc. 

Texas  Gulf  Sulphur 

Tl»e   First  Security  Corp. 

Topps  Chewing  Gum.  Inc. 


United  Giiiid    Neighbors 

(Portland.  Oregon) 
United  Natitms  Children's 

Emergency   Fund 
United  R<-scareh  Division  of 

American   Telephone  & 
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United  States  .\ir  Force 
United  States  Army 


United  States  Office  nf  Civil 

Defense  Mobilization 
United  States  Independent 

Telephone    .Assn. 
United  States  Infonnation 

Agency 
United  States  Internal  Revenue 

Service 
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United  States  Savings 
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United  States  Steel  Corp. 


University  of  Southern  California 
Urban   Progress  Association 
of  Little  Rock.  Ark. 


\'anderbilt  University 
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From   the   Vrnj  First   Day; 

According  to  Plan;  Take  Charge 
Guy;   Always  Faithful  2 

Strontium   Free  Milk, 

A  Standby  Process  "^ 


Alaska  and  its  Natural  Hesources 
Management  Improvement— It's 

Your  Business 
What  You  Should  Knotc  Before 

You  Buy  A  Home 
Fence  Building  the  Modern  Way 
According  to  Webster 
Hon-  to   Wrld  "TV  Steel 
The  Moveable   Bridge 
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Quest 
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Our  Greatest  Task 
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Warner,  Goetz  &  Brill  Co. 
Eslalili!>heil   in   Los   Angeles 

•  Jack  Warner  Jr.,  John  Goetz. 
and  Klaus  Brill  have  established 
Warner.  Goetz  and  Brill  as  a  new 
company  to  produce  films  for  in- 
dustry and  for  government.  Head- 
quarters of  the  firm  are  at  1  1501 
Sunset  Boulevard,  Los  Angeles  49. 
.All  three  participants  have  had 
considerable  experience  in  this 
field. 

Klaus  Brill,  for  the  past  eight 
years  editor  in  publication  depart- 
ments at  Douglas  Aircraft  and 
Bendi.x-Pacific  Division,  has  been 
responsible  for  the  documentation 
of  commercial  and  military  pro- 
grams. Assignments  have  included 
script  writing,  directing,  producing 
and  editing  of  progress  report 
films;  preparation  of  operation  and 
service  manuals  for  DC-7  aircraft 
and  a  broad  range  of  military  pro- 
jects; and  management  of  all  doc- 
umentation for  the  Project  Merc- 
ury Telemetry  Receiving  and  Digi- 
tal Data  Processing  systems.  In 
the  Psychological  Warfare  Di- 
vision of  the  Army  he  wrote,  di- 
rected and  produced  radio  news 
and  feature  programs;  subsequent- 
ly he  served  as  Deputy  Chief  of 
the  Radio  Branch  of  Military 
Government  and  program  director 
of  the  Bavarian  Broadcasting  Sys- 
tem. 

John  Goetz  produced  the  "Wide 
Wide  World"  series  for  General 
Motors  Corp.  and  for  more  than 
10  years  was  on  the  staff  of  Na- 
tional Broadcasting  Co.  as  a  di- 
rector, producer  and  executive  pro- 
ducer, gaining  more  than  300  live 
and  video  tape  network  credits. 
including  "The  Voice  of  Fire- 
stone". "American  Inventory",  the 
"Kaleidoscope"  series,  and  others. 
Film  production  and  direction  in- 
cluded these  documentaries:  Back- 
grouiul.  the  rcaplc  series,  and 
The    American    Fiahtiiii;    Man    — 


Korea    Plus    Ten.    During 
War  11  he  was  a  captain  ii 
tary  Intelligence  Service,  ai 
served  in  the  Psychologica 
fare  Service  as  Chief  of 
tion  at  Radio  Munich. 

Jack  Warner  Jr.  former 
a  vice-president  of  Warnci 
Pictures.  Inc..  in  charge 
Industrial  Films  and  Tele\is 
vision.  Among  his  credits  ; 
Bell  Science  Series,  produi. 
American  Telephone  and 
graph  Company.  He  has  pr 
several  feature  films  for  thi 
release  and  was  responsil 
hundreds  of  motion  picture 
by  industry  and  military 
for  public  information,  piil 
lations  and  training. 

He  was  Assistant  Chief  of 
ing  Film  Production.  Signal 
Pictorial  Center.  Astoria. 
during  World  War  II.  ar 
Assistant  and  Acting  Photoj 
Officer.  H2.  12th  U.  S.. 
Group.  ETO.  He  present! 
Lieut.  Colonel  in  the  Signal 
USAR.  with  the  mobilizatii 
ignation  assignment  of  Chie 
tern  Division.  Army  Pictori 
ter.  Office  of  the  Chief 
Officer,  DA. 

8MM    INSTANT    PROJE 

(CONTINUED    FROM    PAC 

color  by  color  and  scene  b; 
dyes  are  laid  on  clear,  en 
less  acetate  so  there  are  n 
lems  of  emulsion  contra 
shorter  runs,  emulsion 
used. 

The  $5.95  retail  price  t 
ary  subjects  stands  as  a  c( 
tive  base  for  print  costs  to  I 
film  users;  this  figure 
Technicolor  amortization 
plicable  royalty  charges, 
quantity  the  sponsored  fil 
will  be  below  that.  Existit 
silent  prints  also  may  be  |' 
Magi-Cartridges   at   the  p'l 


in  the  east . . .  it's 

MOVIE  LAB 


ilio^ 


I 


I 


I 


rrgjjlEBS 


MOVIELAB  FILM  LABORATORIES 
MOVIELAB  BUILDING,  619  W.  54th  ST. 
NEW  YORK    19,  N.  Y.    JUDSON    6-0360 


^developing  color  negatives  •  additive  color  printing  •  reduction  printing  including  A  &  B  color 
slide  film  processing  •  blowups  •  internegatives  •  Kodachrome  scene-to-scene  color  balanced 
printing  •  Ektachrome  developing  and  printing  •  registration  printing  •  plus  complete  black  and 


—  (or    lii'Ipin;:    l<>    <jcl    ii»-«     aclivitics    slarled    and 
iiiiplt-nirnlfMl   wilhuut  disclosure, 

—  Akillfd    ill    kfc-piiif;    prodiicl    infoniialion    iiiider 
cover  until  lime  ol    iiiiputl  .  .  . 

The  Jam  Handy  Orjianization  is  well  >el  up.  villi 
eoniplelely  iiilegraled  faeililies  and  experience,  lo 
niainlain  M-eiirily  while  gelling  jour  joh  done  riglil 
and  right  on  time. 


THE     JAM     HANDY     ORGANIZATIC 

DETROIT  .  NEV/YORK  .  CHICAGO  •  HOLLY  '.■.  0  _ 
TRinily  5-2450  •  JUdson  2-406O  •  STate  2-6y57  •  HOIIywood3-f 
Motion  Pictures  •  Business  Theater  •  Slides  and  Slidefilms  •  Training  . 
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BUSINESS  SCREEN 
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Lytton's    Center    of    the    Visual    Arts 

Ford    Shows    Features    With    8mm    Sound 

The    Real    Story    of    the    Panama    Canal 

Films    Are    Tools    at    United    Airlines 

Europe's    Best    in    Industrial    Films 


M      A      e      A     X,,J„„  N      E 

oS^a^^'^  PUBLIC  im^ 
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Audiovisual 

Equipment 

TradeFair 


THE  LATEST  DEVELOPMENT 
N  EQUIPMENT  FOR  PROJECTION 


are  you 
getting 

your  share 

of  this 

^14  billion 
market? 


It  is  estimated  that  the  13  through  19  year  old  teen  age  group  influences  $14  billion 
in  purchases  annually.  But  that's  only  part  of  the  story.  Teen-agers  have  a  tremendous 
buying  power  today,  and  many  of  their  buying  habits  carry  over  into  adult  life.  That's 
why  sponsors  of  business  films  depend  upon  distribution  by  Modern... to  reach  young 
adults  in  their  schools  and  universities. ..  in  their  churches,  clubs  and  social  groups. 
Contact  our  nearest  Sales  Office  for  a  free  illustrated  study  of  The  Teen  Age  Market  and 
how  your-film  can  be  economically  circulated  to  this  lucrative  and  fast  growing  segment 
of  the  buying  population. 
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SALES  OFFICES: 

CHICAGO 

Prudential  Plau-Delawaro  7-32S3 

DETROIT  „ 

19813  Mack  Avenue-Ti»«di>  i-62X! 

LOS  ANGELES 

1717  N   Highland  Ave.-Hollywood  2-2201 

NEW  YORK 

3  EasI  Mth  SIrool-Plaza  8-2900 


PITTSBURGH 

210  Gr.inl  Sliicl    Gtanl  1-9118 

SAN  FRANCISCO 

444  Matkol  Sliool-Yukon  2-9414 

TORONTO 

140  Morton  Siroot-Hudson  S-4419 

WASHINGTON 

1710  H  St     N  W-Slorling  3-3377 


MODERN 

TALKING  PICTURE 
SERVICE,  INC. 


MAIN   OFFICE: 
3  East  54th  Street 
New  York  22,  N.  Y. 

1937        OUR  25TH  YEAR       19C2 


riLM    LIBRARIES; 

Anchorage    •  Atlanta    •   Boston    •  Buffalo    •Cedar   Rapids    •Ch.f*' 

•  Chicago    •    Crncinnali     •  Cleveland     •  Dallas    •   Denver     •  DeM 
Harrisburg    •   Honolulu     •  Houston    •  Indianapolis    •  Kansas  City  U_ 
Angeles    •  Memphts    •Milwaukee     •Minneapolis    •  New  Orleans    W 
York       Omaha    •Philadelphia  •  Pittsburgh   •St.  Louis   •  San  Fra. 

•  Seattle    •Washington    aand  Toronto,  Canada 


fl 


YOUR  PRODUCT  SHOULD  BE  IN  OUR  MARKET  BASKET 


Now  —  the  combined  services  of  The  E.  F.  MacDonald 
Company  and  Wilding  Inc.  are  available  to  you  as  a  single 
source  of  incentives  and  related  communication  media. 

Education  plus  motivation  .  .  .  training  plus  incentive  .  .  . 
add  up  to  PROFIT  for  your  company  —  and  the  business 
of  business  is  PROFIT. 

Any  Wilding  or  E.  F.  MacDonald  representative,  coast  to 
coast,  will  welcome  the  opportunity  to  discuss  your  use  of 
our  creative  marketing  services. 


\/Vl  Lr>  IIVG^ 


N  C- 


CHICAGO    .    HOLLYWOOD    •    DETROIT 


Communicators  for  American  Industry 

NEW  YORK    .    CINCINNATI    •    CLEVELAND    .    SAN  FRANCISCO 


Which  twin  is  the  duplicate? 

If  there's  any  difference  between  the  original  and  the  Anscochrome®  "547"  dupe 
shown  above,  odds  are  that  the  Anscochrome  dupe  is  an  improvement.  "547"  gives 
excellent  sharpness  and  contrast  values.  This  high-speed  duplicating  material  gives 
both  large  and  small  volume  duping  operations  high  quality  with  a  minimum  invest- 
ment in  equipment  (you  process  in  regular  Anscochrome  chemicals).  Ask  your  Ansco 
Man  for  complete  information  about  "547". 
ANSCO  — America's  first  manufacturer  of  photographic  materials  — since  1842 


Ansco 


Anscochrome 
51,7 
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THIS  IS 
A  BEST 
SELLER... 

IT  GOES 
ANYWHERE, 
SELLS  ANYTHING 
on  8inm  Sound 
Motion  Pictures 


Whether  you  sell  in  a  show  room  or 
board  room,  you'll  find  the  Cine- 
phonic  Repeating  Sound  Movie  Pro- 
jector to  be  the  best  sales  assistant 
your  men  ever  had. 

D 
The  Cinephonic  can  show  and  tell 
your  story  at  a  moment's  notice  .  .  . 
at  any  point  of  sale.  It  weighs  just 
15  pounds,  probably  less  than  your 
briefcase.  You  simply  pick  it  up  and 
go  ...  to  the  right  prospects  in  the 
right  place.  Show  your  story  to  one 
viewer,  a  dozen  or  a  hundred  at  a 
time. 

D 
Cinephonic  is  complete  in  its  own 
case,  even  to  its  screen.  It  works  at 
the  turn  of  a  knob,  shows  brilliant 
movies ;  plays  crisp,  vibrant  voice 
and  music.  Your  film,  in  an  auto- 
matic cartridge  replays  thousands 
of  times.  You  can  count  your  cost 
in  pennies  per  showing. 

D 
Are  you  preparing  a  new  film,  or 
do  you  already  have  a  winner?  In 
either  case  —  see  and  hear  the  Cine- 
phonic now.  See  how  your  story  can 
reach  more  of  the  right  people  in  the 
right  place.  It  can  help  you  to  sell 
more  of  what  you're  selling. 

D 

For  a  demonstration  in  your  of- 
fice, write  or  call: 


FAIRCHILD  CAMERA 
AND  INSTRUMENT 
CORPORATION 


580  MIDLAND  AVENUE,  YONKERS,  NY 

INDUSTRIAL  PRODUCTS  DIVISION 
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A  CALL-BACK 
CALLS  FOR  A 
KEENER 
SALES  DRIVfl 

Slidefilm  Shows  How 


Too  many  salesmen  consider  a 
bock  a  continuation  of  a  pre- 
sales  presentation.  They  asr 
that  the  prospect  recalls  what 
said  at  an  earlier  meeting. 

Here  is  a  color  sound  flln' 
that  proves  prospects  seldoir 
member  .  .  .  and  why;  and  tH 
harder-h  ifting  presentatio 
needed,  one  more  thoroughly! 
tailed,  to  win  the  order.  It's 

"DEVELOPING  THE  RH 
AniTUDE  ON  A  CALLBA 

.  .  ,  one  in  a  series  of  six  film-l 
that  furnish  you  with  material 
1 8    Inspiring    training    meeting'' 

■SELLING  IS 
MENTAL  ' 

Write  today 
for  details 
concerning 
a  preview 

Pi 


Selling  Burect! 

A  DIHSiOH  OF  SOCKET  PICIURES.  IKC. 

6108-B  Santa  Monica   Boule><l 
Los  Angeles  38,  Colifornii 
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wondering  which  way  to  turn? 


Film  producers  from  coast  to  coast  turn 
to  BYRON  Motion  Pictures  for  com- 
plete studio  and  laboratory  services,  all 
under  one  roof.  Why  do  they  turn  to 
Byron?  Byron  guarantees  "better  qual- 
ity .  .  at  lower  cost  ...  in  less  time" 
on  all  producer  services.  This  includes 
Byron's  famed  WESTREX  sound  facili- 
ties. THERE  IS  NO  BETTER  SOUND. 


II 


WRITE,  PHONE  or  WIRE 

for  information   and  quotations 
on  any  and  all  producer  services. 


w^-^ 


byron /motion  pictures 

1226  Wisconsin  Ave.,  N.W.  Washington  7,  D.C.,  FEderal  3-4000 
Affiliated  with  MECCA  FILM  LABORATORIES  CORP.,  630  Ninth  Avenue,  New  York  36,  N.Y. 
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Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


HOEMAKER'S  CHILDREN,  that's  what 
we  are!  We're  talking  about  those  of  us 
who  create  and  produce  communications 
for  business,  about  the  companies  who  manu- 
facture et|uipment  and  fihiis  for  production  and 
projection  and  about  those  who  distribute  and 
process  the  picture.  Among  all  these  hundreds 
of  compan  es.  you  can  count  the  motion  pic- 
tures and  slidefilms  which  have  been  sponsored 
to  sell  these  media  on  your  10  fingers  and 
have  a  few  left  over. 

Where  is  there  loiUiy  a  single  big  picture 
to  punch  home  the  power  and  the  glory  inherent 
in  our  screen  images?  Where  can  a  business- 
man or  an  advertising  club  or  a  board  of  di- 
rectors get  a  print  of  a  picture  showing  the 
universality  of  sight,  sound,  of  the  myriad  of 
tasks  wh!ch  only  the  screen  can  make  under- 
standable so  well  to  so  many? 

It's  \\  liat  Pictures  Can  Do  Tluit  Counts 

For  the  company  or  the  trade  group  or  the 
Government  without  the  desire  to  sponsor  a 
picture  to  .solve  a  problem  or  to  deliver  an 
idea  has  no  use  for  the  lightest,  easiest  or  even 
the  cheapest  kind  of  projector. 

True  enough,  there  could  be  a  partial  an- 
swer in  showings  of  the  industry's  best  "sam- 
ples," our  "prize  pictures"  of  the  year,  to 
prospective  sponsors.  But  we  waste  that  oppor- 
tunity by  the  vain  pursuit  of  awards  for  awards' 
sake.  Where  is  there  a  single  awards  program 
in  the  U.  S.  to  which  you  would  safely  expose 
a  company's  president  or  a  board  chairman? 

Cooperative  .Action  Could  Work  Miracles 

.And  where  is  this  industry's  badly-needed 
Research  and  Development  program?  Where 
is  the  organized  evidence  of  pyschological 
response  we  began  to  get  during  World  War  II 
and  have  since  abandoned  to  the  tender  mercies 
of  campus  audio-visual  researchers. 

And.  finally,  where  is  the  overdue  UNITY 
of  all  those  with  a  common  interest  in  the 
tremendous  potential  of  sight  sound  media  now 
drifting  aimlessly  their  separate  ways  to  the 
detriment  of  their  own  prosperity.  Isn't  it  about 
time  we  used  our  producer  organizations. 
where  they  e.xist.  to  do  a  little  more  than 
negotiate  union  agreements?  And  perhaps 
called  on  the  crafts  themselves  to  think  about 
ihe  medium  on  which  their  member  liveli- 
hoods depend? 

.As  the  final  quarter  of  the  year  begins,  it's 
lime  for  those  in  charge  of  such  matters  to 
Hike  cluiifit''  The  first  order  of  the  day  is:  get 
together!  The  precepts  are  simple  enough; 
kium-  iliyselj  and  then  sell  ihyself. 

Let  the  Picture  Medium  Sell  Its  Future 

Can  these  be  the  few  basic  objectives  toward 

which  the  "industry"  itself  can  work  together? 

I .  To  emulate  the  tremendous  example  of 

management  exhibition  o/  diir  own  kind  <>/  /i/c- 

/i/x'i  in  the  U.S.  as  will  be  done  at  the  'fhird 


Inlcinational  Industrial  Film  Rxhibitii 
Hcrlin  th.s  month? 

2.  To  "package"  and  move  toward 
level  audiences  throughout  the  U.  S.  and 
ada.  the  best  of  maniii>emem-intereM  pi 
fiom  our  respective  countries,  i.e.  to  m 
gioup  of  such  films  easily  accessible  l 
management  audiences  for  coast-to-coa^t 
ing.  Example;  the  ■■.'^()  Books  of  the 
show  annually  sponsored  by  the  graphii 

3.  To  weave  a  pattern  of  co-sponsors 
such  showings  so  that  local  audio-visu.il 
ers  (the  hesi\)  can  assist  in  their  prcvcni 

4.  To  accompany  such  showings  uitl 
quality  descriptive  literature  for  the  yu 
of  prospective  clients  in  these  audiences 

."i.  To  work  toward  the  recognition  ( 
n  itional  business  film  awards  program  \ 
of  judgment   by   top  management   pcupi 
ot  their  participation  in  its  final  events 
all.  it's  tl\eir  money  that  pays  for  the  pr^ 

6.  To  encourage  such  excellent  spec 
programs  as  that  of  the  National  Commit 
Films  for  Safety  with  its  top-level  revi 
its  exemplary  awards  presentation  durii 
tremendous  National  Safety  Congress. 

Annottnce  Proiiram  for  Ihe  Industrial 

Exhibition  in  New  York  on  Sept.  'Iri-l' 

'-'  Program  details  for  the  Industrial 
Exhibition  at  New  York's  Barbizon-Plaz 
tel  on  September  25-27  have  been  anno 
Beginning  at  2  p.m.  on  opening  day.  a 
posium  "How  Communication  Satellite 
Affect  Our  Future"  will  open  this  yeai 
hibition.  A  talk  by  Erik  Mortensen.  I 
tional  Director  of  the  Linguaphone  In^ 
will  outline  how  business  can  benefit 
foreign  language  proficiency  as  Mr.  M 
sen  discusses  "The  Language  Key  to  C 
Profit." 

Highlight  of  the  first  day's  progran 
panel  discussion,  "8mm  Sound,  a  Pi 
Report  on  a  New  Medium."  Moderat 
this  event  is  R.  G.  Hennessey.  General 
ager  of  the  Industrial  Products  Division 
child  Camera  &  Instrument  Corp. 
members  include  Fred  A.  Aufhauser. 
dent.  V'icom.  Inc.;  Robert  A.  Colburn. 
President.  Geo.  W.  Colburn  Laboratory 
aid  Woelfel.  Manager.  Repeater  Project 
vision.  MPO  \'ideotronics.  Inc.:  Everett 
President.  Cine-Magnetics.  Inc.  and  C 
J.  Sass.  Sales  Promotion  Manager  of  Fai 

Honor  Winners  at  the  Awards  Lunchei 
An  awards  luncheon  will  conclude  th 
current    2nd    International    Film     Fcsti  l| 
New    York   on    Wednesday    noon.    Seplil 
26th.     Following  the  presentation  of  tril 
to  films  entered  in  this  festival.  Harry  'i| 
McMahan.  advertising  consultant,  will 
"New    Techniques    in    International    CoJ 
cials." 

The  regular  Wednesday  afternoon  pi  I 
begins  at  i  p.m.  with  a  workshop  sessf 
"Creative    Interaction    of    Sound    and 
outlining    the    importance    of   the    souvi 
in   tv   commercials.      Members   of   the  l| 
cal   Commercials   Producers  Associatiotj 

((  ON  TIM  in  ON    THt:   lllLI.OWTNG   PAGE  ll 
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A  SCENE  FROM   ■'DIALOaUE  WITH  LIFE"  PBODUCED  BY  MPO  FOR  THE  HEALTH  INSURANCE  INSTIl 


he  picture  that  counts...  not  the  budget.  MPO  makes  big  budget  films,  small  budget  films,  all  with  the  quality 
preotivity  that  gets  your  message  across,  frequently  brings  awards.  Find  out  that  the  budget  doesn't  count  as  much 
u  might  think. ..planning  con  turn  a  small  budget  into  a  big  picture.  Call  Judd  Pollock  at  TR  3-7000  in  New  York. 


MPO   PRODUCTIONS,   INC.  Division  of  MPO  VIDEOTRONICS.   INC..   15  E.   S3RD   ST  .   N.  Y.  22,   N.  Y.  /  DETROIT  /  CHICAGO  /  HOLLYWOOD  /  TORONTO 
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RIGHT  off  the  reel,  and  through  the  lens . . . 
...  to  the  oudiente  you  want  to  reach. 

That's  the  way  to  tell  your  story,  just  as 
these  companies  are  doing  the  job  today. 
Whether  it's  a  simple  flip  chart,  o  set  of 
color  slides,  a  sound  slide  film,  a  filmogroph, 
a  motion  picture,  or  a  complete  convention 
using  all  of  these  audio-visual  techniques, 
and  more... whatever  the  medium... when 
your  production  comes  off  a  VISUALSCOPE 

'"'•••  ...IT   IS  RIGHT! 

VISUAISCOPE  INCORPORATED,  1 03  PARK  AVE. 
NEW   YORK    17,   NEW   YORK,   MU   3-3S13 


THE  EDITORIAL  VIEWPOO 


(continued  from  the  preceding  pace 

by    their   president.    Phil    Davis,    will   pre 
this  program. 

The  Metropolitan  (N.  Y.)  Audio-Visual 
sociation  will  host  a  panel  discussion  at  4 
Wednesday  on  ■Visualizing  an  Idea." 
segments  on  "How  We  Perceive  Color."  "1 
We  Perceive  People."  "Planning  an  Ed 
tional  Television  Program"  and  "Visual 
American  Art. "  Moderator  of  the  closing 
ment  is  Benjamin  Fine.  Education  Editoi 
the  North  American  Newspaper  Alliance 

Producers,  .\gencies  to  Debate  Film  Cost 

Producers  will  debate  "Film  Produi 
Costs"  with  representatives  of  leading  f 
advertising  agencies  on  the  closing  ever 
Wednesday's  program.  Joe  Dunford.  Pe 
Films.  Inc.:  Bert^Hecht.  Wylde  Films;  Re 
Klaeger.  Klaeger  Associates;  and  William 
Praag.  head  of  Van  Praag  Productions 
speak  from  the  producers'  viewpoint. 
Davis.  Grey  Advertising;  William  Gibb 
Walter  Thompson;  Bernie  Haber.  B.B.D 
and  Joseph  Lamneck.  Donahue  &  Coe 
represent  agencies.  Moderator  i€,  Eli  L. 
tan,  author  and  magazine  editor. 

The  Exhibition  program  will  be  concl 
on  Thursday  afternoon.  September  27th 
two    final    events.      At    2    p.m..    R.    Th 
Pierce,   Jr.    of   Polaroid   will   show   the 
preparation  of  slides  for  industrial   and 
cational    presentations    in    an    illustrated 
on    "Slide    Preparation    Techniques." 
p.m..   a   workshop    session    on    "What's 
in  Filmstrips"  will  provide  a  two-hour  set 
for    both    producers    and    industrial    use: 
this  medium. 

*  *  * 

Kodak  Directors  Elect  Doiiald  E.  Hyndif 

to  the  Post  of  Assistant  Vice-President  i 

•k  Congratulations  to  film  veteran.  D 
E.  Hyndman  on  his  recent  election  tc 
sistant  Vice-President  of  the  Eastman  >■ 
Company  on  August  16th.  The  anno 
ment  followed  a  meeting  of  the  Kodak 
of  directors. 

Don  Hyndman.  manager  of  the  conif 
professional   motion   picture   film   depart 
has    been    associated    with    Kodak    36 
beginning  his  employment  in  the  Kodal 
search    Laboratories    in    1926.       Follow  J 
round-the-world  trip  as  manager  of  a  }i 
cine   processing   department   project    in    'i 
he  worked  in  that  department  at  Kodak 
then  returned  to  the  research  laborator 
prepare  to  join  the  motion  picture  film  d 
ment. 

In  1940  he  was  made  assistant  nianagt  1 
came  manager  of  the  East  Coast  divis;i 
1946  and  was  appointed  manager  of  d"! 
(continued  on  the  following  page  .1 


MULLING  OVER  A  MEW  MOTION  FIGURE' 

With  48  vcars  of  budget-sireiching  film  ex- 
perience we'll  gladly  mull  with  you  .  .  and 
then  .   .      produce! 

SAM  Orleans 
m  I  ini      \.^  Film   PfoduOioBi.    Ine 
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RACING  THE  CLOCK? 

Next  time  you're  in  a  bind  for  time,  try  General.  We  don't  like 
crash  jobs  any  better  than  you  do.  But  even  our  normal  pace  is 
swift.  We  have  the  equipment,  the  experience,  and  the  desire  to 
give  you  the  best  service  you've  ever  had. 

We  work  for  our  customers  24  hours  a  day. 

Send  for  our  schedules  and  price  lists  on  professional  film- 
processing  services  —  black  and  white  or  color,  front-end  work 
or  release  prints. 

We're  only  hours  away,  by  jet,  from  any  U.S.  metropolitan 

center. 


e.o 

GENERAL 

FILM     LABORATORIES 

A  DIVISION  OF  PACIFIC  INDUSTRIES,  INC. 


1546  Argyle,  Hollywood  28,  California  /  Hollywood  2-6171     central  division  /  1828  Walnut  St.,  Kansas  City  8,  Mo.  /  GRand  1-0044 


BER    5  •    Volume    23    •    1962 


cl)c  ^'ciu  tjork  eimcs. 

SUNDAY.    JUNE    3.     1962. 

Top  Films,  New  Sources 
Seen  At  Assembly 

By  HOWARD  THOMPSON 

WITH  the  recent  close  of 
the  fourth  uinual 
American  Film  Festi- 
val and  a  big.  fin* 
paikage  ot  prize-winners  now 
.iviiilable  (upon  request)  as  a 
national  'road  show."  full  credit 
<;hould  go  to  the  sponsoring 
Educational  Film  Library  As- 
sociation at  250  West  Fifty-sev- 
enth Street. 

Again  pilot  of  the  entire  op- 
eration, which  drew  a  record 
total  of  1,500  registrants  to  the 
Biltmore  Hotel,  was  the  asso- 
ciation's administrative  direc- 
tor, Emily  Jones.  Miss  Jcnr-  i^ 
•.oupht' 

<°'   Clearwater    f,  '.''"""'^"^'U 
And    two    t         ^  '■ 

5?^«    from    Ei^tr^''-;'"^"^'-* 
Nevv  York    ,  J^    "^^    ^"ms    of 

^"'X'-  record^  t'"'  ^"^^'t 
P™<^^^'  Of  iitWrai'"  "^*^''^ 
^■^e    now    Of    ;  '^''■^- '"  a  pre. 

'r"'y:  "ere  wa.'a"''^'!^  '"d 
"e  Picture  Of  iu\  5*'"''^'  ''t- 
'"    'he   Bag-    ,1    '""'^    -Prof,,, 

■'parked  by  som.K        ""    '«s) 

Pe'-'<.v  practicamy."     """'^'     "f 

"■andom   fuM"!,"!"^-   '"  <^'ioose  .[ 
<■''•""    The  n^  ^".""'^  '"eu-  ac 

■^^  -^'a-s  penc^r'""'^  ""ole.scent 


'  ^"  *"»  -fa,  ^„ 


^"'»  ■"<!*,„, 


THE  EDITORIAL  V  lEWPOINT: 


(CONTINUED    FROM    PRECEDING    PAGE     EIGHT) 

nient  on  his  return  to  Rochester  in  1950.    He 

is   ;i   {;r;idu;itc   of   the   I'niversity     of     Denver 

(chemiciil  engineering)  and  did  graduate  study 

at  the   University  of  Rochester.     A  fellow  of 

the  Society  of  Motion   Picture  and  Television 

Kngineers.    he    has   long   been    active    in    the 

society's    work     and    was     its     president     in 

1945-46. 

*  *  * 

At  Preaslinif,  lii'lfiiiim  Srli't-ls  t'Afiht 
Films  to  Ri'prfsvnt  Intliislry  at  litrlin 

*  The  final  listing  of  entries  for  the  Third 
International  Industrial  Film  Exhibition  be- 
ing held  in  West  Berlin  later  this  month  was 
received  from  our  correspondent  Peter  Rigg 
at  presstime.    Here  is  his  report: 

From  the  heart  of  the  Common  Market  (for 
Brussels  is  the  meeting  place  of  the  Interna- 
tional Executive  board  of  the  Common  Mar- 
ket nations).  Belgium's  industrialists  and  film 
producers  have  selected  eight  of  that  coun- 
try's best  pictures  for  showing  at  West  Berlin. 
Showings  in  Belgium  present  a  problem  for 
this  nation  requires  two  languages.  Flemish 
and  French,  and  the  success  of  a  business  film 
depends  on  the  use  of  the  most  suitable  lan- 
guage. So  it  is  wise  to  be  guided  by  a  local 
a-v  specialist.     Here  are  Belgium's  entries: 

Construire  Mieux,  Plus  Vite,  a  Meillur  Compte. 

Sponsor:  S.  A.  Linex  a  Lauwe.  Producer: 
Cine  Centre  Miiltifilm. 

Education  Gcstuelle  et  Mode  Operatoire.  Sponsor: 
Belgiiini   Pr()(lncti\it\'  C'oinicil.   Producer:   Paul 
Defru. 

Even  Pauzeren  met  Sole  en  Safe.     Sponsor:  Na- 
tional   Association    for   the    Pre\ciiti(m    of    Ac- 
cidents at  Work.  Producers.   .Alfoiis  Roggemaii/ 
Lode  Hendrick. 

Faster  &  Cheaper  Manufacturing  Methods.  Spon- 
sor   and    Producer:    Bell    Telephone    Maiiiifac- 
turing  Co. 

Les   Dieux   du  Feu.   Sponsor:    Steel   Information 
Ceiiter  of  Belgiiiiii.     Producer:   Henr\'  Storck. 

The    Low    Shaft    Blast    Furnace.    Sponsor:    Na- 
tional    Metal     Rese:irch     Center.       Producer: 
Sofedi. 

Spotlight  on  Telegraphy.  Sponsor  and  Producer: 
Bell  Teltphoiie  -Mfg.  Co. 

Your  Key  to  Europe's  Commerce.  Sponsor:  Cham- 
ber   of    Commerce    of    .Xntwcrp.        Producer; 
Sofedi. 

*  *  * 

Bttrliri-  h'ilm  II  inx  a  ^itlional  Citation 

■if  The  American  College  Public  Relations 
Association  has  cited  One  Fifiy  lUcker,  co- 
produced  by  Colorado  State  L'niversity  and 
Thos.  J.  Barbre  Productions,  of  Denver,  for 
the  highest  honor  which  the  association  be- 
stows. Award  was  made  at  annual  convention. 


World's  Largest  Library  of 
SOUND   EFFECTS   RECORDS 

Write  for  free  catalog  covering 
every  needed  sound  effect  —  air- 
planes, autos,  animals,  birds, 
trowds,  industrial,  marine,  trains, 
war,  guns,  weattier,  weird  —  also 
background   and  mood   music. 

FLORMAN  &  BA8B,  Inc. 
D-pI.  J,  6S  W.  45lh   St.,   N.Y.   36 
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IFO 


BLACK  % 
REVERSAL 
PRINTING 

PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Color-to-Color  Prints 

•  Color-to  B  &  W  Prints 

•  Raw  Stock 

•  Fastax  Service 

•  A  &  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

'  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19.  N.Y.  .  JU  6-2293 
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Business  Screen  Maga 


ryM. 


For  the  most 

complete  line 

of  Specialized 

Lighting 

Equipment 


Largest  Suppliers 

off  Motion  Picture, 

TV  and  Industrial 

Photographic  Equipment 

in  the  East 


appointed 


Sole  Distributor 


Mole = r%(/Aa/KcLmi^o.. 


Products  in 


New  York  City 


slenerator  Trucks 

and  Trailers, 

Grip  Equipment, 

Props 


You're  always 

on  schedule 

with  .  .  . 

333  West  52nd  Street 

New  York  19,  N.Y. 

Circle  6-5470 


Since   1921... 


RENTALS 

SALES  SERVICE 

Send  for  a   schedule 
of  rental   rates. 
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"A     PERFECT     SALES     STORY     AND 
DEMONSTRATION      EVERY      rfW£/" 

FOUR  WAYS  YOU  SELL 
MORE  WITH  THE 

BUSCH  4A 


Cinesalesm*- 

gives    perfect    demonstrations    in    dajlight     Your 

salesman  gets  the  order 


Busch  4A  continuous  projector  showing 
to  large  groups  for  training  programs, 
film  previews,  etc 


Q  Rear  view  projection 
*'•  onto  built  In  screen 
for  trade  shows,  conven 
tions— in  OA»LIGHT. 


4      Busch  4A  used  as  a  standard  movie  pro- 
■   lector  with  built  in  reel  arms  extended, 

ALL  FOUR  in  the  ONE  4A  portable 

and  compact.  Find  out  how  YOU  can 

sell    MORE   the   Cinesalesman    way. 

DON'T    DELAY  —  WRITE  TODAY! 


small  WORLD 

I  ROM  ROBINSON  P.  RIGGS  VIEWPOINT 

ALL  OVER  EUROPE  these  recent  months 
there  has  been  a  lasl-minute  rush  to  com- 
plete and  enter  films  for  the  International  In- 
dustrial Film  Festival  to  be  held  in  Berlin  in 
mid-September.  Each  national  entry  must  be 
selected  by  national  selection  committees  — 
forecasters  say  that  over  sixteen  nations  will 
compete  this  year. 
I  In  France  last  month  Business  Sc  RtES  was 
I  present  at  the  French  National  Industrial  Film 
Festival  held  in  Rouen.  80  miles  from  Paris. 
'  Since  1958.  Eduard  Loraillere  has  organized 
the  French  Industrial  Film  Festival  in  this 
thousand  vear  old  town. 
French  S'ational  Entries  Chosen  at  Rouen 
i~  This  year  over  1 50  businessmen,  film  pro- 
ducers and  admen  from  all  over  France  view- 
ed 66  films  to  select  the  French  national  entries. 
The  festival  was  held  in  conjunction  with  the 


Eduarci 

Loraillere, 

of  Rouen, 

opens  5th 

French 

Notional 

Industriol 

Film  Festival 

in  the  city. 


UE 


BUSCH  FILM  &  EQUIPMENT  CO. 
214  South  Hamilton  St.   •   Saginaw,  Michigan 
Please  send  literature  C      Arrange  demonstration  D 

Name ■ Position 

Company — 

Address- 


( Please  attach  copy  of  your  letterhead) 


annual  convention  of  the  French  Cinema  Ex- 
hibitors Association,  important  because  indus- 
trial films  are  often  shown  in  the  entertain- 
ment movie  theaters  in  France. 

In  fact,  the  distribution  of  industrial  films  m 
France  differs  from  the  V.S.A.  in  many  ways. 
First  of  all.  in  spite  of  the  fact  that  France  is 
the  largest  country  in  Western  Europe  by 
area,  the  population  is  only  46  million  and 
there  is  really  only  one  commercial,  govern- 
mental and  social  center  —  Paris.  Then,  too. 
the  French  people  have  different  habits  —  for 
example,  they  do  not  join  clubs  —  and  so  the 
club  audience,  so  important  to  U.S.  and  Brit- 
ish film  sponsors  —  just  does  not  exist  in 
France. 
It  Pays  to  Understand  French  Vkuixtiut 

The  selling  approach  is  different  too.  A 
French  ad  man  said  he  was  always  surprised 
that  so  many  American  sponsored  films  were 
aimed  at  women,  with  the  intention  of  selling 
hiiusehold  durables  —  no  one  in  France  would 
dream  of  selling  a  washing  machine  to  the 
housewife,  said  he.  You  must  first  persuade 
the  husband  that  it  is  worth  spending  his  money 
on  such  things.  Nevertheless,  it  would  be  very 
strange  if  French  housewives  did  not  have  a 
I  big  say  in  what  Is  bought  for  the  house.  But 
I      French  housewives  do  not  join  clubs  —  and 


.Pl' 


Dili 


this  makes  it  difficult  to  reach  them  thr 

film. 

French  schools  all   work   to  the   same 
riculum  and  the  same  timetable,  which  n 
distribution  of  educational  films  a  tough  p 
osition  for  the  libraries  —  if  the  film  i^ 
cepted  for  schools,  they  aU  want  it  at  the  • 
time.  If  it  is  not  accepted,  nobody   wan 
Nevertheless,    three    distribution    orga 
tions  have  solved  the  problem,  each  in  its 
way.  In  our  next  issue  these  important  oi 
for  film  in  the  heart  of  the  Common  M 
will  be  fully  discussed. 
Problems  of  V.  S.  Manufacturers  in  Eun 
Stanislaus  Faure,  who  makes  instruct 
films   for  Otis   Elevators   in   Europe,   out 
some    of    the    problems   of    operating    in 
Common  Market.  Otis,  who  build  and  v. 
commerical   elevators,   work   through    a 
number    of    individual    mechanics    scattt 
throughout  Europe. 

The  only  way  they  have  found  to  in 
them  effectively  about  new  methods  and  e 
ment  is  to  show  films  on  Moviematic  (  Ke 
1 6mm  rear-view  projectors  and  Beseler's  i 
Mate  slidefilm  equipment. 

There  are  a  number  of  American-proc 
films  available  from  the  parent  company 
often  European  installation  practice  and 
lations,  particularly  with  regard  to  safety 
sures,  varies  from  U.S.A,  So  films  have 
produced  for  each  country  —  in  order  tha 
can  cut  the  accident  rate  and  save  mone 
Incidentally,   Faure   has   been   a   read 
Business   Screen   for   many   years   and 
heard   about   the   Moviematic   and   the   : 
Mate  through  our  pages. 
German  Federation  of  Industries  Group 
Selects  15  Entries  for  the  International 
<•    Across  the  frontier  in  Cologne,  Dr. 
Brepohl  of  the  Institute  for  German  Inc 
was  arranging  the  submission  of  the  Ge 
entries  for  the  International  Festival.  Gen 
like    France,    Britain,    Italy    and    the    L 
States,  will  be  entering  15  films.  The  Ge 
films    were    selected   by   a   special   comi 
set  up  by  the  German  Federation  of  1 
tries  and  they  include  some  titles  which 
pretty  exciting.  (See  the  complete  list  on 
63  of  this  issue.) 

One  film  which  has  been  widely  she 
Britain  and  U.  S.  A.  is  Kahl.  made  by 
Films  for  the  A. E.G.  electric  company, 
is  the  story  of  the  building  of  the  first  a 
plant  in  Western  Germany  and  is  a  fine 
of  technical  public  relations,  winning  last 
Grand  Prix  at  the  Berlin  National  Indi 
Film  Festival. 

Two  other  films  from  the  German  list 
Common  Market  interest  in  overseas  eon 
tion  work  —  Ahonida.  made  for  Manner 
Steel  by  their  in-plant  unit,  deals  wil 
people  and  industry  in  Brazil  and  Campo 
l>(>  ( made  for  the  Krupp  Organization  b; 
ta-Film)  describes  the  building  of  the 
Limpo  plant,  also  in  Brazil.  Krupp  ha\ 
other  film  on  Brazil.  Antonio,  intended  t( 
workers  in  their  Brazilian  piant. 

Those  who  remember  The  Magi(.    '■ 
film  about  magnetic  recording  tape  b>    ■ ' 

(continued  ON   FOLLOWING   PAGE  FOl  R  Jj 
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Business  Screen  M.^c 


Is 


»UBLIC  RELATIONS  *  EDUCATIONAL*  TECHNICAL*  MEDICAL*  FARM  .  .  .  and 


Making  training  films  which  merely  train  is  like  build- 
ing boats  in  closed  cellars.  Something  may  be  accom- 
plished, but  no  one  is  going  anywhere.  Training  films 
need  human-interest  like  dough  needs  yeast.  Both 
must  rise  to  the  occasion.  One  way  to  do  that  is  to  spend 
as  much  screen-time  on  "why"  as  you  do  on  "how." 


Training 


Pictures 


by  Audio 


Our  Clients 


Liggett  &  Myers  Tobacco  Co. 

McGraw-Hill  Book  Co. 

National  Board  of  Fire 
Underwriters 

Port  of  New  York  Authority 

Smith  Kline  &  French 
Laboratories 

Texaco,   Inc. 

Union  Carbide  Corp. 

U.  S.  Navy 

Western   Electric   Co. 

Westinghouse  Electric  Corp. 

many  others 


PRODUCTIONS,     INC. 

ILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.Y. 
TELEPHONE:   PLazo  7-0760 

^ 


jrank  K.  Speidell,  President 
'.  J.  Mooney,  Vice-President  &  Treasurer 
.  H.  Westermann,  Vice-President,  Sales 
Uexander  Gansell,  Secretary 


Frank  Beckwith 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


Harold  R.  Llpman 
Erwin  Seharf 


PETER     RI(;G'S     COMMENTARY: 

(CON  riNl  ED      I  ROM      THE      PRl  C  EDING      PACil    I 

A.S.F.  C"heniic;il  Conipay.  will  look  forward  to 
seeing  anolhcr  film  sponsored  by  the  com- 
pany. Spiel  in  Farben.  The  German  entry,  like 
the  French,  is  going  to  offer  stiff  competition 
at  Berlin. 

Sponsored  Filmx  in  Cermany 
i~  Post  war  sponsorship  of  films  in  West  Ger- 
many did  not  start  until  1450.  but  since  then 
over  2.000  productions  have  been  released,  of 
which  1400  have  been  sponsored  by  indus- 
trial and  commercial  firms.  160  by  the  Feder- 
al and  provincial  go\ernments  and  T^H)  by  pro- 
ducers making  films  on  their  own  initiative. 

The  majority  of  the  films  are  sponsored  by 
the  chemical,  oil.  heavy  engineering,  iron  .  .  . 
steel,  and  electrical  industries  which  have  spon- 
sored over  40  ff   of  all  existing  films. 

Sponsorship  in  West  Germany,  as  in  other 
countries,  does  not  seem  to  depend  on  the  size 
of  the  company  nor  on  the  importance  of  the 
industry  to  the  national  economy  —  in  fact, 
only  1 1  firms  in  Germany  possess  libraries  con- 
taining more  than  20  titles. 

Some  years  ago  German  films  were  dis- 
tinguished by  the  fact  that  they  described  fac- 
tory processes  in  great  detail,  even  for  general 
audiences.  Today  the  tendency  is  to  make  very 
avant-garde  films  based  on  an  industrial  theme 
—  which  are  exhibited  in  the  movie  theaters. 
Steel  —  Vuridtions  on  u  Theme  and  Tech- 
nology — ■  Three  Suidies  in  Jazz  are  typical  of 
these  films  which  rely  on  music  and  picliires 
only  to  present  their  messages. 

Youth  clubs,  evening  institutes,  universities, 
technical  colleges,  clubs  and  societies  are  the 
owners  of  about  20.000  16mm  sound  projectors 
and  these  groups  account  for  two-thirds  of  the 
non-theatrical  audience  outlets. 

Foreign  distribution  is  carried  out  jointly 
by  the  Foreign  Office  and  the  Institute  for  Ger- 
man Industry.  During  1961.  1500  requests  for 
films  were  received  from  foreign  countries. 
mostly  from  underdeveloped  areas  where  the 


This  mobile  theater  tours  member  plants  of  Britain's  Production  Engineering  Research  group. 


films  were  shown  either  by  the  official  German 
mission  or  by  local  authorities.  From  the  film 
entries  for  Berlin,  it  looks  as  though  Brazil 
and  South  America  are  the  target  for  German 
industrial  films  next  year! 

Industrial  Training  "On  the  Spot'  as  a 
Mobile  Theater  Tours  British  Factories 
.7  Over  1.000  British  engineering  firms  are 
members  of  PERA  ( Production  Engineering 
Research  Association )  which  carries  out  re- 
search into  new  production  techniques  — 
makes  motion  pictures  about  its  work  —  and 
takes  the  films  to  member  firms  not  equipped 
to  show  films. 

With  their  own  mobile  demonstration  unit. 
PERA  experts  visit  the  plants  to  explain  the 
new  methods.  The  unit  has  a  movie  theater  in 
the  leading  vehicle  and  a  demonstration  room 
in  the  trailer. 

Working  on  the  idea  that  expert  instruc- 
tion at  the  plant  site  saves  valuable  production 
time  and  money,  over  15.000  engineers  in  100 

Sketches  below  show  mobile  van  interiors. 


British   firms   were   instructed    in   the    PE 
mobile  unit  last  year. 

These  are  some  of  the  twenty  film 
saw:  Research  into  Blanking  and  Pierc 
Metal  Culling  by  Spark:  Friction  and  Ui 
sonics  and  Aspects  of  Automation  in  Mac 
ing  Operations. 

U.  S.  firms  manufacturing  production  eq 
ment  will  find  that  European  audiences 
anxious  to  learn  new  methods  and  technic 
through  film  —  which  may  even  be  takei 
the  plants,  complete  with  cinema. 

"Friendship  7"  7s  Screened  in  London 

Friendship  7.  General  Dynamics'  fil 
account  of  Colonel  Glenn's  historic  space  fl 
has  been  playing  to  packed  houses  in 
U.  S.  Embassy  in  London,  so  much  so  th 
repeat  series  of  performances  was  arrangec 
July,  usually  a  quiet  month  for  film  show 
High-Speed  Processing  for  A".  B.  C. 
-:'"  Roland  Chase,  whom  SMPTE  members 
remember  from  the  paper  he  read  at  i 
Spring   Convention   of    1961,   is   president 

(CONTINUED  ON  BACK  PAGE  SIXTV-T> 


ANNEX,    FOR    DEMONSTRATION 
MACHINES,   ERECTED   ON   SITE 


AIR   CONDITIONED 
CINEMA    OR  LECTURE 
THEATRE   TO    SEAT    24 


EXHIBITS    SHOWING 

RESEARCH    RESULTS 

INFORMATION     SERVICES,  ETC 


FILM    AND    SLIDE 
PROJECTORS 


POWER    OPERATED 
DISPLAY     TABLE 


COMBINED    SEATS 

AND    DISPLAY 

CABINETS 
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Business  Screen  Maca 


OF    SELL    ft   HOWELL   COMPANY 


Before 

Finger-fumbling  could  'lose'  your 
audience  before  the  show  ever  began*. 


After 

No  'amateur  night'  presentations  with 
this  automatic  I6mm  sound  proiector! 


Bell  &  Howell's  new  Specialist  Autoload  Filmosound 
projector  threads  Itself  (no  other  16mm  sound  pro- 
iector does) I  See  how  this  ease  and  dependability 
can  make  your  films  work  more  effectively  for  you! 

Threading  a  16mm  sound  projector  used  to  be 
a  finger-fumbling  job.  Distracting,  time-wasting 
threading  delays  sometimes  destroyed  the  effec- 
tiveness of  film  presentations. 

Now  the  new  Bell  &  Howell  Specialist  Autoload 
changes  all  that!  This  one  threads  itself -sprock- 
ets, film  gate,  sound  head  and  ail-automatically! 
And  because  threading  is  precise,  film-flutter  and 
off-key  sound  are  also  prevented  automatically. 

In  addition,  you  get  all  the  other  advantages  of 
the  Specialist .  .  .  light  weight .  .  .  brilliant  picture 
.  .  .  reverse  .  .  .  single  frame  viewing  .  . .  rugged 
Bell  &  Howell  construction. 

>  Belle  Howell 


MAIL  COUPON  NOW  FOR  FREE,  NO-OBLIGATION  DEMONSTRATION   IN  YOUR  OFFICE  ►    L 


BELL   &    HOWELL.  Dept.  BS-S 

7100  McCormick  Rd..  Chicago  45.  Illinois 

G    I  would  like  a  demonstration  of  the  new 

Specialist  Autoload  Filmosound  projector. 
Please  have  my  Bell  &  Howell  A-V  repre- 
sentative arrange  for  an  appointment  in 
my  office. 


name 

position... 
company  . 

address 

city 


.  zone state,. 
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See  the  difference . . . 

when  16mm  Color  Specialists  process  prints! 


7936  Santa  Monica  Blvd.,  Hollywood  46,  California 

Telephone:  OLd field  4-8010 


Thrcmjih  Film,  W  «■  H<-I,iv 
Story   <il'   un    AiiHTicaii   Te. 

ii  A  teacher,  the  dictionary 
is  "one  who  imparts  knowled 
or  skill  in  ...  or  gives  instruc 

Emma  Belle  Sweet  is  a  te 
F-or  almost  half  a  century  si 
worked  at  being  a  teacher,  ; 
so  doing,  greatly  extendec 
enlarged  on  the  dictionary  i 
tion  of  the  word. 

A  new  quarter-hour  b/w 
produced  for  the  National  I 
tion  Association  by  Vision  A 


ates,  tells  the  story  of  Emm 
Sweet,  one  of  her  pupils 
award. 

Her  pupil  was  Dr.  Ralp! 
che.  Under  Secretary  of  the 
Nations.  The  award  is  the 
Key.  presented  to  a  citize 
has  contributed  significantlj 
national  welfare,  and  to  a 
named  by  that  citizen  as  t 
son  who  influenced  him  da 
at  a  formative  stage  in  hisi 

Emma  Belle  Sneel  dra 
j  the  importance  of  the  tea 
American  life.  It  is  an 
story,  and  an  unusual  film  b 
made  from  it.  Faced  with 
that  no  motion  picture  foe 
Miss  Sweet  was  available,  1 
ducers  assembled  an  en 
collection  of  old  still  photc 
some  dating  back  to  the 
the  century,  and  placed  tt 
neath  the  lens  of  an  an 
camera. 

The  soundtrack  was  co 
of  several  elements:  a  quit 
tive  narrative  written  by 
Bobker.  recorded  excerp  i 
the  award  presentation  ci> 
spoken  by  Dr.  Bunche, 
interview  between  Miss  Svp 
NBC  newscaster  Frank 
and  writer/director  Bobkeit 
Sweet's  home  in  New  Mex). 
underlying  musical  score  - 
monica  and  guitar  —  w 
posed  by  George  Kleinsir.si 
gives  a  balanced  quality 
complete  film. 

Emma  Belle  Sneel  is  bfl 
tributed  by  the  National  EC 
Association,  Washington, 
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Fm  Going 

to  Sit  Under  A  Palm  Tree 

and  WRITE ! 


Working  sixteen  hours  a  day  is  for  the  birds! 

So,  I've  decided  to  mix  in  a  little  fnn,  and  limit  my  work 
to  what  I  most  enjoy — ivriting. 

How?  By  accepting  motion  picture,  slidefilm,  script 
"doctoring,"  or  visualized  writing  assignments  I  can 
handle  entirely  myself.  And  I  mean  no  more  than  that — • 
so  I  won't  have  to  juggle  deadlines  and  delivery  dates 
to  the  advantage  of  no  one. 

I  believe  my  clients  will  profit  by  my  new  personalized 
service.  I  know  I'll  enjoy  it. 

So,  call  me  today — collect,  please — at  699,  St.  Thomas, 
U.  S.  \^irgin  Islands,  and  I'll  meet  you  anywhere  in  the 
States  tomorrow.  (Travel  between  the  Islands  and  the 
Mainland  is  on  me,  of  course. ) 

OR — join  me  here,  if  you  also  want  to  get  away  from 
jangling  telephones  and  other  tensions  that  dull  the 
creativity  needed  for  good  visual  presentations.  (For 
you  I've  reserved  the  palm  tree  next  to  mine.) 

Oeveste  Granducci 

NO.  4  king's  quarters  •  ST.  THOMAS  •  U.  S.  VIRGIN  ISLANDS 

PHONE.-  699  •  :\iail:  34-43  prindsens  gade  •  cable:  granscripts 
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SERIES  SEVENTY  IGmin  SOUND  PROJECTORS 


outstanding  for  performance, 
simple  to  operate, 
easy  on  film... 


There's  a  lot  to  like  about  the  way  a 
Kalart/Victorshows  your  16mm  sound 
films.  Picture  quality  is  brilliant. 
Sound  is  superb.  Special  features  pro- 
vide for  simplicity  of  operation  and 
protection  to  valuable  films.  But  of  all 
the  reasons  for  choosing  a  Kalart  Vic- 
tor, the  projector's  dependability 
comes  first  with  most  people. 

What  is  there  about  a  Kalart,  Victor 
that  makes  it  so  dependable?  For  one 
thing,  its  basic  design  ensures  trouble- 
free  performance  with  such  features 
as  large  single  drive  sprocket,  station- 
ary sound  drum  and  self-aligning  pull- 
downs.  There's  nothing  temperamen- 
tal about  a  Kalart,  Victor.  Another 


reason  is  the  high  standards  each 
projector  must  meet.  For  e.xample,  no 
Kalart /Victor  ever  leaves  the  factory 
unless  it  has  passed  a  rigid  inspection 
after  6  hours  of  continual  operation. 
Decide  now  to  see  your  Authorized 
Victor  Audio-A'isual  Dealer  for  com- 
plete information  about  the  one  16mm 
sound  projector  you  can  really  de- 
pend on.        

Free  bookleJ— "How  Industry  Profits 
from  i'ilms."  Covers  use  of  audio-vis- 
uals in  every  phase  of  business.  Send 
now  for  your  copy.  Address  your  re- 
quest to  Victor  Animatograph  Corp., 
Dept.  w,\ 


PHOTOGRAPHY'S    ROLE    IN    VISUALIZING    THE    INVISII 


Hi-corilin^.    Vnalysis  of   Events   in   Outer   Space  KejTiote  o 
Till  Aiiniiiil  .Syni]M»iuni  ul  I'liotit  Inslriiinenlation  Engineer 


VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVIILE,  CONNECTICUT 


T  EADiNG  Scientists,  engineers 
and  other  specialists  in  photo- 
optical  instrumentation  from  the 
United  States  and  as  far  away  as 
Kwajalein  Island  attended  the  7th 
annual  technical  symposium  of  the 
Society  of  Photographic  Instru- 
mentation Engineers  Aug.  6-10  at 
Statlcr  Hilton  Hotel.  New  York. 
More  than  300  participated.  The 
symposium  was  held  with  the  co- 
operation of  the  U.S.  Air  Force 
Systems  Command. 

Photo-optical  instrumentation  is 
concerned  with  acquisition  of  engi- 
neering data  through  the  use  of 
highly  specialized  photographic 
equipment,  such  as  ultra  high  speed 
motion  picture  cameras  that  make 
exposures  at  a  rate  up  to  150  mil- 
lion per  second,  and  radio-con- 
trolled tracking  cameras  that  re- 
cord a  missile  flight  at  the  moment 
of  launch  and  far  into  space. 
Eye-.\nalysis  of  Space  Data 

A  large  portion  of  space  vehicles 
are  designed  primarily  to  carry 
photo-instrumentation  equipment 
to  provide  visual  data  that  can  be 
studied  and  analyzed  by  eye.  This 
contrasts,  for  e.xample.  with  pure- 
ly electronic  data  that  becomes 
meaningful  only  when  "read  out" 
with  appropriate  accessory  equip- 
ment. 

Reflecting  the  key  role  of  photo- 
optical  instrumentation  in  the  na- 
tion's space  and  missile  program, 
most  of  the  week's  47  technical  ses- 
sions were  devoted  to  the  problems 
of  recording  and  analyzing  events 
taking  place  in  the  hostile  environ- 
ment of  space. 

Other  applications  of  photo-opti- 
cal instrumentation  as  used  in  med- 
icine, cineradiography,  biology  and 
a  number  of  manufacturing  proc- 
esses also  were  covered  by  spe- 
cialists in  these  fields. 

Cites  Importance  of  Lasers 

General  Bernard  A,  Schriever. 
U.  S.  Air  Force,  delivered  the  key- 
note address  on  "A  New  Spectrum 
in  Technology."  General  Schriever 
heads  the  Air  Force  Systems  Com- 
mand which  provides  complete 
aerospace  systems  to  the  Strategic 
Air  Command  Tactical  Air  Com- 
mand, and  the  .Air  Defense  Com- 
mand. 

The  General's  address  empha- 
sized the  many  and  varied  appli- 
cations of  lasers.  He  predicted  that 
this  revolutionary  device  may 
prove  to  be  even  more  important 
to  the  world  that  the  development 
of   the    ballistic   missile,    the    dis- 


covery of  the  transistor  or  the 
ality  of  Telstar. 

Ballistic  missiles  revolution 
the  military  art.  transistors 
moded  previous  development: 
electronics.  Telstar.  an  instant 
ous  and  automatic  communicat 
link  between  Europe  and  Ame 
is  the  precursor  of  global  comn 
ications  networks  through  sp 
General   Schriever  said. 

He  pointed  out  that  the  1 
will  have  a  profound  impact 
every  scientific  and  technical 
cipline  represented  at  the  coi 
ence  —  and  more  besides. 

The  laser  is  only  one  of 
many  areas  of  advanced  techr 
gy  that  must  receive  increased 
port  if  our  nation  is  to  mail 
technical  superiority,  the  Get 
added. 

A'isual  Proof  of  Disarmamcn 

Trevor    Gardner,    presidcn 
Hycon    Manufacturing    Co.. 
guest  chairman  of  the  keynote 
sion.      He      introduced     Gei 
Schriever. 

Formerly  Assistant  Seen 
for  the  Air  Force  for  Rese 
and  Development.  Mr.  Gardn 
currently  a  member  of  the  gei 
advisory  committee  of  the  I 
Arms  Control  and  Disarmai 
Agency. 

Mr.  Gardner  presented  a  p 
at  the  opening  technic;il  sessie 
the  symposium  on  the  probler 
disarmament  verification.  It 
particularly  significant  that 
photographic  techniques  empl, 
by  people  who  do  photo  in; 
mentation  are  indispensable  hi 
activity. 

Adimiral  Piric  Honored  Guc 

Guest  chairman  at  the  bai 
session  was  Captain  Williar 
Fortune.  USN.  Commanding 
cer.  U.  S.  Naval  Air  Test  Fail 
Guest  of  honor  was  Vice  AdJ 
R.  B.  Pirie.  Deputy  Chief  of  t\ 
Operations  (Air)  USN. 

In  his  remarks.   Admiral 
described   his   early   air   actil 
with   the  Navy.   He   also   sh ) 
slides  and  discussed  two  of  m 
aircraft  useable  for  reconnais 
missions.  These  are  the  McDi  i^ 
Phantom  II  and  the  North  A? 
can  Vigilante. 

A  major  feature  of  the  syl 
siuni  was  the  Exhiboramf 
Equipment,  in  which  latest  (J 
opments  in  photo-optical  ill 
mentation  equipment  were  exi 
ed  by  some  60  manufacture!! 

The  Society's  New  York 
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was  symposium  host,  the  first 
be  held  on  the  east  coast.  Ac- 
ding  to  WiHiam  T.  Curdts  III, 
eral  chairman,  holding  the  event 
New  Yorlv  City  made  it  possi- 

for  many  to  attend  from  the 
antic  seaboard  and  the  midwest 

the  first  time. 

Von-Profit  Professional  Group 

The  Society  is  a  non-profit  pro- 
lional  group  founded  in  1936 
:n  photographic  apparatus  be- 
used  for  instrumentation  work 
;  generally  conventional  equip- 
it  that  had  to  be  modified  for 
specialized  use.  The  Society  is 
Jited  with  influencing  formation 
new  firms  for  the  sole  purpose 
serving  photo-instrumentation 
uirements.  and  also  establish- 
|nt  of  specialized  facilities  with- 
xisting  photo  and  optical  com- 
ics. 

leven  local  chapters  are  located 
OS  Angeles.  China  Lake.  White 
ids,  Albuquerque.  Atlantic  Mis- 
Range.  New  York  City.  San 
ncisco,     Washington.     D.     C, 
idenberg.  Yuma  and  St.  Louis, 
mbership    totals     1200.    Sixty 
ipanies     support     the     Society 
ugh  sustaining  memberships. 
*        *        * 
Library  Association 
[els  Three  as  Directors 

'he  Educational  Film  Library 
lociation  has  elected  three  au- 
•visual  leaders  to  serve  three- 
Ir    terms    as    members    of    its 
Jttrd  of  Directors.  By  vote  of  500 
t^or    organizations    and    institu- 
is  which  make  up  EFLA's  vot- 
membership.    lola   B,    Tryon. 
Ih  librarian  of  Russell  Library, 
ttidletown.  Conn,,  will  represent 
leral  and  adult  education  pro- 
is  on  the  association's  board. 
!^e-elected  as  directors  are  Ga- 
i^R.  Miller,  audio-visual  director 
lihe  School  City  of  South  Bend. 
t.,    representing    schools;    and 
'  A.   White,   director   of   audio- 
ijial  center  of  the  University  of 
^(iconsin.  Madison.  Wis.,  repre- 
fting  colleges  and  universities.  S' 
1  «        *       * 

Ue  Gets  >IGM  Exeliisive 
Tape  to  Film  \\  ork 

sMGM  Telestudios  have  discon- 
iiied  their  own  tape  to  film  trans- 
work   and    is   giving    all    this 
k  to  Acme  Film  Laboratories, 
,   Hollywood,    Mel    Sawelson, 
i?  president   and  general   man- 
gr  of  Acme  announces, 
j^cme  has  established  a  36-hour 
cjst-to-coast  service  to  handle  this 
^  load,  which  is  a  first  on  the 
^5t  Coast,  according  to   Sawel- 

C.  lEt 


ReitI  Ray  Completes  Shooting 
On  '63  John  Deere  Day  Show 

T-r  Reid  H.  Ray  Film  Industries  has 
completed  shooting  an  Eastman 
color  film  for  the  1963  John  Deere 
Day  Show.  Three  Hollywood  act- 
ors. Malcolm  Atterbury.  Gerry 
Walberg.  and  Charles  Keane  play 
leading  roles  in  the  24-minute  col- 
or film.  A  Look  Inside. 

This  year  marks  the  28th  year 
of  this  annual  sales  film  presenta- 
tion for  John  Deere  dealers  from 
coast  to  coast.  The  Reid  Ray  or- 
ganization has  produced  films  for 
these  shows  since  1934,  with  Deere 
&  Company  supplying  their  re- 
gional branches  with  prints.         ^' 

*  :H  * 

Josephson  Becomes  Chairman 
of  Board  at  Chicago  Film 

i<  Mrs.  A.  G.  Dunlap  has  retired 
as  chairman  of  the  Board  of  Direc- 
tors of  Chicago  Film  Laboratory, 
Inc..  founded  in  1926.  Eugene  Jo- 
sephson will  replace  Mrs.  Dunlap 
as  chairman  and  also  maintain  his 
present  position  as  president.  Mrs. 
Dunlap.  a  well-known  personality 
in  Chicago  motion  picture  produc- 
tion for  over  30  years,  is  retiring 
because  of  ill  health. 

Josephson.  whose  background 
includes  radio,  television  and  mo- 
tion picture  production  for  the 
past  12  years,  is  planning  a  re- 
organization of  the  company  to 
offer  services  not  now  available  in 
the  Chicago  area. 

*        *        * 

W  estrex  Recording  Occupies 
New  Headquarters  in  Hollywood 

--  Westrex  Recording  department 
of  Litton  Systems  has  opened  new 
headquarters  in  Hollywood.  The 
department  recently  expanded  into 
development  of  recording  equip- 
ment for  scientific  and  military 
use. 

The  commercial  department, 
separated  from  the  military  de- 
partment, has  moved  personnel 
and  equipment  to  1136  N.  Las 
Palmas,  Hollywood.  The  military 
department  remains  in  Canoga 
Park.  Frank  Pontius  is  in  charge 
of  sales  and  service  for  the  new 
facility.  Chief  engineer  is  Ed  Tem- 
plin.  Ralph  Lovell  will  direct 
sales.  §• 

New  San  Francisco  Office 
for  Contemporary  Films,  Inc. 

T>  Contemporary  Films.  Inc.  an- 
nounces the  opening  of  a  new  of- 
fice at  1211  Polk  street,  San  Fran- 
cisco 9.  Calif.,  to  serve  the  west- 
ern United  States.  Manager  of  the 
San  Francisco  office  wiU  be  Rob- 
ert Greensfelder.  *• 


This  Salesman 
Never  Gets  Tired 


He  also  has  a  flawless  delivery,  a 
photographic  memory  for  sales  fea- 
tures, and  a  continually  cheerful 
disposition. 

In  short,  he's  a  16mm  sound  film 
that  goes  anywhere  to  tell  your 
story  perfectly  through  the  use.of  a 
Moviematic  or  Duolite  projector. 

Moviematic  and  Duolite  models 
by  Kalart/\^ctor  are  designed  to 
show  your  films  under  the  exact 
conditions  you  want.  For  e.xample, 
the  built-in  screen  permits  the  use 
of  film  in  a  person-to-person  sales 


situation.  And  the  repeater  maga- 
zine—a Moviematic  feature- 
eliminates  rewinding  and  rethread- 
ing  so  youi-  show  can  start  at  the 
flip  of  a  switch. 

Projectors  are  available  on  a 
purchase,  lease,  or  lease-to-pur- 
chase basis.  Almost  any  arrange- 
ment can  be  made  whether  you 
need  a  single  projector  or  a  fleet. 
For  complete  information,  includ- 
ing the  name  of  your  nearest  deal- 
er, wi-ite  to  Victor  Animatogi-aph 
Corp.,  Dept.  16T 
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VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVILLE,  CONNECTICUT 
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TELEVISION  NETWORK  LINKS  LARGEST  NEW  YORK  HOTELS 


w 


TeleGuide's  Closi-d-Circiiil  System  Delivers  Convention 
Shoxs,  Sponsored  Films  to  25.000  Kooms  in  26  Hotels 

iTHiN  A  Few  Months,  50.000 


the 

only 
SOUND 
approach 

GLEN  GLENN 
SOUND 

.  .  .  From  original  production 
recording  to  final  optical 
negative . . .  Glen  Glenn  provides 
the  most  complete  facilities 
and  service  to  fit  your 
project  .  .  .  and  your  budget! 

Production  Studio  Recording 

Production  Location  Recording 

Narration 

Scoring 

Transfer 

Dubbing 

Optical  Negatives  35mm  and 

35-32  (16mm) 

Magnetic  35mm,  ly'/jmm  and 

16mm 
V4'  and  Yz"  Sync  Tape 


Glen  Glenn    makes   the 

difference  in  sound  .  .  .  call  or  write  for 

NEW  BROCHURE  .  .  .  just  off  the  press! 


GLEN  GLENN  SOUND  CO. 


6624  Romaine  Street    •    Hollywood  38,  Calif. 
Phone:  Hollywood  9-7221 
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to  60.000  New  York  City  ho- 
tel rooms  will  be  equipped  to  watch 
a  new  kind  of  television  called 
TeleGuide  which  will  broadcast 
special  programs  of  intreest  to 
travelers,  conventioneers  and  va- 
cationers in  New  York  on  three 
different  channels.  1 8  hours  a  day. 
Currently  operating  in  25.000 
rooms  of  26  of  the  largest  hotels 
in  the  city.  TeleGuide.  a  subsi- 
diary of  Sterling  Movies  U.S.A., 
has  been  on  the  air  with  one  chan- 
nel (6)  since  June  with  programs 
devoted  to  New  York's  current  en- 
tertainments, sightseeing,  shopping, 
the  correct  time,  local  news  and 
weather,  ticket  availabilities  —  all 
the  information  visitors  need  to 
■'have   a   wonderful   time  in   New 


TeleGuide's  New  York  studio. 

York."  In  addition,  special  "news- 
reel  reports"  by  Bob  Considine. 
Kenneth  Banghart  and  Wendy 
Barrie  visualize  the  city's  many 
wonderful  attractions. 
.\dd  Two  Channels  in  September 

Projected  for  operation  in  Sep- 
tember are  two  more  channels  — 
(3)  and  (10).  Channel  Three  is 
intended  for  the  ever-increasing 
number  of  foreign  visitors  in  New 
York.  Half-hour  programs  —  pic- 
torially  somewhat  like  those  on 
Channel  Six  —  will  be  announced 
in  six  languages;  French.  Spanish. 
German.  Italian,  Portuguese  and 
Japanese. 

Channel  Ten  is  intended  as  a 
television  communications  system 
for  the  private  use  of  convention 
and  exhibition  groups.  From  a  cen- 
tral studio,  convention  manage- 
ment may  telecast  to  delegates  in 
any  number  of  different  hotels. 
Telecasts  may  include  daily  sched- 
ules, last  minute  bulletins,  speech- 
es, highlights  from  the  previous 
day's  sessions  and  panel  film  dis- 
cussions. No  charge  will  be  made 
to  convention  groups  for  the  use  of 
TeleGuide  facilities. 

Fashion  Tie-Ins  for  Buyers 

TeleGuide  worked  with  the  re- 
cent Intimate  .Apparel  Buyers  Con- 


Hotel  network  will  use  three  chan- 
nels; reach  50-600  hotel  rooms. 

vention  which  brought  22.000  lin- 
gerie buyers  and  sellers  into  town. 
Special  programs  featuring  fash- 
ion editors  from  Seventeen.  Glam- 
our. Vogue,  and  Harper's  Bazaar 
were  cabled  to  the  hotel  network 
before  breakfast  and  before  din- 
ner every  day.  Four  more  upcom- 
ing conventions  are  currently 
scheduled  for  Channel  Ten  cov- 
erage. 

Sterling  Movies  U.S.A.  ap- 
proached the  hotel  room  closed- 
circuit  venture  with  an  investment 
so  far  of  $500,000  and  a  fran- 
chise from  the  city  to  use  under- 
ground coaxial  cable  ducts  to  wire 
.ill  midtown  hotels.  Each  hotel  is 
hooked  into  the  system  without 
charge,  and  TeleGide's  financial 
return  is  based  on  the  sale  of  ad- 
vertising spots.  About  twenty  ad- 
vertisers are  currently  using  the 
Channel  Six  cable. 

Broadcast  headquarters  for  the 
System  is  at  Sterling  Movies 
U.S.A.'s  61st  Street  Studio  where 
a  staff  of  17.  including  five  an- 
nouncers, keeps  the  station  hum- 
ming seven  days  a  week  from  7 
AM  to  1  AM. 

Reach  Top-Quality  Audiences 

No  "rating"  system  has  been  de- 
veloped as  yet  to  determine  how 
many  people  are  watching  Chan- 
nel Six.  but  the  potential  is  great 
—  the  average  occupancy  in  Tele- 
Guide-equipped  hotels  is  two  a 
week,  and  there  is  an  average  of 
one-and-a-half  persons  per  occu- 
pancy. The  most  popular  viewing 
hours  seem  to  be  7-9  AM,  5-7 
PM  and  from  10  PM  to  midnight. 

Of  particular  interest  to  the  busi- 
ness film  field  is  an  upcoming  se- 
ries of  programs  which  will  be 
called  Executive  Screening  Room. 
These  programs,  which  will  be  on 
Channel  Ten  when  no  convention 
is  in  town  using  this  channel,  will 
feature  sponsored  films  of  15  to 
30  minutes  in  length  and  of  par- 
ticular interest  to  visiting  business- 
men. These  films  will  make  up  a 

(CONTINUKD      ON       PAGE      22) 


"Courting' 
dollars? 

Every  business  firm  has  a 
running;  romance  with  moi 
Films  are  effective  woo-er 
of  income.  And  the  dollars 
used  to  court  more  dollars 
arc  most  \s  iscly  invested 
w  hen  the  films  they  buy  a 
made  imaginatively,  crcai" 
ly  and  professionally  by 


BROCKET'] 

production: 

6063  SUNSET  BOULEVARD 
HOLLYWOOD  28,  CALIFORN 
Hollywood  4-3183 

To  see  what  wc  mean,  askS 
oin-  list  of  preview  fib* 


Business  Screen  Ma 


.ga:^ 


Scaled 

for 

portability! 


There's  not  an  excess  ounce  anywhere  on  the  Arriflex  16...  because  this  professional 

motion  picture  camera  was  designed  to  handy  proportions.  When  you  film  with  it,  your  hand 

can  be  as  quick  as  your  eye.  It's  a  classic  achievement  In  portability! 

Yet  it  embodies  today's  most  desired  and  widely  imitated  motion  picture  camera  feature- 

the  Arriflex  mirror-reflex  shutter.  What's  more,  it  is  the  only  professional  camera  under 

$2,000  with  a  registration-pin  film  movement.  It  is  part  of  a  precision-engineered  system-which  includes 

interchangeable  magazines,  sound  blimps,  motors,  time-lapse  and  other  special-purpose  equipment. 

Here's  how  the  Arriflex  16  earns  its  lightweight  title.  The  basic  camera,  5  lbs,  14  oz.  Add  a  variable-speed 

electric  motor,  and  you've  added  only  20  ounces.  Complete  with  three 
typical  lenses,  the  ready-to-film  Arriflex  outfit  scales  just  over  8  lbs. 
It  travels  light  and  compact  in  the  Arriflex  15  "A"  case,  designed  to  fit 
under  your  airplane  seat ...  to  save  you  waiting  time  and  freight  charges. 
It's  a  true  money-saving  portable! 


Pick  up  an  ARRIFLEXM6  today 
...it's  no  effort  with  one  liand! 


Write 

for  complete 

literature 


CORPORATION     OF    AMERICA 
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NAME  IT 

WE'VE  DONE  IT! 


IN    OUR 


YEARS 

OF 

INDUSTRIAL. 

AUDIO-VISUAL  SERVIC 

Offering  thiis  wide  range  of 
the  finest  modern  facilities... 

Filmstrip  and  Slide  Animation 

Extremely  versatile  cameras  especially  engineered  by  SVE  for 
shooting  both  single  and  double  frame 

Hotpress  Typeset 

Modern  Ludlow  installation  with  multiple  choice  type  faces 
for  color  and  black  and  vjW\ie 

Art  and  Layout  Service 

Experienced  Art  Department  handling  every  creative  need 

Color  Plus  Black  &  White  Processing 

Our  own  laboratories  assure  superior  products  because  of 
constantly  supervised  quality  control 

Automatic  2x2  Slide  Binding 

The  very  latest  especially  designed  Seary-Michelbach  automatic 

single  and  double  frame  binder  numbers  4200 

individual  slides  an  hour 

Automatic  Slide  Duplication 

New  improved  Emby  automatic  slide  duplicators  insure 
high  fidelity  color  reproduction 

SVE  provides  many  clients  with  complete  creative 

consultation  and  production  services  including 

script  writing,  photography  and  planning. 


NAME  IT 

WE  CAN  DO  IT 


/. 


Since  V    79/9 

the  largest  producer 

and  distributor  ot 

(llmstrlps,  slides 

arid  related  product*. 


...WITH  SPEED 
AND  ECONOMY 


•     PLEASE   SEND   PRICE   LIST 


CITY /ZONE /SI  ME 


SOCIETY  FOR  VISUAL  EDUCATION,  INC. 

(A  BUSINESS  CORPORATION)    LAVevicw  5-1500 

13A5    DIVERSEY    PARKWAY 
CHICAGO   1A,   lUUINOIS 

Subsidiary  ol   GRAFLEX.   INC/GENERAL   PRECISION,   INC. 


TELLC.L  IDE  S  DEBUT: 

(CONTINUED      FROM       PACE       20) 

t\vo-;md-;i-half  hour  program  and 
will  be  repealed  three  times  a  day 
week-days  in  the  period  from  4:30 
PM  to  midnight.  Slides  and  com- 
mentary will  precede  each  film  ex- 
plaining its  purpose,  its  credits  and 
any  awards  it  may  have  won.  It  is 
expected  that  most  of  the  films  to 
be  shown  will  be  in  the  field  of 
area  development  or  other  subjects 
of  particular  appeal  to  executives. 


Laying   cable   tor  TeleGuide  system. 

Films  will  be  shown  on  a  paid  ba- 
sis. Rates  have  yet  to  be  deter- 
mined lor  the  Executive  Screen- 
ing Room. 

Week-ends,  when  Executive 
Screening  Room  is  off  the  air, 
another  series  of  sponsored  films 
called  Travel  Show  Case  will  be 
shown. 

Charles  F.  Dohm.  Sterling  Mov- 
ies U.S.A.  president,  considers  that 
TeleGuide  —  for  a  brand  new 
business  —  is  doing  quite  well. 
Viewer  response  and  advertising 
revenues  are  enough  to  reassure 
him  that  TeleGuide  is  well  on  its 
road  to  success.  S' 

*        *        » 
Tei'hnicolor's  Earnings 
E(|iial  31   ('enis  Per  Share 
■     Earnines  of  Technicolor,   Inc.. 


and  its  wholly  owned  subsidia 
for  the  first  six  months  of  1' 
equaled  31  cents  per  share  as  ci 
pared  to  34  cents  (exclusive 
non-recurring  income  )  for  the 
|ieriod  of  1961.  This  annout 
ment  was  made  by  Patrick 
Frawley,  Jr..  chairman  of 
board  and  chief  executive  offi 
Earnings  for  the  first  six  moi 
of  1962  were  .$828.6(36  on  2.6 
478  shares  outstanding.  This  c. 
pared  to  $1,405,000  or  54  o 
per  share  for  the  same  perio< 
1961  with  2.598.218  shares 
standing. 

*        *        * 

Hell  &  Howell  First  Half 
Net   Earniiifi.s  .\re  Up   19*/( 

Bell  &  Howell  Company  1 
year  net  earnings  were  up  19 
cent  compared  with  a  year 
tin  slightly  increased  sales.  C'h; 
H.  Percy,  board  chairman 
chief  executive  office,  and  F 
G.  Peterson,  president  announ 

The  improved  earnings 
formance  was  the  direct  revul 
"rigorous  expense  reductions 
cost  control  throughout  the  c 
pany."  the  executives  said. 

Six-month  net  earnings  of 
352.000.    or    3 1    cents'  a    sf 
compared    with    net    earning; 
SI.  134.000.  or  25  cents  a" 
in   1961. 

Sales    for    the    first    half 
S65.09 1.000.  up  one  per  cent  t 
S64.377.000  reported  in  the 
period  a  year  ago. 

A  record  $4'/2  million  in  oi 
for  Bell  &  Howell's  new  autom 
threading  16mm  motion  pii 
sound  projector  were  placed  it 
first  four  days  after  the  niach 
introduction.  James  J.  Lane, 
president  and  general  managi 
the  Bell  &  Howell  photo  pmi 
division   reported. 

The   projector,  called   the 
cialist  .^uto  Load  Filmosound. 
introduced  at  the  annual  cor 
tion  of  the  National  .Audio-X 
Association  in  Chicaao  in  .lul 


FOR  THE  PROOF  OF  THE  PUDDING  .  , 
REFERENCES 


ADDITIONA 


Numbers   and    Spoce  '    —   Fn 
Germon     Sync,     Semi-Animoted, 
Westinghouse. 

The  Magic  Wheel— French,  S 
ish,  Germon  (full  hour,  15  at 
tip  sync),  for  National  Cosh  R 
ter    Co. 

FOREIGN    LANGUAGI" 
&   CINEMA   SERVICE 

7046   HOLLYWOOD   BOULEVA 

LOS  ANGELES  28,  CALIFORN 

Hollywood  7-5128  (Area  Code  1 

Our   brochures   on   dubbing   an' 
Foreign     Trade     sent     without 
galion    upon    request. 
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Business  Screkn  M.aca 


DO 
YOU 
KNOW 
JAKE? 


llRIZON  SERVICES-301  WEST  73rd  STREET-KANSAS  CITY  14,  MISSOURI-EMerson  3-3585 


xmnMCQ) 


f  ZON  SERVICES'  V.P.  Allen  Jacobs  is  relaxing  for  the  first  time  in 
r/  a  year.  All  systems  are  "GO"  in  Horizon's  brand  new  sound  service 
k  designed  and  constructed  by  Jake.  Perhaps  you  know  Jake.  He's 
^engineering  and  recording  sound  for  films  for  twenty  years  and  has 
i^ially  supervised  the  recording  of  many  hundreds  of  shows. 
^is  synonymous  with  superb  sound.  If  YOU  would  like  this  superb 


sound  quality  in  your  next  show,  call  or  write  us.  All  sound  services  are 

under  Jake's  direct  personal  supervision. 

Horizon  Services  handles  all  16mm  magnetic  materials,  M"  Rangertone, 

even  split   16mm  magnetic  film — and  of  course,  straight   16mm  optical 

and  35,  32  Westrex  optical  sound. 

For  the  very  best  film  service,  scan  Horizon.  Send  for  our  descriptive 

brochure  and  price  list. 


WHAT'S 
HIS  NEXT 
MOVE? 

Train  with  Slidefilms 


To  see  the  unexpressed  capobllities 
inherent  in  workers  ...  to  make  the 
best  choice  when  new  openings 
develop  ...  to  train  understudies 
for  initiative  and  added  responsi- 
bility .  .  .  these  are  among  the 
supervisor's  weighty  duties. 

"PROMOTIONS,  TRANSFERS 

AND  TRAINING 

FOR   RESPONSIBILITY" 

is  a  sound  slidefilm  created  to 
inspire  men  to  delegate  authority 
and  develop  initiative  ...  to  en- 
hance their  capacity  to  carry  the 
responsibility  that  usually  accom- 
panies promotions  and  transfers.  It's 
one  of  eight  sound  slidefilms  in  o 
program  endorsed  by  constant  use 
in  many  organizations: 

-SUPERVISOR  TRAINING   ON 
HUMAN  RELATIONS- 

Write    for   details   concerning   previow. 
Guided  FILM  Missiles 

ROCKET 
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WASHINGTON  FILM  COMMENTARY 


by   Mory   Finch   Tanham 
Washington  Correspondent  for  Business  Screen 


PICTURES 

6108  Santo  Monica   Boulevard 
Hollywood  38,  California 


101  Entries  for  Agriculture's 
Centennial  Film  Feslirnl  .  .  . 
.  .  .  One  hundred  ;md  one  films, 
produced  by  a  cross-section  of  col- 
leges, universities,  associations,  and 
industry,  have  been  entered  in  the 
U.S.  Dept.  of  Agricultures  Cen- 
tennial Film  Festival.  With  evalu- 
ation set  up  by  point  system,  the 
motion  pictures  will  be  scored  first 
by  34  judges  in  the  field  and  then 
by  six  final  judges,  all  of  whom 
have  been  selected  from  educa- 
tion government,  business  and  film 
making. 

Entries  from  the  Film  Board  of 
Canada  have  been  received  for  a 
special  Americas  Day;  Latin  Amer- 
ican motion  pictures  will  also  be 
shown  at  this  time,  on  a  non-com- 
petitive basis. 

The  purpose  of  this  festival  is 
to  introduce  large  new  audiences 
to  agricultural  films  and  to  extend 
greater  recognition  to  their  mak- 
ers. Film  categories  include:  farm- 
ing, crops,  animals,  engineering, 
food.  home,  pests,  resources,  sci- 
ence, recreation,  history  and  mar- 
keting. 

Winning  films  will  be  made 
available  to  TV  stations  and  civic 
groups.  The  event  will  be  held  in 
early  November,  although  dates 
have  not  yet  been  finalized  at  press- 
time. 

*       *        * 

Defense  Documents  Marxism 
in  "Road  to  the  If  alt"  Film 

...  At  the  road's  end.  there  is  a 
wall.  It's  a  one-way  street;  and  it 
began  in  the  mind  of  Karl  Marx. 
The  name  of  the  road  is  commu- 
nism. How  it  began,  and  spread, 
and  infected  the  whole  world  is 
the  theme  of  a  shocking  new  doc- 
umentary, first  in  a  series  of  troop 
information  films  produced  for  the 
Department  of  Defense's  Direc- 
torate for  Armed  Forces  Informa- 
tion and  Education. 

The  Road  To  The  Wall,  crisp- 
ly narrated  by  James  Cagney.  is 
not  an  esoteric  film  about  ideas — 
it  is  a  well-cut  reel  of  facts.  A 
curious  melange  of  old.  old  foot- 
age, stills,  animation  and  live  ac- 
tion, in  stark  black  and  white. 
lends  this  film   its  authenticity. 

For  audiences  prone  to  be  apa- 
thetic to  the  free  world's  greatest 
problem,  the  picture  will  come  as 
an  unpleasant  surprise.  It's  not 
fun  to  re-live  the  Hungarian  rev- 
olution; it's  a  sickening  blow  to 


see  for  yourself  how  Cubans  are 
executed.  But  the  essence  of  the 
film,  which  must  be  faced,  is  that 
walls  are  bei;innini;  to  encircle  the 


Walls,  like  the  one  dividing  Berlin, 
are  beginning  to  encircle  the  globe. 

globe  like  blood  vessels  around  a 
wound.  And  in  order  for  us  to  face 
the  future,  we  must  take  a  hard 
look  at  the  past. 

Communism  is  a  big  subject  for 
a  one-half  hour  film.  But  in  this 
case,  the  message  comes  through. 

*  *        * 

Maj,  Shelton  .Veic  Chief.  MoPic 
Branch.  Army  Pictorial  Div. 

.  .  .  Major  Edward  E.  Shelton  has 
been  assigned  to  replace  Colonel 
Bevelle  T.  Browne  as  Chief  of 
Motion  Picture  Branch.  Army  Pic- 
torial Division  in  the  Pentagon. 
Major  Shelton  is  well  known  to 
Washington's  audio-visual  workers 
and  has  been  involved  for  several 
years  with  the  Army's  Big  Picture 
program. 

*  *       * 

A  52-Minute  Picture  Shows 
Peace  Corps  in  Tanganyika 

.  .  .  Students  in  the  capital  city 
were  recently  invited  to  the  State 
Department's  modern  East  Lounge 
to  view  a  52-minute.  sound,  color 
film  on  the  Peace  Corp's  activities 
in  Tanganyika.  The  motion  pic- 
ture was  co-sponsored  by  the  D.C. 
L'rban  Service  Corps  and  the  Hos- 
pitality and  Information  Service  for 
Diplomatic  Residents  and  Fami- 
lies; it  has  been  narrated  by  Na- 
tional Broadcasting  commentator. 
Ray  Scherer. 

Douglas  Kelley.  Peace  Corps" 
community  relations  director,  was 
on  hand  to  answer  questions  about 
the  overseas  program,  which  is  now 
an  official  arm  of  the  State  De- 
partment. 


Oeveste  Granilucci  Moves  H 
Headquarters  to  I'irfiin  Isla 

.  .  .  Those  aware  of  "who's  w 
in  the  motion  picture  industry 
be  interested  to  learn  that  Oev 
Granducci.  for  many  years  b 
of  Washington's  oldest  and  lar 
script  writing  firm,  has  set  u 
unique  writing  service  in  the  Vi 
Islands. 

Under  the  new  set-up.  "Gi 
will  maintain  headquarters  in 
Thomas,  but  will  jet  to  his  cli 
in  the  States.  Should  there  be  s 
ulation  about  a  client's  reactio 
script-writing  by  the  sea  or  pi 
ing  from  under  a  palm,  it  rr 
be  noted  that  Granducc's  port: 
is  replete  with  the  following  as; 
ments: 

The  Olher  Jotten  Tittle  - 
TV  length  fund-raising  film, 
duced  for  B.  B.  Randolph, 
and  Radio  Dept..  Alcoa  Al 
num.  for  the  United  Fund  of  I 
burgh.  The  picture  will  star  V 
Cox;  it  will  be  released  in  the 
and  will  be  sold  to  other  citie; 

Bread  On  the  Water,  spons 
by  the  Bunge  Corp.,  produce( 
Granducci  by  Washington  \ 
Productions,  is  the  story  behini 
export  of  grains,  fats,  oils  and  i 
agricultural  products. 

Power  for  Continent  1" .  wi 
for  the  Martin  Marietta  Corj 
tion,  is  the  story  of  the  at 
power  plant  which  will  light 
heat  Antarctica. 

Enovid.  a  documentary  o: 
search  on  the  publicized  birth 
trol  pill,  is  being  scripted  £o 
D.  Searle  &  Co..  of  Skokie, 

And  "Gran"  will  also  sen 
three-year  series  of  films  foi 
N'irginia  Electric  Power  Co 
Stone  &  Webster,  dealing  witl 
first  500.000  volt  transmissior 
in  the  U.  S.  These  progress.  ; 
technical  and  p.r.  films  will  be 
duced  by  TV  and  Motion  Pi' 
Productions  of  Richmond,  V; 


Brunsicick's  !>ound  Slidefil 
to   Promote   Duck-Pin    Bou 

...  In  a  kick  off  campaiei 
duck-pin  bowling.  Brunswick 
poration  of  Chicago  in  coo 
tion  with  the  Bowling  Propri( 
Assn.  of  America,  is  prodi 
two  sound  slidefilms  which 
been  planned  to  teach  the 
and  convince  the  public  that 
everybody's  game."  (The  b; 
small,  light,  and  can  be  hai 
by  youngsters  and  oldsters). 
National  Film  Studios.  In 
Washington  is  producing  the  a 
visual  package  with  an  accoraji 
ing  book  of  new  standard  : 
It  has  been  specially  slantet 
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Busi.N'Ess  Screen  M.aga;!'! 

I 


] 


RTHENON 


PICTURES 


HOLLYWOOD 

I         A  MOVIE  .  .  . 

.T    A  SLIDEFILM  PRICE 

ESTON  Hydraulics  .  .  .  Facilities, 
)abilities  &  Product  Experience" 

18-minute  color-and-sound  mo- 
pichire  .  .  .  mostly  lighted  in- 
)rs,  some  ver\'  extensive  .  .  . 
it>'  of  human-interest  action  and 
eups  .  .  .  photographs'  and  all 
inical  aspects  of  full  Parthenon 
lity- 

$7,500 

iluding  two  16mm  color  prints, 
8mm  color  prints;  and  a  Vicom 
n  "briefcase"  sound-film  projec- 
Higher  outside  Los  Angeles ) . 

How  Come? 

ust  be  a  straightforward,  no-fluff 
entation  of  pictorial  facts  and 
)n  .  .  .  A  "motion  brochure"  .  .  . 
rmational  in  nature,  and  address- 
0  people  who  want  the  informa- 
(hence  without  need  for  deep 
livation  or  persuasion). 

'  o  o  o 

Subjects  —  this  film  was  made 
lales  presentations  to  Pentagon 
ials  and  prime  contractor  groups, 
same  low-cost  approach  will 
for  portable  Product  Demon- 
ions  .  .  .  single-facility  Emplotjee 

k  ctrination  .  .  .  Plant  Tours  .  .  . 

1  fi/  Remii}dcrs  around  the  plant 
Employee  Job  Training  .  .  .  and 

iln. 


^FHE  CLIENT  SAYS  .  .  . 

Ii  Dave  Boicen: 

would  like  to  have  you  know  that 

ave   shown   the   movie   you   made   of 

(rflant  to  many  audiences  in  connection 

our  sales  work,   and,   in   every  case, 

?sponse  has  been  excellent. 

M    you   perhaps    know,    we    have   been 

n  ig  the  countr\-  in  various  sales  cam- 

s  and  have   used  the  film   wherever 

Jis)le.    It   has   been   very  heartening   to 

It}  that  in  each  case  the  customer  has 

rtiied    a   genuine    appreciation    for    the 

c  ies  we  have  to  offer  here  at  Weston 

y  aulics. 

1 1'ould  again  like  to  express  my  thanks 
u  and   \our   company   for   providing 
th  such  excellent  sales  material. 
Very    truly    yours, 
WESTON  m'DRAULICS,  LTD. 
S/  William  R.  Beckerle 
Product  Mgr.,  Sales  Department 

.RTHENON   PICTURES 

'      Cap    Palmer    Exec.     Producer 

SJ  Temple  St.      •      Hollywood  26 
Dunkirk   5-3911 
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afternoon  classes  of  women!  They 
say  duck-pin  bowling  is  better  than 
dieting,  and  a  heck  of  a  lot  more 
fun. 

*       *        * 

VSIA  Sets  Up  ''Interneships" 
to  Help  Young  Film   Directors 

.  .  .  George  Stevens,  Jr..  the  dy- 
namic new  director  of  motion  pic- 
tures for  the  United  States  Infor- 
mation Agency,  has  recently  an- 
nounced the  establishment  of  an 
"interneship"  program  for  young 
directors.  The  project  has  been 
planned  to  meet  the  serious  need 
for  employing  young  men  who  have 
studied  moviemaking  in  college, 
but  who  are  unable  to  find  jobs 
in  the  industry  because  they  lack 
experience.  Young  movie-makers 
chosen  to  participate  will  make 
documentaries  for  the  government 
and,  at  the  same  time,  prepare 
themselves  for  future  w'ork  in  the 
field. 

Stevens,  who  also  serves  as  a 
liason  between  USI.^  and  Holly- 
wood, has  chosen  two  skilled 
graduate  students  from  both  the 
University  of  California  at  Los 
Angeles  and  the  University  of  So. 
California.  These  men  will  work 
in  the  agency  in  Washington  for 
one  year,  and  then  will  be  sent 
abroad  to  make  films  for  USIA. 

"This  is  only  the  beginning  of 
what  we  hope  will  become  an  im- 
portant opportunity  for  talented 
Americans  to  acquire  experience 
in  movies  and  at  the  same  time 
perform  an  important  service  for 
the  country,"  said  Stevens.  "We 
are  not  interested  in  making  trav- 
elogues. We  are  trying  to  show  how 
democracy  works  and  how  people 
can  help  themselves  in  developing 
nations.  Our  country  has  devel- 
oped a  marvelous  mechanism  in 
its  movies  and  it  must  use  this 
wonderful  tool  to  explain  its  way 
of  life  to  other  countries.  But  such 
movies,  to  be  successful,  must  have 
quality  and  vitality." 

USIA  now  distributes  (in  lands 
abroad)  about  200  documentaries 
and  500  newsreels. 


Tony  Joiritt  Joins  L'SIA  Staff 
as  Special  Asst.   to  Stevens 

.  .  .  Tony  Jowitt,  former  Chief  of 
Motion  Pictures  and  Photography 
at  the  Federal  Aviation  Agency 
has  been  named  Special  Assistant 
to  USIA"s  George  Stevens.  Before 
his  Washington  appointments.  Jo- 
witt was  Deputy  Chief  of  the  Com- 
mercial Project  Division  of  the 
US  .Air  Force's  Air  Photographic 
&  Charting  Service  in  Orlando, 
Florida. 

(CONTINUED       ON       NEXT       PAGE) 
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.  a  few  years  make 


(We're  growing,  too.  Our  new  plant, 
now  being  completed,  will  be  fully 
operational  in  early  fall.  J 


Sound       •  Editorial 
Laboratory  Services 


Capital 


CAPITAL  FILM  LABORATORIES.  INC. 

1905  FAIRVIEW  AVENUE,  N.  E. 

WASHINGTON  2,  D.  C. 

PHONE  LAWRENCE  6-4634 


IN    WASHINGTON: 

(C0NT"U    1  RO.M    I'Kl.tlDlNG    PAGE) 

Thiokol's  Second  Air  Force 
Sponsored  Film  Being  Scripted 

.  .  .  Thiokol's  second  Air  Force 
Sponsored  Film  on  the  Minute- 
man  missile  is  now  in  scripting 
stage  at  Walter  Wise  Productions, 
Los  Angeles.  A  first  film.  Miiniie- 
man-Missite  and  Mission,  pro- 
duced by  National  Film  Studios. 
Inc.  of  Washington,  successfully 
documented  the  birth  of  this  new 
"weapons  system."  The  new  film 
will  cover  its  operational  aspects, 

*  *        * 

Ah  Well,  Abe  Lincoln  Won't 
Diapiite  This  Dubious  Honor  .  . 
.  .  .  One  hundred  years  ago,  after 
the  Bull  Run  ""picnic"  turned  into 
a  serious  Civil  War  ""battle",  Abe 
Lincoln  appealed  to  Congress  for 
money  for  more  troops.  And  that's 
when  income  tax  was  born. 

A  filmed  documentary  of  this 
unusual  story,  liberally  starched 
with  information  for  the  modern 
taxpayer,  is  in  production  now  for 
the  Internal  Revenue  Service  and 
will  be  on  theater  screens  and  TV 
later  in  the  fall, 

Milner-Fenwick  of  Baltimore, 
Md.  has  shot  the  color  picture  in 
authentic  settings  with  live  actors. 
Bob  Fenwick  scripted  the  story  for 
Charles  Lammond's  Public  Infor- 
mation Office  at  I.R.S. 

*  *        * 

On  the  Milner-Fenwick  Slate  x 

.  .  .  Milner-Fenwick  is  also  writ- 
ing a  dramatic  story  about  a  dis- 
abled fisherman  in  the  Monterey 
commercial  fishing  fleets  for  the 
Social  Security  Administration. 
Aimed  for  a  general  audience,  it 
will  run  27  minutes  and  will  ap- 
pear on  TV. 

In  addition,  these  producers  are 
planning  a  film  for  the  Southern 
Railroad  Co.,  designed  to  show 
RR  brakemen  the  most  expedi- 
tious way  to  handle  freight, 

*  *       * 

A-V,  Pictorial  Et/uipnient  Show 
at  Sheralon-Pnrk  in  Movember 

■;'■  Coincident  to  the  Annual  Army 
Pictorial  Conference  antl  to  Agri- 
culture's Audio-Visual  Workshop 
in  November,  Trade  Show  Associ- 
ates. Inc.,  are  staging  their  annual 
■".Audio-Visual  and  Pictorial  Equip- 
ment Show"  at  the  Sheraton-Park 
on  November  6.  7  and  8th.  Both 
Army  Pictorial  people  and  agricul- 
tural a-v  specialists  are  expected 
in  large  nmbers.  Emphasis  is  on 
television  at  this  year's  USDA 
Audio-Visual  workshop,  ^ 


ATLA 
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CORPORATIC 
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Let  Atlas'  creativit> 

and  years  of 

resultful  experience 

provide  you  with  the 

most  effective  .  ,  , 

MOTION   PICTURES 

SLIDEFILMS 

TV    COMMERCIALS 

BUSINESS    SHOWS 

AND  TRAINING 

PROGRAMS  FOR 
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ATLAS 
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Business  Screen  Maga2si 


NOW-IMEDIATE  DELIVERY  on  ACMADE 


NEW   FROM  ACMADE 

ACMADE  TUNGSTEN 
PRECISION  SPLICER 

This  moderately  priced  splicer  incorporates 
new  precision  features  which  insure  absolute 
accuracy  and  safety  in  splicing.  Three  models 
are  available:  Model  16-16mm.,  Model  35- 
35mm.,  Model  35-16  combination  35mm.  and 
16mm. 


^^.-^^ 


^'       ■>._ 


1.  The  combination  35mm.- 
16mm.  Model  features  retract- 
table  35mm.  and  16mm,  pins. 
This  permits  center  placement 
of  the  16mm.  pins  for  A  and  B 
roll  splicing. 


4.  Specially  designed  right- 
hand  pressure  block  permits 
easy  and  accurate  back-scrap- 
ing on  all  models. 


2.  Stainless  steel  blocks  are  precision  fitted  with 
Tungsten-Carbide  inserts  for  cutting.  Cutting  edges 
will  remain  sharp  and  last  forever. 

3.  Attached  scraper  adjustable  for  depth  —  fitting 
jig  incorporated  on  splicer  base. 


^-^Ifc 


5.  Tempered  steel  ipnngi,  pro- 
vide perfect  pressure,  posi- 
tioning film  firmly  during 
sera  ping  and  splicing  processes. 

6.  Thermostatically  controlled 
heater  maintains  constant 
100-  temperature. 

Model  16  -  $299 

Model  35  -  $299 

Model  35-16  -  $399 


Mid-Western    Distributor 

These  outstanding  dealers  will  carry 
the  complete  Acmode  line  for  demon- 
stration and  are  fully  equipped  to  sup- 
ply complete  maintenance  and  service. 


FLORMAN  &  BABB,  Inc. 

Proudly   Announce 
the  Appointment  of 

GORDON  ENTERPRISES 

5362  N.  Cahuenga,  N.  Hollywood,  Cal. 
as   Exclusive  Western   Distributor 

BEHREND  CINE  CORP. 

16]   E.  Grand  Ave.,  Chicago  11 
as   Exclusive 


ACMADE  MARK  II 

EDITING  TABLE 
Makes  Editing   Easy! 


^2975 


f.o.b.  New  York 

Operation  of  this  simple,  efficient  editing 
machine  can  be  mastered  in  minutes.  Con- 
tinuous (non-intermittent)  movement  pro- 
vides absolute  protection  for  your  film.  In- 
stant controls  and  declutching  allows  up  to 
50%  greater  speed  for  pic  &  sound  editing. 
All  combinations  of  16mm  and/or  35mm 
channels,  plus  magnetic  and  optical  sound 
available. 

WRITE   FOR   DETAILED   BROCHURE 


Acmade  Foot-Operated  Splicer  with  Tungsten  Tipped  Blades 


ombination 

1  6mm-35mm 
Model   . 

M495 


This  splicer  is  constructed,  as  is  usual 
with  ACMADE  products,  of  the  finest  mate 
rials  and  workmanship.  All  castings  are  of 
the  best  quality  and  the  top  body  and 
cutter  arms  are  seasoned  to  prevent  dis- 
tortion after  machining.  The  machining  is 
carried  out  to  limits  of±  .0005"  in  order 
that  the  cutter  blades  shall  close  in  a  dead 
parallel  manner.  The  cutter  blades  are 
made  from  stainless  steel  with  Tungsten 
Carbide  inserts,  and  afterwards  ground 
lapped  and  polished  to  a  limit  of  ±  .0002" 
thickness  and  the  cutting  edges  relieved  by 
1  -.  The  Tungsten  Carbide  inserts  will  have 


indefinite  life  and  will  not  require  sharp- 
ening as  with  other  types.  A  heater  unit 
is  installed  in  the  top  body  of  the  machine. 
The  top  light  in  a  well  glass  fitting  is  at- 
tached to  the  body  of  the  machine  and  also 
an  inspection  light  in  the  waste  bin  to- 
gether with  cement  bottle  and  brush.  A 
scraper  block  is  supplied  and  also  a 
scraper  block  setting  jib  and  support  shelf 
rubber-covered.  The  whole  machine  is  fin- 
ished in  first  quality  grey  hammer  and  all 
metal  parts  other  than  cutter  blades  are 
hard  flash  chromed. 


Serving  the 
World's  Finest 
Film  MaKers 


FLORMAN  &  BABB,  Inc. 


68  W.  45th  St.,  New  York  36,  N.  Y.  MUrray  Hill  2-2928 
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MAY  WE  OFFER 
OUR 


COMPREWENSIve  SERVICE 

PLUS 
LOVI    PRICES  poR 

Motion  pic-n/Re 
Brcus  -  CAriS 
£<^uvF>AeNr 
Accessories 


COMPREHfNSIl/E 

SERVICE 
CORPORATION 

Z^S  WEST  55th  STUEET 
New  YORK  \'i,  N.y 


SZ"?  NORTH  mSHiAND  AVENUE 
LOS  ANCrCUeS,  CAUFORNIfl 


CRAFTSMANSHIP 

...  that  is  the  magic 
ingredient  found  in 
our  titles  which  ear- 
mar/(s  them  as  dis- 
tinctive from  others 
KNIGHT  STUDIO 
159  £  Chicago  Ave.  Chicago 


Next  Month:  a  Buyer's  Guide  to  Film  Production 
Services   &   Equipment  will   be   featured   subject. 


At  left:  a  principal 
speaker  at  Engineers' 
Get-Together  luncheon 
15  Charles  H.  Percy, 
board  chairman  of  the 
Bell  &  Howell  Com- 
pany. Right:  Conven- 
tion vice-president  for 
92nd  program  is  Harry 
Teitelboum,  Hollywood 
Film  Company  chief. 


Engineers  Look  to  Communication  Progrej 

Society  of  Motion  Picture  &  Television  Engineers  to  Meet  in  Chicago  Oct.  21-2t 


THK  92nd  convention  of  the  Society  of  Mo- 
tion Picture  and  Television  Engineers, 
coming  to  Chicago's  Drake  Hotel  on  October 
21 -26th  will  carry  as  its  main  theme  "Commu- 
ications  Progress — Television  and  Motion 
Pictures  in  Education  and  Industry."  Featured 
are  technical  papers  on  related  subjects,  a 
tour  of  the  nearby  Argonne  National  Labora- 
tory, and  exhibits  of  new  equipment.  Conven- 
tion vice-president  for  this  meeting  is  Harry 
Teitelbaum,  Hollywood  Film  Company  execu- 
tive; assisting  him  behind-the-scenes  are  SM- 
PTE  president  John  W.  Servies  (whose  term 
ends  in  December )  and  the  unopposed  nominee 
for  the  presidency  in  1963-64.  Reid  H.  Ray. 
president  of  Reid  H.  Ray  Film  Industries. 

Program  chairman  Jack  Behrend.  Behrend 
Cine  Corp..  and  his  local  committee  in  Chicago 
have  developed  some  eleven  technical  sessions, 
many  of  them  directly  relevant  to  the  meeting 
theme.  Leading  off  the  program  at  the  Monday 
October  22nd  luncheon  get-together  is  Charles 
H.  Percy,  board  chairman  of  Bell  &  Howell, 
who  will  speak  on  "The  Challenge  We  Face." 

Topic  Chairmen  and  Technical  Sessions 

Topic  chairmen  and  their  sessions  include: 
William  H.  Smith.  Allied  Film  Laboratory, 
leading  the  program  on  "Laboratory  Prac- 
tices;" Robert  A.  Colburn.  Geo.  W.  Colburn 
Laboratory,  will  preside  at  "8mm  Films"  ses- 
sion Tuesday.  Reports  from  observers  at  the 
Sixth  International  Congress  on  High-Speed 
Photography  (being  held  in  The  Netherlands 
September  17-22)  will  be  featured  on  Tuesday 


and  Wednesday.   Max  Beard.  U.  S.  Delej 
to  the  Congress,  will  preside;  Daniel  Girc 
Argonne  National  Laboratory,  is  topic  ch 
man    for    sessions    on    "Instrumentation 
High  Speed  Photography." 

Keyed  directly  to  the  convention  theme 
the  Thursday  sessions  on  "Industrial  Au' 
Visuals"  guided  by  Harry  E.  Paney.  Art 
Anderson  &  Co.:  and  "Films  and  Televisio: 
Education"  chaired  by  William  D.  Hed( 
Calvin  Productions.  Ellis  W.  D'Arcy.  m 
sound  specialist,  will  lead  the  program 
"Sound  Recording"  and  Wilford  C.  Prat 
National  Broadcasting  Company,  will  c 
"TV  Equipment  and  Closed  Circuit  Appl 
tions." 

Chicagoans  in  Charge  of  Program  Events 

In  charge  of  all  film  showings  is  Keiu 
M.  Mason,  Eastman  Kodak  Company.  He 
also  handle  banquet  arrangements,  with  Gei 
W.  Colburn  as  chairman  of  entertainment 
luncheon  and  banquet  programs.  Harold  Kii 
Wilding.  Inc..  is  in  charge  of  the  Get-Toge 
luncheon  arrangements.  General  arrangem 
chairman  for  staging  and  housing  the  Con 
tion  at  the  Drake  is  Phillip  E.  Smith.  Kc 
Processing  Laboratory,  in  Chicago. 

The  annual  Equipment  Exhibits,  e.xpe 
to  fill  two  of  the  Drake's  largest  conver 
rooms,  is  being  managed  by  Exhibits  Chair 
Allen  Hilliard  of  the  Colburn  Laboratory  s 

Members  of  the  Association  of  Cinema  1 
oratories  will  hold  meetings  on  Saturday.  C 
ber  20  and  on  Monday,  October  22  at 
Drake. 


tOCERs 


0° 


TELIC.  INC.  ■  FILM  CENTER  ■  630  NINTH  AVENUE.  NEW  YORK  36.  N.Y. 


ELWOOO  SIEGEL,  President  i  Sxecutive  O'rector 
EDWARD  F  BOUGHTON.  Vice  President  i  £Meculive  Producer 
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Business  Screen  Maga 


This  Radiant  Screen 

-wsis  opened  and  closed 

6,477  times 

and  it  still  works  as  good  as  new. 


At  our  Testing  Laboratories  in  Chicago,  this  Radiant  Model 
EDB  Screen  was  opened  and  closed  by  hand,  then  moved 
and  the  operation  repeated  a  total  of  6,477  times.  This  is 
conservatively  equivalent  to  91  i  years'  usage!  And  accord- 
ing to  the  laboratory  report  at  the  end  of  this  usage  test, 
the  screen  worked  practically  as  good  as  new! 

What  is  the  secret? 

Radiant  engineers  appreciate  fully  the  extremely  rough  usage 
to  which  A-V  screens  are  subjected.  That  is  why  every 
Radiant  screen  is  especially  constructed  for  extra  heavy  duty 
in  every  part  —  including  the  tripod,  screen  case,  roller 
bar,  opening  and  closing  mechanism,  screen  leveler  and  the 
screen  fabric.  The  new  tripod  model  here  illustrated,  for 
example,  has  12  haxic  new  improveinenis  that  make  for 
longer  efficient  service.  And  this  is  typical  of  features  in 
Radiant  A-V  Screens  that  enable  them  to  triumph  over 
rough  handling  and  severe  usage. 

The  world's  most  complete  A-V  line  with  a 
screen  for  every  need  whatever  type  of  screen 

you    need  —  Tripod,    Wall,    Wall    and    Ceiling,    Electric  — 


Radiant  has  it.  Whatever  size  of  screen  you  need  —  from 
40"x40"  to  15'x20'  — Radiant  has  it.  Whatever  kind  of 
screen  fabric  you  prefer  —  the  new  whiter,  chemically 
treated  glass  beaded  VynaFlect'?^  Plus;  brilliant  silver  lenticu- 
lar OptiGlow® — or,  white  lenticular  Super  UniGlow® — 
Radiant  has  it. 
Send  For  This  FREE  Book- and  the  full  Radiant  story 


RADIANT  MANUFACTURING  CORP. 

8220   North  Austin  Avenue   •    Morton  Grove,   Illinois 

Stihittiiary  of   United  Stales  Hoflman  Machinery  Corp. 

Please   send    me   free   copy   of  the  40'page    "Audio   Visual   Guide" — 

and    full    details    and    prices    on   the   complete   Radiant    line   of   A-V 

projection  screens. 

NAME 

ORGANIZATION 

YOUR  POSITION 

ADDRESS 

CITY  ZONE STATE 
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VDCAUDi© 


SELLS,  TRAINS,  TEACHES 

WITH  THE 

EXCITEMENT  OF 

FULL- COLOR 

8mm  SOUND  FILMS! 


This  is  ttie  new  VICAUDIO  COMPACT  SOUND  8  CARRY 
ALL  PROJECTOR... the  remarkable  lightweight  rear- 
screen  projector  in  an  attache  case!  With  VICAUDIO, 
new  professional  quality  8mm  sound  movies  open  a  new 
dimension  in  audio-visual  communication.  Magnetic 
sound  with  its  flexibility. .  .8mm  film  with  its  amazing 
production  savings. ..  loop-loading  with  its  repeat- 
message  possibilities... all  combine  in  the  VICAUDIO. 
May  we  send  you  the  full  story  of  8mm  sound  and  the 
equipment  which  brings  it  to  reality? 


^ViCOM,  INC. 
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a  subsidiary  of  elgeet  optical  company,  309  child  street  rochester  6,  new  yorki 

Business  Screen  MagaIV 


B&H  Autoload  projector  was  tested  seven  hours  a 
day  for  10  weeks  at  Niles  Township  High  School. 

e  latest  developments  in 

motion  picture  projectors 

NEW     TOOLS     FOR     BUSINESS     AND     INDUSTRY 


■HE  TEMPO  of  design  progress, 
-  ooking  to  more  efficient,  lighter 
i[l  simplified  motion  picture  pro- 
iors  for  both  Smni  and  1 6mm 
ind  films,  was  tremendously 
iiped-up  within  the  past  eight 
rtiths.  The  introduction  of  auto- 
[>;ic  threading  I6mni  sound  pro- 
eors  (see  below),  improvement 
ifSmni  and  1 6mm  sound  equip- 
nlt,  particularly  in  "repeater" 
ijdels  and  other  steps  were  note- 
ij-thy  in  this  period. 

itcialist  Autoload  Filmosound 
■ttWith  Automatic  Threading 

On  the  3Uth  anniversary  of  its 
>,i  first  16mm  sound  projector, 
r.oduced  in  1932  by  Bell  &  Ho- 
4,  this  leading  photo-electronics 
ipufacturer  has  completed  long 
mths  of  development  and  field 
;ing  of  a  revolutionary  new  auto- 
^,ic  threading  16mm  sound  pro- 
ipT.  the  Specialist  Autoload 
■inosound.  which  made  its  debut 
iite  July. 

fhoroughly  field-tested  under 
-ely  varying  conditions  of  use, 
:iperature  and  humidity,  the  new 
loload  Filmosound  was  finally 
(roved  for  introduction  to  the 
d  by  Bell  &  Howell  engineers. 
<>t    difficult    obstacle    was    the 

quest  of  design  and  mechanism 

tble  of  handling  every  conceiv- 
'   type  of  16mm  print  material 

lout  fouling  up  the  automatic 
lading  path.  Shrinkage,  curling, 
i  condition  (ranging  from  the 
Incy  of  a  wet  noodle  to  the 
'ileness  of  a  piece  of  dry  mac- 
ni)  aU  had  to  be  taken  in  stride. 
Long  Months  of  Testing 

Relieved  ready  for  introduction 

:ar  ago.  the  new  Autoload  was 
^  through  rigorous  tests  in  B&H 


Threading  of  the  Specialist  Auto- 
load Filmosound  takes  3  seconds. 

engineering  laboratories,  subjected 
to  uninterrupted  use  far  exceeding 
a  projector's  normal  life  expec- 
tancy and  operated  in  a  specially 
constructed  room  where  tempera- 
tures ranged  from  120  degrees 
down  to  40  below  zero.  Typical 
field  tests  were  those  which  took 
place  at  Niles  Township  High 
School  in  Skokie,  111.  where  the 
new  projector  was  run  seven  hours 
a  day  for  10  consecutive  school 
weeks,  in  many  cases  by  students 
who  had  never  before  operated  a 
projector. 

Weighs  Under  31  Pounds 
Employing  a  unique  "follow  the 
numbers''  system  engraved  on  its 
controls,  the  Autoload  Filmosound 
can  be  quickly  mastered.  It  weighs 
only  30  lbs,  13  oz.  and  will  pro- 
ject a  bright  sharp  picture  in  a 
room  that  is  not  fully  darkened. 
The  new  projector  has  the  exclu- 
sive B&H  Proximity  lamp  with 
built-in  reflector  and  Super  Proval 
2-inch  f  '1.4  lens;  controls  are  well 
arranged  in  close  proximity  on 
an  illuminated  vertical  panel.  The 
Specialist  Autoload  was  designed 
to  seU  for  $755.  ^ 


Audiovisual 

Equipment 

TradeFair 

unprecedented  progress  has  been  made  in 

the  design  and  engineering  of  the  projectors 

and  related  audio-visual  equipment  to  which 

the  editors  devote  the  opening  pages  of  this 

new  issue,     fumble-free  threading,  light 

weight,  bright  screen  images,  new  dimensions 

in  visualization  are  especially  noteworthy. 

the  challenge  to  re-equip  audio-visual 

facilities  in  business  and  industry  is  here. 

now  is  the  time  to  "tool  up"  for  progress 

through  more  effective  showmanship,  to  equip 

salesmen  and  dealers  for  the  "hard-sell"  in 

which  this  equipment  has  proven  so  important 

to  many  companies,  these  pages  provide  the 

highlights  of  an  exciting  parade  of  new  products. 


Audiovisual 

Equipment 

TradeFair 


^LP 
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Audiovisual 

Equipment 

TradeFair 


8mm  and  16mm 
motion  picture 
proiectors 


Fairchild  "8"  Rear  Screen  Projectors  Hove  Cartridge  loading 

■fr  Two  models  of  the  Fairchild 
Camera  &  Instrument  Corpora- 
tion's Cinephonic  8mni  magnetic 
sound  rear  screen  projectors  are 
in  current  use.  The  200'  model 
weighs  15  lbs.;  a  400'  model  is 
only  two  pounds  heavier.  Both 
units  have  a  screen  size  of  S'/i" 
X  11 "  and  both  of  these  machines 
are  designed  for  continuous,  re- 
peat performance  of  the  encased 
(cartridge-type)  motion  pictures. 
Electronics  are  silicon  transistor- 
ized. 

Amplifier  output  on  these  Fair- 
child  repeater  projectors  is  3  watts, 
ample  for  their  personal  demon- 
stration requirements.  Speakers  are 
4"  X  6"  oval  construction.  A  clip- 
in  mirror  permits  larger  screen 
front  projection  when  desirable. 
The  manufacturer  notes  that  na- 
tionwide service  facilities  have 
been  well  developed  and  that  ma- 
chines are  in  wide  use  among  auto- 
mobile  dealers    and    other   firms. 


Fairchild  Cinephonic  rear-screen  pro- 
jector weighs  only   15  pounds. 

This  type  of  8mm  sound  presenta- 
tion promises  to  mature  into  an  en- 
tirely new  field  for  all  types  of  pro- 
duct presentation,  looking  to  the 
dav  when  motion  pictures  will 
supplement  manufacturer  literature 
and  training  manuals,  etc. 

Manufacturer's  suggested  list 
prices  of  the  200'  model  is  $399; 
the  400'  model  carries  a  suggested 
list  of  $429.00.  !• 


Kalart-Victor's  "Moviematic"  Has  Built-in  Film  Magozlne; 
The  "Duolite"  is  Company's  "Two-Way"  16  mm  Sound  Projector 

uch   as   for  counter   demon 


>-  New  (in  the  past  year)  to  the 
Kalart  Victor  line  of  audio-visual 
products  are  this  pioneer  com- 
pany's Moviematic  Repeater  and 
the  Duolite  two-way  16mm  sound 
projectors  formerly  manufactured 
by  Technical  Service,  Inc. 

Recent  improvements  and  inten- 
sive use  of  these  single-case  pro- 
jectors with  their  built-in  rear- 
view  screens  have  given  both  types 
wide  acceptance.  The  Duolite  Mo- 
del ST- 18  is  especially  useful  for 
small  groups  and  individual  view- 

Kolart/Victor  Moviematic  is  for  rep- 
etitive showing  of  motion  pictures. 


mg   such   as 

stration,  dealer  salesrooms,  etc. 

Where  a  given  film  must  be 
shown  repeatedly,  the  built-in  con- 
tinuous film  magazine  feature  of 
the  Moviematic  models  is  desir- 
able. Considerable  time  and  film 
handling  in  the  field  is  minimized. 
.\  flick  of  the  switch  begins  a  show- 
ing; bright,  clear  optics  put  a 
sharp  image  on  the  rear-screen, 
which  has  considerable  size.  Di- 
rect projection  is  optional  when  re- 
quired. 

Kalart  Victor  also  recently  in- 
troduced two  new  models  of  the 
standard  Series  70  projector.  These 
models  70-15  MP  and  70-25  MP 
feature  built-in  magnetic  playback 
circuits,  as  well  as  optical  sound. 
Switching  from  magnetic  to  optical 
film  projection  is  quick  and  simple 
on  both  models.  Two  amplifier 
sizes  are  offered  for  these  Series 
70  models.  x;;^ 

*       »       * 

An  A-V  Trade  Show  "in  Print" 

This  equipment  "Trade  Show  in 
Print"  was  a  key  feature  request- 
ed by  a  large  majority  of  readers 
in  a  recent  preference  survey.  ^ 


Advanced  Transistor  Circuitry 
on  Kodak's  Model  AV-126  TR  P 

'■:  Finer  sound  and  brilliant  pic- 
ture quality  are  the  highlights  of 
the  new  Eastman  Kodak  Model 
AV-126  TR  Pageant  Projector, 
featured  at  recent  trade  shows. 
The  company's  engineers  created  a 
transistorized  amplifier  for  this 
special  audio-visual  projector  (flat 
from  30  to  20.000  CPS )  and  the 
result  brings  top-rated  high  fidelity 
reproduction  to  sound  motion  pic- 
tures. 

Suppression  of  distortion,  made 
possible  by  the  advanced  transistor 
circuitry  is  attributed  to  this  new 
Kodak  AV  projector.  .\  well-baf- 
fled Kodak  1 1  X  6-inch  oval  spea- 
ker exactly  matches  the  projector 
to  preserve  this  fidelity.  Simplified 
threading  (follow  well-defined  red 
lines  on  the  mechanism)  insures 
rapid,  easy  threading.  One  switch 
control  of  the  three  major  operat- 
ing functions  of  the  projector  — 
blower,  lamp  and  forward  or  re- 


Provides  HIgh-Fldelity  Sound 
ageant  16  mm  Sound  Projector 


Kodak's   Model    AV-126-TR 

fully   transistorized   amplifi-; 

verse  —  adds  to  simple  ham 
Lamp  is  standard  750-\\.itt 
1000  or  1200  watt  lamp  opti 
Model  126  TR.  a  sound-sileni 
jector  with  Super  40  Shuttei 
single-case  machine,  supplied 
2-inch,  f  T.6  Lumenized  kn> 
operation.  Manufacturer''- 
ed  list  is  $650.  Total  «._- 
unit  is  35  Vi  pounds. 


Improved  Models  of  16mm  Sound  projectors  Introduced  by  RC 


T-r  At  recent  audio-visual  equip- 
ment trade  shows,  such  as  the  Na- 
tional Audio-Visual  Convention  in 
Chicago,    the    Radio   Corporation 

RCA  16mm  sound  projector 


of    America    demonstrated    igl 

and   two-case    16mm   sound  iro 

jectors  with  several  improvennti 

Single-switch  operation,   neuam 

more  powerful  25-watt  ampl  en 

and  a  new  claw  design   lor'iln 

movement  were  notew orth\  ,i  oq 

these.  Latest  of  the  RC.-X  nfldi 

marketed  by  the  company'sAtt 

dio-Visual  Products'  division  ila 

have  convenient  folding  reel  ms 
*       *       * 

A  new  RCA  magnetic  pro;i 
is  also  available  as  well  as  mJ; 
with    reverse    operation.    All^ 
accommodate  the  optional    1^ 
watt  lamps  for  added  scrr  • 
liance.   although   750-waii 
is  standard. 


tions  are  easily  employed.  1  r, 
nation  of  threading  and  rewi  Ir 
(it's  ready  to  show  again  whe  t 
through  cartridge)    is  furthe 
vantaged    by    encased    proi;  u 

Slip   film   cartridge   in   the   p     ^ 
and  show  is  on  the  screen! 


Show  in  Seconds  With  Technicolor's  8mm  "Instant"  Projector 

lk  Well-named  is  the  Technicolor  promotion  where  translated 
Corporation's  8mm  "Instant" 
Movie  Projector  with  its  push-it-in- 
and-turn-on-the  power  Magi  Car 
tridge.  The  sealed  plastic  case 
contains  about  4' 2  minutes  of 
8mm  color  film,  processed  and 
packaged  by  this  famed  color  com- 
pany. 250-watt  illumination  is  suf- 
ficient to  put  a  bright  picture  on 
the  wall  screen  or  across  the  pros- 
pect's desk  on  a  quick  fold-out 
surface. 

This  little  "giant"  is  already 
serving  salesmen  (where  sound 
isn't  essential)  in  hundreds  of  di- 
rect demonstration  situations.  It 
has  possibilities  for  export  trade 


32 


Business  Screen  MagaJi^'' 


Im  from  dirt,  weather  or  fin- 
irnarks. 

ic  Technicolor  "800"  Instant 
I!  a  self-storing  power  cord; 
^sion-ground  "Zoom"  Technor 
I  lens,  fully  color-corrected 
!l  15mm  to  25mm  range  to  ad- 
picture  size  to  fit  the  screen, 
fture  is  self-cleaning.  Best  of 
1.  his  equipment  weighs  only  7 


pounds;  measures  just  9V4  x  SVi 
X  5Va  inches.  A  "flip-top"  model 
with  rear-projection  screen  has 
also  been  designed  for  the  "800" 
Instant.  It  carries  projector  plus 
extra  space  for  Magi-Cartridge 
storage  and  transport.  Technicol- 
or's Hollywood  film  laboratories 
make  prints  for  this  projector  by 
the  imbibition  method.  9 


icaudio  "Sound  8"  Throws  Bright  Images  on  large  Rear  Screen 

onstantly  improving  on  an  al- 
ay  well-tested  compact  Sound 
rtition  picture  projector.  Vicom. 
c  (a  subsidiary  of  Elgeet  Opt- 
iCompany)  features  loop-load- 
B3f  the  finely-tooled  Vicaudio. 
dy  images,  brightly  illumin- 
3  on  the  large  rear-screen  sur- 
[J  of  this  self-contained  unit. 
a  be    constantly    repeated    for 

sits   and   displays. 

ightweight  and  compactly  con- 
i;d  in  its  sturdy  attache  case. 
I  Vicaudio  features  the   Kodak 

■ojector  mechanism  joined  to 
'horoughly  engineered  optics. 
■|it   projection    is   optional   for 

r   groups    but    the    Vicaudio 


Vicaudio  "Sound  8"  features  this 
sturdy,    dependable    mechanism. 

proved  able  to  handle  large  exhibit 
crowds  in  recent  trade  shows  on 
its  own  rear-screen.  9" 


isch   Film   &   Equipment   Introd 

.n  established  specialist  in  the 
of  rear-projection,  the  Busch 
^  &  Equipment  Company  (Sag- 
^.  Michigan )  introduced  a  rev- 
ijonary  new  film  cartridge  the 
ipany  has  designed  for  continu- 
ijshowings  of  16mm  sound  mo- 
il pictures  on  its  Cinesalesman 
ectors.  The  new  power-driven 

jsch   Cinesalesman   projector. 


uces  Continuous   Film  Cartridge 

cartridge  is  machined  of  a  high- 
alloy  metal  to  within  1  1000th  of 
an  inch  tolerance. 

The  company's  continuous  pro- 
jection units  have  the  proud  dis- 
tinction of  being  used  by  nine 
exhibitors  at  the  Seattle  World's 
Fair  this  year,  including  the  Xerox 
"Library  of  the  Future"  theater 
where  six  synchronized  Busch  pro- 
jectors are  running  around  the 
clock  in  a  unique  circular  auditor- 
ium. 

The  company  also  now  manu- 
facturers seven  models  of  its  Cine- 
Educator  units  which  house  pro- 
jection equipment  for  rear-screen 
projection,  eliminate  darkening  of 
classrooms  and  training  areas.  The 
Cine-Educator  is  recommended  for 
employee  showings  along  factory 
aisles,  in  locker  rooms,  etc.       g" 


DuKane  Unveils  Wide-Screen 

In  exciting  new  product  with 
<ual  display  and  exhibit  poten- 
'vvas  unveiled  at  recent  trade 
s  by  the   DuKane   Corpora- 


Vista-Sell"  Filmstrip  Projector 

tion's  Audio-Visual  Division.  The 
wide-screen  Vista-Sell  coniimioiis 
flow  filmstrip  unit  (see  illustra- 
tion)    carries    color    scenes    (on 


Left:  "Vista-Sell"  is 
a  "continuous  flow" 
35  mm  filmstrip  unit 
for  exhibit  and  other 
types  of  visual  display. 
Just  introduced  by  the 
DuKane  Corporation. 


Audiovisual 

Equipment 

TradeFair 


the  latest  in 
slide  and  filmstrip 
projectors 


35mm  film  with  a  2.35  to  1  aspect 
ratio)  with  smooth  flowing  action 
across  its  8'/4  x  20-inch  rear  view 
Polacoat  glass  screen.  Filmstrip 
is  in  a  loop  and  frames  move  hor- 
izontally from  right  to  left  at  a 
speed  of  1  ft.  per  minute.  The 
\ista-Sell  will  handle  programs 
with  cycle  lengths  ranging  from  one 
to  30  minutes,  automatically  re- 
peats and  plays  continuously. 

Now  in  wide  use  is  DuKane's 
sound  slidefilm  push-button.  Flip- 
Top  equipment,  with  its  9"  x  7" 
rear-view  Polacoat  glass  screen. 
The  Flip-Top  carries  standard  45 
rpm  records,  with  8  minutes  of 
sound  on  each  side.  Projector  has 
the  simple,  push-in  film  carrier 
with  a  unique  optical  and  mirror 


DuKane's  "Flip  Top"  provides  o 
lightweight  sound   projector. 

system  that  projects  clear  images 
in  perfect  focus.  Travels  in  a 
modern  saddle  tan  vinyl  attache 
case  and  weighs  only  I6V2  pounds. 


Random-Access  Slide  Project! 

N^  As  many  companies  and  trade 
groups  have  discovered,  the  old 
poster  board  presentation  is  a  thing 
of  the  past.  Remote  controlled, 
random-access  slide  projectors  like 
the  all-new  SLX-750  Dual  Ran- 
dom .Access  Selectroslide,  intro- 
duced this  year  by  Spindler  & 
Sauppe  of  Los  Angeles,  give  new 
dimension  to  visual  presentations. 
Finger-tip  control  operates  up  to 

S&S  Random  Access  Selectroslide 


J 


on  Replaces  Those  Bulky  Charts 

96  slides  with  the  flexibility  of  im- 
mediate return  to  any  slide  as  re- 
quired. 

Second  innovation  this  year 
from  S&S  is  the  "radio"  wireless 
Remote  Control  unit,  the  Slide 
Commander.  Fitting  in  the  palm  of 
the  hand,  this  device  is  completely 
transistorized,  offers  immediate  re- 
sponse up  to  150  feet  from  the 
projector. 

Third  innovation  shown  by  this 
company  at  recent  trade  shows  is 
the  Selectroslide  Speed  Dissolve 
System.  Two  1200-watt  projec- 
tors are  coupled  to  the  system, 
enabling  an  instantaneous  change- 
effect  to  take  place  on  the  screen, 
controlled  by  wire  or  by  radio  re- 
mote control  (see  above).  ^ 


Immediate  Display  of  Color  Ads  With  New  3M  Films  and  Viewers 

">  An  unusual  new  tool  that  em- 
ploys a  plastic  projection  trans- 
parency film  for  its  large  images 
is  the  new  display  "projector"  re- 
cently announced  by  Minnesota 
Mining  and  Manufacturing  Com- 
pany. Utilizing  plastic  film  base 
which  can  be  made  into  a  transpar- 
ency in  four  seconds  (by  running 
film  and  original  through  any 
standard  "Thermo-Fax"  Copying 
Machine),  the  "projector"  is  simp- 
ly an  illuminated  display  frame. 
Made  of  hand-rubbed  walnut,  it 
uses  four  25-watt  bulbs  for  illu- 
mination and  handles  transparen- 
cies up  to  IIV2  by  14V2  inches 
(cont'd       on       next       page) 
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TradeFair 


overhead,  display 
projectors  and 
projection  screens 


(Cl)Nl'lJ     im)M     I'RLMDLS     I'AGl- ) 

(deluxe  model).  A  standard  model 
illuminates  8 '/a  x  11-  inch  images. 
UNing  a  single  2S-\vatt  lamp  for 
illumination. 

Films    a\ailable    from    3M    in- 
clude a  direct  reading  positive  and 


a  color  lift  with  which  a  full  color 
transparency  can  be  made  from 
any  clay-coated  magazine  page  in 
about  two  minutes.  Especially  use- 
ful for  advertising  display  repro- 
ductions. Deluxe  '•viewer'"  is  $22; 
standard  model  only  $9.80.        » 


C.O.C.  Industrial  Improves  Styling  of  "Executive"  Projector 

-  Restyled  to  a  smarter,  stream- 
lined appearance  and  now  avail- 
able in  a  new  leatherette,  attache- 
type  carrying  case  is  the  C.O.C. 
■"Executive"  rear-view  slide  pro- 
jector manufactured  by  C.O.C.  In- 
dustrial of  Long  Island  City.  N.  Y. 
This  convenient  desk-top  projec- 
tion viewer  combines  a  built-in 
screen,  projector  and  Airequipt 
slide  changer. 

It  was  designed  for  group  view- 
ing without  room  darkening  and 
has  proved  to  be  an  effective  tool 
for  salesmen,  in  industrial  appli- 
cations (as  for  safety  education, 
etc. )  and  along  the  retail  selling 
front  where  it  provides  handy 
demonstration  of  technical  details. 
new  product  promotion  and  other 


merchandising  uses.  The  list  price 
of  the  Executive  remains  at 
$69.50.  BC 


Pictronics'  "Powerhouse"  Projects  Bright,  Wide-Screen  Image 


■r>  A    new    entrant    in    the    ultra- 
bright  wide-screen  projector  field 

Pictronics'  35  mm  "Powerhouse." 


is  a  "Powerhouse  Projector"  intro- 
duced in  recent  months  by  the 
Pictronics  Corporation.  New  York 
city.  This  35mm  wide-screen  ma- 
chine has  t.200-watt  illumination 
with  a  dual-lamp  changer  and  a 
high-velocity  cooling  system  (nec- 
essary with  the  lamp  size).  The 
"Powerhouse"  also  has  replaceable 
aperture  plates  and  four  way  tilt 
control.  100-foot  film  takeup  ca- 
pacity ( 35mm  strip )  is  moved 
swiftly  through  the  aperture.  Push 
button  film  advance  is  standard, 
with  a  handy  connector  for  remote 
control.  9' 


carry  the  change  signal,  furnishing  proper    instant.    The    Balsym 

an  electrical   impulse   to  the   Bal-  tachment  is  priced  at  only  $: 

sync    attachment    which    amplifies  and  is  available  from  audio-\ 

it  sufficiently  to  trip  a  relay  and  dealers  who  handle  this  conip 

acliiate  the  slide  projector  at  the  projectors. 


Ozalid  "Porta-Lite"  Overhead 

A-  Extreme  simplicity  and  port- 
ability, an  important  goal  in  over- 
head projection  in  training  class- 
rooms and  the  myriad  of  other 
business-industry  application  of 
this  important  media,  has  been 
achieved  by  Ozalid  in  the  new 
Porta-Lite  Overhead  Projectors. 
"Easy-to-carry"  and  to  operate, 
the  equipment  has  low  silhouette 
(minimizing  obstruction  of  im- 
ages!; tilted  head  but  level  platen. 
Lamp  wattage  ranges  from  500  to 
750  (in  Porta  Lite  7)  and  up  to 
1,000-watts  in  the  Porta  Lite  10. 
The  500  standard  lamp  is  said  to 
produce  over  1.000  lumens.  Model 
7  takes  7  by  7-inch  transparen- 
cies; Model  10  takes  10  by  10-inch 


New  Balsync  Attachment  Synchronizes  Slides  With  Tape  Sound 

i~  Want  to  make  your  own  syn- 
chronized tape-slide  program?  New 
from  Bausch  &  Lomb  is  a  Balsync 
accessory  which  can  be  used  with 
any  of  the  company's  low-horizon 
Balomatic  slide  projectors  and  a 
stereo  playback  tape  reproducer. 
Slide  changes  are  accomplished 
without  any  audible  signal  or 
pause.  The  second  or  stereo  chan- 
nel   of    the    recorder    is    used    to       Balsync  attachment  is  in  foreground 


Ozalid's  Porta-Lite  projectoi 

transparencies;  weight  is  25  p( 
and  35  pounds  respectively. 


i 


Radiant  Unveils  Combination  Chalk  Board  and  Screen  at  Shovt 


-;  Getting  a  lot  of  attention  at 
recent  a-v  trade  shows  was  the 
new  double-surfaced  "Projecto- 
Board"  just  introduced  by  Radiant 
Manufacturing  Corp.  On  one  side 
there's  a  chalk  board  for  demon- 
strations, etc.;  flip  it  over  and  a 
silver  lenticular  screen  surface  is 
ready  for  visual  projection. 

Chalk  board  is  quarter-inch 
thick  green  slate  (black,  optional). 
Projection  surface  is  silver  lenticu- 
lar, a  permanently  embossed  vinyl 
surface  that  resists  ambient  light; 
offers  wider  viewing  angles.  The 
new  Radiant  Projecto-Board  is 
available  in  sizes  36  by  48  inches 
at  $84.50  and  42  by  60  inches  at 


$99.50. 
and  at. 


Well   worth   look 


New  Beaded  Projection  Screen  Surface  Is  Introduced  by  Da-Liti 

i\-  A  totally  new  beaded  projec- 
tion screen  surface  was  introduced 
by  the  Da-Lite  Screen  Company 
at  the  recent  NAVA  trade  show  in 
Chicago. 

As  General  Manager  George  H. 
Lenke  describes  it,  "a  new  chem- 
ical coating  for  the  glass  beads 
makes  them  moisture  repellant. 
This  'Chemi-Cote'  treatment  elim- 
inates 'foggy"  reproduction  of  pic- 
tures on  beaded  surfaces,  while  in- 
suring better  bead  adherance,  re- 
tention of  surface  whiteness  and 
longer  life." 

Specify  "White  Magic"  screen 
surface,  available  in  most  screen 
models  and  wide  range  of  sizes.  ^' 


Do-Life's 

features 


"Video    A"    tripod    i'd« 
"Chemi-Coted"  surfac. 
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Telescreen  Converts  Projectors  for  Rear-Screen  Viewing 

.  free-standing  device  that  in- 
ly converts  motion  picture, 
.trip  or  slide  projectors  for 
-top  rear-screen  showings 
fiout  modifying  the  projector 
j)  is  the  new  Telescreen,  a 
juct  of  Hudson  Potographic 
istries.  New  York.  Images  can 
liewed  in  practically  normal 
1  light,  the  maker  says. 
,ctures  are  projected  onto  a 
contained  front-surface  mir- 
1  which  reflects  image  onto 
j  ally-coated  plastic  screen, 
■ving  even  edge-to-edge  illumi- 
n,  without  hot  spots.  Groups 
irge  as  12  will  see  a  good 
e.  Telescreen  is  sealed  against 
for  protection  of  its  top- 
ee mirror;  is  housed  in  a  two- 


^ 

-====^ 

^ 

New  Telescreen  converts  projected 
images  for  doylight  showings. 

tone  gray  high  impact  plastic  case 
that  rides  on  two  vertical  chrome 
rails  to  permit  adjustment  for  all 
projectors.  Price  is  an  economical 
$  1 6.95  for  this  useful  accessory.  ^ 


/ 


>utthe  Projection  Equipment  in  Movie-Mover  and  Show's  On! 

hicago's   H.    Wilson   Corpor-  -- 

has  been  specializing  in  rear  ~ 

iction  techniques  like  other 
;mporaries  in  the  a-v  field, 
of  its  products  gaining  atten- 
from  business  and  industry. 
ers,  etc.  is  the  Movie-Mover 

a    rolling    theater-on-wheels 
(accommodates  popular  makes 
3th  filmstrip  and  motion  pic- 
projectors  to  show  their  im- 

on  its  built-in  rear  screen. 
:n  is  equal  in  size  to  30"  TV 
init  rolls  easily  on  4-inch  cas- 

Cost  of  the  unit:  $149.50 
the  wide-angle  lens  necessary 
his  type  of  projection  at  close 


2; 
1 

Wilson's  "Movie-Mover  RP"  model 
shows  pictures  in  lighted  rooms  .  .  . 


For  the  Really  BIG  Picture,  look  to  Polaeoat  Scenic  Lenscreen 


ow  big  can  you  go  with  rear- 

rn    projection?     Polaeoat.     a 

ufacturer    of    the    Lenscreen 


surfaces  now  being  widely  em- 
ployed in  this  type  of  projection. 
is  turning  out  sizes  up  to  20  and 
30-foot  widths  for  dramatic  pre- 
sentation. 

The  product  is  "Scenic  Len- 
screen"' and  it  makes  possible 
major  showings  of  really  dramatic 
proportion  in  largest  auditoriums. 
Served  by  powerful  projectors,  the 
Scenic  Lenscreen  will  support  sales 
or  dramatic  visualizations  with  live 
action  going  on  in  front  of  the 
surface. 


^udio  Announcer  is  Cousino's  Latest  in  Tape  Message  Repeaters 

rade  show  visitors  have  stop- 
i(Co  listen  when  the  Audio-An- 
i*cer  was  at  work  in  recent  ex- 
N'  of  its  maker.  Cousino  Elec- 
jjcs  Corp.  of  Toledo,  Ohio. 
T  new  unit  is  a  fully-transistor- 
:imagnetic  tape  message  repea- 
rvhich  plays  without  interrup- 
'lor  stops  on  cue. 

le  Audio-Armouncer  utilizes 
eCousino-patented  Echo-Matic 


Audiovisual 

Equipment 

TradeFair 


accessories  and 
film  handling 
equipment 


self-threading  cartridge  which  pro- 
vides tamper-proof  housing  and 
automatic  rewind  of  the  magnetic 
tape  loop.  Shutoff  is  provided  by 
simple-to-apply  metal  foil  or  con- 
ductive  paint    at   stopping   points 


desired.  Restart  is  by  footmat 
start  switch,  remote  start  cord, 
photo-cel,  clock,  etc.  They  get 
the  "message"  clear  and  strong  on 
this  less  than  $100  dependable 
tape  sound  reproducer.  ^' 


Wheelit  line  of  Projector  Carts 

"  Moving  projectors  and  acces- 
sories around  the  training  depart- 
ment, through  factory  aisles  or 
offices  is  made  easier  by  the  well- 
known  "Wheelit"  line  of  folding 
and  permanent-type  transport  and 
projection  stands.  Model  4102 
was  shown  with  two  new  acces- 
sories at  recent  trade  shows:  a  set 
of  two  screenholders  (at  $4.50) 
and  a  20-ft.  automatic  retracting 
electric  cord  reel  at  $9.95. 

There's  also  a  strong  Wheelit 
carrying  cart  for  the  plant  photo- 
grapher. Model  C-55-PH.  which 
folds  down  for  auto  use  to  17  by 
25  inches.  Wheelits.  manufactur- 
ed by  Gruber  Products  Co.  of  To- 
ledo, Ohio,  are  of  the  folding  or 


Takes  Film  Anywhere  in  Plant 


Here's  the  Wheelit  Model  4102 

permanent  type  and  designed  for 
modern   a-v   requirements.  B" 


Automated  Film  Inspection  a  Major  Boon  to  the  Film  Industry 

In  the  brief  years  since  its  in 


troduction,  automated  film  inspec- 
tion has  proven  its  worth  to  the 
growing  film  industry.  A  pioneer 


provides  inspector  with  a  printed 
graph  record  of  location  and  in- 
tensity of  scratching;  it  operates  at 
speeds  up  to  1000  feet  per  minute. 
"Work  horse"  of  the  film  inspec- 
tion field  is  Harwald's  Model  "U" 
(Mark  II)  Inspect-O-Film.  Opera- 
tor convenience  is  a  principal  as- 
set. This  type  of  machine  can  be 
■"duplexed"  or  used  in  combination 
with  similar  machines  in  the  film 
library  or  in  the  studio.  S" 


Horwold  Inspect-O-Film  machine. 


in  this  field,  the  Harwald  Company 
(Evanston.  111.)  has  further  im- 
basic  Inspect-O-Film 
with  the  Mark  IV 
featuring  three-jewel 
low  pressure  detection,  "slot'' 
threading,  automatic  electronic 
scratch  detection  and  recording, 
splice  and  footage  counting.  Unit 


proved  its 
equipment 
Auto-Load 
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The  Wesfs  latest  in  theater  design,  the  209-seat  Lytton   Center  Auditorium   adjoins  exhibit  gallery. 


i      4' 


i 

Unique  Show  Case  of  Cinema's  Past  and    Present    Makes    Debut    in    Hollywood 


THE   \  ISLAL   ARTS  have  a 
new  shrine  in  Hollywood.  On 
July    2nd.    financier   and   art 
patron    Bart    Lytton    realized   the 
fulfillment   of   a   long-held   dream 


with  the  opening  on  Sunset  Boule- 
vard of  the  Lytton  Center  of  the 
Visual  Arts.  The  Center  is  a  verit- 
able museum  of  priceless  pre-cine- 
ma  treasures  and  the  home  of  that 


hibits.  Housed  in  an  exciting 
ern  structure  designed  by  Ku 
Meyer.  A. I. A.,  with  interior  c 
and  color  co-ordination  b\  . 
Faulkner.  F.  A.  I.  D..  the  (  e 
"show-case"  is  its  209-seat  ih 
Appropriately,  a  Festival  of  , 
mated  Films  was  the  theatei 
Centers  opening  event,  with 
Wilson  (Fine  Arts  Produc 
president)  as  honorary  chaii 
Hourly  public  showings  of  ca 
classics  and  contemporary  ai 
tions  were  flanked  by  a  visua 
play  of  animation  production 
nique. 

History  enriches  the  perm) 
exhibits  at  the  Center  as  the 
est  attempts  of  man  to  captui 
illusion  of  moving  images  an 
played  in  authentic  originals 
the  famed  Bart  Lytton  Colle 
Replicas  of  these  may  also  t 
amined  and  operated  by  vi; 
Magic  words  like  Phenakis' 
.  .  .  Praxinoscope  .  .  .  Zo( 
come  to  life  as  the  works  of 
Bacon.  Leonardo  da  Vinci 
vanni  della  Porta.  Anthasius 
er.  Joseph  Plateau.  Louis  Da 
and  other  pioneers  are  she 

Many    of    these    historic 
were  acquired  by  Mr.  Lytton 
Mogens  Skat-Hansen.  Danist 
director-producer,  who  spcnila 
ades  assembling  them.  Authe 
tion  and  preparation  of  the 
tion  display  is  the  work  of 
Niver.   film  archivist  and  cisii 
tant  to  the  Library  of  Ci  n^ 

Herbert     Kline,     veter  : 


film  center's  newest  art  cinema 
theater.  More  than  two  years  and 
nearly  a  million  dollars  were  spent 
on  planning,  construction  and 
preparation  of  its  displays  and  ex- 


1.  U  1  JVfc 

if  ;^ 


Above:    gracefully-curved 
a    gallery    uphold    tradit.c 
"visual    arts"     to     which     thi 
Center  has  been  dedicated. 

»  *  * 
Left:  another  view  of  the  gi  *< 
at  the  Lytton  Center,  showirjtll 
handsome  disploys  of  pre- 
prints and  engravings.  Some 
1,500  items  in  Collection  oij 
played  in  coses  and  on  open 
which  afford  visitors  view  of 
beginnings  as  well  as  excitii 
velopments  of  today. 

Bl'Siness  Screen  M.^G  ii'" 


ii'isual  Arts  Center  fulfills  long- 
:  dream  of  Bart  Lytton,  noted 
iiier  and  art  patron. 

itcer-director-writer.  is  Direc- 
f  the  Center  and  one  of  its 
5  spectacular  features — a  75- 
Ipfiotographic  mural  of  the 
;;y  of  motion  pictures — was 
Dnception.  Mrs.  Josine  lanco 
i  is  its  Curator  and  her  proud 
ilin  includes  the  Center's  e.x- 
^e  library  of  books,  drawings. 

t,  engravings,  peep  shows  and 
objects  which  augment  the 
.:tion. 

Ijest  objects  in  the  Collection 
I'hinese  shadow  figures  which 
pack  a  thousand  years.  Shad- 
M  silhouettes  not  much  larger 
oa  hand  were  shown  against 
Jeen  and  animated  by  hand. 
ihr  devices  were  probably  in 
In  Chinese  shadow  plays  as 
las  5.000  B.C.  The  shadow 
ir  is  traced  through  Java  and 
ty  in  the  Lytton  Collection. 
W  the  Italian  Delia  Porta's 
vements  on  the  Camera  Obs- 

to  the  work  of  Kircher  on 
4agic  Lantern  (in  1644). 
jh  the  early  fore-runner  of 
loving  picture  machine.  Pla- 

Phenakisticope  (in  1832), 
'enter  of  the  Visual  Arts  has 
le  a  "Mecca"  of  not  only 
rn  students  of  the  cinema 
'omises  to  become  a  national 
nternationai  focal-center  of 
lively  arts.  f^ 

Bart  Lytton  (left)  shows  magic 
1  to  Max  Goodland,  Los 
e  County-Hollywood  museum 
ierre  Langlois,  head  of  Cinema 
m   in   Paris. 


TT'or  two  months  during  mid- 
•'-11961,  sixteen  typewriter  size 
boxes  toured  55  Ford  dealerships 
from  coast  to  coast.  Shuttling  from 
one  dealership  to  the  next  for  a 
three  to  five  day  run.  the  in-action 
test  posed  the  simplest  and  most 
direct  question  in  sales  methods 
research,  "Will  this  8mm  talking 
movie  box  help  you  sell  cars'?"  The 
test  asked  each  dealer  for  a  point- 
ed yes  or  no.  The  consensus  was 
an  almost  universal  "yes". 

A  six-film  program  was  de- 
veloped jointly  by  Ford  and  Wild- 
ing Incorporated  to  cover  the  "62 
Ford  line  and  not  retrace  ground 
which  can  be  handled  by  the  sales- 
man's usual  discussion  and  demon- 
stration. The  films  work  from  the 
inside,  underside,  and  test  track 
side,  showing  high  speed  braking 
contests,  tests  of  the  body,  frame 
and  suspension,  impact  studies  and 
some  imaginative  extremes  to 
which  the  average  car  may  never 
be  subjected. 
Showing  Buyers  What  to  Expect 

In  another  film.  Ford's  Econo- 
line  trucks  are  loaded,  unloaded 
and  put  through  the  kind  of  every- 
day punishment  that  they  would 
get  on  the  job.  Said  a  Ford  spokes- 
man, "Buyers  have  a  right  to  know 
what  they  can  expect,  and  this  is 
a  logical  way  to  show  them." 

Credits  for  the  portable  demon- 
stration equipment  go  to  Fairchild 
Camera  and  Instrument  Corpora- 
tion for  its  8mm  Repeating  Sound 
Movie  Projector.  The  simple  de- 
sign of  the  projector  neither  com- 
plements nor  takes  away  from  the 
story  on  its  screen.  Viewers  seem 
hardly  aware  that  they  are  watch- 
ing a  performance  by  one  of  the 
newest  audio-visual  sales  promo- 
tion tools. 

Queries   Prove  \'iewer  Interest 

A  dealer  comments,  "People 
usually  throw  questions  at  me 
while  the  film  is  running.  Some- 
times the  film  answers  them  and 
sometimes  I  do.  Either  way,  we 
know  they  are  watching  the  show 
and  not  the  machine." 

Of  major  concern  to  Ford  was 
machine  dependability  since  no- 
thing is  more  embarrassing  than 
a  show  that  doesn't  appear  on 
schedule.  Salesmen  in  any  field  are 
aware  of  what  goes  on  in  a  pros- 
pect's mind  when  a  dud  occurs.  A 
filmed,  in-action  sales  point  can 
come  alive  at  the  precise  psycholo- 
gical instant  and  help  carry  a  sale, 
or  by  failing  to  show,  it  can  de- 
story  hours  or  days  of  work. 

The  people  at  Fairchild  solved 
this  reliability  problem  by  original 
and  unique  mechanical  design,  and 


While    prospect's    wife    checks    samples    of    mterior    fabrics,    the    husband 
views   8mm    sound   film    extolling    ruggedness,    dependability   of    new    Ford. 

Ford  Dealers  SELL  With  8mm 

8nini    Sound    and    Color    Films    Shown    on    Repeater    Projectors 
Are    Helping    Salesmen    Turn    Car    Prospects    Into    Customers 


by  using  their  own  high  perform- 
ance silicon  semiconductors  which 
are  normally  used  in  only  high 
speed  computers  and  missile  con- 
trol systems. 
Machine  Had  to  Be  Dependable 
One  dealer  flatly  promised  that 
if  the  machine  ever  "bugged  out", 
he'd  get  rid  of  it  in  five  minutes. 
Attesting  to  the  dependability,  is 
his  further  comment.  "Every  cus- 
tomer who  comes  in,  sees  the  film. 
So  far  my  men  are  pleased  with 
the  whole  idea.  It  works  fine." 

Regarding  dependability.  R.  G. 
Hennessey.  General  Manager  of 
Fairchild's  Industrial  Products  Di- 
vision, pointed  out  that  there  are 
cheaper  and  easier  ways  to  build 
a  machine  like  this  but  eventually 
quality  must  give  and  "we  can't 
take  that  chance."  "This  one  was 


designed,  developed  and  built  from 
scratch,  as  a  first  line  business  ma- 
chine. If  a  home  movie  machine 
fails  in  the  livingroom,  there  may 
be  some  red  faces,  but  nobody 
loses  $50  or  $100  in  commis- 
sions." 

Ford's  program  for  "selling"  the 
8mm  sound  film  idea  to  its  dealers 
followed  strict  marketing  proce- 
dures. Its  research  covered  all 
seven  regions  with  depth  studies  of 
the  filmed  stories,  their  applic- 
ations, projectors,  dealer  attitudes, 
pro  and  con.  All  tests  were  mon- 
itored and  tabulated.  Sales  mana- 
gers, salesmen,  and  customers  were 
interviewed.  Following  that  came 
meetings  with  regional  car  mer- 
chandising managers  to  explain  the 
program  and  the  results  of  its  tests. 
(cont'd    on    the    next    page) 


At  McMahon  Ford  of  St.  Louis,  sales  manager  Gene  Worn  (at  righti  shows 
members    of    his    sales    staff    simple    cartridge    loading    of    the    projector. 
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8.MM  SOUND  SHOWS  FORD  FEATURES: 


Focus  on  Official  Visitors  lo  the  U.  S 


—  Primary  in  the  presentation  to 
individual  dealers  was  a  sample 
film  shown  in  the  Fairchild  ma- 
chine. Backing  this  up  was  a  flip 
chart  summary  of  the  program. 
It  described  the  test  period  and 
results,  features  of  the  package. 
plus  the  how  and  why  of  its  use 
and  a  detailing  of  how  dealers 
could  participate. 

Salesmen  who  use  the  films 
swear  by  them.  They  (the  films) 
can  load  and  unload  an  Econoline 
truck  a  dozen  ways  with  a  dozen 
kinds  of  freight.  They  can  put  a 


Ralph  Anderson,  manager  of  Cap- 
itol Motors,  Helena,  Montana, 
points    out    cor    feature    on    film. 

car  through  swamps  and  over 
mountains  without  wrinkling  the 
salesman's  suit.  It  is  the  in-action 
link  between  the  customer  and 
salesman  —  without  the  bruises. 
Ford  dealers  have  put  a  lot  of 
faith  and  enthusiasm  into  this  pro- 
gram. 

Dealer  Reactions  Are  Cited 
Dealer  reactions  run  from  un- 
bridled enthusiasm  to  cautious 
optimism.  These  typical  quotes 
from  some  dealers  seem  indicative 
of  the  success  of  the  program. 
'Salesmen  enlliiiiaslic,  showed  film 
every  lime  appraisal  made."  "Cus- 
tomers aenerally  liked  it  very 
much."  "Closed  two  deals."  "Two 
deals  closed  on  frame  presenta- 
tion." "Helped  close  a  five  truck 
fleet  sale."  "Actually  sold  one  car 
without  any  product  presentation 
by  salesman."  "Customers  seeing 
features   they   never   realized   he- 


Filining  Visits  of  Foreign  Dignitaries  for  Ovt-riteas  Disliilm 


Davis  Ford  salesman  Bob  Ayriss 
shows  potential  customer's  wife  in- 
terior of  new  Thunderbird  .  .  . 

fore."  "When  people  leave  our 
dealership  to  shop  around,  they 
know  what  lo  shop  for  besides 
price."  One  of  the  most  unusual 
applications  from  a  Connecticut 
dealer.  "Keeps  the  children  busy 
wliile  I  talk  to  their  parents." 

Many  salesmen  take  the  pro- 
jectors home  to  show  their  families 
and  friends  the  Ford  story.  Com- 
ments one.  "Now  my  kids  know 
what  I  do  for  a  livint;.  they  know 
all  about  Ford  cars." 
Machine  "Designed"  by  Business 

Fairchild's  Hennessey,  describ- 
ing the  projector  as  a  "'business 
machine."  noted  the  requirements 
that  were  set  up  before  the  first 
draftsman  touched  his  pencil. 

"We  didn't  set  our  own  specific- 
ations for  this  product.  We  had  al- 
ready gained  a  wealth  of  e.xperi- 
ence  with  the  8mm  sound  film 
from  our  consumer  sound  movie 
products.  Businessmen  from  every 
industry  spelled  out  their  needs 
and  listed  all  the  logical  machine 
parameters.  Small  as  possible,  with 
a  hi-fi  sound  system  that  weighs 
next  to  nothing.  To  weigh  less 
than  a  briefcase,  take  just  as  much 
abuse,  and  work  for  days  or  weeks 
at  a  time,  or  turn  on  and  off  a  doz- 
en times  per  hour.  No  wear  on  the 
film,  brilliant  picture  at  high  noon. 
The  machine  meets  most  of  these 
right  now."  W' 


F«r<l  Dealers  .Show  8mni  \  ersions  of  >X  ildinf;  Pictures 

ir  8mni  color  prints  of  six  Ford  motion  pictures,  produced 
by  Wilding.  Inc..  are  being  featured  on  repeater  projectors  in 
dealer  salesrooms.  Titles  include:  Econoline;  New  High  in 
Quality:  Falcon  Line:  Fairlane  Line:  New  Standards  for  the 
American  Road:  and  a  short  version  of  the  mid-year  announce- 
ment film.  The  Lively  Ones.  Another  "62  film.  /;'v  Your  Up. 
has  also  been  made  available  in  8mni  black  &  white  prints.  1,^' 


CiMRAL  Ti.NtES  each  year  the 
I  nited  States  receives  an  of- 
ficial visit  to  the  President  from 
a  foreign  Head  of  State.  The  pur- 
pose of  these  visits,  from  our 
point  of  view,  is  to  solidify  our 
good  relations  with  other  countries, 
and  to  aid  in  implementing  our 
foreign  policy. 

From  the  time  the  invitation  is 
extended  until  the  distinguished 
visitor  returns  safely  to  his  home- 
land usually  represents  an  exciting 
time  in  his  life  and  an  important 
event  for  the  people  of  his  country. 
To  perpetuate  these  visits,  the 
United  States  Information  Agency 
often  arranges  for  a  motion  pic- 
ture to  be  made  showing  all  the 
!  happenings  of  the  tour. 

Film  "Must  Stand  On  Its  Own " 

I  The  film  goes  much  beyond  the 
usual  newsreel  coverage;  it  is  de- 
signed to  stand  alone  as  a  full- 
scale  20-30  minute  film  of  sustain- 
ed interest  and  full  production 
value.  These  films  are  widely 
shown  in  the  visitor's  country  and 
often  in  other  countries  of  similar 
interests. 

Quite  a  few  of  the  films  have 
been  made  by  the  Thomas  Cra- 
ven Film  Corporation.  New  York 
—  a  producer  that  could  almost 
be  considered  a  specialist  in  such 
activity.  (  'Almost"  is  not  exactly 
true  because  Craven  is  also  very 
active  in  documentaries,  industrials 
and  TV  commercials  as  well.) 

Thomas  Craven  made  his  first 
visiting  foreign  dignitary  film  in 
June,  1958.  by  submitting  a  win- 
ning bid  to  produce  The  Shah  of 
Iran  Visits  the  United  States.  This 
film  proved  to  be  so  successful 
that  Craven  has  produced  fifteen 
of  the  films  in  the  past  four  years. 

Up  until  this  series  began,  im- 
portant visitors  had  only  been 
covered  "newsreel  style."  Thomas 
Craven  thinks  there  is  nothing 
wrong  with  that,  but  for  a  20  to  30 
minute  motion  picture  he  felt  that 
the  production  should  have  more 
style  and  a  different  quality  that 
newsreel  coverage  could  not  uInc. 


puj 


ik  1 


For   one   thing,   the   film^   ,ir  iq 
color,   and  for  another.   tlic\  n; 
planned  to  meet  the  dem.i! 
prepared  treatment. 

Special  Skills  Behind  Camci 
Craven  found  that  by  gciim;  oi 
cameramen  used  to  shootinij     ' 
controlled  conditions,  and  pu|j 
them  to  the  task  of  this  spu 
the-moment  coverage  he  u 
began   to  get  footage  ur 
more  scope  and  depth  th, 
reel     cameramen     had     i 
Craven's    cinematographc! 
young  and  strong  to  stan< 
the  rigor  of  this  kind  of  wn 
they  were  all  selected  to 
good  editorial  background  —  t 
to  see  and  make  the  right  e 
lishing  and  cutaway  shots  ;ii  i.- 
tively. 

Beyond  the  mechanics  of  sli 
ing.  the  Craven  operation  hauL 
veloped  a  logistical  control  pt 
enables  it  to  leap-frog  abnulh 
country  carrying  a  great  dc  ol 
equipment  and  still  meet  the  lad 
lines  of  being  at  the  right  pl.i  al 
the  right  time  to  picture  th.  ■•■ 
of  State  doing  the  right  — 
—  thing. 

Always  kept  in  mind 
these  films  have  a  purposi^^ 
they  must  conform  to  the  Stattll 
partment  point  of  view  andM 
must  conform  to  proper  diploiM 
usages  and  protocol.  ! 

Close  Cooperation  With  I'S 
Personnel  of  the  USIA 
close  conjunction  with  Cr.nc  i 
rectors,  writers,  editors  durinlfl 
completion  stages.  The  conifi 
productions  are  approved  by  I 
in  Washington.  Prints  in  35mr)i 
16mm  are   usually   distribut«| 
foreign    countries    under    theg 
spices  of  the  United  States  Ink 
ation  Agency  motion  picturq 
public  information  officers. 

These  subjects  are  shown  i 
trically.    and   widely   exhibitijj 
16mm  to  non-theatrical  aud 
throughout  many  lands.  A  pi 
frequently    given    to    the    fcf 
visitor  by  the  U.  S.  Ambassadl 


His  excellency  Hagib  Bourguibo,  President  of  Tunis,  ot  Tomb  cf  Unk 
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Food  for  a  Better  World 

Rockefeller    Foundation's    "Harvest" 

jsor:  The  Rockefeller  Foundation 

e:  Harvest,  27  min,  color,  produced  by 
illard  Van  Dyke. 

I  much  if  not  in  most  of  the  world,  farming 

II  today  a  traditional  way  of  life.  Unfortu- 
y,  however,  in  too  many  countries  from 

0  70  per  cent  of  the  farm  families  have 
II  the  soil  in  order  to  feed  themselves  and 
pther  families  not  engaged  in  agricultural 
.ice. 

'iprovements  in  farming  are  vital  if  a 
|r  proportion  of  society  is  to  have  an 
irtunity  to  carry  out  individual  initiative 
enterprise  for  developing  better  standards 
ing.  These  improvements  must,  of  course. 

of  necessity  initially  and  most  basically 

the  people  themselves,  with  the  help  and 
nee  of  government  and  educational  insti- 
ls. 

jspect  and  Understanding  Are  Es.sentials 
iwever,  on  occasion,  it  is  possible  for  a 
ilist  from  other  countries  to  be  of  assis- 

in  accelerating  progress  and  contributing 
iprovements,  if  there  is  mutual  respect 
inderstanding  of  common  objectives.  This 
Jce  has  always  been  a  guiding  principle 
);  work  of  the  Rockefeller  Foundation. 
rvesi  is  a  fascinating  film  study  of  the 

of  the  Rockefeller  Foundation  in  Latin 
ica.  chiefly  in  Me.xico.  Agricultural  scien- 
ind  technicians  of  the  Foundation  have 

of  key   importance   during  the   past    19 

in  helping  to  raise  the  quality  and  quantity 
irn,  wheat  and  potatoes  so  necessary  for 

istenance  of  small  farmers  in  the  area. 

Scientists  at  \A'ork  in  Latin-America 

I:  film  follows  scientists  such  as  Dr.  Edwin 
lllhausen  and  Dr.  John  S.  Niederhauser  in 
iNork  with  Mexican  and  Colombian  agri- 
Jists  to  solve  the  problems  of  wheat  rust, 
ai  blight  and  the  small  yields  of  primitive 
i;  of  corn. 

';  results  of  technical  assistance  can  be 
an  the  fact  that  for  the  past  ten  years 
iijltural  production  has  been  increasing 
r^than  twice  as  fast  as  the  population. 

Ije  Meaning  of  International  Cooperation 

1  Minister  of  Agriculture  of  the  Govern- 
lijf  Mexico.  Don  Julian  Rodriguez  Adame, 
si  this  way;  "Thanks  to  individual  training 
iciding  the  sending  of  Mexicans  to  study 
hbest  agricultural  institutions  in  the  United 
Ic  —  we  now  have  a  technical  corps  that 

impete  at  the  highest  professional  level 
agricultural  technicians  anywhere  in  the 
■I'  For  us  in  Mexico,  this  is  the  meaning 
ijernational    cooperation    -    in    this    case 

n  the  Rockefeller  Foundation  and  the 
lef  Government  of  Mexico." 
H^-est  shows  the  sure  touch  of  a  master 

r,  Willard  Van  Dyke,  who  spent  months 

field  working  on  this  fine  film.  S 


l(t  Issue:    the   Award-Winners   at   the 
t    International     Festival     in     Berlin 

Her   5  •   Volume  23  •   1962 


Featured  players  George  Gaynes  lleft)  and  Carlos  Montalban  pictured  on  set  of  'The  Panama  Canal". 

Big  Ditch:  the  Real  Story  of  the  Panama  Canal 

F'irst  Modern  Picture  on  Vital  Link  BelMeen   Oceans  W  ill  Be  Shown  in  Two  Hemispheres 


Sponsor:    The  Panama  Canal  Company. 

Title;  The  Panama  Canal.  28' 2  min.,  color, 
produced  by  Bay  State  Film  Productions, 
Inc. 
li*  A  vital  strategic  link  between  great  oceans. 
the  Panama  Canal  provides  an  ""open  road" 
for  the  shipping  of  all  nations.  Operated  and 
maintained  by  the  United  States,  the  Canal 
has  been  a  favorite  target  for  Red  barbs.  But 
today's  cordial  relations  between  Panama  and 
the  U.S.  have  been  achieved  and  made  lasting 
through  understanding  and  mutual   respect. 

To  bring  citizens  of  both  hemispheres  the 
facts  and  depth  of  background  about  the  Canal 
that  is  their  assurance  of  real  understanding, 
The  Panama  Canal  Company  has  made  possi- 
ble this  informative  28' 2 -minute  color  motion 
picture.  Few  subjects  currently  showing  are 
of  greater  importance  to  the  Free  World  than 
the  16mm  and  35mm  prints  of  The  Panama 
Canal,  now  on  screens  in  the  U.  S.  through 
the  facilities  of  Association  Films  and  show- 
ing throughout  Central  and  South  America 
via  the  United  States  Information  Agency.  A 
35mm  version  is  also  being  exhibited  in  Span- 
ish   language    theaters    throughout    the    land. 

Shows  Economic  and  Military  Importance 

This  first  modern  film  to  be  produced  on 
the  Canal  is  an  educational  account-in-depth 
on  its  construction,  purpose,  use  and  impor- 
tance to  the  world.  It  delineates  the  economic, 
military  and  moral  background  of  U.  S.  man- 
agement and  operation  of  the  Canal;  deals 
frankly  with  the  basis  of  our  relationships  be- 
tween the  Canal  Zone  and  host  nation,  Pan- 
ama. 

Bay  State  camera  crews  began  the  task  of 
production  last  January.  Over  20,000  feet  of 
exterior  footage  covered  the  entire  Canal  op- 
eration. In  March,  interior  scenes  were  lensed 
and  recorded  in  the  Springfield,  Mass.  studios 
of  Bay  State. 

The  cast,  headed  by  Carlos  Montalban, 
Latin-American  star  of  stage  and  screen,  in- 


cludes other  well  known  TV  and  screen  per- 
sonalities, notably  George  Gaynes  and  Luis 
Van  Rooten.  Their  proficiency  in  both  Span- 
ish and  English  eliminated  dubbing;  each  scene 
was  shot  separately  for  both  language  versions 
of  The  Panama  Canal. 

Through  Eyes,  Lens  of  a  Photographer 

The  film's  story  line  takes  a  free-lance  pho- 
tographer to  the  Zone  for  the  renewal  of  a 
college  friendship  with  a  Panamanian,  now  an 
engineer  with  the  Canal  Company.  During  his 
stay  on  the  Isthmus,  he  is  afforded  an  oppor- 
tunity to  see  first  hand  how  the  Canal  oper- 
ates and  to  learn  the  history  of  this  vast  en- 
gineering feat.  Murals  and  historic  newsreel 
footage  depict  early  construction  problems.  An- 
imation takes  over  to  show  the  steps  necessary 
for  passage  of  a  vessel  through  the  Canal. 

The  around-the-clock  operations  necessary 
to  give  service  to  ships  of  the  world  are  graph- 
ically depicted.  Through  this  factual  report, 
citizens  of  Latin-America  and  of  the  United 
States  may  share  a  true  understanding  of  the 
tremendous  technical  detail  inherent  in  the 
constantly-improved  Canal  operation  as  well 
as  its  strategic  importance  as  a  Free  World 
bastion  which  U.  S.  forces  guard.  Bf 

Filming  blasting  operations  to  widen  the  Canal 
at    Contractor's    Hill    overlooking     Gaillard    Cut. 
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"Newspaper  reading  is  a  .  .  .  personal  experience." 

Vital  Role  of  Newspapers 

Publishers*  Bureau  of  Advertising  Film 
Tells  Human,  Emotional  Factors  at  Work 

Sponsor:    Bureau   of  Advertising,   American 
Newspaper  Publishers  Association 

Title:   Newspaper,   15   rain,  color,  produced 
by  Elektra  Studios,  Inc. 

■>r  A.N. P. A.  s  Bureau  of  Advertising  is  a  sales 
organization  whose  purpose  is  to  sell  local 
newspaper  lineage  to  national  advertising.  It 
does  this  with  personal  selhng  and  a  wide 
variety  of  media  —  notably  with  sharp,  statis- 
tically-angled chart  presentations  showing  the 
advantages  of  newspapers  to  specific  advertis- 
ers. 

But  to  go  with  these  charts  and  their  myriads 
of  facts  and  figures,  the  Bureau  has  recently 
introduced  a  new  non-statistical  motion  picture 
which  is  designed  to  set  a  mood,  to  bring  out 
the  often  intangible  qualitative  factor  of  news- 
papers" appeal  that  static  presentations  lack. 
Papers'  Role  as  Communicators  of  Ideas 
The  film,  simply  titled  Newspaper,  shows  the 
intimate  relationship  between  the  medium  and 
its  readers,  tells  the  newspaper's  pre-eminence 
as  a  communicator  of  ideas,  through  both  its 
news  columns  and  its  advertising  columns. 

The  film  says  that  newspaper  reading  is  a 
very  personal  experience.  It  is  a  flow  of  ideas 
—  and  the  relationship  between  the  reader 
and  newspaper  is  an  intimate  one.  It  is  a  point 
of  contact:  a  point  at  which  the  newspaper 
cominuiikaies  with  its  reader;  a  point  at  which 
the  reader  depends  on  the  newspaper:  a  point  at 
which  the  newspaper  catches  the  reader  with 
his  pores  open;  and  a  point  at  which  the  reader 
is  receptive  to  advertising  suggestion.  In  effect, 
it  is  a  sense  of  involvement  on  the  part  of  the 
reader  in  the  newspaper. 

Media  Buying  Has  An  Emotional  Basis 
Ted  Barash,  Vice-President  and  Director  of 
Promotion  of  the  Bureau  of  Advertising,  be- 
lieves that  a  great  deal  of  advertising  space  and 
time  is  purchased  on  an  emotional  basis;  that 
advertising  buyers  —  very  human  beings  — 
will  often  justify  media  selections  with  their 
own  logic  triggered  by  an  affinity  for  the 
paper  or  magazine  or  network,  as  much  as  by 
reliance  on  cold  statistics.  Hence:  the  motion 
picture  —  an  emotional  thing  which  can  involve 
its  audience  closely  and  even  create  a  positive 
liking  for  newspapers. 

Mr.  Barash  was  responsible  for  several  out- 
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standing  promotion  films  at  Fawcett  Publica- 
tions (Womkn's  Day,  Trui;,  etc.)  before  join- 
ing A.N. P. A.  last  year.  He  has  most  successful- 
ly brought  along  this  affinity  for  using  moving 
footage  to  accomplish  the  setting  of  a  qualita- 
tive mood  in  telling  the  newspaper  story. 
*  *  ♦ 

Newspapers  which  will  use  the  new  film  are 
furnished  not  only  with  the  motion  picture  but 
a  complete  publicity  package  to  accompany 
showings,  as  well  as  a  sheaf  of  preparatory 
speeches  designed  for  seven  different  kinds  of 
audiences,  and  mechanical  advice  on  how  to 


prepare  the  room  and  set  up  the  projita 
To  date,  only  a  few  weeks  after  relea  ( 
the  film,  reports  from  the  field  have  ;e 
almost  entirely  enthusiastic.  Quotes  from  ac 
ing  advertising  buyers  and  from  news|p( 
salesmen  include  such  statements  a^  t  s« 
"Finest  newspaper  presentation  I've  ever  s  n. 
"Technique  excellent.  This  film  goes  webt 
yond  the  figures  we  all  have  and  hel/n  ,  - 
lerprel  them.  In  this  it  renders  a  real  wv 
"//  sings.'  The  script,  the  graphics,  the  /.  ■. 
the  message  are  all  beautifully  handlcJ.  '■., 
can  I  start  showing  it  to  my  prospects.'     . 


How  to  Enjoy  Underwater  Sports  in  Safey 

.\etna  Offers  Some  Good  .Advice  for  Novice  Scuba  and  Skin  Divers  in  "Fun  '.N  FallKiu' 


Sponsor:  Aetna  Life  Affiliated  Companies 
Title:  Fun'N  Fathoms.  27  min..  color,  pro- 
duced by  Aetna  Life  Photographic  Bureau. 
Pleasure  diving,  which  already  has  attracted 
a  million  American  Scuba  divers  and  seven 
million  skin  divers,  has  become  a  major  par- 
ticipation sport  in  just  the  past  few  years.  The 
additional  thousands  who  enter  the  sport  each 
season  make  it  one  of  the  nation's  fastest  grow- 
ing recreational  activities. 

Because  diving  involves  entry  into  an  alien 
world  in  which  man  is  not  designed  to  live, 
professional  training  and  a  great  deal  of  prac- 
tice are  necessary  if  a  diver  is  to  enjoy  the 
sport  in  safety.  This  is  particularly  true  for 
those  using  Scuba  (self-contained  underwater 
breathing  apparatus)  to  enable  them  to  stay 
submerged  for  as  long  as  an  hour  without  re- 
surfacing. 

Novice  Divers  Can  Be  .\ccident-Prone 

While  statistics  on  Scuba  accidents  are  as 
yet  hard  to  come  by.  the  Underwater  Society 
of  America  reports  growing  evidence  that 
too  many  novice  divers  are  purchasing  under- 
water equipment  and  using  it  with  little  or 
no  training.  Most  serious  and  fatal  diving  acci- 
dents result  from  ignorance  or  emergency  pro- 
cedures and  improper  use  of  breathing  equip- 
ment. 

It  is  to  the  potential  and  begiiming  Scuba 
diver  that  this  film,  the  first  public  service 
movie  on  Scuba  diving  safety,  is  primarily  di- 
rected; it  delivers  the  unmistakeable  message 
that  there  is  no  such  thing  as  beginner's  luck 
underwater. 

Film  Points  Way  to  Proper  Training 
Fun  'N  Fathoms  directs  aspiring  divers  to- 
ward proper  training  by  dramatizing  the  risks 
of  being  without  it.  showing  that  instruction 
is  readily  available  and  detailing  what  it  con- 
sists of,  and  by  demonstrating  that  diving  holds 
virtually  no  danger  for  the  skilled. 

At  the  same  time,  the  film's  underwater 
color  photography,  taken  amid  coral  reefs  off 
Puerto  Rico,  gives  viewers  —  divers  and  non- 
divers  alike  —  a  look  at  the  beauty  and 
mystery  that  lie  beneath  the  surface  of  the  sea. 

Assigned  to  the  film  by  Aetna  were  James 
F.  Goyette,  head  of  the  companies'  public 
safety  education  activities,  acting  as  producer; 
Malcolm  M.  Snyder,  who  handled  sound  and 


ledd* 

•I 

I 

! 


Diving   students   practice   use  of   Scl.-j      :.     er 
in    pool    while    instructors    hover    in    hoc- ;    ": 

still    photography;    Arthur    J.    Garan 
cameraman,    and    Richard    F.    Schu^;:, 
production     coordinator     and     photogr.;ki 
Warren  Murray  was  writer  and  directo  ai> 
Akos  Kitsek  of  Delta  Films  was  ret.iin' 
underwater    photographer.    Walter    Hcii. 
represented  the  Underwater  Society  of  .-^jen 
ca  as  technical  advisor.  The  cast  included 
Jim  Thorne.  a  Scuba  expert  who  also 
with  underwater  photography. 

Techniques  for  Underwater  Photograpl, 

Fun  'N  Fathoms  was  shot  on  16mm  ki 
chrome  using  Arriflex.  Auricon  and  CimSf 
cial   cameras   for  surface   shooting.   A    |i 
Bolex  in  underwater  housing  was  used 
water.   Since   objects   appear  one-third 
underwater,  a  12mm  lens  was  used  in  Inio 
diving  sequences. 

.Aetna  Life's  crew  found  that  differenL.  iv 
tween  regular  and  underwater  productii^  ai 
legion  and  were  compounded  by  the  niou 
ness  of  the  location.  Many  of  the  pr.  !c3 
were  anticipated  in  planning  conferen  -  i 
Hartford,  but  on-the-spot  improvisaiio  *t 
necessary  to  solve  others. 

Because  of  the  uncertainties  of  undcHH 
filming,  each  day's  rushes  were  air  expssi 
to  New  York  for  processing  and  viewed  y  l| 
crew  on  their  return  three  days  later  to  eH 
mine  re-shoots. 

Fun  'N  Fathoms  will  be  made  availa  '.  H 
tionally  for  free-loan  showings  before  hoo 
church  and  other  community  organiiJ'* 
and  for  public  service  television  prT>< 
ming  via  Aetna's  home  office  library. 
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Business  Screen  MacH^ 


\ramatics  by  Design: 

^\iiierican  Home"  Story 

,-Out     Visualizations     Serving     Curtis 


"iTAKESMORE  and  more  excitement 
i  media  presentation  these  days  to  quicken 

nterests  of  advertising  buyers.  Good  old 
itics  that  were  once  the  staple  of  each 
:cation"s  selling  kit  are  no  longer  enough. 
;jse  statistics,  depending  on  who  compiles 
;,  can  prove  anything  for  anybody,  and 
p  buyers  know  it. 
*iiile  facts  and  figures  are  still  a  necessary 

dient  of  the  publication  pitch,  a  favorable 
^  of  mind  that  buyers  can  be  lured  into  by 
1,'s  exciting   new   presentation   techniques 

iw  believed  to  be  a  more  important  key 

ccess. 

(lERiCAN  Home,  Curtis"  big  entry  in  the 

;  service  field,  is  pulling  out  all  the  stops 

ummer  with  a  new  presentation,  produced 

'isualscope.    Inc.,   New   York,   that   com- 
a  live   talker,   a   portable   stage   setting. 

1  backgrounds,  motion  pictures  and  vvide- 

n  slidefilms  into  a  bang-up  show  that  is 

ilk  of  the  advertising  field. 

his   Presentation    Pulls    Out    All    Stops 

.lERiCAN  Home's  point  is  that  its  readers 

pleasantly   nuts   about   their   houses.    Mr. 
the  sweet  slap  of  paint  on  the  side  of 

ew  house,  and  the  deep,  primeval,  mud- 
|jn  of  puttying.  Mrs."  home  is  always  filled 
Iflowers  .  .  .  and  people  .  .  .  and  swatches 

jnd  fresh  baked  cookies  from  a  mix  .  .  . 
the  latest  mother-saving  gadgets  and  ap- 
tes.  She  dared  to  use  pink  with  orange 
:|before  Jackie.  And.  above  all.  these  peo- 

b  the  best  customers  in  the  world. 
ie  magazine  says  it  has  now  become  an 
Citable  combination  of  dynamic  new  jour- 
ih  and  visual  fireworks  —  and  proves  it 
h  stunning  wide-screen  slidefilm  displays 
ii  dramatize  the  magazine's  new  680-lines 
:  nd  editorial  vitality. 

kVhat  It  Takes  to  Present  the  Program 
whanical  equipment  used  in  the  presenta- 
li  planned  and  installed  by  V'isualscope. 
^ts  of  a  16mm  sound  projector,  a  "Gold- 
t<"'  double-frame  wide-screen  slidefilm 
jttor.  light  dimmer,  two  speakers,  a  large 
Projection  screen,  photographic  murals, 
satically  operated  curtains  and  aluminum 
rd  eight-foot  high  portable  panel  displays. 

^  presentation  is  given  at  breakfast,  lunch- 

|nd  cocktail  sessions  to  groups  of  about 
Zvertisers  and  advertising  agency  people 
ilime.  Refreshments  are  prepared  in  the 
Seine's  kitchens  from  American  Home 
'  e  recipes. 

1  presentation  is  installed  permanently  in 
i!igazine"s  New  York  sales  office.  Similar 
Ui  are  currently  holding  forth  in  Chicago 

linneapolis.  while  advertising  groups  in 
it)rincipal  cities  will  be  covered  by  travel- 
fisentations. 

'r:tically  all  of  the  publication's  salesmen 
eww  been  trained  to  take  part  in  the 
i^is  live  narrators,  and  this  role  is  played 
>S;smen  all  over  the  country.  g- 


Man  who  knows  whot  he  wants  is  difficult  to  sat- 
isfy if  he  has  problems  getting  if.  Keeping  the 
"telephone  door"  open  is  key  point  in  film. 


Three  heads  are  worse  than  one  when  riney  oegm 
to  work  out  vacation  plans.  There's  trouble  ahead 
for  the  airline  travel  coordinator  .  .  . 


Travelers  Can  Be  More  Fun  Than  People... 

The  Care  and  Treatment  of  "Strangers  in  Paradise"  for  Pan  Am  Reservation  Agents 


Sposor;    Pan   American   World    Airways. 
Title;    Strangers  in   Paradise.   30  min,  b&w, 
produced  by  Henry  Strauss  &  Company. 

7  Take  Mr.  Bangor  ...  a  business  man  .  .  . 

hurried,  harassed,  and  sometimes  hot-tempered. 

Take  a  couple  of  honeymooners  blissfully  in 

the  clouds  until  they"re  brought  down  to  earth 

by  an  unintentional  human  error. 

Take  a  trio  of  school-teachers  looking  for 
culture  mi.xed  with  camaraderie. 

Take  Mr.  Newton  ...  his  wife,  his  son.  and 
his  daughter  .  .  .  who  want  to  go  four  different 
places  together,  but  all  at  the  same  time. 

Sounds  a  bit  like  "one  for  the  money,  two  for 
the  show,  three  to  get  ready  and  four  to  go"". 
But  far  from  being  a  game,  it's  a  very  serious 
matter  for  the  telephone  reservations  agents  of 
Pan  American  World  Airways  who  must  take 
problems  like  these  in  their  stride  every  jet- 
propelled  hour  of  the  working  day. 

The  Satisfaction  of  a  Job  Well  Done 
That  it  can  be  done  successfully  .  .  .  and 
that  doing  it  can  be  an  exciting,  satisfying  job 
...  is  the  theme  of  Strangers  in  Paradise,  a 
motion  picture  produced  for  Pan  Am  by  Henry 
Strauss  &  Company. 

Though  the  motion  picture  is  ""black  and 
white"',  the  problems  it  presents  run  the  full 
spectrum  of  opportunity  and  challenge  charac- 
teristic of  the  real-life  situations  Reservations 
Agents  must  learn  to  handle.  And  the  people 
it  depicts  come  alive  in  a  way  calculated  to 
sensitize  the  audience  to  the  fact  that  every 
voice  on  a  telephone  represents  a  very  human 
being  ...  a  stranger  in  the  shiny  new  paradise 
of  jet  travel. 

Opens  on  a  Tidal  Wave  of  Questions! 
Theme  and  treatment  are  characterized  in 
the  film's  animated  opening  section  where,  over 
fresh  and  highly  stylized  artwork,  we  hear  a 
counterpoint  of  voices  pouring  out  a  tidal  wave 
of  questions  in  a  dozen  different  languages. 
■"There  are  times"",  says  the  narrator,  under- 
scoring the  theme  of  orderly  confusion,  '"when 
we  could  use  four  hands  and  two  heads  .  .  . 
and  times  when  some  of  us  act  as  if  we  had 
two  heads  .  .  .  but  by  and  large  we  do  a  job 
and  we're  proud  of  it."" 

Little  doubt   is  left  as  to  exactly  what   he 


means,  as  the  film  goes  '"live"'  on  Mr.  Bangor, 
the  businessmen,  and  we"re  plunged,  along  with 
the  Reservations  Agent  who  takes  his  call, 
into  a  touch-and-go  situation  that  could  blow 
sky-high.  It  doesn't  .  .  .  because  the  Agent 
handling  the  call  can  himself  call  upon  a  reser- 
voir of  knowledge  and  tact  that  reduces  the 
problem  and  the  customer's  anxiety  to  man- 
ageable terms. 

In   similar   sequences    .    .    .    with   dissolves, 
blackouts,  music,  and  other  technical  devices 
giving  a  feeling  for  the  pace  and  pressure  of 
the  job  ...  we  watch  Mr.  Newton's  family 
throw  him  for  a  loss  and  a  Pan  Am  Agent 
put  him  back  on  his  feet.  We  see  how  a  few- 
calm  words  and  some  professional  advice  get 
the  three  school  teachers  thinking  as  one  with 
the  travel  agent  who's  trying  to  plan  their  trip. 
.And  we  learn  .  .   .  without  being  told  in  so 
many  words  .  .  .  that  an  angry  voice  doesn't 
necessarily  mean  an  angry  man  .  .  .  that  con- 
flicting ideas  can  often  be  reconciled  by  a  single 
simple  key  .  .  .  that  this  kind  of  selling  can  be 
most  rewarding  when  viewed  as  the  opportun- 
ity to  enjoy  never-to-be  forgotten  experiences. 
They're  Not  All  Paragons  at  Pan  Am 
The  Pan  Am  Agents  aren't  all  paragons  .  .  . 
they  include  such   unforgettable   (to  the  cus- 
tomer)   types   as   Brushoff   Bertie.   Neglectful 
Ned,  Gossipy  Gertie,   and  Fuzzy  Frank  who 
get  lost  in  some  ""paradise"'  of  their  own  while 
the  prospect  stews  in  a  far  less  pleasant  place. 
By  the  same  token,  not  all  prospects  appear  to 
be  the  kind  of  angels  you'd  expect  to  find  in 
Paradise. 

But  good  training  cases  in-point  are  made 
with  these  incidents  and  people.  And  Strauss 
has  designed  the  film  as  a  whole  in  such  a  way 
that  the  audience  will  come  away  with  the  real- 
ization that  each  flickering  light  on  the  switch- 
board is  "somebody"'  ...  a  person  whose  life 
will  be  made  richer  or  poorer  by  the  way  the 
Reservations  Agent  does  his  or  her  job. 

Strangers  in  Paradise  has  been  selected  by 
the  National  Association  of  Manufacturers 
as  one  of  15  motion  pictures  representing 
American  business  and  industry  in  the  Third 
International  Industrial  Film  Festival  to  be  held 
this  year  in  West  Berlin  under  the  patronage  of 
the  Council  of  European  Industrial  Federations. 
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Winters  ol  the  lecture  St;ilf.  Gen- 
cr;il  Motors  Corporation.  Exhibits 
of  some  1 75  manufacturers  and 
producers  of  audio-visual  equip- 
ment and  materials  featured  tlie 
l;'tcsl  in  automatic  projection, 
learning  machines,  automatic  test 
scorers  and  a  multitude  of  new 
films  and  other  visual  media.  At- 
tendance at  the  five-day  program 
was  estimated  to  exceed  3.500. 

Members  of  the  Industrial  Au- 
dio-Visual Association  and  of  the 
National  Visual  Presentation  Asso- 
ciation held  special  sessions  and  an 
A-V  Workshop  for  Industrial 
Training  Directors  was  a  further 
business-industry  event.  Heads  of 
audio-visual  departments  in  medi- 
cal, dental  and  allied  professional 
fields  held  their  annual  A-V  Con- 
ference of  the  Medical  and  Allied 
Sciences.  School  problems  were 
emphasized  at  the  Audio-Visual 
Education  Forum  for  a-v  directors 
from  schools  and  universities 
while  the  Department  of  Au- 
dio-Visual     Instruction      (NEAl 


New   officers  of      Association   were   introduced   at  the   Convention   session. 

23rd  National  Audio-Visual  Convention 
and  Trade  Show  Draws  3,500  at  Chicago 

Dealers  Eleet  Harold  X.  Fischer  to  Lead  Their  Association 


USERS  OF  SIGHT/SOUND 
media  in  business  and  in- 
dustry joined  with  groups  repre- 
senting the  nation's  schools  and 
churches  to  participate  in  the  23rd 
National  Audio-Visual  Conven- 
tion and  trade  show  held  in  Chi- 
cago's Hotel  Morrison  in  late  July. 
Sponsor  host  was  the  National 
Audio-Visual  Association,  whose 
dealer-distributor  members  elected 


Harold  A.  Fischer  of  Orlando. 
Florida  as  the  organization's  presi- 
dent for  the  coming  year. 

Theme  of  this  year's  convention 
was  ""Audio-Visuals  in  the  Space 
Age,"  and  general  sessions  on 
""The  Science  of  Space  Age  Sell- 
ing" and  ""Orbiting  A-V  Teacher 
Training."  were  followed  by  a  prin- 
cipal address.  ""Space  Age:  Opport- 
unity  Unlimited"  by   Dr.   Carl  S. 


"Orbiting  A-V  Teacher  Training"  was  a  featured  event  at  general  session 
of  the  Convention.  Members  of  the  Texas  Education  Agency  who  made  team 
presentation    are      I    to    r  :    Royce    King,    William    Kinniel,    Lee    Wilborn. 


Winters     il',     convention 
is    greeted     by    his    host, 
retiring  association  president  Mohlon 
Martin,  Massillon,  Ohio. 


Dr.     Cor 

speaker 


Guy    Lam    of    Ozolid     •  1 
plaque    as    outgoing     chair 
Institute    for   A-V    Selling    fronj 
chairman,  Jeff  Jaffarion. 

brought  together  president  an 
presidents-elect  of  state  andp> 
a-v  associations  for  a  special  it. 
ing. 

An  annual  feature  of  ilic  - 
vention  was  the  meeting  ol  t 
dustry  and  Business  Council  c  > 
VA.  headed  by  Chairman  }<'f 
P.  Abrams  of  Philadelphia,   ui 
speakers  at  the  Council's  m:lir 
this  year  included  William  i" 
ly.  president  of  the  Nation. 
Presentation  Association  .n 
Philip  Harrison,  publishci  > 


Audio-visual    specialists    in    medical,    dental    and    related    fields 
tured  during  meeting  of  annual  Audio-Visuol  Conference  on  Medici 
Allied    Sciences    held    concurrently    with    the    National    A-V    Con' 


1 


Business  Screen  M.^gJii!' 

L 


ijings.  Committees  reported  on 
jess  of  Council  projects,  which 
;ide  assistance  to  colleges  and 

rsities  on  business  courses  in 
i-visuals  and  the  preparation 

dustry  a-v  presentations. 


At   the    left: 
National   Visual 
Presentation  group 
members  who  met 
during  Convention 
were  il  to  n: 
Howard  Turner,  of 
DuKane  Corp.;  War- 
ren Kelly,  Brunswick; 
Bill  Longdon,  of 
Goldsholl  Associates 
and  Blair  Adams. 


man.  Kalamazoo.  Michigan  dealer. 
Mrs.  Eloise  keet'e.  Dallas'  owner 
of  TEA  Film  Library,  is  the  assoc- 
iation's new  secretary  and  treasur- 
er-elect is  Joseph  C.  Meidt.  vice- 
president  of  Cousino  Visual  Edu- 
cation Service,  Toledo.  Ohio. 

Directors-at-large  elected  by 
NAVA  included  Floyd  Miles. 
Audio-Visual  Center.  Pontiac, 
Michigan;  Max  Rarig.  head  of 
Rarig's,  Inc..  Seattle.  Washington; 
Stephen  Bartha.  Columbus  deal- 
er; and  Murray  O.  Cunningham. 
Valley  Cottage,  N.  Y. 

Next  year's  convention  is  ex- 
pected to  move  to  the  Hotel  Sher- 
man, site  of  many  past  meetings, 
following  the  recent  decision  of  the 
association's  directors.  B' 


ling  directors  heard  these  Work- 

lEpeakers:  from  il  to  n  D.  Robert 

h,  president,  III.  Training  Direc- 

ssn.;   with    David   Jacobs    and 

eBruin,  of  St.  Luke's  Hospital. 

the  election  of  NAVA  offic- 

!H  the  coming  year,  past-presi- 
Mahlon  Martin  of  Massillon. 
moved  up  to  chairman  of  the 
ilr  association's  board.  First 
Bresident-elect    is    Robert    P. 

ts.  vice-president  of  Williams 
&  Earle.  Inc.  and  second 
©resident  is  Harold  E.  New- 


Keynote  speaker  H.  L.  {"Lorry")  Wilson  is  pictured   above  at  the  opening 
business    session    of    the    Convention    devoted    to    "Space    Age    Selling." 


Above:  outstote  members  of  Industrial  Audio-Visual  Association 
who  attended  Convention  meeting  included  il  to  r)  Pittsburgh's 
Roy  Mummo;  Ralph  Fairchild,  LeTourneou-Westinghouse;  Dick 
Piasecki,  Allis-Cholmers;  Allan  Yost,  Bethlehem  Steel;  Pete 
Crone,  S.  C.  Johnson  Co.;  John  Ford,  General  Motors;  Chuck 
Woehrle,  of  3M;  Bill  Davis,  Nationwide  Insurance  Co.  and 
guest.  At  left:  JAVA  officers  at  session  were  (I  to  rr.  Jerry  Curto, 
Santa  Fe;  Bill  Connelly,  Union  Carbide;  president  Jim  Craig, 
General    /Motors;   and    treasurer    Fred    Woldt,    of    Illinois    Bell. 


Below:  NAVA's  1963  Board  of  Directors  (front,  I  to  ri-.  Murray  Cunningham,  Valley  Cottage, 
N.  Y.;  Max  Rarig,  Seattle;  Stephen  Barfho,  Columbus,  O.;  Harold  Newman,  Kalamazoo;  Bob 
Abrams,  Philadelphia;  pres.  Harold  Fischer,  Orlando;  chr.  Mahlon  Martin,  Massillon,  O.; 
Eloise  Keefe,  Dallas;  Jos.  Meidt,  Toledo;  Floyd  Miles,  Pontiac,  Mich.;  and  A.  J.  Stewart,  Can- 
ada. Back  ll  to  ri:  Robert  Withers,  Jr.,  Charles  Appel,  Pittsburgh;  Kermit  Hason,  So.  Portland, 
Me.;  Howard  Holt,  Birmingham;  Seymour  Jacobs,  Chicago;  Jim  Thompson,  St.  Louis;  Paul 
Cox,    Hollywood;    Erv    Nelsen,    Chicago;    Frank  Bangs,  Wichito;  Don  Harpster;  Matt  Dowling. 


0  ;  participants  in  A-V  Education  Forum  pro- 
II were  (I  to  n:  James  McCarron,  Syracuse  U.; 

1  McPherson,  U.  S.  Office  of  Education; 
i<:  Bryan,  Int'l  Film  Foundation;  Alan  Pies, 
I'apolis  schools;  and  Neville  Pearson,  College 

ucotion.    University    of    Minnesota. 
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Time  must  be  utilized  to  the  utmost  on  c  $5,000,000  jet;  the  hundreds  of  people  who  ore  needed  to  maintain  and  operate  it  must  be  fully  tram(| 


They  Help  Train  the  People  of  United 

Aware  of  Company's  Needs,  United  Airlines'  Motion   Picture   Unit    Supplies   Realislie   Solutions 


LIKE  Its  Famed  Jet  "Mainlin- 
jrs"  which  flash  across  U.  S. 
skies,  the  films  of  United  Airlines 
have  flown  high,  wide  and  hand- 
somely to  millions  of  viewers  in 
public  audiences.  Pictures  like  Of- 
fice in  the  Sky,  Holiday  in  Hawaii 
and  California,  a  IVorUl  in  a  Week 
have  been  created  by  production 
specialists  like  Cate  &  McGlone 
and  are  nationally  distributed  by 
Modern  Talking  Picture  Service. 
Inc. 

But  there's  another,  often  less 
glamorous  but  vitally  important 
side  to  United's  picture  story. 

Focus    on    EmpIo>ee    Training 

Behind  the  scenes,  within  the 
company  itself,  the  men  and  wo- 
men of  United's  Education  and 
Training  Department  focus  on  the 
important  tasks  of  employee  train- 
ing. The  Technical  Training  Divi- 
sion of  this  department  is  located 
at  United's  sprawling  San  Fran- 
cisco maintenance  base. 

It  is  this  Division  that  is  respon- 
sible for  training  aids  that  range 
from  the  thousands  of  glossy  prints 
used  in  United's  training  bulletins, 
manuals    and    other    publications; 


for  additional  thousands  of  photos 
used  for  overhead  projection  trans- 
parencies that  illuminate  screens 
in  company  classrooms.  And  addi- 
tional thousands  of  35mm  color 
slides  are  turned  out  for  use  in 
aircraft  systems'  training  and  for 
programmed  instructional  courses. 
Explaining  Complex  Devices 
Also  designed  and  built  at  San 
Francisco  are  three-dimensional 
plexiglass    "projectible"    trainers. 


Animated  projectible  trainers  are 
made    of    plastic,    metal    and    point. 

Projecting  on  screens  via  overhead 
e  juipment.  these  trainers  show  (in 
simplified  form )  the  relationship; 
of  complex  moving  parts.  Over 
400  of  these  units  are  in  use  in 


Graphic  illustration  unit  in  the  Tech- 
nicol    Training    Division   supplies  art. 

shops  of  United  .Airlines  across  the 
country. 

Professional  instructors,  writers, 
artists  and  technicians  make  up 
United's  production  staff  within 
the  Division.  Part  of  their  num- 
ber is  the  company's  three-man 
motion  picture  unit,  headed  by 
producer-director  Ira  Thatcher. 
With  the  services  of  the  entire  Di- 
vision to  draw  upon,  the  unit  aver- 
ages about  25  films  per  year. 

These  internal  training  subjects 
are  of  consistently  high  calibre; 
several  have  won  national  honors. 
Most  recent  of  these  was  the  Final- 
ist Award  given  In  Your  Hands  by 
the  Industry  Film  Producers  Asso- 


ciation (Business  Screen, 
1962).     Donald     U.     Met 
Manager,  Technical   Trainiij 
United,  received  the  IFPA  l 
on  June  16th.  United's  Drs.| 
Kidera   and    E.    A.    DeMar| 
typical  of  the  outstanding  Itia 
cal  Advisers  who  backstop  siijee 
of  this  kind  within  the  corpi 
Outside    Services   Are   Urfl  . 

The  motion  picture  uni^ 
often  turn  to  specialists  fi 
ments  within  its  productior 
example,  music  and  recordi 
In  Your  Hands,  was  suppl 
W.  A.  Palmer,  an  outstandi 
Francisco  source  of  producti^j 
vices  of  that  type. 

Props  and  stage  settin, 
generally  the  real  thing.  Thi 
lism  is  the  heart  of  United' 
nical  training  films.  The 
picture  unit  attains  this  reatlfi 
filming  real  equipment  andjll( 
employees  of  the  companyn; 
tion.  j  I 

To  take  a  five  million  dcffl 
"out  of  service"  costs  aboujtl 
an  hour.  By  proper  schedulit! 
motion    picture    unit   arrars 
shoot  airplane  scenes  durii; " 
iods   when   the   planes   are! 
serviced.  Thus,  a  realistic  l, 
film  can  be  provided  with, 
curring   additional    "out   o, 
ice"'  costs. 

The  San  Francisco  main 


If  costs  $25,000  to  train  a  pilot.  Here  the  realistic  mockup  of  o  DC-8  cockpit      A  20-minute  film  on  sanitation,  "In  Your  Honds"  was  made  for  troll 
is   filmed   for  another   training   tool   to   aid   in  crew  operations  for   United.       Dining  Service  personnel  in  all  of  United's  fourteen  flight  kitchens.    '-1 


s  of  films  ore  used  to  help  Shooting  o  safety  indoctrination  film 
-e  girls  at  Unifed's  stewardess  on  United's  "Rule  of  Five"  at  the 
g  school  in  Chicago.  company's  San  Francisco  studios. 


I's  Medical  Director  brought 
Hearing  and  Jet  Age  Noise" 
000  employees  via  a  film. 

verhaul  base  provides  actual 
and  background  for  all  types 
hnical  training  films.  At  that 
3n.  the  stage  is  always  set. 
il  scheduling  of  shooting 
lizes  interruption  of  normal 
ions.  Casting  for  the  training 
is  done  with  the  assistance 
ited's  Theater  Guild.  Actors 
e  employees  from  President 
Patterson  on  down. 
'  the  Company's  Problems 
)ther  advantage  of  in-plant 
;  United  has  found,  is  the 
:ontact  between  the  film  unit 
ther  elements  of  the  com- 
i  United's  in-plant  producer 
iniliar  with  company  philos- 
yand  the  policies  of  its  vari- 
partments.  Research  time  is 
lastically  and  the  most  eco- 
i  al  use  can  be  made  of  a  wide 
S  of  inside  services  not  easily 
ble  to  the  outside  producer. 
iis  made  by  United's  mo- 
jicture  unit  cover  a  wide 
li  Some  are  made  to  provide 
ration  to  a  large  number  of 


100,000  overhead  projection  trans- 
parencies hove  been  created  for 
training  use  all  over  the  system. 

employees.  Some  are  motivational. 
Others  are  carefully  designed  tools 
to  be  used  in  operations  and  main- 
tenance training  pro;zrams.  Man- 
agement report  films  make  up  a 
fourth  category. 

Here    Are    Recent    Pictures 

The  following  list  of  recent  titles 
produced  by  the  Motion  Picture 
Unit  illustrates  the  diversified  use 
of  films  by  United:  Your  Hearing 
and  Jet  Age  Noise:  B-720  Oxygen 
System:  Engine  Bearing  Handling: 
Hand  Signals  jor  Ground  Handling 
of  Aircraft:  Nose  Gear  Animation: 
Air  Freight:  Modern  Plastics:  In- 
troduction to  Caravelle  Jet  Main- 
liner:  In  Your  Hands  (Flight  Kit- 
chen Sanitation ) :  In-Flight  Pas- 
senger Service:  Moment  of  Deci- 
sion (Safety  Indoctrination). 

United's  motion  picture  unit 
writes  scripts,  shoots  the  scenes, 
edits  the  film,  and  conforms  the 
master  rolls.  Outside  labs  and  ser- 
vice companies  are  used  for  film 
processing,  printing,  sound  and 
music  recording.  g' 


GUIDANCE  FOR  A  PROFESSIONAL  FUTURE  IN  JOURNALISM 

A  New  Film  Series  on  Newspaper  Profession 

Copley  Newspapers'  First  Film   Is  "\,\  hat  Greater  Challense'" 


">  The  world  of  newspaper  pub- 
lishing is  being  transferred  to  the 
screen.  Copley  Productions,  the 
motion  picture  division  of  the  Co- 
pley Newspapers,  is  now  in  pro- 
duction of  an  exciting  14-part  film 
series  on  the  newspaper  profession. 

The   initial  film.    Wliat  Greater 
Challenge,  is  geared  to  high  school 
and  college  journalism  classes. 
Background    on    Publishing 

Produced  as  an  introduction  into 
the  world  of  newspaper  publishing, 
this  film  shows  the  varied  talents 
and  skills  so  necessary  in  produc- 
ing the  continuing  chain  of  news 
we  find  in  newspapers.  Dedication 
of  newspaper  people  to  protecting 
the  freedom  of  the  press  is  empha- 
sized. 

Extensive  research  was  conduct- 
ed in  some  of  the  nation's  largest 
dailies  to  capture  the  feeling  of 
newspaper  publishers  and  the 
world  they  have  created. 

Ray  Sperry.  script  writer.  John 
Schaaf.  director-cameraman,  and 
Howard  Matson.  producer-mana- 
ger of  Copley  Productions,  under- 
took numerous  tours  of  the  San  Di- 
ego Union  and  Evening  Tribune 
newspapers,  searching  out  the  de- 
tails of  each  person's  job  and  to 
learn  their  reasons  for  becoming 
newspapermen  and  women.  The 
series  will  cover  thoroughly  each 
technological  and  creative  skill. 
Career  Guide   to  Jounialism 

This  series  will  be  rewarding  to 
students  who  are  considering  any 
aspect  of  the  newspaper  profession 
as  their  life  work. 

More   than   80   individuals   and 


40  specific  locations  representing 
all  newspaper  trades  were  used  in 
this  lO-minute  motion  picture. 
Series   to  Show  Functions 

The  Copley  newspapers  will 
produce  an  entire  series  showing 
each  of  the  more  general  profes- 
sional functions  on  a  newspaper. 
These  will  cover  classified  adver- 
tising, general  assignment  report- 
ing, press  photography,  the  press- 
man, display  advertising,  and  oth- 
er key  phases. 

To  date,  more  than  480  high 
school  and  college  groups  and  300 
newspapers  have  seen  previous 
Copley  productions  covering  other 
aspects  of  newspaper  operations. 

"Improved  newspapers  will  help 
to  make  a  better  world,"  believes 
James  S.  Copley,  chairman  of 
the  corporation  publishing  Copley 
Newspapers. 

Inquiries  about  this  series  may 
be  directed  to  The  San  Diego  Un- 
ion and  Evening  Tribune  news- 
papers, San  Diego,  Calif.  B" 

*  *  * 
Film  on  Mental  Retardation 
'  The  Selinsgrove  State  School, 
in  Selinsgrove.  Pennsylvania,  will 
be  the  scene  of  a  new  motion  pic- 
ture on  the  subject  of  mental  re- 
tardation to  be  produced  by  Vision 
.Associates  under  a  special  grant 
f.om  Smith  Kline  and  French  La- 
boratories. The  new  film,  to  be 
called  The  Toymaker,  will  be 
photographed  early  in  September. 
Lee  R.  Bobker  will  direct  the 
film  which  will  be  written  by  Rich- 
ard Wormser  and  co-produced  by 
Helen  R.  Kristt.  & 


Members  of  the  Motion  Picture  Division  of  the  Copley  Newspapers  pictured 
at  the  start  of  production  on  "What  Greater  Challenge,"  first  of  a  series. 


6!  films  are  edited,  cut  and   matched   in   two  cutting    rooms   like  this. 
~H  music,   processing   and   printing   are   provided   by   outside  suppliers. 
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Tuf-...^  .eeders  of  its  beef  cattle  to  the  ranches 
of  Nebraska's  famed  Sandhills  area,  "God's  Own 
Cow  Country"  pictures  breeding  of  choice  herds. 


CASE  HISTORIES  OF  CURRENT  FILMS 

The  Sandhills  Beef  Story 

M;i\    lloMc   KiioW!<,   Shows   a   Real   Vt  est 

Sponsor;  Sandhill  Cattle  Association 
TiTl.r:    Cod's   Onn   Cow   Country.    27   niin.. 
color,   produced  by  Max  Howe  Film   Pro- 
ductions. 

7-  Nebraska's  famed  Sandhills,  an  area  of 
some  24.000  square  miles  embracinj:  upwards 
of  L'^  million  acres  of  abundant  water  and 
verdant  yrass.  it's  outstanding  beef  cattle  and 
the  men  and  wotnen  who  produce  the  state's 
No.  1  product,  are  impressively  shown  in 
God's  Own  Cow  Country. 

Produced  by  Max  Howe  for  the  Sandhills 
Cattle  Association,  the  film  took  approxi- 
mately a  year  to  tiiake  and  called  for  more 
than  10.000  miles  of  travel  over  the  Sand- 
hills area.  It  depicts  seasonal  and  various 
other  operations  that  go  into  the  production 
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of  feeder  cattle  of  different  breeds  and 
deeply  into  the  over-all  story  of  Nebr 
ranching  industry. 

Ciod's  Own  Cow  Country  doesn't 
on  any  one  particular  phase  of  the  rat 
industry  nor  does  it  dwell  on  any  p.ir 
place  or  ranch  in  the  area.  Film  foolag 
compiled  at  a  number  of  ranches  loca 
all  parts  of  the  Sandhills  region. 

The  story  is  of  grass,  water  and  c;itl 
it  shows  how  ranchers  in  the  Sandhill- 
with  the  help  of  grass  and  water 
the  thousands  of  cattle  that  move  off 
hills  grass  each  year  for  fattening  in  fi 
of  the  Corn  Belt  and  elsewhere. 

The  Sandhill  Cattle  Association  has 
the  picture  in  order  to  inform  cattle 
and  others  outside  of  the  area,  about  t 
and  work  of  the  Sandhills  rancher  and  tl 
sons  that  Sandhill  cattle  are  famous. 

Speaking  Up  on  Medic 

.\.M.A.  Cartoon  Alerts  John  Q.  Pu 

Sponsor:  The  American  Medical  Assoc 
Title:   The  Return  of  Hor.sehide  Hoo/ 

min,  color,  produced  by  Image  Prodi 
7'r  Horsehide  Hooper  gets  his  men  and 
men.  too.  In  fact  he  knocks  off  his  ai 
right  down  the  line. 

Who's  Horsehide  Hooper?  He's  an 
cartoon  character  —  a  device  employed 
American  Medical  Association  as  one 
ways  in  which  its  position  on  medical  c 
the  aged  was  brought  to  the  attention 
general  public. 

In  the  film,  Horsehide  comes  upon  his 
son,  Harvey  Hooper  (typical  Americai 
as  he  is  about  to  sign  a  petition  endors 
Administration's  King-Anderson  Bill  foi 
cal  care  for  the  aged.  '*' 

Lights  .  .  .  action  .  .  .  camera.  HoeW 
stops  his  grandson  cold  with  this  proclaiitr 

"In  my  day.  people  were  more  selfil 
ent." 

Eventually,  he  convinces  Harve\  nt 
should  write  to  his  congressman,  bul  in. -.J 
doing  as  he  had  planned,  he  should  u 
congressman's  support  for  the  AMA-af 
Kerr-Mills  bill.  ' 

At  gun-point  of  such  persuasive  actio' 
vey  is  convinced,  changes  his  view 
writes  his  congressman. 

Horsehide  has  won  again! 

The  15-minute.  16mm  color  and  am 
film  was  produced  by  Earl  Klein  li'i  n 
Productions,  a  division  of  Animation  , 
Hollywood. 

This   widely-distributed   subject,   till 
Return  of  Horsehide  Hooper,  was  rele.e4 
the  Radio,  Television  and  Motion  pictit 
partment  of  the  AMA.  Director  of  this  Sj 
ment  is  Richard  Reinauer. 

"This  film  accomplished  the  purpose  e 
planned  for  it,"  said  Reinauer. 

"We  chose  animation  as  a  vehicle  f 
story,  since  we  felt  that  people  would  * 
ber  the  pertinent  facts  and  retain  thenW 
than  if  they  were  presented  by  a  non-ailn 
technique.  The  .■\merican  Medical  AsS'iaO 
feels  that  this  film  fulfilled  its  mi.ssion. 
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i  Inflight  Motion  Pictures,  Inc.  needed  a  reliable  16nini 
[jjjector  for  TWA, that  would  run  without  any  operator  at  all 


yjot  it,  using  Kodak  Pageant  16mm  pro- 
3  components. 

I.  projector  had  to  be  so  automatic  and  so 
ifi.-tely  reliable  that,  with  the  flick  of  a 
c  in  a  TWA  SuperJet  plane  cockpit,  the 
V|,ould  start,  run  uninterrupted  for  as  long 
W  hours,  and  then  stop. 


You  can  imagine  how  utterly  dependable  that 
projector  has  to  be. 

TWA  SuperJets  have  them,  showing  first-run 
movies  in  flight. 

Using  Kodak  Pageant  16mm  projector  com- 
ponents. Inflight  Motion  Pictures,  Inc.,  worked 
with  Reevesound  Company,  Inc.,  to  design  this 
motion-picture  system.  E.xcept  for  the  "on-off" 
switch  in  the  plane's  cockpit,  the  equipment  is 
hidden  in  the  plane's  ceiling. 

The  Kodak  Pageant  components  used  in  this 
system  are  the  same  as  those  being  used  reliably 
in  educational  and  business  audio-visual  train- 
ing and  sales  programs  everywhere.  The  reason 
is  simple:  Kodak  Pageant  projectors  work  de- 
pendably whenever  and  wherever  yon  want  them 
to,  with  neither  embarrassment  to  the  operator 
nor  distraction  to  his  audience. 


If  you  need  that  kind  of  movie  projector,  ask 
vour  Kodak  A-V  dealer  to  demonstrate  the  new 
Kodak  Pageant  16mm  sound  projector.  AV- 
126-TR,  shown  on  the  left.  Or  write  for  speci- 
fication Bulletin  V'3-65. 


KODAK  PAGEANT  Projecto,')    EASTMAN   KODAK  COMPANY,  Dept  8-V,  Rochester  4,  N.  V. 
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Noon-hour  films  selected  by  Jersey  Standards   Erme  Whitfield  are    .■.jr.:,:,    received  by  Standard  Club  audience. 


Noon  Hour  Is  Show-Time  at  Jersey  Standard 

Vt  eekly    Film    Programs    Get    SRO    .Audience    of    Office    People 
in    tompany's    Standard    Club    Screening    Room    in    .Manhattan 


Ctandard  Oil  Company  (NJ) 
has  been  showing  films  to  of- 
fice employees  at  the  New  York 
City  headquarters  during  lunch 
hours  for  the  past  16  years.  The 
weekly  film  programs,  which  have 
an  entirely  voluntary  attendance. 
are  shown  every  Thursday  noon 
to  an  average  audience  of  120. 
Jersey  Standard  began  the  lunch- 


hour  programs  originally  as  an 
employee  participating  activity  to 
provide  interest  and  amusement 
for  diners  in  the  company's  Stan- 
dard Club.  Over  the  years,  the 
program  has  become  increasingly 
popular,  regularly  showing  a  tasty 
variety  of  general  interest  films 
with  emphasis  on  travel  and  sports, 
but  also  including  new    company 


More  films  are  scored 

with  HtO 

than  any  other  music! 


\  THERE'S  A  REASON- 

The  finest  quality 

The  greatest  variety 

More  libraries  from  one  source 

Detailed  cataloging 

Complete  service 

Assured  protection 


/ 


CAPITOL 
LIBRARY 
SERVICES 
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SEND  FOR— 

w 

Why  not  score  your 
next  film  with  Hi-Q, 
too?  Get  the  facts 
by  sending  for  this 
FREE  demo  disc  now. 
HOLLYWOOD,  CALIF. 


films  and  public   service   pictures 
thought  to  be  of  wide  interest. 

In  charge  of  the  lunch-hour 
movies  is  Ernest  W.  Whitfield,  a 
specialist  in  audio-visual  activities 
at  Jersey  Standard  for  many  years. 
Mr.  Whitfield  selects  films  to  be 
shown,  under  the  guidance  of  a 
Standard  Club  committee.  He  also 
supervises  projection  at  four  separ- 
ate showings  held  each  Thursday. 

Some  recent  and  typical  selec- 
tions have  been  Europe  With  Fron- 
tiers ( European  Community  Com- 
mon Market ) :  Hold  High  the 
Torch  (U.S.  Olympic  Committee) 
and  To  Smoke  or  Not  to  Smoke 
(Cancer  Research  Society). 
Screen  \isits  Around  \\'orld 

During  the  past  year,  Jersey 
Standard  audiences  have  been 
around  the  world  in  the  travel 
films  of  Israel.  Libya.  Switzerland, 
Japan  and  many  others.  They  have 
toured  the  states  in  the  Esso 
"States"'  series,  and  dropped  in  for 
friendly  visits  to  associates  in  Great 
Britain  —  Pembrokeshire  —  My 
County,  sponsored  by  Esso  Stan- 
dard, Ltd. 

To  find  a  continuous  supply  of 
top  notch  film  fare,  Ernest  Whit- 
field has  one  of  the  most  exten- 
sive collections  of  film  catalogs  in 
the  city.  Besides  the  old  faithful 
regular  suppliers  such  as  Associa- 
tion Films,  Modern  Talking  Pic- 
ture Service,  Sterling  Movies  U.  S. 
A.,  and  the  New  York  Public  Li- 
brary. Mr.  Whitfield  has  several 
dozen  other  sources,  both  free  and 
rental,  upon  which  he  draws. 
Films  Go  to  Company  Picnic 

In  addition  to  the  lunch  hour 
programs,  films  always  go  along 
on  the  Company  picnic  ""in  case  of 
rain"  Ernie  Whitfield  produces  an 
annual   16mm  Jamboree  Movie  of 


this  event,  complete  with  coi 
sound.  It.  naturally,  is  thi 
popular  film  of  the  year. 

To  promote  the  lunch  ho 
programs,  future  attractio 
regularly  published  in  "Esse 
hattan".  the  company  m 
One  hundred  and  fifty  0) 
out  in  inter-office  mail,  an 
ters  go  on  the  bulletin  boa 

Equipment  in  the  Standar 

includes  two  Bell  &  Howell 

projectors  in  the  booth,  an 

for  80  to  90  in  the  audiena 

They  Like  Their  Movie 

The  company  experin 
closed  down  the  lunch-hou 
for  a  few  weeks  several  yeal 
But  the  howls  of  protest  wi; 
mediate,  loud  and  strong,  an;! 
have  been  regular  popuh 
ever  since. 

The  company  feels  the  p  j 
has  been  good  for  employe'! 
ale,    and   useful   in   supply  g 
formation    about    the    con 
world-wide     activities.     H<i| 
Ernest    Whitfield    says    hi,  i 
guide  to  what  is  popular  amp 
er  for  his  lunch-hour  audiei 
good  taste.  He  avoids  all  kj 
advertising    (even    Esso   a', 
ing )  and  all  forms  of  preacl|i| 
social  or  othenvise. 

■'Pipeline  to  Tomorrow"* 
Story  of  Utility  on  the  Jii 

'-  Pipeline  to  Tomorrow  i-:  n 
twenty-minute  color  motion  en 
dealing  with  the  relationsio  I 
tween  a  public  utility  and  t  p 
pie  it  serves.  PhotograplJ 
location  in  Washington.  D.  .. . 
film  tells  of  the  role  played'Vl 
Washington  Gas  Light  Cups 
as  supplier  to  a  giant  cityvhi 
population  is  constantK  c\~' 
and  growing  unlike  the  px 
of  any  other  city  of  the  n  .: 

A   day  in  the   life  ol 
utility  is  effectively  dramaiiC 
a  sequence  which  takes  p« 
the    company's    telephone  n 
where  a  skilled  group  of  i!i 
ceive  and  transmit  calls  frd 
tomers.  This  candid  view  « 
the    scenes    serves    as    tht  bl 
structure  of  the  film,  whic  tal 
us  through  the  city  of  \\asli?« 
D.  C.  and  its  suburbs  to  si»i 
great  variety  of  work,  both  g> 
small,    that    remains    the    <• 
four  hour  a  day  responsibll/ 
public  service  company. 

Pipeline  to  Tomorrow  ») 
duced  by  X'ision  Associates  "I 
graphed  by  Ray  E.  Long  a)' 
son  Davidson.  It  was  writJi 
directed  bv  Lee  R.  Bobker 


Ail     the     News    of     Business    f1 
Appears  in   Every   BUSINESS  SJ 
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A  neW  Optical /Electronic  ti 
color  printing 
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M  Color  Prints  printed  additWely 


l*pat.  pending) 


^TllllC  PRINTS- 

By  diffused  light  —  Minimize  Negative  Physical  Defects 


OPIIC  PRINTS- 


Give   uniform   FIELD   EXPOSURE  -  No  Center  Hot  Spot  or  Edge  Fall  Off 


A  Technical  Paper  on  Fiber  ™ 
Optics  Printing  was  given  on 
May  12,  1961,  at  the  SMPTE 
Convention,  Toronto,  Canada, 
by  A.  J.  Miller,  Vice  Pres.,  Du  Art 
Film  Labs  &  Tri  Art  Color  Corp.  - 
Copies  are  available  on  request. 


CORPORATION 


I 


Subsidiary  of  DU  ART  FILM  LABORATORIES,  INC. 

Du  Art  Film  Building       •       245  West  55  Street 

New  York  19,  N.  Y.     •     PLara  7-4580 

IN  CANADAt  ASSOCIATED  SCREEN   INDUSTRIES,  Ltd.  2000  Northcliffe  Ave.,  Montreal,  Can. 
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'T^Hi  Ri  Art  Rirn  N'eins  of  un- 
explored audiences  for  business 
and  industrial  motion  pictures, 
according  to  one  ""resource"  au- 
thority who  is  makiny  a  business 
of  opening  veritable  new  ""mines"" 
of  viewers  for  useful  pictures. 

Producers  and  sponsors  of  these 
films  should  ask  themselves  these 
important  questions: 

1.  How  can  your  picture  ""pay- 
off" for  its  production  cost? 

2.  Have  you  set  up  distribution 
objectives,  based  on  sound  meas- 
urement of  real  audience  potential, 
at  the  outset  of  production? 

3.  Have  you  re-checked  exist- 
ing films  to  determine  if  all  audi- 
ence potentials  have  been  fully 
realized? 

Measuring  .\ppcal,  Retention 

Inherent  within  these  questions 
are  such  measurements  as  (a)  the 
general  appeal  of  your  picture;  (b) 
its  specific  appeal;  (c)  its  ability 
to  carry  an  important  message  for 
the  viewer,  plus  a  retained  image 
of  your  message. 

Question  No.  4:  ""Where  can 
you  get  the  correct  evaluation,  ex- 
perienced consultation  on  content 
potentials  and  recommendation  for 
the  greatest  potential  of  distribu- 
tion to  specialized  groups?" 
Helps  Provide  the  Answers 

Answers  to  these  questions  are 
the  business  of  a  unique  and  high- 
ly useful  ""resource"  authority. 
Bertha  Landers.  She  directs  the 
Landers  Educational  Film  Center, 
known  as  Landers  Associates, 
which  headquarters  at  4930  Coli- 
seum Street,  in  Los  Angeles. 

Here's  an  example  of  how  Miss 
Landers  helps  to  open  new  mar- 
kets for  a  specific  industrial  film. 
When  Pyramid  Films  conceived 
the  production  of  Tluir  They  May 
Live,  their  plan  called  for  a  film 
to  orient  industrial  employees  to- 
ward a  new  appliance  to  be  used  in 
industrial   accident   work. 

Educational  Potential  Noted 

Perhaps,  Pyramid  was  unaware 
that  the  film  had  a  great  potential 
in  the  school  market.  That's  where 
Landers  Associates  came  into  the 
picture.  They  immediately  saw  the 
educational  potential  in  the  picture 
and  arranged  for  a  screening  and 
consulting  session  at  their  film  cen- 
ter. 

The  result  of  the  consultation 
was  a  suggestion  that  the  picture 
could  be  used  effectively  in  safety, 
health,  physical  education  and  re- 
lated courses  in  schools,  colleges 
and  public  institutional  programs. 
Landers  Associates  advised  that 
maximum  school  use  could  be  as- 
sured if  the  film  was  shortened  to 


Audience  Builder  for  the  Business  Film 

Landers  .\ssoeiate.s  Help  Sponsors  Develop  New  .4uclienees 


meet  the  demands  of  classroom 
period   schedules. 

The  producers  at  Pyramid  ac- 
cepted the  recommendations  and 
released  a  short  ly-minute  film  for 
schools.  The  Landers  evaluation 
service  was  the  smaller  half  contri- 
buting to  the  success  of  this  pro- 
ject. The  real  action  started  with 
the  preparation  and  mailing  from  a 
selected  list  to  audio-visual  direc- 
tors in  schools,  colleges,  universi- 
ties, libraries  and  other  public  in- 
stitutions —  the  key  people  who 
have   authority   to   acquire    films. 

The  results  of  this  first  mailing 
brought  a  response  of  more  than 
12  per  cent.  Within  a  year.  Pyr- 
amid had  placed  more  than  300 
prints  in  educational  film  libraries 
throughout  the  country. 

Of  course,  the  film   Tluii   Tliev 


May  Live  with  its  theme  of  life- 
saving  is  a  universally  appealing 
subject.  However,  Landers  Service 
was  invaluable  in  solving  the  prob- 
lem of  getting  the  film  to  the  max- 
imum of  its  potential  audience. 

.An  .\ntlii)rit\   on   Himni  Films 

Bertha  Landers  is  an  outstand- 
ing authority  on  16mm  films, 
whose  experience  includes  service 
with  the  Office  of  War  Inform- 
ation in  World  War  II.  She  is  editor 
and  publisher  of  the  Landers  Film 
Review  Service,  author  of  nu- 
merous articles  for  professional 
periodicals,  editor  and  compiler  of 
a  reference  source  guide  on  foreign 
languages,  and  has  served  as  a  film 
evaluator  for  FiLNt  News  and  the 
Saturday  Remew. 

She  pioneered  films  in  the  pub- 


Jn   fL 

vl/iiiner  J    (circle 


for  finer  film  presentations: 


BAY  STATE  FILM  PRODUCTIONS.  Ac. 


BOSTON 

BO   BOYLSTON  ST. 

HA    6    8904 


SPRINGFIELD     MASS 

P    O.   BOX    129 

RE  4-3164 


NEW    YORK 

17   W     44TH  ST 

VU  G    2359 


Bertho      Landers      dii'r 
Landers     Educational     Filn 


lie  library  field,  organized  aij  I 
rected  three  film   departmeif| 
Dallas,    Peoria   and    Kan-- 1^  "'i 
She  is  a  first-rate  painic 
and  lithographer,  who  ha^  iic 
work  in  museums  and  prnii 
lections  throughout  the  coun!.. 

A  Field  for  the  SpecialisI 

"Bim"'    Landers    believes  tin 
"more  and  more  producer-     ■• 
dustry  films  are  beginning 
ize  that  the  search  for  ik 
of  distribution  is  a  form  ol    | 
ized    knowledge   and   rescui   n 
self.    These    areas    are   con-,  nil 
being  opened,  and  no  produci  ca 
be  expected  to  be  aware  of  1  c 
them." 

That's  the  reason  shc^    n 
ing  her  staff,  not  only  t(>     r 
these  new  areas  but  also  ii    i  . 
stand  how  they  may  be  expite 
for  each  new  film. 

Other  Useful  Film  Ser\  ici 

Other    activities    of    the   .an 
ders  Film  Center  include  ec  pil 
ing   of  film  lists  on  special  i: 
jects   such    as:    safety,    enip'. 
employee   relations,   trainn. 
ing,  and  so  forth;  prepain  _ 
guides;   preparing   film    i^i    l 

Recently,  the  Lander^  -:  i 
ganized  a  department  to  vcc  ou 
the  so-called  ""lost  film"  nun  b; 
the  independent  producer  « '  i 
either  unaware  or  unable  tc  ini 
distribution    for   his    produc 

Inquiries    from    producers^' 
sponsors  of  business  films  a  I 
those  numerous  ""special"  pin 
for  public,  community  and    i- 
room  use  are  welcomed  by  • 
ders    Associates.    You   can    .' 
this  useful  service  organizatii  ■ 
4930  Coliseum  Street,  Los  .■Xi*' 
16,  California.  U 

Look   to    Business   Screen    for   A 
the    News    of    Business    Picture 
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Ozalid  sets  the  world's  standard  for  overhead  projection 


'Cv 


Projecto-Printer"  40  makes  perfect 
transparencies  from  maps,  pictures 
or  drawings  in  minutes. 


Vary  transparencies  witfi  14  basic 
image  and  background  colors  on 
Projecto-Viewfoils  and  other  Ozalid 
specialty  films. 


AABBCCDDEEEE 
FFGGHHII"JKLL 
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Ozalid  accessories  include  Projecto- 
Mounts,  tracing  pads,  re-usable 
Planotype  lettering,  and  other  tools 
—to  make  any  job  easier. 


New  Porta-Lite  7  makes  the  Ozalid 

OVERHEAD  PROJECTION  SYSTEM 

more  effective  than  ever! 

Everyone  grasps  your  ideas  faster  . .  .  understands  more  clearly 
when  you  project  7x7  inch  color  transparencies  in  full  room  light 
with  the  revolutionary  new  Porta-Lite  7— the  smallest,  brightest, 
ready-to-use  portable  overhead  projector  ever  designed !  Or  use  the 
compact  new  Porta-Lite  10,  companion  to  the  Porta-Lite  7  for 
10  X  10  inch  transparencies.  Both  Porta-Lite  projectors  stay  set  up 
always— there's  no  assembly.  A  single  handgrip  and  aluminum-light 
construction  makes  them  easy  to  cari-y.  Prepare  transparencies  on 
color  foils  in  minutes  with  the  Ozalid--  Projecto-Printer  40  or  the 
Ozalid  Diazo  copier  in  your  repro  department.  Everything— foils, 
mounts,  lettering,  processors,  projectors— to  meet  any  overhead 
projection  requirement  is  yours  from  Ozalid. 


Send  this  coupon  today! 

OZALID,  Dept.  423 
Johnson  City,  New  York 
Gentlemen:  Send  complete  illus- 
trated information  on  Ozalid  Over- 
head Projection  System  equip- 
ment and  name  of  nearest  Ozalid 
Audio-Visual  Dealer. 

Name 

Firm ^__ 

Address . 

City 


_Zone State. 
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when  film 
is  processed  at 


From  original  photography  to  release  prints,  skilled 
CFl  technicians  accurately  interpret  the  creative 
objectives  of  the  cinematographer.  Exacting  CFl 
laboratory  control  and  advanced  processing  methods 
insure  maximum  definition  and  correct  tone  reproduc- 
tion . . .  consistently. 

CONSOLIDATED    FILM    INDUSTRIES 

959  SEWARD  ST..  HOLLYWOOD  38,  CALIFORNIA 

Hollywood  2  0881  Hollywood  9  144  1 

COMPLETE    35MM    AND    16MM    FILM    SERVICES 


19-T<>ii   Aiiluniatic  Die  Prk 

to  "Star"  in  INew  Sales  Fi 

TV  A  brand  new,  19-ton  atcl 
die  press — a  machine  used  fil 
tuttini;  paperboard  for  ani 
from  shoe  boxes  to  beer  ca| 
the  "star"  of  a  new  film. 

Moviegoers,  however,  ar| 
likely  to  see  the  title.  The  LaM 
Die-Cuttinf>  Story,  emblazoil 
lights  on  a  marquee.  Thil 
minute  sound-color,  16mm  (I 
is  for  use  by  the  world-widef 
organization  of  the  SamuJ 
Langston  Company,  Cali 
New  Jersey. 

The  company's  represenl 
will  show  it  to  interested  engl 
and  factory  planners,  most 
the  box-making  business. 

Ray  Campbell,  Langston 
vertising    manager,    is   supej 
the   production.   He   notes 
the  first  product  film  ever]! 
for  his  company  and  that 
undertaken  to  present  grapl 
and  lucidly  the  complex  detl 
a  machine  of  radically  new 
which  incorporates  new  priij 
in  die-cutting  equipment. 

E.   B.   Seegar,   sales  vie 
dent  of  Langston,  ordered  til 
ture  for  use  in  developing  s| 
the  new  product. 

The  result  of  six  years  of  |d 
ston  research  and  devcio  lei 
the  automatic  press  assure  s« 
tained  maximum  product!  i  i 
corrugated  and  fiber  bo.  1 
carton-making  operation^ 

Produced  by  John  Be  ^ 
dates,    the    film    will    Ix 
months   in   the   making.    SI.' 
began  recently  under  the  di  c: 
of  Joseph  Bonaduce.  BeckMiu 
tor  of  motion  picture  phoiotipn 
*        *        *         I 

7-Minute  Ideal  Toy  Pielie 
Shows  Roy   Rogers'  LaliiTr 

■m   a  seven-minute  film,  5/,  ,n>i 
There  Is  a  Santa  Claus.  h;,ba 
released    under    the    auspi  - 
Ideal  Toy  Corporation.  Th 
available  without  charge  t'or'U ' 
service  television  and  schoo  ho 
ings,  documents  a  South  Ar  r 
good-will  trip  taken  last  Ch' 
by  cowboy  star  Roy  Roger 

Shot  during  Mr.  Rogers  vh 
wind  tour  of  seven  South  iw 
can  cities,  the  film  shows  t  si 
accompanied  by  a  costumeSa 
Claus,  as  they  visited  soes 
orphanages  and  hospitals.  ,  e. 
location,  the  team  entertainlh 
pitalized  or  underprivilegt 
dren,  giving  away  over  251  ' 
toys. 

Si.  Amigos  -  There  /«  So 
Clau.s  was  written  by  Jane  at 
Executive  producer  vsas  Id 
Helitzer,  advertising  directi 
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wfficers  of  IFPA's  Southern  Coli- 
1  chapter  are  pictured  above 
k  r):  secretary-treasurer  James 
in;  chairman  Gene  M.  Huggins; 
I  chapter  program  chairman, 
n'inman. 

F^sified  Pro§;raing  Ahead 

outhern  California  Group 

Cversification.  according  to 
I  Inman.  1962-63  Program 
ifnan  for  the  Southern  Cali- 
i|  Chapter,  will  be  the  key 
<for  this  year's  programs.  "It 
p  needed  if  we  are  to  main- 
ie  high  level  of  interest  and 
^ntum  created  by  last  year's 
ijian.  Don  Whaley."  says  In- 

Int  Meetings   Are   Planned 

;|lecting  the  broadening  scope 
bany  faceted  pattern  of  in- 
;f  film  production  today.  In- 
il  plans  include  joint  meetings 
Professional  organizations  in 
6i  fields  as  well  as  special 
jigs  exploring  in  depth  par- 
I  issues  and  developments 
Jy  affecting  the  membership. 
I  opening  feature  of  each 
im  will  be  the  screening  of 
Jficant  film.  The  only  way  to 
films  is  to  see  films,  he  be- 
'.  The  subjects  will  be  select- 
\style,  technique,  special  piir- 
iand  provcKuliveness.  They 
bver  the  entire  spectrum  of 
Idustry  film  producer's  con- 


Insider  "State  of  the  Art" 
tilling  the  professional  obli- 
.and  responsibilities  of  IFPA. 
programs  will  be  concerned 
ihe  ■■state-of-the-art".  These 
jms  will  emphasize  the  edu- 
jil  and  informational  needs 
\  organization  in  such  areas 
|v  product  and  techniques. 
:h,  experimentation,  and 
pis  of  organization  and  ad- 
:ation. 

I  content  selection  will  re- 
flexible,  states  Inman,  but 
ierall  policy  will  be  to  keep 
i^grams  a  natural  outgrowth 
I  growing  stature  and  scope 
Jstry  film  production.       Ig' 


THE  INDUSTRY  FILM  lOURNAL 

National  News-Letter  of  the  Industry  Film  Producers  Association 


Here's  Pattern  for  Your  Monthly  Programs 

Southern  California  Reviews  JWeeling  Agenda  of  Past  Year 


/^CCURRING   AT    THE    RATE    of    12 

per  year  ( as  opposed  to  24  per 
second),  the  overall  kaleidosco- 
pic pattern  of  IFPA  Chapter  pro- 
grams is  often  overlooked. 

Here,  as  reported  by  Don  Wha- 
ley. retiring  Program  Chairman. 
Southern  California  Chapter,  is  a 
quick  review  of  the  significant  and 
highly  successful  programs  he 
planned  and  arranged: 

•'.•  -:■  * 

■Generally  meeting  on  the  first 
Monday  evening  of  every  month, 
the    Southern    California    Chapter 
started  the  year's  lineup  last  Sep- 
tember  with   a   salute   to   Naval 
Aviation  on  its  fiftieth  anniversary. 
An   appropriate    film   was   shown 
and  the  guest   speaker  was  Rear 
Admiral  A.  Donald  Eraser,  USN 
;    (Ret.)    who    was    head    of   naval 
j   photography.  At  that  meeting  Ray 
Grant  of  Eastman  Kodak  display- 
ed  the   new   Eastman    16    Reflex 
•   Camera. 

*  *  » 

"The  October  meeting  was 
aided  by  our  National  President. 
Dr.  Raymond  E.  Fielding  of  U.  C. 
L.  A.'s  Cinema  Department,  who 
presented  and  discussed  the  contri- 
vance of  Nazi  newsreels  during  the 
decade   1933  to   1943, 

*  *  * 

"The  Lytle  Corporation  sound 
stage  was  the  location  for  the 
November  meeting  where  mem- 
bers and  guests  were  treated  to  a 
taste  of  the  thrills  experienced 
by  the  skydivers  of  Para-ventures 
who  do  the  parachute  and  free-fall 
special  effects  for  the  Ivan  Tors- 
ZIV  television   series.   '"Ripcord". 

*  *  * 

■"In  December,  in  keeping  with 
the  holiday  spirit.  Bob  Hecker 
moderated  a  collection  of  bloopers 
and  gag  reels  assembled  for  that 
evening.  The  scene  was  the  sound 
stage  of  Parthenon  Pictures  and 
our  host.  Charles  A.  Palmer,  open- 
ed the  session  with  a  talk  on  script- 
ing, its  research,  preparation,  writ- 
ing and  interpretation. 

*  *  * 
"January  saw  us  gathering  at 

the  System  Development  Corpor- 
ation where  Dr.  William  H.  Allen 


spoke  to  us  on  ■What  research  has 
to  say  to  the  film  producer".  This 
was  followed  by  SDC  films  on 
computer  language  and  automated 
teaching  plus  a  first  public  show- 
ing of  their  new  five-minute  secu- 
rity film,  produced  in  a  light  vein. 
Never  Trust  a  Yankee. 

*  *  * 

"The  February  meeting  was 
hosted  by  Robert  J.  Gunther.  IFPA 
Past  President  and  Supervisor  of 
Motion  Pictures  at  North  Ameri- 
can's L.  A.  Division.  That  eve- 
ning films  and  speakers  from  each 
NAA  division  told  us  of  their  in- 
dividual philosophy  and  approach 
to  motion  picture  production. 

*  *  * 

"In  March  we  were  guests  of 
Birns  &  Sawyer  where  we  heard 
Bruce  Hershensohn  discuss  his 
film.  Karma,  which  he  produced 
for  the  International  Communi- 
cations Foundation.  Following 
screening  of  the  film  we  were  giv- 
en a  demonstration  of  the  new 
Sylvania  Professional  Sun  Gun 
Light. 

*  «  « 

"The  April  session  was  hosted 
by  Glen  Glenn  Sound  Company 
who  displayed  their  color  television 
camera  chain  with  video  tape  play- 
back. Featured  that  evening  was 
Sidney  P.  Solow  of  Consolidated 
Film  Industries  introducing  the 
new  Eastman  Color  16mm  Nega- 
tive stock  and  showing  samples 
of  "daily"  prints  made  by  various 
methods  of  duplication.  Also 
shown  that  night  were  the  Acad- 
emy Award  winning  cartoon.  Er- 
satz, and  Bruce  Hershensohn's 
Towers  of  Canaveral  by  popular 
request  following  the  tremendous 
reception  given  his  Indian  film, 
Karaina.  at  our  previous  meeting. 

"The  May  meeting  was  held 
at  Television  City  where  the  show- 
CBS  Reports:  Death  in  the  City 
Room  was  presented  and  discussed 
by  its  producer.  John  F.  Beck  and 
the  cameraman.  Wade  Bingham. 
Together  they  told  us  of  some  of 
the  challenges  and  production 
problems  surrounding  the  filming 
of  this   show.  B' 


Delaware  Valley  members  at  under- 
water session  (I  to  ri:  Roy  Zeper, 
Phiico;  Vol  Berzins,  Lowell  Shaffer, 
Bill  Nichols,  Fronk  Weikel,  Jim  See- 
ley,  Ed  Howell,  RCA.  iFronti:  John 
Harm,  Curtis,-  Ray  Rock,  GE;  Hugh 
Collins,  RCA;  Joe  Sanford,  CECO; 
Harry  Hance,  GE;  and  chairman-host 
Pete  Sfallings  are  at  poolside. 

Lnder«aler  ('ainera  Session 
Helps  Delaware  Beat  the  Heat 

K  The  Delaware  Valley  Chapter, 
combating  the  summer  heat  and 
the  lure  of  nearby  mountains,  com- 
bined the  appeal  of  a  poolside  pic- 
nic, and  an  extracurricular  interest 
in  underwater  photography  into 
one  of  its  best  meetings  of  the 
year. 

Joe  Sanford  (Camera  Equip- 
ment Company ),  guest  speaker  for 
the  occasion,  provided  the  under- 
water photography  demonstration 
with  the  aid  of  skin  divers  Harry 
Hance  and  Walt  Noetcel  of  Gen- 
eral Electric. 

The  use  of  the  Bolex  housing  in 
the  production  of  underwater  films 
was  shown,  and  the  general  sub- 
ject of  underwater  equipment  dis- 
cussed in  depth. 

With  most  of  the  Delaware  Val- 
ley members  primarily  involved  in 
medicine,  missiles,  and  electronics, 
the  technical  discussion  proved  an 
eyeopener  on  the  problems  en- 
countered in  underwater  photo- 
graphic work. 

In  tracing  the  history  of  the  de- 
velopment of  the  underwater  cam- 
eras from  the  early  days  of  World 
War  Two  to  the  present  highly 
sophisticated  devices,  Sanford  drew 
heavily  on  his  experience  with  the 
U.  S.  Navy.  He  also  provided  a 
commentary  on  the  underwater 
photography  techniques  used  in 
the  film.  Secret  Cargo,  which  con- 
cluded the  program.  R' 

Ron  McNally,  RCA,  examines  under- 
water Bolex  OS  John  Harm  (rj,  Curtis, 
awaits  his  turn  isee  above^ 
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Barbeque  follows  Delaware's  camera 
session  as  Frank  Weikel  dishes  up 
weiners  for  (I  to  n  Vol  Berzins,  Ray 
Rock  and,  Pete  Stallings.  Ed  Howell 
hovers   in   background. 

Delaware  Valley  Chapter  Alerts 
Members  in  Monlhly  Newsletter 

•i  As  part  of  a  continuing  effort 
to  stimulate  interest  in  IFPA  and 
provide  better  communication 
among  its  own  cfiapter  nieraber- 
sfiip.  the  Delaware  Valley  Chap- 
ter began,  in  July,  publication  of 
a  monthly  newsletter.  "Frame 
Lines." 

The  publication  includes  a  con- 
densation of  the  minutes  of  the 
last  meeting,  announcement  of 
forthcoming  meetings,  biographi- 
cal sketches  of  chapter  members. 
and  news  and  comments  of  inter- 
est to  the  membership. 

The  first  issue  was  enthusiastic- 
ally received. 

News  of  general  interest  will  be 
included  in  this  section  of  Busi- 
ness Screen.  However,  the  Dela- 
ware Chapter  will  be  happy  to  send 
copies  of  "Frame  Lines"  to  inter- 
ested IFPA  members  in  other 
chapters,  and  would  like  to  ex- 
change communications  in  this 
form  with  other  chapters  which 
are  pursuing  a  similar  program. 

Write  to  the  "Frame  Lines"  edi- 
tor, Frank  Weikel.  at  P.  O.  Box 
498.  Camden   1 .  New  Jersey.     Q 


Note  to  >Ieinljers  .\baut 
Eililorial  Contriliutions 

•it  All  copy  and  pictures 
should  be  submitted  to  your 
Chapter  Chairman,  who  will 
then  forward  it  to  me. 

The  material  will  then  be 
edited  and  forwarded  to  the 
Business  Screen  headquar- 
ters. 

In  this  way  we  will  have 
our  own  "magazine  within  a 
magazine,"  providing  us  with 
internal  forum  as  well  as  a 
showcase  to  the  nation. 

O.  E.  Patterson 
Editorial  Vice-President 
c/o,  Communications  Dept. 
U.  of  Calif,  at  Los  Angeles 


Members  Hear  the  Story  of  "Friendship  7' 


Nl  \R1  ^  ONE  HUNDRIl)  IFPA 
members  and  guests  heard  first 
hand  the  story  behind  the  produc- 
tion of  I'riendsixip  1 .  the  outstand- 
ing N.ASA  film,  documenting 
Astronaut  John  Cilenn's  historic 
space  flight. 

The  occasion  was  the  first  regu- 
larly planned  program  for  the  new 
year  under  the  direction  of  Brent 
Inman,  1962-63  Program  Chair- 
man, Southern  California  Chapter. 
IFPA. 

The  meeting  was  held  in  mid- 
July  at  the  Birns  and  Sawyer's 
Cahui-nga  Tower  Studio.  Holly- 
wood. Host  was  the  staff  and  per- 
sonnel of  the  Birns  and  Sawyer 
Cine  Equipment  Co.,  including 
Jack  Birns,  Clifford  Sawyer  and 
Marvin  Stern. 

Special  guests  and  program  par- 
ticipants were  Eugene  C.  Keefer 
and  members  of  his  production 
staff  from  General  Dynamics  - 
Astronautics,  San  Diego,  producers 
of  Friendship  1 .  The  meeting  was 
opened  by  an  introduction  of  the 
1962-63  Southern  California 
Chapter  Officers  by  Gene  Hug- 
gens,  incoming  Chapter  Chairman. 

Members  of  the  hosting  Birns 
and  Sawyer  organization  were 
then  introduced  by  Inman.  They 
explained  the  logistical  problems 
encountered  as  the  prime  suppli- 
ers of  photographic  equipment  for 
this   unprecedented   undertaking. 

Referring  to  a  display  of  sam- 
ples of  the  actual  equipment  used, 
the  Birns  and  Sawyer  staff  listed 
the  impressive  volume  of  the  pro- 
ject:   31    cameras  with   93   lenses 


and  1 3  special  lenses.  62  film  mag- 
azine,.  12  light  tripods,    19  heavy 
duty  tripods,  one  blimp,  one  gyro 
pod.  several  special  heads  and  re- 
lated special  equipment. 

To  complicate  this,  the  equip- 
ment had  to  be  shipped  and  receiv- 
ed in  operational  order  ready  for 
camera  crews  stationed  in  the 
vast  network  of  tracking  stations 
circling  the  globe.  The  answer 
was  the  use  of  108  Halliburton 
carrying  cases  and  almost  a  ton  of 
foam  rubber. 

Evidence  of  the  success  of  this 
aspect  of  the  production  came  to 
light  in  the  question  —  answer 
discussion  which  followed.  Not  one 
single  breakdown  of  camera  equip- 
ment occurred  during  the  entire 
project. 

Following  this  discussion.  Chap- 
ter Chairman  Gene  Huggens  in- 
troduced Eugene  Keefer.  Execu- 
tive Producer  of  the  film,  and  As- 
sistant Director  of  Communica- 
tions at  Astronautics. 

Keefer  lead  a  discussion  cover- 
ing the  production  aspects  of  the 
project.  He  explained  the  plan- 
ning, both  as  to  content  and  pur- 
pose as  well  as  pre-production  that 
went  into  this  historic  film.  The 
planning  included  a  round-the- 
world  trip  by  Keefer  and  John 
Hynd,  Director,  to  reconnoiter 
such  unknowns  as  the  stations, 
people,  jurisdictions,  political  pro- 
tocol, custom  requirements,  etc. 
The  story  of  this  trip  alone  makes 
the  project  unique  in  present  day 
documentary  film   production. 

Bruce  Herschensohn,  Editor  and 


Pictured  at  "Friendship  7"  session  in  July  were  il  to  r':  Frank  Kerr,  writer,- 
John  Hynd,  director;  program  chairman  Brent  Inman;  Eugene  Keefer,  ex- 
ecutive producer;  chapter  head  Gene  Huggins;  Bruce  Hernschensohn,  editor 
and  composer;  Loren  Sfeadman,  sound  engineer;  asst.  editor  Bill  McClure. 
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rr 


'^.'^ 


Music  Composer,  then  c  p 
his  contribution  to  the  hin, 
such  points  as  the  special  dei 
of  composing  a  musical  scon 
a  specific  target  audience  an<| 
pose  in  inind. 

.Also  contributing  to  the  g^ 
discussion  were  John  Hync] 
rector:  Frank  Kerr.  Writer 
.VlcClure,  Assistant  Directo 
Loren  Steadman,  Chief 
Engineer.  The  question- 
periods  reflected  strong  ir' 
and  concern  for  the  plannini 
administrative  problems  em 
ered  by  the  producers. 

The  final  feature  of  the  pre 
was  the  screening  of  Friends' 
This  springboarded  further 
tion  and  answer  discussion, 
the  evening  was  conclude  I 
Brent  Inmans  expression  c  aj 
preciation  for  the  contril  lio 
made  by  the  program  particaa 
and  hosts.  | 

IFPA  BOOKSHELl 

as  Reviewed  li\ 
Dr.  Raymond  Fieldin-;.  I  H 

In  this  issue  we  inirodia  j 
new  jeature  devoted  lo  it  - 
lor  reviews  of  books  uj  /.j- 
fessiomil    interest    to    IFi 


FOCAL  ENCYCLOPEDIA  OF 
PHOTOGRAPHY 

Desk  Edition.  Mucmil. 

panv.  1960  (Focal  Pre 

nn  pages,  S6.95. 
-<  Motion  picture  and  still  pliuj 
raphers  alike  will  find  a  richtoi 
of   both   theoretical   and   pr:i. 
information  in  this  valuable 
ence  work.  New  standards  o.oi 
ciseness    and    inclusivenc^^  ^ei 
reached    when    the    larger  Irai 
edition    of   the    encyclopedi.,*! 
published  in  1956. 

Considerable     abridgemei 
the  original  work  was  ne^. 
the    preparation    of   thi^    . 
edition,  of  course:  still,  t  . 
size  version  emerges  as  a  ^ 
work   of   formidable    pr^ 
Over  2.000  entries  are  ( 
in  its   1  300  pages  —  the 
nearly  200  international  cj      . 
the   fields   of  motion   pictui  Jn 
still  photography. 

Both  practical  how-to- 
ticles  and  esoteric  explan.ii; 
photochemical  and  optic.il 
are  provided,  together  with 
the  tables,  measures,  convcn 
and  statistics  which  the  phogi-" 
pher  might  wish  to  employ  iif 
fessional  wiirk. 

The  text  is  clearly  writte.am 
well  printed,  although  the  ps't ' 
rather  thin  for  use  in  an  en  do 
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1)  and  the  binding  is  not  as 
w  as  it  might  be.  If 

II  *        *        * 

E  ECHNIQUE  OF  TELEVISION 
SUCTION 

)'  Gerald  Millerson.  Hastings 
^ise.  416  pages.  (1961)  $10. 

hreasingly,  I.F.P.A.  members 
Bto  find  themselves  either  su- 
Vring  or  otherwise  involved  in 
vion  production  programs  of 

prt  or  another.  Those  mera- 
S|Who  are  veterans  in  the 
It-circuit  or  broadcasting 
Iwill  welcome  this  book  as  a 

jddition  to  the  technical  liter- 
•jof  the  profession;  newcomers 
tl  consider  it  required  read- 


iCommunicatioii  .Arts  Series 

);    of    the    Hastings    House 

riunication    Arts    Series,    the 

ouches    upon    nearly    every 

>   of    professional    television 

i:tion  including  studio  design. 

t\  equipment,  lighting,  sound. 

is,  set   design   and  construc- 

.troduction  management,  spe- 

Iroduction    techniques,    and 

or-television."    The   text    is 

illstrated    throughout    with 

100  sketches  and  diagrams. 

author,   Gerald   Millerson, 

en  associated  professionally 

le  British  television  industry 

ver    a    decade.     He    writes 

;dgeably  and  with  admirable 

in  describing  the  variety  of 

;tion     techniques     currently 

led  in  professional  practices. 

book  strikes  a  nice  balance 

n  theory  and  practice,  offer- 

n    the    one    hand,    a    well 

t-out  aesthetic  with  which  to 

-ch   the   television    medium. 

n  the  other  hand,  clear  and 

technical    descriptions    of 

le  most  complicated  produc- 

ocesses. 

id  Analysis  of  Intangibles 

srson  is  most  successful  in 

ng  many  of  the  intangibles 

operate   in   the   writing   of 

the  direction  of  actors,  the 

of  sets,   the   handling   of 

nera,  and  the  "editing"  of 

i  television  shots.  The  pro- 

al    insights    which    he    pro- 

jender  the  book  equally  use- 

t  both   novice   and   veteran 

s. 

fuse  of  the  similarity  of 
■notion  picture  and  television 
!ues.  much  of  the  material 
'book  is  directly  applicable 
production;  the  chapters  on 
''ition,  lighting,  camera 
ient,  and  sound  will  be  of 
lar  interest  to  film  makers. 


CAMERA 
EQUIPMENT 


ONLY  FROM  CECO 


THIS  SUPERB  FILM  MAKING  EQUIPMENT 


CECO  REFLEX  MODIFICATION  FOR  THE 
35mm  BiH  EYEMO  CAMERA 

Conversion  Nel  $120000 

Camera  with   Conversion    Net  $1500  00 
This  modification  is  also  available  (or 
Mitchell  and  B&H  2709  Cameras  at... 
Net  $2500.00 


CECO  PRO  JR.  FRICTION  HEAD  TRIPOD 

with   Revolutionary   Ball   Joint       TR8VB 

Net  $190.00 

Assistant's  Ditty  Bag  Net  $7  50 


CECO  HISPEED  EDITING  TABLE 

With  Torque  Rewinds.  Single  -System 
Sound  and  Counter.  Acceleration  to  240 
feet  per  minute.  Available  in  16mm  and 
35mm  Models  Net  From  $1750.00 

3  YEAR  tEASE  available 


CECO  35nim  RED  LAKE  STOP-MOTION 
ANALm  PROJECTOR 

with  footage  counter  and  remote  control 
feature  Net  $2495.00 

3  YEAR  LUSE  available 


SOUND  BLIMP  FOR  KODAK 

REFLEX  CAMERA  Net  $1930.00 

KODAK  REFLEX  ACCESSORIES: 

Matte  Box       Net  $225.00 

Single  Speed 

stop  Motion  Motor  Net  $650.00 

Additional  Single  Speed  Drives 

('/4.  '/2,  1  Sec  I  Net  $150.00 

110  V,  AC  DC  Variable  Speed  motor 

with  Tachometer  Net  $500.00 

Balanced  Tripod  for  Blimp    Net  $460.00 

Pro  Jr.  Spring  Head  Tripod  for  Camera 

with  Ball  Joint  CECO  Model  TR6VB  . . . 

Net  $240.00 


CECO  PROGRAMMER  for  Time  Lapse 
Applications  Net  $49500 


1000    MAGAZINE  FOR  ARRIFLEX 
3Smm  CAMERA 

Complete  with  Veeder  Root  Counter... 
Net  $369.00 


CECO  400'  CONVERSION 

for  CINE  VOICE  CAMERA   Net  $450  00 

400'  Mitchell   Type  t^agaiine,  aJiJitional 

Net  5135-00 


WADOELL  NOVA  III 

16mm  HIGHSPEED  CAMERA 

New  features  include  simplilted  Timing 
block  and  Film  Chip  Reducer... 

Net  From  $2335.00 

3  YEAR  LEASE  available 


I6mm  CECO  PROFESSIONAL 

FILM  VIEWER  Net  $37500 

(Also  available  with  Single  System  and  or 
Double  System  magnetic  installation). 


NICKEL  CADMIUM  PORTABLE 
POWER  SUPPLY 

for  Kodak  Reflex,  Auricon,  Arriflex  and 
other  Cameras  with  110  V.  Synchronous 
motors.  Complete  with  built  in  charger 

CECO  Model  PS  40  DD       "''""'"' 


INDUSTRIAL  PHOTOGRAPHERS, 
Please  Note! 
—  Ask  us  about  our  NEW 
"INPLANT  STUDIO"  PROGRAM. 


?ECa'wdle'or'5rone"1odar''''  °"  """'  ''  "'"  ''  '^'  ^^°"''"^'  °'  °^^"  P™'"''""''  '""'"'  ""^  ^^""o^i"  ^^^''^We  from 

CAMERA  EQUIPMENT  CO.,  INC. 

FIRST  IN  SALES.  SERVICE,  RENTAtS  AND  REPAIRS  SUBSIDIARY  OF  CECO  INDUSTRIES,  INC, 


NEW  YORK.  N.Y. 

315  West  43rd  St.  JUdson  6-1420 


HIALEAK.  FtORlOA 

51  East  lOth  Ave    TUxedo  8-4604 


HOllVWOOD.   CAtlFORNIA 

6510  Santa  Monica  Blvd.  Hollywood  9  8321 


WASHINGTON,  0    C. 

Gregory  Bell,-927  I5th  St.,  N  W,    347-1153 
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Comprehensive  Filnitrrat  Opens 
a  Service  (Center  in   llollywoojl 

■;'.  In  order  to  serve  motion  pic- 
ture producers,  labor;itories.  distri- 
butors and  film  libraries  on  the 
West  Coast  more  effectively.  Com- 
prehensive Filmtreat  has  opened  a 
service  center  at  S29  North  High- 
land Avenue,   Hollywood. 

Comprehensive  Filmtreat,  a 
v.ell-knovvn  rejuvenation  service  in 
New  York  for  the  past  30  years, 
renews  film  imas.es  which  have  be- 
come marred  by  wear  and  scratch- 
es. The  Comprehensive  rejuvena- 
tion processes  remove  scratches 
and  abrasions  on  both  the  emul- 
sion and  celluloid  sides  of  nega- 
tives  and   posi.ivei.  B' 

»        *       * 
Behrend  Cine  Corp.  Expands; 
Occupies  Larger  Chicago  -\rea 

i~  Behrend  Cine  Corp.  has  moved 
to  larger  quarters  in  its  same  build- 
ing at  161  East  Grand  Avenue. 
Chicago.  Jack  Behrend.  president, 
said  the  move  was  necessary  be- 
cause of  continued  increases  in 
business,  especially  in  the  equip- 
ment rental  division.  The  company 
services  the  motion  picture,  televi- 
sion and  radio  industries  with 
equipment  and  technical  counsel. 

Photo    Instrumentation    Corp. 
New  Division  of  Orbit  Prodns. 

-'r  Photo  Instrumentation  Corpor- 
ation has  been  organized  as  a  divi- 
sion of  Orbit  Productions.  Its  of- 
fices will  be  a  630  Ninth  Avenue. 
New  York.  Barry  Green,  who  was 
formerly  associated  with  Camera 
Equipment  Company,  Reeves 
Sound  Studios  and  Technicolor 
Corp.,  has  been  appointed  Vice 
President  and  General  Manager. 

The  new  company  will  specialize 
in  the  rental,  sale  and  service  of 
high  speed  and  photo  instrumenta- 
tion equipment.  ^ 

*        *        * 
New  Catalog  of  Stock  Shuts 
Released  by  Fotosonic,  Inc. 

ir  A  catalog  of  motion  picture 
stock  shots  has  just  been  released 
by  Fotosonic,  Inc..  New  York.  The 
book  is  cross-indexed  for  easy  ref- 
erence and  is  set  up  to  be  of  help 
at  the  planning  stage  of  a  film 
project.  Photographed  in  35mm 
Eastman  color,  the  stock  shots 
are  available  in  1 6mm  and  3.'imm. 
color  and  b  w. 

The  scenes  are  contemporary 
and  are  related  to  everyday  events 
such  as  family  life,  children  play- 
ing, snow  scenes,  suburban  activi- 
ties, etc.  There  is  also  extensive 
coverage  of  a  variety  of  activities 


News  Along  llie  Film  Pioduclion  Linc^ 


in  this  country  and  abroad.  An- 
other departure  is  that  pictures  can 
be  viewed  on  positive  16mni  check 
prints,  which  eliminates  the  prac- 
tice of  making  selections  from  orig- 
inal negatives  —  difficult  on  one 
hand,  and —  damaging  to  negatives 
on  the  other. 

The  Fotosonic  catalog  is  broken 
down  into  33  categories  for  simpli- 
fied selection  of  needed  stock 
shots.  It  is  being  distributed  to 
3.000  advertising  agencies,  pro- 
ducers and  film  editors  nationally 
and   in  Canada.   For  copy,   write 

our  Reference  Desk.  Q' 

*        *        * 

Jerry  Schnilzer  Forms  Own 
Company  on  \V  est  Coast 

it  Jerry  Schnitzer,  award-winning 
director  and  producer  of  Televi- 
sion commercials,  has  formed  a 
production  company  in  Hollywood 


under  the  name  of  Gerald  Schnit- 
zer Productions. 

Formerly  affiliated  with  Robert 
Lawrence  Productions,  Schnitzer 
directed  several  of  the  company's 
award  -  winning  TV  commer- 
cials, '/ti' 
*        *        * 

New  .\nimalion  Outer  Opens 
in   Hollywood  This  >Ionth 

--V  Animation  Center  is  scheduled 
to  occupy  its  new  building  at  6335 
Homewood  Avenue.  Hollywood, 
Calif.,  in  September.  The  10,000 
square  feet  air-conditioned  facility 
will  be  the  largest  of  its  kind  in 
the  West,  according  to  ANICAM 
owner.  Jack  Buehre. 

Space  in  the  new  center  is  being 
leased  to  qualified  individuals  and 
firms  so  that  a  complete  range  of 
film  animation  services  will  be 
available  under  one  roof.  Included 


7 


MECCA* 


t*«« 


r 


-r:|-  aWWlWWiWM»tMg«»^ 


Quality  black-and-white 

laboratory  service 

35mm  and  16mm 

Since  1937 


FllmCenterBuililing,630NJnttiAvenue,NewYork36,N.Y.*C0lunibus  5-7676 

Affilioted  with   BYRON  MOTION   PICTURES,   Woshington  7,    D.  C, 


will  be  writing,  directing, 
ink  and  paint,  optical,  ediiii 
printing. 

;;=  *  * 

Cordon,  Behrend  Cine  !\| 
.Vemade  Distributors  by  lil 

Florman  &  Babb,  Inc..  U 
pointed  Gordon  Enterprises,! 
Hollywood,  and  Behrend  \ 
Chicago,  as  exclusive  westejj 
mid-western  distributors  d 
complete  line  of  Acmade  prj 
editing  equipment. 

These  dealers  are  now  cl 
starting  the  various  models  j 
Acmade  Mark   U   Editing 
Acmade    foot-operated    andfc 
model   Hot  Splicers  and  tlii 
made    Automatic    tape    spli 
their  showrooms. 

*        *        * 

Synchro-Mat  Corp.  Expai 
Product  Line,  Dealer  Grc 

■f-r  Synchro-Mat  Equipmen 
poration's  management  is 
able  and  aggressive,  with  ( 
goals  for  growth.  Under  i 
program,  the  distributor  or 
tion  has  been  expanded,  si 
creased,  and  new  major  pi 
introduced. 

Synchro-Mat  was  founi 
1958  with  a  new  concept  in 
visual  communications.  Th 
concept  was  the  synchroni: 
sight  and  sound  presentatio 
one  compact  machine  throi 
use  of  a  tape  unit  and  a  sli( 
jector. 

Located  at  Jackson,  Mi 
the  company  is  guided  b\  W^ 
Jansen.  39.  president.  anJ  loi 
Rogers,  34,  chief  engine^ 

Jansen,   a   graduate   i:     . 
University,    has    12    year>   .(K 
ence  in  industrial  supervisii,  i 
eluding  seven  years  in  ke; 
agement   positions.   Prior  I 
ing  Synchro-Mat,  he  was  vicl 
ident  of  Main  and  Compf] 
six  years. 

Rogers,  a  graduate  of 
gan  State  University,  hi 
with  Synchro-Mat  for  thn 
He  was  previously  with  }\ 
Sound  Company  for  threr 
and  in  product  planning  a 
Motor  Company  for  two  \  r 

The  company's  produci    . 
eludes   Synchro-Mat    II.   a  i' 
machine    with    synchronize 
unit  and  slide  projector  forUQj 
visual    proarammine;   Svnci-M 
IV.  an  economy  version  i  > 
chro-Mat  II.  for  presentat  r 
small    and   medium   sized    on( 
Synchro-Mite,  a  salesman's lOrt 
ble  tape  and  slide  projecuj 
featuring     rear-screen     pro 
and  the  Synchro-Mat  Stere 
Duplicator. 


lOtl 
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Business  Screen  MagH''' 


<  Processing  Sliiiefilni 
'Impleted  by  riiapniaii 

Zia  Processinfi  ul  Rockeldyne, 
iiiinute  sound  and  color  slide- 
presentation,  has  been  com- 
E  by  Chapman  5  Productions. 
I 

drking  with  technical  advisors 
nioth  Rocketdyne  Division  of 
t  American  Aviation  Corp. 
nternational  Business  Ma- 
i(  Corp..  the  story  shows  how 
iirocessing  is  used  in  missile 
iicket  engine  testing,  in  qual- 
(Itrol.  cost  accounting,  person- 
i,;ords.  in  actual  operation  of 
S  manufacturing  equipment. 
i  the  "total  systems  concept." 
tfun  nearly  1 1  months  ago. 
iling  to  James  H.  Flint,  presi- 
;!)f  Chapman  ."i  Productions. 
Sidefllm  was  scripted  by  Har- 
L  Langee.  William  Garnel 
id  the  photography  assign- 
on  the  film.  \^' 


IDUALITY-BILT 

In  Shippinq  Cases 

^t  quality  domestic  fibre 

I'lvy  steel  corners  for 
^led  protection 

I  able  1"  web  straps 

tge  address  card  holder 
Dositive  retainer  spring 

ijis  from  400'  to  2000' 

I 

?   'quality-bilt"  items: 

•Print  Shipping  Cases 

B  Slidefilm  Shipping  Cases 
iiTranscriptions  &  Fiimstrips) 
^2"  Glass  Slide  Cases 

ijrip  Shipping  Cases  (hold  up 
(strips  plus  scripts) 

Write  direct  to 
ianufacturer  for  catalog 

|1  SCHUESSLER 

'.  Superior  St.,  Chicago  10,  111. 


New  Tuberculosis  Assn.  Film 
To  Help  Fight  Public  .<\palhy 

'  The  Anatomy  oj  ci  Disecise  is  a 
new  film  produced  for  the  National 
Tuberculosis  Association  as  part 
of  its  continuing  program  of  public 
education  in  the  area  of  tuberculo- 
sis detection,  treatment  and  re- 
search. The  purpose  of  the  quarter- 


Actor  Fred  Scollay  portrays  role  of 
chief    physician    in    new    TB    picture. 

hour  color  motion  picture  is  to 
overcome  current  public  apathy 
towards  the  disease  and  restore  its 
awareness  to  the  fact  that  tuber- 
culosis is  still  a  formidable  enemy. 

Anatomy  of  a  Disease  is  sharply 
focussed  on  the  fact  and  fiction  of 
TB  today,  and  provides  an  impres- 
sive cinematic  journey  through  di- 
agnosis and  treatment  of  the  dis- 
ease. The  dramatizations  of  three 
typical  case  histories  provide  the 
basis  of  the  story,  which  was  photo- 
graphed on  location  at  Grasslands 
Hospital.  Westchester  County.  New 
York. 

Anatomy  oj  a  Disease  was  pro- 
duced by  Vision  Associates,  writ- 
ten by  Ralph  Schoolman  and  di- 
rected by  Lee  R.  Bobker.  It  will  be 
made  available  for  community 
showings  on  request  to  local  Tuber- 
culosis Associations,  nationwide. 


"Progress  for  Freedom"  Shows 
President's  Trip   to   Mexico 

M  The  visit  of  President  and  Mrs. 
John  P.  Kennedy  to  Mexico  is  the 
subject  of  a  20-niinute  color  film 
dramatizing  the  Alliance  for  Prog- 
ress and  traditions  common  to  the 
U.  S.  and  Latin  America.  Titled. 
Progress  jar  Freedom,  it  was  re- 
leased in  theaters  throughout  Latin 
America  during  August.  Jose  Fer- 
rer narrates;  Leo  Seltzer  (who  also 
directed  films  on  Mrs.  Kennedy's 
trip  to  India  and  Pakistan)  super- 
vised the  picture  for  the  United 
States  Information  Agency. 

Following  theatrical  distribution, 
the  film  will  be  shown  by  USIS 
mobile  units  in  remote  areas,  at 
USIS  centers  and  by  local  groups 
via  1 6mm  print  loans.  ^ 


If  you  want  the  IMPACT 
of  nevf  ideas  we  have 
the  creative  hands  to  pro- 
duce resounding  results 
.  .  .  in  the  largest,  most 
complete  new/  facilities 
between  Detroit  and 
New   York. 


I(V) 


HOLLAND'WEGMAN     PRODUCTIONS 

Mofion     pictures    for    business,    industry    and    fe/evtsion 


207    DELAWARE    AVE..    BUFFALO    2,    N.    V. 


The  Wheelit  transports  office  machines,  pro- 
jection equipment  and  supplies  anywhere,  any 
time,  for  selling  or  service.  Folding  model  C- 
402,  shown  on  stairway,  right,  fits  compactly 
into  car  trunk,  with  ample  room  for  other 
equipment.  Carries  loads  over  curbs,  up  or 
down  steps;  is  easily  steered  around  sharp 
turns.   The   industry's    most   complete    line. 

C-55-PH  Model  Wheelit 

Photographer's  model 
shown  right  with  two  full 
cases,  cameras,  and  light 
tripods.  Sturdy,  durable 
vehicle,  designed  espec  I  oi- 
ly for  the  professional  and 
industrial    photographer. 


Non-»olding  Model  4102 
(Shown    lower    left   corner) 
Wheelit      projection      table 
ond      carrier      with      screen 
holders       ond        20-ft.        re- 
tracting   cord    reel. 

All  Wheel  its  are  precision-engineered,  with  sturdy 
frames,  lifetime  finish.  Formica-top,  non-vibrating 
tables,  ball-bearing  wheels  and  swivel  costers.  Wheel- 
its    con    be    custom-designed    for    a    particular    purpose. 

GRUBER  PRODUCTS  CO. 

2223  Albion  St.  '  Phone:  413-243-2481   '  Toledo  6,  O. 
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[BUSINESS  SCREEN  EXECUTIVEJ 

NEWS     OF     STAFF     APPOINTMENTS     AND     A-V     INDUSTRY     DEVELOPMENTS 


Inventor/consultant  David  Pollan 


David  Pollan  Joins  Reevesound 
as  Chief  Engineer  of  Company 

i-r  Inventor-consultant  Da\id  Pol- 
lan has  joined  the  Reevesound 
Company  as  Chief  Engineer.  An- 
nouncement of  the  prominent  sci- 
entist's association  with  Reeves 
Soundcraft  Corporation's  Long 
Island  City  subsidiary  was  made  by 
Revesound  President  Boyce  Ne- 
mec. 

An  expert  in  projection  optics. 
Mr.  Pollan  headed  the  design 
group  which  created  Reevesound's 
unique  motion  picture  optical  de- 
vices now  in  regular  operation  in 
the  Federal  Science  Pavilion  at  the 
Seattle  World's  Fair. 

As  an  engineering  executive  at 
Viewle.x.  Inc.  in  former  years  Mr. 
Pollan  created  a  complete  line  of 
projection  systems  for  military, 
professional  and  amateur  use,  as 
well  as  a  number  of  the  earliest 
basic  teaching  machines  and  spe- 
cial training  devices  for  the  U.  S. 
Navy.  A  stereo  range-finding  and 
training  instrument  which  he  de- 
veloped during  this  period  is  now 
widely  used  by  the  U.   S.  Army. 

Delighted  with  the  perform- 
ance of  his  motion  picture  devices 
at  the  Seattle  Fair,  Dave  Pollan  is 
now  energetically  engaged  in  the 
creation  of  still  more  unique  sys- 
tems to  be  unveiled  at  the  forth- 
coming New  York  World's  Fair.y' 
w  Arthur  Florman,  president  of 
Florman  &  Babb,  Inc.,  New  York, 
and  Joseph  Dougherty,  of  Du- 
Pont's  Motion  Picture  Film  De- 
partment. Neu  York,  spent  several 
days  last  month  at  Cape  Canaveral 
as  guests  of  Col.  William  Shea- 
han.  Manager  of  the  Missile 
Range  Photographic  Section. 

According  to  Arthur  Florman. 
the  extensive  Cape  Canaveral 
photographic  activity,  operated 
under  contract  to  RCA.  plays  a  vi- 
tal role  in  assessing  the  results  of 
missile  firing.  During  the  first  80 
seconds  —  about  8,000  feet  —  of 


each  flight,  measurements  are 
made  on  high-speed  motion  picture 
cameras  which  are  calibrated  and 
marked  in  milliseconds  of  time. 

Florman  and  Dougherty  later 
went  on  to  visit  the  newly  build- 
ing photographic  section  at  the 
General  Marshall  Space  Flight 
Center  near  New  Orleans,  under 
the  management  of  Norman  Gar- 
rell,  a  former  foreign  correspond- 
ent and  newsreel  cameraman  for 
Fox  Movietone  News.  i^ 

*       *       * 

Herman  Stein,  Jr.  Elected 
Secretary  of  Bell  &  Howell 

-'r  Herman  W.  Stein,  Jr.,  has  been 
elected  secretary,  and  James  S. 
Tomes,  assistant  secretary  of  Bell 
&   Howell   Company,   it   was   an- 


nounced by  Charles  H.  Percy, 
board  chairman  and  chief  execu- 
tive officer. 

Stein  continues  as  treasurer  and 
executive  assistant  to  the  chair- 
man of  the  board.  He  succeeds 
C.  K.  Preston  who  has  resigned. 
Tomes  will  head  a  newly  estab- 
lished corporate  leaal  department. 

f 

*        *        * 

Paul  Farmer  to  -\ndio-Visual 
Depl.  at  G.M.  IJa.sford  .\gency 

•k  Paul  Farmer  has  been  appoint- 
ed assistant  to  the  executive  pro- 
ducer in  G.  M.  Basford  Company's 
audio-visual  department.  He  was 
assistant  director  in  the  film  divi- 
sion of  Interpublic,  Inc.  Both  Bas- 
ford and  Interpublic  are  New  York 
advertising  agencies.  S" 


thrift  minded  ? 

Is  your  motion  picture  budget  limited?  With  our  guidance 
ond  technlcol  ossistonce  you  con  produce  on  effective  low- 
budget  SLIDEFILM— sound  or  silent. 

A  coll  to  the  GEO.  W.  COLBURN  LABORATORY  should 
be  port  of  your  planning  as  a  THRIFT-MINDED,  QUALITY- 
CONSCIOUS  film  maker. 

You'll  find  it  easier  on  your  pocketbook  to  learn  more 
about  these  important  advantages  that  we  offer; 


PERSONALIZED  SERVICE 

ADAPTATION   OF   ANY   EXISTING 
ART  8.  TRANSPARENCIES 

TRUER   REPRODUCTION 

BETTER   DEFINITION 

GREATER   UNIFORt^ITT 


SOUND   RECORDING 

TITLING 

DOUBLE   PRINTING 

and.  of  course. 

LOWER  COST  PER  FRAME 

without  sacrificing  quality 


Write   for   Sound    Slidefilm    Booklet  or  coll   our    Slide   &   Filmstrip 
Dept,    Phone   332-6284   (oreo   code  312). 


G 


GEO.  W.  COLBURN  LABORATORY,  Inc. 

164  NORTH  WACKER  DRIVE  /  CHICAGO  6,  ILLINOIS 
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Kenneth  Drake  . .  to  Zapel  S  I 


Kenneth  Drake  Ig  .4ppoi 
Zapel  Studios  Vice  Presi 

"  Kenneth  Drake  has  be 
pointed  to  the  new  position 
president  in  charge  of  pn 
of  Zapel  Studios  Inc..  615 
bash.  Chicago,  it  was  am 
by  Owen  Zapel,  presidei 
owner. 

Drake  was  previously  as: 
with  On  Film  Inc..  U.  P 
Gene  Deitch  Associates 

A   L'^-year  film  vetci 
worked  his  way  up  frLHi 
mation  camera  department  roi 
all    phases   of   animation.  < 
and     production    to    supe 
planning  and  operation  of 
tion  studios. 

9       4       « 

Coleman  Now  Sales  Man 
at  the  Cuffanii  Laliorat) 

■ir  Ken  Coleman  has  been  a 
ed  sales  manager  of  Guffai 
oratories.  Inc..  New  York 
was  announced  by  Paul  G 
president. 

Coleman  joins  the  31- 
organization  after  si.\  yea: 
sales  executive  at  Pathe  1 
tories.  Inc.  He  previously 
executive  position  at  Const 
Film  Industries.  Fort  Lee, '. 

*        *       * 
Emma  Treadwell  Vi  ill  C 
On   Promotion   at   .Sales) 

>r  Emma  Treadwell  has  b 
pointed  Promotion  Consii 
Salesmakers.  a  division  ■ 
Chartmakers.  Inc..  New  Y 

.Miss  Treadwell  has 
been  Retail  Coordinator  fi 
Chemicars  Textile  Fibers 
ment.  and  responsible  foi 
retail  development  program; 
ing  the  field  activities  of  I 
tail  representatives  in  20  k^ 
kets. 

Previously   she   was   a 
.Advisor  for  The  Buttericl 
pany  and  Educational  Co 
to  the  The  lam  Handy  O 
tion. 
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■  Wells  Joins   Sterling 

lifford  Wells  has  joined  Ster- 
Movies  U.S.A..  Inc.  in  Chi- 
as  account  executive.  He  has 
a  counselor  and  salesman  of 
ic  relations  and  public  infor- 
in  films  for  sc\eral  vears.  Prc- 


ifford  Wells  ...  to  Sterling. 

ly,  he  was  a  public  relations 
kvisor  w  ith  Standard  Oil  Com- 
I  of  Indiana  for  12  years.  A 
^lander  in  the  U.S.  Naval  Re- 
Wells  served  aboard  de- 
rs  during  World  War  II  and 
rig  the   Korean  conflict.        ^" 

*        *        * 
(;se  Heafls  Projection  Sales, 
lice  for  (Camera  Mart.  N.  Y. 

,  n  Sachse  is  the  new  head  of 
Dcti.-n  Sales  and  Service  at 
ttra  Mart.,  New  York.  Former- 
Uh  Camera  Equipment  Co.. 
:.Bachse  is  experienced  in  am- 
fl".  mechanical  repairs,  modi- 
abns  and  interlock  systems.  He 
sqtly  completed  a  projector 
BJenance  course  at  the  Bell  & 
Wll  Service  School.  B' 


sis  Moviola  Service  Depl. 

I"ing  Joslowitz.  formerly  with 
n|ra  Equipment  Company,  has 
.'named  by  Camera  Mart  Inc.. 
i  Broadway.  New  York,  to 
leheir  Moviola  service  and  re- 
"  lepartment.  Ij^ 


R>FESSIONAL 

riE  Typographers 

n 

opress  Craftsmen 

irCE  1938 

WriH  for  FREE  lypi  chart 

I  KNIGHT  TITLE  SERVICE 

S    145  Wcsl  <I5th  St.,  New  York,  N.Y. 


Cane  Named  Sales   Manager 
at  Photo  .Animation,  Inc. 

iV  Sy  Cane  is  now  sales  manager 
of  Photo  Animation.  Inc..  Mount 
Vernon.  N.  Y.  He  formerly  was 
assistant  sales  manager  of  Arriflex 
Corporation.  Cane  will  be  in 
charge  of  all  sales  planning  and 
promotion  of  the  Photo  .Animation 
line  of  animation  stands  and  ac- 
cessories. 1^' 

*  *        * 

Tony  Bellclier  !Ve«  Production 
>lanager  at  W  CD,  Inc.,  N.  Y. 

Tony  Belletier  has  been  ap- 
pointed production  manager  for 
WCD.  Inc..  New  York.  For  the 
past  seven  years  he  has  been  pro- 
duction manager  of  Farkas  Films. 
Inc..  and  for  two  years  before  that 
was  an  assistant  production  man- 
ager at  Audio  Productions.  Inc.  S' 

Joins  ^   C  D  as  Film  Editor 

.'  Edna  Paul  has  joined  the  staff 
of  WCD.  Inc..  as  film  editor.  For 
the  past  three  years.  Miss  Paul  has 
been  supervising  editor  at  On 
Film.  Inc.  9' 

*  *        * 

Magnasyne  Names  W.  P.  Lear 
as  Representative  in  Europe 

-k  William  P.  Lear.  Jr.  has  been 
named  European  factory  repre- 
sentative for  Magnasyne  Corpora- 


Magnasync  president  D.  J.  White   il 
reviews  markets  with  W.  P,  Lear,  Jr. 

tion,  D.  J.  White,  president  of  the 
California  firm  announces. 

Lear's  centrally-located  offices 
and  warehouse  at  1 1  Rue  Michel. 
Geneva.  Switzerland,  will  service 
Magnasync's  European  dealers 
and  customers.  H' 

*  *  * 
Tamason  Joins  Midwestern  Lab 
"  Robert  Tamason  has  joined  the 
staff  of  Midwestern  Film  Labora- 
tory, 161  West  Huron  Street.  Chi- 
cago. Tamason  was  formerly  vice- 
president  and  lab  manager  of  an- 
other Chicago  laboratory.  Mid- 
western has  also  announced  acqui- 
sition of  new  motion  picture  print- 
ing equipment.  S" 


for  modern  office 
or  conference  room 


Da-Lite 


The  only  completely  automatic 

projection  screen  with  ceiling 
closure.  Recessed  above  ceiling, 
out  of  sight  when  not  in  use. 
Touch  remote  control  switch  .  .  . 
bottom  panel  of  screen  housing 
opens  .  .  .  screen  surface  lowers 

since  1909 


Totally 
Electric 
Projection 


afltO 


to  viewing  position.  Touch  switch 
again  and  the  screen  is  soon  out 
cf  sight.  You  get  vxaxnnuin  con- 
venieiiQe,  finest  pictiLre  reproduc- 
tion. Write  for  complete  infor- 
mation and  name  of  nearby  Fran- 
chised  Dealer. 


Da-Lite  Screen  Co.,  Inc.,  Warsaw,  Ind. 


il 
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OUR   EXPERIENCE -IS^  YOUR   KEY  TO 

SERVICE  A   DEPENDABILITY 


CAMART  DUAL  SOUND  EDITOR  Model   SB-Ill 

Edit  siiifile  add  double  system  16- 
mm  or  35min  optical  sound.  Edit 
single  system  Magnastripe  or 
double  system  magnetic  sound.  Use 
with  any  16mm  motion  picture 
viewer  to  obtain  perfect  lip-sync 
matching  of  picture  to  track. 
(Works  from  left  to  right  or  right 
to  left.) 
Dual  Editor  (without 

viewers)  $195.00 

Zeiss  Moviscop  Viewer  96.00 

Special   Editor-Viewer 

C.ombination  269.50 


NEW   LOWEL-LIGHT 
UNI-6  LOCATION  KIT 

Everything  you  need  in  one  compact 
cose,  14'/2  X  22^h  x  6V2,  complete  with 
six  Lowel-Lights,  six  Lowe!  Borndoors,  2 
Pic  9  ft.  5  section  stands,  3  25-ft.  ex- 
tension cables,  2-5  amp.  fuses,  12  yd. 
roll  gaffer  tape, 
COMPLETE  _ --   $124.50 

Lowel-Light     kit     model     K-5:     5     Lowel- 
Lights  w/gaffer  tape  and   case       $34.50 

Gaffer  Tape,    12  yard   roll $1.95 

Gaffer  Tape,   30  yard  roll  $3.95 

Barndoors  $5.75 


1845   BROADWAY  (at  60lh  St.)    NEW  YORK  23  .  PLoio  7-6977  •  Coble:  Comeromort 
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Film  _400'   to  2000     Reel' 
Protect  your  films 
Ship   in   FIBERBILT   CASES 

Sold    a»   leading   dealers 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and   lacquer  coating. 

ESCAR 

Motion  Picture  Service 

7315  Carnegie  Ave. 
Cleveland  3,  Ohio 


Guide  to  Production  Services 
.  Your     next     issue     of     BUSINESS 
SCREEN  will  contain  a  Buyer's  Guide 
to    Film    Production    Services    in    tiie 
U.    S.    and    obrood.    Watch    for    if! 


r.e<o"s  Keflex  Viewiiiii  System 
l„r  .{3  Milehell.  H&H  (  anieras 

■•  A  new  design  to  incorporate 
renex  viewing  in  Mitchell  and 
Bell  &  Howell  professional  motion 
picture  cameras  has  been  an- 
nounced by  Camera  Equipment 
C-ompanv.  New  York.  According 
to  Burton  Grodin,  Ceco  Director 
ot  Sales,  these  cameras  can  now 
be  modified  for  reflex  through-the- 
lens  focusing  and  viewing  —  thus 
eliminatinc  parallax  problems. 

Ceco  eniiineers  have  re-designed 
the  Mitchell  .^5mm  High  Speed, 
NC.  Bell  &  Howell  standard  and 
Eyemo  cameras  to  accommodate 
an  imane  divcrter  system  which 
has  taken  more  than  three  years 
to  perfect. 

The  resultant  optical  system  is 
said  to  be  free  from  aberrations, 
coma,  color  shift,  image  de-grad- 
ation and  other  optical  defects, 
which  heretofore  have  made  some 
beam-splitters  impractical  for  mo- 
tion  picture   cameras. 

The  Ceco  reflex  modification 
eliminates  the  rack-over  assembly 
from  the  Mitchell  and  Bell  &  Ho- 
well standard  camera.  Where  the 
Mitchell  4-lens  turret  is  removed 
and  a  single-lens  receptacle  is  sup- 
plied, the  entire  "L"  casting  can 
be  eliminated,  thus  reducing  the 
camera  weight   appreciably. 

The  diverted  image  is  magnified 
approximately  ten  times  through 
the  v.ewer  and  it  appears  on  a  full 
aperture  ground  glass  which  al- 
lows the  operator  to  focus  and 
view  continually  while  shooting 
even  at  minimal  light  levels.  There 
is  no  flicker  apparent  in  the  find- 
er system  during  camera  opera- 
tion. 

A  series  of  exhaustive  expos- 
ure tests  have  been  made  with 
the  reflex-converted  cameras.  They 
reveal  that  no  loss  of  resolution 
or  contrast,  no  increased  fall-off 
at  the  edges  of  the  frame  and  no 
color  shit\  or  de-gradation  occurs 
when  color  film  is  exposed. 

The  results  of  further  tests  in- 


New  AUDIO-VISUAL  Equipm 

RECENT  PRODUCT  DEVELOPMENTS  FOR  PROJECTION  AND  PRODUCJ 


dicate  that  no  iris  compensation 
need  be  made  where  the  light 
level  is  above  125  foot-candles.  In 
low  light  situations,  a  'j   stop  in- 


^ 


From  tlie  time  Motion  Pictures 
■•learned  to  talk"  Moviola  lias 
earned  acceptance  as  ttie  word  for 
professional  film  editing  equip- 
ment. Moviola  is  keeping  abreast 
of  developments  in  ttie  Industry 
witli  new  equipment  to  serve  your 
needs     Write   for   catalog. 


J^         ^H^        manufacturini 


5539    RIVtRTON    AvENUt 


g  CO. 

NOBIH   HOltY«000,  CAIK 


PHONE    IRUNGIE  7  2173 


35mm  Mitchell  NC  with  reflex  modi- 
fication, single  lens  turret. 

crease     in    exposure     should     be 

made. 

When  the  modification  is  appli- 
ed to  the  Bell  &  Howell   Eyemo 
camera,   the   positive   view   finder 
objective  assembly  may  be  elimi- 
nated along  with  the  parallax  cor- 
rection  control   knob.   The   shift- 
over  alignment  gauge  for  the  Mo- 
del O  is  also  rendered  obselete  as 
well  as  the  need  to  rotate  the  lens 
turret  when  lining  up  for  a  shot. 
ll  is  said  that  the  Eyemo  becomes 
a   much   faster   operating   camera 
and  should  be  welcomed  by  news- 
reelmen  as  well  as  by  producers 
who   must   move   fast   to   capture 
uncontrolled    action    and    current 

events. 

Because  of  the  simplicity  of  its 
design,  the  Ceco  reflex  modifica- 
tion can  also  be  made  on  other 
types  of  cameras. 

Use  our  Request  Form  in  box 
opposite.  Check  NP  =    1.         !r5' 

*  *  * 

Add  New  Beseler  TUt  Model 
to  Projection  Stand  Line 

^     A    new    Roll  Lock    Tilt 
stand  for  overhead  projection 
use  has  been  announced  by 
the    Charles    Beseler    Com- 
pany.   It    features    toe-touch 
lock  and  release  action;  to  at- 
tain    desired     elevation     of 
screen      image,      convenient 
handle    on    front    of    stand 
raises  up  to  maximum  tilt  ol 
30  degrees.   Made  of  heavy 
uausie  sleel.  with  casters  and 
f  ont  lei  Ic' cling  action.     Q' 


New  Debrie  .Sinnior  (^aniei^ 
Now  .\vailable  in  U.  S. 

■■i  The  new  Andre  Debrie  Sil 
16  camera  is  now  available  il 
United  States,  it  was  annotj 
by  Andre  Debrie  Manufac 
Corp.,  of  New  York,  U.  S.  di| 
utors  for  the  Paris  firm. 

Featuring  the  Debrie  pat] 
V-gate  which  eliminates  the  I 
for  register  pins,  pressure  (1 
and  so  forth,  the  Sinmor  le]" 
era  is  equipped  with  an  AngC 
17  to  68mm  zoom  lens.  Also  I 
able,  and  interchangeable,  ll 
new  12  to  120mm  AngeT 
zoom  lens. 

A  professional  camera  foj 
dio  or  field  work,  the  SinraJ 
provides   rock-steady   and  cl 


sFora 
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LOOK   TO    BUSINESS    SCREEN 
FOR         EQUIPMENT         NEWS 


Debrie  Sinmor  16  Comertl 
sharp  16mm  pictures  with  I 
netic  sound.  So  silent  is  its  I 
ation  that  it  is  indicated  by  i| 
light,  and  a  microphone 
brought  within  2  feet.  A  ' 
21  pounds  when  fully  loade 
Sinmor  16  is  a  hand  camd 
unique  comfort  and  versfl 
Viewfinding  is  through-the-ltJ 
flex.  For  additional  data,  wrk 
New  Products  =  2,  at  Bi| 
Screen.  7064  N.  Sheridan, 

«o  26,  111. 

^        *        * 

Unveil  New  Conversion  K 
for  the  Arrinex-16  Blimp^ 

■  A  new  conversion  kit 
Arriflex-16  Blimp  has  be 
nounced  bv  the  Arriflex 
tion  of  America.  The  con^l 
modifies  the  Blimp  in  suchf 
that  the  70mm  .■Xngenieusl 
focal  lens  may  be  mountl* 
the  Arriflex-16  and  focust  i^i 
zoomed  from  outside. 

In  the  modification,  the  i : 
cusing  knob  on  the  blimp  o  " 
the  focusing  barrel  ot  the 
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i-16  Blimp  Conversion  Kit 

eux  and  the  side  focusing 
m  the  blimp  operates  the 
novement  of  the  lens.  The 
lion  is  intended  to  be  a  per- 
modification  of  the  Blimp, 
ditional  data,  use  conven- 
quest  Form  NP  =4.  Q 

*  *       * 

jsl  Film  Processor  Is 

d  by  Photo  Development 

ew  series  of  low-cost  con- 
film  processors  capable  of 

ing  black  &  white  negative. 

:  and  reversal  films,  is  being 
by    Photographic    Instru- 

on  Development  Co.,  Tarz- 

ilifornia. 
sizes    in   one    model    will 

nodate  sizes  from  3.'imni  to 
while  another  model  will 
16mm    and    35mm.    The 

re  designed  to  fit  within  a 

SO"  floor  space  and  have  a 

;  capacity  of  6  feet  per 
Additional  information  is 

le    by    checking    NP    Box 

space  below.  ^' 

*  *        ^i 

33mm  Record  Camera 
ally  for  .Automatic  Use 

5mm  recording  camera  es- 
'  designed  for  automatic 
aphic  recording  of  move- 
5r  operation,  has  been  de- 
I  by  .Afga,  Inc. 

lomically  priced,  the  cameru 
:  bulk  film,  perforated  on 
les,  and  can  also  use  35mm 
I  standard  miniature  film 
jes.  It  is  equipped  with  an 
drive  motor  operated  man- 
r  by  remote  control.  The 
automatically  advances 
er  exposure  and  cocks  the 

additional       information 
fP  Box  -6  below.  q- 


Kliegl's  Lillipul  Twin  Lights 
Distributed  by  Florman  &  Babb 

•h  A  new  Lilliput  Twin  lighting 
unit  manufactured  by  Kliegl 
Brothers  will  be  distributed  ex- 
clusivelv  by  Florman  &  Babb,  Inc., 
68  West  45th  Street,  New  York. 

The  Lilliput  Twin  delivers  the 
same  intensity  flood-lighting  as  a 
five  kilowatt  fresnel  light  without 
requiring  a  booster  transformer. 
It  uses  new  16-hour  General  Elec- 
tric sealed-beam  quartz-iodine 
lamps  and  comes  equipped  with 
a  dim-bright  device  and  a  barn 
door.  The  sockets  swivel  to  permit 
use  in  eight  horizontal  or  vertical 
positions  and  a  single  light  beam 
can  be  achieved  due  to  a  special 
adjustment  device. 

The     Lilliput     Twin     ( without 

lamps)   is  priced  at  $115.  Lamps 

are    $9,95    each.    Check    Request 

Form  NP  =7  in  form  below.     Q' 

*       *        * 

Pictronics'  .Nova-Twin  (M'Cers 
High  Intensity  Light  Source 

<t  A  new  high  intensity  portable 
light  source  is  being  offered  by 
Pictronics  Corp.,  New  York.  Call- 
ed the  Nova-Twin,  the  kit  includes 


Here's  new  portable  Nova-Twin 

two  light  fixtures  offering  18,000 
watts,  two  stands,  and  two  25  foot 
3-wire  grounded  heavy-duty  exten- 
sion cords. 

Providing  maximum  light  with 
minimum  electrical  current,  the 
Nova-Twin  requires  no  transform- 
ers to  provide  extremelight  levels. 


:OXVE-SIENT         BEyUEST 

fP  =r   I :   Reflex  modifica- 

of  35mm  cameras. 

IP   =    2:    data   on   .Andre 

ie  Sinmor  16  camera. 

IP    -   3:    Roll /Lock   pro- 

r  "Tilt"  stand. 

IP  =  4:  Conversion  kit  for 

1 16  Blimp. 

'P  =  5:  Low-cost  continu- 
iilm  processors. 

CH     LETTERHEAD     &     MAIL 

c/o  Business  Screen.  7064 


FORM         FOB         PRODUCT         DATA 

□  NP    =   6:     35mm    Record 
Camera   (automatic). 

q  NP     =     7:     Lilliput    Twin 
Light  units. 

□  NP  if  8:  Nova-Twin  light- 
ing equipment. 

Z!  NP    -    9:    Gyro    head   for 
Arriflex  camera. 
:]  NP  =   10:   Welded,  mobile 
projector  stand. 

TO     THE     NEW     PRODUCTS     DESK 

Sheridan  Road,  Chicago  26. 


The  complete  kit  weighs  only  30 
pounds.  For  additional  information 
check  NP  Box  number  8.  ^ 

«       *       * 

.4dvance  Design  Gyro  Head 
for  .\rriflex-16  Cameras 

<'  An  advanced  design  gyro  head 
for  the  Arriflex- 1 6  camera  and 
tripod  has  been  announced  by  the 
.Arriflex  Corporation  of  America. 
The  new  head  has  a  full  gyro 
in  both  the  pan  and  tilt  movements. 


Gyro  Head  for  Arriflex  I6's 

It  has  a  minimal  number  of  parts 
for  maximum  durability.  Either 
friction  or  gyro  movements  selec- 
tivelv  are  available  in  the  pan. 
Weight  —  8  lbs.  Check  NP  Box 

=  9  for  additional  data.  §• 

*  *        * 

W  eldeil  Mobile  Projector  Stand 
Announced  by  Coffey  Company 

An  all-welded  assembled  mo- 
bile projector  stand  that  eliminates 
the  need  for  stands  of  various 
heights,  has  been  announced  by 
Jack  C,  Coffey  Co.,  North  Chi- 
cago. III. 

This  new  Luxor  No.  55  stand 
can  be  adjusted  to  any  height  be- 
tween 26'/2"  and  42"  and  is 
practical  for  most  types  of  a-v 
projector  equipment.  The  stand 
has  three  shelves,  the  middle  one 
being  adjustable. 

Shelf  sizes  are  1 1/2  ft.  x  2  ft.  The 
top  is  covered  with  a  sound-ab- 
sorbing, non-slip  mat,  and  the 
corners  are  rounded.  For  addi- 
tional information  Check  NP 
Box   rr  1 0  in  space  below.  ^' 

*  *        * 

RC.\  Engineers  Reduce  Tape 
Speed  on  Videotape  Recorders 

*  A  new  engineering  advance 
that  enables  television  tape  re- 
corders to  operate  at  half  the  con- 
ventional speed,  thereby  doubling 
the  amount  of  information  that 
can  be  recorded  on  a  given  length 
of  magnetic  tape,  was  announced 
by  the  Radio  Corporation  of 
America. 

The  lower  tape  speed  of  7  I  2 
inches  per  second  will  reduce  tape 
usage  and  cost  by  50  per  cent  and 
should  bring  video  recording  with- 
in the  economic  means  of  a  wider 
group  of  users,  according  to  C,  H, 
Colledge,  division  vice  president 
and  general  manager.  8" 


Any  one  of  these  "sales  makers"  will  be 
valuable  additions  to  your  sales  staff.  Take  a 
look  at  their  qualifications: 

1)  After  initial  investment,  they  require  no 
salaries,  expense  accounts,  sick  leaves  or 
vacations. 

2)  They  make  every  sales  point  you  want 
made  ...  the  way  you  want  It  made 

(every  time,  tool). 

3)  They  never  tire  ...  as  persuasive  on 
last  call  of  day  as  first  in  A.M. 

No,  we  haven't  found  a  sales  robot  to  re- 
place the  salesman.  But,  we  have  designed  a 
line  of  sales  "assistants"  that  will  help  your 
present  sales  force  put  their  sales  curve  into 
orbit.  Why  not  look  into  these  Viewlex  "sales 
makers"  for  your  staff  now.  Contact  your  local 
Viewlex  franchised  A-V  dealer  or  use  coupon 


SALESTALK 

Slide  and  filmstrjp 
projector,  4  speed  record 
player,   9"  %    12" 
screen  ...  all    in    a 
smart  attache  case. 


$10450 


TABLETALK 

35mm  filmstrip  viewer, 
4  speed  record  player, 
rear  projection 
7"  X  9"  screen 
all  in  luggage 
type  case 


$10950 


1   ^^^ewlex  INC 

1             10   Broadway,   Holbrook 

,   Long   Isle 

nd.   N.   Y.           1 

1      (       )  Please  send  complete  informat 
1                lex  "sales  makers." 

on  on  View-     1 

1      (       )  Please  have  Viewlex 
1                me  to  demonstrate 
1               maker"  best  meets 

A-V  Coosultant  contact      | 

which  Viewlex  "sales      § 
my  requirements.              | 

■      NAME         

1      COMPANY 

■      ADDRESS 

1      CITY 

-STATE 

j        (IN  CANADA-Write  Anglophoto  Ltd.. 

Montreal)       i 
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ov*   nvo  thW  •  • 

BLUE  BACKING 
MATTE  SHOTS 


ONE:  We  send  you  full  information 

on  photograpfiing  blue  back- 
ing matte  shots  in  your  own 
plant. 

TWO:  You  take  shots  as  detailed 
and  send  them   back  to   us. 

THREE:  We  process  and  combine  your 
photography  with  complete 
background  elements. 

Priced   for   low   budgets. 
Write  Hal  Scheib  for  details. 


16-35  ENLARGEMENTS 


70-35-I6min  REDUCTIONS 


16-16,  35-35  COMBINATIONS 


OPTICAL  WIPES 


STOCK   SHOTS 


MATTE  SHOTS      • 


FILM   CORRECTION 


Animation:  TECHNICAL  •  CARTOON  •  ON  LIVE  ACTION 


mMi 


716  North  La  Brea  Ave. 
Hollywood  38,  Calif. 
WEbster  3-9301 


( 


OPTICAL    PRINTING    AND   TITLES    FOR 
MOTION   PICTURE/TV   PRODUCERS 


Send  it  to 


m  m  wmE 


Specialists  in  the  Science  of 

FILM  REJUVENATION 

FOR  16  MM  AND  35  MM 
RAPIDWELD  Process  includes    treatment  tor: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

8MM  SERVICES  NOW  AVAIIABLE. 

Srnd   lor   tree   Brochure.  K^^ ti^ 

■FACTS  O.V  FILM  CAHE".      '!?'^.  'V 

^, i..; 


^APIO  F^ILM 
'TECHNIQUE.  INC 


37-02  27  ST.,  L.  I.  C.  1,  N.  Y. 
STillwall  6-4600  •  Est.  1940 
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PETER     RIGG'S    COMMEiNTARY: 

(CONTINUED  FROM  THE  PRECEDING  PAGE  14) 

Colour  Film  Services.  Brit;iin"s  largest  16mni 
color  film  laboratory. 

Tfirough  a  network  of  reception  stations 
througtiout  Europe,  his  company  can  handle 
work  for  film  units  wherever  they  are  this  side 
of  the  ocean. 

Quick  to  take  advantage  of  Colour  Film 
Services  facilities  are  two  N.B.C.  camera  teams 
in  London  who  are  daily  turning  in  2000  feet 
of   16nim  color  a  day  for  overnight    "rushes." 

"Scott's  Last  Journey"  Named  "Best  of 
National  Entriis'  at  the  Venice  Festival 

■  British  films  gained  the  award  for  the  best 
national  entry  at  the  Venice  International  Fes- 
tival for  Documentary  Films  this  year.  The 
Grand  Prix  for  Teledocumentaries  was  award- 
ed to  the  B.B.C.  film  Scon's  Lasi  Journey  and 
first  prizes  were  gained  by  London  for  a  Day 
(British  Transport  Greenpark  Productions). 
Nialeur  Power  Reactors  (U.  K.  Atomic  Energy 
Authority  Basic  Films).  Mr.  Marsh  Comes  to 
School  (Ministry  of  Education).  The  Ever- 
Changing  Motor  Car  (Ford  Motor  Company  - 
TV   Cartoons)    and    Usiiiii    (Courtaulds  Film 

Centre ) . 

*  ^       * 

Swiss  Federation  of  Industries  Keeps 
Well-informed  on  Latest  Business  Films 
i~  Film  production  in  Switzerland  is  highly 
concentrated  in  that  small,  busy  country.  Dr. 
R.  W.  Meyer  of  the  Swiss  Federation  of  In- 
dustries tells  me  that  because  of  the  small  num- 
ber produced  each  year,  his  office  is  kept  well 
informed  of  every  film  released. 

Switzerland  is  entering  4  films  for  Berlin: 
Ingenieure  and  Altslromzug  produced  by  Con- 
dor-Film of  Zurich:  Der  Buhrle-Konzern,  the 
story  of  the  Oerlikon  machine  tool  factory,  and 
Images  V'ivanles,  sponsored  by  the  Paillard 
company  which  maufactures  the  Paillard-Bolex 
movie  cameras. 

This  is  the  largest  number  of  entries  yet 
submitted  by  Switzerland  and  it  reflects  the 
growing    interest    in    the    Festival    throughout 

Europe. 

*  *        * 

Industry,  Producers,  Select  Italy's  Best 
as  100  Gather  at  Festival  in  Florence 

i-  In  Italy  the  national  entry  was  selected  at 
the  Industrial  Film  Festival  held  in  Florence 
this  May  where  over  100  representatives  of  in- 
dustry, film  production  companies,  technicians 
and  specialists  viewed  a  total  of  44  films  from 
which  the  1?  were  chosen. 

The  major  Italian  sponsors  are  all  included 
in  the  selection  —  Fiat,  Montecatini.  Edison- 
volta.  Olivetti.  Innocenti.  but  there  are  some 
newcomers  this  year  —  the  Milk  and  Milk 
Products  Marketing  Board  with  The  Cheese  of 
Italy  —  the  Venetian  Glassmakers  whose  Is- 
land of  Glass  should  bring  back  memories  of 
European  travel. 

Other  aspects  of  Italian  industry  on  dis- 
play through  films  will  be  hydroelectric 
schemes,  constructions  plants,  bridgebuilding 
—  all  indicative  of  the  enormous  growth  of 
Italian  productivity  since  the  Common  Market 
came  into  being. 


A  Land  of  Vigorous  Industrial  Growm 
the  Netherlands  Looks  to  Business  S4 

Traditionally.  Holland  is  the  land 
mills,  dykes  and  good,  solid  folk  dresse 
turesque  "Sunday"  clothes.  Today,  the 
lands  is  the  center  of  many  vast  indus 
erations.  is  the  site  of  Royal  Dutch  SI 
ternational  Technical  headquarters,  ol 
the  international  Lever  organization  ( L 
and  the  headquarters  of  Philips'  Gloe 
fabriekin.  ranked  as  the  sixth  largest 
industrial  enterprise.  Philips"  lamps  ai 
electrical  equipment,  with  sales  of  neai 
lion  and  a  half  dollars,  finds  its  way  int 
every  corner  of  the  globe. 

The  Dutch  are  very  familiar  with  1 
ness  industrial  film  medium  and  are  i 
ble  for  one  of  the  best  of  them  all — Be 
stra's  Glass.,  created  five  years  ago 
Dutch  Glass  Manufacturers'  Associatk 

These  are  the  Netherland's  six  "b 
entries  for  Berlin  in  mid-September: 


ENTRIES    OF   THE    NETHER 


5" 
3tk 


Candid  Europe.  Sponsor:  KLM  Royi 
.\irlines.  Producer:   Carillon  Films 

Dredging   by   Dial.   Sponsor:    IHC 
Producer:  Studio  Bob  Koninier. 

For  Better  or  for  Worse.  Sponsor: 
Gloeilampenfabrieken  ( of  Einc 
Producer:  Halas  &  Batchelor.  Lond 

Hold  Back  the  Sea.  Sponsor:  Shell, 
laiuls.  Prochicer:  George  Sluizer. 

Food  from  Earth  —  Food  for  Earth.  '. 

-\K'kog-.\lbatros,  Producer:  Multifil 

Destination  Future.  Sponsor:  Federa 
taal   -en   Electrotechnische    Indusb 
ducer:  Jan  Schefer. 


Federation  of  British  Industries'  Panf~ 
Selects  15  Entries  for  Berlin  Festival^ 

->  Back  in   Britain,   a  total  of  96  f 
submitted  to  a  selection  panel  appoinid 
Federation  of  British   Industries  froi 
representatives  of  industry,  governmi 
cies,  film  production  and  the  professi 
sociations. 

It  is  interesting  to  note  that  of  the 
entered.  71  were  produced  in  35m 
in  16mm.  27  of  these  96  entries  were 
in-plant  film  units.  If  anyone  is  surpris] 
the  high  proportion  of  35mm  films.  )sf 
explain  that  the  largest  in-plant  unil 
tain  —  Shell.  Imperial  Chemical 
National  Coal  Board.  British  Trans] 
Esso.  Associated  Electrical  Industries.  _ 
in  35mm.  In-plant  units  which  submitll 
made  in  16  mm  are:  Baker  Perkins. Vic 
der  Duckham.  Rentokill  and  J.  L>on^  i 
pany. 

Among    the    films    selected    are    /  ' 
sponsored  and  made  by  British  Tran^i  : 
being  distributed  in  U.S.A.  by  SterlinM' 
U.S.A.  Inc.  of  New  York  and  The  CV. 
riers  (reported  in  our  Issue  4.   1962  B: 
Petroleum's  latest  public  relations  filr^ 

Associated  Electrical  Industries  areW 
to  the  Indian  Government  on  part  of  l!< 


Business  Screen  Ma 


\ 


Whether  You  Be  A 
Ireatv  Of  illiision 


Or  A  Documentor  Of 

Reality,  Rent  From 

S.O.S. 

1.  Certified  equipment  always, 

2.  Rates  reflect  30%  savings. 

3.  Rentals  applied  to  purchase  price. 

4.  Package  deals  arranged, 


O.S.  PHOTO-CINE-OPTICS.  Inc. 

pt.  M,  602  W.  52nd  St.,  N.Y.   19 — Plaza  7-0440 

islern  Branch:     4331    Holly'd   Blvd.,     Holly'd,  Calif. 


Film  Executives 

PROFESSIONALIZE 

YOUR  FILM  ROOM 

and   Save   Money 


/ 

M 

iHarwold's  precision  automatic  fttm  inspection 
equipment  is  ihe  accepted  world  stondard  for 
modern  film  libraries — T.V.  slalrons — or  wher- 
ever  motion  picture  f.tm  is  handled.  tnspect-O- 
nlm  aulomatically  finds  breaks,  torn  sprocket 
rioles.  scotch  tape  "splices",  ony  cause  of  film 
^oilure  Even  those  defects  that  ore  virtuolly 
impossible  to  find  by  hand.  Also  provides  for 
r<lm  cleaning,  conditioning,  liming  and  editing. 
!5(ven  models  available, 
.See  catalog  lor  tomplele  listing. 

iPLICE-O-FILM 
or  ttie  easiest,    stronoest 
plites  ever — in  just  9  sec- 

nds:  Accurate  to   I    lO.OOn 

'  an  inch      Complete  with 

lectrie  heat  and  automatic 
■craoer.     Used    by    proles- 

lonals  everywhere.  Money 
!aek  guarantee.    SI75.00. 

feef  the  full  story.  Talk  to  our  engineering  rep- 
^sen(Qf(ves  ond  write  for  our  catalog  contoin- 
ng  o   complete    line   of   film    room    equipment. 

HE  HARWALD  COMPANY 

1245   CHICAGO   AVE.    •    EVANSTON,   ILL. 
DAvis   8-7070 


PETER    RIGG'S    COMMENTARY: 

(continued   from    the    preceding    pages) 

try's  industrialization  program.  Their  film.  The 
Peaceful  Revolution,  is  a  sensitive  depth  study 
of  the  social  and  economic  changes  in  India 
since  her  independence.  The  film  is  competing 
in  Category  A  on  behalf  of  Britain. 

*        *        * 

Films  of  Top-Quality.  Wide  Interest  in 
List  of  West  German  Festival  Entries 

tV  A  committee  set  up  by  the  German  Federa- 
tion of  Industries  made  these  selections  for  the 
International  Exhibition: 

BEST    FROM    GERMAN    INDUSTRY 

Adhesion    (color,   3.5  min. ).    Sponsor:    Farb- 

werke  Hoechst.  Producer;  Gesellschaft  fur 

bildende  Filme.  The  principles  of  'fast'  dyes. 

.Alvorada  (color,  80  min.).  Sponsor/Producer: 
Mannesmann.  Shows  the  people  and  land  of 
Brazil:  how  the\'  are  affected  by  an  industrial 
!  ecnnomy. 

.\nfonio    (color,    10   min.).    Sponsor:    Krupp. 
Producer:   Porta-Film.  Life  of  a  worker  in 
the  new  Krupp  plant  in  Brazil. 

Canipo    Limpo    (color,    17    min.).    Sponsor: 

krupp.    Producer:    Porta-Film.    Building   of 

the  Camp  Limpo  pUuit  in  Brazil  (see  above). 

Ein  Neues  Werkseug  (color,  11  min.).  Spon- 
sor: IBM.  Proilucer:  Unda  Film.  Shows  im- 
proved efficiency  attained  with  computers  and 
Hollerith  machines. 

Es  Liegt  in  Unserer  Hand   (color,  27  min.). 
Sponsor:  \"olkswagenwerke.  Producer:  Mar- 
athon International,  U.  S.  Theme:  people  trav- 
el well  today,  whatever  their  jobs. 

Entspanntes  Wasser   (color,   12  min.).  Spon- 
sor:  Henkel.     Producer:   Roto  Film.  Deals 
with  reininal  of  impurities  from  water. 

Grossrohre  vom  Mamiesmann-Hoesch.  ( color, 
10  min.).  Producer  Sponsor:  Mannesmann. 
Pictures  production  of  a  steel  casting. 

Kahl    (color,   1.3  min.).   Sponsor:    AEG.   Pro- 
ducer:   Dido  Films.   Building  of  the   First 
West  Geniian  atomic  power  station. 

Kommunikation    (color,    12    min.).    Sponsor; 

Deutsche    Bundespost.    Producer:     Bavaria 

Film.  The  postal  services  are  always  at  the 

public's  service  as  a  link  in  communications. 

Moltopren  (color,  IS  min.).  Sponsor/Produc- 
er; Bayer.  Shows  the  development  and  test- 
ing of  a  new  fabric. 

Partnerschaft   (color.  28  min.).  Sponsor/Pro- 
diicer:     Siemens.    Industry    in    partnership 
with  a  developing  country, 

Phantasie  und  Gestaltung    ( color,   27  min. ) . 
Sponsor:  National  Employment  Office.  Pro- 
ducer:  Deutsche  Condor  Film.  Theme;   Fair 
dealings  for  pieceworkers. 

Spiel  in  Farben  (color,  .30  min.).  Sponsor:  B. 
A.  S.  F.  Producer:  Gesellschaft  fur  bildende 
Filme.  The  feeling  of  people  for  color. 

Stahlerzeugung    nach    dem    Kaldo-Verfahren 

(color,  11  min.).  Sponsor:  Deniag.  Produc- 
er: HGP  Films.  New  technicjues  in  vehicle 
manufacture  are  depicted.  ^ 


A  MIGHTY  EFFECTIVE 

SALES  TOOL 


the  DuKane  MITE-E-LITE 

SOUND    SLIDEFILM    PROJECTOR 

MIGHTY  is  the  word  for  the  MITE-E- 
LITE .  .  .  mighty  high  quality  at  a  mighty 
low  price,  only  .$104.50  .  .  .  mighty  light, 
only  10)2  lbs.;  mighty  easy  to  use  and  best 
of  all,  mighty  efTective  in  presenting  your 
sales  message.  Utilizes  the  impact  of  sight 
and  sound  to  tell  your  story  the  way  you 
want  it  told  .  .  .  enthusiastically,  without 
slip-ups  or  omissions.  For  complete  infor- 
mation write  to; 


DuKa 


IVE 


CORPORATION 

3033  N.  11  TH   AVENUE    .    ST.   CHARLES,  ILLINOIS 


>!£.*/ 


m  PILGRIM 
FILM 
SERVICES, 
INC. 


e  ANIMATION  PHOTOGRAPHY 


4   STANDS  16/M/M    AND    3SMM 

Ben  a,  HowEu    maurer  cameras 


TITLES 


HOr    PRESS         ANt     TYPE    SmE... 
ANr    lANGUAGE 


ART 


FILM    STRIP      MOTION    PICTURE 
ANIMATION 

#  OPTICAIS 

FOR  16MM  AND  35  MM  PRODUCERS 

WIPES    -    IRISES        SPIIT    SCREEN    .. 
fREEZE    FRAME        BLOW    UPS 

coiOR  rirtts  opricAtiy  supercd 

OVER     LIVE     ACTION 


PILGRIM 

FILM  SERVICES,  INC. 

IJSI  JOth  STREET,  N.W. 

WASHINGTON    6      D      C 
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NATIONAL    DIRECTORY   OF    VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


SOUTHERN  STATES 


•  MASSACHUSETTS  • 

Cinema,    Inc.,    234    Clarendon 
St.,  Boston  16. 


•  NEW  JERSEY  • 

Association  Films,  Inc.,  Broad 
at  Elm,  Ridgefield,  N.  J. 


•  NEW  YORK  • 

Association    Films,    Inc.,    347 

Madison,  New  York  17. 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford,  Immig  and  Landis, 

Inc.,  480  Lexington  Avenue, 
New  York  17,  New  York. 

The    Jam    Handy    Organization, 

1775     Broadway,     New     York 
19. 

National  Cinema  Service,  71  Dey 

St..  N.Y.  7,  WO  2-6049.  N.Y.C. 
RCA     audio-visual     distributor 

S.  O.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  York 
19. 

Training  Films,  Inc.,  150  West 
54th  St.,  New  York  19. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  1445 
Park  Ave.,  NY  29,  TR  6-5200 


•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue,  Pittsburgh 
22. 

Audio-Visual  Equipment  Rent- 
al Service,  International 
Film  Center,  Sales  and  Re- 
pairs, 1906  Market  St.,  Phila- 
delphia 3,  LOcust  3-7949. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N. 
Second  St.,  Harrisburg, 
CEdar  3-5651. 

J.  P.  Lilley  &  Son,  928  N.  3rd 

St.,  Harrisburg. 

The  Jam  Handy  Organization, 

Pittsburgh.    Phone :    ZEnith 
0143. 


•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 
N.  W.,  JA  5-5378,  Atlanta. 

United  World  Films,  Inc.,  287 
Techwood  Dr.,  NW.,  Atlanta. 

•  LOUISIANA  • 

Delta  Visual  Service,  Inc.,  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  5-9061. 

•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 


•  ILLINOIS  • 

Robt.  H.  Redfield,  Inc.,  1020 
So.  Wabash  Ave.,  Chicago  5. 

Association  Films,  Inc.,  561 
Hillgrove,  LaGrange,  Illinois. 

Atlas  Film  Corporation,  1111 
South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 
230  N.  Michigan  Ave.,  Chi- 
cago. 

Midwest  Visual  Equipment  Co., 
3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 

United  World  Films,  Inc.,  542 
S.  Dearborn  St.,  Chicago  5. 

•  MICHIGAN  • 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 

•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 

•  OHIO  • 

Academy    Film    Service,    Inc., 

2100  Payne  Ave.,  Cleveland 
14. 
Films    Unlimited    Productions, 

137  Park  Ave.,  W.,  Mansfield. 


LIST   SERVICES  HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  $1.00  per 
line  per  issue  on  annual  basis  only. 


Fryaii  Film  Service,  2929  Pros- 
pect Ave.,  Cleveland  15. 

Sunray  Films,  Inc.,  2108  Payne 
Ave.,  Cleveland  14. 

Twyman  Films.  Inc.,  329  Salem 
Ave.,  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 

WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast    Visual    Education    Co., 

5620  Hollywood  Blvd.,  Holly- 
wood 28. 

The  Jam  Handv  Organization, 
305  Taft  Building,  1680  N.  Vine 
St.,  Hollywood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 

Ralke  Company,  Inc. 
Audio-Visual  Center 

849  N.  Highland  Ave.  HO  4- 
1148,  Los  Angeles  38,  Calif. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 
6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd.,  Los  Angeles  57. 

United  World  Films,  Inc.,  7374 
Melrose  .Ave.,   Los  .Angeles  46 

SAN  FRANCISCO  AREA 

Association    Films,    Inc.,    799 

Stevenson  St.,  San  Francisco. 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast  Films,  255  Minna. 
San  Francisco  3. 

•  COLORADO  • 
Cromars'    (fomierly    Audio- 

Visual    Center)    28    E.    9th 

Ave.  Denver  3. 
Davis  Audio-Visual,  Inc. 

2149  S.  Grape  St.,  Denver  22. 

•  OREGON  • 
Moore's  Motion   Picture   Serv- 
ice,   1201    S.    W.    Morrison, 
Portland  5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd..  Portland  13 

•  TEXAS  • 
Association    Films,   Inc.,    1108 

Jackson  Street,  Dallas  2. 
United  World  Films,  Inc., 

2227  Bryan  St.,  Dallas  1 

•  UTAH  • 

Deseret    Book    Company,    Box 

958,  Salt  Lake  City  10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


The  Reference  ^ 


A  Keilz  &  Herndon  Bro' 

?v  A  brochure  "for  peop 
don't  read  brochures"  ha 
published  by  Keitz  &  H 
Inc.,  Dallas-based  produ 
business  and  television  films 
ing  with  a  conversation  1 
the  principals,  Roddy  Ke 
Larry  Herndon,  the  illi 
booklet  treats  Dallas  as  a 
site  for  motion  pictures.  Fi 
tional  information,  write 
Reference  Desk,  c/o  B 
Screen,  7064  Sheridan  ro; 
cago  26.  III. 

*  *        * 

New  "(]olorTrends"  iNe» 

ir  Publication  of  ColorTr 
4-page  newsletter,  has  bee 
ed  by  ColorTran  Industrie 
ufacturers  of  specialized 
equipment  for  motion  j 
TV  commercials,  industrial 
ic  arts  and  aerospace  appli 
For  a  place  on  the  mai 
write  Editor.  Reference  Dt 
Business  Screen.  7064 
Road.  Chicago  26.  HI. 

Catalog  of  "Masque"  R« 

i'  Florman  &  Babb.  Inc..  1 
appointed  exclusive  Unitei 
distributor  of  the  Masque 
of  sound  effects  records. 

Masque  records  have  ui 
specialized  in  supplying  t 
fessional  theatre  and  It 
studios  in  the  New  Yor 
Through  the  present  dist 
agreement  with  Florman  i 
Masque  sound  effects  libri 
ments  F  &  B's  stock  whi 
consists  of  Major,  Standarc 
Speedy-0.  Gennett.  Musi 
E.M.I. 

A    catalog    of    this    C( 
sound  effects  library   is 
from   Florman  &  Babb.  ( 
4.Sth  Street.  New  York. 

*  *        * 

Burke  &  James  6.5lh  Ci 
Loaded  Vi'ith  Equipnien 

i-x  What's   the    latest   and 
in  zoom  lenses,  cool  lightii 
er  camera  equipment,  on- 
equipment    or    what    ha\ 
You'll  find  it  in  the  65tl- 
catalog  from  Burke  &  Ja 
Biggest  in  Burke  &  Jar 
tory.     this     148-page    cai 
crammed    with    camera   yl  ' 
listings,  the  latest  equipme.r 
essing    controls    and    tim -' 
It's  a  well-inde.\ed  referer;  I" 
covering  thousands  of  ites.  1 
additional   information  wi!  i 
tor.  Reference  Desk,  c  o  ISi!" 
Screen,     7064     Sheridar'Ro 
Chicago  26,  III. 


IN  THE  EAST... IT'S  MOVIELAB 


FOR  COLOR  AND  BLACK  Si\A/HITE 

DEVELOPING  COLOR  NEGATIVES  •  ADDITIVE  COLOR  PRINTING  •  REDUCTION 
PRINTING  INCLUDING  A&B  •  COLOR  SLIDE  FILM  PROCESSING  •  BLOWUPS  • 
INTERNEGATIVES*  KODACHROME  SCENE-TO-SCENE  COLOR  BALANCED  PRINTING 
•  EKTACHROME  DEVELOPING  AND  PRINTING  •  REGISTRATION  PRINTING  •  PLUS 
COMPLETE  BLACK  AND  WHITE  FACILITIES  INCLUDING  CUTTING  ROOMS,  FILM 
AND  TAPE  VAULTS  AND  THE  FINEST  SCREENING  FACILITIES  IN  THE  EAST 


tae^nt^ 


MOVIELAB    BUILDING,  619   W.  54th  ST. 
NEW   YORK    19,  N.  Y.    JUDSON    6-0360 


Above.  Firsi  Priu  Bronie  Slaluc  o(  Turin,  luly 
film  Festival,  awlrdcd  Parke,  Davis  k  Co.  for 
"Bcllcr  Medicines  for  a  Belter  World"  in  Scientific 
Field  Tor  right  Special  Cold  .Medal  given  "Belter 
Medicines  for  a  Better  World"  at  Turin  Fnllval— 
in   Pharmaceutical  Field 


Sponsorhd  motion  pictures  are  not  made  to 

win  Oscars!  They  are  made  to  implant  an  idea, 

to  inspire  people  to  action,  to  show  how 

to  do  something  a  better  way,  to  sell  a  product. 

But  such  pictures  merit  honor  when  they 

do  their  work  well. 

Our  many  years  of  professional  experience 
in  the  making  and  distributing  of  motion 
pictures  are  at  your  service,  whatever  your 
promotional  objectives. 

Jsk  the  help  oj— 


THE     JAM     HANDY     ORGANIZATIOI 

DETROIT     .     NEW    YORK     .     CHICAGO    •     HOLLYWOO 

TRii'ily  5-2.150     •     JUtdson  2-4060     »     STate  2-6757     •     HOllywood  3-23: 
Motion  Pictures  •  Business  Ttieater  •  Slides  and  Slidefilms  •  Training  Ait 


m 


BUSINESS  SCREEN 


MAGAZINE 


le  Annual  Buyer's  Ouide  to  Film  Production  Services 


ONE    DOUAR 


you're  right...  M  it  «"'*  ^'^y- 


U 


The  distribution  of  business-sponsored  films  is  a  liighly  complicated  procedure.  That's  why  the 
country's  leading  companies  depend  upon  Modern  to  achieve  maximum  exposure.  Our  professional 
skills  our  technical  knowledge,  our  unsurpassed  facilities,  assure  the  greatest  possible  penetration 
for  your  film  at  the  lowest  possible  cost,  in  every  field-motion  picture  theatres,  television,  schools, 
clubs,  anywhere  that  commercial  films  are  shown.  Get  the  most  out  of  your  film  investment ...  get 
all  the  modern  facts  about  distribution.  Yours  for  the  asking. 


SALES  OFFICES: 

CHIC»GO-Piudcntral  Pla;a    Delaware  7-3252 
DETROIT-19818  Mack  Avenue    Tujcdo  4-6222 
LOS  SNGELES.^1717  N.  Highland  Avenue 

Hollywood  2-2201 
NEW  YORK-3  East  54th  Street    Plaza  8-2900 
PlTTSBURGH-210  Grant  Street-Grant  1-9118 
SAN  FRANCISCO-444  Market  Street-Yukon  2-9414 
TORONTO  140  Merton  Street   Hudson  5-4419 
WASHINGTON.  1710  H  St.,  N,W.    Sterling  1  337/ 


MODERN 

TALKING  PICTURE 
SERVICE,  INC. 


MAIN   OFFICE: 
3  East  54th  Street 
New  York  22.  N.  Y. 

1937     OUH    25TH   YE«B     t962 


FILM  LIBRARIES: 
Anchorage  •  Atlanta  •  Boston  •  Buffalo  • 
CerJar  Rapids  •  Ctiarlotte  •  Chicago  •  Cin- 
cinnati .  Cleveland  •  Dallas  •  Denver  • 
Detroit  •  Harrisburg  •  Honolulu  •  Houston 
.  Indianapolis  •  Kansas  City  •  Los  Angeles  • 
Memphis  •  Milwaukee  •  Minneapolis  •  New 
Orleans  •  New  York  •  Omatia  •  Philadelphia 
•  Pittsburgti  •  St.  Louis  •  San  Francisco  • 
Seattle  •Washington  •  and  Toronto.  Canada 


Let  us  put  our  GENIus  to  work  for  you. 

No  magic  lamp.  No  puff  of  smoke.  Just  the  kind 
of  PEOPLE  you  like  to  do  business  with — the 
kind  of  FACILITIES  you  need  to  do  the  job— 
the  kind  of  PRODUCT  you're  proud  to  call 
yours — the  kind  of  SERVICE  you  want — and 
most  important — the  kind  of  RESULTS  which 
spell  success. 

WI  LO  IIV  O 


[13 


NC- 


CHICAGO    .    HOLLYWOOD    •    DETROIT 


Communicators  for  American  Industry 

NEW  YORK    .    CINCINNATI    •    CLEVELAND    •    SAN  FRANCISCO 


.J 


Photograph  by  Almon  W.  Blakesley.  AVCb  Research  and  Advanced  Development.  Photograph  shows  Avcoat    a 
ceramic  material  being  subjected  to  extremely  high  temperature  blast  coming  from  electric  arc  plasma  generator. 


Shoot  motion  in  dim  lig/it  and 
get  excellent  results/ 

Don't  be  surprised  if  Ultra-Speed  Anscochrome  changes  your  ideas  about  limited 
lighting  or  close  quarters  color  photography.  Here's  a  daylight  reversal  color  film 
with  practical  speeds  of  from  200  to  J,00. 

Use  Ultra-Speed  Anscochrome  for  high  speed  motion  studies,  data  recordmg, 
instrumentation  work,  wherever  lighting  is  poor.  This  direct  projection,  reversal 
color  film  has  a  daylight  balance  of  6000K,  and  was  developed  to  photograph 
orbiting  Astronauts  inside  dimly  lit  space  capsules. 

Enter  a  new  world  of  analytical  cinematography.  For  industrial  and  scientific 
photography  requiring  maximum  speed  film,  call  your  own  shots  with  Ultra-Speed 
Anscochrome"  color  film. 


Ansco 


Ultra-Speed 
Anscochrome 


ANSCO 


-America's  f_irst  manufacturer  of  photographic  materials  .  .  .  since  1842.      | | 


Business  Screen  Magaz 


CLEVELAND  PUBLIC  LIBRARY 
BUSINESS  INFORMATION  DIVISION 

MOW  12  1962 


THIS  IS 
A  BEST 
SELLER... 

IT  GOES 
ANYWHERE, 
SELLS  ANYTHING 
on  8mm  Sound 
Motion  Pictures 


Whether  you  sell  in  a  show  room  or 
board  room,  you'll  find  the  Cine- 
phonic  Repeating  Sound  Movie  Pro- 
jector to  be  the  best  sales  assistant 
your  men  ever  had. 

n 

The  Cinephonic  can  show  and  tell 
your  story  at  a  moment's  notice  .  .  . 
at  any  point  of  sale.  It  weighs  just 
15  pounds,  probably  less  than  your 
briefcase.  You  simply  pick  it  up  and 
go  ...  to  the  right  prospects  in  the 
right  place.  Show  your  story  to  one 
viewer,  a  dozen  or  a  hundred  at  a 
time. 

D 
Cinephonic  is  complete  in  its  own 
case,  even  to  its  screen.  It  works  at 
the  turn  of  a  knob,  shows  brilliant 
movies;  plays  crisp,  vibrant  voice 
and  music.  Your  film,  in  an  auto- 
matic cartridge  replays  thousands 
of  times.  You  can  count  your  cost 
in  pennies  per  showing. 

D 
Are  you  preparing  a  new  film,  or 
do  you  already  have  a  winner?  In 
either  case  —  see  and  hear  the  Cine- 
phonic now.  See  how  your  story  can 
reach  more  of  the  right  people  in  the 
right  place.  It  can  help  you  to  sell 
more  of  what  you're  selling. 

D 
For  a  demonstration  in  yoitr  of- 
fice, xorite  or  call: 


FAIRCHILD  CAMERA 
AND  INSTRUMENT 
CORPORATION 


580  MIDLAND  AVENUE,  YONKERS,  NY 

INDUSTRIAL  PRODUCTS  DIVISION 
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There  are  three 

Fred  Niles 

Communications 

Centers 


and  each  one  is 

A  COMPLETE  SOURCE 

for 

MOTION  PICTURES 
FOR   INDUSTRY 

BUSINESS  DEVELOPMENT 
PROGRAMS 

SOUND  SLIDEFILMS 

MERCHANDISING   MATERIALS 

BUSINESS  THEATRE 

TELEVISION  ADVERTISING 

Three  fully  staffed  and  equipped 
production  centers  to  serve  your 
every     communications     need 
from  idea  to  sales  results. 


lE 

FRED  A.  NILES 
COMMUNICATIONS 
CENTERS,  INC. 

1058  W.  Washington  Blvd. 
Chicago  7,  III. 
SE  8-4181 

650  N.  Bronson  Ave. 
Hollywood  4,  Calif. 
HO  3-8154 

108  West  End  Avenue 
New  York  23.  N.Y. 
SU  7-8770 

BUSINESS 


THE     BUSINESS     MAGAZINE     OF     AUDIO    AND    VISUAL    COMMUNICATION 
AND    JOURNAL    OF    THE     INDUSTRY     FILM     PRODUCERS    ASSOCIATION 

A    Preview   of   This    Month's    Features 

Viewpoint;  Screen  Directors  International  Guild  Replies 14 

Camera  Eye:  the  Editorial  Viewpoint  on  the  News 11 

Small  World:  from  Robinson  P.   Rigg's  Viewpoint 28 

Washington  Film  Commentary  by  Mary  Finch  Tanham    .  .  .  33 

What  Makes  a  Narrator?  —  by  C.  S.  (Bud)  Rice 40 

BUSINESS    SCREEN    INTERNATIONAL 

Foreword  to  a  New  Era  —  by  Dr.  Hans  Schaller 45 

Translate  Films  to  Win  Friends  —  by  Albert  Amateau 46 

Report  on  the  3rd   International   Festival  at  Berlin 47 

Studying  Form  at  the  Festival  —  by  Peter  Rigg 50 

ein  Meilenstein  fur  den  Industriefilm 53 

Editorial   Features   of   the    Month 

Showmanship  Delivers  the  Orders  for  Gibson 27 

Linde  Stars  Are  a  Girl's  Best  Friend:   Previev^/ 54 

The  Farm  Journal:  Image  of  Rural  America:  Preview 54 

Great  Picture  Continues  the  Fight  on  Cancer:   Preview 55 

Columbus   Holds    10th   Annual   Film   Festival   Awards    57 


Industrial  A-V  Association   Meets  at  West  Point 

The   Industry  Film  Journal,   begins  on  page 

What  Happened  to  the  Documentary?  —  by  Basil  Wright   .  . 

The    Buyers'   Guide   to    Film    Production   Services 

Laboratory  and  Production  Service  Sources,  begin  on    .  .  .  . 

International  Listings  of  Film  Production  Services 

Manufacturers  and  Suppliers  of  Film  Production  Equipment 


59 
97 
97 

61 
83 

93 


Production   Service    Features 

How  Optical  Effects  Specialists  Serve  You 103 

Improving  Videotape-to-Film  Transfer  Techniques 104 

Is  Your  Film  a  "Worse-for-Wear"  Salesman? 107 

The  Audio-Visual  Equipment  Trade  Fair  pages 112,    113 
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byron 


see  for  yourself... 

Byron  Color-Correct®  16mm  color  prints  made  by 
negative-positive  process  give  you: 

•  Superb  color  with  complete  color  control 

•  Protection  ot  your  original  color  footage 

•  Prints  produced  in  less  time  at  lower  cost 

rKCt  to  buyers  of  quantity  color  prints: 
Write,  phone  or  wire  for  a  FREE  copy  of  the 
Byron  Color-Correct®  demonstration  film.  See  for 
yourself  how  really  good  16mm  color  can  be. 
And  hear  the  finest  sound  in  16mm  today- 
Byron's  Westrex.  Write,  phone  or  wire  today! 


motion  pictures 


1226  Wisconsin  Avenue,  N.W.  Washington  7,  D.C.,  Area  Code  202,  FEderal  3-4000 
Affiliated  with  MECCA  FILM  tJ\BORATORIES  CORP.,  630  Ninth  Avenue.  New  Yorl<  36,  N.Y. 


UMBER  6  •  Volume  23  •  1962 


EVERY  PROSPECT 

WANTS  TO  KNOW: 

"WHAT  WILL  IT 

DO  FOR  ME?" 

Train  with  Slidefilms 


The  Wide  World  of  Sponsored  Pictures 


Selling  Bureau 

«  CmSIOI  OF  lOCKCT  PICIUtES,  ItC. 

6108-B  Santa  Monica  Boulevard 
Los  Angeles  38,  California 


Honor  Year's  Best   Safety  Pirtures   at   National   (lonpress 


•-pop  Award  Winners  in  the 
■*■  1962  safety  film  contest,  con- 
ducted by  the  National  Committee 
on  Films  for  Safety,  were  honored 
in  Chicago  during  the  recent  Na- 
tional Safety  Congress. 

Plaque  awards  for  the  year's 
best  safety  education  films  were 
presented  by  the  Committee's 
chairman.  Henry  G.  Lamb.  Tech- 
nical Director  of  the  American 
Standards  Association,  at  well- 
attended  ceremonies  held  in  the 
Grand  Ballroom  of  the  Conrad 
Hilton  Hotel  on  Tuesday  evening. 
October  30th. 

Sharing  these  high  honors  in  a 
vitally  important  field  of  educa- 
tion were:  Audio  Productions, 
Inc.,  for  the  film.  See  a  Pin,  pro- 
duced for  the  National  Board  of 
Fire  Underwriters;  Bay  State  Film 


The  timeless  truths  for  successful  sell- 
ing are  often  ignored.  Salesmen  fall 
into  habits  of  stressing  product  or 
service  facts  when  everyone  knows 
it's  the  benefits  to  the  buyer  that 
create  the  big  sales  orders. 

"SELLING  THE  END 
RESULT  FIRST" 

trains  salesmen  how  to  apply  this 
most  powerful  O'f  sales  strategies... 
gives  ways  and  means  of  building 
presentations  for  maximum  effective- 
ness. Here  are  the  tested  ways  for 
hitting  harder,  to  develop  a  higher 
percentage  of  sales  from  calls.  It's 
one  of  a  series  of  six  color  sound 
slidefilms:  — 

-SELLING  IS 
MENTAL" 

that  provide  you  with  tested  mate- 
rial for  1 8  resultful  sales-training 
meetings. 

Wrife  today 
for  deiails 
concerning 
a  preview 


Productions.  Inc.,  for  Juxl  Plug  It 
In.  sponsored  by  New  England 
electric  utility  companies;  and  Par- 
thenon Pictures,  for  Lacked  On. 
sponsored  by  General  Dynamics, 
Astronautics. 

The  hard-hitting  traffic  safety 
picture.  Anatomy  of  an  Accident. 
produced  for  the  Bell  System  by 
Jerry  Fairbanks  Productions,  Inc.: 
None  for  the  Road,  produced  by 
Charles  Cahill  and  Associates;  The 
Key  Man  (a  .series),  produced  for 
the  National  Safety  Council  by 
Gil  Altschul  Productions  shared 
plaque  honors  at  the  ceremonies. 

The  American  Petroleum  Insti- 
tute's Farm  Tractor  Safety,  pro- 
duced by  John  Colburn  Associates; 
Ten  Long  Minutes,  produced  for 
the  Safety  Council  by  Pilot  Pro- 
ductions, Inc.;  Water  Rescue,  pro- 


CHICAGO    OFFICE    OF    PUBLICATION 

7064    Sheridan    Road    Building,    Chicago    26,    Illinois 

Telephone:    BRiargate   4-8234-5 


IN    NEW    YORK    CITY 

Robert  Seymour,   Eastern   Manager:   250  W.   57th  St. 

Circle    5-2969  .  JUdson    2-1957 

IN    WASHINGTON,    D.C. 

Mary    Finch    Tanham,    4733    Fulton    Street,    N.W. 

Telephone:   966-0709 


H. 


IN    LOS    ANGELES 
L.   Mitchell,    1450  Lorain   Road,   San   Marino,   Calif. 
Telephone:    Cumberland    3-4394 


IN    SAN    FRANCISCO 
James    Stevenson,    21    Lynch    Court. 
Telephone:    376-5790 


Moraga 


IN    LONDON,    ENGLAND 

Robinson    P.    Rigg,    European    Editor 

139a    Bedford    Court    Mansions 


duced  by  American  Film  Produc 
ers;  The  Buttle  and  the  ThrottUl 
a  Sid  Davis  Production;  and  Fire 
fighting  Aboard  Tankers,  a  L.S 
Coast  Guard  flim.  were  the  othe 
plaque  winners.  <, 

*  *  * 
Hollywood  .4(1  Club  Announce 
Third  International  .4«ar<U 
i-~  The  Third  Annual  Internation; 
Broadcasting  Awards,  honorin 
the  world's  best  television  an 
radio  advertising  of  1962,  will  (- 
presented  on  Tuesday.  Febru;ii 
26,  1963  at  the  Hollywood  P.ilh 
dium  in  that  West  Coast  center  ( 
film  production. 

The  awards,  which  carr>  :< 
entry  deadline  of  December  1 
and  include  television  commercui 
as  well  as  public  service  films.  ,ii 
sponsored  by  the  Hollywood  Ac 
vertising  Club  each  year.  [ 

*  *  * 
Parthenon  Open  House  Aims  : 
Better  Understanding  of  Filn 
-:■•  In  the  first  of  a  planned  serit 
of  open  house  events  designed  i 
broaden  understanding  of  the  fil 
medium.  Parthenon  Pictures.  Ho 
lywood,  recently  had  a  "four-; 
day"  screening  of  The  File  < 
Henry  Royall,  demonstrating  tl 
studio's  Tria  Scope  techniqu 
Weslon  Hydraulics,  described  as 
"brochure  in  motion";  and  The  1 
cious  Circle.  A  good  idea  whic; 
other  producers  might  well  emula 
in  their  areas!  [ 

*  *       * 

Air  Transport  Assn.  Updates 
"Mr.  Vl  ithers"  After  Long  Ru 
ii  When  most  companies  sponsii 
a   public   relations   film   they  c; 
show   successfully   for   five   yeai 
they  usually  concede  they've  h;, 
their  money's  worth.   But  not  \\ 
with   Air  Transport   Associatior  i 
27-minute  color  film.  Mr.  H'ithe 
Slops  the  Clock.  Industry  offlcid  | 
say  the  picture's  message  is  just 
timely  and  necessary  today  as  , 

(CONTINUED  ON   NEXT   PAGEj, 


\ 

The  Midwest's  oldest  and  best-equipped  production  service  organization  handles 
the  full  line  of  MosterLite  and  other  top-rated  studio  lighting  equipment.  For  these 
and  all  studio  essentials,  see  US! 


Since 
I9I9 


THE    STUDIO    LIGHTING    COMPANY 


Elo/se 
Duggon 


CHICAGO      •      2212    NO     HAtSTED      •      EASTGATE   7-2800 
LIGHTS    •     CABLE     •    BOXES     •    GENERATORS    •     GRIP     EQUIPMENT     •     RENTALS     •     SALES     •     SERVIC 

CHICAGO     CAMERA      RENTAL     HEADQUARTERS  •  MARK     ARMISTEAD,     INC 


Business  Screen  Macazin 


u 


Now  you  can  double  the  value  of  your  business  films. 


Double  the  use  of  your  business  films  and  you  double  their 
value.  Simple?  It's  even  simpler  to  use  the  Videotronic  8, 
MPO's  new,  automatic  8mm  sound  projector.  You  and  your 
staff  will  really  use  this  motion  picture  projector  —  and  your 
films!  You'll  find  it  easy -to -operate,  easy -to -carry,  easy-to- 
watch,  easy-to-maintain,  easy-to-own.  It's  the  lowest  priced 
repeater  on  the  market.  Or,  if  you  wish,  lease-use  available  on 
low-budget  monthly  rentals.  (As  low  as  $1.00  a  day!)  And 


rentals  may  be  applied  against  purchase  price. 

MPO  will  also  convert  your  16mm  or  35mm  films  to  8mm. 
The  nation's  largest  producer  of  TV  commercials  and  spon- 
sored films  for  industry,  MPO  can  produce  effective  low-cost 
films  for  your  Videotronic  8.  For  further  details,  just  drop  a 
note  to  Judd  Pollock,  MPO,  15  East  53rd  Street,  New  York 
22,  N.Y.  Or  call  TR  3-7000  in  New  York.  There's  no  obli- 
gation, of  course. 


^^VideoiroDic 


MPO  Videotronics,  Inc. I  New  YorkI  Detroit  I  Chicago  I  Los  Angeles  I  Toronto 
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was  when  the  film  was  produced 
in  1956. 

Al  that  time,  the  imly  passen- 
ger-carrying  jet    transport    in    the 
air  was  Boeing's  prototype  of  the 
707.  now  widely  used,  and  it  wasn't 
i   available    for    pictures.    So    "Mr. 
[   Withers"    had    to    tell    his    story 
1   against  a  background  of  now  out- 
moded aircraft. 

To  up-date  the  film  to  include 
(he  tremendous  influence  of  the 
jets.  Tom  McGarry.  ATA's  Pub- 
lic Relations  Director,  and  Chapin 
Leinbach  called  in  Paul  Alley,  who 
wrote  and  produced  the  original 
film.  With  the  deletion  of  some 
scenes  and  replacement  with  foot- 
age showing  the  modern  jet  trans- 
ports, fifteen  new  scenes  will  en- 
able "Mr.  Withers"  to  still  tell  the 
story  of  the  importance  of  airports 
to  the  communities  they  serve. 

The  revised  version  of  the  1956 
film  is  now  being  distributed  by 
Association  Films  to  clubs  and 
civic  groups,  and  ATA  confident- 
ly expects  "Mr.  Withers"  to  work 
lor  the  air  transport  industry  for 
another  five  years.  S 

*        *        * 

.Maine's  .\<;ri('ultural  Films 
Vi  idely  Shown  on  Television 

ir  During  the  past  fiscal  year,  a 
record  audience  of  42  million 
viewed  the  Maine  Department  of 
Agriculture's  current  motion  pic- 
tures on  farm  subjects. 

According  to  H.  G.  Hawes  of 
Hallowell,  the  Department's  film 
producer,  television  stations  in  the 
eastern  United  States  and  Puerto 
Rico  provided  826  showings  in  the 
1960-61  year  —  and  with  an  es- 
timated audience  of  over  41  mil- 
lion. Over  3,000  theatrical  show- 
ings and  500  school  and  organiza- 
tion bookings  were  also  secured  by 
the  Agriculture  Department's  Au- 
gusta office. 

Maine's  most  popular  film  last 
year  was  ActveiUures  in  Eiilinji.  re- 
leased in  June.  1961.  It  contrasts 
the  annual  public  chicken  barbe- 
cue at  Belfast  with  a  clambake  on 
a  Maine  coastal  island.  Other 
widely  requested  films  during  the 
past  year  include  Blueherrykmd. 
I'uri-I line  Farmer,  Maine  Barbe- 
cue. I'oialoelanil,  and  Market  Man. 

Hawes  notes  that  the  most  pop- 
ular film,  through  the  years,  has 
been  Climaie  and  the  Apple,  pro- 
duced in  1954.  which  received 
over  400  television  showings  to  an 
audience  of  about  21  million. 

During  the  past  eight  years,  all 
Department  films,  including  some 
20  titles,  have  had  almost  4.000 
television  showings.  1^,^' 


A  Word  of  Tribute  lo  a  Friend  and  Leader 

W  ildine'.s  r.  II.  BradCieUl,  Jr.,  Sueeiimbs  lo  Long  Illness 


'W'lsiTS  With  "Bkad"  at  his  home 
on  the  lake,  along  Chicago's 
North  Shore  and  at  the  studios  of 
Wilding,  Inc.,  where  C.  H.  Brad- 
field,  Jr..  served  as  chief  executive 
for  over  two  decades,  were  a  con- 
stant source  of  inspiration  to  the 
editor  and  publisher  of  Business 
Scri:en.  The  man  who  shared  our 
enthusiasm  for  the  future  of  a-v 
communication    had    nothing    but 


C.   H.   Bmdfield 


praise  for  his  competitors,  an  un- 
swerving determination  to  make 
/?w  company  one  of  the  best  in  its 
business. 

"Brad's"  own  career  in  audio- 
visuals  began  in  1929  when  he 
joined  Electrical  Research  Prod- 
ucts, Inc..  in  New  York,  after  stud- 
ies at  Baltimore  Polytechnic  Insti- 
tute. This  Western  Electric  subsidi- 
ary, in  which  other  leading  com- 
panies within  our  industry  also 
originated,  gave  him  the  ground- 
work for  a  move  into  film  produc- 
tion. In  1933,  he  joined  Audio 
Productions.  Inc.,  becoming  a  vice- 
president  in  two  years. 

Managed  Studios  in  England 

A  brief  sojourn  abroad  followed 
when  he  became  a  director  of 
Sound  Services,  Ltd.,  Publicity 
Films,  Ltd.,  and  then  managing  di- 
rector of  Merton  Park  Studios  in 
London.  He  returned  to  the  U.S. 
to  join  the  late  Norman  Wilding 
in  1939.  becoming  treasurer  of 
Wilding  Picture  Productions,  Inc., 
at  the  company's  former  Detroit 
headquarters. 

"Brad"  was  elected  president 
and  general  manager  of  Wilding 
on  the  death  of  its  founder  in 
1947.  The  firm  had  moved  to  its 
present  Chicago  location  in  the  in- 
terim. In  1959.  with  the  election 
of  H.  Williams  Hanmer  as  presi- 
dent.  Mr.    Bradfield   assumed   the 


newly-created  post  of  Chairman  o 
the  Board. 

Capitalizing  on  the  recognitioi 
attained  by  Wilding  during  Work 
War  II  when  the  company  becami 
one  of  the  largest  suppliers  o 
motion  pictures  and  other  visua 
aids  to  the  Armed  Services,  "Brad' 
lead  his  company  into  a  progran 
of  expansion  and  diversification 
Sales  management  consultation 
manpower  development,  marketini 
and  merchandising  services  wen 
broadly  developed;  new  division 
were  formed  for  business  theale 
and  television  commercials.  I 
these  post-war  years.  Wilding.  Irn. 
moved  nationwide  with  studios  ;ini 
sales  offices  in  metropolitan  liilm 
coast-to-coast. 

The  Industry  Loses  a  Leader 

C.  H.  Bradfield.  Jr.,  Chairma 
of  the  Board  of  Wilding,  Inc.. 
leader  in  this  chosen  field  of  life' 
work,  died  on  September  12  at  hi 
home  in  Glencoe.  Illinois.  He  ; 
survived  by  his  widow,  Carolyr 
his  two  daughters.  Mrs.  Marsha 
(Jean)  Boudreaux  and  Mrs.  Re 
land  (Linda)  Zahn  and  thre 
grandsons. 

A  living  memorial  to  his  vislo 
is  the  strong,  vigorous  company  h 
leaves  to  his  able  successors  an 
the  warm  regard  we  carry  with  i 
forever  of  a  friend  whose  counsi 
and  kindness  was  so  generousl 
given  during  our  own  "growir 
years."  { 

*        *        * 

John  >IeCall  Leaves  Exeeulive! 
Post  al  .Alilehell  Camera  Corp 

■fr  We  note  with  regret  that  i 
health  has  brought  the  resign; 
tion  of  an  industry  veteran.  J.  I 
McCall,  former  executive  via 
president  of  Mitchell  Camei 
Corporation  has  left  that  post  bi 
continues  as  consultant  and  men 
ber  of  the  company's  Executix 
Operating  Committee.  S 
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Higii  Llff#  In  H(#llf  w##i 


There's  action  all  night  at  Gen- 
eral Film,  in  Hollywood.  Our  24- 
hour  operation  gets  your  motion- 
picture  footage  started  fast  and 
finished  well  and  soon.  We  do 
front  end  work  on    16mm   and 


35mm,  color  and  black  and  white; 
and  release  prints  in  35mm, 
16mm,  and  8mm,  color  or  black 
and  white.  Send  for  our  new  12- 
page  price  list,  just  off  the  press. 
You  should  have  one  on  file. 


GENERAL 

FILM     LABORATORIES 

A  DIVISION  OF  PACIFIC  INDUSTRIES,  INC. 


1546  N.  Argyle,  Hollywood  28,  California,  Hollywood  2-6171  /  ccural  division,  1828  Walnut  St.,  Kansas  City 


.  Mo.,  CRand  1-0044 
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A  Sponsored  Film  Project  of  Association  Films 

"FILMS  FOR  FREEDOM"  Is  a  ipon.ored  film        Churchill,  Gandhi  •••!'•*  f"  American  doctor  in 


of  frMdom,  Juitice  and  individual  Initiative  How        -^;'!;;;;'..p,LiviS  FOR  FREEDOM." 
•uptrbly  iponiored  motion  picture,  do  th  •  job!  ^         America's  most  prominent  sponso 


learn  aomething  of  the  Ideas  and  ideals  ot  freedom  jJJance  Company,  the  Edison  Foundation,  L 

-  that  freedom  can  be  a  President  pleading  for  a  p^^,,  company,  Corning  Glass  Works,  Prud 

league  of  free  peoplai  and  nations,  an  astronaut  insurance  Company  of  America,  Gulf  Oil  Co 

alone  In  a  spacecraft  called  Freedom  7  , . .  a  suf-  tion,  Firestone  Tire  and  Rubber  Company,  / 

fragattas'  parade  ...  a  youngster's  first  business  can  Airlines,  and  the  National  Aeronautic: 


city  .  .  .  freedom  is  names  like  Roosevelt,  Edison,        longs.  For  full  Information  write  us  today. 

ASSOCIATION  FILMS,  Inc. 

347  Madison  Av«nu»,  N«w  York  17,  N.  Y. 
W^     America'n  mont  creative  dintributor  of  nponmred  motion  pictures 


nation  emerged.  These  are  s 


S.^ECIAL  FEATURES  of  this  largest  of  all 
fall  issues  of  Business  Screen  include 
the  "Special  Report"  on  the  recent  Third 
Annual  International  Indusaial  rum  Festival 
ai  West  Berlin  (beginning  on  page  47);  the 
several  case  histories  of  important  new  spon- 
sored pictures  (see  pages  54,  55  and  56);  and 
the  many  pages  devoted  to  our  thoroughly- 
researched  Annual  Buyer's  Guide  to  Film  Pro- 
duction Services,  which  begins  on  page  61. 
This  feature  resumes  a  pioneer  effort  we  origi- 
,iated  in  these  pages  in  1955. 

The  Festival  in  West  Berlin  is  noteworthy 
as  an  example  of  what  must  happen,  someday 
soon,  in  these  United  States.  The  industrial 
audio-visual  men  who  gathered  in  that  be- 
leaguered city  represented  the  "cream"  of 
Europe's  business  film  sponsors.  They  were 
there  lo  see,  discuss  and  judge  a  specific  kind 
of  product,  with  effectiveness  as  the  primary 
faccor.  The  affair  was  well-organized,  the 
scieenings  held  under  excellent  conditions  in 
ihe  impressive  Congress  Hall  auditorium. 

The  most  important  fact  of  all,  however,  is 
that  this  event  is  sponsored  and  conducted  by 
European  federations  of  industry,  on  a  top- 
'evel  and  recognized  by  principal  executives  in 
each  country.  The  anareness  of  the  medium  is 
on  a  high  plane;  the  obvious  quality  of  most 
entries  should  be  an  object  lesson  to  U.S.  in- 
dustrial leaders.  The  aggressive  trade  efforts  of 
Britain.  Italy.  Germany  and  other  nations  was 
reflected  in  the  pictures  they  exhibited  at  West 
Berlin.  Take  another  hint,  America,  of  the  com- 
petition you  face  in  overseas  trade! 

Goods  Exported  by  the  U.S.  Mean  Jobs  for 

Our  Workers  But  We  Must  Also  Buy  Abroad 

-'  Speaking  of  foreign  trade.  John  S.  Stillman. 
deputy  to  the  under-secretary  of  commerce. 
U.S.  Department  of  Commerce,  said  it  plainly 
the  other  day.  Speaking  to  industrialists  in  Hart- 
ford. Conn,  he  declared: 

"Exporting  has  become  the  patriotic  thing 
to  do  these  days.  By  developing  the  new  po- 
tentials for  export  expansion  with  old-time 
Yankee-trader  vigor,  business  men  can  sub- 
stantially accelerate  the  economic  progress  the 
early  traders  started." 

A  commerce  department  export  study  re- 
veals that  every  $  1 .000.000  of  goods  exported 
by  the  United  States  means  150.000  jobs  for 
Americans.  Moreover,  export  industries  gen- 
erally have  the  highest  wage  scales.  3,100,000 
workers  or  5.8  per  cent  of  all  jobs  in  the 
private  economy,  were  required  to  produce, 
transport  and  market  the  $20,700,000,000  of 
merchandise  exported  from  the  United  States 
in  1960. 

There's  an  appropriate  article  on  overseas 
film  translation  on  page  46.  But  remember  that 
this  is  a  two-way  street.  America  must  also 
buy  from  our  friends  abroad  in  order  to  sell  to 
them  in  the  years  ahead. 

*  *  * 

Manpotrer  Development  and  Training  Act  Is 

Challenge  to  Wider  Use  of  Film  Medium 

"~  And  there's  another  vital  mission  awaiting 

H  films  in  the  new  Manpower  Development  and 

»!  Training  Act    (Public   Law   87-415)    recently 

'  enacted   by   the   Congress.   This   bill   provides 


Camera  Eve 


THE    EDITORIAL    VIEWPOINT 


Feaeial  funds  for  the  retraining  of  workers 
displaced  by  economic  changes,  automation, 
etc.  Training  programs  in  both  public  and 
private  technical  schools  should  be  implement- 
ed by  the  best  in  available  training  films. 

It's  a  state  decision,  with  Federal  funds  pro- 
vided to  the  schools  to  acquire  these  training 
aids.  Let  the  State  Directors  of  Vocational  Edu- 
cation know  about  the  a-v  resources  already 
available;  let  industry  create  and  share  its  finest 
f.lms  to  aid  this  vital  program. 

*  *  H: 

A'^riculture's  Centennial  Film  Festival; 

CINE  Screening  High  on  November  Calendar 

':  Washington  will  be  the  scene  of  two  im- 
portant November  film  events.  On  November 
7.  8  and  9lh,  the  U.  S.  Department  of  Agricul- 
ture holds  its  well-heralded  Centennial  Film 
Festival  and  Visuals  Workshop.  On  November 
13th.  the  Committee  on  International  Non- 
Theatrical  Events  (CINE)  will  hold  an  evening 
Exhibition  of  Films  of  Merit  and  present  the 
awards  to  Cine  entries  from  the  United  States, 
received  at  such  festivals  as  Edinburgh,  Venice, 
etc.  The  showing  will  be  held  in  the  Crabtree 
.Auditorium  of  the  National  Education  Associa- 
tion at  7:30  p.m..  November  13th. 

Soviet  Union  Tightens  Reins  on  Film  Makers; 
Must  Return  lo  Communist  Propaganda  Line 

During  the  Cuban  crisis,  we  took  note  that 
the  Soviet  Communist  Party  has  begun  de- 
manding more  party  propaganda  in  Russian 
films.  The  decision  was  made  by  the  party's 
central  committee  and  ends  a  brief  period  of 
indulgence  among  film  makers. 

"Soviet  cinema  art  does  not.  as  yet,  play  its 
full  role  in  the  Communist  upbringing  of  the 
people,"  declared  the  committee  statement  pub- 
lished in  KoMMUNisT,  complaining  about  the 
"great  number  of  ideologically  deficient  films'' 
produced  in  recent  years. 

The  Soviet  Union's  recent  acquisition  of  in- 


ternational film  awards  will  drop,  we  predict, 
when  Culture  Minister  Ektarina  Furtseva  tight- 
ens the  reins.  And  tighten  she  will,  because  the 
Soviet  film  industry  is  a  government  monopoly. 

The  USSR  also  trains  hundreds  of  film  work- 
ers for  service  in  other  lands,  especially  among 
the  new  African  nations  and  in  Asia,  where 
emerging  factual  film  units  provide  documen- 
taries for  public  showings.  The  influence  of 
these  Communist-oriented  and  trained  film 
workers  cannot  be  under-estimated. 

We  have  faith  in  the  quiet  opposition  of 
really  dedicated  film  workers  behind  the  Iron 
Cuitain  and  in  the  uncommitted  nations.  The 
medium  is  too  great  to  be  prostituted  for 
ideological  aims;  sooner  or  later  the  truth  will 
have  its  day.  No  self-respecting  worker  in  these 
films  would  want  it  any  other  way! 

4lh  International  Labor  Film  Festival  to 
be  Held  in  Tel  Aviv,  Israel  in  May,  1963 

Other  show  dates  ahead  include  the  4th 
International  Labor  Film  Festival  to  be  held 
next  year  in  Tel  Aviv,  Israel  from  May  5  to 
lOlh,  1963.  Previous  Labor  Film  events  were 
held  in  Hamburg,  Vienna  and  Stockholm. 

Sponsor  of  the  event  is  the  International 
Labor  Film  Institute  in  Brussels,  Belgium.  The 
object  of  this  special  event  is  to  compare  "works 
of  cinematographic  art  produced  by  and  in  the 
free  labor  world  and  to  show  films  of  social  and 
human  interest  useful  to  labor  organizations." 

Israel's  dynamic  economy,  which  has  made 
remarkable  progress  in  a  single  decade,  offers 
an  inspiring  background  to  attending  delegates. 

*  *  * 

Note  Four  Decades  of  Visual  Education 
as  SVE  Discovers  Projector  Made  in  1920 

Lest  we  forget  that  the  art  and  science  of 
visual  education  as  we  know  it  today  has  more 
than  a  half-century  of  useful  experience  behind 
it.  take  note  of  the  recent  discovery  in  a  Chi- 
cago camera  store  of  an  early  model  Acme- 
SVE  35mm  combination  motion  picture  and 
slide  projector,  dating  back  to  1920-21. 

Jack  Kennan,  president  of  the  Society  for 
Visual  Education,  Inc.,  a  Chicago-based  sub- 
sidiary of  Graflex.  Inc.,  unearthed  the  1,000 
watt  35mm  silent  motion  picture  projector 
(which   also  presents  3 '4"  x  4"  slides)    and 
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Certified  Storage 
for  500,000,000  feet  at 

BEKINS 

FILM  SERVICE  CENTER 


•  Easy  access! 

•  Complete  records! 

•  Prompt  delivery  anywhere! 
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Distribution 

Inspection 
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I  (CONTINUED  FROM  PRECEDING  PAGE  ELEVEN) 

recalled   the  early   beginnings  of  this  pioneer 
audio-visual   concern. 

"At  that  time  SVE  was  under  the  leadership 
of  its  founder,  the  late  Marie  Withani.  and  was 
a  producer  of  early  classroom  motion  pictures 
as  well  as  related  products.  We  no  longer 
manufaciure  or  distribute  projectors,  they  ate 
now  made  by  SVE's  parent  company.  Gratlex. 

n  Rochester.  New  York." 
The    Acme-SVE    projector,   circa    1920-21. 

,s  now  on  display  at  SVE  headquarters  where 


John  C.  Kcnnan.  I'icsklent  (left )  unci  Walter 
E.  Jolinwn,  Vice-President.  Societtj  jor  Visiuil 
Eductition.  Willi  pioneer  Acme-SVE  projector. 


it  serves  (still  in  mint  condition)  as  a  reminder 

of  the  company's  record  of  43  years  of  service 
to  education.  It  will  be  subsequently  trans- 
ferred to  the  D.\\\  Archives  in  Iowa.  W' 

European  Commiinitii  Information  Service 
Presents  a  Basic  Film  on  the  Common  Market 

EiiroiHi  is  a  new  animated  cartoon  designed 
to  tell  American  audiences  about  the  close  re- 
lationships of  the  peoples  of  Europe  in  the 
modern  European  Community.  It  avoids  the 
complexities  of  abstract  economics,  and  is 
planned  to  act  as  a  basic  primer  of  today's 
Common  Market  members,  although  the 
phrase  "Common  Market"  is  never  mentioned. 

The  sponsor  of  Eioopa  is  the  European 
Community  Information  Service,  representing 
Euratom.  the  Common  Market  and  the  Euro- 
pean Coal  and  Steel  Community.  The  producer 
is  Pelican  Films.  Inc..  New  York.  The  purpose 
of  the  picture  is  to  show  that  the  new  Europe 
is  not  a  cartel  dreamed  up  in  a  board  room, 
but  the  long  un-fulfilled  dream  of  Europeans 
since  the  dawn  of  history  to  pool  their  resources 
and  share  their  skills  and  wealth  amongst 
each  other. 

Opens  on  Significant   Legend   of   Europa 

Eiiropas   plot    tells   of   the   legend   of   the 

princess   Europa.   carried   away   by  the   great 

God  Zeus  to  the  Island  of  Crete.  Thence  for 

2500  years  her  sons  —  all  brothers  —  have 


French  citizens  learn  about  a  new  economic 
plan  in  this  scene  from  the  cartoon  "Europa." 

done  little  but  battle  one  another  from  century 
to  century.  Charlemagne,  the  Vikings,  the 
Holy  Roman  Empire  all  tried  to  unite  the 
brothers  but  nothing  succeeded. 

Yet  Europeans  who  colonized  North  Ameri- 
ca and  set  up  new  boundaries  found  them  dis- 
solved by  common  interests. 

The  wars  of  the  European  brothers  became 
so  severe  that  they  almost  destroyed  them- 
selves. America  sent  goods  to  help  Europe  help 
herself.  The  Marshall  Plan  had  no  boundaries. 
Finally  in  1950,  France  and  Germany  took 
the  first  step  by  surrendering  sovereignty  over 
their  coal  and  steel  resources.  And  six  nations 
picked  up  the  challenge  and  took  the  first 
step  toward  a  united  Europe. 

The  European  union.  Europa  says,  will  seek 
to  provide  evergrowing  commerce  among  the 
markets  of  the  world.  It  will  form  an  .Atlantic 
partnership  with  North  America  to  supply  the 
needs  of  the  developing  nations  of  our  shrinking 
world. 

Complexities  of  Europe  in  Capsule  Fomi 
Europa  s  amusing  European  cartoon  brothers 
are  pictured  against  backgrounds  of  old  prints 
showing  European  industry  in  times  past.  It! 
reduces  the  complexities  of  the  Europe  of  his- 
tory into  a  capsule  form  that  is  thoroughly 
recognizable.  It  makes  the  squabbling  brothers 
seeni  finally  reconciled,  and  it  provides  a  firm 
basis  for  our  understanding  and  friendship. 

Europa  was  directed  by  Pelican's  Ted  Lowry 
Distribution  of  the   film   will   be  through  the- 
facilities  of  Association  Films,  Inc.  B' 

(VIEWPOINTS    CONTINUE    ON    BACK    PAGE    118 


MUUING  OVER  A  MEW  MOTION  PICTURE? 

With  48  years  of  budget-stretching  film  en- 
periencc  well  gladly  mull  with  you  .  .  .  and 
then  .  .  .  produce! 


camQ 


RLEANS 


Ortainaf music  hif 

"The  fidelity  of  this  music  is  the  best  we 
ha\c    experienced    in    film    music  .  .  . 
Raphael   G.    Wolff.    Hollywood 


Johnscn  Film  Service 

012  lUn-rh  DrUf.  Artala.  Cjlif..  V.\  2-(M5(i 
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Business  Screen  MagaziH 
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Don't  get  too  eilucational  when  you  make  an  educa- 
tional motion  picture.  True,  you  usually  have  a  cap- 
tive audience,  a  group  in  a  special  field  willing  and 
eager  to  learn:  but  "educo"  still  means  to  bring  out 
not  to  push  in.  Be  gentle  with  the  ladle.  Be  generous 
with  the  inspiration,  the  application,  and  the  "wliat's- 
in-it-for-me." 


educational 


pictures 


by   Audio  .  .  . 


American  Airlines 

American   Telephone 
&   Telegraph   Co. 

Association  of  Better 
Business  Bureaus 

Atomic  Energy  Commission 

Babcock  &  Wilcox  Co. 

College  Entrance 
Examination  Board 

E.  I.  (hi  Pont  de  Nemours 
&  Co.,  Inc. 

Ethyl   Corporation 

General  Motors  Corporation 

Johnson  &  Johnson 

— and  many 


Liggett  &  Myers  Tobacco  Co. 

McGraw-Hill  Book  Co. 

National  Board  of  Fire 
Underwriters 

Port  of  New  York  Authority 

Smith  Kline  &  French 
Laboratories 

Texaco,  Inc. 

Union  Carbide  Corp. 

U.  S.  Navy 

Vi  estern   Electric   Co. 

W  estinghoiise   Electric  Corp. 

many  others 


M 


FILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.Y. 
TELEPHONE:  PLoxo  7-0760 


Frank  K.  Speidell,  President 
P.  J.  Mooney,  Vice-President  &  Treasurer 
T.  H.  Westermann,  Vice-President,  Sales 
Alexander  Gansell,  Secretary 


Frank  Beckwith 
L.  S.  Bennetts 


^m 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


Harold  R.  LIpman 
Erwin  Scharf 


NAMEIT 

WE'VE  DONE  IT! 
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A  Spokesman  for  the  Screen  Directors  International  Guild  Replies 
to  Our  Editorial  With  Background  on  the  Aims,  Ideals  of  His  Group 


IN   OUR 


YEARS 
OF 

INDUSTRIAL. 

AUDIO-VISUAL  SERVIC 

Offering  this  wide  range  of 
the  finest  modern  facilities... 

Filmstrip  and  Slide  Animation 

Extremely  versatile  cameras  especially  engineered  by  SVE  for 
shooting  both  single  and  double  frame 


Hotpress  Typeset 


Modem  Ludlow  installation  with  multiple  choice  type  faces 
for  color  and  black  and  v;hite 

Art  and  Layout  Service 

Experienced  Art  Department  handling  every  creative  need 

Color  Plus  Black  &  White  Processing 

Our  own  laboratories  assure  superior  products  because  of 
constantly  supervised  quality  control 

Automatic  2x2  Slide  Binding 

The  very  latest  especially  designed  Seary-Michelbach  automatic 

single  and  double  frame  binder  numbers  4200 

individual  slides  an  hour 

Automatic  Slide  Duplication 

New  improved  Emby  automatic  slide  duplicators  insure 
high  fidelity  color  reproduction 

SVE  provides  many  clients  with  complete  creative 

consultation  and  production  services  mcludmg 

script  writing,  photography  and  plannmg. 


NAME  IT 

WE  CAN  DO  IT 


/ 


S/neeV    79t9 

th«  l«HJ*»l  produc*t 

«nd  dif  tritiutor  ot 

lllmslrlps.  jlldei 

and  related  products. 


...WITH  SPEED 
AND  ECONOMY 


PLEASE   SEND   PRICE    LIST 


TITLE 


COMPANY 


STREET 


CITT  /  ZONE /STATE 


SOCIETY  FOR  VISUAL  EDUCATION,  INC 

^^  (A  BUSINESS  CORPORATION)     I  jLT  ' '".V^.  ,  *  VT 

13A5    DIVERSEY    PARKWAY 
CHICAGO   lA.  ILLINOIS 

subsidiary   o.   GRAFLEX.   INC./GENERAU  PRECISION.  INC. 


To  the  Editor; 

■-pHK  Film  Community  considers 
1  Business  Screen  an  important, 
influential  publication,  above  the 
use  of  its  columns  for  strictK  parti- 
san purposes.  And  the  fact  that  you 
have  opened  the  columns  of  your 
publication  to  this  letter's  publica- 
tion is  evidence  that  \ou  embrace 
the  American  notion  that  a  press  is 
truly  "free"  only  when  it  is  fair. 

It  is,  then,  in  the  interests  of  fair- 
ness that  we  make  the  following  ob- 
servations about  an  editorial  which 
appeared  in  a  recent  issue  under  the 
title  "Midwest  Studio  Managements 
Can  Uphold  Standards  and  Status  of 
Screen  Directors."  In  this  editorial 
you  asked  a  number  of  questions 
which  in  a  subsequent  editorial  you 
boiled  down  into  one  U\i)-part  ques- 
tion; "How  will  present  contractual 
moves  of  the  Midwest  Branch  of  the 
Screen  Directors  International  Guild 
help  its  fulhj-qualified  director- 
members,  and  how  will  they  ad- 
vance the  production  of  better 
films?" 

Our  first  reaction  to  this  question 
is  a  feeling  that  somewhere  along 
the  Une  we  have  fallen  down  in  a 
part  of  our  public  relations  job  - 
that  we  have  failed  to  keep  \ou 
properh-  informed  about  the  aims 
and  work  of  the  Guild.  Oiur  second 
reaction  is  that  we  are  being  asked 
to  define  progress  and  to  show  where 
it  is  desirable. 

.\ctuall\.  the  same  answer  ap- 
phes  to  both  parts  of  the  question, 
for  the  things  that  are  good  for  the 
director  are  good  for  the  industn', 
and  vice-versa.  Let  it  be  pointed  out 
at  once  that  SDIG  is  striving  for  the 
same  goals  as  the  film  companies, 
the  sponsors  and  all  others  inter- 
ested in  the  welfare  and  the  pro- 
gress of  the  motion  picture;  better 
films,  more  widespread  use  of  films, 
harmonv  among  film-makers  and  a 
proper  reward,  both  aesthetic  and 
monetarv',  for  everyone  involved. 

Now,  since  your  original  questions 
seem  to  have  been  asked  from  the 
producer's  viewpoint,  we  will  try 
to  keep  that  viewpoint  in  mind  as 
we  answer.  It  may  come  as  a  sur- 
prise to  some  to  learn  that  the  ori- 
ginal Screen  Directors  Guild  came 
into  existence  in  New  York  to  fill 
the  producer's  needs  as  well  as  the 
directors.  Many  of  SDG's  early 
members  were  producers,  just  as 
manv  of  SDIG's  members  are  to- 
dav.' 

To  understand  the  implications  of 
this   it    is   first   necessarv-   to   under- 
stand the  nature  of  the  film  business 
I  and  the  imique  problems  faced  b\ 
the    personnel    of    this    business    on 
1  both  creative,  management  levels. 


Lit  us  simplify  the  discussion  by 
putting  aside  any  consideration  of 
the  theatrical  or  television  enter- 
tainment features  and  documentar- 
ies directed  by  members  of  SDIG 
and  concentrate  only  on  the  business 
film,  a  term  which  for  purposes  of 
convenience  we  use  to  embrace  in- 
dustrv  films,  public  relations  films, 
films  for  education,  medical  films, 
religious  films,  training  films,  T\ 
spots,  etc. 

The  work  of  the  Guild  is  premis- 
ed on  the  central  concept  that  the 
director  is  the  ke\-  figure  in  the 
ultimate  success  of  an\-  motion  pic- 
ture. There  are  a  good  many  film  I 
men  in  the  East  and  the  Midwit 
who  have  dedicated  years  of  efh '• 
to  keeping  genuine  talent  in  tin 
highK  creative  post  of  the  director. 
.\nd  the  rise  in  the  quality  and 
importance  of  the  business  film  par- 
allels the  rise  in  the  prestige  and  ' 
recognized  importance  of  the  di- 
rector. 

Man\-  business  film  producers 
have  long  understood  the  vital  role 
the  director  plays  in  the  success  of 
his  productions,  and  herein  lies  the 
reason  for  the  above  statement  that 
the  directors  guild  was  originally 
organized  to  fill  producer  as  well  as 
director  needs. 

What  was  the  situation  the  es- 
tablished producer  and  the  estab- 
lished director  faced  in  the  East 
some  20  \  ears  back  when  the  direc- 
tors first  turned  their  attention  to 
organizing  a  guild? 

Outstanding  business  films  -  ex- 
cept for  the  product  of  a  few 
long-established  film  companies  - 
were  scarce.  The  adequately-paid 
director  was  a  rarity.  Result?  Bad 
films  —  bad  films  made  by  whom- 
ever the  producer  chose  to  call 
"director."  The  bright  future  of  the 
business  film  was  beginning  to  show, 
and  so  there  had  come  nmning  to 
the  scene  many  who  became  "pro- 
ducers" overnight.  And  their  under- 
standing of  the  importance  of  the 
director  was  nil. 

These     newcomers     realized, 
course,  that  the\  had  to  have  techni- 
cians —  cameramen   who  could  get 
a    proper    picture    on    the    screen, 
engineers  who  knew  the  mysteries  rf 
sound,    and    other    skilled    workeiS.) 
They  knew   when  a  picture  was  O 
of   focus,   and   some   could   actual  _ 
tell  when   a  scene  was  badl\-  lit  — 
these  were  measurable  results.  B 
the   director?   How   could   the   n 
producer  measure  the  job  of  dire 
ing?    There    was    no    focusing 
lighting,   no  soimd  in  his  provini 
The  director,  a  "producer"  oft 
concluded,  was.  if  not  unnecessary, 
then   certainly   not   ven,-   importani 
(CONCLUDED  ON    NEXT    PAGE) 
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Business  Screen  Magazini 


For  the  most 

complete  line 

of  Specialized 

Lighting 

Equipment 


Largest  Suppliers 

of  Motion  Picture, 

TV  and  Industrial 

Photographic  Equipment 

in  the  East 


appointed 


Sole  Distributor 


yUoi^ = ^yUcAa/)cdi^€y}i^c. 


Products  in 


New  York  City 


You're  always 

on  schedule 

with  .  .  . 


Generator  Trucks 

and  Trailers, 

Grip  Equipment, 

Props 


INC. 


333  West  52nd  Street 

New  York  19,  N.Y. 

Circle  6-5470 


Since  1921... 


RENTALS 

SALES  SERVICE 

Send  for  a   schedule 
of  rental   rates. 
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the 

only 
SOUND 
approach 


GLEN  GLENN 
SOUND 

.  .  .  From  original  production 
recording  to  final  optical 
negative . . .  Glen  Glenn  provides 
the  most  complete  facdities 
and  service  to  fit  your 
project  .  .  .  and  your  budget! 

Production  Studio  Recording 

Production  Location  Recording 

Narration 

Scoring 

Transfer 

Dubbing 

Optical  Negatives  35mm  and 

35-32  (16mm) 

Magnetic  35mm,  17'/2mmand 

16mm 
V4  "  and  Va'  Sync  Tape 


Glen  Glenn   makes   the 

difference  in  sound  .  .  .  call  or  write  for 

NEW  BROCHURE  .  .  .  just  off  tfie  press! 


GLEN  GLENN   SOUND  CO. 


6624   Romaine   Str««t    •    Hollywood   38,   Calif. 
Phone;  HOIIywood  9-7221 


Screen  Directors'  Reply: 

llis  pay  iliirk  iilic-ctcd  lliis  iillitiidc. 
So.  all  too  olU'Ti,  (lid  llis  wink.  Poor 
pictures  rcsultrd  and  the  valiif  of 
busiiii'ss  lilnis  was  damaged.  Many 
sjioiisors  refused  to  back  a  second 
lilni.  The  whole  industry  was  the 
victim.  The  ninice  producer  was 
eomniitting  niaxlicni  upon  the 
goose  that  was  trxing  to  lay  a  gold- 
en egg. 

But  he  wasn't  the  only  man 
abroad  with  an  a.\e  and  the  goose 
had  to  keep  liiding  its  nest  or  risk 
extinction.  Even  the  ablest  of  pro- 
ducers were  faced  with  a  problem 
that  was  doubtless  to  be  expected: 
the  sponsor  paid  for  the  picture; 
therefore,  if  the  sponsor  chose  to 
become  a  "film  expert"  overnight 
and  tell  the  producer  and  the  direc- 
tor how  to  make  the  picture,  "the 
better  part  of  \alor  had  to  be  the 
order  of  the  day. " 

Indeed,  to  this  da> ,  man\  pro- 
ducers and  directors  s])end  sleepless 
nights  trying  to  figure  out  liow  to 
save  certain  enthusiastic  sponsors 
from  their  "expertness."  But  today 
most  diiectors  are  better  (jualified 
for  this  job,  as  are  most  produc- 
ers, and  the  sponsor  is  likely  to 
accept  the  advice  of  men  who  are 
obviously    qualified    to    give    it. 

The  business  film  toda\-  involves 
far  too  great  an  expenditure  of 
money  to  brook  amateurism  in  an\' 
quarter.  It  is  "growing  up"  and  is 
being  placed  more  and  more  in  the 
hands  of  professionals.  And  this  is 
where  the  Guild  comes  in. 

A  prime  function  of  the  Guild  is 
to  set  standards  and  by  so  doing  to 
help  stabilize  a  mercurial  and  often 
chaotic  industry.  The  Guild  can 
only  set  the  standards  and,  by  secur- 
ing contracts  with  the  producers, 
strive  to  maintain  them.  It  is  up  to 
the  producers  to  help  in  this  main- 
tenance, because  involved  is  their 
own  welfare  as  well  as  that  of  the 
directors  and,  of  course,  that  of  the 
industry  as  a  whole.  .And  how  do 
they  help  in  the  maintenance  of 
these  standards? 

The  answer  will  become  clear  as 
we  examine  the  following  (pies- 
tion  Business  Screen  asked  in  its 
editorial  abinit  the  Guild: 

"Has  till'  Guild  ambitknis  lonunl 
II  kind  of  'mass  union'  uitli  equal 
stains  for  all  of  its  skilled  and  Ics.i- 
skillrd  mi'inhcrs':'  If  not.  then 
let  it  define  the  iinalifiealions  of  a 
sereen  dircetov  and  drop  the  iin- 
qnalified  from   its  rolla!" 

Our  immediate  answer  is  thiit  if 
there  are  ;m\"  "uiKiUiilified"  directors 
in  the  Guild  then  the  producers 
put  them  there.  For  it  is  the  produc- 
er, not  the  Guild,  who  hires  the  di- 
rector. If  he  chooses  to  hire  an  inex- 
perienced person  to  direct  a  cer- 
tain film,  the  G-uild  is  obliged  by 
law  to  accept  this  person  as  a  mem- 
ber. 

He  first  becomes  :ui  ".Associate 
Member"  hut   if   he  is  hired  repciit- 


edly  until  he  has  accumulated  cred- 
its for  120  minutes  of  production 
for  actual  screen  or  television  show- 
ing, then  he  becomes  a  full-fledged 
member. 

There  are  those  who  hear  the  ex- 
pression "120  minutes  of  film"  with 
raised  eyebrows.  As  a  qu:ilificatiou 
for  membership  in  the  Ciuild  it 
.sounds  small  to  them.  They  fail  to 
realize  that  "120  nnnutes  of  film' 
can  mean  any  of  the  following 
things: 

A  two-houi'  feature  film  (the 
average  is  80  minutes)  represent- 
ing five  nn'Ilion  dollars  and  up  in 
production    costs; 

12  one-reel  shorts  which  could 
cost  anywhere  from  a  cou])le  of 
hundred  thous;md  to  a  million  or 
more  dollars,  depending  on  the 
subjects; 

Six  two-reelers  of  similar  cost, 
or  four  three-reelers  (half-hour 
shows)    costing  the  same. 

For  producers,  sponsors  and  oth- 
ers connected  with  T\'  spot  com- 
mercials, the  breakdown  becomes 
even  more  graphic:  120  minutes  of 
film  can  represent  720  lO-seccmd 
spots;  360  20-second  spots  or  120 
one-minute  spots. 

Depending  on  subjects  and  spon- 
sor. an\'  of  these  categories  could 
represent  anywhere  from  $600,000 
to  a  couple  of  million  dollars  in 
costs.  Long  before  an  unqualified 
director  could  spend  such  sums  of 
mone\-  on  120  minutes  of  film  his 
lack  of  qualifications  would  be  dis- 
covered and  he  would  be  relieved 
of  his  chores. 

Such  are  the  (jualifications  set  up 
by  the  Guild  for  its  members.  These 
members  are  listed,  with  their  direc- 
torial credits  in  the  Cuiild's  Directory 
of  Directors,  published  each  sum- 
mer b\-  SDIG  :uul  distributed  gratis 
to  producers,  ad\ertising  agencies, 
sponsors,  the  press  and  other  inter- 
ested parties. 

By  establishing  wage  scales  and 
working  conditions  commensurate 
to  the  \aluable  contributions  the  di- 
rector makes  to  a  film,  the  Guild 
is  in  effect  saying  to  the  producer: 
"your  diiector  is  worth  this  nnich, 
and  in  order  to  do  his  best  work  he 
should  function  under  such-and- 
such  conditions,  so,  in  employing 
\our  director,  why  not  hire  a  man  or 
woman  of  proved  merit  —  or  at  least 
one  who  you  have  reason  to  believe 
has  genuine  talent?" 

It  is  obvious  that  without  st;rnd- 
ards  there  would  be  no  end  to 
undercutting  and  slippery  ad\entur- 
ing  at  the  expense  of  ereatixe  talent, 
at  the  expense  of  produeeis  tr\'ing 
to  do  qiialit)  work  and.  finally,  at 
the  expense  of  the  industry  as  a 
whole. 

The  concept  of  the  Guild  goes 
far  beyond  the  establishment  of 
wage  le\'els  and  working  conditions. 
It  eml)r:ices  the  whole  notion  of 
impro\ing  the  art  and  craft  of  di- 
recting motion  pictures,  and  it 
strives    to    aid    its    members    in    the 


growth  of  their  creative  skills. 

Private  forums  arc  held  at  which 
meml)ers  see  and  discuss  each 
others'  work  as  well  as  the  latest 
productions  and  developments  in 
the  whole  field  of  cinematic  ;irt.  At 
technical  sessions,  they  keep  abreast 
of  the  latest  methods  and  ecjuip- 
ment  in  motion  picture  and  T\'  pro- 
duction. In  addition  to  the  publica- 
tion of  the  annual  Directory,  the 
Caiild  strives  in  other  ways  to  be 
oi  service  to  producer,  sponsor  and 
advertising   agency. 

For  example,  public  lilui  lonnn' 
and  technical  forums  bring  all  in- 
terested parties  together  for  tli( 
screening  and  discussion  of  tiji 
latest  productions  ;uk1  deNiI^p 
ments  in  motion  pictures  and  Irli 
vision;  and  a  new  periodical  on  film 
making  from  the  director's  \iew 
point  will  soon  make  its  appear- 
ance   under    the    Giu'ld's    masthead 

The  Ciuild  represents  .52.3  direc 
tors  in  the  United  States  and  othei 
countries.  It  has  signed  contract: 
with  126  producers  in  the  New  Yorl 
area  alone,  and  your  correspondent 
who,  like  quite  a  few  Guild  mem 
bers,  is  a  producer  as  well  as  a  di 
rector  has  talked  to  many  of  then 
on  the  subject  of  the  Guild.  The; 
seem  pretty  well  convinced  tha 
SDIG  is  a  highly-stablizing  factor  ii 
the   industry  hereabouts. 

The  11.5  directors  of  the  Midwes 
Branch,  while  operating  imder  thi 
aegis  of  SDIG,  administer  their  owl 
affairs  and  are  negotiating  their  owi 
contracts.  SDIG  is  proud  of  thai 
progress  in  attracting  an  ovei 
whelming  number  of  working  di 
rectors  in  their  area.  Together  wit] 
their  strengthening  of  the  profes 
sional  and  economic  status  of  th 
.Midwest  director,  they  are  doing  a 
outstanding  job  of  sharpening  hi 
creati\e  faculties  b\'  holding  scieen 
ings,  forums  and  s\mposia  at  whic 
the  art  of  the  film  is  discussed  in  re 
hition  to  the  director's  contributior 

Perhaps  it  would  not  be  iinprol 
itable  if  our  Midwest  produce 
friends  examined  a  bit  more  care 
fulK-  the  situation  in  the  New  Yor 
area  as  well  ;is  in  their  own  nei^ 
borhood  and  disabused  themselve 
of  the  notion  that  a  director  ca' 
afford  to  puisue  interests  contrary  t 
the  good  of  the  industi-y  in  whicl 
after  all,  his  own  good  is  so  int 
mately    involved. 

The  Guild  sends  good  wishes  t 
\ou  and  to  the  whole  film  and  tel( 
vision  communit)-  in  the  Midwesi 
Ma\'  we  express  a  hope  that,  worl- 
ing  together,  we  can  achie\e  goai 
tliat  would  be  impossible  of  attail) 
ment  in  a  cliuKitc  of  disharmon 
and  misunderstanding. 
—  ]aek  CIcnn.  First  Vire-Pre.tiden 
and  Chairman  of  the  Publi 

Relatimifi  Commitlcc.  The  Scre0 

Directors   International   Cuild 
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Business  Screen  MagazinI 


The  Speculators 

16mm,  free-loan  color  and  sound  film.  28  mins. 


Sponsored  by:     Tfie  Chicago  Board  of  Trade 

Produced  by:      Wilding,  Inc. 

Objective:      Present,  for  laymen's  understanding,  the 

role  of  the  "speculator "  in  the  commodities 
market:  describe  the  purposes  and  services 
of  the  Grain  Exchanges  Illustrate  the 
methods  by  v^hich  both  reduce  risks  for  the 
farmer,  grain  handler,  manufacturer,  consumer. 

Selected  Audiences:      Civic,  fraternal  and  community  organizations: 
Business  and  Industry  meetings  and  programs; 
Women's  clubs  and  groups:  tVIedical  and  other 
professional:  Farm  organizations:  Colleges 
and  universities. 
Public  service  telecasts  on  television  stations. 

Audience  Development       OTCDI  IMP 
and  Distrbution  by       ^itHLINb 


MOVIES 
U.S.A.' 


Executive  Offices:      375  Park  Avenue,  New  York  22,  New  York 


NEW! 

Executive  Screening  Room... In  New  York  City! 

A  national  audience  of  business  and  professional 
leaders  now  available  to  screen  your  business  film, 
through  closed-circuit  telecasts  to  40  New  York  ho- 
tels. Write  Sterling  Movies  U.S.A.  for  further  details. 
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1959  iSft0 1961 


WINNING 


^[^[SQI^l 


I 


Container  Corporation  of  America 

-THE   PACKAGING   SYSTEM" 

Producer— Ralph  Eckerstrom 
Director-  Rhodes  Paterson 

Cook  Electric  Co. 

"THE  3  R's  OF  AEROSPACE  PHOTOGRAPHY" 

Producer/ Director -C.  0.  Probst 
General  Dynamics  Astronautics 

"FRIENDSHIP   SEVEN" 

Producer- Eugene  C.  Keefer 
Director —  John  Hynd 

General  Electric 

"THE   HANDS   OF   INDUSTRY" 

Producer/Director- J.  H.  Reese 
IBM  Data  Systems  Division 

"BY   THE   NUMBERS  ' 

Producer -Stu  Munson 
Director- Ed  Casazza 


CONGRATULATIONS 

to  our 

prizewinning 

Arriflex  customers, 

their  films  and 
directors/producers: 


m 


^-^- 


IBM  Development  Laboratory 

"COMPUTER   SIMULATION" 

Producer/Director- E.  R.  Riordan 

Lockheed-Georgia  Co. 

"INVITATION    TO    GEORGIA" 

Producer- Robert  Strickland 
Director -J.  Kermit  Echols 

United  Air  Lines 

"KNOW  HOW" 

Producer/ Director—  Ira  Thatcher 

U.  S.  Air  Force 

"BREAKING  THE  LANGUAGE   BARRIER" 

Producer  — George  Pratt 
University  of  Michigan  TV  Center 

"THE   IDEA  OF   MICHIGAN" 

Producer/Director 
Hazen  J.  Schumacher,  Jr. 


features:  through- Ihe- lens 
viewing-while-lilming;  outo- 
moric  buckle  swiich;  diver- 
gent 3-lens  turret;  regis- 
tration pin  in  precision  film 
gote;  vorioble-speed  elec- 
tric motor. 


Rear  view,  showing  Arri- 
flex ]6's  distinctive 
components:  eyepiece 
of  direct-viewing  finder,- 
tochomeier;  footage  ond 
Irome  counters;  variable 
speed  control  for  the 
motor. 


Unique  turret  'design 
permits  ony  3  lenses, 
from  extreme-wide-angle 
to  300  mm  telephoto,  to 
be  mounted  simultane- 
ously without  mechonicol 
or  opticol  interference 
with  one  onother. 


Arriflex  Sound  Blimp  plus 
400-foot  mogozine  and 
synchronous  42V  motor 
convert  Arriflex  16  to  on 
eflicient  production 
comera  for  industrial, 
sound  stage,  ond  loca- 
tion  Miming. 


Blimp,  doors  open  —  3  sep-j 
arote  doors  provide  easy 
access  to  interior;  one  or| 
top  to  permit  mountinc! 
mogozine;  one  in  front  fof 
access  to  lens  turret,-  one 
one  at  side  (or  inserrino 
camera. 


•ANNUAL  INDUSTRIAL  FILM  AWARDS -conducted  by  the  publishers  of  Industrial  Photography  nnagazine 


FOR  LITERATURE  OR  DEMONSTRATION  OF  ARRIFLEX  16MM    AND  ARRIFLEX  35MM  CAMERAS,  WRITE  TO' 


! 
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Business  Screen  MagazdJ 


THIS  MAKES  FOUR!  Four  years  straight .. . 
Arriflex  motion  picture  cameras  were  used  by 
more  winners  of  the  Annual  Industrial  Film 
Awards*  than  all  other  cameras  combined!  An 
unmistakable  pattern  of  popularity.  A  pretty 
sound  testimonial  to  a  camera's  capabilities. 


PATTERN ! 


Only  the  Arriflex  offers  the  unique  co- 
ordination   of   optical    and   mechanical 
features  combined  in  a  compact,  fast- 
handling,  precision  package.  Among  these  fea- 
tures:   the    mirror-reflex   shutter  (invented    by 
Arriflex)  and  a   precise   registration -pin   film 
movement   not  found   in   any  other   profes- 
sional camera  under  $2,000;    also  —  21  °- 
divergence  lens  turret,  contour  hand  grip, 
electric  motor  drive,   frames -per- second 
tachometer,  and  a  complete  sys- 
tem of  special-purpose 
accessories.  And  above 
all,    performance! 
Performance  that 
saves  time  and 
money,  perform- 
ance  that   de- 
livers  its   own 
reward   on   the 
screen. 


CORPORATION 
O  F       AMERICA 


257  PARK  AVENUE  SOUTH,  NEWYORK  10,  N.  Y. 
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"Film  as  (!oiiiniiini<-!ilii>ii"  .|iir% 
ill    Vrliiiii  ut  San   Kraiirisro 

Fiictual  motion  pictures  will 
compele  for  honors  at  the  Sixth 
Annual  San  Francisco  In'.erna- 
tional  Film  Festival  in  the  "Film 
as  Communications"  seyment  be- 
ing held  in  that  city  from  Octo- 
ber 31  through  November  13. 
This  is  the  third  year  in  which 
non-theatrical  subjects  are  being 
judged. 

Films  will  compele  for  awards 
in  nine  categories,  including  art 
and  experimental  films.  Govern- 
ment information  films,  subjects 
made  by  community  and  non-pro- 
fit organizations,  industrial  in- 
tiaining  and  educational  films  at 
all  levels.  Entries  will  be  judged 
on  their  artistic  use  of  material, 
technical  excellence  and  success  in 
conveying  their  message,  accord- 
ing to  Festival  authorities. 

With  approximately  250  en- 
tries already  confirmed,  approxi- 
mately 20  pre-screening  juries 
have  been  set  up  in  the  San  Fran- 
cisco-Sacramento area  for  first  re- 
view. The  membership  of  the 
Northern  California  Chapter  of 
the  Industry  Film  Producers  As- 
sociation was  among  the  groups 
called  upon  to  serve  on  both  pre- 
screening  juries  and  as  members 


RIGHT  off  the  NEWSREEL 


of   the      Film    as   (onimiinication " 
commi.tce. 

A  film  in  each  category  will  re- 
ceive a  Silver  Award  and  special 
Golden  Gate  Awards  will  be 
presented  to  films  of  merit.         IJ' 

Port  of  i\e»  York  to  Fealiiri- 
<!irciilar  Theater  at  '64  Fair 

The  Port  of  New  York  Authori- 
ty has  voted  to  establish  a  "movie- 
in-the-round"  in  its  building  at  the 
World's  Fair  1964-6.';  at  a  cost  of 
$299,400. 

Plans  call  for  a  1 3 '-2 -foot-high 
screen  195  feet  in  circumference, 
surrounding  audiences  of  about 
400.  A  movie  about  the  port  will 
last  15  minutes  and  will  be  shown 
continually.  Ig' 

MiLseiim  of  Modern  .Vrt  Vi  ill 
Show  Best  T\    (!oninierrials 

■  Television's  outstanding  com- 
mercials from  1948  to  1961  will 
be  included  in  Television  USA : 
Tliineen  Seiisons.  a  special  series 
of  kinescopes  and  films  produced 
for  television  to  be  shown  at  the 
Museum  of  Modern  Art.  beginning 
in  January. 


Abe  I.iss.  President  and  Crea- 
tive Director  of  F.lekira  Film  .Stu- 
dios and  a  former  instructor  in 
film  design  at  Columbia  Univer- 
sity, is  organizing  this  part  of  the 
program  which  will  include  dra- 
matic shows,  comedy  and  music, 
and  education  in  the  arts  as  well 
as  commercials. 

More  than  200  advertising  agen- 
cies and  production  firms  have  al- 
ready been  contacted  and  asked 
to  submit  material  for  possible  in- 
clusion in  the  program.  The  aim 
is  to  make  a  comprehensive  evalu- 
ation of  the  development  of  the 
commercial  on  television  from  its 
formative  years  up  to  1961. 

Television  USA :  Thirteen  Sea- 
sons, is  the  first  project  of  its  kind 
in  the  history  of  the  Museum 
which  collects  and  exhibits  photo- 
graphs, films,  design  objects  and 
advertising  layouts  as  well  as  paint- 
ings, sculpture,  drawings  and 
prints.  The  television  show  is  being 
aided  by  contributions  from  NBC. 
CBS  and  ABC. 

The  television  films  and  kine- 
scopes selected  will  be  shown  twice 
daily  in  the  Museum  .'\uditorium 
at  varying  program  intervals.       'ij' 


Kiliiealioiial  Film  Lilirarianft 
Fleet   F.    \.   Vi  hite  President 

F.  A.  White,  director  of  th 
Bureau  of  Visual  Instruction 
the  University  of  Wisconsin,  is  tl 
new  president  of  the  Education 
Film  Library  Asiiociation.  ser' 
ing  a  one-year  term. 

Other  new  officers  elected 
the  September  meeting  of  the  A 
sociation's  directors  include  vicl 
president  Sally  Clark,  film  curat"' 
at  the  New  Jersey  State  Museut 
in  Trenton;  and  secretary  Kathr'j 
L.  Carlin,  supervisor  of  Instruj 
tional  Materials  in  the  Dade  Cou 
ty  (Fla.)  Schools.  Emily  Jon 
continues  as  EFLA"s  fulltime  a' 
ministrative  director. 

Plans  for  the  Association's  19i 
American  Film  Festival  are  soi 
to  be  announced,  according  to  \ 
White.  Program  details  for  a  sf 
cial  Film  Evaluation  Workshop  i 
be  held  in  December  are  also  :i'- 
ticipated. 

Tenth  Conseeutive  Dividend 
Is  Paid  by  Yiewlex,  Ine. 

■  The  tenth  consecutive  dividel 
since  the  company  was  listed 
the  American  Stock  Exchange  w» 
declared  on  September  2 1st  'f 
Viewlex,  Inc.  A  quarterly  dividel! 
1- 


CALLING  ALL  SALES  MANAGERS! 


I  H 


NONV   ANY   SLIDE 
PRESENTATION 
COMES   TO    LIFE  — 


'A  «• 


.^-tJ'^tri 


J  -'- 


n^--^. 


It's  almost  animated  .  .  .  with 
8EI.ECTROSLIDE 

SPEED  DISSOLVE  SYSTEM 

For  professional  big-screen 
presentations  two  1200-watt 
SELECTROSLIDE  projec- 
tors are  teamed  to  the  system 
to  deliver  an  instantaneous 
change-effect  on  the  screen 
without  any  dark  period  be- 
tween changes.  No  break  for 
magazine  reloading  either. 
Controlled  by  wire,  or  radio 
remote-control  (as  was  done 
with  the  "Slide  Commander" 
at  the  recent  NAVA  General 
Sessions)  with  such  startling 
results. 

Write  for  complete  details  on 
this  —  and  other  models,  and 
applications  —  also  the  name 
of  your  nearest  SELECTRO- 
SLIDE Distributor. 


spindler 
&lsauppe 

Hstnlilislirr!  IHIJ,. 

2201    BEVERLY   BOULEVARD 
LOS  ANGELES  57.  CALIFORNIA 
Phone:   Dunkirk  9  1288 
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BusiNKSs  Screen  MagaziE 
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EKTACHROME  PROCESSING 
BY  CALVIN 


Now— Ektachrome    processing    and    color 
workprinting  in  24  hours! 

Our  12  years  experience  in  Kodachrome  pro- 
cessing is  your  guarantee  of  dependable,  top- 
quality  handling  of  Ektachrome  Comnnercial 
originals  as  well  as  ER.  One  stop  service  for 
original  processing,  color  workprinting  and  all 
n  24  hours  — a  performance  you  can't  afford 
to  pass  up. 


Write  us,  call   us,  or  come  in  and  see  us.  We'll   be  happy  to  supply  you 
additional    information   about   Ektachrome  and    all   the   other  Calvin 
motion   picture  services. 


CALVIN    PRODUCTIONS,  INC.,    1105  TRUMAN    ROAD,       KANSAS   CITY  6,  MISSOURI 


luMBER  6  •  Volume  23  •  1962 


21 


SERIES  SEVENTY  IGmm  SOUND  PROIECTORS 


The  Dependable  One 


There's  something  very  comforting 
about  the  way  a  Kalart,  Victor  pro- 
jector runs.  Whisper  quiet.  Almost 
without  effort.  And  above  all,  de- 
pendably. It's  always  ready  to  put 
on  your  program. 

One  reason  is  the  lubrication 
system  designed  exclusively  for 
Kalart/Victor  projectors.  Oil  is 
metered  from  a  large  reservoir  on 
"demand  feeding"  by  means  of  a 
wick.  Parts  are  given  only  the 
amount  of  oil  they  actually  require. 
There  can  be  no  leakage  because 
the  oil  travels  upuard  through  the 
wick  by  capillary  action.  One  filling 
of  this  oil  resei-voir  keeps  the  pro- 
jector running  smoothly  for  some 


1,200  hours,  or  a  full  year  of  heavy 
use.  What  efficiency! 

Of  course,  there  are  a  score  of 
other  features  that  contribute  to 
Kalart  Victor's  reputation  as  the 
dependable  16mm  sound  projector. 
Your  authorized  Victor  Audio- 
Visual  Dealer  will  be  more  than 
pleased  to  point  them  out  to  you. 


Free— "How  Industry  Profits 
from  Films."  Booklet  is  packed 
with  information  on  use  of  audio- 
visuals  in  every  phase  of  business, 
from  training  to  sales.  Send  now 
for  your  copy.  Address  your  request 
to  Victor  Animatograph  Corp., 
Dept.  1  \'. 


VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVILLE,  CONNECTICUT 


THE    NEWSREEL: 

(cont'd  from  preceding  page) 

of  $.03  on  each  share  of  the  com- 
pany's Class  A  stock  will  be  paid 
hnklcrs  of  record  October  1st  on 
October  l.^lh. 

Total  sales  of  $3,740,429  were 
reported  for  the  fiscal  year  ending 
May  31.  1^62  by  president  Louis 
A.  Peirez.  Total  reflects,  in  part, 
the  company's  recent  acquisition 
of  Sonic  Recording  Products,  Inc. 
The  newly-acquired  company  is  a 
leading  producer  of  high  fidelity 
records  for  many  of  the  nation's 
top  labels. 

In  line  with  the  Company's  ad- 
ditional emphasis  on  new  product 
development  and  expanding  re- 
search and  development,  the  Peirez 
family  group  (owners  of  over  one- 
third  of  the  outstanding  Class  A 
shares)  has  elected  not  to  accept 
dividends  on  their  stock  in  order 
to  permit  greater  use  of  Company 
funds  for  these  purposes.  U" 

*        *       * 
Re-Elect  Connelly  as  Head 
of  Visual  Presentation  .\ssn. 
i-~  Newly-elected      officers      and 
governors  of  the  National  Visual 
Presentation  Association  were  an- 
nounced in  New  York  last  month. 
W.   J.    Connelly.    Union    Carbide 
Plastics    Company.    New    York, 
has  been  re-elected  president  for 
the   1962-63  year. 

Other  officers  are  D.  P.  Smith. 
International  Harvester  Company. 
Chicago,  vice  president  (user); 
B.  A.  Barnett.  Manhattan  Color 
Laboratories.  New  York,  vice 
president  (trade);  H.  Stolte. 
Chas.  Pfizer  &  Company,  New- 
York,  secretary;  and  C.  Behy- 
mer.  Pan-Media  Company,  New 
York,  treasurer. 

New  members  of  the  Board  of 
Governors  include  W.  B.  Adams. 
McKinsey  &  Company,  Chicago; 
R.  Hall.  Boy  Scouts  of  America. 
New  York;  W.  A.  Klauber,  Met- 
ropolitan Life  Insurance  Com- 
pany. New  York;  L.  Luxenberg. 
Columbia  Broadcasting  System. 
I  New  York;  J.  C.  McDonagh. 
Young  &  Rubicam.  Chicago;  W. 
W.  Weltman.  Marwel  Advertising. 
New  York;  and  Janet  R.  Wilkins. 
National  Association  of  Manu- 
facturers. New  York. 

A  special  advisory  committee 
on  public  relations  matters  has 
been  appointed  by  Mr.  Connelly, 
consisting  of  Robert  Seymour. 
Business  Screen.-  L.  Solomon. 
St.  Regis  Publications;  and  J. 
WartelC  Pmi,  all  of  New  York 
City.  U' 


Top  .3,100  T>'  Commercials 
Now  Available  in  16nini  Filni- 

.-■-  The  American  TV  commcrciaK 
Festival  has  taken  a  giant  step  to 
stimulate  the  highest  standards  of 
creativity  in  TV  advertising. 

Product  category  reels  of  3.400 
top  TV  commercials  which  were 
entered  in  the  three  annual  TV 
commercial  festivals  to  date  are 
being  made  available  for  advertiser 
and  agency  study  by  the  festival; 
director.  Wallace  A.  Ross. 

The  40  product  categories  a\.ii! 
able  in  16mm  film  have  been  or- 
ganized on  individual  reels  accord- 
ing to  the  year  they  were  telecast 
Ei"ther  the  1960.  61.  62.  or  .ill 
three  yearly  product  reels  may  be, 
booked.  Categories  include  a  wide- 
spread range — apparel  and  appli- 
ances to  travel  and  utilities — .mc. 
include  such  heavy  TV  advertisint 
areas  as  banks,  cigarettes,  retai' 
stores. 

In  each  instance,  the  reel  i: 
headed  by  the  "Best"  and  "Run' 
ner-up"  selections  for  the  year,  fol 
lowed  by  finalists  and  then  othc 
entries.  Film  transfers  of  origin  a 
video  tapes  have  been  includei 
where  available. 

This  new  service  complement 
the  reel  of  1962  award  winner 
with  its  introductory  Heartbeats  o 
'62  trend  analysis  short  that  is  al 
ready  on  a  tour  of  ad  agencies,  ad 
vertisers.  and  industry  convention' 
For  further  information,  write  t 
The  American  TV  Commercial' 
Festival.  40  E.  49ih  Street.  Nev' 
York  17.  N.Y.  r, 

*  »        * 

N'ision  to  Produce  Series  for 
Mass.  Can<li<lale  for  Governor 

•-  Vision  Associates.  New  Yorl 
has  been  selected  to  produce  mi 
tion  pictures  in  support  of  the  cai 
didacy  of  Endicott  Peabody,  Den 
ocratic  candidate  for  Governor  <' 
Massachusetts. 

Lee  R.  Bobker.  Vision  pres 
dent,  will  serve  as  film  consultai 
to  the  candidate  and  will  write  ar 
direct  the  series  of  short  documei' 
tary  films  on  the  issues.  I 

*  *        * 

Anieriean  Oil  Pielnre  .Shown  , 
During  Film  Week  in  Belgiur 

The  International  Tourist  at 
Folklore  Film  Week  in  Belgiu 
brought  new  viewers  to  showin, 
of  Happy  Holidays  .  .  .  in  h 
Land  of  Lincoln,  produced  1 
Parthenon  Pictures  for  the  Ami 
ican  Oil  Company. 

The    film,    sent    abroad    at   t 
request  of  the   United  States  I] 
formation  Agency,  portrays  seen! 
historical,   and   educational   sigl> 
in  Illinois. 
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Business  Screen  Maga7.i> 


5r.  Italo  Folonari,  export  director  of 
^uffino  &  Folonari  Wines.  Brescia, 
taly,  (left)  discusses  distribution  of 
he  company's  film  "Harvest  in  Tus- 
:any"  with  Carl  Lenz,  vice-president 
if  Modern  Talking  Picture  Service, 
]nc.,  at  Modern's  New  York  head- 
)uarters. 

Vrea  Redevelopment  Program 
if  Coninierce  Depl.  on  Camera 

Chet  Huntley  will  introduce  and 
larrate  a  color  film  report,  now 
a  production,  on  the  current  ac- 
|ivities  of  the  Area  Redevelop- 
pent  Administration  of  the  De- 
partment of  Commerce. 
'  The  motion  picture,  tentatively 
itled  The  A.  R.  A.  Story,  will  in- 
|lude  material  filmed  on  location 
jt  Ely.  Minnesota;  Cambridge. 
Maryland:  Charleston.  West  Vir- 
linia;  and  Toms  River.  New  Jer- 
|ey. 

I  The  A.  R.  A.  Story  is  being 
[reduced  and  directed  by  Gordon 
iLnox.  with  Maxwell  Ewing  as  co- 
iroducer.  Eugene  Zack  is  director 
f  the  Area  Redevelopment  Ad- 
jiinistration's  Information  Office 
fhich  will  distribute  the  film  be- 
jinning  in  mid-October. 

*  *        * 
'Overnnient  Rules  Excise  Tax 

n  Soundview  PB  Phonographs 
p  The  Victor  Animatograph  Cor- 
oration.  a  division  of  the  Kalart 
I'ompany.  Inc.,  makers  of  the  Vic- 
pr  Soundview  line  of  35mm  film- 
[rip  and  sound  slidefilm  equip- 
jient,  advises  that  the  Internal 
levenue  Service  has  recently  ruled 
lat  the  Soundview  Model  PB  por- 
lible  3-speed  phonograph  is  taxa- 
ble under  Federal  Excise  Tax  regu- 
litions  at  a  rate  of  10%. 
I  No  other  models  of  the  Sound- 
Sew  line  are  affected  by  the  rul- 
|ig  and  prices  remain  unchanged, 
lodel  PB  phonograph  prices  have 
een  increased  to  accommodate  the 
■xcise  Tax  levy.  g- 

*  *        * 
airfield's  Ad  Club  Hears 
erro,  Mogubgub  and  Schwartz 
•  The  opening  meeting  of  the  Ad- 
irtising  Club  of  Fairfield  County. 
'onn.,  in  September,  featured  an 


address  and  demonstration  of  film 
techniques  by  three  New  York 
film  makers.  Pablo  Ferro,  Fred 
.Mogubgub  and  Louis  Schwartz  of 
the  production  firm  of  Ferro,  Mo- 
gubgub and  Schwartz. 

The  three  partners  demonstrated 
techniques  which  have  won  several 
awards  in  TV  commercials  compe- 
titions during  the  past  year,  as  well 
as  the  unusual  film  which  the  firm 
created  for  the  long-run  hit  show. 
Oh  Dad,  Poor  Dud,  Mama's  Hung 
You  in  the  Closet  ami  I'm  Feelin' 
So  Sad.  ^ 

*        *        * 

"Films  for  Freedom"  Offered 
Groups  by  .4ssociation  Films 

i^  Fihn.<!  for  Freedom,  a  selection 
of  historical,  public  affairs  and 
industrial  motion  pictures  that 
"show  the  positive  accomplish- 
ments of  our  democratic  and  free 
enterprise  system"'  is  being  offer- 
ed on  a  free-loan  basis  to  com- 
munity organizations  by  Associa- 
tion Films.  Inc.  Included  in  the 
project  are  biographies  of  Presi- 
dents and  statesmen  of  this  cen- 
tury, films  on  international  trade 
and  intercultural  relations,  and 
documentaries  on  communism, 
fascism,  aspects  of  our  national 
defense,  and  the  importance  of 
business  in  our  national  growth. 
Many  of  the  films  are  from  the 
television  series.  The  Twentieth 
Century,  sponsored  by  the  Pru- 
dential Insurance  Company.  Other 
sponsors  whose  films  are  in  the 
project  are:  American  Airlines. 
New  England  Life.  Maytag  Com- 
pany, Metropolitan  Life  Insur- 
ance Company,  the  National 
Urban  League,  National  Life  of 
Vermont.  United  States  Steel. 
Merritt-Chapman  and  Scott,  the 
Kiplinger  Editors.  Montgomery 
Ward.  Firestone  Tire  &  Rubber 
Company.  United  Fruit  Company. 
Foster  Parents'  Plan.  Gulf  Oil 
Corporation.  Corning  Glass 
Works,  Smith.  Kline  &  French 
Laboratories,  Ex-Cell-O  Corpor- 
ation. DeBeers  Diamonds,  New 
York  Worlds  Fair  Corporation, 
The  European  Economic  Com- 
munity, First  National  City  Banks, 
Committee  for  American  Steam- 
ship Lines,  and  the  National  Aero- 
nautics and  Space  Administration. 

Glavin  to  Consolidate  Labs 

>  John  J.  Glavin  has  joined  the 
executive  staff  at  Consolidated 
Film  Industries,  functioning  in 
the  sales  field,  according  to  Sidney 
P.  Solow.  vice-president  and  gen- 
eral manager  of  the  Hollywood- 
based  national  film  service  organ- 
ization. © 


This  Salesman 
Never  Gets  Tired 


He  also  has  a  flawless  delivery,  a 
photographic  memory  for  sales  fea- 
tures, and  a  continually  cheerful 
disposition. 

In  short,  he's  a  16mm  sound  film 
that  goes  anywhere  to  tell  your 
story  perfectly  through  the  use,of  a 
Moviematic  or  Duolite  projector. 

Moviematic  and  Duolite  inodels 
by  Kalartj/Victor  are  designed  to 
show  yom-  films  under  the  exact 
conditions  you  want.  For  example, 
the  built-in  screen  permits  the  use 
of  film  in  a  person-to-person  sales 


situation.  And  the  repeater  maga- 
zine— a  Moviematic  feature — 
eliminates  rewinding  and  rethread- 
ing  so  your  show  can  start  at  the 
flip  of  a  switch. 

Projectors  are  available  on  a 
purchase,  lease,  or  lease-to-pur- 
chase basis.  Almost  any  arrange- 
ment can  be  made  whether  you 
need  a  single  projector  or  a  fleet. 
For  complete  information,  includ- 
ing the  name  of  your  nearest  deal- 
er, write  to  Victor  Animatograph 
Corp.,  Dept.  IT 
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Moviematic  and  Duolite  Projectors  formerly  mode  by  TSI 
VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVILLE,  CONNECTICUT 
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D'l  Ai  L  Odds,  the  motion  pic- 
ture program  of  the  major 
leayiie  baseball  clubs  in  the 
United  States  is  the  biggest  sports 
liliii  venture  of  its  kind.  Annually, 
through  the  past  28  years,  fihiis 
of  each  World  Series  have  mount- 
ed up  into  thousands  of  prints 
showing  all  over  the  country  (and 
worldwide)  during  the  long 
months  between  baseball's  seasons. 
Instructional  films  on  fine  points 
of  the  game  supplement  the  huge 
program  which  is  directed  by  Lew 
1  onseca.  head  of  the  majors' 
Motion  Picture  Division  and  foun- 
der of  the  project. 

Last  month  (on  September  261 
a  new  long-term  contract  was 
signed  between  the  program's 
current  sponsor.  The  Coca-Cola 
Company,  and  the  Motion  Pic- 
ture Division,  covering  produc- 
tion of  the  official  World  Series 
color  films.  This  is  the  fourth 
year  of  sponsorship  of  Coca-Cola. 
Available  on  Free  Loan  Basis 
The  sponsor's  agreement  pro- 
vides that  prints  will  be  made 
available  to  schools,  sports  groups, 
clubs  and  civic  organizations  on 
.■,  free-loan  basis,  as  always.  Dis- 
tribution by  the  major  leagues 
will  be  augmented  by  State  De- 
partment. Army  and  Navy  book- 


Coca  -  Cola  Sponsors  World  Series  Films 

Millions  to  .See  Thrilling  .\clioii  of  (Fianls-Yankees  Games 


ings.  In  addition.  16mm  color 
prints  may  be  obtained  by  local 
organizations  through  the  bottlers 
of  Coca-Cola  everywhere  in  the 
free    world. 

The  Giants  -  Yankees  games 
were  covered  by  five  camera 
crews.  Three  of  the  cameras  were 
posted  behind  the  plate,  at  first 
base  and  at  third  base  in  San 
Francisco's  Candlestick  Park  and 
in  the  often  gloomy  confines  of 
Manhattan's  Yankee  Stadium. 
Color  speeds  and  latitudes  are 
thoroughly  tested  by  the  shadows 
and  long  reaches  of  these  stadia. 
A  fourth  camera  is  focused  entire- 
ly on  the  outfield,  armed  with 
superb  zoom  equipment;  the  fifth 
crew  has  a  roving  assignment. 

Two  Crews  Shot  Slow  Motion 

To  continue  the  slow  motion 
photography  (a  spectacular  addi- 
tion to  the  films  of  recent  years), 
the  third  base  crew  was  equipped 
with  one  camera  shooting  64 
frames  a  second  and  another  which 
was  set  to  depict  key  plays  in 
even  more  detail  at  1 2S  frames 
per   second. 

Earlier  features  in  these  pages 


have  covered  the  colorful  history 
of  the  League's  motion  picture 
pioneer.  But  highlights  of  his  ca- 
reer bear  repetition  as  Lew  Fon- 
seca  begins  this  29th  consecutive 
year  of  this  impressive  sports  edu- 
cation   and    promotion    program. 

Mr.  Fonseca  launched  his  base- 
ball career  in  1921.  He  shared 
honors  with  Babe  Ruth  as  the 
winner  of  the  American  League's 
batting  title  in  1929.  hitting  for 
a  lusty  .369  average.  After  serv- 
ing for  two  years  as  manager  of 
the  Chicago  White  Sox.  he  turn- 
ed a  hobby  into  a  full-time  career 
with  the  founding  of  the  first  mo- 
tion picture  division  for  the  Amer- 
ican League.  In  1959.  he  received 
the  J.  Lewis  Comiskey  Memorial 
Award  for  "long  and  meritorious 
service   to   baseball." 

Premiere  Film  in  January 

The  1962  World  Series  color 
film  will  be  released  in  early  Janu- 
ary, following  a  long-established 
custom  of  coast-to-coast  press  pre- 
views for  sports  writers  in  metro- 
politan centers.  But  the  real  story 
begins  as  those  first  prints  begin 
to  move  by  MATS  and  on  ship- 


board to  the  film's  top-rankec 
audience:  the  men  in  the  armec 
forces  at  bases  and  at  sea  aroum 
the  world. 

*  *        * 

Jack  Lieb  Won  Assignment 
lo  Film  1962  World  Series 

■  At  presstime  we  learned  tha 
Jack  Lieb  Productions.  Chicago 
won  the  assignment  to  film  tht 
1 962  Series  Games  for  Lew  Fon- 
seca. The  Yankees"  victory  in  thf 
seventh  game  climaxed  a  ruggei 
period;  shadows  in  Yankee  Stal 
dium  were  in  sharp  contrast  to  Sai]J 
Francisco's  sunny  park.  I 

*  *        * 

1 ,000  Physicians  View  Live 
Telslar  Teleeasl  from  Europe 

■>  The  first  live  color  telecast  fron 
Europe,  using  Telstar.  the  commu 
nications  satellite,  was  successfull 
received  in  Washington.  D.C..  re 
cently.  It  was  viewed  by  more  tha 
1 .000  physicians  attending  the  12t 
International  Congress  of  Derma 
lology. 

A  panel  of  physicians  in  Eng 
land  presented  six  patients  durin 
the  17-minute  satellite  telecast.  A 
the  same  time,  the  British  doctoi 
and  a  panel  of  American  phys 
cians  were  in  voice  contact  b 
transatlantic  telephone  cable. 


Your  ONE  source  for  FILM  PRODUCTION 


Alexander  Film  Co.  is  your  ONE  source  for  ALL  cre- 
ative and  production  services:  Television  and  Theatre 
Screen  Commercials,  Long-Length  Motion  Pictures, 
Slide  Films.  The  26  acre  Alexander  studio-city  houses 
every  facility,  every  film  production  need  .  .  .  script 
creation,  stage  production,  art,  animation,  black 
and  white  and  color  processing,  sound  recording, 
■you  deal  with  only  one  supplier. 

And  in  colorful  Colorado  all  outdoors  is  your  stage, 
with  300  days  of  sunshine  every  year,  breath-taking 
mountain  scenery,  plains  and  farming  country  .  .  . 
all  within  30  minutes  drive  of  the  Alexander  studios. 
But,  if  your  requirements  are  for  other  locations, 
remember  this:  Alexander  goes  anywhere! 


COLORADO  SPRINGS,  COLORADO 
Phone  ME  3-1771   •  TWX  303-473-1414 

DETROIT  NEW  YORK 

Phon.  Ml   4-1212   •   TWX  313-447-3934        Phone  LO  5-1350  •   TWX  212-640-55591 


CHICAGO 

Phona  WH  4-5980 
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ST.  LOUIS 

Phone  VO  3-2815 


BisiNirss  Screen  M.ag.azim  f'li 


} 


TRI  ART  and  AMERICAN  OPTICAL  CO, 


present 


A  n^  Optical /Electronic  i 
color  printing 

M  Color  Prints  printed  addi. 


for 


witti 


(*pa».  pending) 


C  PRINTS- 

By  diffused  light  -  Minimize  Negative  Physical  Defects 


IFIIiii  OPtIC  prints - 

Give   uniform   FIELD   EXPOSURE  -  No  Center  Hot  Spot  or  Edge  Fall  Off 


A  Technical  Paper  on  Fiber 
Optics  Printing  was  given  on 
May  12,  1961,  at  the  SMPTE 
Convention,  Toronto,  Canada, 
by  A.  J.  Miller,  Vice  Pres.,  Du  Art 
Film  Labs  &  Tri  Art  Color  Corp. 
Copies  are  available  on  request. 


CORPORATION 


I 


Subsidiary  of  DU  ART  FILM  LABORATORIES,  INC. 

Du  Art  Film  Building        •        245  West  55  Street 

New  York   19,   N.  Y.     •      Plaza   7-4580 

IN  CANADAt  ASSOCIATED  SCREEN  INDUSTRIES,  ltd.  2000  NorthclifFe  Ave.,  Montreal,  Can. 
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Going  into  Europe^ 


Your  films  being  produced  or  showing   in   Common  Market  countrif     i 
deserve  the  best  in  technical  care  — ON  THE  SPOT. 
Every  service  available  for  the  Location  Unit.  Editing,  recording  an     i 
printing  ore  offered  with  confidence  by— 


COLOUR    FILM 

SERVICES    LTD. 

22-25    PORTMAN    CLOSE 

•     LONDON     •    W.l    •     ENGLAND 

Cables:  Colorphilm  London  W.l 

Write  for  Illustrated  Brochure 

J 


New  Motion  Picture  Displays 
Efficient  Industrial  Storage 

•h  Solutions  to  the  costly  effects  of 
haphazard,  inefficient  industrial 
storage  are  portrayed  in  a  new 
sound  color  motion  picture  re- 
leased by  Vidmar.  Inc.,  of  Wil- 
liamsport.  Pa.,  for  distribution  to 
industrial  management. 

The  film.  EfjUieiU  huiusirial 
Storage,  presents  a  storage  system 
designed  on  a  modular  basis  that 
provides  a  custom  approach  to 
storage  requirements  of  any  indus- 
trial plant. 

Vidmar  produced  the  film  to 
help  management  analyze  the  ef- 


pi^.  "'BIP^- 


-    Model  oj  unlii.'.liud  storage 

fects  of  disorderly  industrial  house- 
keeping while  visualizing  specific 
means  for  correcting  them. 

Showings  of  the  film  can  be  ar- 
ranged by  writing  Vidmar,  Inc., 
2323  Reach  Road,  Williamsport, 
Pa.,  attention:   Robert  E.  Berger, 

general  sales  manager.  R" 

*        *        * 

Schering's  Veterinary  Division 
Shows  Antibiotics  for  Animals 

«•  Veterinary  Experience  with  Gri- 
seofulvin,  an  18  minute  color  film 
produced  by  Glaxo  Laboratories  of 
England,  has  been  made  available 
py  the  Veterinary  division  of 
[Schering  Corporation.  The  film 
depicts  the  results  obtained  with 
the  use  of  griseofulvin.  an  anti- 
fungal antibiotic,  in  cats,  dogs, 
horses,  and  cattle.  Microphotos 
and  other  illustrations  of  fungi  in- 
vading the  hair  shaft  show  the  ef- 
fect of  griseofulvin  on  animal  and 
skin  disease. 

Designed  for  showing  at  local 
and  state  veterinary  association 
meetings,  a  number  of  prints  are 
available  without  cost  from  the 
jAudio-Visual  Department,  Scher- 
jing  Corporation,  1011  Morris 
Avenue,  Union.  New  Jersey.  Re- 
jquests  for  prints  should  bear  alter- 
nate dates  to  assure  availability.  B" 
^       ^       iit 

iBehind  the  Scenes  at  Seattle 

^  A  post-script  on  audio-visuals 
U  Seattle's  World  Fair  is  the 
eature  of  our  next  issue.  Iff 
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—  Star  talent  takes  the  stage  at  the  (",ihson  sliow,  uliile  sereen  "sends"  the  message  at  riglit  abtnv. 

Showmanship  Delivers  the  Orders  for  Gibson 

Dealers,  Distributors  Re-Visit  Hawaii  lo  View  Company's  1963  Product  Lines  on  Stage  and  Screen 


THE  Gibson  Appliance  peo- 
ple have  combined  travel  and 
"showmanship  plus"  in  recent 
years  to  build  an  enviable  record 
of  sales  in  that  highly  competitive 
industry.  Two  years  ago,  Gibson 
dealers  visited  Hawaii,  last  year  it 
was  Panama  and  last  month  the 
company's  1963  product  line  was 
unveiled  once  again  in  that  Pacific 
island  paradise. 

Some  4,000  distributors,  dealers 
and  their  wives  traveled  to  the 
Hilton  Hawaiian  Village  Hotel  via 
Pan  American  chartered  jets  to 
attend  five  different  performances 
of  a  colorful  sight/sound,  live  and 
filmed  show,  staged  and  produced 
by  Wilding.  Inc.  Star  talent  includ- 
ed John  and  Marjorie  Raitt,  Jac- 
queline James.  Doug  Pledger  (San 
Francisco  disc  jockey)  and  come- 
dian Boris  Aplon.  A  preview  of 
next  year's  destination  (Nassau  in 


the  Bahamas)  was  furnished  by 
the  appearance  of  "Peanuts"  Tay- 
lor and  his  island  musicians. 

Follows   Pattern    of   Success 

This  year's  Gibson  show  follow- 
ed previous  Wilding  successes  for 
the  company.  Product  was  unveil- 
ed via  two-screen  Vista-Strip  slide- 
film  presentations  that  prefaced 
"live"  introductions  of  the  new  re- 
frigerators, freezers,  air  condition- 
ers, ranges  and  dehumidifiers.  Sev- 
en original  musical  numbers,  writ- 
ten and  conducted  by  Lloyd  Nor- 
lin,  were  show  highlights.  Sing-a- 
long sessions  at  the  show  openings 
and  closing  brought  audience  em- 
pathy. 

Theme  of  this  1963  Gibson 
Show,  carried  out  in  music  and 
skits,  was  "You'll  Be  Glad  You're 
Selling  Gibson"  and  from  the  com- 
pany's advance  order  book,  appar- 


Prodnet  was  "Uve"  on  stage,  hut  features  went  wide-screen 


Behing  the  scenes.  Wilding 
tceltnicians   icere   at  the   controls 

ently  a  lot  of  dealers,  nationwide, 
are  just  that.  Order-taking  sessions 
wind  up  each  year's  show  and  the 
advance  booking  for  the  1963  trip 
to  Nassau  is  very  heavy. 

Life  Tie-in  a  High  Spot 

Producer  for  Wilding,  Inc.  was 
Leon  Kreger;  the  Gibson  Show 
was  directed  by  Byron  Keath  and 
written  by  Tom  Clark.  A  high-spot 
of  the  show  was  a  LIFE  Magazine 
advertising  tie-in  which  played  a 
major  role  in  the  finale.  Vista- 
Trigger  visuals  played  the  compa- 
ny's fall  advertising  pages  in  this 
book  to  preview  "name"  participa- 
tion for  the  dealer  audience.       B' 


Arnico  Steel  Employees  to  See 
Newsreels  on  Plant  Activities 

TV  Special  newsreels  designed  to 
inform  the  company's  40,000  em- 
ployees at  200  locations  in  the 
U.  S.  and  abroad  have  been  ini- 
tiated by  Armco  Steel  Corporation. 
First  of  the  series  is  a  14-min- 
ute  sound  film,  complete  in  pro- 
fessional background  music  and 
narration.  Scenes  include  activi- 
ties at  Armco's  annual  meeting  of 
shareholders,  dedication  of  a  new 
Kansas  City  plant  and  events 
on  Founder's  Day  around  the 
world.  9- 
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"the  C^'uS^tn^ 

AUDIO  ANNOUNCER 

^ar^s  OH  cue, 
^tops  u/hen  tnm^ 

Let  the  Audio  Announcer  be  your 
endless  magnetic  tape  loop  v(>ice. 
Its  rugged,  modular  construction 
allows  precise  voice  or  signal 
playback  continuously  or  "on 
call"  as  required. 
The  Audio  Announcer  plays  the 
Cousino-patented  Echo-Matic  car- 
tridge which  provides  automatic 
threading  and  rewinding  of  the 
closed  loop  magnetic  tape. 
Other  models  to  record  and  play- 
back voice  and  inaudible  "beep" 
trigger  tones  are  available.  Or 
consider  the  Cousino  tape  play- 
ing mechanism  fur  installation 
into  your  electronics  assembly. 

•  ^u\\y/  fransistorized  —  no  worm- 
up  or  standby  power  required; 

0  Automafic    shutoff  —  wifh   me- 
tallic  foil  or  silver  paint; 

•  Entirely  portable—  weighs  only 


m 


99. 


•    WrrTa    »odoy  giving    de»oi/t   of  your 
f^i/irtmentt    .    .    .    to    th* 
"TAPE    LOOP    P/ONfEffS" 


small  WORLD 

1  ROM  ROBINSON  1'  Rl(.(.  S  \  IKWPOINI 

Aincricdti  ManofU'inciit  Association  Sets  Up 
Outpost  at  Heart  of  the  Common  Market 

ft  The  Anieric;in  Management  Association  has 
set  up  an  outpost  in  the  center  of  the  Common 
Market,  in  Brussels  Management  Center 
Europe,  under  the  management  of  AMA  staff 
man.  MiUon  Rusk. 

ll  IS  a  highly  organized  seminar  center  with 
simuhaneous  translation  facilities  in  four  lan- 
guages { very  necessary  in  Europe  where  there 
are  as  many  languages  as  countries )  and  well 
equipped  lecture  and  discussion  rooms.  Since 
opening  in  September  1961.  over  850  execu- 
tives from  all  European  countries  have  attend- 
ed courses  there. 

I  went  along  in  August  to  catch  up  on  Com- 
mon Market  matters  at  a  course.  "How  To  Do 
Business  In  The  Common  Market."  Of  the  60 
people  who  attended.  40  were  from  the  States. 
which  shows  more  than  usual  interest  in 
Europe. 

Management  Center  Europe  organizes 
courses  in  other  European  countries  too — by 
film.  Speakers  are  filmed  at  AMAs  headquar- 
ters in  New  York,  assembled  on  I6nim  reels 
and  sent  to  Brussels  where  Milt  and  his  staff 
study  them  and  have  translations  in  French. 
German  and  Italian  recorded  on  tape. 

Then  a  staff  man  goes  to  Germany  or 
Sweden,  as  happened  this  summer,  and  pre- 
sents the  seminar  on  film.  He  acts  as  Chairman 
and  answers  questions,  introduces  local  spe- 
cialists and  leads  the  discussions  but  his  main 
speakers  are  the  top  men  in  their  field — on 
film.  Those  who  can't  speak  English  hear  the 
taped  translation  through  their  earphones  just 
as  though  they  were  getting  a  live  simultane- 
ous translation. 

The  result:  The  course  is  taken  to  the  stu- 
dents at  minimum  co.st  and  they  get  the  bci 
instruction  possible,  just  as  if  they  were  at 
AMA  in  New  York.  How  about  that  system 
for  overseas  agents"  or  sales  meetings? 

A  tip  on  how  to  run  meetings  with  Euru 
peans:  Unlike  American  or  British  executives. 
Europeans  are  not  used  to  discussing  aspects 
of  their  work.  They  report  to  their  bosses  and 
give  orders  to  their  subordinates,  but  rareh 
carry  on  a  free  and  easy  exchange  of  views 
with  equals  in  related  departments.  At  semi- 
nars this  attitude  puts  a  brake  on  discussion. 
so  encourage  an  English  or  American  member 
of  the  audience  to  lead  off.  Soon  the  Germans. 
French.  Belgians  and  the  others  will  be  in  the 
thick  of  the  argument,  but  they  need  a  spur.  W^ 


French  Center  Completes  a  Suricy  of 
Outlets  for  Sponsored  Film  Dislrihutitm 
■if  Pierre  Bruneau.  the  Director  of  the  Center 
for  Study  and  Distribution  of  Informational 
Films  (C.E. D.F.I.)  tells  me  that  his  organiza- 
tion has  recently  carried  out  a  survey  of  dis- 
tribution outlets  for  sponsored  films  in  France. 
The   results   of   the   survey   are   contained   in 


"Le  Cinema  dans  I'Enlerprise"  published  by 
C.E.D.F.I..  a  first-hand  account  of  the  tech- 
niques of  sponsorship  and  distribution  in 
France 

It  is  divided  into  five  main  parts:  Publicity 
films  (planning,  distribution  and  overseas  pro- 
motion through  film);  Rural  films  (planning 
and  showing  them);  Information  films  (presen- 
tation and  outlets  for  showing  them  ) ;  Films 
for  internal  use  (techniques  and  methods  of 
presentation);  Filmstrips  (their  place  in  the 
audio-visual  plan). 

The  Federation  of  French  Industries  is  also 
looking  at  distribution  and  has  made  arrange- 
ments in  the  Regional  areas  for  regular  show- 
ings. Headquarters  in  Paris  arrange  films  into 
programs  according  to  the  interests  of  the  au- 
diences and  sends  them  round  the  Regions. 
United  States  firms  may  also  participate  in  the 
scheme,  for  which  there  is  a  small  charge  per 
showing. 

Disadvantages  are  that  the  sponsor  has  very 
little  control  of  the  film  once  it  is  on  the  road 
and  there  is  no  guarantee  of  the  numbers  who 
will  see  it. 

Advantages  are  that  the  system  is  operated 
by  French  industry  to  show  its  own  films  and 
it  is  in  the  interests  of  the  organizers  to  whi| 
up  the  appropriate  audiences  or  the  French 
firms  will  want  to  know  why  not.  Also,  it  is  a 
simple  and  convenient  way  of  covering  France. 
if  you  do  not  have  an  active  man  there  who  i^ 
experienced  in  promoting  your  films. 

Dunlop  Rulther  Sponsors  Another  Picture 
of  I  )iusual  Economic  Interest  in  Britain 

The  Dunlop  Rubber  people  supply  British 
motorists  with  tyres — and  give  them  somethin.s 
to  think  about  as  well. 

A  year  ago.  Dunlop  sponsored  a  short  filir 
about  the  Common  Market — y'know,  pros  anc 
cons  on  joining.  It  went  down  well  with  busi- 


Michael     Shanks     (I)     Financial    Times    editor,    in 
terviews  J.   Campbell   Fraser  of  Dunlop   in   film. 

nessmen,  schools,  clubs — Britain's  buying  pub- 
lic in  fact  (BS  No.  1   62,  p.  45). 

Now  there's  a  sequel  picture  from  the  samt 
sponsor.  Growth  or  Decay  { Films  for  Today  I 
which  discusses  Britain's  economic  future 
Good  sense  and  good  business  for  Dunlop 
we  think. 

s  *  *  I 

"To  Janet,  a  Son" — Sponsored  htj  Parleys  am 

It  Wins  an  .Award    Way  Over  in  Columbus 

A  Chris  award  winner  at  the  1962  Columbu 
(Ohio)    Film  Festival   was   To  Janet,  a  Son, 

(CONTINUED     ON     FOLLOWING     PAGE     THIRTY 
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What  do  pu  tiavE  10  lose? 

In  the  case  of  Eve  .  .  .  she  lost  everything  and  changed  the  destiny  of  mankind.  In  the  early  days  of  kinescope,  producers  also  had 
quite  a  bit  to  lose,  due  to  poor  quality  process  and  transfer  work  of  their  productions.  Today,  the  trick  ,s  not  to  lose  everything  but 
to  keep  loss  of  original  quality  to  a  minimurm.  At  Acme  Film  Laboratories,  it  is  possible  to  obtain  •'live"  film  quality  due  to  Acme's 
revolutionary  techniques  and  technological  advances  which  have  been  as  dynamic  as  the  industry  itself.  In  keeping  abreast  and 
ahead  of  the  state-of-art.  Acme  has  made  many  modifications  to  equipment  and  services.  This  ■'in-house"  capability  has  been 
obtained  by  years  of  experience  and  the  acquisition  of  most  modern  equipment  and  skilled  engineers  and  technicians  Today 
Acme  IS  the  only  motion  picture  laboratory  offering  all  standard  lab  services  plus  the  added  accommodations  of  videotape  duplicat- 
ing and  videotape  transfer  tofilm.  Progress  such  as  this  never  stops  at  Acme  ...  afirm  dedicated  as  the  pace-setter  of  the  industry 
For  complete  information  and  prices,  write:  Acme  Film  Laboratories,  1161  North  Highland  Avenue,  Hollywood  38,  California 


fiecrints  ot  Eve  are  available 
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REVERSAL 
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COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Color-to-Color  Prints 

•  Color  to  B  &  W  Prints 

•  Raw  Stock 

•  Fastax  Service 

•  A  &  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19,  N.Y.  •  JU  6-2293 


PETER    RIGG'S    COMMENTARY: 

(CONTINUI-D      FROM      THE      PRECtDING      PA(iE) 

sponsored  by  Farley's  Infant  Foods  Ltd.  of 
England  and  produced  by  Eothen  Films. 

Wc  are  proud  of  Janel.  not  only  because  she 
was  honored  in  the  Festival's  Health  &  Mental 
Health  Category,  but  because  the  film  is  the 
most  detailed  history  of  pregnancy  and  birth 
ever  to  be  shown  to  lay  audiences  in  Britain. 
It  was  created  to  reassure  niothcrs-to-be  at 
ante  natal  clinics,  in  the  belief  that  pain  is 
born  of  fear — and  fear  is  born  of  ignorance. 

There's  controversy  about  it  being  shown  to 
teenage  girls  at  school.  Farley's  will  sell  more 
baby  food  and  there  could  be  a  lot  more  pain- 
less births  and  happy  mothers  among  those 
who  see  this  film. 

*        *       * 

Fiat  Pavilion's  "Italia"  in  Circarama 
Draws  Capacity  Houses  at  the  Milan  Fair 

iV  One  of  the  big  attractions  at  the  Milan  Fair 
this  year  is  the  Fiat  Pavilion  Circarama.  It's 
history  now  that  the  first  Circarama  was  de- 
signed by  Walt  Disney  as  an  attraction  at 
Disneyland  in  1955  and  it  is  still  going  strong. 
Then  in  1958  this  remarkable  film  presenta- 
tion system  with  its  36°  screen  was  an  out- 
standing feature  of  the  United  States  Pavilion 
at  the  Brussels  World  Fair  and  in  1959  it 
moved  to  Moscow  with  the  American  Exhi- 
bition. 

Circarama  is  a  sure-fire  draw  at  any  exhi- 
bition and  the  public  never  tires  of  the  novelty 
of  being  "within"  the  motion  picture  and  ac- 
tually taking  part  in  the  action. 

In  1961,  Fiat,  Italy's  largest  automobile 
firm,  sponsored  a  20-minute  Circarama  film, 
Italia,  produced  by  Walt  Disney  Productions 
in  conjunction  with  Royfilm  of  Rome.  Italia 
is  a  wonderful  tour  of  Italy  from  the  Alps  to 
Sicily  and,  as  we  speed  along  the  roads,  by 
Fiat  car  of  course,  we  visit  Venice,  Rome, 
Milan,  Naples — the  old  towns  and  the  new — 
the  Forum  in  Rome  and  the  Fiat  works  in 
Turin. 

The  camera  team  with  their  special  Circa- 
rama cameras  covered  14,000  miles  in  their 
search  of  Italy  and  Italian  achievement.  One 
journey  to  Rhodesia  in  Africa  covered  the  Ka- 
riba  dam,  in  which  Italy  played  an  important 
role  in  construction. 

Fiat's  Circarama  show  differs  from  previous 
presentations  in  that  there  are  nine  instead  of 
eleven  projectors  and  the  film  is  projected  in 
its  original  35mm  version.  Each  projector  cov- 
ers 40'  of  the  screen  area  which  totals  250' 
in  length  by  22'  in  height.  The  theatre  is  <S0' 
in  diameter  and  50'  high  and  was  erected  spe- 
cially for  the  Milan  Fair.  Last  year  it  was  seen 
at  the    Turin  Exhibition. 

The  Fiat  company  is  justifiably  proud  of 
their  bold  venture  in  audio-visual  presentation, 
as  the  first  industrial  organization  to  sponsor 
a  Circarama  production.  It  will  always  draw 
the  public  and  can  be  mounted  at  national  or 
international  exhibitions  which  are  justified  by 
a  large  general  public  gate.  The  Pavilion  is  dis- 
mantleable  in  sections  and  can  be  re-erected 
without  difficulty.  The  six  channel  stereo-sound 
system  and  the  film  projectors  were  designed 
by  the  Milan  firm,  Microtecnica, 


Mobile  Export  Sales  Center,  With  Vhuals 
and  Sound,  Is  Mr.  Entwislle's  Home  on  Root 

A-  John  Entwistle,  Sales  Director  of  the  ElectrJ 
Chemical  Engineering  Company,  believes 
attacking  the  export  sales  problem  on  the  spcl 
He  sells  electro-plating  machines  to  autJ 
mobile  manufacturers  all  over  the  world  arl 
he  discovered  that  there  are  difficulties  in  el 
plaining  that  Efco-Udylite  machines  are  til 
ones  to  buy  when  you  are  thousands  of  milf 
from  the  showroom  and  samples  are  too  bull! 
to  carry.  Mr.  Entwistle  also  discovered  a  Larl 
Rover  (British  Jeep)  which  had  been  fitted  ol 


EfcoVdflite 


J^ 


Showing   as   he   goes,   John    Entwistle    ranges 
in  this  audio-visual  showcase  on  wheels. 

for  a  big-game  hunter  with  folding  beds,  a  bl 
a  refrigerator,  kitchen  and  all  the  comforts  .[ 

All  he  had  to  do  was  add  a  Kalart  Mov| 
matic   16mm  Sound  Projector,  six  cans  of 
company's    films,    a    tape    recorder    for   lo| 
language   sound  tracks,   and  a  typewriter 
quotations.  Now  he  is  way  ahead  in  the  expl 
business. 

Electro-Chemicals  have  an  in-plant  ul 
which  shoots  sequences  of  their  installaliol 
for  instance  at  the  Holden  (CM )  plant  in  AI 
tralia  or  the  Jaguar  plant  at  Coventry.  Englal 
To  demonstrate  the  advantages  of  automatj 
over  hand  methods.  Entwistle  switches 
Plating  AutomaiicaUy,  the  company's  lal| 
technical  information  picture. 

I  last  saw  him  in  August  as  he  drove  off  I 
a  month's  tour  of  Eastern  Europe  and  ScanI 
navia — a  truly  dynamic  one-man  sales  cr| 
paign  with  film  as  the  spearhead! 

Editor's  Note:  Mr.  Rigg  may  be  contactetj 
our  overseas  office.  139a  Bedford  Court  Ml 
sions,  London  W.  2.  England.  Your  new!| 
welcome! 


Our  business  is  making  ty 
titles ...  no  photography, 
no  art  worl<. 


We  mind 
our  own 
business 


no  script. 

tie-in  with  a| 

producer.. 

only  want  yc 
title  work... not  your  clier 
. . .  an  innportant  fact  to  cc 
sider  when  you  order  ti 
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Great  errors  from  narrow  viewpoints  grow. 

The  communications  programs  we  develop 
and  produce  are  designed  to  help  people . . . 

. . .  broaden  attitudes 

. . .  deepen  understandings 

. . .  increase  skills 

And . . .  grow  in  ability  to  evaluate  objectively 
their  own  strengths  and  weaknesses. 

The  end  goal? 

More  effective,  more  rewarding,  individual 
contributions  to  the  common  needs  of 
job . . .  community . . .  society. 


31    WEST    53RD    STREET   •    NEW    YORK    19.    N.    Y 
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Communicating  ideas  on  film  and  the  full  range  of  programmed  audio-visual  media. 


New  felt-tip  marker  by  Speedry  adds  color  to  visual-aid  presentations.  Now  add  your  own  pertinent 
comments— in  dramatic  color— to  visual  aid  materials.  Made  by  the  makers  of  famous  Magic  Marker',  the 
new  Speedry  Pro-Jek  felt-nib  applicator  lets  you  draw,  mark  or  highlight-in  color-directly  on  films, 
transparencies,  slides,  acetate  overlays  and  plastic  map  and  chart  shields  used  in  visual-aid  projects. 
Talks,  presentations  and  demonstrations  take  on  new  meaning,  new  clarity,  new  excitement  because 
they're  in  color.  And,  color  coding  makes  the  preparation  and  editing  of  visual  aid  materials  easier,  faster 
and  more  economical  too.  Pro-Jek  is  available  in  eight  transparent  colors:  black,  red,  blue,  green,  yellow, 
orange,  purple  and  brown.  All  are  brilliant  in  tone,  dry  instantly  and  project  sharp,  clear  images.  And 
they're  washable.  Markings  clean  off  easily  and  completely  with  a  water-moistened  cloth.  Put  more 
sparkle  and  punch  into  your  visual  aid  presentations.  Order  Pro-Jek  today  by  name.  Call  your  sup- 

^7."j^2rM^r"S~'~  ^^^^^plier  or  write  for  full  details  to  Dept.B, 
'^  □  VGn  ^^^^IfeP  Speedry  Chemical  Products,  Inc., 
•«r-.!sCr2."-"      __^^^^^4-00  73rd  Ave.,  Glendale  27,  N.  Y. 
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What  a  summer!  For  three 
uonths.  perspiring  tourists  have 
leen  sardined  in  stringy  Hnes  for 
ilocks  around  the  White  House. 
The  traffic  jam  on  Constitution 
\venue  has  been  like  the  five 
'clock  rush-hour,  only  station 
agons  with  luggage  racks  and 
ids  in  the  back  have  far  out- 
lumbered  limousines  with  Vips 
nd  phones  in  the  rear  seat  win- 
lows. 

To  meet  a  real  need  for  an 
nformation  program  to  serve  these 
isitors.  the  National  Capital  Re- 
ion  of  the  National  Park  Service 
et  up  film  showings  in  strategic 
pots  around  the  city.  In  the  as- 
smbly  room  of  the  Jefferson  Me- 
orial.  for  example,  one  could  see 
le  U.S.  Army  Chaplain's  One  No- 
on Under  God.  At  the  Haines 
oint  Visitor's  Center,  Esso's 
'ekome  to  Wosliini;ion  was  met 
ith  enthusiasm  and.  at  the  Na- 
ire  Center.  Georsie  Washington  s 
iver,  produced  by  the  Public 
ealth  Service,  was  threaded  up 
ir  newcomers  to  the  area. 

In  other  parts  of  the  city,  a  "na- 
ire  van"  mobile  unit  traveled  with 
Ims  to  the  public  parks.  And  now 
at  the  old  home  town  is  back  to 
irmal.  the  films  will  be  shown  to 
e  thousands  of  school  children 
ho  make  field  trips  to  the  capitol 

*        *        * 

apital  Filmakers  Lose  Friend 
■  Marian  Jarnigan  Retires 

Those  who  have  had  any  busi- 
;ss  with  the  Motion  Picture  Serv- 
e  of  the  U.S.  Department  of  Ag- 

ulture  during  the  past  seventeen 
;ars  will  be  extremely  sorry  to 
jam  that  Marian  Jarnagin  has  re- 
•ed.  Mrs.  Jarnagin  was  Adminis- 
ative  Assistant  to  four  different 
liefs  of  MPS,  treasurer  for  the 
'ashington  Film  Council,  and 
lend  to  all. 

iardinian  Project"  Shows  How 
\echnical  Assistance  Can  Help 

I  Recently,  in  the  presence  of 
pout  150  high  officials  in  Wash- 
iigton,  a  fascinating  16mm  film, 
'tied  Sardinian  Project,  was  pre- 
mted  to  Frank  Coffin,  Deputy 
'irector  of  the  Agency  for  Inter- 
ational  Development  (AID)  on 
lehalf  of  the  Secretary-General  of 
|ie  Organization  for  Economic 
o-Operation  and  Development 
OECD).  Count  Ottino  Caraccio- 
1  de  Rorino,  Washington's  re- 
lonal  OECD  head,  described  how 
le  project  was  developed  and 
nplemented.  and  then  screened 
le  film. 
The  charm  and  impact  of  this 
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by   Mary   Finch   Tanham 
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color  motion  picture,  which  was 
shot  in  Sardmia  by  Italian  camera- 
men, lies  in  its  portrayal  of  the 
effect  of  technical  assistance  on  the 
impoverished  inhabitants  of  the 
small  isle.  Here,  100,000  people 
lived  in  41  villages.  Their  climate 
was  harsh  and  cruel.  Their  exist- 
ence was  bare,  stark,  primitive. 

And  then  one  day  the  OECD 
specialists  arrived  to  tell  the  wom- 
en about  a  whole  new  world  of 
health  and  nutrition.  Other  spe- 
cialists came  to  tell  the  men  of  the 
island  how  to  eradicate  the  dis- 
eases of  their  olive  trees.  A  new 
cooperative  for  carpet  weavers 
was  formed,  breathing  life  into  a 
dying  industry  with  great  potential. 

Gradually  the  island  comes 
alive.  From  an  arid  wasteland,  it 
is  transformed  into  a  developing 
community  of  the  modern  world. 
The  project's  success  is  over- 
whelming, and  the  screen  viewer 
is  excitedly  struck  with  the  im- 
portance of  OECD's  program. 

Sardinian  Project  is  being  dis- 
tributed in  several  languages.  It  is 
an  eloquent  answer  for  those  who 
ponder  whether  or  not  people  to 
people  programs  really  work. 


Taylor  in  Accident  Prevention 
Post  at  Public  Health  Service 
7"  Bill  Taylor,  who  has  been  with 
Creative  Arts  Studios.  Inc..  of 
Washington,  D.C.,  for  fifteen  years, 
has  been  named  new  Chief,  Audio- 
Visual  Service  of  the  Branch  of  In- 
formation Services.  Division  of  Ac- 
cident Prevention  in  the  U.S.  Pub- 
lic Health  Service  (H.E.W.).  In 
his  new  job  he  will  gather  together 
existing  films  and  audiovisuals 
which  deal  with  traffic  safety,  seat 
belts,  driver  training,  poison  pre- 
vention, recreational,  family,  and 
home  safety. 

Legg  Heads  Paragon  Films 
>  W.  B.  H.  "Bill"  Legg,  Jr..  is 
the  new  owner  of  Paragon  Films 
of  Washington.  DC.  He  will  re- 
place Frances  Millington,  who  has 
retired  but  will  consult  for  the 
firm.  Legg  has  named  J.  Robin 
Ward  as  production  director  for 
Paragon.  Ward  recently  produced 
and  directed  One  Man's  War. 
which  was  shown  at  the  1962  Ven- 
ice International  Festival.  Don  Wil- 
liams will  be  Sales  Director  under 
the  new  setup. 


Space  Cameras  Report  Failure, 

">  Two  remarkable  sequences,  film- 
ed in  space  by  rocket-borne  cam- 
eras, climax  a  new  N.A.S.A.  (God- 
dard  Space  Flight  Center)  docu- 
mentary film  with  the  deceptively 
prosaic  title,  Tlie  Echo  A-\2  Ver- 
tical Tests. 

The  Echo  spacecraft,  it  must  be 
recalled,  was  the  giant  balloon 
which  burst  into  shreds  on  the 
first  launch,  but  which  was  success- 
fully inflated,  hundreds  of  miles 
above  the  earth,  the  second  time 
around. 

Inspiring    Story    of    R    &    D 

Both  failure  and  triumph  have 
been  captured  on  film,  as  well  as 
a  research  and  development  story 
which  leaves  one  with  renewed  ad- 
miration for  the  wonders  of  man's 
imagination. 

After  opening  scenes  at  the  God- 
dard  Space  Center  in  Maryland  — 
and  animated  explanations  of  the 
concept  and  mission  of  Echo  A- 12 
—  the  audience  is  treated  to  the 
rare  inside  story  of  the  way  a 
spacecraft  is  born  from  a  marriage 
of  business  and  government.  Vital 
preliminary  testing  is  shown,  con- 


Success  of  Echo  A-12  Tests 

ducted  in  the  science-fiction  atmos- 
phere of  the  government's  Langley 
Research  Center;  the  audience 
then  visits  the  vast  and  intricate 
production  lines  of  the  Aluminum 
Company  of  America  and  the 
Grumman  Aircraft  Engineering 
Corporation. 

Sewing  the    17-Slory  Balloon 

In  the  strange  inflated  buildings 
of  the  Schjeldahl  Company  in  Min- 
nesota, "space  seamstresses"  make 
balloons  taller  than  17  story  build- 
ings, and  pack  them  into  cans  the 
size  of  duffel  bags;  at  Douglas  Air- 
craft Company  in  Santa  Monica, 
California,  the  hitherto  secret  pro- 
duction line  of  the  Thor  missiles 
are  on  screen:  and,  finally,  at  Cape 
Canaveral,  the  great  shots  in  space 
are  viewed  as  they  were  seen  on 
monitor  sets  on  launching  day. 

This  is  the  sort  of  film  which, 
with  proper  distribution,  could  help 
push  young  scientists  into  the  space 
field.  In  one  exciting  scene,  for  ex- 
ample, the  great  shiny  silver  bal- 
loon, which  looks  incongruously 
fragile  and  powerful,  is  inflated  to 
the  "destruct"  point.    It  collapses 

(CONTINUED       ON       NEXT       PAGE) 


Filmed  in  space,  sequence  above  de- 
picts successful  Echo  A-12  balloon 
test  on  July  18,  1962.  Top  scene, 
200  miles  above  earth,  shows  3-foot 
canister  about  to  explode  and,  in 
second  scene  from  top,  it  releases 
folded  Echo  balloon  which  begins 
to  inflote;  balloon  is  reaching 
diameter  of  135  feet  in  subsequent 
two  scenes,  all  mode  within  30 
seconds  as,  finally,  the  Echo  A- 
12  Vertical  Test  No.  2  is  completed 
and  the  world's  largest  spacecraft 
is  launched  to  fly,  fully-inflated, 
800    miles    above    Cope    Conaverol. 


Below:  the  first  Echo  A-12  test, 
on  Jonuory  15,  1962,  was  a  failure 
OS  the  test  balloon  exploded  250 
miles  up  in  outer  space.  But  the 
camera  brought  back  this  scene  of 
destruction  that  lead  to  the  even- 
tual success  on  July   18th. 
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WILL  YOUR 
NEW  EMPLOYEES 
START  ON  THE 
RIGHT  FOOT? 

Slidefilms  Assure  Accuracy 


One  of  the  main  causes  of  employee 
turnover  is  the  lack  of  clear  job 
instruction.  The  supervisors'  careful 
induction  of  new  employees,  their 
accurate  instruction  as  to  the  precise 
job  requirements,  result  In  better 
work,  improved  productivity,  and 
greater  contentment  among  the 
personnel. 

"INDUCTION  AND 
JOB  INSTRUCTION" 

is  one  of  a  series  of  8  sound  slide- 
films  especially  created  to  instruct 
on  the  various  facets  of  the  super- 
visors' role: — 

■SUPERVISOR   TRAINING  ON 
HUMAN  RELATIONS' 

Write  today  for  other 

titles   in   the   series 

ond   details   concerning 

a   preview. 

Guii/ed  FILM  Mhsiles 


6108  Santa  Monica   Boulevard 
Hollywood  38,  California 


(CO.S'T'U    IKOM    PRECEDING    PACK) 

like  a  huge  melting  sun  at  the  feet 
(if  the  men  who  conceived  it — and 
who  suddenly  seem  to  be  in  the 
most  tihinuiroiis  business  in  the 
world. 

The  film  is  27  minutes  long, 
was  written  ;md  directed  by  John 
L.  Washburn  and  produced  by 
James  Burton.  Chief  of  the  God- 
dard  Photographic  Branch,  with 
narration  by  E.  Pen  Stephens,  also 
of  Goddard.  Assisting  were  the 
personnel  and  facilities  of  the  God- 
dard and  Langley  Photographic 
Branches,  the  U.S.  .^ir  Force,  the 
U.S.  Navy.  Douglas  and  Grumman 
.Aircraft  in-house  motion  picture 
units.  RCA  range  photographers 
and  the  NASA  Launch  Operations 
Center  at  Cape  Canaveral:  others 
working  on  the  film  were  the  An- 
thony Lane  Studios  in  Minneapo- 
s,  the  U.S.  Air  Force  Symphony 
Band  and  Byron  Motion  Pictures 
in  Washington.  D.C. 

It  is  available  on  free  loan  from 
the  Goddard  Space  Flight  Center. 
Division  of  Technical  Information. 
Washington  25.  D.C.  and  is  on 
sale  from  Byron  Motion  Pictures. 
1226  Wisconsin  Ave..  N.W., 
Washington  7.  D.C. 

*        *       * 

"Progress  of  American  Negro~ 
Evaluated  in  a  New  USIA  Film 
a  While  Americans  observe  the 
centennial  celebration  of  Lincoln's 
Emancipation  Proclamation,  those 
who  hate  democracy  point  derisive 
fingers  at  the  way  we  are  treating 
the  American  Negro.  Uncomforta- 
ble, ugly  incidents  in  the  South, 
which  soil  the  front  pages  of  our 
own  newspapers,  blacken  headlines 
around  the  world,  too.  And  we 
have  done  little  to  answer  our 
critics. 

Now,  however,  the  United 
States  Information  .Agency  plans  to 
evaluate  on  film  the  Proi-ress  of 
the  American  Nei^ro.  .Additionally, 
a  new  award-winning  documentary 
about  Washington.  D.C.s.  Howard 
University  is  being  distributed 
throughout  the  world.  At  least,  it 
seems  we  are  taking  positive  steps 
with  our  best  foot  forward. 

Progress  of  the  American  Negro 
will  be  directed  by  Willard  Van 
Dyke  and  is  by  scholar  Louis  Lo- 
niax.  According  to  George  Stevens. 
Jr.,  U.S.I. A.'sVilm  Chief,  it  will 
tell  "what  strides  we  have  made, 
for  all  our  failings." 

The  First  100  Years  deals  with 
Howard  University's  growth  from 
a  small  institution,  founded  in  1S67 
after  the  Emancipation  Proclama- 
tion, to  its  present  status  as  one  of 
the  most  important  educational  in- 


WASHINGTON  FILM  COMMENTARY 


Pictured  on  set  in  Hangar  AE  at 
the  Atlantic  Missile  Range  during 
filming  of  "Echo  A- 12"  are  (I  to 
ri:  cameraman  Vandenburg  (behind 
Arrii;  NASA  photo  coordinator  Tony 
Loehner;  Goddard  photo  chief  Jim 
Burton;  and  film's  writer-director, 
John     L.     Washburn,     facing     crew. 

stitutions  in  the  world.  The  28 
minute  sound-color  film  was  writ- 
ten by  Ernest  E.  Goodman.  How- 
ard's Director  of  Information  Serv- 
ices; it  was  produced  by  Norwood 
Studios  of  Washington,  D.C,  and 
it  has  just  been  awarded  the  1962 
Distinguished  Achievement  Award 
by  the  American  College  Public 
Relations  Association. 

According  to  Howard  Universi- 
ty officials,  who  are  extremely  sat- 
isfied with  the  enthusiastic  recep- 
tion of  their  film.  The  First  100 
Years  is  the  next  best  thing  to  a 
trip  to  the  campus.  It  is  being 
utilized  for  recruiting  purposes, 
alumnae  relations  and  community 
education  for  churches  and  civic 
groups. 

And  USIA,  of  course,  is  proud- 
ly screening  scenes  from  the  film 
which  show  e.xciting  modern  labo- 
ratories adjacent  to  the  old  19th 
century  buildings,  drama  groups 
which  have  gained  international  re- 

Below;  scene  in  Howard's  picture, 
"The  First  100  Years",  shows  Dr. 
James  M.  Nabrit,  Jr.,  president 
of  university,  with  Vice-President  of 
U.S.,  Lyndon  Johnson. 
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pute,  the  famous  Howard  Univer 
sity  choir  and  the  University  libra 
ry  which  houses  the  largest  coUec 
lion  in  the  world  of  information  oi 
Negroes. 

in  other  scenes,  700  educator 
iind  students  of  all  races,  in  aca 
demic  procession,  march  across  th 
pretty  old  campus,  and  we  fini 
that  Howard  University  has  tb 
largest  percentage  of  foreign  stu 
dents  in  the  United  States. 

This   film   is   available  on  fre. 

loan  from  the  Division  of  Inforraa 

tion  Services,  Howard  University 

Washington  I,  D.C. 

*       *        * 

Preview  Five  Films  on  Basic 
Research  for  Secondary  Schoolt 
*  An  all-day  preview  of  Expen 
ment  in  Progress,  five  films  on  baf 
ic  research  for  secondary  schoobj 
was  recently  held  in  the  large  a\i 
ditorium  of  the  National  Scienc, 
Foundation.  Each  film  that  waj 
screened  incorporated  interview 
with  well  known  scientists  as  we 
as  lab  scenes  of  actual  experiment- 
In  the  film  Selective  Embryon 
Cell  Adhesion,  for  example,  D 
Malcolm  Steinberg  of  the  Deparjf 
ment  of  Biology  of  Johns  Hopkiri 
University  discussed  embryologj 
conducted  experiments  on  chicke- 
hearts  and  livers,  and  augmente| 
his  lectures  with  imported  time; 
lapse  film.  ', 

This  group  of  motion  picturtj 
was  produced  under  a  grant  froi! 
the  National  Science  Foundatioij 
Project  Director  was  Dr.  Ka^ 
Frank,  Deputy  Project  Directd 
was  Dr.  Zaboj  V.  Harvalik  an] 
Coordinating  Director  and  Prf! 
ducer  were  Evelyn  Davis  and  Do 
othy  Looker  of  Eade  Enterprise; 
Inc.,  Washington,  D.C.  Potoi 
Films,  Inc.,  shot  the  films,  whicf 
are  being  distributed  through  Sc 
ence  Service. 

The  films  include:  Investigali 
of  the  Ocean  Bottom  with  Dr.  Ha 
ris  B.  Stewart,  Jr.,  Deputy  Direi 
tor  and  Chief  Oceanographer  <| 
the  U.S.  Coast  and  Geodetic  Sui 
vey,  U.S.  Department  of  Coi 
merce;  Electronic  Computer  Lai 
i;iiage  Translation  with  Mrs.  W 
Rhodes,  Mathematician  in  Char|| 
of  the  Mechanical.  Languaf 
Translation  Group,  National  Bi 
reau  of  Standards:  Elementary  Pa 
tides,  with  Nathan  Seeman,  Phys! 
cist,  U.S.  Naval  Research  Labor; 
tory;  Irradiation  Produced  I 
Shock  Waves,  with  Dr.  Kennel  ( 
Lobb,  Aero  Research  Administr:| 
tor,  U.S.  Naval  Ordnance  Labi 
ratorv.  !v 


Business  Screen  Magazi>! 


Captioned  Films  for  the  Deaf  Program  Gets  Major  Boost 
as    President    Signs    Bill    Authorizing    Increased    Budgets 


Sir  As  Business  Screen  goes  to 
'press,  there  is  word  from  Wash- 
'ington  that  President  Kennedy  has 
signed  Senate  Bill  S251I.  thus  af- 
fording a  small  shot  in  the  arm  to 
the  motion  picture  industry. 

As  summarized  in  Congression- 
al Report  No.  1870,  ^••82511 
wiuiid  strengthen  and  improve  the 
exivting  program  of  providing  cap- 
tioned films  for  nonprofit  purposes 
[i<  Liroups  of  deaf  persons,  by  au- 
ihiMizing  the  production  and  dis- 
irioiition  of  training  films  for  the 
Jc.if.  the  conduct  of  research  in 
the  use  of  educational  and  training 
films  for  the  deaf,  and  the  training 
|Of  persons  in  the  use  of  films  for 
'the  deaf."" 

SlVi  Million  in  New  Budget 

For  the  new  program  the  House 
and  the  Senate  have  authorized  a 
budget  ceiling  in  the  amount  of 
1  ',2  million  dollars,  which  greatly 
supplements  the  regular  budget  in 
the  past  of  approximately  $250,- 
000  which  the  Office  of  Education 
(HRW)  has  been  administering 
since  1959.  Unofficial  word  is  that 
$1  million  will  be  available  in  the 

oming  year. 
That  the  old  budget  was  insuffi- 

ient  can  be  proved  by  the  fact 
that  it  was  possible  to  serve  only 
10  percent  of  the  deaf  with  slight- 
ly over  100  films  which  were 
jooked  in  advance  from  one  to 
:wo  years.  And  out  of  these  films 
ivith  subtitles,  only  14  could  be 
;ategorized  as  "'educational"  or 
'documentary.'"  NO  training  films 
ivere  included. 

Films  for  Language  Ability 
According  to  John  Gough,  Chief 
af  Captioned  Films  for  Deaf,  Edu- 
cational Media  Branch,  U.S.  Of- 

At  statue  of  Galludet,  first  teacher 
of  deaf,  are  Malcolm  Norwood, 
Anita  Carpenter,  John  Gough  and 
Kathy  Agins,  staff  of  Captioned 
Film   Program. 


fice  of  Education,  H.E.W.,  an  ex- 
panded program  will  point  the 
way  to  new  experiments  with  spe- 
cialized films  to  develop  language 
abihties  in  the  deaf.  "And  there 
may  be  a  significant  breakthrough 
in  what  can  be  done  for  the  illit- 
erate and  the  retarded,""  he  says. 

In  the  future,  films  on  occupa- 
tional training  will  be  needed,  as 
will  specialized  motion  pictures  on 
personal  adjustment.  There  is  an 
increasing  need  for  social  study 
films  for  the  elementary  school 
child  with  hearing  problems. 
Safet}'  Films  for  Deaf  Dri\crs 

Safety  films  will  be  included  for 
deaf  drivers,  who  are  often  more 
careful  than  those  with  normal 
hearing.  In  this  latter  category. 
Ford  Motor  Co..  Ohio  Oil  Co.  and 
the  Chicago  Police  Department  are 
already  cooperating  with  USDE 
on  specific  projects  for  these  han- 
dicapped persons. 

As  Senator  Claiborne  Pell  of 
Rhode  Island  said  in  subcommittee 
hearings:  .  .  .  "Surely  we  must  do 
better  than  we  have.  It  is  not  com- 
monly understood  that  the  deaf 
child,  in  comparison  for  instance 
to  the  blind  child,  has  a  much 
more  difficult  learning  process. 
Being  able  to  hear  is  vital  to  the 
whole  learning  process. 

"We  Cannot  Turn  a  Deaf  Ear" 

"It  is  a  regrettable  fact  that 
many  deaf  children  do  not  even 
know  their  own  name  by  the  time 
they  are  6  years  old.  Surely  we,  in 
turn,  cannot  turn  a  deaf  ear  to 
those  who  desperately  want  to 
learn,  be  they  children  or  adults. 
In  this  connection,  I  want  to  em- 
phasize that  this  program  can  also 
be  very  helpful  in  enabling  deaf 
adults  to  make  their  full  contribu- 
tion to  society. 

"'I  mentioned  earlier  that  this 
bill  would  also  help  to  stimulate 
much  needed  research  in  the  use 
of  captioned  films  and  provide  for 
training  of  professional  people  in 
their  use.  Thus,  this  bill  repre- 
sents a  well-rounded,  thoroughly 
proven  program  which  is  vitally 
needed,  and  I  am  hopeful  that 
prompt  action  will  be  taken  on  it." 

That  action  has  now  been  taken. 

Let  industry  leaders  now  help  the 

government  make  the  very  most  of 

it.  ^ 

*        *        * 

Fish  &  Wildlife  Service  to 

Show  "Watermen  of  Chesapeake" 

*  Interior's  U.S.  Fish  and  Wild- 
life Service,  which  just  won  their 
21st  film  award  at  the  Columbus 
Film    Festival    for    Fishing    Five 


What  a  difference . 
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IN    WASHINGTON: 


■:^ 


<^ 


.  a  few  years  make 


( We're  growing,  too.  Our  new  plynt. 
now  being  completed,  will  be  fully 
operational  soon.) 


Sound       •  Editorial 
Laboratory  Services 


Capital 


CAPITAL  FILM  LABORATORIES.  INC. 

420  E.  STREET.  SOUTHWEST 

WASHINGTON  4.  D.  C. 

PHONE:  Dl  7-1717 


(COND     HROM     PRECKDl.NG     PAGF  ) 

Creat  Lakes,  has  nearly  completed 
production  of  another  film,  titled. 
W'alennen  iif  the  Chesapeuke.  This 
motion  picture  is  being  produced 
with  the  cooperation  of  the  states 
of  Maryland.  Virginia  and  with  the 
Federal  Government. 

Foreign  Affairs  Student  on 
World  Tour  in  "The  Journey" 

Early  next  year,  theater  audi- 
ences around  the  world  will  be 
seeing  an  unusual  22  minute  Para- 
mount feature  short,  shot  by  Matt- 
co  Associates  of  Chicago,  written 
by  Coe-Peacock.  of  Washington. 
and  filmed  in  1 2  different  coun- 
tries. 

The  Journey  is  a  story  of  a 
young  graduate  from  the  George- 
Iciwn  University  Department  of 
l-oreign  Affairs  whose  father  gives 
liim  a  trip  around  the  world.  On 
the  journey,  he  sees  such  things  as 
the  Rembrandt  collection  in  Hol- 
land, belly  dancers  in  Turkey,  and 
twist"  dancers  in  Spain;  he  fol- 
lows a  day  in  the  life  of  a  beach 
boy  in  Hawaii  and  enjoys  a  sit 
down  dinner  with  a  Tokyo  family. 

Bob  Allen.  Hollywood  actor  and 
mdustrial  film  producer,  is  produc- 
mg  this  film,  and  loured  ."lO.OOO 
miles  with  a  crew  of  nine  and 
1 .2.'i()  pounds  of  equipment. 

:;:  *  * 

.\firicullure  to  Name  Winners 
(It  Centennial  Film  Festival 

Everyone  interested  in  farm 
films  is  awaiting  with  keen  interest 
the  event  of  November;  the  U.S. 
Department  of  Agriculture's  Cen- 
tennial Film  Festival! 

The  Festival  and  Visuals  Work- 
shop are  scheduled  for  November 
7.  8.  V.  Speakers  include  the 
Secretary  of  Agriculture.  Orville 
L.  Freeman;  James  Robertson. 
V.P.  for  Network  Affairs.  Nation- 
al Educational  Television  and  Ra- 
dio Center  and  NBC  News  com- 


nienlator  David  Brinkley.  .Ameri- 
ca's Day.  honoring  Canada  and 
Latin-America,  will  be  held  No- 
vember  8th. 

At  last  report  we  logged  some 
101  entries  covering  such  logical 
categories  as  animals,  crops,  farm- 
ing methods,  farm  engineering, 
food  production,  the  history  of  ag- 
riculture, farm  home  films,  mar- 
keting, pests,  natural  resources 
and  farm  science. 

Films  from  Canada  as  well  as 
the  best  of  U.  S.  pictures  will  com- 
pete for  awards  honors.  The  finale.  ■ 
in   early   November,   will   be   held 
in   the   Department's   .Auditorium. 

s  *  * 

NASA's  "Your  Share  in  Space" 
Released  for  National  Showing 
:r  Your  Share  in  Space,  a  new- 
film  on  America's  space  explor- 
ation program,  past  and  future, 
has  been  released  to  schools, 
community  organizations  and 
television  stations  through  Asso- 
ciation Films.  Inc. 

The  28-minute.  color  motion 
picture,  produced  by  the  National 
Aeronautics  and  Space  Admini- 
stration (NASA),  describes  the 
nation's  space  aims  from  the  suc- 
cessful launchings  of  astronomy, 
weather  and  communications  sa- 
tellites to  the  forthcoming  man- 
ned landings  on  the  moon  and 
planets  beyond. 

The  weather  satellites,  accora- 
ing  to  the  film,  have  proved  theiri 
worth  by  providing  early  storm 
warning  information  that  resulted 
in  the  mass  evacuation  of  arca'- 
struck  by  hurricane  Esther  l.i-^i 
year.  Of  more  long-range  signi- 
ficance will  be  the  information 
gleaned  about  the  origin  and  n.i- 
ture  of  life,  the  picture  notes. 

Included  are  sequences  on 
Echo  I  (the  inflatable  sphere  that 
is  still  visible  from  the  earth  i : 
the  five  Tiros  weather  satellites; 
solar  cells  (that  have  opened  up 
the  fascinating  world  of  solidstate 
physics);    computer    devices    that 

(CONTINUED      ON       PAGE       38) 


A  new  idea  in  service  organizations: 


TOM  \\  ILLARD 


CINEMATOGRAPHY 

Motion  picture  photography, 
from  scctic  to  ivorkpriut. 
ScihI  for  particxtars. 

1S(30   HROADWAY    •    NKW    YORK    23,    N.Y.   •   JUDSON    2-1698 
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Business  Screen  Magazine 


Copies  in  an  instant 


X-  ray  copies  in  an  instant 


Conventional  4x5  photographs 
in  black  and  white  or  color 


The  new  Polaroid  MP-3  Industrial  View  Camera 

With  eye-level  ground-glass  viewing  and  focusing. 

Send  for  5  page  brochure,  Polaroid  Corporation,  Cambridge,  Massachusetts. 
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COLOR 


FAST  Service 
Processing  of 
Ektaclirome 
Coiniiiercial  and 
Ektaclirome  ER 
Color  Originals! 

NOW.  .  .  Same  Day 
Processing  of  Your  Color 
Originals  and  Furnishing  You  with 
Color  Daily  Prints! 

We  take  pride  in  offering  >'ou  a  complete  16mni 

laboratory  service  in  color  and  black-and-w  hite 
including  Eastman  Color  inter-negative  and 
positise  processing,  plus  additive 
scene-to-scene  color  printing  on 
new  Bell  &  Howell  color 
additive  printers. 


'Your  Share  in  Space: 


CHEMICAL 
ANALYSIS 


We  invite  you  to  inspect  our 
modern  facilities  in  person . . . 
or  to  write  for  our  beautiful 
16-page  illustrated  brochure. 


LUTION  DEPARTMENT 


Hollywood  film  enterprises, inc. 

Scnina  rUni  Prailiu  cr.-,  iinvi   VMlT 
6060  SUNSET  BOULEVARD  •  HOLLYWOOD  28,  CALIFORNIA  •  HO.  4-2181 

The  Laboratory  that's  OLDEST  in  Experience  .  .  .  and  IS' E^  EST  in  Equipment ! 


program,  monitor  and  guide  spa 
flights;  Project  Mercury  (whi' 
is  determining  mans  capabiliti 
in  space),  showing  the  sub-orbii 
spacecraft  flights  of  Alan  Shepa 
and  Virgil  Grissom  and  the  trif 
earth-orbit  of  John  H.  Glenn;  a 
the  X-15,  the  phenomenally  st 
cessful  aircraft  that  has  climb 
fifty  miles  above  the  earth  ai 
flown  at  a  speed  of  4000  mij 
an  hour. 

Special  animated  and  still-l 
sequences  describe  the  futu 
moon  landings:  the  Ranger  pi 
ject  which  will  place  instrumc 
packages  on  the  moon,  the  Si 
veyor  landing  with  its  TV  ca 
eras  and  equipment  for  examini 
the  terrain  and  analyzing  the 
mosphere,  and  finally  Pro} 
Apollo,  which  will  use  a  Satv 
booster  with  a  million-and 
half  pounds  of  thrust  to  send  thi 
Astronauts  to  the  moon  and  ba' 

The  film  concludes  with  i 
statement:  "The  big  questi 
should  not  be  why  but  how  coi 
we  have  ever  thought  that 
could  ignore  this  vast  area  w 
all    its    promises. 


Purpose  and  Use  of  Testing 
Explained  in  30->I!nute  Film 

A  better  understanding  of 
purpose  of  tests  and  use  of  ' 
scores  is  the  purpose  of  a  new 
minute  film.  Fucing  the  Test. 

The  film  is  designed  to  be 
particular  use  to  the  student  ■ 
his  counselor,  and  also  helpful 
teacher  and  parent. 

Produced  by  Educational  T 
ing  Service,  Princeton.  N.J.,  in 
sociation  with  the  Georgia  SI 
Department  of  Education,  the  i 
explains  what  standardized  t 
are  for.  how  they  sample  knc 
edge,  what  sort  of  questions  t 
contain. 

Told  from  the  point  of  view 
teenager,  the  film  provides  ti9 
information  for  the  student  be) 
he  actually  lakes  the  test.  Thro 
explanation  of  test  questions,  d 
onstrations  of  how  to  use  the 
swer  sheet,  and  discussion  of 
use  of  the  test  results,  the  stut 
Is  helped  to  understand  the  j 
poses  of  his  school's  testing  ) 
gram. 

This  is  the   first   of  two  f 
being    produced    by    Educatkj 
Testing     Service.     The     see*' 
What'.<i  the  Score?,  to  help  a 
selors  and  teachers  interpret 
results,  will  be  ready  in  1963 
quiries  may  be  sent  to  Fil: 
Testina.  ETS,  Princeton,  N.J. 
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NOW-IMMEDIATE  DELIVERY  on  ACMADE 


ACMADE  TUNGSTEN 
PRECISION  SPLICER 

This  moderately  priced  splicer  incorporates 
new  precision  features  which  insure  absolute 
accuracy  and  safety  in  splicing.  Three  models 
are  available:  Model  16-16mm.,  Model  35- 
35mm.,  Model  35-16  combination  35mm.  and 
16mm. 


I.  The  combination  35mm.- 
16mm.  Model  features  retract- 
table  35mm.  and  16mm.  pins. 
This  permits  center  placement 
of  the  16mm.  pins  for  A  and  B 
roll  splicing. 


4.  Specially  designed  right- 
hand  pressure  block  permits 
easy  and  accurate  back-scrap- 
ing on  all  models. 


2.  Stainless  steel  blocks  are  precision  fitted  with 
Tungsten-Carbide  inserts  for  cutting.  Cutting  edges 
will  remain  sharp  and  last  forever. 


5.  Tempered  steel  springs  pro- 
vide perfect  pressure,  posi- 
tioning film  firmly  during 
scrapingandsplicingprocesses. 

6.  Thermostatically  controlled 
heater  maintains  constant 
100    temperature. 


3.  Attached  scraper  adiustable  for  depth 
]ig  incorporated  on  splicer  base. 


fitting 


Model  16 
Model  35 


$299 
$299 


Model  35-16  -   $399 


Mid-Western   Distributor 

These  outstanding  dealers  will  carry 
the  complete  Acmade  line  for  demon- 
stration and  are  fully  equipped  to  sup- 
ply complete  maintenance  and  service. 


FLORMAN  &  BABB,  Inc. 

Proudly  Announce 
the  Appointment  of 

GORDON  ENTERPRISES 

5362  N.  Cahuenga,  N.  Hollywood,  Col. 
OS  Exclusive  Western  Distributor 

BEHREND  CINE  CORP. 

161  E.  Grand  Ave.,  Chicago  11 
as   Exclusive 


ACMADE  MARK  II 

EDITING  TABLE 
Makes  Editing   Easy! 


^2975 

f.o.b.  New  York 

Operation  of  this  simple,  efficient  editing 
machine  can  be  mastered  in  minutes.  Con- 
tinuous (non-intermittent)  movement  pro- 
vides absolute  protection  for  your  film.  In- 
stant controls  and  declutching  allows  up  to 
50%  greater  speed  for  pic  &  sound  editing. 
All  combinations  of  16mm  and  or  35mm 
channels,  plus  magnetic  and  optical  sound 
available. 

WRITE   FOR   DETAILED   BROCHURE 


Acmade  Foot-Operated  Splicer  with  Tungsten  Tipped  Blades 


Combination 

16mm-35mm 

Model 

M495 


This  splicer  is  constructed,  as  is  usual 
with  ACMADE  products,  of  the  finest  mate 
rials  and  workmanship.  All  castings  are  of 
the  best  quality  and  the  top  body  and 
cutter  arms  are  seasoned  to  prevent  dis- 
tortion after  machining.  The  machining  is 
carried  out  to  limits  of±  .0005"  in  order 
that  the  cutter  blades  shall  close  in  a  dead 
parallel  manner.  The  cutter  blades  are 
made  from  stainless  steel  with  Tungsten 
Carbide  inserts,  and  afterwards  ground 
lapped  and  polished  to  a  limit  of  in  .0002" 
thickness  and  the  cutting  edges  relieved  by 
1 '.  The  Tungsten  Carbide  inserts  will  have 


indefinite  life  and  will  not  require  sharp- 
ening as  with  other  types.  A  heater  unit 
is  installed  in  the  top  body  of  the  machine. 
The  top  light  in  a  well  glass  fitting  is  at- 
tached to  the  body  of  the  machine  and  also 
an  inspection  light  in  the  waste  bin  to- 
gether with  cement  bottle  and  brush.  A 
scraper  block  is  supplied  and  also  a 
scraper  block  setting  jib  and  support  shelf 
rubber-covered.  The  whole  machine  is  fin- 
ished in  first  quality  grey  hammer  and  alt 
metal  parts  other  than  cutter  blades  are 
hard  flash  chromed. 


Serving  ttie 
World's  Finest 
Film  Makers 


FLORMAN  &  BABB,  Inc. 


68  W.  45th  St.,  New  York  36,  N.  Y.  MUrray  Hill  2-2928 
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SPEC    TREATMENT    $100 


$40    A    SCRIPT    MINUTE! 

BRIGHTER 

WRITER 

^ 

INVISIBLE 

WRITER 

^ 

SUDDEN    SERVICE   ^  ^ 

^ 

CARL   PUG  H 

MOTION  PICTURE  &  TELEVISION  WRITER 
6375    SOUTH   WEST  102  ND   STREET 

M!AM!  56,  FLORIDA 

305    •    MOhawk  1-9440 

*     5fc     ^       NOTE   NEW  ADDRESS 

RENEWED  YOUR  SUBSCRIPTION  YET?  TWO  COMPLETE  YEARS  ONLY  |5 


OIR  OMY  BISIISESS  IS  YOLR  BISINESS 

•  FILMSTRIP  MASTERS 
•  RELEASE   PRINTS 

•  SLIDE  DUPLICATES 

•   A  COMPLETE  SERVICE  ...I  ^   TRIE  FIDELITY 


Call  or  tt  rite 

7101    MELROSE   AVEME 

HOLLYWOOD   46.   CALIF. 

OL  3-5115    (A/C:   213) 


LNTfC^LOR 


BORATORY 
nc. 


What  Makes  a  NARRATOR? 


I>v  <:.  S.   (Bu.1)    Hire 


WHAT  DOFS.  INDEKD?  How 
much  docs  his  contribution 
mean  to  the  painfully  gathered, 
integrated  motion  picture  on  which 
he  is  about  to  be  superimposed? 
Enough  to  cause  concern  and  make 
worthwhile  —  in  tact,  essential  — 
a  good  culling  of  available  talent. 
After  some  reflection,  this  writer 
sees  four  major  ingredients  in  suc- 
cessful narrating,  a  fifth  of  mar- 
ginal or  subsidiary  value  —  and 
a  crowning  sixth  attribute  that 
crosses  the  goal  line. 

Naturally,  basic  voiciiii;  is  just 
that  —  fundamental.  Good  enun- 
ciation, freedom  from  accent, 
pleasant  tonal  quality,  even  level 
must  also  be  augmented  by  range 
in  expression  adequate  for  connot- 
ing a  certain  degree  of  the  emo- 
tional spectrum  —  amiability  and 
gravity,  sympathy  and  righteous 
indignation. 

Dependability  a  Key  Factor 
While  an  announcer  narrator 
may  seem  to  attack  all  these  values 
pre:ty  well  by  evidence  of  a  brief 
listen  to  radio-TV  work  or  audi- 
tion tape,  does  he  have  dependa- 
biliiy''  Gone  is  the  30-second  an- 
nouncement ability,  the  sound- 
good  short  spiel  of  radio  and  TV. 
and  dollars  loom  high  as  —  too 
1 1'e  —  you  find  fluffs,  wavering, 
and  o  her  misses  wearing  you  down 
;!nd  skyrocketing  overhead. 

Lengthy  voice  tracks  do  require 
a  practical  guarantee  of  sustained 
good  delivery,  as  the  motion- 
picture  producer  early  learns. 

And  Then  Comes  Application 
All  right,  then,  what  comes  aft- 
er basic  voicing,  dependability? 
Application.  That's  the  quality 
that  comes  to  the  fore  when  the 
narrator  —  for  one  thing  —  is  not 
listening  to  himself.  ( Many  do  so. ) 
It's  the  extra  'put-across"  that 
comes  from  his  projecting  himself 


into  the  action,  his  sensing  —  a! 
it  were  —  just  what  all  those  crei 
ative  hours  of  camera  work  ami 
editing,  and  what  went  beforei 
have  put  together.  In  doing  so,  h 
approaches  the  exact  right  empha 
sis  for  the  voice  track  —  neithe' 
gross  nor  underdone. 

Will  He  Vnderstand  Subject':'  I 
We  come  now  to  a  more  subthj 
aspect  of  persuasive  narration! 
understanding.  Of  course,  applica 
tion  goes  a  long  way  toward  thi, 
comprehension  that  we  want.  W( 
cannot  always  obtain  100%  UH) 
derstanding  —  for  one  thing,  mani 
of  today's  non-theatrical  films  ar; 
too  complex  for  the  layman,  th 
practicing  narrator.  , 

But  if  your  film  "voicer"  hal 
some  knowledge  or  experienci 
with  the  subject  of  your  picture 
and  he  has  the  foregoing  other  al 
tributes  —  you're  going  to  ge 
forceful,  perhaps  really-movin 
narration.  The  narrator  with  ur 
derstanding  can't  always  be  foun 
for  the  technical  film,  but  it 
worth  the  try  many  times  over.     | 

Well,  we've  discussed  three  basi 
stepping  stones,  added  a  sped; 
fourth  one  for  truly  effective  nai 
ration.  Basic  voicing,  dependabil, 
ty.  application  .  .  .  understandinj; 
A  sub-criterion  falls  into  placj 
next.  It  has  fractional  import  be 
cause  —  with  all  the  above  use 
in  performance  —  it  should  onl 
require  light  touches. 

This  is  response  to  direction 
for  that  over-all  guidance  the  nai 
rator  cannot  always  have  withi' 
himself,  for  sequence  directio 
where  he  misses  the  story-line's  ir 
tent.  Sometimes  the  better  narrate 
actually  responds  less  easily  to  th 
director's  bidding,  since  the  voice 
is  surer  of  himself  than  the  les 
proficient  man. 

But.  again,  we  are  talking  abou 


c? 


TKLIC.  INC.   •  FILM   CENTER   ■  630  NINTH  AVENUE.  NEW  YORK  36.   N.Y. 


CLWOOO   SieGCL.  Prgf'denl  d  E»«cul've  Director 
COWARD  P   BOUGMTON.  Vice  Pres'dent  A  Executive  Producer 


,OCERS 


SCtNE   I  TIKE  I   SOU'«D 


TeJ&c.i 


\ 


Ul 

o 
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only  a  minor  area  of  performance 
Imusts."  Let  us  go  on  to  the  "clinch- 
er' in  real,  galvanized  narrating. 
This  last,  so-significant  measur- 

ing  stick  poses  some  challenge  in 
lescription,  seems  in  part  unde- 
inable,  at  first.  But  we  can  put  it 
lown  in  words:  dynamic,  penetrat- 
ing. niDvint;  work.  These  are  the 
qualities  in  the  air  when  the  phrase 
"You  could  hear  a  pin  drop"  is 
heard.  They  are  the  excellencies  of 
performance  that  send  shivers  up 
human  spines. 

.Sound  Technicians  Know  This 

I  No.  motion-picture  narration 
does  not  offer  the  real  solo  per- 
formers opportunity  in  other  me- 
dia because  the  voice  is  only  a 
Contributing  factor.  But  there  can 
ne  narration  that  mentally  moves 


1  sound  technician  a  hundred 
niles  away  from  his  decibel  mete.' 
n  the  middle  of  a  routine  day. 
\nd  the  same  man  who  narrates 
like  that  is  the  one  who'll  do  it 
jgain  and  again. 

So.  happy  hunting!  The  chances 
if  perfection  in  narration  are  slim 
—  as  in  every  human  endeavor, 
lut  why  not  analyze  in  order  to 
ut  the  best  at  —  and  on  —  your 
ide. 


ditor's  Note:  We  are  indebted 
)  Mr.  Rice  for  opening  up  this 
jbject  for  our  readers.  It  is  our 
im  to  list  responsible,  experienced 
arrators  available  in  early  issues 
f  this  magazine.  51' 

:!t  si!  ::; 

ed  Cross  Film  "Ice  Rescue" 
Timely  W  inter  Safely  .\ifl 

To  help  reduce  loss  of  life  re- 
|ilting  from  ice  accidents,  the 
jmerican  Red  Cross  is  sponsor- 
|g  Ice  Rescue  to  show  viewers 
pw  they  can  save  themselves  o.- 
hers  who  have  fallen  through  ice 
reduced  under  the  supervision  of 
ed  Cross  water  safety  experts, 
e  41 2 -minute,  black  &  white 
>und  film  depicts  demonstrations 
I  self-rescue  and  rescue  of  othe.-s 
jho  have  broken  through  ice  in:o 
fep  water. 

I  The  film  ( as  well  as  a  con- 
Insed  one-minute  spot)  has  be^n 
':ared  for  television  and  will  be 
mailable  this  fall.  Requests  go  to 
i^d  Cross  chapters  or  to  the  o.- 
Snization's  four  Area  Offices  of 
liblic  Information:  Eastern  Area. 

5  North  St.  Asaph  Street,  Alex- 

dria.    Va.;    Southeastern    Area. 

'55  Monroe  Drive.  N.  E.,  At- 
Iita.  Ga.;  Midwestern  Area.  4050 
Indell  Boulevard.  St.  Louis.  Mo.; 
^cific  Area,    1550  Sutter  Street. 

n  Francisco,  California.  13' 


JVe  specialise . . 


Color  Reproduction  Company  has  specialized 
exclusively  in  16mm  Color  Printing  for  over 
24  years.   That's  why  Color  Reproduction  Company 
has  achieved  a  Standard  of  Quality  which  has 
long  been  the  Standard  of  the  16mm  Motion 
Picture  Industry. 

The  cost  of  your  production  wai-rants  finest 
quality  prints.   See  what  the  technical  know- 
how  and  production  skills  of  Color  Reproduction's 
Specialists  can  do  for  your  16mm  Color  Prints! 


7936  Santa  Monita  Blvd.,  Hollywood  46,  California 

Telephone:  OLdfield  4-8010 
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The  Wide  World  of  Sponsored  Pictures 


PRODUCERS' 
SERVICES 


for  COLOR  and  BLACK  &  WHITE 

MOTION  PICTURES 


SOUND  RECORDING 


16mm  magneuc  and  opuc.l 
Wesirex  equipment 


^^^^M 


'^''Penencec/  ere  ,„v  .     ^ 


(^Foy  jiill  deuiils 
and  luhoraiory  price 
Ini.  niiie  in 


TEXAS  musTRiai 

FILM  COMMHY 


\TIFCO 


2528  NORTH  BLVD. 

lA  9-1377 

HOUSTON 


Don  (.jirliT  Still  h  ill  <i7y  Films 
<Fi\iii<;  lii»tlfr.>  liistriu'lioiiii 
V^-  Here  it  is — the  first  ever — a  new 
instructive  bowling  series  on  film. 
Don  Carter  Bowlinf;  /'//jv.  Pro- 
duced by  Holland-VVeyman  Pro- 
ductions. Buffalo.  N.Y..  the  film 
series  is  specifically  designed  to 
help  bowlers  improve  their  game. 
The  series  was  released  September 
24. 

Don  Carter's  charm  and  skill 
come  through  strong  as  he  explains 
the  bowling  problem  and  its  .solu- 
tion. To  make  the  explanation 
clear  and  concise,  animation,  high 
speed  photography  and  stop  mo- 
tion are  used.  The  viewer  can  see 
ball  and  pin  action,  thus  increasing 
his  understanding  of  the  game's 
strategy. 

The  series  includes  65  programs, 
each  five  minutes  long.  This  gives 
wide  flexibility  for  across-the- 
board  showings,  or  combining  for 
15  minute  shows.  The  complete 
series  has  been  produced. 

The  bowling  tips  apply  to  wom- 
en and  children  as  well  as  men. 
and  are  practical  for  any  style  of 
bowling.  It  is  directed  at  the  40 
million  active  bowling  enthusiasts 
and  has  appeal  for  the  armchair 
sportsman. 

The  series  is  available  for  TV 
station      or      sponsor      purchase 
through  Saturn  Productions.  Inc., 
207    Delaware    Ave.,    Buffalo    2 
N.Y.  ^ 

*  *  * 

TWA's  "Superjet  to  Europe" 
Releasetl  Via  IVT,  New  York 

Two  facets  of  the  inte-nalional 
air  traveler's  journey — scenes  from 
the  places  he  visits  and  the  care- 
ful, precise  preparation  of  the  air- 
craft   and   crew   that    fiv    him   — 


are  shown  in  a  new  film,  SiiperJei 
to  Europe,  released  last  month 
by  Trans  World  Airlines  through 
the  Institute  of  Visual  C'onmiuni- 
cations.  New  York.  It  is  one  of  a 
series  of  new  travel  motion  pic- 
tures produced  for  TWA  by  the 
Dudley  Film  Corporation. 

SiijierJel  to  Europe  takes  the 
audience  on  an  armchair  tour  of 
England.  France.  Germany.  Swit- 
zerland. Italy.  Greece.  Egypt,  the 
Holy  Land  and  India.  The  first 
part  of  the  film  shows  how  TWA's 
jet  fleet  is  maintained,  with  scenes 
shot  at  the  airline's  huge  mid- 
continent  international  mainten- 
ance and  overhaul  base  near  Kan- 
sas City,  and  how  flight  crews, 
hostesses  and  pursers  are  trained 
and  checked  at  regular  intervals. 
These  scenes,  photographed  at  the 
TWA  Flight  Training  Center  in 
Kansas  City,  show  the  electronic- 
ally synchronized  fleet  of  jet 
simulators  in  which  pilots  are 
trained  and  checked.  TWA's 
Flight  Training  Center  equipment 
and  simulators  are  also  used  by 
other  airlines  and  by  Military  Air 
Transport  pilots. 

Other  new  travel  films  in  the 
TWA  library  describe  in  color 
and  sound  the  scenic  attractions, 
people,  customs  and  industrial 
activities  of  England.  France,  Italy 
Germany.  Ireland.  Spain,  Switzer- 
land, Egypt,  Greece  and  India. 
Two  others,  about  Portugal  and 
Israel,  will  be  completed  later  this 
year.  Commentary  is  by  John 
Cameron  Swayze.  Running  time 
for  each  is  25  minutes. 

SuperJei  lo  Europe  runs  30 
minutes.  It  is  available  through 
TWA  district  sales  offices  in  50 
cities,  and  through  IVT.  40  East 
4yth  Street.  New  York.  ^ 


Bowling   star  Don    Carter   displays   form    in   a    scene    from    one    of    the   65 
instructional    films    recently    completed    by    Hollond-Wegman    Productions. 


IN    OUR     17TH    YEAR 


!  CREATE  THE 
iRISHT  MOOD 
(EVERY  TIME 

[With  the 

Imajor 

IMOOD  MUSI 
lUBRARY 


Major  offers  you  a  full 
thirty-five   hours  of  mood 
music  for  titles,    bridges,    bci 
ground— for  scoring, 
editing,  recording  and 
dubbing   music  for  your: 


•  FEATURE   PRODUCTIONS 

•  DOCUMENTARIES 

•  TV   FILMS 

•  SLIDE   FILMS 

•  ANIMATION 

•  SALES  PRESENTATIONS 

•  INDUSTRIAL   FILMS 

•  COMMERCIALS 


Major  specializes   in    soundi 
— you  get  exceptional  techni 
know-how  and  beautifully- 
recorded   original   music.         '. 


IMPORTANT:  Major  ownj  its  own 
rights  on  ail  mood  music  in  its  III 
world     riglits    ovoiloble    to    you   <j 
completely    sound    legal    basis,    h 
ovoiloble     on     o     "per     selection' 
"unlimited  use"  arrongement. 


WRITE  FOR 

FREE 

CATALOGUE  TO 

THOMAS  J.   VALENTINO,  l! 

ESTABllSHED    1932 

;  1 50  W.  46th  St.,  New  York  36,  hi 


Alio  avatlabi*: 
Catalogue  sf  our  tompl«t« 
teund  tffeeti  librerv 
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"Largest  INVENTORYoI  Lightinq 
Equipment  in  Midwest,  U.S.  A 
and  Canada. 


save  money  with 
JackA.Frost's 

COMPLETE 

Production  Rental  Service 


•  LIGHTING    — 

ARCS, 

INCANDESCENT 

•  MOLE 

GENERATORS 


•CAMERAS 
CRANES 
DOLLIES 

•  DIESEL 

GENERATORS 


•  TRANSFORMERS       •  COLORTRAN 


•  TRANSFORMER 
SUB-STATIONS 


EQUIPMENT 
•  CAMERA  CARS 


•  TECHNICAL  CONSULTANTS 


Delivered  with  SPEED  via  FROST'S  Company  Fleet  off  Trucks 


JACK  A.FROST 


(OBO  HALL  OFFICE:  401  Woshington  Blvd. 
tm.  3143,  WO  2-12SS,  Detroit  26,  Michigan 


MAIN  OFFICE:  234  Piquette 
TR  3-8030,  Detroit  2, Michigan 


CANADIAN  OFFICE:  6  Shawbridge, 
BEImont  2-II4S,  Toronto,  Canada 
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VDCAUDD© 


SELLS,  TRAINS,  TEACHES 

WITH  THE 

EXCITEMENT  OF 

FULL- COLOR 

8mm  SOUND  FILMS! 


This  is  the  new  VICAUDIO  COMPACT  SOUND  8  CARRY 
ALL  PROJECTOR... the  remarkable  lightweight  rear- 
screen  projector  in  an  attache  case!  With  VICAUDIO, 
new  professional  quality  8mm  sound  movies  open  a  new 
dimension  in  audio-visual  communication.  Magnetic 
sound  with  its  flexibility . . .  8mm  film  with  its  amazing 
production  savings. ..  loop-loading  with  its  repeat- 
message  possibilities. . .  all  combine  in  the  VICAUDIO. 
May  we  send  you  the  full  story  of  8mm  sound  and  the 
equipment  which  brings  it  to  reality? 


<S^  VICOM,  INC. 
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I 
Business  Screen  Magazi^ 


^Foreword  to  a  New  Era  for  Industrial  Films 

by  Dr.  Hans  Schaller 


I 


N  THIS  AGE  of  international 
economic  unions  and  the  con- 
stant development  of  production 
and  marketing  techniques,  the  in- 
dustrial film  is  approaching  a  peri- 
od of  utilization  which  could  not 
be  foreseen  some  years  ago. 

It  is  because  the  motion  picture 
presents  such  a  unique  means  of 
:onveying  technical  and  economic 
information  in  the  perfect  combi- 
nation of  sound  and  picture  that 
it  surpasses  every  other  sales  and 
marketing  medium  of  communica- 
cion. 

More  and  more,  the  engineer 
demands  good  technical  films  to 
:elp  him  reach  his  customers  more 
:ffectively.  And.  of  course,  the  val- 
je  of  film  to  the  public  relations 
Tianager  is  well  known,  irrespec- 
|ive  of  whether  it  is  released 
|hrough  theatrical  or  non-theatrical 
channels  or  broadcast  by  television. 

In  Western  Germany,  from  time 
|0  time,  there  have  been  forebod- 
ings about  industrial  films;  never- 
theless they  have  gained  ever-in- 
treasing  recognition  and  today  all 
he  larger  companies  and  many 
iiedium-sized  firms  make  use  of 
he  film  medium  to  reach  their 
jublic.  German  films  at  the  Third 
international  Industrial  Film  Festi- 
val, which  we  are  proud  to  host  in 
fVest  Berlin  this  month,  include 
[listinguished  entries  from  such 
lirms  as  Krupp,  Volkswagenwerk, 
pemens,  Farbenfabriken  Bayer. 
[Mannesman.  IBM  Germany.  De- 
hag.  Henkel  and  other  names  well- 
;nown  throughout  the  world. 
My  own  company  is  represented 


1^  With  this  Issue,  we  begin 
the  first  of  a  series  of  articles 
written  exclusively  for  Busi- 
ness Screen  Internation- 
al by  Europe's  most  distin- 
I  guished  industrial  audio-vis- 
I  ual  specialists.  Our  first  guest 
j  author.  Dr.  Hans  Schaller  of 
Allegemeine  Elektrizitats- 
Gesellschaft  (A. E.G.).  is  in 
charge  of  audio-visuals  for 
one  of  Germany's  most  active 
and  advanced  sponsors  of  in- 
dustrial motion  pictures.  Dr. 
Schaller  was  a  member  of  the 
Grand  Jury  at  the  Third  In- 
ternational Industrial  Film 
Festival  which  was  held  in 
West  Berlin  from  September 
22-27th.  These  are  his  im- 
pressions on  the  eve  of  that 
event.  » 


GiKst  iiuthor:   Dr.  Schalkr 

by  Kiihl.  the  film  which  gained  the 
premier  award  for  the  best  German 
industrial  film  at  our  own  national 
industrial  film  festival  last  year. 
Altogether  our  selection  panels 
viewed  47  pictures,  out  of  which 
they  selected  the  l.'i  which  repre- 
sent this  country  in  West  Berlin. 

My  opinion  is  that  competition 
is  increasing  worldwide  and  any 
public  relations  manager  would  be 
well-advised  to  be  completely  up- 
to-date  on  all  of  the  latest  tech- 
niques for  utilizing  the  film  medium 
in  his  company.  After  a  close  study 
of  the  relative  importance  of  in- 
dustrial films  in  a  number  of  Euro- 
pean countries,  I  have  come  to  the 
conclusion  that  we  are  at  the  thres- 
hold of  a  new  era. 

Take  Austria,  for  example.  Next 
year  Salzburg  will  be  the  site  for 
the  first  industrial  film  festival  to 
be  held  in  that  land,  organized  by 
Austria's  Federal  Chamber  of 
Trade  and  Industry  —  not  as  a 
nuiioiuil  festival  —  but  as  a  Ger- 
man Language  Film  Festival  to 
give  a  cross-section  of  industrial 
film  production  in  Western  Ger- 
many. Switzerland  ami  Austria.  1 
am  sure  that  an  event  of  this  type 
will  lend  further  impetus  to  the 
use  of  the  film  medium. 

Many  of  us  in  Germany,  on  the 
eve  of  the  International  Festival, 
are  looking  forward  with  great 
pleasure  to  the  English  language 
films  at  Berlin  (15  each  from 
Britain  and  the  United  States)  so 
that  we  can  see  the  trends  in  your 
films.  This  is  of  particular  impor- 
tance to  us  in  view  of  the  possible 
entry  of  Britain  into  the  Common 
Market  and  in  view  of  the  con- 
siderable number  of  U.  S.  firms 
with  interests  in  Common  Market 
countries.  !» 


BUSINESS    SCREEN 

INTERNATIONAL 

THE   WORLD  COMMUNITY  OF   FILM   MAKERS 

The  emergence  of  a  world  trade  communit\  that  holds 
great  promise  for  the  economies  of  the  free  world  has  been 
further  stimulated  by  recent  United  States'  trade  legisla- 
tion in  the  Congress.  England  stands  on  the  threshold  of 
partnership  in  the  burgeoning  European  Common  Market, 
successor  to  postwar  programs  of  cooperation  whicli  helped 
revive  economies  throughout  the  Continent. 

Though  the  world  remains  imperiled  by  Soviet  aggres- 
sion, free  nations  have  broken  barriers,  begun  to  dismantle 
national  boundaries  in  their  free  e.vchange  of  labor  as 
well  as  goods.  And  they  are  e.xchanging  knotclcd^c  of  one 
iinothcr.  of  production  methods  as  well  as  customs,  reach- 
ing new  goals  of  understanding  that  auger  well  for  tlieir 
peaceful  cooperation. 

In  this  age  of  the  smaller  world,  where  sight  sound 
images  are  shared  through  Telstar,  with  overnight  post 
and  swift  jet  travel  across  oceans,  the  International  Indus- 
trial Film  Festivals  which  began  three  years  ago  at  Rouen, 
traveled  to  Turin  in  1961  and  were  concluded  in  West 
Berlin  this  October,  s\iTibolize  an  era  of  amit\-  and  coopera- 
tion. The\  should  also  awaken  our  American  readers  to 
some  important  facts  of  life. 

First  of  all,  these  events  are  sponsored  b\  industrial 
federations,  manufacturer  groups,  in  Europe.  The  host  in 
\\'est  Berlin  was  the  German  Confederation  of  Eniplo\ers, 
equivalent  of  our  own  National  Association  of  Manufac- 
turers. This  was  no  "kultur-fest"  of  film  art  lo\ers,  nor  a 
tourist  attraction  such  as  those  at  Cannes,  Edinburgh  or 
■Venice.  The  European  executives  who  attended  were  con- 
cerned with  industrial  film  potentialities. 

The  quality  of  European  films,  their  subtlet\  and  ver\- 
persuasi\e  content,  should  begin  to  awaken  U.  S  corporate 
managers  who  have  persisted  in  ignoring  these  powerful 
tools.  Europe's  films,  made  the  right  way,  are  detailing 
construction  projects  abroad,  selling  Europe's  goods  and 
making  friends.  Superb  color,  excellent  creative  direction 
and  design  for  believable  messages,  were  noteworth>'  in 
the  films  shown  at  Berlin. 

Busi.NESs  Screen  understands  that  the  nations  of  the  free 
world  must  trade  to  prosper:  that  freedom  from  Commu- 
nist ideologies  goes  hand-in-hand  with  jobs,  productive 
economies.  A  growing  list  of  subscribers  abroad  join  with 
top  management  readers  in  the  U.  S.  through  the  pages 
of  this  magazine  as  we  explore  new  opportunities,  better 
techniques,  free  exchange  of  films,  production  and  projec- 
tion equipment  and  services.  — OHC 
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show  what  it's  like  in  the  home 
country,  bring  the  plant  to  the  peo- 
ple as  well  as  the  customers. 

And  a  final  word  of  advice ;  Peo- 
ple like  to  be  spoken  to  in  their 
own  languages,  so  put  a  foreign 


language  track  on  your  films  (mag 
netic  or  optical,  whichever  is  th 
most  economical)  and  make  sur 
that  the  management  can  spea 
just  a  few  words  themselves  —  i 
the  language  of  the  audience.      5 


Op 


oiling  a  Plant  in  Europe?  Audio-Visuals 
Can  Help  Locate  Site.  Inform  Neighbors 


So  Many  Firms  are  either  set- 
ting up  plants  in  Europe,  or 
thinking  about  it  that  it  may  be 
helpful  to  consider  some  of  the 
ways  in  which  audio-visuals  can 
smooth  out  the  problems  which  are 
bound  to  arise. 

At  one  time  it  was  only  the 
really  big  corporations  that  con- 
sidered opening  up  plant  opera- 
tions in  a  foreign  country  and  there 
was  little  competition  for  sites,  la- 
bor or  goodwill.  Today  it  is  not 
too  easy  to  find  the  ideal  site  in 
Europe  and  if  you  do.  you  have  to 
move  fast. 

Many  Firms  Looking  .\broad 

To  give  an  idea  of  the  competi- 
tion. Kaiser  Aluminum  and  Rey- 
nolds Metals  are  both  looking  for 
plant  sites  in  the  Common  Mar- 
ket as  are  Hoover  International. 
Vick  International.  Chesebrough- 
Ponds.  Allegheny  Steel  and  many 
others  from  the  United  States. 

The  Sw  iss  firm.  Landis  and  Gyr, 
is  opening  up  in  Southern  Italy;  the 
British  Joseph  Lucas  Company  is 
seeking  new  Common  Market 
openings;  Canada's  Polysar  has  a 
plant  in  Belgium  already  and  many 
other  companies  in  Denmark.  Fin- 
land and  Britain  have  representa- 
tives on  the  look-out  in  Europe. 

These    .4re    Some    .\d\antages 

The  main  attractions  are  prox- 
imity to  the  market,  favorable  ta.\- 
ation  and  custom  duty  terms  and 
lower  than  Stateside  labor  rates. 

So  how-  can  a-v  help? 

1.  Reporting  on  Sites:  Let's 
assume  an  international  plant  con- 
sultancy firm  like  Fantus  is  en- 
gaged to  carry  out  the  investiga- 
tion. They  make  their  recommen- 
dations; normally  a  man  from 
Head  Office  will  fly  over  to  look 
at  the  alternatives.  If  he  can  sup- 
port his  report  with  slides  or  a 
short  movie  showing  the  actual 
conditions  —  transport,  neighbor- 
hood, housing  for  imported  and 
local  staff,  and.  of  course,  the  site 
itself,  in  each  case  it  will  help  the 
Board  make  their  selection  quickly 
without  time-consuming  visits  to  a 
number  of  doubtful  starters. 

2.  Telli.ng  the  Europeans: 
In  setting  up  a  plant  in  Europe, 


you  have  to  see  many  people  and 
tell  them  about  yourself;  local  of- 
ficials and  banks,  for  example,  to 
negotiate  loans  and  favorable  tax 
concessions.  Why  not  show  them 
a  movie  demonstrating  how  the 
company  stands  in  its  home  en- 
vironment, how  the  working  con- 
ditions are  really  good,  the  plant 
buildings  in  good  taste,  the  prod- 
uct one  that  the  community  will 
be  proud  to  associate  with.  The 
statistics  and  documents  you  show 
will  be  evidence  that  you  are  safe 
to  do  business  with  but  the  motion 
picture  will  indicate  that  it  will  be 
a  pleasure. 

Film  Can  .\llay  Suspicion 

Don't  forget  that  many  Euro- 
pean cities  have  been  there  for 
hundreds  of  years  and  the  com- 
munities sometimes  resist  change 
and  are  suspicious  of  newcomers. 
A  prestige  film  about  your  own 
community  can  allay  suspicion. 
The  pattern  of  distribution  of  your 
film  varies  from  country  to  coun- 
try and  there  is  an  organization. 
Inforfilm.  set  up  to  help  provide 
the  widest  coverage  for  a  given 
area.  The  United  States  representa- 
tive is  Modem  Talking  Pictures 
and  Business  Screen  will  be 
pleased  to  supply  a  list  of  Euro- 
pean representatives. 

When  it  comes  to  hiring  labor  a 
movie  on  the  personnel  manager's 
desk  can  quickly  show  the  work- 
ing conditions  and  machinery  in 
the  home  plant.  Key  workers  will 
soon  decide  whether  to  make  a 
change  to  your  plant  and  the  man- 
ager can  size  up  his  man  by  his 
reactions  to  the  film.  The  major- 
ity of  the  labor  force  will  be  con- 
cerned mainly  with  wages,  but  the 
film  can  show  the  fringe  benefits 
very  effectively. 

.\-\'  to  Sa\e  Training  Time 

Training  of  labor  can  be  effec- 
tively undertaken  with  the  aid  of 
motion  pictures  and  slides,  saving 
time  and  the  need  for  imported 
instructors. 

Then,  when  the  plant  is  in  oper- 
ation, the  management  has  to  build 
up  goodwill  in  the  community,  to 
become  a  part  of  it.  Here  again 
films  can  help:  to  explain  policies. 


Translate  Your  Film  to  Win  Friends  Abroa( 


Ijv  .\lberl  J.  .\iiialeau 


I.N  1961,  according  to  Depart- 
ment of  Commerce  figures, 
U.  S.  companies  doing  business 
abroad  had  foreign  sales  amount- 
ing to  $60  billion.  In  any  man's 
language  that's  a  large  and  impor- 
tant sum  of  money.  It's  not  unlike- 
ly that  for  some  individual  firms 
their  share  of  this  foreign  busi- 
ness may  have  meant  the  differ- 
ence between  profit  and  loss. 

With  the  expected  further  ad- 
vances of  the  Common  Market. 
and  with  constant  changes  in  the 
patterns  of  buying  and  selling 
throughout  the  world,  those  com- 
panies which  need  or  want  over- 
seas sales  must  be  increasingly  pro- 
motion-minded. Just  as  they  do  in 
the  United  States,  films  can  work 
with  effective  sales-power  in  other 
lands  —  provided  they  are  tailored 
to  do  the  job  required  of  them. 
.\ccepting  ".\merican  N\"a>'s" 

With  the  world  grown  smaller 
because  of  travel  speeds  and  the 
broader,  faster  interchange  of  news 
and  information  between  free 
world  countries,  there  is  a  some- 
what more  ready  acceptance  and 
understanding  of  "American  ways" 
than  ever  before. 

Accordingly,  many  of  the  films 


—  Linguist  Amuteau 

V:  Albert  J.  Amateau.  Man- 
aging Director  of  Foreign 
Language  &  Cinema  Service. 
Hollywood.  California,  and 
author  of  this  piece,  is  an  at- 
torney and  consultant  on  for- 
eign trade,  with  an  extensive 
motion  picture  background 
which  included  pioneering 
the  production  of  .American 
television  and  motion  pictures 
in  Portugal  and  Spain. 


produced  by  business  and  industi 
for  domestic  use  may  have  a  soun 
potential  for  use  elsewhere.  Sti) 
there  are  two  major  roadblocks  ) 
their  maximum  effectivenes 
These  need  to  be  overcome  b< 
fore  anv  films  are  released  af 
used  overseas.  ' 

The  first  of  these  is  languag 
The  second,  of  virtually  equal  in' 
portance.  is  custom. 

The  Problem  of  Langua:.;i- 

Let  us  consider  the   mattLi 
language.  Throughout  much  of  E 
rope.  English  is  taught  in  scIim 
as  the  country's  second  laniit    l 
In   India,   with   its    14   main    Ki 
guages  and  several  hundred  diilt 
ent  variations  in  dialect  it   1^ 
unofficial  second  language;  Hir! 
will  become  the  country's  oil  c 
tongue  within  a  few  years.   In  .1 
pan  there  is  a  growing  knoulcJ 
of  textbook  English. 

So  it  goes  around  the  globe 
must  be  borne  in  mind.  ho\>.c\ 
that  primarily  those  in  other  km. 
who  know  English  to  any  e\ti; 
are  the  intellectuals,  the  profev^u  ■ 
al  people,  those  in  industr\  \\  i 
have  dealings  in  other  lands  F- 
some  who  have  it  as  a  secol 
tongue.  EngUsh  is  only  a  spokl 
language;  others  may  write  it  wi 
some  fluency,  and  read  it.  but  :r 
not  able  to  speak  or  undervial 
it  well  in  speech  —  especui; 
where  dramatic  or  vemaculai  c- 
pressions  are  used. 

Put  Track   in   His   Dialed 

Thus  it  must  be  recognized  ill 
while  films  with  "American"  Eil 
lish  language  tracks  may  seij 
some  selected  audiences  fairly 
they  will  not  serve  universally 
"the  man  in  the  street".  Even  :| 
those  who  may  get  the  message| 
English,  there  is  far  greater 
ceptance  and  understanding  if. 
stead,  the  track  speaks  to  them| 
their  own  language. 

.A  bond  with  the  audience  Is  ! 
tablished  much  more  quickly  t\ 
more  solidly  where  the  men 
process  of  thinking  from  Engll 
into  one's  own  speech  is  made  ij[ 
necessary.  In  this  way.  too.  slaj, 
idioms,  trade  terminology  whh 
may  be  considerably  different  frD 
country  to  country,  and  sim  if 
(continued    on    pace    II) 
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Yards  From  the  Wall  which  imprisons  over  a  milHon  Ger- 
lans  in  Communist  Berhn,  free  enterprise  from  fourteen  nations  vied 
1  friendly  competition  for  international  audio-visual's  most  cherished 
jonor  —  the  Grand  Prix  of  the  European  Federation  of  Industry! 
,  The  Grand  Prix  is  awarded  to  the  O.E.C.D.  country  whose  indus- 
lial  films  gain  the  greatest  number  of  points  at  the  annual  Interna- 
lonal  Industrial  Film  Festival. 

j  Italy  was  this  year's  winner,  the  country  whose  economic  progress 
'nee  her  entr\-  in  the  Common  Market  four  \ears  ago  has  astounded 
|ie  world.  Ital\'  is  also  the  country  which  held  the  first-e\'er  interna- 
pnal  industrial  film  festival  in  Turin  in  1958:  a  country  whose  in- 
ustry  makes  few  films  by  comparison  with  the  United  States  and 
(ritain,  but  whose  material  is  of  a  very  high  standard  indeed. 
I  One  point  behind,  Germany  was  a  close  second,  followed  by  France. 
|he  United  States,  Britain,  Sweden,  Switzerland  and  Denmark  also 
|on  categor\-  awards. 

jcchange  of  Information  and  Ideas  of  Greatest  Value 

'The  200  delegates  were  industrial  a-v  specialists  from  .\ustria.  Bel- 
um,  Britain,  Denmark,  Finland,  France,  Germany,  Italy,  Nether- 
nds,  Spain,  Sweden,  Switzerland  and  the  United  States.  The\-  agreed 
at  the  competition  was  an  important  part  of  the  Festival,  but  to  them 
e  greatest  benefit  came  from  seeing  the  films,  exchanging  informa- 
m  and  ideas  and  meeting  each  odier. 

The  Berlin  Congress  Hall  ( irreverently  called  "The  Pregnant  Oyster" 
■  the  Berliners)  was  part  of  the  United  States  contribution  to  the 
'ople  of  the  cit\  in  1957.  Designed  by  Hugh  Stubbins  of  Cambridge, 
ass.,  it  is  without  doubt  the  finest  convention  site  in  Europe.  The 
'o  cinemas,  each  with  five  language  simultaneous  translation,  su- 
!rb  projection  equipment  from  35mm,  16nim  in  all  ratios,  four  sizes 
slide  projection,  overhead  projection,  an  earphone  at  each  seat  — 
1  these  factors  ensure  that  a-v  material  is  presented  under  optimum 
♦nditions. 

In  addition  there  are  seven  conference  rooms  ranging  from  10  to 
10  seaters,  a  1500  sq.  yard  e.xhibition  area,  a  500-seat  restaurant,  a 
rrace  cafe  overlooking  the  river,  bars,  lounges,  press  rooms,  a  post 
fice  and  a  bank. 

The  Congress  Hall  is  a  show-place  and  parties  of  German  and  for- 
gn  visitors  mingled  with  the  delegates  as  we  rushed  from  one  cin- 
na  to  the  other.  They  joined  us  in  the  cinemas  too  as  there  was 
ent)-  of  room;  1,400  seats  in  the  large  auditorium  and  400  in  the 
aaller  theatre.  I  estimate  that  5,000  people  must  have  seen  the  in- 
istrial  films  in  the  five  days  of  the  Festival. 

estival  Films  Shown  Delegates  at  Industrial  Trade  Exhibition 

Further  up  the  road  at  the  International  Industrial  Trade  Exhibi- 
on,  the  theme  was  "Africa  —  Partner  in  Progress "  and  all  the  Fes- 
val  films  were  continuously  being  showii  to  the  exhibition  visitors, 
icluding  representati\es  from  .32  independent  African  countries  as 
rell  as  the  German  and  foreign  tourist  and  trade  visitors.  These  shows 
pntinued  until  mid-October  in  the  Marshall  Hou,se,  another  U.S. 
bntribution  to  Berlin. 

'  Opened  by  Fritz  Berg,  President  of  the  German  Federation  of  In- 
justries,  who  presented  a  documentar\-  film  describing  the  Berlin 
jtuation,  the  Film  Festi\al  itself  reflected  the  growth  of  international 
artnership.  Seven  films  dealt  w  ith  the  ways  in  which  countries  help 
ich  other,  with  their  sponsor  names  following  each  title.  They  were; 

1.  Campo  IJmpo  (Krupp),  on  cooperation  between  Germany/ 
razil. 

2.  £.s-  Lieg^  in  Unsercr  Hand  (Volkswagen),  Germany/Brazil/Aus- 
alia  and  ^Airica. 

3.  Partnerschaft  (Siemens),  dealing  with  Germany  and  India. 

4.  Antonio  (Krupp),  on  German  construction  in  Brazil. 

5.  The  Peaceful  Revolution  (A.E.I. ),  Britain  and  India  at  work. 

—Continued  on  the  following  page 
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Flag  of  Berlin  flies  before  the  city's  radio  tower, 
voice  of  the  free  world  100  mdcs  hcliind  the  Iron  Curtain. 

Meeting  in  the  Shadow  of  the  Berlin  Wall, 
Audio-Visual  Specialists  of  14  Nations  Attended 

THE  THIRD 

INTERNATIONAL 

INDUSTRIAL  FILM 

FESTIVAL 

A  Business   Screen   International   Report 

and  Summary  of  the  Award-Winning  Pictures 

by  European  Editor  Robinson  P.  Rigg 

Below,    this   projection   diagram    illustrates   the 
nine-screen  African  show  given  by  Zeiss-Ikon— 
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hclou  :    Mayor  Willy  Hrandt 
of  Hcrlin  welcomed  the 
delegates  to  the  Festhtd 
uilh   an   iii.spirinti  address 
lliiil  was  si/iaholii:  of  the 
heleainiered  city's  spiril. 


The  Wall  that  diiides  tlie  free  world  front  the  Comtnunisi  East.  Here  the  man-made  harrier  cuts  off  a 
chiircli  from  tlic  people  it  serves.    Festival  was  held  just  4(K)  yards  from  the  Berlin  W(dl— 


THIRD   INTERNATIONAL   FILM   FESTIVAL 

6.  Usiitii  ( Courtiuilds ),  on  cooperation  of  Britain  anil  Africa. 

7.  Operazione  Orinoco  (Innocenti),  Italy  at  work  in  Venezuela. 
Each  member  of  the  jur\.  under  the  chairmanship  of  Will  Riesen- 

berg  of  the  German  Confederation  of  Emplo\ers,  \va.s  selected  In 
the  competing  nations.  The\-  included  M.  Houlot  of  the  Belgian  Pro- 
ductivity Council;  Dr.  Packenius  of  BASF  Germany,  sponsor  of  the 
splendid  Spiel  in  Farben.  an  award-winning  film;  Dr.  Hans  Schaller 
of  .\.E.G.  whose  report  of  the  Festival  in  German  is  given  on  Page 
5.3.  Another  German  jury  member  was  Hans  Sauer  of  Siemens,  which 
sponsored  Parinerschaft. 

From  the  Netherlands  came  Kerst  Blauw.  Business  Screen  special 
correspondent  and  the  representative  of  the  Dutch  Emplo\er"s  Fed- 
eration; Britain  sent  Gordon  Begg  of  I.C.I. ,  the  sponsor  and  producer 
of  Britain's  only  award-uinning  film,  the  in-plant  safet\-  film.  Black 
Monday. 

Dr.  Heinz  Stauffenberger  and  Friedrich  W'anek  came  from  .\ustria 
—  next  year's  site  of  the  German-language  industrial  film  festival  at 
Salzburg.  S\en  Hallonsten,  director  of  the  Office  of  Personnel  .\d- 
ministration  in  Stockholm,  represented  Sweden;  Sven  plans  to  show 
the  winning  films  in  Stockholm  and  other  centers  next  January. 

Dr.  Mever  of  the  Swiss  Federations  of  Industiies  represented  Swit- 
zerland which  won  an  award  for  the  first  time  with  ClB.A's  Dein 
Herz  ist  Kosihar  describing  the  fight  against  heart  disease.  Spain, 
which  has  offered  to  be  the  host  nation  for  next  \e;ir's   Festi\al   ( in 


F.ncased  trophy  and  an  inscribed  certificate 
were  given  to  winners  of  top  honors  at 

the  Third  International  Industrial  Film 
Fc.itiv(d  held  in  Wesi  Berlin  last  Month- 


Madrid  in  October,  196.3)  sent  Tomas  Covian  and  .Manuel  Mur 
representing  the  Trade  Union  movement  and  film  production. 

The  United  States'  representation  was  b\'  Dr.  Robert  Gessner.  FJ 
fessor  of  Cinematography  at  New  York  Universitx,  who  was  be 
exposed  to  industrial  films  for  the  first  time,  and  by  Gerhard  Stir 
the  Berlin  representative  of  N.B.C. 

Festival  Committee  Included  These  Prominent  Industrialists 

The   Festival    Committee   under   the   Chaimianship   of    Dr.    Hi 
Ritter  of  the  German  Federation  of  Industry  (  B.D.I. )  was  compo. 
of  Dr.  Hermann  Goez  of  the  B.D.I,  office  in  Berlin;  Georg  Backmei; 
of  the  Cologne  office;  Dr.  Klaus  Brepohl,  director  of  the  German 
dustrial  Institute  and  a  Bvsi.ness  Screen  special  correspondent;  H 
Campen  of  Krupps  in  Essen;  Heinz  Esser.  in  charge  of  the  a-\ 
partment  of  Mannesmann  in  Dusseldorf;  Dr.  Gerhard  Friehe  of 
Berlin  Exhibitions  Office;  Dr.  Gunther  Hoffman  of  the  Berhn  Sen 
Chamber  of  Commerce  liaison  office;  Peter  Nickel  of  Demag,  D 
berg;  Dr.  Gerhard  Scharnhorst,  the  Baser  films  manager;  DagoV 
Schlesinger;   Dr.   Heinz  Siewert  of  Telefunken   and  Josef  Simons 
the  Employers   Confederation  —  men  whose  experience  in  indust 
administration  contributed  to  a  smoothly  running  program  of  so 
and  business  events. 

Hosts  at  the  reception  on  the  opening  night  were  the  members 
the  Industrial  Film  section  of  the  German  Federation  of  Film  I 
ducers  under  the  direction  of  Hans  Friedenwald.  The  Federation  \ 
sented  all  guests  with  a  guide  to  sponsorship  which  includes  det 
of  the  cost  structure  and  actual  costs  of  Gennan  produced  film; 
On  the  second  night,  Zeiss  Ikon  were  hosts  at  the  Exhibition  \vY 
we  saw  a  nine-screen  presentation  of  the  .African  Partnership  sh 
one  of  the  most  impressive  exhibition  a-\  presentations  seen  in  C 
man\ .  The  nine  automatic  .Xenon  slide  projectors  were  all  contro 
n  the  sound  fr;ick  of  the  commentary  tiijie  which  also  controlled 

lighting  plot  of  the   4.5'  wide  m;ip  of   .\frica   containing   17.0(10   ii 

\idual  lamps. 

Tito  Formal  Discussion  Sessio)is  on  the  Festival  Program 

During  the  Festival  there  were  two  discussion  sessions;  the  f 
1  b\  the  Institut  fur  Film  und  Bild  in  Wissen.schaft  und  L'r 
richt  (Educational  .\-\'  Foundation)  was  under  the  chainnanshi) 
Fridolin  Schmid,  the  Foundation  Director.  Among  the  speakers 
George  Buckland-Smith,  the  producer  of  three  of  the  British  f 
entered. 

It  was  agreed  tluit  ii  list  of  the  subjects  tor  wliicli  educational  f 
.lie  most  rc(|Miri'd   sliould  lie  pre]);iri'd  and  submitted   to  the  n;it 

—Concluded  on  Page  One  Hundred 
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HESE  21  FILMS  WON  HONORS  AT  BERLIN 


Category  A:  Films  from  industry  on  matters  of  general,  indus- 
trial, economic  or  social  interest  and  intended  for  showing 
primarily  to  the  general  public. 

It  Award:  Alpha,  Beta,  Gamma  (France),  20  minutes,  35mm  color.  Theme: 
o-activity  is  a  reality  with  little  cause  for  fright  or  propaganda.  Sponsor: 
imissariat  a  i'Energie  Atomique.  Producer:  Son  et  Lumiere. 

snd  Award:  Dein  Herz  ist  Kostbar  (Switzerland).  UVz  minutes,  color.  Theme: 
fight  against  heart  disease.  Sponsor:  CIBA,  Basel.  Producer:  Filmproduktlon 
H.  Zickendraht. 

d  Award:  Heures  Champenoises  (France),  25  minutes,  35mm  color.  Theme: 
manufactuer  of  champagne.  Sponsor:  Comite  Interprofessionel  du  vin  de 
fnpagne.  Producer:  Societe  Nouvelle  Pathe  Cinema. 


Category  B:  Informational  films  about  specific  Industrial  prod- 
ucts, materials  or  projects,  intended  for  showing  to  the  general 
public  (excluding  "commercials"). 

Award:  Operazlone  Orinoco  (Italy),  55  minutes,  35mm  color.  Theme: 
itruction  of  a  foundry  in  Venezuela.  Sponsor  and  producer:  Soc.  Innocenti- 
^ustria  Meccanica  e  Metallurglca. 

!ind  Award:  Moitopren  (Germany),  17  minutes,  35mm  color.  Theme:  the 
in,  manufacture  and  properties  of  the  fully  synthetic  Bayerfoam,  Moitopren. 
jisor:  Farbenfabriken  Bayer  AG.  Producer:  Bayer-Filmstelle. 

I'j  Award:  Feu  et  Flamme  (France),  10  minutes,  35mm  color.  Theme:  the 
jufacture  of  matches.  Sponsor:  SEITA  (Service  d'Exploitation  Industrielle 
jTabacs  et  des  Allumettes).  Producer:  Publl-TechnI  Films. 


Category  C:  Industrial  films  aiming  less  at  information  than  at 
prestige  and  Intended  for  the  general  public. 

i^  Award:  L'Isola  del  Vetro  (Italy),  15  minutes,  35mm  color.  Theme:  develop- 
6t  of  the  glass  industry  of  Murano  over  the  centuries.  Sponsor:  Azienda 
jnoma  Sogglorno  e  Turismo,  Camera  di  Commercio,  Associazione  Industrial!, 
siciazione  Nazionale  Industrial!  del  Vetro.  Producers:  Alberto  Ancllotto  e 
;'ando  Armatl. 

sind  Award:  L'Ultimo  Acqualuolo  (Italy),  15  minutes,  35mm  color.  Theme: 
rwater  seller  gives  way  to  modern  water  supply  made  possible  by  dams. 
Msor:  Soc.  Italiana  Concotte  d'Acqua.  Producer:  Unieuropa  Film. 

il  Award:  Spiel  In  Farben  (Germany),  27  minutes,  35mm  color.  Theme: 
cstry  has  created  a  world  of  color,  given  glamour  to  our  lives.  Sponsor: 
iteche  Anilin  &  Soda-Fabrik  AG  (BASF).  Producer:  Gessellschaft  fur  bildende 
Ip. 


I     Category  D:   Industrial  technique  films  intended  primarily  for 
I     use  by  specialized  audiences. 

r  Award:  N.  6  M  401  (Italy),  35  minutes,  35mm  color.  Theme:  the  constructing 
(working  methods  of  an  automated  calculating  machine.  Sponsor:  Societa 
i:tti. 

!(nd  Award:  Grosstohre  von  Mannesman-Hoesch  (Germany),  10  minutes,  35mm 


color.  Theme:  the  manufacture  of  large  tubes.  Sponsor  and   producer:  Film- 
produktions-gemeinschaft  Mannesman. 

Third  Award:  Fast  ...  for  the  Big  Jets  (Sweden),  13  minutes,  35mm.  Sponsor: 
Suecia  fur  Skanska  Cement. 


Category  E:  Films  on  marketing  and  sales  techniques,  commer- 
cial practice,  etc.  intended  primarily  for  showings  to  specialized 
audiences. 

First  Award:  Remington  Eleven  (United  States),  16  minutes,  16mm  color.  Theme: 
visuals  and  background  sound  interpret  the  simplicity  and  other  features  of 
Remington  typewriters  for  international  use.  Sponsor:  Remington  Rand  Inter- 
national. Producer:  Vision  Associates. 

Second  Award:  Strangers  In  Paradise  (United  States),  23  minutes,  16mm,  b&w. 
Theme:  to  indoctrinate  airline  personnel  on  meeting  the  unpredictlble  needs 
of  all  kinds  of  travelers,  through  courtesy  and  understanding  Sponsor:  Pan 
American  World  Airways.  Producer:  Henry  Strauss  &  Company. 

Third  Award:  Les  trefles  s'organlsent  (France),  16  minutes,  35mm  color.  Theme: 
background  on  administration,  modernization  within  small  commercial  enter- 
prises. Sponsor:  Association  Francaise  pour  I'accroissement  de  la  productivite. 
Producer:  Objetifs. 


Category  F:  Films  on  scientific  principles  and  research;  their 
applications  in  Industry.  Shown  primarily  to  specialized 
audiences  rather  than  public. 

First  Award:  Adhasion  (Germany),  35  minutes,  35mm  color.  Theme:  the  power 
of  adhesion  as  a  force  for  creativity.  Sponsor:  Farbwerke  Hoechst  AG.  Producer: 
Gesselschaft  fur  bildende  Filme. 

Second  Award:  Entspanntes  Wasser  (Germany),  12  minutes,  16mm  color.  Theme: 
the  phenomenon  of  surface  tensions  in  liquids,  primarily  water.  Sponsor: 
Henkel  &  Cie.  G.m.b.H.  Producer:  Roto-Fllm  G.m.b.H. 

Third  Award:  introduction  to  the  Two-Stroke  Marine  Diesel  Engine  (Denmark). 
34  minutes,  35mm  color.  Theme:  the  theory  and  practice  of  the  two-stroke 
marine  diesel  engine.  Sponsor:  Burmeister  &  Wain  Maskinog  Skibsbygerri  A/S. 
Producer:  Minerva-Film  A/S. 


Category  G:  Films  dealing  with  the  human  factor  in  Industry, 
intended  for  industrial  use  rather  than  general  public  showing. 

First  Award:  Black  Monday  (Great  Britain),  18  minutes,  35mm,  b&w.  Theme:  the 
"anatomy"  of  an  accident  in  a  research  laboratory.  Sponsor:  Imperial  Chemical 
Industries  Ltd.  Producer:  The  ICI  Film  Unit. 

Second  Award:  Phantasie  and  Gestaltung  (Germany),  27  minutes,  35mm  color. 
Theme:  the  creative  facility  of  human  imagination.  Sponsor:  Bundesanstalt  fur 
Arbeitsvermittlung  und  Arbeitslosenversicherung.  Producer:  Paul  Zils  Duetsche 
Condor  Film  G.m.b.H. 

Third  Award:  Securlte  (France),  17  minutes,  35  minutes,  b&w.  Theme:  cause  and 
prevention  of  accidents  in  coal  mining.  Sponsor:  Houilleres  du  Bassin  du  Nord 
et  du  Pas-de-Calais.  Producer:  Son  et  Lumiere. 

Grand  Prix:  awarded  to  Italy  for  honors  at  the  Festival. 


Berlin  Congress  Hall,  a  U.S.  contribution  to  the  city  in 
,  is  "without  doubt  the  finest  convention  site  in  Europe." 


Festival  films  were  projected  in  this  large  auditorium  of  the 
Hall.  5,000  people  saic  the  films  during  the  five-day  Exhibition. 


-   FESTIVAL  CAMERA  - 

/•"///;  licrg.  President  of 
lite  Gcniiiin  Federalion  of 
liuliisliies.  opened  lite 
Third  Internolionid  Festival. 


\  (  .S.  inn/  incinher  ul 
West  licrlin  was  Dr.  Robert 
( '.cssner.  Professor  of 
'  nieiiHito<j,ra)}h\i  lit  Scu  York 
i  iiiiersity,  pieturcd  lit 
I  It  uitli  Mrs.  Gcssiwr 
(lurinii,  brief  interlude 
Iietwern  film  sereeninss. 


Kiirel  Simons,  of  the 
InterniitionttI  Audio-Visual 
Technieiil  Center,  Antwerp, 
discusses  cooperation  efforts 
liith  another  Festival 
delegate  (Mr.  Simons  is 
it  left  in  the  picture). 


Dr.  Ihifio  Rittcr,  President, 
Ccrnum  Federation  of 
Industries  (left)  in  chat 
icith  Dr.  Hans  Schaller, 
Public  Relations  Officer, 
-\.E.G.  and  an  active 
\li(ikrsiiiiin  fur  fibns  .  .  . 


.\iubeic  Rice  of  Esso.  London, 
iv  at  left  in  the  picture 
as  he  chats  ivith  Thomas 
I  'kert,  E.tsn.  Hamburg  on 
Ihc  state  of  markets  and 
the  interesting  films  they 
riened  til  West  Berlin  .  .  . 


Dr.  nermann  Goetz,  Berlin 
Marketing  Council  (left), 
icith  Dr.  Erich  Schultze 
I Irrrinscns  ( Standard 
l.lcctric  Lorenz  C.A.G.) 
during  Ofien  hou.se  for  the 
Fisliial  delegates  .  .  . 


Studying  Form  at  the  Berlin  Festival 

Our  European  Editor  Reviews  the  Winning  Entries 


AS  A  Skasonud  Pakticii'ant 
in  industrial  Film  Festivals. 
1  was  not  surprised  that  the  Italian 
films  brouuht  the  Grand  Prix  to 
Italy. 

Italian  industrial  film  produc- 
tion is  not  large;  possibly  a  hun- 
dred or  so  films  are  made  each 
year  by  a  small  number  of  spon- 
sors. Italy,  as  we  know,  has  pulled 
herself  up  by  the  bootstraps  to  be- 
come one  of  the  most  rapidly  de- 
veloping industrial  nations  in  the 
world  in  spite  of  the  fact  that 
Italian  industry  not  only  has  to 
compete  in  old  markets  but  to 
break  into  new  markets. 

Italy  Has  Come  Along  Fast 

Italian  industry  has  had  the 
foresight  to  utilize  a-v  to  the  full 
where  a-v  is  most  effective,  per- 
haps because  they  understood  the 
need  for  better  comtiiunication 
more  than  those  industries  which 
were  already  in  the  field.  The 
man  who  has  to  hang  up  his 
shingle  has  a  tougher  time  than 
tlie  old  established  business,  after 
all. 

.^t  Berlin,  we  old  hands  were 
surprised  that  Italy  had  only  sub- 
mitted 14  films.  It  cut  her  chances 
of  winning  by  one.  we  said,  for 
Britain,  Germany.  France  and 
United  States  had  each  submitted 
the  maximum  —  15  entries.  Eight 
of  Italy's  14  films  were  submitted 
in  Categories  A  and  B.  two  in  C 
and  one  in  D.  Italy  gained  first 
prize  in  Category  B  with  Opera- 
zione  Orinoco,  an  in-plant  film 
made  by  Innocenti.  the  Milan 
firm  which  has  built  plants  and 
machinery  for  24  countries  out- 
side Italy.  The  film  is  the  simple 


Germany's  "Phanta.sic  and  Gcstalt 


account  of  the  building  of  a  stf 
mill  6.000  miles  away  on  the  ban 
of  the  Orinoco  river  in  Venezue 

It  is  intended  to  show  the  worl 
which  is  Innocenti's  market,  he 
they  do  iheir  job  and  it  did  it.i  a 
jiih  better  than  any  one  of  the  : 
other  films  in  the  category.  Su 
ject.  script  and  production  ma 
up  a  modest  account  of  a  magni' 
cent  industrial  achievement  —  a 
director  Mario  Damicelli  kno 
how  to  tell  a  story. 

Where  Imagination  Counts 

In  Category  C  —  the  catei;c 
for  the  true  prestige  film  —  pi. 
ducers  have  the  opportunity  to  t/ 
periment  and  to  give  full  rein  • 
their  imagination;  sometimes  th 
are  successful  in  their  attempts  i 
serve  industry  really  well  by  ;■ 
pealing  perhaps  more  to  the  ;  - 
diences"  hearts  than  heads;  son- 
times    it    is    possible    to    comb  ; 
head  and  heart  in  films  which  : 
not  avant-garde  but   which   ^i. 
maximum     use     of     picture     . 
sound. 

The  premier  award  winner. 
Isola    del    Veiro    ( The   Island  I 
Glass),  tells  the  story  of  Murat 
glass,  how  the  art  of  its  mak 
and  design  has  developed  throi 
the  ages  and  how  today  Murt 
maintains  its  reputation  as  a 
lector's  piece"  and  is  at  the  sa^ 
time  used  as  an  integral  part 
good  modern  architecture.  Albel 
.•\ncillollo  and  Fernando  Arm, 
the  producers,  make  this  clean 
us.  just  with  pictures  and  musit 
that's  all.  The  film  was  sponso  1 
by  the  Venice  Tourist  Office,    i 
Chamber   of   Commerce    and   jl 
Venice  Glass  Manufacturers  Asi- 
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Italy's  "Orinoco"  (Innoccnti)  won  Fcstical  prize  for  thai  coiinln/. 


ciation  of  the  winning  land. 

The  second  prizewinner,  Italy's 
only  other  entry  in  the  category, 
was  L' Ultimo  Acqiiiuoto  (The 
Last  of  the  Waler-Carriers ) .  made 
by  Unieuropa  Film  for  the  Soci- 
,ete  Italiana  Condotte  d'Acqua  of 
fRome.  The  film  makes  a  striking 
comparison  between  the  water- 
carrier  plying  his  centuries  old 
trade  and  the  modern  supply  sys- 
tems, as  he  quenches  the  thirst  of 
the  men  building  the  Pertusillo 
iam.  Dore  Modesti  impresses  but 
does  not  overwhelm  with  his 
:harming  little  film  designed  for 
Italy's  cinemas. 

The  Meaning  of  Color 
The  other  award  winner  in  the 
:ategory,  BASF's  Spiel  in  Farben, 
s  a  highly  imaginative  romp 
hrough  color  and  what  it  means 
0  us  and  contains  more  good 
bisual  ideas  than  you'd  normally 
find  in  a  dozen  films.  Made  by 
jjesellschaft  fur  Bildende,  the  Mu- 
liich  studio  which  produced  The 
Magic  Tape  and  Portrait  of  a  Met- 
\l,  prizewinners  in  previous  Festi- 
als,  this  film  is  also  destined  for 
lox  office  audiences  who  will  glad- 
y  pay  to  see  it. 

Italy  won  the  premier  award  in 
"ategory  D  as  well  with  A'  6  M.- 
■01,  another  in-plant  production. 
This  film,  jointly  produced  by  Oli- 


vetti and  the  Italian  Confederation 
of  Industries,  is  the  answer  for 
anyone  who  thinks  that  a  technical 
film  must  be  dull.  It  describes  the 
way  in  which  the  computer  con- 
trols the  action  of  automatic  ma- 
chinery in  a  factory.  The  descrip- 
tion is  technical  but  the  interest  is 
universal. 

Germany  was  almost  neck  and 
neck  with  Italy  and  actually  won 
more  awards,  but  only  one  pre- 
mier award.  This  was  the  winner 
in  Category  F.  Adhaesion.  also 
made  by  Gesellschaft  fur  Bilbende 
Films,  this  time  for  Farbwerke 
Hoechst.  It  is  a  brilliant  teaching 
film  on  why  and  how  things  stick 
to  each  other. 

The    second    award    winner    in 

(CONTINUED    ON    N  E  .\  T    PAGE) 


Ahote:  a  scene  in 
"Black  Monday" 
tihich  won  award 
for  Britain. 
Below:  getting 
along  icith  tour 
CKstonters  is 
told  in  "Strangers 
in  Paradise."  a 
U.S.  award  winner. 


-   FESTIVAL  CAMERA  - 

Dr.  W'ilhclm  Boerner  (ctr). 

President  of  the  Berlin 

Chamber  of  Commerce,  uilli 

the  Aii.^trian  Consul  Geneml. 


Brigadier  Still.  British 

O.xygen  (right),  (/j«'((.wm 

films  with  Ronnie  Trillon, 

British  Petroleum,  Ltd.,  anil 

President  of  the  British 

Industrial  Films  .Association. 


A  delegate  talks  about  film 

distribution  with  the  booth 

representative  of  the  nctc 

Dcutchc  Industrie  Zcntruni. 

distribution  organization 

set  up  by  sponsors  of  films 

in  West  Germany  .  .  . 


(L  to  R):  Hermaan  Sclunolil. 

of  the  German  Film  Producers 

Association:  with  Heinricli 

Fricdenwald,  Director  of 

the  German  Film  orginiization, 

and  producer  Volkniar  Kahlert 

during  a  Fcstical  visit  .  .  . 


George  Bucklaiul-Smith  of 
Britain's  Greenpark  Produc- 
tion.s  with  Director  Heinricli 
Fricdenwald  of  the  German 
Film  Producers  Association; 
Paul  Zils.  a  Munich  producer. 


Another  group  of  Festival 

delegates  meets  to  chat 

during  the  open  house 

provided  by  the  hosts  at 

this  Third  International 

Industrial  Film  event  .  .  . 


O 
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THIRD    INTERNATIONAL    FILM   FESTIVAL 


this    category    was   also    German, 
EiusiHtniues     Wnsser,     made     by 
Roto-Film  of  Hamburg  for  Henkel 
&    Cie    of    Dusseldorf.    This    fine 
piece  of  a-v  instruction  deals  with 
surface  tension  in  water.  The  third 
prizewinner  in  the  category,  Intro- 
iliiclion  lo  the  iwo-slroke  Marine 
Diesel  Engine,  was  the  Danish  film 
produced     by     Minerva-Film     for 
Burmeister  &  Wain  of  Copenhag- 
en.   It    is    intended   for   engineers 
and  engineering  students  and  ex- 
plains the  functions  of  the  diesel 
engine  and  will  be  a  valuable  ac- 
quisition for  technical  schools. 
Honor  French  Atom  Film 
France    also   gained    a    premier 
award:  Alfilui,  Beta.  Gamma,  pro- 
duced by  Pierre  Long  of  Son  et 
Lumiere   for   the   French   Atomic 
Energy   Authority.   This  film   has 
the  serious  purpose  of  explaining 
to  the  French  people  the  realities 
of  radio-activity,  slashing  through 
superstition  and  misinformation.  It 


offers  proof  that  the  old  formulae 
are  often  the  best. 

The  Swiss  second  prizewinner 
in  Category  A.  Your  Heart  is  Val- 
uable, "made  by  Dr.  H.  Zicken- 
draht  of  Zurich  for  CIBA  Pharma- 
ceuticals, deals  with  the  difficult 
subject  of  the  fight  against  heart 
disease.    This    is    a    medical    film 


Kerst  Blaauw.  Nethcrlai\d.s 
Confederation  of  Employer.^, 
was  on  the  Festival  Committee. 

is    an    uncomplicated    convincing 
film,  ideal  for  its  purpose. 

The  third  prizewinner  in  the 
category  also  went  to  France,  for 
Heiires  Champenoises,  a  tour  of  a 
champagne-manufacturing  plant, 
made  for  the  Joint  Champagne 
Wine  Industry  Committee  by  Nou- 
velle  Pathe-  Cinema.  This  film  is 
intended  for  theatrical  release  and 


I.  P.  J.  Kempcn  (l )  of  the 
Dutch  cmhassij  in  Germany: 
and  Fricdricli  Wanck.  Austria. 

made  for  lay  people  and  it  is  im- 
pressive. 

U.S.  Best  in  Sales  Field 

In  the  Sales  Technique  category 
E.  the  United  States  swept  the 
board  with  the  premier  award  win- 
ner. Remington  Eleven,  produced 
by  Vision  Associates,  a  brilliant 
sales  film  without  words,  intended 
to  appeal  to  foreign  audiences. 
And  it  did.  The  second  prize  in 
this  category  went  to  Strangers  in 
Paradise.  Henry  Strauss'  film  for 
Pan  American,  part  of  the  highly 
effective,  well-visualized  Pan  Am 
sales  training  program. 

Britain,  which  won  nine  awards 
in  the  Second  International  Indus- 
trial Film  Festival  in  Turin  last 
year,  gained  only  one  award  in 
Berlin  with  Black  Monday,  an  in- 
plant  accident  prevention  film 
produced  by  Gordon  Begg  for  his 
firm  Imperial  Chemical  Industries 
1  td.  of  London. 

Black  Monday,  scripted  by 
James    Hill,    who    produced    the 


Beknc:  conferees  at  table  (/  to  r),  K.  Ilaidot  of  the  Bch^ian 
Productivity  Council;  Gordon  Bpsk.  Imperial  Chemical  Industries 
Ltd..  Britain:  and  Hans  Saucr  of  Siemens  AG.  Cermanij. 


*■!, 

Above  (l  to  r):  Dr.  Gerhard  Scharnhor.^l.  Films  Off  let 

Farbenfabrikcn  Bayer:  Miss  Sclimilin.'iki.  interpreter:  Hans  Cainpe 

of  Krujip:  Heinz  E.sscr,  Mannesman  AG  Fdms  Officer:  Miss  A/fi/f 

British  Oscar-winning  film  Gius- 
sepina.  is  an  exciting  and  impres- 
sive story  of  an  accident  in  a  re- 
search laboratory.  It  is  designed 
for  research  scientists  and  is  one 
of  the  few  safety  films  made  which 
is  aimed  at  this  audience. 

Pictures  Creativity  of  Young 
Category  C  covers  a  wide  range 
of  subjects  and  the  second  prize- 
winner, Phantasie  und  Gestaltung, 
made  by  Condor  Films  for  the 
German  Federal  Bureau  for  Labor 
and  Unemployment  Insurance 
deals  with  the  creative  ability  of 
children  —  a  long  way  from  indus- 
trial accidents! 

The  International  Industrial 
Film  Festivals  are  still  evolving; 
ihey  are  the  expression  of  a  form 
of  communication  which  is  still  ex- 


Dr.  Hugo  Hitter,  Chairman 
of  the  Film  Festival  Committee. 

perimental  and  with  each  Festival 
we  learn  a  little  more,  improve 
our  technique  of  judging  films  and 
assessing  their  qualities  in  relation 
10  the  job  they  set  out  to  do. 

But  do  we  know  what  jobs 
many  of  the  entries  were  intended 
to  perform?  The  organizers  made 
it  comparatively  easy  to  discover 
who  the  films  were  intended  for. 
but  in  far  too  many  cases  the 
sponsors  who  submitted  the  films 
omitted  to  tell  us  why  they  had 
made  them  and  particularly  in 
categories  A,  B,  and  C  there  was 
considerable  confusion  as  to  the 
suitability  of  films  in  their  catego- 
ries. It  would  be  advisable  to  take 


Will  Riesenberf;  was  chtnnn 
of  the  ■l'r>-man  Festival  jdiii  in 

a  leaf  out  of  the  Italians'  book  a 
enter  fewer  films,  but  to  (//u 
that  they  nere  right  for  their  m 
gorier. 

Why  the  Winners  Succeeded 

The  Italians,  French  and  d 
mans  all  selected  their  lili 
through  exhibition  at  naimi 
film  festivals.  The  publicity  l 
cussed  on  this  form  of  selccti 
and  the  reconsideration  »hi 
may  follow  open  discussion,  in  i 
opinion,  help  to  ensure  an  cm 
with  a  better  award  potential  ih 
films  selected  in  committee,  as 
the  case  of  Britain  and  the  IS. 

in  future  Festivals,  the  sponsi 
may  be  encouraged  to  state  t 
reasons  why  they  made  the  p. 
ticular  films,  in  detail,  so  th.it  ■ 
ries  can  have  something  to  go 

Below:  closed-circuit  Iclcvisii 

sets  pernutted  visitors,  dclc^di 

to  view  the  Festival  tici 

in  Berlin  Congress  Hall  nisi: 
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Business  Screen  Magazii. 


when  they  try  to  judge  effective- 
ness. Sponsors  who  do  not  give 
this  information  handicap  them- 
selves seriously.  There  were  sev- 
eral cases  of  e.xcellent  films  being 
passed  over  because  the  judges 
were  unaware  of  their  true  pur- 
pose. 

The  films  that  won  deserved  to 
win  but  they  might  have  had  a 
tougher  fight.  Maybe  they  will, 
next  year!  y^ 


Delegates  to  the  Festival  pause  for  a  chat 
during  an  interval  hctween  film  slwuings. 


LeadiniZ  industrialists  of  West  Germany  were 
among  those  iclio  viewed  pictures  at  Festival. 


III.  INTERNATIONALE  I  N  D  U  ST  R  I  E  F  I  L  M  FESTSPIELE 
III.  INTERNATIONAL  INDUSTRIAL  FILM  FESTIVAL 
III.     FESTIVAL   INTERNATIONAL    DU    FILM    INDUSTRIEL 


ein   Meilenstein   fur   den    Industriefilm 


■ft  Mit  der  Verleihung  des  vom  Rat  der  europaischen  Indusfriever- 
bande  gestifteten  "Grond  Prix"  on  itolien  wurden  die  diesjahrigen 
Internotionalen  Industriefilm-Fesfspiele  in  Berlin  beendet.  Funf 
Tag  long,  nomiich  vom  23.  bis  28.  September  zeigten  14  Nationen 
in  der  Kongresshalle  125  Filme.  Die  grosser  industrielander  der 
freien  Welt,  wie  Fronkreich,  England,  USA,  Italien  und  Deutsch- 
lond  v^aren  mif  dem  hochstzuldssigen  Kontingenf  von  15  Filmen 
vertreten.  Zohlreiche  ondere  europaische  Lander  und  Ausfrolien 
stellen  die  resfliche  Quote. 

Efne  internationale  Jury  verlieh  \e  drei  Preise  on  die  besfen  Filme 
der  sieben  Kotegorien.  Viele  deutsche  Teilnehmer  ous  Kreisen  der  In- 
dustrie, der  Filmproduzenten  und  der  verschiedenen  Verleihorgoni- 
sotionen  und  zohlreiche  Besucher  ous  dem  Auslond  verliehen  der 
Veronslolltung  hohes  Nfveou,  das  durch  die  Anwesenheit  des 
Regierenden  Biirgermeisfers  von  Berlin,  Willy  Brandt,  onlasslich 
der  Schlussfeier  eine  besondere  Note  erhielt.  Der  Prasident  des 
Bundesverbondes  der  Deutschen  Industrie,  Fritz  Berg  und  der 
Berliner  Senator  fur  Wirtschoft,  Professor  Dr.  Schiller,  hatten  die 
Veronstaltung  eroffnet. 

Der  Prasident  des  2.  deutschen  mitveronstoltenden  Verbandes. 
Dr.  Paulssen  von  der  Bundesvereinigung  der  Deutschen  Arbeitgeb- 
verbande,  schloss  mit  der  Preisverteilung  diesen  interessonten  Wett- 
bewerb. 

Bei  125  fur  Berlin  gemeldeten  Filmen  und  nur  21  Preisen  konnte 
nichf  jeder  Film  ausgezeichnet  werden.  Auch  in  Berlin  lagen  viele 
Filme  on  der  obersten  Grenze  der  Beurteilung  ond  es  entschied  oft 
nur  ein  knopper  Punktvorsprung.  Um  so  erfreulicher  ist  die  Tatsache, 
doss  die  grossen  Industrielander,  namlich  USA,  Fronkreich,  Eng- 
land und  Deutschland  je  einen  ersten  Preis  und  Italien,  ols  Gewin- 
ner  des  "Grond  Prix,"  drei  erste  Prefse  errangen.  Aber  ouch  die 
onderen  Industriefilmlander  hoben  keinen  Grund  zur  Klage:  ihre 
Produktion  steht  keineswegs  im  Schatten  der  grossen  Industrie- 
Idnder.  Die  Wirtschaftsstruktur  eines  Landes  bestfmmen  das  Thema 
und  den  technischen  Wert  der  Industriefilme,  die  freiziigige,  spar- 
some  oder  sogor  geizige  Verwendung  von  kUnstlerischen  Stilele- 
menten  beefnflussen  die  optisch-akustische  Gestoltung.  Ein  Indus- 
triefilm, der  diese  Synthese  nicht  verwirklicht,  wird  sich  nur  schwer 
durchsetzen. 

Rouen  im  Johre   1959  und  fast  ouch  noch  Turin  fm  Jahre    1961 
woren  Anfongsstotionen   fiir  den  deutschen    Industriefilm    im   inter- 


nationolen    Konzert,    Berlin    1961    war    Zwischenstation,    sogen    wir 
besser  Umsteiger. 

Der  deutsche  Reprasentations-film  hat  in  Berlin  nicht  sehr  viele 
Lorbeeren  geerntet,  Kahl  (AEG),  bester  deutscher  Industriefilm 
1961,  mit  vielen  onderen  Auszeichnungen  und  dem  "Oscar"  nohe, 
fond  keine  Gnode,  Spiel  In  Farban  (BASFi,  erreichte  gerade  noch 
den  lefzten  Plotz  in  der  Gruppe  C  und  der  Monnesmonn-Film 
Alvorada,  ouf  den  man  grosse  Hoffnungen  gesetzt  hotte,  wogte 
sich  nicht  an  die  Offentlichkeit.  Campo  Limpo  und  Antonio  (Krupp) 
setzten  sich  nfcht  durch,  Partnerschaft  Siemens  und  Es  liegt  In  un- 
sere  Hand  (VWl  blieben  gleichermossen  ouf  der  Strecke.  Trotzdem 
hoben  diese  Filme  ihren  Weg  schon  gemocht.  Wenn  nicht,  werden 
sie  ihn  noch  mochen. 

Dennoch  ist  der  deutsche  Erfolg  in  Berlin  beochtlich.  Mit  nur 
einem  Punkt  in  der  Gesamtwertung  weniger  liegt  Deutschlond  knapp 
hinter  den  Itallenern.  Von  15  Filmen  hoben  immerhin  6  efnen  Preis 
errungen,  und  in  der  Gruppe  Forschung  und  Entwicklung,  liegen 
mit  Adhosion  (Hoechstl  und  Entspanntes  Wosser  (Henkel)  gleich 
zwei  deutsche  Filme  in  Front. 

Wohin  wird  der  deutsche  Industriefilm  fiihren.  Viele  Experfen 
sind  sich  dorin  einig,  doss  es  zwor  moncherlei  Wege  in  die 
Zukunft  gibt,  doss  aber  ouch  hier  in  der  Beschrankung  die  Weisheit 
liegt.  Frime,  die  sich  mit  Problemen  der  Entwicklungshilfe  befossen, 
werden  weiterhin  hoch  im  Kurs  stehen,  denn  die  Aufgoben  der 
Entwicklungshilfe  werden  uns  noch  ouf  Jahre  hinous  beschaftigen. 

Die  technische  Information  wird  sich  starker  durchsetzen  und 
dos  Gesicht  der  zukunftigen  Fflme  bestimmen.  Wenn  es  nicht  zu 
viel  MOhe  machte,  sollte  man  ein  Verzeichnis  der  Bfldeinstellungen 
bringen,  die  heute  abgegriffen  und  unertraglich  geworden  sind. 
Man  sollte  sich  mit  der  Frage  der  Verwendung  von  Musik,  und  be- 
sonders  elektronischer,  ernsthoft  ausefnandersetzen. 

Der  Kommentor  ist  schon  erstounlich  locker  geworden,  hier  ist 
der  Fortschritt  unverkennbor.  Trotzdem  ist  es  verwunderlich,  wie- 
viele  der  ouslaand  Ischen  Filme  noch  "zugeredet"  sind.  Dabei  kommf 
dos  Auge  oft  zo  kurz. 

Houptanliegen  der  Industrie  ist  und  bleibt  der  Verleih.  Von 
seiner  Funktion  auf  den  verschiedensten  Ebenen  hangt  ouch  die 
Zukunft  des  Industrlefilms  ob.  Man  muss  die  Gewissheit  hoben, 
doss  man  nicht  um  einer  Eitelkeit  willen  Investitionen  fiir  eInen 
Industriefilm  unternimmt,  sondern  doss  der  Film  vor  ollem  eine 
Aufgobe  erfullen  muss:  mon  muss  ihn  sehen. 
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—  "Stars"  Diuinncnt  a  jortnal  conn   ...  —  and  •iracc  a  hrilluint  necklace! 

Linde  Stars  Are  a  Girl's  Best  Friend 

Retail  Jewelers  Are  Showing  This  Fascinating  Picture   Story   of  Synthetic  Gems 

Linde  Stars  (Union  Carbide  Com 


Sponsor: 

pany). 
Title:   Metliod  for  Miracles,    15   min,  color, 

produced  by  Fred  Niles  Communications 
Centers. 

i-:  Exquisite  jewels,  brilliant  and  colorful,  are 
literally  "grown"  in  oxy-hydrogen  furnaces  at 
a  temperature  of  3,700  degrees  Fahrenheit 
while  viewers  watch  in  fascinated  awe  at  the 
scene  in  Method  for  Miracles. 

This  new  color  motion  picture  of  the  well- 
known  "Linde  Stars"  was  unveiled  some  weeks 
past  at  the  Retail  Jewelers  of  America  Show. 
Jewelers  and  press  attended  showings  in  the 
theater  of  the  Union  Carbide  building  in  Man- 
hattan, just  a  block  away  from  the  RJA  con- 
vention hotel.  Now  audiences  will  see  it  na- 
tionally via  public  service  television  screenings. 

The   Role   of   Synthesis    in   Our   Culture 

Theme  of  this  second  Linde  film  in  recent 
years  is  "synthesis"  and  that  basic  idea  is 
echoed  widely  through  modern  civilization  and 
culture.  Stones  erown  bv  man,  but  havine  the 


same  optical,  physical  and  chemical  proper- 
ties as  natural  gems,  are  called  synthetic.  Imi- 
tation or  simulated  stones,  by  contrast,  are 
usually  made  of  glass  or  plastic. 

After  defining  "synthetic"  the  film  shows 
that  cultures  of  peoples  grow  and  develop  as 
they  follow  this  thesis  through  religion,  his- 
tory, beauty  and  chemistry.  With  excellent 
color  fidehty,  the  picture  shows  how  Linde 
Stars  are  cut,  polished  and  used  in  fine  jewelry 
settings,  often  in  combination  with  diamonds 
and  other  rare  gems. 

16   Million   Have    Seen    "Gift   of   Kings" 

Linde"s  earlier  film,  The  Gift  of  Kings,  has 
been  seen  to  date  by  more  than  16  million 
viewers.  Color  prints  of  Method  for  Miracles 
are  being  offered  without  charge  to  retail  jew- 
elers who  wish  to  book  the  picture  or  to  use 
it  in  combination  with  Tlie  Gift  of  Kings  for 
a  full  30-minute  program.  These  local  jeweler 
showings  are  being  widely  made  to  service 
clubs  and  other  civic  groups. 

Gordon  Weiseborn  directed  for  the  Fred  A. 
NUes  Communications  Centers  and  the  script 
was  written  by  Rolf  Forsberg.  1^ 


The  Farm  Journal:  Image  of  Rural  America 

A  Fine  Pictorial  Reel  Brings  Farm  Life  and  People  to  the  Advertising  Buyer 


Sponsor:  The  Farm  Journal. 

Title:   The  Nature  of  Tilings.   15  min,  color. 

produced  by  Elektra  Studios. 
•:>  Farm  Journal  is  the  grand  champion  of 
the  320  agricultural  publications.  It  is  first  in 
circulation  (over  three  million)  and  first  in 
advertising  revenue.  It  has  a  good  claim  to  its 
own  billing  of  "first  in  the  hearts  of  country- 
men .  .  .  and  women." 

Farm  Journal  gets  advertising  consideration, 
if  not  actual  business,  from  almost  all  manu- 
facturers of  farm  machinery,  seedsmen,  and 
producers  of  other  specific  agricultural  mate- 
rials. Half  of  the  magazine's  revenue  comes 
from  this  source.  But  the  other  half  comes 
from  general  product  advertising,  and  in  this 
field  Farm  Journal  competes  most  actively 
with  what  it  calls  "urban-oriented"  media — 
Life,  Ladies  Home  Journal,  NBC,  etc. 
Media  Men  Need  to  Know  Farm  -Audience 

Orrin  Spellman,  vice-president,  advertising 
and  sales,  of  Farm  Journal,  has  felt  that  most 
people  who  make  media  selections  usually  do 


not  have  much  identification  with  farm  audi- 
ences. 

Too  often,  the  media  buyer's  picture  of  a 
farmer  is  an  overalled  hayseed  leaning  on  a 
fence,  with  a  Chic  Sale  out  in  back.  But  today's 
farmer  is  actually  more  likely  to  have  wall-to- 
wall  carpeting,  television,  and  more  modern 
appliances  than  his  urban  counterpart. 

While  Farm  Journal's  statisticians  are  as 
adept  as  the  next  publication's  at  pointing  out 
such  tangibles  as  the  number  of  cars  a  typical 


farm  family  has.  the  family  income,  buyinjl 
power  and  other  pertinent  data,  Orrin  Spell' 
man  knows  that  the  advertiser  doesn't  look  U 
communicate  with  a  man's  possessions  bu'^ 
with  his  mind. 

Getting   to   the   "Heart"   of   This   Market 

To  explain  the  close  relationships  betweei 
Farm  Journal  and  its  readers — to  show  ibl 
difference  in  attitude  of  farm  people  towart 
life  in  general,  Mr.  Spellman  decided  that 
motion  picture  which  could  deal  in  emotion 
and  momentarily  bring  the  advertising  buye 
close  to  farm  life  would  be  a  most  useful  sup 
plement  to  his  factual  demonstrations. 

In  talking  to  some  24  producers  before 
contract  for  the  film  was  signed,  most  of  thenT 
urged  Orrin  Spellman  to  use  a  factual  docu 
mentary  technique — an  overview  of  agricultup' 
in  America,  or  a  day  in  the  life  of  a  "typical 
farmer.  But  the  film.   The  Nature  of   Things'- 
as  finally  produced  (by  Elektra  Studios,  Ne\' 
York)    is   more   of  an   entertainment   than    i 
documentary.  It  shows,  by  especially  fine  pho. 
tography,  and  a  moving  original  musical  score: 
something  of  the  intangible  values  of  farm  lif' 
that  we  urbans  may  not  have  understood  S' 
well  before.  And,  of  course,   it  relates  thes.' 
values  to  farm  readers  and  to  the  Farm  Journa.; 

Film  Had  to  be  Creative,  Professional  | 
Orrin  Spellman  said  that  he  was  concerne 
that  the  film  must  match  the  high  sense  c] 
professionalism  that  characterizes  most  advei. 
tising  people.  He  thinks  that  it  might  be  po-'i 
sible  to  "get  by"  with  a  lesser  film  for  othej 
audiences  not  as  sharp  to  spot  techniques  nc. 
up  to  snuff,  but  advertisers,  he  believes,  war 
to  do  business  with  media  that  demonstrat 
that  they  are  creative  and  thoroughly  profes 
sional  in  presenting  their  stories. 

The  Nature  of  Things  is  all  professional  an' 
highly  creative.  It  has  won  several  film  aware 
during  the  past  six  months  since  its  releasi, 
and  it  has  won  better  accolades  from  sucj 
astute  judges  as  Tom  Maschler,  Kenyon  &  Ecl( 
hardt  vice-president,  who  said,  "This  is  tfj 
best  media  presentation  I  have  ever  seen." 

Proper  Showings  Get  Deserved  Attention 
Farm  Journal  figures  it  has  9,000  prospect 
4,500  of  them  have  seen  the  film  thus  far,  ar 
the   showings   are   still   going   on   continuall' 
Orrin  Spellman  believes  that  "distribution" 
at  least  half  the  battle  in  media  presentatio 
Half  his  budget  goes  for  setting  up  audienci' 
of   advertising   buyers    and    seeing   that    the 
interest   is   appreciated   and   justified.    Cleve. 
imaginative  invitations  are  used  to  lure  the  ai' 
dience    to    gatherings — usually    lunches — ar 
Mr.  Spellman  insures  a  good  show  by  insistir 


These  scenes  are  from 
"The  Nature  of  Things" 
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that  outside  professional  projectionists  be  used 
(or  every  performance.  All  branch  sales  offices 
ire  equipped  with  prints  of  the  film. 
:  Credits  for  The  Nature  of  Things,  15  min- 
jtes  in  running  time,  in  color,  go  to  Elektra's 
■Xbe  Liss,  creative  director:  Bob  Yung,  pro- 
ducer; Paul  Harvey,  director:  and  Phil  Lewis 
[ind  Larry  Ravitz.  writers.  g' 


Family   Circle    Magazine   Presents:    — 

A  Portrait  of  Retailing 
in  "The  Good  OY  Davs 


Sponsor:  Family  Circle  Magazine  for  Na- 
tional Association  of  Food  Chains 
Title:   The  Good  Of  Days,   15  min,  color, 

produced  by  Dynamic  Films,  Inc. 
fr  This  is  a  film  about  supermarkets,  a  modern 
invention.  (Actually  they  got  started  in  about 
11916  when  an  enterprising  grocer  in  .Memphis 
nstalled  self-service  in  his  store.  His  cus- 
omers  liked  it  right  away  because  he  was  able 
to  cut  down  on  the  cost  of  clerks  and  so  on 
|he  prices  he  had  to  charge  his  customers.) 
From  the  day  it  started  it  was  a  success:  from 
1916  until  today,  like  Topsy,  it  just  grew. 
Today,  some  90%  of  all  retail  grocery  opera- 
iion  is  self-service. 

I  But  in  The  Good  Oi  Days,  those  were  the 
[lays  of  ""specialty  stores."  First  mother  went 
|nto  the  dairy  story  to  get  her  milk.  Well,  the 
ipan  dippered  it  out  for  mother  —  into  a  pail. 
^irst  he  brushed  away  the  flies,  opened  the 
:an,  dippered  it  out.  put  back  the  top.  and  let 
he  flies  settle  down  where  they'd  been  before. 
You  Got  What  the  Stores  Had  on  Hand 
Shopping  finished  there,  mother  went  on  to 
jhe  butcher,  the  baker,  the  grocer,  and  the 
telection  of  whatever  they  had  for  sale.  Some- 
jimes,  but  rarely,  the  grocer  also  sold  vege- 
lables  —  that  is,  when  he  had  them.  Corn  you 
tot  in  the  fall,  and  only  in  the  fall,  and  onions 
md  lettuce  only  in  the  spring,  and  tomatoes 
I—  well,  everyone  knew  they  were  poisonous. 
I  No,  The  Good  Ol  Days  in  the  grocery  stores 
left  a  lot  to  be  desired.  Not  like  now.  There  are 
10  seasons  any  more.  You  want  strawberries 
n  December,  corn  in  February,  berries  in 
».lay?  Help  yourself.  You  a  stickler  on  potatoes. 
•lere  are  Maines,  Idahoes.  Long  Islands.  Ap- 
j^les  from  everywhere,  and  processed  foods 
^ke  tomato  juice  in  cans,  in  glass  containers, 
irozen.  blended,  spiced,  all  shapes  and  sizes, 
ake  your  pick. 

I  Supei-markets  Are  Sharply  Competitive 
I  "Yeah,  but  supermarkets  are  so  big,  don't 
hey  squeeze  out  the  little  man?"  Today's 
lousewife  knows  the  answer  to  that.  If  she 
loesn't  like  the  look  of  one,  or  the  prices 
n  another,  all  she  has  to  do  is  walk  across 
tie  street.  For  every  supermarket  is  in  com- 
letition  with  every  other  —  and  with  the 
redit  and  delivery  store  down  the  block,  too. 
Today's  housewife  has  greater  choice  than 
er  mother  ever  had.  As  a  matter  of  fact,  the 
nly  monopoly  that  ever  existed  in  food  was 
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THE  RECORD:  TWELVE  YEARS  OF  SAVING  LIVES  AT  THOUSANDS  OF  SHOWINGS 

A  Great  Film  Continues  Fight  on  Cancer 

The   American    Cancer   Society    Sponsors    a  New  Version  of  "Breast  Self-Examination" 

Spo.nsor:  American  Cancer  Societv. 


Title:  Breast  Selj-Exainmatioii.  color,  pro- 
duced by  Audio  Productions.  Inc. 
ir  Breast  Self-Exuminatioii.  a  motion  picture 
that  has  been  in  wide  and  constant  use  for  the 
past  twelve  years,  is  considered  to  be  the  most 
important  medical  film  for  lay  use  ever  made. 
Three  thousand  prints  of  the  cancer-preven- 
tion picture  have  been  made,  and  some  eight 
million  women  are  estimated  to  have  seen  it. 
The  lives  of  literally  hundreds  of  women  have 
been  saved  because  they  adopted  the  techni- 
ques of  self-e.xamination  taught  in  the  film. 
Despite  this  very  wide  usage  and  the  uni- 
versal acceptance  of  the  twelve-year  old  film 
by  everyone  connected  with  breast  cancer 
detection  and  prevention,  the  urgency  of 
reaching  the  64,000  women  who  annually  de- 
velop this  form  of  cancer  has  prompted  the 
American  Cancer  Society,  sponsor  of  the 
film,  to  release  a  new  version  of  the  same  film. 


Audio  i)rodticcr-din:  im  _\l,  xnndcr  Gansell 
{center)   checks  action  for  scene  in  tlie  new 
version  of  American  Cancer  Society  picture. 

which  teaches  exactly  the  same  examination 
techniques,  but  does  it  in  an  improved  way, 
using  somewhat  better  pedagological  methods 
and  the  much  better  motion  picture  materials 
that  are  now  available. 

Eighth    Cancer    Film    Created    by    Audio 

The  new  version  of  Breast  Self-Examination 
is  the  eighth  in  a  series  of  motion  pictures 
that  have  been  made  for  the  American  Cancer 
Society  by  .Audio  Productions,  Inc.,  New 
York.  The  Audio  team  which  produced  the 
new  version  of  B  S-E  is  the  same  one  that 
made  the  original  film  twelve  years  ago  — 
Alexander  Gansell.  producer-director;  Earl 
Peirce,  writer;  Peter  Glushanok.  cameraman: 
and  Murray  Margolin,  editor. 

Breast  Self-Examination  urges  women  to 
examine  their  own  breasts  once  a  month  after 
menses.  The  technique  of  palpation  is  de- 
scribed and  demonstrated  by  Dr.  Emerson 
Day,  Director  of  the  Strang  Prevention  Clinic, 
Memorial  Center,  New  York.  As  the  actual 
technique  of  examination  is  most  important 
to  put  across,  the  film  covers  the  correct 
methods  four  times:   Dr.   Day  describes  whv 


Dr.  Emerson  Day  tclh  leoman  patient  Iiow 
she  can  help  protect  lierself  again.'it  cancer. 

self-examination  is  important  to  a  woman's 
peace  of  mind  and  how  the  breasts  should  be 
examined;  he  then  demonstrates  the  technique, 
supervises  the  patient  in  her  own  examination, 
and  the  audience  then  sees  the  patient  perform 
it  once  more  at  home. 

In  addition  to  teaching  the  proper  methods 
of  self-examination,  the  film  provides  a  great 
deal  of  motivation  in  that  the  patient  comes  to 
the  doctor  in  the  film  because  she  has  discover- 
ed a  '"lump"  and  believes  it  to  be  inevitably 
a  cancerous  growth.  The  doctor,  on  examina- 
tion, assures  her  that  the  ""lump"  is  a  normal 
ridge  formed  where  the  breast  folds  over  upon 
itself  in  a  standing  position.  He  also  tells  her 
that  actually  most  masses  that  may  form  in 
the  breast  are  not  malignant.  By  regular  self- 
examination,  changes  in  the  tissue  may  be 
discovered  early  and  investigated  by  a  doctor. 

The  film,  itself,  is  a  first-class  production  — 
with  better  color  and  better  definition  than 
the  much-heralded  first  version.  It  is  present- 
ed with  such  good  taste  as  to  be  entirely  ac- 
ceptable to  all  women's  audiences. 

Prints   Available   from   Local   Chapters 

The  American  Cancer  Society  distributes 
the  film  through  its  local  chapters.  Prints  are 
sold  at  print-cost.  On  the  local  level,  the  ACS 
has  many  devoted  workers  in  close  contact 
with  cancer  prevention  problems.  They  are 
often  able  to  arrange  showings  before  women's 
clubs,  P-T  A  groups,  schools  and  colleges, 
to  women's  groups  in  industry,  or  at  special 
showings  on  Saturday  mornings  in  local  movie 
theatres  to  general  audiences  of  women.  Local 
physicians  are  invited  to  attend  these  events. 

Breast  Self-Examination  sums  up  its  case  in 
the  words  of  Dr.  Emerson  Day,  who  appears 
in  the  film:  "Hundreds  of  thousands  of  wom- 
en —  perhaps  millions  of  women  —  have 
learned  this  simple  health  habit.  For  those 
who  found  breast  cancer,  it  has  helped  to  save 
their  lives.  But  for  the  vast  majority  who 
have  not  and  will  not  find  cancer,  breast  self- 
examination  has  brought  peace  of  mind  — • 
to  which  every  one  of  you  is  entitled.  Make  it 
a  habit  —  for  life."      '  B? 
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Vivid  color  pltotography.  accented  by   its 
original  music,  tells  the  complex  story  a 
telephone  cable-making  in  "Wire  for  Sound 


A  Bell  Svstem  Trilogy  of  Science  Films 

Informative    Series    Includes    "Krystallos,"    "'Time   Machine"   and   "'W  ire    for   Sound" 


•k  Wire  for  Sound,  the  Bell  System's  new  short 
science  film,  was  widely  hailed  by  knowing 
cinema  connoisseurs  months  before  its  recent 
release.  Industrial  Audio-Visual  .Association 
members  cheered  it  at  their  spring  meeting 
this  year.  It  was  chosen  by  CINE  ( the  Com- 
mittee on  International  Non-Theatrical  Events ) 
to  represent  the  United  States  at  the  N'enice 
Film  Festival  in  the  industrial  category. 

A  National  Association  of  Manufacturers 
committee  selected  Hire  for  Sound  as  one  of  1 5 
films  entered  in  the  3rd  International  Industrial 


Experimental  groutlt  of  crystals  in  the  lab 
is  pictured  in  this  scene  from  "Krystallos." 

Film  Festival  at  Berlin.  It  received  four  "Cita- 
tions for  Specific  E,\cellence""  from  the  selection 
committee  of  the  Second  .Annual  Boston  Inter- 
national Film  Festival,  and  it  is  racking  up 
even  more  awards  from  other  current  competi- 
tions. By  all  odds,  this  is  one  of  the  outstanding 
films  of  the  year. 

Three   Films   .\rv  Released   as  a   Package 

Wire  for  Sound,  produced  by  Owen  Murphy 
Productions,  is  one  of  three  new  popular 
science  films  released  this  fall  as  a  package  by 
the  American  Telephone  &  Telegraph  Company 
for  the  Bell  System  Companies.  Two  others 
are  Krystallos,  also  made  by  Owen  Murphy, 
and  TASl,  the  Time  Machine,  a  cartoon  picture 
produced  by  Chuck  Couch  Associates. 

The  series  grew  from  the  Bell  Svstem  Com- 


panies' feeling  that  they  were  not  using  the 
public  information  potential  of  their  many 
scientific  advances.  Though  each  film  is  impor- 
tant in  itself,  it  was  felt  that  the  three  in  a 
package  with  contrasting  styles  would  find 
many  uses  and  achieve  a  considerable  amount 
of  general  audience  appeal. 

Story  of  Telephone  Cable  -Manufacture 

Wire  for  Sound  tells  the  colorful  and  com- 
plex story  of  the  manufacture  of  telephone 
cable  -  all  in  ten  minutes.  And  it  tells  it  clearly 
with  almost  no  words  of  narration  or  explana- 
tion. Vivid  color  photography,  accented  by  a 
rhythmic  original  musical  score,  does  the  whole 
job. 

Starting  from  the  moment  that  pure  molten 
copper  for  the  cable's  wire  pours  from  a  ladle, 
the  film  carries  forward  the  process  from  ingot 
to  rod  and  to  finely  drawn  wires  which  are 
insulated  and  spun  together  to  form  cable. 
Some  of  the  most  massive  machinery  in  manu- 
facturing is  needed  to  produce  wire  only  a 
little  thicker  than  a  hair.  And  wire  speeds 
through  it  at  a  pace  of  nearly  a  mile  a  minute. 

The  Greeks  Called  It  "Frozen  Water" 
Krystallos,  the  name  applied  to  quartz  by 
the  Greeks  of  ancient  times  who  thought  the 
substance  to  be  permanently  frozen  water,  is 

These  controls  (in  "Krystallos")  guide  the 
apparatus  for  "cooking"  man-made  crystals. 


ihe  title  of  the  second  Bell  System  short  science 
films.  The  1 1 -minute  color  motion  picture 
L-xplains  that  without  it  many  aspects  of  moderr 
long  distance  telephone  service,  radio  and  tele- 
\ision  would  still  be  dreams. 

The  struggle  of  Bell  System  scientific  anc 
manufacturing  people  to  find  a  way  to  provide 
quartz  crystals  that  are  better  -  and  nmn 
economical  -  than  natural  quartz  makes  for  , 
fine  story.  So  does  the  tale  of  their  succc^ 
which  involves  literally  growing  large,  cleai 
quartz  crystals  from  tiny  "seeds"  of  quartz. 

".Making  Time"  for  More  Overseas  Calls 

TASl,  the  Time  Machine  introduces  ar 
eccentric  animated  character  named  "Unk" 
who  loves  to  build  fantastic  machines.  Hi; 
latest  is  a  time  machine.  He  is  aghast  when  ht 
learns  from  his  nephew.  "Dialer,"  at  Bell  Tele- 
phone Laboratories  that  the  Bell  people  have 
already  invented  one. 

He  prods  his  nephew  for  more  information 
With  the  aid  of  clever  animation.  "Dialer' 
tells  him  all  about  TASl  —  Time  Assignmen 
Speech    Interpolation.    He    explains    how   thi 


"Ink's"  time  machine  has  a  counterpart  i^ 
BclFs  "TASl"  which  doubles  cable  capacib 

tremendous  growth  of  overseas  calling  creaU 
a  need  for  more  efficient  use  of  the  existinj' 
undersea  telephone  cables. 

Bell  scientists  came   up  with  TASl,  wh 
doubles  the  capacity  of  the  cables  now  in 
to  carry  overseas  calls.  It  does  this  by  tak 
advantage    of   the   pauses   and   gaps   of  til 
which   mark   everyone's   speech.   It   interlao 
bits  and  pieces  of  many  conversations  to  fi)|| 
in  the  gaps  in  each  and  then  unscrambles  then 
at  the  end,  so  that  the  talkers  hear  only  theij 
individual  conversations. 

Close-Vps  Make  It  a  Memorable  Film 

Wire  for  Sound  and  Kry.<:tallos  were  direc 
by  Paul  Cohen,  photographed  by  Michael  Liv 
sey  and  edited  by  Eric  Lawrence. 

They  achieve  a  different  effect  from  morlj 
mundane  expositions  of  science  subjects  bl 
looking  very  close  -  almost  bug-eyed  -  intf 
ihe  action.  Important  objects  pictured  sta 
out  in  icy  brilliance  on  the  screen,  and 
enhanced  by  unsharp.  almost  spooky,  ba 
grounds  of  painted  light. 

Cohen  and   Livesey  worked   over  each 
these  sequences  for  dozens  of  hours  at  a 
to  achieve  the  effects  they  wanted.  Gene  Fo 
itfU's   original   music   score   provides   excid' 
.iccents  to  the  action  on  the  screen.  Ii 
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INNERSOFCHRIS 
STATUETTE  AWARDS 

BUSINESS  AND  INDUSTRY  | 

"Krystallos"  j 

The  Bell  System   (Ohio  Bell) 
Owen  Murphy  ProcUictions,  Inc.  | 

O  O  O 

"Mikliali"  ; 

The  British  Petroleum  Compan\  \ 

Humphrey  Swingler  ' 

o  o  o 

"People,  People,  People" 

The  Bank  of  America 


^FORMATION  AND  EDUCATION 

"Children  of  the  Colonial  Frontier" 

The  Centron  Corporation 

o  o  o 

"Copper,  The  Oldest  Modern  Metal" 

Phelps-Dodge  Corporation 
1^  Th^  Jamieson  Film  Company 

"  »         .         o 

"Morning  on  the  LievTe" 

National  Film  Board  of  Canada 

e         o         o 

"The  Question  Tree' 

International  Business  Machines 
Henry  Strauss  &  Company 


HEALTH  AND  MENTAL  HEALTH 
'T)iagnostic  Countdown" 

WBXS-TV,  Columbus.  Ohio 

o  o  o 

"Introduction  to  Prolonged 
Artificial  Ventilation" 

Walter  Reed  Army  Inst,  of  Research 

e  o  o 

"Pathophysiology  &  Surgical 

Management  of  Achalasia 

of  the  Esophagus" 

Davis  &  Geek 

a  4  o 

"Youth  Physical  Fitness" 

The  Equitable  Life  Assurance 
Societs'  of  the  United  States 


SPECIAL  FILMS 
"The  Mastery  of  Space" 

The  National  Aeronautics 
and  Space  Administration 

TRAVEL;  U.S.  AND  ABROAD 
"Hawaii  Calls" 

The  Hawaii  Visitors  Bureau 
Cate  and  McGlone 


D  t 
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Film  Council  president  Dan  rrus.li  addresses  quests  at  auards  banquet. 

Columbus  Holds  10th  Annual  Film  Festival 

Chris   Statuettes  Awarded   to   17   Producers  and  Sponsors  of  Top  Pictures; 
183  Get  Certificates  of  Excellence  as  Dr.  \^  arren  Everole  Addresses  Banquet 


SEVENTEEN  PRODUCERS  AND  SPONSORS  of 
motion  pictures  and  filmstrips.  from  the 
United  States  and  abroad,  received  high- 
est Chris  awards  at  the  10th  Annual  Columbus 
(Ohio)  Film  Festival,  concluded  in  Septem- 
ber. The  festival  is  co-sponsored  annually  by 
the  Film  Council  of  Greater  Columbus  in  as- 
sociation with  the  Columbus  Aiea  Chamber 
of  Commerce. 

The  Chris  statuette,  the  highest  honor  given 
at  this  traditional  civic  function,  went  to  14 
motion  pictures  and  three  filmstrips  pro- 
duced for  business,  government,  religious  and 
school  use.  An  additional  total  of  185  Chris 
certificate  awards  was  generously  bestowed  on 
other  well-regarded  entries  judged  by  local 
leaders  in  business,  civic,  educational,  profes- 
sional and  church   affairs. 

Awards  Presented  at  Annual  Banquet 
The  Chris  statuettes  and  certificate  awards 
were  presented  to  the  winners  on  Friday  eve- 
ning. September  28th.  at  the  annual  awards 
banquet  held  in  the  Fort  Hayes  Hotel.  Film 
Council  president  Daniel  F.  Prugh  was  ban- 
quet chairman.  Galvy  E.  Gordon,  vice-presi- 
dent; and  Mary  A.  Rupe.  secretary-treasurer 
of  the  Council,  were  in  charge  of  arrangements. 
Principal  speaker  at  the  awards  banquet  was 
Dr.  Warren  Everote.  president  of  Encyclopae- 
dia Britannica  Films  Inc.  His  subject  for  the 
evening  was  "Innovators"  —  those  who  "bring 
about  constructive  change." 

Everote    Calls    for   "Educational    Juke    Box" 

The  development  of  an  educational  "juke 
bo.x"  in  which  films,  video  tapes,  and  other 
materials  would  be  stored  for  instantaneous 
transmission  in  classrooms  and  at  training  cen- 
ters was  envisioned  by  Dr.  Everote. 

He  also  urged  the  150  producers  and  spon- 
sors present  at  the  dinner  to  "urge,  lobby,  de- 

Pictured  right  (I  to  r)  are  banquet  speaker, 
Dr.  Warren  Everote,  president  of  EBF;  David 
Doyle,  Bay  State  Film  Productions,  Inc.  ( hold- 
ing award):  and  Council  president  Dan  Prugh. 


mand,  do  whatever  is  necessary"  to  see  that 
only  quality  filmed  materials  are  used  in  the 
schools  at  home  and  sent  abroad. 

"As  leaders  in  the  world  today,"  he  declared, 
"we  Americans  are  challenged  to  uphold  the 
finest  elements  of  the  leadership  that  others 
assume  we  are  capable  of  supplying.  Imagine 
such  contributions  for  export  as  an  entire  medi- 
cal course  on  film.  In  a  very  real  sense,  this 
provides  an  enormous  challenge  to  us  in  the 
communications  field,  especially  we  who  work 
with  sound  film." 

Cites  Four  Main  Goals  for  Producers 

Dr.  Everote  said  film  producers  should  strive 
for  four  ideals:  adhe:ence  to  authenticity, 
avoidance  of  bias,  perfection  of  continuity, 
and  unselfish  service  to  others. 

Reporting  on  a  recent  world  trip,  the  EBF 
president  said  there  is  a  vast  need  for  tailor- 
made  audio-visual  materials  in  Africa.  EBF. 
he  revealed,  is  studying  ways  to  teach  English 
to  natives  of  Liberia  and  in  other  African  na- 
tions and  will  have  a  test  program  in  a  year. 

"These  people  seek  our  aid."  Dr.  Everote 
concluded.  "For  another  five  to  10  years,  elec- 
tricity will  remain  a  problem,  so  the  motion 
picture  projector  remains  a  problem,  too.  In- 
novations in  the  field  of  equipment  could  speed 
progress.  With  filmstrips  they  can  use  battery- 
operated  units.  They  even  have  some  powered 
by  the  sun  and  others  use  kerosene  lamps  or 
even  candles."  'S' 
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Four  honored  guests  at  Industricil  A-V  Exhibitiou  were  ( /  to  r  ) 

Robert  Colburn.  Geo.  W.  Cothurn  Laboratonj:  Erie  Morden.  fibii 

produeer:  Fred  Aufhauser.  Vicom.  Ine.:  engineer  Tom  Ireland. 

Awards  to  23  at  Industrial  A-V  Exhibition 

Sponsor  Herbert  Rosen  Awards  Trophies  at  Film  Festival 
During  His  Sixth  Annual  Lecture  Program  and  Trade  Show 


'T'  HE  Insatiable  Hunger  for 
-'■  iiwards  h;is  brought  a  new  "fes- 
tival" sponsor  to  the  prize-ring 
within  lecent  years.  The  event,  bill- 
ed as  the  International  Film  Festi- 
val of  New  York,  and  held  Septem- 
ber 25-27.  did  right  well  by  its 
participants  as  21  handsome  tro- 
phies were  bestowed  on  producers 
and  sponsors  by  Herbert  Rosen, 
head  of  Industrial  Exhibitions. 
Inc..  and  entrepreneur  of  this  Man- 
hattan fare-thee-well. 

The  festival  program  was  a  high- 
light of  Mr.  Rosen's  sixth  annual 
Industrial  Film  and  A-V  Exhibi- 
tion, not  as  well-attended  in  1962. 
but  a  well-established  affair  with 
an  interesting  "lecture"  program 
and    its    trade    showine    of    new 


audio-visual   equipment   and  serv- 
ices. 

During  the  Exhibition  program, 
a  group  of  authoritative  men  in 
the  field  of  8mm  Sound  partici- 
pated in  a  "Progress  Report  on  a 
New  Medium."  Panelists  included 
Fred  A.  Aufhauser.  President.  \i- 
com.  Inc.;  Robert  A.  Colburn. 
Nice-President  of  the  George  W. 
Colburn  Laboratory.  Inc.;  Donald 
Woelfel.  Manager.  Repeater  Pro- 
jector Division.  MPO  Videotron- 
ics.  Inc.;  Everett  Hall.  President. 
Cine-Magnetics.  Inc.  and  Charles 
J.  Sass.  Sales  Promotion  Manager, 
Fairchild  Camera  &  Instrument 
Corp.  Raymond  G.  Hennessy. 
General  Manager.  Industrial  Prod- 
ucts Division  of  Fairchild  was  the 


Con.suls  and  Viee-Consuls  at  Auards  Luneheon  with  (I  to  r) 

Festival  Director  Herbert  Ro.icn.  They  are:  Roy  Link  (Britain); 

Mrs.  Rosen;  Victor  con  Hocrschlemann  {Germany};  E.  Kopitaara 

(Finland);  Jules  Herckens  (Belgium);  and  Yosef  Yaskow  (Israel). 


moderator  of  this  8nim 
sion. 

The  highlight,  however,  was  the 
.•\wards  Presentation  Luncheon 
..nd  these  were  the  happy  recipi- 
ents of  1962  honors: 

Re\ie\ving   the   V\'inners 
IJECTIMENTS    OF    AWARDS    at    the 

^  International  Film  Festival  of 
New  York  were  announced  at  a 
luncheon  held  at  the  Barbizon 
Plaza   Hotel.   September   26.   The 


ound  ses-      EDUCATIONAL      FILMS 


First   Award 
Fury    of    the    Winds,   produced    I)\' 
Knickerbocker      Productions     for 
Ikllilchein  Steel  Company. 
Special  .\ward 
The  E>e  of  the  Beholder,  produced 
b\    Elektra   Studios  for  American 
Newspaper  Association. 


PUBLIC 


SERVICE 


James  Lane  [I),  Vice-President. 

Bell  &  Howell,  receives  Special 

.\ward  for  indu.^try  achievement . 

awards  are  made  in  connection 
with  the  Annual  Industrial  Film 
and  Audio  Visual  Exhibition. 

Award  winners  for   1962  were 
as  follows; 

SALES   PRESENTATIONS 

First  Awards 
The    Egg    and    You,    produced    by 
Hartley   Productions   for   HoIida\' 
Magazine. 

Special  Award 
Envelope  Jive,  produced  b\    Morton 
Coldsholl    for    Karolton    Einelnpe 
Compan\'. 

TRAINING        FILMS 

First   Award 

Profits  in  the  Bag,  produced  by 
Elektra  Studios  for  International 
Paper   Compan\-. 

Special  Award 

What  Do  You  Say?,  produced  b\- 
\'idco  Films  for  Walker  Market- 
ing Corporation. 

PUBLIC       RELATIONS 

First   Award 
Litho,  produced  h>-  Elektra  Studios 
tor    Amalgamated    Lithographers 
of  America. 

Special  .\«ard 
Magic  Touch   of  Leather,  produced 
by  Gagen   Assoc,   for  Highlander 
Wool  &  Hide  Company. 

SCIENTIFIC       FILMS 

First    .\ward 
From  Generation  to  Generation,  Pro- 
duced  by  C:ullen  Associates. 


First    .\\vard 
Midsummer's    Nightmare,   produced 
by    \'PI     Productions    for    U.    S. 
Public    Health    Service. 
Special   .\\vard 
To  Light  Their  \\  ay,  produced  by 
Lane-Cole-Dietz  for  United  Com- 
munitv"   Funds. 

DOCUMENTARY    FILMS 

First   Award 
Wire  for  Sound,  produced  by  Own) 
Murplu'  Productions  for  Americ.in 
Telephone  &  Telegraph  Co. 
Special  Award 
Life  from  the  Dead  Sea,  produced  I 
and   sponsored   b\'   the   Israel   Of- 
fice of  Information. 


i<    These    additional    awards    w ti o 
made  for  technical  achievements: 

TECHNICAL    ACHIEN'EMENT 


Best  Direction 

Effegy  of  Love,  produced  by  North- 
western, Inc.  for  L'nited  Good 
Neighbors. 

Best:    Photography 
Wire  for  Sound,  (see  above). 
Best:    Black    &    White 
Midsummer's  Nightmare  (see  above) 

Best:   Color  Film 
GM.\  Printing  Presses,  produced  by 
Swedish    Council    for    Personnel 
Administration  for  Grafiska  M.)s- 
kin    Atiebolaget. 

Best:  Animation 
From  Generation  to  Generation. 

Best:  Stop  Motion 
Envelope    Jive    (see    above) 
Best:    Original   Musical    Background 
The  Flute  and  the  Fleet,  produced 
b\'  Hartkn'  Productions  for  Crest- 
liner. 

Best:     Special    Effects 
Newspaper,    produced    b\     Elektr.i 
Studios  for  American  Newspaper 
Publishers  Assn. 

GRAND       AWARDS 

Best:    Motion   Picture 
Impressions   of   a   World   City,  pro- 
duced by  Deutsche  Dokumentiir-^ 
film     Ciesellshaft    (Germanv)    forj 
the  Berlin  Press  and  Informationf 
Center. 

Best:  TV  Commercial 
Brewmaster,  produced  b\    \  PI  Pro- 
ductions for  Do\le.   Dane,   Bem-i(^ 
bach    and    their   client    —    Sick'sJ 
Breweries  —  Rainer  Beer. 
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lAVA'S  FALL  MEETING  AT  WEST  POINT 


THE  Industrial  Audio-Vis- 
ual Association's  fall  meet- 
ings are  designed  primarily  to  pro- 
vide a  forum  for  the  interchange 
of  information  and  ideas  among 
the  members. 

This  year,  at  the  Hotel  Thay- 
er, West  Point,  N.Y..  October  2-4, 
the  I.A.V.A.  group  was  also  able 
to  see  how  audio-visual  activities 
I  are  carried  out  at  the  United  States 
Military  Academy,  and  to  ex- 
change experiences  with  the  offic- 
ers responsible  for  these  activi- 
ties. 

Under  program  chairman  Frank 

i  Rollins,  E.  R.  Squibb  &  Sons,  the 

1  three-day  meeting  was  swift-paced 

I  and  full  of  good  solid  information. 

Mr.    Rollins'   committee    included 

1  William  J.  Connelly,  Union  Car- 

j  bide    Plastics    Corp.;    Eugene    F. 

Frein,    Metropolitan    Life    Insur- 

;  ance    Co.;    Alan    W.    Morrison, 

I  Socony    Mobil    Oil    Co.;    Daniel 

Rochford,  Standard  Oil  Co.  (NJ); 

D.  G.  Treichler,  Socony  Mobil  Oil 

Co.;  and  Jack   O.   Flynn,   Union 

Carbide  Corp. 

Greeted  by  General  Stilwell 
The  West  Point  tradition  and 
appearance  could  not  have  been 
exemplified  more  surely  than  by 
the  Commandant  of  Cadets,  Brig. 
General  Richard  G.  Stilwell,  who 
greeted  the  65  members  and  14 
guests  on  hand  for  the  opening 
session  on  October  2nd.  Gen- 
eral Stilwell  likened  the  communi- 
cations arts  of  today  with  those 
of  West  Point's  early  days  when 
:  Baron  von  Steuben  was  drilling 
his  men  on  the  plains  to  defend 
[this  vital  crossroads  of  the  colo- 
jnies. 

I  Formerly  a  technical  school  for 
'  training  hard-core  professionals, 
'West  Point  has  increasingly  stres- 
sed liberal  arts  and  pure  science 
until  its  curriculum  is  matched  by 
few  other  colleges.  Audio-visual 
methods  are  widely  used  through- 
out the  Academy,  from  locker- 
room  films  for  football  coach 
Dietzel's  "Chinese  Bandits"  to  the 
jlatest  automatic  tape  facilities  for 
teaching  Russian  in  the  language 
laboratory. 

New  members  who  joined  I.A.- 


Industrial  Audio-Visual  Association 
Media  With  Academy  Hosts;  Membe 

V.A.  at  this  meeting  were:  Donald 
V.  Van  Skoyk,  Manager  of  Film 
Production,  Ralston  Purina  Co.. 
St.  Louis;  Byron  W.  Campbell. 
Supervisor  Photographic  Labora- 
tory, Gilette  Safety  Razor  Co.. 
Boston;  William  D.  Davis,  Super- 
visor, Audio-Visual  Services,  Du- 
Pont  Co.,  Wilmington.  Del.;  Har- 
old N.  Read.  Staff  Assistant,  Li- 
berty Mutual  Insurance  Co.,  Bos- 
ton; Martin  Broadwell.  Engineer- 
ing Training  Supervisor,  Southern 
Bell  Telephone  Co.,  Atlanta; 
Archibald  A.  Smith.  Assistant 
Head,  General  Public  Relations 
Services.  Humble  Oil  &  Refining 
Co..  Houston;  George  E.  Tribble. 
Training  Supervisor,  Delta  Air 
Lines,  Atlanta;  and  Calvin  R. 
Gould,  Audio-Visual  Director, 
Martin-Marietta  Co.,  Orlando, 
Fla. 

'63  Spring  Meeting  at  Peoria 

Plans  were  approved  to  hold 
the  Spring  Meeting  in  1963  at 
Peoria,  Illinois. 

Three  technical  equipment  dem- 
onstrations were  given  at  the 
meeting.  Howard  Turner,  DuKane 
Corp.,  demonstrated  the  Vista  Sell, 
a  projector  for  continuous  flow 
slidefilms.  Martin  Bahn.  Pictronics 
Corp..  put  the  Pov.erhouse,  a  big 
new  slidefilm  projector,  through 
its  paces.  A  film  describing  the 
new  Bell  &  Howell  16mm  sound 
projector  was  shown.  John  Haw- 
kinson,  Illinois  Central  Railroad 
Co.,  described  use  tests  made  of 
this  projector  at  his  headquarters 
office   in   Chicago. 

Don  Peterson.  Caterpillar  Trac- 
tor Co.,  showed  a  new  market 
development  film.  Ripping,  made 
by  his  department  at  an  outside 
cost  of  $1900.  The  film,  a  most 
workmanlike  job,  describes  new 
methods  of  clearing  land  for  strip- 
mining   and   roadbuilding. 

The    Semantics    of    Business 

Bill  Buch,  Lederle  Laboratories, 
devoted  his  talk  to  semantics; 
when  management  speaks,  is  it 
talking  the  same  language  as  the 
trainee?   Lederle  has  also  experi- 


Shares  Views  on  Communication 
r  Reports  Highlight  3-Day  Sessions 


General  Stilacll.   Coniininnlant 

of  Cadets,   uelcomed  a-v  group: 

hoped  for  a  fruitful  program. 

mented  with  analyzing  salesmen's 
speech  patterns  with  an  oscillo- 
scope to  determine  if  manners  of 
inflection  are  important  to  the  ef- 
fectiveness of  the  man's  sales  talk. 

Ira  Thatcher,  United  Air  Lines, 
demonstrated  that  realism  —  the 
feeling  of  absolutely  actuality  — 
is  important  to  the  success  of 
training  films.  Dressing  sets  up, 
painting  up  "Hollywood"  style,  of- 
ten results  in  situations  that  are 
not  believable. 

Joe  Stanaland,  Southern  Bell 
Telephone  Co.,  told  about  teach- 
ing   kits    that    Southern    Bell    has 


such  subjects  as  magnetism,  wave 
forms  and  solar  energy.  He  said 
the  company  feels  a  responsibility 
to  the  community  and  the  nation 
to  take  part  in  this  work. 

Films    for    Pharmaceuticals 

Bill  Morris,  Baxter  Laborator- 
ies, noted  that  pharmaceutical 
companies  can  utilize  three  me- 
thods of  producing  films  —  going 
directly  to  a  producer,  working 
with  teaching  institutions,  and 
working  with  a  combination  of  the 
two.  He  demonstrated  with  film 
how  each  of  these  systems  had 
certain  benefits  under  certain  con- 
ditions. 

Ed  Palmer,  New  England  Tele- 
phone &  Telegraph  Co.,  said  that 
before  the  new  Telstar  film  has 
been  released  —  it  is  expected 
shortly  —  the  company  has  been 
getting  good  results  with  a  stop- 
gap slide  show  which  speakers 
can  take  around  to  club  meetings 
and  schools. 

Reports  Sur\ey  of  News  Clips 
General  Motors'  Public  rela- 
tions executive.  John  Ford,  de- 
scribed a  survey  that  GM  has 
made  regarding  the  use  of  indus- 
try-sponsored filmed  news  items 
and  featurettes  on  television.  89 
percent  of  stations  responding  do 
use  filmed  releases;  35  percent  re- 
ceive one  to  five  a  week;  39  per- 
cent receive  six  to  ten  a  week;  24 
percent  get  from   1 1   to  25  every 


put    together    for    school    use    on 

Language  laboratory  faeilities  at  the  Point  are  »io.sY  modern: 
lAVA  members  learn  a  bit  of  Russian  during  the  Academy  four 
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week;  and  2  percent  jeceive  even 
more  than  that.  94  percent  of  the 
stations  said  newsclips  were  help- 
ful to  the  news  editor;  S6  percent 
use  GM  newsclips. 

Mr.  Ford's  sum-up:  be  brief, 
interesting,  informative  and  hu- 
morous; don"t  be  too  commercial; 
send  out  a  script  and  editing  in- 


formation with  the  film.  General 
Motors  gets  lots  of  benefits  from 
this  activity.  John   Ford  said. 

Larry  Warnock.  Link  Belt  Co.. 
showed  a  film  used  for  marketing 
a  huge  and  complex  machine 
used  in  strip  mining  operations. 
While  only  two  salesmen  use  the 
film    in   selline   the    million-dollar 


German  -  manufactured  machine, 
the  picture  has  been  eminently 
successful. 

Harvey  Plants,  General  Foods, 
showed  a  new  product  film  made 
for  internal  audiences.  It  was  pro- 
duced economically  in  the  Gen- 
eral Foods  test  kitchens  in  White 
Plains.   Mr.    Plants'   film   had  fast 


lAVA 


]ohn  Ford  {GM  )   tells  of  siincij      Use  of  slide  prcscniatioii  on  Joe  Staiudand   {Soiitlieri}  Bell) 

of   teleiision   stiitioits    use  Telestar  teas  described  by  Netc  explained  use  of  u-v  packages 

of  filmed  information  releases.  England  Telephone's  Ed  Palmer,      to  aid  school  science  classes. 


Dan  Rochford  ( Jcrseij  Standard)      Mdt   Sehring   (\orton)    cited  Bill  Buck    [Lederle]    believes 

chaired  round-robin  discussion  advisory   role   of  his   depiirtmenl      audio-visuals  vital  to  secure 

on  solving  management  problems      as  factor  in  growth  of  a-v.  teacher-trainee  understanding. 


Program  chairnuni  Frank  Rollins 
(  Squibb  )  headed  the  committee 
respon.iiblc  for  fine  se-isions. 


^ 


Mend>crs  Buch.  bill  ('onnelly 
[Union   Carbide)    denumslrate  a 
problem  in  semantics  .  .  . 


John    Hawkinson     (III.    Central^ 
tells  his  problems   in  filming 
in  "hard-lo-shoot"  locations. 


Ohio  BelFs  -tpeakcr  program, 
involving  250   company   people, 
is  described  by  Bill  Reynolds. 


Ira    Thatcher    ( United    .\irlines )      Scrollfilm   sequence  that   met  a 
reviewed  a  realistic  new  training       script  problem  is  described 
film  made  for  flight  crews.  by  Caterpillar's  Don   Peterson. 


action,  dissolves  and  other  inex- 
pensive in-camera  gimmicks.  It 
was  a  funny,  simple  story  that 
made  an  instant  success  as  a  sales- 
man's inspirational  tool,  and  has 
now  been  picked  up  by  public  re- 
lations people  and  will  also  be 
used  as  an  actual  sales  film  to  be 
shown  to  direct  customers. 

Mr.  Plants  said  these  things 
must  have  a  detailed  plan  of  ac- 
tion when  in  production:  hokum 
is  ok  if  it  is  germane  to  the  intend- 
ed use.  He  urged  in-plant  filmak- 
ers  to  reconsider  the  actual  cap- 
I'bilities  of  the  motion  picture 
camera  to  produce  its  own  good 
effects. 

Working  \\  itii  Management 
Milt  Sebring,  Norton  Co.,  in 
one  of  the  most  appreciated  pre- 
sentations of  the  meeting,  discuss- 
ed methods  of  overcoming  the 
misunderstandings  between  man- 
agement and  audio-visual  people. 
At  Norton  Co.,  audio-visual  ac- 
tivities were  sporadic  at  first,  but 
now  occupy  a  position  where  they 
are  recognized  as  a  valuable  ser- 
vice to  all  divisions  of  the  com- 
pany. Mr.  Sebring  urged  that 
audio-visual  people  lend  their 
skills  to  work  in  community  and  ; 
national  affairs. 

Jack  Borland.  Smith.  Kline  &  ' 
French,  described  his  company's  ' 
film  program  designed  for  profes-  ! 
sional  audiences  only.  On  one  re-  ■ 
cent  film,  the  company  reached 
100.000  physicians  (out  of  22.";.-' 
000  in  the  United  States)  in  a 
period  of  nine  months.  85  percent  : 
of  all  showings  are  arranged  by| 
Smith.  Kline  &  French  detail  men./ 

Good  Music  Helps  Slidefilms 
Frank  Stedronsky.  A.  B.  Dicki; 
Co.,  who   produces  a  number  of| 
sound   slidefilms   each   year,   said 
that  the  films  were  unique  in  that 
music  is  used  almost   throughout 
—  a   radical   departure   for  ssfs. 
Mr.     Stedronsky    said    audiences 
conditioned  to  TV  and  to  moviesj 
like    background    music    used    to 
create  bridges,  moods,  changes  in 
locale  and  time  lapses. 

A.  B.  Dick  films  are  usually 
scored  with  Capital  Hi-Q  music. 
To  top  off  his  presentation.  Mr. 
Stedronsky  showed  a  recent  sound 
slidefilm  with  a  thousand-dollar 
original  score  used  at  a  recent 
sales  convention  —  and  a  n 
rouser  it  was. 

A-\'   for   Kraft   Commerciak 
Jack   Duffy.    Kraft   Foods,   ex- 
plained how   audio-visuals  are  us- 
ed  to   prepare   for   those   meti 
lously-planned   live   TV   commi 
(continued   on    p. age    106 
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Bay  State  Film  Productions,  Inc.  62 
Rebel!  &  Bebell  Color  Laboratories 

Inc.  62 

Bennett,  John  R.,  Laboratory  6.3 

Buckner's  63 

Byron  Motion  Pictures,  Inc.  63 

Calvin  Productions,  Inc.  63 

Capital  Film  Laboratories,  Inc.  63 

Carleton  Laboratov)'  63 

Chicago  F"ilni  Labtoratory,  Inc.  .   63 

Cincinnati  Film  Laboratories,  Inc.  63 

Cine-Craft   Film    Laboratorv  63 

Cine-Chrome  Laboratories,  Inc.  64 

Cine-Graphic  Film  Lab  Inc.  64 

Cine  Magnetics,  Inc.  64 

Cine  Service  Labs  64 

Cinema   Processors.   Inc.  64 

Cinema  Research,  Inc.  64 

Colbum,  George  \^'.,  Laboratory,  Inc.  64 

Color   Film   Corporation  64 

Color  Reproduction  Company  65 

Color  Service   Conipans  65 

Consolidated  Film  Industries  65 

Criterion  F"ilin  Lai),  Inc.  65 

Delta   Pictures,   Inc.  65 

De  Luxe  Laboratories,  Inc.  65 

Douglas  Film  Industries,  Inc.  65 
Du  Art  Film  Lab  —  Tri  ,\rt  Color 

Corporation  .   65 

Duncan,   Virgil,   Studios  65 

Eagle  Film  Laboratory,  Inc 65 

Eau  Claire  Film   Laboratory  66 
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FILM  LABORATORIES 


ACME   FILM   LABORATORIES,    INC. 
1161     N.    HiKlilaiul    A\cmiuc-,     Hollywood    38, 

California 
Phone:  HO  4-7471      AC:  213 

Year  of  Incorporation;   1946 

Sam  Sawelson,  President 

Mel  Sawelson,  V.P.  &  General  Manager 

Da\id  Oiristopher,  Secretary.  Treasurer 

Hill  Sauclson,   Vice  President 

Ir\ing  Kahn,  Sales  Manager 

Pete  Wood,  Chief  Engineer 

John  Killough,  Lab  Stipt, 
3.5nim  Ser\ices:  video  tape  transfer  to  film. 
16mni   Ser\ices:   Color   and  black   6c  white   pro- 
cessing 6c  printing;  video  tape  transfer  to  film. 
Special   Services;   TeleWsion   recording   dept.   in- 
cluding video  tape  to  film,  video  tape  to  tape, 
film  to  tape,  tape  editing  and  tape  viewing. 

AIR  LAB 

240.5    -\irline    Way.    Phoenix    34,    .\rizona 
Phone:    275-6162     AC:    602 
Year  of  Organization:   19.53 

John  W.  Ra\mond.  President 

\irginia  R.  Raymond 
16mm    Services:    Ektachrome    Commercial    and 
T\'pe   ER  processing   and   color   printing.    16mm 
black  6c  white.  negati\e-positive  or  reversal  pro- 
cessing and  printing. 

8mm   Services:   black  6c   white,   negative-positive 
or    reversal    processing    and    printing. 


* 


ALEXANDER  FILM  COMPANY 

Colorado    Springs,   Colorado 
Phone:    ME    3-1771      .\C:    303 

Year  of  Organization;   1919 

Keith  Munroe,  President 

Don  Alexander,  Jr.,  Vice  President 

Ed  Foster.  Treasurer 

Don    Ringsred,   Vice   President   —    Detroit 

Howard  Olds,  Vice  President  —  New  York 

Ja\-   Berry.   President  —  International  Division 

35mm  Services:  35mm  color  and  B/\\'  release 
printing.  b6c\v  dupe  negatives  and  master  posi- 
tives; color  internegatives,  interpositives,  master 
positives;  color  and  black  &  white  processing, 
overnight  dailies. 

16mm  Services:  black  6c  white  reversal  and  nega- 
tive release  printing;  workprints  —  either  key 
or  printed  edge  numbers;  black  6c  white  dupe 
negatives  and  color  internegatives;  processing  of 
black  6c  white  negative  or  reversal. 
\'ideotape-to-Film  Transfers:  35nim  or  16mm 
negatives  from  videotape  recordings,  with  either 
.35mm  or  16mm  reduction  or  contact  release 
prints. 

35mm  Filmstrip:  35mm  color  and  black  6c  white 
filnistrip  printing  and  processing. 
Special  Services:  35  and  16mm  tv  commercials; 
recording  of  magnetic  tape  or  film  to  photo- 
graphic printing  track,  voice  and  music  recording; 
conforming  film  for  printing;  editing. 

ALPHA  FILM   LABORATORIES 

P.  O.  Box  5325,  Baltimore  9,  Maryland 
Phone:  CL  2-4150  .\C:  301 

Y'car   of   Organization;    1919 

W.  E.  Wood,  Ou-ner 
35mm  Serv-ices:  developing,  printing,  titles,  sound 
recording. 


Alpha   Film   Laboratories: 

Hiinm  Services:  reversal  processing,  developing 
6c  printing;  titles,  sound  recording  —  live  or 
from  tape. 

BACK  BAY  FILM  LABORATORY,  INC. 
41  Leon  Street,  Boston  15,  Massachusetts 
Phone:  445-3333  AC:  617 

Year  ol  Incorporation:    1954 

Harris  Cohen,  President 

.Arthur  L.  Gaskill.  Treasurer-Clerk 
35mm  Services:  black  6c  white  negative  process- 
ing and  black  6c  white  release  printing. 
16mm  Services:  processing  of  negative,  positive 
and  reversal.  Printing  color,  dupe  negatives,  re- 
versal dupes,  .\  6c  B  printing,  fades,  dissolves, 
edge-numbering. 

Special  Services:  16mm  sound  recording  (mag- 
netic &  optical),  transferring  Vi"  tape  to  16mm 
film,  rerecording,  mixing,  interlock  projection, 
music  librarv.  Nomad  transferring  to  tape  and 
film. 
Member:   .Association  of  Cinema  Laboratories 


BAY  STATE   FILM   PRODUCTIONS,   INC 

35   Springfield   Street,   .\gavvam    (Springfield), 

Mass. 
Phones:  RE  4-3164-5,  RE  4-61S9 
Branches:    SO   Boylston    Street.   Boston,   Mass. 
Phone:   HA   6-8904.   Lowell   Wentvvorth,   vice 
president,  in  charge.  200  West  54th  Street, 
Room    #1310,    New    York    19,    New    York. 
Phone:   CI   6-6799,   Carl   Ragsdale. 
Year  of  Incorporation:   1943 
Morton  H.  Read,  President 
David  Doyle,  Exec.  Vice  President 
Harold  O.   Stanton,   Vice  President 
Francis  N.  Letendre,  Vice  President 
Lowell   Wentvvorth,   Vice  President 
Winifred  Pettis,   Treasurer 
16mm  Services:  color  and  black  6c  white  reversal 
and  negative  release  printing;  workprints  —  edge 
numbers;    black    6c    white    dupe    negatives    andi 
color  internegatives.    16mm  processing  —  black 
&  white  negative  and  reversal. 
Special  Services:   photography,   sound  recording, 
printing,    processing,    editing,    scoring,    cutting,. 
interlock  screening,  animation,  titles,  sound  stage,i 
set  designing,  hghting. 


BEBELL  &  BEBELL 

COLOR   LABORATORIES, 


INC. 


108  West  24th  Street,  New  York  11,  New  York 

Phone:  WA  4-8.573  .\C:  212 

Y'ear  of  Incorporation:   1951 

Norman   Lars   Bebell 

.\rthur  Frederick  Bebell 

loan  A.  Bebell 
35mm  Services:  color  and  black  8c  white  reversal 
processing;    color    and    black    6c    white    release 
prints:  black  6c  white  direct  dupe  positives. 
16mm  Services:  black  6c:  white  reversal  process- 
ing,   release   prints. 

35mm  Film  Strips  and  Slides:  shooting  mast( 
—  35mm  black  6c  white  and  color  film  s( 
processing. 

Special    Services:    limited    animation,    test    com- 
mercials. 35mm  Micro-X-Ray  duplications. 
TV    Commercials:    35mm    or    16mm,    spots    ano, 
slides,   packaging   and   mailing. 


I 
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Business  Screen  Magazini 


JOHN   R.   BENNETT   LABORATORY 

1617   Aberdeen   Avenue,   Columbus    11,   Ohio 
Phone:  AM  3-7007  AC:  614 

Year  of  Organization:    1951 

John  R.  Bennett,  Owner  and  Manager 
Doroth>-   Bennett,   Secretanj 
Harn   Johnson 
Bunnie  Cotfe\' 

16mm  Services:  fast  service  on  16mm  processing 

reversal    and    negative    black    &    white;    release 

printing;     workprints,     reversal     and     negative; 

printed  edge  numbering. 

Special    Services:    editing;    film    repairing    and 

cleaning. 


BUCKNER'S 

1128  Unruh  Avenue,  LaPuente,  California 
Phone:  330-2902  AC:  213 

Year  of  Incorporation:   1948 
Lee  Buckner,  Oivner-Manager 

i6iniii  Services:  color  and  black  &  white  rever- 
sal and  negative  release  printing,  processing  b/w 
reversal  or  negative. 

Smm  Services:  8nnn  processing,  striping,  editing, 
synchronized  sound  from  an\'  sv'nch.  medium. 
Special  Services:   Specialists   in  small  orders  for 
leclroprinting  sound  for  reversal  dupes. 


0 
BYRON  MOTION   PICTURES, 


INC. 


1226   Wisconsin   Avenue,    N.    W'.,   Washington 

7,  D.  C. 
Phone:  FE  3-4000  AC:  202 

Year  of  Incorporation:   1938 
Byron  Roudabush,  President 
Dudley  Spruill,  Vice  President  6c  Gen.   Man- 
ager 
Holger  Kjeldsen.  Asst.  General  Manager 
James  A.  Anderson,  Technical  Director 

J5mm    Services:    black   &   white   spray   negative 

md  positive  processing.   Black  &  white  contact, 

;tep  &  blowup  printing. 

L6mm  Services;  black  &  white  negative,  positive 

md  reversal   processing.    Color   negative-positive 

processing.    Black    &:   white   and   color   printing. 

'Dontact,   step,   reduction,   1-to-l   optical  and  ad- 

litive   printing. 

Jther  Laboratory  Services:  edge  numbering,  ul- 

rasoiiic   cleaning.   Peerless  film   treatment,   mag- 

letic  striping. 

3ther  Services:  editing,  conforming,  music  library, 

editorial,  room  rental;  Westre.\  sound,  recording, 

nixing,    transfer-to-optical    printing   track,    inter- 

ock. 

Member:   Association   of   Cinema  Laboratories 


CALVIN   PRODUCTIONS,   INC. 

1105  Truman  Road.  Kansas  City  6,  Missouri 
Phone:  HA  1-1230  AC:  816  Cable:  Calvin-Fox 

Year  of  Incorporation;  1931 

Leonard  Keck,  President 

William  Hedden.  Vice  President 

Frank   Barhxdt,   Vice  President   —   Production 

James    Hash,    Secretary-Treasurer 

Lee  Davis,  General  Manager 

Richard   Bulkeley,  Production  Manager 

lames  Moore,  Services  Manager 


Calvin    Productions,   Inc. 
\\'illiam    Scrogin,    Operations    Manager 
Larry  Kauffman,  Manager  —  Vniversilij  Films 
Division 

35mm  Services:  color  and  black  &  white  release 
prints;  black  &  white  dupe  negatives  and  master 
positives;  color  internegatives  and  interpositives. 
35mm  processing,  color  and  black  &  whiie. 
Dailies  —  color  and  black  &  white  —  pictures 
and  sound.  .3omm-16mm  reductions. 
16mm  Services:  color  and  black  &  white  reversal 
and  positive  release  prints.  Color  and  black  & 
white  workprints;  ink-printed  edge-numbering. 
black  &  white  dupe  negatives  and  color  inter- 
negatives. 16mm  processing  —  Ektachrome  com- 
mercial and  ER.  exterior  Kodachrome  and  T>pe 
A,  black  &  white  reversal  and  negative. 
Smm  Services:  16mm-8mm  reduction  printing. 
8mni  color  and  black  &  white,  reversal  and  posi- 
tive release  printing,  black  &  white  dupe  nega- 
tives; color  internegatives;  magnetic  sound  strip- 
ing and  sound  transferring. 

Special  Services:  scripting,  location  &  sound  stage 
photographv-,  soimd  recording  and  transferring 
(Vi"  and  magnetic  film),  multiple  channel  mix- 
ing to  photographic  printing  tracks  (negative, 
positive,  3.5mm,  16mm).  music  and  sound  effects 
libraries  and  recording,  original  scoring,  staff 
narrators,  set  design  and  constniction.  titling 
and  animation,  storyboards;  editing,  cutting,  and 
conforming  services;  traveling  matte  optical 
effects. 
Member:  Association  of  Cinema  Laboratories 
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CAPITAL   FILM  LABORATORIES,   INC. 

470  E  Street,  S.  W.,  Washington  24,  D.  C. 
Phone:  DI  7-1717  -AC:  202 
Cable:   CAPFILM 

Year   of   Incorporation:    1949 

James  A.  Barker,  President 
.\rthur  Rescher.  Vice-President  —  Sales 
^\'illiani  N'.  Brooks,  Vice-President 
Garland    C.    .\Iisener,   Vice-President  —   Engi- 
neering 
Alfred  E.  Bruch,  Sound  Chief  and  Treasurer 
James  H.   Burton,   Laboratory  Manager 
A   Bruce   Conrad,   Customer  Serivce   Manager 
Russell  .\.  Jenkins,  Technical  Director 
Denis  H.  G.  Howe,  Assistant  Technical  Direc- 
tor 
Robert  H.  Johnson,  Chief  Editor 
James  P.  Custer,  Laboratory  Production  Man- 
ager 

35mm  Services:  color  negative  processing;  nega- 
tive-positive color  printing  and  processing;  black 
&  white  negative  and  positive  processing  and 
printing. 

16mm  Services:  black  &  white  negative  and  posi- 
tive processing  and  printing;  16mm  color  rever- 
sal printing;  I6mm  negative-positive  color  print- 
ing; 35mm  to  16mm  reduction  printing;  35  32 
processing  and   printing. 

Special  Services:  35mm  and  16mm  film  editing; 
Music  and  sound  effects  editing;  music  librarv-; 
sound  effects  librarv;  title  sei^-ice  fbv-  sub-con- 
tract); sound  recording  service  —  35mm,  16mm 
mi-\ing,  narration  recording,  post-sync  dubbing; 
location  recording;  rerecording  to  3.5ram,  16mm, 
35/32  optical  track. 

Other  Special  Services:  Magnetic  striping,  \'acu- 
umate  treatment,  edgenumbering.  ultrasonic 
cleaning,  reels  and  cans;  videotape  to  film  trans- 
fers (by  sub-contract)  with  our  negative  pro- 
cessing and  control. 
Member:   Association   of   Cinema   Laboratories 
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FILM  LABORATORIES 


CARLETON   LABORATORY 

7608  San  Fernando  Road.  Sun  \alley, 

California 
Phone:  247-8507  AC:  213 
Year   of   Organization:    1949 

C.  H.  Carleton,  Owner 
Paul  \'.  Manor,  Manager 

16mm  Services:  specialize  in  color  duplication. 
Special  Services;  N'itatreating  for  film  preserva- 
tion. 

CHICAGO   FILM   LABORATORY,  INC. 

720    North    Michigan    .\venue,    Chicago    11, 

Illinois 
Phone:  WH  4-6971     AC:  312 

Year  of  Incorporation:    1928 

Eugene  G.   Josephson,   President 
Russell    Ervin,    Production    Manager 
Robert  D.  Casterline.  Director  of  Sales 
Richard  Matt.  Executive  Producer 
Howard  Schuvler.  Recording  Engineer 
Tadashi  Y'amamoto,  Laboratory  Manager 

35mm  Services:  processing  and  printing  of  black 
6>-  white  picture  and  sound  track. 
1 6mm   Services:    processing,   contact   and   reduc- 
tion   printing    of    black   &   white;    reversal   color 
printing. 

Special  Services:  recording,  mixing  and  trans- 
ferring of  16mm  and  3.5mm,  magnetic  and  optical. 

CINCINNATI   FILM   LABORATORIES,   INC. 

3705  Lonsdale  Street.  Cincinnati  27.  Ohio 
Phone:   271-5540  AC:  513 
Y'ear  of   Incorporation:    1960 

Jack  A.  Robertson.  President 
Max  Laskv'.  Vice  President 
Elizabeth  Peters.  Treasurer 

16mm  Services:  color  and  black  &  white  leversal 
and  negative  release  printing;  workprints.  key 
or  printed  edge  numbers;  black  &  white  dupe 
negatives.  16mm  processing,  black  &  white  nega- 
tive or  reversal  optical  sound  tracks. 
Special  Services:  editing  and  recording;  con- 
forming film  for  printing;  rerecording  of  mag- 
netic tape  to  optical  track;  voice  and  music  re- 
cording. 

CINE-CRAFT   FILM   LABORATORY 

S764  Beverly  Blvd.,  Los  Angeles  48.  Cal. 
Phone:  OL  2-7357  AC:  213 
Year  of  Organization:    1948 
George  Widing,  Owner 

16mm  Services:  black  &  white  reversal  and  nega- 
tive positive  development;  workprints  with  edge 
numbering,  black  &  white  and  color  duplicat- 
ing, reduction  of  16mm  to  Smm  on  black  &  white 
or  color.  Ektachrome  processing. 
Smm  Services:  enlarging  of  Smm  to  16mm  on 
black  &  white  or  color;  black  &  wliite  reversal 
and  negative/positive  development;  black  &  white 
and  color  duplicating.  Kodachrome  processing. 
Special  Services:  sound  striping;  cleaning  and 
refuvenation. 

\  Comprehensive  Listing  of  Services 

•  Updating  our  own  pioneer  effort  of  195.5,  we 
bring  you  the  most  comprehensive  data  yet  pub- 
lished about  leading  film  laboratorv*  and  produc- 
tion service  firms  in  the  V.  S.  and  abroad. 
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FILM  LABORATORIES 

CINE-CHROME  LABORATORIES,   INC. 

4075    I'raiisport    Street,    Palo    Alto,   California 
Phone:  DA  1-5678  AC:  415 
Year  of  Incorporation:   1957 

Burton   Smitli.   President 
W'liitman  Smith,  Engineer 
John  Hunt,  Sales 
Peter  Larsen,   Lab  Siiprnixor 

.35mm  Services:  black  &  white  dailj  and  release 
prints;  dupe  negatives  and  m.aster  positives,  black 
6:  white  processing. 

16mm  Services:  color  processing  Ektachrome 
and  ER  reversal,  prints  made  and  processed  on 
5269  or  7386  re\ersal,  color  interncgatives  and 
positive  release  prints,  black  &  white  negative/ 
l^ositi\'e   processing   and   printing. 


Cine-Chrome  Laboratories,  Inc. 

8mm  Services:  black  &  white  and  color  prints. 
Special  Services:  Ultrasonic  t:leaning,  Perinalilm 
Processes  ( including  scratch  reino\al),  print  cod- 
ing (edge  numbers),  optical  sound  transfer, 
television  spot  serxices;  v;uilt  storage  and  film 
maintenance. 


CINE-GRAPHIC  FILM  LAB  INC. 

1720  Olive  Street,  St.  Louis  .■),  Missouri 
Phone:  GA  1-5827  AC:  214 
Year  of  Incorporation:    19.55 

16mm   Services:    reversal    processing,   workprints 

—  reversal  dupe,  edge  numbering,  black  &  white 

only. 

8mm  Services:  reversal  processing,  black  &  white 

only. 


CINE   SERVICE   LABS 

51    Kondazian    Street.    Watcrtown    72,    Mass. 


SPECIALISTS  IN  FILMSTRIP  &  SLIDE  PROCESSING  AND  PRINTING 


COLOR  FILM  CORPORATION 

520  North  Barr>-  Avenue,  Mamaroneck,  New 

York 
Phone:  OW  8-6350  AC:  914 

WE  3-3322  (New  York  City)  AC:  212 

Year  of  Organization:    1950 

Richard  N.  Jayson,  President 
C.    Nelson    Winget,    Saks    Matmger 
Maureen  K.  Hallam,  Office  Manager 
Robert   E.   Johnson,   Quality  Control   Manager 
Arthur  M.  Vilchick,  Production  Manager 
35mm   Services:    color   filmstrips   only;   printing, 
processing,  packaging,  master  negatives. 


FRANK  HOLMES  LABORATORIES,  INC. 

1947  First  Street   (Box  991),  San  Fernando, 

California 
Phone:  EM  5-4501     AC:  213 

Year  of  Incorporation:   1948 

Frank  A.  Hohnes,  President 

John  R.  VVolber,  Jr.,  Vice  President 

Kenneth  M.  Bell,  Secretary-Treasurer 

35mm  Services:  color  processing  Ansco  reversal 
and  Kodak  color  positive,  3.5mm  or  8mm  per- 
forated; 35mm  color  filmstrip  masters  and  re- 
lease prints.  35mm  color  slide  duplicating. 


lOENTICOLOR   LABORATORY  INC. 

7401  Melrose  Avenue,  Hollywood  46, 

California 
Phone:  OL  3-5115     AC:  213 

Year  of  Incorporation:   1961 

Dalton  B.  Greaser,  President  &  Gen.  Manager 
Rolf  Skobick,  Vice  President  -  Sales  Manager 
Merle   Ewell.   Plant  Manager 
Florence  Creaser,  Secretary  &  Treasurer 

35mm  Services:  filmstrip  masters,  color  printing, 
art  and  hot  press  titles;  cutting,  canning,  and 
packaging. 

Special  Services:  35mm  slide  duplicating,  auto- 
heatseal  mounting,  imprinting,  and  packaging; 
original  Kodachrome  copies  of  flat  art  or  prod- 
ucts. 


* 


MANHATTAN   COLOR  LABORATORY,   INC. 

210  West  65th  Street,  New   York  23, 

New  York 
Phone:  TR  3-1919     AC:  212 

Year  of  Incorporation:  1952 

Selwvn  Robbins.  President 
Meyer  M.  Glikin,  Vice  President 
Bernard  A.  Bamett,  Marketing  Manager 
Richard  Lim,  Production  Manager 

35mm  Services:  specialized  facilties  for  film- 
strip,  slides,  and  stereos;  negative  and  positive 
processing  lab;  release  print  service,  contrast 
masking,  vacuumating,  cutting,  and  canning; 
24  hour  service  on  fully  color  corrected  answer 
print  service. 

Special  Services:  A  &  B  roll  filmstrip  printing; 
double  frame  crawl  photography  with  no  frame- 
line,  stereo  slides,  consultation  service. 


SOCIETY  FOR  VISUAL  EDUCATION,   INC. 
1345  Diversey  Parkway,  Chicago  14,  III. 
Phone:  LA  5-1500     A/C:  312 

Date  of  Organization;  1919 

John  C.  Kennan,  President 

Paul  G.  Rosenau,  Director.  Ir\dustrial  Sates 

Services:  specialist  in  single  and  double-frame 
filmstrip  production  services  and  processing; 
art;  hot-press  titles;  filmstrip  and  shde  animation 
camera  service;  automatic  2x2  slide  binding  and 
automatic  slide  duplication.  Distribution  of  spon- 
sored filmstrips  to  schools. 

WORLD  IN  COLOR  PRODUCTIONS 

P.  O.  Box  392,  Elmira,  New  York 
Services:    35mm    color    slide    duphcates;    .35mm 
single  frame  filmstrips  and  direct  contact  copies 
from    master   strips.    Color   paper   prints.    35mm 
stereo  duplicates. 

Check  "35mra  Services"  in  Lab  Listings 
•  The  six  filmstrip/ slide  laboratory  companies 
listed  in  this  area  speciaUze  in  this  type  of 
work.  Other  listed  laboratories  in  these  pages 
also  offer  these  services.  See  "35mm  Services" 
within  individual  Hstings  for  complete  data  on 
other   sources  of  filmstrip   and   slide   services. 


Cine  Service  Labs: 

35ram  Services:  black  &  white  negative  und 
positive  developing;  printing  of  black  &  wliite 
dupe  negative  and  positive;  35mm  blowup  from 
16mm. 

16mm  Services:  black  &  white  negative,  posi- 
tive, and  reversal  developing;  printing  of  black 
&  white  dupe  negative,  master  positive.  pij.si- 
five,  and  reversal.  16inin  reduction  from  3.5min. 
Special  Services:  special  printing  —  fades,  dis- 
soKes,  superimposition;  conforming,  preparation 
of  A  &  B  rolls,  film  treatment.  i 

Member:   Association   of   Cinema  Laboratories 


CINEMA  PROCESSORS,  INC. 

161  East  Grand  .\venue,  Chicago   11,  Illinois 
Phone:  ^U  2-6453  AC:  312 

\.  "Ike"  Bartimoccia,  President 
Morris  Bleckman.  Vice  President 
Susana  Bleckman,  Secretary 

16mm  Services:  color  and  black  &  whil 
reversal  and  negative  release  printing;  work 
prints  —  either  key  or  printed  edge  numbers 
black  &  white  dupe  negatives;  processing  — 
black  &  white  negative  or  reversal. 
Special  Services:  four  hour  service  if  desired,  ant 
editing  service  available. 


J 

.in 


CINE  MAGNETICS,  INC. 

202  E.  44th  St.,  New  York  17,  N.  Y. 

Phone:  UV  2-2780     A/C:  212  ; 

Services:    see    complete   te.xt   under   Sound   Rec| 
nrding  Services,  this  section. 


CINEMA  RESEARCH,  INC. 
715  N.  LaBrea  Ave.,  Hollywood  38,  Cal. 
Phone:  WE  3-9301     A/C:  213 

(.see  complete  data  under  Film  Services) 

GEORGE  W.   COLBURN   LABORATORY,   INC.'' 

164  North  Wacker  Drive.  Chicago  6,  lIlinoi_ 
Phone:   332-6286  AC:   312 
Cable:  COL.\B 

Year  of  Incorporation:   1936 

George    W.    Colburn.    President 
Robert  A.   Colbuin,   Vice-President 
Francis  W.  Colburn.  Secretary  &  Treasurer 
Rene  G.   Mathieu.   Laboratory  Superintend 
Glvde  Ruppert.  Producer  Services 
Robert  S.  Throop,  Manager  -  Slide  &  Films 
Ra>Tnond  Czarnik.  Order  Control 
Allen    Hilliard,    Laboratory   Consultant 

35mm  Services:  Slide  film  masters  and  printin 

duplicate  slides 

16mm  Services:  Color  internegative  positive 

reversal  printing;  black  &  white  duplicate  neg 

ti\e  positive  and  reversal  printing;   16mm  optiCi| 

printing  from  35,  28,  ITH.  16,  9'2.  S;  color  inte 

negative  positive  printing;   black  &  white  nee 

tive  positive  and  reversal  printing;  editing,  till 

animation,  producer  service;  narration  recordin 

:ind  'V  tape  to  I6mm  magnetic  and  16mm  optic:- 

sound. 

8nim  Services:  color  positive  reduction  priiitini 

magnetic    sound;    8mm    special   optical    printin 

from  35,  28,  \~h2,  16,  9'2,  S. 

Member:   Association   of   Cinema  Laboratories 
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Business  Screen  Magazin, 


J 


COLOR   REPRODUCTION   COMPANY 

7936  Santa  Monica  Blvd.,  Hollywood  46,  Cal. 
I   Phone:    645-8010     AC:    213     Cable;    Colre 

I   Year  of   Incorporation:    1946 

Mar>-  \".  Layos,  President  &   Treasurer 
Forrest    Jennings,    Vice    President    &    General 
Manager 
I   E.  Elizabeth  Bailey,  Secretary 
Reginald  S.  Dunn,  Lab  Superintendent 

6mm  Services:  lab  with  facilties  for  black  & 
.hite,  Kodachrome  and  color  positive,  electro 
Tinting,  sound  track,  \ellow  edge  numbering, 
iminating,  etc. 

1mm  Services:  color  and  black  &  white  (silent 
!nd  sound)  reduction  from  16nim  or  contact; 
(ouble  8mm  printing  masters  or  negatives  — 
'269  Kodachrome,  color  internegative,  black  & 
hite  negati\e;  8mm  contact  prints  made  from 
ouble   8mm   printing   masters   or   negatives. 


COLOR  SERVICE  COMPANY,  INC. 

115  West  45th  Street,  New  York  36,  New  York 
Phone:  JU  6-0853  AC:  212 

Year  of  Incorporation:   1948 

Robert  Crane,  President 

Nathan    Sobel,    Secretary-Treasurer 

John  P.  Curtin.  Vice-President  —  Sales 

'  Hal  Burnett.  Plant  Manager 

1  John  \\'engen.  Service  Manager 

I  Robert   Bowen,  Assistant  Service  Manager 

(William  Bowen,  Office  Manager 
Joseph  Brown,  Technical  Director 

mm  Services:  developing  color  negative  dai- 
s;  release  prints;  coIor-T\'  spots;  interpositives, 
:emegatives,  blow-ups,  A  &  B  printing. 
imm  Services:  processing  Ektachrome  dailies; 
emegatives;  color  release  prints;  reversal 
inting;  A  &  B  reversal  printing. 
m  Services:  processing  double  8mm  intemega- 
es;  16mm  reduction  to  8mm  prints;  contact 
im  prints. 

tecial  Services:  cutting  room  rentals,  negative 
utching.  code  numbering,  screening  facilities. 
'ember:   Association   of   Cinema   Laboratories 


CONSOLIDATED  FILM   INDUSTRIES 
Div.   of   Republic   Corporation 

959  Seward  Street,  Hollywood  38,  California 
Phone:  HO  91441  AC:  213 
Branch  (Sales  Office):   16560  Wyoming 
Avenue,   Detroit    21,   Michigan. 

Year  of  Organization;   1924 

Sidney    P.    Solow,    Vice    President   &    General 

Manager 
jTed  Fogelman,  Plant  Superintendent 
iR.  S.  Rodgers,  Ass't.   Treasurer  &  Sales  Man- 
I      ager 
I  Ira  M.  Johnson,  Ass't  Secretary  and  Controller 

imm  Services:  color  and  black  &  white  nega- 
ve  developing,  daily  prints  and  release  printing; 
I'emight  dailies,  black  &  white  dupe  negatives 
iid  master  positives;  color  intemegatives,  in- 
Irpositives,  master  positives.  35mm  processing, 
ilor  and  black  &  white. 

)mm  Services:  color  and  black  &  white  reversal 
id  negative  release  printing;  workprints  — 
■y  or  printed  edge  numbers.  16mm  and  35/32- 
m  black  &  white  dupe  negatives  and  color  in- 
imegatives.  16mm  processing  —  Ektachrome, 
ack  &  white  negative  or  reversal, 
)ecial  Services:  33mm  title  and  optical  service, 
'lor  and  black  &  white. 


Consolidated   Film   Industries: 

Videotape-to-Film  Transfers:  35mm  or  16mm 
negatives  from  video-tape  recordings  with  either 
35mm  or  16mm  reduction  or  contact  release 
prints. 

35mm  Filmstrip:  35mm  color  and  black  &  white; 
photographing,   printing  and  processing. 
Recording:     rerecording    of    magnetic    tape    or 
film    to    photographic    printing    track;    electro- 
printing  on  small  orders. 
Member:   Association  of  Cinema  Laboratories 


CRITERION   FILM   LAB.   INC. 

33  West  60th  Street,  New  York  23,  New  York 
Phone:  CO  5-2180  AC:  212 

Year  of  Incorporation:    1930 

Fred  G.  Todaro,  President 
Ernest  Todaro,  Secretary 
Ining  Schecter,  Sales  Manager 

35mm  Services:  color  and  black  &  white,  print- 
ing and  processing. 

16mm  Services:  color  and  black  &  white,  printing 
and   processing. 

DELTA  PICTURES,  INC. 

50  Fannin   Street,   Shreveport,   Louisiana 
Phone:  423-2679  AC:  318 

Year  of  Incorporation:   1955 

Robert  F.  Menasco,  President 

Ross  A.   Malone,  Sales  Manager 
Services:  8mra  and  16mm  black  &  white  process- 
ing only. 

DE  LUXE  LABORATORIES,  INC. 

850  Tenth  .\\enue.  New  Y'ork   19,  New  York 
Phone:  CI  7-3220  AC:  212 

Regional  Sales  Offices:  1418  North  Western 
Avenue,  Los  Angeles  27,  California.  Phone: 
HO  9-3141.  7510  North  Ashland  Avenue, 
Chicago  26,  lUinois.  Phone:  AM  2-500.  9 
Brockhouse  Road,  Toronto  14.  Ontario, 
Canada.  Phone:  CL  9-7811. 

Y'ear    of    Organization:     1914 

Alan  E.  Freedman,   President 
Irwin   B.   Freedman,  A.ss'f  to  President 
Edmund  A.  Bertram,  Lab.  Superintendent 
Samuel  R.  Schlein,  Production  Manager 
Ellis  Smith,  Secretary 

35mm  Services:  color  and  black  &  white  negative 
developing  and  dailies;  lab  facilities  for  repro- 
duction of  35mm  black  &  white  and  color  release 
prints  and  intermediate  material. 
16mm  Services:  black  &  white  negative  develop- 
ing and  dailies  and  release  printing  including 
intermediate  preprint  material. 
8mm  Services:  black  &  white  and  color  negative 
and  release   printing. 

Special  Services:  70mm  color  release  printing; 
35mm  black  &:  white  and  color  filmstrip  print- 
ing including  breakdown,  canning,  and  labeling. 

DOUGLAS   FILM   INDUSTRIES,   INC. 

10  West  Kinzie  Street,  Chicago  10,  Illinois 
Phone:  MO  4-7455  AC:  312 

Year  of  Incorporation:   1945 

Fred  C.  Ra\mond,  President 

Arthur  R.  Jones,  Vice  President 

D.  P.  Ra\mond,  Vice  President  —  Production 

35mm  Services:  Eastman  color  negative-positive 

printing  and  processing. 

35mm   Filmstrips:   lab   services  for  printing   and 


FILM  LABORATORIES 

Douglos  Film  Industries,  Inc. 

processing  of  35mm  color  filmstrips  and  2"  x  2" 
slides. 

16mm  Services:  Eastman  color  negative-positive 
printing  and  processing;  color  intemegatives; 
color  reversal  printing,  black  &  white  negative 
and  positive  printing  and  processing;  master 
positives  —  dupe  negatives,  workprinting  — 
edge  numbering  and  production  release  print- 
ing. 

Special  Services:  editing  and  recording  to  Vi" 
and  16nim  magnetic  tape;  optical  transfer  to 
16mm  film;  4  channel  mixing,  music  library, 
interlock  screening;  35nim  and  16mm  editing 
and  conforming,  photography  and  make  up  of 
titles;  art  for  motion  pictures  and  filmstrips;  ani- 
mation stand. 
Member:   Association  of   Cinema  Laboratories 


DU   ART  FILM  LAB 
-  TRI   ART  COLOR  CORPORATION 

245  \\'est  55th  Street,  New  York  19,  New  York 

Phone:  PL  7-4580  .\C:  212 

Branch      (Canadian      Subsidiary):      Associated 

Screen    Industries,    Ltd.,    2000    Northcliffe 

Avenue,  Montreal,  Canada. 

Year  of  Organization:  1922 

Irwin  Y'oung,  President 
Lou  Feldman,  Vice  President 
Paul  Kaufman,  Vice  President 
Arthur  Miller,  Vice  President 
Harvey  Raphael,  Vice  President 
Jack  Fellers,  Secretary-Treasurer 

35mm  Services:  color  and  black  &  white  release 
printing;  overnight  dailies,  black  6c  white  dupe 
negatives  and  master  positives;  color  intemega- 
tives, interpositives,  master  positives.  35mm  pro- 
cessing of  color  and  black  &  white. 
16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing,  workprints  —  key 
or  printed  edge  numbers.  16mm  and  35/32mm 
black  &  white  dupe  negatives  and  color  inter- 
negati\es.  16mm  processing  of  black  &  white 
negatives. 

35mm  Filmstrip:  33mm  color  and  black  &  white 
filmstrip  printing  and  processing. 
Member:   Association   of  Cinema   Laboratories 

VIRGIL  DUNCAN  STUDIOS 

4725  East  State  Street,  Fort  Wayne,  Indiana 
Phone:  Trinity  3-3811 

Y'ear   of   Organization:    1953 

Virgil  W.  Duncan,  Owner  &  Manager 
Laura  W,   Duncan,  Secretary-Treasurer 
Robert  Bastress,  Cameraman 

16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing;  workprints.  16mm 
processing  black  &  w-hite  reversal  and  negative/ 
positive;  tithng  for  overprint  with  dissolves. 
Special  Services:  editing  —  creative  or  sync  & 
conforming  for  release  printing;  facilities  for  in- 
terlock recording,  music;  sound  effects  &  nar- 
ration. 

EAGLE  FILM  LABORATORY,  INC. 

4971    North    Elston    .\ venue,    Chicago    30, 

Illinois 
Phone:    282-7161     AC:    312 

Year  of  Organization:    1951 

Robert  J.  Yuskaitis,  President  &  General  Man- 
ager. {Cont'd  on  next  page) 
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FILM  LABORATORIES 


Eagle   Film   Laboratory,   Inc. 

Frank  \1.  Kajiwara.  Vice  President  —  Research 

Rita    A.    Yuskaitis.    Secretary 

Ro\  W.  Ej;gert,  [r..  Lah  Stanagcr 

Ricliarcl  L.  Sch\iring,   Technical  Stipervixor 

Peguv   L.  Lo\ejo\,  Adtninistrutiie  Assistant 

16mm  Scnices:  t-olor  reversal,  color  positive, 
black  &  white  reversal,  black  &  white  positi\e 
release  printing;  color  and  black  &  white  ink  edge 
numbered  work  prints;  16nim  camera  negative 
and   posiH\e   processing. 

Special  Ser\ices:  custom  printing  with  color  c-or- 
rection  and  special  length  fades  and  dissoKes; 
re-recording  of  16mm  magnetic  film  to  Maurer 
optical  printing  track;  conforming  of  original 
film  for  printing. 

EAU  CLAIRE   FILM   LABORATORY 

1644  Moodland  .\venue,  Eau  Claire,  Wiscon- 
sin 
Phone:  TE  4-4444 

Year   of  Organization:    1934 

J.  C.  Fear.  Owner 

Lawrence  Kirchoff.  First  Catnera  Operator 

16mm  Senices:  color,  black  &  white  reversal 
and  negative  release  printing,  silent  and  sound; 
dupe  negatives  in  black  6c  white  and  color  from 
Ektachrome  originals.  16mm  processing  of  black 
&  white  negatives  and  reversal. 
Special  Services:  16mm  production  from  idea  to 
finished  print,  color  and  black  &  white;  record- 
ing; arrangements  for  script  writing,  narrators, 
studio  facilities. 


^ 


ESCAR  MOTION   PICTURE   SERVICE 

7315  Carnegie   Avenue,  Cleveland  3,  Ohio 
Phone:    EN    1-2707      AC:    216 

Year  of  Incorporation;    192.5 

E.  S.  Carpenter,  President  &  Ch.  of  the  Board 

E.  R.  Rankin,  Vice  President 

X'irginia     Brumenshenkel,    Secretary-Treasurer 

35mm  Services:  color  and  black  &  white  release 
printing;  black  &  white  dupe  negative  and  master 
positives;  35  to  16mm  reduction  printing  with 
hold   frames.   3.5mm  processing. 

16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing;  work  prints  — 
key  or  printed  edge  numbers;  black  &  white 
dupe  negatives  and  color  intemegatives.  16mm 
processing  of  black  &  white  negative  and  reversal 
film. 

35mm  Filmstrip:  color  and  black  &  white  film- 
strip    printing    and    processing. 

Special  Services:  editing,  recording,  and  re- 
recording  of  magnetic  tape  or  film  to  optical 
track;  voice  and  music  recording;  conforming 
film  for  printing;  tv  commercials.  16mm  and 
35mm,  black  &  white  and  color. 


FILM-ART,   INC. 

3407  Clifton  Avenue,  Cincinnati  20,  Ohio 
Phone:   221-4158     AC:   513 

Y'ear  of  Incorporation;    1950 

Chas.   H.   Metzger.   President 
Ray  M.   Metzger,  Vice  President 

1 6mm  Services:  black  &  white  negative  process- 
ing; black  &  white  and  color  printing,  fine 
grains;  dupe  negatives. 
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FILM   ASSOCIATES,   INC. 

4600  Soutli  Dixie  Highwa.v,  Dayton  39.  Ohio 
Phone:  293-2164     AC:  513 

Year  of  Organization:    1935 

E.  Ravmond  -Ani.  President 

Mildred  G.  Am,  Vice  President,  Treasurer 

Clement  \'.   [acobs.  Secretary 

E.  R.  Lang.  Production  Manager 

Katherine  Harrell.   Office   Manager 

David   Bartholomew.  Animation 

16mm  Services:  complete,  b&w. 

8mm  Services:  processing  onlv 

Member:   Association  of  Cinema  Laboratories 

FILM   SERVICES,   INC. 

113119  \\est   Hubbard  Street,  Chicago   10,.. 

Illinois 
Phone:   6440735  AC:   312 

Year  of  Organization:   1947 

Year  of  Incorporation;    1953 

Lawrence  S.  P.  Hanchek,  President 

Kenneth   \'.    Hanchek,   Secretary-Treasurer 

35mm  Services:  printing  and  processing  of  black 
&  white  negativ^e  and  positive;  printing  of  color 
intemegative  and  interpositives. 

16mm  Services:  printing  and  processing  of  black 
&  white  negative  and  positives;  printing  of  color 
intemegative   and   interpositives. 

8mm  Services:  printing  and  processing  of  black 
4;   white;    printing   of   color;    recording. 

FILMACK  STUDIOS 

1327  South  Wabash  Avenue,  Chicago  5, 

Illinois 
Phone:    HA    7-4855     AC    212 

Year  of  Organization:   1919 

Irving   .Mack.   Chairman   of  the   Board 

Bernard  Mack.  President 

Joseph  R.  Mack.  Vice  President 

Don  Mack.  Vice  President  —  Sales 

\i  Dane.  Secretary 

Pat  Cascio.  Production  Manager 

Harlan  Crov,  Sales  Manager 

35mm  Services:  black  &  white  release  printing; 
overnight  dailies;  black  &:  white  dupe  negatives 
and  master  positives.  35mni  processing  of  black 
&  white.  35mm  black  &  white  filmstrip  printing 
and  processing. 

16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing;  work  prints  — 
key  or  printed  edge  numbers;  16mm  and  .3.5mm 
dupe  negatives.  16mm  processing  —  black  & 
white  negative. 

Special  Services:  re-recording  of  magnetic  tape 
or  film  to  photographic  printing  track;  arrange- 
ments for  voice  and  music  recording;  conform- 
ing film  for  printing;  arrangements  for  original 
editing  or  re-editing,  animation,  stop  motion, 
slidefilm. 

Film  Effects  of  Hollywood,  Inc. 
1153    N     Highland   Ave.,    llollvvvood   38,  Cal. 
Phone:  HO  9-5808     A/C:  213 

(see  complete  data  under  Film  Services) 

tj^  this  symbol,  appearing  over  a 
listing  in  these  pages  indicates  that  display  ad- 
vertising containing  additional  useful  reference 
data  appears  in  other  pages  of  this  Buyer's  Guide 
to  Film  Production  Services. 


FILMLAff,   INC. 

130  West  46th  Streot,  New  York  36.  New  Yo 
Phone:    JU    2-2H63      AC:    212 

Year  of  Incorporation;   1924 

Joseph  H.  Bursch,  President 
Edward  C.  Naylor,  Secretary 

35mm  Services:  photographing,  developing  ai 
printing  black  &  white  and  color  filmstrii^ 
black  &  white  dupe  negatives;  vacuumatin 
cutting  and  canning  filmstrips;  developing  ai 
printing  silent  motion  picture  film;  35mm  co 
tact  printing  on  paper  from  3.5mm  negativi 
double   frame  printing   for   2x2   slides. 

16mm  Services:  developing  and  printing  16ir 
negative  film  (black  &  white  silent  only);  rcdi 
tion  printing  from  3.5mm  black  &  white  net^ati 
to  16mm  positive;  reduction  dupe  negativ 
from  3.5mm  positive  black  &  white  to  16n 
black  &   white  negative. 

Special  Services:  developing  3.5mm  unperforat 
negative;  developing  .56mm.  6.5mm.  70m 
90mm,  and  aerographic  black  &  white  negati 
(no  prints);  developing  microfile,  oscillogra; 
and  special  scientific  recording  material  phot 
graphed  on  35mm  black  &  white  film. 


FISCHER  PHOTOGRAPHIC 
LABORATORY,   INC. 

6555  West  North   Avenue,  Oak  Park,  Illin< 
Phone:    EV    6-6603     AC:    312 

Y'ear  of  Incorporation;    1955 

Eugene  J.   Fischer.  President 
Donald  F.  Fischer,  Vice  President 
Joseph  E.  Fischer.  Vice  President 
Ben  W.  Weisbach,  Lah  Manager 
Esther  M.   Fischer,  Secretary-Treasurer 

16mm  Laboratory  Services:  daily  negative,  po 
tive.  reversal  and  sound  track  processing;  da; 
black  &  white  reversal  and  color  work  prii 
with  edge  numbers  printed  through  or  ink  ed- 
numbered  or  both;  master  positives,  dupe  neg 
fives,  color  masters,  optical  printing,  black 
white  reversal  and  color  answer  prints  and  i^ 
lease  prints.  .\-B  roll  printing;  variable  dissol 
and  fade  length.  Dailv  pickup  and  delivery 
Ektachrome.  Ektachrome  ER  and  Kodachror 
to  Eastman  Chicago  Lab.  Film  cleaning.  vva.\iD 
vacuumating.  inspection,  splicing,  repair.  stora{ 
spooling,  mounting,  labeling,  shipping. 

8mm  Services:  black  6c  white  and  color  du 
licates;  also  8mm  to  16mm  and  I6mm  to  Sim 

16mm  Special  Services:  title  photography,  bla 
6;  white  or  color;  hot  press  eels,  creative  art;  ed 
ing.  conforming,  preparing  .\-B  rolls,  spec 
effects,  matte  rolls,  and  sv'ucing  picture  and  trac 
recording,  interlock  screening,  multi  chanr 
voice,  music  and  special  sound  effects  mi.xi 
16mm  magnetic  edge  or  center  track.  Rang< 
tone.  V4 "  tape,  sound  stripe,  sound  or  film,  dii 
Maurer. 

■ 
c 
FORDE  MOTION   PICTURE  LAB 

306  Fairview  Avenue  North.  Seattle  9, 

Washington 
Phone:  MA  3-4100     AC:  206 

Year  of   Organization:    1959 

Ed  Watton,  Partner  (Lab  &  Office) 
R.  W.  Cameron.  Partner  (Production) 
John   D.    Hardin.   Partner    (Still  Commercia 

16mm    Services:    Anscochrome   and   EktachrOO 

color    processor;    reversal    processor;    color 

black  &   white   duplicating;    editing   and   relat< 

services. 

Special    Services:    News,    public    relations,    a>i 

sports;  facilities  and  control  services  available. 


Business  Screen  Magazh 
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GENERAL   FILM   LABORATORIES 

1546    North    Arg>le    Avenue,    Hollywood    28, 

California. 
Phone:    HO   2-6171    AC:    213   TWX:    213   — 

468-1150 
Central    Division    Office:     1828    Wahiut    St., 

Kansas  City,  Missouri.  Phone:   OR   1-0044. 
Jack  West,  Manager 
Year  of  Organiz;ition:    1953 
William   E.   Gephart,  Jr.,  Preaident 
Robert  G.   Goodwin,   Exec.   Vice  President 
Neal   Keehn,    Vice    President    —    Sales 
John  Aitkens.  Vice  President  —  Administration 
J,  Englisli  Smith,  Sales  Manager 
Stacy  O'Brien,  Lab  Superintendent 

5mm  Services:  color  and  black  &  white  re- 
ase  printing;  overnight  dailies;  black  &  white 
ipe  negatives  and  master  positives;  color  in- 
megatives,  interpositives,  master  positives;  35- 
m  processing,  color  and  black  &  white;  35mm 
)lor  and  black  &  white  filmstrip  printing  and 
■ocessing. 

jmm  Services:  color  and  black  &  white  reversal 
id  positive  release  printing;  uorkprints  —  key 
■  printed  edge-numbers;  16mm  &  35/32mm 
lack  &  white  dupe  ncgati\es  and  color  inter- 
?gatives;  16mm  processing  —  Ektachrome,  black 
white  negative  or  reversal. 

pecial  Services:  re-recording  ol  magnetic  tape 
film  to  photographic  printing  track;  electro 
rinting  on  small  orders;  arrangements  for  con- 
irming;  editing;  35mm  or  16mm  television  com- 
lercials.  handled  through  separate  Commercial 
j  'epartment. 

i  lember:   Association   of   Cinema   Laboratories 


GENERAL  FILM   LABORATORY,   INC. 

66   Sibley  Street,  Detroit   1,   Michigan 
Phone:    WO    1-7818     AC:    313 

Vtar  of  Incorporation;   1940 

Fred  Anderson,  President 

Edward   C,   Powles,   Vice  President 

Jmm  Services:  color  negati\e  processing,  color 
itcmegatives,  interpositives,  master  positives, 
ill II  release  printing.  35mm  black  &  white  nega- 
te processing,  black  &  white  workprinting, 
lack  &  white  master  F.  G.  positive  and  dupe 
egatives,  black  &  white  release  printing. 

imm  Services:  Ektachrome  processing,  color 
lurkprinting.  duplicating  and  release  printing; 
ack  &  white  negative,  positive  and  reversal 
■ocessing.  black  &  white  workprinting,  master 
.  G.  positises  and  dupe  negati\'es,  negative  and 
versal  release  printing;  ink  or  print-through 
Ige  numbering. 

l>mm  Filmstrips:  color  and  black  &  white 
llmstrip  processing  and  printing,  \acuumating, 
;itting    and    canning,    packaging    and    shipping. 

iV  Commercials:   35mm   or   16mm  service. 

pecial  Services:  editorial  service,  ultrasonic 
eaning. 


GRAHAM   PHOTO   SUPPLY,  INC. 

11  Hammond  Street,  Greenville,  South 

Carolina 
Phone:    CE    .5-9611      AC:    803 
Branch:    150   South  Main   Street,  High  Point, 

North    Carolina. 

Year  of  Incorporation;  1945 
T.  K.  Graham,  President 


Graham    Photo   Supply,    Inc. 

W m.  V.  Woodson.  Treasurer 

16mm  Services:   black  &  white  reversal  process- 
ing, black  k  white  duphcate  printing. 
8mm   Services:    black   &  white   reversal   process- 
ing. 

GUFFANTI  FILM  LABORATORIES,  INC. 

630  Ninth  Avenue,  New  York  36,  New  York 
Phone:   CO   5-5530     AC:   212 

Paul   Guffanti,    President 

Edward  Cantor,  Laboratory  Manager 

Kenneth   Coleman.    Sales   Manager 

35mm  Services:  black  &  white  release  printing; 
overnight  dailies;  black  &  \\hite  dupe  negatives 
and  master  positives. 

16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing;  workprints  —  key 
or  printed  edge  numbers;  black  &  white  dupe 
negatives.  16mm  processing  of  black  &  white 
negative  or  reversal. 
T\  Commercials:  35  or  16mm. 
Special  Services:  re-recording  of  magnetic  tape 
or  film  to  photographic  printing  track;  conform- 
ing film  for  printing;  arrangements  for  editing. 

HIGHLAND   LABORATORIES 

90  Tehama  Street,  San  Francisco  5,  California 
Phone:    \'V    6-5480      AC:    415 

Year  of  Organization:    1960 
Barry  J.  Brose,  Owner 

16mm  Services:  color  processing  of  Ektachrome 
Commercial  and  ER,  Ektachrome  Dupe  with 
applicated  sound  track. 

Special  Services:  sound  track  application  of  all 
Ektachrome   films    for    single    s\stem    recording. 


FILM  LABORATORIES 


Hollywood   Film    Lobs,    Inc. 

processing  and  printing;  black  &  white  negative, 
duplicate  negative  and  positive  print  process- 
ing  ;md   printing. 

8mm  Services:  single  8mm  Kodachrome  dupli- 
cates; double  8mm  black  &  white  negatives  and 
color  internegati\es;  volimie  production  printing 
in  both  color  and  black  &  white;  8mm  magnetic 
striping    and    recording. 

Special  Services:  8mm  to  16mm  blow-ups;  16mni 
to  8mm  reductions. 

HOUSTON-HALE,    INC. 

230   West   Olive,   Burbank,   California 
Phone:   TH  2-8188,  \1   9-4627     AC:   213 


HOLLYWOOD   FILM  ENTERPRISES,   INC. 

6060  Sunset  Blvd.,  Holl\-\vood  28,  California 
Phone:  HO  4-2181      AC:  213 

Mickey  Kaplan,  President 
Robert   Warde,   Vice  President 
Tom  Emmett,  Sales  Manager 

16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing;  workprints  —  key 
or  printed  edge  numbers;  black  &  white  dupe 
negatives,  and  color  internegatives.  16mm  proc- 
essing —  Ektachrome,  black  &  white  negative  or 
reversal,  and  Ektachrome  ER;  one  day  service  on 
7386  color  reversal  print  stock. 
8mm  Services:  release  prints  —  black  &  white. 
Kodachrome  or  Eastman  Color;  Eastman  color 
internegatives,  magnetic  striping  and  sound  trans- 
fer. 

Special  Services:  re-recording  of  magnetic  tape 
or  film  to  photographic  printing  track;  electro- 
printing  on  small  orders;  iirrangements  for  ori- 
ginal editing  or  re-editing;  conforming  film  for 
printing.  Also  can  handle  70mm  black  &  white 
processing  in  rolls  up  to  1000  feet,  and  5Vi", 
7^2",   9Vz",   and   12"  in  black  &  white  or  color. 

HOLLYWOOD  VALLEY  FILM  LABS,  INC. 

2704  West  Olive  Avenue,  Burbank,  California 
Phone:  846-7262     AC:   213 

Year  of   Incorporation;    1952 

Vernon  G.  Frith.  President 
Elizabeth  E.  Frith,  Vice  President 
John   W.   Trubey,   Processing  Foreman 

16mm  Services:  sound  &  silent,  Kodachrome, 
Ansco,  black  &  white  reversal  duplicate  prints; 
Eastman   color   internegative   and   positive   print. 


Clarke   Hale,   President 

A.  E.  White,  Vice  President 

C.  R.  Pearson,  Controller 


Operations 


35mm  Services:  color  and  black  &  white  release 
printing,  dailies  delivered  same  day;  black  & 
white  and  color  dupe  negatives  and  master 
positives,  color  internegatives.  interpositives, 
master  positives,  color  processing  —  Eastman 
and  .^nsco  color,  black  &  white. 
16mm  Services:  color  and  black  &  white  rever- 
sal and  negative  release  work  prints,  edge  num- 
bering, dupe  negatives  and  color  internegatives. 
16mm  processing  —  Eastman,  Ansco,  black  & 
white  negative  and  reversal. 
Member:   Association   of  Cinema   Laboratories 

HYTONE   FILM   LAB,   INC. 

1702  Keo  Way,  Des   Moines   14,  Iowa 
Phone:   288-1122     AC:   515 

Year  of   Incorporation;    1958 

Jay  M.  H\tone.  President  &  General  Manager 
\\'m.    H.    King,   Sales  Manager 

16mm   Services:    negative,   positive,   and   reversal 
black  &  white  processing;  color  and  black  &  white 
printing;  fades;  magnetic  recording. 
8mm  Services:  black  &  white  double  8  process- 
and  printing. 

JAMIESON  FILM  COMPANY 

3825  Bryan  Street,  Dallas  4,  Texas 
Phone:  TA  3-8158     AC:  214 

Year  of  Organization:   1916 

Bruce  Jamieson,  President 

Hugh   V.   Jamieson,   Jr.,   Exec.   Vice  President 

Bill  F.   Stokes,   Vice  President  —  Sales 

Lloyd  Abemathy,  Director  of  Producer  Services 

jerry  A.  Dickinson,  Vice  President  —  Televi- 
sion 
Walter   Spiro,   Secretary 

35mm  Services:  black  &  white  negative  process- 
ing, dailies,  master  positives,  dupe  negatives,  re- 
lease prints;  35mm  to  16mm  black  &  white  reduc- 
tion  printing. 

16mm  Services:  Ektachrome  Commercial  and 
ER  Color  processing;  Ektachrome  color  dailies; 
Kodachrome  and  Ektachrome  release  printing 
with  scene  to  scene  color  correction  and  optical 
effects;  one  to  one  Ektachrome  color  masters; 
reduction  color  masters  from  35mm  color;  16mm 
black  &  white  negative,  positive  and  reversal 
processing  and  printing;   ultrasonic  cleaning. 

Special   Services:   35mm   and    16mm   sound  rec- 
ording, music  scoring,  mixing,  editing,  animation, 
script  writing,  and  production  services. 
Member:   .Association   of   Cinema  Laboratories 
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FILM  LABORATORIES 

KOSTER   FILM  FACILITIES,    INC. 

lOlT   New  Jersey   A\eiuie,   S.  K.,  Wasliington 
3,  D.  C. 

Phone:  LI  4-4410 
35mm  Services:  black  &  white  negative,  positive 
developing;  printing  of  black  &  white  master 
positi\e.  positi\e;  35inm  blow-up  from  Ibmni. 
16mm  Services:  black  &  white  negative  positive 
and  reversal  developing;  printing  of  black  6c 
white  dnpe  negati\e,  master  positi\e,  positive, 
and  color  reversal;  16mm  reduction  from  3.3mm. 
Special  Services:  fades,  dissolves,  superimposition; 
original  recording,  mixing;  transfer,  mterlock; 
music  librarv;  editing  and  conforming;  prepara- 
tion of  A  &'  B  rolls;  film  treatment 
Member:   Association  of   Cinema  Laboratories 


LABCRAFT  INTERNATIONAL  CORP. 

4019  Prospect  .\venue,  Cleveland  3.  Ohio 
Phone:  UT  1-4334     .\C:  216 

Year  of  Incorporation:  1954 

Robert  F.  Blair,  President 
Ohver  Stamper.  Secretary 
Mac  R.  Blair.  Vice  President  -  Sales 
George  Golden,  Lab  Manager 
George  Murph\'.  Customer  Services 
Joseph  L.  Micach,  Editorial  Services 
16mm  Services:  color  and  black  &  white  reversal 
and  negative  release  printing;  negative,  positive, 
and  reversal  sound  track  processing;  work  prints 
-  printed  edge  numbers.  16mm  to  8mm  reduc- 
tion. 

Special  Services:  editing  and  recording  -  sound 
magnetic    and    optical. 
Member:   Association  of  Cinema  Laboratories 


LAB-TV 
723  Seventh  Avenue,  New  York  19,  New  York 
Phone:  ]V  6-2293     AC:   212 
Year  of  Organization;    1952 

lack  Asher.  Ottner 

Ken  Williams,  itanager 

Laura  Palermo,  Credit  Manager 
16mm  Services:  color  and  black  &  white  reversal 
release    printing;    workprints    -    key   or   printed 
edge  numbers;  "l6mm  color  intemegatives.  16mm 
processing  —  Ektachrome,  reversal. 
TV  Commercials:   16mm. 
Member:   Association  of  Cinema   Laboratories 


Lakeside  Laboratory: 
16mm  Services:  liktaclirunic  processing  with 
overnight  color  dailies  (work  prints);  scene  to 
scene  color  and  density  timing;  additi\e  color 
printing;  Ektachrome  answer  and  release  prints; 
color  intemegatives  and  color  positive  release 
prints;  blou-up  printing  to  35mni.  Kimni  pnjccss- 
ing  of  Ektachrome  (commercial,  ER,  and  forced 
ER)  Eastman  color  internegative  and  positive; 
black  &  \\hite  negative,  positive  and  re\ersal. 
35mm  Slidefilm:  color  and  black  &  white  print- 
ing and  processing;  standard  and  low  gram 
processes;  overnight  answer  prints;  frame  to 
frame  timing  from  reversal  original  to  optical 
dupe  negative;  contact  dupe  negatives;  black  & 
white  color  separations,  intemegatives;  cutting 
and  canning. 

Special  Services:  anv  length  Ektachrome  con- 
tinuous processing  -  35mm  ER  forced  ER  and 
print  stock  -  16mm  Commercial,  ER,  forced  EK 
and  print  stock;  editing  ser\'ice  and  conform- 
ing fibn  for  printing;  35mm  and  16mm  optical 
effects. 


LAKESIDE  LABORATORY 

.5929  E.  Dunes  Highway,  P.O.  Box  2408,  Gary 

Indiana 
Phone:    93S-1113    (Gary)        .\C:    219 

SA    1-4600    (Chicago)    AC:    212 

Ye;ir   of    Incorporation:    1949 

R.  Paul   Ireland.  Ch.  of  the  Board 
Edmund   L.   Kowalczyk,    President 
Wavne  Shertzer,  Vice  President  -  Production 
Kurt   G.    Strauss.   Secretary   &   Sales   Manager 
Lucille  B.  Acord,  Ass'f.  Secretary  &  Treasurer 
35mm  Services:   color  and  black  &  white  timed 
answer  and  relea.se   prints;   black  &  white   color 
separations;    color    intemegati\e.     intcrpositives; 
reduction   printing   to    16mm.    35mm   processing 
of   Eastman    color   negative,   positive   and   Ekta- 
chrome ER  and  forced  ER.  black  &  white  nega- 
tive,  positive,    and    reversal. 


MASTER  MOTION  PICTURE  COMPANY 

50  Piedmont  Street,  Boston  16,  Mass. 
Phone:  HA  6-3592     AC:  617 

Year  of  Organization:   1928 

Irving   Ross,   Producer 

Alan  Ross,  Production  Manager 

Robert   Young,    Lah   Supervisor 

35mm  Services:    de\eloping   and   printing. 

16mm  Services;  developing  and  printing. 


MECCA  FILM  LABORATORIES  CORPORATION 
630  Ninth  Avenue,  New  York  36,  New  York 
Phone   CO   5-7676     AC:   212 

Year    of    Incorporation;     1960 

Bvron  Roudabush.     President 

jack    Haber.    Exec.    Vice    President  &    Gen. 

Manager  „  ,    ■ 

James    M.    Pierce,    Director,    Client  Relations 

35mm  Services;    black   &  white   negative   devel- 
oping,   rash    dailies,    edge    numbering;    black    & 
white  dupe  negatives,  master  positives;  black  & 
white  release  prints,  contact  &  reduction. 
16mm  Services:  black  &  white  negative  de\elop- 
ing,  rush  dailies,  edge  numbering;  black  &  white 
dupe  negatives,  master  positives;  black  6c  white 
release  prints,  contact  6c  reduction. 
Special    Services:     television    commercials,    fast 
service. 
Members:   Association   of   Cmema   Laboratories 


MOTION   PICTURE   ADVERTISING 
SERVICE   COMPANY,   INC. 

1032  Carondclct  Street.  Post  Office  Box 

52768,  New  Orleans  1,  Louisiana. 
Phone:  JA  5-2253     AC:  504 
Year  of  Incorporation.   1921 

C.  J.  Mabrv,  President 
Charles  E.  Floyd,  Vice  President  -  Prnductio 
Joe  D.  Harris,  Vice  President  -  Animation 
35mm  Services:  black  &  white  release  printinf 
overnight  dailies;  black  &  white  dupe  negative 
and  master  positives.  35mm  black  &  white  proc 
essing. 

16mm  Services;  black  &  white  release  printinf 
Special  Services;  re-recording  of  IT^imm  c 
35mm  magnetic  tape  or  35mm  film  to  phott 
graphic  optical  track  (7  channels);  conformin 
film  for  printing;  creati\e  editing  or  re-editinj 
TV  Commercials:  16mm  and  35nun. 


MODERN   MOVIES,   INC. 

S32  North  Cole  .\venue,  Hollywood  38, 

Cahfomia 
Phone:  HO  4-7293     .\C:  213 

Year  of  Incorporation;   1936 

Eugene  R.  Johnson,  President 

W.  Merle  Council,  Trea.9urer 
16mm    Services:    negative    developing,    quantity 
printing. 
8mm   Services:   quantity  printing. 


^ 


.,_  this  symbol,  appearing  over  a 
listing  in  these  pages  indicates  that  display  ad- 
vertising containing  additional  useful  reference 
data  appears  in  other  pages  of  this  Buyer's  Guide 
issue. 


MOTION  PICTURE  LABORATORIES,  INC. 
781  South  Main  Street,  Memphis  6.  Tennesst^ 
Phone:  \VH  8-0456  ! 

Frank  McGeary,  President  { 

16mm  Services:  black  6c  white  negative,  positiv 
and  reversal  developing;  printing  of  black 
white  dupe  negative,  master  positive,  positiv! 
and  reversal;  also  printing  of  color  intemegativ 
color  intermediate  positive,  color  positive,  ai 
color   reversal. 

Special  Services:  fades,  dissolves,  superimpo; 
tion;  one  to  one  optical  printing;  8mm  printin 
original  recording,  mi.xing.  transfer,  interloc 
music  library;  magnetic  sound  striping;  editin 
conforming;  preparation  of  A  6c  B  rolls;  fil 
treatment. 
Member:   Association   of   Cinema  Laboratories 


MOTION  PICTURE  SERVICE  COMPANY 

125  Hyde  Street,  San  Francisco  2,  Califom 
Phone:  OR  3-9162     AC:  415 

Year  of  Incorjjoration.   1935 

Gerald  L.  Karski,  President 

Harold  A.  Zell,  Vice  President 
35mm  &  16mm  Services:  photography,  develn 
ing  and   printing,   reduction   printing,   recordin 
dubbing;   black  "&  white  only. 
Special   Ser\ices:   editing,   titles,   tv  commercial 
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MOVIELAB,   INC. 

619  West  54th  Street,  xNew  York  19,  New  York 
Phone:  JU  6-0360  AC:  212 

Year  of   Incorporation:    1931 

Saul  Jeffee,  President 

Frank    S.    Berman,    Executive    Vice    President 

Benjamin  Bloom,  Vice  President  —  Sales 

Burton  Stone,  Sales  Manager 

Ted  Gaski,  Vice  President  —  Black  &   white 
production 

John  Koualak.  Vice  President  —  Color  Produc- 
tion 
Daniel  S.  Eisenberg,  Treasurer 

35mm  Services:  developing  &  printing  color  and 
black  &  white  —  dailies  and  release  printing; 
A  &  B  printing  on  all  of  the  above  services. 

116mm  Services:  developing  and  printing  color 
and  black  &  white  —  dailies  and  release  printing; 
reduction  and  contact  printing;  A  &  B  printing 
on  the  above  services. 

8mm  Services:  color  and  black  &  white  reduction 
and  contact  release  printing. 

Special  Services:  interlock  projection,  16mm  and 
.33mm,  optical  and  magnetic  sound;  16mm  and 
:3.5nim  edge  nmnbering,  negative  matching;  cut- 
(ting,  film  and  tape  storage,  reversal  processing. 
Member:   Association   of  Cinema  Laboratories 


NATIONAL  CINE   LABORATORIES,   INC. 

2006   Powhatan   Road,   H\attsville,   Maryland 
Phone;    HA   2-4333     AC:    301 

Year  of   Incorporation;    1940 

Roy  Johnson,  President 
Peg  Johnson,  Vice  President  &  Treasurer 
Bob  Miller,  Laboratory  Manager 
Dick  Penkert,  Processing  Supervisor 

16mm  Services:  reversal,  negati\'e  positi\'e  proc- 
essing and  duplicating;  sound  striping;  Koda- 
chrome  and  Ektachrome  processing,  work  prints, 
timed  color  and  black  &  white  duplicates.  16mm 
reduction  to  Smm. 

8mm  Services:  color  and  black  &  white  dupes; 
sound  striping;  Smm  enlarged  to  16mm. 

jSpecial  Services;  \'acuumating  on  all  duplicates; 

'same  da\-  reversal  processing  and  work  printing 

jservice. 

Member:   Association  of  Cinema  Laboratories 


NEWS   REEL   LABORATORY 

1729    Sansom    Street,   Philadelphia    3, 

Pennsylvania 
Phone:   LO   3-3892     AC:    215 

Louis  W.  Kellman.  President 
Howard  F.  \'ogt.  General  Manager 
Leonard   M.   Levin,   Comptroller 

35mm  &   16mm   Services:   laboratory  developing 
services,   negative,   positive,   and  reversal. 
Special    Services:    rush    developing    service    for 
news  events  —  negative,  positive,  and  reversal; 
editing,    cutting,    mixing;    recording    studio. 


PACIFIC  TITLE  &   ART  STUDIO 

6350  Santa  Monica  Blvd.,  Hollywood  38, 

California 
Phone:    HO    3-5611      AC:    213 

Year  of  Organization;   1925 

Gordon  R.  Hubbard,  General  Manager 


Pacitic  Title  &  Art  Studio: 

35mm  Services:  dailies  —  developing  and  print- 
ing, dupes,  masters  (black  &  white  only);  black 
&  white  reversals  from  original  work  prints  with 
key  numbers. 

16mm  Services:  black  &  white  processing  and 
printing,  composite  printing;  100%  reduction 
printing  from  35mm  negatives. 
Special  Services:  titles,  optical  effects,  inserts, 
animation,  special  effects,  commercials  tfu'ough  a 
separate  Commercial  Department. 


W.   A.   PALMER   FILMS,   INC. 

611  Howard  Street,  San  Francisco  5,  California 
Phone:    986-5961     AC:   415 

Year   of   Incorporation;    1936 

William  A.  Palmer,  President 

John  Corso,  Jr.,  General  Manager 

\in  ."^gar.   Technical  Services  Rep. 

Louis  Hough,  Lab  Manager 

Forrest  E.  Boothe,  Recording  Manager 

35mm  Services:  35mm  to  16mm  reduction  print- 
ing. 

16mm  Services;  color  and  black  &  white  proc- 
essing, color  and  black  &  white  answer  and  re- 
lease printing,  optical  printing,  dupe  masters, 
dupe  negatives,  edge  numbering.  Peerless  treat- 
ment, recording  facilties,  music  hbrary,  electro- 
printing,  interlock  screening. 
Special  Services:  editing,  conforming,  A  &  B 
roll  preparation;  art,  titles  and  animation;  sound 
stage  and  camera  &  light  rental;  editing  room 
rental;  kinescope  recorOing. 
Member:   .Association   of   Cinema  Laboratories 


PANACOLOR,  INC. 

6660  Santa  Monica  Boulevard,  Hollywood  38, 

California 
Phone:   HO   6-2128     AC:    213 

Year  of  Incorporation;   19.57 

Harry  Harris,  Chairman  of  the  Board 
Harry  E.  Eller,  President 

Leo   J.   Nicastro,  Vice  President  —  Production 
H.   L.   Baumbach,  Vice  President  —  Research 
&  Engineering 

35mm  Services:  color  release  printing;  overnight 
dailies;  black  &  white  dupe  negatives  and  master 
positives;  color  intemegatives,  interpositives,  and 
master  positives.  35mm  processing  —  color. 
16mm  Services;  color  release  printing;  workprints 
-  printed  edge  numbers.  33/32mm  black  &  white 
dupe  negatives  and  color  intemegatives.  16mm 
processing  —  Ektachrome,  black  &  white  nega- 
tive or  reversal. 

Special  Services:  color  filmstrip  printing  and 
processing. 

PAN  AMERICAN  FILMS 

735  Poydras   Street,   New  Orleans,   Louisiana 
Phones:  JA  2-5364-5  AC:  504 

Year  of  Organization:   1930 

Frank  J.   Richard,  Partner 

John   M.   LeBIanc.   Partner 
16mm  Services:   negative  or  reversal  processing; 
color  and  black  &  white  duplicating;  sound  rec- 
ording;   answer   or   release   prints;    editing   work 
prints  or  originals. 

Special  Services:  tape  transfers  to  16mm;  optical 
from  Vi",  16mm.  IT'imm;  titling  —  color  or  black 
&  white. 

Entire  Contents  Copyright  1962 
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RATHE   LABORATORIES,   INC. 

105  East  106th  Street,  New  York  29,  New  York 

Phone:  TR  6-1120  .\C:  212 

Branch  Offices:  Pathe  Laboratories,  Inc.,  6823 

Santa  Monica  Blvd.,  Holl>"vvood,  Cal.  Phone; 

HO  9-3961.   Pathe-Deluxe  of  Canada  Ltd., 

9     Brockhouse     Road,     Toronto,     Canada, 

Phone;    CL   9-7811 

Year  of  Incorporation;    1952 

Paul  \'.  Connelly,  Vice  President 
Kurt  E.  Kanis,  Vice  President 
Walter  S.  Prusiewicz,  Ass't.  Treasurer 
Frank  Bucei,  Ass't.  Sales  Manager 

35mm  Services;  color  and  black  &  white  release 
printing;  overnight  dailies;  black  &  white  dupe 
negatives  and  master  positives;  color  intemega- 
tives. interpositives.  33mm  processing  —  color 
and  black  &  white. 

16mm  Services:  color  and  black  &  white  release 
printing;  black  &  white  dupe  negatives  and  mas- 
ter positives;  color  intemegatives,  interpositives. 
16mm  processing  —  .\nsco  and  Kodachrome, 
black  &  white  reversal. 

Smm  Services:  black  &  white  and  color  silent 
printing  onl\'. 

Special  Services:  35mm  or  16mm  negatives  from 
video-tape  recordings,  with  either  3.5mm  or 
16nmi  reduction  or  contact  release  prints;  35mm 
color  and  black  &  white  filmstrip  printing  and 
processing;  35mm  and  16mm  TV  commercials; 
optical  and  recording  facilities. 

PHOTO  TECH  LABORATORY 

200  East  First  South,  Salt  Lake  City  11,  Utah 
Phone:  EL  9-3825  AC:  801 

Year  of  Organization;    1954 

Charles  L.   Stockdale,  President 
Bernard  P.  Lee,  Vice  President 
G.  Lucile  Stockdale.  Secretanj-Treasurer 
C.  Burton  Pugh,  Lab  Manager 

16mm   Services:   black  &  white  and  color  proc- 
essing  ER   and    Ektachrome   Commercial;    black 
&  white  and  ER  printing. 
Smm   Services:   black  &  white   processing. 
Special   Services;   sound   recording,   sound   trans- 
fer 16mm. 
Member;  Association   of   Cinema  Laboratories 

PITTSBURGH   MOTION   PICTURE  LAB 

247  Fort  Pitt  Blvd.,  Pittsburgh  22,  Penna. 
Phone:  AT  1-9522  AC;  412 

.Albert  Knorr,  President 

John  W.  Zwergel,  Vice  President 

Richard  G.  Pompe,  Lab  Manager 

16mm  Services:  developing  of  black  &  white 
reversal,  negative  —positive;  printing  of  black  & 
white  and  color  work  prints;  black  &  white  dupe 
negative,  color  masters,  black  &  white  positive 
and  color  release  printing;  reduction  from  16mm 
to  Smm  both  black  &  white  and  color. 
Special  Ser\'ices;  editing,  conforming  of  16mm 
films  or  16mm  sound  track;  original  voice  and 
music  recording,  channel  dubbers  for  mixing; 
transfer  from  magnetic  to  optical  sound  track. 
Member:   Association   of  Cinema  Laboratories 


1^  this  symbol,  appearing  over  a 
listing  in  these  pages  indicates  that  display  ad- 
vertising containing  additional  useful  reference 
data  appears  in  other  pages  of  this  Buyer's  Guide 
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POHLMAN    STUDIOS,    INC. 

527  North  27lli  Street.   MiUvaukee   S,  Wis. 
Phone:   DI   2-6363      AC:   414 
Year   of   Incorporation:    1919 

Arthur   E.   Pohlman.   President 
Walter  G.  Cruice.  Vice  Presideiil 
Edwin  F.  Heinz.  Secretanj-Treasiircr 
Harve\    Kiefer,   Production 

3.5mm  Services;  color  and  black  and  white  re- 
lease printing;  black  and  white  dupe  negatives 
;ind  master  positives;  color  internegatives,  inter- 
positives,  master  positives;  processing-color  and 
l)lack  and  white. 

16mm  Ser>ices:  color  and  black  and  white  re- 
\'ersal  and  negative  release  printing;  workprints, 
either  key  or  printed  edge  numbers;  16mni  and 
35  32mm  black  and  white  dupe  negatives  and 
color  internegatives;  16mm  processing,  Ekta- 
chrome,  etc. 


* 


REEIA   FILMS,  INC. 
17    N.W.    Third    Street,    Miami,    Klurida 
Phones:  PH  4-2108,  PH  4-6262      AC:  305 

Year   of    Incorporation:    1951 

J.  van  Heani,  Cen'l  Mgr.  &  E,v('f.  Producer 

T.    Sack.    Producer-Director 

G.  Strauber,  Lahoratonj  Manager 

Joe   Lucinian,   S(i//  Dept.   Manager 

C.   Biddlecom,  Animation 

Services:  animation;  titling,  graphic  arts,  music 
librar\',  editing,  sound  mi.x,  sound  transfer  & 
lab  sei-vices  through  release  prints;  kinescope  re- 
cordings  from   video   tape. 

Special  Services:  Ijlack  and  white  reversal,  nega- 
ti\e-positive  processing,  printing.  35mm  optical 
reduction  to  16mm. 


RUSSELL  &   BARTON   FILM  COMPANY 

4853  Waller  Street.  P.  O.   Box  6794,  Jackson- 
ville  5,  Florida 
Phone:    E\    9-0331    AC:    305 

Y'ear  of  Organization:    1952 

Gerden  O.  Russell.  President 
Marjorie   D.    Russell,   Vive   President 
Donald   E.   Barton.   Secretary-Treasurer 

35mm  Services:  color  and  black  &  white  re- 
lease printing;  black  &  white  dupe  negatives 
and  master  positives;  35min  black  &  white  neg- 
ative and  positive  processing. 
16mm  Services:  color  and  black  &  white  re- 
versal and  negative  release  printing;  work  prints 
—  key  or  printed  edge  numbers;  16mm  and 
•3.5mm  dupe  negati\'es.  16mm  Ijlack  &  white 
negative,  positive  or  reversal  processing. 
Special  Services:  original  editing  or  re-editing; 
conforming  film  for  printing;  re-recording  of 
magnetic  tape  or  film  to  Westrcx  optical  track; 
voice  and  music  recording. 

SLY-FOX   FILMS,  INC. 

627  First  Avenue  .North,  Minneapolis  3,  Minn, 
Phone:  FE  6-6777  AC:  612 
Year  of  Organization:   1914 
Year  of   Incorporation:    1923 

Earle   C.   Sly.   PresideiU 
Richard   H.  Sly,  Sales  Manager 
Robert  E.  Sly.  Production  Manager 
G.   Rasmusson,   Lah  Manager 


Sly-Fox  Films,   Inc. 

35mm  Services:  black  &  white  developing  and 
printing. 

16mm  Services:  bhick  &  white  negative  and 
positive  and  reversal  developing  and  printing, 
including  fades  and  dissolves. 

8mm  Services:  reversal  developing  and  print- 
ing, m;ignetic  striping. 

Special  Services:  titles,  editing,  sound.  35mm 
slide  films  in  color  ;ind  black  6c  white,  silent 
and  sound  photography;  16mm  edge  number- 
ing, 55  to  70mm  black  &  white  negative  de- 
veloping. 

WARREN    R.   SMITH,   INC. 
210   Semple   Street,   Pittsburgh    13,   Penna. 
Phone:  MU  3-6300      AC:  412 

Year  of  Incorporation:    1952 

F.   K.   Ross,   President 

F.  lack  Napor,  General  Manager 

Joseph  A.  Pytka,  Lah  Manager 

Donald  A.  Trimmer,  Chief  Sound  Engineer 

16mm  Services:  color  and  black  &  white  re- 
vpi-sal  and  negative  release  printing;  workprints 
with  latent  or  ink  coding  —  o\ernight  sersice; 
black  &  white  dupe  negatives.  16mm  process- 
ing —  black  &  white  reversal,  negative,  positive. 
Special  Ser>ices:  16mm  re-recording  of  mag- 
netic tape  01  film  to  optical  printing  track; 
electro-printing;  voice  and  music  recording  either 
studio  or  on  location;  mixing  and  sound  ef- 
fects, music  librar>-;  editorial  and  conforming; 
camera,  lighting,  editing  equipment  rental,  edit- 
ing room  rental,  titles,  kinescope  recording, 
ultrasonic  print  cleaning.   N'acuumating. 

T\   Commercials:    16mm   black/white    or   color. 

SOLA  PHOTO  &  SOUND 

37    Prospect   .\\enue,    San   Francisco    10. 

California 
Phone:   AT  2-6004 

Year  of  Organization:    1948 

Office    Headquarters;     33    29th     Street,    San 

Francisco    10.   California 
William    Gregori.    Lab    Technician 
Anthony  T.  Sola.  Production  Manager 
Fay  M.   Sola.   Printing  Department 

16mm  Services:  color  and  black  &  white,  nega- 
tive re\'ersa!s,  dupes,  processing. 
8mm   Services:   color  and   black   &  white,   nega- 
tive  reversals,   dupes,   processing. 
Special    Services:    Vi"    magnetic    tape    to    16mm 
optical  or  magnetic  track. 


SOUTHEASTERN   FILM 
PROCESSING   COMPANY 
1305   Geiger   .\venue.   Columbia,    South   Caro. 

lina 
Phone:  2.53-0066      AC:  803 

Year  ol  Organization:    1953 

S.    Bernard    Lever,    Owner 

Mrs.  S.  Bernard  Lever,  Office  Manager 

16mm   Services:   black   &   white   positive,   rever 

sal,    negative    processing;    printing    of    negative 

and  reversal. 

8mm  Services:  bhick  &  \vhite  processing. 

Special   Services:    16inm    magnetic    sound,    sound 

recording,    editing;    preview,    film    repair,    clea 

ing. 

Member;   Association   of   Cinema  Laboratories 


SOLAR  CINE   PRODUCTS,   INC. 

4247  South  Kedzie,  Chicago  32,  Illinois 
Phone:   LA   3-6612      AC:   312 

Year  of   Incorporation:    19.37 

35mm    Services:    Kodachrome    and    Kodachrome 
II  slide  processing. 

16mm    Services:    Kod;ichrome    and    Kodachrome 
II;    black    &    white    reversal    onh',    no    negative, 
processing  of  original  only,  no  duplicating. 
8mm  Services:  same  as   16mm,  plus  8mm  mag- 
netic striping. 

■^^  this  symbol,  appearing  over  a 
listing  in  these  pages  indicates  that  display  ad- 
vertising containing  additional  useful  reference 
data  appears  in  other  pages  ot  this  Buyer's  Guide 
to  Film  Production  Services. 


SOUTHWEST  FILM  LABORATORY,   INC. 

3024  Kurt  Worth  Avenue,  Dallas  11,  Texas 
Phone:   FE    1-8347      AC:   214 

Year  of   Incorporation;    1950 

Jack  A,  Hopper.  Vice  President 

Rav  Biadford.  Prod.  Services 

Wa\iie  Rock.  Customer  Service 

Oliver   H.   Oliver.    Sound 

Fr;uik  Rouell.  Processing 

Hope  Peters,  Color  Print 

Bob   Cook,   Traffic 

Fran  Bcrger,  Timing 
16mm  Services:  processing  Ektachrome  Com' 
mercial,  ER,  Kodachrome,  black  6c  white  rever- 
sal and  negative,  hi-contrast,  positive,  T\'  Kine- 
scope (Kodak  Type  7374)  and  sound  recording 
films;  color  printing  (scene  to  scene 
color  correction)  trom  Kod;ichrome  stock,  Ekta 
chrome,  or  Anscochrome  original  jjrinted  ont( 
Kodachrome  stock;  color  services  include 
W/P,  answer  print,  release  print,  replacemen 
section,  clip-to-clip  and  printing  master  Triai 
optical  on  Ektachrome. 
Special  Services:  editing,  recording  and  sound 
magnetic  ;nKl  optical. 
Member:  Association   of  Cinema  Laboratorie: 

LOUIS  STUDNA   FILMS 

3214  Gillham  Road,  Kansas  City  9,  .Mo. 
Phone:  LO  1-6300     AC:  816 

Year  of  Incorporation;    1946 

Louis   Studna,  President 
Phyllis   Studna,   Secretary-Treasurer 
Clyde   Inge,   Lah  Manager 
35mm    Services:    black    6c    white    negative-posi 
live  printing  and  developing,  picture  and  track  ( 
dupe    negatives    and    master    positives;    optica 
effects. 

16mm  Services:  black  &  white  negati\c-posi 
ti\e  and  reversal  printing  and  developing,  pictun 
and  track;  dupe  negatives  and  master  positives 
Special  Services:  animation  and  photography 
35mm  lilmstrip.  black   6c   white  or  color. 


SUPERIOR  BULK  FILM  COMPANY 

442   North  Wells   Street,  Chicago    10,   lllinoii 
Phone:   644-4448     AC:   312  _ 

Year  of  Organization;    1939 

A.  S.  Flank,  General  Manager 

S.  Kale,  Lab  Manager 

G.  R.  Burke,  Traffic  Manager 
16mm  Services:  reversal,  negative,  positivi 
processing  of  black  &  white  and  color,  .-\nsi-o 
chrome;  duplicating  black  6c  white  and  color 
8mm  Services:  reversal  processing  black  &  wliite 
color,  Anscochrome;  duplicating  black  6c  whit- 
and   color. 
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SWIFT  MOTION   PICTURE 
LABORATORIES,   INC. 

1183    University    Avenue,    New    York    52, 

New    York 
Phone:    CY    3-2400    AC:    212    Cable:    Swift 

pix   Newyork 

Year  ol  Incorporation:  1950 

W.  G.  Snowden,  President 

J.  M.  Logan,  Production  Manager 

16mni  Services:  color  printing,  color  reversal 
printing,  color  intemegative  and  color  positive 
u  lease  printing,  16mm  Ektachrome  and  other 
I  iinera  color  original  processing,  16mni  color 
masters,  scene-to-scene  color  corrections;  also 
I'hick  &  white  reversal  processing  and  printing. 
■S.'imm  Services:  35mm  rednction  to  16mm  and 
Himm  blow-up  to  35mm  color  interpositive  or 
color  intermediate  negative  printing. 
Special  Services:  sound  recording,  track  trans- 
fers, editorial  services,  negative  cutting,  title,  art 
lilintography,  animation,  interlock  facilities, 
iiiusic,  .script  revision,  nationwide  libraiy  distri- 
bution services. 

TECHNICOLOR  CORPORATION  OF  AMERICA 
MOTION  PICTURE  DIVISION  ^ 

f)311    Romaine  Street.   Hollywood  38.  Calif. 
Phone:   HO   7-1101    AC:   213 

Branch  Office:  4509  RCA  Building,  30  Rocke- 
feller Plaza,  New  York  20,  New  York. 
Phone:  CI  7-7934. 

■icar  of  Incorporation:    1915 

I'.itrick   J.   Frawley,   Jr.,   Chairman 

|ohn   R.   Clark,   |r..   President 

Edward  E.   Ettinger,   Exec.  Vice  President 

Robert  Riley,  Vice  President  —  Sales 

Paul  W.   Fassnacht.  Vice  President  —  Mfg. 

beeves  L.   Kennedy,   Treasurer 

Donald   G.   Smith,' Non-Theatrical  Film  Sale.i 

Charles  W.  Carpenter,  Manager  —  Xetc  York 

|35mm  Services:  black  &  white  and  color  nega- 
Itive  and  positive  processing. 

1 16mm  Services:  black  &  white  and  color  nega- 
Itive  and  positive  processing;  black  &  white  re- 
versal and  positive  processing;  black  &  white  re- 
jversal  processing;   reduction   and   contact   prints. 

8mm  Services:  d\e  transfer  color  prints  from 
35mm  or  16nim  originals  —  silent  and  magnetic 
striped  soimd. 

ISpecial  Services:  processing  of  65mm  color  nega- 
itive  —  70mm  color  positive;  processing  facilities 
for   Cinerama;    auto-selective    printing. 

Affiliates:    Technicolor    Ltd.,    Bath    Road,    Har- 

mondsworth,  West  Drayton,  Middlesex,  England. 
'Phone;  Skyport  .5432.' Cable:  Tecnicolor  West 
!Dra>ton. 

iTechnicolor  Itahana,  S.  p.  A.,  Via  Tiburtina, 
11138.  Rome,  Italy.  Phone:  419,441.  Cable;  Tech- 
nicolor Roma. 


TELEFILM,   INC. 

6039  Hollywood  Blvd.,  Hollywood  28, 

California 
Phone:   HO  9-7205  AC:   213  Cable:   Telefilm 

Year   of    Incorporation:    1940 

Peter   Comandini,   President 
William   Steen,   Production  Manager 
Donald  Harrold,  Sound  Engineer 

Services:  16mm  and  8mm  laboratory  services; 
aerial  image  photography,  hot  press  titles;  8mm 
magnetic  sound  recording. 


0 

TEXAS   INDUSTRIAL  FILM 
COMPANY,   INC. 

2528  North  Blvd.,  Houston  6,  Texas 
Phone:   J  A   9-4377  AC:   713 

Year  of  Incorporation:   1945 

N.    Don    .\Iacon,    President 
Albert  P.   Tyler,  Vice  President 
Sar;i   Macon.  Secretary-Treasurer 

16mm  Services:  printing  and  processing:  bUick 
&  white  reversal,  negative,  sound  tracks,  dupe 
negative,  positive  and  reversal  release  prints, 
Ektachrome  original,  work  prints,  release  prints, 
Eastman  color  negative,  intemegative,  positive 
release  prints;  edge  numbering  —  key  or  printed 
edge  numbers. 

Special  Services:  optical  effects  &  printing,  dupe 
negatives,  color  intemegatives.  black  &  white 
master  positives,  Ektachrome  or  Kodachrome 
masters;  editing  and  recording,  re-recording  of 
magnetic  tape,  transfer  to  film;  conforming  films 
for  printing;  animation,  sound  stage;  titles. 
Member:   .\ssociation   of   Cinema   Laboratories 

TItra  Film  Laboratories,  Inc. 
1600  Broadway,  New  York,  New  York 
Phone:  PL  7-6681     A/C:  212 

(see  complete  data  under  Sound  Services) 

TOP  PRODUCTIONS,  INC. 

701-03    West    Willow      Street,      Chicago      14. 

Illinois 
Phone:    MI    2-7874   AC:    312 

Year  of  Incorporation:    19.57 

John  T.  Oertel.  President 

I6nim  Services:  color  and  black  &  white  release 
printing,  Kodachrome,  reversal,  negative  and 
positi\c;  uorkprints,  ke\-  &  ink  edge  numbering; 
dupe  negatives,  A  &  B  roll  printing,  fades  and 
lap  dissolves.  Kodachrome  processing,  reversal 
processing  &  negative  processing;  Ektachrome 
processing  by  Eastman  Kodak  Company. 
8mm  Services:  color  and  black  &  white  release 
printing,  Kodachrome  and  reversal;  16mm  to 
8mm  reduction  printing,  Kodachrome.  black  & 
white  reversal  and  positive  prints;  Snim  to  16mm 
enlargement  printing,  Kodachrome  and  black  & 
white  reversal;  Kodachrome  and  black  &  white 
reversal  processing. 

Special  Services:  8mm  &  16mni  film  cleaning 
and  film  conditioning  treatment;  single  channel 
transfer  from  16mm  magnetic  W  tape  to  16mm 
optical  track. 

UNITED   FILM  LABORATORIES,  INC. 

6314   Santa   Monica    Blvd.,    Hollywood    38, 
California 

Phone:    HO    6-5201    AC:    213 

Year  of  Incorporation:    1955 

Sherman   Grinberg 
Christy    Walsh 
Gerr\    Broderson 

35mm  Services:  black  &  white  release  printing; 
overnight  dailies;  black  &  white  dupe  negatives 
and  master  positives;  blow-ups  from  16mm 
negative. 

16mm  Services:  color  and  black  &  white  reversal 
release  printing;  workprints  —  key  or  printed 
edge  numbers;  black  &  white  dupe  negatives. 
16mni  processing  —  black  &  white  negative;  re- 
duction printing  —  black  &  white  and  dupe  nega- 
tive. 


FILM  LABORATORIES 


United    Film   Laboratories,   Inc. 

8mm   Services:  Smm  stripe  —  double  and  35/32 
fom'    row;    also    transfer   8mm    sound;    reduction 
printing  from  35mm  and  16mm  negatives. 
35mm     Film     Strips:     black    &    white    filmstrip 
printing  and  processing. 

TV  Commercials:  35mm  or  16mm;  fast  service; 
handled  through  separate  commercial  department. 

U.   S.   PHOTOGRAPHIC 
EQUIPMENT   CORPORATION 

442  Rogers  Avenue,  Brooklyn  25  New  York 
Phone:  BU  4-1480 

Year  of  Incorporation;    1946 
(.Mrs.)   Carolyn  Rera,  Manager 

I6mm  Services:  duplicates,  color  and  black  & 
white;  reductions  to  8mm,  color  and  black  & 
wliite;  titles,  soundstriping,  edge  numbering, 
editing.  16mm  processing  —  black  &  white  re- 
versal. 

8mm  Services:  duplicates,  color  and  black  & 
white  enlargements  to  16mm,  color  and  black  & 
white  titles;  black  &  white  re\ersal  processing; 
editing. 

Soecial  Services:  film  washing,  lacquer  coating, 
film   repair   service,   re-perforating,   work   prints. 


VARSITY   FILM   LAB 

621  West  Clinton  Street,  Ithaca,  New  York 
Phone:   AR   2-5400  AC:   607 

Year  of   Organization:    1952 

|.    B.    Hcrson,   Proprietor 

T.  E.  Herson.  Busines.^  Manager 

D.   B.   Herson,   Executive  Secretary 

16mm  Services:   black  &  white  reversal  process- 
ing; reversal  duplicating;  work  prints  from  rever- 
sal;   I6mm   camera   work    {SOF  and  silent). 
8mm  Services:    8mm   black   &   white   processing 
( reversal ) . 


WESTERN  CINE  SERVICE,   INC. 

312  South   Pearl,  Denver  9,  Colorado 
Phone:  SH  4-1017 

Year  of  Incorporation:    1952 

John  Newell,  President 
Herman  Urschel,  Vice  President 
Mai  Jesse.  Treasurer  &  Secretary 

16mm  Services:  Anscochrome,  Ektachrome  ER, 
black  &  white  reversal,  negative,  positive  de- 
veloping, printing;  edge  numbering;  sound  rec- 
ording,  matching;   titling. 

8mm  Services:  silent  printing,  color  and  black  & 
white. 
Member:   Association   of   Cinema  Laboratories 


A  listing  of  film  laboratories  in 
Canada  begins  on  the  following  page  — 


Number  6  •  Volume  23  •  1962 


71 


FILM  LABORATORIES 


—   Canadian   Film   Laboratories  — 
DAVID   BIER   STUDIOS  &    FILM  LABS 

265     \  lire     Street     West.     Moiitre;il.    Quebec, 
Canada 

35mm  Services:  printing  of  black  &  white  dupe 
negative,  positive,  and  reversal. 
16mm  Ser>ices;  black  &  white  reversal  develop- 
ing;  printing  of  black   &   white   dupe  negative, 
positive  and  reversal. 

Special  Services:  special  printing  —  fades,  dis- 
solves: original  recording,  mmng,  transfer,  in- 
terlock; music  librar\-;  editing;  preparation  of  A 
&  B  rolls. 

Member:   Association  of  Cinema  Laboratories 

S.   W.    CALDWELL   LTD. 

447  Jarvis  Street.  Toronto  5.  Ontario,  Canada 

Phone:  WA  2-2103 

Year  of  Organization;  1949 
16mm  Services:  black  &  white  negative,  positive, 
and  reversal;  printing  of  black  &  white  dupe 
negatives,  positives,  and  reversals;  fades,  dis- 
solves, superimpositions;  16mm  reduction  from 
Somni. 

35mm  Services:  black  &  white  negative,  positive, 

and    reversal    developing;    printing    of    black    & 

white  dupe  negative  and  positive;  35mm  blow-up 

from  16mm. 

Special    Services:    sound    services,    transfer    and 

interlock. 

Member:  Association  of  Cinema  Laboratories 

CRAWLEY   FILMS   LABORATORY 

19  Fairmont   .\venue,   Ottawa   3,  Ontario, 

Canada 
Phone:  PA  8-3513  AC:  613 

Year  of  Organization:   1939 

F.  R.  Craw^ley,  Fresident 
Graeme  Eraser.  Vice  President 
Charles   Everett,  Vice  Vresident 
W.  O'Farrell,  Manager 
Glenn  Robb.  Ass't.  Manager 
Sally  MacDonald,  Producer  Services 

35mm  Services:  black  &  white  negative  and  posi- 
tive, spray  processing,  dupe  negative  and  master 
positives. 

16mm  Services:  black  &  white  negative,  positive, 
spray  processing,  dupe  negative  and  master  posi- 
tives, A  &  B  roU  printing,  internegatives,  Ekta- 
chrome  masters,   release   prints. 

Special  Services:  recording,  re-recording,  %" 
tape,  16  magnetic,  8  channel  mixing,  music 
(stock  or  written  scores),  editing,  art  and  anima- 
tion. 

KEN  DAVEY  PRODUCTIONS  LTD 

695  Sargent   Avenue,   Winnipeg,   Manitoba, 
Phone:  SU  3-7517 

Y'ear  of  Incorporation:    1950 

K.   R.   Davey,   President 

V.  E.  Davey,  Secretary-Treasurer 

E.   T.   Freeman,  Head  Laboratory   Technician 

16mm  Services:  black  &  white  laboratory  serv- 
ices;  release  printing;   editing;   edge  numbering. 

MONT  ROYAL  FILMS  CORPORATION 

1240  St.  .\ntoine  Street,  Montreal,  Quebec, 

Canada 
Phones:   UN   6-0781,   UN   6-4188 

Year  of  Incorporation:    1957 
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Mont   Royal   Films   Corporation: 

Guy  Beaudoin,  President 
Jose    Mena,    Vice    President 
Claude  Beaudoin,  Secretary-Treasurer 
Tancrede    Beaudoin,    Director 
Stephen  Urbanek,  Director 

35mm  Services:  development  of  black  &  white 
16mm  Services:  development  of  black  &  white 
Special  Services:  reduction  35  16mm  black  & 
white  and  color 


NORTHERN   MOTION    PICTURE 
LABORATORIES   LTD. 
10    Dell    Park    .\venue.    Toronto    19.    Ontario, 

Canada 
Phone:   RU   1-6603     AC:   416 

Year   of   Incorporation:    1949 

D.  J.  Wansbrough,  President 
S.   L.  Clemson,  Vice  President 

16inm  Services:  colour  reversal  printing  only, 
for  answer,  release  and  work  prints;  fades  and 
dissolves;  Ektachronie  masters. 
Special  Services:  editing  and  recording;  optical 
tracks  made  from  16mm  magnetic  or  W  tape; 
multi-track  mking  facilties;  narration,  music  and 
sound  effects;  picture  editing  &  conforming,  film 
revision. 


PHOTO  SOUND  LABORATORIES 

100  Adelaide  St.,  West,  Toronto  1,  Canada 
Phone:  364-5335 

Year  of  Organization:   1961 

Robert  Brown,  General  Manager 

Services:  magnetic  sound  striping  of  16mm,  8mm 
film  (both  raw  stock  and  printed  film). 


TRANS-CANADA  FILMS  LTD. 

916  Davie   Street,   \'ancouver,  British  Colum- 
bia, Canada 
Phone:  MU  2-4646 

Year  of  Incorporation:    1945 

E.  W.  Hamilton,  President  &  General  Manager 
C.  M.  Burdick,  Office  Manager 
O.  W,  Burrell,  Production  Manager 

35mm  Services:  laboratorv'  and  technical  service. 
16mm  Services:  laboratorv-  and  technical  service. 
Member:   Association   of  Cinema  Laboratories 


TRANS-WORLD  FILM 
LABORATORIES   LIMITED 

4824  Cote  Des  Neiges  Road,  Montreal, 

Quebec,    Canada. 
Phone;    RE   3-7181 

.Andre   Prefontaine,   Vice  President  &   General 

Manager 
Maurice  Godbout,  Secretary-Treasurer 
Findla>'    |.   Quinn,    Technical  Director 

35mm  Services:  black  &  white  negative  process- 
ing and  overnight  dailies;  black  &  white  dupe 
negative  and  master  positives  and  release  print- 
ing. 

I6mm  Services:  black  &  white  and  color  reversal 
release  printing;  black  &  white  negative  and  re- 
versal processing,  work  printing  and  master 
positives  and  dupe  negatives;  16mm  optical 
services. 

Special  Services:  16mm  optical  and  scratch  re- 
moval; reduction  commercial  printing  and  proc- 
essing;  all  processing   Ultra-sonic   cleaned. 


PRODUCER  SERVICES 


ANIMATION 

ANIFILM   STUDIO,   INC. 

165  W.  46th  St.,  New  York  36,  N.  Y. 
Phone:  PL  7-0227  AC:   212 

Year  of  Incorporation:   1921 

Albert  Semels,  President 
Milton  R.  Roth,  Vice-President 

Services:  art:  inking,  painting;  air-brush  ren- 
dering. Animation  camera  service,  16  &  35mm 
b&w  and  color.  Opticals,  aerial  image  photo- 
graphy. 


ANIMATION,   INC. 

736  North  Seward  St.,  HoUvwood  38,  Cal. 
Phone:  HO  4-1117  A/C:  213 

Year  of  Incorporation:    1955 

Earl  Klein,  President 

Shirlev    Hartman,    Exec.    Assistant 

Ed  Barge,   Director 

Helen  Hansen.  Production  Supervisor 

Bob   Kurtz,   Creative 

\A'arren  Williams,  Production 

Services:  animation  speciaUsts,  storyboards.  Live 
action  photography. 


ANIMATION  STAND,  INC. 

2  W.  46th  St.,  New  York  City  36,  N.  Y. 
Phone:  PL  7-8428  A/C:   212 

Year   of   Incorporation:    1959 

Darrel  Hale,  Manager 

Services:  full  animation,  zooms,  dissolves,  fades. 
Color  slide,  filmstrip.  motion  picture  photography. 


THE  ANIMATORS  1 

1104  Keenan  Building.  Pittsburgh  22,  Pa. 
Phone:  EX  1-2.5.50  A  C:  412 

Year   of   Organization:    1959 

Dale   H.    Thompson,    Robert    A.    Wolcott, 
Patricia  A.  Taylor,   Partners 

Services:   animation,  art.  Also  creative  and  edi- 
torial services. 


CREATIVE  ART  STUDIO,  INC. 
814   H.   St..   N.W.,   Washington   1,  D.  C. 
Phone:  REpublic  7-7152    A  C:  202 


Milton  R.  Tinsley.  President 
George  W.  Snowden,  Vice-President 
William  S.  Brownlee.  Prod.  Director,  Art 
Robert  Schulman.  Art  &  Design  Dept. 

Ser\ices:  complete  art  service,  including  animated 


Business  Screen  Magazimi 


Creative  Art  Studio,  Inc. 
films,  filmographs,  slidefilms,  slides.  Also  exhibit 
design. 

KEITZ  &  HERNDON,  INC. 

3601  Oak  Grove,  Dallas  4,  Texas 
Phone:   LA  6-5268      A/C:   214 

Year  of  Organization:    1950 

L.  F.  Herndon,  President 

R.  F.  Keitz,  Executive  Vice-President 

lorn    Young,    Vice-Pres.,   Art   Director 

Bob   Dalzell,   Chief  Animator 

Bert  Rodriguez,  Assi.  Art  Director 

John  Bronaugh,  Chief  of  Photography 

Services:  animation  specialists;  also  hve  photo- 
graphy, 16  &  35mm,  b&w  and  color;  sound  re- 
cording,   editing;    optical   printing. 


L  &  I  ANIMATION,  INC. 
16  \V.  46th  St.,  New  York  City  36,  N.  Y. 
Phone:  CI  5-7471    A/C:  212 

Year   of   Incorporation:    1958 

Larry  Lippman,  Chris  Grodewald,  Irv  Levine, 
Dick  Cullen,  Al  Schirano,  Ben  Brown  and  Phil 
Klein 

Services:  art;  special  effects;  pre-optical  effects; 
itop-motion;  animation  camera  photography;  op- 
tical  effects   w'ith   aerial   image   camera. 


NORWOOD  STUDIOS,  INC. 

926  New  Jersey  Ave.,  N.  W.,  Washington    1, 
D.C. 

Phone:  Dl  7-2992     A/C:  202 

Y'ear  of  Organization:  1951 

Phihp  Martin,  Jr.,  President 
Tom   Burrows,  Vice-President,  Treasurer 
John   E.   Horton,   Vice-President,   Sales 
Werner  Schumann,  Chief,  Prod.  Services 
Wilham  Sturm,  Animation  Director 

Services:  newly-organized  full  animation  depart- 
ment. 


PICTOCRAFT,   INC. 

408  Mamaroneck  Ave.,  Mamaroneck,  New  York 
Phone:  OW  8-3437   A/C:  914 

Year   of   Organization:    1957 

Elwood  Fr\e,  President 

Services:  specialist  in  filmstrip  animation  service 
( camera  service  exclusively ) ,  single  and  double 
frame. 


PILGRIM   FILM  SERVICE,   INC. 

1252  20th  St.,  N.W.,  Washington  6,  D.  C. 
Phone:  FEderal  8-7255 

Year  of  Incorporation;    1959 

Robert  S.  Pilgrim,  President 
Robert  H.  Vance,  Vice-President 
Dennis  C.  Pilgrim,  Secty.,  Treas. 

Services:  art.  animation,  animation  photography, 
titles,  opticals  and  special  effects.  (Also  see  film 
service  company  listings,  this  section). 


TELEMATED  MOTION   PICTURES 

415  Lexington  Ave.,  New  York  17,  New  York 
Phone:  YU  61242   A/C:  212 

Year   of   Incorporation:    1947 

Saul  S.  Taffet,  Producer-Director 

Services:  cartoon  eel-animation,  lip-sync;  limited 
and  technical.  Addl.  film  services  and  photo- 
graphy. 


VIDEART,  INC. 

480  Lexington  Ave.,  New  York  City,  N.  Y. 
Phone:  MU  2-2363     A/C:  212 

Year  of  Organization:    1951 

Joe  Zuckerman,  President 

Services:  complete  animation  and  art  service; 
titles;  optical  effects. 

ZAPEL  STUDIOS,   INC. 

615  N.  Wabash  Ave.,  Chicago  11,  Illinois 
Phone:  SU  7-2756    A/C:  312 

Year  of  Incorporation:    1952 

Owen  A  Zapel,  President 

A.  L.  Zapel,  Exec.  Vice-President 

Kenneth  Drake,  Vice-Pres.,  Production 

Services:  animation;  optical  effects  production; 
story-boards;  filmstrip  animation;  art  and  photo- 
graphy. 

EDITING  SERVICES 


(Atso    see    individual    laboratory    listings) 

FOTOSONIC,  INC. 

15  W.  46th  St.,  New  York  36,  N.  Y. 
Phone:  JU  6-0355     A/C:  212 

Year  of  Incorporation:   1948 

Leo  Steiner,  President 

N'ictor   Kanefsky,   Editor 

Charlotte  Nelson,  Creative  Director 

Fred  Tjong.  Asst.  Editor 

Earl  Oilman,  Stockshot  Coordinator 

Services:   editing,  stock  shot  library,   story-board 
stills. 

BEN  KANTROWITZ-CINEMATECH 

45  W.  45th  St..  New  York  36,  N.  Y. 
Phone:  CI  6-8922     A/C:  212 

Y'ear  of  Organization:    1961 

Ben  Kantrowitz,  Otcner 
Nina  Martin,  Cutter 

Services:  editing;  negative  cutting,  matching. 


BILL  KING  EDITORIAL  SERVICES 

480  Lexington  .\ve.,  New  York  17,  N.  Y. 
Phone:  YU  6-5707     A/C:  212 

Y'ear   of   Organization:    1961 
WiUiam  E.  King,  Owner 
Services:  editing  and  completion  services. 


GLEN  McGOWEAN  &  SON 
161  E.  Grand  Ave.,  Chicago  11,  lU. 
Phone:   943-7742-3     A/C:   312 

Year  of  Organization:  1961 

Glen  McGowean,  John  McGowean,  contacts 

Services:  16,  35mm  film  editing,  picture,  dia- 
log, music  and  effects;  optical,  magnetic  conform- 
ing. 


PREFERRED  FILM  SERVICE,  INC. 
2  W.  45th  St.,  New  York  36,  N.  Y. 
Phone:  MU  2-0331     A/C:  212 

Year  of  Incorporation:   1958 

Philip  Larschan,  President 
Arnold  Larschen,  Secty.,  Treasurer 

Services:  editing;  completion  and  finishing,  rec- 
ording and  transfers,  track  analysis,  sound  ef- 
fects, music  scoring,  optical  planning  and  photog- 
raphy; negative  editing,  etc. 


PRODUCER  SERVICES 

PROJECTED   FILM 
EDITING   SERVICE,   INC. 

1600  Broadway,  New  York   19,  N.  Y. 
Phone:  DE  6-1551     A/C:  212 

Year    of    Incorporation;     1961 

Bert  Feldman,  President 

Richard  Cohen,  Secty.,  Treasurer 

Services:  editorial  services,  both  16,  35mm  posi- 
tive, negative  service;  sound  analysis  for  ani- 
mation; editorial  for  dubbing. 

SUMMIT  FILM  AFFILIATES 
1600  Broadway,  New  York  19,  N.  Y. 
Phone:   JU  2-5869     A/C:   212 

Year  of  Organization;   1962 

Stuart  A.  Hersh,  President 

Sheldon  Riss,  Vice-President,  Secty. 

Pablo  A.   Zavala,   Vice-Pres.,  Treasurer 

Services:  editing  to  completion;  remake  indus- 
trials for  children's  market. 

TELE-CRAFT  FILM 
EDITING  SERVICE,  INC. 

630  Ninth  Ave.,  New  York  36,  N.  Y. 
Phone:  CI  5-4909     A/C:  212 

Year  of  Organization:   1948;  Inc.   1960 

Ma.\well  S.  Sehgman,  President;  Sup.  Editor 
Robert   Ettinger,    First   Assistant 
Kenneth  Mclllwaine,  Second  Assistant 

Services:  editing;  speciaUsts  in  animation  editing 
and  track  analysis. 

EFFECTS/OPTICALS 

CINEFFECTS,  INC. 
115  W.  45th  St.,  New  York  36,  N.  Y. 
Phone:   CI  6-0951     A/C:   212 

Year  of  Organization;  1939 

Nathan  Sobel,  President 

Isaac  Hecht,  Secretary-Treasurer 

Services:  optical  and  special  effects,  16mm,  35- 
mm  color  and  b&w,  inserts,  table-top  photog- 
raphy, etc. 


CINEMA  RESEARCH,  INC. 

716   North   La   Brea   Avenue,   Hollywood   38, 

Calif. 
Phone:   WEbster  3-9301     AC:  213 

Y'ear  of  Organization:    1948 

Harold  A.   Scheib,  President,  Manager 
Ernest  W.  Arcella,  Vice  President 
Horace  Hahn,  Secretary 
Jack  Kelson,  Treasurer 

Services:  for  16/35  70mm:  special  effects:  trick 
work;  traveling  matte;  miniatures;  inserts;  com- 
bination animation  and  live  action;  optical 
printing;  duplicate  negatives;  wipes;  fades;  dis- 
solves; enlargements;  reductions;  combinations. 
Titles:  hand-lettering  and  hot  press;  back- 
grounds; color  correction  of  packages,  film  cor- 
rection;  layouts,   stock   shots,   counseling. 

COASTAL  FILM  SERVICES,  INC. 

321  W.  44th  St.,  New  York  36,  N.  Y. 
Phone:  JU  2-7780    A/C:  212 

Year  of  Incorporation:   1958 
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PRODUCER  SERVICES 

Film    Effects     OpHcals 

Coastal   Film   Services: 

Mannv    Casiano,   President 
Dick  Swanek.  Production  Mgr. 
Lewis  Cohen.  Art  Director 

Senices;  opticals,  color  or  b&w;  ait,  titles  and 
animation  camera  work  (aerial  image  optical 
printer). 


C  &  G  FILM  EFFECTS,   INC. 

1600  Broodway,  New  York   19,  N.  Y. 
Phone:   PL  7-2098     A/C:   212 

Year  of  Incorporation:    1947 

Hugo  A.  Casolard.  President 
.Martin  Gottlieb,  Sccty.,  Treasurer 

Services:  CinemaScope  unsqueezing  (scanning 
process ) ;  stand  photography;  filmstrips;  titles 
and  trailers. 

EASTERN   EFFECTS,   INC. 

333  W.  .52nd  St..  Ne«   York   19.  N.  Y. 
Phone:  CI  .5-5280    AC:  212 

Maurice  and  Sam  Levy.  Executives 
Services:    optical   specialists;    special    effects. 


RAY    MERCER   &   COMPANY 
4241    Normal    Avenue.    Hollywood    29,   Calif. 
Phone:    NOrmandy    3-9331      AC:    213 

Yi'ar  of  Organization;    1925 

Services:  lor  16  35  TOnim;  undcruater  and  sur- 
face photographs ;  miniatures;  animation;  trick 
shots;  inserts;  paintings  for  backgrounds  and 
other  purposes;  titles;  scenic  m;iterials;  opticid 
printing-special  effects;  idea  counseling;  promo- 
tional  aid   and   materials. 


FILM  EFFECTS   OF   HOLLYWOOD,   INC. 
1153    North    Highland    .\venue,    Hollywood    38. 
California 
Phones:    HO    9-5808,    HO    9-5811     .\C:    213 
Cable:   Filmefx 

Year   of   Organization:    1946 

Linwood   G.   Dunn,   ASC,   President 

I3on    V,'.    Weed.   Vice    President,    General 

Manager 
Cecil   D.   Love,   Vice  Presideitt.   Technicid 

Director 

Services:  specialized  laborator\'  printing;  color 
and  b&w  duplicating;  titles;  optical  printing; 
matte  paintings;  miniatures;  inserts.  Photo- 
graphic advisory  and  technical  services  from 
story  idea  to  screen;  equipment  design. 

K  &   W   FILM   SERVICE  CORP. 

1657    Broadwa> ,    New    York    19,    N.  Y. 
Phone:  CI  5-8080     A/C:  212 

Services:  opticals.  titles,  special  effects;  anima- 
tion and  stop-motion  photography. 


L  &    L   ANIMATION,    INC. 

16  \V.  46th  St.,  New  York  36,  N.  Y. 
Phone:    CI    5-7471       AC:    212 

Services:  pre-optic;d  effects,  stop  motion;  opti- 
cal effects  with  aerial  image.  ( See  complete 
listing   under  Animation   Services,   this  section). 

MAZIN-WYCOFF  COMPANY 

2  W.   46th   St.,   New  York   3(>.   New   York 
Phone:    JC    6-2226      A/C:    212 

Year  of  Organization;    1956 

Ed   Wycoff.   Norm   Mazin.   Contacts 

Services:  optical  effects;  art.  storv boards,  soun<l 
and  titling. 

Additions  and  corrections  to  this  special  section 
will  be  made  in  our  First  Supplement.  If  unlisted 
companies  wish  to  be  c:irried  in  future  .sections, 
please  write  for  listing  forms  toda\'. 


PILGRIM  FILM   SERVICES,   INC. 

1252  20th   Street.    N.   \V.,  Washington,   D.  C.    | 
Phone:    FEderal   8-7255 

Year    of    Incorporation:    1959 

Robert  S.  Pilgrim.  President 
Robert  H.  \'ance.  Vice  President 
Dennis  C.  Pilgrim.  Secretary-Treasurer 

Services:  art.  animation,  animation  photography; 
titles,  opticals  and  special  effects. 

PROJECT  UNLIMITED,    INC. 

5555    Sunset    Bhd..    Hollywood    28,    Cal. 
Phone:  HO  9-3523    AC:  213 

Year    of    Incorpor;ition:    1958 

Tim  Baar,  President 

Wah    Chang.    Vice-President 

Gene   \\'arren.    Secty..   Treasurer 

Services:  speci;d  \  isual  effects;  stop  motion  and 
dimensional  animation;  travel  mattes;  trick  work; 
character  and  product  animation. 

TRI-PIX   FILM   SERVICE,    INC. 
1604    Broadwa\ ,    New    York    19,    N.  Y. 
Phone:   JU  2-0650     AC:   212 

Year  of  Incorporation:   I960 

Gu>    N'arrichio.  President 

.Alfred  Terone.  Exec.  Vice-President 

Donald   E.   Adler.   Vice-President 

Services:  optical  effects;  art  ;md  animation,  titles; 
stop  motion;  still  photography;  slides;  photo- 
retouching;  hand  lettering. 

VIDEART,    INC. 

480  Lexington   Ave.,  New   York,   New  York 

Services:  special  optical  effects,  16mm,  35mm; 
b&w  and  color.  See  complete  listing  under  .Ani- 
mation Services,  this  section. 

WESTHEIMER   COMPANY 

6585  Santa  Monica  Blvd.,  Hollywood  38,  Cal. 
Phone:    HO   6-7771      AC:    213 

Year  of  Incorporation;  1955 
Joseph    Westheimer.    President 

Services:  opticals  and  inserts  for  television,  incl. 
commercials,  b&w  and  color;  titles.  Traveling 
matte  work;  aerial  image  setup. 

For  Additional  Sources  of  Opticals  — 
Check    [J',tini;\  of   Labs.   Other   Services 


MUSIC  for  FILMS 

CAPITOL   LIBRARY   SERVICES 
(CAPITOL   RECORDS) 
Hollywood   &  Vine,  Hollywood   28,  California 
Phone:    HO    2-62.52      AC:    213      Cable:    Cap- 
record 

Year    of    Organization;     1955 

William  Loose,  Supervisor 
Barbara  \'on.  Assistant 

Services:   source   of  the   H\-i)   music   librar\    lor  i 
film  scoring.  Asailable  on  lease  basis  throughout   | 
U.    S.    to    industrial    film    producers    and    sound   ; 
labs.   LocalK',   audition   rooms   :i\;iilable  for   scor- 
ing TV  films  and  spots. 


CORELLI-JACOBS   FILM   MUSIC,    INC, 

723  Seventh  .\\enue.  New  York  19.  New  York 
Phone:  JU  6-6673      AC:  212 

Date  of  Organization:    1951 

Fred  Jacobs,  President 
Alfonso  Corelli,  Vice  President 
Da\ton    .Anderson.    Music   Editorial 
Paul  Peterson.  Music  Editorial 

Services:  create  music  and  sound  effects  sccirf: 
for  films  and  slidefilms  from  own  music  li- 
brary. Lease  background  music  librar)'  cm  diM. 
or  1/4"  tape. 

SAM   FOX  FILM  RIGHTS 

1841    Broadway,   New  York  23,   New  York 
Phone:   Circle  7-3890     .\C:212 
Cable:    Samfox 

Year  of  Organization:    19.30 

Frederick  Fox.  Vice  President 
Howard  Lerner.  Genera}  Manager 

Services:  comprehensive  libraries  of  recorded 
background   music. 


H-R  PRODUCTIONS   INC. 

17  East  4.5th   Street,  New  York   17,  N.  Y. 
Phone:    OXford    7-0725      AC:    215 

Year  of  Org;mization ;    1951 

Herbert  Rosen.  President 

Services:  background  music  of  o\er  500  selec- 
tions for  dubbing  and  re-recording.  .Awiilable 
on  "needle-down-once",  annual  lease  or  out- 
right purchase  basis. 


JOHNSEN   FILM  SERVICE  CO. 

612   Beverly   Drive,    .Areata,   California 
Phone:  VA  2-0456     AC:  707 

Y'ear    of    Organization:    1959 

Paul  lohnsen.  President 
Nanc\-  Johnsen.  Secretary 
Ladislaus  \arad\-.  Musical  Director 

Services:  original  music  for  films  and  rccon 
foreign  recording  services  including  composn 
arranging,  copxing  ;md  musicid  direction;  i.-f 
sultation  and  technical  assistance  for  nin 
tr;ick    in   any   stage   of   completion. 


74 


Business  Screen  Magazine; 


MUSIFEX   INC. 

45  «est  45lh  Street,  New  York  36,  New  York 
Phone:  CI  6-4061     AC:  212 

Year  of  Incorporation:    1958 
E.   Robert  \"elazco.   President 

Services:  background  music  scoring;  sound  ef- 
lects:  musical  sound  effects  discs  for  outright 
;sale;  music  library  for  lease;  sound  effects  for 
outright  sale;  original  scores;  special  sound  ef- 
fects made  to  order. 

U ■ 

I  MUSIC  FOR   FILMS,   INC. 

I    49  \\  est  45th  Street,   New   York  36,  N.  Y. 
Phone   Circle   7-3577     AC:212 

Year  of  Incorporation:   1956 

Herman  Fuchs,   President,   Treasurer 
Louis  Turchen,  Vice  President,  Secretary 

Services;  supply  and  edit  music  and  sound  ef- 
fects for  films  and  tv  commercials. 


MUSIC  SOUND  TRACK  SERVICE 

1600  Broadway,   New  York   19,  New  York 
Phone:   OX   7-2985     AC:212 

Year  of  Organization:   1937 

Theresa  M.  Craig 

Danny  Hart.  Music  Editor 

George   Craig,   Assistant   Music   Editor 

Ser^'ices:  music  scoring  for  motion  pictures  from 
music  library;   editing. 


LLOYD   NORLIN   MUSICAL  PRODS. 

2509   Thayer,    Evanston,    Illinois 
Phone:   DA   8-2731      A/C:   312 

Services:    composer  of   film,   jingle   music;    com- 
plete film   scores  and  music  direction. 


0 


THOMAS   J.    VALENTINO,    INC. 

1.50  \V.  46th   St.,  New  York  36,  N.  Y. 
Phone:    CI   6-4673      AC:    212 

Y'ear  of  Organization:    1932 

Thomas  J.  \'alentino.  President 

iervices:    major    mood    music    librar\'    for    films, 
itles,  bridges,  backgrounds,  etc. 


-  Other   FILM   MUSIC    Sources   - 

BOULEVARD   RECORDING   STUDIOS 

632  N.  Dearborn  St.,  Chicago   10,  III. 
Phone:  WH  4-2752     A/C:  312 

Y'ear  of  Organization:   1956 

Hal  Kaitchuck,  President 

Services:  music  scoring  to  picture,  live  in  studio; 
music  library.  Narration  recording  to  picture; 
■diting. 


FLORMAN  &  BABB,   INC. 
68  W.  45th  St.,  New  York  36,  N.  Y. 
Phone:  MU  2-2928     A/C:   212 

Arthur   Florman,   President 

ier\ices:  sound  effects  records;  also  background 
md  mood  music. 

I  PICTURE  SCORES,   INC. 

115  W.  4.5th  St.,  New  York  36,  N.  Y. 
Phone:   JU  6-1843     A/C:    212 
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CINE  MAGNETICS,    INC. 

202  East  44th   Street,  New  York  City   17, 

New  York 
Phone:   MU   2-2780   AC:    212 

Year  of  Incorporation:    1961 

Everett   Hall,    President 

Allan  A.  Armour.  Exec.  Vice  President 

Services:  magnetic  sound  striping  (8  6c  16mm), 
sound  dubbing  to  stripe,  8  &  16mm  picture 
duplication,  reduction  from  16mm  to  8mm.  color 
and  black  &  white,  8  &  16mm  sound  duplica- 
tion, tape  and  film,  creati\e  film  editing,  nega- 
tive film  cutting,  16mm  optical  re-recording; 
music  and  voice  mix;  A/\'  equipment  sales  & 
rentals;    film    distribution. 


GLEN   GLENN  SOUND  COMPANY 

6624   Romaine   Street,   Hollywood   38.   Calif. 
Phone:   HO   9-7221     AC:   213 

Year   of   Organization:    1937 

Harr\    E.   Eckles.   President 

Richard  E.   Peck,  Vice  President,  Sales 

Joseph  D.  Kelly,  Vice  President  and  Chief 

Engineer 
lack  Phillips,  Scheduling  &  Safes 
Robert    McKie.    Quality    Standard.^    & 

Methods  Verification 

Services:  motion  picture  and  tele\'ision  sound 
recording  from  original  production  to  final  opti- 
cal negative;  transfer,  scoring,  dubbing;  final 
35   and  35/32  optical   negative   recording. 


KOSTER   FILM   FACILITIES,   INC. 

1017  New  Jersey  Ave.,  S.  E.  Washington,  D.C. 
Phone:  LI  4-4410      A/C:   202 

Services:    sound    recording,    mi.\ing,    editing   and 
other  film  services  for  producers. 


OLMSTED   SOUND   STUDIOS,   INC. 

1   East  54th  Street,  .New  York  22,  N.  Y. 
Phone;   Plaza   1-0890     AC:   212 

Year  of  Incorporation:   1954 

Richard   B.  Olmsted,  President 
Arthur  Shaer,  Vice  President 

Services:      film     and     transcription      recording; 
closed    circuit    Telecine    scoring    and    screening. 


RECORDING  STUDIOS,   INC. 

1639   Broadway,   New    York   20,   New   Y'ork 
Phone:  PLaza  7-8855     AC:  212 

Year   of   Incorporation:    1958 

Morton   Schwartz,  President 
Robert  1.   Kingsley,   Vice  President 
Royal   Blakeman,   Secretary 

Services:    recording,    mi.xing,    post-synchronizing 
and  transfer  studios;  music  film  scoring  stage. 

RECORDED   PUBLICATIONS  LABORATORIES 
(Div.  Recorded  Publications  Mfg.  Co.,  Inc.) 

1558  Pierce  Avenue,   Camden   3,   New  Jersey 
Phones:    \VOodla^vn   3-3000      AC:    308 

WAlnut    2-8558     AC:    215 
Washington  Office:  Albert  A.  Hinton,  District 


Recorded    Publications   Laboratories: 

Sales  Manager,  Suite  300,  1729  H.  Street, 
N.W.,  Washington  6,  D.C.  Phone:  298- 
6100  AC:  202. 

Y'ear  of  Organization:   1948 

Edward  J.   Goodman,  President 

David  H.  Goodman,  Vice  Pre.iident,  Sales 

Ernest   W.   Merker,   Chief   Engineer 

Services:  film,  tape  and  disc  recording  facili- 
ties, sound  track  mixing  and  scoring  for  mo- 
tion pictures  and  strip-films,  disc  mastering, 
pressings,  high  speed  tape  duplication  and  mail- 
ing services,  monaural,  stereo,  three  track  stu- 
dio  recording. 

ROSS-GAFFNEY   INC. 

21  West  46th  Street,  New  York  36,  New  York 
Phone:   JU   2-3744      .4C:   212 

Year   of   Incorporation:    1955 

Angelo  Ross,  President 

lames  Gaffney,  Vice  President 

J>imes   B.    Harris,   Secretary,    Treasurer 

Services:  producers  service  organization  supph- 
ing  editors;  music  and  music  editors;  sound 
effects;   transfer  service. 

SONIC   FILM   RECORDING 

(Producers  Film   Studios 

1230  W.  Washington  Blvd.,  Chicago  7,  111. 
Phone:  CH  3-2600      A/C:  312 

Date  of  Organization:   1946 

jack  H.  Lieb,  President 

Warren  H.  Lieb.  Prod.  Supervisor 

Walter  Hotz,  Sound  Engineer 

Services:  RCA  16mm  and  35mm  magnetic  and 
optical  sound  recording;  hi-fidelit\  magnetic 
mi.\ing;   music  scoring  and  editing  facilities. 

SYNCHRO-SOUND   INC. 

24   West   45th    Street,   New    York   36,    N.  Y. 
Phone:   CI   6-4687      AC:    212 

Year  of  Organization:    1961 

Win  Sharpies,  Jr.,  President 
Harold  Robins,  General  Manager 

Services:  background  music,  including  editing, 
la>'ing  in  of  music  tracks;  same  services  for 
sound  effects;  music  available  on  35  magnetic 
or  1/4"  tape  or  disc.  Transfer  facilities  includ- 
ing 35  magnetic  and  optical  and  16  magnetic 
and  optical;  voice  recording  and  dialogue  di- 
rection. 


TITRA  FILM   LABORATORIES,   INC. 

1600  Broadway.  New  York  19,  N.  Y. 
Phone:  PL  7-6681     A/C:  212 

Da\id  Borne,  in  charge 

Services:  original  recording,  mixing,  sound  trans- 
fer, interlock.  Editing,  conforming,  dubbing  and 
film  treatment. 


TV   RECORDERS 

6054   Sunset   Boulevard,  Hollywood   28,  Calif. 
Phone:  HO  9-8201      AC:  213 

Year  of  Organization:    1955 

Lawrence  A.  Aicholtz,  President 

X'irginia  L.  Aicholtz,  Vice-President,  Treasurer 

Clayton  B.  Thomas,  Secretary 

Services:    sound   recording   and   re-recording    on 
film  and  tape  for  motion  pictures. 
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Slidefilm    Recording     Records 

COLUMBIA  RECORD   PRODUCTIONS 

799  Se\enth  Avenue.  New  York,  New  York 
Phone:   CI  5-7300 

Calvin  Roberts.  Cenerat  Manager 

Branch  Offices:  6.30  North  McCkirg  Court.  Chi- 
cago 11.  III.,  WH  4-6000;  Richard  Hutter.  8723 
Alden  Drive,  Los  Angeles  48,  Calif.,  OL  2-6020; 
Michael  Coolidge. 

Subsidiary:  Bradle\'  Recording  Studios,  804  16tli 
Avenue  South,  New  York,  New  York.  Phone: 
254-5578;  William  Denny. 

Services:  recording  studios  as  listed  above;  music 
library;  sound  effects;  and  record  duplication 
from  masters  for  shdefilms/promotional  records. 

COOK   RECORDS 

101  B  Second  St.,  Stanford,  Conn. 

Services.  LP  records  for  promotional  use,  in- 
cluding music,  sound  effects,  mailing  services. 
Short-run  audio-visual  runs  accepted. 

RCA  CUSTOM   RECORD  SALES 

155  East  24th  Street,  New  York  10,  New  York 
Phone:  MV  9-7200 

Contact;   Marjorie  13.  Tahaney 

Branch  Offices:  455  North  Lake  Shore  Drive. 
Chicago  11,  111.,  WH  4-3215;  ^\■illiam  ReiUv. 

800  17th  Avenue  South,  Nashville,  Tenn.,  AL 
5-5781;  Edward  J.  Hines.  1510  North  Vine 
Street,  Holhwood,  Calif.,  OL  4-1660;  Alfred 
E.  Hindle. 

Services:  slidefilm  and  record  pressing,  music 
libraries  for  dubbing;  sound  effects  libran.'  and 
studios  available. 


Other  Sound   Recording   Services 

IN   NEW  YORK  CITY 

A  &    R   Recording,   Inc. 

122  W.  4Sth  St.,  New  York,  NT 
Phone:  JU  2-1070     A/C:  212 

Audio  Techniques,  Inc. 

247  W.  46th  St.,  New  York.  N.  Y. 
Phone:  JU  6-2619     A/C:  212 

Dick   Charles   Recording   Service 

729  Seventh  Ave.,  New  Y'ork.  N.  Y. 
Phone:  JU  2-7920     A/C:  212 


Cinema   Recording   Corporation 

21  W.  46tli  St.,  New  York,  N.  Y. 
Phone:  JU  2-3745     A/C:  212 

Gotham  Recording   Corporation 

2  W.  46th  St.,  New  York,  N.  Y. 
Phone:   JU   6-5577     A/C:   212 


Rathe  Sound   Services 

105  E.  106th  St.,  New  York  29,  N.  Y. 
Phone:    EN   9-4040     A/C:   212 


Photo-Magnetic 

Sound   St 

udi 

OS 

3  E 

57th  St.,  New  York,  N.  Y. 

Phone:  MU  8-8690 

A/C:  212 

Reeves  Sound 

Studios, 

nc. 

304 

E.  44th  St.,  New 

York   17, 

N. 

Y, 

Phone:  OR  9-3550 

IN   CHICAGO 
Recording   Services,   Inc. 

119  W.  Hubbard,  Chicago,  111. 
Phone;  644-0735     A/C:   312 

Universal   Recording  Corporation 

46  E.  Walton  Place.  Chicago  11.  111. 
Phone:  MI  2-6465     A/C:  312 


IN  HOLLYWOOD 

Audio   Effects  Company 

1600   N.   Western    Ave.,    Hollvwood    27,    Cal. 
Phone:  HO  9-3692     A/C:  213 

Cinesound  Company 

1037  N.  LeBrea  Ave.  Hollvwood,  Cal. 
Phone:  OL  4-3004     A/C:' 213 

Film   Recorders 

1515  N.  Western,   HolKuood  27,  Cal. 
Phone:   HO  9-3163     A/C;   213 

Bradley  Kemp 

5746  Sunset  Blvd.,  Holhwood,  Cal. 
Phone:  HO  6-5254     A/C:  213 

Que   Recording   Company 

6233  Hollywood  Blvd..  Hollvwood.  Cal. 
Phone:  HO  4-8351     A/C:  213 


Radio  Universal   Recorders 

7000  Santa  Monica  Blvd.,  Hollvwood,  Cal. 
Phone:  HO  3-3282     A/C;  213  ' 

Arnold  Daly,  Contact 

Ryder  Sound  Services,   Inc. 

1161  Vine  St..   Hollvwood  .38,  Cal. 
Phone:  HO  9.3511      AC:  213 

Telesound  Studios 

6296   Melrose,   Hollvwood,   Cal. 
Phone:  WE  1-8161      A/C:  213 

Todd-AO  Sound   Recording 

1021  N.  Seward  St.,  Hollywood.  Cal. 
Phone:    HO  3-11.36     AC:    213 

Video  Tape  to   Film   Transfer 

(Additional    Listing   at   Presstime) 

LOGOS   LTD. 

1017  New  Jersey  Ave.,  SE,  Washington  3, 
D.  C. 

Phone:   54.3-6076      A/C:  202     Cable:  LOGOS 

Y'ear   of   Incorporation:    1961 

Dr.   Paul  W.    Schafer,   President 
James  W.  Deter.  Vice-Pres.,  Treasurer 
Leigh  Middleditch,  Jr.,  Secretary 
Charles  Rile\',  Oiief  Engineer 
E.  Carol  Schafer,  Chief,  Research 
James  D.  Helliwell,  Production  Chief 

Services:    video   tape   to   film   trinsfers,   color   & 
b&w;  both  16mm,  35mm. 


VIDEOTAPE  SERVICE! 


KTTV 

.5746  Sunset  Boulevard,  Los  Angeles  28,  Call 
Phone:  HO  2-7111   Cable:   TWX  LA   228 

Year  of  Org;mization:    1947 

Robert  Breckner,  President 

Charles  Y'oung,  National  Sales  Manager 

lohn    R.   \'rba.   Vice   President   and   Manage. 

KTTV  Productions 
Richard  Woollen,  Vice  President  and  Prograr. 

Director 
Reavis  Winckler,  Ptihiicily  Director 
Robert  Bennett.  Local  Salts  Manager 

Services:  TV  commercials  on  video  tape;  editinf 
videotaped    sales    presentations,    etc. 

NATIONAL  VIDEO  TAPE  PRODUCTIONS 

(Division  of  Sports   Network,   Inc.) 

36  W  est  44th  Street,  New  York  36,  N.  Y. 
Phone:  MUrray  HiU  2-3627     AC:  212 

Date  of  Incorporation:    1959 

Richard  E.  Bailey,  President 
Charles  Voso,  Vice  President,  Engineering 
Jack  Bozarth,  Vice  President,  Sales 
Thomas    Schilling,    Secretary-Treasurer 
William   H\land,   Comptroller 

Services:  color  and  black  and  white  video  tap 
production  facilities;  location  video  taping 
color  and  black  and  white;  video  tape  mobij 
units;  services  for  intersync  editing,  mixing,  dul 
bing,  playback  and  double  and  single  systei 
video  tape  to  film  transfer.  Services  supplie 
nationally. 


II 


VHF  INC. 

300  East  46th  Street,  New  York  17,  N.  Y. 
Phone:   MU   7-4505     AC:   212 

Year  of  Incorporation:   1961 

Ira  G.  Delumen,  President 

John    L.    Koushouris,    Vice    President. 

Operations 
Richard   R.    Rector.    Vice   President, 

Production 
Peter   \'.    Smith,    Vice    President, 

Special  Projects 
Robert    C.    Troup,   Vice   President,   Sales 
Bruce  L.  Wolfson,  Controller 

Services:  transfer  of  videotajie  to  videofilm,  cold 
and  black  and  white;  editinp,  mi.\ing;  productioi 
services  for  commercials  and  programs  on  video 
tape  and  videofilm. 


VIDEOTAPE   PRODUCTIONS 
OF  NEW   YORK,   INC, 

Videotape    Center,    101    West    67th    Street, 

New  Y'ork  23,   New  Y'ork 
Phone:    TR   3-5800     AC:    212 

Year  of  Incorporation:   1958 

Howard  S.    .\Ieighaii,   President 
John    B,    Lanigan.   Vice   President, 

Ceneral  ilanager 
Charles    F.    (Chuck)    Holden,    Production 

Manager 
Herbert  Hebler,  Sales  Manager 
Nathan   Weiss.   Treasurer 
Don  Collins,  Chief  Engineer 

Services:  videotape  production  services  for  t" 
commercials;  programs;  closed  circuit  busines 
conferences;  an  location.  United  States  a«t. 
Europe. 


Entire  Contents  Copyright  1962 
Businest  Screen  Magazines,  Inc. 


76 


Business  Scree.s  MagaziNi 


j  VIDEO   TAPE   UNLIMITED   INC. 

I  341  Madison  Avenue,  New  York   17,  N.  Y. 
Phone:    MV    6-8066      AC:    212 

^\ar   of  Organization:    1960 

111  III V  Alexander,  President 
I'.iiil   Jacobson.   Vice   President.   General 
Sales  Manager 

.Txices:  television  mobile  video  tape  cruiser; 
mlin  or  location;  program,  commercial,  pilots; 
os.il  circuit;  live  pickup  or  videotaped.  Special 
I.  its;   genlock;   matting;   inserts. 

WTTW-TV 

1761  E.  Museum  Drive,  Chicago  37,  lU. 
Phone:  MUseum  4-3S00     A/C:  312 

lili/.iibeth  Edelberg,  Supr.,  Recording  Serv. 
tr\  ices:  video  tape  to  film  transfer. 

riTLE  SPECIALISTS 

.  Aho  see  Labs  and  Service  Companies) 


^ 


KNIGHT  STUDIO 
1.59  E.  Chicago  Ave.,  Chicago  11,  III. 
Phone:   SU   7-5069     A/C:   312 

Date  of  Organization:   1942 

Ivend  H.  Krohn,  Owner.  Manager 

srvices:  hot  stamping  of  motion  picture,   slide- 
Im  and  slide  titles  in  bficw  and  color. 


KNIGHT  TITLE  SERVICE   OF  NEW  YORK 

14.5    West    45th    Street,    New    York    36,    N.  Y. 
Phone:  CO  5-2080     AC:  212 

Year  of  Organization:  1938 
Robert   B.   Knight,   President 
George   Ma\er,   Vice   President  & 
General  Ktanager 
I  Libby  W.   Knight,   Secretary-Treasurer 

Bnices:  hot  press  craftsmen  for  film  titles, 
resentations,  art  overlays,  comprehensives,  and 
production  proofs. 


HOT  PRESS  COMPANY 

2  W.  46th  St.,  New  York  36.  N.  Y. 
Phone:  CI  5-6350     A/C:  212 

Bud  Wycoff,  contact 

er\'ices:  color  typography  for  film  titles,  slides, 
Imstrips,  flip  cards.   Comps  and  short  runs. 


Ray  Mercer  &  Company 

4241  Normal  Ave.,  Hollywood  29,  Cal. 
{see  complete  listing  under  Film  Services) 


Film   Effects  of   Hollywood 

11.53  X.  Highland  Ave.,  Hollywood  38,  Cal. 
{see  complete  listing  under  Film  Services) 


Pilgrim   Film   Services,  Inc. 

1252  20th  St.,  N.  \V.,  Washington,  D.  C. 
{see  complete  listing  under  Film  Services) 


F.  Hillsberg 

421  West  54th  St.,  New  York,  N.  Y. 
Phone:  PL  7-1525     A/C:  212 
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FILM  TREATMENT 
AND  REJUVENATION 

Bekins  Film  Service  Center 
1025  N.  Highland  Ave.,  Holl>Avood  38. 
Phone:  HO  9-8181      AC:  213 

(see  complete  listing  on  following  page) 
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COMPREHENSIVE   FILMTREAT,   INC. 

421  West  54th  Street,  New  York  19,  N.  Y. 
Phone:   CO   5-0372     AC:   212 

Branches  (service  centers):  at  421  West  5th 
Street,  New  York;  and  829  North  High- 
land Avenue,   Hollywood,  California. 

Year  of  Incorporation:    1930 

Michael   Freedman.   President 
Jules  Leni.  Vice-President  &  Treasurer 
Stanle\-    Gitner.    Vice-President    —    Operations 
Harr\'   Ehrreich.   Vice-President  —  Sales 
Edward  F.  Gallick.  Manager   ( West  Coast) 

Services:     restoration     of     original     scratch-free 
photographic  qualit)'  to  motion  picture  originals 
and  prints. 
Member:  Association  of  Cinema  Laboratories 

THE  lARSEN  COMPANY 

1322-24   North   Cole   A\enue,   Hollywood   28, 

California 
Phone:  HO  2-2777     AC:  213 

Year  of  Organization:   1949 

Seth  B.  Larsen,  President 

M.  C.  Larsen,  Vice  President 

M.   Tiews,   Secretary-Treasurer 

Daniel   Castro,   Laboratory   Superintendent 

35mm  Services:  film  lacquering  to  remoN-e 
scratches  from  color  negatives;  magnetic  striping, 
release  prints,  cinemascope. 
16mm  Services:  film  lacquering  to  remo\e 
scratches  from  16nim  color  original;  magnetic 
striping;  release  prints;  camera  rawstock. 
Special  Services:  editorial  service,  8mm  magnetic 
striping. 


LEONARD   FILM   SERVICE 

1700  East  Walnut  Street,  Pasadena,  California 
Phone:   MU   1-9950     AC:   213 

Year  of  Organization:  1958 
Kenneth  L.  Dymmel,  Owner 
Germaine  M.  Gage,  Production  Supervisor 

Services:  Vite-a-Lize  Film  Treatment;  inspec- 
tion, repair,  and  cleaning. 

PEERLESS   FILM   PROCESSING    CORPORATION 

421  West  54lh  Street,  New  York  19,  N.  Y. 
Phone:   ]U  2-0052     AC:  212 
Cable:   Peerfilpro 

Branch  Office:  West  Coast  Laboraton.-  at  959 
Seward    St.,    Hollywood,    California. 

Year  of  Incorporation:   1934 

Stanley  Cohen,  V-P  —  New  York  Operations 
Vick  C.  Kmpa,  V-P  —  West  Coast  Operations 

Services:  protective  treatment;  reconditioning 
ser^'ices  including  scratch  removal,  inspection 
&  repair,  shrinkage  reduction,  correction  of 
brittleness,  buckle  and  curl;  supplies  for  clean- 
ing &  repair;  packaging  and  distribution. 


PERMAFILM,   INC. 

723   Seventh   Ave.,   New   York   19,   New   York 
Phone:   CI   6-0130-1     AC:   212 
Cable:   Pemiafilms 

Year  of   Incorporation:    1955 

Paul  N.  Robins,  President 
Robert  M.  Howse,  Vice-President 
.\nthon\-  Bennet.  Treasurer 
Edwin   Weiser,   Secretary 

Services:  film  protection,  negatives  and  positives; 
film  rejuvenation,  negatives  and  positives;  film 
scratch  removal  system,  for  negatives  and  posi- 
tives. 

PERMAFILM  OF  CALIFORNIA,   INC. 

7264  Melrose  Avenue,  Los  Angeles  46,  Calif. 
Phone:   WE   3-8245       AC:   213 

Year  of  Incorporation:   1957 

Sol   J.   Cohen,   Secretary-Treasurer  & 
Saks  Manager 

Services:  16mm,  35mm  &:  70mm  —  Permafilm 
processing,  scratch  removal,  rejuvenation,  ultra- 
sonic cleaning. 


RAPID  FILM   TECHNIQUE,   INC. 
37-02  27th  Street,  Long  Island  City  I,  N.  Y. 
Phone:  ST  6-4600-1-2-3     AC:  212 

Year  of  Incorporation;   1940 

Jack   Bernard,   President 
Henr>'    Lloyd,    Secretary-Treasurer 
Jerome  Gober,  Lab  Supervisor 
Marvin   A.   Bernard.   Sales  Director 

Services:  restoration  of  8mm,  16mm,  and  3.5mm 
film  by  removing  scratches,  oil  stains,  dirt,  abr- 
asions; repair  of  bad  splices  and  other  damages. 

ROBERT  H.   REDFIELD,  INC. 

1020  S.  Wabash  Ave.,  Chicago  5.  III. 
Phone:  HA  7-3046     A/C:  312 

Year  of  Incorporation:   1946 

R.  H.  Redfield,  President 
Wa>-ne  Collander.  Vice-President 
Farrell  W.  Redfield.  Secty.,  Treas. 

SerWces:  film  treatment;  also  recording  serv- 
ive  (tape)  for  Salesmate  (35mm);  library. 

VACUUMATE    CORPORATION 

446  West  43rd  Street,  New  York  36,  N.  Y. 
Phone:   LO   4-1886-1     AC:   212 

Year   of   Incorporation:    1947 

Lucile  H.  Fleck,  President 
Samuel  H.  Bunchez,  Treasurer 

Services:  inspecting,  cleaning,  repairing,  reju- 
venation, scratch  removal,  cutting  and  canning 
of  filmstrips,  breakdown  of  TV  commercials, 
packing  and  shipping  of  filmstrips  and  motion 
pictures. 


Facts  Provided  by  Staff  Research 

•  The  countless  thousands  of  lines  which 
provide  detailed  facts  about  film  labora- 
tories, production  service  specialists,  film 
distributors,  wTiters,  etc.  were  assembled 
during  weeks  of  surve\'  mailings  and  staff 
research  at  Business  Screen.  There  is  no 
previous  listing  effort  of  this  size  or  scope 
in  existence. 

Inevitable   errors   or   omissions   will   be 
corrected  in  an  early  Supplement. 
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FILM  HANDLING 
STORAGE  SERVICES 

BEKINS   FILM   SERVICE   CENTER 

1025   North  Highland  Avenue.  Hollywood  38, 

California 
Phone:    HO   9-SlSl      AC:    213 
Cable:   TWX  LA  989 

Year  of  Organization:    1958 

Nicholas  Muskey.  Manager 

Services:  fihn  distribution,  inspection,  grading 
and  cleaning,  repairing  and  rejuvenating;  scratch 
removal,  protective  coating;  editing;  commer- 
cial  insertion;   storage;   print  procurement. 

BONDED  TV  FILM  SERVICE 
630  .Ninth  Ave..  New  York  City,  N.  Y. 
Phone:  JU  6-1030     A/C:  212 

Branches:  100  E.  Illinois  St.,  Chicago;  8290 
Santa  Monica,  Los  .Angeles;  13  St.  Mary  St., 
Toronto,  Ontario,  Canada. 

METROPOLITAN   FILM 
STORAGE    &   SERVICE,    INC. 

550    Main    Street,    Fort    Lee,    New    Jerse> 
Phones:    -New    York    PE    6-6755    (AC   212) 
New  Jersey  \VI  7-4300  (AC:  201) 

Year   of   Incorporation:    1962 

James   Frola,   President 

lames   Stone,   Vice-President  k  Gen'l.   Mgr. 

Frank    Kull,    Secretary-Treasurer 

Services:  film  storage,  nitrate  and  triacetate;  film 
inspection. 

MODERN  TV 

3  East  54th  St.,  New  York  22,  New  York 
Phone:  PL  8-2900      A/C:  212 

Contact:    Richard   Ritenour 

Branches:  Chicago,  Illinois  and  other  strategic 
centers  of  trafficing  of  television  program  films 
and  commercials. 

TAPE  FILMS,   INC. 

621    West  .54th   Street,    New    York   19,   N.  Y. 
Phone:   PL  7-8466     .\C:  212 

Year   of    Incorporation;    1960 

K.  S.  Cofod,  Vice  President 
R.  C.  Lindall,  Sates  Manager 

Services:  print  procurement  and  distribution  of 
commercials  to  tv  stations;  film  and  video  tape 
storage  at  Route  3  and  8th  Street,  Secaucus, 
New  York. 

REGISTERED  FILM  STORAGE,   INC. 

25    \\  illowdale    .\\enuc.    Port    Washington, 

New   York 
Phone:    PO   7-4520     .AC:    516 

Branch  Office:   630  Ninth  .\venue.  New  York 
19,  New    York.   Phone:   CI  7-4778. 

Year  of  Incorporation:    1962 

Robert  B.  Pell,  President 

Services:  de-humidified,  air  conditioned,  air  con- 
trolled film  storage  facilities;  24  hour  recall 
Jelivcries. 


FILM  TRANSLATION         SPECIAL  SERVICES 


{for  overseas  versions  of  factual  films) 


^ 


FOREIGN  LANGUAGE  &  CINEMA  SERVICE 

7046    Hollywood    Blvd.,    Los    Angeles    48, 

California 
Phone:    HO   7-5128     AC:    213 

Albert  J.  Amateau,   Director 
Ed.  .\des.  Secretary 

Services:  translation,  adaptation  of  narration  or 
lip-synchronization  films  into  any  foreign  lan- 
guage; rehearsal  of  narrator  or  voices,  record- 
ing, transfer,  editing,  developing  and  printing 
of  new  version.  Consultation  on  foreign  markets, 
language  and  film  problems;  recommendations 
on  distribution  channels  for  foreign-language 
versions  of  business  and  industri:il  films. 


STOCK  SHOTS 

-   IN   HOLLYWOOD   - 

Lem  Bailey  Color  Stock  Library 

7934  Santa  Monica  Blvd.,  Hollywood.  Cal. 
Phone:  OL  4-8197     AC:  213 

Elmer  Dyer  Film    Library 

711   N.  Lajolla  .Ave.,  Hollvwood,  Cahf. 
Phone:  WE  9-8308     A/C:  213 

Sherman   Grinberg   Film    Library 

1438  X.  Cower  St.,  Hollvwood,  Calif. 
Phone:   HO  4-7591     A/C:   213 

NBC  Film  Exchange 

Sunset  and  \'inc.   Hollvwood.   C~alif. 
Phone:   HO   9-6161,   Ext.   640     AC:   213 

Photographies  international 

1714  X.  Wilton  Place,  Hollvwood  28,  Cal. 
Phone:   HO  7-6126     A  C:   213 


-   IN    NEW   YORK    CITY   - 
Fotosonic,  Incorporated 

15  \V.  46th  St.,  New  York  36,  X.  Y. 
Phone:   JU  6-0353     AC:   212 

Sherman  Grinberg  Film  Library 

245  W.  53th  St.,  X'ew  York  36.  X.  Y. 
Phone:   JU  6-8750     AC:   212 

NBC  Film   Library 

(Service    of    NBC    Film    Division) 

105  E.  106th  St.,  New^  York  29,  X.  Y. 
Phone:    CI  7-8300,  Txt.  3438     A/C:   212 

Stock  Shots,  Inc. 

333  West  52ud  St..  New  York  Citv.  X.  Y. 
Phone:  JU  2-6185     A  C:  212 

Maurice  Zouary,  contact 

Stock   Shots  to  Order 

3.30  Fifth  .Ave.  Xew  York  City,  X.  Y. 
Phone:  CI  6-0690     AC:  212 

Ray  Pheelan,  Managing  Director 

Other  Film   Production  Services 

V  -Additional,  specialized  sources  of  film 
production  services  will  be  published  on 
completion  of  research  in  subsequent  issues 
;uk1  in  the  1963  Production  Review. 


Cinematography   Service 
TED  &  VINCENT  SAIZIS 
5616  Tenth  .\ve.,  So.  Birmingham  12,  Ala. 
Phone:    592-1026 

Services:  specialists  in  motion  picture  location 
production;  completelv  equipped  with  mobile 
vans;  field  generators,  etc. 


* 


TOM  WILLARD,  CINEMATOGRAPHY 
1860  Broadway,  New  York  23,  N.  Y. 
Phone:  JU  2-1698      A/C:  212 

Date  of  Organization;  1962 

Tom  Willard,  President 

Services:     exclusively     cinematography     arrange- 
ments and  supervision  for  producers. 


Preview   Theatres 

Johnny  Victor  Theatre 

RCA  Exhibition  Hall,  40  W.  49th  St., 

New  York  20,  N.  Y. 
Phone:   MU   9-2700     A/C:   212 

Leo  Popkin.  Projectionist 
Services:  screening  room  for  film  preview. 

Preview  Theatre,    Inc. 
1600   Broadway,  New  York   19,   N.  Y. 
Phone:    CI   6-0865     A/C:    212 

William  B.  Gullette,  President 

Services:  three  screening  rooms  for  16mm  .mdj 
33mm.  Optical,  magnetic;  CinemaScope,  Stereo- 1 
phonic.  ! 


Film   Insurance 

Saul   Kornreich   &  Sons,   Inc. 

116  John  St.,  New  York  36,  N.  Y. 

Phone:  BE  3-3973     A/C:  212  i 

Sajil  Komreich,  President 

Matthew  R..  Morton  A.  Kornreich,  Vps.  \ 

Services:  film  insurance;   specialists  in   all  forms. 
of  insurance  for  tv  and  film  producing  companies.! 

Film   Salvage  j 

Film    Processing   &   Salvage   Company         . 

3602  S.  Crenshaw  Blvd..  Los  Angeles  16,  Cal.' 

Phone:  RE  1  234S     A/C:  213  j 

|an  Friedman,  President  f 

Herman  Cockev-,  General  Manager 

Services:  clciiring  film  base  for  magnetic  striping,] 
35nim  and  16mni.  ; 

Theatrical   Livestock 

Chateau   Theatrical    Animals,   Inc. 

608  W  .  4Sth  St.,  New  York  32,  N,  Y. 
Phone:  CI  2-0520      A  C:   212 

Frederick  E.  Birkner.  President 
Gloria  A.  Stocsscr,  \'icc-Prc.vi(/fii( 

Services:   supplier  of   theatrical   livestock   in   thd 
East:  trained  animals  from  flea  to  elephant;  skill-J 
ed   animal    h;nidlers;    collection   of   animal-drav 
equipment  from  goatcart  to  stagecoach;  harne 
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Business  Screen  Magazini 


ASSOCIATION   FILMS,   INC. 
Headquarters  Office; 
347  Madison  Ave.,  New  York  17,  \.  Y. 
Phone:  MUrray  Hill  5-2242 

].   R.   Bingham,   President 

A.  L.  Fredrick,  Executive  Vice-President 
and  Treasurer 

Reg.  S.  Evans,  Vice-President,  Sales 

Robert  Finchout.  Vice-President,   Television   6c 
Sales    Promotion 

Robert  Mitchell,  Vice-President,  Operations 

Robi.'rt   Bucher,   Vice-President,   Director  of 
.Advcrti-fing 

Regional  Film  Distributor:  for  the  Eastern  Area, 
Broad  at  Elm,  Kidgefield,  \.  J.  Phone:  W^Hit- 
iiey  3-8200.  E.  H.  Johnson,  Manager  and  Sales 
Rep.;  For  the  Midwestern  Area;  561  Hillgrove 
Avenue,  La  Grange,  111.  Phone:  Fleetwood  4- 
0576.  M.  C;.  W'eiland,  Manager  and  Sales  Rep.; 
l^or  the  Western  Area;  799  Ste\enson  St.,  San 
Francisco  3,  Calif.  Phone:  UNderhill  1-5.305. 
W.  O.  Slier.  Manager  and  Sales  Rep.;  For  the 
Southwestern  ,4rea:  1621  Dragon  St..  Dallas  2, 
re.\-.is.  Phone:  Riverside  8-87.59.  Carl  Stahl, 
Manager  and  Sales  Rep. 


* 


THE  JAM  HANDY  ORGANIZATION,   INC. 

Headquarters  Office: 

2821  E.  Grand  Blvd.,  Detroit  11,  Mich. 

Phone:    TRinitv   5-2450 

Betty  W'atters.  in  charge.  Distribution  Services 


IDEAL  PICTURES,  INC. 
Headquarters  Office: 
58  East  South  Water  St.,  Chicago  1,  111. 
Phone:   Financial  6-5480 

Paul  R.  Foght,  President 

Jack  Spire,  Vice-President,  Secretary 

C.  M.  Hadden,  Treasurer 

S.  L.   Nolan,  Director 

W.  J.  Dauler,  Director 
3raxch  Exch-\nces:  2114  Eighth  .\ venue  N., 
Birmingham  1,  Ala.;  1840  Alcatraz  ,\ve.,  Berke- 
ey  3,  Calif.;  2221  S.  Olive  St.,  Los  Angeles  7, 
ualif.;  853  Fifth  Ave.,  San  Diego  1,  Calif.; 
Oil  E.  Colfax,  Denver  18,  Colo.;  55  NE  13th 
It,  .Miami  32,  Fla.;  71  Walton  St.  N.W.,  At- 
lanta 3,  Ga.;  1370  S.  Beretania  St.,  Honolulu, 
Hawaii;  58  E.  South  Water  St.,  Chicago  1,  111.; 
il5  E.  Maryland  St.,  Indianapolis  4,  Ind.;  616  S. 
5th  St.,  Louisville  2,  Ky.;  1303  Prytania  St.,  New 
prleans  13,  La.;  102  W.  25th  St.,  Baltimore  18, 
Md.;  42  Melrose  St.,  Boston  16,  Mass.;  15924 
jrand  River  Ave.,  Detroit  27,  Mich.;  3400 
iVicollet  .\\e.,  .Minneapolis  8.  Minn.;  1822  Main 
)t.,  Kansas  Cit\-  8,  Mo.;  4028  N,  Kingshighwav, 
it.  Louis  15,  Mo.;  15.58  Main  St.,  Buffalo  9,  N.Y.; 
521  West  44th  St.,  .New  York  36,  X.  Y.;  2.547 
tVoodbum  .\ve.,  Cincinnati  6,  Ohio;  2110  Pavne 
\ve.,  Cleveland  14,  Ohio;  1201  S.W.  Morrison. 
Portland  5.  Ore.;  41  \.  11th  St..  Philadelphia  7 
Pa.;  14  Wood  St.,  Pittsburgh  22,  Pa.;  18  S.  Third 
pt.  Memphis  3.  Tenn.;  2434  S.  Harvvood,  Dallas 
|15,  Texas;  Brigham  Young  Uni\ersit\-.  Provo, 
Utah;  One  E.  Main  St.  Richmond  19.  Va.- 
ind  4431   W.   North  Ave.,  Milwaukee  8. 

INSTITUTE  OF  VISUAL 
COMMUNICATION,  INC. 
40  East  49th  St..  New  York  17,  N.  Y. 
Phone:   ELdorado  5-1443 
William  J.  Ganz,  President 


NATIONWIDE  FILM  DISTRIBUTORS 


^ 


MODERN   TALKING   PICTURE   SERVICE,   INC. 

Headquarters    Office: 

3  East  54th  St.,  New  York  22,  N.  Y. 

Phone:   PLaza  8-2900 

Frank  Arlinghaus,   President 

Carl  Lenz,  Executive  Vice-President 

W.   H.    (Bill)    MacCallum,   Vice-President. 
Modem  Learning  Aids  Division 

W.  M.  (Bill)  Oard,  Vice  President.  Operations. 

Elsie  Cox,  Treasurer 

Ralph   Del   Coro,   Vice-Pre.<>ident-Sales   Promo- 
tion   and    Development 

Phil   Murphy,   Advertimig  &   Promotion 
Manager 

NATIONAL    SALES    OFFICES 

Eastern  DmsiON  Sales: 

3  East  ,54th   St.,  New  York  22,   N.  Y. 

Phone:   PLaza   8-2900 

R.  H.  (Dick)  Rogers,  Vice-President 
James    (Jim)    Davis  and   Joseph  Lynch 

At  DETRorr: 

I98I8  Mack  Avenue,  Detroit  36.  Mich. 

Phone:   TUxedo  4-6222 

W.  M.   (Bill)  Oard,  Vice-President 

.\t  Pittsburgh: 

210  Grant  St.,  Pittsburgh   19,  Pa. 

Phone:   GRant  1-9118 

Don  Konny,  in  charge. 

Central  Division  Sales: 

Prudential  Plaza,  Chicago   1.  111. 

Phone:    DElaware  7-3252 

A.  R.   (Art)   Bach,  Vice-President,  Sat'I.  Sales 

Dan   Kater  and   |ack   Lusk 

Western  Division  Sales: 

.^T  San  Fr.\ncisco: 

444  Market  St.,  San  Francisco  5,  California 

Phone:   Yukon  2-9414 

Robert  A,  Kelley,  in  charge. 

.\r  Los  Angeles: 

1717    N.    Highland    .\ve.,    Los    .\ngeles    28 

Phone:  Hollywood  2-2201 

R.  M.   (Dick)   Hough,  Vice-President 

Southern"   Division   S.^les: 

1710  H  Street,  N.  W.,  Washington  6,  D.C. 

Phone:   298-8383 

Jack  Lalley,   Vice-President 

At  Toronto: 

140  Merton  St.,  Toronto  7,  Ontario 

Phone:  HUdson  .5-4419 

Bruce  Thomas,  in  charge. 


STERLING-MOVIES  U.S.A.,   INC. 
Headquarters  Office: 
375   Park  Ave.,  New  York  22,   N.  Y. 
Phone:  JUdson  6-1717  | 

Charles   Dolan,   President 
Sophie   Hohne,    Exec.    Vice-President 

G.    Roger    Cahaney,    Vice-President,    General 
Manager 

Charles  F.   Keenan.   Director  of  Programming 

Gordon   ].  Hempel.  Director  of  Operations 

Ophelia  linissaK',  Manager,  Teh'vi-Hon  Depart- 
ment 

.Morton   ].  Fink,  Eastern  Sales  Mgr. 

Kadoza  \\'orth\-.  Comptroller 

Regional  Film  Exchanges:  Eastern  .\rea:  43  West 
61st_St..  \e«  York  23  X.  Y.  Phone:  JUdson  6- 
1717.  Midwestern  Area:  200  South  Michigan 
.\venue,  Chicago,  4.  111.  Phone:  9.39-6056.  Don- 
ald Freese.  .Manager.  Western  Area:  1469  \'ine 
Street,  Hollywood  28.  Cal.  Phone:  HOIK  wood  4- 
6256.  Ralph  Rafik,  Manager.  Southwestern  Area: 
Miller's  Visual  Aids.  519  Pennsvlvania  Avenue, 
Fort    Worth.    Texas.    Phone:    EDison    2-7184. 

ROTHACKER,  INC, 

Headquarters  Office: 

Time  &  Life  Building,  Rockefeller  Center 

New  York  20,  New  York 
Phone:  Circle  5-6878 
Douglas  D.  Rothacker,  Jr.,  President 
W.    Stanfield    Cooper,    Vice-President 
Mayme  R.   Dawson,   Secretary 

UNITED  WORLD  FILMS,  INC. 

Headquarters  Office: 

1445  Park  Ave.,  New  York  29,  N.  Y. 

Phone:    TRafalgar  6-5200 

James  M.   Franey,  President 

Murray  Goodman,  Vice-President,  Castle 
Package  Films 

John  D.   Desmond,  Vice-President, 
Distribution   Services 

.•Vrthur  McLaughlin,  Director,  Sponsored  Film 
Department 

See  12th  Production  Review  for  Background 

•  .additional  details  on  these  leading  national 
film  distribution  companies  appears  in  the  12th 
."Vnnual  Production  Review  of  Business  Screen. 
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ARMINGTON   &  MEISTER 

220  East  54th  St.,  New  York  22,  N.  Y. 
Phone:  MU  8-3909 

H.  F.  Armington,  Officer.  Writer 
I.  W.  Meister,  Officer,  Writer 

JOHN   C.   BANCROFT 

5718  North  Campbell,  Chicago  45,  Illinois 
Phone:    ARdmore    1-7747 


LESTER  BECKER 

1133  Broadway.  New  York  10.  N.  Y. 
Phone:  WA  9-8889 

O'BRIEN  BOLDT 

17   Sherwood   Place,   Englewood,   New  Jersey 


SPENCER  BOSTWICK'S  PLANFILM,  INC. 

1647   Wisconsin    Avenue,   Washington,    D.    C. 

Date  of  Incorporation;    1956 

Phone:  CO  5-4161 

Spencer  Bostwick,  Owner,  Head,  Script 

Production 
Sara  Bostwick,  Head,  Music  Services 


BRINK  SCRIPTS 


2310  Acadian  Thruway,  East 
Baton  Rouge  2,  Louisiana 

Brinsfield  King,  Jr.,  Writer 


THOMAS  BYRNES 

Bull  Valley,   Woodstock,   Illinois 
Phone:  388-1177 


COE-PEACOCK,  INC. 

8030  Woodmont  Avenue,  Washington  14,  D.C. 
Phone:   OLiver  6-5240 

Date  of  Incorporation:  April,  1961 
LoviTy  N.  Coe,  Jr.;  Clifford  L.  Peacock 

RICHARD   P.  CREYKE 

2019   Grove   Street,  Glenview,   Illinois 
Phone:   PArk  4-4071 

Date  of  Organization:   1956 

CUAAMINS-BETTS 

404  University   Ave.,  Glen  Echo,  Md. 
Phone;  OLiver  2-8296 

Bill  Belts,  Sylvia  C.  Belts,  Writers 
EDITORIAL  SERVICES,  INC. 

1276  West  Third  St.,  Cleveland   13,  Ohio 
Phone:  TOwer  1-4577 

Date  of  Incorporation;    1952 

William  D.  Ellis,  President 


DON   FRIFIELD 

321    Rutland    Avenue,   Teaneck,    New    Jersey 
Phone:   TEaneck  3-1421 
New  York:    108  W.  44th  St.,  N.  Y.  36 
Phone:    LT    1-7990 

OEVESTE  GRANDUCCI,    INC. 

34-43  Prindsens  Gadc,   St.   Thomas,  U.  S. 

Virgin  Islands 

Phone:  699  (St.  Thomas) 

Date  of  Organization;   1946 
Oeveste  Granducci,  Writer 

DWINELL  GRANT 

Solebury,  Bucks  County,  Pennsylvania 
Phone:  (AC  215)  297-5204 

Date  of  Organization:   1955 
Dwinell  Grant,  Science  Writer 


HARVEY  YALE  GROSS 

115  West  71st  St.,  New  York  23,  N.  Y. 
Phone:  SU  7-2626 

Date  of  Organization;   1957 

BRUCE  HENRY 

c/o  Peter  Thomas,  Goldstone-Tobias   Agency, 
250  N.  Canon  Dr.,  Beverly  Hills,  Calif. 
Phone:   CR  6-107 1.   Summer  Workshop:   Vic- 
tory Heights,  Lac  Court  Oreilles,  Stone  Lake  2, 
Wisconsin.   Phone:    Stone   Lake   865-2552. 


PAUL  HUNTER 

6653  North  Seeley  Ave.,  Chicago,  Illinois 
Phone:   SH  3-8499 


ALEXANDER  KLEIN 

521  West  112th  St.,  New  York  25,  N.  Y. 
Phone:  AC  2-7634 

Alexander  Klein  &  staff.  Writers 


DAN  KLUGHERZ 

48  Arrandale  Avenue,  Great  Neck,  New  York 
Phone:  HUnter  2-5737 


HAL  A.   LONG 
10250  Wilshire  Blvd.,  Los  Angeles  24,  Cal. 

EARLE  B.   LUBY 

80  Ivy  Way,  Port  Washington,  New  York 
Phone:  (AC  516)  PO  7-6239 

Date  of  Organization:   1948 


D.C.M.  SCRIPT  SERVICES,  INC. 

14  Edison  Street,  Bayville,  New  Jersey 
Phone:  (\C  201)  341-1793 

Date  of  Organization:   1960 
Douglas  C.  McMuUen,  Writer 


BRUCE  C.   MOODY 

372  Central  Park  West,  New  York  25,  N.  Y' 

Phone:  UN  5-5278 

Date  of  Organization;   1961 

JACK  I.  MOSS,  INC. 

19  West  44th  Street,  New  York  36,  N.  Y. 
Phone:   YUkon  6-6370 

Date  of  Organization;  1959 
Date  of  Incorporation;  1961 
Jack  I.  Moss,  President 

MICHAEL  MORAN 

109  Fourth  Street,  West  Virginia  Beach, 
Virginia 

EDWARD  R.  MURKLAND 

37   Bank   Street,   New   Milford,   Conn. 
Phone:   (AC   203)  EL  4-3301;   EL  4-5660 

Date  of  Organization:   1962 

EDDIE  O'BRIEN  -  THE  WRITER 

7801  Old  Georgetown  Road,  Washington   U 

D.  C. 
Phone:  OL  4-1524-5 

Date  of  Organization;   1960 

Edward  A.  O'Brien,  Jr.,  Wrifer 
Harriet  F.  Heyman,  Secretary 


CARL  PUGH 

6375  South  West  102nd  St.,  Miami  56,  Fla. 
Phone:   (AC  305)  MOhawk   1-9440 

LAWRENCE  RAVITZ 

E 
East   Mt.   Airy   Road,   Croton-on-Hudson, 

New  York 

Phone:  Croton  1-4148 

WILLIAM  I.   RUSSELL 

435  East  57th  St.,  New  York  22,  N.  Y. 
Phone:   PLaza  5-6368 

Date  of  Organization;    1958 

ANN   AND  RALPH  SCHOOLMAN 

Horton  Road,  Cold  Spring,  New  York 
Phone:   Cold   Spring  5-3609  j 

WILLIAM  L.  SIMON  MOTION  PICTURE  SCRIPT: 

2407',i  Eye  Street  N.  W.,  \\'ashington  7,  D.C 
Phone:  FEderal  3-7514  I 

Date  of  Organization:  1958  I 


' 


STANFORD   SOBEL 

103  Park  Avenue,  New  York   17,  N.  Y. 
Phone:   LExington  2-1450 

Date  of  Organization;   1947 


RAY  SPERRY 

3841  Highland  Ave.,  San  Diego  5,  Calif. 
Phone:  AT  1-4391 
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BusiNBsi  Screen  Magazin 


"It  would  take  us  a  dog's  lifetime  to  tell  our  long  list 
of  dealers  the  research  and  field-test  story  of  our  Dog 
Chows  or  other  Purina  Chows — if  we  didn't  use 
movies" — says  John  McGinty,  Vice  President,  Rals- 
ton Purina  Co. 

"We  compress  the  entire  story  for  each  Chow  into 
a  memorable  few  minutes,  pack  it  with  the  complete 
selling  argument,  document  it  with  live-action  case 
histories,  put  it  all  into  a  can,  send  it  along  with  a 
good  projector  to  a  dealer  meeting  anywhere,  and 
know  that  no  matter  who  presents  the  story,  it'll 
be  letter-perfect  every  time  it's  seen. 

"The  time  saved,  for  dealers  and  for  us,  is  enor- 
mous. 

"Sound  projectors  are  now  standard  equipment 
for  our  sales  divisions  and  branch  plants. 

"Our  main  qualification  for  projectors  is  that  sales- 


men be  able  to  run  them  easily,  without  embarrass- 
ment. Kodak  Pageant  Projectors  qualify." 

Kodak  Pageant  16mm  Sound  Projectors  never  call 
attention  to  themselves,  never  embarrass  the  opera- 
tor. The  newest  model  (AV-126-TR)  is  perfect  for 
sales.  It  is  quiet-running,  simple,  and  dependable, 
suited  to  small-room  presentations  or  huge  audito- 
rium showings.  Its  transistorized  sound  system  needs 
no  warm-up,  is  designed  to  remain  maintenance-free 
for  the  life  of  the  projector.  A  school  child  can  set  it 
up  and  operate  it.  Many  actually  do  in  schools  across 
the  country. 


A  Kodak  audiovisual  dealer  will  demonstrate  a 
Kodak  Pageant  16mm  Sound  Projector  for  you  at 
your  convenience.  No  obligation,  of  course. 


KODAK  PAGEANT  Pro/ecfory  EASTMAN  KODAK  COMPANY,  Dept.  8-V,  Rochester  4,  N.  Y. 
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Film  Writers 


(CONTINUED  FROM    PAGE    80) 
J.    M.    STARBECKER,    INC. 
241   Quiiio    Am-..   New  York  2.5 
Phone:   TAlmadge   3-2384 

SIDNEY  THIEL 
410  \V.  42nd  St..   New    York   11 


REPRESENTATIVES    OF    THE    FILM    MANUFACTURERS 

A  convenient  reference  listing  of  field  offices  and  technical 
specialists    for   these    leading   manufacturers   of    raw    stock: 


DICK  UPTON 

418   S.    Fourth   .\ve.    Libertyvillc. 

Illinois. 
Phone:   EMpire   2-0174   (312) 

PAUL  C.   WOODBRIDGE 

Bragpatch  Scriptshop,  Great  Falls, 

\'irginia 
Phone:  PL  9-2565  (Wash.  D.C.) 

Tom  WiUard,  N.Y.,  Offers 
Special  Cinematography  Service 

~  A  new  company  devoted  ex- 
clusively to  producer  and  sponsor 
requirements  for  motion  picture 
photography  has  been  formed  by 
Tom  Willard  with  headquarters  at 
1860  Broadway  in  New  York 
city. 

well-known  in  the  factual  film 
production  field  as  both  a  com- 
mercial producer  and  as  former 
chief  of  film  production  within 
industry.  Willard  emphasizes  that 
the  new  service  organization  will 
specialize  in  photographic  and 
sound  recording  requirements  of 
producers  and  sponsors,  from 
scene  to  delivery  of  workprint. 
Organizations  with  or  without 
photographic  facilities  will  be  pro- 
vided with  foremost  cameramen 
as  well  as  additional  camera  per- 
sonnel and  equipment. 

The  new  company  will  not  pro- 
duce complete  films.  It  will  pro- 
i/ide  only  personnel  and  equipment, 
delivering  developed  negative  and 
workprint  to  the  client.  Com- 
plete coordination  between  all 
steps  in  the  photographic  process 
is  cited  as  a  salient  factor  in  this 
cinematography  service.  The  Man- 
hattan telephone  number  is  JU 
ft-2600.  ^ 

*  *  * 

Bebcll  &  Bebell  Offers  16.  3.i 
Processing  of  B&\'S  Reversal 

-  Bebell  &  Bebell  Color  Labora- 
tories. Inc..  New  York,  now  offers 
reversal  processing  of  both  16mm 
and  35mm  high-speed  b  w  rever- 
sal film. 

A  new  Houston-Fearless  film 
processing  unit  has  been  tested  for 
the  past  month  and  is  now  in  op- 
•ration.  All  reversal  films,  includ- 
ing perforated  and  unperforated. 
arc  handled  on  an  all-day  and  all- 
night  basis.  W' 


ANSCO 

MOTION    PICTURE    DIVISION 

Vestal   Parkwa>    East,    Binghamton, 

New      York.      Phone;      R.Ax  inond 

9-6.5.5.5 

H.    B.    Davis,    Professional    Sales 

Manager 
E.   G.   Stamboiilian.    Marketif\g 

Martaerr 

Motion  Picture  Specialists 
John    D.     Barry,     Chrvsler     Bldg., 

405  Lexington  Ave.,  New  York 
17,  N.  Y.,  Phone:  OXford  7-6161 
George    Boemler,    1001    N.    LaBrea 

Ave.,  Los  Angeles  38,  Calif. 
Phone:   OLdfield  4-0550 

Regional   Sales  Offices 

Prof.   Regional   Sales  Managers 

Northeastern 

R.   G.  Tourangeau.   80  Federal  St., 

Boston,    Massachusetts 
Phone:    HCbbard   2-0850 

Eastern 
H.  \V.   Cost.   763  Penobscot   Bldg., 

Detroit  26.   Michigan 
Phone:  WOodward  2-7028 

Southern 
|.   D.   Coil,   1219  Williams  St., 

.\tlanta  9.  Georgia 
Phone:  TRinit>-  6-0351 

Central 
W".   D.   Hopkins.    4255    W.    Touhy 

Ave.  Chicago  46.  Illinois 
Phone:   ORchard  5-6015 

Western 
L.  E.  Purcell,  1001  N.  LaBrea  Ave., 

Los  Angeles  38,  California 
Phone:    OLdfield  4-0550 

Canadian 
F.  A.  Cripps,  1450  Queensway, 
Toronto  18,  Ontario,  Canada 
Phone:   CLifford  5-0141 


E.   I.   DU   PONT 

DE  NEMOURS   &   CO. 

Photo   Products   Department 

Wilmington   9S.   Delaware 

H.  L.  Graham.  Director.  Sale.f 

Division 
F.    B.   .^stley.   Assistant   Director, 

Sales  Division 
H.   T.   Harding.   Motion   Picture 

Product    Manager 

Regional   Sales  Offices 
Atlanta 

\\  .  M.  Springer.  Jr.,  District  Man- 
ager. D.  P.  Hurley,  Field  Sales 
Manager,  1737  Ellsworth  Industrial 
Drive.  N.  W'.,  Atlanta  18,  Georgia, 
Phone  SYcamore  355-1230. 

Boston 

W.  J.  Cannon.  Field  Sales  Manager 

45  Fourth  .\veiiue.  Waltham  54, 

Mass..    Phone:    TWinbrook   9-8.300. 

Chicago 

I.  .\.  Lundgaard.  District  Manager; 

R.  B.  Sutherl.ind  &  D.  F.    Jones, 

I  Field  Sales  Managers,  4560    Touhy 


Avenue,    Lincolnwood,     Edgebrook 
Station,  Chicago  46,  Illinois. 

Cleveland 
W.  D.  Baker.  District  Manager. 
R.  E.  Nase,  FieW  Sales  Manager, 
20.575  Center  Ridge  Road,  Rm.  116, 
Cleveland  16.  Ohio.  Phone:  333- 
3674. 

Dallas 
F.  H.  Lines,  District  Manager.  J.  \V. 
Blocher,  Field  Sales  Maruiger, 
1628  Oak  Lawn  Avenue,  Dallas 
7,  Texas,  Phone:  Riverside  1-1404/ 
1-1405  8-.3007). 

Los  .\ngeles 

M.  .\.  Hatfield,  District  Manager. 
H.  A.  Gladden  &  R.  C.  Axon, 
Field  Sales  Managers,  7051  Santa 
Monica  Blvd.,  Holl\-\vood  38,  Calif., 
HOlhwood  9-5147.  Technical  Rep- 
resentatives: R.  H.  .-Mien,  Moraga, 
Calif.  (DRake  6-5387) ;  W.  A  . 
Cushman,  Los  Angeles  District  Of- 
fice; J.  W.  DuVall,  Los  Angeles 
District  Office;  W.  R.  Holm,  Los 
Angeles  District  Office.  .\.  W.  Statt 
Seattle.   Wash.,    (Lincoln   6-2610). 

New  Y'ork 

F.   G.   Headlev,    District    Manager. 

L.  E.  Barron  &  D.  ].  Phelan.  FieW 
Sales  Managers,  380  AlKvood  Rd., 
.Allwood  Station,  Clifton,  New  jersev. 
Phone;  GR  3-4004,  WAAins  4-3100 
(for  N.  Y.  use).  Technical  Repre- 
sentatives: J.  N.  Bennett,  New  York 
City,  (PLaza  7-0573);  ].  T. 
Doughertv,  New  York  City,  (PLaza 
7-0.573).  ■ 

Philadelphia 
R.     K.    Perrine.     District    Manager. 

\V.  F.  Lockwood,  Field  Sales 
Manager,  309  E.  Lancaster  Ave., 
W\nnewood.  Pa..  Phone:  TRinity 
8-2700.  Technical  Representatives: 
F.  W.  Cerretson,  Washington.  D.C, 
(N.\tional  8-03.30  8-7027);  A.  R. 
Hobbs,  Baltimore,  Md.,  (\'Allev  5- 
6645). 


GEVAERT   COMPANY 

OF  AMERICA 

321    West    54th    Street.    New    York 

19,  N.  Y..  Phone:  JUdson  6-2770. 

.Motion  Picture  Sales  Manager;  Elias 

y.  Drexler 

Chicago 
Joe    Berounsk\-.    6601     X.    Lincoln 
Ave.,    Lincolnwood,    Illinois; 
Phone:   FR  2-3485 

Dallas 
Jack  Gilbert.  9109  Sovereign  Row, 
Dallas   19.  Texas;  Phone:   FLeet- 
woo<l  2-7529 

Los  Angeles 
loe    .Mcxander,    Jack    Goetz,    6370 
Santa  Monica  Blvd.,  Los  Angeles 
38,   California 

San   Francisco 

Kent   Rooks,    1485   Bavshore   Blvd., 

San   Francisco   24,   California 

Atlanta 

F.   Cole,   1297   Spring  Street,  N.W. 

Atlanta,  Georgia 


EASTMAN   KODAK   COMPANY 
Motion    Picture   Film    DeparfmenI 
General    Offices:    343    Slate    Street 
Rochester      4,      N.      Y.,     LOcus 

2-6000 

D.   E.   Hyndmaii.    Manager. 

(Four  Territorial   Divisions) 

East   Coast 

E   M.  Stifle.  Manager,  342  Madison 

Ave..  New  York  17.  N.  Y. 
Phone;  MUrray  Hill  7-7080 

Southern 
Gordon  A.  Chambers,  Manager,  343 

State  St..  Rochester  4,  N.  Y. 
Phone:    LOcust   2-6000 

Midwest 
K.  M.  Mason.  Manager,  1.30  E.  Ran 

dolph   Dr..   Chicago    1,    111. 
Phone:  R.Andolph  6-7476 

West  Coast  ^ 

Dr.  .N.  L.  Simmons.  Manager,  670f' 

Santa    .Monica    Blvd..    ^^olK^^ooc 

38.    Calif..    Phone:    HOlK-wood    9 

3101 


W.    J.    GERMAN,    INC. 

Jane  St..  Fort  Lee,  N.  J.  Phone:  N 
J.  Windsor  4-5100;  N.  Y.  Phone 
LOngacre  5-5978 

William  J.  German.  President 
M.  B.  Reilly.  Exec.  V.P.,  Sec.  Tri<is 
Louis  A.  Bonn.  Vice  President 
T.   F.   Ross,  Assi.stant   Treasurer 
A.  C.  Nugent,  Asst.  Secretary 

Chicago   Office 

6040  North  Pulaski  Road,  Chicagt 
46   Phone:   IRving   .S-4064 

John  H.  Ma\nard,  Vice  Presidi  m 

Services:  .\gent  for  the  sale  .luc 
distribution  of  Eastman  professii'ii.< 
motion  picture  and  television  films 

W.    J.    GERMAN,    INC. 

OF  CALIFORNIA  | 

6677  Santa  Monica  Blvd..  Holly 
wood,    Calif.,     Phone:     Holly- 
wood 4-6131 
William  ].  German.  President 
].  L.  Courcier,  Vice-Pres.,  Cen.  Mgr 
G.  H.  Gibson.  Vice-President 
H.    E.    Pratt.   Vice-President 
Ronald   Olney.    Treas.,   Asst.   Secty^ 
M.  B.  Reilly,'  Secretary 

Services:  Agent  for  the  sale  antj 
distribution  of  Eastman  professional 
motion  picture  and  television  fill 


FERRANIA  S.P.A. 
OF  MILAN,   ITALY 

U.  S.  .\gent:  Montcleoni.  hu  5i 
East  60th  Street.  New  York  22 
New  Y'ork. 

Phone:  PL  9-0873 

Canadian  Agent:  Ferrania  I'liit 
Sales  Limited.  Index  Road.  In 
onto  18,  Ontario,  Canada. 

BUYERS     USE     BUSINESS     SCF    E' 
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FILM  PRODUCTION  SERVICE  COMPANIES 
IN  ENGLAND  AND  CONTINENTAL  EUROPE 

[including    DENMARK,    FRANCE,    ITALY,    GERMANY,    SPAIN,    SWEDEN) 

Film  Laboratory  Companies  in  England 

BRENT  LABORATORIES  LTD.  GEORGE  HUMPHRIES  &  CO.,  LTD. 

71/81    Whitfield    Street.    London 

W.  1 
Phone:  Museum  3636 
Cable:  Humphrilab  London 
Telegram:       Humphrilab      Phone 

London 
H.  S.  A.  Baillie,  Director  &  Gen- 
eral  Manager 
R.  G.  Ellis,  Technical  Manager 
Services:    Full    laboratory    process- 
ing facilities.   .3.5mm   B  &  W;   East- 
mancolor    opticals;    traveling   matte; 
neg.  cutting,  etc.   16mm  B  &  W  or 
color,    neg    and    reversal.    Eastman- 
color;      Ektachrome;      Kodachromc, 
etc.  Contact  and  reduction  printing. 
8mm    B   &   W   and    color.    Magnetic 
striping  16  8mm.  .\nimation;  titling; 
recording  and  re-recording. 


North     Circular     Road,     Crickle- 

wood,    London    N.W.    2 
Phone:    Gladstone   4271 
Cable:    Topfilma    London 

E.  A.  Richardson,   Managing  Di- 
rector 
E.  C.  Pink.   Lahoratonj  Manager 
V.   M.   Downes.   Company  Secre- 
tary 

EBViCES:  35/16/8nim  B  &  \V  neg. 
irocessing  and  printing.  16  8mni 
I  &  W  reversal  processing  and 
irinting.  16/8mm  color  prmting. 
itling;  Opticals;  Cutting;  Record- 
ig-non  rojaltj-;  \'ariable  density  re- 
;cording;  Music  and  effects  libraiy; 
rofessional  Commentators  (all 
mguages);  Script  translations;  For- 
ign   version   recordings. 


COLOUR  CENTRE  CINE  LTD. 

Farnham   Royal,   Slough,    Bucks. 
Phone;   Farnham  Common   1043 

J.  Homsby 

ERViCEs:    16mm   color   duplicating 


COLOUR  FILM  SERVICES  LTD. 

22-25   Portman   Close,   Baker  St., 

London  W.C.  1,  England 
Phone:    Hunter    2881 
]  Cable:    Colorfilm,    London 

R.  G.  F.  Chase,  Director 

J.  C.  Jeffre\,   Director 

H.    Manley.    Company    Secretary 

:rvices:  Ektachrome  processing; 
olor  &  B  W  cutting  prints;  Edit- 
g;  Sound  Recording  and  dubbing; 
lease  printing  Kodachrome  .5269 
id  Eastman  Color;  Preview  theatre 
cilities. 


FILMATIC  LABORATORIES  LTD. 

Lon.-;dale   Road,  London   W.    11 
Phone:    Bayswater  9391 

J.  C.  P.  M.  Da\is,  Managing  Di- 
rector 
R.  F.  Ebbets.  Technical  Director 

iRviCES:  16mm  processing  and 
inting.  Ektachrome;  Eastmancolor 
I&  W  reversal,  neg  pos.  etc.  3.5/16- 
m  and  16 /8mm  reduction  in  color 
d  B  &  W  neg,  cutting  and  edge 
imbering. 


^>f      this     symbol,     appear- 

g  over  listings  in  these  pages,  in- 

cates     that      dispUn-      advertising 

■ntaining    useful     additional    data 

:  ipears  in  other  p;iges  of  this  issue. 


REEDS  COLOUR  FILM 
LABORATORIES,  LTD. 

89-91     Wardour    Street,    London 

W.   1 
Phone:  Gerrard  5,548 
Cable:  Reedscolour  London 

A.  W.  Tozer,  Managing  Director 

Service.s:  16mm  Ektachrome  devel- 
oping; 16mm  Kodachrome  and  East- 
mancolor printing;  16  8mm  color 
reduction  printing;  Cutting;  Edit- 
ing; Titling. 


TECHNICOLOR  LTD. 

Bath    Road,    Harmondsworth, 
West    Drayton,    Middx. 

(CONTINUED   ON    NEXT    PAGE) 


THE  RANK  ORGANISATION 

(Film  Processing  Division) 

Denham,    nr.     Uxbridge,    Middx 
Phone;    Denham   2323 
Cable:  Denlab  Uxbridge 

Olympic  Laboratory 

School  Road,  London   N.   \V.   10 

Phone:   Elgar  4030 

Cable:    Harles  London 

W.    M.    Harcourt.    Managing   Di- 
rector 
H.  G.  Barker,  General  Manager 

Services:  Complete  processing  faci- 
lities for  35mm,  16mm,  8mm,  9.5 
Eastman  Color,  Kodachrome,  Fer- 
raniacolor,  Ektachrome,  Gevacolor 
and  black  and  white.  Dupes,  reduc- 
tion printing  to  8mm.  Film  clean- 
ing and  protection.  Projection:  ,35- 
mm,  16nim  married  and  double 
film.  Sound  and  Dubbing:  35mm 
optical  (five  channels);  magnetic 
(three  channels).  Transfers:  mag- 
netic and  optical  to  16mm.  Post 
s\nch.    and    commentary   recording. 
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FILM  PRODUCTION  SERVICES:  ENGLAND 


Technicolor  Ltd. 

Phone:    Skyport    5432 

Cable:    Tecnicolor   Wesl   Drayton 

Mr.  Gunn,  Photographic 
Mr.  Bush,  Photographic 
Mr.  Littlcjoliii.  Release  Prints 
Service!:    See    Tcclinicolor.    Holly- 
wood. 


KAY  WEST  END  LABORATORIES 

22    Solit)    S(juare,    London    ^\ .    1 
Phone:  Gerrard  7811 

E.  G,  Roy,  Maiiagiii'^  Director 
R.  Dace,  iMhoratorij  Director 
C  T.  Parkliouse,  Studio  Manager 

Services:  35/16mm  color  and  B/VV 
processing;   Titles;    Filmstrips. 


Cartoon  and  Technical  Animation  Facilities  in  England 

STEWART  HARDY  FILMS  LTD. 


BIOGRAPHIC  CARTOON 
FILMS   LTD. 

90  Dean  Street.  London  W.l 
Phone:  Gerrard  96S2/4S79 

Nancy      Hanna;      \'era      Linnecar; 
K.  Learner;   B.  Godfrey 

Skbvices:  Animation;  Photo-anima- 
tion; Live  action;  All  services  35mm. 

CARTOON  ANIMATION  SERVICE 

The  Colonnade,  Maidenhead, 

Berks. 
Phone:  Maidenhead  1356 

Ralph  A\res 

Sebmces;  Cartoons  for  all  purposes. 
Stop  motion,  diagram  photoanima- 
tion,    special   effects. 

GROUP  TWO  ANIMATION  LTD. 

1-3  Halford  Road,  Richmond, 

Surre>- 
Phone:  Richmond  5865 

G.  W.  Collins;  D.  M.  Livesey 

Services:  Diagram;  Photo-anima- 
tion; Special  cartoon  effects:  Story- 
board  design;  1  cutting  room;  1 
camera   room. 

HALAS  &  BATCHELOR 
CARTOON  FILMS  LTD. 

Lysbeth  House,  lOa  Soho  Square. 

London  W.  1 
Phone:  Gerrard  7681 
Cable:  Habafilm  London 

John   Halas;   Joy   Batchelor 

Services:  Complete  animation  pro- 
duction service  for  entertainment 
«nd  documentar)'  films;  tele\'ision 
commercials.  O.vberry  Rostrum  cam- 
eras.  Live   action   facilities. 


Imperial  Studios,  Maxwell  Road, 
Elstree  \\'ay,  Boreham  Wood, 
Herts. 

Phone:  Elstree  3730 

Ken  Hard\ ;  Peter  Dards 
Guy   Fergusson;   Ken   Gay 
Jo\ce    Messenger 

Services:  Diagram  and  cartoon 
animation  for  educational,  techni- 
cal, scientific,  medical  and  indus- 
trial films.  Specialised  animation  for 
TV  commercials. 

W.  M.  LARKINS  &  CO.  LTD. 

51  Charles  Street,  London  \^".  1 
Phone:  Mavfair  113S 


Richard     Taylor; 
Denis  Gilpin 


Services:    All   forms    of   animation, 
cartoon  and  matte  work. 


DIGBY  TURPIN   FILMS   LTD. 

173  Wardour  Street,  London  W.l 
Phone:  Regent  2074 

Digby    Turpin;    G.    Xeale 

Services:  Complete  production  ser- 
vice for  live  action  and  animation. 


WORLD  WIDE  ANIMATION  LTD. 

34  Cursitor  Street,  London,  E.G.  4 
Phone:  Holbom  7666 
Cable:  Globepics 

Hindle  Edgar,  Managing  Director 
James   CaiT,   Director 
V.  L.  Price,  Director 

Services:  Complete  animation  pro- 
duction service.  Cartoon,  diagram, 
model  and  puppet  animation. 


Producer  Service  Facilities: 

ANVIL  FILMS  LTD. 

Beaconsfield     Studios,     Beacons- 
field,   Bucks. 
Phone:   Beaconsfield   557 

Ken  Cameron;  Ralph  May; 
R.  K.  T.  Scrivener;  R.  I.  C.  H. 
Warren 

Services:   Sound  recording  services 
16/35mm.  Full  praduction  facilities. 

LOOK    TO    BUSINESS    SCREEN 


Editing  &  Sound  Recording 

ASSOCIATED  BRITISH- 

PATHE  LTD. 
(Production  Division) 

Film  House,  142  Wardour  Street, 

London   W.l 
Phone:   Gerrard  0444 
Cable:  Patherima  Rath  London 

Terr\-  .\shwood.  General  Manager 
Lionel    Hoare,    Producer.    Docu- 
mentanj  Department 

Services:      Sound     recording     and 


dubbing  theatres  in  35/16/8mm; 
cutting  rooms  and  ;i  comprehensive 
camera  department.  Patlio  library 
of  newsrcel  m;iterial  dating  back  to 
1896.  Studios  availalile  at  Wardour 
Street  and  Elstree.  Complete  pro- 
duction facilities  available. 

BIRMINGHAM  COMMERCIAL 
FILMS  LTD. 

Studio  Centre,  Slade  Road, 

Birmingham  23 
Phone:  East  3511 

H.   Juggins,   Chairman 

G.   Davies,   Managing  Director 

Services:  Five  editing  rooms  35- 
mm  16mni;  Sound  recording  suite 
and  preview  theatre;  16  35mm  B  & 
W  processing;  Complete  production 
facilities    a\ailable. 

CAMPBELL  FILMS  LTD. 

15  Blackheath  Road,  London  S.E. 

10 
Phone:  Tideway  5163 

J.    Hann-Campbell.    Director 
A.   Simmons.   Executive 
S.    Hindlev.    Executive 

Services:  Two  editing  rooms  35' 
16mm.  Disc  and  playback  facilities 
for  effects  and  music  selection.  35/ 
16mm  projection.  Foreign  version 
facilities. 


Bervl     Stevens 


DERRICK  KNIGHT 
&  PARTNERS  LTD. 

8/12    Broadwick    Street,    London 

W.l 
Phone:  Gerrard  0761 

Derrick   H.    Knight.    Producer 
Brenda    Knight 

Robert  Morgan,  Supervising  Edi- 
tor 

Services:  35/ 16mm  editing  serv- 
ices. Complete  35,  16mm  production 
facilities. 

HALIIFORD  STUDIOS  LTD. 

Man>'gatc      Lane,      Shepperton, 

Middx. 
Phone:   Walton-on-Thames  26341 


CINEMA  LIAISON  SERVICES  LTD. 

22-27a  Charles  Street,  Cardiff 
Phone:  Cardiff  25402 

R.  Colwyn  Wood  M.  Brit.  I.R.E. 
A.  James  Hiett;  A.  Watson  O.B.E. 

Services:  16mni  editing  services; 
sound  recording  suite  and  preview 
theatre;  complete  production  facili- 
ties   available. 

CINEPHOTO  EQUIPMENT  LTD. 

172     Chapel     Street,     Salford     3. 

Manchester,    Lanes. 
Phone:   Blackfriars  6287 

A.    C.    Ricketts    Esq..    Managing 
Director 

SER\^CES:  Sound  recording;  six- 
channel  dubbing.  Editing  services. 
Complete  16mm  production  facili- 
ties. 


Halliford  Studios  Ltd. 

Cable:  Hallifilms  Shepperton 

Eugene     Andrews,     Studio     \tan 

ager 
Laurie  Pcake,   Chief  of  Sound 

Services;  Two  sound  stages  will 
total  floor  area  6,000  scj.  ft.;  1,00( 
iimps  available  on  c:ich  stage.  Dub 
liing  theatre;  preview  theatre;  dres 
sing   rooms;    offices;    workshops. 


HARTLEY-WARD  FILMS  LTD. 

3  .\ll)ermarle  Street.  London  W.l 
Phone:   Mayfair  9361 
Cable:   Kenart  London 

B.    Charles-Dean,    Executive 

Producer 
P.   Merton.   Research   and   Direc 

tor 
Gp.    Capt.    W.    G.    Abrams,    In 

dustrial    Relations    Officer 

Services:  Presentation  sound  stu 
dio;  editing  service;  cutting  rooms 
recording;  dubbing  —  magnetic  am 
optical  35  16mm.  Camera  am 
equipment  hire.  All  foreign  versions 
own  team  of  translators  retained. 


KAY  CARLTON  HILL  STUDIOS 

72a  Carlton  Hill,  London  N.W. 
Phone:  Maida  Vale  1141 

E.    G.    Roy,    Managing    Directt 
C.  T.  Parkhouse,  Studio 
Manager 

Services:    Synch   studio   productio 
services. 


LEEVERS-RICH  &  CO.  LTD. 

Cinema    House,    80/82    Wardoi 

Street,  London   W.l 
Phone:   Gerrard  4161 

Reginald       Barnes-Heath;       Fre 
Fleming.    7oiii(    Studio    Manage 

Services:  Sound  transcription  ser 
ice;  35mm  optical  and  magnetic 
16mm  optical  and  magnetic  (ed| 
or  center  track);  IV. 5  magneti* 
Disc  all  speeds;  U"  tape:  SvTicl 
ropulse;  Nagra;  Perfectone  at  a 
standard  speeds.  .Any  of  these  ma 
be  cross-transcribed.  Overnigl 
transcription  16  8mm  striped  prin 
recorded  from  any  sprocketed  ma; 
ter.  Dubbing  theatre  facilities;  3S 
16  8mm  projection  interlocked  I 
SLX  35mm  opt /mag  tracks.  Thrt 
16mm  magnetic  tracks.  Four-wa 
Gram  turntables.  Live  mike  ft 
commentarv/jingles.  Location  an 
editing   facilities. 


RCA.  GREAT  BRITAIN  LTD. 

Lincoln  ^^"ay,  Windmill  Road, 
Sunbury-on-Thames,  Middx. 
Phone:  Sunbury-on-Thames  551) 
Cable:  RCA  London 
Telex:  28608 

W.  H.  Clarke.  Director.  Film  at 
Sound   Systems   Group 

G.  E.  \\'ebster.  Manager,  Ml 
netic  Printing  Division.  (Pho* 
Acorn  1046)  ICantinu*. 


S4 


Business  Screen  MAGAZI^|llt| 


W  J.  GERMAN, /iVC. 

AGENT  FOR  THE  SALE  AND  DISTRIBUTION  OF 

EASTMAN  Professional  Films 


FORT  LEE,  New  Jersey 
LONGACRE  5-5978 

HOLLYWOOD 

6677  SAIVTA  MONICA  BLVD. 
HOLLYWOOD  4-6131 

CHICAGO 

6040  N.  PULASKI  ROAD 
IRVING  8-4064 


In  this  day  of  speed  and  deadlines 
the  importance  and  real  values  of 
quality  materials  is  increasingly 
vital  to  success.  To  engage  in 
a  competitive  venture  with  less 
than  the  best  that  is  available 
to  you  is  giving  your  competitor 
an  advantage  to  which  he  is  not 
entitled.  Insist  that  from 
camera  to  screen  you  have 
every  advantage  that  quality 
raw  stock  can  i)rovide  .  .  . 
specify  Eastman  Professional 
Motion  Picture  Films.  For 
true  economy  and  a  maximum 
of  satisfaction  for  you  and  your 
client  rely  on  Eastman  Films, 
supported  by  the  most  experienced 
service  and  research  staffs  in 
the  industry  today. 
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FILM  PRODUCTION  SERVICES:  ENGLAND 


RCA  Great  Britain  Ltd. 

StHVKK:  (^oinpleti-  st'r\  iff  for 
stripping  and  recording  35mni 
and  70mm  release  films  from  pro- 
ducers 35mm  sonnd  masters,  mon- 
aural, nutltiple  or  stereophonic 
sound  masters  employing  up  to  si.\ 
tracks.  Film  bonding  facilities. 


RANK  FILM  LIBRARY 

1   .\intree  Road.   Pcri\alc.  Middx, 

Phone;  Perivale  6666 

Cable:  Gebescope,  Greenford 

K.    flodge.   General   Manager 

Services:  16mm  sound  recording 
and  track  transfers  from  35mm, 
tape,  disc  optical  or  magnetic  16mm 
tracks.  Recording  studio.  Editing 
and  titling.  Printing  and  processing. 
Smm    sound    track    recording. 

SIXTEEN  SERVICES  LTD. 

Kinocrat     House.     S3     Cromwell 

Road.   London   S.W.T 
Phone   Frobisher   2242 
Cable:   Kinocrat  London 

Gerald  Cookson.  Managing  Di- 
rector 

Brian  Ciibson.  Technical  Direc- 
tor 

Innes  Watson,   Sales  Director 

Odran  Walsh.  Head  of  Script 
Department 

Services:  Studios,  scripting,  edit- 
ing, animation,  recording  and  post- 
s>nching.  permanent  technical 
crews.  .Associated  companies  pro- 
vide complete  production  services, 
filmstrips.  still  photographic  services, 
closed   circuit  T\'  presentations. 

STANLEY  SCHOFIELD 
PRODUCTIONS  LTD. 

6-S  Old  Bond  Street,  London  W  .  1 
Ph  ne:  Mayfair  4642/3 
Cable:  Eskofilms  London 

K.    Rittener.   Director  of  Photog- 
raphy 
G.    Pitt.    Chief    Sound    Engineer 
R.   E.   Eaves,   Chief  Editor 

Services:  16mm  editing  and  sound 
recording:  Complete  production 
facilities    available. 


UNITED  MOTION 
PICTURES,  LTD. 

36/38     Fitzroy     Square.     London 

W  .  1 
Phone:  Langham  1171 

J.  P.  Sheppard.  Director 
B.  S.  Hinchcliffe,  Director 

Services:  16mm  editing  and  sound 
recording,  re-recording,  dubbing, 
transferring.  Complete  production 
services    available. 


WORLD  WIDE  PICTURES  LTD. 

34  Cursitor  Street,  London  E.G. 4 
Phone:  Holborn  7666 
Cable:    Globepics    London 

[ames    Carr:    \'.    L.    Price 
Hindle   Edgar;    D.    H.    Kentish 
C.    T.    Parris 

Services:  A  three  stage  studio  with 
all  ancillaries  centrally  located. 
W'estrex  sound,  dubbing  theatre, 
recording  and  transfer  rooms.  Edit- 
ing   facilities.    Pre\'iew    theatre. 

YORKSHIRE  FILM 
COMPANY  LTD. 

12  Queen  Street,  Huddersfield, 

Yorks. 
Phone:  Huddersfield  5335 

F.    -Micklethwaite;    C.   Bradley 

Services:  16mm  editing  and  sound 
recording.  Fidl  production  facilities 
available.  Cutting  room;  R.  C.  A. 
recording  and  dubbing  35  17.5/16/ 
Smm    transfers. 


ZONAL  FILM  FACILITIES  LTD. 

Zonal    House.    Wcstfields    Road, 

London    ^^".    3 
Phone:     .\corn    6841 
Cable:   Zonagram   London 

Services:  Nhignetic  striping  of  all 
gatiges  of  film,  including  process- 
ing with  si.\  track  magnetic  stripe 
and  also  four  track  CinemaScope 
magnetic  stripe.  Permafilm  cleaning 
and  preser\ation  treatm^.*nt.  Perma- 
\e\v  remo\al  process. 


Location    and    Studio    Equipment    Rental    Organizations 

Cahl'j:    Losfac  London 


AUTOCUE  (GREAT  BRITAIN) 
LTD. 

82   Chelsea    Manor    Street 

London    S.    W.    3 
Plione:    Flaxman    5654 
Cable:    .\utocue    London 

C.    F.    H.    Bailev-Watson 

J.   E.   Sturge;   ].'  N,    B.   Whitney 

Services:     TV    prompting    equip- 
ment, rental  and  services. 


I-.     |.    Hales;    K.    Ha\ley;    B.    A. 
Lee 

Services:  Sound,  camera  and  light 
ing  equipment  and  crew   re;ita!  for 
TV    and    film    industries. 


LOCATION  FILM  SERVICES 

C>oldhauk       Stutlios.      Godolphin 

Road,    London    W .     12 
Phone:    Shepherds   Bush   3078 


MOLE-RICHARDSON 

(ENGLAND)   LTD. 

Chase    Ro;id.    London    N.    W .    1(1 
Phone:    Flgar    6S34 
Telex:   22127 

J.    Page 

S.    Pattnian.    Ktii(«/    Department 

Services:    Full  range  of  cameras,  arc 


Mole-Richordson  Ltd. 

and  incandescent  lamps,  generators 
and  operators.  Microphone  booms 
and  prams,  camera  cranes,  dollies, 
wind  machines,  cobweb  spinners, 
fog  makers  and  all  associated  ac- 
cessories for  sale  or  rent.  Overseas 
branches  in  France,  Germany,  Italy 
and    Spain.    (See    national    entries) 


SAMUELSON  FILM 
SERVICE  LTD. 

23/29    The    Burroughs,     London 

N.   W.   4 
Phone:    Hendon    0171 
Cable:    Samcine    London 

Sidney    SamueLson;     David    Sam- 
uelson;   Micfiael   Samuelson 


Samuelson  Film  Services 

Services:  Cameras,  sound,  portabl 
lighting,  editing  and  grip  equip 
ment  for  rent.  Sound  recording  ani 
transfer.    Cutting    rooms. 


SCREEN  LOCATIONS  LTD. 

.58  Clifton  Hill,  London  .N.  W. 
Phone:    Maida    \  ale    6791 

Peter    Hennessv     F.R.P.S. 

Services:  Specialists  in  shootin 
sequences  for  overseas  companie 
with  or  without  overseas  director 
Key  technicians  for  features,  docf 
mentaries,  T\'  commercials,  .\rrifle 
eqnipmeni 


Libraries   of   Recorded   Music  for   Film    Production 


BERRY  MUSIC  COMPANY  LTD. 

10    Denmark    Street,    London 

\V.   C.   2 
Phone:  Temple  Bar  1653 

V.  S.  Agent:  Ad.  Ascher,  Emile 
Ascher  Inc.,  45  Fifth  ."Avenue, 
New  York  22,  .New   York 

R.  Berry;  R.  G.  Denton 

Services:    Conroy    recorded    music 
library  on  tape  or  disc. 

BOOSEY  &  HAWKES 
MUSIC  PUBLISHERS  LTD. 

295  Regent  Street,  London  \\  .    1 
Phone:   Langham   2060 
Cable:    Sonorous   London 

L.  \.  Boosey,  Chairman 

E.    Roth.    Managing    Director 


Boosey  &  Hawkes  Ltd. 

A.   F.   L.  Bassett  Silver,  Managt 
Recorded    Mtixic    Departmet 

Services:  Publishers  of  musii 
musical  literature  and  suppliers  ( 
recorded  background  music. 

SYNCHRO  RECORDED 
MUSIC  LIBRARY  LTD. 

SOUTHERN  LIBRARY 
OF  RECORDED  MUSIC  LTD. 

8  Denmark  St.,  London  W.  C. 
Phone:   Temple   Bar   4524 
Cable:    Southmusic    London 

D.   Berry,   Managing  Director 

Services:  Two  libraries  of  recorde 
music  on  tape  and  disc  for  T' 
radio,  film  and  transcription  use. 


Preview  Theatres  &  Screening  Rooms  in  London,  England 
AB/PATHE 


142  A\  ardour  Street 
Phone:  Ger.  4314 

Seating  Capacity:  25 
Screen  Size:   5'8"  x  4'3", 

CinemaScope 
Projector  Lighting:  .Xenon 
Projectors:  Phillips  double-head,  35- 

mm  and  16mm;  Mixing  facilities. 

ACME 

174  Wardour  Street 
Phone:  Ger.  1889/5339 

Seating  Capacity:  23 
Screen    Size:     S'    x    5'fi".    Cinema- 
Scope 

Consultant   Services 

AUDIO-VISUAL  CONSULTANTS 

136    (iriuul    Buildings.    Trafalgar 

S(|uare,  London  \\  .  C.  2 
Phone:    Museum    0641 

H    P.   Rigg;   J.   L.   D.   Senior 

Services:  Preproduction  planning; 
scriptwriting  services;  negotiation  of 
contracts;  production  liaison  serv- 
ices; theatrical  and  non-theatrical 
distribution. 


Projector  Lighting:  .Arc 
Projectors:  Kalee  35mm  doublehe.n 
Simplex  .Ampro  16mm. 


ADVISION 

83  New  Bond  Street 
Phone:  Gro.  3342 

Seating  Capacity:  12 
Screen  Size:  5'7"  x  4'2" 
Projector  Lighting:  .Xenon 
Projectors:  Zeiss  35mm  doublehea' 
Debrie  16mni  doublehead.        ■ 


AUTOCRAT 

33/37  Wardour  Street 
Phone:  Ger.  6839 

Seating  Capacity:  10 
Screen  Size:  4'  x  3' 
Projector  Lighting:  Incandescent 
Projectors:  Bell  &  Howell  ISinni 
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THE  BRITISH  COUNCIL 

6  Hanover  Street 
Phone:  Gro.  8011 

Seating  Capacity:  107 
Screen  Size:  8T1"  x  6'5". 

CinemaScoix- 
Projector  Lighting:  .\rc 
Projectors:  K;ilee  3.5min;  Bell  & 

Howell  16nim.  — C<)ii/inil( 


Business  Scree.n  MAGAZih 


Copley 
Productions: 
Now  Circling 


the  Globe 
with  Facts 
...on  Film 


Uocumentary  films  by  Copley  Productions  now  have  worldwide 
distribution.  In  Austria  and  Argentina . . .  Venezuela  and  Vietnam . 
in  countries  large  and  small,  an  exciting  picture  of 
American  newspapers  comes  to  life  in  color  and  sound  on  film. 
These  same  productions  —  dramatizing  new  techniques,  ideas 
and  experiences  in  the  newspaper  field  —  are  available  without 
charge  to  newspapers,  universities,  business  and  civic 
organizations  in  this  country. 


please  direct  inqttities  to  the  nearest 
Copley  Productions  distrihitlion  center: 


Copley  Productions 
7776  Ivanhoe 
P.  0.  Box  1530 
La  Jolla,  California 

Copley  Productions 
434  Downer  Place 
Aurora,  Illinois 


aJdiVISIOmJoF  the  COPLEY  NEWSPAPERS 
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FILM  PRODUCTION  SERVICES  ENGLAND 

Preview  Theatres  &  Screening  Room   Facilities  in   LoncJon 


CELLULOID  THEATRE 

84  Wardoiir  Street 
Phone:  Ger.  2368 

Seating  Capacity:  43 
Projector  Ligliting:  Arc 
Projectors:  Ross  35mm/16mm. 

CINE  HOUSE  THEATRE 

8  St.  Anne's  Court 
Wardour  Street 
Phone:  Ger.  8467 

Seating  Capacity:  15. 

COLOUR  FILM  SERVICES 

Portman  Close,  Baker  Street 
Phone:  Hun.  2881 

Seating  Capacity;  120 
Projectors;  Kodak  16mm. 

CROWN  THEATRE 

86  Wardour  Street 
Phone:  Gr.  5223 

Seating  Capacity;  70 
Screen  Size;  5'5"  x  9'7" 
Projectors:  Simplex  3.5mm/16mm. 

FINANCIAL  TIMES 

Bracken  House,  10  Cannon  Street 
Phone:  Cit.  8000 

Seating  Capacity:  40 
Screen  Size;  wide,  CinemaScope 
Projector  Lighting:  Incandescent 
Projectors;  Kalee  35mm  doublehead; 
BeU  &  Howell  16mm. 

HAMMER  THEATRE 

113  Wardour  Street 
Phone:  Ger.  7582 


Seating  Capacity:  128 
Screen    Size;    6'1"    x 

Scope 
Projector  Lighting;  Arc 
Projectors;  Kalee  35mm. 


8',    Cinema- 


GEORGE  HUMPHRIES 

71/81  Whitfield  Street 
Phone:  Mus.  3636 

Seating  Capacity;  10 

KAY,  CARLETON  HILL 

72a  Carleton  HiU 
Phone:  Mai.  1141 

Seating  Capacity:  10 
Projector  Lighting;  Arc 
Projectors;  Simplex  35mm;  R.C.A. 
16mm. 

KINOCRAT 

Kinocral  House,  85  Cromwell 

Road 
Phone:  Fro.  2242 

Seating  Capacity';  8 
Screen  Sizes;  3'  x  4' 
Projector  Lighting;  Incandescent 
Projectors:  Bell  &  Howell  16mm. 


MAYFAIR  HOTEL 

Berkeley  Street 

Seating  Capacity;  45 
Projector  Lighting;  .\cnon 
Projectors;  Kalee  35mm;  Bell 
Howell  16mm. 


McCANN-ERICKSON 
ADVERTISING 

Fetter  Lane,  Fleet  Street 
Phone:  Fie.  6543 

Seating  Capacity:  12 
Projector  Lighting:  Incandescent 
Projectors;  Ross  35mm  doublehead; 
RCA  16mni. 

MERTON  PARK  STUDIOS 

269  Kingston  Road 
Phone:  Lib.  4291 

Seating  Capacity:  10 

Screen  Size;  .■Ml  ratios 

Projector  Lighting;  Arc 

Projectors:  Simplex  35mm;  A.E.I.  16- 


NATIONAL  FILM  THEATRE 

South  Bank,  Waterloo 
Phone:  Wat.  3232 

1.  Seating  Capacity:  20 

Screen   Size:   5'7"   x  4'1", 

CinemaScope. 
Projector  Light:  Arc 
Projectors;  Kalee  35mm;  Bell  & 

Howell  16mm 

2.  Seating  Capacity;  500 

Screen  Size:  12'  x  9'  wide,  Cinema- 
Scope. 
Projector  Lighting:  Arc 
Projectors;  Kalee  35  and  16mm. 

RADIANT  PREVIEW 
THEATRE 

171  Wardour  Street 
Phone;  Ger.  4721 

Seating  Capacity;  13 

Projector  Lighting;  Arc 

Projectors;  Simplex  Doublehead  35- 


RANK  FILM  DISTRIBUTORS 

127  Wardour  Street 

Seating  Capacity:  60 

Screen    Size:     12'    x    9',    Cinema- 
Scope 

Projector  Lighting:  Arc 

Projectors:  Kalee  35mm;  Bell  & 
Howell  16mm. 

RENOWN 

54-58  Wardour  Street 
Phone:  Gr.  5706 

Seating  Capacity;  16 
Projector  Lighting;  Arc 
Projectors;  Ross  35mm;  R.C.A.  16- 
mm. 
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ROYAL  COMMONWEALTH 
SOCIETY 

Cra>cn  Street 
Phone:  Whi.  6733 

Seating  Capacity;  400 
Projector  Lighting:  Arc 
Projectors:  35mm/16mm. 

Studio  Film  Laboratories 

Screen  Size:  6'6"  x  4'4" 
Projector  Lighting;  .\rc 
Projectors;  Simplex  35mm  double 
head;  R.C.A.  16mm. 

Preview  Theaters 
Outside  London 

SHAW  FILMS 

Royall>  House,  72  Dean  Street 
Phone:  Ger.  5791 

Seating  Capacity:  21 
Projector  Lighting;  Arc 
Projectors;  R.C.A.  35mm;  Bell  & 
Howell  16mm. 

INDEPENDENT  ARTISTS 

Beaconsfield  Film  Studios 
Beaconsfield,  Bucks. 
Phone:  Beaconsfield  1563 

Seating  Capacity:  40 
Screen  Size;  Wide,  CinemaScope 
Projector  Lighting;  Arc 
Projectors:  Ross  35mm. 

STANLEY  SCHOFIELD 
PRODUCTIONS 

6/8  Old  Bond  Street 
Phone:  May.  4642 

Seating  Capacity;  25 

Projector  Lighting;  Incandescent 

Projectors;  Bell  &  Howell  16mm. 

TATLER  THEATRE 

Boar  Lane,  Leeds,  Yorks. 

Seating  Capacity:  229 
Screen  Size:  18'  x  9' 

WEST  OF  ENGLAND 
FILM  UNIT 

30  Broad  Street,  Bristol  1 

Projector  Lighting;  Arc 
Projectors:  R.C.A.  35mm;  Ampro 
mm. 

STUDIO  FILM 
LABORATORIES 

71  Dean  Street 
Phone:  Ger.  0831 

Seating  Capacity;  21 

SERVICES  IN  AUSTRIA  AND  DENMAR 

AUSTRIA 

—Film  Laboratory— 

WIEN-FILM  GmbH 

Siebenstern    31,    \ienna    7 
Phone:  Vienna  44-76-41 
Telex:  01-2824 

Services:    Studios,    35mm,    16mm, 
bSnv  color  laboratories;  dubbing;  re- 
cording,  re-recording  facilities;   cut- 
ting rooms. 

DENMARK 

—Film  Laboratories— 

JOHAN    ANKERSTJERNE 
Lygten,  47-49,  Copenhagen,  N 
Phone:  Aegir  1700 

Services;      3.5mm,      16mm,     bl 
Eastman    Color. 

NORDISK  FILMS  TEKNIK 

Redhavnsvej-Frihaven, 

Copenhagen 
Phone:    Tria   2601 

Services;    35mm,    16mm,  b&w 
color  laboratories;   distribution; 
view  theatre;   sub-titles;  studios. 

—Camera  Hire- 

MOLE-RICHARDSON 
(Deutschland)  GmbH 

Rosenhugel  Studios,  Vienna 

Mauer, 
Wener   Str.    100-106 
Phone:  Vienna  82-26-21 

—Camera  Hire- 

NORDISK  ELECTRIC 

Vitlis  Beringsalle  5,                   j 
Klampenborg,  Copenhagen 

WIEN-FILM 

Coblenzlgasse   32,  Vienna   19 
Phone:  Vienna  36-22-52 

—Recording  Studios— 

STADS  RADIOFONIEN 

Rosemomsalle,  Copenhagen 
Phone:  Central  647 

—Recording  Studios— 

F.B.N. 

Mollardgasse    34,   Vienna    6 
Phone:    Vienna    43-03-78 

TIVOLIS  CONCERTSALEN  1 

Vesterbrogade,  Copenhagen 
Phone:    Wi.    1001 

HOELA 

NeUcengasse  6,  Vienna  6 
Phone:    43-i4-58 

Film  Producers  in  Europe  ■ 

•    Producers  of  complete   film; 
listed  in  the  Annual  ProducUoi 
view  issues  of  Business  Scree* 
first  number  of  each  calendar 

Business  Screen  Magaz* 

WIEN-FILM 

(sea  abova) 

, 

Make  lip-sync 

with  the  world  famous 


NAGRA  III 


The  NAGRA  III  is  the  self-contained 
professional  tape  recorder  assur- 
ing independence,  professional 
standard  of  performance,  reliabi- 
lity, convenience  and  ease  of  use. 


Input  No.  2  and  ATU  m.p.s. 
Pilot  sync  pulse  input 


Twelve  1.5  V  D  type  cells 

Input  No.  1  for  conventiona 
dynamic  microphone  


NAGRA  III  B: 

nee  in  the  US  $  1  045.— 


NAGRA  III  MP  with  pilot  sync  pulse  head: 

list  price  in  ttie  US  $  1  095.— 

SLP  SYNCHRONIZER 

list  price  in  tfie  US  $  295.- 


Performance 

•  30M6.000  -  1.5  DB 

•  58  DB  ASA  A  signal/noise 

•  0.1  %  peak  wow  and  flutter 

•  Works  from  -13°  to  122°  F 

•  Micro  imp. :  50-200  Ohms 


Servo-loop  speed  control : 
15",  7.5"{CCIR/NAB),3.75" 


The  NAGRA  sound-transfer  system 


automatic  speed 
correction  and 
pilot  playback 


'T-.r 


Write  for  brochure  and  new  dealer  list  to 

KUDELSKI 


6,  ch.  de  I'Etang,  Paudex -  Lausanne,  Switzerland 
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FILM  PRODUCTION  SERVICES:  FRANCE 


FRANCE 

—Film  Laboratories— 

CAMPAGNIE  LYONNAISE 
de  CINEMA 

274  Cours  Emila-Zola, 
Villeurbanne  (  Rhone ) 
Phone:    N'illeurbanne   87-98 

C.T.M. 

66  Rue  Pierre-Timbaud. 
Gennevilliers,  Paris 
Phone:   Gre.  46-00 

ECLAIR 

8-16   Avenue  De-Lattre- 

de-Tassigny,    Epiney 

( Seine ) 
Phone:   Plaza   39-60 

G.T.C. 

I  Quai  Gabriel-Peri, 

Joinville 
Phone:  Gravelles  39-10 

Services;  35mm,  16mm.  b&w.  color, 
dubbing,  recording,  re-recording, 
special  effects. 

LIANO  FILM 

12    Rue    Danicourt 
Malakoff    (  Seine ) 
Phone:   Ale.  36-76 

L.T.C. 

19  .Avenue  M-Franay. 
Sainl  Cloud  ( Seine-et-Oise ) 

PARIS  TELEVISION 

12  Rue  Du  Fief,  Boulogne- 

Billancourt 
Phone:   Molitor   19-43 

Sebvices:    16mm    b&w. 

S.I.M. 

128  Boulevard  du  Cal-Giraud 

Saint-Maur    ( Seine ) 
Phone:   Gravelles  61-50 

Services:     16mm,    3.5mm,    b&w. 

TIRAGE  16 

69  Boulevard  Pasteur 

Montreuil-Seine 
Phone:   .\\Ton  3.550 

—Equipment  Hire— 
CINELEC 

8  Rue  de  Richelieu,  Paris  1 
Phone:    Richelieu    8381 


CINE   LUMIERES   DE   PARIS 

60  Rue  Carnot,  Boulogne, 

S/Seine 
Phone:    .Molitor  4137 

.\Ime.  Lvnc  Bastide 


CINE  SERVICE  LOCATION 

19  Quai  Camot 

Saint  Cloud  (Seine-et-Oise) 

Phone:  Molitor  7522 
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—   Equipment    Hire:    France  — 

MOLE-RICHARDSON 

(FRANCE)  S.A. 

28-28bis  Rue  Marcelin-Berthelot 

Montrouge-Seine 
Phone:  Alesia  1549 
Cable:    Molereng    Paris 

Rene  Schell,  General  Manager 
Liliane  Frenkiel.  Rcnftil 
Manageress 

SON  ET  LUMIERE 

15  Avenue  de  la  Porte  des  Ternes 

Paris   17 
Phone:    Etoile   4242 


TRANSPALUX 

20   Rue  Victor  Hugo 
Levallois,    Seine 
Phone:   Per.  0754 


—Recording  Studios— 

A.R.T.E.M. 

7bis  Rue  du  Mal-Joffre,  Nice 
Phone:   Nice   81536 

CINEMA-TIRAGE  L.  MAURICE 

26  Rue  .Marbeuf,  Paris  8 
Phone:  Elysees  0018 


CINE  SERVICES 

71  Rue  de  CHgnancourt,  Paris  18 
Phone:    Om.    5910 

ECLAIR 

16  Avenue  de  Lattre-de-Tassigny 

Epinay,  Seine 
Phone:   Plaza  3960 


FILM  ET  SON 

42   Rue   .Michel-Gachet.   Marseille 
Phone:  Dragon  8663 


FRANSTUDIO 

2    Rue   des    Reservoirs 

St.  Maurice,  Seine 
Phone:  Ent.  3840 

L.T.C. 

19  Rue   Marius   Franay 

St.  Cloud,  Seine 
Phone:    Molitor   6920 


POSTE  PARISIEN 

120  Champes  Elysees,  Paris  8 
Phone:  Balzac  7200 


SOCIETE  INDUSTRIELLE 
DE  SONORISATION 

22  Avenue  de  la  Porte  Champer- 

ret,  Paris  17 
Phone:    Gal.    9611 


•  Listings  of  film  producers  in  Eng- 
land and  on  the  continent  appear  in 
our  .\nnual  Production   Hc\ic\NS. 


Preview  Theatres  &  Screening 

CENTRE  INTERNATIONAL  DE  FILM 

59  Avenue  Iloche,  Paris  8 
Phone:    Car.   0710 


CENTRE  MARCELIN  BERTELOT 

28bis  Rue   St.   Dominiques 

Paris  7 
Phone:  Inv.   1073 


Rooms   in   Paris,   France 

INFORMATION 

36  Avenue  Friedlaiid,  Paris 
Phone:  Wagram  8855 


CHAMBRE  DE  COMMERCE 
DE  PARIS 

IS  Rue  Yvres-Toudic,  Paris 
Phone:    Rot.    7510 


CINE  SERVICES 

71  Rue  de  Clignancourt,  Paris  8 
Phone:  Om.  .5910 

D.M.S. 

15   Rue   Saussier-Leroy.   Paris    17 
Phone:   Wagram  4055 

DISCINA 

128  Rue  de  la  Boetie,  Paris  8 
Phone:    Elysees    1040 

FIIMAX 

72  Ave.    des    Champes    Elysees, 
Paris  8 

Phone:    Balzac   0489 

FILMS  REGENT 

63  Ave.  des  Champes  Elysees 

Paris   8 
Phone:    Elvsees   6000 


JANDEZ 

68  Avenue  des  Termes,  Paris 
Phone:  Eto.  7895 


LE  PETIT  MARBEUF 

34  Rue  .Marbeuf,  Paris 
Phone:   Balzac  4718 


MUSiE  GUIMET 

6  Place  d'lena,  Paris  16 
Phone:   Pas.  7446 


PARIS  TELEVISION 

12  Rue  du  Fief 
Boulogne-Billancourt 
Phone:  Molitor  7943 


PATH! 

6  Rue  Francoeur,  Paris  IS 
Phone:    Mon.   7201 


FRED  JEANNOT 

86  Rue  de  Sevres,  Paris  7 
Phone:    Seg.   4076 

GRAY  FILM 

27  Rue  Dumont  d'l'rville 

Paris 
Phone:    Kleber   9386 


SALLE  DE  PROJECTION 
DE  COLIS£E 

44  Champes  Elysees,  Paris 
Phone;   Elvsees  1605 


S.M.E.  GAUMONT 

3  Rue  Caulaincourt,  Paris    18 
Phone:   Europe  7340 


WASHINGTON  CINEMA 

3  Rue  Washington,  Paris  8 
Phone:  Elysees  2821 


—Music  Libraries— 
CHAPPELL 

85  Boulevard  Haussmann,  Par 
Phone:  Europe  4293 


FILM  PRODUCTION  SERVICES:  GERMA^ 


—Equipment  Hire— 

CINEQUIPMENT  EUROPE  EST. 

Wagmullerstr.  21,  Munich  22 
Phone:   Munich  224417 

Dr.  BaiK-rle.  General  Manager 


MOLE-RICHARDSON 

(W.  Germany) 

Hofangerstr.  78,  Munich  S 
Phone:   Munich   401827 
Cable:   Molereng  Munich 
Telex:   052/2544 

Gisell  Scbnecbergcr 


BERLIN  NEUKOLIN 

Harzerstr.  39,  Berlin 
Phone:  Berlin  602831 
Telex:   018-4025 

Karl  Sielaff,  Manager 


-Cutting  Rooms/Sound  Studio 

ARNOLD  &  RICHTER  KG 

Turkenstr.  69,  Munich   13 
Phone:    361881 


U.F.A.  UNIVERSUM  FILM  A.G 

Vik-toriastr.  13-18 
Berlin  Teniplehof 
Phone:    Berlin   700011 


—Music  Libraries— 

METRONOME  RECORDS  Gmb 

Oderfelderstr.  28,  Hamburg  I 
Phone:  Hamburg  474014 


ATLANTIK-FILM 

Melhopweg  4,  Hamburg  Ohia 
Phone:    Hamburg  622379 
(CONTINUED   ON    NEXT    PAi 


Business  Screen  Magaz; 


Acrenf 

V  en 


attach 
your 
movie  camera 
here... 


I      n 


k_:ji 


/ 


and  you  can  take  your  movies  anywhere. 
New  General  Electric  Portable  CINEMA  LIGHT- needs  no 
wall  plug,  no  extensions.  It's  as  portable  as  your  camera. 


Xow,  there's  no  excuse  for  taking  poorly  lighted  movies. 
The  new  General  Electric  Portable  CINEMA  LIGHT 
makes  it  possible  to  light  the  scene  anywhere.  It's  a 
home-movie  light  powered  by  a  compact  nickel-cadmium 
battery... a  single-light  unit  that  does  the  job  of  a  bulky 
multiple-light  bar,  giving  you  a  wide,  smooth  beam  of 
controlled  light  anywhere.  Indoors  or  out.  (It  takes  you 
about  sixty  minutes  to  recharge  the  transistorized  bat- 
tery pack,  and  it  can  be  recharged  thousands  of  times.) 
The  lamp  itself  is  amazing:  its  full  3-hour  rated  life 
will  let  you  shoot  more  than  40  rolls  of  home-movie  film; 
a  built-in  double  reflector  (completely  sealed  against  cor- 
rosion) puts  all  the  light  where  you  want  it;  and  the 


powerful  beam  spread  gives  enough  coverage  for  both 
wide  angle  and  telephoto  lenses. 

You  get  all  this  in  a  compact,  smartly-designed  unit 
that's  as  portable  as  your  movie  camera— proof  that  at 
General  Electric  the  accent  is  on  value.  Ask  for  a  demon- 
stration of  the  new  General  Electric  Portable  CIXEMA 
LIGHT  at  your  favorite  camera  counter,  and  pick  up  a 
free  copy  of  the  8-page  guide  that  tells  you  all  about  it. 

Tigress  Is  Our  Most  Important  Product 

GENERAL^ELECTRIC 


Oi 
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FILM  PRODUCTION  SERVICES:  GERMANY 


WEST  GERMANY 
—Laboratories— 

ARNOLD  &  RICHTER  KG 
Turkenstr.  fi9,  Munich    13 
Phone:   Munich  361881 

ATLANTIK-FILM 

Melhopweg  4,  Hamburg  Ohlstedt 
Phone:  Hamburg  622379 

BAVARIA  FILMKUNST  GmbH 

Filmplatz  7 

Munich    Ceiselgasteig 

FrLM-ATELrER-GOTTINGEN  GmbH 

Phone:  Gottingen  24355 

GEYER-WERKE  GmbH 

Filmgelande,  Hamburg  Rahlstedt 
Phone:    Hamburg   673956 

BERLIN  NEUKOLIN 

Harzerstr.  39-46 
Phone:   Berlin  600171 

ITALY 

—Equipment  Hire- 

MOLE-RICHARDSON 
(ITALIA)  S.R.L. 

Via  Del  Wlodromo  68-74,  Rome 
Phone:  Roma  7S3827 
Cable:  Molereng  Roma 

George  Gardner,  General  Manasc 
Umberto  Marroncini.  Rental 
Manager 

Via   Pestalozzi    18.    Milan 
Phone:    Milano    474960 
Cable:    Molereng   Milano 

Giorgio  Gozzano,  Manager 

TECHNIRAMA 

Via    Tiburtina,    Rome 
Phone:   Roma  429076 


SPAIN 

—Laboratories— 

CINEMATIRAJE  RIERA  S.A. 

Hermanos     Miralles     S5,     Madrid 
Phone:    Madrid   254582 
Generalisimo   Franco  468, 

Barcelona 
Phone:     Barcelona    273554 

CINEFOTO 

I.auria    S6,   Barcelona 
Phone:    Barcelona   277407 

FOTOFILM  S.A.E. 

Traversa  de  Dalt,   117-119. 

Barcelona 
Phone:    Barcelona  353600 


Laboratories:    Spain 
FOTOFILM  MADRID 

Pilar  de  Zaragoza  30,  Madrid 
Phone:  Madrid  551604 


—Sound  Recording  Studios— 

FONO  ESPANA 

Claudio    Coello    124,    Madrid 
Phone:    Madrid  361003 

ORO  FILMS 

Estudios  E.  X.  A. 
Cuesta  Zarzal  1,  Madrid 
Phone:  Madrid  340S04 

PARLO  FILMS 

Diputacion  96,  Barcelona 

VOZ  DE  ESPANA 

Av.  Tibidalo   18,  Barcelona 
Phone;    Barcelona  284400 


SPAIN 

—Equipment  Hire— 

MOLE-RICHARDSON 
(ESPANA)  LTD. 

.Alcala  32,  Madrid  14 
Phone:  Madrid  322463 
Cable:  .Molereng  Madrid 

Gregorio  Sacristan,  General 
Manager 

Fedcrico    X'aquero,    Rental    Man- 
ager 


REPORT  FILM 

Edifico  Espana,  Madrid 
Phone:    Madrid   477252 


SWEDEN 

—Animation  Studios— 

EUROPAFILM 

Mariehall,  Stockholm 
Phone:    Stockholm   282800 


SWEDEN 

-Equipment  Hire— 
EUROPAFILM 

(See    Animation    Studios    listin; 

NORDISK  TONEFILM 

Jungfrugatan  7b.  Stockholm 
Phone:    Stockholm  670135 

SANDREW  FILMATEUEERNA 

AUstadion    Stockholm 
Phone:   Stockholm  630600 
Cable:    Sandrewstudio 


SVENSK  FILMINDUSTRI 

Filmstaden,   Stockholm 
Phone:   Stockholm  272550 
Cable:    Filmstaden   Solna 


—laboratories— 

AGFA 

Osmundsvagen  5,  Stockholm 
Phone:   Stockholm  265454 


FILMKOPIA 

Norra   Stationsgatcn  79  81. 

Stockholm 
Phone:   Stockholm  234785 


FILMUBOR 
Regeringsgaten  109,  Stockholm 


SVENSK  FILMINDUSTRI 

(See    Equipment   Hire   Listing 


—Sound  Recording  Studios 
EUROPA  FILM 

(See  .Animation  Studios  Listing' 


NORDISK  TONEFILM 

(See    Equipment    Hire    Listing 


SANDREW  FILMATEUEERNA 

(See    Equipment    Hire    Listing; 


SVENSK  FILMINDUSTRI 

(See    Equipment    Hire    Listing 


—Sub-Titling— 

TITRAFILM 

Vasagaten  9,  Stockholm 
Phone:    Stockholm    106836 
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\Vorld>vide  Production  Facilitie 

■i;  Additional  listings  of  film  prod 
tion  ser\  ice  companies  in  .^sia.  A 
ca  and  the  Middle  East  are  be 
assembled  for  piililication  in  an  ej 
issue. 

BuSLSEss  SciiEEs  Intkbnatioi 
is  the  only  film  publication  in 
world  pro\iding  these  resoi 
guides  to  film  producers  and  sj' 
sors.  Cooperation  of  compa 
abroad  is  cordialK-  invited  to  1 
make  these  lists  complete! 


Business  Screen  Magazi 


Iv\ 


ANUFACTURERS  OF  FILM  PRODUCTION  EQUIPMENT 


I  Motion    Picture 

I     Camera   Manufacturers 

Andre  Debrie  Manufacturing  Co. 

4-29   112th    Street,   College    Point  56, 
New  York 

J.S.  distributors  of  the  Andre  Debrie 
iinmor  16mm  professional  motion  pic- 
bre  camera. 


Arriflex  Corporation  of  America 

57  Park  Avenue,  South,  New  York  10, 
New  York.  Phone:  SP  7-3200. 

branch:  7303  IVIelrose  Avenue,  Los  An- 
geles 46,  Calif.  Phone:  HO  2-6834. 

ole  U.S.  distributor  of  Arnold  &  Rich- 
er motion  picture  equipment,  includ- 
'ig  Arriflex  16  and  Arriflex  35  cameras 
id  accessories. 


Bach-Auricon,  Inc. 

I4E  Romaine  St.,  Hollywood  38,  Cali- 
Ifornia.    Phone:  HO  2-0931. 

anufacturer  of  the  Auricon  line  of 
imm  sound-on-film  motion  picture 
Umeras  and  full  line  of  associated 
tcessories. 


Bell  &  Howell  Company 

00  McCormIck  Road,  Chicago  45,  llli- 
[nois.    Phone:  AM  2-1600. 

.anufacturer  of  professional  motion 
jcture  cameras  for  newsreel,  studio 
id  photo-instrumentation,  plus  re- 
ted  accessories. 


Eastman  Kodak  Company 

343  State,  Rochester,  New  York 

anufacturer  of  the  Cine-Special  and 
iw  professional  Reflex  motion  pic- 
re  cameras  and  related  accessories. 


Ronk  Precision  Industries,  Ltd. 

oodger  Road,  Shepherds  Bush, 
London  W.  12,  England. 

ianufacturer  and  distributor  of  pro- 
issional  motion  picture  and  tele- 
sion  camera  equipment  and  related 
tcessories. 


I  Mitchell  Camera  Corporation 

6  West  Harvard  Street,  Glendale  4, 
Calif.  Phone:  CH  5-1085. 

;ents:  Mitchell  Camera  of  New  York, 

Inc.,  521  Fifth  Ave.,  New  York  City, 
'nten  Mitchell  Ltd.,  715  Nortti  Circu- 
[r    Road,    London    N.W.    2,    England. 

3gase  &  Co.,  Ltd.,  3,  2-Chome  Kobu- 
jicho,     Nihonbashi,    Chuoku,    Tokyo, 

pan. 

Ianufacturer  of  Mitchell  16,  35  and 
'mm  standard  and  high-speed  cam- 
tes  for  special  requirements,  plus  all 
(lated  accessories. 


I        Paillard,  Incorporated 

'O  Sixth  Avenue,  New  York  13,  New 
York.  Phone:  CA  6-8420. 

(^presenting  the  Bolex  line  of  16mm 
pfessional  motion  picture  cameras 
d  related  accessories. 


A  Convenient   Directory  of  Camera,   Lens,   Sound,   Lighting   &   Other 
Products    &    Accessories    Important   to    the    Producer   and    Laboratory 


Pathe  Products,  Inc. 

9   Pleasant   St.,   Providence   6,   Rhode 
Island.  Phone:  DE  1-5050. 

U.  S.  Agents  for  Pathe  Societe  Com- 
merciale  et  Industrielle.  Pathe  Webo- 
M    16mm    reflex    professional    motion 
picture  camera  and  accessories. 

Specialized   Cameras 

(see  descriptions  in  listings) 

Beattle-Coleman,  Inc. 

1000  North  Olive  St.,  Anaheim,  Califor- 
nia. 

Oscillotron    camera    systems    and    os- 
cillioscope  recording  cameras. 


Beckman  &  Whitley,  Inc. 

993    San    Carlos    Avenue,    San    Carlos, 
California.  Phone:  591-8241. 

Manufacturer  of  high-speed  and  photo- 
instrumentation  equipment  and  acces- 
sories, including  both  framing  and 
streak  cameras. 


Edgerton,  Germeshausen  &  Grier, 
Inc. 

160   Brookline   Avenue.   Boston,  Mass. 
Phone:   CL   7-9700. 

Underwater  cameras  and  accessories. 

Benson-Lehner  Corporation 

14761    California    St..   Van    Nuys,   Cali- 
fornia. 

16mm,  35mm  and  70mm  high-speed 
cameras  and  photo-instrumentation 
equipment. 


Fairchlld  Camera  &  Instrument 
Corp. 

(Industrial  Products  Division) 
530    Midland    Avenue,    Yonkers,    New 
York.  Phone:  GR  6-0201. 

Aerial  cameras  and  aerial  reconnais- 
sance systems;  high-speed  motion  pic- 
ture cameras  and  the  Fairchlld  8mm 
sound  camera  (with  Fairchlld  8mm 
sound-on-film  projectors). 


Flight  Research,  Inc. 

P.  0.   Box  1-F,   Richmond   1,  Virginia 

16mm,  35mm  and  70mm  multidata 
cameras;  70mm  space  camera  and  ac- 
cessories. 


D.  B.  Milliken  Company 

131    N.    Fifth    Avenue,    Arcadia,    Calif. 
Phone:  EL  9-6691. 

16mm  photo-instrumentation  cameras 
and  accessories;  underwater  cameras 
and  accessories. 


Photo-Sonics,  Inc. 

820  South   Mariposa   Street.   Burbank, 
California.  Phone:  VI  9-6251. 

16,   35,  and   70mm   high-speed   photo- 
instrumentation  cameras. 


Red  Lake  Laboratories 

1900   Ralston    Avenue,   Belmont,   Cali- 
fornia. 

Electronic    and    high-speed    cameras. 

Richardson-Bowlds  Camera  Co. 

2526   Ontario  St.,  Burbank,  California. 
Phone:  VI  9-4626. 

Manufacturer    of    specialized    motion 
picture  cameras  and  accessories. 


Traid  Corporation 

17136   Ventura    Blvd.,    Encino,    Califor- 
nia. Phones:  TR  3-3373,  ST  8-2210 

High-speed  motion  picture  cameras 
and  photo-instrumentation  equipment. 
Other  cine  accessories.  See  adv. 


Wollensak  Optical  Company 

(Division  of  Revere  Camera  Company) 
850    Hudson    Ave.,    Rochester   2,   New 
York.  Phone:  CO  6-1000. 

High-speed  motion  picture  cameras 
and  photo-instrumentation  accesso- 
ries. 


Lens   Manufacturers 

(also  see  Bell  &  Howell,  Kodak, 
Rank  and  other  listed  firms) 

Arriflex  Corporation  of  America 

257    Park   Ave.,    South,    New    York    10, 
N.  Y.   Phone:   SP  7-3200. 

U.  S.  distributor  of  Arnold  &  Richter 
lenses,  tripods  and  other  accessories, 
(also  see  camera  mfrs.)  See  adv. 
these    pages. 


Bausch  &  Lomb,  Inc. 

(Photographic  &  Industrial 
Optics  Dept.) 
72262    Bausch    St.,    Rochester,    N.    Y. 
Phone:  LO  2-3000. 

Manufacturer   of   optical    products    & 
lenses;   special   optical  systems. 


Elgeet  Optical  Company,  Inc. 

838    Rochester    St.,    Rochester,    N.    Y. 
Phone:   BE   5-8080. 

Manufacturer  of  lenses;  optical  in- 
struments and  accessories.  See  Vicau- 
dio  adv.  these   pages. 


Kollmorgen  Optical  Corporation 

347  King  Street,  Northampton,  Massa- 
chusetts. 

Manufacturer  of  motion  picture  and 
television  lenses,  aerial  camera  lenses, 
and  other  optical  photoinstrumenta- 
tion  systems. 


Tiffen  Optical  Company 

71    Jane    St.,    Roslyn     Heights,    Long 
Island,   New  York. 

[    Optics-mirrors,    prisms,   windows,  vac- 
j    uum    coatings,     photographic    filters. 


Wollensak  Optical  Company 

(Division  of  Revere  Camera  Company) 
850  Hudson  Ave.,  Rochester  21,  N.  Y. 
Phone:  CO  6-1000. 

Lenses  and  precision  optical  sys- 
tems. Also  see  specialized  camera 
equipment  section. 


Carl  Zeiss,  Incorporated 

444    Fifth    Ave.,    New    York    18,    N.    Y. 
Phone:   PE  6-6070. 

U.  S.  agents  for  lenses  and  precision 
optical  systems. 


Zoomar,  Incorporated 

55  Sea  Cliff  Avenue,  Glen  Cove,  N.  Y. 

Manufacturer  of  Zoomar  lenses;  optics 
for  TV  and  ITV,  camera  assemblies  for 
photo-instrumentation. 


Sound   Equipment 

Alex  Laboratorios 
Cinematograficos  S.A. 
Dragones   2250,   Buenos   Aires,  Argen- 
tina. 

Rental      of      professional      recording 
equipment. 


American  Concertone,  Inc. 

9449  West  Jefferson  Blvd.,  Culver  City, 
California 

Manufacturer  of  professional  magnetic 
tape  equipment  and  accessories 


Ampex  Audio  Division 

1020  Klfer  Road,  Sunnyvale,  California. 

Manufacturer  of  professional  magnetic 
tape  equipment  and  related  accesso- 

r-es. 


Bach   Auricon,   Inc. 

(see  listing  under  Cameras) 

Manufacturer  of  sound-on-film  record- 
ing equipment  including  single  & 
multi-track    recording    on     prestriped 

16mm  film. 


Kudelski 

6,  ch.  de  I'Etang,  Paudex  —  Lausanne, 
Switzerland. 

Manufacturer  of  professional  portable 
lip-sync  tape  recorders  and  sound  sys- 
tems including  the  Nagra  III. 


Magnasync  Corporation 

5546    Satsuma    Avenue,    North    Holly- 
wood, California.  Phone:  TR  7-Q965. 
Cable:  MAGNASYNC. 

Manufacturer  of  professional  sound 
recording  equipment  and  sound  sys- 
tems; dubbers  and  interlocked  repro- 
ducers for  transfer  work,  assembly 
and  magnetic  mixing. 


Precision  Laboratories 

Division  of  Precision  Cine  Equipment 
Corporation,  928-930  East  51st  Street, 
Biooklyn  3,  New  York. 

Manufacturer  of  sound  editing  equip- 
ment. 
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Sound    Equipment: 
Ryder  Sound  Services,  Inc. 

1161   North  Vine  Street,  Hollywood  38, 
California. 

Rental  of  magnetic  sound  recording 
equipment  for  production. 

Reevesound  Company,  Inc. 

35-54  36th  Street,  Long  Island  City  6, 
New  York. 

Manufacturer  of  Reevesound  recorders 
for  optical  and  magnetic  motion  pic- 
ture sound  track  recording. 


Rental,  Sales,  Service  for  All  Cine  Equipment 


Behrend  Cine  Corporation 
161    E.    Grand    Ave.,    Chicago    11, 


III. 


N.  Y. 


Phone:   Ml  2-2281. 

Branch:  9930  Greenfield    Rd.,   Detroit, 
Mich. 

Rental,  sales  and  service  of  cine 
equipment;  lighting,  editing  and  sound 
equipment. 


Stoncll-Hoffman  Corporation 

845  North  Highland  Avenue,  Hollywood 
38,  California.  Phone:  HO  4-7461. 

Manufacturer  of  magnetic  tape  record- 
ing equipment. 


Superscope  Inc. 

Audio  Electronics  Division 

8150  Vineland  Avenue,  Sun  Valley,  Cal. 
Phone:  875-0810. 

Manufacturer  of  professional  portable 
tape  recorders. 


BIrns  &  Sawyer  Cine  Equipment 

6424  Santa  Monica  Blvd.,  Hollywood 
38,  Calif.  Phone:  HO  4-5166.  Cable: 
Birnsaw. 

Rentals,  sales  and  service  of  cine 
equpiment  and  all  related  accessories. 
Specializes  in  Arri  equipment. 


Camera  Service  Center 

333  West  52nd  St.,  New  York  19, 
Phone:   PL   7-0906. 


Rental,    sales    and    service    of    cine 
equipment  and  accessories. 


Burke  &  James,  Inc. 

321   So.  Wabash  Ave..  Chicago  4,  Illi- 
nois. Phone:  HA  7-8393. 

Sales  and  service  of  photographic 
and  cine  equipment  and  all  related 
accessories. 


Florman  &  Babb,  Inc. 

68  West  45th  Street,  New  York  36,  New 
York.  Phone:  MU  2-2928. 

Rental,  sales  and  service  of  photo- 
graphic, cine  equipment,  recording 
equipment  and  all  related  acces- 
sories. See  adv.  these  pages. 


Hollywood  Camera  Exchange 

1607   North   Cosmo   Street,   Hollywood 
28,  California. 

Rental,  sales  and  service  of  cine  and 
photographic  equipment,  and  related 
accessories. 


5362 
Calif 


Gordon  Enterprises 

N.   Cahuenga,   North    Hollywood, 


Phone:  TR  7-2139. 


Television  Associates  of  Indiana, 

Inc. 

East    Barber   Avenue,   Michigan    City, 
Indiana. 

Manufacturer  and  supplier  of  tape  re- 
cording and  sound  accessories. 


Westrex  Company 

Division  of  Litton  Industries 

6701  Variel  Avenue,  Canoga  Park,  Cal. 

Manufacturer  of  sound  recording  and 
cutting  equipment. 


Camera  Equipment  Company,  Inc. 

315  West  43rd  St.,  New  York  36,   N.Y. 
Phone:  JU  -1420. 

Branches:    51    East    Tenth    Ave.,    Hia- 
leah,     Florida.     Phone:     TU     8-4604. 
6510   Santa    Monica    Blvd.,    Hollywood, 
Calif.  Phone:  HO  9-8321. 

National  rental,  sales  and  service  of 
professional  cine  equipment,  cam- 
eras, lights,  recording,  projection  and 
editing  equipment;  consultation  serv- 
ices. See  adv.  these  pages. 


Rental,  sales  and  service  of  profes- 
sional cine  and  photographic  equip- 
ment and  accessories. 


New 


Animation    Equipment 
Manufacturers 

Animation  Equipment 

Corporation 

38    Hudson    St.,    New    Rochelle, 
York.  Phone:  NE  6-8138 

Branches:    7445    Sunset    Blvd.,    Holly- 
wood,   Calif.    Phone:    HO   9-7080.   33 
Liberty  Lane,  Addlestone,  Surrey,  Eng- 
land. 

Manufacturer  of  the  Oxberry  line  of 
animation  stands,  aerial-image  equip- 
ment  and   all    related   accessories. 


The  Camera  Mart,  Inc. 

1845  Broadway  (at  60th  St.).  New  York 
23,    New    York.    Phone:    PL    7-6977. 
Cable:   Cameramart. 

National  rental,  sales  and  service  of 
professional  cine  equipment  and  ac- 
cessories. See  adv.  these  pages. 


National  Cine  Equipment,  Inc. 

209  W.  48th    St.,   New  York   36,   N.   Y. 
Phone:    CI    6-0348. 

Rental,  sales  and  service  of  profes- 
sional cine,  photographic  equipment 
and  accessories. 


S.  O.  S.  Photo-Cine-Optics,  Inc. 

602  W.  52nd  Street,  New  York  19,  N.  Y. 
Phone:   PL  7-0440. 

Branch:  6331  Hollywood  Blvd.,  Holly- 
wood, 28,  Calif.  Phone:  467-2124. 
National  rental,  sales  and  service  of 
cine,  photographic  equipment  and  all 
related  accessories  for  the  producer. 
See  adv.  these  pages. 


Caesar  Manufacturing,  Inc. 

480   Lexington    Avenue,    New   York   17, 
N.Y.  Phone:  YU  6-5920. 


Specialists  in  Lighting  Equipment  Rental  &  Sales 


Jack  A.  Frost 

234     Piquette,     Detroit     2,     Michigan. 
Phone:  TR  3-8030. 

Canadian  Office:  6  Shawbridge,  Toron- 
to, Canada.  Phone:  BE  2-1145. 
Rental,  sales  and  service  of  lighting 
equipment;  also  handles  other  types 
I  of  production  equipment;  specializes 
in  "package  deals."  See  adv.  these 
pages. 


Masterlite  Cine  Rentals: 

Rental  and  service  of  lighting  &  grip 
equipment;  other  production  services 
for  studio  and  location  film  produc- 
tion. 


Pholo  Animation,  Inc. 

34  South  West  St.,  Mount  Vernon,  N. 
Y.  Phone:   MO  4-6069. 

Portman  animation  stands,  equipment 
and  accessories. 


Other  Equipment  Makers 

•  This  source  list  will  be  supplement- 
ed from  time  to  time  on  receipt  of  ad- 
ditional data. 
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L.  A.  Stage  lighting  Company 

1451  Venice  Boulevard,  Los  Angeles  6, 
California.  Phone:  DU  4-1241. 

Rental,   sales  and  service  of   lighting 
equipment  and  related  accessories. 


Masterlite  Cine  Rentals 

7277   Santa   Monica    Boulevard,   Holly- 
wood  46,   California.    Phone:    HO    5- 
7141. 


Charles  Ross,  incorporated 

333  West   52nd    Street,   New   York   19, 
New  York.  Phone:  CI  6-5470. 

Rental,  sales  and  service  of  special- 
ized lighting  equipment  including  gen- 
erator trucks  &  trailers,  grip  equip- 
ment and  props.  See  adv.  these  pages. 

Studio  Lighting  Company 

2212  North  Halsted  Street,  Chicago  14, 
Illinois.  Phone:  EA  7-2800. 

Rental,  sales  and  service  of  lighting 
equipment  including  lights,  cable, 
boxes,  and  grip  equipment.  See  adv. 
these  pages. 


Studio   Lighting 

Century  Lighting,  Inc. 

521    West   43rd    Street,    New   York   : 
New  York.  Phone:  CH  4-7050. 

Manufacturer  of  Lekolite  and  Fresr 
lens  spotlights,  floodlights  and  scoo. 
and  a  variety  of  striplights;  many  ot! 
er  related  accessories. 


ColorTran  Industries 


Burbat    '' 


630    South     Flower    Street, 
Calif.  Phone:  849-5991. 

Specializes    in    the    manufacture 
high-intensity    light   sources   and   s; 
terns,  systems  for  explosion-proof  . 
mospheres;    absorbing   and    reflecti 
heat  filters  and  other  accessories 


General  Electric  Company 

Lamp  Division 
Nela  Park,  Cleveland  12,  Ohio. 

Manufacturer  of  the  Portable  Ciner' 
Light  and  many  other  types  of  lighti 
equipment  and  accessories. 


Lowell-Light  Photo  Engineering 

421    West    54th    Street,    New    York 
New  York.  Phone:  PL  7-2125. 


Manufacturer  of  the  Uni-6  lighting  l< 


J.  G.  McAlister,  Inc. 


ill 


♦ 


1117    North    McCadden    Place,    Hoi 
wood   38,   California.   Phone:    HO 
3253. 

Bardwell  &  McAlister  lighting  egu 
ment,  generators;  both  sales  a 
rentals. 

Mole-Richardson  Company 

937    North    Sycamore    Avenue,    Hoi 
wood    38,   California.    Phone:    OL 
3660. 

Manufacturer  of  specialized  lighti 
equipment  for  motion  picture  a^ 
television  studios. 

Naren  Industries,  Inc.         ^ 

2104  North  Orchard  Street,  Chicago 
Illinois.  Phone:  DE  7-0446. 

Manufacturer  of  lighting  equipme 
and  related  accessories. 


Novatech  Corporation 

282  Seventh  Avenue,  New  York  1,  N 
York. 

Manufacturer  of  lighting  equipme 
including  the  Nova  Twin  with  qua 
iodide  lamps. 


Slyvania  Electric  Products,  Inc. 

730  Third  Avenue,  New  York,  New  Y» 
Phone:  551-1000. 

Manufacturer  of  the  Sun  Gun  profi 
sional  light  and  accessories;  oth 
lighting  equipment. 

Westinghouse  Electric  Corporate 

Lamp  Division 
Bloomfield,  New  Jersey. 

Manufacturer  of  lamps  for  all  mot 
picture  and  TV  studio  flood  and  sj 
light  requirements. 


Business  Screen  Magazu 
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Film   Editing 
&   Inspection    Equipment 

Editor  Precision  Equipment  Co. 

30  W.  46th   St.,   New  York   36,   N.   Y. 

ilm  editing  equipment  manufacturer. 


I         The  Harwald  Company 
245    Chicago    Avenue,    Evanston,    III. 
,  Phone:    DA    8-7070. 

.Manufacturer  of  lnspect-0-Film  line 
I'f  professional  film  inspection  equip- 
(lent,  with  all  related  accessories 
nd  modifications.  Also  professional 
plicing  equipment,  film  storage 
qupiment,  etc.  See  adv.  these  pages. 


Hollywood  Film  Company 
S6  N.  Seward  St.,  Hollywood  38,  Cali- 
fornia. Phone:  HO  2-3284. 

ranches:  122  W.  Kinzie,  Chicago  10. 

III.  Phone:  644-1940.  524  W.  43rd  St., 

lew  York  36,  N.  Y.  Phone:  LO  3-1546. 

Ilanufacturer  of  precision  editing 
quipment  and  accessories  for  pro- 
!Ssional   cine   use. 


Kidde  Machine  Corporation 

i  Farrand  St.,  Bloomfield,  New  Jersey. 

anufacturer     of     Kidde     inspection 
fluipment    and    related    film    editing 


Paulmar,  Incorporated 

I44  W.  Chicago  Ave.,  Chicago  51,  III. 
!  Phone:  CA  7-5400. 

lanufacturer  of  Paulmar  Ime  of  film 
spection  equipment  and  related  ac- 
Usories. 


loviola  Manufacturing  Company 

39  Riverton  Ave.,  North  Hollywood, 
California.  Phone:  TR  7-2173. 

anufacturer  of  Moviola  editing 
(uipment  and  all  related  editing 
Icessories. 


Jeumade  Products  Corporation 

;0  W.  57th   St.    New   York   19.   N.  Y. 
Phone:  JU   6-5810. 

lanufacturer     of     Neumade     editing 
«uipment. 


'Film  Splicing   Accessories 

Permacel 

^w  Brunswick,  New  Jersey. 

rinufacturer    of    splicing    equipment 
;d  Permacel  film  splicing  tape. 


Prestoseal  Manufacturing 

Corporation 

327  33rd  Street,  Long  Island  City  1, 
Sew  York. 

finufacturer  of  film  splicing  equlp- 
rint. 
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Film   Reels  anci   Cans 
Compco  Corporation 

1800    N.    Spaulding,    Chicago    47,    III. 
Phone:  EV  4-1000. 

Manufacturer  of  Compco  line  of  film 
cans  and  reels  for  all  sizes.  See  adv. 
these  pages. 


William  Schuessler 

361    W.   Superior  St.,   Chicago    10,    III. 
Phone:  superior  7-6669. 

Manufacturer  of  complete  line  of  film 
shipping  cases  for  motion  picture  and 
sound  slidefilm  requirements;  also 
glass  slide,  filmstrip  and  salon  print 
shipping  cases.  See  adv.  these  pages. 


Camera   Tripods 
Quick-Set,  Inc. 

8121  North  Central  Park  Avenue,  Sko- 
kle,  Illinois.  Phone:  OR  3-1200. 

Manufacturer  of  full  line  of  tripods, 
pan  heads,  stands,  dollies,  and  mobile 
instrument  positioning  equipment. 


TA  Manufacturing  Corporation 

Cinema  Products  Division 
4607    Alger    Street,    Los    Angeles    39, 
Calif.  Phone:  CH  5-3748. 

Manufacturer    of    Thomas    fluid    pan 
heads. 


Comprehensive  Service 

Corporation 

245   W.   55th   St.,   New  York   19.    N.  Y. 
Phone:    CO    5-6767.  [ 

Branch:    829    N.    Highland    Ave.,    Los  1 
Angeles,  Calif.  Phone:  HO  2-0969. 

Motion  picture  reels,  cans,  equipment 
and   accessories. 


Film   Laboratory 
Equipment  Manufacturers 

Andre  Debrie  Manufacturing 

Company 

14-29   112th    Street,   College    Point   56, 
New  York. 

U.S.  distributors  of  Andre  Debrie  film 
processors  and  other  lab  equipment. 


Goldberg  Bros. 
3535    Larimer,    Denver,    Colorado. 

Manufacturer  of  the  Goldberg  line  of 
film  reels  and  cans. 


Motion  Picture  Enterprises,  Inc. 

Tarrytown    83,    New   York.    Phone:    ME 
1-4767.  in  N.  Y.,  phone:  CI  5-0970. 


Filmstrip   Containers 

Buckeye  Stamping  Company 
555   Marion    Road,  Columbus  7,  Ohio. 
Phone:  443-9458 

Mfr.  of  filmstrip  cans,  etc. 

Plastican  Corporation 
Box  157,  Butler,  New  Jersey 

Full    line  of  plastic  containers. 

Richard  Manufacturing  Co. 
5914  N.   Noble   Ave.,  Van   Nuys,  Calif. 

Full  line  of  plastic  containers. 

Fiberbilt  Sample  Case  Co. 

40   W.    17th    St.,    New    York    11,    N.   Y. 
Phone:    WA   9-7772. 

Manufacturer  of  Fiberbilt  shipping 
cases  for  film  requirements.  See  adv. 
these   pages. 


Bell  &  Howell  Company 

Professional  Equipment  Division 
7100    McCormack    Road,    Chicago    45, 
Illinois. 

Manufacturer  of  film  printing  equip- 
ment for  motion  picture  laboratories, 
including  16mm,  35mm,  35/32mm, 
65/70mm,  and  70mm  sizes. 


Computer  Measurements 

Company 

Division  of  Pacific  Industries 
12970  Bradley  Avenue,  San   Fernando, 
California.  Phone:  EM  7-2161. 

Manufacturer  of  Unicorn  products, 
including  the  Unicorn  solvent  film 
cleaner,  and  the  Unicorn  automatic 
film  splicer. 


Filmline  Corporation 

43  Erna  Street,  Milford,  Connecticut. 

Manufacturer  of  black  &  white  and 
color  motion  picture  film  processing 
equipment  for  16mm,  35mm,  and  70mm 
film. 


Oscar  Fisher  Company,  Inc. 

P.O.  Box  426,  Newburgh,  New  York. 

Manufacturer  of  processal  "dry"  spray 
immersion  film  processor;  Mark  film 
processors;  other  processing  equip- 
ment. 


Frank  Herrnfeld 

Engineering  Corporation 

5716  Camille  Avenue,  Culver  City,  Cali- 
fornia. 

Manufacturer  of  continuous  and  step 
motion  picture  printing  equipment; 
also  makes  other  testing  and  lab 
equipment. 


Hi-Speed  Equipment,  Inc. 

73   Pond   Street,  Waltham  54,  Massa- 
chusetts. 

Manufacturer  of  full  line  of  Hi-Speed 
products  for  the  laboratory  including 
processing  machines  and  related  sys- 
tems. 


Houston  Fearless  Corporation 

Westwood  Division 
11801  West  Olympic  Blvd.,  Los  Angeles 
64,  California. 

Manufacturer  of  Houston  Fearless  mo- 
tion picture  film  processing  machines 
and  related  equipment. 


Calumet  Manufacturing  Company 

6550  N.  Clark  Street,  Chicago  26,  Illi- 
nois. 

Manufacturer  of  prmt  processors,  mix- 
ing and  storage  tanks,  washers,  sinks, 
and  other  laboratory  accessories. 

Oscar  F.  Carlson  Company 

2600  Irving  Park  Road,  Chicago  18,  Illi- 
nois. 

Manufacturer  of  Depue  motion  pic- 
ture film  printers,  automatic  light 
control  boards  and  microfilm  printers. 


Hurletron  Incorporated 

Electric  Eye  Equipment  Division 
1938   East   Fairchild   Street,    Danville, 
Illinois. 

Manufacturer  of  automatic  shutter 
control  systems  for  high-speed  motion 
picture  printers;  other  lab  accessories. 


Lipsner-Smith  Corporation 

3475  West  Touhy  Avenue,  Chicago  45, 
Illinois. 

Manufacturer  of  the   CF-2    Ultrasonic 
Film  Cleaner. 


JM  Developments,  Inc. 

116-118  West  29th  Street,  New  York  1, 
New  York. 

Manufacturer  of  precision  motion  pic- 
ture film  laboratory  printer. 


Macbeth  Instrument  Corporation 

P.O.    Box    950,    Newburgh,    New    York. 
Phone:  JO  1-7300.  Cable:  ARTDAY. 

Manufacturer  of  motion   picture  labo- 
ratory equipment. 


J.  A.  Maurer,  Inc. 

37-01    31st    Street,    Long    Island    City, 
New  York. 

Manufacturer    of    Maurer-Matic    film 
i    processor,  16/35mm  model  and  70mm 
j    model,    and    other    laboratory    equip- 
ment. 


OPTOmechanisms,  Inc. 

Engineers  Hill,  Plainview,  New  York. 

Manufacturers  of  motion  picture  labo- 
ratory processors. 


Photomechanitms,  Inc. 
15  Stepar  Place,  Huntington   Station, 
New  York. 

Manufacturer  of  Rapidata    Processing 
equipment  (negative  &  positive). 


Photo-Sonics,  Inc. 

820  South   Mariposa  Street,  Burbank, 
Cal. 

Manufacturer  of  Acme  motion  picture 
laboratory  equipment. 


Sickles  Sales  and  Service 

Company 

400   West    Culver    Street,    Scottsdale, 
Arizona.  Phone:  WH  6-4323. 

Manufacturer  of  slide  duplicators,  op- 
tical printers,  color  printers,  film  strip 
printers. 

Uhler  Cine  Machine  Company 

15762    Wyoming    Avenue,    Detroit    38, 
Michigan.  Phone:  UN  1-4665.  Cable: 
UHLCIMA. 

Manufacturer  of  motion  picture  labo- 
ratory equipment. 
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Where  every  filmstrip  gets  niiajfar  motion  picture  care! 


At  CFI  the  same  talent  and  technology  that  have  gone  into 
40  years  of  processing  major  motion  picture  films  go 
into  your  filmstrip.  The  same  consistent  excellence  that  only 
precision  equipment  can  produce.  The  same  accurate 
chemical  control.  The  same  1007c  inspection.  What  does 
this  mean  to  you?  The  craftsmanship  you  put  into  the 
original  concept  and  execution  reaches  the  screen. 
The  impact  you  put  in . . .  CFI  brings  out. 


CFI's    COMPLETE    35MM    FILMSTRIP    FACILITIES: 

•  Masters  in  color  and  black-and-white 

•  Superimposures  •  Art  work  •  Titles 

•  Direct  photography  of  products  or  inserts 


For  complete  information  and  prices,  write: 


CONSOLIDATED    FILM    INDUSTRIES  959   seward  st.  Hollywood  as  California 

HOLLYWOOD    2-088I    •HOLLYWOOD    9-1441 
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IFPA  BOOKSHELI 

as  Reviewed  by 
Dr.  Hayniond  Fielding,  UCL/ 

THE  PICTURE  HISTORY 
OF  PHOTOGRAPHY 

by  Peler  I'ollack,  Pubt.  b\  Han 
N.  Abrams.  624  pp.  $17.50 

i;  Picture  books  bulk  large  in  th 
annual  publication  of  what  or 
literary  critic  has  called  "Noi 
books"  —  those  predominantly 
Istrated  publications  which  iiren 
really  books  at  all  but  which  sen 
out  their  useful  lives  as  Christm: 
gifts,  as  decorative  accessories  f( 
the  living  room  mantel  piece,  ar 
as  indisputable  evidence  that  tl 
owner  is  doing  well  enough  ; 
spend  S20  a  volume  for  a  real 
well  printed  work. 

Most  "Non-books"  serve  r 
greater  function  than  as  points  • 
departure  for  cocktail  party  co; 
versations.  Happily,  this  handson 
new  pictorial  history  of  photogr 
phy  is  an  exception  —  all  connoi 
seurs  of  the  photographic  imag 
whether  motion  picture  or  sti 
will  wish  to  read  and  perhaps  ev( 
buy  a  copy  of  it. 

.\  Work  of  Style  and  Taste 
The  division  of  the  work  in 
historical  periods,  the  selection 
representative  photographs  (ov 
600  of  them ) .  and  the  typograpt 
cal  design  of  the  volume  are 
executed  with  considerable  sty 
and  taste.  What  is  even  more  ii 
portant  in  a  work  of  this  sort 
that  the  photographs  are  accot 
panied  by  that  rarest  of  pictu 
book  ingredients  —  an  intelligei 
readable,  and  soundly  researchi 
text. 

In  a  well  planned  picture  vt 
ume  such  as  this,  the  printed  coi 
mentary  provides  just  enough  hi 
torical  information  necessary  i 
an  understanding  of  those  scient 
ic,  economic,  and  artistic  facte 
which  have  figured  in  the  develo 
ment  of  the  art,  while  at  the  sar 
time  leading  the  eye  of  the  read 
from  one  richly  illustrated  sectii 
to  the  ne.\t. 

Covers  Four  Historic  Periods 

The  Picture  History  of  Photc 
raphy  is  divided  chronologica 
into  four  sections  dealing,  respt 
lively,  with  the  beginnings  of  t 
art,  the  masters  of  the  nineteer 
century,  the  artists  of  the  mode 
era,  and  the  state  of  conteniporj 
photography. 

Each  of  these  sections  featui 
the  best  work  of  those  photogi 
phers  who  figured  most  prominas 
ly   in    the    period's    developmei 
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baguerre.  Niepce  and  Fox-Talbot 
'luring  the  laboratory  period;  Hill, 
'4esler.  Nadar.  Cameron.  Brady 
\nd  Muybridge  in  the  nineteenth 
.■entury;  Stieglitz.  Steichen.  Atget. 
Adams.  Weston  and  others  in  the 
wentieth. 

I  The  book  concludes  with  a  fifty- 
[jhotograph  survey  of  contempo- 
:-ary  work  throughout  the  world. 
From  beginning  to  end  the  quality 
bf  the  printing  is  consistently  fine. 
!  There  are  many  oversimplifica- 
tions and  abridgements  of  histori- 
cal detail,  of  course,  particularly  in 
'he  earlier  sections,  but  consider- 
[ing  the  nature  of  the  publication 
these  can  be  overlooked. 
'  The  book  will  probably  be  most 
appreciated  by  those  individuals 
who  are  either  already  familiar 
With  the  complicated  chronology 
bf  photographic  history  and  so  do 
lot  need  a  fully  documented  treat- 
nent,  or  by  those  who  have  no 
'amiliarity  at  all  with  the  subject 
ind  who  will  benefit  from  Pol- 
ock's  carefully  planned  and  easily 
;rasped  display  of  changing  style. 
orm.  and  subject  matter  during  the 
ast  century  and  a  quarter  of  pho- 
ographic  work.  g' 


Resignation  of  John  Mahon 
Is  Accepted  by  the  Board 


THE  INDUSTRY  FILM  lOURNAL 

National  News-Letter  of  the  Industry  Film  Producers  Association 


New  England  Chapter  of  IFPA  Is  Formed 


V  The  Board  regrets  to  announce 
he  resignation  of  IFPA  President, 
ohn  C.  Mahon.  Mr.  Mahon  is 
;aving  his  present  position  as  mo- 
ion  picture  producer  of  North 
\nierican  Aviation  Corporation  in 
Wder  to  accept  a  position  as  As- 
jociate  Professor  on  the  motion 
bicture  faculty  of  New  York  Uni- 
fersity. 

I  Mr.  Mahon  returns  to  the  aca- 
llemic  community  after  a  number 
t)f  years  in  the  commercial  and 
kon-theatrical  film  industries.  Pre- 
Hous  to  this,  he  was  a  member  of 
ihe  motion  picture  faculty  of  the 
University  of  California,  Los  An- 
teles. 

I  As  an  active  member.  John  Ma- 
>on  has  played  an  important  role 
b  the  growth  and  development  of 
IFPA.  In  addition  to  his  numerous 
ommittee  assignments.  Mr.  Ma- 
jon  served  a  term  as  Chairman  of 
jhe  Southern  California  chapter. 

The  Board  takes  this  opportuni- 
/  to  congratulate  Mr.  Mahon  on 
is  new  assignment  which  is  a  re- 
ection  of  the  increasingly  strong 
jes  between  the  industrial  and  uni- 
jersity  film  producer. 

A  nominating  committee  has 
.een  selected  by  the  Board  of  Di- 
xtors  to  arrange  for  an  election 
y  the  membership  for  Mr.  Ma- 
Dn's  successor.  9 
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A    NEW  CHAPTER  of  IFPA  is  now 

operating  in  the  New  Eng- 
land area.  With  its  mailing  address 
in  New  Bedford.  Mass..  the  new 
New  England  Chapter  offers  a  fo- 
cal point  for  the  enthusiasm  for 
interchange  of  ideas  and  general 
discussion  by  industry  film-mak- 
ers, producers,  writers,  and  others 
engaged  in  the  field  of  business 
audio-visual  communication  in 
New  England's  rapidly  growing 
space-age  industrial  area. 

The  formation  of  this  new  chap- 
ter gives  us  the  opportunity  to  out- 
line the  steps  required  for  any 
other  groups  interested  in  forming 
an  IFPA  Chapter.  First,  a  formal 
application  must  be  made  to  the 
IFPA  National  E.xecutive  Board. 
Industry  Film  Producers  Associa- 
tion, Inc.,  P.  O.  Box  564.  Holly- 
wood 28,  California. 

This  application  should  state  the 
general  area  to  be  served  by  the 
new  Chapter,  the  city  around 
which  this  area  will  be  generally 
situated,  and  must  be  signed  by 
five    active    members    of    IFPA. 


Membership  applications  are  avail- 
able from  the  National  Board  and 
any  five  people  who  are  active  in 
"in-plant"  communications  activi- 
ties can  start  the  ball  rolling  in 
their  area  by  sending  such  an  ap- 
plication together  with  their  checks 
for  $12  to  cover  their  first  year's 
dues. 

The  National  Board  will  then 
consider  the  application  and.  after 
due  consideration,  formally  accept 
iJie  new  chapter. 

Any  one  interested  in  the  possi- 
bilities of  forming  other  new  IFPA 
Chapters  is  urged  to  contact  Tony 
Gorsline,  IFPA  National  Chapters 
Vice  President,  c,  o  Management 
Systems  Corporation,  2043  West- 
cliff  Dr..  Newport  Beach.  Califor- 
nia, for  further  information. 

The  IFPA  National  Executive 
Board  wishes  to  extend  its  hearti- 
est best  wishes  to  the  newest  IFPA 
Chapter  and  suggests  that  all  those 
in  the  New  England  area  contact 
this  new  chapter  by  writing  to: 
IFPA  New  England  Chapter,  P.  O. 
Box  150.  New  Bedford,  Mass.  JJ 


"Pat"  Patterson  is  President 
of  University  Film  Producers 

>  O.  E.  Patterson.  Operations 
Head  of  the  newly  formed  Aca- 
demic Communications  Facility  at 
the  University  of  California  at  Los 
Angeles,  is  the  new  President  of 
the  University  Film  Producers  As- 
sociation. 

UFPA.  a  300  member  national 
organization  of  educational  film 
producers,    held   its    16th    annual 


What  Ever  Happened  to  the  Documentary? 

by  Basil  Wright 


I  Hope  That  the  title  on  this 
page  does  not  suggest  that 
Documentary  no  longer  exists,  but 
rather  that  there  have  been  a  num- 
ber of  changes  in  the  world  of 
documentary  film. 

Though  I  am  qualified  to  com- 
ment only  from  the  British  point 
of  view  —  it  was  in  Britain,  after 
all,  that  documentary  film  was  first 
used  as  a  definite,  organized  meth- 
od of  communication.  Most  im- 
portant, its  use  came  at  a  crucial 


point  in  the  development  of  the 
motion  picture  in  the  realm  of 
public  information  and  public  re- 
lations. 

During  the  twenties,  with  the 
increasing  complexity  of  modern 
civilization,  it  became  clear  that 
the  broad  mass  of  people  were 
getting  much  of  their  information 
and  education  from  mass  media,  in 
particular  the  press  and  the  motion 
picture,  rather  than  from  the  edu- 

(CONTINUED    ON    NEXT    PAGE) 


"Pat"  Patterson  Heads   UFPA 

meeting  recently  at  Glacier  Nation- 
al Park  with  Montana  State  Uni- 
versity as  host.  It  has  scheduled 
its  1963  conference  for  the  Uni- 
versity of  Miami,  Coral  Gables, 
Florida. 

Patterson,  a  resident  of  West 
Los  Angeles,  has  been  active  in 
university  motion  pictures  for  the 
past  10  years  at  UCLA,  where  he 
received  his  M.A.  degree  in  1951. 
He  is  a  trustee  of  the  University 
Film  Foundation;  Editorial  Vice 
President  of  the  Industry  Film  Pro- 
ducers Association;  a  delegate  to 
the  national  Educational  Media 
Council  and  a  member  of  the  So- 
ciety of  Motion  Picture  and  Tele- 


Membcrs  and  guests  of  tlie  University  Film  Producers  Association  at  Glacier  Park  meeting. 
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UFPA  Elects  "Pat"  Patterson: 

CONT'D      FROM      PRECEDING      PAGE 

vision  Engineers.  He  is  a  graduate 
of  San  Francisco  State  College. 

The  Academic  Communications 
Facility  at  UCLA  is  unique  among 
universities  in  that  it  consolidates. 
within  a  single  administration,  all 
of  the  communications  media. 

A  member  of  the  International 


Liaison  Center  for  Schools  of  Cin- 
ema and  Television  in  Paris, 
France,  the  UFPA  sends  two  dele- 
gates annually  to  the  European 
meetings.  In  1961.  delegates  from 
15  foreign  countries  came  to  the 
L'nited  States  under  the  auspices  of 
the  State  Department  to  attend  the 
UFPA  conference,  held  that  year 
in  Berkeley,  California.  g' 


What  Ever  Happened  to  the  Documentary 


DEL.\\\ARK   \.\LLEV   .ME.MBERS  SEE  JENKINS  PROCESS  SYSTEM 


Tin  Jenkins  Front  Fmh(.«  I'luievlicm  Si/atem  is  explained  to  members 
of  Delaware  Valley  cliapter.  CImirman  Stalli)i<is  (  who  presented 
paper )  adjusls  the  slide  projector;  Val  Berzins  checks  image  brightness. 


As  still  ((iitirni  nu'K  s  ,  li'sri  hi  njiliiiil  axis  of  Miiiircr,  increase 
in  briiihlness  becomes  apparent.  .\t  optical  axis,  shadows  will 
disappear.  S])iU  ima<ic  to  left  of  windinc  is  also  falling  on  the 
reflex  screen  material.  Foreground  subjects  ma.sk  own  s/ku/oics. 


Miilli-Sfreen  Technique  of  (Charles  Eanies  Next   .Month 


.A  key  feature  of  your  next 
issue  is  the  illustrated  story  of 
noted  designer  Charles  Fames 
and  his  effective  multi-screen 
techniques,  featured  at  Seattle's 
World  Fair  and  in  U.S.  e.xhibi- 


tions  in  Brussels.  Moscow,  etc. 
It's  all  part  of  our  big  "Post- 
script Seattle"  special  section 
which  also  includes  "Preface 
New  York  "64"  and  the  story 
of  what's  ahead  there!  ^ 
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cationists  themselves.  Educational 
standards,  it  seems,  had  lagged  be- 
hind the  progress  of  civilization. 

At  the  same  time,  the  motion 
picture  has  been  slowly  recognized 
as  a  ne.v  art  form.  This  happen- 
ed first  throughout  Europe.  New 
types  of  films  appeared,  such  as 
the  remarkable  German  films  of 
the  earlier  twenties,  then  films  by 
Eisenstein  and  others,  making  it 
clear  that  the  motion  picture  was 
something  to  reckon  with.  And  not 
merely  as  a  method  to  entertain  the 
masses,  but  for  other  purposes,  too. 

National  Need.   New  Art  Form 

The  documentary  film  move- 
ment, in  other  words,  provided  a 
form  of  expression  which  could 
meet  a  definite  need  in  all  nations, 
and,  at  the  same  time,  develop  a 
new  art  form. 

At  the  university.  I  always  in- 
tended to  be  a  writer  or  a  play- 
wright, but  the  impact  of  motion 
pictures  changed  my  mind.  A  large 
number  of  other  young  people  had 
the  same  feelings.  But,  they  were 
not  all  of  them  particularly  en- 
couraged by  the  average  output 
from  the  British  films  and  were 
open  to  other  opportunities. 

Thus,  this  movement  wanted  to 
do  two  things.  First,  it  wanted  to 
use  films  for  public  information 
and  education  and  as  a  method  of 
discussing  the  social,  economic,  po- 
litical and  other  problems  of  the 
British  Isles.  Then,  it  wanted  to 
experiment  with  the  motion  pic- 
ture as  an  art  medium. 

These  two  goals  really  made  it 
possible  for  the  rapid  and,  indeed, 
almost  sensational  development  of 
the  documentary  film  between 
1929  and  1939. 

It  is  interesting  to  note  that 
Might  Mail  was  part  of  a  program 
of  films  that  were  made  not  for 
the  public,  but  for  the  purposes  of 
internal  communication.  The  idea 
was  that  one  section  of  the  Gen- 
ral  Post  Office  did  not  really 
know  what  was  happening  in  other 
sections,  so  we  made  a  number  of 
films  to  fill  this  need.  Several  of 
such  documentaries  were  highly 
successful  at  the  box  office. 

De\elo|)mcnt    in    .30's    Rapid 

The  development  of  the  docu- 
mentary film  during  the  I930's  was 
extremely  rapid.  The  art  of  public 
relations  was  developing  at  a  fast 
pace  in  Great  Britain  and  the  im- 
pact of  the  films  which  we  were 
making  for  the  G.P.O.  was  consid- 
erable. And  it  is  important  to  re- 
member that  Shell  Oil,  the  British 
Commercial  Gas  Association.  Im- 
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perial  Chemical  Industries,  a 
other  similar  organizations  took  i 
the  idea  of  film  to  instruct  lar 
groups  on  technical  subjects. 

But  the  Gas  Association  and  o 
or   two   other   organizations    we 
much  more  interested  in  socioloi 
cal  documentaries.  They  started 
make  films  of  their  own. 

The  first  of  three  films  mai 
was  called  Housing  Problems,  at 
dealt  with  the  slums  of  Londo 
The  second  one.  Enough  lo  Ec 
was  about  the  nutritional  problen 
of  the  poor  in  Britain.  A  thi 
film,  called  Children's  School,  w 
on  faulty  physical  conditions 
terms  of  school  building  and  sea 
ing,  the  sort  of  thing  under  whic 
all  too  many  British  school  ch 
dren  had  to  live  in  those  days. 
Responsibility  to  Community 

By  producing  such  films.  tl| 
Gas  organization  exhibited  a  sen 
of  responsibility  to  the  communi 
it  was  serving.  Of  course,  it  w 
very  much  to  the  interest  of  t 
Gas  organization  to  have  the  sluii 
pulled  down,  new  apartment  bloc 
built  up.  and  schools  rebuilt.  Pe 
pie  who  eat  better  food  need  b( 
ter  things  to  cook  on.  All  of  the 
would  involve  the  installation 
gas  apparatus. 

In  view  of  the  times,  the  pub 
relations  of  the  electricity  peof 
was  rather  old  fashioned.  Gradl*! 
ally,  they  became  enraged  by  t 
sociological  films  about  gas.  ar 
loo  late,  tried  to  make  similar  fil 
They    were    particularly    enrag 
when   the  Gas  organization  act 
ally   made   a   film   in   which  thI  n 
pointed  out  the  advantages  of  bo  "i 
electricity  and  gas! 

Moved   Outside   Theater   \\alls 

However,  the  important  develo 
ment  was  that  documentary  filr 
had  expanded  outside  the  confin 
of  the  movie  theaters.  It  is  ve 
important  to  remember  that  no 
of  this  would  have  been  successlid 
had  we  not  created  our  own  d 
tribution. 

John  Grierson — the  founder 
documentary  in  Britain — put  foi 
the  new  line  of  thought  that  the 
were  more  seats  outside  the  ciner 
halls  than  there  were  inside.  Ipil 
said  that  the  number  of  seats 
schools,       universities,       colleg<||iDg 
women's  institutes,  unions,  and  s 
cialist  get-together  clubs  amount 
to  many  millions,  and  this  is  ve 
true. 

We  were  not  necessarily  maki 
films  for  public  entertainment, 
number  of  our  films  would  by  th 
very  nature  have  no  place  in 
supporting  program  in  an  ordini 
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lolion  picture  theater.  Therefore, 
e  telt  that  good  distribution  would 
epcnd  on  our  reaching  the  new 
I'li-iheiilriccil  outlets.  No  charge 
UN  made  for  these  sponsored  doc- 
mcntary  films.  The  production  or- 
ani/ations.  as  well  as  the  govern- 
icnt.  circulated  their  catalogues 
-idcly.  and  the  audience  for  docu- 
icntaries  grew  very  rap'dly. 
Iicady  to  Serve  in  \\'artime 
I  his  type  of  film  filled  a  social 
eed.  a  need  to  disseminate  infor- 
lation.  and  this  fact  was  very  im- 
ortant  to  Great  Britain  when  the 
econd  World  War  broke  out.  The 
ucleus  of  the  complete  machinery 
)r  distributing  visual  information 
ad  already  been  created,  and  it 
ad  vital  and  multifarious  uses 
uring  the  war  emergency. 
Documentary  organizations  had 
expand  in  order  to  meet  the 
ormous  demand  for  films  of 
very  sort,  from  propaganda  films 
own  to  very  simple  pictures 
aching  people  how  to  do  simple 
sks.  It  was  extraordinary  to  see 
aw  the  films  were  developed  in 
lis  way  and  the  practical  uses  to 
hich  films  were  put. 
In  the  middle  of  the  war  the 
ermans  started  dropping  an  en- 
ely  new  form  of  incendiary  bomb 
1  Great  Britain.  The  people  in 
real  Britain  were  accustomed  to 
»hting  the  old-fashioned  type  of 
cendiary  bomb.  The  new  bomb 
)uld  not  be  dealt  with  by  the  old 
ethods.  It  was  necessary  to  teach 
em  the  new  methods  as  quickly 
possible  because  the  bombs 
ere  still  falling  every  night. 
A  film  was  made  showing  the 
ructure  of  the  new  weapon, 
lowing  how  it  could  be  fought. 
)w  it  could  be  extinguished.  The 
m  was  made  in  a  week  and  with- 
three  weeks  it  had  been  shown 
all  parts  of  Great  Britain. 
Decline  Due  to  Exhaustion 
After  the  war.  documentary 
ms  went  into  something  of  a  de- 
ine  and  I  think  I  know  why.  The 
imary  reason  was  simply  and 
irely  exhaustion.  The  output  of 
ms  during  the  war  had  been  so 
gh  and  the  number  of  people 
ailable  to  make  the  films  had 
len  so  small,  that  there  was  a 
tural  reaction.  People  seemed  to 
ink.  too,  that  the  uses  of  the 
edium  itself  had  been  exhausted, 
ley  reached  for  Formula  A,  B, 
C  documentary  according  to  the 
bject. 

Secondly,  a  rather  peculiar  thing 
ppened.  If  you  remember,  after 
e  war.  we  had  our  first  Socialist 
'vernment.  Now.  in  spite  of  the 
let  that  the   documentary  move- 
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(CONT'D    FROM    PRECEDING    PACE) 

nicnt  from  1929  lo  1939  was  car- 
ried on  almost  entirely  by  people 
such  as  myself  who  were  consid- 
ered left-wing  and  liberal,  we  were 
nurtured  and  looked  after  and  en- 
couraged by  the  British  Conserva- 
tives, the  "wicked  capitalists." 

If  there  was  one  thing  Socialists 
did  not  understand,  it  was  public 
relations.  The  caliber  of  films 
asked  for  by  the  new  government 
became  narrow-minded  and  rather 
stupid.  Moreover,  these  new  So- 
cialist ministers  did  not  know  how 
to  cope  with  the  civil  service  and. 
in  particular,  the  Treasury. 
The  Treasur>  Takes  a  Hand 
Now.  the  Treasury  in  Britain 
viewed  with  alarm  any  increases 
in  the  amount  of  money  needed 
for  the  making  of  documentary 
films.  From  their  point  of  view. 
these  films  had  cost  an  inconceiva- 
ble amount  of  money  during  the 
war,  and  the  Treasury  was  ready 
to  take  its  revenge. 

So.  the  Socialist  ministers  were 
encouraged  to  cut  out  this  sort  of 
work,  and  even  when  the  Conserv- 
atives came  back  to  power,  the 
same  feeling  prevailed  and  the  doc- 
umentary movement  was  dealt  an 
almost  mortal  blow  by  the  aboli- 
tion of  "The  Crown  Film  Unit,"  an 
act  which  even  the  Conservatives 
today  realize  to  have  been  a  mis- 
take. 

Britain  Looks  to  New  Era 
So.  you  have  a  period  in  which 
documentary  producers  wait  for  a 
new  generation  to  spring  up.  De- 
spite prejudices  within  the  govern- 
ment and  even  financial  govern- 
mental attack  on  the  documentary 
picture,  a  number  of  extremely 
distinguished  documentary  films 
are  being  made  in  Britain,  both 
through  government  offices  and  by 
interstate  commerce. 

But  it  is  not  the  same  thing.  It 
hasn't  got  the  same  interest,  nor  is 
it  a  true  documentary  movement 
with  people  all  working  together 
with  similar  ideas.  Individual  units 
now  operate  on  their  own,  with 
little  communication  with  each 
other. 

However,  the  documentary 
trend  in  Britain  spread  to  other 
territories.  It  spread  to  the  United 
States  before  the  war  and  persisted 
during  the  war  years.  Nearly  all 
the  time  it  was  on  the  basis  of  the 
individual  unit  rather  than  the  cen- 
trally organized  group.  But  the 
British  pattern  was  passed  on  to 
Canada  during  the  war  and  is 
probably  the  one  place  where  the 
original  tightly-knit  documentary 
idea  still  exists. 

If  you  look  at  the  world  today, 


What  Ever  Happened  to  the  Documentary? 


you'll  see  wide  circulation  of  film 
for  educational,  informational,  and 
instructional  purposes. 

Aid  l'n«li'r-De\ eloped  Lands 
The  use  of  films  in  under- 
developed countries  is  being  more 
and  more  recognized  as  a  vitally 
important  factor.  In  those  areas  of 
the  world  where  we  have  a  high 
incidence  of  illiteracy,  we  also  have 
high  incidence  of  disease  and  of 
agricultural  problems.  Film  can 
leap-frog  the  period  between  illit- 
eracy and  literacy.  Film  can  be 
understood  without  being  read.  All 
over  the  world,  as  you  know,  ex- 
perts are  going  to  new  countries  to 
help  them  to  set  up  their  own  doc- 
umentary and  informational  film 
units. 

I  regard  this  as  one  of  the  most 
important  things  happening  today 
and  I'm  delishted  with  its  success. 


A  great  many  people  from  the 
United  States.  I  know,  are  engaged 
in  this  type  of  work. 

To  conclude.  I'd  like  to  say  that 
there  has  been  a  change  in  what 
is  required  of  documentary  film.  In 
the  30's  we  lived  in  a  world  where 
there  were  great  disparities  be- 
tween the  rich  and  the  poor,  where 
the  economic  situation  had  broken 
down.  Film  exposed  these  prob- 
lems, discussed  them  and  got  other 
people  to  discuss  them. 

Today,  concern  about  welfare 
has  considerably  diminished  in  my 
own  country.  People  are  better 
looked  after  in  their  youth,  and 
adults  better  looked  after  in  their 
old  age;  conditions  of  living  are 
better  and  there  is  greater  pros- 
perity. 

So.  a  great  many  issues  with 
which   documentaries   used   to   be 
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concerned  are  less  important;  tl; 
dramatic  impact  is  gone. 

At  the  same  time,  a  considerabi 
change  has  taken  place  in  the  ps' 
chological  mood  of  the  avera;' 
citizen.  The  background  of  nude; 
warfare,  and  the  irritation  between 
labor  and  capital  are  the  types  > 
matters  today  that  bring  about  ps; 
chological  maladjustment. 

In  the  Mood  of  Our  Time 

So  the  documentary  needs 
look  at  the  problem  of  individui 
psychology  in  the  world  toda 
The  new  school  of  British  film  d 
rectors,  like  Tony  Richardso 
Karel  Reisz.  Jack  Clayton,  ar 
Lindsay  Anderson,  who  make  filni 
like  Room  at  the  Top,  Saiiink\ 
Night  and  Sunday  Momini>. 
Taste  of  Honey,  etc.,  are  doing  . 
with  feature  films  and  actors. 

But  I  still  believe  that  the  doci, 
mentary  film,  made  with  imagin 
tion  and  sympathy  about  the  inc 
vidual  and  his  prolslems  will  renia 
with  us  as  long  as  motion  pictur, 
exist. 

The  same  philosophy  is  also  a , 
plicable  to  television.  The  need  fi 
this  type  of  film,  the  need  for  i 
sponsorship,  the  need  for  enthus 
astic  crews,  directors  and  techr 
cians  who  want  to  make  an  ir 
portant  contribution  will  alwa 
exist  and  must  always  be  fulfille 


L&L  "All  Out"  on  Animation  1 
for  Filmways-SheU  Golf  FUnis  1 

•  L&L  Animation.  Inc..  Ne!  l 
York  producer's  service  organizij: 
tion,  is  participating  in  an  impol 
tant  role  in  the  second  series  i| 
W'onderjid  World  of  Golf,  a  Filii; 
ways.  Inc..  production  for  Shci 
Oil. 

Having  successfully  met  a  rigo' 
ous  one-a-week  schedule  for  ele' 
en  weeks  last  year,  with  art  di:| 
grams,  animation,  animatio 
photography  and  opticals.  L  & 
was  again  chosen  to  provide  tt 
same  services  for  the  new  serie 
which  is  scheduled  to  appear  o' 
NBC  in  color.  i 

Although  the  show  had  an  e); 
cellent  reception  last  year,  a  vij 
orous  campaign  is  under  way  I 
make  the  new  one  even  bette 
Filmways  has  assembled  a  fine  a 
ray  of  production  talent  and  L  & 
Animation,  as  well  as  other  ser 
ices  concerned,  is  going  all  out  I 
improve  its  contribution.  A  Be' 
tri-dimensional  technique  has  bee 
devised  to  give  more  realism  t, 
diagrammatic  interludes.  The  u;, 
of  this  technique  plus  descripti^j 
animation  will  enable  the  viewif 
to  better  envision  the  "course"  i 
events  along  the  fairways.         Ji 
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News  Along  the  Film  Production  Lines 


ullen.  Training  Films,  TFI 

et  Cinema  Center  of  New  York 

Three  well-known  audio-visual 
,rms  in  New  York  have  central- 
|.ed  their  creative  and  production 
^cilities  to  provide  a  "one-stop" 
eadquarters  for  visual  communi- 
ition  requirements.  Cullen  Asso- 
ates,  Training  Films.  Inc.,  and 
FI  Productions  have  established 
iie  new  unit  which  will  function  as 
ie  "Cinema  Center  of  New  York." 
!  Located  at  150  West  54th  Street, 
le  new  Cinema  Center  is  a  com- 
iete  building  of  slide,  filmstrip, 
btion  picture  and  other  presenta- 
on  production  facilities.  At  TFFs 
jadquarters  for  the  past  15  years, 
!udios  and  offices  have  been  ex- 
inded  and  remodeled  for  motion 
icture  production  as  well  as  other 
|sual  communication  activities. 
In  addition  to  studios  for  slide 
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and  filmstrip  creation,  the  Cinema 
Center's  new  motion  picture  facili- 
ties include  script  conference,  pro- 
jection rooms,  editing,  and  sound 
equipment,  as  well  as  animation 
cameras. 

President  of  the  new  Cinema 
Center  is  Robert  Lightburn,  presi- 
dent of  Training  Films,  Inc.,  and 
TFI  Productions.  Vice-president 
in  charge  of  production  is  Edward 
Cullen.  who  heads  the  motion  pic- 
ture firm  bearing  his  name.  Cullen 
Associates,  Training  Films,  Inc., 
and  TFI  Productions  will  continue 
to  be  owned  and  operated  inde- 
pendently. 5^ 

*  *        * 

leon  Film  Corporation  a  New 
-Management  System  Subsidiary 

i-:  A  new  entrant  in  the  factual 
film  production  field  is  the  Icon 
Film  Corporation.  2043  Westcliff 
Drive,  Newport  Beach.  California. 
The  studio  is  a  subsidiary  of  Man- 
agement Systems  Corporation, 
which  has  bases  of  operation  on 
the  East  and  West  Coast  and  in 
Washington,  D.  C. 

President  of  Icon  is  Ingvar  B. 
Grimsgaard,  formerly  on  the  staff 
of  Management  Systems  where  he 
produced  films  under  contract  to 
the  U.  S.  Navy.  Before  joining  the 
company.  Grimsgaard  was  a  staff 
producer  in  the  motion  picture  unit 
of  the  Aeronutronic  Division  of  the 
Ford  Motor  Company,  supervis- 
ing film  work  for  the  U.  S.  Army's 
Shillelagh  missile  program. 

Senior  staff  producer  at  Icon 
is  Anthony  Gorsline.  recently  Con- 
ference Vice-president  for  the  In- 
dustry Film  Producers  Associa- 
tion. Gorsline,  whose  experience 
includes  staff  positions  at  Aero- 
nutronic. Douglas.  Aerojet-Gen- 
eral and  other  companies,  has 
lensed,  written,  directed  and  su- 
pervised award-winning  films  in 
a  wide  range  of  areas. 

The  new  subsidiary  is  currently 
on  planning  and  production  phases 
of  films  for  the  military.  Teaching 
Systems  Corporation  and  the  U. 
S.  Bureau  of  Mines.  g[' 

*  *        * 

Image  Productions  W  ill  >Iake 
.Animated,  Live  .\etion  Films 

K-  Organization  of  Image  Produc- 
tions as  a  new  division  of  Anima- 
tion. Inc.,  was  announced  by  Earl 
Klein,  president,  at  the  Hollywood 
studio.  It  will  deal  in  animated  and 
live  action  films. 

Heading  the  new  division  are 
Warren  Williams  in  charge  of  pro- 
duction and  Stanley  Gerstein,  di- 
rector of  Image  marketing.         R' 
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DESIGN   IN   MOTION 

h\  Jiihn  Hcila\  tinJ  Rotier  Man- 
veil.  Hastings  House.  1962.  160 
pages,  illustrated.  $15.  In  Bri- 
tain: published  by  Studio  Books 
t7.S,-). 

•ir  This  new  volume  by  John  Halas 
and  Roger  Manvell  deserves  to  be 
recognized  as  a  major  work  in  mo- 
tion picture  literature.  It  deals  with 
the  animated  film,  not  as  a  techni- 
cal book — the  same  authors  sup- 
plied that  in  "The  Technique  of 
Film  Animation" — nor  as  a  history 
of  the  cartoon  film. 

It  is.  in  fact,  the  first  up-to-date 
account  of  contemporary  design  in 
one  of  the  most  flourishing  fields 
of  modern  art  and  for  that  reason 
will  have  considerable  appeal  for  a 
very  wide  readership. 

From  the  book  we  may  under- 
stand what  it  is  that  motivates  the 
creators  of  animated  films,  how 
they  deal  with  their  problems  and 
how  they  are  developing  the  new- 
est of  all  graphic  art  forms. 

Illustration   Is  Their  Forte 

As  you  turn  the  pages,  it  is  im- 
mediately obvious  that  the  authors 
are  men  who  "think  visually" — in 
pictures.  On  all  but  two  of  the  160 
pages  are  300  pictures  and  over 
200  working  drawings  from  155 
contemporary  animated  films, 
many  of  which  have  not  yet  been 
seen  in  the  United  States  or  Britain. 

Reading  the  book  is  like  talking 
to  John  Halas  in  person.  One  can 
almost  see  him  chucking  photo- 
graphs down  on  the  table  as  he 
discusses  his  favourite  subject — 
"let  me  explain  this  with  THAT" 
and  another  photograph  bangs 
down — or  there's  a  lightning 
sketch  on  the  tablecloth  to  make 
the  point  quite  clear. 

Styles  Out  of  20  Countries 

To  show  how  the  combmation 
of  graphic  art  and  film-making  is 
shaping  up.  the  authors  have  drawn 
on  the  work  of  studios  all  over  the 
world,  because  in  more  than  twen- 
ty countries  animators  are  devel- 
oping their  own  individual  styles 
and  subjects. 

For  the  first  time  we  can  see 
something  of  the  overall  evolution 
of  the  animated  film,  country  by 
country.  Today,  animation  repre- 
sents the  most  advanced  type  of 
graphic  design  and  use  of  colour. 
Styles  range  from  meticulous  real- 
ism to  the  abstract — from  diagra- 
matic  designs  in  films  on  science — 
to  the  evolving  colours  of  the  im- 
pressionist. 

Throughout  the  book  we  can 
trace  the  contribution  which  indus- 
try is  making  towards  the  develop- 
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Our  European  Editor  Reviews  a  Film  Man's  "Book  of  the  Year" 
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To  express  movement,  hundreds  of  drawinas  are  made;  these  are  three 

movements  from  a  short,  "The  Insolent  Matador"  by  Halas  &  Bachelor. 


Don't  Give  Up  on  FLAT  Prints! 


John  Halas,  cu-authar 
"Design  in  Motion"  at  his  hoai 

ment  of  the  art.  Discussing  a  tecl 
nical  problem.  Halas  and  Manve 
say  .  .  . 

"Detail  can  only  be  absorbed 
the  picture  is  relatively  still.  Mov 
ment  and  timing  affect  the  style  < 
the  drawing,  te.xture  and  colorinj 
— and  to  make  the  point  Hal; 
slaps  down  twenty-four  color  ce 
from  the  Ford  Motor  Company 
"Peacock"  titles  for  the  Tennesst 
Ernie  Show  animated  by  Playhou; 
Pictures. 

To  explain  abstract  animatio 
perhaps  the  ultimate  form  of  tl 
art.  industry  supplies  the  illustr 
tions — Abe  Liss's  opening  titles  > 
General  Motors'  Wide  Hide  Wor 
T.V.  show. 

To  see  how  an  animator  con 
poses  his  picture  Halas  shows  t^ 
complete  storyboard  of  210  drav 
ings  of  For  Better  or  for  Worse, 
10-minute  cartoon  film  sponsor* 
by  Philips  of  Eindhoven.  Hollar 
which  was  entered  by  Holland 
their  national  entry  in  the  Intemr 
tional  Industrial  Film  Festival  th 
year. 

The  influence  of  the  Unite 
States  on  the  art  of  film  animatic 
i^  acknowledged  by  scores  of  illu 
ti.itions  from  the  great  Dism' 
films,  classic  cartoons  and  fro 
TV  commercials  including  the  ne 
skip-frame  or  "pixillated"  tecl 
nique. 

From  Canada  we  see  the  uoi 
of  Norman  McLaren — and  rour 
the  world  w  ith  illustrations  fro . 
Brazil.  Britain.  China.  Czechosl> 
vakia.  Finland.  France.  Gerni.in 
Holland.  Hungary.  Italy.  Japa 
Mexico.  Poland.  Rumania.  Russi 
Spain.  Sweden  and  Yugoslavia. 

Perhaps  1  am  prejudiced  in  fav4 
of   animated    films?    Maybe    so- 
they  have  been  my  favorite  in  mo 
ies  since  Felix  the  Cat — but  t 
who  does  not  enjoy  a  cartoon. 
you  do  you  must  have  this  book  C 
your  shelves. 

— Robinson  P 


102 


Business  Screen  Magazim 


pHE  Optical  and  Special  Ef- 
r  FECTS  house  is  the  lool  of  the 
Toducer  and  is  only  good  if  it  is 
feed  wisely  and  completely. 
I  Although  the  business  had  a 
mple  beginning  several  years 
M.  conditions  have  changed  con- 
derably  since  then.  To  be  com- 
stitive.  producers  have  to  utilize 
/ery  phase  of  optical  and  special 
'fects  services,  which  today  have 
;tvveen  $50-200,000  invested  in 
luipment,  to  build  the  quality  of 
leir  pictures.  As  a  result  of  this 
:ed.  special  effects  houses  have 
:en  researching  and  developing 
;\\    techniques   on    a   continuous 

■Strive  for  Realistic  Ideas 

We.  at  Cinema  Research,  have 
pen  in  operation  since  1947.  Pri- 
■  to  this,  while  working  with 
'ilding.  Inc.,  I  learned  the  impor- 
nce  of  striving  for  realistic  ideas 
hen  making  industrial  motion 
ctures. 

Subsequently,  we  now  have  a 
rvice  which  combines  Hollywood 
ichnique  with  specialized  indus- 
:  al  film  requirements.  Through 
le  years,  we  have  served  such 
ntable  producers  throughout  the 
fruntry  as  Audio  Productions,  Jam 
andy,  Reid  H.  Ray  Productions, 
itherland  Productions  and  Wild- 
\i.  Inc. 

To  best  familiarize  you  with  the 
!  owing  role  of  today's  film  effects 
!  rvice,  let  us  analyze  various 
I  fictions  and  operations  at  Cine- 
n  Research. 

Begin  at  Story-Board  Stage 
From  the  earliest  stage  of  pro- 
( ction.  we  plan  story-board  con- 
1-ences  which  enable  us  to  get 
ipser  to  the  producer  in  helping 
in  make  a  better  picture.  By  dis- 
<  ssing  how  and  where  special  ef- 
:  :ts  are  to  be  used  with  both  the 
'  iter  and  producer,  we  can,  in 
irn.  help  the  producer  to  save 
iDney  and  also  gain  the  most 
nefit  from  the  special  effects 
at  are  utilized. 

The  writer,  also,  can  plan  the 
:ript  more  effectively  when  he 
;  s  in  on  these  storyboard  confer- 
ices.  We  have  too  often  seen  e.x- 
inples  of  money  spent  on  poor 
jecial  effects  which  were  not 
joperly  planned  and  had  to  be 
^Ivaged  or  sometimes  redone. 
I  In  respect  to  optical  printing, 
jost  modern  houses  have  16mm 
I  well  as  35mm,  based  on  the  fact 
•at  16mm  is  now  a  professional 
iedium.  We  handle  any  accommo- 
^tion  of  enlargement  or  reduction 
Ihether  it  be  70mm,  35mm,  1 6mm 
\  8mm. 
Cinema  Research  has,  in  recent 
ars,  designed  and   installed  ex- 


How  Optical/Effects'  Specialists  Serve  You 

"Tool  of  ProHufer"  Says  Harold  Schieb  of  Cinema   Researeh 


tensive  matte  equipment  for  matte 
shots,  miniatures  and  matte  paint- 
ings to  further  aid  the  producer  in 
making  a  quality  film.  Using  the 
traveling  film  matte,  live  action 
foreground  is  carefully  blended 
with  live  photography  back- 
grounds on  film  to  produce  au- 
thentic scenes  at  low  cost.  The 
aerial  image  matte  combines  art- 
work and  live  action  in  one  photo- 
graphic operation  without  the  need 
for  a  photo  film  matte. 

Extensive  work  is  also  done  in 
the  field  of  film  correction.  To 
solve  the  problem  of  shrinkage,  we 
have  devised  special  film  move- 
ments and  handling  processes  to 
permit  duplicating  brittle,  shrunk- 
en f.lms  onto  fresh  safety  stock. 

We  handle  conversions  of  film 
viewing  speeds  from   16  fps  silent 


to  24  fps  sound  use  as  well  as 
varying  degree  of  slowing  or  speed- 
ing of  action  in  research  and  enai- 


Closc-up  of  the  (icrial-imagc 
camcni  used  by  Cinema  Rcsearcli 


Get  the 

PRINT  MILEAGE 

You're  Entitled  To! 


Comprehensive  Filmtreat  Rejuvenation 

restores  motion  picture  prints  gone  flat  In  use 
to  their  original,  scratch-free  brilliance  .  . . 
at  a  fraction  of  their  replacement  cost. 


EJULiHTREAT 

Service  Centers:  421  West  54th  Street,  New  York  19,  New  York 
829  No.  Highland  Avenue,  Hollywood  38,  Calif. 


One  of  the  four  Acme  opfiecil 

printers  at  Cinema  Resenreh  is 

pictured  in  operation  above. 

neering  studios  by  means  of  "hold- 
frame"  and  ""skip-frame"  combina- 
tions, and  blending  together  of 
critical  study  positions. 

Film  Changes,  Improvements 
We  do  I6mni  blowup  to  35mm 
or  other  size  films.  Color,  gamma 
and  density  corrections  over  and 
above  normal  printing  ranges  are 
undertaken  to  correct  poorly  shot 
or  processed  film.  Conversions  of 
daytime  footage  to  night  effects 
are  performed  in  both  color  or 
black  and  white.  Framelines,  dirt 
in  the  aperture,  and  composition 
are  corrected  by  rephotographing 
appropriate  areas  of  the  original 
frame  to  thousandth-of-an-inch 
exactness.  In  liquid  gate  printing, 
we  remove  all  film  scratches  and 
abrasions  on  the  original  supplied 
to  us. 

Follow-Through  into  Printing 
The  job  of  the  optical  and  spe- 
cial effects  house  is  not  finished, 
however,  at  this  point.  We  also 
have  the  responsibility  of  follow- 
ing through  on  the  job  to  make 
certain  that  the  work  is  printed 
properly.  We  can,  from  our  experi- 
ence and  knowledge  of  the  field, 
advise  the  best  labs  for  a  particu- 
lar type  of  work. 

Before  giving  the  film  to  the  lab, 
we  want  to  be  sure  that  the  dupe 
negative  is  capable  of  reproducing 
a  quality  print.  To  keep  our  pro- 
ducer customers  abreast  of  new 
processes  and  techniques,  we  pub- 
lish and  mail  a  bi-monthly  news- 
letter report.  With  the  thought 
that  ""a  better-looking  job  produces 
a  better-looking  product",  we  hope 
to  enable  the  producer  to  obtain 
more  business. 

Development  to  Meet  Future 
It  is  apparent  that  the  demand 
for  effects  has  increased  to  such 
an  extent  that  optical  and  special 
effects  houses  have  had  to  main- 
tain a  building  program  of  devel- 
opment to  meet  the  increasing 
needs  of  the  producer.  g' 
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Improving  of  Videotape-lo-Film  Transfer 
Being  Achieved  Tiirough  Constanl  Research 


Vi'EL  Sawelson  is  a  veteran  of 
the  comparatively  new  proc- 
ess of  video  tape  to  film  and  vice- 
versa.  As  Vice  President  and  Gen- 
eral Manager  of  Acme  Film  Lab- 
oratories, he  foresaw  the  future  of 
tape,  and  guided  his  Company  to 
its  present  stature. 

Acme  was  the  first  film  lab  to 
install  tape  machines  and  associ- 
ated equipment  —  a  $500,000 
gamble  that  is  paying  off  since  the 
process  became  an  integral  part  of 
the  film  and  TV  industries. 

Past  President  of  Sports  TV 

Born  in  Los  Angeles,  Sawelson 
attended  USC,  where  he  majored 
in  English.  He  is  a  current  mem- 
ber of  SMPTE,  IFPA  and  is  past 
president  of  Sports  TV,  which,  un- 
der his  leadership,  became  the  Na- 
tion's No.  1  sports  film  company 
to  handle  exclusive  rights  to  film 
Big  Ten  Conference  football 
games. 

He  won  the  Billboard  award 
for  the  All-American  Game  of  the 
Week.  Mel  sold  out  his  interest  in 
Sports  TV  so  that  he  might  devote 
his  time  exclusively  to  the  lab  op- 
eration. 

"How  does  a  film  print  look 
that    has    been    transferred    from 


video  tape?"  "It  looks  great;  can't 
tell  the  difference  from  "live  film", 
or  "it  looks  bad,  just  like  any 
other  kinescope." 

E\aIuatioii  of  the  Problem 

This  question  is  being  asked 
more  and  more  frequently  with  any 
number  of  different  answers  being 
given,  ranging  from  excellent  to 
bad.  Why  the  difference  of  opin- 
ion? There  is  no  simple  answer, 
but  let's  take  a  few  moments  and 
evaluate. 

Just  as  the  original  negative  in 
conventional  film  determines  the 
quality  of  the  final  print,  so  does 
the  original  recording  in  video 
tape  determine,  to  great  extent, 
the  final  outcome  of  the  transfer. 
It  is  primarily  for  this  reason  that 
so  many  poor  quality  transfers 
are  seen. 

Film  Makes  Permanent  Record 

Many  producers  have  a  taped 
show,  and,  after  many  showings 
and  much  tape  wear,  decide  to 
make  a  more  permanent  record  of 
their  production  by  having  it  trans- 
ferred to  film. 

Naturally,  the  transfer  quality  is 
going  to  suffer  because  of  so  much 
use  of  the  tape  before  the  transfer 
is  actually  made.  Each  time  a  video 


Converting   Eleotronit-    linages    into    Film    lor    Projection 
is  an  Increasing  Challenge;   Here's  How   It's   Being  Met       t 


tape  is  played,  a  small  amount  of 
video  noise  can  be  introduced. 
Each  successive  time  the  tape  is 
played,  a  greater  amount  of  video 
noise  is  introduced. 

Noise   Reduces   Picture  Quality 

As  a  result,  with  each  increased 
amount  of  noise,  some  picture 
quality  is  lost.  Further,  while  tape 
looks  satisfactory  for  tape  play- 
back, some  producers  do  not  take 
the  special  care  required  at  the 
time  of  the  original  recording  to 
insure  a  good  quality  film  transfer. 

On  the  other  hand,  a  film  trans- 
fer from  a  good  quality  video  tape 
may  often  be  favorably  compared 
to  "live"  film  quality.  In  these 
cases,  particular  care  was  taken  at 
the  time  of  recording  to  make  the 
best  possible  tape  for  transfer. 
Lighting  control,  use  of  high  qual- 
ity image-orthicon  television  cam- 
eras, and  a  carefully  optimized  re- 
cording head  are  all  essential. 

Many  Changes  in  Past  Decade 

What  is  the  difference  between 
today's  film  transfers  and  the 
"kinescopes"  of  ten  years  ago? 
The  basic  procedure  is  identical  — 
a  television  film-recording  camera 
photographs  the  picture  which  is 
fed  into  a  picture  monitor  tube. 
However,  techniques  of  today's 
television  film  recording  have 
changed  just  as  much  as  the  in- 
dustry itself. 

New  types  of  picture  tubes  are 
now  in  use,  as  well  as  advanced 
circuitry  design  and  better  record- 
ing cameras,  plus  the  benefit  of 
more  stringent  controls  in  both  re- 
cording and  laboratory  processing. 

For  example.  Acme  tested  many 
different  types  of  picture  tubes,  a 
total  of  77,  and  phosphori  before 
a  decision  was  reached  as  to  what 
type  of  tube  would  best  qualify 
to  give  optimum  results. 


After    this    extensive    researcl 
and  analysis,   two  or   three   typer 
of  phosphori  were  selected  and  pu  , 
into  service.  In  striving  to  achieviJ 
even  better  results.  Acme  investiJ 
gated  the  use  of  a  sub-strate  tube  J 


Giving  dynamic  leadership  i 


new  field  is  Mel  SiULclsot 
Acme  V.  P.,  General  A/o/iage 


As  a  result,  a  manufacturer  is  cui 
rently  producing  such  a  tube  on 
test  basis.  Although  the  tube  is  i 
an  experimental  stage,  preliminai 
results  have  been  outstanding  am 
signify  greatly  increased  quality  ( 
tape  transfers.  j 

Lays    Fine-Textured    Phosphor  ( 

The  advantage  of  this  new  tut. 
is  that  a  uniformly  fine-texture' 
phosphor  is  deposited  on  an  ultr; 
thin,  optically-ground  sub-stral. 
glass  plate.  The  ultra-thin  sub 
strate  does  not  allow  the  formatio, 
of  any  noticeable  halation  effec' 
and  the  suspended  strate,  with  iij 
glass  to  metal  bond  acting  as  ' 
heat  sync,  permits  the  normaUj 
temperature-sensitive  phophorus  f 


\ 


IMCTllRKS     Tf.LL    THE     STORY 

M   top  of   page:   <i  close-up  of  Acmes 
tuo   A]n\>cx    Videotape   recorders    .    .    . 


At    left    below:    (/    partial    ricw    of    llic 
master  control  console  al   lite  Lab. 


M  right  below:  a  bank  of  television 
film  recorders.  Note  the  dual  picture 
recorder  shoun  in  itic  foreground. 
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operate  at  a  high  degree  of  effi- 
ciency. 

The  phosphor  is  placed  on  the 
iptical  glass  prior  to  its  insertion 
nto  the  tube.  The  sub-strate  is 
ihen  inserted  into  the  picture  tube, 
jillowing  approximately  a  1 ',  2  inch 
Recession  from  the  actual  face  of 
he  tube.  The  image  is  then  repro- 
luced  on  the  phosphorus  plate 
rather  than  on  the  actual  face  of 
he  tube,  allowing  the  camera  a 
lat  plane  to  photograph. 

This  technique  results  in  a  much 
ligher  definition  of  the  picture  un- 
ibtainable  in  conventional  cathode- 
lay  tubes.  Although  the  tube  is  in 
;n  experimental  stage,  it  will  un- 
lergo  further  modification  as  dif- 
erent  problems  arise,  and  will 
iventually  be  reproduced  in  num- 
lers. 

Search  for  Quality  Endless 

In  keeping  abreast  and  ahead  of 
le  state-of-art,  many  modifica- 
ons  to  equipment  and  revisions 
f  service  techniques  are  necessary, 
or  example.  Acme  has  four 
6mm  television  film  recorders 
hich  are  constantly  undergoing 
^edification  and  redesign  to  main- 
lin  the  optimum  in  tape  transfer 
luality.  No  "down  time"  of  the 
tjuipment  is  encountered  to  ham- 
br  any  service,  and  no  modifica- 
jon  is  incorporated  until  proven. 
I  As  each  television  film  recorder 
taches  its  peak  of  perfection  in 
bsign,  these  changes  are  incorpo- 
ited  into  the  next  recorder  until 
|1  of  the  fine  points  are  installed. 
Ms  precision  approach  is  con- 
antly  underway  in  an  ever-try- 
g  desire  to  solve  the  most  ex- 
:ting  transfer  and  processing 
'oblems. 

;  Changes  in  Recording  Camera 
I  Acme  has  also  influenced  the 
^vancement  of  television  film  re- 
;)rding  cameras  by  submitting 
lans  for  modifying  shutter  hous- 
|igs,  focal  length  regulation,  and 
jiovement  and  pressure  in  camera 
ates.  These  changes  have  been  in- 


corporated into  Vue-Tronic"s  RK 
1 10  television  film  recorders  which 
are  currently  in  use  at  the  labora- 
tory. 

The  RK  110  is  a  good  example 
of  some  of  the  sophisticated  equip- 
ment incorporating  Acme's  innova- 
tions. It  was  designed  to  operate 
with  any  closed-circuit  TV  sta- 
tion. Proprietary  design  features 
have  provided  for  maximum  kine- 
scope protection;  have  done  away 
with  shutter  adjustment,  electronic 
shutters,  camera  phase  generators, 
etc.,  so  that  common  shutter  bar 
and  picture  splice  distortion  have 
been  completely  eliminated. 

The  recorder  was  designed  by 
Vue-Tronics,  Inc.  in  close  co-ordi- 
nation with  Acme  engineers  and 
laboratory  personnel.  Acme  and 
Vue-Tronics  are  currently  engaged 
in  the  revolutionary  development 
of  a  dual  picture  television  film 
recorder  that  will  permit  maximum 
flexibility  by  merely  shifting  the 
camera  by  unique  rack-over  mount. 
Also  Transfer  into  35mm 

In  addition  to  the  four  16mm 
television  film  recorders  and  two 
Ampex  video  tape  recorders,  a 
35mm  service  is  also  available  for 
transferring  only.  The  identical 
techniques  utilized  for  16mm  serv- 
ices are  used  for  the  35mm.  A  new 
RCA  PR  32  optical  sound  record- 
er is  also  a  part  of  this  unique 
complex  to  give  complete  transfer 
and  processing  services  under  one 
roof. 

The  versatility  and  quality  of 
these  services  and  equipment  are 
currently  solving  many  problems 
for  the  industry.  One  such  example 
is  the  transferring  of  MCA's  In- 
ternational Showtime  video  tapes 
to  film  for  distribution  throughout 
the  world.  There  were  many  prob- 
lems involved  in  furnishing  video 
tape  for  the  foreign  market,  and 
the  only  solution  was  a  high-qual- 
ity tape  to  film  transfer.  Acme  was 
the  only  lab  that  had  this  capabil- 
ity to  provide  the  service.  ^ 


WE   DUBBED   FOR   DOUGLAS   AIRCRAFT  CO. 


German    —    to      "MEN    OF    SPACE" 
French    -    to    "PATH    OF    VENUS" 
Spanish    &     Portugese    —    lo    "SKY- 
HAWK" 

Your  films  TOO  will  build  soles 
and  goodwill  when  you  speak  to 
foreign  clients  in  their  own  lon- 
guoge. 

FOREIGN   LANGUAGE 
&   CINEMA  SERVICE 

7046   HOLLYWOOD   BOULEVARD 

LOS  ANGELES  28.  CALIFORNIA 

Hollywood  7-S128  (Area  Code  213) 


Brochures    on     foreign     language     dubbing 
and     foreign     trade     upon     request. 


musifex  inc 

45  w.  45  St.,  n.  y.  c. 


COMPLETE 

MUSIC  &  SOUND  EFFECTS  t^==^ 

SERVICE  >^5ar^ 

•  BACKGROUND  MUSIC  SCORING 

•  SOUND  EFFECTS 

•  MUSICAL  SOUND  EFFECTS 

DISCS  FOR  OUTRIGHT  SALE 

•  INDUSTRIAL  MUSIC  LIBRARIES 

FOR  LEASE  .  .  . 

•  ORIGINAL  SCORES 

•  SOUND  EFFECTS  LIBRARIES 

FOR  SALE  .  .  . 

Musifex  talent  proven  on 
over  4  J 00  productions. 

FLY  -  PHONE  -  WIRE 

-  WRITE  NOW  gtf^  l/eU^ca 


ci  6-4061 


com 


l€ 


complete 

16    MM    PRODUCERS    SERVICE 
SOUND  •  EDITORIAL  •  LABORATORY 

rV^    WARREN   R.  SMITH  INCORPORATED 

210    SEMPLE    STREET,    PITTSBURGH    13.    PA.    •    MUSEUM    3-6300 
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lAVA  FALL  MEETING  AT  WEST  POINT: 


/,\\  .\  President  Jim  C'raii; 
took  iictivc  role  in  the  sessions 

(CONTINUED       FROM       PAGE       60) 

cials  on  the  Kraft  television  pro- 
grams. 

Bill  Davis.  Nationwide  Insur- 
ance Co..  thought  AV  men  should 
do  more  as  an  avocation  to  ad- 
vance audio-visual  techniques,  not 
only  in  their  own  companies,  but 
among  outside  groups.  He  dem- 
onstrated new  overhead  projector 
techniques  used  in  his  work,  and 
a  wireless  microphone. 

Roy  Mumma.  U.  S.  Steel  Corp 
(ret.).  Technical  Chairman  of 
I.A.V.A..  made  his  report  in  the 
form  of  a  slide  presentation  show- 
ing the  industrial  audio-visual  ac- 
tivity at  the  Seattle  Worlds  Fair 
this  year. 

Reports  en  Training  Center 
D.  G.  Treichler,  Socony  Mobil 
Oil  Co.,  gave  a  progress  report 
on  the  use  of  the  training  center 
at  Socony  Mobil  headquarters  in 
New  York.  Management  has  uti- 
lized more  and  more  audio-visual 
facilities  each  year  since  the  cen- 
ter was  opened  five  years  ago. 

Dan  Rochford.  Standard  Oil 
Co..  { NJ ) .  led  an  off-the-record 
case  history  discussion  on  the  use 
of  audio-visuals  in  solving  man- 
agement crises  in  consumer,  em- 
ployee and  stockholder  relations. 
Speaking  at  the  Annual  Fall 
Ban.jue'..  W.  R.  McHargue  (Vice- 
president,  ret.  E.  R.  Squibb  & 
Sons)  urged  lAVA  men  to  chal- 
lenge their  most  cherished  as- 
sumptions. He  said  new  doctrines 
will  be  found  by  the  men  who 
"don't   know  that  they  know." 

C:hallenge  of  Overseas  Trade 

The  final  day's  activities  open- 
ed with  a  report  from  Europe  by 
Robinson  P.  Kigg.  of  the  London 
Financial  Times,  and  European 
Editor  of  Business  Screen.  He 
urged  American  audio-visual  men 
to  prepare  to  communicate  more 
and  more  with  the  nations  of  Eu- 
rope  as  trade   with   the   common 
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market  and  "outer-seven"  coun- 
tries continues  to  increase. 

W.  B,  Reynolds.  Ohio  Bell  Tele- 
phone Co..  told  about  the  250 
speakers  from  all  departments  of 
his  company  who  gave  5.000  talks 
to  250.000  people  in  Ohio  last 
year. 

J.  T.  McGarry.  Wyeth  Labora- 
tories, demonstrated  administra- 
tive forms  which  have  been  ef- 
fective in  his  company's  audio-vis- 
ual department. 

Willis  Pratt.  American  Tele- 
phone &  Telegraph  Co..  described 
testing  procedures  recently  made 
on  a  film  designed  to  recruit  teen- 
age girls  for  telephone  work.  Roy 
Vanderford.  also  of  AT&T,  show- 
ed ways  of  overcoming  produc- 
tion problems  in  motion  pictures 
by  careful  advance  preparation. 

Under  the   guidance   of  D.   G. 


Bnnijiiel  address  teas  given 
htj  \V.  R.  MeHtirgiie  who  urged 
"eludlenge  of  aeee]>ted  ideas" 
Tieichler.  Socony  Mobil  Oil  Co., 
the  audio-visual  equipment  and 
operations  were  most  ably  han- 
dled by  John  F.  Prince,  assisted  by 
John  Fredericks,  both  of  John  J. 
Fobler.  Inc..  audio-visual  service. g' 
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4  For  over  24  years  .  . 
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V 


leading  film  producers 


^  Jtf-   have  come  to  Mecca  .  . 


aT^V  fof  the  finest 

35mm  and  16mm  black-and-v/hite 
laboratory  services. 


• 


Drop  in  soon  .  .  . 
write,  wire,  or  phone 
for  further  information. 


Film  Center Buililing,630NinthAvenue,NewYork  36,  N.Y.*COIumbus  5-7676 

Affiliated  with  BYRON  MOTION  PICTURES,  Washington  7.   D.  C. 


".■>  Programs  Now  Available 
of  "The  Twentieth  Century'l 


:i^ 


■r>  Seventy-five  programs  from 
prize-winning  CBS  television  seri 
The  Twentieth  Century,  are  n^ 
available  on  a  free-loan  basis 
clubs,  churches,  industries  a 
other  community  organizatic' 
through  the  facilities  of  Assoc 
tion  Films.  Inc. 

This  film  distribution  progra 
the  largest  of  its  kind  in  the  wor 
is  sponsored  by  the  Prudential  I 
surance  Company  of  America.  T 
company  also  sponsors  the  sen 
on  television. 

21   Million  Have  Seen  Films 

Distribution  of  16mm  soui 
prints  of  selected  programs  frc 
The  Twentieth  Centtiry  began 
January.  1958.  a  few  months  aftj 
the  series  made  its  TV  debut.  Sinj 
its  inception  almost  21.000.0(; 
persons  have  viewed  the  films 
clubs,  classrooms,  auditoriums  a: 
other  community  meeting  plucr 
There  have  been  more  than  37( 
000  individual  film  showings  I' 
ographies.  World  War  11  subjec' 
and  films  on  space,  communisi' 
and  sports  are  among  the  mc 
popular. 

To  cope  with  the  ever-growi 
demand.  Prudential  has  increase 
the  number  of  prints  of  those  f.lr 
that  are  most  frequently  requestej 

New   Series   Within   6   Weeks    | 

In  addition  to  the  films  now  i 
distribution,  prints  of  new  Twei 
tieth  Century  programs,  schedule}, 
to  go  on  the  air  in  late  Octobej 
will  become  available  appro.\imati 
ly  six  weeks  after  their  air  date 

The  Twentieth  Centtiry  hiis  r 
ceived  many  national  and  intern 
tional  awards,  probably  more  tli, 
any  other  public  affairs  series  i 
television.  Individual  prOLiiar 
have  received  citations  from  1  re 
doms  Foundation.  Look  Maga/in 
.American  Film  Festival.  Columbi 
(Ohio  I  Film  Festival,  the  Depai 
ment  of  Defense,  and  the  Acaden 
of  Television  Arts  and  Scienc 
( two  Emmy  awards ) . 

The  series  is  narrated  by  W  alti 
Cronkite  and  produced  by  Buru 
Benjamin    and    Isaac    Kleincrnia, 
for  the  Public  Affairs  Departnieij 
of  CBS  News. 

How  to   Book  These  Programs 

Films  may  be  requested  throug 
local  Prudential  agents,  the  con 
pany's  headquarters  in  Neuar 
N.J.,  or  Association  Films.  .^'J 
Madison  Avenue,  New  York.      [ 


YOU  GET  WORLDWIDE  COVERAG 
OF    FILMS    IN    BUSINESS    SCREE 


Business  Screen  Magaz 


i  Your  Film  a  "Worse  for  Wear"  Salesman? 

J    Techniques    of    Film    Rejuvenalion,    Vital    to    Holl)"»oo(l 
and    to    Television,    Also    Important    in    Business    Films 


k  Men's  Wear  Store  recently 
■  *-  conducted  a  survey  to  dis- 
.ver  whether  the   freshness  and 

atness  of  a  salesman's  appear- 
j.jce  have  a  direct  bearing  on  the 
•:eption  accorded  him.  The  re- 
gies clearly  indicated  that  a  shab- 
salesman  registers  an  immedi- 

ily  unfavorable  impression  on 
k  prospect. 

When  it  comes  to  motion  pic- 
|e  film,  we  find  the  same  prob- 
,n.  The  objective  of  the  film  is 
:  create  a  favorable  impression 
■^  the  ideas,  the  product,  the 
ilpfulness  of  the  sponsor.  Yet,  a 

]tion  picture  print,  once  in  use. 
:sily  acquires  a  shabby  appear- 
5jce. 

Blemished  Film  Loses  Punch 

The  production  may  be  excel- 

it  and  the  prints  turned  out  by 

laboratory  perfect,  but  in  the 

uurse  of  handling  and  projection. 

;:h  print  encounters  various  haz- 

;ls     that     inevitably     result     in 

atches     and     abrasion     marks 

iiich  mar  the  projected  image  of 

film.  These  blemishes,  like  a 

ppily  dressed   salesman,   lessen 

;  effectiveness  of  the  film  pres- 

;  tation. 

An  increasing  number  of  indus- 
;il  sponsors  are  becoming  con- 
ious  of  the  scratch  problem  and 
;i  asking  what  can  be  done  about 
i  The  answer  is:  A  great  deal. 

Film  Is  Receptive  to  Damage 
The  nature  of  the  photographic 
Eiulsion.  and  likewise  of  the  base, 
rike  them  receptive  media  for  ac- 
:mulation  of  scratches  and  dirt. 
(  print  is  called  ""dirty"  when  it 
saws  fingerprints,  oil  spots,  and 
Sating  matter  attracted  by  static 
ij handling  a  projection. 
I  Film  can  be  treated  to  increase 
distance   to    scratches    and    dirt. 

pnstant  print  checks  insure 

.ratcli  removal.  {Photo  from 
\ipid  Film  Technique.) 


3 

w^  I^^^^^^l 

1 

^  lilH^H 

However,  no  film  can  be  made 
icrMch-proof.  Scratches  and  abra- 
sions will  appear  in  a  short  time 
under  normal  use.  When  film  is 
scratched  during  the  first  run — as 
freqently  occurs — subsequent  use 
of  the  film  will  make  these 
scratches  more  and  more  apparent. 
The  accumulation  of  dirt  and 
scratches  creates  additional  abra- 
sions during  the  projection  and  re- 
winding of  a  film. 

Cost   Fraction   of  Replacement 

Rejuvenating  a  print — removing 
:=cratches  and  restoring  its  original 
brilliant  photographic  quality — 
costs  only  a  fraction  of  its  replace- 
ment. It  is  not.  however,  a  do-it- 
yourself  proposition.  It  requires 
specialized  work  by  professional 
technicians.  Effective  rejuvenation 
involves  a  sequence  of  chemical 
treatments  that  cause  the  scratches 
on  both  the  emulsion  and  the  base 
to  mend,  much  as  a  cut  on  a 
person's  hand  would  heal.  Cut- 
through  emulsion  scratches  that 
have  removed  the  entire  photo- 
graphic image  cannot  be  elimi- 
nated. 

Film  rejuvenation  was  originated 
by  European  motion  picture  labo- 
ratory engineers  and  was  intro- 
duced in  the  United  States  in  1930. 

This  process  immediately  proved 
to  be  a   life-saver  for   Hollywood 


mm 
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Selecting  film  from  inicnloni 
of  rejuvenated  prints  for  a 
TV  station  shipment  ( Rapid ) . 

producers.  At  that  time,  domestic 
exhibition  prints  were  always  made 
from  the  original  negatives  which 
became  badly  scratched  before 
many  prints  had  been  made.  Re- 
juvenation changed  that  situation 
providing  an  unlimited  number  of 
top-quality  prints  from  the  original 
negative. 

Hollywood  producers  and  dis- 
tributors, and  more  recently  the 
television  svndicators.  have  found 


another    money-making    use    for 
film  rejuvenation. 

By  the  restoration  of  used  re- 
lease prints  for  reissues  and  foreign 
distribution,  new  revenues  are  ob- 
tained from  additional  markets 
without  increasing  new  print  costs. 
Rejuvenated  prints  are  seen  on  the 
screens  of  many  first-run  theatres. 

Sponsors  Are  Now  Attentive 

Having  established  itself  as  a 
boon  to  the  quality  minded  Holly- 
wood producers,  rejuvenation  is 
now  receiving  the  attention  of  in- 
dustrial film  sponsors,  intent  on 
deriving  full  value  and  quality  from 
their  investment  in  motion  picture 
films. 

The  aim  of  the  industrial  spon- 
sor differs  from  the  theatrical  pro- 
ducer in  one  important  aspect.  The 
industrial  film  is  often  intended 
for  a  limited,  but  very  select  audi- 


Second:  rcjuicnalion  begins 
aith  thorough  cleaning  via  a 
three-stage  process:  ultra- 
sonic cleaning  is  last  step. 

ence.  E.xtending  the  life  of  a  busi- 
ness film  is  no!  a  major  problem. 
The  reward:  confidence  on  the 
part  of  the  sponsor  that  each  show- 


First  step:  before  treatment. 

every  print  is  inspected  by  a 

skilled  technician  to  assure 

that  film  can  be  restored  to 

showing  perfection.  (Pliotos  by 

Comprehensive  Filmtreat,  Inc.) 

ing  of  his  film  retains  all  the  crisp, 
sparkling  value  of  the  original. 

Rejuvenation,  when  executed  by 
expert  technicians,  supplies  this 
confidence.  As  one  film  depart- 
ment head  put  it:  "It  costs  so  little 
.  .  .  it  saves  so  much!"  g' 

Showmanship:  a  Constant  Goal 

^~  We  refer  our  readers  to  page 
77  of  this  issue  where  some  of 
the  nation's  foremost  service  or- 
ganizations in  the  field  of  film  re- 
juvenation are  listed. 

Nothhig  counts  more  than  per- 
fection on  the  screen  when  the 
sponsored  film  reaches  its  intended 
audience!  Only  through  constant 
print  vigilance,  maintained  by  the 
distributor,  can  film  results  be 
assured  for  the  sponsor.  g" 


Third  step:  impregnation  of  film  by  chemicals  which  mend  scratches, 

remove  abrasion  marks.  Each  .side  of  film  is  treated  .separately. 

Emuhion  layers  are  partly  liquified  to  facilitate  healing  action. 

Film  is  then  seasoned  by  impinged  air;  given  protective  treatment. 
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BUSINESS  SCREEN  EXECUTIVEj 

NEWS     OF     STAFF     APPOINTMENTS     AND     A-V     INDUSTRY     DEVELOPMENTS 


Charles  Austin  in  Marketing 
Post  at  Mitchell  Camera 

"ii  Charles  Austin  has  been  ap- 
pointed Marketing  Manager  for 
Mitchell  Camera  Corporation, 
Glendale.  Calif.,  according  to  B. 
G.  Tubbs.  Vice-President. 

Austin  has  been  associated  with 
Mitchell  for  the  past  dozen  years, 
and  has  been  an  active  cinematog- 
rapher  for  over  10  years.  For  the 
past  two  years  he  has  been  Presi- 
dent of  #644  Cinematographers, 
lATSE.  He  holds  active  member- 
ship in  the  Society  of  Motion  Pic- 
ture &  Television  Engineers,  So- 
ciety of  Photographic  &  Instru- 
mentation Engineers,  Academy  of 
Motion  Picture  Arts  &  Sciences, 
Academy  of  TV  Arts  &  Sciences, 
the  Air  Force  Association,  and  the 
British  Kinomatograph  Society. 

During  World  War  II  he  served 
in  both  the  Signal  Corps  and  the 
Air  Force,  doing  both  documen- 
tary and  aerial  reconnaissance 
work. 

In  his  new  marketing  role.  Aus- 
tin will  be  administrator  of  sales 
and  marketing,  with  the  goal  of 
bringing  to  the  cinematographer 
and  film  technician  the  most  ad- 
vanced and  finest  quality  motion 


picture  equipment. 


B- 


Glenn  Cola  Is  Vice-President 
of  .Maniifaelurin;";  at  HadianI 

■fr  Glenn  L.  Cota  has  been  ap- 
pointed manufacturing  vice-presi- 
dent of  Radiant  Manufacturing 
Corp.,  Morton  Grove.  111.  Adolph 
M.  Wcrtheimer.  president  of  the 
projection  screen  manufacturing 
firm,  announced  the  appointment 
last  month. 

Since  joining  Radiant  in  1961 
as  chief  industrial  engineer,  Cota 
has  been  instrumental  in  establish- 
ing new  quality  systems  and  com- 
pleting the  company's  automation 
program.  ^ 


Shirley  Hartnian  to  Animation, 
Inc.  as  .4(lniinistrative  Head 

v:  Earl  Klein,  president  of  Ani- 
mation. Inc..  has  announced  the 
appointment  of  Shirley  Hartman 
as  administrative  head  of  the  stu- 
dio. 

Miss  Hartman  brings  with  her 
an  extensive  background  of  ani- 
mation and  live-action  production, 
having  recently  resigned  as  pro- 
duction coordinator  at  Parthenon 
Pictures.  She  was  formerly  personal 
assistant  to  Kirk  Douglas  during 
the  filming  of  SitaitMiis,  and  also 
was  affiliated  for  four  years  with 
Walt  Disney  Productions. 

Animation.  Inc..  one  of  the  most 
active  animation  studios,  head- 
quartered in  Hollywood  with 
branch  offices  in  New  York.  De- 


troit, and  Chicago,  recently  en- 
larged their  production  facilities  to 
include  live-action  TV  commer- 
cials, business  and  industrial  films, 
and  slidefilms. 

In  addition  to  her  administra- 
tion duties.  Miss  Hartman  will  also 
function  as  coordinator  of  sales, 
publicity  and  certain  creative  serv- 
ices. S' 

#  #  :!: 

Jack  Moss  in  INew  Quarters 

rr  Jack  I.  Moss.  Inc.,  has  moved 
to  larger  quarters,  with  projection 
facilities,  at  19  West  46th  Street, 
New  York.  The  company  offers  a 
scriptwriting  service  to  producers 
of  industrial  and  educational  slide 
films  and  motion  pictures,  and  to 
companies  with  in-plant  produc- 
tion facilities.  ^ 


GEO.  W.  COLBURN  LABORATORY,  Inc. 

164  NORTH  WACKER  DRIVE  /   CHICAGO  6    ILLINOIS 


COMPLETE  LABORATORY  SERVICE  FOR  16  MM  /  EDITING  /  RECORDING      WORK  PRINTING/ 
8  MM  A  16  MM  RELEASE  PRINTING  /  TITLING  /  35  MM  SLIDE  AND  FILMSTRIP  SERVICE 


(.alvin  Produelion  Appoints 
Lee  Davis  to  ^'ice-Presidene^ 

'-.-  Lee  Davis  has  been  named  \  ici 
president  at  Calvin  Production 
Inc.,  of  Kansas  City.  His  appoin 
ment,  effective  October  1st.  w^ 
announced  by  president  Leunai 
Keck.  Davis  will  head  the  con 
pany's  newly-created  Markeiin 
Division. 

Previously  general  manager  i 
the  firm  which  he  joined  in  Jun 
1958  as  a  director  in  Product 
Services.  Davis  subsequently  hel' 
assignments  as  a  writer-directt 
and  as  manager  of  Universil 
Films,  educational  film  productic 
unit  of  Calvin.  He  is  a  gradua'. 
of  Baker  University  with  la 
school  training  at  Southern  Methi 
dist  University.  His  motion  pi( 
ture  e-xperience  began  while  c 
active  duty  in  the  Navy.  J, 

;;;  ^  * 

.Mary  Doolins;  to  Holl>~M'ood;  : 
Joins  Ray  Saekheim  .\g;ency 

tV  Mary  G.  Dooling.  an  exper 
enced  personal  manager  from  Nc 
York,  has  joined  the  Ray  Sackheir 
Agency  in  Hollywood  as  an  ass( 
ciate.  Miss  Dooling  will  specializi 
in  building  a  select  clientele  fc] 
radio  and  television  commerciaj; 
and  for  industrial,  educational  ani 
documentary  pictures. 

Previously  director  of  T;ilenJ 
Inc.  in  Chicago.  Miss  Dooling  ha, 
served  major  business  film  conipa. 
nies.  Through  that  talent  agenc 
she  helped  to  develop  many  prom, 
inent  television  announcers  an, 
product  spokesmen. 

*  »  * 
Spanjjier  Heads  IN'iles  Progran 
7  The  recently-organized  Pre 
gram  Department  of  Fred  Nile! 
Communications  Centers  of  Ho) 
lywood.  Chicago  and  New  Yori 
is  headed  by  Larry  G.  Spangler 
Spangler  has  been  appointed  sii: 
pervisor  of  radio  and  televisio: 
programs  by  company  presider 
Fred  Niles. 
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■HIRD  INTERNATIONAL  FILM  FESTIVAL 

or  consideration   and   recommendation   to   industrial   sponsors    who 

iv'ish  to  make  films  for  school  audiences. 

German  Member  of  Inforfilm  Reports  300,000  Showings 

The  second  discussion  was  arranged  b\'  the  Konferenz  der  Landes- 
ilmdienste  which  is  equivalent  to  the  State  Film  Libraries  in  America. 
I'he  Konferenz  is  the  German  member  of  Inforfilm,  the  international 
|ssociation  of  distributors  of  which  Modern  Talking  Picture  Service 
i  the  U.S.  member. 

I  Speaking  for  the  Konferenz,  Landrat  Schwan  of  Bad  Godesberg  re- 
prted  that  there  were  twelve  libraries  in  membership  holding  800 
ties  of  which  there  were  25,000  copies.  Last  year  more  than  300,000 
bowings  had  taken  place  in  Germany  which  represents  the  most 
|.xtensive  non-theatrical  distribution  of  films  on  the  continent  of  Eu- 
bpe  (excluding  Britain)  "from  the  prisons  in  Bavaria  to  the  ships 
Iff  Schleswig-Holstein!" 

Ken  Lockhart-Smith,  chairman  of  the  Film  Producers  Guild  of 
^ondon  and  of  Sound  Services  Ltd.,  a  British  member,  reported  that 
aforfilm  had  members  in  Belgium,  Canada,  Denmark,  France,  Ger- 
many, Great  Britain,  Netherlands,   Sweden,   Switzerland  and   LLS.A. 

After  two  years  of  discussion,  agreements  on  mutual  distribution 
I  films  from  the  member  nations  had  been  reached  and  a  full  de- 

ription  was  contained  in  a  brochure  "International  Information 
ilm  Service",  printed  in  English,  French  and  German,  which  was 

ailable  on  request  from  the  secretarv-,   Jan   Botemians,   Inforfilm, 

:7  Avenue  de  I'Hippodrome,  Brussels  5,  Belgium,  or  from  the  na- 

mal  member  organizations. 
uncheon  Honors  Festival  Films  Lensed  in  Agfacolor 

Gemiany's  largest  film  stock  manufacturer,  Agfa,  was  host  at  a 
[ncheon  at  which  it  was  annoimced  that  five  of  the  competing  films 
ere  shot  in  Agfacolor;  the  in-plant  films  Partnenchaft  (Siemens) 
id  Moltopren   ( Farbenfabriken  Bayer),  award  winner  in  category 

and  the  outside  productions  Stahlerzeugimg  nach  Kaldo  Vcrfahren 

ade  by  H.G.P.  Films  of  Berlin  for  Demag  AG  of  Duisberg,  Kom- 

unikationen  made  by  Edgar  Beitz  for  the  German  Post  Office  and 
cues  Werkzcug  (Unda-Film  for  I.B.M.). 

At  the  awards'  ceremonies,  West  Berlins  mayor,  Willi  Brandt,  com- 
mented on  the  power  of  film  to  help  people  understand  each  otlier 
nd  their  problems,  he  referred  to  the  faith  in  the  free  world  of  the 
K'o  million  West  Berliners  isolated  in  an  island  cit\'  100  miles  be- 
Snd  the  Communist  Iron  Curtain  and  said  that  West  Berlin  would 
e  happy  to  assist  in  an>-  co-production  sponsored  by  the  industries 
E  the  democracies. 

The  awards  were  presented  by  Dr.  Paulssen,  president  of  the  Ger- 
lan  Employers  Confederation  and  Rene  Arnaud,  secretary  general 
E  the  Council  of  European  Federations  of  Industry,  who  presented 
le  Grand  Prix  to  Snr.  G.  Guiglia  of  the  Italian  Confederation  of  In- 
ustries  who  accepted  the  prize  on  behalf  of  the  Italian  nation.  S' 


SPECIAL  PROBLEMS? 

\ou've  been  told  it  costs  too 
inch,  or  it  can't  be  done,  try 
L'CKNER'S  complete  custom  lab! 
16mm,  all  services:  sound  revers- 
,  processing,  printing,  striping, 
ansfers  from  any  medium.  Wher- 
er  you  are,  we  provide  "one-stop" 
Write  for  full  information. 


prvice. 


BUCKNER'S 

1128  Unruh,  La  Puenta,  Calif. 
Wione:  (A/C  213)330-2902 


SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.    Quality 

guaranteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and   lacquer  coating. 

ESCAR 

Motion  Picture  Service 

73 1 5  Carnegie  Ave. 
Cleveland  3,  Ohie 


X 


\ 


More  films  are  scored 

with  m^ 

than  any  other  music  I 


\  THERE'S  A  REASON- 

The  finest  quality 

Tfie  greatest  variety 

More  libraries  from  one  source 

Detailed  cataloging 

Complete  service 

Assured  protection 


CAPITOL 
LIBRARY 
SERVICES 


'.rl. 


Why  not  score  your 
next  film  with  Hi-Q, 
too?  Get  the  facts 
by  sending  for  this 
FREE  demo  disc  now. 
HOLLYWOOD,  CALIF. 


NOW! 

L&lL  animation 

has 

AERIAL  IMAGE 

for  Your 

Optical  Effects 


L&L  animation,  inc. 


THE  PRODUCERS  SERVICE 


•  animation 

•  slidefilms 

•  filmographs 

•  optica  Is 

BRING  YOUR  PROBLEMS  TO  US! 


irv  levine 
lorry  lippmon 
chris  grodewold 


16  West  46  th  Street 
New  York  36,  N.  Y. 


Circle  5 
7471 
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Iraiialalc  \  our  Films  to  Win  Friends  Abroad 


(CONTINUED       FROM       PAGE       46} 

deterrents  to  reiidy  understand  nj 
iire  avoided. 

Custom  is  a  parallel  to  lan^juaye. 
"American  ways"  may  prove  in- 
teresting to  people  in  other  coun- 
tries, as  they'd  be  viewed  by  a 
tourist.  Some  of  them  are  not  ac- 
ceptable within  the  framework  of 
custom  and  tradition  of  the  coun- 
try. Some  American  actions  may 
be  offensive,  however  innocent  of 
intent,  when  it  is  suggested  they 
have  application  for  those  in  a 
foreign  audience,  even  when  it  is 
sophisticated. 

Three  .4pproache.s  to  Problem 
For  those  who  want  to  adapt 
films  for  use  abroad,  there  are 
three  ways  of  meeting  the  lan- 
guage problem.  The  first  is  the 
imposition  of  translated  titles,  ig- 
noring the  sound  track  completely. 
There  have  been  enough  U.  S.  en- 
tertainment films  handled  in  this 
way  to  make  this  a  permissible 
method,  but  it's  a  method  which 
doesn't  do  the  best  possible  job. 
The  second  way  is  a  careless 
track  translation.  Those  who  have 

seen  the  reverse  of  the  situation 

films  made  abroad  and  shown  in 
this  country  —  doubtless  have  been 
aware  of  dialogue  from  closed- 
mouthed  people  on  the  screen,  and 
of  actors  mouthing  silently  while 
the  track  says  nothing. 

This  can  be  funny  to  a  percep- 
tive audience  —  and  most  audi- 
ences, wherever  they  are.  are  per- 
ceptive. But  the  humor  is  comic, 
ludicrous,  and  it  hardly  creates  a 
serious  interest  or  an  understand- 
ing receptiveness  which  certainly 
are  needed  by  a  sponsor. 

Careful  Dubbing  Is  Best  Way 
The  third  way  is  careful  dub- 
bing. V\hile  there  are  other  cap- 
able firms  who  follow  similar  prac- 
tices, the  methods  used  by  Foreign 
Language  and  Cinema  Service  are 
best  known  to  us  because  we  have 
developed  and  tested  and  used 
them  over  a  long  period.  As  your 
guide  to  dubbing,  let  us  examine 
this  method. 

Where  live  sound  has  been  used 
and  lip  synchronization  is  involved.  , 
the  first  step  is  comparison.  The 
film  to  be  dubbed  is  examined 
and  compared  frame  for  frame  with 
the  negative  provided  for  that  pur- 
pose. This  insures  that  print  and 
negative  are  identical.  It  is  impor- 
tant because  often  alterations  are 
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made  after  a  film  has  been  fin- 
ished. At  this  point  a  new  negative 
.md  new  prints  are  also  made.  Un- 
wittingly, if  the  print  from  one 
negative  and  the  altered  negative 
should  be  provided  —  and  k  has 
actually  happened  —  the  results 
can  be  disastrous. 

It  Be?ins  With  Translation 
With  this  done,  the  next  step. 
and  the  first  one  for  a  film  with 
narration,  is  translation.  Expert 
translators  are  employed.  They  are 
and  must  be  masters  of  both  Eng- 
lish and  the  foreign  language  in- 
volved. Making  the  qualification 
even  higher,  scripts  involving  any 
technical  and  or  scientific  subjects 
require  thorough  knowledge  of  the 
subject  matter  and  of  the  equiva- 
lent terms  in  the  particular  foreign 
language  involved. 

With  script  in  hand,  a  compari- 


son of  it  is  made  with  the  speech 
track  of  the  film  to  be  dubbed.  If 
any  alterations  have  been  made 
in  the  film,  the  script  is  corrected. 
In  the  rare  instances  where  no 
script  is  available,  one  is  made 
from  the  track  itself. 

At  the  same  time,  notes  are 
made  on  any  scene  or  speech  sit- 
uations which  might  fail  to  regis- 
ter with  the  intended  new  audience, 
or  which  could  create  unintended 
and  unwanted  resistance  to  the 
message  of  the  film.  These  will  get 
special  attention,  and  recommenda- 
tion will  be  given  the  producer  and 
sponsor  for  minor  cuts  or  verbal 
bridges,  avoiding  the  need  for  re- 
making portions  of  the  picture. 

After  this,  the  script  is  trans- 
lated. 

Translation  of  any  material 
from  English  to  most  foreign  Ian- 


QUARTET 


•^  LITHO— sponsored  by 

Amalgamated  Lithographers  of 
America,  Local  1 

i^  NEWSPAPER-sponsored  by 
Bureau  of  Advertising,  ANPA 

i^  PROFITS  IN  THE  BAG- 

sponsored  by 

International  Paper  Company 

i:^  THE  EYE  OF  THE  BEHOLDER - 

sponsored  by 

Bureau  of  Advertising,  ANPA 

A  quartet  of  prize-winners,  honored 
in  competition  at  the  International 
Film  Festival,  New  York  City,  Sept. 
26,  1962 

Please  address  all  inquiries 

and  requests  for  screenings  to  the  producer— 

ELEKTRA  STUDIOS  inc. 

33  WEST  46TH  STREET  .  NEW  YORK  36,  N.  Y. 

JUdson    2-3606 
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guages  requires  more  —  and  oft 

longer  —  words.   To  synchroni 

it  with  the  time-space  and  objet 

screened,  the  next  stage  must  i 

adaptation.  For  narration  films,  tl 

editing   process   is   relatively   sir 

pie.  Two  or  more  experts  work  i 

the  translated  material  to  find  su! 

stitute   words   and  expressionv 

convey    the    same    meanings    .ir 

ideas   faithfully,  within   the   limi 

imposed    by    the    scenes    on    th 

screen. 

Lip-Synchronization  Complex 
Adaptation  of  the  film  involvii 
lip-synchronization  is  somewh; 
more  complex.  First,  the  syllabi 
in  eacli  word  and  in  each  senteiK 
of  the  English  script  are  countc 
and  noted.  Careful  note  is  mac 
of  the  "opening"  lip  moveniei 
with  which  the  first  word  in  cat 
sentence  is  uttered. 

Next,  the  time  consumed  in  u 
tering  each  sentence  is  measure 
to  the  split  second.  If  dialogue  i 
multiple  conversation  are  in\iil\e' 
careful  note  is  taken  of  the  ^e 
type  of  personality,  type  of  \nic 
inflections,  pauses,  laughs  ( 
chuckles,  sounds  and  gestures  i 
each  of  the  actors  in  the  film.  Th 
is  essential  if  the  sense  of  reali 
provided  for  American  audienc' 
is  to  be  carried  over  to  the  ne 
audience. 

Edited  Sentence-by-Sentence 
Finally,  the  translated  materi 
is  edited,  sentence  by  sentence, 
measure  exactly  the  number 
syllables  for  each  sentence  as 
the  original,  and  to  contain  evei 
one  of  the  characteristics  on  whie 
the  notes  have  been  made. 

With  lip-synchronization  wor 
the  print  is  cut  into  30-foot  lengthij 
These  are  looped  and  cued.  Th» 
translated-adapted  material,  repnj 
senting  the  speech  track  in  eac 
of  the  loops,  is  printed  with  whil 
ink  on  strips  and  looped.  These  ai 
projected  at  the  top  of  the  scree' 
in  synchronization  with  the  loopej 
film.  I 

Rehearsal  comes  next.  For  th 
narration  film,  a  narrator  with  th 
right  voice  is  cast,  and  with  th 
projector  in  use.  he  is  rehearse 
in  the  new  language  for  pilclj 
diction,  and  speed  of  dehvery 
synchronize  with  the  narration  cj 
the  original. 

With  the  lip-synch  picture,  th 
synchronized  looped  film  and  th, 
print-written  strip  are  projecte 
with  the  sound  track  turned  dow 
—  though  for  guidance  both  th 
director  and  those  providing  th 
new  voices  can  hear  it  throu^ 
ear  phones.  Each  loop  is  run  cqi 
tinuously  and  the  narrators  S| 
I'he  lines  assicned  to  them 
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Business  Screen  Magazin 


coifm  •• 

"4" 


I  When  the  director  is  satisfied 
hat  they  are  able  to  begin,  speak, 
nd  end  their  assigned  sentences 
n  synchronization  with  the  lip 
novements  of  the  actors  on  the 
icreen  and  with  time,  space,  and 
)bjeet  requirements,  recording  be- 
pins.  This  is  done  on  Va"  mag- 
netic tape,  with  several  takes  made 
mder  guidance  of  the  director  in 
•he  control  room  who  provides 
ore-arranged   signals. 

^To  assure  proper  recording  and 
check  for  retakes  needed  for 
prts  which  may  either  exceed  or 
011  short  of  the  time-space-object 
lequirements.  the  takes  are  played 
wck. 

I  Transfer  to  .'JSnini   for  Editing 
I  OK  takes  are  spliced  and  trans- 
irred  to  35mm  film  for  editing. 
|he   track   is   cut   to   synchronize 

ith  the  film  by  an  editor  with 
jnowledge  of  the  foreign  language, 
r  with  the  assistance  of  one  of  the 
ireign  language  experts. 

If  the  original  film  is  I6nim  or 

it  is  to  be  used  abroad  in  that 
fiuge.  the  track  is  transferred  to 
6mm.  the  new  negative  is  devel- 
bed,  prints  are  ordered,  and  the 
jcture  is  ready  to  begin  its  use- 

1  work  in  another  land  for  a  new 
idience  and  a  new  market. 


custom  tailored" 

MUSIC... 

ir  filni.'V   Ak  (ilni«irip.s 

e  edit  complete  music  and 
;>und  effects  scores — "custom 
ilored"  to  your  requirements. 

ONE  OF  \^  ORLD-.S 

LARGEST   HI-FI   DISC 

AiND  TAPE   LIBRARIES 

.4^  AILABLE  for 

FILM.  T\  AND   RADIO 

PRODUCERS 


orelli-jacobs 

IL»1  .>II  Sl«'  liir. 

!3     SEVENTH      AVE. 
E  W   Y  O  R  K    19.    N.  Y. 

Write  for 
catalog 

or  phone  JUdson  6-6673 


One  of  the  collateral  services  of 
Foreign  Language  &  Cinema  Serv- 
ice is  the  translation  of  literature 
which  is  part  of  the  program  using 
the  film.  Millions  of  dollars  are 
spent  each  year  in  printed  material 
tor  use  overseas  and  many  firms 
have  found  —  sometimes  too  late 
—  that  they  are  misunderstood, 
the  butt  of  ridicule  and  uncompli- 
mentary jokes,  in  the  markets  of 
the  world  because  of  faulty,  literal 
and  inexpert  translations. 

Offer  Overseas   Market   Data 

Another  service  of  importance 
to  many  who  seek  foreign  markets 
is  provision  of  information  on  the 
markets  themselves.  This  will 
range  from  importance  of  the  coun- 
try as  a  potential  consumer  of  the 
sponsor's  product,  characteristics 
of  the  people  and  of  the  industries 
concerned,  population,  sources  of 
the  nation's  wealth,  its  income, 
general  conditions  concurrently 
prevailing  there. 

Yet  another  of  the  services, 
often  of  considerable  value  to  the 
sponsor,  is  suggestion  on  distribu- 
tion channels  for  films  within  the 
areas  of  the  sponsor's  interest.  All 
these  things  round  out  a  market- 
ing "package"  which  simplifies  and 
makes  more  successful  any  firm's 
entry  into  or  expansion  within  the 
challenging  and  profitable  field  of 

foreign  trade.  yj' 

*        *        * 

Styles  to  Direct  Midwestern 
Sales  for  California  Studios 

■?>  Hal  Styles  has  been  appointed 
Midwest  Sales  Manager  for  a  group 
of  four  Hollywood  production  stu- 
dios which,  collectively,  represent 
a  wide  range  of  production  tech- 
niques. The  companies:  Jerry 
Fairbanks  Productions  of  Califor- 
nia, live  action  producer;  Pacific 
Title  &  Art  Studio,  filmed  anima- 
tion; Hollywood  Animators,  a  pro- 
ducer specializing  in  paper  cut-out 
and  paper  sculpture  technique;  and 
International  Video  Tape,  Inc..  an 
independent  video  tape  recording 
studio. 

Ahhough  a  native  Californian, 
Styles  is  no  new-comer  to  the  Mid- 
west, having  previously  made  fre- 
quent visits  to  the  area  as  national 
sales  manager  for  other  California 
companies.  His  background  covers 
thirteen  years'  experience  in  both 
the  agency  field  and  in  film  pro- 
duction. 

With  headquarters  in  Chicago  at 
670  North  Michigan  Avenue. 
Styles  will  be  responsible  for  client 
relations  in  the  states  of  Missouri. 
Illinois.  Wisconsin.  Minnesota, 
Michigan,  Indiana,  Ohio,  and 
Pennsylvania.  B' 

BUYERS   PREFER   BUSINESS   SCREEN 


OUR   EXPERIENCE 'IS  YOUR    KEY  TO 

SERVICE  A   DEPENDABILITY 


CAMART  DUAL  SOUND  EDITOR  Model   SB-Ill 

Edit  single  and  double  system  16- 
mni  or  35nim  optical  sound.  Edit 
single  system  MaRnastripe  or 
double  system  magnetic  sound.  Use 
with  any  I6mm  motion  picture 
viewer  to  obtain  perfect  lip-sync 
matching  of  picture  to  track. 
(■Works  from  left  to  right  or  right 
to  left.) 
Dual  Editor   (without 

viewers)  $195.00 

Zeiss  Moviscop  Viewer 96.00 

Special   Editor-Viewer 

Combination  269.50 


NEW   DESIGN    FILM 
B!N    WITH    RACK 


Reclangufar 
construchon. 
Fits  easily 
into  corners. 
Vulcanized 
fiber  with  re- 
inforced  metal 
frame. 
Complete 
bin    rock 
Linen   bag 

skids 


$45.25 


$51.75 


CAMART 

CORE 

DISPENSER 

Keeps  film  cores 
handy  at  all 
times.  Easy  to  re- 
move —  easy  to 
fill.  All  aluminum 
construction.  Ad- 
justable to  16mm 
and    35mm    cores. 

Sizes 

16      $10.00 

12.00 
16.00 

Aluminum  Dispenser  for  Plastic  Reels 

50-$16.50    100     $18.50 


1 845   BROADWAY   (at   60lh   St.)    NEW   YORK   23   •  PLoia  7-6977  •  Coble  Cnmeror 


HOT-SELLING  HOT  SPLICER 
(WE'VE  JUST  DELIVERED  THE  lO.OOOTH!) 


The  first*  of  these  portable  hot  splicers  (made  in  1946)  is 

still  in  daily  use  at  a  major  Hollywood  studio.  Since  then,  9,999 

TV  stations,  movie  studios,  schools,  and  ad  agencies 

have  bought  this  reliable  splicer.  One  reason  is  that  it's  the 

only  one  with  a  built-in  carbide  scraper  blade 

(patent  no.  2544082).  Blade  guaranteed  for  life.-' 

Model  135  (for  35  or  16mm  film),  $339.00 

Model  116  (for  16  or    8mm  film),  $239.00 

See  your  dealer  or  write  to  Traid  for  Specification  Sheet  No.  7. 

17136  Ventura  Blvd.,  Encino,  Calif.  •  Telephone  TR  3-3373  or  ST  8-2210 

Traid  splicers  are  manufactured  by  Mater-Hancock 

Guarantee:  Should  blade  ever  need  sharpening.  Traid  will  sharpen  it 

for  nominal  handling  charge  of  $1. 

^  TRAID  CORPORATION 

w    17136  Ventura  Boulevard,  Encino,  California 
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Audiovisual 

Equipment 

TradeFair 


a  new  portable  movie 
light;  a  multi-purpose 
industrial  camera 


Power  Cinema  Light  With  a 
Power  Pack  Announced  by  GE 

ir  A  portuble  movie  light  weigh- 
ing only  eight  ;ind  ;i  half  pounds 
with  its  rechargeable  power  pack 
has  been  announced  by  the  Gen- 
eral Electric  Company's  Lamp  De- 
partment. 

Called  the  "Portable  Cinema 
Light,"  the  unit  consists  of  a 
nickel-cadmium  battery  pack  (re- 
chargeable in  about  60  minutes ) 
and  a  high  intensity,  sealed  beam 
lamp.  The  cost  will  be  less  than 
$125. 

The  guide  number  of  the  GE 
Portable  Cinema  Light  is  20  with 
ASA  film  40.  TV  news  photogra- 
phers and  others  using  ASA  160 
b/w  film  can  use  a  guide  number 
of  40. 

6,500  Caiidlepower  Light 

Cinema  Lights  are  equipped 
with  a  wide-angle,  3400K.  6500 
candlepower  light  source,  the 
DWH  lamp.  Two  other  lamps  are 
available  as  accessories.  One.  the 
DWJ,  is  designed  primarily  for 
"normal"  lenses.  The  other,  the 
DWG,  is  designed  for  telephoto 
lenses.  Accessory  lamps  are  easily 
interchanged. 

Two  major  innovations  in  lamp 
manufacture  make  possible  Cine- 
ma Light's  small  size,  according 
to  Lester  W.  Dettman.  Manager 
of  Marketing  of  the  GE  Photo 
Lamp  Department. 

Silver  has  been  used  as  a  re- 
flector for  the  first  time  on  a  PAR 
36  lamp.  The  use  of  silver  in- 
creases the  efficiency  of  the  lamp 
by  10  per  cent  over  conventional 
sealed  beam  lamps. 

Has  Light-Collecting  Cup 

GE  engineers  designed  a  light- 
collecting  "cup"  in  front  of  the 
filament  that  catches  what  normal- 
ly would  be  wasted  light  and  puts 
it  back  into  the  beam.  This  im- 
provement increases  useable  light 
by  about  a  third. 

Without  these  improvements, 
the  compact  battery  pack  (2-1/2" 
by  6-1/2"  by  6-1/2")  would  have 
lo  be  nearly  a  third  heavier  than 
it  is.  Dettman  said. 

The  battery  is  recharged  by 
plugging  it  into  household  current 
■with  a  cord  contained  in  the  bat- 
tery pack  itself.  The  lamp  glows 
faintly  as  the  unit  charges. 

A   iransistor   circuit    turns    off 
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the  charger  when  the  battery  is 
fully  charged  and  the  glowing 
lamp  turns  off.  No  harm  is  done 
if  the  unit  is  left  plugged  in,  how- 
ever. Cinema  Light  will  hold  its 
charge  for  a  month  or  more. 

It  is  easy  to  tell  if  the  unit  is 
charged   after  a  period  of  disuse 


CHARGE  CORD  COVER 


SHOUtDER  STRAP  HAII6ER 

TRANSFORMER 

IMPACT  RESISTANT 
PLASTIC  CASE 

/COOIINO  KEMTS"  ^ 
/TUMSISTOR  ZENER  tK»E  aSCUlT 

Elements  of  new  General  Elcctrie  Cinema  Li<j,hl  are  ilhistraletl  above. 


MOVIE- MITE... 

PROJECTION  LEADERSHIP 

FOR  OVER  A  QUARTER  CENTURY 


for  the  majority  of  your  16  mm  needs  the  Movie-Mite  will 
provide  needle-sharp  pictures  with  high  quality  sound 


PRECISION  ENGINEERED 

AND  PRECISION  BUILT 

TO  GIVE  YOU  THE 

FINEST  COMPACT, 

LIGHTWEIGHT,  PORTABLE 

EASY  TO  OPERATE,  SAFE 

&  ECONOMICAL  PROJECTOR 


ONLY  ^34950 


Movie-Mite  performance,  coupled  with  its  quiet  operation 

and  ease  of  handling.has  made  Movie-Mite  a  preferred 

projector  for  showings  to  audiences  of  from  1  to  150. 


COMPACT- II  IS  lightweight,  compact,  easy 
to  thread,  safe,  and  economical-Yet,  it  is 
lugged,  thoroughly  piofessional  and  precision 
made.  Everything,  including  the  speaker,  TV 
type  screen,  and  800  foot  take-up  reel,  hts 
compactly  in  one  case-approximately 
8  X  12  X  15  inches-weight  28  lbs. 


Natiofi-Wide   Sales   and   Service 

WRITE     FOR     LITERATURE 

MOVIE-MITE    CORPORATION 

Executive  &  Sales,  8811  Puritan  Ave..  Detroit  38  Michigan 
Manufacturing  &  Service,  1939  Central,  Evanston,  Illinois 


—GE's  Porlal>}c  Cinema  Lig 

.  .  .  the  owner  simply  plugs  tl 
unit  into  a  wall  outlet.  If  the  Ci 
ema  Light  is  still  charged,  tl 
lamp  glows  for  a  few  seconds 
the  unit  charges,  then  goes  out  i 
dicating  a  full  charge.  A  sinj 
charge  lasts  a  minimum  of  s 
minutes  lighting  time. 

Same  Cells  Used  in  Space 

The  six  nickel-cadmium  batte 
cells  in  Cinema  Light's  batte 
case  are  of  the  "pressure-relievi 
cell'  type,  like  those  used  succes,. 
fully  in  the  U.S.  space  prograi 
Their  advantage  over  "sealed  eel 
batteries  is  their  ability  to  take 
quick  charge  and  put  out  hij 
power  at  intervals  literally  tho 
sands  of  times. 

Cinema  Light  has  64  individv 
parts  and  represents  major  cont' 
butions  from  nine  separate  coi 
ponents  of  the  General  Electi 
Company.  More  than  10,000  e 
gineering  man-hours  were  devoti 
to    its    design    and    developmei 

New  Polaroid  Camera  Converts 
for  Multi-Purpose  Photography 

■'  A  new  multi-purpose  indusiri 
camera  which  instantly  convei 
from  making  on-the-spot  Polaro 
Land  prints  and  transparencies 
shooting  conventional  4  by 
color  or  black-and-white  films  h 
been  marketed. 

The  camera  features  an  ey 
level  reflex  viewer  which  provid 
comfortable  and  accurate  framii  L 
and  focusing.  Available  are  fi' 
interchangeable  lens  and  shutt 
combinations.  This  makes  possib 
a  wide  range  of  applications  i 
eluding  small  object  photograph 
photomicrography,  macro-phot 
graphy.  gross  specimen  (medica 
photography.  X-ray  and  w: 
chart  copying. 

The  camera  head  floats  on 
column-and-easel  assembly  f 
easy  positioning  at  any  height.  T 
head  is  fitted  with  a  roll-film  ba 
for  Polaroid  Land  prints 
slides,  and  it  also  accepts  co 
ventional  or  Polaroid  Land  4 
film    pack    or    cut    film    holde 


Business  Screen  Magazii 
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New  3M  Overhead   Projector  Features   Portability,   Versatility 

^  A  new  overhead  projector  de- 
iigned  to  serve  as  a  versatile,  low- 
-•Qst  personal  presentation  system 
las  been  announced  by  Minnesota 
^lining  and  Manufacturing  Com- 
lany. 

Incorporating  new  concepts  in 
)ptical  design,  the  company  said 
he  new  device  fits  into  a  self-con- 
ained  carrying  case  the  size  of  a 
lortable  typewriter,  yet  retains  all 
he  major  features  of  the  largest- 
lize  models. 

!  Called  Thermo-Fax  model  60 
Portable  Overhead  Projector,  it 
nay  be  used  in  fully  lighted  rooms 
Ind  is  tailored  to  the  needs  of  per- 
sons on  the  go  who  want  to  com- 
punicate  ideas  and  facts  in  a  con- 
ise.  easy-to-understand  manner. 

The  new  projector  features  a 
ontrollable  tilt  head  which  permits 
asy  positioning  for  unobstructed 
iewing.  yet  leaves  the  projection 
ible  horizontal  at  all  times  for 
omfortable  operation. 

Weighing  19 '-2  pounds,  the  unit 
as  an  F3.5  lens  and  a  10  by  10 
pch  projection  table.  Dimensions 


—  3M's  Overhead  Projector 

are  14  by  14 Vi  by  l-Vs  inches  en- 
cased. It  opens  out  to  14  by  l4'/2 
by  9  inches  and  measures  27  inch- 
es to  the  top  of  the  projection 
head.  For  additional  data,  write 
for  New  Product  #  I,  Business 
Screen,  7064  N.  Sheridan.  Chi- 
cago 26,  III.  W' 


Slides  Can  Be  Titled  in  Seconds  with  Viewlex's  Slide  Scriber 


•  Slides  can  be  titled  in  just  sec- 
nds  with  the  new  Slide  Scriber 
itroduced  by  Viewiex,  Inc. 

This  product  permits  the  slide 
looter  to  title  every  one  of  his 
ides,  in  his  own  handwriting,  or 
ith  precise  lettering  guides,  di- 
■ctly  on  each  slide. 

Just  as  easily  as  you  write  your 
ime.  you  inscribe  a  title  beneath 
Very  one  of  your  slides  (the  trans- 
irency  itself  is  untouched ) .  And 
hen    slides    are    projected,    titles 

e  projected,  too. 

The  Slide  Scriber  is  a  boon  to 
'dustrial.  sales,  educational,  re- 
gious  and  medical  slide  users,  the 


—  Viewiex'  Slide  Scriber 

manufacturer  believes.  For  addi- 
tional data,  write  for  New  Product 
#  2;  Business  Screen.  7064  N. 
Sheridan,  Chicago  26.  111.  1^ 


brtable  Viewtape   is   Fully   Automatic  for   Sight-Sound   Presentation 

Viewtape    is   a   fully-automatic 

jht-sound  presentation  unit  made 

■'  \  iewlex.  Inc.  This  portable  unit 
ilizes  35mm  filmstrip  projection 
chronized  to  dual  track  magnetic 

pe  sound,  with  the  entire  pro- 
am  operating  automatically  from 

irt  to  finish. 

I  Large,    bright,    built-in    screen 

prmits  desk  top  viewing  by  one  or 
group  in  a  fully  lighted  room. 

ompact  attache  case  design  and 

J[ht  weight  construction  makes  it 

<sy  to  carry. 
The  tape  reproducer  unit  pulls 

^it  drawer-style.  A  large  8  by  10 

ich  viewing  area  moves  into  po- 


—  The  portable  Viewtape 

sition  automatically  as  case  is  open- 
ed. Carrying  case  is  15  inches 
long.  15  inches  wide  and  6  inches 
high.    Weight    of   the    unit    is    21 


Audiovisual 

Equipment 

TradeFair 


two  projectors  for 
overheads;  viewtape 
and  production  tools 


pounds.  For  additional  data,  check 
New    Product     #    3;    Business 


Screen.  7064  N. 
cago  26,  III. 


Sheridan,  Chi- 


New    Vu-Graph    Overhead    Projector    Features    Tilt-o-Matic    Lens 

•iv  Popularity  of  the  low-silhouette 
overhead  projector  has  steadily  in- 
creased. Users  have  found  one  dis- 
advantage —  to  raise  the  projec- 
tion image  they  must  tilt  the  pro- 
jector. Often,  this  makes  it  diffi- 
cult to  write  or  work  with  trans- 
parencies and  actual  experiments 
on  the  projection  stage. 

This  problem  has  been  solved  by 
the  new  Beseler  Vu-Graph  7750th. 
a  low  silhouette  overhead  projec- 
tor. Featuring  a  tihing  lens  design, 
it  offers  all  the  advantages  of  the 
low  silhouette;  yet  it  enables  the 
user  to  raise  the  projection  image 
up  to  19  degrees,  without  raising 
the  projector  head  or  projector 
base. 

To  raise  the  projection  image, 
the  user  simply  turns  a  knob  on 
the  side  of  the  projector  head.  Just 
the  lens  assembly  is  raised,  and  by 
coupling   the   lens   to   the  mirror. 


—  New  Beseler  Vu-Graph 

the  proper  optical  relationship  is 
maintained.  For  additional  data, 
check  New  Product  #  4,  c,  o  Busi- 
ness Screen.  7064  N.  Sheridan, 
Chicago  26,  111.  9 


Nogra   Unit   is   Self-Contained    Professional   Tape    Recorder 


ik  Nagra  III  B  is  the  new  self- 
contained  professional  tape  re- 
corder made  by  Kudelski.  Paudex- 
Lausanne.  Switzerland.  The  unit"s 
motor  and  amplifiers  can  run  from 
self-contained  cells  or  batteries,  or 
with  suitable  accessories,  off  the 
mains  or  vehicle  batteries. 

Nagra  III  B  has  three  tape 
speeds.  The  speed  can  be  changed 
by  a  selector  switch  on  the  left 
of  the  apparatus.  Every  detail  has 
been  carefully  designed  to  make 
the  unit  as  easy  to  use  as  possible 
—  with  emphasis  on  silent  run- 
ning. 

The  manufacturer  says  the  ap- 
paratus has  wide  possibilities  and 
can  be  considered  as  a  proper  stu- 


dio in  miniature.  For  additional 
data,  write  for  New  Product  #  5, 
Business  Screen.  7064  N.  Sheri- 
dan. Chicaso  26.  111.  IB" 


New  Porta-Dolly   is  Sturdy,   Compact  and   Completely  Portable 


'-''  New  on  the  market  is  a  porta- 
dolly  developed  by  Countryman- 
Klang  Film  Productions  in  Minne- 
apolis. 

Designed  by  Tom  Countryman 
to  fill  the  need  for  a  dolly  that  is 
sturdy,  completely  portable  and 
small  enough  to  fit  into   a  com- 


pact station  wagon,  the  porta-dolly 
has  a  360  degree  boom. 

It  is  constructed  on  the  same 
principles  as  a  racing  car,  with  em- 
phasis on  light-weight  materials 
properly  stressed.  The  only  cast- 
ing in  the  entire  unit  is  the  alumi- 
num plate  where  the  camera  head 
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The  Audio-Visual  Equipment  Trade  Fair: 


A      COW  t  M  KN  1       Kl  QU  1  S  I 

□  NP     #      I:     Thermo-Fax 
Overhead  Projector. 

[j  NP     it     2:     New  Viewlcx 
!     Slide  Scriber  unit. 

□  NP    :f^    3:     The    Portable 
Viewtape  for  Slidefilms 

[J   NP     #     4:     New  Beseler 
vu-Graph  for  Overheads 

□  NP      -t      5:      The      Nagra 
III  B  Tape  Recorder. 

ATTACH     LETTERHEAD     &      MAIL 

c/o  Business  Screen,  7064 


lOK.M       IDK       I'KOUL  I    J       DA  1  A 

P   NP    *    6:    Porta-Dolly   of 
Count  ryman-Klang. 

□  NP    #     7:     Photo-Optical 
Data  Analyser. 

□  NP     #     8:     The     Fi;ebaii 
Reflector  for  Outdoors. 

□  NP     it     9:     Spring-Load 
Polecat  for  Lighting 

□  NP    :ft     10:    GE    Portable 
Linema  Light  data. 

TO     THE     NEW     PRODUCTS     DESK 

Sheridan  Road,  Chicago  26. 


(cont'd  fro.m  preceding  PAGE)  be  used  even  in  the  field.  Control 

fits.    Otherwise,    welding    is    used  valves  are  within  easy  reach  of  the 

throughout.  cameraman,  for  convenience  of  a 

A  hand  pump  pre-loads  an  ac-  small  crew, 

cumulator,  so  the  porta-dolly  can  A    small,    inexpensive    adaptor 


s 


..specialty 
of  the 


house! 


n 
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There  are  many 
ftne  laboratories 
that  process  movie 

film  . . .  and  others  that  develop  prints  in  profusion . . . 

but  there's  only  ONE  laboratory  of  our  size  that  spe 

cializes  m  turning  out  the  finest  quality  35mm  color 

film  strips  and  slide  duplicates! 

-THAT'S  HOLMES. Film  Strips  and  slide  duplicates  are 
not  a  "side  line"  with  us.  They're  our  business  —  and 
have  been  for  over  15  years.  You'll  find  satisfied 
Holmes  customers  all  over  the  world,  whose  letters 
praise  the  zealous  care  we  give  each  job.  no  matter 
how  large  or  how  small. 

LET  us  HELP  YOU!  Let  US  show  you  how  to  prepare 
your  material  to  assure  the  best  results.  Even  the 
most  experienced  producer  will  find  this  preliminary 
preparation  helpful  in  saving  both  time  and  money, 
—  And.  remember,  this  advice  is  FREE!  Write  for 
brochure! 

FILM  STRIP  MASTERS  •  RELEASE  PRINTS 
COLOR  SLIDE  DUPLICATES 


FRANK  HOLMES 
LABORATORIES,  inc. 


ring  conveMs  the  camera  [ilalc  in 
minutes  from  .I.Snim  or  TV  head 
to  any  16mm  head.  For  additional 
data,  write  for  New  Product  #  6, 
Business  Screen,  7064  N.  Sher- 
idan, Chicago  26.  III. 
*        *        * 

Modified  16mm  Projector  Fills 
Need  for  Photo-Optics  Analysis 

A  Ifimni  projcclor  adaptation 
utilizing  an  exclusive  electro-opti- 
cal design  for  flickerless  projection 
ai  speeds  from  "still"  to  24  frames 
per  second  has  been  announced  by 
L-W  Photo,  Inc.,  Van  Nuys,  Cali- 
fornia. The  model,  224  Photo- 
Optical  Data  &  Analy-ser,  has  full 


1947  First  Street  •  San  Fernando.  California  •  EMpire  5  4501 


Mode]    224    Photo-Optical 
Ddta-Aniilyser  Projector 

remote  control  of  forward,  reverse, 
single-frame  projection  and  frame 
speeds  of  2.  4.  6,  8,  16  and  24  fps. 
Constant-speed  motor-d  riven 
blower  and  heat  filtering  system 
was  designed  to  prevent  film  dam- 
age, even  during  prolonged  single- 
frame  projection.  A  daylight  pro- 
jection viewer  is  built  into  the  case, 
utilizing  a  special  front-surface 
mirror  and  a  "black"  translucent 
screen  for  desk  top  viewing.  A 
5-digit  (add  and  subtract)  frame 
counter  is  incorporated.  Check 
NP  #  7  for  additional  data.        y- 

New  Product  Simplifies  Cleaning 

■■  A  new  product  called  "Clean 
Tips"  solves  the  problem  of  clean- 
ing and  oiling  normally  inaccesible 
areas  in  electronic  and  mechanical 
equipment.  Made  by  Robins  In- 
dustries Corp.,  Flushing  66,  N.  Y.. 
the  new  item  can  also  be  used  in 
workshops.  The  kit  consists  of 
slender  wooden  shafts  tipped  with 
cotton.  Price  is  75  cents  for  a 
package  of  100  swabs.  Q' 

*        *       » 

Fireball  Reflector  Offers  New 
Slant  for  Outdoor  Illumination 

A  new  approach  to  outdoor 
reflector  lighting  techniques  — 
Ralph  Hoge's  Fireball  Reflector  — 
is  now  being  offered  for  sale  by 
Flormin  &  Babb.  Inc.  New  York. 


I  he  I  iieball  is  labricalcd  nf  H 
pressed  aluminum  sheets  bondi 
to  plastic  materials  and  joined  t 
gether  at  all  four  sides.  The  te 
ture  of  the  aluminum  is  formi 
by  pressing  with  lenticular  di 
which  form  a  myriad  of  tii 
prisms  and  magnifies  the  ligl 
gathering  power  of  the  reflectoi 

The  envelope  formed  by  t 
two  joined  reflectors  is  suspend^ 
from  the  frame  and  an  air  val  i 
is  tapped  into  one  side.  By  pum 
ing  air  into  the  envelope,  the  i 
flectors  will  "belly-out,"  revuiti 
in  diffusion  and  spreading  nl  t 
reflected  light  beam.  As  a  resu 
the  beam  can  be  focussed  and  co 
trolled  by  the  volume  of  air  ji 
like  a  spotlight. 

The  Fireball  reflector  surfa 
can  be  easily  washed  and  polishe 
and  it  is  said  to  be  lighter,  steadi 
and  brighter  than  conventional  i 
flectors.  It  is  priced  at  S2.''0  at 
&B. 


Polecat  Provides  New  Way  to 
Support  Lights  and  Reflectors 

■iV  A  new  product  with  a  descri 
live  name — spring-loaded  Polec 
provides  a  new  way  to  suppt 
lights,  reflectors,  and  backgroun 
without  fastenings  of  any  kind 
floor,  wall  or  ceiling. 

Polecat  is  a  l'//'  telescopL 
column  of  anodized  alumintii 
with  a  spring  mechanism  in  , 
top.  It  is  quickly  adjusted  to  stuc 
or  location  ceiling  height  and  ci 
be  moved  easily  from  place  , 
place  by  springing  it  in  and  c. 
of  place  with  one  hand.  • 

■phis  new  "silent  assistant"  w 
support  500  pounds,  but  weig; 
only  5  pounds.  It  can't  mark  flo 
or  ceiling,  can't  be  knocked  ov 
and  takes  up  no  more  floor  spa 
than  a  silver  dollar. 

A  wide  variety  of  fittings  (fro 
65  cents  up)  is  available,  such 
crossbars  to  support  no-sea 
paper  and  light  brackets.  Thr 
models  for  various  height  ceilin 
are  priced  at  $17.95.  $21.9 
$24.45.  For  additional  data,  u 
Request  Form  NP  ir  9. 

Three-Quarter  Size  Tripods, 
Dollies  Offered  by  Quick-Set,  In 
"■'Three-quarter  size  tripods  a 
rr.atching  dollies  as  additions 
Hercules  and  Gibraltar  lines  i 
been  announced  by  Quick-S 
Inc. 

These  tripods  are  identical 
construction,  and.  except  for  I 
lengths  of  legs,  in  size,  to  I 
standard  tripods.  They  accept 
of  the  pan  heads  available  for  If 
standard  size  tripods.  Full  elc't- 
tor  travel  has  been  retained. 
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bhaite  Studios  to  Supply  Art 
(■or  Alexander  Productions 

ir  Alexander  Productions,  Inc..  of 
i^ew  York  city,  an  affiliate  of  the 
,\Iexander  Film  Co.  of  Colorado 
jprings.  has  joined  forces  with 
|he  Alexander  E.  Chaite  Studios 
in  Manhattan.  According  to  Al- 
exander Productions"  president 
ylichael  Palnia.  Chaite  will  create 
elevision  storyboards  and  general 
ilm  design  for  clients  of  his  com- 
pany. 

I  Founded  15  years  ago.  Chaite 
studios  has  a  permanent  staff  of 
i)0  artists  and  photographers 
jvorking  in  all   phases  of  graphic 

aesign.  ^ 

*        «        » 

^'alley  Studios,  Inc.  Formed 
\t\  MaeGowan  in  Koehester,  NY 

L"  A  new  Rochester.  New  York- 
based  production  company  is  Val- 
ey  Studios.  Inc.  Headed  by  An- 
Irew  MacGowan.  Jr..  a  veteran 
i)f  Eastman  Kodak's  Informational 
pilms  department,  the  new  facili- 
jy  is  located  at  3894  Buffalo 
Koad.  Over  7,800  square  feet  will 
[louse  sound  stages,  recording  and 
editing  facilities  and  offices. 
I  Associated  with  MacGowan  as 
officers  of  the  new  company  are 
paul  Benning  Davis  of  Buffalo, 
flobert  F.  Gaertner.  former  Par- 
imount  Pictures'  executive,  and 
lichard  Floberg  of  Rochester,  y' 


iturni  Joins  Norwood  Studios: 
eads  New  .\niniation  Division 

•  An  animation  division  has  been 

'idded  to  Norwood  Studios,   Inc., 

ashington,  D.C.,  which  promises 


These  Names  Made  News  During  the  Montli 


to  match  the  firm's  live  film  pro- 
duction, Phil  Martin,  president  and 
executive  producer  at  Norwood, 
announces. 

Bill  Sturm,  of  Hollywood  and 
New  York,  has  been  appointed  to 
direct  Norwood's  new  division. 
Sturm,  who  began  drawing  Felix, 
the  Cat  and  Popeye  when  he  was 
17,  has  earned  thousands  of  cred- 
its including  opening  sequence  in 
Gulliver's  Travels.  Fcinlasia,  Dum- 
bo and  other  productions. 

For  five  years  during  World  War 
II  he  directed  production  of  Navy 
training  and  slidefilms.  l^' 

.\llan  Green  New  V.P.  at  Orbit 

Allan  Green  has  been  appoint- 
ed vice-president  in  charge  of  pro- 
duction for  Orbit  Productions,  Inc., 
New  York. 

Prior  to  joining  Orbit.  Mr. 
Green  was  associated  with  Cam- 
era Equipment  Company  as  a  tech- 
nical motion  picture  consultant.  In 
I960  he  co-produced  with  Bert 
Stern  the  color  feature.  Jazz  on  a 
Summer's  Day.  which  was  the  re- 
cipient of  awards  at  the  Venice 
and  Cannes  film  festivals.  IJJ' 

SVE  Names  a  Senior  Editor 

A  new  senior  editor  who  will 
plan,  edit  and  supervise  additions 
to  the  extensive  Society  for  Visual 
Education.  Inc.  filnistrip  library  is 
Dorothy  Helen  Johnson.  Mrs. 
Johnson's  appointment  was  an- 
nounced in  October  by  John  C. 
Kennan.  president  of  SVE.       ^ 


Shoemaker  is  Viee-President 
at  Double  Sixteen  Company 

Robert  L.  Shoemaker  has  been 
named  vice  president  and  member 
of  the  firm  of  Double  Sixteen  Co., 
film  producers.  Wheaton.  111., 
James  Canon,  president,  an- 
nounces. 

Shoemaker  formerly  was  man- 
atier  of  the  Salesmate  division  of 


Boh  Shocinakir  joiii->  the 
Douhle   Sixteen   Company 

Charles  Beseler  Co..  East  Orange. 
N.  J.,  and  sales  promotion  man- 
ager and  audio-visual  division 
manager  of  Dukane  Corp..  St. 
Charles.  111.  He  is  the  author  of 
The  Theory  of  Automated  Selling 
and  has  been  a  pioneer  in  many 
phases  of  the  industrial  and  edu- 
cational film  fields.  He  was  one  of 
the  founders  of  the  National  In- 
stitute for  Audio-Visual  Selling.  ©■ 


DOUGLAS  C. 
AAcMULLEN 

D.  C.  M. 

SCRIPT  SERVICESJnc. 


14  EDISON  STREET 

Bayville,  Nev/  Jersey 

341-1793 

(AREA   CODE:   201) 


New  York  Phone 
*  PLaza  5  6790 

(AREA  CODE  2T2) 


i. 
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and 
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4ce. 


afie 

cUa^  to  ^Utd! 

(Our  customers  tcll  us  .  .  .) 

Why?  Because  few  labs  provide 
a  complete  range  of  services  un- 
der one  roof. 

Here  at  Cine-Chrome,  we  process 
16mm  color  originals  (and  16-35 
B&W)  ...  we  print  and  process 
the  prints,  color  reversal  and/or 
positive. 

Why  not  try  us.  A  test  will  prove 
a  Pleasant  Surprise! 


CINE-CHROME 

LABORATORIES,   Inc. 

4075  Transport  St.,  Polo  Alto,  ColK. 
Member,  Assn.  of  Cinema  Laboratories 


or    16mm    Film— 400'   to  2000'    Reels 

Protect   your   films 
Ship    in    FIBERBILT    CASES 

Sold   dt   leading   dealers 


bear 

TRADE 
MARK 


Films  at  The  Worlds  Fair! 

■•:■■  Your  next  Business 
ScRiKN  will  feature  a  post- 
script on  audio-visuals  at  the 
Seattle  World's  Fair  and  a 
preface  on  what's  ahead  for 
New  York  in  1964!  «• 


Public  Service  Films'  TV  Status  Improved 


'T  HE  STATUS  of  the  public  re- 
lations public  service  film  on 
television  has  been  much  improved 
since  Federal  C'onmuinications 
Commission  ground  rules  on  the 
subject  have  taken  effect.  Local 
stations  that  formerly  might  have 
broadcast  public  service  films  with 
credits  snipped  out  are  now  care- 
ful to  leave  them  in.  The  sta- 
tions have  found,  as  well,  that 
these  "sponsor"  credits  are  en- 
tirely acceptable  to  audiences,  in 
fact,  even  enhance  the  prestige  of 
the  film  as  good  programming 
material. 

Judy  Dupuy,  editor  of  the  re- 
cently reissued  "TV  'Free  Film" 
Source  Book",  reports  that  recent 
surveys  of  the  Broadcast  Infor- 
mation Bureau,  which  publishes 
the  Source  Book,  show  that  the 
present  high  quality  of  public  re- 
lations films  make  them  most  val- 
uable to  stations  for  filling  re- 
quired public  service  time. 

"Straight  Sell"  Doesn't  Sell 
Miss  Dupuy  reports  that  in- 
dustry has  recognized  the  fact  that 
"straight  sell"  in  public  service 
film  doesn't  sell,  and  that  industry 
now  takes  the  public  service  route 
of  getting  across  its  story.  ""Where 
this  film  is  well  programmed," 
states  Miss  Dupuy,  "it  has  a  rating 
story  that  is  frequently  better  than 
live  public  service  presentations 
produced  locally  because  there's 
so  much  more  money  spent  on  it." 
4,485  titles  are  indexed  and 
cross-indexed  in  the  Source  Book, 
with  over  100  of  the  titles  being 
series  of  13  or  more  programs. 
There  are  900  new  titles  in  the 
.''32  page  volume,  with  14  being 
hour  films.  ?.92  being  half-hours, 
465  being  quarter-hours,  and  129 
being  ten  minutes  or  less. 

0\er  60%  Are  Color  Films 
Over  609f  of  all  public  rela- 
tions titles  listed  are  in  color,  with 
most  new  films  being  shot  in  color, 
although  many  firms  make  b'w 
prints  for  TV  release.     1,227  ad- 


vertisers are  using  the  TV  public 
service  film  medium  currently  ac- 
cording to  this  compilation. 

The  "TV  'Free  Film'  Source 
Book",  one  of  (he  film  availabili- 
ties service  to  stations  and  adver- 
tisers, is  published  by  the  Broad- 
cast Information  Bureau.  535  Fifth 
Avenue,  New  York,  and  costs  $20 
per  copy.  ^ 

Plans  in  Work  for  FVirtnian 
Animation  Seminar  in  April 

>■?  Plans  are  being  made  to  ex- 
pand next  year's  Portman  Anima- 
tion Seminar  &  Workshop  from 
three  to  four  days.  Participants  at 
this  year's  meeting  held  at  Gross- 
ingers'  Country  Club  felt  that  too 
much  information  and  discussion 
was  packed  into  the  three  day  ses- 
sion. 

Attended  by  80  key  motion  pic- 
ture personnel  from  industry, 
government  and  educational  in- 
stitutions, this  year's  seminar  fea- 
tured the  following  speakers:  Ken 
Drake.  Training  Films,  Inc.,  who 
spoke  on  overall  animation  depart- 
ment projection  flow;  Maurice 
Levy,  Eastern  Effects;  Don  Ca- 
pano,  S.  O.  S.  Photo-Cine-Optics. 
Inc.;  Bob  Tinfo.  Tinfo  Technical 
Animation;  Nat  Bukar  and  Dave 
Sage,  Sage.  Bukar  &  Larisch;  War- 
ren Portman.  Photo-Animation. 

The  Seminar  next  year  will  be 
held  at  Grossingers"  from  April 
22nd  through  April  25th,  1963. 
Program  and  registration  forms  are 
available  from  Jean  Cramer, 
Photo-Animation.  Inc.,  34  South 
West  St..  Mount  Vernon.  N.  Y.  S' 

Form  .Alexander  Productions 

tV  Alexander  Productions,  Inc., 
has  been  formed  in  New  York 
City  for  the  production  of  TV  com- 
mercials, theater  screen  advertis- 
ing and  business  films.  The  new 
company  will  use  the  facilities  of 
Alexander  Film  Company  in  Colo- 
rado Springs,  but  creative  control 
will  emanate  from  New  York,     g* 


MOOD 


I^^^CT] 


TITLE  MUSIC 

For  Every  Type  of  Production 

flTHM  ON  A  "PER  SEUCTfON"  OR  "UNUMITCD  USC"  BASIS 
Far  r«ll  Oatailt  Writ*.  Wira  ar  Phan* 

^  S  Product'ms,  he.  ,7  iast  4,.h  «„ «.  r.  ,7,  n.  .. 


LIGHTS 
GENERATORS 

Everything  for  lighting  your 
motion  pictures,  TV,  filmstrip 
or   other   photography. 

BETTER  LIGHTS  of  LOWER  COST  with 
LESS   EFFORT  and  MAXIMUM   SAFETY 

SALES  •  RENTALS 

At  your  service  for  30  years. 

J.  G.  McALISTER, 

INCORPORATEO 

1117  North  McCadden  Place 

HOLLYWOOD  38,  CALPfORNIA 

Phone   HO  3-3253 


—  Anywhere 

—  Anytime 

Motivational  Motion  Pictures 
for  Business,  Industry,  Adver- 
tising and  Television.  "Hard" 
or  "soft"  sell  for  Sales,  Train- 
ing, Public  Relations,  Progress 
Reports  or  Proposals. 

Brinsfleld  King,  Jr. 

"BRINK" 

2310  Acadian  Thruway  East 

Baton  Rouge  2,  Louisiana 

Phone:  357-6614 

Area  Code:  504 


LAB  SPECIALISTS 

SINCE  1936 

Smm  SILENT 
IBmni  SILENT -SOUND 

BLACK  &  WHITE  PRINTS  ONLY 

Thot   means: 

SPECIAL  SKILLS  .   .   . 

SPECIAL   CARE  .   .   . 

PIUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY  "GOOD"  PRICES 

on 

QUANTITY   WORK 

Try    us 

MODERN  MOVIES,  INC. 

832  Cole  ■  Hollywood  38,  Colif. 
Hollywood  4-7293 
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Somethhig  New! 

Lo-BUDGET 

HOT-PRESS 

TITLES 

Main  Titles  as  low  as  $2.50 


America's  Foremost  Quality 

Hot-press  Craftsmen 

Since  19S8 


^KNIGHT 

TITLE  SERVICE 

OF   NEW   YORK   CITY 

145  West  45th  St.  •    New  York  36,  N.Y. 


Palmer 


Services 


SAN  FRANCISCO 

A  COMPLETE  16inni  TECHNICAL  FACILITY 


COLOR  PRINTS 

that  S/NG... 
MORE  BRILLIANT  COLOR! 
CLEANER  SOUND  TRACK! 

Let  us  make  your  prints  on   Eastman's 

new  7386  color  reversal  print  stock — 

with  sound— A   PALMER   EXCLUSIVE 

for  comparative  samples  write: 


W.A.PALMER  FILMS,  INC. 
611  Howard  St.San  Francisco  5 


Number  6  •  Volume  23  •  1962 


Definition  of  an  Architect 

A  Good  New  Picture  Shows  Creative  Role 

Sponsor:    Pittsburgh   Plate   Glass   Company. 
Title:  An  Architect  at  Work,  28  min,  color, 

produced  by  Dynamic  Films,  Inc. 
•m  In  the  past  decade,  the  face  of  America 
has  changed  more  radically  than  in  any  other 
comparable  period  of  history.  Levelling  the 
old  and  outworn,  creating  the  new  and  effici- 
ent, this  sweeping  change  in  our  public  build- 
ings, in  our  schools,  churches,  factories  and 
office  buildings  has  been  brought  about  by 
architects  —  gifted  men  who  have  searched  for 
truth  and  given  it  form. 

This  is  the  message  of  a  new  motion  pic- 
ture presented  by  Pittsburgh  Plate  Glass  Com- 
pany, which  describes  the  work  of  architects 
in  shaping  our  environment.  The  film  focusses 
on  two  of  the  nation's  25.000  registered  archi- 
tects, Tom  Stanley  and  George  Dahl.  and 
their  work  in  creating  the  new  First  National 
Bank  Building  in  Dallas. 

Designs  Merge  Utility  With  Beauty 
Stanley  and  Dahl  are  seen  in  person  as  they 
discuss  plans  for  the  new  building  with  the 
bank's  building  committee  and  its  chairman, 
John  Dunlap,  a  senior  Vice  President  of  the 
First  National  of  Dallas.  Later,  we  see  the  prob- 
lems of  creating  the  52-story  building  to  meet 
the  needs  of  the  bank,  not  only  now.  but 
in  the  future;  the  task  of  making  a  utilitarian 
structure,  but  at  the  same  lime  a  beautiful  one. 
As  in  many  new  buildings,  the  First  Nation- 
al in  Dallas  will  be  constructed  with  glass  ex- 
teriors, following  the  rich  heritage  of  Saarinen 
Wright,  Corbusier  and  Mies  van  Der  Rohe. 
Over  eight  acres  went  into  its  outside  walls 

Sponsor  Ser\'es  Customers  —   and  Itself 

Pittsburgh  Plate  Glass  performs  a  real  serv- 
ice for  its  principal  customers  —  architects 
and  engineers  —  in  this  film.  The  company 
believes  that  in  this  climate  of  service  it  can 
best  state  its  case  as  a  leading  supplier  of 
building  materials,  and  also  enhance  the  sales 
of  these  materials. 

An  Architect  at  Work  was  supervised  for 
PPG  by  Michael  Batenberg.  Director  of  In- 
formation Services,  and  Robert  C.  Daley.  Chief. 
Product  Information  Section.  It  was  produced 
for  Dynamic  by  Walter  Lowendahl  and  writ- 
ten by  Arnold  Perl.  » 


Brittle,  curled 
cupped  film? 

We  restore  to 
nearly  new  first 
run  quality  with 
Vite-a-lize  (Gage),  Vite-a-lize  pre- 
shrinks  new  film  uniformly,  seal- 
ing in  proper  humidity.  A  must 
for  new  stock  with  soft  emulsion. 
Guaranteed-  Leonard  Film  Service, 
1700A  E.  Walnut,  Pasadena,  Calif. 
Murray   1-9950. 
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RESERUED  FOR: 


NAME: 

TITLE:    

COMPANY: 

ADDRESS: 

CITY: 


STATE: 


A  FREE  COPY  OF 
SPECIAL  OFFER  BROCHURE 

"YOU      BE     THE     JUDGE" 

PLUS 
COMPLETE  SERVICES  PRICE  LIST 


YOURS   BY  JUST  MAILING  COUPON 

TO  THE  NATION'S  LEADING 
FILMSTRIP   AND    SLIDE   LABORATORY 


COLOR   LABORATORY,   INC. 

210  W.   65th   St.,   New  York      •     TR  3-1919 


Ot**     riVo  TH«t  .  . 

BLUE  BACKING 
MATTE  SHOTS 


ONE:  We  send  you  full  information 

on  photographing  blue  back- 
ing matte  shots  in  your  own 
plant. 

TWO:  You  take  shots  as  detailed 
and  send   them    back  to  us. 

THREE:  We  process  and  combine  your 
photography  with  complete 
background  elements. 

Priced   for   low   budgets. 
Write  Hal  Schelb  for  details. 


16-35  ENLARGEMENTS 


70-35-16mm   REDUCTIONS 


16-16,  35-35  COMBINATIONS 


OPTICAL  WIPES 


STOCK   SHOTS 


MAHE  SHOTS      • 


FILM   CORRECTION 


Animation:  TECHNICAL  •  CARTOON  •  ON  LIVE  ACTION 


716  North  La  Brea  Ave. 


im 


Hollywood  38,  Calif. 
iCAl^ft  WEbster  3-9301 


OPTICAL    PRINTING    AND   TITLES    FOR 
MOTION    PICTURE/TV   PRODUCERS 
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Film  Executives 

PROFESSIONALIZE 

YOUR  FILM  ROOM 

and   Save   Money 


Horwald's  pfeci&ion  outomatic  film  mspecfion 
equipmtnl  is  the  occep'ed  world  stondord  for 
modern  film  librories^T  V.  slalions — or  wher- 
ever morion  picture  film  is  handled.  Inspect  O- 
Film  oufoma'ica/iy  fnds  breaks,  torn  sprocket 
holes,  scotch  tape  "splices ',  ony  cause  of  film 
failure  Even  those  defects  thot  ore  virtuolly 
impossible  to  find  by  hand.  Also  provides  for 
film  cleoning,  conditioning,  timing  ond  editing. 
Stven  models  available. 


Sfe  catalog  for  c 


mplHf 


jsting. 


SPLICE-0-FILM 
For  the  easiest,  strongest 
sphces  ever — in  just  1  sec- 
onds: Accurate  to  I  lO.OOO 
of  an  incti  Complete  with 
electric  heal  and  aulnmatit 
scraper.  Used  by  profes- 
sionals everyi*tiere.  Money 
back  guarantee.    St73.00. 

Get  the  full  story.  Talk  to  our  engineering  rep- 
resenlofives  ond  write  for  our  catalog  contain- 
ing   a    complete    line   of    film    room    equipment. 

THE  HARWALD  COMPANY 

1245   CHICAGO   AVE.    •    EVANSTON,   ILL. 
DAvis   B-7070 


Slide  &  Film  Strip 
DUPLICATOR 


I 


A  "t  CHOICI 

J      S  Of    THI 

jfi  EXPERTSI 


EMBY-HOMRICH 

POSITIVE-NEGATIVE-INTERNEGATIVE 

C      L      R 

35mm  — Stereo  — Super  Slide 

PRODUCTION  OPTICAL  PRINTER 

•  Single   or   Double  frame    3Smm 
advance 

•  Pin   registration  available 

•  Enlarges —  Crops  — Reduces 

•  Automatic  — on   quantity   runs 

•  Photocell    timing   and   dial   filtering 
eliminates   operator   error 

•  Priced  from  $3195.00 

for    further    detaili    ond   prices    write: 

SICKLES  SALES  &  SERVICE  CO. 

400   W.    CULVER    •    Scoltsdolc,    Arizona 


THE  EDITORIAL  VIEWPOINT: 


(CONTINLIED  FROM    I'KI  (l-IJINO    I'AGI     IWI  LVI-  ) 

'■,S(t'<7  by  Slopwalch'  An  OiilslaiKlinf!,  New 
I'ictiire.  Is  Sixtiindircl  Inj  Jinic.s  it  LimnMin 

Those  who  h;ivc  seen  it.  reporl  im;ininuHisly 
Ihiit  the  new  Jones  &  Liuighhn  Sleel  C'orponi- 
tion's  27-minule  color  fihn.  Sleel  by  Sl<>i>Hcikh 
is  an  e.\citing  new  visualization.  Produced  by 
a  former  top  Hungarian  t'ilni  maker.  Jules  Po- 
tocsny  (now  with  Continental  Motion  Piclure 
Company  in  Cleveland.  Ohio)  the  film  shows 
the  introduction  of  the  important  new  basic 
oxygen  furnace  steelmaking  process. 

Its  primary  target  audience  is  in  the  research 
institutes  and  among  potential  J  &  L  clients. 
The  film  shows  the  operation  of  and  processes 
involved  in  the  company's  new  230-ton  BOF 
furnace,  explaining  the  new  methods  which 
make  230-ton  heats  of  steel  in  40  minutes. 
After  "tapping."  the  research  center  of  J  &  L 
is  visited  and  constant  improvements  being 
made  in  the  process  are  noted. 

An  original  score,  composed  by  Zoltan  Roz- 
nyai.  first  assistant  to  Leonard  Bernstein,  con- 
ductor of  the  New  York  Philharmonic  Orches- 
tra, adds  much  to  an  already  excellent  motion 
picture.  W' 

A  Primunj  Editorial  Goal:  the  Ctitaloiiiitfi 
of  All  Available  Free,  Rental  Film  Subjects 

•w-  Which  brings  to  mind  that  existing  motion 
pictures  and  slidefilms,  sponsored  by  industry 
and  trade  groups,  are  a  tremendous  resource  al 
hand.  We're  giving  top  editorial  priority  to  our 
Film  Guide  program,  acquiring  new  automated 
listing  and  tabulation  equipment  to  be:ter  con- 
trol the  immense  amount  of  data  which  we 
have  accumulated  since  the  publication  of  our 
big  Index  of  Training  Films.  Special  Resource 
Guides,  like  our  Sales  Manager's  Film  Guide 
and  the  Film  Guide  for  Management,  are  being 
implemented  with  other  specific  listings  to  be 
made  available  at  low  cost  to  spur  group  use 
of  these  valuable  pictures.  The  libraries  of  na- 
tional film  distributors  (see  page  79  of  this 
issue)  are  being  explored  for  other  combined 
guides  to  free  loan  films  available  from  indus- 
try. 

A  key  to  all  this  is  that  these  films  spur 
projector  purchases,   when   availab'e    ( as   ihey 


are)  in  both  1 6mm  and  8mm  sound  and  for 
sound  slidefilms.  TItey  also  spur  use  of  e.xist- 
iiii;  equipment  in  plants,  offices  and  in  the  com- 
munity. Existing  free-loan  and  low-cost  rental 
films  of  industrial-business  interest  can  help 
the  Manpower  Development  and  Training  Pro- 


For   WRITING 

and/or   DIRECTING 

.    DAN   KLUGHERZ 

48  Arrandale  Avenue 
Great  Neck,   New  York 

516  HUnter   2-5737 


♦ 


"/  knou-  the  script  called  for  a  long  shot, 
Hanson,  but  you  dollied  a  little  loo  far!" 

gram  ( see  above ) :  they  can  help  in  vocational 
guidance;  they  are  invaluable  in  the  safety  edu- 
cation work  being  done  on  all  levels. 

We  cannot  think  of  a  single  more  important 
goal  than  the  immediate  cataloging  and  publi- 
cation of  more  individually  useful  Film  Guides 
and  we  hope  to  accomplish  much  in  this  area 
in  the  months  ahead. 

Official  Film  of  the  Seattle   World's  Fair 
Is  Produced  by  Mariner:  Offer  Sound  Prints' 

'--  The  official  film  of  the  Seattle  World's  Fair;' 
produced  by  Mariner  Films,  Inc.,  of  Seattle, 
is  being  offered  on  a  print  sale  basis  following, 
completion  of  a  four-week  engagement  at  the; 
Fifth  Avenue  Theater  in  the  Fair's  home  city. 
The  13-minute  Eastmancolor  picture  has  nc 
narration.  The  sound  track  consists  of  music, 
sound  effects  (including  actual  sounds  of  the 
Fair)  and  it  thus  permits  overseas  showings 
without  translation.  Bud  Jones  of  Mariner  is 
credited  with  a  top-quality,  artistic  effort  on 
this  exciting,  timely  film  subject.  It 


TOM    BYRNES 

Writer 

SHOWS    &    MEETINGS 
MOTION    PICTURES 
SONGS 
Creator  of  'Songs  for  Salesmen' 

BULL    VALLEY    ROAD 
WOODSTOCK,    ILLINOIS 

Phone:   388-117;     A,~o     815 
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Business  Screen  Magazine! 


FAMILY    CIRCLE  S  PICTURt: 

(CONTINUED      FROM      PACE      FIFTY-FIVE) 

the  monopoly  of  the  crossroads  stores  —  be- 
cause it  was  the  only  one  around  and  the 
tyranny  of  distance  and  time  made  it  into  a 
true  monopoly. 

Family  Circle,  distributed  in  supermar- 
'kets  all  over  the  country,  is  offering  this  in- 
iteresting  and  informative  film  to  its  food 
merchant  customers  as  a  public  service.  It 
points  out  that  chain  supermarkets  earn  just 
over  a  penny  (  1.38  cents)  on  each  dollar  we 
spend.  From  the  ends  of  the  earth  they  gather, 
wash,  cool,  transport,  handle,  store  in  ware- 
houses, haul  in  trucks,  and  display  in  stores 
ithe  food  we  eat.  The  average  family  of  four 
spends  about  $1600  a  year  in  food  stores  — 
and  the  chain  supermarket  gets  to  keep  just 
$22.40. 

That's  a  pretty  good  bargain  we're  getting. 

•^  The  Good  Of  Days  uses  amusing  old  foot- 
age of  grocery  stores  at  the  turn  of  the  century, 
some  fascinating  stop  motion  work  with  dolls, 
and  mouth-watering  up-to-date  food  photo- 
graphy to  tell  the  supei  market  story  with  great 
effect.  Si.xty  prints  are  now  circulating  among 
general  audience  groups.  l^' 

Tele-Monte  Carlo  Is  Only  One  of  Two 
Commercial  Outlets  to  French  Audience 

Princess  Grace's  little  state  on  the  Mediter- 
ranean, better  known  to  us  as  Monte  Carlo. 
operates  one  of  the  two  commercial  TV  sta- 


1   STREET     NEW    YORK    17.  NEW    vORK 
I  H.ll  2  2780  (Aro.l  Code  2121 


lions  which  French  people  can  see  (up  to  now 
there  was  no  commercial  TV  in  France). 

Tele-Monte  Carlo  covers  the  lush  pastures 
of  the  Riviera  and  most  of  the  advertising  is 
local  but  Esso  and  Mobil-Oil  use  the  station 
for  "spots."  Sponsors  of  public  relations  films 
may  also  use  the  station  as  a  distribution  me- 
dium. The  transmission  cost  of  a  26  minute 
film  is  about  $950.  S' 

P.  S.  to  Bell  System  Story  on  Page  56; 
File  New  Science  Films  in  Plans  Stage 

Five  more  short  science  films  have  been 
planned:  John  Sutherland  is  doing  one  on  the 
Bell  Labs'  Guidance  System;  Chuck  Couch  is 
producing  a  cartoon  on  such  far-out  guesses  of 
tomorrow  as  the  "picture-phone";  and  Owen 
Murphy  is  doing  one  on  the  optical  maser. 
Others  in  the  future  may  be  on  hearing  and 
speech,  and  the  electronic  central  office. 

The  varying  lengths,  styles  and  subjects  of 
the  new  Bell  System  science  series  will  offer 
the  opportunity  for  showing  singly  or  in  various 
combinations  as  audience  group  interests  dic- 
tate. As  additional  shorts  are  released  the 
flexibility  will  increase.  Their  brevity,  style 
and  outstanding  photography  also  make  them 
ideal  for  theatres  and  television.  9 

National  Board  of  Fire  Underwriters 
Film  to  Motivate  Employee  Interest 
■-■-  A  new  15-minute  color  film.  Are  You  Sure? 
is  being  released  by  the  National  Board  of  Fire 
Underwriters  to  motivate  employee  interest  in 
plant  fire  prevention  programs.  Board  offices 
are  located  in  Atlanta,  Berkeley,  Chicago  and 
in  New  York  City.  !tf 


ST.^TEMENT  REQL  IREI)  BY  THE  ACT  OF  Al  OL  ST  24, 
1912.  AS  AMENBED  BY  THE  ACTS  OF  MARCH  3.  1933. 
ICLY  2,  1946.  A.ND  JL.NE  11,  1'-I6U  (74  STAT.  2081  SHOW- 
ING  THE  OWNERSHIP.  MANAGEMENT  AND  CIRCULA- 
TION OF  Business  Screen  Magazine,  published  eight  limes 
annually  at  si\-«eek  intenals  al  Chicago,  Illinois,  for  October  1, 
1962. 

1.  The  names  and  addresses  of  the  publisher,  editor,  man- 
aging   editor,    and    business    managers   are: 

Publisher:  O.  H.  Coelln.  Jr.,  7064  Sheridan  Road,  Chicago 
26,   Illinois. 

2.  The  owner  is:  (If  owned  by  a  corporation,  its  name 
and  address  must  be  stated  and  also  immediately  thereunder 
the  names  and  addresses  of  stockholders  owning  or  holding 
i  percent  or  more  of  total  amount  of  stock.)  Business 
Screen  Magazines,  Inc..  7064  Sheridan  Road.  Chicago  26. 
Illinois;  O.  H.  Coelln,  Jr..  7064  Sheridan  Road.  Chicago  26, 
Illinois:  Robert  Seymour.  Jr  ,  Box  398.  Southhampton.  New 
York;  Mr.  and  Mrs.  Dale  D.  McCulcheon  and  Catherine 
Baker,    Evanston,    Illinois. 

3.  The  known  bondholders,  mortgagees,  and  other  security 
holders  owning  or  holding  1  percent  or  more  of  total  amount 
of  bonds,  mortgages,  or  other  securities  are:   (None). 

4.  Paragraphs  2  and  3  include,  in  cases  where  the  stock- 
holder or  security  holder  appears  upon  the  books  of  the 
company  as  trustee  or  in  any  other  fiduciary  relation,  the 
name  of  the  person  or  corporation  for  whom  such  trustee 
is  acting;  also  the  statements  in  the  two  paragraphs  show 
the  affiant's  full  itnowledge  and  belief  as  to  the  circumstances 
and  conditions  under  which  stockholders  and  security  holders 
who  do  not  appear  upon  the  books  of  the  company  as  trustees, 
hold  stock  and  securities  in  a  capacity  other  than  that  of  a 
bona    fide    owner. 

5.  The  average  number  of  copies  of  each  issue  of  this 
publication  sold  or  distributed,  through  the  mails  or  other- 
wise, to  paid  subscribers  during  the  12  months  preceding 
the  date  shown  above  was:  7,376 

O.    H.    Coelln.    Jr. 
Publisher 
lie    this    12th   day  of   October 


Sworn   to  and  subscribed  before 
1962. 


Wm.  H.  Casey 

Notary   Public 
(My  commission  expires  Aug.  14,  1966.) 


World's  Largest  Library  of 
SOUND  EFFECTS   RECORDS 

Write  for  free  catalog  covering 
every  needed  sound  effect  —  air. 
planes,  autos,  animals,  birds, 
crowds,  industrial,  marine,  trains, 
war,  guns,  weather,  weird  —  also 
background  and  mood  music, 

FLORMAN  &  BABB,  Inc. 
Dept.  J,  it  W.  45th  St..  N.Y.  36 


A  MIGHTY  EFFECTIVE 

SALES  TOOL 


the  DuKane  MITE-E-LITE 

SOUND    SLIDEFILM    PROJECTOR 

MIGHTY  is  the  word  for  the  MITE-E- 
LITE .  .  .  mighty  high  quality  at  a  mighty 
low  price,  only  ,$104.50  .  .  .  mighty  light, 
only  10,' 2  lbs.;  mighty  easy  to  use  and  best 
of  all,  mighty  effective  in  presenting  your 
sales  message.  Utilizes  the  impact  of  sight 
and  sound  to  tell  your  story  the  way  you 
want  it  told  .  .  .  enthusiastically,  without 
slip-ups  or  omissions.  For  complete  infor- 
mation write  to: 

CORPORATION 


3040   N.    IITH   AVENUE 


ST.    CHARLES,    ILLINOIS 


Specialists  in  the  Science  of 

FILM  REJUVENATION 
FOR  16  MM  AND  35  MM 

RAPIDWELD  Process  includes    treatment  for: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

8MM  SERVICES  NOW  AVAIIABLE. 


Srnd  for  free   Brochure. 
••FACTS  ON  FILM  CARE". 


m 


ARID   FILM 
^TECHNIQUE.  INC 

37-02  27  ST.,  L.  I.  C.  1,  N.  Y. 
STillwell  6-4600>  Est.  1940 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION    DEALERS 


EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema,    Inc.,    234    Clarendon 
St.,  Boston  16. 


•  NEW  JERSEY  • 

Association  Films,  Inc.,  Broad 
at  Elm,  Ridgefield,  N.  J. 


•  NEW  YORK  • 

Association    Films,    Inc.,    347 

Madison,  New  York  17. 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford,  Immig  and  Landis, 
Inc.,  480  Lexington  Avenue, 
New  York  17,  New  Y'ork. 

The    Jam    Handy    Organization, 

1775     Broadway,     New     York 
19. 

National  Cinema  Service,  71  Dey 
St.,  N.Y.  7,  WO  2-6049.  N.Y.C. 
RCA     audio-visual     distributor 

S.  0.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  York 
19. 

Training  Films,  Inc.,  150  West 
54th  St.,  New  York  19. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  1445 
Park  Ave..  NY'  29,  TR  6-5200 


•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue,  Pittsburgh 
22. 

Audio-Visual  Equipment  Rent- 
al Service,  International 
Film  Center,  Sales  and  Re- 
pairs, 1906  Market  St.,  Phila- 
delphia 3,  LOcust  3-7949. 

Oscar  H,  Hirt,  Inc.,  41  N.  11th 
St..  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N. 
Second  St..  Harrisburg, 
CEdar  3-5651. 

J.  P.  Lilley  &  Son,  928  N.  3rd 

St.,  Harrisburg. 

The  Jam  Handy  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN   STATES 


•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 
N.  W.,  JA  5-5378.  Atlanta. 

United  World  Films,  Inc.,  287 
Techwood  Dr.,  NW.,  Atlanta. 

•  LOUISIANA  • 

Delta  ^■isual  Service,  Inc.,  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  5-9061. 

•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 


MIDWESTERN  STATES 


•  ILLINOIS  • 

Robt.  H.  Redfield,  Inc.,  1020 
So.  Wabash  Ave.,  Chicago  5. 

Association  Films,  Inc.,  561 
Hillgrove,  LaGrange,  Illinois. 

Atlas  Film  Corporation,  1111 
.South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 
230  N.  IMichigan  Ave.,  Chi- 
cago. 

Midwest  Visual  Equipment  Co., 
3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St..  Chicago. 

United  World  Films,  Inc.,  542 
S.  Dearborn  St.,  Chicago  5. 


•  MICHIGAN  • 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 

•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 


•  OHIO  • 

Academy  Film  Service,  Inc.. 
2100  Payne  Ave.,  Cleveland 
14. 

Films    Unlimited    Productions, 

137  Park  Ave.,  W.,  Mansfield. 

LIST  SERVICES  HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  $1.00  per 
line  per  Issue  on  annual  bosis  only. 


Fryan  Film  Service,  2929  Pros- 
pect .\vi-..  Cleveland  15. 

Sunray  Films,  Inc.,  2005  Chester 
Ave.,  Cleveland  14. 

Twyman  Films,  Inc.,  329  Salem 
Ave.,  Dayton. 

M.  H.  Martin  Company,  1118 
Lincoln  Way  E.,  Massillon. 

WESTERN  STATES 

•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast  Visual  Education  Co., 
5620  Hollywood  Blvd.,  Holly- 
wood 28. 

The  Jam  Handv  Organization. 
303  Taft  Building,  1680  N.  Vine 
St.,  Hollywood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 

Ralke  Company,  Inc. 
Audio-Visual  Center 
849  N.  Highland  Ave.  HO  4- 
1148,  Los  Angeles  38,  Calif. 

S.  0.  S.  Photo-Cine  Optics,  Inc. 
6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd.,  Los  Angeles  57. 

United  ^Vorld  Films,  Inc.,  7374 
Melrose  Ave.,  Los  Angeles  46 

SAN  FRANCISCO  AREA 

Association    Films,    Inc.,    799 

Stevenson  St.,  San  Francisco. 

Photo  &  Sound  Company,  116 

Natoma  St.,  San  Francisco  5. 

Westcoast  Films,  255  Minna, 
San  Francisco  3. 

•  COLORADO  • 
Cromars'    (formerh-    Audio- 
Visual    Center)    28    E.    9th 
Ave.  Denver  3. 

Davis  Audio-Visual,  Inc. 

2149  S.  Grape  St.,  Denver  22. 

•  OREGON  • 

Moore's  Motion  Picture  Serv- 
ice, 1201  S.  W.  Morrison, 
Portland  5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd..  Portland  13 

•  TEXAS  • 

.Association    Films,    Inc.,     16  2  1 

Dr:i<4on  Street,  Dallas  7. 
United  World  Films,  Inc, 

2227  Bryan  St..  Dallas  1 

•  UTAH   • 
Deseret    Book    Company,    Box 

958,  Salt  Lake  City  10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 


Mk-kr)    Scliwarz  to  Froiliirc- 
in  .ManlKiltan,  Toronlii  .Studio 

,-.•  Mickey  Schwarz,  produccr-i 
rector  ol  filmed  television  commt 
cials,  has  established  productic 
centers  in  New  York  and  ToronI 

Mickey  Schwarz  Productioi 
Inc..  will  be  based  at  419  East  54 
Street,  New  York,  in  a  compa 
studio  including  sound  stage  wi 
permanent  cyclorama,  editing  ai 
projection  facilities  and  admin 
trative  offices. 

Concurrently,  Schwarz  h 
formed  Academy  TV  Film  Produ 
tions  of  Canada  at  433  Jar\ 
Street.  Toronto.  Associate  Pr 
ducer  Ruby  Renaut  is  heading 
the  Canadian  office. 

Mickey  Schwarz  has  been 
motion  picture  producer,  direct 
and  editor  since  1937.  He  has  o 
erated  as  an  independent  since  N 
vember.  1961.  after  four  years 
a  producer-director  for  MPO  Vi 
eotronics.  Prior  to  that,  he  w 
in  Hollywood  as  a  director. 

*  *       * 

V  alentino  Offers  Music  Catali 

*  The  7th  edition  of  the  Maji 
Mood  Music  Catalog  for  1962-f 
has  been  announced  by  Thorn: 
J.  Valentino.  Inc..  150  West  46; 
Street.  New  York  36. 

The  catalog  lists  over  800  selei 
tions  of  music  for  use  in  films  f( 
documentary,  industrial  or  teh 
vision.  Many  new  titles,  end  liiii 
and  bridges  are  listed.  The  Recoi 
Library  of  this  background  mus 
catalog  now  includes  206  record 
Works  of  three  new  compose 
added  to  the  Valentino  staff  : 
covered  in  the  new  source. 

*  *        * 

Stevenson  Film  Productions 
Formed  in  Norman,  Oklahoma 

"V  Stevenson  Film  Productions  h; 
been  formed  in  Norman.  Okl 
homa.  by  Carl  G.  Stevenson.  Tl 
new  company  will  produce  motio 
pictures  and  sound  slidefilms  fc 
business  and  industry. 

A  former  motion  picture  pre 
ject  officer  with  the  Air  Fore 
Stevenson  most  recently  has  bee 
on  the  staff  of  the  University  c 
Oklahoma  as  a  producer-directo 
Dwight  V.  Sain  will  head  the  crec 
live  writing  department.  ^ 

*  *       * 

Cole  Names  Glunz  a  V.  P. 

iJr  Gordon   E.   Cole,  president  c 
Cole    Film    Productions.    Roches 
ter.  New  York,  has  announced  thU 
appointment  of  Russell  J.   (Bud  I 
Glunz  as  a  vice-president.  He  haj 
served  as  executive   producer  foj 
the  past  two  years  and  is  a  form 
er  senior  cameraman  for  the  Na 
tional  Film  Board  of  Canada.   % 


in  the  east . . .  it's 

MOVIELAB 


I 


I 
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MOVIELAB  FILM  LABORATORIES 
MOVIELAB  BUILDING,  619  W.  54th  ST. 
NEW  YORK    19,  N.  Y.    JUDSON    6-0360 


^developing  color  negatives  •  additive  color  printing  •  reduction  printing  including  A  &  B  color 
slide  film  processing  •  blowups  •  internegatives  •  Kodachrome  scene-to-scene  color  balanced 
printing  •  Ektachrome  developing  and  printing  •  registration  printing  •  plus  complete  black  and 

white  facilities  including  ruttinp  rnnm<;  cjtnrsop  rnnmc  anH  tho  finoct  cr-raar 


in  inrr  f  o/^  1 1  if  irtc*  I  r-t  f^i/^ 


m 


PQ    30 


How  Many 
Seconds 
to  Sell  ? 


"Split  Second,"  produced  for  The  General  Tire 
&  Rubber  Company,  dramatically  shows  what 
the  Time/Action  ratio  means  in  highway  safe 

As  it  sells  the  Dual  "90,"  this  motion  picture 
entertains  and  informs. 

To  get  your  sales  message  across  dramatical 
factually  and  fast,  ask  the  help  of 


HANDY    ORGANIZATION 

NEW  YORK  .  CHICAGO  •  HOLLYWOOC 
TRinllv  5-2450  •  JUdson  2-4060  •  State  2-6757  •  HOllywood  3-232 1 
Motion  Pictures  •  Business  Theater  <  Slides  and  Slidefilms  •  Training  Aid« 
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ames'   Multi-Screen   Technique 
lobil's  Ganne  Won  Fair  Crowds 
nfinite  Horizons"  of  Science 
eevesound   at  "Century   21" 
-V    Service    at    Seattle's    Fair 


New    York    World's    Fair    Report 
Audio-Visuals'   Role   in  '64 
Filmed   Reports  of  Fair  Events 
Plus:   the  Cine  Awards'  Story 
and  the  Industry   Film  Journal 

FIFTY  CENTS 


As  you  read  this,  business-sponsored  tilms  distributed  by  Modern  are  being  viewed  in  churches 
and  clubs  ...  before  community  groups,  industry  employees,  and  schools...  in  moving  picture 
theatres  and  on  TV.  The  conservative  estimate  above  of  Modern's  viewing  audience  for  December 
is  based  on  definite  bookings.  Whether  you  want  your  sponsored  film  to  reach  one  segment 
of  this  huge  audience  or  a  combination  of  segments  depend  upon  Modern's  experience-in-depth 
to  delineate  the  audience,  arrange  the  bookings,  get  the  film  there  on  time  (thanks  to  thirty 
strategically  located  libraries)  and  provide  you  with  IBM-tabulated  reports. 

A  business-sponsored  film  cannot  do  its  job   until  it  is  seen  by  people.  To  have  it  seen  by 
most  people  at   lowest  cost .  .  .  consult  with   Modern, 
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SALES  OFFICES: 


CHICAGO 

Prudenli.Tl  Plaza-DolawafC  7-3252 

DETROIT 

19818  Mack  Avonuc-Tuxedo  4-6222 

LOS  ANGELES 

1717  N    Highland  Ave.-HoMynood  2-3201 

NEW  YORK 

3  East  54111  SIreet-Plaza  8-2900 


PITTSBURGH 

210  GianI  Slreet-Grant  1-91 18 

SAN  FRANCISCO 

444  Maikel  Slieel-Yukon  2-9414 

TORONTO 

140  Merlon  Streel-Hudson  5-4419 

WASHINGTON 

1710  H  SI.,  N.W.-Slorling  3-3377 


MODERN 

TALKING  PICTURE 
SERVICE.  INC. 


(WAIN   OFFICE: 
3  East  54th  Street 
New  York  22,  N.  Y. 

1937        OUR  ?STH  YEAR        1962 


FILM   LIBRARIES: 


Anchorage     •  Atlanta     •  Boston     •  Buffalo     •  Cedar   Rapids     •  Cha  He 

•  Chicago  •  Cincinnati  •  Cleveland  •  Dallas  •  Denver  •  Detr  ' 
Harrisburg  •  Honolulu  •  Houston  •  Indianapolis  •  Kansas  City  o* 
Angeles  •  Memphis  •  Milwaukee  •  Minneapolis  •  New  Orleans  *  '* 
York    •Omaha    •Philadelphia    •Pittsburgh    "St.  Louis    'San  Franco 

•  Seattle    •Washington    ^and  Toronto,  Canada 


Announcing    the    acquisition    of    DRAMATURGY     Inc. 

Another  step  forward 


ES9 


Take  your  next  step  forward  with 

AVI  Lr>  ITV  G^ 


-I  N  C- 


CHICAGO 


HOLLYWOOD 


DETROIT 


Communicators  for  American  Industry 

NEW  YORK    .    CINCINNATI     .    CLEVELAND    •    SAN   FRANCISCO 


«,.•—     TRI  P^RAT^ON  Of  EASTMANCOLOR  NEGATIVES  FOR  JSmmA  16mm  AAB  ROLL  PRINTING 


Blsiness  Screen  Magazi 
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PREPARATION  OF  16mm  PRINTING  LEADERS 
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16mm  COLOR  NbCATI\E 


Ti  BLAtK'^^HrTE  REVERSAL  OKIGISAL 


Charts /it  S'/j"  x  U"  binder 


These  charts  should  be  in  your  files 


Who  knows  when  somebody  might  ask  you  a  question 
hke  "What's  the  minimum  overlap  on  a  zero  cut?"  Or. 
"How  many  generations  will  we  have  in  those  prints?" 

Sure,  you'll  know  the  answer,  but  why  bother?  Show 
him  one  of  these  Producer  Ser\'ice  Bulletins  we  just 
put  out.  They  don't  cover  every  situation,  but  they  try! 

Four  of  the  twelve  are  editing  charts.  They  show  how 
to  mark  workprints  to  indicate  effects,  how  to  prepare 
16-mm  and  35-mm  film  for  A  &  B  Roll  printing,  and 


how  to  prepare  I6-nim  printing  leaders. 

The  other  eight  are  printing  flow  charts.  They  illustrate 
the  steps  required  in  different  types  of  printing,  from 
the  camera  stock  to  the  release  prints.  All  are  punched 
for  a  three-ring  binder  (the  big  ones  fold  to  fit.) 

We'll  be  glad  to  send  you  a  set  of  these  charts,  as 
long  as  we  have  them  in  supply.  Let  us  know.  If  you 
feel  inclined  to  tell  us,  we'd  like  to  know  what  you  do 
in  your  job.  It  helps  us  plan  advertising. 
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GENERAL 

FILM     LABORATORIES 

A  DIVISION  OF  PACIFIC  INDUSTRIES,  INC. 


Name- 


Address - 
City 


.  Company^ 


.  Zone- 


Slate- 


1546  N.  Argyle,  Hollywood  28,  California,  Hollywood  2-6171  /  central  division,  IS2S  Walnut  St.,  Kansas  City  S,  Mo.,  CRand  1-0044 


Volume  23  •   1962 


Fred  A.  Niles 

Communications 

Centers 

are 

Production 

Centers 


ONE  STOP 
ONE  CENTRAL  SOURCE  FOR 

BUSINESS  DEVELOPMENT 
PROGRAMS 

MOTION  PICTURES 
FOR  INDUSTRY 

SOUND  SLIDEFILMS 

CLOSED  CIRCUIT  TV 

BUSINESS  THEATRE 

MERCHANDISING 
MATERIALS 

Plus  all  other  audio  or  visual 

communication  projects... 

from  three  complotoly 

equipped  centers. 


FRED  A.  NfLES 
COMMUNICATIONS 
CENTERS,  INC. 


CHICAGO  1058  W.  Washington  Blvd. 
Chicajo  7,  Illinois 
SE  8-4181 

HOLLYWOOD  650  N.  Bronson  Ave. 

Hollywood  4,  California 
HO  3-8154 

YO«K  108  West  End  Ave. 

New  York  23.  New  York  i 
SU  7-8770 


BUSINESS  SCREEN 

THE    BUSINESS    MAGAZINE    OF    AUDIO    AND    VISUAl    COMMUNICATION 
AND    JOURNAL    OF     THE     INDUSTRY     FILM     PRODUCERS    ASSOCIATION 

preview   of   contents 

Preface:   New  York  Prepares  lor  the  Big  Show   in  '64   .  .  6 

Cine  Presents  Overseas  Film  Festival  Awards    14 

Washington  Film  Commentary  hy  Mary  h'iinh  Hoyi   ...  22 

Business  Screen's  A-V  Workshop  in  London   28 

Fiature:    Postscript   Century   21 

What  We  Learned  About  Audio-Visuals  at  Seattle    ....  35 

Charles  Fames:  Master  of  Multi-Screen  Technique    ....  36 

Mobil's  Driver  Game:   Show  Stopper  at  Seattle    40 
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IS  THE 
PRICE  TO 
HIGH? 

Train  with  Slidefilms 


Many  salesmen  are  "price"  min 
When    customers    bear   down 
on    price,    salesmen    forget    to 
the   long-time  satisfaction  of  p 
uct  quality  and  performance. 

Here's  o  color  sound  slid 
that  shows  how  the  solesrr 
own  attitude  toward  price  is  c 
the   major   influencing   factor:  - 

"DEVELOPING  THE  RIG 
AHITUDE  TOWARD  PRIC 

This  sho»/s  how  to  dispel  the  si 
man's  fear  of  price  competitior 
how  not  to  let  price  resist' 
dominate  a  presentation  .  .  . 
the  forceful  selling  of  advant 
and  benefits  tips  the  scales  agi 
a  price  differential.  One  of  a  s 
of  six: 

■SELLING  IS 
MENTAL  • 

presents  tested  material  for   18 
namic  sales  training  meetings 

Wrife  today 
for  defails 
concerning 
a  preview 


U' 


Selling  Bureai 

I  ,  ,  ,  .  'i  .  .  .  .  .  '  . 

6108-B  Santo  Monica   Boulevc 
Los  Angeles  38,   Californio 


Business  ScRits   Mm^/'I 


editorial  services 

music 

sound  recording 

screening 

color  developing 

black-and-white 
developing 

color  printing 

black-and-white 
printing 

edge-numbering 

print  cleaning 

magnetic  striping 


. . .  surprised  ? 

to  find  even^thing  you  need 
to  complete  your  film 
in  one  convenient  location, 

under  one  roof? 
That  includes  Byron's  famed 
WESTREX  SOUND  FACILITIES 
. . .  there  is  no  better  sound  I 


see  for 
yourself... 

or  write,  phone  or  wire 

for  information  and 

quotations  on  any  and 

all  producer  services. 


by ron  /motion  pictures 

1226  Wisconsin  Ave.,  N.W.,  Washington  7,  D.C.,  FEderal  3-4000 
Affiliated  with  MECCA  FILM  LABORATORIES  CORP..  630  Ninth  Avenue,  New  York  36,  N.Y. 


IBER    7   •   VOLU.ME    23    •    1962 


PREVIEWING  THE  NEW  YORK  WORLDS  FAIR  OF    1964-65 

New  York  Prepares  for  the  Big  Show  in 

Exhibitors'  Plans  Keveal  >X  ide  Use  of  Audio-Visuals  lo  W  in  and  Hold  F'air  Audit 


THt  Nlw  York  World's  Fair  of  1964- 
1965.  now  an  unfinished  646  acres  of 
noisy  pile-drivers,  air  compressors  and  irate 
motorists  irritated  by  the  unending  traffic  jams, 
figures  lo  be  the  biggest  show  in  the  history  of 
the  world  when  it  opens  on  April  22.  1964. 
in  Flushing  Meadow  Park. 

According  to  Thomas  J.  Deegan.  Jr..  Chair- 
man of  the  Executive  Committee  of  the  Fair. 
"The  projection  of  70  million  paid  admissions 
—  a  forecast  made  for  the  Fair  by  the  nation's 
leading  bankers,  and  hence,  conservative  — 
is  the  largest  single  box  office  ever  attempted 
in  history  for  a  single  attraction  in  a  period  of 
two  six-month  seasons. 

Comparative  .Attendance  at  Other  Fairs 

"The  most  recent  total  figures  on  comparable 
events  are  the  Brussels  Exposition  in  1958  with 
42  million  admissions  in  a  single  five-month 
season;  the  American  National  Exhibition  in 
Moscow  in  1959  with  an  attendance  of  nearly 
three  million  in  ten  weeks;  the  Russian  Exposi- 
tion at  the  New  York  Coliseum  in  1959  with 
1.100.000  attendance  in  42  days;  and  the  last 
New  York  World's  Fair  in  1939-1940  with 
47  million  paid  admissions  in  two  six-month 
seasons.  The  Seattle  Fair,  open  since  April 
21,  has  run  17  per  cent  over  estimates — a  good 
omen  for  New  York." 

Already  in  the  construction  stage  on  Flushing 
Meadow  are  buildings  of  the  Bell  System,  Du 
Pont.  Eastman  Kodak.  Electric  Power  and 
Light,  Ford.  Festival  of  Gas.  IBM.  General 
Motors.  Sinclair  Oil.  Travelers  Insurance,  the 
Port  Authority  Heliport.  New  York  State,  the 
Vatican  City  and  Hong  Kong.  In  all  65  foreign 
exhibitors,  30  states  and  38  industrial  concerns 
are  slated  for  exhibits  thus  far.  The  Fair  is 
about  71  per  cent  allocated,  and  should  be  up 
to  100  per  cent  within  the  next  few  months. 
Other  industrial  exhibitors  whose  buildings  have 
not  yet  been  started  are:  Coca  Cola.  Continent- 
al Insurance.  Formica.  General  Electric.  Lieb- 
mann  Breweries.  National  Cash  Register.  Pepsi 
Cola.  Simmons.  Johnson's  Wax,  Schaefer  Brew- 
ing, Scott  Paper.  U.  S.  Steel.  Chrysler.  Grey- 
hound. Mobile  Homes.  SKF  Industries  and 
United  States  Rubber  Company. 

Bell  Takes  \'isitors  Through  Theaters 

The  Bell  System  Exhibit  will  be  in  the  form 
of  a  floating  wing.  400  feet  long.  24  feet  above 
the  ground  and  supported  at  only  four  points. 

The  Netc  York  Fair  exhibit  of  Gas,  Ine.  will 
he  a  pure   white  buihlin^  with  italls  of  air. 


and  will  occupy  a  105.000  square-lot 
Visitors  to  the  building  will  be  seated  in  r 
chairs  which  will  take  them  through  a 
of  theaters  in  which  the  story  of  comm 
lions  will  be  dramatized.  They  will  hear 
rator  speaking  through  binaural  speake 
in  the  wings  of  the  chairs.  In  addition 
theaters,  the  building  will  contain  a  lar; 
with  exhibits  of  man's  first  space  comm 
tions  efforts. 

Walt  Disney  Enterprises  is  working 
number  of  projects  for  presentation  to  po 
exhibitors  at  this  time.  Disney  is  also  de 
the  General  Electric  Exhibit. 

Among  the  state  exhibitors.  New  Jerst 
New  York  have  indicated  that  they  plan  t 
struct  theaters  in  their  pavillions. 

Many  Exhibit  Plans  Not  Yet  Complete 

For  the  most  part,  plans  of  the  ind 
exhibitors  have  not  been  determined  ft 
this  date,  or  are  being  kept  under  wraps, 
ever,  there  are  many  indications  that 
visual  media  will  play  an  even  more  imp 
role  in  the  coming  Fair  than  they  did  in  ! 
1962  and  at  New^  York  in  1939-40. 
*        *        * 

Filmed  Report.s  on  the  F 

Series  Being  Produced  l>y  John  Can 

THE  New  York  World's  Fair  19 
has  contracted  with  John  Campbell 
Byram.  Conn.,  to  make  periodic  film  r 
of  the  Fair.  The  second  in  a  series  of  the 
ports  is  now  receiving  wide  distributic 
television  through  all  Telefilm  libraries  ( 
sociation  Films.   Inc. 

Narrated  by  Bob  Considine,  Preview, 
York  World's  Fair  1964-65  ranges  fro 
trees  and  paths  of  the  exposition's  64i 
park  site  in  Flushing  Meadow  Park  t 
finished  show  of  shows  in  a  dramatic  u 
ing  of  exhibitor's  pavilions,  models  and 
struction  already  underway. 

Opening  with  a  glimpse  of  the  12 
L'nisphere  symbol  of  the  Fair's  purpc 
"peace  through  understanding".  Con 
takes  the  viewer  on  a  dramatic  tour  of 
and  who  goes  into  the  making  of  a  W 
Fair  —  its  people,  products,  governmer 
dustry,  fun,  sports,  shows  and  above  : 
dedication    to    international    friendship. 

Answering  the  question  of  "What 
World's  Fair?",  Robert  Moses,  preside 
the  Fair,  defines  it  as  an  "Olympics  of 
ress".  Also  emphasizing  the  importan 
this  World's  Fair  is  a  host  of  visitors  ii 
ing  the  man  and  woman  on  the  street,  no 
of  stage,  screen  and  government,  and  f 
Presidents  Hoover,  Truman  and  EisenI 
on  stage  a!  the  Fair  grounds. 

From  the  initial  shovel-wielding  ope 
to  the  final  show  place  that  will  be  view 
an  estimated  70.000,000  visitors  to  the 
this  preview   film  gives  the  audience  a 

(  CONTINUED      ON      FOLLOWING      PAGE      E 


Business  Screen  MagaI 


"Impact  at  poinl-ol-saie.jinazing! 


»»♦ 


i  quotation  from  Videotromc  8  users   Write  us  for  copies  of  our  fan  mail 


automatic  8  mni  sound  moiiou  picture 
repeater  proiecior...  ^  Videoh'onic 

Now,  salesmen,  training  directors  and  extiibitors  can  show  motion  pictures  as  easily  as  turning  on  a  TV 
set!  Show  them  in  daylight  on  a  prospect's  desk  or  to  a  large  conference  room  group.  Show  them  in  a 
display  or  a  trade  show  exhibit.  Show  up  to  15  minutes  of  8  mm  sound  film  over-and-over  with  no  operator, 
no  rethreading  or  rewinding.  Show  your  films  on  a  big,  self-contained  screen.  Show  them  with  un- 
matched brilliance  and  clarity  in  picture  —  the  brightest  picture  available  —and  clear  undistorted  sound. 


EASY  TO  CARRY 

Light  as  a  portable  typewriter,  the  Videotronic  8 
weighs  only  19%  lbs.  Smart,  luggage-type  case 
makes  it  easy  to  carry,  and  easy  to  take  along 


NEW  FILM  LONGEVITY 

Short  film  path,  unique,  powerdriven  film  platter 
and  specially  designed  rollers  and  gate.  Tension, 
abrasion  and  scratching  are  virtually  eliminated. 


NEW  PATENTED  PRE-LOADED  MAGAZINE 

Film  comes  to  you  in  a  preloaded  plastic  magazine. 
Rewinds  film  automatically  during  projection.  Stop 
and  start  anywhere  in  the  film. 


PREPARATION  OF  8  MM  FILMS:  To  start  your  program  with  the  Videotronic  8, 
MPO,  world's  largest  producer  of  sponsored  films  for  industry,  can  make 
a  new,  inexpensive  8  mm  sound  film  for  you  .  .  .  or  convert  your  existing 
16  mm  films  to  8  mm.  And  8  mm  prints  cost  less! 


VIEWING 

Self-contained,  fold-out  rear  projector  screen  for 
daylight,  desk-top  viewing.  Finger-tip  mirror  ad- 
justment for  conventional  screen  projection. 


CYCLING  UNIT  AVAILABLE 

For  display  and  exhibit  use,  for  use  in  "closing" 
and  show  rooms.  Visitor  activates  machine.  Film 
runs  to  end  and  cuts  off,  ready  to  be  started  again. 


PATENTED  GUIDE  ARMS 

gently  shape  the  film  coil  so  that  a  friction-free 
space  is  created  in  the  center  of  the  magazine.  The 
film  loop  is  fed  to  the  projector  without  tension. 


HS— I 


m 


LOWEST  PRICED  8  MM  REPEATER!  With  all  of  its  quality  features  and  ad- 
vancements in  continuous  projector  design,  the  Videotronic  8  is  the  lowest 
priced  repeater  on  the  market!  It  can  be  purchased  or  leased  on  an  attractive 
low-budget  monthly  lease/purchase  plan. 


ER  SALES  DIVISION,  MPO  VIDEOTRONICS,  INC.,  527  MADISON  AVENUE,  NEW  YORK  22,  NEW  YORK,  TR  3-7000   /   OFFICES  IN  DETROIT,  CHICAGO,  HOLLYWOOD 
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RIGHT  off  the  reel,  and  through  the  lens . . . 
...  to  the  audience  you  wont  to  reach: 

That's  the  way  to  tell  your  story,  just  as 
these  companies  are  doing  the  job  today. 
Whether  it's  a  simple  flip  chart,  a  set  of 
color  slides,  a  sound  slide  film,  a  filmagraph, 
a  motion  picture,  or  a  complete  convention 
using  all  of  these  audio-visual  techniques, 
ond  more... whatever  the  medium... when 
your  production  comes  off  a  VISUAISCOPE 

'^"'••-  ...IT  IS   RIGHT! 

VISUAISCOPE  INCORPORATED,  1 03  PARK  AVE. 
NEW   YORK    17,  NEW  YORK,  (lAU   3-3513 


PRLVIKWING  NEW    YORK   F, 

(CONTINUED      FROM       PRECEDINti       PACE 

picture  of  international   exposition   histo 
the  making. 

A  fair  is  industry,  loo.  and  this  is  port 
with  predictions  of  the  1939-40  World's 
that  have  come  true  and  scenes  of  indi 
history  that  is  about  to  be  made  vvithi 
air  walls  housing  exhibits  of  the  Gas  Ind 
the  Tower  of  Light  exhibit,  the  fascir 
dinosaur  museum  of  Sinclair  Oil,  the 
sentations  of  the  latest  in  Better  Living 
American  Interiors  and  other  exciting  ex 
that  will  soon  rise  at  the  Fair. 


Port  of  New  Yoik'n  cxliihit  model 
"Wrap-Around"  Film  for  the  Fai 

;"■  The  Port  of  New  York-New  Jersey  E: 
Building  and  Heliport  at  the  New  York 
of  1964-fi5  will  have  as  its  central  feat' 
spectacular  ""wrap-around"  motion  pii 
placing  the  audience  at  its  center  as  the  di 
tic  story  of  the  port  unfolds. 

The  Raike  Company,  Inc.,  Los  Angele 
been  awarded  contracts  to  design,  instal 
maintain  the  360-degree  motion  picture  e 
ment.  Plans  call  for  continuous  showin; 
a  15-minute  color  film,  projected  on  a  s^ 
W/i  feet  high  and  195  feet  in  circumfer 
with  audiences  up  to  400  persons  place 
that  every  portion  of  the  circular  show 
rounding  them  will  be  visible. 

Announcement  of  the  Ralke  selection 
made  by  S.  Sloan  Colt.  Chairman  of  the 
York  Port  Authority,  at  the  Board's  n 
(September)  meeting.  Ralke-dcsigned  e 
ment  was  featured  at  Brussels  and  Seattle. 


TOM    BYRNES 

Writer 


SHOWS    &.    MEETINGS 
MOTION    PICTURES 
SONGS 


Creator  of  'Songs  for  Salesmen 


BUU    VAllSY    ROAD 
WOODSTOCK,    ILLINOIS 

phone     388-1177     Area     815 
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EKTACHROME  PROCESSING 
BY  CALVIN 


Now— Ektachrome    processing    and    color 
workprinting  in  24  hours! 

Our  12  years  experience  in  Kodachrome  pro- 
cessing is  your  guarantee  of  dependable,  top- 
quality  handling  of  Ektachrome  Commercial 
originals  as  well  as  ER.  One  stop  service  for 
original  processing,  color  workprinting  and  all 
n  24  hours  — a  performance  you  can't  afford 
to  pass  up. 


Write  us,  call   us,  or  come  in   and  see  us.   We'll   be  happy  to  supply  you 
additional    information    about    Ektachrome   and    all    the    other  Calvin 
motion   picture  services. 


CALVIN    PRODUCTIONS,  INC.,    1105  TRUMAN    ROAD,       KANSAS   CITY  6,  MISSOURI 
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"A     PERFECT     SALES     STORY     AND 
DEMONSTRATION       EVERY      TIME!" 

FOUR  WAYS  YOU  SELL 
MORE  WITH  THE 

BUSCH  4A 


Cinesalesma 

gmes    periect    demonstrations 

salesman  gets  ttie  order. 


dayligtit.    Your 


Buscti  4A  continuous  projector  stiowing 
to  large  groups  lor  trainmg  programs, 
lilm  previews,  etc. 


O  Rear  view  projection 
**•  onto  built  in  screen 
lor  trade  shows,  conven- 
tions—in  DAVLIGHT. 


"  '"  4A  used  as  a  standard  movie  pro- 
.tor  with  built  in  reel  arms  extended. 

ALL  FOUR  in  the  ONE  4A  portable 

and  compact.  Find  out  how  YOU  can 

sell    MORE   the   Cinesalesman    way. 

DONT   DELAY  — WRITE  TODAY! 


Uy^  BUSCH  FILM  &  EQUIPMENT  CO. 

214  South  Hamilton  St.   •   Saginaw,  Michigan 

Please  send  literature  L       Arrange  demonstration  Zl 

Name Position 

Company_____ 

Address 

(Please  attach  copy  of  your  letterhead) 


HI(,HLIGHTS  FROM  THE  NEWS 


22  Million  View  General  Motors'  Films  in 
'61 ;  Company  Releases  22;k/  Annual  Catalog 

Motion  pictures  sponsored  by  General 
Motors  were  shown  to  409.000  audiences  last 
year,  reaching  16  million  persons.  In  addition, 
there  were  98  television  showings  with  an 
estimated  6.4  million  viewers.  The  figures 
were  disclosed  by  Anthony  G.  De  Lorenzo, 
GM  vice-president  in  charge  of  the  Public 
Relations"  Staff,  as  the  company  issued  the 
22nd  edition  of  its  catalog  of  free  loan  films. 
GM's  1963-model  film  catalog  lists  48 
16mm  sound  films,  highlighted  by  the  recently- 
released.  American  T/irifl.  produced  by  The 
Jam  Handy  Organization  and  latest  in  the  com- 
pany's series  of  "Great  America"  films.  The 
new  catalog  is  available  from  General  Motors 
Corporation.  Public  Relations  Staff  Film  Li- 
brary.  GM   Building.   Detroit   2,   Michigan. 

*  *       * 

Glen  Glenn  Sound  Names  Clayton  Fox  as 
Vice-President  in  Charge  of  Business  Affairs 

i~  The  appointment  of  Clayton  Fo.\  as  Vice- 
President  in  charge  of  business  affairs  for  Glen 
Glenn  Sound  Co..  Hollywood,  has  been  an- 
nounced by  the  company's  board  of  directors. 
A  former  assistant  to  the  vice-president  at 
Desilu  Productions.  Mr.  Fox  served  for  1 1 
years  in  the  same  capacity  at  the  Columbia 
Broadcasting  Co.  He  resides  in  Burbank.       g' 

*  *       * 

News  of  People  and  Pictures  at  Presstime: 
"'--  Ralph  Sogge  is  the  new  Marketing  Manager 
at  the  Magnasync  Corp..  Hollywood.  He  was 
formerly  director  of  customer  services. 

Entry  deadlines  for  the  3rd  International 
Broadcasting  Awards  competition  sponsored 
by  the  Hollywood  Advertising  Club  have  been 
extended  to  January  1.  1963  for  U.S.  entrants 
and  to  January  15th  for  overseas  competitors. 

*  *        * 

i--  The  Educational  Film  Library  Association 
is  holding  a  special  Film  Evaluation  Workshop 
in  Chicago  on  January  24-25.  Advance  regis- 
tration form  and  programs  may  be  obtained 
from  EFLA  at  250  West  57th  Street.  New 
York  19,  N.Y.  Q' 


Why  not?  It's  more  sensible 

than  making  your  own  titles 

because  you  spend 

MdkG     "T^ore  yearly  for  your 

vnur  own  ^''"^  *^^"  y°" 

yuur    UWII     spend  for  your 

?     titles.  It's  doubtful  if 

your  film  will  be  very 

professional  looking  but  .  .  . 

in  ail  probability  . . .  neither 

will  your  do-it-yourself  titles ! 


film 


KNIGHT  STUDIO 


153  E.  CHICAGO  AVE. 
CHICAGO  11.  ILLINOIS 
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16MM 
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BLACK  & 
REVERSAL 
PRINTING 

PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Color-to-Color  Prints 

•  Color-to  B  &  W  Prints 

•  Raw  Stock 

■  Ultrasonic  Film  Cleaning 

•  A  &  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19,  N.Y.  •  JU  6-2293 
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Business  Screen  MagazH 

L. 


^^J^A^ 


For  the  most 

complete  line 

of  Specialized 

Lighting 

Equipment 


Largest  Suppliers 

of  Motion  Picture, 

TV  and  Industrial 

Photographic  Equipment 

in  the  East 


Generator  Trucks 

and  Trailers, 

Grip  Equipment, 

Props 


appointed 


Sole  Distributor 


tAiole = 77Uc/ia/)t(hmt^a. 


Products  in 


New  York  City 


You're  always 
on  schedule 


/^^. 


333  West  52nd  Street 

New  York  19,  N.Y. 

Circle  6-5470 


SincG  1921... 


Si 

Wfk 

IfL^ 

Jf2^ 

v2m. 

/VW^™« 

RENTALS 

SALES  SERVICE 

Send  for  a  schedule 
of  rental   rates. 
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SMPTE  Elects  Officers  for  the  Coming 

Prvsiilrnt-Blecl    Rrid    Kay   As$iinir!<    Offit-e   fin    Januar; 


This  Salesman 
Never  Gets  Tired 


He  also  has  a  flawless  delivery,  a 
photogi'aphic  memory  for  sales  fea- 
tures, and  a  continually  cheerful 
disposition. 

In  short,  he's  a  16mm  sound  film 
that  goes  anywhere  to  tell  youi- 
story  perfectly  through  the  use  of  a 
Moviematic  or  Duolite  projector. 

Moviematic  and  Duolite  models 
by  Kalart/Victor  are  designed  to 
show  your  films  under  the  exact 
conditions  you  want.  For  example, 
the  built-in  screen  permits  the  use 
of  film  in  a  person-to-person  sales 


situation.  And  the  repeater  maga- 
zine— a  Moviematic  feature — 
eliminates  rewinding  and  rethread- 
ing  so  your  show  can  start  at  the 
flip  of  a  switch. 

Projectors  are  available  on  a 
purchase,  lease,  or  lease-to-pur- 
chase basis.  Almost  any  arrange- 
ment can  be  made  whether  you 
need  a  single  pi'ojector  or  a  fleet. 
For  complete  information,  includ- 
ing the  name  of  your  nearest  deal- 
er, write  to  Victor  Animatograph 
Corp.,  Dept.  3T 


Movlemotic  ond  Duolite  Projectors  formerly  mode  by  TSI 
VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVILLE.  CONNECTICUT 


Keid  H.  Ray.  president  of  the 
Reid  H.  Ray  Film  Industries.  St. 
Paul.  Minn.,  has  been  named 
president-elect  of  the  Society  of 
Motion  Picture  ;md  Television 
Engineers. 

Mr.  Ray  will  succeed  John  W. 
Servies.  vice-president  of  the 
National  Theatre  Supply  Com- 
pany in  New  York,  on  Jan.  1. 
1963.  He  has  been  a  member  of 
the  SMPTE  since  1929.  A  Fel- 
low of  the  Society,  Mr.  Ray  is 
completing  a  two-year  term  of 
office  as  executive  vice-president. 
A    Long    Record   of   Ser\ice 

During  his  membership.  Reid 
Ray  has  been  active  in  Society  af- 
fairs, having  served  as  convention 
vice-president,  chairman  of  the 
sustaining  membership  committee, 
chairman  of  the  inter-society 
liaison  committee,  member  of  the 
nominations  committee  and  a 
member  of  the  membership  com- 
mittee. He  also  has  been  a  mem- 
ber of  the  board  of  governors. 

Ray  received  a  B.S.  in  Com- 
merce degree  from  the  State  Uni- 
versity of  Iowa  in  1923.  Since 
then,  he  has  been  active  in  the 
film  industry  in  many  capacities 
(cameraman,  editor,  writer,  direc- 
tor and  executive  in  sales  manage- 
ment ) .  and  has  for  many  years 
been  president  of  the  organization 
which  bears  his  name. 

Name  Three  \"ice-Presidents 

Other  officers  elected  by  na- 
tional mail  ballo:  are:  executive 
vice  president  -  Ethan  .M.  Stifle, 
manager.  East  Coast  Division. 
Motion  Picture  Film  Dept..  East- 
man Kodak  Co..  New  York.  Edi- 
torial vice  president  —  Herbert 
E.  Farmer,  faculty.  University  of 
Southern  California. 

Convention  vice  president  — 
George  W.  Colburn,  president. 
George  W \  Colburn  Laboratory. 
Highland  Park.  111.  Secretary  — 
Robert  G.  Hufford.  physicist.  Mo- 
tion Picture  Film  Dept..  Eastman 
Kodak  Co..  Hollywood.  Calif. 
Se\en  to  Board  of  Goxernors 

The  following  members  were 
elected  to  the  1963  SMPTE  board 
ot  governors;  For  the  Eastern  Re- 
gion —  .Max  Beard,  chief.  Photo- 
graphy Division.  United  States 
Naval  Ordnance  Laboratory. 
Maryland,  and  Joseph  T.  Dougher- 
ty, technical  representative.  E.  I. 
du  Pont  de  Nemours  and  Com- 
pany. New  York. 

For  the  Central  Region  —  Ken- 
neth M.  Mason,  manager.  Motion 
Picture  Film  Dept..  Midwest  Divi- 


sion.   Eastman    Kodak    C 
cago.  and  James  L.  W'asse 
tor.  marketing.  Professions 
ment    Division.   Bell   and 
C  hicago. 

For  the  Western  Region 
liam  E.  Gephart.  Jr..  p 
General  Film  Laborator 
fornia.  and  Ralph  E.  Lovi 
engineer.  The  Westrex  C' 
California. 

For  the  Canadian  Re; 
Roger  J.  Beaudry.  vice 
dent-general  manager. 
Deluxe  of  Canada. 
Toronto. 

New  officers  and  g( 
will  take  office  on  Jan.    I 

*     *     * 
.MeNin   H.  Jacobs  Is  Ele 
President  of  Teehnicolo 

The  election  of  Melvin 
cobs  as  president  of  Tecf 
Inc.  has  been  announced 
rick  J.  Frawley.  Jr..  chaii 
the  board  of  directors  at 
executive  officer. 

Jacobs,  one  of  Techi 
largest  stockholders,  heads 
shall-Burns  division.  Jc 
Clark.  Jr..  former  presidi 
comes  a  consultant  to  Tec 
Inc..  and  remains  as  a  direc 

*        *       * 
.4d  Experts  in  London 
See   Best   of   U.S.   Conin 

The  winners  from  thi 
American  TV  Commerci 
ti\al  were  shown  to  adverti 
production  executives  in  P 
London  last  month.  Festlva 
tor  Wallace  Ross  introdi 
hour-long  compilation  of  t 
ners  as  well  as  an  addition 
tion  of  entries  that  illustrate 
trends  and  techniques  in  A 
television  advertising. 

One    large    trade   show 
held  in  each  city,  with  ad 
individual    showings    for 
and  advertisers. 

Ross  discussed  with  pr 
of  the  international  ad  film 
held  alternatively  in  Cam 
\'enice  the  possibility  of 
ing  its  1964  or  1965  event 
York  during  the  Worlds  F; 
the  .American  Festival  as  I 

Key  agency  and  advert 
visors  to  the  American 
met  last  month  to  discuss  p 
next  year's  competition,  wh 
be  developed  into  a  natioi 
cast. 

OTHER  INDUSTRY  NEWS-E'j 
OS     PAGES     16.    20.     22    A^l 
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Business  Screen  Magaz 


:CHNiCAL  •  TRAINING   •   FARM   •   EDUCATIONAL   •    MEDICAL  .  .  .an 


M 


I  Corporate  image  is  corporate  action.  It  is  motion,  on 
the  go  or  in  reverse,  because  every  business  is  going 
and  growing  or  it  is  going  to  be  no  business  in  the  long 
run.  Public  relations  motion  pictures  present  a  cor- 
porate image  iloing  something  worthy,  progressive, 
pro-eonsumer-ish  or  just  plain  good  neighborly.  Pub- 
lic relations  motion  pictures  mirror  a  company's  good 
notions  and  forward  motions. 


Public 
Relations 
Pictures 
by  Audio. . . 


mong  Our  Clients 


American  Airlines 

American   Telephone 
&   Telegraph   Co. 

Association  of  Better 
Business  Bureaus 

Atomic  Energy  Commission 

Babcock  &  Wilcox  (-o. 

College  Entrance 
Examination  Board 

E.  I.  du  Pont  de  Nemours 
&  Co.,  Inc. 

Ethyl   Corporation 

General  Motors  Corporation 

liihnson  &   Johnson 

— anil  many. 


Liggett  &  Myers  Tobacco  Co. 

McGraw-Hill  Book  Co. 

National  Board  of  Fire 
Underwriters 

Port  of  New  York  Authority 

Smith  Kline  &  French 
Laboratories 

Texaco,   Inc. 

L'nion  (Jarbide  Corp. 

U.  S.  Navy 

Western  Electric  Co. 

Westinghouse  Electric  Corp. 

ntuny  others 


PRODUCTIONS,     INC. 

FILM  CENTER  BUILDING  •  630  NINTH  AVENUE  •  NEW  YORK  36,  N.Y. 
TELEPHONE:  PLazo  7-0760 


Frank  K.  Speidell,  President 
P.  J.  Mooney/  Vice-President  &  Treasurer 
T.  H.  Westermann,  Vice-President,  Sales 
Alexander  Gansell,  Secretary 


Frank  Beckwith 
L.  S.  Bennetts 


Producer-Directors: 

Alexander  Gansell 
H.  E.  Mandell 


Harold  R.  Lipmon 
Erwin  Scharf 


Ansco  sets  America's  standard 

in  films  thiat  meet  thie  need  for  speed 


You  see  the  fast-breaking  action  sooner 
on  New  Super  Hypan  Reversal  film  !  (,::.,;"  '400) 


This  black-and-white  reversal  film  is  the  thing  news-beats  are  made  of. 
You  save  negative  printing  time  and  processing.  Cover  any  action  with  film 
speed  to  spare  (Xormal  200  or  boost  it  to  400  with  forced  development.) 
And  be  sure  of  this— your  fastest  action  .shots  will  project  beautifully  with- 
out objectionable  grain  .  .  .  even  when  you  use  this  film  at  higher  speed. 
With  Super  Hypan  Reversal  you  cover  all  assignments  and  see  them  faster 
with  all  the  .sharpness  and  detail  you  want. 

ANSCO— America's  first  manufacturer  of  photographic  materials  .  .  .  since  1842. 


Ansco 


Knghanlon.  N.  Y. 


I 


Super  Hypan 
Reversal 


u<:  I  on  I  I 
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Business  Screen  Macaz  ' 


THIS  IS 
A  BEST 

IT  GOES 
ANYWHERE, 
SELLS  ANYTHING 
on  Smin  Sound 
Motion  Pictures 


Whether  you  sell  in  a  show  room  or 
board  room,  you'll  find  the  Cine- 
phonic  Repeating  Sound  Movie  Pro- 
jector to  be  the  best  sales  assistant 
your  men  ever  had. 

D 
The  Cinephonic  can  show  and  tell 
your  story  at  a  moment's  notice  .  .  . 
at  any  point  of  sale.  It  weighs  just 
15  pounds,  probably  less  than  your 
briefcase.  You  simply  pick  it  up  and 
go  ...  to  the  right  prospects  in  the 
right  place.  Show  your  story  to  one 
viewer,  a  dozen  or  a  hundred  at  a 
time. 

D 
Cinephonic  is  complete  in  its  o%vti 
case,  even  to  its  screen.  It  works  at 
the  turn  of  a  knob,  shows  brilliant 
movies;  plays  crisp,  vibrant  voice 
and  music.  Your  film,  in  an  auto- 
matic cartridge  replays  thousands 
of  times.  You  can  count  your  cost 
in  pennies  per  showing. 

□ 
Are  you  preparing  a  new  film,  or 
do  you  already  have  a  winner?  In 
either  case  —  see  and  hear  the  Cine- 
phonic now.  See  how  your  story  can 
reach  more  of  the  right  people  in  the 
right  place.  It  can  help  you  to  sell 
more  of  what  you're  selling. 

D 

For  a  demonstration  in  yotir  of- 
fice, write  or  call: 


FAIRCHILD  CAMERA 
AND  INSTRUMENT 
CORPORATION 


680  MIDLAND  AVENUE,  YONKERS,  N.Y. 
INDUSTRIAL  PRODUCTS  DIVISION 
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SPECIALISTS 

AT  YOUR  SERVICE  ! 


SEE 

THE 

DIFFERENCE 

when 

16mm  color 

specialists 

process 

prints 


Color  Reproduction  Company  has  always  believed 
only  specialists  can  produce  the  Finest  Quality. 

That's  why  Color  Reproduction  Company  in  over 
24  years  of  specializing  exclusively  in  16mm  color 
printing,  has  earned  a  reputation  for  guaranteed 
quality  which  is  the  Standard  of  the  Industry. 

The  cost  of  your  production  warrants  finest  quality 
prints.  See  what  the  technical  know-how  and 
production  skills  of  Color  Reproduction  Company's 
Specialists  can  do  for  your  16mm  Color  Prints! 

WRITE  FOR  LATEST  PRICES 


7936  Sanfa  Monita  Blvd,,  Hollywood  46,  California 

Telephone:  OLd field  4-8010 


Travel  Film  Prize  lloiiiir  \\ 
|{y  ".Smivciiirs  from  Swecler 

Souvenirs  From  Sweden 
Kinini  color  sound  film,  dis 
ulfd  by  the  Swedish  Film  Cei 
depiirtmeni  of  Creativision 
1780  Broadway.  New  York  ( 
has  won  the  Grand  Prize  at 
annual  International  Travel  i 
Festival. 

Twenty  lour  countries  pai 
pated  in  the  festival  and  .'>4  I 
were  submitted  for  judging. 

The  winning  entry,  sponS' 
by  the  Swedish  Institute  of  St 
holm,  received  the  silver  cup 
phy  donated  last  year  by  the 
of  Cannes,  France.  The  av 
was  made  to  Birgcr  Nordhnln 
the  Swedish  National  Travel 
fice  at  the  American  Societ; 
Travel  Agents"  32nd  Travel  ( 
gress  in  Las  Vegas  recently. 

Purpose  of  the  Film  Festiv 
to  stimulate  travel  promoter: 
produce  more  effective  visual  ; 
to  encourage  more  travel,  to 
quaint  travel  agents  with  the  i 
est  and  best  visual  aids,  and  to 
courage  travel  agents  to  use  n 
visual  aids  in  their  promotion 
tivities. 

Souvenirs  From  Sweden  is  b 
made  available  to  clubs,  scht 
churches  and  other  groups 
well  as  TV  stations  in  both  16 
color  and  black  and  white  pr 
Free  loan  prints  may  be  reqi 
ed  from  the  Swedish  Film  Cer 
a  department  of  Creativision  I 
17S0  Broadwav.  New  York  19 


N  Y  U  Film  Seminar  Seriee 
Open»  in  Manhattan  !Nov.  2' 

The  Television.  Motion  Pict 
and  Radio  Department  of  1 
York  University  has  announce 
new  series  of  motion  picture  se 
nars  on  the  topic  of  "The  Film 
Art."  which  will  be  given  by 
Bobker.  President  of  Vision 
sociates.  New  York.  The  lect 
will  explore  the  impact  of  s£ 
major  film  makers  on  the  art  of 
film. 

The  schedule  of  dates  and  to 
is  as  follows:  November  27.  1 
Strawberries.  Bergman;  Decen 

4.  Shoe\hine.  de  Sica;  February 
Forbidden  Games.  Clement;  M; 

5,  Rashomon.  Kurosawa;  Apr 
La  Sirada,  Fellini;  May  7,  H 
sliima.  Mon  Amour.  Resnais  ( 
Bobker  gave  the  first  talk  in 
series.  Seventh  Seal,  Bergm.in 
October  16.) 

All  the  lectures  are  on  Tuct 
evenings    from    7-10    PM    in 
Washington  Square  Room  in  L 
Student  Center.  The  series  iv 
to  all   members  of  the  Unnc 
and  the  film  industry. 


1(1 


Blsimss  Screen  Ma(.az 


HE     MOST    VERSATILE    PROFESSIONAL     16mm     CAMERA 


® 


I 


lis  with 
inburgh 
t  above. 

■  British 
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SPECIALISTS 

AT  YOUR  SERVICE  ! 


DIFFE 
16n 


7936  S 


TiiiM-l  I'iliii  I'lizc  lloiior  \\  . 
Hy  "Soiivi'iiirs  from  Sweden 

Souvenir^:  From  Sweden 
Uiniiii  color  sound  film,  ilisi 
uleil  by  the  Swedish  Film  Ccr 
depiirlnieni  of  Creativision.  I 
1780  Broadway,  New  York  C 
has  won  the  Grand   Prize  at 

:innil;il      1  ntr^rn-if  i^^n-il     Tr-nrt.1     [ 

APPLICATIONS  -  from  ^>'>^SILES  to  MICROBES 

Thousands  of  satisfied  Arriflex  users  throughout  the  nation  are  our  best  recommendation. 
Here  is  just  a  partial  list  .  .  . 

us.  Air  Force,  1352nd  Motion  Picture  Squadron,  ARCS.  Los  Angeles,  Calif.;  U.S.  Army  Ordnance  Missile  Command,  Headquarters,  Red-  J 
stone  Arsenal,  Alabama;  U.S.  Army  Ballistic  Missile  Agency,  Missile  Firing  Laboratory.  Titusville,  Fla.;  U.S.  Army  Chemical  Center,  Procurement  Agency, 
Army  Chemical  Center,  Maryland;  U.S.  Army  Pictorial  Center,  Long  Island  City,  New  York;  U.S.  Army  Airborne  &  Electronics  Board,  Photo  Lab..  Ft.  Bragg, 
No.  Carolina;  U.S.  Navy,  Motion  Picture  Officer.  Hollywood  28.  California;  US.  Navy  Ordnance  Test  Station.  Pasadena.  California;  U.S.  Navy  Underwater 
Sound  Laboratory,  Fort  Trumbull,  New  London,  Conn.;  U.S.  Naval  Ordnance  Lab.,  White  Oak,  Silver  Spring,  Maryland;  U.S.  Coast  Guard  Headquarters, 
Washington   25,    D.C.  U.S.  Senate    Recording   Studio,    Washington    25.    D.C.;    National    Bureau    of    Standards,    Washington,    D,C.;    j 

Oept.  of  Defense,  Washington,  DC;  U.S.  Department  of  Agriculture.  Washington  25,  D.C;  Office  of  Civil  Defense.  Battle  Creek,  Michigan;  U.S.  Informa- 
tion Agency,  Washington,  D.C;  National  Aeronautics  &  Space  Administration,  Langley  Field.  Virginia;  Federal  Aviation  Agency,  Washington,  D.C. 
American  Foundation  for  the  Study  of  Man,  N.  Y,,  N,  Y.;  Armour  Research  Foundation.  Chicago.  Ill  ;  Bartlett  Research,  Inc.,  Detroit, 
Michigan;  Ordnance  Research  Laboratory,  University  Park,  Pennsylvania;  Rcckefeller  Institute.  New  York.  N.  Y,;  Bell  Telephone  Labs..  Murray  Hill.  New 
Jersey;  Brookhaven  Nafl.  Labs.,  Upton,  New  York;  Oak  Ridge  National  Lab.,  Oak  Ridge,  Tenn.;  Union  Carbide  Nuclear  Co.,  Oak  Ridge,  Tenn.;  Argonne 
National    Labs.,   Idaho  Falls.    Idaho  Baptist    Foreign    Mission    Board.    Richmond,    Virginia;    Missions   Tele- 

vised, Inc.  Burbank.  California;  Protestant  Radio  &  TV  Center.  Atlanta.  Georgia;  Reorganized  Church  of  Jesus  Christ  of  L  D,S.,  Independence.  Mo.; 
United    Presbyterian    Board    of    Nat'l    Missions.    New   York.    N,    Y.  University    of    California.    Berkley.    Cali- 

fornia; Los  Angeles  State  College  Foundations,  Los  Angeles,  Calif.;  California  Inst  of  Technology,  Jet  Propulsion  Lab.,  Pasadena,  California;  Yale  Univer- 
sity, New  Haven,  Conn,;  University  of  Miami,  Radio.  TV  &  Film  Department,  Coral  Gables  Florida;  University  of  Georgia.  Athens,  Georgia;  University  of 
Chicago.  Chicago,  Illinois;  Purdue  University,  Lafayette,  Indiana;  Iowa  State  University,  Iowa;  Kansas  University.  Kansas  City,  Kansas;  Johns  Hopkins 
University,  Baltimore,  Md.;  University  of  Maryland,  College  Park,  Maryland;  Boston  University,  Boston.  Mass.;  Harvard  University,  Boston,  Mass.; 
Massachusetts  Institute  of  Technology,  Lexington,  Mass.;  University  of  Michigan,  Ann  Arbor.  Michigan;  Rutgers  University,  New  Brunswick,  New 
Jersey;  Princeton  University,  Princeton,  New  Jersey;  New  York  State  University.  Brooklyn.  New  York;  Rensselaer  Polytechnic  Inst..  Troy,  New  York;  Ohio 
State  University,  Columbus,  Ohio;  University  of  Texas,  Houston,  Texas;  University  of  Virginia.  Charlottesville,  Virginia  (-  -  l  -  . "  ij T'CS  f_.  sp*^CE: 
American  Airlines,  Flushing.  New  York;  Bendix  Aviation  Corp.,  Eclipse-Pionaer  Division,  Teterboro,  New  Jersey;  Convair.  San  Diego.  California;  Douglas 
Aircraft  Co,,  Santa  Monica,  California;  Goodyear  Aircraft  Co.,  Akron,  Ohio;  Grumman  Aircraft  Corp.,  Bethpage,  New  York;  Kaman  Aircraft  Co.,  Bloomfield, 
Conn.;  Lockheed  Aircraft  Corp.,  Marietta,  Georgia;  North  American  Aviation,  Columbus,  Ohio;  McDonnell  Aircraft,  St.  Louis,  Missouri;  Pan  American 
World  Airways,  San  Francisco,  California;  Republic  Aviation  Corp.,  Farmingdale.  L.  I.;  Trans  World  Airlines.  Kansas  City,  Missouri;  United  Air  Lines,  San 
Francisco.   California;   Aerojet  Corp.   of  America.  Sacramento.   California;    Raytheon    Company,   Bedford,    Mass.  CBS   News.    Motion 

Picture    Productions.    New    York,    New    York;    DuMont    Television    Network,    New    York.    New    York;    National     Broadcasting    Co.,    New    York,    New    York; 
Natural     Science     TV     Project,     Drum  I  in     Farm,     South     Lincoln,     Mass.;     TV     Spot,     Cedar     Rapids,     Iowa;     Westinghouse 
Electric    Corp.,    Photo    &    TV    Service,    Pittsburgh,    Pa.;    Movietone    News,    New   York,    New   York;    Time.    Inc.,    New    York, 
New  York;    National   Geographic   Society,   Washington,    D.C;    British    Commonwealth    Int'l.    Newsfilm    Agency,    New    York, 
New  York;   The  Curtis   Publishing  Co.,    Philadelphia,    Pa.;    Life   Photo    Labs.,    New    York,    New    York 

Chicago   Park   Dist.,   Chicago,    Illinois;    Colorado   Dept.    of    Highways,    Denver,    Colorado;    Northern 
Indiana    Public    Service,    Hammond,    Indiana;    Kenosha    Public  Museum,   Kenosha,  Wisconsin;   Michigan  State  High' 
way   Dept..    Lansing.    Michigan;    New  York    Police    Dept.,    New   York,    N,    Y.;    New    York    State    Department    of    Com- 
merce, Albany.   New  York;  Ohio  Dept.  of  Highways,  Columbus,  Ohio;   Texas   State   Department   of    Health,  Austin 
Texas;    Commonwealth    of    Virginia,    State    Board    of    Education.    Richmond.    Virginia;    Massachusetts    Audubon 
Society,   South    Lincoln,    Mass.;    National   Wildlife    Federation,   Washington,  D.C.  Allstate  Insur- 

ance   Company,    Skokie,     Illinois;    American    Car    &    Foundry    Industries,    Berwick,    Pennsylvania;    American 
Cyanamid    Company,    Bound    Brook.    New    Jersey;    American    Machine    &.    Foundry    Company,     Springdale, 
Conn.;   American    Motors,    Detroit,    Michigan;   Armstrong   Cork   Company,    Lancaster,    Pa.;    Chrysler   Corpora- 
tion,   Detroit.    Michigan;    Corning    Glass.   Corning,    New    York;    Dow    Corning    Corporation.    Midland.    Mich- 
igan;  E,   I.  du  Pont  de   Nemours,  Wilmington,   Delaware;  The  Firestone  Tire  &   Rubber  Company,  Akron, 
Ohio;    Ford    Motor   Company,    Dearborn,   Michigan;    General    Electric    Co.,    Syracuse,    New    York;    General 
Motors    Corp.,    Detroit,    Michigan;    I  B  M,    Oswego,    New    York;    International     Harvester    Co.,    Chicago. 
Illinois;   Kimberly-Clark  Corporation,   Neenah,  Wisconsin;   LeTourneau  Westinghouse  Co.,   Peoria,   Illinois; 
Mitre  Corporation,   Lexington,    Mass.;   Pillsbury   Mills,   Inc.,   Minneapolis,   Minn.;   Radio  Corp.   of  America, 
New  York,   New  York;  Remington   Rand,   New  York,   N.   Y.;   R.   J.   Reynolds  Tobacco  Co.,   Winston-Salem, 
North    Carolina;    Santa    Fe    Railroad,    Chicago,    Illinois;    Shell    Development    Co.,    Emeryville,    California; 
Standard   Oil   Company  of   Indiana.  Whiting,   Indiana;   U.S.   Borax  &  Chemical   Corporation,    Los  Angeles, 
California;    Union    Pacific    Railroad,    Omaha.    Nebraska;    United    States   Steel    Corp.,    Pittsburgh.    Penna.; 
Western     Electric     Company,     Princeton.     New    Jersey;     Westinghouse    Electric,     Sunnydale,     California 
.American  Medical  Research  Foundation,  Dayton.  O.;  Mallory  Inst,  of  Pathology, 
Boston  City   Hosprtal,   Boston.   Mass.;  College   of   Physicians  &  Surgeons.    New  York,    N.   Y.;    Henry   Ford 
Hospital,    Detroit,    Michigan;    Dartmouth    Medical    School,    Dept.    of    Cytology,    Hanover.    N.    H.;    Inst,   of 
Ophthalmology,    New   York,    New   York;   Jefferson    Davis   Hospital,    Houston,   Texas;    Johns    Hopkins    Hos- 
pital,  Baltimore,   Maryland;   Montefiore    Hospital,    Bronx,    New  York;    National    Institute   of    Health,    Beth- 
esda,  Maryland;    N.   Y.    Bellevue   Medical   Center,   Dept.   of   Ophthalmology,    New  York,    N,    Y.;    New   York 
Eye  &  Ear   Infirmary,    New  York,   N.  Y.;   St.  Joseph    Hospital,   Orango,   California;   Stanford    Medical   Cen- 
ter.  Palo  Alto,  California;  U.S.    Public   Health   Service,  Communicable   Disease  Center.   Atlanta,   Georgia; 
Smith,    Kline    &    French,    Philadelphia,    Pa.;    Harvard    University    Medical    School,    Boston.    Mass,; 
N.  Y.   University  Medical  Center.  New  York,   New  York  ,  Marvin   Becker 

Films,    San    Francisco.    California;     Borden    Productions.    Concord.    Massachusetts;     Bray 
Studios  Inc.,  New  York,  N.  Y.;  Calvin  Productions,  Kansas  City,  Missouri;  Campus  Film 
Productions,   New  York,  N.  Y.;  Candid  Camera  Co,,  New  York,  N.  Y,;  Capital  Film 
Service,  East  Lansing,  Michigan;  The  Carson  Co.,  New  York,  N.  Y.;  Cavalcade 
Productions,  Chicago,   Illinois;  Chicago   Film   Studios,  Chicago,   Illinois, 
Coleman    Productions,    New    York.    N.    Y.;   Columbia    Picture    Corp., 
Hollywood,     California;     Coronet     Instructional     Films,     Chicago^ 
Illinois;    Craven    Film    Corporation,    New    York,    N.    Y.;    Walt 
Disney    Productions,    Burbank,   California;    Douglas    Produc- 
tions   Inc.,    Chicago,    Illinois;    Elliot,    Unger    &    Elliot,    New 
York.    N.    Y-;    Filmways,    Inc.,    New    York.    New    York;    Fiore    Frfms. 
Jersey   City,    New  Jersey;    Rex   Fleming   Productions,    Santa    Barbara, 
California;    Forde    Motion    Picture    Productions,    Seattle,    Washington; 
Hartley  Productions.   New  York,   N.  Y.;  Max   Howe  Productions,   Rapid 
City;   South   Dakota;   Iversen-Ford   Associates,   New  York.   N.   Y.;   Dallas 
Jones  Productions.    Inc.  Chicago,    Illinois;    Ray    Krantz    Films.    Seattle, 
Washington;    Larry    Lansburgh,    La    Canada.    California;    MPO    Produc- 
tions,   New   York.    N.   Y.;    J.    Ray    Mct-ermott  &   Co..    Inc..    New   Orleans, 
La.;    Fred    A.    Niles    Productions.    Chicago.    Illinois;    On    Film,    Princeton. 
N.    J.;    Harry    Pritchett    Associates,    New   York.    N.    Y.;    Republic    Studios. 
No.    Hollywood,    California;    George    Ryan    Films,    Inc.,    Minneapolis,    Minne- 
sota;  State   Film    Productions,    Milwaukee,   Wisconsin;   Sturgis   Grant   Produc- 
tions.   Inc  ,   New   York,    N.    Y  ;    Van    Praag  Productions.    New   York.    New   York; 
Alfred  Wagg  Pictures.  Washington,  D.C;  Weston  Woods  Studio,  Weston,  Conn 
Wtlding.  Inc..  New  York.  N.  Y. 
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CORPORATION     OF     AM  E-R  I  C  A 
257    Park   Avenue   South,    New   York    10,    N.Y. 

826    Nortti    Cole    Ave.,     Hollywood    38.     Calif. 


INE  Presents  Festival  Awards 


Committee  on   International   INon-Tliealrieal    Kvents   Honors 
Winners  of   Overseas   Film   Festival   Awards   at   Gala   Affair 


N  THE  NiGHi  of  November 
I3lh.  before  a  VIP-glittering 

iience    in    the    nation's    capital 

/,  forty-two  American-produced 
i  tion  pictures,  their  producers 
1 1  sponsors,  were  honored  for 
lords  received  at  16  internation- 
llfilm  festivals  during  the  current 
Mr. 

The  annual  awards  affair  was 
ijinsored  by  Cine  (the  Commit- 
on  International  Non-Theatri- 
Events).  the  U.S.  organization 
»icn  was  formed  at  the  request 

overseas  countries  sponsoring 
'(tivals  to  serve  as  the  official  co- 
jlinaling  agency  for  .American 
;  ries. 

68   ReLci\e  "Golden   Eagles' 

In  addition   to   the   honors  he- 
wed   upon    the    fortunate    few. 
JE  also  awarded  68  of  the  cov- 
t  d  new  "Golden  Eagle"  certifi- 
:  es  for  films  entered  in  this  year's 
'npetition;    these    were    chosen 
'im  188  motion  pictures  submit- 
to  Cine  screening  committees 
1962  festival  consideration. 
Fhe   Committee's    black-tie   af- 
i;',  which  attracted  well  over  .'>00 
3)ple.  was  held   in  the  National 
Ejcation    Association's   auditori- 
I ;  the  exhibition   was   preceded 
a  reception  and  dinner  for  em- 


\chacl  Robb  {left)  presents  an 
iinburgli  Festival  award  to 
tyP  prochieer  George  Johnston 
his     prize     entnj.     "Mtirk." 


bassy  officials,   sponsors,   produc- 
ers and  Cine  members. 

National  Chairman  John  Flory 
conferred  the  new  "Golden  Eagle" 
certificates  on  producers  and  spon- 
sors who  came  to  Washington 
from  all  parts  of  the  country. 

Edinburgh  Awards  Are  Presented 

Edinburgh's  International  Film 
Festival  certificate  awards  were 
presented  by  Michael  Robb.  In- 
formation Minister  of  the  British 
Embassy;  presenting  the  honors 
won  at  the  X'enice  International 
Film  Festival  was  Gian  Luigi  Mi- 
lesi  Ferretti.  Minister  of  the  Italian 
Embassy.  For  the  other  festivals 
around  the  world,  winners  were 
recognized  by  Wilbert  H.  Pearson. 
Motion  Picture  Service.  United 
States  Information  Agency.  Mr. 
Pearson  is  also  Chairman  of  the 
Interdepartmental  Committee  on 
International  Motion  Picture 
Events  for  the  U.  S.  government. 

As  a  prologue  to  the  evening's 
program,  the  highly-honored  film, 
Mark,  produced  by  Washington 
Video  Productions,  was  screened 
for  the  enthusiastic  awards  audi- 
ence. Producer  George  F.  Johnston 
later  received  both  Edinburgh  and 
Venice  awards  for  the  picture. 

\\'elcomed  by  NEA  President 

Following  this  preview.  Mrs. 
Hazel  A.  Blanchard.  President  of 
the  National  Education  Associa- 
tion, welcomed  those  in  attendance 
with  a  plea  to  remember  that  the 
government  needs  the  help  of  in- 
dustry to  build  real  international 
understanding.  "Let  your  film  be 
an  ambassador  ab.oad."  was  the 
theme  of  her  brief  address. 

In  like  vein.  Mr.  Pearson  re- 
minded those  in  the  film  industrv 
that  their  pictures  were  an  im- 
portant factor  in  projecting  a  "va- 
riety of  bright  and  clear  images 
overseas." 

Excerpts  from  the  following 
"Golden  Eagle"  films  were  also 
screened:  Siiinlay  on  the  River. 
produced  by  Gordon  Ray  Hitch- 
ens;    l.iqiiiil    Jazz,    produced    hy 

(  C O  N  T  I  N  LI  E  D       ON       PAGE       32) 


At  Cine  awards:  Wilbeii  H.  Pearson,  Motion  Picture  Service,  USIA 
(left),  presents  Montevideo  Film  Festival  grand  prize  to  Frank  Ober- 
koetfer.  Eastman  Kodak  ('ompany.  for  their  entry,  "Color  Collage." 


Above:  John  Florij,  National  Chairman  of  CINE  (left)  visits  with 
And)assador  Myron  Cowen.  official  U.  S.  delegate  to  the  Edinburgh 
Film  Festival  of  1962.  Mrs.  Cowen  is  pictured  at  extreme  right  above. 


Below:  Michael  Robb,  C.  M.  G.,  Information  Minister  of  the  British 
Embassy  (left)  and  Mrs.  Bobh  (right)  chat  with  Rev.  Michael  Mtdlen. 
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Iliiihliiihls  in  llic  NEWS  of  Communicaiion 


the 

only 
SOUND 
approach 

GLEN  GLENN 
SOUND 

.  .  .  From  original  production 
recording  to  final  optical 
negative . . .  Glen  Glenn  provides 
the  most  complete  facilities 
and  service  to  fit  your 
project  .  .  .  and  your  budget! 

Production  Studio  Recording 

Production  Location  Recording 

Narration 

Scoring 

Transfer 

Dubbing 

Optical  Negatives  35n^m  and 

35  32  (16mm) 

Magnetic  35mm.  IT'/jmrn  and 

16mm 
%'  and  Vz'  Sync  Tape 


Glen  Glenn   makes   the 

difference  in  sound  .  .  .  call  or  write  for 

NEW  BROCHURE  .  .  .  )ust  off  the  press! 


GLEN  GLENN  SOUND  CO. 


6624   Romaine   Street    •    Hollywood   38,   Calif. 
Phone:  Hollywood  9-7221 


DraiiiuliirKV,  Iiif.  of  CU-vt'laml, 
Is  .\<'(|iiir«-<l  Ity  W  ildiiiSi  '»><'• 

■  Wildini;.  Inc.  h;is  announced 
■icqiiisitiiin  of  Dramaturgy  Inc.  of 
(■|c\  eland.  Ohio.  H.  Williams 
llanmcr.  president  of  Wilding,  said 
that  by  combining  their  present 
services  with  those  of  this  leading 
industrial  show  and  display  house. 


C.  Rankin  Bingham 

Wilding  will  offer  a  complete  ser- 
vice to  the  field  of  business  com- 
niunication. 

C.  Rankin  Bingham,  president 
of  Dramaturgy,  will  retain  his 
position  and  operate  this  company 
as  a  division  of  Wilding.  Bingham 
is  credited  with  being  one  of  the 
early  producers  of  the  modern 
musical  industrial  show.  His  origi- 
nal works  in  the  appliance,  auto- 
motive and  beverage  fields  are  well 
known  in  the  trade. 

Dramaturgy's  design  of  the 
Mobil  "Driver  Game"  at  Seattle 
provided  one  of  the  more  popular 
exhibits  at  the  Century  21  Exhibi- 
tion. Their  "Enchanted  Forest" 
appliance  display  at  Pacific  Ocean 
Park  in  Santa  Monica  was  an  in- 
dustry first.  Ballet  dancers  lead 
over  a  million  people  a  year 
through  the  scenery  of  a  com- 
pletely programmed  10-minute 
musical  commercial.  Over  200 
applauding  viewers  are  "pro- 
cessed every"   10  minutes.         U' 

*  *  * 
U.  S.  Sponsors  a  INational  Tiiiir 
of  Tt'ac-hiiifi  .'Machine  KNliiliit 
i-r  The  first  major  exhibit  of  teach- 
ing machines  and  programmed  in- 
struction procedures  is  now  on  a 
nationwide  tour  which  includes 
six  principal  U.S.  cities,  the  U.S. 
Office  of  Education  has  an- 
nounced. 

Cities  and  dates  for  the  tour 
are:  Louisville.  Ky..  Nov.  1-3; 
New  Orleans,  La..  December  (one 
week);  St.  Joseph.  Mo..  Jan.  31- 
Feb.  2,  1963;  .Atlantic  City.  N.  J., 
Feb.  16-20;  Oklahoma  City.  Okla.. 


March  30-April  3;  Denver.  Colo.. 
April  21-26. 

The  displays,  occujiying  more 
than  1.000  square  feet,  will  give 
training  leaders  and  other  in- 
terested visitors  an  opportunity  to 
appreciate  by  personal  experience 
the  progress  made  in  the  develop- 
ment of  modern  educational  media 
since  the  National  Defense  Educa- 
tion Act  was  passed  four  years 
ago.  Visitors  can.  in  effect,  be- 
come actual  students,  working  on 
machines  and  other  instructional 
materials  as  they  move  through 
the  demonstration  area. 

Highlights  of  the  Exhibit 

The  exhibit  is  highlighted  by 
the  following  features: 

Tape  recordings  of  students  and 
teacher  reactions  to  programmed 
instruction. 

Films  of  children  at  work  In 
automated  learning  situations. 

Descriptions  and  samples  of  all 
teaching  machines  currently  on 
the  market. 

Case  histories  of  program  usage 
in    school   systems. 

A  library  of  academic  pro- 
giams,  and  a  collection  of  vital  re- 
search findings  in  programmed 
instruction. 

Defense  Act  Provided  Impetus 

This  new  educational  technology 
received  impetus  under  the  Na- 
tional Defense  Education  Act. 
Part  of  this  legislation  provides 
funds  to  conduct,  assist,  and  foster 
research  and  experimentation  in 
the  educational  uses  of  television, 
motion  pictures,  tape  recordings, 
and  similar  media  for  more  effec- 
tive teaching. 

Since  the  beginning  of  the  pro- 
gram, nearly  $10  million  has  been 
obligated  for  the  support  of  169 
research  projects  to  determine  the 
most  effective  way  of  using  com- 
munication devices  for  educational 
purposes.  In  addition,  over  $4  mil- 
lion has  been  earmarked  to  fa- 
miliarize schools,  universities,  and 
the  general  public  with  develop- 
ments in  the  new  teaching  tech- 
niques. 

Under  the  auspices  of  the  Edu- 
cational Media  Branch  of  the  U.S. 
Office  of  Education,  the  touring 
exhibit  was  prepared  by  the  Cen- 
ter for  Programmed  Education, 
Inc.,  a  nonprofit  educational  or- 
ganization. 

Invitations  to  view  and  take 
part  in  the  exhibit  were  sent  to 
teachers,  school  administrators,  in- 
dustrial training  directors,  and 
other  interested  citizens  within  a 
250-mile  radius  of  each  city  on 
the  itinerary.  y- 


THE  MAN  Wl 
REPRESENTS 
YOU  TO  YOU 
EMPLOYEES 


You  can  indoctrinate  men  wh- 
as   your   supervisors    with    yoi 
ideals  and  aspirations  .  .  .  ar 
these    men    to    express    you 
people  they  supervise. 

You  con  help  them  inter 
better  understanding  of  co 
policies,  enhance  loyalty  or 
velop  a  sense  of  greater  re 
bility  with 

"THE  SUPERVISO 

AS  A  REPRESENTAT 

OF  MANAGEMENT 

This    is    just   one   of    eight   pc 
sound  slidefilms  that  save  a  I 
time  and  effort  for  the  busy 
five,  assuring  accurate  trainir 
no  chance  of  misunderstandii 

■'SUPERVISOR   TRAININC 
HUMAN  RELATIONS 


Write   today   for   other 

titles   in   the   series 

and   details   concerning 

a   preview. 


G///V/t//  FILM  MAv/'/t^ 

ROCKE1 


6108  Santa  Monica   Boulev 
Hollywood   38,   Californic 
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Business  Screen  M.ag.az: 


BELL  a   HOWELL   PRODUCTS   »HE  *V» 
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Before 

Finger-fumbling  could  'lose'  your 
audience  before  the  show  ever  began! 


After 


No  'amateur  night'  presentations  with 
this  automatic  Ibntm  sound  projector'. 

Bell  &  Howell's  newSpecialistAutoload  Filmosound 
projector  threads  itself  ( no  other  16mm  sound  pro- 
jector does)  I  See  how  this  ease  and  dependability 
can  make  your  films  work  more  effectively  for  you! 

Threading  a  16mm  sound  projector  used  to  be 
a  finger-fumbling  job.  Distracting,  time-wasting 
threading  delays  sometimes  destroyed  the  effec- 
tiveness of  film  presentations. 

Now  the  new  Bell  &  Howell  Specialist  Autoload 
changes  all  that!  This  one  threads  itself-sprock- 
ets,  film  gate,  sound  head  and  all -automatically  I 
And  because  threading  is  precise,  film-flutter  and 
off-key  sound  are  also  prevented  automatically. 

In  addition,  you  get  all  the  other  advantages  of 
the  Specialist  .  .  .  light  weight  .  .  .  brilliant  picture 
.  .  .  reverse  .  .  .  single  frame  viewing  .  .  .  rugged 
Bell  &  Howell  construction. 

>  Belle  Howell 

^  flHtR   PRODUCTS   THfOUGf  imAOtmAttQH'?. 


BELL  &  HOWELL.  Dept.  BS-11 

7100  McCormick  Rd.,  Chicago  45,  Illinois 

□  I  would  like  a  demonstration  of  the  new 
Specialist  Autoload  Filmosound  projector. 
Please  have  my  Bell  &  Howell  A-V  repre- 
sentative arrange  for  an  appointment  in 
my  office. 

name  _._ 


position-.,, 
company  . 
address  ... 
city 


zone state  . 


MAIL  COUPON  NOW  FOR  FREE,  NO-OBLIGATION  DEMONSTRATION   IN  YOUR  OFFICE  ►    L_ 
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PARTHENON 


>X#  IMCTI 


KKS 


UOLLYWOOD 


no\'i:mbf.r  •  nrcF.MBER 

Ri:  I.KASKS 

"TELEVlSlO^    IN   EDUCATION" 

Definitive  (locmneiitaiy  on  E'r\'  in 
the  iialiDii's  seliocils.  SxikIi,  eciliir.  27- 
iniiuites.  — American  Tcl  &  Tel  Co. 

"COMMUNICATIONS 
SERVICES  FOR  E  T  V" 

A  fditliiight,  direct-sell  tool  In  pni- 
mole  clased-circiiit  ET\'  installations, 
to  be  installed  1)\  the  telephone  com- 
pany. Tria/Scope.  syneli,  color.  2(i 
minutes.  — .American  Tel  &  Tel  Co. 

Bee 

"HAPPY  HOLIDAYS  .  .  . 
ALONG  THE  POTOMAC" 

Things  to  see.  do  and  enjoy  in  Wash- 
ington. A  "different"  travelogue. 
Color.  2.S-Miinutes. 

— American  Oil  Company 

o  O  o 

'THE  INFORMATION 
OPERATOR" 

Skill-training  and  motivation.  Color. 
25-minntcs.  —Bell  Telephone  System 

"THE  LENDING  OFFICER" 

and 

"OPENING  NEW  ACCOUNTS" 

Personnel-training  sound  slidefilms. 
in  color,  for  the;  — Bank  of  America. 

o  o  o 

"COMMUNICATIONS  CT&E" 

An  across-the-corporatioii  film  for 
the  91.000  employees  of  General 
Telephone  &  Eleetronics  Corporation 

(incliidint;   Sylvam'a.) 

o  o  « 

-THE  HARDESTY  CASE" 

Motivational  film  for  Ford  car  sales-  I 
men   who    ought    to   also    sell    light  I 
trucks.    Photoplay    format;    "kidding 
on  the  s()uari"  entertainment  treat- 
ment; black  iuid  white,  35-miiuites. 
— Ford    Marketing   Institute,  j 

*  o  o 

"INVITATION  TO  A    BOX" 

Direct-sell   product    film   for   a   new 
.system  of  retail  customer  p;ickaging. 
Light:  contemporary  treatment.  Col- 
or. 12-minntes,  I 
— Continental   Can  Company. 

PARTHENON  PICTURES 

Cop     Palmer     Exec.     Producer 

2625  Temple  St.       ■       Hollywood  26 
Dunkirk    5-3911 
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"Cii.si.v  on  tin-  Kdiuinlui"  Latest 
ill  Series  on  Water  PiAhition 
.  .  .  Another  one  of  a  series  of 
seven  important  films  showing  \W 
dcgr;id;ition  of  rivers  by  industrui' 
pollulion  has  just  been  released 
to  the  public  by  the  Ohio  River 
Valley  Water  Sanitation  Comniis- 
sion. 

In  the  words  of  John  C.  Geyer. 
Chairman.  Department  of  Sani- 
tary Engineering  and  Water  Re- 
sources, the  Johns  Hopkins  Uni- 
versity: 

"Public  iigencies  and  private  in- 
dustries hiive  long  been  struggling 
with  water  pollution.  "Clean  Riv- 
ers" has  become  the  goal  of  many 
citizens  clubs  and  groups.  'Keep 
Our  Rivers  Beautiful"  is  now  heard 
on  television  and  radio  in  school 
and  at  home.  But  how  many  peo- 
ple have  seen  at  close  hand  the 
rivers  that  drain  our  industrial 
cities?  People  do  not  go  to  vaca- 
tion where  factories  are." 
Tours   Urban   Industrial   C^omplex 

Crisis  on  tlie  Kainnvltci  is  a  trip 
into  and  through  a  great  metropoli- 
tan industrial  complex.  Here  pollu- 
tion is  the  nightmare  everybody 
hears  about  but  with  which  only 
an  unfortunate  few  must  live  with 
night  and  day.  Here  one  can  see 
how  troublesome  a  trouble  spot 
can  be.  This  visit  is  not  a  pleas- 
ant experience,  but  most  enlight- 
ening. 

The  almost  endless  chain  of  sew- 
er outfalls  spilling  to  the  River 
makes  one  wonder  where  is  the 
point  of  beginning  and  where  the 
end.  Crisis  on  llie  Kanawha  tells 
where  lies  a  beginning  —  in  co- 
operation, leadership  and  public 
interest. 

Measures  for  Pollution  Control 

This  documentary  film  shows 
the  problem  and  it  shows  measures 
planned  and  works  built  to  bring 
pollution  of  the  Kanawha  under 
control.  Much  of  this  type  of  ac- 
tivity is  behind  the  scenes.  The 
waste  treatment  plants  are  always 
behind  the  factories.  It  is  difficult 
for  student  and  layman  alike,  not 
only  to  grasp  the  problem,  but  also 
to  visualize  the  planning  and  re- 
search and  to  see  the  construction, 
which,  at  whatever  pace,  is  never- 
theless moving  toward  a  reduction 
of  pollution  in  the  Kanawha  River. 

In  an  eight  state  crusade,  the 
Ohio  Valley  Commission  has 
placed  major  emphasis  on  educa- 


WASHINGTON  FILM  COMMENTARY 


by   Mary   Finch   Hoyt 

\Vashington  Cnirespdtidem  for   iiiivniess  Screen 


niented  in  a  refugee  camp  in  \\ 
ern  Germany.  Sponsored  by 
National  Council  of  the  Episc 
Church,  it  describes  the  "hold 
operations  of  dislocated  per 
who.  for  one  reason  or  other, 
not  he  immediately  "re-settled 
normal  society. 

How  these  static,  linge 
hordes  of  people  are  cared  fo 
the  National  Council  of  the  E 
copal  Church,  Church  World  S 
ice,  the  National  Council 
Churches,  and  CARE,  is  the  b 
theme  of  the  motion  picture. 

Raymond  Massey  hosts  the  1 
which  documents  the  plight  < 
German  refugee  family  forcei 
remain  in  a  camp  while  ot 
move  out  into  the  world.  He 
lessly  bound  together  in  red  ■ 
and  regulations,  they  stoutly  ii 
that  "to  be  safe  and  togethe 
enough."  But  it  is  the  spiritual 
material  aid  from  church  grc 
which  really  gives  dignity 
meaning  to  their  lives. 

Photographed  in  West  Be 
the  remarkable  faces  of  actual 
ugees  gives  this  film  partic 
poignancy.  Charlie  Byrd"s  m 
is  haunting.  The  picture  was  ) 
duced  by  Potomac  Films,  Inc 
Washington,  D.C.  Script  was 
Jarvis  Couillard.  It  was  phJ 
graphed  and  directed  by 
Garner,  edited  by  Sylvia  Belts 
*        *        * 

National  Geographic  Society 
Begins  Film-Lecture  Progranu 
.  .  .  Seventy  five  years  ago,  w 
lantern  slides  were  flashed  o 
screen  at  the  old  Columbian  ( 
lege  in  Washington  DC,  the 
tional  Geographic  Society  sta 
a  film-lecture  series  which  still 
tracts  capacity  crowds. 

This  year,  in  its  "permat 
home"  in  the  huge  Constitu 
Hall,  the  series  will  cover  s 
subjects    as    the    Seattle    Wor 

( (•  O  N  T  I  N  U  E  D  O  N   P  A  G  I    2 


Waste  treutincni  pluiit.^  an  luljiiif^ 
fight  river  pollutions  industrial 
scene  in  "Crisis  on  tite   Kanawha." 

tional  efforts  to  generate  public 
support  for  this  problem.  Films 
like  Crisis  on  the  Kanawha  are 
serving  as  specific  tools  for  ex- 
plaining the  complications  and  un- 
pleasantness which  the  Ohio  val- 
ley area  has  faced. 

These  Ohio  Commission  films 
have  been  thoughtfully  written  by 
Richard  Burgin.  beautifully  lensed 
by  Theodore  Jones  and  expertly 
directed  by  Stuart  Finley.  A  bro- 
chure which  includes  a  copy  of 
the  script  of  this  latest  picture  and 
data  on  sale  prints  of  the  entire 
series  is  available  from  Stuart  Fin- 
ley,   6926   Mansfield   Road,   Falls 

Church,  Virginia. 

*        *        * 

Church  Aid  to  Refugees  Is  the 
Theme  of  This  Episcopal  Film 

.  .  .  The  joining  of  churches  in 
world  service  is  basically  the  ac- 
tivation of  Christ's  teaching.  And 
in  our  age  of  refugees  —  who  flee 
from  iron  curtain  countries,  fam- 
ines, earthquakes,  and  floods  — 
the  churches  are  challenged  to 
unite,  indeed. 

The  Refugee  Story  is  a  new  20- 
minutc  color  film  which  shows 
how  Christ's  word  has  been  imple- 


Right:  ;'(■/(■;  Oozolf 

lioUls  one  of  his 

children  as  they  eros.\ 

the  harder  into  West 

Germany  from  behind 

Iron  Curtain.  Scene 

in  "The  Refua.ee  Story." 


Business  Screen  Magazi 


We  Idolize  Service 

(THAT'S  WHY  WE'VE  BUILT  A  NEW  PLANT) 

We  outgrew  our  old  quarters.  The  new  plant  offers  the  most  modern 
facilities  obtainable  anywhere.  No  color  job  will  be  beyond  us,  no  tech- 
nical problem  too  technical.  This  is  the  world's  newest,  most  modern 
film  processing  plant— and  we're  delighted  to  say  "at  your  service." 


Capital 

Film  Laboratories,  Inc. 
470  E  St.,  S.W.  •  Washington  24,  D.C.  •  District  7-1717 

SOUND,  EDITORIAL  AND  ALL  MOTION  PICTURE  LABORATORY  SERVICES 
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NAME  IT 

WE'VE  DONE  IT! 


YEARS 

OF 

INDUSTRIAL 

AUDIO-VISUAL  SERVICES 

Offering  this  wide  range  of 
the  finest  modern  facilities... 

Filmstrip  and  Slide  Animation 

Extremely  versatile  cameras  especially  engineered  by  SVE  for 
shooting  both  single  and  double  frame 

Hotpress  Typeset 

Modern  Ludlow  installation  with  multiple  choice  type  faces 
for  color  and  black  and  white 

Art  and  Layout  Service 

Experienced  Art  Department  handling  every  creative  need 

Color  Plus  Black  &  White  Processing 

Our  own  laboratories  assure  superior  products  because  of 
constantly  supervised  quality  control 

Automatic  2x2  Slide  Binding 

The  very  latest  especially  designed  Seary-Michelbach  automatic 

single  and  double  frame  binder  numbers  4200 

individual  slides  an  hour 

Automatic  Slide  Duplication 

New  improved  Emby  automatic  slide  duplicators  insure 
high  fidelity  color  reproduction 

SVE  provides  many  clients  with  complete  creative 

consultation  and  production  services  including 

script  writing,  photography  and  planning. 


NAME  IT 

WE  CAN  DO 


the  largest  produce* 

and  diilnbutor  of 

lilmstrips,  slides 

and  related  products 


...WITH  SPEED 
AND  ECONOMY 


•     PLEASE  SEND  PRICE   LIST 


CITY /ZONE /STATE 


SOCIETY  FOR  VISUAL  EDUCATION,  INC. 

(A  BUSINESS  CORPORATION)     L  Akev  iiw  5 -1  500 

1345   DIVERSEY    PARK>VAY 
CHICAGO   14-.   ILLINOIS 

Subsidiary   ol   GRAFLEX,   INC. /GENERAL   PRECISION,   INC. 


m^ASHINGTQN 

(CONTINUED    FROM    PAGE    22) 

Fair  and  whale  and  walrus  trap- 
ping off  Alaska;  programs  on  Cyp- 
rus. Provincial  France,  Africa,  and 
many  other  areas  will  be  included. 
Clifford  Kamen,  who  retraced 
Hernando  Cortez's  route  of  con- 
quest through  Mexico,  will  lecture, 
as  will  Karl  Maslowski  on  the 
struggle  for  survival  in  nature,  and 
Curtis  Nagel,  who  photographed 
scenes  along  the  road  to  Manda- 

lay. 

*        *        * 

GM  Film  Captures  Ilole-in-One 
Shot  Made  ol  Ruick  Tournament 

.  .  .  The  first  hole-in-one  ever 
photographed  in  tournament  golf 
is  the  feature  of  a  new  28-minute 
color  motion  picture  of  the  1962 
Buick  Open  Golf  Tournament. 
And  the  shot  was  filmed  by  acci- 
dent! 

General  Motors  cameraman  Al 
Corona,  standing  on  a  15 -foot 
platform  behind  the  17th  green 
at  the  Warwick  Hills  Country  Club. 
Grand  Blanc.  Michigan,  caught  the 
ball  as  it  headed  for  the  cup  and 
dropped  in.  He  quickly  panned 
to  the  screaming  crowds  around 
the  green,  and  then  to  Jerry  Bar- 
ber, the  lucky  golfer. 

It's  all  on  film  —  in  what  has 
been  described  as  the  most  excit- 
ing golf  movie  ever  made.  Pro- 
duction was  by  General  Motors 
Photographic,  script  by  Coe-Pea- 
cock  Inc..  of  Washington,  and 
Modern  Talking  Picture  Service 
will  distribute  the  picture. 

H:  *  * 

Rodel  Productions  to  Occupy 
New  Facilities  in  Georgetown 
...  In  a  shiny  new  three-story 
building  on  Georgetown's  historic 
old  canal.  Rodel  Productions.  Inc. 
is  locating  complete  modern  fa- 
cilities for  motion  picture  and  tele- 
vision production.  A  large  sound 
stage,  (80x50  with  20  foot  ceil- 
ings), six  cutting  rooms,  two  audio 
studios,  mixing  facilities,  offices 
and  dressing  rooms  are  being  com- 
pleted. 

Rodel  will  continue  to  specialize 
in  filming  documentaries,  news  re- 
ports, and  entertainment  films  for 
German  TV  networks.  These  are 
forty-five  minute,  "one-shot"  pro- 
grams on  subjects  which  range 
from  the  nuclear  aircraft  carrier 
"Enterprise",  to  "Bobby  Sox  and 
Crewcuts",  and  "The  American 
Woman." 

In  addition.  Fritz  Roland  and 
Del  Ankers,  partners  in  the  firm, 
have  recently  produced  a  fund 
raising  film  for  Cornell  Univer- 
sity's  New   York    Hospital,    titled 


/  /([■    I  liircl  Century:  another 
tion    picture    for    the    Washin 
and  Jefferson  College  in  Wast 
ton.  Pa.,  is  in  production. 

The  new  Rodel  address  is:  1 
33rd  St,  N.W,.  Washington 
DC. 

*        *        * 

2'.  P.  Kelly  Named  Producli 
Manager  at  Washington  \'iili 
.  .  .  Thomas  P.  Kelly.  Jr.  ha 
named  new  production  man 
for  Washington  Video  Product 
of  Washington.   D.C.   Kellv. 


Tom     Kelly 


|oms 


previously  served  as  associate 
ducer.  writer,  and  casting  dire 
for  Norwood  Studios,  Inc.  has 
tensive  motion  picture  credits 
has  had  outstanding  experienc 
the  industry. 


Soap  Box  Derby  Short  Scriptei 
by  Coe-Peacock  for  Mattco 
.  .  .  Derby  Daze  is  the  title  ( 
new  10-minute  theatrical  si 
subject  about  the  Soap  Box  De 
recently  produced  by  Mattco 
sociates  of  Chicago  from  a  sc 
by  Coe-Peacock,  Inc.  of  Wash 
ton.  The  featurette  covers  d£ 
activities  in  the  U.S.  and  abr 
with  special  emphasis  on  the 
Annual  Championship  Derby  R 
at  Akron.  Ohio.  Paramount 
tures  will  release  the  film  wo 
wide. 

*        *        * 

"Angels  in  Disguise"  Film  Aic 
District's  United  Fund  Drive 

.  .  .  This  year,  in  contrast  to  n 
cities.  Washington's  United  G 
Fund  campaign  nudged  the 
even  before  it  was  half  finis! 
And  it's  a  sure  bet  that  mo' 
pictures  contributed  in  some  nn 
ure  to  this  rewarding  success. 
In  particular,  one  locally  i 
duced  film,  titled  Ant-els  in  I 
)>uise.  captured  the  essence  of 
basic  concept  of  the  UGF  proj 
namely,  that  whether  we  likt 
or  not,  we  are  deeply,  person 

(CONTINUED      ON       PAGI 


Business  Screen  Macazi 


To  communicate  effectively,  you  must  appreciate 
how  'they'  feel  .  .  .  what  'they'  want  .  .  .  how 
much  'they'  know  .  .  .  the  frame  of  reference  'they' 
have  acquired  from  experience. 

This  principle  applies  to  education  .  .  .  training 
.  .  .  community,  customer,  public  and  employe      I 
relations  .  .  .  management  development  ...  all     J 
efforts  to  get  understanding,  acceptance  and 
action  from  others. 


m 


COMMUNICATORS 
OF  IDEAS 


,  INC. 


31    WEST    53RD    STREET    •    NEW    YORK    19.    N.    Y 
PLAZA   7-065I 


Communicating  ideas  on  film  and  the  full  range  of  programmed  audio-visual  media. 


The  Washington  Film  Commentary: 


Restless,  always  moving- 
the  sea,  and  the  mind. 
But  the  mind  may  be 
directed-made  purposeful 
in  its  movement. 

Films  designed  for  this 
purpose  must  be 
imaginative,  creative  . . . 
and  done  professionally 
to  provide  fullest  impact. 
This  is  the  business  of 


CROCKETT 

PRODUCTIONS 

6063  SUNSET  BOULEVARD 

HOLLYWOOD  2B,  CALIFORNIA 

Hollywood  4-3183 


To  audition 

effective  films,  please  ask 

for  our  pre\'ie\v  list . . . 


(C ONTlNl'Kl)    FROM     I'ACII      24) 

involved  in  our  own  community  — 
on  a  long-term  basis. 

This  feat  was  quite  effectively 
accomplished  by  bringins;  the  view- 
er up  to  dale  with  Washington 
area  UGF  film  stories  from  past 
years. 

From  the  up-dating  of  these  ac- 
tual case  histories,  we  see  the  tear- 
stinging  progress  of  the  little  boy 
in  our  memory  who  had  cerebral 
palsy  in  the  1961  film  campaign; 
we  discover  that  another  cherub, 
blowing  out  two  birthday  candles 
on  a  cake,  is  the  same  baby  who 
was  adopted  before  our  very  eyes 
in  1960;  and  we  are  truly  be- 
reaved when  we  find  that  last 
year's  little  UGF  girl  with  cystic 
fibrosis  has  died  —  and  that  her 
brother  has  contracted  the  disease 
now,  too. 

In  one  telling  sequence,  we  see 
a  lovely  teenage  girl,  struggling 
terribly  hard  to  tell  us  that  she  can 
now  speak!  —  but.  of  course,  she 
will  never  be  able  to  hear.  Then 
we  remember  that  UGF  sought 
funds  to  help  her  —  ten  years 
ago. 

Because  we  know  a  lot  about 
these  angels  —  and  because  we 
remember  them  remarkably  well 
—  we  find  that  we  really  do  care. 
And  in  the  final  analysis,  isn't  that 
what  makes  us  dig  down  deep? 

Stuart  Finley  produced  the  film, 
and  Ted  Jones  photographed  this 
year's  angels.  ( P.S.  .Angels  in  dis- 
guise are  supposed  to  be  sent  to 
us  from  God  to  show  how  tall  we 
stand. ) 

*     *     * 

Catalog  of  U.  S.  Government 
Films  Is  Released  by  Norwood 

''-■'  A  handsome  new  catalog  of 
2.076  U.S.  Government  films 
which  are  for  sale  to  the  public  has 
just  been  released  by  Norwewd 
Films.  926  New  Jersey  Ave..  N.W.. 
Washington  1.  D.C. 

Within  its  pages,  many  new  ti- 
tles appear  for  the  first  time.  Care- 
fully organized  into  major  and 
secondary  categories,  the  catalog 
has  been  pre-punched  for  adding 
supplementary  information  as  it 
comes  along.  The  films  included 
were  produced  for  most  of  the 
Government  agencies  by  their 
own  film  units  and  by  commercial 
motion   picture   producers. 

They  include  films  from  the  fol- 
lowing agencies;  Agency  for  In- 
ternational Development  (AID); 
U.  S.  Department  of  Agriculture 
(USDA);  U.  S.  Army"  (USA); 
U.  S.  Air  Force  (USAF);  U.  S. 
Coast  Guard  (USCG);  U.  S.  De- 


partment ot  Defense  (DOD); 
L'.  S.  Office  of  Education  (  USDE ) : 
U.  S.  Fish  and  Wildlife  (  FWS  ) ; 
U.  S.  Information  Agency  (  USIA  ) ; 
Office  of  Inter-American  Affairs 
(OIAA);  U.  S.  Department  of  the 
Interior  (USDI);  International 
Cooperation  Administration 
(ICA);  V.  S.  Marine  Corps 
(USN);  U.  S.  Navy  (USN);  U.  S. 
Public  Health  Service  (USPHS); 
U.  S,  Bureau  of  Reclamation 
(USER):  U.  S.  Social  Security 
Administration  (SSA);  U.  S.  De- 
partment of  State  (USDS);  U.  S. 
Veterans  Administration  (VA); 
U.  S.  Weather  Bureau  (USWB). 


Youth    Film    Program    Cwrants 
To  Be  Sponsored  by  VSIA 

■  Future  workers  in  the  field  of 
business  and  factual  film-making 
will  continue  their  studies  while 
contributing  to  the  world-wide  doc- 
umentary film  program  of  the  U.S. 
Information  Agency. 

Through  a  program  of  grants 
announced  by  the  USIA.  young 
producers  in  university  schools  of 
cinema  will  make  six  films  on  the 
role  and  activities  of  young  people 
in  America  for  showing  to  audi- 
ences overseas. 

As  many  as  600  million  people 
see  USIA  documentary  films 
monthly  in  more  than  100  coun- 
tries overseas.  These  films  are  in- 
tended to  help  build  understand- 
ing for  the  U.S.  and  its  national 
policies.  USIA  says. 

First  recipients  of  grants  under 
the  new  program  will  be  Stuart 
Hagman  and  Maria  Moriates  of 
Northwestern  University.  Their 
film.  Good  Nighl  Socrales.  won 
the  Best  Documentary  Award  at 
the  Venice  Film  Festival  this  year. 

USIA  director  of  motion  pic- 
tures George  Stevens.  Jr.,  in  an- 
nouncing the  program,  said  it  was 
a  part  of  the  Agency's  increasing 
emphasis  on  youth  overseas  —  es- 
pecially directed  to  future  leaders 
in  developing  countries.  Because 
all  young  people  share  certain  ba- 
sic ideals  and  goals,  it  was  felt 
American  youth  could  best  tell  the 
story  of  young  .America's  energy 
and  integrity  to  the  youth  of  other 
countries. 

The  documentaries  to  be  pro- 
duced will  deal  with  a  counselor 
in  a  California  conservation  camp; 
a  beginning  teacher  in  the  Mid- 
west: a  jazz  composer  in  Texas; 
a  student  engineer;  a  young  in- 
dustrial designer:  and  a  carpenter 
on  a  building  project.  y- 


ATLA 

FILM 

CORPORATK 


Let  Atlas'  creativit 

and  years  of 
resultful  experiencf 
provide  you  with  th» 
most  effective  .  .  . 

MOTION  picture; 

SLIDEFILMS 

TV  commercial; 

BUSINESS    SHOW! 

AND  TRAINING 

PROGRAMS  FOR 

PROFIT 

ATLA! 

FILM 

CORPORATIOI 

ESTABLISHED    1913 

1111  South  Boulevard 

Oak   Park,   Illinois 

Chicago  Phone: 

Austin   7-8620 

• 

AND   OFFICES   IN: 

CINCINNATI     (11):     2801    OS 

clorama    Drive. 

DETROIT:   Box  36,    Bloomfiall 
Hills   (Birmingham,    Mich.) 

HOLLYWOOD  (28):   6331   Ho 
lywood   Boulevard. 

WASHINGTON.    D.C:    40 

Rucker  Place.  Alexandria.  Va. 
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Business  Screen  Macazi: 


NOW-IMMEDIATE  DELIVERY  on  ACMADE 


These  outstanding  dealers  will  carry 
the  complete  Acmode  line  for  demon- 
stration and  are  fully  equipped  to  sup- 
ply complete  maintenance  and  service. 

FLORMAN  &  BABB,  Inc. 

Proudly   Announce 
the  Appointment  of 

GORDON  ENTERPRISES 

5362  N.  Cohuengo,  N.  Hollywood,  CaL 
as  Exclusive  Western  Distributor 

BEHREND  CINE  CORP. 

161   E.  Grand  Ave.,  Chicago  11 

as   Exclusive 

Mid-Western    Distributor 


NEW  FROM  ACMADE 

ACMADE  TUNGSTEN 
PRECISION  SPLICER 

This  moderately  priced  splicer  incorporates 
new  precision  features  which  insure  absolute 
accuracy  and  safety  in  splicing.  Three  models 
are  available:  Model  1616mm.,  Model  35- 
35mm.,  Model  35-16  combination  35mm.  and 
15mm. 


^^^s 


-  i.pe:,aily  designed  right- 
nand  pressure  block  permits 
easy  and  accurate  back-scrap- 
ing on  all  models. 


ACMADE  MARK  II 

EDITING  TABLE 
Makes  Editing   Easy! 


1.  The  combination  35mm.- 
16mm.  Model  features  retract- 
table  35mm.  and  16mm.  pins. 
This  permits  center  placement 
of  the  16mm.  pins  for  A  and  B 
roil  splicing. 


2.  Stainless  steel  blocks  are  precision  fitted  with 
Tungsten-Carbide  inserts  for  cutting.  Cutting  edges 
will  remain  sharp  and  last  forever. 

3.  Attached  scraper  adjustable  for  depth  —  fitting 
Jig  incorporated  on  splicer  base. 


5.  Tempered  steel  springs  pro- 
vide perfect  pressure,  posi- 
tioning film  firmly  during 
scrapingand  splicing  processes. 

6.  Thermostatically  controlled 
heater  maintains  constant 
100-  temperature. 

Model  16  -  $299 

Model  35  -  $299 

Model  35-16  -   $399 


^2975 

f.o.li.  New  York 


Operation  of  this  simple,  efficient  editing 
machine  can  be  mastered  in  minutes.  Con- 
tinuous (non-intermittenti  movement  pro- 
vides absolute  protection  for  your  film.  In- 
stant controls  and  declutching  allows  up  to 
50%  greater  speed  for  pic  &  sound  editing. 
All  combinations  of  16mm  and,  or  35mm 
channels,  plus  magnetic  and  optical  sound 
available. 

WRITE   FOR   DETAILED   BROCHURE 


Acmade  Foot-Operated  Splicer  with  Tungsten  Tipped  Blades 


Combination 

16mm-35mm 

Model 

51495 


This  splicer  is  constructed,  as  is  usual 
with  ACMADE  products,  of  the  finest  mate 
rials  and  workmanship.  All  castmgs  are  of 
the  best  quality  and  the  top  body  and 
cutter  arms  are  seasoned  to  prevent  dis- 
tortion after  machinmg.  The  machining  is 
carried  out  to  limits  of±  .0005"  in  order 
that  the  cutter  blades  shall  close  in  a  dead 
parallel  manner.  The  cutter  blades  are 
made  from  stainless  steel  with  Tungsten 
Carbide  inserts,  and  afterwards  ground 
lapped  and  polished  to  a  limit  of  ±  .0002" 
thickness  and  the  cutting  edges  relieved  by 
1.  The  Tungsten  Carbide  inserts  will  have 


indefinite  life  and  will  not  require  sharp* 
ening  as  with  other  types.  A  heater  unit 
is  installed  in  the  top  body  of  the  machine. 
The  top  light  in  a  well  glass  fitting  is  at- 
tached to  the  body  of  the  machine  and  also 
an  inspection  light  in  the  waste  bin  to- 
gether with  cement  bottle  and  brush.  A 
scraper  block  is  supplied  and  also  a 
scraper  block  setting  jib  and  support  shelf 
rubber-covered.  The  whole  machme  is  fin- 
ished in  first  quality  grey  hammer  and  all 
metal  parts  other  than  cutter  blades  are 
hard  flash  chromed. 


Serving  the 
World's  Finest 
Film  Makers 


FLORMAN  &  BABB,  Inc. 


68  W.  45th  St..  New  York  36,  N.  Y.  MUrray  Hill  2-2928 
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BUSINESS     SCREEN      INTERNATIONAL 

A-V  Worksllop  in  London 

S|«>iiMir>.  Milkers  K\<li;iii;;r  \i<'«s  on 
r<iiiiiiiiiiiicaliiig  in  <!uni|)<'liliv<-  World 

.\l  left:  l\S.  producer  Hennj  Strauss  prcMiUcd 
views  on  "Iiilenriilin^  Audio-Visuals  in  the 
Company  Comniunieulions  Plan"  at  workshop. 

Rif^ht:  John  Underwood  (left)  of  Birmin'i.- 
hinn's  Technical  College  School  of  Photo- 
graphy   antl    hiir    Congdon,    Edric    Films. 
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HPhe  Venezuelan  Ambassador  to  Britain, 
*-  Dr.  Borges,  the  Commercial  and  Press 
Counsellors  of  the  United  States.  French. 
German  and  Italian  Embassies,  and  94  rep- 
resentatives of  over  seventy  British  indus- 
trial and  film  production  organizations  took 
part  in  Business  Screen  Internationals 
first  audio-visual  workshop  in  London  on 
November  6th  and  7th.  1962. 

Titled.  "Communicating  in  a  Competitive 
World"  the  workshop  featured  showings  of 
award-winning  films  from  the  3rd  Inter- 
national Industrial  Film  Festival  —  Italy's 
"Operazione  Orinoco"  (Innocenti).  "L'lsola 
Vetro  (Venice  Chamber  of  Commerce). 
M6  N401  (Olivetti):  France's  Alpha.  Beta. 
Gamma  (French  Atomic  Energy  Authori- 
ty); Adhaesion  (Farbewerk  Hoescht)  from 
Germany;     Britain's     Black     Monday     (Im- 


perial Chemical  Industries);  and  the 
U.  S.  A.'s  Remington  Eleven  (Remington 
Rand  International )  and  Stranger.^  in  Paradise 
( Pan  American ) . 

Opening  the  Workshop  sessions,  modera- 
tor Robinson  Peter  Rigg.  Business  Screens 
European  Editor,  announced  that  the  films 
were  being  shown  together  for  the  first 
time  since  the  Festival  —  later  they  would 
be  shown  in  France.  Italy  and  Sweden. 

In  his  report  on  "How  Does  Britain 
stand  in  the  World  of  Business  Communica- 
tions?". Rigg  screened  an  extract  from  The 
Faithful  Carrier,  sponsored  by  oil  company 
National  Benzole  (producer.  Random 
Films),  which  featured  sequences  from  the 
earliest  British  industrial  film,  a  1906  pro- 
duction   showing    how    cookies    were    made. 

In     contrast     he     showed     Jam     Session 


(sponsor:     James     Robertson's     Jams;     f 


ducer:     R.H.R.    Productions),    Britain's 
non-theatrical  "musical'  designed  for  show 
to  women's  groups 

Rigg    urged    that    British    sponsors    she 
make    more    working    films    —    audio-vi 
tools    to    present    product    information 
train  sales  and  production  staffs  in   the 
markets  in   Europe  and  Africa. 

After  lunch  the  delegates  divided 
groups  to  discuss  a-v  problems  in  de| 
Under  Chairman  Frank  Harris.  Carbor 
dum's  Film  Producer  and  Brian  Gibson 
Kinocrat  Films,  in-plant  film  makers 
cussed  production  techniques  and  spec 
problems  in  directing  and  editing  compa 
made  films. 

John    Seabourne.    Technical    Films    Ma 
(concluded     on      page      sixty-ni? 


CALLING  ALL  SALES  MANAGERS! 


It's  almost  animated  .  .  .  with 
SELECTR08LIDE 

SPEED  DISSOLVE  SYSTEM 

For  professional  big-screen 
presentations  two  1200-watt 
SELECTROSLIDE  projec- 
tors are  teamed  to  the  system 
to  deliver  an  instantaneous 
change-effect  on  the  screen 
without  any  dark  period  be- 
tween changes.  No  break  for 
magazine  reloading  either. 
Controlled  by  wire,  or  radio 
remote-control  (as  was  done 
with  the  "Slide  Commander" 
at  the  recent  NAVA  General 
Sessions)  with  such  startling 
results. 

Write  for  complete  details  on 
this  —  and  other  models,  and 
applications  —  also  the  name 
of  your  nearest  SELECTRO- 
SLIDE Distributor. 


spindler 
&lsaupp« 

Estahti.<ihcd  192i. 

2201    BEVERLY  BOULEVARD 
LOS  ANGELES  57,  CALIFORNfA 
Phone:   Dunkirk  9  1288 
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Irtly  because  of  a  name  like  Reza  Sayed  Badiyi,  and  partly  be- 
:  ise  of  his  particularly  Persian  view  of  the  world — a  world  he  has 
f  ned  from  East  to  West,  on  assignment  for  Horizon.  But  mostly, 
yi'll  remember  Reza  for  his  superbly  sensitive  camera  work,  his 
i  lity  to  see,  in  his  surroundings,  that  which  is  beautiful,  dramatic, 
1  i  appropriate. 

F  za.  Horizon's  director  of  photography,  heads  a  staff  of  fine  cinema- 


tographers,  skilled  in  both  sound  stage  and  on-location  production 
If  you  have  a  job  that  needs  the  magic  touch  of  magnificent  camera 
work.  Horizon  Services  can  offer  you  exactly  what  you  need — in 
color  or  black  and  white,  in  16  or  35  mm.  Visit  our  service  center  or 
call  us  collect  right  away  for  complete  information  on  having 
Horizon  do  your  next  job. 

For  the  very  best  film  service — scan  Horizon. 


)RIZON  SERVICES-301  WEST  73rd  STREET-KANSAS  CITY  14,  MJSSOURI-EMerson  3-3585 


Bclkr  Business  Bureau  Film  Builds  Audiciu 


.  .  .  Webster  defined  baiting  as,  "To 

lure;  tempt;  entice."  For  more  than  44 

years,  Filmack  has  been  creating  sales 

films  tfiat  lure:  entice,  and  tempt  an 

audience  to  act  (or  react)  tfie  way  our 

customers   want   them   to.   We   call   it 

"Film  Sense."  Our  clients  love  it  because 

it  assures   them   of  a   selling   film  — 

even  on  the  most  modest  budgets.  One 

sales  manager  reported  an  increase  of 

/^  

Filmack 


._)  ludloi    L^^ 


8-10%  in  sales.  Still  another  had  to 
withdraw  his  film  from  viewing  until  the 
plant  brought  production  levels  up  to 
meet  the  increased  demand  the  film 
created. 

These  case  histories  (company  names 
on  request)  are  examples  of  what  "Film 
Sense"  can  really  do. 

For  your  copy  of  our  free  brochure, 
write  or  phone: 

1327  S    Wabash   •   Chicago   5  •   HArrison  7  4855 
MOTION     PICTURES/SLIDES     i     SLIDE    FILMS 
SALES   AND    TRAINING    AIDS 


A  new  idea  in  service  organizations: 


TOM  \V  ILLARD 


CINEMATOGRAPHY 

Motiou  picture  photugraphif, 
from  scene  to  icorkprini. 


18G0   liRO.\D\V.AY    •    NEW    YORK    2?,.    N.Y.   •   JVDSON   2-1698 


CiNCE  Its  January  release,  the 
Association  of  Better  Business 
Bureaus'  consumer  education  film. 
Too  Good  To  Be  True,  depicting 
"bait  and  switch"'  advertising  prac- 
tices, has  had  over  40  television 
showings. 

The  one-minute  trailer  to  the 
film,  with  ABBB  President  Victor 
H.  Nyborg  and  Bud  Collyer  ol 
TV  entertainment  film,  also  has 
received  wide  exposure.  It  was  seen 
recently  on  NBC's  Tunit;hl  show 
and  Play  Your  Hunch,  with  com- 
bined audiences  estimated  at  nine 
million  viewers. 

Produced  by  Audio  Productions 

Too  Good  To  Be  True  was  pro- 
duced for  the  ABBB  by  Audio 
Productions.  Inc. 

Another  significant  channel  of 
distribution  for  the  film  opened 
up  this  October  with  industry  con- 
tributions of  prints  to  school  sys- 
tems and  libraries. 

Typical  of  educator  response 
was  a  letter  from  Frank  B.  George. 
Supervisor  of  Audio-visual  serv- 
ices. Long  Beach.  California.  Uni- 
fied School  District,  who  said  the 
film  "could  be  a  valuable  addition 
to  our  curriculum,  especially  in 
the  areas  of  homemaking  and  dis- 
tributive education." 

He  pointed  out  that  these  cours- 
es are  taught  in  seven  high  schools 
as  well  as  in  the  three  divisions  of 
the  City  College  which,  he  felt, 
should  create  a  large  number  of 
requests  to  use  the  film. 

Business  Firms  Donate  Prints 

Prints  of  Too  Good  To  Be  True 
were  recently  donated  on  behalf 
of  the  Singer  Sewing  Machine  Co. 
and  the  Electrolux  Corp.  to  schools 
in  Boston.  Kansas  City.  Philadel- 
phia, and  Pittsburgh,  as  well  as 
Long  Beach.  The  prints  were  offer- 
ed on  evidence  of  facilities  for 
print  circulation  to  students  and 
community  groups,  and  facilties  for 


cataloging  and  audience  repciii  , 
Additional  requests  for  imlus 
sponsored  prints  have  been  ri.ce  • 
ed  by  the  Association  of  Bet  t 
Business  Bureaus  from  educ.il  i 
and  librarians  throughout  the  I 
and  are  being  serviced  within  Inn 
of  presently  available  funds. 


Flurnian  &  Balili  Iniliato 

Employee  Pension  Profjrani 

Florman  .S:  Babb.  Inc.  h,:~ 
augurated  a  profit-sharing  p^n^ 
trust  fund  effective  as  of  Scptc 
ber  30.  1962.  and  retroactnc 
the  beginning  of  F&B's  fiscal  \c 
October  1.   1961. 

Although  a  minimum  ol  t  } 
years  seniority  is  a  basic  rcLiiii- 
ment  of  the  Florman  &  Babb  P  - 
sion  Trust  Fund,  this  provision  ^ 
been  waived  in  favor  of  the  mini  ■ 
ous  employees  who  have  h>iij 
F&B  within  the  past  year  ii; 
most  of  them  had  achieved  en-  • 
erable  seniority  in  the  indii-, 
while  working  for  F&B  coiup^- 
tors. 

The  Florman  &  Babb  Pro- 
Sharing  Pension  Trust  Fund  is  - 
lieved  to  be  the  first  such  IlI 
which  has  been  established  't\  i 
equipment  house  of  this  cli.ir- 
ter. 

:):  *  * 

Government    Work    Totaling 
SI  1'2  Million  A«ar<le(l  ^  ie^^  le 

-•  Viewlex.  Inc.  has  recenth  hi 
awarded  Government  contrii 
amounting  to  SI. 430.000  foi  b  i 
electronic  and  photographic  cqu- 
ment.  This  includes  a  16mni  mo: 
gun  camera  and  a  still  pictui, 
altitude  camera.  The  comp.n: 
also  initiate  production  of  ,i 
aturized  electronic  amplific 
a  new  type  of  dry  developif: 
printing  machine. 


BUYERS      READ      BUSINESS      SCRE- 


TCI.IC.  INC.  ■  FILM  CENTER   ■  630  NINTH  AVENUE.  NEW  YORK  36,  N.Y. 


CLwooo  siEGCL.  Prej'dent  A  Efecut've  D'recter 
eowARO  F  BOUGMTON.  Vice  PftS'dent  i  executive  Preductr 
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Business  Screen  MacaZII 


^RADIANT^S 

chemical  \ 
de  velopment 
laboratory 


ANOTHER  REASON  WHY 

THE  WORLD'S  BEST  PROJECTION  SCREENS 

ARE  MADE  BY  RADIANT 

One  of  the  many  reasons  why  Radiant  continues 
to  lead  in  the  manufacture  of  Projection  Screens 
can  be  seen  here  in  this  completely  equipped 
chemical  development  laboratory. 
Here  are  just  a  few  of  the  investigations  and 
experiments  that  are  being  carried  on  by  Radi- 
ant's research  team  of  engineers  and  technicians. 
—Tests  for  the  development  of  new  lenticular 
and  beaded  screen  surfaces.  Pictured  here  is 
a  goniophotometer  being  used  to  check  the 
reflective  quality  of  a  run  of  silver  lenticular 
fabric. 
—Formulations  of  coating  compositions  for  screen 
surfaces  which  will  improve  reflectivity,  light 
stability  and  mildew  and  flame  resistance. 
—New  techniques  for  producing  beaded  sur- 
faces by  spray  coating. 
-Quality  control  testing  of  incoming  raw  mate- 
rials to  assure  that  they  meet  high  manufac- 
turing quality  standards. 
—Environmental  testing  to  determine  dimen- 
sional stability  of  fabric  under  fatigue  and  a 
range  of  conditions. 
Research  and  development  facilities  like  this 
chemical  laboratory  are  the  reason  why  Radiant 
Projection  Screens  are  recognized  and  preferred 
by  consumers  and  dealers  alike  for  their  quality. 


RADIANT 

Manufacturing  Corp. 

8220  North  Austin  Avenue,  Morton  Grove,  Illinois 
Subsidiary  of  United  States  Hoffman  Machinery  Corp. 
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"l»Ot*ROlO"  UNO  "POLALINE"" 


To  make  your  o«n  black-and-svhilc 
ides  —  quickly  and  economically  — 
ere's  all  you  have  to  do:  snap  a  picture 
ith  a  Polaroid  Land  Camera  loaded 
ith  special  transparency  film.  Then 
ull  a  tab,  wait  a  moment  and  open  the 
;ar  of  the  camera. 

There's  your  transparency. 

After  a  quick  hardening  and  mount- 
ig  in  a  snap-together  frame,  the  slide 
;  ready  to  be  dropped  into  a  projector. 
Ota!  time:  about  90  seconds.  Total 
ost ;  about  V3  the  price  of  the  average 
lack-and-white  slide. 

A  new  type  of  transparency  film, 
'olaLinc  film,  is  now  available.  It's 
cen  designed  especially  for  line-copy 


slides  and  it  produces  crisp,  black  lines 
and  clear,  transparent  backgrounds. 
The.se  are  3' 4  .x  4  transparencies  for 
standard  lantern  slide  projectors. 

There  are  also  continuous  tone  films 
for  both  standard  lantern  slide  projec- 
tors and  for  use  in  a  complete  Polaroid 
Land  system  that  emplovs  2'j  x  2',4 
slides  in  a  Polaroid  projector.  (Develop- 
ment time  for  continuous-tone  slides  is 
two  minutes.)  All  three  projection  film 
types  can  he  used  in  any  Polaroid  Land 
Camera  that  uses  40-scries  films  (except 
the  J-f)6). 

Sound  good'.'  It  is.  There's  no  better 
way  to  make  transparencies.  Send  in 
the  coupon  for  more  information. 


Polaroid  Corporation 

Technical  Sales  Dept.  BS-1 1 

Cambridge  39,  Mass. 

Please  send  me  detailed  information  about 
Polaroid   Land  transparencies. 


Name. 


Address. 


City_ 


Zone. 


-State. 


CINE  Awards  Affaii 

(CONIINLIED    FROM     PAGE     1' 

Joseph  Kramer;  Whaler  Out 
New  Beiljonl.  sponsored  by  tl 
New  Bedford  Whaling  Museu 
and  produced  by  Francis  Thorn 
son.  Inc.  Wire  for  Sound,  sponso 
ed  by  the  American  Telephone 
Telegraph  Company  and  product 
by  Owen  Murphy  Production 
Inc.,  was  another  honored  fil 
shown  (it  received  Edinburgh  at 
Venice  awards);  as  were  Vinci 
Van  Cogh:  A  Self  Portrait,  pn 
duced  by  Louis  J.  Hazam  for  NB 
News;  and  Football  As  It  Is  Pluyt 
Today,  sponsored  by  Ohio  Sta 
University's  Department  of  Phi 
tography.  This  picture  received  tl 
Reid  Plaque  at  the  1962  Vancoi 
ver  International  Festival. 

Winners  of  Top  Awards 

Other  top  award  winners  abro; 
included  Color  Collage,  sponsors 
by  the  Eastman  Kodak  Compan 
a  grand  prize  winner  at  the  Moi 
tevideo,  Uruguay.  Internation 
Festival  with  Here  at  the  Water 
Edge,  produced  by  Charles  Pral 
The  Science  of  Fire,  produced  t 
MPO  Videotronics,  shared  spot 
sored  film  honors  at  Venice;  \'ei 
ice  Bronze  Medals  went  to  Be 
to  Man,  produced  by  Church; 
Films  and  to  Sunday  on  the  Rive 

The  Question  Tree,  produce 
for  IBM  by  Henry  Strauss  &  Con 
pany,  was  another  sponsored  fill 
receiving  honors  at  Montevideo. 

Recipients  of  "Golden  Eagles " 

Among  the  films  selected  t 
CINE  committees  for  Festiva 
try  were  these  (all  of  which  recei' 
ed  the  new  "Golden  Eagle"  certi 
icate ) : 

Anatomy  of  An  Accidet 
(American  Telephone  &  Telegrap 
Co.).  produced  by  Jerry  Fairbank 
Catalysis  and  Continuniiy  Hmpifi 
both  produced  by  Sutherland  Edi 
cational  Films;  The  Far  Soiin 
(AT&T),  produced  by  John  Sutl 
erland  Productions;  and  The  /'; 
namics  of  Animal  .Agriciiliui 
(Chas.  Pfizer  &  Co.).  produced  b 
Star   Informational    Films. 

Other  "Golden  Eagle  "  recipien 
were:  Fishing  Fun  in  Ireland  (Pa 
American  World  .Airways),  pre 
duced  by  MPO  Productions;  (iein 
sis,  produced  by  Elektra  Studio 
Inc.;  Hands  of  Industry  (GE  Mt 
tion  Picture  L'nit  I ;  Holiday  fc 
Bands  ( .American  Oil )  and  Th 
Indenendeni  (U.S.  Independe 
Telephone  Assn.),  both  produce 
by  Parthenon  Pictures.  Hollj 
wood. 

Jamaica.  No  Place  Like  Hoi 
(Jamaica  Tour-Tourist  Board 
produced   by   Magic  Sound.       ' 
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X^and  evehtJS  of  Nature. 
oNtSjiormsapd  strudtures, \ 


^^icro-and  rnacro-w6rlds... 

Jiff  miTE  hOBIZpS 

'        "1  rsH:eveMlo«r;r 
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PECKHAM  PRODUCTMOIST^.... 


orig[Tn8t<-miiUi-.projeetfofrTechnique  s)...Creativg. resources  bWorid  your  wilclest  dreams. 


r  ..  I*ECKHAM  PBfODUCTIQNS  INC. 

\  ^..'■■'"    15  Ea5t-48t[vS'treet,  New  Yorkf? 
\  ,PL8-0.*9?)       John  L.Pec,kham,  President 


ViCAUDD© 


SELLS,  TRAINS,  TEACHES 

WITH  THE 

EXCITEMENT  OF 

FULL- COLOR 

8mm  SOUND  FILMS! 


This  is  the  new  VICAUDIO  COIVIPACT  SOUND  8  CARRY 
ALL  PROJECTOR... the  remarkable  lightweight  rear- 
screen  projector  in  an  attache  case!  With  VICAUDIO, 
new  professional  quality  8mm  sound  movies  open  a  new 
dimension  in  audio-visual  communication.  Magnetic 
sound  with  its  flexibility. .  .8mm  film  with  its  amazing 
production  savings. ..  loop-loading  with  its  repeat- 
message  possibilities ...  all  combine  in  the  VICAUDIO. 
May  we  send  you  the  full  story  of  8mm  sound  and  the 
equipment  which  brings  it  to  reality? 


<s:vicoivi,  INC. 


A  SUBSIDIARY  OF  ELGEET  OPTICAL  COMPANY,  309  CHILD  STREET,  ROCHESTER  6,  NEW  YORK 
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cattle's  Fair  Was  a  Bridge  to  the  Future 

and    a    Kith     Mine    of    Ideas    for     Audio-Visual     Exhibition 


t-iATTLE  Was  a  Bridge.  This 
^1962  World's  Fair  tested  and 
)ived  some  invaluable  doctrine 
rexhibit  and  exposition  techni- 
)i:.  in  addition  to  its  shining  ex- 
liple  of  solvency  and  good  man- 
ijment. 

^Je\v  York  lies  at  the  other  end 
)the  bridge  with  its  great  Fair  of 
I S4-65.  Already  many  plans  have 
(in  divulged  but  still  greater  ideas 
tiain  unpublicized,  still  in  devel- 
)nent  and  still  being  created  for 
fc  visiting  millions. 
'lAn    IFPA    Convention    \'isil 

We  begin  these  pages  of  "Post- 
tipt.  Century  21"  with  the  work 
mrchitect-designer  Charles  Eam- 
!;  This  is,  in  text  and  pictures. 
h  summation  of  Mr.  Eames'  pre- 
station earlier  this  year  at  the 
^nual  Meeting  of  the  Industry 
"n  Producers  Association.  As 
t|  Journal  of  that  working  body 
)|filni  makers,  it  is  a  fitting  pre- 
ae  to  iheir  magazine  as  well  as 
jjthe  ideas  which  lead  up  to  Mr. 
^es"  triumph  at  Seattle. 

!r/if  House  of  Science  and  other 
Ernes"  representations  at  Seattle 
il  their  beginnings  in  the  50"s, 
isd  through  the  period  of  the 
L)  S.  Exhibition  at  the  Moscow 
FJr  in  1 959  and  we  are  proud 
;llt  this  creative  designer  has  come 
:(jour  field  with  a  fresh  pair  of 
:H  and  some  exciting  ideas.  The 
illti-screen  technique  is  not  yet 
d^ie;  neither  are  the  roads  to 
iter  original  thinkini>  in  forms  of 

t  communication, 
he  challenge  faced  and  met  by 
Ftkham  Productions  in  their  con- 


tribution, Injinile  Horizons,  which 
was  the  final  phase  of  the  U.  S. 
Science  Exhibit,  is  reported  in  these 
pages.  Again,  new  thinking  is  help- 
ing to  meet  the  challenge  of  a  com- 
plex century  with  vision  and  visual 
excitement. 

Some  Truisms  for  Exhibitors 

Seattle  reminded  us  of  some  ex- 
postion  truisms,  like  these: 

Visitors  liked  comfortable  ihecii- 
ers,  especially  those  with  interest- 
ing screen  fare.  This  restful  inter- 
lude came  as  a  welcome  relief  to 
fair-tired  feet  on  the  long  viewing 
days  of  the  Fair. 

People  like  push-buttons.  The 
smallest  show  got  its  share  of  time 
and  attention  when  the  viewer  was 
permitted  his  free-choice  of  ideas 
and  a  sense  of  participation. 

Today's  audio-visual  equipment 
met  the  challenge  at  Seattle  from 
8mm  sound  to  70mni  spectaculars. 
With  vigilant  maintenance,  these 
shows  were  largely  trouble-free  be- 
cause the  people  in  charge  knew 
their  business,  anticipated  prob- 
lems before  they  came  along. 

Lei  the  pages  flow  ...  to  give 
full  rein  to  these  reports  on  the 
Seattle  Fair,  some  important  fea- 
tures have  been  carried  over  to 
your  next  Business  Screen.  Our 
readers  abroad  will  get  special  at- 
tention; here  at  home,  the  year's 
finest  films  will  pass  in  review  at 
year's  end. 

Greetings  of  the  Season! 

And  to  all  of  you  ...  a  very 
Merry  Christmas  and  may  1963  be 
the  happiest  of  all  New  Years!  y' 


iese  young  cisilors  tit  the  entrance  to  the  Science  Theater  at  the 
Bitt/c  Fair  sijinholize  the  spirit  of  adventure  to  be  shared  tcilliiu. 


WAW 


Seattle  s  Sjxice  Seedle  is  framed  In/  iiraceful  arches. 

CENTURY  21 
LIGHTS  THE  WAY 

"-pHE  Seattle  World's  Fair,  which  brought  everyone  inter- 

ested  in  exhibit  techniques  some  infinite  riches  within  its 
comparatively  small  fairgrounds  area,  was  a  fascinating  labora- 
tory of  audio-visual  technology  and  ideas. 

Most  of  all.  the  mission  of  Seattle's  Fair  was  to  bring  real 
understanding  of  our  complex  Century  21  to  the  visiting 
millions  who  trod  its  paths  and  hallways.  A  memorable  example 
of  the  role  played  by  sight  and  sound  lay  within  the  six  areas 
of  the  United  States  Science  Exhibit.  Here,  was  the  work  of 
Charles  Eames.  John  Peckham  and  Harvey  Gross,  of  Fine  Arts 
Productions,  and  the  innumerable  other  companies  whose 
footage,  appearing  on  a  multitude  of  screens,  brought  vitality 
and  excitement  to  the  prospects  of  the  future. 

In  the  pages  which  follow,  many  thousands  of  lines  and 
lavish  illustration  are  devoted  to  these  areas  and  to  many  other 
examples  of  good  showmanship,  like  Mobil's  Driver  Game, 
which  won  and  held  the  attention  of  millions  those  all  too-brief 
months  of   1962  out  in  the  Pacific  Northwest. 

The  vital  importance  of  audio-visual  service  is  underscored 
in  the  report  by  Max  Rarig  and  David  Christensen  of  Rarig's. 
Inc.  Read  the  experienced  comments  on  print  care  by  Boyce 
Nemec  and  Max  Rarig;  the  reminders  about  heat  problems  and 
bidb  life.  These  are  ever-present  problems. 

Seattle  is  more  than  a  postscript  in  this  issue.  It  must  be 
"prologue"  to  the  exhibitor  making  plans  for  the  vast  New 
York  World's  Fair  of  1964  and  to  thousands  of  other  exhibitors 
at  state  and  regional  fairs,  trade  shows  and  the  like  .  .  .  for 
business,  governments  and  trade  groups  are.  in  a  sense,  always 
on  display  before  their  publics. 

Farewell.  Seattle  .  .  .  proud  owner  of  some  fine  permanent 
buildings,  an  exciting  new  monorail  and  the  enviable  record 
of  financial  solvency  achieved  by  its  backers.  Hail.  New  York 
and  may  your  ideas  go  forward  from  this  point  of  new  chal- 
lenge to  bring  all  of  us  ilie  greatest  show  on  earth!  1^ 
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Approach  to  Multi-Imagery 

•  The  genesis  of  Charles  Eames"  work  in  the 
field  of  multiple  image  presentation  can  well 
begin  with  the  study  (in  the  early  50"s)  of 
educational  problems  made  for  the  University 
of  Georgia.  The  study  group  of  George  Nelson. 
Ale.xander  Girard.  Eames  and  his  wife.  Ray. 
was  asked  to  suggest  revision  of  curriculum  in 
the  L'niversity's  Department  of  Fine  Arts. 

\\  hen  it  came  time  to  make  a  report  of  their 
investigation,  the  group  decided  to  put  it  in 
the  form  of  a  film  —  a  visual  communication. 
The  sample  lesson  opened  on  a  single  screen. 
building  up  certain  ideas  in  the  communications 
area.  As  it  developed,  it  began  to  spread  out 
all  around  the  classroom.  The  premise  was  to 
cram  into  one  hour's  lesson  as  many  notions 
as  were  possible.  There  was  also  a  film  on  the 
subject  of  bread  and  with  it.  the  whole  vocabu- 
lary of  bread  smells  —  worked  into  the  lessons 
as  another  means  of  communicating  an  idea. 

This  was  exhibited  in  a  classroom  (right) 
at  the  University  of  California  at  Los  Angeles 
in  1953  and  so  began  multiple-screen  imagery. 


Here,  filnustrips 
oil  siihiicts  of 
caUig,rapb>i  and 
(riy/iM  —  hrcatl. 
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These  strips 
s/joif  emergence 
of  miihi-screen 
vistialization. 
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Sample  lessons 
were  created  to 
open  the  eyes 
and  tJie  mind  .  . 
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Business  Screen  MagazinI 


1  he  film.  Glimpses  of  the  U.S.A.,  was  shown  at  the 
J5y  Moscow  Fair  to  some  two  million  Russians.  Here 
le  goal  was  to  create  an  air  of  credibility  for  what 
as  displayed  by  the  U.S.  at  the  Exhibition.  In  12  min- 
:es,  some  2.200  still  and  moving  pictures  were  shown 
multaneously  on  seven  screens.  Viewers  were  not  ex- 
acted to  grasp  each  shot;  the  idea  was  to  present  a 
ide-ranaina  cross-section  of  American   life. 


Picturing  Life  in  the  United  States  at  Moscow  Fair:  1959 


t  the  Moscow  Fair:  for  about  12  seconds  there  were  some  70  separate  oicrlancs  and  overpasses  projected  onto  the  seven  screens  simultaneoushj. 
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1962:  Visual  Intiodiu  lion  to  the  U.  S    Science  Exhibit 

•  Seven  3?mm  motion  picture  projectors  are 
used  to  cast  multiple  images  on  the  34-foot 
concave  wall  which  encircles  the  viewer.  In 
pictures  above,  viewers  sit  on  the  carpeted 
floor  while  color  slides  are  projected  onto 
the  wall,  directing  their  attention  and  set- 
ting the  mood  for  the  film. 

It  begins  with  an  animated  sequence  which 
treats  the  development  of  science  as  an  arch- 


itectural allegory.  As  new  sciences  devek 
new  buildings  take  form  and  grow.  The  anim 
tion  begins  on  one  screen  and  spreads  un 
it  covers  all  six.  The  film  then  continu 
with  live  action  and  is  intended  to  delin 
the  viewer's  notion  of  science  by  suggest! 
the  variety  and  richness  of  its  parts  throu 
si.x  simultaneous  images  and  a  concise  scri| 

".  .  .  .  today,  as  in  the  past,  a  laburutu 

can  be  many  things  and  many  places  . 

"The   crust   of  the  eartit   holds  fascinatii 


Below:  in  the  uniiniitiiiii.  the  naltirul  pi 
losoplicrs  appear  first  in  a  simple  paiilio 
As  the  scientist  philosopher  becomes  inti 
cstcd  in  separate  fields,  the  "house"  is  < 
ponded  on  the  screen— by  rooms,  then  uini 
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Business  Screen  MagazinI 


wonder  for  the  scientist,  (lower  left) 
'/  he  observes  the  phenomena  of  his  own 
'  and  with  equal  familiarity  he  investi- 
's  incidents  of  ages  past."  (as  in  audi- 
5  scene  lower  right  on  facing  page) 


'alien  animtih  or  insects  or  birds  or  men 
in    cdinniiinitics.    then    the   soeiely    they 
II  Ijccomcs  II  lahoratonj." 


[  lis  is  aboni  whal  scientists  look  like 


If  riiilio  telescope  reaches  farther  in  space 
l\n  anything  ice  have  known  .  .  .  explor- 
i  ;  the  iiniccrsc  billions  of  li^ht  years  away." 


and  these  are  the  places  they  do  their 
tjjrfe.    From    the   outside,   the   buildings   arc 
varied  as  the  scientists  themselves  .   .  ." 
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Mobil's  Driver  Game:  a  Show  Stopper 

This    Audienre-Partiripaliun    Display    Ke^istpred  a  Very   Hiph  Penenlage  of 
Seattle   Fair   Visitors   as   Drivers   Made  a  Simulated  Eeonomv  Run  Across  U.S. 


THE  Objective  of  Every  Exhibitor. 
whether  on  a  sprawling  World's  Fair- 
grounds or  the  comparative  humdrum  of  a 
trade  show  is  to  win  and  hold  every  possible 
visitor.  Minutes  of  attention  are  golden  and  if 
they  involve  concentration  on  the  sponsor's  mes- 
sage, they're  made  of  pure  platinum. 

The  Mobil  Oil  Company's  Driver  Game 
exhibit  at  the  Seattle  Fair  was  that  kind  of 
attraction.  This  audience  participation  display 
turned  out  to  be  one  of  the  most  popular  ac- 
tivities, with  continuous  long  lines  of  visitors 
waiting  to  play  the  game.  And  for  every  one 
of  the  12  actual  participants.  10  others  heard 
the  Mobil  message  while  they  watched,  great- 
ly multiplying  coverage. 

They  Drove  Their  Cars  Cross-Country 
Here's  how  the  game  was  played:  the  in- 
dividual player  "rode"  in  the  driver's  seat  of 
a  Dodge  Dart  automobile  and  worked  the 
steering  wheel,  accelerator  and  brake  accord- 
ing to  his  reactions  to  a  motion  picture  of  situ- 
ations which  occurred  in  the  famous  Mobil 
Eeonomv  Run.  The  "driver's"  reactions  were 


evaluated  and  a  digital  readout  automatically 
told  him  the  gasoline  mileage  he  would  have 
gotten  had  he  actually  driven  in  that  classic 
trial  of  automotive  efficiency. 

The  Driver  Game  display,  created  and  engi- 
neered by  Dramaturgy.  Inc.  (now  a  Wilding 
subsidiary),  involved  a  lot  of  very  complicated 
mechanical  detail.  The  optimum  reactions  ex- 
pected of  a  driver  were  transposed  to  graphic 
form  on  cams  within  each  machine.  Cam  fol- 
lowers were  coupled  to  the  steering  wheel, 
brake  and  accelerator. 

When  the  driver  was  operating  with  "cor- 
rect" reactions,  he  maintained  a  perfect  score. 
When  he  deviated  from  this  optimum  condi- 
tion, penalties  were  automatically  inflicted. 
The  huge  scoreboard  (see  illustration  below) 
lit  up  at  the  end  of  each  "game"  to  show  the 
drivers  the  gasoline  mileage  they  had  scored. 
The  machine  was  remarkable  in  its  ability  to 
show  marked,  measureable  differences  in  the 
reactions  of  various  drivers.  This  made  the 
"game"  both  interesting  to  play  and  equally 
fascinating  to  observe  as  a  spectator. 

As  the  drivers  followed  the  motion  picture 


on  rear-lighted  screens  above  each  dri 
position,  they  were  notified  of  "errors "  1 
flashing  red  light.  They  were  able  to  follow 
progress  of  their  own  drive  across  the  co 
ent  by  back-lit  automobile  profiles  which 
peared  on  the  huge  map  above  the  pla 
area. 

Visitors   Will   Recall   Mobil's  Messagi 
During  the  game,  uniformed  Mobil  att 
ants  explained  the  operation  from  a  pkitl 
above  the  players.  Out  of  Seattle's  10  mi 
visitors,  a  very  high  percentage  either  pi; 
or  watched  the  Mobil  exhibit.  And  it's  a 
bet  that  an  equally  large  number  of  vis 
carried  away  a  memorable  impression  of 
bit's  concern   with   efficient   performance 
maximum    mileage   for   the   motorist.    In 
case,  the  Driver  Game  was  a  lot  of  fun 
all  concerned  and  another  good  demonstra 
of    how    audio-visuals    can    be    employed 
achieve    the    exhibitor's    ever-constant    ob 
five:  to  attract  and  hold  every  possible  vi; 
for  all  the  time  he  will  voluntarily  give  to 
product  or  service  message. 

They  Helped  Bring  You  These  Report 

7"  The  Editors  extend  appreciative  ackni 
edgment  for  assistance  on  these  pages  to 
and   Charles   Eames:   to   Reevesound's   B< 
Nemec  and  Barbara  Skeeter:  and.  to  our 
tie  reporiers.  Max  Rarig  and  Dave  Christen 
whose  report  begins  on  page  46. 


I 


Mobils  exhibit   took  Scuttle   rw;(or\  on   one  of  its  famed  Economtj   Runs.    Wliile   "drivers"    viewed    motion    pictures   of    the   "Run"   fl 
efficiency  was  registered  on  the  huge  scoreboard  overhead  and  their  progress  recorded  on  the  rear-lighted  map  spanning  the  stage  beA 


ening  scene    of   Peckhiim    Productions    Science   Spectacular   at   Seattle.   "Infinite   Horizons,"   as   a   flower   bursts   open    in    nii^ht   sky. 


Science  Show  Climax:  "Infinite  Horizons" 

As  Visitors  Ended  Their  Tour  of  the  U.  S.  Seienee  Exhibit   in  Area  5  at  Seattle, 
Startling  Film  Technique  and  Great  Footage  Brought  This  Culminating  Expression 


,^-^HE  Assignment:  to  place  upon  a  wall  30 
feet  high  and  100  feet  long  the  culminating 
expression  of  the  ten  million  dollar  United 
tes  Science  Exhibit   at  the  Seattle   Fair. 

sin  Challenges:  to  create,  in  less  than  two 
inths,  a  provocative  assignment  on  the  mean- 
;  of  science  in  Century  21;  to  develop  new 
n  techniques  as  startling  as  man's  voyages 

()o  space;  to  assemble,  from  across  the  world. 
;  finest  science  film  footage  obtainable  by 
m  (and  from  every  conceivable  shape  and 
e.  to  distill  just  one  film). 

The   Concept   for  "Infinite  Horizons" 

These  were  the  seemingly  insurmountable 
jectives  before  Peckham  Productions.  Inc. 
New  York,  for  the  final  phase  of  the  exciting 
ience  Exhibit  as  visitors  entered  Area  5. 
ter  a  series  of  meetings  with  Design  Co- 
Jinator  Leonard  Nederkorn  and  Robert  Sny- 
r.  Special  Coordinator  of  the  U.  S.  Exhibit, 
ckham's  Creative  Director,  Harvey  Yale 
OSS,  came  up  with  the  striking  concept  of 
finite  Horizons.  These  are  his  words: 
"I  saw  it  as  the  scientist's  random  explora- 
in  of  nature  —  the  sudden,  unique  revela- 
m  which  two  separate  events  can  become  in 
5  perceptive  eyes  of  an  artist  or  a  scientist." 
The  physical  demands  of  Area  5  had  to  be 


considered:  (1)  the  building  was  a  spiral 
nautilus  chamber  in  which  thousands  of  visitors 
an  hour  were  carried  forward  on  a  giant  con- 
veyor and  before  the  vast  Infinite  Horizon.'^' 
screen  (30  x  100-feet);  (2)  a  central  tower, 
standing  in  a  moat,  had  to  carry  all  the  pro- 
jection equipment  to  fill  the  screen  50  feet 
away;  ( 3  )  a  continuous  show  had  to  play  to 
its  audience  for  a  maximum  of  four  minutes 
(for  traffic  control). 

"Floating"  Motion  Picture  Images 

Out  of  these  factors  came  the  exciting  tech- 
nique of  the  film:  two  mobile  "floating"  mo- 
tion picture  images,  in  color,  with  variable 
matting,  each  about  16  x  20  feet,  with  both 
images  moving  against  a  single  black  and  white 
still  picture.  35mm  Bauer  projectors  carried 
the  films;  two  5.000-watt  Kleigl  projectors 
illuminated  the  still  picture  on  the  wall. 

Meanwhile,  the  finest  available  science  film 
footage  around  the  world  was  ordered  for  pre- 
liminary screening.  To  coordinate  the  creative 
planning  on  both  coasts,  John  Peckham  devised 
a  unique  dual-Polaroid  copying  system.  Key 
frames  from  all  selected  scenes  were  instantly 
duplicated  in  tandem,  given  registration  num- 
bers and  air-expressed  across  the  continent. 
Any  single  frame  of  film  could  be  instantly 
located  from  three-quarters  of  a  million  feet. 


and  identified  as  to  source,  printing  materials 
available  and  other  key  factors. 

To  do  the  exacting  release  printing  (from 
such  diverse  materials  as  16mm  black  and 
white,  original  Kodachrome,  35mm  originals, 
Internegative,  Interpositive,  fine  grains,  etc., 
Peckham  used  optical  houses  on  both  coasts. 
Charted  a  4-Minute  Movement  Map 

To  create  the  floating  images,  Harvey  Gross 
plotted  a  "four-minute  movement  map"  (es- 
sentially, two  closed  curves,  representing  the 
centers  of  movement  of  the  two  motion  pic- 
ture projectors),  which  were  translated  by 
Reevesound  into  four  cams  that  shifted  mir- 
rors horizontally  and  vertically  in  front  of  each 
projector  (see  following  pages)  to  achieve  syn- 
chronous and  continuously  balanced  screen  mo- 
tion. 

Synchronized  to  this  movement,  by  a  mag- 
netic pulse,  the  two  slide  projectors  together 
formed  eighteen  high-contrast,  full-screen  im- 
ages abstracted  from  the  world  of  science  but 
precisely  related  to  the  color  images  moving 
across  them. 

Their  Scenes  Helped  in  This  Film 

Many  producing  companies  and  individuals 
helped  through  cooperation  on  footage,  includ- 
ing EB  Films.  Dr.  William  Harlow.  McGraw- 
Hill  Textfilms.  Moody  Institute  of  Science.  Na- 
tional Film  Board  of  Canada,  National  Board 
of  Fire  Underwriters,  National  Science  Found- 
ation, Charles  Pfizer  &  Company,  and  others. 
Infinite  Horizons  left  a  memorable  final  im- 
pression on  all  who  visited  the  U.  S.  Science 
Exhibit  through  all  those  exciting  months.  S" 


nfinite    Horizons"    was   the   final    phase   of   the    United    States   Science  Exhibit  in  Area  5  at  Seattle.  The  screen  brought  "a  scientist's 
ndom  exploration  of  the  processes  and  eients  of  nature,  its  forms   and  .structures,   its   micro  aiul   macro-worlds,  color  and  texture   .   .   . 


mk: 


The  I'nitcd  Slates  Science  Pavilum  with 


I  its  fileaiiiinn  iirches  iUiiinimitcd  (ifitiimt  the  night  shy. 


Bringing  the  Science  Show  to  Life 

A  Technical  Storehuiise  of  \  aliialile  Experience  Is  Shared  by  Reevesouncl. 
Designers   and    Engineers   of   30    Motion   Picture   Systems   at   Seattle's   Fair 


THE   United  States  Science   Exhibit   ;it 
Seattle    was    a    portrait    of   the    world    of 
science,  designed  to  communicate  the  con- 
notations, the  textures  and  the   innate  joy  of 
science  rather  than  its  massive  and  often  stag- 
geringly complex  discoveries. 

Featuring  a  unique  combinition  of  science 
and  art.  the  nearly  twelve  million  dollar  Federal 
Science  Pavilion  showed  how  science  began 
with  mans  consciousness  of  nature  and  of  na- 
ture's violent  and  tender  phenomena,  of  how 
science  developed  from  its  first  infantile  in- 
quiries to  its  current  knowledgeable  status  and 
what  the  future  of  scientific  endeavor  portends. 

Sight/Sound  Wove  an  Enthralling  Tale 

Fifty  major  motion  picture  systems  were 
employed  in  strange  and  unusual  ways  to  weave 
this  enthralling  tale.  Designed  and  engineered 
by  Reevesound  Company  of  Long  Island  City. 
New     York,     these     systems    were     scattered 


throughout  the  five  building  complex  that  was 
spread  across  six  acres. 

One  of  the  most  astounding  examples  of  this 
wedded  bliss  of  art  and  science  was  presented 
in  Area  I  of  the  Pavilion.  Here  visitors  were  in- 
troduced to  the  Science  Exhibit  by  an  extra- 
ordinary film.  The  House  of  Science.  This 
Charles  Fames"  production  was  shown  through 
the  use  of  a  multi-image  projection  system 
which  Reevesound  president  Boyce  Nemec  hail- 
ed as  "our  proudest  achievement." 

Science  was  presented  in  this  .Area  as  essenti- 
ally an  urtistic  or  philosophical  enterprise  car- 
ried on  for  its  own  sake.  "Here  is  the  way  that 
science  has  grown  and  is  continuing  to  grow; 
here  is  science,  diverse  and  broad,  searching, 
wandering  —  grasping  now  as  it  has  since  the 
dawn  of  man's  history  —  yet  maintaining  now. 
as  in  millennia  past,  a  unity  of  purpose  which 
is  the  acquisition  of  knowledge." 

Treating  the  history  of  science  as  an  archi- 


Key  to  the  United  States  Science  Exhibit 

1 .  The  House  of  Science 

2.  Development  of  Science 

3.  U.S. -Boeing  Spacearium 
X.    Jr.  Lcboratory  of  Science 

4.  The  Methods  of  Science 

5.  The  Horizons  of  Science 


SCIE.NCE  THEATRE 


icclual  allegory.  I  he  House  i/j  Science  film  ! 
of  this  growth  and  unity  of  science.  Three  tno 
sand  visitors  an  ht>ur  sal  spellbound  on  t 
carpeted  floor  of  a  large  softly-lit  elliptical  roo 
while  a  battery  of  seven  interlocked  Simple 
XL  3.'^nim  motion  picture  projectors  cast  tl 
film  in  vivid  color  onto  a  wide  sweeping  u 
framed  wall  panel  of  pure  white  acoustical  pla  ' 
ter. 

.Man  started  to  build  The  House  of  Scien 
from  the  moment  he  first  tried  to  understai 
the  workings  of  nature  .  .  .  visitors  were  r 
minded  when  the  film  began  as  a  single  16  I 
\  23  ft.  animated  cartoon  within  a  convention 


Art    and    Engineering 
Exciting   Companion^ 

•  Called  upon  to  participate  with  the 
U.  S.  Government's  Staff  in  the  creation 
of  the  Federal  Science  Pavilion  at  the 
Seattle  World's  Fair,  the  Reevesound 
Company.  Inc..  under  the  guidance  of 
President  Boyce  Nemec.  designed  and 
engineered  fifty  major  motion  picture  I 
systems  to  convey  the  message  desired 
by  the  United  States  Department  of  Com- 
merce, sponsor  of  the  Exhibit. 

Working  in  close  collaboration  with 
architects,  producers  and  the  government 
from  the  initial  planning  stages.  Reeve- 
sound engineered  top  quality  systems  to 

I  match  each  individual  message  presented  . 
in  the  Pavilion. 

The  result  of  this  close  association  of  j 
technical  and  artistic  talent  is  the  beaut- 
iful Science  Exhibit,  hailed  as  the  most 

I  ambitious  undertaking  of  its  kind.  For 
the  benefit  of  others  who  are  interested 
in  making  the  most  of  careful  engineer- 
ing techniques,  the  accompanying  feature 
is  presented.  y- 


old-style  movie  format,  representing  the  stas 
of  the  construction  of  The  House  at  the  birt 
of  human  history. 

Ever  since  those  meager  beginnings,  man  ha 
added  to  the  structure  at  a  pace  that  continue 
to  accelerate.  Now.  suddenly,  as  the  centr; 
picture  faded  away,  the  filmed  image  of  Th 
House  of  Science  burst  into  more  brilliant  colo 

One  of  seven  ReecesouncI /Simplex  .3.5iii»i  pre 
lectors  in  Area  1  (the  Eanies'  sliow  hnililin^] 
picture  shows  special  motor  drive  si/stcm  the 
jioieers  and  interlocks  all  these  machines. 


i;s   and   rooms   were   added   as   one   screen 

3 el  after  another  came  alive  —  depicting  the 
ition  of  many  new  speciahzed  areas  to  the 
|is  of  scientific  knowledge. 
This  massive  cartoon,  consisting  of  six  16  ft. 
I,  ft.  images,  arranged  in  two  horizontal  rows 

firee  images,  remained  a  moment  filling  most 
he  wall.  Then  the  multi-panels  filled  with 
isite  still  photographs  of  distinguished  sci- 
ists.  places  of  research,  interiors  of  labora- 
igs,    later    combining    with    moving    photo- 
jhs  to  indicate  the  complexity,  the  diversity 
knowledge  and  the  difficulty  of  making  or- 
out  of  it.  The  thirteen-minute  film  closed 
1  all  seven  images  condensed  into  one  rep- 
nting  the  unity  of  purpose  of  scientific  en- 
t\or. 

ut  Bright,  \'ivid  Images  on  the  Screen 

i\  of  the  seven  Simplex  XL  35mm  projec- 
»  in  the  motion  picture  system  used  in  this 
(•mentation  were  equipped  with  Bauer  .Xenon 

0^1 11  in  lamps.  The  seventh  featured  a  Peer- 
M.ignarc.  Each  machine  had  two  drive 
1  Ills  —  one  being  an  induction  motor  and 
1  other  a  selsyn  interlock.  The  one  projector 
.  i|i|xd  for  sound  had  a  Simplex  penthouse 
.  oJiicer  modified  to  play  back  two  magnetic 
nc^  on  one  of  the  seven  prints.  The  two 
rnctic  sound  tracks  were  mixed  in  the  booth 
r  lic.ird  in  the  auditorium  from  a  four  horn 
I  -c   Theater  speaker  system. 

I  control  station  mounted  on  the  front  wall 
fie  booth  included  a  "ready"  light  to  indicate 
1  all  machines  were  "on  the  line."  One  high 
;i  icit\  motor  control  switch  provided  for 
ftncal  interlock  of  all  seven  machines  while 

cond  made  all  units  "run."  Remote  controls 
\c  included  for  simultaneous  firing  of  the 
[.'.Xenon  lamps  and  for  simultaneous  opera- 
i  of  all  seven  changeover  dowsers.  The 
iile  carbon  arc  lamp  was  operated  locally. 

'he  surface  of  the  acoustical  plaster  wall 
;el.  used  instead  of  a  conventional  motion 
i  arc  screen,  was  entirely  diffusing  and  pic- 
u   brightness  and  color  saturation  were  com- 

I  ely  satisfactory.  Brightness  without  film 
iisuied  about  20  ft.  lamberts.  well  above  the 
ijstry  standard.  Picture  prints  were  "ganged" 
n  per  reel  so  that  fourteen  prints  were  on 
h  machine.  Twenty-eight  prints  were  in  con- 
lial  circulation,  one  set  being  rewound  while 

h  other  was  running. 

I I 

I  Nature's  Tender,  Terrible  Phenomena 

Leaving  the  dramatic  introduction  to  the 
ijiibit  which  is  The  House  of  Science  film, 
ijtors  continued  through  Area  I  to  a  mas- 
il  display.  Here,  picture,  sound  and  static 
lials  presented  the  many  tender  and  terrible 
i^ral    phenomena    of    the    universe.    Great 

)r  screens  depicted  gigantic  mountains  lad- 

with   snow,   unending   stretches   of  ocean. 

e  rolling  plains  .  .  .  "Man's  curiosity  about 
l/j  world."  these  displays  reminded,  "is  first 
V'fised  by  the  forces  of  nature." 

["he  equipment  in  this  group  projected  a 
!ii;le  large  volcano  image  suspended  in  space 
ir  provided  four  different  sound  effects,  in- 
;liing  crashes  of  thunder  that  accompanied 
1  brilliant  lightning  display.  Three  sound 
:fcts  were  reproduced  from  magnetic  stripes 
lithe  volcano  picture  film  while  the  thunder 
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Control  r(uk  in  Area  1:  Eainci'  show  buil(liii<i. 
(■(mtain.s  level  (ind  balance  controls  on  front, 
potccr  anil  distribution   terminals  at   rear. 

emanated  from  a  1 6mm  photographic  sound 
track  reproduced  on  a  synchronous  film  phono- 
graph which  also  triggered  the  lightning  flashes. 
.\  six-foot  rack  contained  the  audio  equip- 
ment for  the  sound  tracks,  the  16mm  film 
phonograph  and  the  timer  to  pulse  the  light- 
ning flashes. 

The  projection  machine  was  an  automatic 
35mm  Simplex  XL  —  operating  at  normal 
speed  and  projecting  a  45  ft.  continuous  loop 
of  color  positive.  The  "thunder  loop"  was  12 
feet  long.  .All  sound  was  reproduced  with 
Reevesound  electronics  and  Altec  Lansing 
605A  loudspeakers.  The  optical  reproducer 
was   of  special   Reevesound   design. 

.Man's    Limited    Senses    .^re    Re-Created 

In  his  attempt  to  observe  more  closely  his 
universal  environment,  man  soon  realized  the 
limitations  of  his  natural  senses  .   .  . 

On  a  ramp  leading  to  Area  IL  the  USSE 
visitor  encountered  a  series  of  small  displays 
v\hich  illustrated  these  limitations.  One  exhibit 
in  this  group  demonstrated  the  limit  of  human 
hearinc  and  included  a  35mm  color  film  from 


I'l/incal  arrungciiu-nt  of  amplifiers  iit  inidti- 
channcl  arrang.cment  engineered  by  Recce- 
sound  for  the  United  Sfatcf  Science  Exhibit 

a  105  ft.  loop.  Three  magnetic  tracks  on  the 
picture  film  provided  narration  for  the  pic- 
ture, the  sound  of  the  ding-dong  of  a  rail- 
road crossing  bell  and  the  sounds  of  a  rail- 
road coach  clicking  along  the  tracks.  An  auto- 
matic Simplex  XL  projector  with  a  Bauer 
Xenon  light  source  was  used  for  this  exhibit. 

Two  additional  sound  tracks  were  reproduc- 
ed from  two  synchronous  1 6mm  film  phono- 
graphs. One  provided  sounds  of  a  steam  lo- 
comotive and  the  other  the  basic  ding-dong 
sound  for  a  doppler  sound  effects  reproducer. 
.All  of  these  systems  used  Reevesound  tran- 
sistorized electronics  of  special  design. 

The  steam  train  sound  was  reproduced 
through  a  synchronous  "gating"  circuit  ac- 
curately timed  to  precede  the  bell  doppler. 
Unique  among  sound  systems  was  the  bell 
doppler  which  duplicated  the  change  of  pitch 
of  the  crossing  bell  that  is  apparent  to  a  pas- 
senger riding  in  a  train. 

Special  synchronous  "gating"  facilities  of 
high-reliability  were  developed  to  perform  this 
interesting  function.  The  steam  train  sound 
was    fed    to    two    speaker    locations    and    the 


Working    Miracles    of    Sound 

.\t  left;  multi-channel  audio  re- 
producer of  Reevesound  design 
—  shotving  eight  plug-in  power 
amplifiers;  six  .n/nchroiwus  audio 
gate  sicitches:  part  of  doppler 
effects  generator  and  ttco  sijn- 
chronous  16iniit  optical  sow\d  re- 
producers for  tracks. 

*  *  * 

Right:  midti-channcl  souiul  sys- 
tem; 16mm  optical  track  repro- 
ducer   w/lightning   flasli    timer. 
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crossing  bell  doppler  was  fed  to  eight  speak- 
ers which  formed  three  groups, 

A  single  rack  contained  the  audio  equip- 
ment for  the  sound  tracks,  the  two  16mm  film 
phonographs,  and  a  timer  to  pulse  the  railroad 
car  window  lights.  Adjustable  electronic  shut- 
ters commulated  the  two  speakers  in  the  steam 
train  doppler  and  the  three  groups  of  speakers 
in  the  crossing  doppler.  A  synchronizing  pulse 
started  the  animation  which  simulated  the 
lights  of  the  railroad  crossing  passing  by  the 
coach  windows. 

Loudspeakers  which  reproduced  the  nar- 
ration track  were  Altec  6()5A  units.  Other 
sound  reproducers  in  this  Audio  Limits  Ex- 
hibit were  Altec  755C  speakers. 

To  further  illustrate  the  limitations  of  man's 
senses  —  two  rear  projection  I6nim  systems 
using  Graflex  Galaxy  equipment  demonstrated 
the  visual  result  of  high-speed  and  slow-speed 
motion  picture  photography. 

Two  interesting  films,  one  of  which  was 
photographed  at  high  speed  and  one  at  low 
speed,  were  shown  on  Trans-Lux  screens  which 
provided  picture  images  of  good  contrast  as 
they  minimized  reflections  from  adjacent  dis- 
plays. 

The  two  silent  16mm  non-synchronous  pro- 
jectors used  in  this  display  were  operated  at 
normal  light  level.  Picture  loops  18  ft.  in  length 
ran  continuously,  repeating  every  30  seconds. 

Development  of  Science:  Area  II  Theme 

The  LISSE's  Area  11,  devoted  to  the  De- 
velopment of  Science  provided  glimpses  of  the 
history  of  science,  beginning  with  primitive 
man  in  his  role  as  first  scientist. 

Once  man  realized  the  limitations  of  his 
senses,  he  began  to  create  tools  to  extend  his 
senses  and  scales  of  comparison  with  which  to 
communicate  his  observations  to  others.  Thus, 
when  man's  curiosity  of  his  environment  led 
him  to  study  the  solar  system,  he  found  it 
necessary  to  create  tools  with  which  to  more 
accurately  perform  this  task  .  .  . 

Three  brilliant  color  films  told  this  story  of 
man  and  the  stars.  Explaining  the  basic  struc- 


ture of  the  Solar  system,  these  33  ft.  16mm 

color  films  were  of  exceptional  artistic  and 
technical  quality.  They  were  shown  —  without 
sound  —  on  three  16mm  Graflex  Galaxy  pro- 
jectors. 

Motion  Was  IntcKrated  With  Stills 

Great  illuminated  color  panels  depicted  the 
Brazilian  Rain  Forests  in  which  Charles  Dar- 
win studied  livini;  thint;s  in  order  to  formulate 
his  theory  of  evolution. 

This  display,  symbolizing  the  renowned  sci- 
entist's voyages  on  the  "Beagle,"  integrated 
rear  projection  color  motion  pictures  with  rear 
illuminated  color  transparencies  of  "life  size." 

The  motion  of  small  animals  was  startling 
when  seen  in  the  center  of  a  large  static  trans- 
parency. 

Six  16mm  Graflex  Galaxy  projectors,  show- 
ing 6  ft.  loops,  were  employed  in  this  large 


16/II//I  loop  projectors  (Reeccsound/Graflcx) 
behiiut  display  showing  image  on  a  Trans-Lux 
screen.  Lens  is  Yn-inch  focal  length.  Prints 
shown  were  copies  of  instrumentation  films 
and  had  no  sound  tracks. 

exhibit  area.  Three  were  "silent"  —  and  three 
of  the  machines  reproduced  the  sounds  of  na- 
ture. 

Because  of  its  unique  combination  of  still 
and  moving  images  this  was  considered  one  of 
the  most  exciting  exhibits  in  the  Pavilion. 

While  Darwin  showed  how  nature  selected 
certain  living  things  to  survive  and  thrive,   it 


Centurij  21   visitors  view  rcar-lightcd  transparencies  and  rear-projected  motion  pictures  shotcn 
here  behind  the  famous  DNA   molecule  model,    a    very    popular    uttraclion    in    this    area. 


l^ibrary  of  films  for  picture  and  sound  h 
in  U.  S.  Science  Exhibit,  Area  2  and  Art 


look  Mendel's  experiments  with  sweet  pec 
indicate  how  nature  effected  its  changes 

In  this  display,  which  featured  the  rem 
able  DNA  molecule  model,  three  rear- 
jected  16mm  motion  pictures,  integrated 
rear  illuminated  transparencies,  illustrated 
Mendelian  theory  of  heredity.  One  18  ft. 
loop.  Mitosis,  shows  a  microscopy  pic 
Two  54  ft.  loops  described  and  portr 
genetic  transformations. 

To   Search   Within   This   Hidden   Wor 

As  man's  curiosity  about  his  world  inci 
ed  his  need  for  more  refined  instrument 
study  increased.  The  microscope  was  invei 


Illustrating  the  discovery  and  use  of 
important  device,  a  2"  x  2"  Spindler  &  Sai 
automatic  slide  projector  presented  a  con 
ous  show  with  16  sets  of  three  35  mm  m 
scopy  slide  displays  which  illustrated  the  v 
effects  of  three  different  microscope  mat 
cations. 

One    16mm   Graflex  Galaxy  projector 
sented  a  remarkable  microscopy  film  sho 
the   motion   of  electrons.    In   this    rear-sc 
presentation,   the   projector   lamp   was   se 
"normal"  brightness  for  maximum  life. 

An  exhibit  explaining  visually  the  elenn 
difference  of  time  base  experienced  by  be 
at  rest  relative  to  bodies  travelling  at  the  s  d 
of  light  required  four  16mm  Graflex  Gi 
projectors  operating  at  synchronous  s[ 
Two  were  "silent"  and  two  reproduced  op 
sound  tracks. 

These  machines,  all  of  which  projected 
images  on  the  rear  of  translucent  screens, 
equipped  with  four-minute  looping  racks 
a  photoelectric  device  to  pulse  animation,   ti 
loop  was  144  ft.  long. 

Smm  For  Youngsters:  the  Junior  Labor:  )i 

For     youngsters     eight     to     sixteen,   Ih 
Junior    Laboratory    of    Science    adjacen 
Area   111    (which   houses  the  giant   U.   S 
Boeing  Spacearium )   exhibited  basic  scie  ifi 
principles   and   techniques    in   understandpW 
graphic   terms.    Included   in   this   area,   vV 
fun  and  entertainment  reigned  supreme, 
a    series    of    IBM    Mathematical    Peep 
Films   (created  by  Eames)   projected  thrjifi 
five  8mm  sound  projectors.  These  short 
illustrate  and  prove  basic  mathematical  i 


Blisiness  Screen  Maga;  si 


encc  films  <iathcrcd  uorldwide  were  used 
daily  sliowini^s  in  the  Seienee  Theater. 

Science  in  the  Future:  the  "Horizons" 

^'hal  of  Man's  Future?  This  was  the  ques- 
1  posed  in  Area  V,  adequately  called  The 

.rizons  of  Science.  In  this  final  area  USSE 
tors  were  shown  the  universal  motion  of  all 
igs.  the  continual  state  of  change  of  science 
re  new  discoveries  lead  to  new  instruments. 
I  so.  to  new  discoveries.  Inseparably  inter- 
ned with  the  future  of  man.  in  this  area 
nee.  "that  form  of  intellectual  entertain- 
it  and  human  joy,"  is  "without  bounds." 
Three  16mm  Graflex  Galaxy  projectors 
e  used  in  this  area,  one  synchronous  and 
1  non-synchronous.  In  the  symbolic  en- 
jce  picture  Motion,  which  portrayed  the 
ntific  concept  of  motion  as  "an  infinite, 
ural  phenomena  which  is  universal,"  the 
jector  was  operated  on  "high"  lamp  bright- 
s  for  maximum  picture  size. 
Another  16mm  Graflex  Galaxy  repeated  the 
osis  film  which  also  appeared  in  Area  II 
le  a  third,  equipped  with  synchronous  drive 
1  a  complex  set  of  mirror  optics,  was  used 
project  a  "free  form"  motion  picture  simu- 
ng  the  action  in  space  of  the  United  States 
OS  Weather  Satellite  complete  with  outrig- 
This  machine  was  operated  on  high 
jhtness  to  compete  successfully  with  the 
ly  high  level  of  room  illumination. 

( "ilm  loops  on  Mitosis  and  Tiros  were  9  ft. 
ength  while  the  Motion  loop  was  1 8  ft.  long. 
Two  J.'imm  automatic  Simplex  XL  projec- 

,[  5  with  Bauer  Xenon  lamps  projected  two 


^■._ 


le  of  two  Graflex  Galaxy  sound  projectors 
the  U.  S.  Science  Tlteater,  one  of  the  out- 
tirfiiig  attractions  of  Area   2  at   Seattle. 
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exciting  Francis  Thompson  films.  Faraday  and 
Population.  These  systems  operated  with  syn- 
chronous motors  and  remote  control  starting. 
Each  loop  was  22V2  ft.  in  length. 

The  Faraday  picture  symbolized  the  vast 
significance  of  man's  ability  to  harness  the 
power  of  electricity  while  the  Population  pic- 
ture presented  the  concentrations  that  growing 
populations  have  forced  upon  man  and  his 
self-made  environment. 

The  Multi-channel  Sound  System 

A  multi-channel  optical  sound  track  repro- 
ducer system,  including  voice  channels  and  a 
music  channel  with  a  total  of  541  loudspeakers, 
presented  a  spoken  message  to  all  visitors  to 
the  final  display  at  the  U.  S.  Science  Exhibit 
that  was  a  compilation  of  all  that  had  been 
shown  elsewhere  in  the  Pavilion. 

.411  is  Motion:  "Infinite  Horizons" 

This  final  film  display  consisted  of  two  35- 
mm  images  in  carefully  programmed  motion 
on  the  west  wall  of  the  building,  depicting  the 
Infinite  Horizons  of  science. 

These  images,  projected  with  two  automatic 
35mm  interlocked  Simplex  XL  projection 
machines  and  Bauer  Xenon  lamps,  were  repro- 


Two  35mm  Reevesound /Simplex  projectors  us- 
ing Bauer  Xenon  lamps,  CinemaScope  pent- 
house reproducer  for  magnetic  control  track 
scanning  and  two  mirror  optic  systems  power- 
ed by  .iynchronous  motors  for  dynamic  mo- 
tion. Control  track  provides  signal  pulse  to  two 
3Q00-watt  Kliegl  slide  projectors-  System  (four 
projectors)  had  total  light  output  of  20,000 
lumens  to  illuminate  wall  of  Area  5. 

duced  from  360  ft.  loops  of  Eastman  color 
positive,  and  were  programmed  by  two  com- 
plex synchronous  mirror  optical  systems  of 
Reevesound  design. 

Orbiting  simultaneously  on  an  enormous 
screen  in  precisely  controlled,  synchronous  pat- 
terns, this  unusual  and  artistic  motion  picture 
display  produced  the  effect  of  "a  vast  pulsating 
universe  in  which  all  things  are  forever  mobile." 
Background  slides  were  used  with  the  moving 
images  in  this  impressive  presentation. 

"Free  Form"  Cinema's   Eventful   Future 

These  concepts  of  motion  picture  images 
in  dynamic  motion  on  an  enormous  screen  has 
been  tremendously  stimulating  to  many  film 
producers  who  envision  additional  applications 
for  this  exciting  departure  into  free  form  cine- 
ma in  the  eventful  future.  t^ 


Reevesound  service  shop  in  Science  area 

How  Long  Do  Films  Last? 

w  Reevesound  President  Boyce  Nemec, 
long  a  proponent  of  technical  quality, 
looking  in  retrospect  at  the  successful 
United  States  Science  Exhibit  at  the  Seat- 
tle World's  Fair,  is  more  convinced  than 
ever  that  when  one  combines  solid,  in- 
telligent planning  with  careful  engineer- 
ing the  results  are  certain  to  be  a  source 
of  pride  to  all  concerned. 

"Take  a  well  engineered  projection 
system,"  he  says,  "add  thoroughly  profes- 
sional operating  skills  and  an  effective 
maintenance  program  and  out  of  the 
combination  you  will  get  maximum  oper- 
ating life  for  your  equipment  plus  best 
possible  film  life." 

"Although,"  he  adds,  "there  is  no  way 
to  predict  the  life  expectancy  of  any  par- 
ticular print  or  roll  of  film,  the  statistical 
result  of  many  projections  has  value  to 
producers  and  film  users." 

From  the  experience  of  Reevesound's 
operations  at  the  United  States  Science 
Exhibit.  Mr.  Nemec  has  selected  the  fol- 
lowing facts  to  pass  on  to  others  interest- 
ed in  the  projection  life  of  films: 

Feature  prints  in  35mm  color  were  re- 
wound on  power  equipment,  inspected 
carefully  every  day,  returned  to  the  lab 
for  cleaning  and  relubrication  occasion- 
ally, and  after  1,100  showings  were  still 
going  strong! 

Loops  of  35mm  color  were  run  con- 
tinuously. They  varied  in  length  from 
22'/2  feet  to  360  feet.  The  shorter  ones 
routinely  yielded  in  excess  of  2.500  pas- 
ses without  seriously  increasing  the  dan- 
ger of  a  lost  show.  The  longer  loops 
regularly  gave  1.000  to  1.500  passes  be- 
fore being  retired  for  the  sake  of  appear- 
ances —  scratches,  dirt.  etc. 

Loops  of  16mm  color  varied  in  length 
from  6  feet  to  144  feet  and  were  run  in 
a  variety  of  environments.  Some  remain- 
ed clean  for  days  while  others  had  to  be 
replaced  daily  because  they  got  dirty  or 
scratched.  Either  way.  it  was  routine  for 
these  films  to  yield  reliably  4.000  to 
8.000  showings  and  then  be  removed 
without  operational  failure. 

"What  all  of  this  means,"  Nemec  says, 
"is  that  film  life  is  largely  a  junction  of 
careful  management." 

His  final  advice:  "Take  good  care  of 
your  technical  plant  and  have  regard  for 
the  nature  of  film  —  and  you  will  be  able 
to  count  on  a  very  good  show  virtually 
all  of  the  time."  l" 
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Cameraman  Eugene  Borghi  with  world'n  largest  cinematic  lens  used  by 
Fine   Arts   Productions   to   create   film    for   Bocing-Si>(ice<iriiim    Theater. 

A-V  Service  Kept  Their  Shows  on  the  Road 

The   "Behind-lheScreen"'''   Slorv   of   Audio-Visual   Maintenance  at   Century   21 


Tm:  Seattle  World's  Fair  played  host  to 
over  10  million  people  since  its  opening 
last  April.  These  fair  visitors  saw  what  may 
be  called  "the  greatest  audio-visual  demonstra- 
tion ever  presented."  for.  considering  the  acre- 
age, there  was  more  audio-visual  equipment  on 
the  Fair  grounds,  used  in  more  unusual  ways, 
than  had  ever  been  assembled  in  such  an  area 
before. 

Such  displays  as  the  Washington  State 
Theme  Show  (the  Bubbleator).  the  U.  S. 
Science  Pavilion.  National  Aeronautics  Space 
Administration.  Bell  Telephone.  Standard  Oil. 
and  Great  Britain's  Pavilion,  merit  feature  ar- 
ticles in  themselves,  for  their  extensive  use  of 

John  Duhuqiie.  Sound  Department  Manager, 
checks  Bell  &  Howell  "540"  projector  used  in 
Triangle  eimtinnons  at  Rarig's  Sercice  Depot. 


audio-visual  techniques,  many  of  which  were 
developed  especially  for  their  exhibits,  was 
both  e.xien.sive  and  exciting!  In  this  feature, 
we  have  selected  some  high  points  and  will  dis- 
cuss some  of  the  problems  which  presented 
themselves  during  these  eventful  months  just 
past. 

Contract   for  Fair-Controlled   Exhibits 

In  January  of  this  year.  Rarig's.  Inc.  of  Seat- 
tle, and  the  Seattle  World's  Fair  entered  into 
an  agreement  which  made  Rarig's  the  exclusive 
audio-visual  consultants  and  service  company 
for  Century-21  Exposition.  Inc. 

This  contract  applied  only  to  exhibits  which 
were  under  the  control  of  the  fair  itself,  and 
not  to  all  the  exhibitors  on  the  grounds.  But  as 
the  fair  began  to  take  shape,  a  large  proportion 
of  the  independent  exhibitors  contracted  with 
Rarig's  to  provide  them  with  service  of  one  sort 
or  another,  including  installation,  preventive 
maintenance,  emergency  service,  and  supph- 
ing  projectionists. 

While  Rarig's  did  service  some  of  the  me- 
chanically-animated exhibits,  this  article  will 
be  concerned  with  audio-visual  displays  which 
used  film,  both  motion  picture  and  slides,  and 
sound,  both  with  and  without  pictures. 

Films  Ranged  from  "Omni  to  Snim' 

The  contrast  of  equipment  used  at  the  Seat- 
tle World's  Fair  was  just  about  as  extreme  as 
one  can  imagine;  In  the  U.  S.  Science  Pavilion 
alone,  film  size  ran  from  70mm  motion  picture 
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film  ( used  in  the  Boeing  Spacearium )  to  ! 
continuous  sound  projection  found  in  the 
drcn's  section. 

In  slides,  there  was  35nim,  which  was 
in  2  X  2  mounts  and  film  strips  with  se' 
filmstrip   loops.   There   were  also  2'A    sq 
and  2'A  x  3'/i  slides  projected  in  a  variel 
situations. 

Sound   systems   on   the   grounds   were 
varied  and  ranged  from  'A  "  single  track  taj 
4  track  stereo  '/4"  tape  with  the  tape  pr< 
ing  the  control  of  the  exhibit  through  n 
actuated  by  inaudible  signals. 

1 6nim  magnetic  sound  stock  was  also 
at  the  fair,  in  the  French  Exhibit.  This  U 
base  carried  three  sound  tracks  and  a  fc 
control  track  which  controlled  the   lights 
.speakers. 

Service   Depot   Right   on   Fairground 

In  order  to  provide  efficient  service,  Ra 
opened  a  service  depot  on  the  fairgrounds 
before  the  fair  began.  This  depot  was  a  c 
pletely-equipped  audio-visual  repair  cei 
stocked  with  spare  parts  for  equipment  usei 
the  grounds,  lamps  in  case  quantities,  and 
tools  and  test  equipment  necessary  to  perl 
even  major  repairs. 

Two  phones  were  manned  twelve  hou 
day.  including  Saturdays  and  Sundays.  The 
son  who  answered  the  phones  was  respond 
for  taking  any  repair  orders  which  were  c; 
in.  and  posting  the  jobs  for  the  repairmen 

To  further  facilitate  speed  and  efficie 
each  of  the  repairmen  carried  a  Bell  Telepl 
Bell  Boy.  a  device  about  the  size  of  a  po 
transistor  radio.  When  the  depot  wanted  to 
ify  the  serviceman  of  a  job.  they  would  di 
special  telephone  number  which  caused  tht 
pairman's  Bell  Boy  to  ring.  The  repairman  i 
called  the  depot  and  picked  up  the  mess 
This  device  alone  saved  countless  hours, 
to  mention  unnecessary  walking  for  the  rep 
men.  It  also  made  exhibitors  very  happy  wh 
repairman  turned  up  just  a  few  short  min 
after  the  call  to  the  depot. 

The  depot  also  provided  exhibitors  ' 
storage  facilities  for  extra  prints  and  spare  j 
jectors.  This  was  a  great  help  to  many  exh 
ors  who  had  very  little  space  in  their  area 

For  a  BO-sccond  film  that  ran  440  times  d(1 
Rarig's  used  a  De  Vry  '^5mm  mecliaiti.w  » 
/)(///(/  continiioiis  iirojcctor  for  Brifiili  cxh. 
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uit^e  It  also  provided  them  with  a  system  for 
fling  track  of  their  prints  and  equipment. 

brig's  assigned  one  person  daily  to  perform 
r'enlive  muinieiuime  on  equipment  under 
rl/entive  maintenance  contract.  This  service- 
i;i  spent  his  entire  shift  maintaining  16mm 
rectors,  slide  projectors,  and  tape  recorders. 
fim  projectors  were  cleaned  and  lubricated 
^•y  day  as  required;  the  humidifier  ( found 
kliost  continuous  projectors )  filled,  and  bulbs 
Siaced  just  before  the  normal  life  was  over. 
I  lide  projectors  and  tape  recorders  were  simi- 
l^'  serviced  biweekly  or  weekly,  depending 
I  licir  use. 

his    preventive    maintenance    program    cut 
cun"  lime  to  a  minimum.  For  not  only  did 

.■e|i  the  projectors  and  soundsystems  running 
runhly.  but  bulb  burnout,  except  in  rare  in- 

,iccs.  was  eliminated.  The  maintenance  pro- 


rm/(///ii;  (//)  the  I)i;j.  (7{)iiim  )  Sjxiccciiiiiin 
jijcvtor,  specially  built  for  this  show.  Verti- 
•i  projection  covers  180-ilcgree  hemisphere: 
rizontal   projection    ivent   full   360-degrees. 

:mi  also  provided  a  chance  to  note  any  unusu- 
ilwear  which  might  cause  a  general  break- 
l^n  of  equipment  later. 

n  addition  to  the  preventive  maintenance. 
M  niL-n  answered  the  emergency  calls.  One  of 
Isc  men  was  a  specialist  in  projection  equip- 
rnt.  the  other  a  specialist  in  sound  and  elec- 
nics.  Emergency  calls  ranged  from  bulb  burn- 

tn  major  repair  problems.  These  men  were 
munsible    for    getting   the    exhibit    "going" 

in.  as  soon  as  possible,  for  nothing  made  an 

iihitor  more  unhappy  than  to  have  part  of 
1  display  "down". 

Print  Care  Was  of  Primary  Importance 

^rint  care  was  an  important  activity  of  the 
.ivice  depot,  for  prints  which  run  for  12  hours 
.Jay,  7  days  a  week  log  in  as  much  or  more 
I  jection  time  in  a  short  period  as  prints  in 
I  mal  use  do  in  a  year. 

To  maintain  good  print  condition.  Rarig's 
I  de  arrangements  to  send  prints  to  a  local 
ii  cleaning  and  treating  company  which  was 
i  )ericnced  in  the  requirements  for  treating 
iin  used  in  continuous  projectors. 

This  firm  would  pick  up  prints  from  the  de- 
p:,  and  return  them  the  following  day.  By 
:aning  and  treating  the  film  regularly,  break- 
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age   and  tearing   in   the   projector  was  almost 
completely  eliminated. 

It  was  also  found  that  by  using  butt  splices 
with  Mylar  splicing  tape  on  all  films  for  con- 
tinuous projection,  there  were  few  problems  of 
splices  wearing  out  or  getting  stuck  in  the  pro- 
jection gate. 

This  also  made  it  possible  to  break  loops  in 
preparation  for  cleaning  without  losing  two 
frames,  which  is  the  case  when  hot  splices  are 
used;  a  very  important  item  in  multiple-sync 
projection. 

.Xerox  Theater  Used  Busch  Equipment 
This  light  source  has  a  rated  life  of   1.800 
hours  and  is  almost  as  bright  as  the  arc.  These 
bulbs  are  made  in  Germany. 

Xerox  used  six  Busch  projectors  in  their  film 
Library  21  produced  by  Visualscope,  Inc.  of 
New  York.  Xerox  joined  with  the  American 
Library  Association  in  a  joint  exhibit  for  the 
fair.  Using  a  circular  theater,  the  projectors 
were  located  in  the  center  of  the  room,  with 
three  projectors  projecting  on  one  side  of  the 
circle  (similar  to  Cinerama,  except  the  pictures 
don't  meet )  and  a  duplicate  set  on  the  other 
side. 

The  projectors  were  held  in  sync  mechanical- 
ly by  a  series  of  geared  belts.  A  film  break  in 
a  system  of  this  sort  was  costly  f.-om  a  time 
standpoint,  for  to  keep  the  show  in  synchroniza- 
tion, it  was  necessary  to  slug  the  broken  print 
with  black  leader  to  make  up  for  the  number 
of  frames  lost,  or.  cut  the  other  five  prints  to 
match  the  shorter  sixth.  Here  again,  regular 
cleaning  and  treating  of  prints  proved  to  be  one 
of  the  most  important  aspects  of  this  exhibits 
preventive  maintenance. 

DiiKaiie  Projectors  in  Brittanica  Show 
Encyclopedia  Britannica  made  interesting  use 
of  several  DuKane  sound  slidefilm  projectors. 
They  presented  a  Cinerama-style  slideshow. 
using  three  auditorium-type  DuKane  projectors 
(  Model  576-3y  ).  projecting  on  a  curved  screen. 


Sciillh  iisiioi.s  iHuiil  next  showing  in  Xerox 
Theater  of  the  Vistuilscope-producecl  "Library 
21"  film,  a  hit  attraction  at  Seattle. 


The  sound,  in  stereo,  and  the  projector  and 
lighting  controls  were  provided  by  a  Viking 
'4"  stereo  dual  channel  tape  recorder. 

The  Bell  Telephone  exhibit  featured  two 
rear-projection  "Triangles"  interlocked  togeth- 
er projecting  their  film.  Serving  the  Nation, 
which  discussed  communications  in  time  of 
emergency.  The  two  projectors  were  powered 
by  a  common  synchronous  motor  which  drove 
the  projectors  through  a  flex-cable.  This  system 
used  two  Bell  &  Howell  sound  projectors.  Mo- 
del 385's. 

Relays  Controlled  by  Tape  Recorders 

The  use  of  dual-channel  tape  reproducers  for 
control  of  relays  was  quite  common  on  the 
Fair  grounds.  By  using  the  second  channel  as  a 
control  channel,  with  a  silent  signal  to  actuate 
relays,  these  tape  recorders  controlled  lights, 
slide  shows,  and  started  other  equipment. 

In  the  .Xerox  Exhibit,  a  tape  recorder  con- 
trolled liahts  which  change  color  and  intensity 


Diagram  shows  how  Bu-Kh  continuows  projectors   (six  in  center  booth)   beamed  the 
"Library  21  "  show  to  audiences  at  each   side  of  the  noiel  circular  Xerox  Theater. 

B 
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Nalley's  Inc.    "free   form"   hiiilding   included   a    llS-.wiil    theater    where 
the  film  "Magnificent   Northwest"  attracted   large   audiences   eacli    day. 


SEATTLE  A-V  SERVICE: 

in  relation  to  introductory  music  which  preced- 
ed their  film.  At  the  conclusion  of  the  music, 
the  tape  recorder  turned  on  the  projectors. 

In  the  West  Berlin  E.xhibit,  there  were  two 
sound  slidefilm  presentations.  They  used  a 
Liesegang  Slide  Projector,  which  has  a  circular 
slide  magazine,  controlled  by  a  Telefunken 
Tape  Recorder. 

Extraneous  noise  in  the  signal  track  caused 
quite  a  bit  of  trouble  in  the  tape-controlled 
equipment.  In  one  case,  the  extraneous  noise 
was  so  insignificant  that  it  could  only  be  de- 
tected by  an  oscilloscope,  yet  it  was  enough  to 
occasionally  wrongly  trip  the  slide  projector 
coupled  to  it.  It  was  necessary  to  re-record  the 
sound  with  an  extremely  low  signal  to  noise 
ratio  on  the  control  track. 

Preventive  Maintenance  to  Save  Shows 

With  tape  systems,  as  with  motion  picture 
projectors,  preventive  inainlcnance  was  impor- 
lani.  For  here  again,  the  machine  ran  more  in 
a  day's  time  than  the  average  machine  does  in 
many  weeks!  Particular  attention  was  paid  to 
the  heads,  which  needed  cleaning  weekly  or 
biweekly,  depending  on  the  hours  the  machine 
ran.  As  was  the  case  with  all  equipment  on  the 
grounds,  the  tape  machines  tended  to  get  dirty 

Sound  -lUdefilms  were  shown  in  We.it  Berlin's 
exhibit  on  German  Liesegang  slide  projector 
w/sound  hi/  Telefunken   tape  recorder. 


quickly  from  the  large  amounts  of  dust  which 
was  continually  stirred  up  by  passersby. 

Adequate  cooling  was  another  major  factor 
in  many  of  the  exhibits.  While  the  equipment 
was  made  with  adequate  cooling  systems  in 
themselves,  designs  of  many  displays  didn't  al- 
low this  cooling  system  to  function  efficiently. 

In  one  case,  a  projector  was  mounted  up 
near  the  ceiling  in  a  black  box.  While  the  box 
had  cooling  slots  in  it.  it  was  far  from  sufficient 
to  allow  the  blower  to  draw  in  enough  outside 
air  to  cool  the  projector  mechanism. 

Heat  Is  a  Major  Factor  to  Consider 

Within  a  few  short  weeks  after  the  fair  open- 
ed, the  projector  had  burned  out  an  expensive 
changing  motor,  for  the  heat  in  this  box  achiev- 
ed inferno  proportions. 

Another  exhibit  was  even  less  fortunate,  for 
they  had  a  motion  picture  projector  operating 
in  an  inadequately-ventilated  display.  Before 
it  was  realized  what  was  happening,  the  pro- 
jector had  caught  fire,  and  caused  200  dollars 
damage  to  the  machine,  and  surroundinc  dis- 
play! 

This  problem  was  further  amplified  when  the 
hot  weather  came,  with  average  temperatures 
up  10  to  15  degrees. 

Then  equipment  which  had  been  running 
well  until  then  suddenly  developed  problems. 
Tape  decks  which  had  amplifiers  under  them 
would  become  victims  of  the  heat  from  the 
tubes.  The  tape  would  get  hot.  and  start  de- 
positing its  graphite  lubricant  (used  in  continu- 
ous tape  cartridges )  on  the  capstan  and  the 
capstan  idler. 

If  the  situation  persisted,  the  heat  would  even 
warp  the  plastic  cartridges  used  for  most  of  the 
continuous  tape  presentations! 

From  these  experiences,  we  strongly  recom- 
mend that  anyone  who  may  become  involved 
with  displays  of  this  type,  do  everyihint;  in  their 
power  to  provide  all  the  cooling  possible. 


Automatic  Signal  Alerts  Service  Depc 

Rarig's  made  available  to  exhibitors  an  ; 
matic  signaling  device  which  would  light  a 
in  the  service  depot  when  a  projector  had  b 
en  down. 

Using  lines  provided  by  the  telephone  i 
pany.  a  photo  electric  cell  was  installed 
position  which  would  register  the  light  1 
the  equipment's  projection  lamp. 

If  the  projection  lamp  went  out  for  any 
son.  it  would  close  a  relay,  lighting  a  signal 
on  a  panel  in  the  service  depot.  The  depot 
would  dispatch  a  repairman  to  the  exhib 
check  it  out.  This  made  it  possible  for  n 
exhibits  to  operate  without  an  attendant. 

When  this  system  was  first  installed,  it 
found  that  ( here  again )  heat  presented  a  p 
lem.  For  the  photo-electric  cell  would  ab 
the  heat  of  the  bulb,  and  burn  out. 

To  solve  this,  a  solid  plastic  pipe  was 
to  carry  the  light  away  from  the  machini 
was  found  that  by  bending  this  pipe  so  that 
photoelectric  cell  was  along  side  the  proje 
instead  of  on  top.  a  piece  of  pipe  about 
foot  long  would  be  adequate  for  protectio 
the  cell. 

C  &  H  Sugar's  "Automatic"  Theater 

C  &  H  Sugar  featured  a  theater  which 
sented  a  film  on  Hawaii.  Their  theater  was  ( 
tronically-controlled  by  a  time  clock  w 
turned  on  the  projector,  dimmed  lights, 
at  the  conclusion  of  the  film,  stopped  the  ; 
jector  and  turned  up  the  lights  again.  It  I 
waited  seven  minutes  before  starting  the  i 
show  to  allow  time  for  the  house  to  clear 
let  a  new  audience  in. 

C&H  had  Rarig's  install  an  automatic  sig 
ing  device  and  this,  coupled  with  the  autom 
timer,  allowed  the  theater  to  run  without 
tendants.  except  for  starting  in  the  morn 
and  shutting  down  in  the  evening. 

Bulb  Replacement:  Take  a  Look  .\hcac 

Several  exhibitors  neglected  to  figure  I 
replacement  into  their  budget  for  the  fair, 
if  a  bulb  is  rated  25  hours,  it  had  to  be  chf 
ed  every  other  day.  and  this  amounted  t 
good-sized  sum  at  the  end  of  six  months. 

Rarig's  recommended  the  change  of  the  I 
just  before  the  end  of  the  expected  life.  1 
worked  out  quite  well,  for  then,  "down"  t 
because  of  bulb  burnout  was  almost  elimina 
Some  of  the  exhibitors  found  that  in  "sh' 
throw"  situations  which  were  in  relatively  d 
areas,  substitution  of  bulbs  extended  life, 
therefore  cut  costs. 

By  substituting  a  DGH  for  a  DEJ   in 
Bell  &  Howell  540  projector,  the  life  of  the  t 
was  extended  from  25  hours  to  500  hours! 
West  Berlin  Exhibit  found  this  bulb  gave  ; 
quale  illumination  for  a  projector  which 
used  for  rear  projection  in  a  dark  room, 
in  two  other  machines,  they  used  a  DDY  wl 
gave  300  hours  of  life,  with  a  higher  light  le 

Some  of  the  other  exhibitors  also  found 
change  worth  while,  but  most  needed  all 
light  possible,  and  couldn't  sacrifice  lost  I 
for  the  savings  involved. 

There  were  many  unusual  adaptations  of 
dio-visual  equipment  on  the  grounds. 
French  National  Exhibit  brought  a  Fre 
Hortson       16mm       projector       fitted       v 
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ttnc/i  National  exl}ibit  featured  a  Hortson 

tijector:  sound  ica.i  IQnmi  magnetic  (at  top) 
ich    also    controlled    lights    and    speakers. 


tinuous  doublesystem  to  project  their  six- 

ute  show.  The  sound  was  on  separate  1 6mm 

ijgnetic  film,  which  also  fed  information  to  re- 

-ij  controls   which   set   lights   and   controlled 

rakers. 

Film  Version  of  the  Zeiss  Planetarium 

The  Boeing  Company  presented  the  Boeing 
ijcearium  in  the  U.  S.  Science  Pavilion.  This 
AS  in  effect,  a  modern  film  version  of  the  Ziess 
fjinetarium. 

JJsing  a  70mm  film  with  a  circular  aperture. 


the  picture  was  projected  on  a  domed  ceiling. 
The  lenses  were  especially  made  for  the  Space- 
arium  by  the  Fairchild  Camera  and  Instrument 
Corp.  and  designed  by  Felix  Bednarz.  with  the 
projection  system  by  Benson-Lehner  Corp. 
These  projectors  pointed  straight  up  and.  be- 
cause of  the  large  aperture,  the  film  travels 
at  the  astounding  rate  of  282  ft  min! 

This  speed  wore  prints  rapidly,  but  with 
proper  care  500  runs  could  be  obtained  on  one 
print.  The  film  stock  was  also  specially  made 
for  the  show  by  Eastman  Kodak. 

Rarig"s  personnel  made  a  special  adaptation 
of  a  35mm  motion  picture  projector  for  the 
Great  Britain  Exhibit.  They  had  a  90  second 
film  which  they  wanted  projected  continuously. 
We  took  a  DeVry  35mm  portable  projector, 
and  built  a  loop  system  into  its  base  to  accom- 
modate the  slack  footage.  Because  the  film  ran 
through  440  times  a  day.  it  had  to  be  changed 
every  other  day! 

Washington's  Unusual,  Complex  Show 

The  Washington  State  Theme  Show  (the 
"Bubbleator"  )  had  one  of  the  most  unusual  and 
complex  audio-visual  presentations  at  the  fair. 

This  exhibit  involved  5  continuous  16mm 
projectors,  8  tape  decks,  206  lighted  still  trans- 
parencies, and  was  controlled  by  600  separate 
microswitches  activating  close  to  400  relays. 

The  show  was  in  the  form  of  a  long  circular 
hall,  and  the  audience  was  drawn  through  by 
the  lights  and  sound.  It  took  21  minutes  to  go 

(CONTINUED     ON      THE      FOLLOWING      PAGE) 


Eight  continuous  Vi-inch  tape  decks  produc- 
ed sound  for  Washington  State  Theme  Show; 
Rarig's  Ron   Woodring   is  checking  volume. 


qlow:  this  "bubbleator"  carried  100  passengers  into  Itoncycoinb  of  cubes  for  the  Washing- 
U  State  Theme  Show:  trip  .started  show  by  setting  off  over  400  microswitches  and  rclat/s. 


6.000  cam-controlled  microswitches  operated 
Wd.shington  show,   run   by  36  synch   nwtors. 


SEATTLE  ^-\^SERVICE: 

through  the  exhihii.  ;md  groups  were  spaced 
about  four  and  a  half  minutes  apart. 

This  means  that  there  were  as  many  as  5 
groups  going  through  at  the  same  time.  The 
microswitchcs  were  mounted  in  racks  in  a  con- 
trol room  and  were  actuated  by  cams.  These 
cams  were  driven  by  3y  synchronous  motors. 

During  the  first  few  weeks,  it  was  found  that 
the  synchronous  motors  which  had  slightly  dif- 
ferent loads,  would  coast  after  the  power  to 
them  was  cut.  Each  one  would  coast  differently, 
depending  on  the  load,  putting  them  out  of 
position  for  the  next  run. 

It  was  therefore  necessary  to  undertake  the 
tedious  task  of  adjusting  the  load  on  each  of 
the  39  drive  motors.  After  this,  the  system  ran 
quite  smoothly. 

Fair    \'isilors    Enjo>c'<l    Thiise    Theaters 

Theaters  which  allowed  the  audience  to  sit 
down  and  to  enjoy  a  good  film  were  quite  suc- 
cessful at  the  fair.  Our  Film  Production  Divi- 
sion created  a  film  for  the  Forest  Products  In- 
dustries titled  A  Tale  of  Two  Planets,  which 
ran  successfully  in  the  specially-built  Forest 
Products  Theater. 

The  film  used  as  it's  theme  two  Martians 
looking  for  wood,  (there  are  no  trees  on  Mars 
you  know! )  and  a  girl  from  Earth  who  lands 
on  Mars.  The  Martians  brainwash  the  Earth 
girl  for  information  about  her  orange  wood 
stick  (used  in  manicure),  rayon  blouse,  and 
other  wood  products  she  has  with  her. 

It  proved  to  be  a  successful  film  which  enter- 
tained the  large  crowds  which  regularly  visited 
this  theater. 

Nailer's   Had   an   Egg-Shapcd   .\uditorium 

Nalley"s  Inc.  built  an  unusual  theater  on  the 
grounds.  The  auditorium  was  egg-shaped,  with 
the  bottom  flattened  and  sloped  towards  the 
screen  providing  the  area  for  seats. 

Nalley's  showed  the  film  Mafinifkeiu  North- 
•n-esi  which  showed  the  viewer  the  spots  which 
should  be  taken  in  when  visiting  Washington 
ind  the  adjoining  states. 

This  film  was  well  received,  particularly  by 
(he  great  number  of  tourists  who  come  to  the 
fair,  many  of  whom  were  visiting  the  Evergreen 
State  for  the  first  time.  The  audience  was  also 
given  a  printed  guide  to  these  spots  with  a  Nal- 
ley's soft  sell  message  with  it. 

The  theater  played  to  full  houses  the  great 
majority  of  the  time.  The  film  was  projected 
with  Bolex  16mm  sound  projectors. 

Audience-actuated  exhibits  were  very  popular 
on  the  fairgrounds.  One  such  exhibit  was  pro- 
vided by  the  Port  of  Seattle,  for  whom  we  built 

(CONCLUDED  ON    PAGE    S E V E N T Y- T H R E E  ) 

Raria's    built    Ihh    auclicncc-actiiatcd    xotiiul 
slide  push-button  exhibit  for  Port  of  Seattle. 


Proiectcd  ii.su(d  of  the  areas  lune  coicred  by  .MiC  in  Snulli  .Xnicrica.  : 

ABC  International's  World  Market  View 

.\nierifan     Broaileastin^    Company    .Siih.sidiary    Serves    14    .Million    Sets    in    17    Nf|l 


ABC  iNTERNAflONAL  TELEVISION,  Inc..  a 
lusty  young  subsidiary  of  the  American  Broad- 
casting Company,  is  now  serving  14  million 
television  sets  in  17  nations  around  the  world. 
"This  is  only  the  beginning,"  said  Donald  W. 
Coyle,  president  of  the  company,  in  an  an- 
nouncement presentation  last  month.  "Our 
over-all  goal  is  the  creation  of  a  world-wide 
broadcasting  network  of  active  associates  — 
and  we  are  only  on  the  threshold  of  the  future." 
Mr.  Coyle  was  speaking  at  a  breakfast  en- 
tertainment presentation  in  the  Royal  Ball- 
room of  New  York's  newest  hotel,  the  Ameri- 
cana, before  several  hundred  leaders  in  the 
international  broadcasting  world,  the  adver- 
tising community,  industry  and  government. 
Presentation  Filmed  by  \  isualscope.  Inc. 
The  presentation,  ABC  Worldvision  — 
Your  Pa.'isport  to  the  Future,  was  filmed  by 
Visualscope,  Inc..  and  depicted  the  develop- 
ment of  television  from  its  beginnings  to  the 
present  era  of  unlimited  international  possibil- 
ities. 

To  tell  this  hour-long  story  of  ABC  Inter- 
national's global  network,  Visualscope  prepar- 
ed a  stunning  visual  presentation  incorporating 
some  225  widescreen  slides,  over  14  minutes 
of  16mm  motion  pictures,  integrated  with  live 
dancers,  live  narrators,  and  Mobilcolor  se- 
quences. 

The  audience  in  New  York's  newest  big 
meeting  hall  saw  two  narrators.  Mr.  Coyle  and 
Jack  Singer,  ABC  International's  Network 
Manager,  speaking  in  tandem  from  spotlit 
lecterns  while  bright  photographic  and  art 
slides  illustrated  their  comments  on  a  wide 
screen  extending  across  the   stage. 

Companies  Must  Think  of  World  Market 
ABC  International's  message  is  that  the  re- 
volution in  communications,  transportation 
and  commerce  has  changed  our  way  of  think- 
ing in  almost  every  area  of  life.  The  entire 
concept  of  marketing  has  undergone  a  major 
revision.  Where  companies  once  thought  of 
domestic  and  international  activity,  they  now 
think  in  terms  of  global  activity.  "There  is  one 
market  —  the  world  market. 

Mr.  Coyle  noted  that  estimates  indicate  hall 
of  all  agency  billings  will  derive  from  inter- 
national activities  by  1970.  "There  are  80 
television  nations  in  the  world  today,"  he  said. 
"Already  more  than  half  —  47  —  offer  some 
form  of  commercial  television." 

Backstage.  V'isualscope's  Bob  Taylor.  Man- 
ny Rey  and  Marvin  Green  supervised  the  intn- 


cate  details  of  the   show   which   amalyaul 
many  different  kinds  of  audio  and  visual  ii|l 
Despite   the   problems  of  working  on  a 
second   timing   schedule,   the   whole   per 
ance  went  beautifully  from  start  to  fini 

Stages  were  set  up  in  front  and  in 
of  the  wide  rear  projection  screen  so 
dancers,  illustrating  ABC  International' 
filiates  in  Lebanon,  Latin  America,  Au; 
and  Japan,  could  appear  in  costume  t 
slides  of  their  native  countries,  while 
dancers  seen  behind  the  screen  as  Mobi 
"shadows"  could  appear  as  if  au  naturel 

Equipment  in  use  included  a  Bauer  1 
sound  projector,  two  Visualscope  "GP" 
screen  projectors  and  a  Mobilcolor  si 
The  latter  is  a  system  of  patterned  ligh 
the  screen  in  which  primary  colors  on  si 
floodlights  are  actuated  and  blended  b; 
volume  and  pitch  of  music  on  tape. 

Created   and    Written    b>-    Har\e>    Jacol 

Harvey  Jacobs,   advertising  and   pron^il 
manager    of    ABC    International,    wr^ieJ 
created  the  entire  presentation,   worl 
lighting   director   Danny    Franks    and    -^ 
signer  George  Corwin.  ABC  sound  men 
ed  an  elaborate  set-up,  using  music  anJ  c  . 
by  Arthur  Leigh  of  Cinema  Scores.  N.in  .' 
on  V'isualscope's  film  was  by  Alexander  Si 
by.    Bernard    Block    directed    the    Mobil  I 
activities  for  Visualscope. 

ABC  Worldvision  —  Your  Passpon  i,'i 
Future  was  the   first  presentation  of  its 
under  the  banner  of  world-wide  television 
was  most  enthusiastically  received  by  a 
pletely-filled  house. 

Japanese   dancer    (live)    against   a    proji 
background    to    indicate    ABC's   links 
JOOX-TV      (Tokyo):     JOOR-TV      i  Oso 


Business  Screen  Maoazi? 


(exaco's  Dealer  Show 

iiTwo  Training  Films  Created  by  Auilio 
I  )n  Station  Care:  liiipruved  Motor  Oil 

Insor:  Texaco  Inc. 

Ues:  Are  We  Kktding  Oiirselve\:'  12  min, 
d)r:  and  A  Major  Scientific  Break- 
ihiijIi.  20  min,  color,  both  produced  by 
iJio  Productions,  Inc. 

J  }h,  H-cul  Mime  power  the  gifiies  gie  us 
'•  'o  see  oursets  as  ithers  see  us.' 

H  Texaco    has    borrowed     a    couplet     from 

ibert    Burns    to   lead    oft    the    narration    of 

-I     We    Kidding    Ourselves?,    a    new    train- 

i  film    for    dealers,    urging    them    to    keep 

r  stations  clean  and  inviting. 

exaco    says    all    of    us    kid    ourselves    a 

I  ;    bit    about    our    own    appearance    (like 

Dad  here   —  doing  the   Rock   and   Roll 

la   teen-agers'    party),    or    about    the    way 

places     of     business     look     (like     this 

•ivzy  hardware  store,  or  this  sloppy  super- 

ifket),    but    let's    cut    the    kidding    for    a 

minutes,    step    back    and    give    our    own 

:ions  a  good  hard  look  —  are  they  painted 

p  cleaned    up   to   look    really   inviting? 

I'utting     ourselves     in     the     other     man's 

h.'v    for    awhile,    we    can    recall    how    we 

ijht   have   felt  at  sloppy   waiter  service,   or 

r  unkempt    barber.      It    is    sometimes    the 

a  e   way   in    a   service   station    if   we    don't 

ii:h  it  carefully. 

"exaco  is  making  a  gigantic  national  ef- 
9  to  have  the  thousands  of  Texaco  sta- 
ll s  in  50  states  sparkle.  One  poor  sta- 
ll can  hurt  all  the  others;  while  every 
prkling  station  does  all  others  good. 
1  Major  Scienlijic  Breakthrough  describes 
lew  improved  motor  oil  that  Texaco 
alers  are  now  selling  in  their  sparkling 
lions.  The  film  is  intended  to  convince 
ilers  they  have  a  jump  on  competition, 
lavoline.  Texaco's  top  grade  oil.  is  now 
lipped  to  beat  the  "stop-and-go  driving 
1  aboo"  that  has  long  plagued  the  auto- 
ipile  industry.  Those  short  trips  place  a 
avy  burden  on  motor  oil.  because  its  job 
to  hold  engine  contaminants  in  suspen- 
1  until  the  oil  is  changed.  If  it  can't, 
contaminants  settle  out  and  stick  to 
/es.  pistons,  lifters  and  cylinders  and 
se  all  sorts  of  trouble, 
'or  convincing  proof  that  Havoline  can 
d  the  contaminants,  the  film  travels  to 
imboat  Springs,  Colorado,  for  three 
nths  of  below-zero  stop-and-go  tests  of 
identical  new  cars  —  some  with  Havoline 
their  crankcases.  some  with  major  com- 
itors"  oils.  Another  series  of  tests  were 
d  simultaneiously  on  the  hot-dry  plains 
Texas   at   Uvalde. 

^t  the  end,  we  get  a  good  look  inside  the 
ines,  and  see  that  Havoline  does  the  job 
keeping  engines  much  cleaner,  as  adver- 
d. 

ire  We  Kidding  Ourselves?  and  A  Major 
entific  Breakthrough  were  produced  and 
5cted  by  Audio's  Les  Bennetts.  ^' 


JMBER  7  •  Volume  23  • 1962 


"llunum  infoniuition  speeds  across  the  miles, 
obstructions  in  its  path  outflanked  by  human 
skills."  Scenes  in   Bell  picture  "Her  Citi/." 


The  Human  Side  of  \  our  Telephone  Dial 

The  Bell  System's  Picture  of  "Her  City"  Gives  Operator  a   Nev.   Challenging   Outlook 


Sponsor:    The    Bell   Systen:. 

Title:    Her   City,    27    min,    b&w.    produced 

by  Henry  Strauss  &  Company. 
■^■r  Dawn   breaks   softly   over   the   City. 

Lights  blink  sleepily  as,  with  a  great  col- 
lective yawn,  the  people  brace  themselves 
for  a  new  day. 

A  single  car  emerges  from  a  suburban 
driveway  .  .  .  mingles  with  a  hundred,  then 
a  thousand  others.  The  sound  of  footfalls 
become  brisker,  activity  stirs  the  streets  to  a 
sharper  pulse-beat.  Buildings  thrust  from 
shadow  into  light. 

We  are  watching  a  small  segment  of  an 
"act  of  faith"  that  is  performed  by  each  of  us 
each  day  .  .  .  faith  that  "the  roads  we  take 
to  work  will  take  us  home  again;  that  bridges 
will  bear  us  safely  over  rivers;  that  our 
hunger  will  be  fed;  our  thirst  quenched; 
that  no  evil  will  befall  us." 

Look  With  Fresh  Eye  at   Special   People 

Thus  are  we  introduced  to  Her  City 
a  new  motion  picture  produced  for  the  Bell 
System  by  Henry  Strauss  &  Company.  And 
thus  are  we  made  to  look  with  a  fresh  eye  at 
some  special  people  who  provide  a  vital  part 
of  the  foundation  on  which  our  daily  "acts 
of  faith"  are  built. 

For  the  "she"  of  Her  City  is  the  telephone 
operator  .  .  .  and  from  this  opening  de- 
velops a  film  about  her  and  her  job  that  is 
realistic  in  theme  and  characterization  .  .  . 
impressionistic  in  narrative  and  visual  im- 
agery. 

The  Strauss  organization  was  commis- 
sioned to  produce  Her  City  because  of  a 
contradiction  that  is  one  of  the  subtler  side- 
effects  of  automation  in  many  types  of  in- 
dustry. 

Tools  That  Free  Her  for  New  Challenges 

At  the  operator's  fingertips,  and  under  her 
control,  are  millions  of  dollars  of  expensive, 
complex  equipment.  Mechanization  has 
rapidly  removed  the  routine,  freeing  her  for 
the  interesting  and  the  challenging. 

She  deals  with  the  public  in  a  capacity  re- 
quiring tact,  judgment,  insight,  ability  to 
make  decisions,  and  willingness  to  take  re- 
sponsibility. As  telephone  communication 
becomes  increasingly  automated,  there  is  in- 
creasing    need     for     the     so-called     "human 


touch"  .  .  .  warmth,  understanding,  con- 
cern for  the  customer. 

Her  job  is  a  key  one  in  her  company  .  .  . 
and  she  has  an  emergent  awareness  of  this 
fact. 

Yet  in  the  mirror  of  public  opinitm.  the 
operator's  image  is  often  sadly  distorted. 
Many  outsiders  see  her  as  a  "non-person" 
...  a  voice  without  a  face,  a  minor  mechani- 
cal element  in  a  vast  apparatus.  Realistic 
or  not  .  .  .  such  feelings  contain  the  seeds 
of  serious  problems  in  morale,  turnover,  and 
recruitment. 

An  Antidote  for  Operators  and  Public 

Her  City  should  provide  a  healthy  anti- 
dote .  .  .  for  operators  and  for  the  public. 
For  it  is  "informational"  in  the  sense  a  docu- 
mentary film  should  be  .  .  .  designed  to 
translate  facts  in  terms  of  feelings  its  au- 
diences will  share;  and  hence  recognize  as 
important  and  valid.  The  work  of  the 
operator  is  shown  so  that  we  know  why  she 
has  chosen  this  work  and  seeks  to  develop 
the  skills  it   requires. 

Through  a  series  of  vignettes  .  .  .  some 
played  in  toto.  others  in  quick  visual,  a 
scrap  of  dialogue  ...  we  see  the  lights  on 
her  switchboard  as  truly  the  lights  of  the 
city.  We  go  where  her  voice  goes  ...  to 
the  city's  furthest  limits  now  pushed  by  the 
expanding  interests  of  its  people  across  the 
nation,   across   the  world. 

.A  19-minute  "\alentine"  That's  Earned 

Sometimes  down-to-earth,  sometimes  lyri- 
cal. Her  City  is  a  nineteen-minute  "valen- 
tine" to  a  woman  who  would  appear  to  earn 
it  three-hundred-and  sixty-five  days  of  the 
year.  But  there  is  interest  here  for  many 
audiences,  because  in  it  is  a  slice  of  all  our 
lives  and  of  the  daily  "acts  of  faith"  that 
make  it  possible  for  us  to  live  as  we  do.         R' 

"Each  morning,  we  perform  an  net  of  faith. 
We  trust  that  the  roads  we  take  to  work  will 
take  us  safely  to  our  homes  at  night  ..." 


"III  the  miiiil  of  mini,  design  is  response  ...  .  .  .  to  needs,  eomlitious  ami  aspinitions." 

Color  Portrait  of  Canadian  Wood  Products 

Design  Is  Motivating  Theme  in  a  Good  New  Film  from  Crown-Zellerbaeh  of  Canada,  Ltd. 


Sponsor:  Crown  Zellerbach  Canada  Limited 

Title:    Canadian    Portrait.    28    min,    color, 
produced   by    F.    K.    Rockett    Productions. 

•nT  The  story  of  trees-to-tlmber-to-some- 
thlng-else  has  been  told  before,  but  not  often 
with  as  much  benefit  from  nature's  abun- 
dance, and  too  seldom  from  a  Canadian  view- 
point. 

Taking  the  theme  "In  the  mind  of  man. 
design  is  response  to  needs,  conditions,  and 
aspirations."  the  picture  points  out  that  de- 
sign is  planning  —  taking  separate  shapes  and 
forms  and  blending  them  into  an  integrated 
and  meaningful  composition.  It  is  noted 
that  design  may  be  seen  in  the  living  pictures 
painted  by  nature  and,  as  planned,  in  the 
good  things  men  have  built  —  panoramas  of 
great  cities  and  the  ordered  patterns  of  a 
nation's  industry  at  work. 

\'iew  of  People  and  Their  Creati\e  \\'(irk 

Caiuidiaii  Portrait,  stated  as  one  of  many 
which  may  be  seen,  is  a  well-placed  and 
pleasant  view  of  the  meaning  of  the  count- 
try's  western  forestlands.  the  people  who 
plan  its  use  and  who  convert  its  products, 
and  of  the  designs  and  patterns  created  by 
the  process  of  conversion.  As  proudly 
depicted  here,  out  of  the  forest  come  kraft 
and  waxed  paper;  newsprint,  Canada's 
largest  export;  corrugated  board;  plywood; 
lumber. 

With    effective    understandment.    this    also 

Another  design  seenc  in  "C.iiniidiiin  Pi)rlriii!" 


is  a  portrait  of  the  sponsor  as  a  moving  and 
vital  force  in  the  Canadian  economy 
Though  it  is  sometimes  visible  on  the  screen, 
only  rarely  is  the  Crown  Zellerbach  name 
mentioned.  Adroitly,  the  "corporate  image" 
is  stated  in  the  narrator's  conclusion:  "The 
design  .  .  .  that  cannot  be  seen,  (but)  can 
only  be  understood  and  felt,  (is)  the  con- 
scious knowledge  that  this  overall  corporate 
design  must  be  in  the  public  interest  as  well 
as  its  own,  that  an  industry  founded  in  the 
historic  past,  working  in  the  present,  and 
planning  confidently  for  the  future  will  con- 
tinue to  benefit  our  nation  and  our  people." 

Nine  Companies  Share  the  Title  Credits 
The  nine  companies  which  make  up 
Crown  Zellerbach  Canada  Limited,  pro- 
ducers of  lumber,  pulp  and  paper,  building 
materials,  and  operating  a  railroad  and  a 
tugboat  line,  shared  opening  title  credits, 
and  played  their  own  appropriate  roles  in  the 
pictorial  material. 

Given  the  U.  S.  Department  of  Agricul- 
ture's "Award  of  Excellence"  at  the  recent 
Centennial  Film  Festival  in  Washington,  and 
recipient  of  a  certificate  at  the  Columbus 
Film  Festival,  the  film  was  narrated  by  Lome 
Greene,  who  plays  the  role  of  "Father"  on 
Bonanza.  A  French  version  was  narrated 
by  Roger  Baulu.  distinguished  Canadian 
Broadcasting  commentator. 

The  Men  Behind  the  Production  Line 
Produced  by  John  J.  Hennessy  from  a 
script  by  Charles  Cromer  and  Walter  Wise. 
Canadian  Portrait  was  directed  by  Jean- 
Philippe  Carson,  photographed  by  Alan 
Chandler  and  Charles  Linko.  and  edited  by 
Kent  Mackenzie.  Music  was  done  by  E.  C. 
Norton.      Glen    Holse    was    the    art    director. 


Animation  is  by  William  Selleck. 


a- 


"Pictures  of  the  Year"  Next! 

Issue  Eight  of  Business  Screen  will 
review  the  year's  best  in  sponsored  films 
including  the  winners  of  |y62  awards 
programs  in  all  fields.  Coming  at  year's 
end  .  .  .  watch  for  it!  <S! 


A  Sy.stcm  for  Hoiisekeepin 

"Efficient    Industrial    Storage"   for 
More  Profits  Through  Stock  Contro 

Sponsor:    Vidmar,    Inc. 

Title:    Ejjicieni  Indiisiriiil  Storage,   20  i 
color,   produced   by   Farrell   &.  Gage   F 

--  The  standard  description  of  a  plain, 
tory  type  industrial  film  has  long  beei 
"nuts-and-bolts"  picture.  Here  is  a  "n 
and-bolts"  picture  that  is  literally  about  i 
and  bolts  and  other  sometimes  loose  I 
and   parts. 

Entitled    Ejfieienl    Industrial    Storage, 
film  presents  a  storage  system  designed  o 
modular    basis    that    provides    a    custom 
proach    to   the    storage    requirements   of 


Modern  industrial  slorii'^e  is  film's  theim 

industrial  plant.  Vidmar  sponsored  the  1 
to  help  management  analyze  the  effects 
disorderly  industrial  housekeeping  w 
visualizing  specific  means  for  correc 
them. 

The  film  shows  how  the  Vidmar  stor 
system  eliminates  the  problem  of  higl 
paid  production  workers  standing  idle 
cause  vital  tools  and  parts  are  difficult 
find  and.  at  the  same  time,  provides  a  [ 
feet  means  for  preventing  pilferage.  Ic 
and  damage  of  expensive  equipment, 
tual  installations  show  how  the  system  fai 
tates  perfect  inventory  control  for  such  itt 
as  tools,  gauges,  fixtures,  instruments,  cc 
ponents,  accessories,  assemblies  and  cc 
parable  equipment,  (as  well  as  nuts 
bolts),  besides  achieving  substantial  savi 
in  storage  space. 

Efficient  Industrial  Storage  demonstrs 
that  hard  working  nuts  and  bolts  pictu 
can  be  handsome  as  well  as  sensible. 

Showings  of  the  film  can  be  arranj 
through  Vidmar.  Inc.,  2323  Reach  Ro 
Williamsport,  Pa. 


.Agriculture's    (Centennial    Film    Aware 

it  Late  arrival  of  pictures  has  carried  ove 
special  report  on  the  Centennial  Film  Awa 
of  the  U.  S.  Department  of  .Agriculture. 

Full    details    on    the    prize    films    of   Ri 
America,   pictures   and   a   list   of  entries  ' 
appear  in  these  pages  next  month.  A  Farm  F 
Guide  based  on  this  program  is  being  prep  • 
ed  for  early  1963  publication.  I 
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[parcl  Announces  Election  of 
l|  Eugene  Burson  as  President 

jIh.  Eugene  Burson,  He;id,  Film 
lijduction  Group  at  Hughes  Air- 
;  ft  Company  is  the  newly-elect- 
I,  National    President    of    IFPA. 

Si  selection  to  fill  the  vacancy 
by  John  Mahon  was  announced 
the  Executive  Board,  following 
\  vote  of  the  election  committee 
lided  by  Dr.  John  Tyo. 
jcnc  Burson  did  his  graduate 
irk  at  UCLA  and  has  been  ac- 
r  in  industry  film  production 
vrk  lor  many  years.  His  active 
1  ticipation  in  IFPA  affairs  dates 
the  organization's  found- 
nths.  Former  National  Pres- 
lohn  Mahon  recently  left 
t  \\  est  Coast  to  accept  a  posi- 
1  on  the  faculty  of  New  York 
jiversity.  g- 

rthern   California  Chapter 
eps  Growing;  Now  Over  50! 

Continued  growth  of  IFPA's 
rthern  California  Chapter  is  re- 
ted  by  Chairman  Mitch  Rose, 
is  than  a  year  old,  the  group 
iady  has  a  membership  of  over 
representing  the  wide  variety 
ilm  organizations  located  in  that 
a. 

Members  represent  such  organi- 
ions  as  Aerojet  General  Corp.. 
ifornia's  State  Division  of  Migh- 
ts, the  Cling  Peach  Advisory 
ird,  Loclcheed  Missiles  and 
ice  Company,  the  Rosicrucians. 
ill  Development  Company,  the 
ithern  Pacific  Railway,  Stanford 
iversity  (and  the  Stanford  Med- 
Center),  United  Airlines,  Unit- 
Technology  Co.,  and  the  Wilton 
mpany, 

Dther  government  members  are 
U.  S.  Department  of  Agricul- 
,  U.  S.  Naval  Ordnance  Test 
tion,  and  the  U.  S.  Naval  Radio- 
ical  Defense  Lab.  Both  the 
iversity  of  California  at  Berke- 
and  the  University's  Naval  Bio- 
ical  Research  group  are  mem- 
s, 

ommercial  memberships  in- 
Me  Cine-Chrome  Laboratories, 
Fnis  for  Industry,  Eastman  Ko- 
Jv.  and  Palmer  Films,  Inc.  in 
lit  area.  13' 

^'nibers  on  Committee,  Jury 
I  •  "Film   as   Communication" 

Among  the  pre-screening  jur- 
it  for  the  recent  San  Francisco 
1  ernational  Film  Festival  (see  re- 
prt  elsewhere  in  this  issue  on 
faiists  and  winners),  were  mem- 
bs  of  IFPA's  Northern  California 
(  apter.  They  also  served  as  mem- 
trs  of  the  "Films  for  Communica- 
t  ns"  awards  committee.  & 


THE  INDUSTRY  FILM  lOURNAL 

National  News-Letter  of  the  Industry  Film  Producers  Association 


180  Attend  Southern  California's  Program 
on  Videotape  Production  and  Techniques 


TThe    Largest   Attendance   in 

the  history  of  the  Southern  Cali- 
fornia Chapter  —  1 80  members 
and  guests  —  turned  out  on  Octo- 
ber 30th  for  a  program  featuring 
contemporary  Videotape  produc- 
tion facilities  and  techniques  at  the 
KTTV  Studios  in  Hollywood. 

The  presentation  was  made  by 
John  V'rba,  Vice-President  and 
Manager  of  KTTV  Productions,  a 
station  affiliate,  and  members  of 
his  staff. 
Show    Facilities    and    Techniques 

Both  technical  facilities  and  pro- 
duction techniques  were  described 
during  the  two-hour  program  which 
featured  the  presentation  of  repre- 
sentative taped  shows.  The  use  of 
Videotape  as  an  original  record- 
ing system,  combined  with  film  as 
a  release  medium,  was  described. 
Advantages  of  this  production  sys- 
tem for  certain  types  of  low-budg- 
et briefing  and  informational  pre- 
sentations were  outlined  bv  Mr. 
Vrba. 

Electronic  equipment  exhibited 
and  explained  included  the  high- 
resolution  British  Marconi  cam- 
eras. A  wide  selection  of  low-cost, 
electronic  special-effects  techni- 
ques were  displayed  and  explained. 

Following  the  formal  program. 
IFPA    members    were    invited    to 


Above  (1  to  r):  Xdlioiud  presi- 
dent Gene  Burson:  KTTV  liec- 
Ijresident  John  Vrba:  and  chr. 
Gene  Htiggens  of  local  dwipter. 

tour  the  extensive  facilities  avail- 
able at  KTTV  for  both  Videotape 
and  film  production.  General  dis- 
cussion of  these  techniques  with 
Mr.  Vrba  and  his  staff  continued 
informally  during  refreshments 
served  on  Stage  Three. 

An  Opportunity  to  Meet,  Chat 
The  large  turn-out  provided  a 
fine  opportunity  for  the  Southern 


Member  Everett  Stone  receives  top  door  prize  from  KTTV's  Ron 
Woods  at  October  30th  meeting  .  .  .  a  two-day  vacation  for  two  at 
Las  Vegas!  Session  on  tape  production  was  attended  by  ISO.' 


California  membership  for  "shop 
talk"  and  to  renew  acquaintance- 
ships. 

The  KTTV  session  was  one  of 
a  series  of  fall  and  winter  programs 
planned  for  the  Chapter  by  Pro- 
gram Chairman  Brent  Inman. 
These  events  are  in'ended  to  ex- 
plore contemporary  production 
practice,  emerging  techniques  and 
to  provide  new  perspective  on  in- 
dustry film  production.  Early  pro- 
grams will  be  devoted  to  special 
effects  and  to  8mm  sound.  {Jf 

Film  Library  Service 
Available  to  Chapters 

'THE   Establishment  of  a  new 

IFPA  Film  Library  Service. 
made  possible  through  the  efforts 
of  Past  President  Bob  Gunther.  has 
been  announced  by  National  Pres- 
ident Gene  Burson.  Purpose  of 
the  library  is  to  make  available  to 
Association  Chapters  the  best  of 
current  industry  film  productions 
selected  each  year  for  the  annual 
"Cindy"  awards. 

The  availability  of  such  out- 
standing IFPA  productions  will  not 
only  provide  program  material  for 
our  widespread  regional  chapters, 
according  to  Gene  Burson.  but 
also  affords  us  an  opportunity  to 
achieve  greater  penetration  into 
nationwide  management  circles. 
Fulfills   a   Basic  IFPA   Goal 

In  congratulating  Bob  Gunther 
for  the  establishment  of  this  serv- 
ice. Burson  noted  the  fulfillment 
of  a  basic  IFPA  aim:  "to  encour- 
age the  exchange  of  ideas,  techni- 
ques and  problems  involving  the 
motion  picture  medium  for  the 
benefit  of  all  members  of  the  pro- 
fession" .  .  .  which  was  set  up  as 
one  of  the  Association's  original 
objectives. 

The  following  titles  are  currently 
available  for  Chapter  loan: 

(1)  Aerospace  Medical  Re- 
search at  H oilman,  produced  by 
the  Air  Photographic  and  Charting 
Service   (MATS),  Hollywood. 

(2)  X-15  1960  Annual  Report. 
produced  by  North  American 
Aviation.  Inc..  Los  Angeles  Di- 
vision. 

(3)  Corrosion  in  Aircraft,  pro- 
duced by  Douglas  Aircraft  Com- 
pany. Inc. 

(4)  Korea  —  Battleground  of 
Liberty,  produced  by  Air  Photo- 
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graphic     ;incl     Charting     Service 
(MATS).  Hollywood.  ' 

(5)  It's  a  Mailer  oj  Business. 
produced  by  Lockheed.  Georgia 
Division. 

(6)  Wiiijis  for  I'reecloni,  pro- 
duced by  Lockheed.  California  Di- 
vision. 

(7)  Aerosi>iHe  Force  Comtinini- 
iOiions  —  The  Reins  oj  Command. 
produced  for  the  Air  Photograph  c 
and  Charting  Service  bv  Filniaster. 
Inc. 

Give  0;ilcs  Well  in  .\dvance 

It's  a  good  idea  to  note  the 
Chapter  meeting  dates  well  in  ad- 
vance and  to  give  an  optional  date 
or  an  optional  title  on  your  re- 
quest. Make  'em  early  to  allow 
time  for  "on  time"  delivery  and 
don't  forget  to  return  just  as 
promptly  so  we  can  meet  other 
Chapter  requests!  ff 


THE  INDUSTRY  FILM  lOURNAL 


A  LelU'r  to  an  liulustrv  Film  Maker 

by  Gene  Marcu.s  Huggens 


The  Alan  Behin<l  the  Lens 

'>  Gene  Marcus  Huggens, 
whose  "letter  to  a  film-maker" 
appears  as  our  Guest  Editorial 
of  the  month,  is  Motion  Picture 
Coordinator  for  General  Dy- 
namics at   Pomona.  California. 

A  graduate  of  the  University 
of  Southern  California,  1^51. 
with  a  B.A.  in  Cinema,  Gene  is 
the  Chairman  of  the  Southern 
California  Chapter.  He  has 
worked  in  the  motion  picture 
industry  in  many  capacities,  as  a 
worker  and  as  a  supervisor.  His 
experience  has  ranged  through 
all  types  of  production,  theatri- 
cal, industry,  educational,  mili- 
tary and  in-plant. 

The  feature  in  these  pages  has 
been  adapted,  out  of  context, 
from  a  recent  letter  to  members 
of  his  Chapter  and  we  believe 
it  expresses  most  deeply,  not 
only  the  spirit  of  IKPA.  but  the 
faith  and  deep  convictions  of 
this  man  in  his  Association  and 
in  the  future  of  the  communica- 
tions' media  we  all  serve.        y' 


11  /idiioN  Picu)|<is  are  made  by 
^''men  with  tools.  Since  the  tools 
are  available  to  anyone,  it  follows 
that  the  quality  of  films  depends 
on  the  men  who  make  them. 

Film-making,  then,  is  nol  a 
mechanical  process  —  it  is  the 
measure  of  the  perception  of  a  man 
with  a  camera,  a  typewriter,  a 
pair  of  scissors.  You  can  shout 
things  with  a  camera,  whisper 
things,  insinuate  things,  or  just  go 
around  with  a  camera,  planting 
seeds  of  ideas  in  people's  imagin- 
ation. 

Impro\ini;  Our  "Inner  \'ision" 
Motion  pictures  are  a  product 
of  brain,  heart  and  body;  to  pro- 
duce them  we  have  to  develop  in- 
telligence, sensibility,  and  the 
senses  —  to  improve  our  "inner 
vision." 

Unfortunately,  we  are  often  con- 
demned to  partial  activities  in  the 
administrative  and  technical  areas 
of  our  profession;  activities  which 
fail  to  encompass  the  most  pre- 
cious values  of  our  existence.  We 
tend  to  practice  film-making  as  if 
it  existed  in  a  vacuum,  neither 
knowing  nor  caring  what  has  gone 
into  it  to  make  it  what  it  is. 
Ask  Yourself  These  Questions 
Are  we,  as  IFPA  members,  too 
pre-occupied  with  the  photographic 
side  of  film-making  to  the  neglect 
of  its  other  facets'.' 

Do  our  interests  go  no  further 
than  discussing  gadgets  and  com- 
paring one  another's  films? 

Should  we  be  dealing  more  with 
ideas  rather  than  facts  or  figures'? 
With  the  creative  aspects  more 
than  the  technical? 

Should  a  closer  communion  exist 
among  our  members?  Do  we  really 
share  common  experience,  prob- 
lems and  solutions? 

Are  we  discovering  new  and  dif- 
ferent ways  of  seeing  and  saying;? 
Do  we  appreciate  our  employ- 
ers" problems  and  position? 

Are  we  properly  respected  and 
recognized  by  our  employer''  Do 
we  deserve  to  be? 

Do  we  have  a  professional  in- 
terest in  the  improvement  of  the 
industrial  motion  picture  and  its 
applications  in  business  and  indus- 
try? 

Compare  Present,  Past  \\'ork 
Look  around  your  shop  ...  at 
the  examples  of  the  work  you're 
turning    out    today.    Then    think 


back  a  few  years.  Do  you  see  star- 
tling proof  of  groHlh  in  your  serv- 
ice, technology  and  craftsmanship? 
Growth  can  be  slow  and  hard 
when  you  are  groping  alone.  It 
quickens  when  you  meet  with  oth- 
er interested  people  and  film-mak- 
ers who  have  worked  and  thought 
intensively  about  their  medium. 
You  listen  and  ask;  not  just  how. 
but  why  —  or  you  should.  You 
see  a  film  that  blazes  with  signifi- 
cance and  meaning.  Suddenly,  a 
way  of  working,  dim  till  then, 
comes  clear  before  you. 

IFPA  can  begin  to  fill  a  large 
gap  in  our  knowledge.  It  can  re- 
late the  short  items  that  rarely  get 
into  the  more  general  books  or 
current  magazines  because  the  ma- 
terial is  unrelated.  There  has  been 
an  enormous  amount  of  research, 
both  in  the  technical  areas  and  in 
the  aesthetic  employment  of  the 
tool  which,  if  a  contemporary  had 
some  idea  of.  would  save  him  con- 
siderable time  for  pursuit  of  the 
expressive  aspects  of  the  medium. 
Keep  a  \\'ide  Open  Mind  ,  .  . 
It  is  imperative  that  we  enlarge 
our  vocabulary  of  visual  images 
with  an  open  mind,  without  fixed 
or  pre-conceived  ideas  of  what 
pictures  ought  to  look  like.  We 
must  look  to  those  who  are  most 
sensitive  and  most  perceptive  for 
what  is  happening  in  every  part 
of  our  environment. 

By  hearing  their  voices,  not  in 
unrelated  isolation,  but  in  unison 
and  with  awareness  of  the  depen- 
dence on  one  another,  we  can  act 
to  conserve  all  that  we  have  attain- 
ed —  and  achieve  new  and  better 
controls  and  understanding  of  our- 
selves and  our  environment. 
Learning  from  the  Masters 
Only  by  studying  the  works  of 
the  masters  of  the  medium,  adapt- 
ing old  ideas  to  our  particular 
needs,  combining  them  with  our 
original  material,  can  we  hope 
gradually  to  improve  our  product. 
We  cannot  escape  environment, 
but  we  can  and  do  fashion  it;  of- 
ten in  ignorance  or  short-sighted 
greed.  But  sometimes,  too,  with 
magnificent  vision. 

IFPA  is  an  "environment" 
where  we  can  talk  straight  to  each 
other,  discuss  the  problems  that 
face  us  in  our  profession  and  art. 
share  our  experiences,  comment 
on  what  goes  on,  discover  the  new 


potentials,    form    new    tnendsll 
raise  and  broaden  our  vision 
attitudes,    and    sharpen    the   fil 
of  our  group  and  individual  ain-| 

*        *        * 
Rosk-rueian's    Film    Direrlo 
Itark    from   Near  East   Loej 

John  Mee.  Director  of  the  I 
partment  of  Cinematography! 
the  Rosicrucian  Order,  AMCl 
at  San  Jose,  California,  h;is  reel 
ly  completed  a  two-month  locc 
trip  in  the  Near  East. 

Accompanied  by  his  sound  t 
nician.  Peter  Falcone,  this 
known  member  of  IFPA's  Nc 
ern  California  Chapter  wen 
Jordan  and  Israel  to  film  site 
historical  and  cultural  interest 
use  in  the  various  educational  f 
produced  by  the  Order's  Egyp 
and  Oriental  Museum. 

The  films  are  released  in  t 
languages  and  are  distributee 
schools  and  groups  throughout 
world. 

*        *        * 
New  York  University  .4nn(>iii 
Mahon's   .4|)puinlnient    to   S 

Former  IFPA  president  Juh 
Mahon.  Jr.  has  been  appointee 
associate  professor  in  the  def 
ment  of  television,  motion  pict 
and  radio  of  New  York  L  ni 
sity's  Washington  Square  Col 
of  Arts  and  Science, 

Dr.  William  E.  Buckler,  dea 
the    College,    announced    the 
pointment  in  November.  John 
resides  at   20  Old   Boston   R( 
Wilton,  Connecticut. 


'\S  orlrl  of  Mosaic"  Pietur 
at  University  of  Californi 


World    of   Mosaic,    16mni    ci  • 

sound,  released  b\'  Uiii\iry 
of  California  Extension  (•  rt 
Sales  Department,  Rental  F  n 
Library ) , 

•It  The  film  traces  the  historic  f 
orama  of  mosaic  art  from  the 
cient    civilizations    of    Sumnic 
Greece  and  Rome  through  its  |:- 
sent    renaissance    in    Mexico     i 
the  United  States.  It  focuses  on  (| 
relationship    between    mosaic    C 
and  architecture  in  the  culture' 'f 
each  era  and  explores  the  poter  il 
for   integrated   art   forms    in   c  i- 
temporary  work.   It  is  highligld 
by  a  scene  which  documents   « 
step-by-step   creation   of   a   mi  J 
by   the   well-known   contemporv 
American  mosaicist  Joseph  You;. 

Further  information  may  be  •- 
tained  from  the  Educational  Fi  S 
Sales  Dept..  University  of  Calit - 
nia  Extension.  Berkeley  4,  Calilf 
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Using  8  Kodak  Pageant  Sound  Projectors, 
we're  showing  the  Civil  War  in-the-round' 


Mr.  James  J.  Geary,  Executive  Director, 
I  Virginia  Civil  War  Commission. 

Virginia   Civil   War   Centennial   Center,   in 
nond,  is  a  round  building  designed  around  a 

the  entire  balcony  of  the  building  is  devoted 
I  he  showing  of  an   eight-part   $70,000   movie 

I  "d  Manassas  to  Appomattox.  The  film  is  divided 

II  four-minute  sections,  each  complete  within  it- 
;1  but  related  to  the  other  parts.  The  movies  are 
V'.n  on  rear-projection  screens  from  a  central 
rection  booth  just  under  the  dome  of  the  build- 

\s  one  motion  picture  segment  ends,  the  audi- 
n»  moves  on  to  the  next  screen,  just  as  the  next 
ai  begins.  The  result  is  a  continuous  flow  of 
i'ors,  progressing  smoothly  around  the  balcony. 
'i.nstairs,  they  see  a  $100,000  exhibit  which  in- 


cludes lifelike  mannequins,  animated  maps,  dio- 
ramas, and  a  display  of  Civil  War  relics  on  loan 
from  museums. 

"One  of  the  big  problems  involved  in  making 
our  Centennial  Center  work  was,  of  course,  the 
projection  setup.  This  movie  is  to  have  a  four-year 
run  with  continuous  showings  every  day  of  the 
ueek,  so  the  equipment  had  to  be  the  most  depend- 
able available.  The  latest  model  Kod.\k  P.^geant 
Sound  Projectors,  with  transistorized  sound  sys- 
tems, were  installed,  and  are  doing  the  job  wonder- 
fully. 

"We  plan  regular  preventive  maintenance  for  the 
projectors,  but  expect  little  trouble,  because  of  the 
small  number  of  moving  parts  in  these  new  Kodak 
models." 

While  your  company  or  school  probably  does 
not  run  its  projectors  as  long  or  as  hard  as  the 
Virginia   Civil   War   Centennial   Center,   the   new 


KoD.AK    PAGE.1NT    Sound    Projector    AV-126-TR 
offers  advantages  to  you,  too. 

The  all-transistorized  amplifier  is  maintenance- 
free,  ready  to  go  the  instant  you  turn  it  on.  There 
is  no  distracting  background  noise.  While  easily 
capable  for  auditorium  use,  the  entire  range  of 
sounds  is  crisply  reproduced  at  small-room  levels, 
too.  The  projector  is  so  simple  to  operate  the  inex- 
perienced can  do  it  with  little  practice. 


Your  Kodak  Audio-Visual  Dealer  will 
demonstrate  this  new  Kodak  projec- 
tor for  you,  or  you  can  write  us  for 
Bulletin  V3-65,  which  gives  more 
details. 


KODAK  PAGEANT  Projector  )    EASTMAN    KODAK  COMPANY,  Dept  8-V,  Rochester  4,  N.  Y. 


IMBER  7  •  Volume  23  •  1962 


55 


A  TRIBUTE  TO  THE  FUTURE  OF  THLHVISION  ADVERTISING 

MPO  Videolronit  s  Building  New  Manhattan 
ProdiK  lion  Ccnlcr  lo   House   All  Operations 


CoNsi  Kit  HON  is  now  uikIci 
way  on  the  new  film  production 
center  of  MPO  Vidcotronics.  Inc.. 
;it  222  East  44tli  Street.  New 
>  ork.  MPO  is  sclicduled  to  move 
into  the  new  center  early  in  \9bi. 
At  an  announcement  luncheon 
in  New  York  last  month.  Judd  L. 
Pollock,  president  of  MPO.  said 
his  firm  was  confident  in  em- 
barking on  this  venture  even  in 
uncertain  times.  He  said  he  be- 
lieved that  the  advertising  indus- 
try was  more  "depression-proof" 
than  almost  any  other  kind  of  bus- 
iness, and  television  advertising — 
to  which  industry  MPO  is  the  larg- 
est supplier  in  the  country  —  can 
offer  more  mass  audience  and 
more  selling  impact  than  any  other 
form  of  advertising. 

Entire  Operation  Under  Roof 
MPO's  new  studio  complex  will 
be  a  completely  autonomous  pro- 
duction center.  The  building  will 
house  what  is  said  to  be  the  most 
complete  facilities  for  motion  pic- 
ture production  ever  assembled  in 
a  single  structure.  It  will  be  pos- 
sible for  an  entire  film  to  be  plan- 
ned, shot,  processed,  edited  and 
screened  without  moving  out  of 
the  MPO  building.  Everything 
needed  for  total  production  will  be 
available:  studios,  property  and 
scenery  construction  and  storage, 
optical  and  special  effects  depart- 
ments, editing  department,  proces- 
sing labs,  sound  recording  equip- 
ment and  screening  rooms. 

The  location  of  the  new  facili- 
ties is  in  the  Grand  Central  area 

Foiirlh  //(Kir  «/  llic   iicii    MI'O   t 
screening   ii>(iin.\.   lihnini.   oj)liciil 


vihere  most  of  the  city"s  major 
advertising  agencies  are  found. 
It  will  thus  provide  advertising 
and  industrial  film  clients  with  a 
great  convenience  in  producing 
their  films. 

The  Latest  in  Studio  Design 

Every  aspect  of  the  new  center 
will  incorporate  advanced  think- 
ing in  the  design  of  motion  picture 
studios.  The  building  will  contain 
nine  sound  stages  occupying  near- 
ly half  of  the  total  1  20.000  square 
feet  in  the  complex. 

The  largest  stage  measures  ap- 
proximately 100  feet  by  100  feet. 
It  will  have  a  clear  height  of  near- 
ly 30  feet.  This  sound  stage  will 
also  have  two  permanent  cyclo- 
ranias.  the  largest  measuring  150 
feet  by  30  feet,  as  well  as  a  perm- 
anent grid  ceiling  platform  from 
which  lights  and  scenery  will  be 
suspended.  The  platform  can  also 
be  used  for  direct  overhead 
photography. 

From  Casting  to  Work  Shops 

The  facilities  will  include  a 
large  casting  office  with  its  own 
waiting  room  capable  of  holding 
30  people,  a  hairdressing  salon, 
seven  make-up  rooms.  8.000 
square  feet  of  scenery  storage 
space,  and  a  large  carpentry  shop. 

Air-conditioning  and  electrical 
systems  have  been  exclusively  de- 
signed to  the  requirements  of  film 
production.  All  corridors  have 
been  built  wide  enough  to  accom- 
modate automobiles  and  heavy 
equipment.  The  building  will  have 
three   oversized   freight   elevators. 

cnlir  will  house  executive  offices, 
ileiiiiitiiicuf    and    editing   fiuilities. 


two     new      high-speed     passenger 
elevators  and  ramps  for  off-street 
receiving  and  shipping. 
Cites    Importance    of     Teamwork 

Marvin  Rothenberg.  MPO  vice 
president  in  charge  of  creative 
services,  described  the  oppor- 
tunities the  new  center  will  afford 
as   follows: 

■'Film  production  is  a  uniquely 
complex  craft  which  requires  the 
cooperative  talents  of  a  host  of 
creative  and  technical  specialists. 
For  maximum  results  this  team 
should  continuously  work  togeth- 
er from  the  first  pre-production 
discussions  right  on  through  to  the 
final  answer  print.  Such  a  group 
is  always  hoped  for  but  seldom 
realized.  This  is  one  reason  why 
I.  as  a  motion  picture  director, 
particularly  appreciate  the  pos- 
sibilities of  MPOs  new  produc- 
tion center. 

Specialist-S  \re  Right  at  Hand 
"At  only  a  few  studios  that  1 
know  of."  Mr.  Rothenberg  noted, 
"can  one  find  all  the  necessary 
film  specialists  working  so  close- 
ly together  that  they  can  be  as- 
sembled on  a  moment's  notice  to 
solve  routine  or  emergency  prob- 
lems. Key  departments  such  as 
direction,  camera,  special  effects, 
scenic  design,  laboratory,  editing 
and  optical  effects  will  actually  be 
within  steps  of  each  other. 

"Should  the  director  need  the 
opinion  of  an  optical  expert."  Mr. 
Rothenberg  said,  "a  member  of 
our  optical  staff,  one  of  the  best 
in  the  country,  can  be  on  the  stage 
in  minutes.  Editors  can  drop  in 
on  the  set.  watch  the  shooting  and 
give  suggestions  which  can  make 
a  real  contribution  to  the  produc- 
tion. Set  designers  can  discuss 
dramatic  action  with  the  director 


and  ihcy  can  then   plan   thei 
layout  together. 

Directors  and  cameramen 
easily  screen  all  of  their  rushe: 
work  closely  with  the  editi 
completing  the  film. 

"For  some  time  now  MPC 
been  using  what  we  call  our 
ject  Unit  system.  This  produ 
unit  is  composed  of  all  speci 
who  work  together  in  a  single 
With  a  physical  plant  that  b 
these  men  into  closer  workin 
lationships  our  Project  1 
should  operate  more  smoc 
and  efficiently." 

A  Center  to  Stimulate  Ides 

Mr.  Rothenberg  concluded. 
MPO  we  have  always  believec 
the  culmination  of  the  ere 
process  takes  place  in  prc-prc 
tion  discussions  and  planning, 
approaches  and  exciting  so'u 
to  film  problems  can  come 
the  free  exchange  of  ideas  at 
film  craftsmen  who  have  c 
dence  in  each  other's  abilities, 
stimulation  provided  by  the  i 
change  of  ideas  among  crew 
partment  heads  and  clients 
life  and  spark  to  a  film  or  i 
mercial.  When  these  men. 
their  skill,  knowledge  and  ex 
ence  are  brought  together  in 
fine  working  arena  we  have  | 
ned.  with  every  technical  req 
ment  at  their  fingertips,  a  d 
tor  will  be  able  to  generate  i 
effective  and  creative  approo 
to  filmmaking." 

Arnold  Kaiser.  MPO  vice-| 
ident  in  charge  of  produc 
pointed  out  the  firm's  belief 
the  new  MPO  New  York  film 
duction  center  should  bring 
stantially  increased  efficienc; 
the  company's  filmmaking  oj 
tions.   "Economies   resulting 


new  procedures  in  the  produ< 

Fifth  floor  fueilities  include  five  sound  stages,  conference  room, 
raaura  dcpartniint  as  well  as  makcuji  and  warihohe  salons,  stoi 
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Business  Screhn  Magazj 


y  commercials  will  be  espe- 
noticeable,"  Mr.  Kaiser  said. 
jlost  of  us  in  the  field  of  tele- 
(1  commercial  production  grew 
ith  the  television  industry  it- 
:  Mr.  Kaiser  said,  "We  found 
:!lves  using  rather  makeshift 
ities  because  of  the  newness  of 
usiness.  It  was  hard  to  judge 
[.  loads  and  avoid  overtime. 
\we  know  how  to  forecast  and 
f,  rush  periods  of  production 
Jiut  taxing  our  facilities  and 
■jnnel.  or  incurring  excessive 
;t  MPO  has  designed  and  built 
ijw  studios  on  knowledge  gain- 

fm  15  years  of  experience  in 
oduction  of  TV  commercials. 
"l   will   be   a   tremendous   ad- 
)ge  to  have  nine  sound  stages 
hi   the    same    building,"    Mr. 
i  r  said.  "Sets  can  be  built  dur- 
jrnial  working  hours  on  some 
e>  while  others  are  being  used 
tooting.  Clients  will  have  the 
ftunity  to  study  and  approve 
!|)rior  to  shooting, 
ith  multiple  stages  available, 
ing     schedules     will     benefit 
maximum     flexibility,"     he 
njon.  "Different  sizes  and  com- 
mons of  studios  can  be  utiliz- 
meet  specific  production  re- 
jiTients,  When  filming  is  com- 
on  one  set,  the  same  crew 
36  able  to  move  directly  to 
ext  standing  set.  The  result- 
conomy  is  obvious." 
'e  have  built  our  own  labs  on 
)remises,"    Mr.    Kaiser    said, 
will  enable  us  to  speed  up 
ssing.   In  an  emergency,  for 
;jice,  we  will  be  able  to  shoot 
the  day,  break  for  dinner 
;how  the  clients  rushes  that 
evening.   Answer  prints  can 
ady  within  three  days  from 
ng   without   excessive   over- 
charges." 
Kaiser  feels  that  the  MPO 
b:enter  will  be  able  to  handle 
nly  the  present  requirements 
ilevision  commercial  produc- 
nlbut  the  future  needs,  regard- 
f  size  and  volume,  as  well.  <jit 


FOR  SALE 

IMELAPSE   FOOTAGE 

't  It.  Itimni  original  Koda- 
1  nie.  Flowers,  Clouds,  Fan- 
i-c  Shot  by  Hollywood  major 
uo  cameraman.  Never  used. 
r  ,'d  for  quick  sale.  All  oi 
a, 

Stuart   Jewell 
'722    Royal    Palm    Blvd. 
(arden   Grove,   California 


Whatever  You're  Filming... Wherever  You're  Filming  It... 


RENT  FRDN  CECO 

When  you  rent  from  CECO  you  get  more  than  just  equipment.  Because  CECO  maintains  the  world's  largest  rental  stock, 

you  get  exactly  the  equipment  you  want .  . .  when  you  want  it. 

And  more.  Dependability.  Equipment  you  can  count  on  wherever  in  the  world  you  happen  to  be.  Performance-proved 

equipment,  meticulously  serviced  between  users  —  every  time.  That  invaluable  EXTRA  that  only  the  world's  largest 

Repair-Service  Dept.  is  equipped  to  provide. 

Next  time  you're  renting  equipment,  to  be  sure,  rent  from  CECO. 


CAMERAS: 

16mm  &  35mm  — Sound  (Single 
or  Double  System)  — Silent 

—  Hi-Speed  —  Instrumentation 

LIGHTING: 

Afcs  —  Incandescents  —  Spots 

—  Floods  —  Dimmers  —  Reflectors 
All  Lighting  Accessories 

GENERATORS: 

Portable  — Truck  Mounted 
SOUND  EQUIPMENT: 

Magnetic  —  Optical  —  Mikes  —  Booms 

GRIP  EQUIPMENT: 

Parallels  —  Goboes  —  Other 
Grip  Accessories 


■  CRANES,  DOLLIES: 

Crab  — Western  — Portable  Panoram 

■  LENSES: 

Wide  angle —  Zoom —Telephoto 

—  Anamorphic 

■  EDITING  EQUIPMENT: 
Moviolas  —  Viewers  —  Splicers 

—  Rewinders 

■  PROJECTION  EQUIPMENT: 
15mm  &  35mm  —  Sound  &  Silent  — 
Slide  — Continuous 

■  TELEVISION: 
Closed  Circuit  TV 

■  CAMERA  CARS  L 

WHERE  THE  PROS  GO. 


CAMERA  EQUIPMENT  CO.,  INC 

315   W.  43id   Street,  New  Vork' 36,   N.  Y. 

Gentlemen:   Please   rush   me  vnnr   rorc   ..      .  . 
logue  of  Rental  EquipmenT  "  "'"'""'^  "'=" 


Street  . 


City. 


I 

^"ne state ' 

" I 


CAMERA  EQUIPMENT  CO.,  INC. 


FIRST  IN  SALES,  SERVICE,  RENTALS  AND  REPAIRS 


SUBSIOIARY  OF  CECO   INOUSTRIES,   INC 


NEW  YORK,  N.  Y. 

315  West  43rd  St.  •  JUdson  6-1420 


HIALEAH.  FLORIDA 

51  East  10th  Ave.  •  TUiedo  8-4604 


HOLIYWOOO,  CALIFORNIA 

6510  Santa  Monica  8lvd   •  Hollywood  9-8321 
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Tool  Sleel  Procliicprs'  Film 
Kxpluiii!'    llif    Special    Alloys 


Made  to  Make  It.  SO  frame.  35miii 
color.  souikI  sliili'lilin.  spoiisortil 
h\  Comniitti'C  on  Tool  Prodiiivrs 
.\imTican  Iron  &  .Steel   Institute. 

tj-  This  is  the  first  in  a  series  to 
be  issued  by  ihe  Committee  on  the 
manufacture  and  use  of  tool  steels. 
Outlining  the  continuous  need 
of  American   industry   for  special 


THE  SCREENING  ROOM 


^0 


OQ 


.^■'  ,'»»^ .  ■  ■  • 

.  .  .  T(wl  steels  help  make  autos 

alloys  to  shape  and  machine  ail 
kinds  of  materials  in  mass  produc- 
tion, the  slidefilm  traces  American 
tool  steel  manufacture  from  its 
earliest  beginn  njis  to  its  presen; 
level  of  high  efficiency.  Through 
a  combination  of  clever  wood 
block  carvings  and  fiery  color 
photographs  taken  on  location,  the 
slidefilm  describes  the  major  ini- 
pro\emenls  in  technicjuc^  and  m  i- 
chinery  needed  to  make  today\ 
many  different  tool  steel  type.^. 

Distributed  by:  Ernest  Bolduc, 
secretary.  Committee  of  Tool  Steel 
Producers.  .American  Iron  and 
Steel  Institute.  633  Third  Ave  . 
New  York  17,  N.  Y.  on  free-loan 
basis.  SP 

Echo  of  "Sllenl  Sprinp" 

Poisons,    Pests    and    People,    00 

minutes,  color,  rele.isel  by  tlu  ^' 
National  Film   Board  of  Canada. 

-  Coincident  to  the  publication 
of  Rachel  Carson's  new  book.  Si- 
leiil  Sprini;.  and  nationwide  con- 
cern with  the  problem  of  insecti- 
cides, this  film  is  released  in  the 
U.  S.  by  the  National  f^ilm  Board 
of  Canada. 

The  film  examines  the  effects  of 
widespread  use  of  chemic.il  insecti- 
cides both  on  the  insec:  population 
at  large  and  on  warm-bloodeJ 
creatures,  including  man. 

The  film  is  said  to  be  suitable 
lor  many  audiences,  including  high 
school  and  college  science  classes 
and  consumer  and  health  or- 
ganizations. Further  information  i^ 
available  from:  National  Fihii 
Board  of  Canada.  680  Fifth  Ave.. 
New  Yori^    19.  N.  Y.  «■ 
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The  BiK  Classroom,  .30  niin.  color, 
.sound.   Sponsored   by   the   Na- 
tional Education  .Association. 

1  his  film  points  up  the  plea- 
sures of  travel  enjoyed  by  every 
tourist,  together  with  the  special 
remunerations  which  come  to  the 
teacher  when  the  fun  of  travel  is 
combined  with  the  broadening  of 
teacher  knowledge. 

.'\merican  teachers  are  shown 
enjoying  themselves  in  Norway. 
Sweden  and  Denmark,  and  even 
livinu  for  a  while   in   Sandinavian 


homes.  Along  with  the  magnific- 
ent scenery,  handsome  cities  and 
the  wealth  of  historic  interest  in 
these  countries,  the  teachers  gain 
firsthand  knov\ ledge  of  the  many 
aspects  of  the  social  and  economic 
life  of  these  vigorous  and  colorful 
people. 

Distributed  by:  30  film  libraries 
of  Modern  Talking  Picture  Serv- 
ice. Inc..  nationally  on  free-loan 
basis.  Send  requests  to  Modern's 
headquarters.  3  East  .S4th  St.. 
New  York  22.  N.  Y.     '  g- 


PRODUCTIONS 


I  leea    a 

J4u, 


ricanc     . 


■Mil  SHJIIcdi  now  UP 


300  horsepowc  aircraft  engines 
and  a  1200-gallon-a  minute  stream  ol 
water  created  a  lashing  100  MPH  ram- 
soaked  hurricane  for  a  film  on  BIRD 
'.Vind  Seat  Shingles  Film  was  produced 
for  BIRD  &  SON.  INC..  makers  of  high 
quality     roofrng    and     Sidmg    materials 


For  fiims  that  sett: 

BAY  STATE  FILM  PRODUCTIONS,  J... 


BO   BOYLSTON   ST 
HA   6   8904 


SPRINGFIELD    MASS 

P    O     BOX    129 

RE  4  3164 


NEW  YORK 

200  W     57TH  ST 

CI   6-6799 


vn  Cat 


Easy  and  Better  Law 
Eneoura^ed  by  Sears^  Filt 

Lawn    IJeauliful,    16    niin,   ci 
sponsored  by  Scars  Roebuc 
Company. 

"-  This  film  presents  an  inte 
ing  story  of  two  neighbors 
lawn  problems,  one  of  whom 
optimist)  wanted  to  improve 
lawn  and  the  other  ( the  pepsin 
who  didn't  think  very  much  c 
be  done  about  the  condition  o 
lawn. 

The  film  vividly  points  out 
the  home  owner  does  not  hav 
be  an  expert  to  have  a  luxui 
green  lawn,  but  merely  ha; 
have  a  little  know-how  and  a  f 
ned  program.  Highly-inform: 
details  of  an  interesting  and 
program  of  lawn  care  are  provi 

The  film  is  designed  to 
adults  with  their  home  lawn  p 
lems.  and  to  interest  commi 
groups  in  undertaking  a  be 
ment  program  for  their  neigh 
hoods. 

Distributed  by:  Associa 
Films'  regional  libraries  on  a  I 
loan  basis.  Send  requests  to  A 
c'ation  Films  libraries:  Ridaef 
N.  J.  (Broad  at  Elm);  La  Gra 
il!.  (.^61  Hillgrove  Ave.); 
Francisco.  Calif.  (799  S'.evei 
St.)  and  Dallas.  Tex.  (1621  D 
on  St.  1. 


-Money  !Maiiagriiient  Filnist 
Is  Designed  lor  Young  .\clil 


Vour  World  and  Money,  59-fr 

silent  filmstrip,   color,  spec 

ed  h\   Household  Finance  Co 

This  filmstrip  is  designed  tc 
roduce  personal  money  man 
ment  to  young  adults  at  the  ju 
:ind  senior  high  school  levels, 
accompanied  by  a  study  guid' 
help  the  teacher  or  leader  dev 
.1  complete  lesson  plan  or 
project  around  the  subject 
money  management. 

It  covers  general  problems 
ing  voung  adults  with  emphasi 
money  .  .  .  how  to  get  il.  ho\ 
el  up  goals  for  its  use.  how  H 
lejt  spending  to  reach  those  gi 
and  the  rewards  of  mana 
money. 

Distributed  by:  Money  N 
age:nenl  Institute  of  Householc 
nance  Corp..  Prudential  Plaza, 
cago  I.  111.,  on  free-loan  basis 
one  week.  Six  weeks  advance 
lice  is  requested  to  insure  obi 
ing  the  filmstrip  for  use  on  C 
specified. 


Business  Screen  MagaK 


BLACK  &   WHITE  .    4t 
PRINT   NUMBER     •     I  I 


BLACK   &   WHITE  . 
PRINT   NUMBER    ■ 


BLACK  &   WHITE  .    43 
PRINT  NUMBER    ■    Id 


BLACK   &   WHITE  .    4  A 
PRINT  NUMBER    •    \*T 


MOO.  .  00^  A 

NUMBER  •    ^O^n 


BLACK  &   WHITE 
PRINT  NUMBER 


BLACK  &  WHITE  .   f  / 
PRINT  NUMBER    '    lO 


TOMflTRr 


aiTimHrr 


AGA  NST 
MSLABELED 
OR  ILLEGIBLE 
LEADERS  ON 
16mm  RELEASE  PRINTS 


At  CFI.hand  labeling  head  leaders 
on  release  prints  Is  obsolete. 
Identification  data,  inscribed  in  the 
negative  leader,  is  reproduced 
in  the  head  leader  of  each 
release  print.  When  reinforced 
with  white  opaque  cellophane 
tape,  the  result  is  a  more 
durable  leader,  which  is  easy  to 
read  and  100%  accurate. 


_NUM8ER  •'  282A 


NUMWR^282A 
P8O0       >»  /»      . 

Jjjwatu :  282A 

j;uMB«j282A 


BLACK  &   WHITE 
PRINT  NUMBER 


BLACK  &  WHITE  .   tO 
PRINT  NUMBER    ■    10 


BLACK  &  WHITE  .   |Q 
PRINT  NUMBER    •    1 7 


BLACK  &   WHITE  .   4jf\ 


PRINT  NUMBER 


BLACK  &  WHITE  .   ^1 
PRINT  NUMBER    •    fcl 


.sAOER  PAISNI         iW 
2  69S  80S  ^ 


2e«e8os  ^  - 


ttADSS  PAIEN1         (W 

j.eisjos  ^  - 


LEADER  PATENT         i^ 
2898^0! 


CONSOLIDATED   FILM   INDUSTRIES 

Sew.ird  Slrett.  Hollywood  38.  Cal'forrn.n     MOUvwrjod  9  l 


.  New  York  19.  New  Yo 


289880.5,  302216.5. 
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Riinnif     Tiillon.    Cludnnan    of 
the  Briti.sh  Iiulmirial  Film  As^n. 

A  Biofiraphiial  "Profile" 
of  Our  Guest  Contributor 

i<  The  guest  author  of  the 
second  of  this  series  of  ar- 
ticles written  exclusively  for 
Business  Sckeen  readers  by 
Europe's  top  a-v  men  is 
Ronald  E.  Tritton,  British 
Petroleum  Company's  Gen- 
eral Manager,  Information 
and  Public  Relations,  and 
the  Chairman  of  the  British 
Industrial   Film   Association. 

Ronnie  Tritton  served  in 
the  British  Army  Directo- 
rate of  Public  Relations  in 
World  War  II,  in  charge  of 
visual  publicity  and  in  this 
capacity  he  started  the  Army 
Film  Unit.  After  the  war  he 
became  Director  of  Films 
Division  in  the  Central  Of- 
fice of  Information  (The 
British  equivalent  of 
U.S.I.A.)  He  joined  British 
Petroleum  in   1948. 

Now.  as  General  Manager. 
Information  and  Public  Re- 
lations, Mr.  Tritton  controls 
one  of  Britain's  most  exten- 
sive and  imaginative  spon- 
sored audio-visual  program 
which  has  included  t  h  e 
Hollywood  Oscar  award  win- 
ner "Giiiseppina"  and  "Mik- 
hail" the  1962  Chris 
statuette  winner  in  the  Busi- 
ness and  Industry  category.  It 
is  significant  that  both  of 
these  films  are  part  of 
his  company's  export  sales 
program.  g- 
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Britain's  Industrial  Film  As.sociation 
Strives  for  More  Effective  A-V  Tools 

by  Ronnie  Tritton 


A  NEW  ORGANIZATION,  Called  the 
-'»  British  Industrial  Film  Asso- 
ciation, has  recently  been  formed 
in  the  L'nited  Kingdom.  Its  mem- 
bership comprises  about  one  hun- 
dred of  the  leading  industrial  and 
commercial  firms  in  the  country, 
most  of  whom  already  use  films 
for  public  relations  purposes,  for 
training,  research,  and  in  other 
v/ays. 

The  Association  has  three  prin- 
cipal aims:  to  try  to  raise  the 
standard  of  British  industrial  films; 
to  do  everything  possible  to  broad- 
en overseas  distribution  of  British 
industrial  films;  and  to  deal  with 


all  arrangements  for  the  British 
participation  in  international  and 
national  film  festivals. 

In  the  latter  connection,  the  U.K. 
has  accepted  an  invitation  from 
the  Council  of  European  Industrial 
Federations  to  hold  an  interna- 
tional festival  of  industrial  films  in 
Great  Britain  in  the  autumn  of 
1964  and  it  will  be  B.I.F.A.'s  re- 
sponsibility to  organize  and  run 
this  festival. 

Members   Are   Sponsors,   Users 

B.I.F.A.    is    the    first    body    in 

England    solely    representing    the 

sponsors  and  users  of  films  in  the 

industrial  field.     It  does   not   in- 


at  the 

your 

creative 

work 

-    is  in 


hands 

r- 


experts 


Wnle  or  coll  todoy  for  free  Booklet,  "Colburo 
Commentj  on  Editing"  Produceri'  Service  Dept. 
DEorborn   2-6286  (area   code  312( 

GEO.  W.  COLBURN  LABORATORY,  Inc. 

164  NOUTH  WACKER  DRIVE  /  CHICAGO  6.  ILLINOIS 
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elude  representatives  of  thf 
making  companies.  It  has 
President  Sir  Ivone  Kirkj 
who  was  until  recently  Ch; 
of  the  British  Independent 
vision   Authority. 

Sir   Ivone   has   been   for 
years  a  leading  figure  in  the 
of  Information,  and  his  wor 
the    ITA    has    given    him    : 
knowledge  of.  and  enthusias 
the  power  of  the  visual  imag 
Top   Public  Relations'  Mc 
Mr.  Michael  Shersby  is 
tary  of  the  new  body  and  it 
Council   consisting   mainly 
top  public  relations  men  ol 
ing     industrial     and     comr 
companies  in  Great  Britain,  i 
ing  Imperial  Chemical   Indi 
Mullan.  Shell  International 
leum.  British  0.xygen  and 
Petroleum. 

One  of  B.I.F.A.'s  early  p 
to  arrange  a  series  of  film 
at  which  sponsors  can  inti 
films  which  have  won  pri 
recent  festivals  and  explaii 
the  films  are  made,  and  th( 
gree  of  success  in  attaining 
objectives.  It  is  hoped  th: 
will  broaden  people's  ideas, 
what  can  be  done  and  is 
done  by  others,  and  help 
panics  to  lift  their  sights. 
Plan  Bulletins  on  Film  I 
Another  plan  is  to  pub 
regular  bulletin  giving.  : 
other  things,  detailed  case  hi 
of  the  use  made  of  specific 
and,  in  particular,  of  their 
seas  distribution.  Again,  tl 
ject  is  to  show  what  is  beini 
by  experienced  users  of  filn 
so  encourage  those  who  ha 
yet  ventured  so  far. 

B.I.F.A.'s    general    aim 
bring  about  a  wider  and  mc 
fective    use   of   film    in    ind 
and    commercial    life    —    s 
from  the  deeply  held  belief 
Council  that  the  ability  to 
visual  images  and  place  the 
fore  millions  of  people  givi 
user  of  this  power  great  < 
tages.    Perhaps    the    most    i 
tant  of  these  is  the  film's 
to  move  people. 

Films  Reach  Heart  and  M 

Of  all  the  media  of  comm 
tion,  the  film  —  that  subtle 
bination  of  picture,  word: 
music  —  has  perhaps  the  gi 
power  to  move  the  minds  ol 
It  can  appeal  to  their  hca 
well  as  to  their  minds  and 
you  touch  the  heart,  the 
nothing  you  cannot  do.  Th 
is  a  marvellously  versatile  th 
a  creative  art,  a  tool  of  indu 
means  of  communication,  a 
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nderstanding,  and  it  is  the 
n  and  aim  of  the  British  In- 
Jial  Film  Association  that  a 
JT  recognition  of  this  can  be 
isht  about  and  a  fuller  use 
,  ■  of  this  child  of  the  flickering 
pope.  If 

I  *        *        * 

Library  in  The  Ha^iie 
rs  Audiences  to  Sponsors 
1  American  Film  Library,  re- 
organized in  The  Hague, 
listribute  sponsored  documen- 
films  to  audiences  in  the 
erlands. 

le  AFL,  which  makes  no 
;e  to  American  companies 
iupply  prints,  notes  that  it  has 
)  outlets  in  Holland.  Groups 
de  secondary  schools,  univer- 
clubs,  organizations  and 
groups.  Thus  far,  over  20 
rican  firms  have  supplied 
i, 

e  Library's  first  catalog,  dated 
imber,  1962,  covers  over  600 
,  Almost  all  films  are  in  the 
sh  language,  which  is  gener- 
understood    by    Dutch    audi- 

addition  to  this  general  dis- 

tion,  the  AFL  will  also  make 

arrangements  for  showing 

lentary  films  to  special  audi- 

in  the  Netherlands.  For  ex- 

an     American     executive 

mg   a    film    to   that   country 

rrange  for  showings  to  audi- 

of  potential  customers. 

ite  directly  to  the  American 

Library,   Berberisstraatt   74, 

Hague.    The    office    of    the 

nercial     Attache,     American 

issy.  The  Hague,  is  also  pre- 

to    assist    American    firms 

special     trade     promotional 

lings  of  business  films.         ^ 

■■i-'       *       ^ 

lin  Hosts  1964  Inl'l. 

strial    Film    Exhibition 

itain  will  host  the  5th  Inter- 

lal  Industrial  Film  Festival  in 

of  1964.  Date  was  confirm- 

d  announced  this  month  by 

man   Ronnie  Tritton  of  the 

ih  Industrial  Film  Assn.      g' 
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Like  some  people  we  know,  cameras  don't  move  by  themselves; 
they  have  to  be  pushed  around. 

A  basic  requirement  in  good  camera  movement  is  smoothness 
—a  smooth  beginning— middle  and  end  v»hen  panning,  tilting 
or  both. 

Years  ago,  when  we  had  to  depend  on  friction  heads  for 
movement,  most  cameramen  acquired  great  skill  in  using  these. 
Also,  many  cameramen  depended  on  geared  heads  cranked  with 
both  hands  which  required  tremendous  dexterity. 

Today,  with  our  advancing  technology;  adapting  principles  of 
hydraulics  and  of  gyroscopes  we  have  evolved  the  fluid  and 
gyro  tripod  heads.  Great  skill  and  dexterity  is  no  longer  an 
absolute   requirement  for  fine,  professionally  smooth  camera 


HOW  TO 

SELECT 

YOUR 

TRIPOD 


movement.  Smoothness  is  now  a  built-in  characteristic  of  each 
of  the  tripod  heads  shown  here.  We  at  F  &  B  sell  and  recommend 
these  most  enthusiastically. 

If  you  are  still  doing  great  work  with  outmoded  friction  or 
geared  heads,  we  congratulate  you.  Still  we  urge  you  to  modern- 
ize. Why  not  treat  yourself  to  one  of  these  fine  fluid  or  gyro 
head  outfits,  and  see  if  you  don't  agree  that  it  makes  your 
work  easier. 

With  the  help  of  many  skilled  cameramen,  we  have  made  up 
a  chart  so  that  you  could  select  the  outfit  most  suited  to  your 
needs.  If  you  want  more  detailed  information  on  any  of  these, 
or  if  you  would  like  to  "try  out"  or  arrange  for  a  demonstration 
with  no  obligation,  please  write  us. 


ASK  F  &  B 


nicians  like  bet- 
ter than  talking 


Complete  infor- 
mation and  liter- 
ature on  all  types 
of  professional 
equipment  are 
yours  for  the 
asking. 
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SERVING  THE  WORLD'S  FINEST  FILM  MAKERS 

FLORMAN  &  BABB,inc. 

68  West  45th  Street   New  York  36,  New  York   Murray  hiii  2-2928 
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AWOmkns  Foundation  g;ir- 
ment  manufacturer,  William 
Gluckin  &  Co..  Inc..  is  using  the 
Fairchild  8mm  rear-scrccn  sound 
projector  as  an  attention-getting 
device  to  supplement  its  overall 
in-store  merchandising  program. 
The  company  has  won  the  grand 
award  made  annually  by  Variety 
Storf  Ml  rc  HANDi.siNG  for  the 
best  use  of  in-store  sales  promo- 
tion materials  in  variety  chain 
stores. 

Gluckin.  which  competed 
against  top  retail  displays  sub- 
mitted by  several  hundred  national 
retail  manufacturers  from  all  seg- 
ments of  industry,  has  won  the 
grand  award  for  the  past  three 
years. 

Explains  Effect  of  Display 
Here's  how  Henry  N.  Rouder. 
the  firms  advertising  and  sales 
promotion  director,  explains  the 
in-store  sales  promotion  display: 
"Our  bras  and  girdles  are  dis- 
played on  self-selection  counters  in 
these  high  traffic  stores  and  since 
so  many  wimien  purchase  our  pro- 
ducts on  impulse,  we  felt  a  con- 
tinuous color  sound  movie  could 
both  attract  attention  and  deliver 
a  stimulating  sales  message  at  the 
same  time."" 

Rouder  added:  "In  our  58  years 
of  serving  chain  variety  stores,  this 
unit  has  proven  itself  to  be  the 
most  effective  merchandising  aid 
we  have  ever  offered.  Store 
managers  have  reported  that 
these  units  are  powerful  money- 
makers, with  sales  volumes  run- 
ning as  high  as  $1,000  per  week 
for  -A  single  end  counter  dis- 
play."' 

Several  Films  Being  Planned 
According  to  Rouder,  t  h  e 
company  has  already  completed 
two  three-minute  films  and  has 
several  more  in  the  planning 
stage.  The  first  two  films  were 
produced  by  OED  Productions  of 
New   York   City. 

The  rear  screen  projection  de- 
vice used  by  the  firm  is  manufac- 
tured by  the  Industrial  Products 
Division  of  Fairchild  Camera  and 
Instrument  Corp.  and  permits  the 
customer  to  view  color  sound 
movies  of  up  to  20  minutes  dura- 
tion. It  is  designed  so  that  its 
operation  is  completely  automatic 
once  the  unit  has  been  turned  on. 
and  will  repeat  the  movie  con- 
tinuously during  the  selling  day 
without  attention  from  store  per- 
sonnel. 

The  Fairchild  projector  takes  up 
less  than  two  square  feet  of  "above 
counter  space"'  (see  cut)  and  re- 
quires only  that  it  be  turned  on  at 


Rl  r\IL  SELLING  WITH  »MM  SOUND 


Awanl-uinning  Gluckin  displmj  with  Fairchild  projector  at  center. 


the  beginning  of  the  day  and  off 
when  the  store  closes. 

Chains  using  the  Fairchild  8mm 
sound  projector  as  a  sales  aid  in- 


clude, among  others.  S.  S.  Kresge. 
McCrory-McClellan-Green,  Neis- 
ner  Brothers,  J.  J.  Newberrys  and 
the  F.  W.  Woolworth  Co.  Sp 


•  ••  Ic^c^h 
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MECCA 


* 


for  the  finest  quality 
35mm  and  16mm  black-and-white 
laboratory  service. 
Mecca  has  been  serving 
discriminating  producers 
for  24  years! 


r" 


LABdR^TORIE^S  CORI*. 

Film  Center  Buildlng,630NinthAvenue,NewYork36,N.Y.*C0lumbus  5-7676 

Affiliated  with   BYRON  MOTION   PICTURES,   Washington  7,    D.  C. 


J,  {..  IViiny  Annivrrsary  SI 
Combines  Films,  Live  Tali 

Using  the  by-play  bei 
singers  and  dancers  on  the  s 
and  a  live  actor  on  stage  to 
light  its  6()th  anniversary  co 
tion.  the  J.  C.  Penney  Con 
recently  put  a  unique  "inforr 
inspire  "  show  on  the  road  fc 
benefit  of  its  several  thoi 
store  managers  and  merchanc 

The  show  was  planned  for 
ney  by  the  Donahue  Sales 
poration  and  filmed  by  M 
Jordan  and  Herrick.  Inc., 
York  sales  promotion  org; 
tion.  The  program  was  de^ 
to  eliminate  large-cast  travel 
without  sacrificing  impact. 
Herrick.  vice  president  and 
visual  director  of  MJH  saic 
"the  live-plus-film  technique 
mitted  the  show  to  be  proi 
with  great  economy  and  less  ; 
time  on  the  road  than  could 
been  possible  with  other  ti 
ques."" 

Produced  in  eight  week; 
shown  in  Colorado  Springs 
Francisco.  Dallas,  St.  Louis, 
burgh  and  New  York,  the 
was  a  feature  of  two-day  me 
during  which  managers  ol 
1700  Penney  stores  were 
duced  to  new  merchandise 
and  company  procedures. 


Garment  Workers  Sponso 
in  Series  of  Fashion  Film: 

i-T  Women's  audiences  nation 
are  seeing  a  10-minute  color 
American  Fa.shions.  Fall-Vt 
1962-63.  the  fifth  of  a  seri 
seasonal  fashion  documen 
presented  by  the  Union  Labe 
partmenl  of  the  Internationa 
dies  Garment  Workers"  Unio 
Beautiful  creations  for  all 
sions  are  modeled  in  attractiv 
tings  as  fashion  writer  Jane  T 
narrates.  Garments  were  sel 
by  Eleanor  Lambert,  direct 
the  Union's  Consumer  Si 
program.  30  regional  film  lib 
of  Modern  Talking  Picture 
ice.  Inc..  are  the  distributors. 

*        *        * 
Story  of  Optical  Sciencf  If 
Told  in  Iiall^^t'll  &  Lonili  V 
ii  The  story  of  optical  scier 
work  is  told  in  a  28-minute 
film.   For  Eyes   to  See.   cur 
available  from  the  Film  Dis 
tion  Department.  Bausch  &  L 
Rochester,  New  York.  The 
ucts    and    instruments    that 
contributed  so   much  to  ma 
are  pictured  with  equal  inter 
lay  audiences  or  technical  gr 
.Alternate  choice  of  booking 
is  requested  by  the  sponsor. 
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[Irks  View  U.  S.  Daylight 
^itii  Projection  Teehniqiies 

■jvisitors  to  the  U.S.  E.xhibit  at 
ll  International  Trade  Fair. 
aiir.  Turlvey.  were  shown  how 
$■  projection  equipment  enables 
i(ierican  students  to  learn  from 
acational  films  shown  in  day- 
jfl  in  their  own  classrooms, 
fhis  teaching  technique  was 
model 


)Ti  school  presented  by  the  U.S. 
tiartment  of  Commerce.  A 
;[  Model  542  Bell  &  Howell 
)jnd  projector  was  used.  How- 
r.  the  RP  unit  works  with  any 
i:e  of  16mm  projector,  and 
lit  models  of  filmstrip  projec- 
|. 

he  manufacturer  of  the  RP 
i'.  the  H.  Wilson  Corp..  of 
^ago,  was  one  of  86  American 
lis  contributing  to  the  exhibit 
ipe.  '"working  together  for 
^nal    progress."" 

five  hundred  and  twenty  four 
^  Irom  30  countries  exhibited 
1  attended  seminars  on  the  sub- 
nl  ""Scientific  and  Technical 
tferess  in  Adult  Education."   1]^' 

I  rofilm  Teaching   Machines 
I  e<l    Learning   for   Trainees 

frLiinees  at  the  Eastman  Kodak 
(ipany  find  concentration  easier 
1  If. lining  more  rapid  when  pro- 

nnicd  material  is  presented  on 
Juo-visual  teaching  machines. 

hat  report  came  from  William 


E.  Hawley.  Kodak  training  execu- 
tive, in  Rochester.  N.  Y..  at  the 
November  meeting  of  the  instruc- 
tional media  committee  of  the 
American  .Association  of  College^ 
for  Teacher  Education. 

■\-y  Offers  Added  Dimension 

Hawley  reviewed  the  company's 
experience  with  programmed  learn- 
ing, linear  textbooks,  and  experi- 
mental teaching  machines  devel- 
oped by  Recordak  Corp.  He  spoke 
of  added  dimensions  for  program- 
med instruction  through  the  appli- 
cation of  audio-visual  techniques. 

■"The  use  of  linear  textbooks  in 
sequential  learning  limits  the  teach- 
er to  verbal  material,  the  student 
to  verbal  behavior.'"  Hawley  said. 
"Often  it's  the  case  of  the  text- 
book wagging  the  programmer. 

Microfilm    Can    Be    Adapted 

"At  Kodak,  programmers,  in- 
structors, and  students  alike  have 
shown  a  marked  preference  for 
microfilm  teaching  machines."  he 
continued.  The  machines  can  be 
adapted  to  all  methods  of  pro- 
gramming. Students  find  them  both 
effective  and  easy-to-use. 

"In  addition,  microfilm  elim- 
inates many  of  the  problems  of 
format,  size,  and  storage  and  per- 
mits the  use  of  full-color  displays, 
charts,  and  photographs."  Hawley 
said.  "Materials  are  inexpensive 
and  long-lasting. 

Path    to    Individual    Tutoring 

"Informed  educators  are  enthu- 
siastic about  the  potential  of  the 
machine."  he  stated.  ""They  be- 
lieve that  the  continuing  develop- 
ment of  more  simple  and  less 
expensive  equipment  will  provide 
teachers  with  an  opportunity  to 
tutor  individually  each  of  their 
students. 

""Educators  are  also  excited 
about  speculation  that  teaching 
machines  and  programmed  learn- 
ing may  one  day  bring  us  to  a 
better  understanding  of  the  learn- 
ing process."  he  concluded.         S' 


COPLEY  PRODUCTIONS,  La  Jolla 
LITTON  INDUSTRIES,  Beverly  Hills 


LirrON'S  products  ond  COPLEY'S 
productions  circle  the  globe.  Reolis- 
tic  business  giants  with  typical 
Americon  progressive  idealism,  they 
speak  to  foreign  clients  in  their 
tongues    with    excellent    results. 

Our   translations   and    dubbings 
help    these    worldwide     efforts. 

FOREIGN   LANGUAGE 
&   CINEMA   SERVICE 

7046   HOLLYWOOD   BOULEVARD 

LOS  ANGELES  28,  CALIFORNIA 

Hollywood  7-S128  (Area  Code  213) 


SEpffers,,.^;:^ 

AURICON 
PRO-600 
SPECIAL 


IBrnm  "Double  System" 
or  "Single  System"  Sound 
Camera ...  for  the  News- 
reel  Cameraman  who 
demands  400  foot  Film 
Capacity  .  .  .  with  Light- 
weight Portability! 

AH  Aurrcon  Equipmenl  is  SOLD  W/FH  o  30-OAy  MONEY-BACK  GUARANTEE 
ond  o   )  year  Service  Worronty,   You  Must  be  satisfied.   Write  /or  brocfiure. 

S.O.S.  PHOTO-CINE-OPTICS,  Inc. 

602  W.  52nd  St..  New  York  19,  N.Y.  .  Phone:  PLaza  7-0440  .  Telegram:  "FAX,  N.Y." 

Western     Branch:     6331    Hollywood    Boulevard,     Hollywood     28,     Calif.  -  Phone:     467-2124 


^J  If  you  want  the  IMPACT 
of  new  ideas  we  have 
the  creative  hands  to  pro- 
duce resounding  results 
...  in  the  largest,  most 
complete  new  facilities 
between  Detroit  and 
New  York. 


HOLLAND'V«rEGMAN     PRODUCTIONS 

Motion     pictures    for    business,    \n6\j  i\ry    and    I  el  e  v  i  i  ion 
207    DELAWARE    AVE..    BUFFALO    2.    N.    V. 
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Lipo«  Named  General  Manajjer 
of  the  Camera  Marl,  New  York 

*  Samuel  "Chick"  Hyman.  Prpsi- 
dent  of  the  Camera  Mart.  Inc  ,  has 
appointed  Charles  Lipow  as  Gen- 
eral Manager.  Prior  to  his  join- 
ing the  newly  reorganized  and  ex- 
panding Camera  Mart.  Mr.  Lipow 
was  an  account  executive  with 
Related  Arts  Counsellors,  a  firm 
specializing  in  public  relations  for 
cultural  organizations. 

A  graduate  of  the  University  of 
Southern  California,  majoring  in 
cinema.  Mr.  Lipow  was  previously 
associated  with  De  Luxe  Labora- 
tories. Du  Art  —  Tri  Art  Labora- 
tories and  Florman  &  Babb.  Inc. 
In  addition  to  his  extensive  back- 
ground in  the  professional  motion 
picture  equipment  field.  Mr. 
Lipow  has  also  had  wide  and  var- 
ied experience  in  film  production, 
laboratory  procedures  and  anima- 
tion techniques. 

The  company  specializes  in 
sales,  rental  and  repair  of  pro- 
fessional motion  picture  television 
and  photographic  equipment,  and 
manufactures  motion  picture  ac- 
cessories and  custom  built  equip- 
ment under  the  trade  name  of 
Camart  Products.  g- 

*     *     * 

Permaoel  Appoints  Hro<!:an  and 
Zdzienicki  to  Exec  Positions 

■^-■-  Permacel.  New  Brunswick,  New 
Jersey,  has  announced  the  appoint- 
ment of  Thomas  A.  Brogan  as 
Advertising  Production  Manager 
and  Theodore  .\.  Zdzienicki  as 
Sales  Promotion  Manager. 

Brogan  joined  Permacel  as  an 
advertising  trainee  and  served  as 
advertising  assistant  until  his  re- 
cent promotion.  Previously  he  was 
circulation  manager  for  American 
Druggist  magazine. 

Zdzienicki  joined  the  organiza- 
tion as  a  Pricing  and  Reports  Ana- 
lyst and  mostly  recently  has  been 
an  advertising  assistant.  A  gradu- 
ate of  Detroit  University,  he  served 
in  the  U.  S.  Army  during  the  sec- 
■ond  World  War.  "  R' 


L  BUSINESS  SCREEN  EXECUTIVE  j 

NEV^S     OF     STAFF     APPOINTMENTS     AND     A-V     INDUSTRY     DEVELOPMENTS 

been  announced  by  Donald  E. 
Hyndman.  manager  of  profession- 
al motion  picture  film  sales. 

Johnson  will  supervise  the  sale 
of  Kodak  magnetic  tapes  and  films 
for  the  professional  market.  The 
company  introduced  Eastman  mag- 
netic tape  for  the  commercial  and 
professional  user  in  1961.  Earlier 
this  year.  Kodak's  entry  into  the 
amateur  tape  market  was  an- 
nounced. 

Johnson  joined  Kodak  in  1954 
as  a  member  of  the  manufactur- 
ing experiments  division  at  Kodak 
Park  Works  in  Rochester.  N.  Y. 
In  1958  he  transferred  to  the  mo- 
tion picture  film  department  at  the 
Kodak  office.  Prior  to  his  joining 
Kodak,  he  was  with  the  Dorr  Com- 
pany four  years.  ^' 


View  lex  Hoard  is  ReEleeled; 
Peirez   Keporls  Keeord   Sales 

■jlr  At  the  annual  meeting  of  View- 
lex,  Inc.  in  Holbrook.  N.  Y., 
last  month,  the  board  headed  by 
president  Louis  A.  Peirez  was 
again  re-elected. 

Mr.  Peirez  reported  to  share- 
holders attending  the  meeting  that 
sales  for  the  fiscal  year  ending 
May  31,  1962.  of  S3. 740.429  were 
the  highest  reported  in  the  history 

of  the  company.  ^' 

*        *        * 

Ko<lak  Names  Erie  Johnson 
Magnetic  Products  Manager 

?r  Eric  C.  Johnson  has  been  ap- 
pointed product  manager  for  pro- 
fessional magnetic  products  at 
Eastman  Kodak  Company,  it  has 


QUARTET 


•^  L\THO— sponsored  by 

Amalgamated  Lithographers  of 
America,  Local  1 

•^  UEV^SPAPER-sponsored  by 
Bureau  of  Advertising,  ANPA 

^  PROFITS  IN  THE  BAG- 

sponsored  by 

International  Paper  Company 

^  THE  EYE  OF  THE  BEHOLDER - 

sponsored  by 

Bureau  of  Advertising,  ANPA 

A  quartet  of  prize-winners,  honored 
in  competition  at  the  International 
Film  Festival,  New  York  City,  Sept. 
26,  1962 

Please  address  all  inquiries 

and  requests  for  screenings  to  the  producer— 

ELEKTRA  STUDIOS  inc. 

33  WEST  46TH  STREET  •  NEW  YORK  36,  N.  Y. 

JUdson    2-3606 


V|{f:  Executive  Bert  Brille' 
to  .MPO  as  Asst.  to  Presider 

,     Bert   Briller   has   joined   t 
Videotronics.  Inc.  as  Assista; 
the   President.     He   will   heai 
the    company's    activities    in 
vision  programming  in  additic 
other  duties  in  the  area  of  ge 
corporate   development, 
nouncement   of  the   new    po> 
was    made    by    Judd    L.    Pols 
MPO  President.  | 

Mr.  Briller  has  resigned  his  k 
tion  w  i;h  the  ABC  Television  |< 
work  where  he  was  Vice-Picvj 
for  Affiliate  Communication\i 
a  member  of  the  network's  e: 
live  committee.     He  has  bei 
ABC-TV    sales    development 
nine    years   and   served   as 
President  in  charge  of  that  de 
ment. 

In  announcing  Mr.  Br 
new  affiliation,  Mr.  Pollock 
spelled  out  the  intention  of 
to  enter  the  TV  program  pai 
ing  field.  "We  have  the  nece 
personnel,  equipment,  and; 
perience  to  produce  quality, 
grams  for  television."  Mr.  Pc 
said.  "With  the  opening  ot 
new  production  center  in  '. 
hattan  early  in  1963.  we  wi 
in  a  position  to  produce  e 
tainment  and  information 
grams  as  well  as  commercial; 
business  films." 


Turell   Heads  Sales  Di>i>io'i 
Reade-Sterling's  "News  Di;- 

%r  Norman  Turell  has  been  n. 
president  of  Walter  Reade 
ling's  Screen  News  Digest  sali 
vision,  it  has  been  announce 
Walter  Reade.  Jr..  board  chairi 
Turell  retains  his  position 
vice  president  of  the  parent : 
pany. 

Produced  by  Hearst  Metrt 
News,  the  Screen  AVii.v  Digi 
a  sponsored  educational  m 
picture  series.  A  current  e 
text  on  film,  it  is  seen  each  n 
during  the  school  year  by 
than  five  million  students  in 
25.000  schools  throughout 
L'nited  States  and  abroad. 

*  *  * 
.'Maxine  .4nderson  to  Diret 
Fashion  Desifin  for  Sehniti 
-'r  Maxine  Anderson  har 
named  producer  and  fashioi 
sign  head  of  Gerald  Schnitzer 
ductions.  Hollywood  tele\ 
commercial  and  industrial  filir 
ducer.  Miss  Anderson  was  foi 
ly  a  producer  for  North  A' 
tising.  Inc.  in  its  Beverly 
office. 

BUYERS    READ    BUSINESS   SCM 
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5'I  P  T  E  Honors  James  Closes 
I  "Fellow"   of  the   Society 

Sck-cted  as  one  of  twelve  per- 

rs  who  received  the  degree  "Fel- 

nl  the  Society"  from  the  Soci- 

ol  Motion  Picture  and  Televi- 

ii  Fngineers  was  James  A.  Mo- 

i  of  the  Office  of  the  Chief  Sig- 

I  Officer  in  Washington.  D.C. 
Chief  of  the  Film   Distribution 

iJl  Utilization  Branch  of  the 
"  SiL'O.  Army  Pictorial  Division, 
I.  Moses  was  selected  for  hon- 

II  because  of  his  contribution  to. 
iV  achievements  in.  his  field  of 
)  fessional  endeavor  in  the  mo- 
il picture  arts.  The  presentation 
vt  made  at  a  special  Awards  Ses- 
ih  on  October  23  during  the 
liiety  s  92nd  Semi-annual  con- 
i^tion  at  Chicago's  Drake  Hotel. 

Ur.  Moses  has  been  a  member 
lithe  Army  Pictorial  Service  for 
npast  19  years.  He  was  assigned 
Cthe  Pictorial  Division  in  the 
fitagon  in  January.  1948,  and 
nmoted  to  his  present  position 
Ijune.  1953.  His  Branch  is  re- 
fnsible  for  the  distribution  and 
ifization  of  all  official  motion 
>i  in\'s  and  related  audio-visual 
1.  made  available  to  units 
hiughout  the  Army  through  the 
■'mi   Distribution   and   Utilization 

■  .em, 

v  member  of  the  Society  since 

'  S.  he  has  served  in  numerous 
iacities.  authoring  two  technical 
nei';.  "Trends  of  the  16mm  Pro- 
;  or    Equipment   in   the   Army" 

'50);  and  "Cameo  Film  Pro- 
lijtion  Technique"  (co-authored 
V|i  Dr.  Charles  Hoban,  1952). 
i  has  also  served  on  the  Projec- 
ii:.  Laboratory  Practice  and 
>^nbership  Committees  and  is 
It.  responsible  for  the  "Armed 
■ices"  category  on  the  Program 
~''nmittee. 

"he   new   SMPTE   Fellow   was 

ill  Program  Chairman  for  the 
■ih  International  Congress  on 
ih  Speed  Photography,  held  in 

"•lO.  He  was  one  of  the  Charter 


members  of  the  Society's  Washing- 
ton Section  and  was  elected  Chair- 
man of  that  Section  for  the  1958 

term.  9' 

*  *        * 

Niles  Names  Joseph  Bernstein 
as  General  Manager  in  the  East 

it  The  new  General  Manager  of 
Fred  Niles'  film  studios  in  New 
York  city  is  Joseph  C.  Bernstein, 
formerly  vice-president  and  a  part- 
ner at  Wylde  Films  in  Manhattan. 
Mr.  Bernstein  will  -upervise  all 
sales  and  production  activities  in 
Niles'  Eastern  facilities,  established 
in  September.  1961.  With  Wylde 
since  1959,  he  has  produced  com- 
mercials for  a  wide  variety  of 
accounts.  At  NBC.  he  directed 
color  television  shows  and.  as  part 
of  his  production  responsibilities, 
directed  hundreds  of  live  commer- 
cials. He  also  served  NBC  radio  as 
writer,  producer  and  director  of 
"Byline,"  a  feature-interview  show. 

*  *        * 

Doris  Groom  Heads  Accounting 
Staff  for  Animation,  Inc. 

-■  Doris  Groom  has  been  ap- 
pointed head  of  accounting  at 
Animation.  Inc.  A  former  assist- 
ant comptroller  for  John  Suther- 
land Productions,  she  will  corre- 
late accounting  procedures  for 
both  the  animation  and  live-action 
film  and  commercial  production 
at  the  West  Coast  studio.  Sf 

*  *       * 

.\warcls  Section  Next  Month 

<-  Films  honored  during  1962  will 
be  saluted  in  a  special  section  in 
your  ne.xt  month's  issue  of  Busi- 
ness Screen.  B" 


Projection     screens 
for     business 
Audio -Visual 
Communications 


Da-Lite    ElectrolB. 

Automatic  Electric 

Screens  from   40' x40" 

to   20x20' 


Permanent  wall 

or  ceiling  installations 

Da-Lite-the  complete  line  of 
projection  screens  for  re- 
cessed-in-ceiling,  hanging,  or 
wall  mounting.  Get  sharp, 
clear  reproduction  of  slide 
films,  movies  and  visual  pres- 
entations, plus  convenience 
of  remote  control  electric  op- 
eration. "White  Magic"  glass- 
beaded  surface  assures  pic- 
ture fidelity,  deluxe-quality 
guarantees   long   life. 


Portable  Tripod  Projection  Screens 

Da-Lite  portable  projection  screens  offer 
widest  choice  for  every  conceivable  com- 
munications need.  Famous  "White  Magic" 
glass-beaded,  patented  "Wonder-Lite"  sil- 
ver lenticular  and  Mat 
White  surfaces.  New  wide 
screen  models,  extra  large 
sizes,  and  many  exclusive 
quality  features  make  Da- 
Lite  your  first  choice  for 
portable  projection 
screens. 


I 


y 


Write  today  for  full  specifications  and  prices  on  all  styles 
and  name  of  nearest  franchised  dealer. 


DA-LITE    SCREEN    CO.,    INC. 


WARSAW, 


INDIANA 


13TH  ANNUAL  PRODUCTION  REVIEW  IN  1963 

•m  Used  as  tlie  standard  reference  to  film  production  sources  by  many 
thousands  of  business,  trade  and  government  e.xecutives  in  the  U.  S. 
and  abroad,  the  1.3th  .Annual  Production  Review  issue  of  the  better 
Bl'Siness  Screen  will  be  published  in  Mid-February,  1963. 
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Kxpansioii    of   SiiiiikI    Farililics 
Aniioiiiu't-d  l>y  Ivcil/  &  lloriiiliiii 

■  A  nuijor  cxpansidn  of  miuihI 
recording  facilities  has  been  an- 
nounced by  Keilz  &  Herndon,  Inc., 
I2-ycar-oId  Dallas  motion  picture 
production  firm. 

New  Ampex  tape  recording 
equipment  and  Magnasync  16mm 
magnetic  film  recorders  have  been 
installed  for  the  production  of  busi- 
ness  films   and   TV   commercials. 

The  Capitol  library  for  musical 
background  scoring,  new  equip- 
ment for  location  recording  and 
a  library  of  original  sound  effects 
have  also  been  added,  says  Jack 
Bird,  production  coordinator. 

Experimental  sound  recording 
with  new  acoustical  treatments  is 
another  phase  of  the  current  ex- 
pansion program.  The  new  equip- 
ment enables  Keitz  &  Herndon  to 
provide  five-channel  mixing,  sync 
sound  and  background  scoring, 
dubbing,  and  narration  and  inter- 
lock for  the  production  and  repro- 
duction of  motion  picture  and 
sound  tracks. 

The  firm's  studio-office  building 
is  located  at  3601  Oak  Grove, 
Dallas.  \^' 

:;:  *  * 

Hal  Sfheil)  Forms  a  Research 
Unit  lo  Develop  .A-V  Kqiiipiiient 

V-  Harold  A.  Scheib.  president  of 
Cinema  Research  Corp..  Holly- 
wood. Calif.,  producers  of  special 
effects  and  titles  for  motion  pic- 
tures and  TV.  announces  the  for- 
mation of  an  affiliate  company. 
Research  Products,  Inc. 

The  new  firm  will  be  engaged 
in  development  of  new  motion  pic- 
ture film  techniques  and  process- 
es, and  associated  equipment  to 
accomplish  production. 

Scheib  said  several  equipment 
items  are  now  in  the  final  engi- 
neering stages,  and  will  shortly  be 
put  into  production  use  at  Cinema 
Research.  g> 

*        *        .-s 

George  Fennenian  Enters  Field 

i':  George  Fenneman  Productions, 
Ltd.  has  entered  the  field  of  TV 
commercials  and  business  films. 
Incorporation  papers  for  the  new 
company,  headed  by  the  widely- 
known  TV  and  radio  personality, 
were  filed  in  Sacramento.  Cal.  on 
May  7,  1962. 

Partner  in  the  company  is  ad- 
vertising executive  Charles  H.  Kel- 
ius.  former  senior  TV  producer  at 
the  D"Arcy  agency  in  New  York. 
David  Licht,  Beverly  Hills  attor- 
ney, is  secretary-treasurer  of  the 
company.  Headquarters  are  at 
6269  Selnia  Avenue  in  Hollywood. 
First  client  for  the  new  firm  is  the 
Douglas  Fir  Plywood  Assn.         i;;^ 


News  Along  ihe  Film  Production  Lines 


SUir;;is-<iranl    J'rodiirlioiis   to 
(!o-Pi'odiii'c   \\  itii   Philip  Stapp 

Sturgis-Grant  Productions.  Inc.. 
New  York,  has  formed  a  new  af- 
filiation with  Philip  Stapp,  a  well 
known    animation   film    producer. 

Sturgis-Grant  will  represent  Mr. 
Stapp,  and  act  as  co-producer  with 
him  in  the  field  of  promotion, 
educational  and  information  films, 
and  TV  shorts. 

Well-known  films  with  which 
Mr.  Stapp  has  been  associated  in- 
clude: Boundary  Lines  and  Pic- 
lures  in  Your  Mind  for  the  Inter- 
national Film  Foundation,  From 
(jenerciiion  lo  Generalion  for  Cul- 
len  Associates  and  the  Maternity 
Center,  and  The  Gift  for  Sturgis- 


Grant  Productions  and  the  Na- 
tional Council  of  Churches.        i^' 

:'fi  ^  * 

Incorporate  as  Dimension  Films 

- :  Dimension  Films,  specializing 
in  education,  documentary  and  in- 
structional pictures,  has  recently 
been  incorporated  in  California. 
Headquarters  are  733  N.  La  Brea. 
Los  Angeles  38. 

Principals  are  Gary  Goldsmith 
and  Edward  Schuman.  Several 
free-lance  producers  are  associated 
with  the  firm.  W 

:;;  t  * 

Launch    FilmMakers,   Inc. 

>  Lincoln  Scheurle  and  Edward 
E.  Katz  of  Chicago  have  an- 
nounced formation  of  Film-Mak- 


'■NS'^ciUHVIVcill 
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rsion  requires  -  if 
there  is  a  star  that 
shines  beyond  compare 
in  this  two  hours  and  15 
minutes  show...  it  is 
SPECIAL  EFFECTS. 
The  major  Fairy  Tales 
sequences  .  .  .  are  as 
charming  and  artfully 
executed  as  anything 
Special  Effects  has  cre- 
ated in  years. 
■    Some  amaatthe  group 


As  the  accepted  standard 
in  the  motion  picture  industry 
THE  ACME  OPTICAL  PRINTER 
was  used  exclusively  for  the 
special  effects  in  the  MGM 
and  Cinerama  presentation 
"The  Wonderful  World  of  The 
Brothers  Grimm" 


T>^n'j/acltjfer5  of  If^e  ACME  OPTICAL  PRINTEf^ 


crs.  Inc.,  a  mo'.ion  picture  and 
film  company. 

Scheurle  formerly  was  wit 
Walter  Thompson  advert 
agency,  Chicago.  Katz  until  rec 
ly  was  financial  and  adniini 
live  vice  president  for  Fred 
Niles  Communications  Cei 
Chicago. 

Film-Makers.  Inc.  is  headq 
tered  in  Chicago. 


.\:\l.\'s  Film  Transfer  \\  orl 
Awarded  Acme  Lahoratorie' 

^     Acme  Film  Laboratories,    i 
Los  Angeles,  has  been  award' 
contract  by  the  American  Man  I 
ment   Association,   Mel   Sawel 
Acme    vice    president    annou 
in  November. 

The  contract  gives  Acme  an 
elusive"  on  all  of  the  AMA's 
transfer  work.  This  AMA  proj 
is  the  largest  continuous  busi 
communications  series  eniplc 
Videotape   production  technic 

AMA,  one  of  the  country's  1 
ing  management  association; 
located  in  New  York  but  sele 
the  West  Coast  film  lab  bee 
of  its  quality  results  and  36- 
coast-to-coast  service. 

H.  D.  Rose,  New  York,  Me 
\\  ith  Porter  Henry  &  Com| 

H.  D.  Rose  &  Company. 
York  visual  communications  I 
has  merged  with  Porter  Henr 
Company.  Inc.,  sales  trai. 
specialists.  Hubert  D.  Ros 
now  a  vice-president  of  Pf 
Henry  &  Co.  and  general  mam 
ol  the  new  H.  D.  Rose  divii 
J.  Porter  Henry  is  president. 


PRODUCERS  SERVICE  CO. 

DIVISION     OF    SOOTHE     LEASING     CORPORATION 
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1145   NO.  McCADDEN    PL. 

HOLLYWOOD  38.  CALIF.    MO  S-41S1 

cable  address:   PRODUSERV 


Open  Hollywood  Sales  Offii 
for  Houston   Hale.  Inc.  Lali 

*  Houston-Hale.  Inc.,  motion  ill 
ture  processing  and  printing 
oratory  in  Burbank,  has  opt 
a  marketing  and  sales  offie* 
1637  Vista'del  Mar,  Hollyw* 
Phone  number  is  HOIlywooc 
8271. 


\^'ilson  lo  Executive  Post  at 
Chetwynd  Films,  Toronto 

'-r  The  new  assistant  ger  i 
manager  of  Chetwynd  Films,  11 
Toronto,  is  Robert  S.  Wil  i 
Formerly  the  company's  :  ( 
manager  since  joining  Chetwi 
in  1960.  Wilson  is  a  gradual  i 
business  administration  f  r  i 
Northwestern   I'niversity. 

He  has  held  responsible  .idin 
istrative  positions  with  Armst.,1 
Cork.  S.  W.  Caldwell  Ltd.  1 
TelePrompTer  of  Canada.         I 
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'Fourth    Quarter"    Contest    1 
ffers    Prizes    for    Sales    of 


P' 


nThe  1962  '•Fourth  Ouarter" 
a;s  contest  for  film  producer 
irsnien  has  been  announced  by 
>Kane  Corporation's  Howard 
■j-ner.     sales     manager.     Audio- 


ual  Division. 
ii^n  identical  but  separate  con 


is  also  being  held  for  sales- 
ih  of  audio-visual  equipment 
Jlers.  In  each  contest,  the  prizes 
;l  be  awarded  to  the  individual 

sman. 

he  contest  began  on  Oct.  I 
i  ends  Jan.  31,'  1963.  Contest 
dits  have  been  assigned  for 
ah  unit  in  the  DuKane  line  and 
pcial  bonus  points  will  be  award- 
(,for  quantity  sales  and  the  sale 
llpecial  units.  Salesmen  accumu- 
mg  the  most  points  during  the 
(test  period  will  share  in  the 
res. 

'    No  Quotas  in  This  Contest 

^very   authorized   salesman   in- 

;  sted   in   greater   sales   and   in- 

tised    commissions    is    eligible. 

'ire  are  no  quotas  to   be   met. 

■'  'he  only   requirement  for  par- 

ijBtion  is  for  the  film  producer 

I  dealer  to  complete  the  contest 

jns  and  order  the  contest  equip- 

nt  package,  available  at  special 

1  (Hint.    The    contest   equipment 

k.iMc  includes  one  Mite-E-Lite. 

r    \I)cromatic,   one   Pushbutton 

'lop  and  one  Av-Matic  pro- 

oi,    plus   an   ample   supply   of 

-IS  literature. 

eparate  prizes  will  be  awarded 

ncis  in  each  contest.  First  prize 

be  the  winner's  choice  of  an 

;  A   color  T\'  console,   a   Frigi- 

,  e  Custom  Imperial  washer  and 

ir;r.  a  Zenith  stereo  high  fidel- 

Ijconsole  or  a   14-foot  Traveler 

'i;rglas  boat. 

A    Wide   Selection   of  Prizes 

Lcond  prize  will  be  the  choice 

li   ly-inch  GE  portable  TV;  a 

tjplete  set  of  Sam  Snead  woods 

I  irons;  a  GE  portable  dishwash- 


or    Film    Producers'    Salesmen 
DuKane    Slidefilni    Equipment 

er  or  a  Hamilton  Thin-O-Matic 
watch.  Third,  fourth  and  fifth 
prizes  will  be  the  winner's  choice  of 
a  Black  and  Decker  6'  2  inch  elec- 
tric saw.  Longine  Admiral  watch. 
Roll  King  Golf  cart  or  a  Hoover 
convertible  vacuum  cleaner. 

Winners  of  prizes  six  through 
ten  will  receive  an  Olympus  Pen- 
Electric  Eye  single  frame  camera; 
eleven  through  20  will  receive  at- 
tache cases  and  21  through  25, 
pocket  secretaries. 

Additional  information  is  avail- 
able from  the  -Audio-Visual  Divi- 
sion, DuKane  Corp.,  1(10  N.  llth 
Ave.,  St.  Charles,   111.  ^' 

*  *  ::: 

VPI  Forms  Video  Prints,  Inc. 

i-:  VPI  Productions,  New  York, 
has  formed  a  subsidiary.  Video 
Prints,  Inc.,  with  Bob  Winkler  as 
president  and  Jack  Lubow,  vice 
president  in  charge  of  services. 
Both  men  were  formerly  with 
Filmways. 

Video  Prints,  Inc.,   will  handle 
TV  commercial  prints  and  distri- 
bution for  advertising  agencies.  ^ 
*     *     * 

-Association  Films  -Announces 
Catalog  of  Free  Loan  Films 

i>  Association  Films  has  issued  the 
1962-63  edition  of  its  catalog, 
"Free  Loan  Motion  Pictures  and 
Rental  Subjects".  Available  free- 
of-charge,  the  new  36-page  book- 
let designed  specifically  for  adult 
groups,  presents  an  extensive  list- 
ing of  its  Free  Loan  film  library. 

Added  this  year  are  many  titles 
from  the  award-winning  Twentieth 
Ceiiliiry  series.  AF  has  also  ex- 
panded its  rental  library  to  include 
feature  length  films,  travelogs, 
Walt  Disney  productions,  and  time- 
ly subjects  for  entertainment  and 
educational  purposes. 

Copies  of  the  catalog  may  be  ob- 
tained from  Association  Films' 
regional  distribution  centers.        5f' 


JOSEPH  JULIAN-NARRATOR 

INDUSTRIALS,  TRAINING  FILMS 
SLIDEFILMS,    DOCUMENTARIES 

"One  of  the  feesf,"-Editor,  Business  Screen 

".  .  .  should  be  a  mode]  for  atudy  In/  nil 
narrators  ini  the  screen  and  in  otiier  me- 
dia .  .  .'       —New  York  Hkrald  Tribune 

333  Central  Park  West,  New  York  City  •  JUdson  2-8800 
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More  films  are  scored 

with 

than  any  other  music! 


THERE'S  A   REASON- 

The  finest  quality 

The  greatest  variety 

More  libraries  from  one  source 

Detailed  cataloging 

Complete  service 

Assured  protection 


/ 


CAPITOL 
LIBRARY 
SERVICES 


SEND  FOR — 


,,.rl. 


Why  not  score  your 
next  film  with  Hi-Q, 
too?  Get  the  facts 
by  sending  for  this 
FREE  demo  disc  now. 
HOLLYWOOD,  CALIF. 


OUR   EXPERIENCE 'IS   YOUR   KEY  TO 

SERVICE  A   DEPENDABILITY 


NEW   LOWEL-LIGHT 
UNI-6   LOCATION    KIT 

Everything  you  need  in  one  compact 
case,  14' 3  x  27y3  x  61'2,  complete  with 
six  Lowet-Lights,  six  Lowel  Barndoors,  2 
Pic  9  ft.  5  section  light  stonds,  3  25  ft. 
extension  cables.  2-25  amp.  fuses,  12 
yard  roll  goffer  tope, 
COMPLETE     $124.50 

Lowet-Lights  model   K-5:  5  lowe!- 

Lights  w/goffer  tape  and  case        $34.50 

Gaffer  Tope,    12    yord    roll         $1.95 

Goffer  Tope,  30  yard  roll $Z.9S 

Lowel      Barndoors  $5.75 


COLORTRAN 

Cinemaster    Converters 

Provides  up  to  50,000  watts  of  Kelvin 
controlled  illuminotion  for  photography. 
Cinemoster  11  with  pushbutton  controls 
available   in    3    models: 

Cinemaster  Chief— 50,000  watts  $309.00 
Cinemaster— 40,000  watts  $258.00 

Cinemaster  Jr, -25,000  wotts        $168.09 


1845   BROADWAY  (ot  60th  St.)    NEW  YORK  23  ■  PLaza  7-6977  •  Coble:  Cameromoit 


MBER    7    ■    VOLU.ME    23    •    1962 


67 


Own   the   Speaker's 
"Silent   Partner" 

TelExecutive' 

A   Vital    Business    Tool    to 
Improve  Your  Next  Speech 


Here's  the  finest,  low-cost  au- 
tomated prompting  device  ever 
offered!  TelExecutive  ends  te- 
dious memorizing,  eliminates 
fear  of  forgotten  lines.  Look 
and  talk  straight  to  your  au- 
dience with  conviction;  aban- 
don hard-to-read,  unconvincing 
typed  speeches,  tedious  page- 
turning. 

Now  you  can  afford  to  own  this 
electronic-controlled,  hand- 
some TelExecutive  and  its  dis- 
patch-type carrying  case  of 
beautiful  rich  leather  that  holds 
complete  unit,  including  hand 
control,  extra  spools,  script 
paper,  editing  kit. 

Plug  into  ordinary  A.C.  light 
socket.  Controlled  by  you  so 
that  illimiinated  script  moves 
at  precisely  the  speed  you 
wish.  Speed  it  up,  slow  it  down 
or  stop  if  yoii  want  tn  ad-!ib; 
rewinds  rapidly.  And  all  at  the 
unbelievable  low  price  of 


(Cowhide  carrying  case  $19.75) 

For  special  trial  offer, 
write,  wire  or  phone — 

TELIT  INDUSTRIES,  INC. 

226   So.  Wabash,   Chicago  4 

Dept.  BS-12 

Phone:   WEbster   9-2150 


New  Aid.s  to  More  Effective  8mm  Sound 

MPO  Develops  Aulonialic  Cycler,  Timer  for  llie  Videolroiiie  8 

have  of  MPO's  Repeater  Division,  no 
motion  picture  projector  of  any 
type  has  ever  been  made  that  can 
stand  up  to  continuous  run  condi- 
tions in  areas  of  high  dust  concen- 
tration. 

He  points  out  that  even  35mm 
theatre  projectors  built  of  extreme- 
ly heavy  construction,  and  operat- 
ed in  very  clean  air  conditions, 
are  serviced  regularly  and  general- 
ly overhauled  every  few  months. 

Thus  it  is  unrealistic  to  expect 
any  repeater  projector  to  run  con- 
tinuously under  average  conditions 
v/ithout  resultant  heavy  wear  on 
equipment  and  print. 

Much  better,  and  thoroughly 
reliable,  is  intermittent  running, 
cither  with  two  to  three  minute  in- 
termissions while  the  machine  is 
off.  or  continuous  runs  during 
heavy  traffic  and  the  projector  to 
be  off  for  longer  periods  while 
fewer  people  are  around  to  watch 
the  film. 


Two  NEW  ACCESSORIES 
been  provided  for  the  MPO 
Videotronic  8  sound  projec- 
tor. An  Automatic  Cycler  per- 
mits the  projector  to  be  operat- 
ed by  means  of  a  push  button, 
for  use  in  exhibits  and  stores, 
which  turns  itself  off  after  each 
run    of   the    film. 

Another  accessory  operates 
the  projector  on  a  timing 
switch  so  that  it  goes  on  and 
off  at  predetermined  intervals. 
These  accessories  have  been  de- 
signed to  meet  some  of  the  de- 
mands which  are  placed  on  the 
projector  for  heavy-duty  store  and 
exhibit  use. 

Engineered  for  Two  Markets 

The  MPO  Videotronic  8  Re- 
peater Projector  was  originally  en- 
gineered with  two  markets  in  mind 
—  desk-top  sales,  and  for  store 
and  exhibit  use.  Hundreds  of  these 
projectors  are  now  in  daily  use  in 
both  of  these  markets.  The  ma- 
chines, like  others  of  their  type, 
were  designed  to  be  able  to  run 
continuously  under  ideal  condi- 
tions. 

The  Videotronic  8  has,  in  fact, 
been  run  continuously  for  over 
three  weeks  on  one  print  with  no 
breakdown  or  appreciable  print 
damage.  However,  continuous 
running  of  perfectly  dry  prints  in 
dust-free  situations  is  a  much  dif- 
ferent proposition  from  the  typical 
store  or  convention  atmosphere 
where  dust  is  always  high. 

According  to  Don  Woelfel.  head 


Cuts  Down  on  Projector  Wear 
The  cycling  device  which  MPO 
has  introduced  accomplishes  this 
without  losing  any  appreciable  ex- 
posure. It  gives  the  coverage  of 
continuous  run  without  wearing 
out  film  or  projector.  The  Auto- 
matic Cycler  box  itself  can  be  in 
almost  any  form  —  small  and 
simple,  or  grandiose  with  flashing 
lights  and  bright  colors. 

As  an  example  of  how  the  Auto- 
matic Cycler  works.  MPO  kept 
close  tabs  on  traffic  going  by  a 
repeater    projector   location    in    a 


Automatic  ctjcUng 
device  is  sliotvn 
nn  top  of  MPO 

Videotronic  S. 


large  New  York  department  st 
From  store  opening  at  9;  30 
10;45,  traffic  is  light  and  the  j 
jector  was  used  very  little;  f 
11:00  to  2;00  many  custon 
were  on  hand  and  the  cycler 
ton  was  pushed  regularly  so 
the  machine  operated  continue 
ly.  From  2:00  to  3:30.  tr; 
dropped  about  50  per  cent 
the  projector  ran  intermittei 
while  from  3:30  to  5:30,  cu 
m.ers  became  fewer  and  the  ' 
jector  was  used  only  occasion, 
Don  Woelfel  says  that  the 
genuity  with  which  MPO  Vii 
tronics  with  Automatic  Cycler 
be  used  successfully  is  air 
without  limit. 

For  instance,  let  us  imagir 
steam    iron    placed    on    an 
holder,  and  contrived  so  the 

(CONTI.MUED      ON       P.AGE 


For   16mm.  Film— 400'   to  2000'    P 
Protect  your  films 
Ship   in   FIBERBILT   CASE 

Sold    af   leading   dealers 


SOUND  RECORDII 

at  a  reasonable  co! 

High    fidelity    16    or    35.    Que 
guaranteed.  Complete  studio 
laboratory  services.  Color  prin 
and   lacquer   coating. 

ESCAR 

Motion  Picture  Serv 

7315  Carnegie   Ave. 
Cleveland   3,   Ohio 
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Business  Screen  Mag.\2 


PRODUCERS 

You  Get  .   .  . 

.   .   .  QUALITY  MASTERS 
.   .   .   RAPID   SERVICE 
.   .   .   REAL   ECONOMY 
.   .   .   AT  .   .   . 


LOR 


BORATORY 

Inc. 


7401   MELROSE  AVENUE 
HOLLYWOOD  46,  CALIFORNIA 


Brittle,  curled 
cupped  film? 

We  restore  to 
nearly  new  first 
run  quality  witti 
Vite-a-lize  (Gage).  Vite-a-lize  pre- 
stirinlts  new  film  uniformty.  seal- 
ing in  proper  humidity.  A  must 
for  new  stock  with  soft  emulsion. 
Guaranteed.  Leonard  Film  Service, 
1700A  E.  Walnut,  Pasadena,  Calif, 
Murray  1-9950, 


jQg© 


Ji 


ANNUAL  SPECIAL 

Nov.     Dec.     Jan. 

FILMSTRIPS 

PRODUCED  AS  REASONABLE  AS 

$2,00   PER  FRAME 

SEND  ART  WORK  FOR  FREE 

SAMPLE  TEST  &  QUOTATION 

YOUR  MOTION   PICTURE   FILM 

PROFESSIONALLY   EDITED  WITH 

SOUND,  TITLES,  MUSIC   AS  LOW  AS 

$200,00  per  min.   FINISHED  FILM 

NORTH  AMERICAN  FILM  CORP. 

Box   3201       Phone:    UNion   4-2288 
ERIE,  PENNSYLVANIA 


A-V  CONFERENCE   IN   LONDON: 

(CONTINUED       FROM       PAGE       TWENTY-EIGHT) 

ger  of  the  Organization  of  European  Co- 
operation and  Development's  Paris  office 
led  the  discussion  on  "The  Art  of  Sponsor- 
ship". Norman  Vigars,  Films  and  TV 
Manager  of  the  Ford  Motor  Company  and 
Arthur  Graham,  Films  Officer  of  the  Bo- 
vvater  Paper  Group  were  chairmen  at  the 
discussions  on  Budgeting  and  Sponsor  Pro- 
ducer  Relations. 

Developments  in  Snim  sound  film  were 
also  discussed  in  detail  and  sponsors  ex- 
amined the  Vicaudio  and  Videotronic  8mm 
sound  projectors,  in  relation  to  their  spring 
sales  programmes  —  particularly  interested 
were  the  British  Aircraft  Corporation.  Ford 
Motor  Company,  International  Computers 
and    Tabulators.    Esso    and    United    Dairies. 

Henry  Strauss  Talks  on  "Integrating  A-\'" 

Opening  the  second  day's  discussions  was 
guest  speaker  Henry  Strauss,  president  of 
Henry  Strauss  &  Co.  Inc.  of  New  York,  who 
outlined  his  concept  of  programmed  motion 
pictures  in  the  presentation  "Integrating 
Audio-Visuals  in  the  Company  Communi- 
cations Plan". 

Strauss  detailed  the  steps  to  be  taken  in 
planning  management  and  employee  atti- 
tude development.  He  screened  a  number 
of  his  films  including  Snineihing's  Come  Up 
and  the  Berlin  award-winning  film  Strangers 
in  Paradise  from  Pan  Am  employee  develop- 
ment programs. 

The  afternoon  featured  five  representa- 
tives of  leading  industrial  organizations  who 
presented  case  histories  of  communications 
programmes  which  owed  their  success  to  mo- 
tion pictures. 

Accident  Pre^enlion  in  the  Research  Lab 

Gordon  Begg.  Imperial  Chemical  In- 
dustries' Films  Officer  and  the  producer  of 
Britain's  award  winning  film  Black  Monday, 
described  the  film  as  the  first  motion  picture 
designed  to  prevent  accidents  in  research 
laboratories.  Intended  primarily  for  I.  C.  I's 
research  scientists,  it  had  been  adopted  by 
many  schools  and  universities  as  part  of 
students"    training    in    laboratory    practice. 

Between  workshop  sessions,  delegates  in- 
spected a  selected  display  of  new  equipment 
including  Sound  Services'  C.  C.  TV.  system, 
the  Bell  and  Howell  model  641  1 6mm  sound 
projector,  Edric  Films'  Synchroflcx  location 
sound  recorder  for  synchronised  effects  and  lip 
synch,  as  well  as  the  new  Premier  Edit-Or 
mechanised  sound  and  picture  bench. 

At  the  close  of  the  Business  Screen 
International  Workshop,  the  speakers  and 
delegates  were  the  guests  at  a  reception 
given  by  Roland  Chase,  President  of  Colour 
Film  Services,  one  of  Britain's  leading  16mm 
colour  laboratories.  B" 


World's  Largest  Library  of 
SOUND   EFFECTS   RECORDS 

Write  for  free  catalog  covering 
every  needed  sound  effect  —  air- 
planes, autos,  animals,  birds, 
crowds,  industrial,  marine,  trains, 
war,  guns,  weatfier,  weird  —  also 
background  and  mood  music, 

FLORMAN  &  BABB.  Inc, 
Depf,  J,  13  W.  4Sth  St.,  N.Y.  36 


DuKme 


CONTINUOUS  FLOW 
FILM  UNIT 

Enjoy  outstanding  stopping-power  through  the 
use  of  eye  catching  pictures  that  continuously 
moue  horizontally  across  the  screen  .  .  .  pictures 
appear  in  brilliant  colors  —  even  in  brightly 
lighted  areas.  The  new  VISTA-SELL  Contin- 
uous Flow  Film  Unit  offers  an  exciting  new 
method  of  presenting  a  sales  story  about  your 
products  or  services  to  an  individual  or  group  of 
people.  Easv  to  set  up  and  use  .  .  .  just  insert 
the  film  and  turn  it  on  —  the  rest  is  automatic 
.  .  .  runs  continuously  without  supervision  .  .  . 
attracts  and  sells  for  you  with  the  impact  of  con- 
tinuous motion.  Ideal  for  convention  displays 
and  dealer  showrooms.  For  complete  information 
write  to: 

C  O  R  PO  RAT  I  O  N 

3048    NORTH    11 TH    ST.,    ST.    CHARLES,    ILUNOIS 
Telephone  312-584-2300 


MOVIOLA 

CRAB  DOLLY 

BEST  IN  CAMERA  MOBILITY 

Moviola  Crab  Dolly  is  the  mobile  plat- 
form for  motion  picture  or  TV  cameras 
that  can  be  precisely  positioned  with 
more  speed  and  facility,  and  with 
greater  accuracy  than  any  other  cam- 
era support.  Creative 
people  of  the 
Industry  support 
these  claims  and 
recognize  that 
production  values 
are  greatly  enhanced 
by  the  Moviola 
Crab  Dolly. 


^ 


Write    for 
illustrated 

brochure, 


TRIANGLE  7-2173 


moviola 


manufacturing  co. 

5539    RIVERION    AVENUE 
NORTH  HOtlYWOOD,  CALIF 
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Ul  J/AI.IT\-UII.T 

Film  Shipping  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable    1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITY-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 
Sound  Slidefilni  Shipping  Cases 

(for  Transcriptions  &  Filmstrips) 
2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCHUESSLER 

361  W.  Superior  St.,  Chicago  10,  111. 


LAB  SPECIALISTS 

SINCE  1936 

8nim  SILENT 
16nim  SILENT -SOUND 

BIACK  i.  WHITE   PRINTS  ONL1 

That    means: 

SPECIAL  SKILLS   .   .   . 

SPECIAL    CARE   .    .   . 

PLUS 

ESPECIALLY  FAST  SERVICE 

and 

ESPECIALLY  "GOOD"  PRICES 

on 

QUANTITY   WORK 

Try    us 

MODERN  MOVIES,  INC. 

832  Cole  •  Hollywood  38,  Colif. 
Hollywood  4-7J93 


Revere  Sound  Slide  Projector 
Records  Its  Own  Talking  Slides 

A  DML'-piLXc  Miund  slide  projec- 
tor with  built-in  audio  recording 
and  playback  capability  has  been 
introduced  by  the  Revere  Camera 
Co.,  a  subsidiary  of  the  Minnesota 
Mining  and  .Manufacturing  Co. 

The  Revere  ■■43,5"  Sound  Slide 
Projector  is  an  all-in-one  slide  pro- 
jector with  a  tape-recorder-play- 
back unit.  Development  of  a  spe- 
cial magnetically-coated  sound 
slide  mount  and  a  radically-differ- 
ent type  recording  system  were 
keys  to  the  new  development. 

Slide  mounts  are  3'/) -inches 
square,  contain  a  1%-inch  "win- 
dow" to  accommodate  35mm  or 
127  size  Super  Slides.  One  side  of 
the  special  mount  carries  a  thin 
strip  of  magnetic  tape.  Revere  en- 
gineers devised  a  recording  head 
system  that  moves  in  a  spiral  path 
around  the  face  of  the  mount.  (In 
a  conventional  recorder,  magnetic 
tape  passes  through  a  stationary 
head. ) 

The  Model  435  can  be  oper- 
ated manually,  semi-automatically 


Revere's  Model  435  Projector 

and  automatically,  utilizing  a  40- 
slide  non-spill  magazine.  It  comes 
equipped  with  a  microphone  for 
recording  up  to  20  seconds  of  com- 
ment with  each  slide.  Obviously, 
programmed  material  with  contin- 
uous music,  etc.  may  not  be  used 
with  this  intermittent  system. 

Slides  are  narrated  after  proc- 
essing, can  be  immediately  played 
back  and  re-recorded  if  correction 
is  necessary.  The  same  sound  slide 
mount  can  be  recorded  on  many 
times,  enabling  a  salesman  or  train- 
er to  change  approach  for  vary- 
ing types  of  customers  or  trainees. 
Technical  details  include:  3  x  5- 
inch.  8-ohm  integral  speaker;  dual 
control  panel  with  three-position 
selector  knob  for  manual,  semi- 
automatic or  automatic  operation; 
pushbutton  for  slide  changes;  three 
position  toggle  switch  for  on-ofi 
operation  and  for  recording  with 
lamp  off;  and  a  knob  for  advanc- 
ing the  slide  tray  manually. 

The  projector  has  a  VVollen^ak 


Audiovisual    l  Revere  adds  sou„ 
EC|Uiprnent    |  to  slSde  proiector; 

TradeFair 


a  new  Selectrosli« 


/ 


/ 


/ 


.Magnetic-striped  slide  mounts 

5-inch  f  3.5  projection  anistigmat 
lens;  uses  a  500-watt  base -down 
lamp.  Weight  is  25  pounds.  The 
unit  measures  10  inches  high  by 
10' 4 -inches  wide;  is  13  inches 
wide.  Vinyl  carrying  case  has  pock- 
et for  power  cord,  microphone  and 
other  accessories.  For  additional 
descriptive  literature  and  prices 
check  NP  #1  in  the  convenient 
Reader  Inquiry  box  on  this 
page.  ^ 

«        *        « 

Spindler  &  Sauppe  Introduces  a 
1200-Watt  Manual  Selectroslide 

■*•  A  new  1,200-watt  Venturi 
blower-cooled  manual  slide  pro- 
jector, said  to  be  the  only  one  of 
its  type  on  the  market,  has  been 
announced  by  Spindler  &  Sauppe. 
Los  Angeles. 

The  model,  SLM-1200  Man- 
ual Selectroslide  "fills  and  sur- 
passes" the  niche  long  left  vacant 
by  the  company's  discontinued 
"Master"  model.  It  carries  a  $267 
price  with  5"  lens  and  fitted  case. 
Remote  command  cord  is  extra. 
The  SLM-1200  is  adaptable  to  use 
single  frame  filmstrips  with  either 
manual  or  remote  control  attach- 
ment. It  also  accepts  quality  ac- 
cessories for  the  "SL"  series  of 
Selectroslide  projectors  including 
1 5  lenses  from    \'  z"  to   11"  and 

SLM-1200  Manuel  Selectroslide 


will  accommodate  (he  Leilz  F 
high-speed  lenses. 

Check  NP  #2  in  the  handy 
Product  Request  Form  for  a 
plete  brochure  available  froa 
manufacturer. 

;|:  *  * 

Wide  Aperture  Plate  Attachir 
Permits  Viewing  of  Timing  M 

L-VV    Photo.    Inc..    Northr 
Calif.,  has  developed  a  wide  ; 
ature  attachment  plate  for  pr 
tors  that  makes  possible  the  ' 
ing  of  timing  marks  or  other  P 
recorded     on     film     outside 
sprocket  holes.  New  plate  a  .< 
viewing  of  data  on  either  si(jj 
the  gate.  It  is  available  as  a  rii 
fication  to  all  models  of  lmii 
L-W  stop-motion  projects  s 

Check  NP  #3  in  the  Neu  li( 
uct  Request  Form  for  Ilim 
data.  I] 

S.O.S,  Has  Exclusive  on  Aleka , 
Gerard  Process  Screen  Sysfenr' 

The  .Alekan-Gerard  Pn 
Screen,  an  element  in  a  low 
system  of  front  projection  phi 
raphy.  is  now  being  exclus 
distributed  by  S.O.S.  Photo 
Optics.  Inc.  Background  ima. 
evenly  lit  from  a  small  so 
presents  no  "hot  spot"  proble 
The  A-K  high-reflectance  t 
ed,  aluminized  screen  mat 
comes  in  72-inch  widths  which 
be  applied  to  studio  walls  oi 
mented  to  plywood  or  hardb 
"flats"  up  to  any  size  desirec 
or  more  feet,  without  vi 
seams.  Price  is  52.50  per  sq 
foot. 

To    complete    the    proces 
special  lOmm  thick  semi-tran; 
ent  mirror  or  "beamsplitter" 
hO'^f    transmission   and   40'7t( 
flection    is   available    from    S  J 
in    a    10   X    10-inch    frame,    i 
priced    at    $45.    Images    are   j 
jected  through  this  optical  II;  I 
any    low-power    lamp    from    ( 
watts  up,  via  a  slide  or  cine  ( 
jector.     Photographs     or     nic| 
backgrounds  are  taken  with  ■ 
nary    movie    camera    —    no 
chronous  or  interlock  motors 
ing  required  for  accurate  regi 
tion.  Check  NP  #4  in  the  Rei 
Inquiry  Form  for  complete  dat 
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Itell  D-R  Viewfinder  Has  Two 
piaf  Horizontal  Matte  Vanes 

litchell  Studio  vievvt'inders  are 
fiavailable  with  two  sets  of  hor- 
,  lal  matte  vanes,  instead  of  the 
"^ard  single  set.  This  sealed 
clonal  "built-in"  eliminates 
~:hg  into  the  finder  housing  to 
rfnmodate  plastic  mattes. 
ie  new  Mitchell  D-R  viewfind- 
jrovides  the  camera  operator 
:ian  efficient  means  of  compos- 
;|for  two  aspect  ratios  ( i.e.. 
|emy  and  Television  or  1.85 
Academy)  when  the  possibility 
•lis  type  of  release  occurs. 
*fteck  NP  #5  in  the  New  Prod- 
srorm  to  get  complete  data,  l^}' 
i  *'     *        * 

Iquip  Unveils  New  Temp-Lite 
able  Studio  Lighting  Fixture 

I    practical    application    of    a 

■  iistudio  light  source  was  view- 

■  y  several  thousand  visitors  at 
cent  meeting  and  trade  show 
:  le  Society  of  Motion  Picture 
.(Television  Engineers  in  Chi- 
i 

'le  Telequip  Company  exhibit- 
i  1  new  Temp-Lite  portable 
tug  fixture   which   employs   a 


relequio's  Temp-Lite  fixture 

type  of  integrated  lens-reflec- 
f  udio  lamp  developed  by  West- 
use  lamp  division  engineers. 
le  new  Temp-Lite  kit  includes 
'ixtures  complete  with  the  new 
io  One  professional  lamps,  a 
ting   yoke    with   a    nine-foot 
oping    stand,   "barn"    doors. 
[    diffusers.    spare    650-watt 
is  and  a  sturdy  carrying  case. 
new  unit  is  ideal  for  location 
TV     mobile    applications. 
4reel  activities  and  commercial 
10  work. 

1  advantage  cited  for  the  Stu- 
x)ne  professional  lamps  is  their 
Jlife.  Each  lamp  contains  about 
ij  tiny  prisms  which  provide 
i  light  and  enable  the  light  to 
pore  easily  and  accurately  di- 
jd.  This  satisfies  the  need  for 
5ar  light  levels  for  color  tele- 
iln  production.  Check  NP  #6 
|e  convenient  request  form  for 
iional  details.  ^ 

I  *         *         s= 

I  ant  Introduces  an  Improved 
'Jcator"  Model  Tripod  Screen 

he  newly-improved  Educator 
pd  model  projection  screens  of 


Audiovisual 

Equipmeni 

TradeFair 


aids  for  production; 
a  new  Radiant  screen 
and  a  Xenon  arc  lamp 


Radiant  Manufacturing  Corp.  have 
been  designed  and  constructed  for 
heavy-duty  use.  This  especially- 
constructed  model  has  proven  ef- 
fective where  screens  are  used  day- 
in  and  day-out. 

The  Educator  screen  features 
anodized  aluminum  tripod  legs 
that  open  at  the  touch  of  the  toe. 
.^n  all  metal  slat  bar  protects  the 
screen  surface  when  not  in  use. 
For  use  in  large  rooms  the  screen 
can  be  opened  to  a  maximum 
height  of  1 1 6  inches;  for  use  on 
stage  or  platform  it  can  be  drop- 
ped to  only  12  inches  from  the 
floor.  Other  features  are:  trigger 
locking  handle  for  complete  adjust- 
ability, drawn  steel  slat  tips,  screen 
leveler  for  uneven  floors. 

The  Educator  is  available  in 
sizes  50  by  50  inches  through  70 
by  70  inches,  all  in  seamless  sur- 
faces. A  choice  of  three  projection 
surfaces:  glass  beaded  VynaFlect. 
silver  lenticular  OptiGlow  or  new 
white  lenticular  Super  Uniglow. 
For  a  complete  Radiant  Screen 
guide  and  other  useful  literature 
on  these  models,  check  NP  #7 
in  the  Request  Form.  Q' 

*        *        * 
Strong  Electric  Introduces  a 
New  Xenon  Arc  Projection  Lamp 
*  A  new   model  Xenon  arc  pro- 
jection lamp  which  is  available  in 
three     capacities     has     been     an- 
nounced   by    the    Strong    Electric 
Corp. 

Projecting  a  steady,  flickerless. 
pure  white  light,  the  lamp  is  inde- 
pendent of  voltage  variations  of 
the  power  line  supply,  and  excel- 
lent for  color  film  reproduction. 
Extremely  even  distribution  of 
light    is    afforded    throuchout    the 


total  screen  area,  and  "push  button 
repeatability"  of  intensity  and  col- 
or temperature  is  possible. 

Practically  no  heat  is  projected 
to  the  film  or  aperature  plate.  No 


Strong  Arc  with  Xenon  Lamp 

cooling  is  required.  Focus  remains 
constant. 

The  900-watt  model  is  designed 
for  matte  screens  up  to  23  feet 
wide,  and  high  gain  screens  up 
to  28  feet  wide  with  CinemaScope 
aperture. 

The  1600-watt  model  is  for 
matte  screens  up  to  29  feet  wide, 
and  high  gain  screens  up  to  36 
feet  wide. 

The    2500-watt    model    is    for 

matte  screens  up  to  35  feet  wide. 

and  high  gain  screens  up   to   43 

feet.  Check  NP  #8  for  additional 

product  data.  9 

*        *        * 

Announce  the  "Maurer-Matic" 
Portable  Film  Processing  Unit 

~''~  A  new  portable  motion  picture 
processor  is  ready  for  marketing, 
manufacturer  J.  A.  Maurer.  Inc. 
has  announced.  Only  27  inches 
long  for  16mm  and  35mm  (30 
inches  for  70mm),  the  Maurer- 
Matic  portable  processor  embodies 

(CONTINUED    ON    NEXT    PAGE) 


A      CONVENIENT      REQUEST 

D  NP  =r    1 :  Sound  Slide  Pro- 
jector "435"  Model. 
^  NP  =  2:  New  Model  SLM 
1200  Manual  Selectroslide. 
n  NP   -b   3:    Wide    Aperture 
Attachment  Plate  (L-W). 
G  NP  =  4:      Alekan-Gerard 
Process  Screen  Equipment. 
G  NP  if  5:    Mitchell    Studio 
Viewfinder,  Model  D-R. 

ATTACH     LETTERHEAD     &     MAIL 

c/o  Business  Screen,  7064 


FORM      FOR      PRODUCT      DATA 

G  NP   =r   6:      The     Telequip 

Temp-Lite  lighting   kit. 

G  NP   =  7:   Educator  Model 

of  Radiant  Screens. 

G  NP   if   8:       New      Xenon 

Arc  Projection  Lamp. 

G  NP  #  9:       The      Maurer 

Portable  Film  Processor. 

G  NP   =    10:    New    .Svnchro- 

flex   Magnetic   Attachment. 

TO     THE     NEW     PRODUCTS     DESK 

Sheridan  Road.  Chicago  26. 


screen   as 
message 


ON 
THE 

DOTTED 
LINE 

with  ^^ewiex 

Tabletalk 


It's  as  simple  as . . . 
Ready!  Set!  Sell! 

Keep  pen  and  order  blanks  handy,  Open 
tne  hd  of  Tabletalk  .  .  .  and  .  .  .  Presto! 
Picture  after  picture  flashes  on  a  large 
it    "talks"    with    your    sales 
I  compelling  tones  that   con- 
"ciose"  on  call  after  call!  No 
screen  to  set  up!  No  com- 
plicated focusing  or   film- 
threading!    Tabletalk   is    a 
self-contained  combination 
35mm  filmstrip  projection 
unit  and  4-speed  hi-fi  rec- 
ord player  (takes  up  to   12"  records) 
in  an  attache  case!  Keeps  you  and  your 
sales  story  as  fresh  on  the  last  call  as 
the  first   in  the  morning. 


7 


VIEWLEX  INC. 

40  BROADWAY,  H0L8R00K,  L.I.,  N.Y. 
Gentlemen: 

Send  me  the  word  Today!  Complete 
information  on  Viewlex  Tat}letalk. 


Name 

Company- 
Address — 
C.ty 


IN  CANADA-ANGLOPHOTO  LTD.,  MONTREAL 
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NATIONAL    DIRECTORY   OF   VISUAL  EDUCATION   DEALERS 


The  Audio -Vi 
Equipment  Trade  I 


EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema,    Inc.,    234    Clarendon 
St.,  Boston  16. 


•  NEW  JERSEY  • 

Association  Films,  Inc.,  Broad 
at  Elm,  Ridgefield,  N.  J. 


•  NEW  YORK  • 

Association    Films,    Inc.,    347 

Madison,  New  York  17. 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo  2.  N.  Y. 

Crawford,  Immig  and  Landis, 

Inc.,  480  Lexing-ton  Avenue, 
New  York  17,  New  York. 

The    Jam    Handy    Organization, 

1775     Broadwav,     New     York 
19. 

National  Cinema  Service,  71  Day 
St.,  N.Y.  7,  WO  2-6049.  N.Y.C. 
RCA     audio-visual    distributor 

S.  0.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  York 
19. 

Training  Films,  Inc.,  150  West 
54th  St.,  New  York  19. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  1445 
Park  Ave.,  NY  29,  TR  6-5200 


•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 

Liberty  Avenue,  Pittsburgh 
22. 

Audio-Visual  Equipment  Rent- 
al Service,  International 
Film  Center,  Sales  and  Re- 
pairs, 1906  Market  St.,  Phila- 
delphia 3,  LOcust  3-7949. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 
St..  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N. 
Second  St.,  Harrisburg, 
CEdar  3-5651. 

J.  P.  Lilley  &  Son,  928  N.  3rd 

St.,  Harrisburg. 

The  Jam  Handv  Organization. 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN  STATES 

•  GEORGIA  • 

Colonial  Films,  71  Walton  St., 
N.  W.,  JA  5-5378,  Atlanta. 

United  World  Films,  Inc.,  287 
Techwood  Dr.,  NW.,  Atlanta. 

•  LOUISIANA  • 

Delta  Visual  Service,  Inc.,  715 

Girod  St..  New  Orleans  12. 
Phone:  JA  5-9061. 


•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 

MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.  H.  Redfield,  Inc.,  1020 
So.  Wabash  Ave.,  Chicago  5. 

A.ssociation  Films,  Inc..  561 
Hillgrove,  LaGrange,  Illinois. 

Atlas  Film  Corporation,  1111 
South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 
230  N.  Michigan  Ave.,  Chi- 
cago. 

Midwest  Visual  Equipment  Co., 
3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 

United  World  Films.  Inc.,  542 
S.  Dearborn  St..  Chicago  5. 


•  MICHIGAN  • 

The  Jam  Handy  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  IL 


•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 

•  OHIO  • 

Academv    Film    Service,    Inc., 

2100  Pavne  Ave.,  Cleveland 
14. 

Films    Unlimited    Productions, 

137  Park  Ave.,  W.,  .Alansfield. 
Fryan   Film   Service,   2929   Pros- 
pect Ave.,  Cleveland  15. 

LIST  SERVICES  HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  SI. 00  per 
line  per  issue  on  onnual  basis  only. 


Siinray  Films,  Inc.,  2005  Chester 

Ave.,  Cleveland  14. 
Twyman  Films.  Inc.,  329  Salem 

Ave.,  Dayton. 
M.  H.  Martin   Company,  1118 

Lincoln  Way  E.,  Massillon. 

WESTERN  STATES 

•  CALIFORNIA  • 

LOS  .\NGELES  AREA 

Coast    Visual    Education    Co.. 

5620  Hollywood  Blvd.,  Holly- 
wood 28. 

The  Jam  Handy  Organization. 
305  Taft  Building,  1680  N.  Vine 
St.,  Hollywood  28. 

Photo  &  Sound  Company,  5515 
Sunset  Blvd.,  Hollywood  28. 

Raike  Company,  Inc. 
Audio-Visual  Center 
849  N.  Highland  Ave.  HO  4- 
1148,  Los  Angeles  38,  Calif. 

S.  O.  S.  Photo-Cine  Optics,  Inc. 
6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd.,  Los  Angeles  57. 

United  World  Films,  Inc.,  7374 
Melrose  .\ve.,   Los  Angeles  46 

S.AN  FRANCISCO  AREA 

Association    Films,    Inc.,    799 

Stevenson  St.,  San  Francisco. 
Photo  &  Sound  Company,  116 

Natoina  St.,  San  Francisco  5. 

Westcoast  Films,  255  Minna. 
San  Francisco  3. 


•  COLORADO  • 

Cromars'  (formerly  Audio- 
\'isual  Center)  922  Bannock 
Denver  4 

Davis  Audio-Visual,  Inc. 

2149  S.  Grape  St.,  Denver  22. 

•  OREGON  • 

Moore's  Motion  Picture  Serv- 
ice, 1201  S.  W.  ]\Iorrison, 
Portland  5,  Oregon. 

United  World  Films,  Inc.  5023 
NE  Sandy  Blvd..  Portland  13 

•  TEXAS  • 

Association    Films,    Inc.,     16  2  1 

Dragon  Street,  Dallas  7. 
United  World  Films,  inc., 
2227  Bryan  St.,  Dallas  1 

•  UTAH  • 

Deseret    Book    Companv,    Box 

958.  Salt  Lake  City  10. 


USE  THIS  DIRECTORY  TO  LOCATE  THE  BEST  IN  EQUIPMENT,  FILMS  AND  PROJECTION 
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advanced     techniques     to 
space  age  requirements. 

Almost  instant  processin 
instant  editinj;  for  data  re 
are  now  possible  with  the  M 
Matic.  In  no  more  than  4 
onds  from  insert  time,  fully 
essed.  dried  film  is  ready  to 
ing.  Either  positive  or  ne 
film  may  be  processed  at 
up  to  15  feet  per  minuti 
plumbing  is  required  for  the 
er-Matic  since  it  uses  a  moi 
processing  solution  which  i 
stantly    recirculated    and    fi 

Advanced  processing  che 
engineered  by  the  manuf; 
into  this  unit  does  away  witl 
of  the  complicated  machir 
signs  used  in  labs  in  the  pas 

Additional  features  includ 
able  processing  speeds,  tt 
static  controls,  automatic 
take-up  and  shut-off.  and  p 
drive  pull-out  For  additiona 
check  NP  #9  in  the  hand 
quest  Form  in  these  pages. 

:::  *  * 

Synchroflex,  a  16mm  Magn' 
Sound  Recording  Attochmer 

■iz  From  England  conies  wc 
the  Synchroflex.  a  1 6mm  mt 
sound  recording  attachment : 
Bolex  H  1 6  and  Bell  &  Hov 
range  of  cine  cameras.  The 
chroflex  can  be  operated  c 
mains  or  off  re-chargeable  t 
units  and  it  accommodates 
fully-coated  magnetic  film. 

The  new  attachment  i' 
chanically-interlocked  into  tl 
lex  or  B&H  Model  70  c: 
and  therefore  synchronizatic 
sound  are  assured,  accord 
the  manufacturer.  Edric  Filn 
demonstrated  the  Synchro! 
the  recent  Business  Screi 
TERNATioNAL  Workshop  in  L 
last  month.  For  full  details 
NP  #10  in  the  convenient  R 
Form  in  these  pages. 


Accessories  for  Kodak  Refle 
Designed,  Made  by  CECO 
'  Professional  accessories  1 
Kodak  Reflex  Special  Came 
signed  and  manufactured  b\ 
ialists  of  Camera  Equipment 
pany,  working  directly  wii 
manufacturer,  are  now  av£ 
These  accessories  include 
ft.  blimp;  a  110  volt.  AC-D( 
able  speed  motor;  a  115  vc 
single  speed  stop-motion  i 
additional  interchangeable  n 
and  a  sunshade  matte  box. 


Business  Screen  Mag/ 


COMPCO 

Professional  quality  reels  and  cans 
are  preferred  bv. . . 


the  customers 

of... 

GEO.W.     COLBURN 
LABORATORY,  Inc. 


ily  Compco  offers  "a  new  dimension  in 
lality"  recognized  and  accepted  by  leaders 
the  movie  making  industry.  Compcos  su- 

■rionty  is  attributed  to  a  new.  major 
vjuce  in  film  reel  construction— result - 
g  ;n  truly  professional  reels  that  run 
_ier  smoother,  providing  lifetime  protec- 
jn  to  valuable  film.  Compco  reels  and 
ns  are  finished  in  a  scratch-resistant 
■.ked-on  enamel,  and  are  available  in  all/ 
mm. sizes — 400  ft. thru  2300  ft.  For  details 
td  prices  write  to: 


pOIvIPCO   corporation 


Film  Executives 

PROFESSIONALIZE 

YOUR  FILM  ROOM 

and  Save  Money 


Harwald's  precision  automatic  film  inspecfion 
equipment  is  the  accepted  world  standard  for 
modern  f.U  libraries— TV.  stations — or  wher- 
ever motion  picture  film  is  handled.  Inspect-O- 
Fiim  aulomaticafly  finds  breaks,  torn  sprocket 
holes,  scotch  tape  "splices",  any  cause  of  film 
follure.  Even  those  defects  that  are  virtually 
impossible  to  find  by  hand.  Also  provides  for 
film  cteoning,  conditioning,  timing  and  editing. 
Seven  models  available. 
See  catalog  (or  complete  listing. 

SPLICE-O-FILM 
For  the  easiest,  strongest 
SDl'fes  ever — in  just  9  sec- 
onds: Accurate  to  I  10.000 
of  an  incli  Complete  with 
elednc  heal  and  automatic 
Scraper.  Used  by  profes- 
sionals everywhere.  Money 
back  guarantee.    $175.00. 

Ge'  fhe  full  story.  Jalk  to  our  engineering  rep- 
resenlofives  and  write  for  our  catalog  confoin- 
ing    o    complete    line    of    film    room    equipment. 

HE  HARWALD  COMPANY 

1245   CHICAGO   AVE.    •    EVANSTON,   ILL. 
DAvIs   8-7070 


A-V    SERVICE    AT    SEATTLE: 

(CONTINUED    FROM     PRECEDING    PAGE    FIFTY) 

a  display  with  36  buttons.  When  one  of  these 
was  pushed,  it  showed  two  slides  of  an  area, 
while  a  20-second  tape  described  the  pictures. 

A  Spindler  &  Sauppe  Model  SLS  750.  and 
four  continuous  four-track  Viking  tape  decks 
provided  the  basic  equipment.  A  special  switch- 
ing arrangement  was  built  to  select  the  proper 
slide  and  tape  track  through  the  use  of  relays. 

Standard  Oil  of  California  used  a  moving 
motion  picture  projector.  The  exhibit  featured  a 
diorama  of  a  modern  "city  of  tomorrow"  and 
over  this  city  a  16mm  projector  projected  de- 
tails of  what  was  to  be  e.xpec'ed  in  this  city  of 
Century  21. 

The  projector  moved  in  a  horizontal  arc  pro- 
jecting just  over  the  area  being  discussed  by  the 
narrator.  The  projector  was  mounted  on  an  ec- 
centric platform,  and  its  movement  was  trigger- 
ed by  a  photocell  reading  to  black  leader  splic- 
ed in  the  film. 

Make  Good  Use  of  Continuous  Projection 

There  were  many  fine  uses  of  single,  continu- 
ous 16mm  projectors  and  continuous  slide  pro- 
jectors on  the  grounds.  Alaska  Canned  Salmon 
used  another  Spindler  &  Sauppe  slide  projector, 
and  integrated  it  into  the  Alaska  exhibit. 

The  Seattle  Area  Industrial  Council,  and  the 
Central  Association  (of  Seattle)  put  on  a  16mm 
film,  (using  a  Triangle),  which  also  tripped 
lights  on  a  map  to  show  the  exact  area  being 
discussed.  This  was  done  by  notching  the  film, 
and  having  a  microswitch  read  these  notches. 

Washington  State's  Department  of  Institu- 
tions had  a  similar  setup,  using  a  Bese'.er  Sales- 
mate  (tape  sound  slidefilm  projector)  which 
also  controlled  lights  on  a  map  of  Washington, 
showing  their  various  locations. 

These  are  a  few  of  the  many  other  applica- 
tions of  audio-visual  techniques  which  again 
and  again  proved  the  value  of  audio-visual 
techniques  to  effectively  deliver  the  exhibitor's 
message. 

Looking  Ahead  to  New  York's  Fair  in  '64 

Rarig's  Service  Department  has  endured  six 
months  of  rush  —  rush  —  rush!  For  when  a 
piece  of  equipment  broke  down,  it  was  a  major 
disaster  for  the  exhibitor,  and  had  to  be  fixed 
as  soon  as  possible. 

This  often  meant  12  and  16  hour  shifts  for 
the  repairmen  as  well  as  phoning  suppliers  at 
home  in  off-hours  to  obtain  rarely-used  parts. 
But  this  was  an  exciting  and  educational  period, 
as  everyone  at  Rarig's  will  agree! 

One  of  the  employees  put  it  quite  well:  "It's 
been  a  fascinating  experience  working  on  the 
grounds  these  past  six  months.  Even  I  never 
dreamed  there  could  be  so  many  ways  to  use 
audio-visual  equipment.  I'm  looking  forward  to 
the  New  York  Fair,  and  seeing  what  they  do 
with  A-V  there.  It  should  be  great!"  9; 
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perience we'll  gladly  mull  with  you  .  .  .  and 
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SAM  Orleans 
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Two  Nrw  Ac<.c»()ric> 
for  ihc  \  ideotronic  8: 

(CONTINUED    KROM     l>AGK    6S) 

tomer  is  encouraged  to  pick  it  up. 
This  triggers  the  projector,  and  the 
action  on  the  screen  tells  the  cus- 
tomer to  look  at  the  various  fea- 


tures ol  the  iron.  1  has,  live  ac- 
tion photography,  animation,  and 
the  wiles  of  a  skillful  salesman  on 
the  screen  can  be  used  to  embellish 
the  customer's  actual  inspection  of 
the  iron.  This  would  be  an  ex- 
tremely effective  demonstration 
piece. 


MPO's  tests  have  shown  that 
most  people  will  push  the  button 
to  start  the  projector,  and  this 
very  act  of  violation  in  starting  it 
will  encourage  ihem  to  watch  the 
whole  film  and  pay  rather  good 
attention  to  it.  Other  on-the-spot 
tests    have    shown    that    the    best 
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length  for  a  store  film  shoi 
from  three  to  six  minutes, 
up  to  12  minutes  can  be  us 
fectivcly  in  exhibits.  The 
Videotronic  8  will  accept 
from   2  to    15   minutes   in  1 

For  store  use  particularly, 
recommends  regular  insp 
and  service  of  repeater  proji 
Videotronic  8"s  are  delivere 
installed  through  43  servic 
tions  set  up  across  the  cct 
These  stations  are  equipp 
supply  regular  and  emei 
service  to  the  machines  on 
tion. 

MPO  Videotronic  8's  cai 
be  furnished  with  both  the- 
matic Cycler  and  Automatic 
installed.  This  enables  the 
jector  to  be  used  in  many  dil 
semi-permanent  situations  a 
as  "at  will"  for  desk-top  use 

Three-Shelf  Projector  .Sti 
Also  Good   for  Transpori 

it  A   three-shelf,  asseniblcd 
ed.  mobile  combination   trai 
tation   and   projector  stand 
the  Luxor  has  been  announci 
the  Jack  C.  Coffey  Co.,  Inc. 

It  can  be  used  as  a  pre 
stand  in  classroom  and  as  ; 
bile  method  for  moving  ; 
visual  materials  between 
rooms,  buildings  and  the  ; 
visual  center  or  library. 

There's  ample  room  fc 
types  of  projectors,  other  ; 
visual  equipment  and  mater 
is  designed  to  accommodate 
binations  of  film-strip,  tap 
cording  and  disc-recording 
inets.  Guard  rails  on  top 
shelves  assure  safe  movemen 
straps  are  needed. 

Top   and   two   shelves   are 
wide  by  24"  deep.  Semi-pneu 
ball-bearing    wheels    with 
lock   brakes  hold  the   stand 
and  eliminate  "creeping." 

;S  *  * 

New  Cyclop  Lens  Sees  Be 
Vision  Limits  of  Human  I 

it  A  "Cyclops"  lens  that  seel 
yond  the  field  of  vision  lim  '■ 
the  human  eye  has  been  deve  j- 
by  the  Pacific  Optical  Divisi.fc 
Chicago  Aerial  Industries.  Inl 

Designed  for  use  in  missile  I 
ing.  aerial  reconnaissance,  tl 
sion  surveillance  and  general  I 
tographic  areas,  the  lens  hi 
relative  aperture  of  f  6.3  wa 
full  field  angle  of  187  deM 
better  than  horizon-to-hoil 
coverage.  fl 

Weighing  5' 2  ounces,  the  !t 
can  be  used  with  either  16in  f 
35mm  film.  Price  is  $885.  Foic 
ditional  data,  write  maker.      It 
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fhen  your  business  film 
aeds  distribution... you  can, 


wrgdnize  your  own  aisiriDuiion  ac|iai  niicni.  i  nia  wouia  mcreijr  \ 


hlail 


hirtng  film  bookers,  printing  your  own  descriptive  and  sales  material, 
putting  in  tabulating  equipment  to  keep  track  of  your  prints  and 
audiences,  employing  technicians  and  facilities  for  inspecting  your 
film  after  each  showing  and  keeping  it  in  like-new  condition,  getting 
the  film  to  the  audience  on  time  and  taking  care  of  a  myriad  of  other 
details.  OR  .  .  .  you  can 


ve  Modern  do  it! 


It  will  be  done  just  the  way  you'd  do  it  yourself,  if  you  had  Modern's 
facilities  and  experience.  We'll  find  your  audiences,  schedule  book- 
ings, have  the  film  delivered  promptly  by  the  nearest  of  our  thirty-two 
libraries  and  give  you  regular  IBM-tabulated  performance  reports. 
A  business  film  cannot  do  its  job  until  it  is  seen  by  people.  To  have 
it  seen  by  the  most  people  at  the  lowest  cost... consult  with  Modern. 


SALES  OFFICES: 


CHICAGO 

Prudential  Plaza-Delaoaie  7-325} 

DETROIT 
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NEW  YORK 

3  East  Mth  Street-Plaza  8-3900 


Jj.. 


PITTSBURGH 

210  Grant  Street-Grant  1-9118 

SAN  FRANCISCO 

444  Market  Street-Yukon  3-9414 

TORONTO 

140  Merton  Street-Hudson  5-4419 

WASHINGTON 

1710  H  St..  N.W  -Sterling  3-3377 
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FILM  LIBRARIES: 
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Donvcr  •  Detroit  •  Harrisburg  ■  Honolulu  •  Houston  •  Indianapolis 

•  Kansas  City  •  Los  Angeles  -  Memphis  -  Milwaukee  •  

apolis    •    New  Orleans    •    New  York  Metropolitan  area  (N.  Y.  and 

immit,  N.  J.)  -  Omaha  >  Philadelphia  -  Pittsburgh  -  St.  Louis 
■  San  Francisco  •  Seattle  •  Washington  ■  and  Toronto,  Canada 


MAIN  OFFICE: 
3  East  54th  Street 
New  York  22,  N.  Y. 
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FIND  THE  PHONE  and  CALL 
AVI  LID  IIV  G 


-I  N  C- 


WEbster  3-2431 

CHICAGO    •    HOLLYWOOD    •    DETROIT    •    NEW  YORK    •    CINCINNATI    •    CLEVELAND    •    SAN  FRANCISCO 
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ARRIFLEX 


ARRIFLEX®  "chases"  the  X-15  at  North  American  Aviation 


In  the  hands  of  North 
American's  photographic 
team,  Arriflex  motion 
picture  cameras  share  one  of  the 
most  dramatic  assignments  of 
all  time  . . .  film  coverage  of  the 
X-15's  history-making  flights. 
Tracking  the  supersonic  aircraft 
—  from  chase-plane  or  ground 
positions  —  is  sure  and  precise 
with  an  Arriflex.  Its  reflex 


viewing  system  gives  the  cameraman 

a  direct,  brilliant,  and  continuous 

through-the-lens  image  of  his  subject. 

He  can  follow-focus  critically  . . . 

frame  his  target  with  positive 

accuracy.  And  on  the  projection 

screen,  his  footage  is  consistently 

sharp  and  rock-steady.  Arriflex  . . . 

a  capable  match  for  the  fabulous 

dynamics  of  aerospace  research ! 


From  the  microscope  to  the  missile  range ...  from  spot  locations 
to  sound  stages. ..  Arriflex  professional  motion  picture  cameras 
are  the  dominant  choice  of  filmmakers  in  science,  industry,  and 
entertainment.  They're  lightweight,  rugged,  tremendously  versa- 
tile -  uniquely  suited  to  a  range  of  applications  virtually  vvithout 
limits.  Here  are  some  of  the  features  that  give  Arriflex  cameras 
their  remarkable  capabilities: 

•  MIRROR-SHUTTER  REFLEX  VIEWFINDER  •  REGISTRATION- 
PIN  FILM  MOVEMENT  •  2r-DIVERGENCE  3-LENS  TURRET  • 
CONTOUR  HAND  GRIP  •   FRAMES-PER-SECOND  TACHOMETER 

•  COMPLETE  ACCESSORY  SYSTEM  .  .  .  lenses,  standard  and 
special-purpose  electric  drives,  power  supplies,  time-lapse  equip- 
ment, film  magazines,  sound  blimps,  tripods. 


WRITE    FOR    NEW   CATALOG. 


/^EKDFtiXJ 


'YOU  ARE  INVITED  to  send  us  a  description  of  your  special  use  of  Arriflex  equipment. 


CORPORATION 
OF       AMERICA 


257  PARK  AVENUE  SOUTH,  NEW  YORK  10,  N.  Y. 
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Charts /it  S'/j"  x  U"  binder 


These  charts  should  be  in  your  files 


Who  knows  when  somebody  might  ask  you  a  question 
hke  '"What's  the  minimum  overlap  on  a  zero  cut?"  Or, 
"How  many  generations  will  we  have  in  those  prints?" 

Sure,  you'll  know  the  answer,  but  why  bother?  Show 
him  one  of  these  Producer  Service  Bulletins  we  just 
put  out.  They  don't  cover  every  situation,  but  they  try! 

Four  of  the  twelve  are  editing  charts.  They  show  how 
to  mark  workprints  to  indicate  effects,  how  to  prepare 
16-mm  and  35-mm  film  for  A&B  Roll  printing,  and 


how  to  prepare  16-mm  printing  leaders. 

The  other  eight  are  printing  flow  charts.  They  illustrate 
the  steps  required  in  different  types  of  printing,  from 
the  camera  stock  to  the  release  prints.  All  are  punched 
for  a  three-ring  binder  (the  big  ones  fold  to  fit.) 

We'll  be  glad  to  send  you  a  set  of  these  charts,  as 
long  as  we  have  them  in  supply.  Let  us  know.  If  you 
feel  inclined  to  tell  us,  we'd  like  to  know  what  you  do 
in  your  job.  It  helps  us  plan  advertising. 


GENERAL 

FILM     LABORATORIES 
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WHEN  IT'S 
HARD  TO  Gl 
THE  SIGNED 
ORDER... 

Train  with  Slidefilms 


You  can  show  your  solesmen  ^ 
to  make  presentations  that  f' 
on  closing  the  sale,  from  the 
of  their  opening  remarks.  You  n 
demonstrate  how  to  resume  or  1 1- 
tinue  selling,  when  the  pros  ct 
seems  to  have  ended  the  interv  v, 

"CLOSING 
THE   SALE" 

is  the  color  sound  slidefilm  w  d 
makes  it  clear  that  sales  shoulc  w 
made  mentally  before  the  calls  f« 
begun.  It  gives  examples  of  ho^fo 
pursue  orders  and  suggests  a  ;• 
course  for  refusal  to  sign.  Onol 
six  in  a  series: 

■■SELLING  IS 
MENTAL" 

.  .  .  for  many  sales  executives!! 
indispensable  aid  to  training  o 
retraining. 

Write  today 
for  details 
concerning 
a  preview 


HJ: 


Selling  Bureai 

A  Division  Ot  fiOChcI  PICItiitS.    '> 

6108-B  Santo  Monico  Bouleva 
Los  Angeles  38,   California 


Business  Si  ri" 


24-HR.  SERVICE 

EKTACHROME 

PROCESSING 


•  Fast — frequent  pickup  and  delivery  serv- 
ice day  and  night  between  Byron  lab  and 
manufacturer's  processing  plant. 

•  Dependable  —  your  valuable  original, 
commercial  or  highspeed  ER,  is  processed 
by  the  film  manufacturer. 

•  Convenient  —  Kodachrome  workprints, 
Color-Correct®  prints,  black-and-white  re- 
versal workprints,  edgenumbering,  Ekto- 
chrome  masters  (optical  or  contact)  —  all 
on  the  same  order. 

•  Write,  phone  or  wire  —  for  informa- 
tion, quotations  and  scheduling  on  Ekta- 
chrome  and  other  processing. 


by  rOn /motion  pictures 

1226  Wisconsin  Avenue,  N.W.,  Washington  7,  D.C.,  Area  Code  202,  FEderal  3-400C 
Affiliated  witti  MECCA  FILM  LABORATORIES  CORP.,  630  Nintti  Avenue,  New  York  36,  N.Y 
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NAME  IT 

WE'VE  DONE  IT! 


RIGHT  off  the  NEWSREE 


YEARS 
OF 

INDUSTRIAL. 

AUDIO-VISUAL  SERVIC 

Offering  this  wide  range  of 
the  finest  modern  facilities... 

Filmstrip  and  Slide  Animation 

Extremely  versatile  cameras  especially  engineered  by  SVE  for 
shooting  both  single  and  double  frame 

Hotpress  Typeset 

Modern  Ludlow  Installation  with  multiple  choice  type  faces 
for  color  and  black  and  v/hite 

Art  and  Layout  Service 

Experienced  Art  Department  handling  every  creative  need 

Color  Plus  Black  &  White  Processing 

Our  own  laboratories  assure  superior  products  because  of 
constantly  supervised  quality  control 

Automatic  2x2  Slide  Binding 

The  very  latest  especially  designed  Seary-Michelbach  automatic 

single  and  double  frame  binder  numbers  4200 

individual  slides  an  hour 

Automatic  Slide  Duplication 

New  improved  Emby  automatic  slide  duplicators  insure 
high  fidelity  color  reproduction 

SVE  provides  many  clients  with  complete  creative 

consultation  and  production  services  including 

script  writing,  photography  and  planning. 


NAME  IT 

WE  CAN  DO 


v.. 


Since  V    1979 


the  largest  produce 

and  distributor  o' 

filmilrlps.  Shdet 

and  'elated  products 


...WITH  SPEED 
AND  ECONOMY 


PLEASE   SEND   PRfCE   LIST 


CITY /ZOME/ STATE 


SOCIETY  FOR  VISUAL  EDUCATION,  INC. 

(A  BUSINESS  CORPORATION)    L  Akev  i  e~  5  ■  1  500 

1345    DIVERSEY    PARKWAY 
CHICAGO    14,   ILLINOIS 

Subsidiary   ol   GRAFLEX,    INC. /GENERAL.   PRECISION,   INC. 


N  \  M  S<■('k^  ()llt^t:lllllin^  i'iliiis 
on   IniliLstriul    Kelulions  Tlu-nic 

•:>  Film  producers  and  distribu- 
tors are  asked  to  submit  their  out- 
standing industrial  relations  movies 
and  filmstrips  produced  in  1 962 
to  the  National  Association  of 
Manufacturers  for  selection  of 
those  to  be  shown  at  a  special 
presentation  by  the  Association  in 
the  spring  of  1963. 

The  films  selected  will  receive 
an  '".Award  of  Merit"'  and  will  be 
shown  before  a  group  of  business 
executives  attending  the  35th  NAM 
Institute  on  Industrial  Relations,  to 
be  held  March  24-29  in  Phoenix. 
Arizona. 

Films  submitted  for  this  compe- 
tition should  be  appropriate  for 
showing  to  employees  of  the  av- 
erage American  company,  rather 
than  only  those  of  one  particular 
industry:  they  should  be  directed 
primarily  toward  an  audience  of 
employees  rather  than  toward  con- 
sumers or  the  community  as  a 
whole.  The  films,  according  to  the 
NAM.  should  deal  with  the  spe- 
cific needs  of  the  industrial  rela- 
tions area,  such  as  the  role  of 
supervisors  in  improving  a  com- 
pany's human  relations  factor. 

A  committee  of  representatives 
of  NAM  member  companies  will 
select  the  group  of  films  for  the 
spring  showing.  Entries  must  be  re- 
ceived before  February  15.  Film 
producers  or  distributors  may  ob- 
tain detailed  information  from 
Janet  Wilkins.  Audio-Visual  De- 
partment. National  Association  of 
Manufacturers,  2  East  48th  Street. 
New  York   17.  l^. 

*  *  * 

Calvin  X^'orkshop  Scheduled 
in  Kansas  Cily  February  4-6 

it  The  Calvin  Workshop  for  1963 
has  been  set  for  Feb.  4.  5.  6  (Mon- 
day through  Wednesday  after- 
noon I  on  the  sound  stages  and 
throughout  the  buildings  of  Calvin 
Productions.  Inc..  1105  Truman 
Road,  Kansas  City  6.  Missouri. 

There  is  no  cost  or  obligation 
for  attendance,  Calvin  officials 
note.  They  ask  that  participants 
handle  their  own  hotel  accomo- 
dations. 

Everyone  is  welcomed  to  the 
Workshop.  The  only  ""passport" 
necessary  is  an  interest  in  film  and 
motion  picture  activities. 

The  program: 

Monday.  Feb.  4  —  Preplan- 
ning. The  Script.  Talent  Selection. 
Location  Interior  and  Exterior 
Photography.      Studio      Lighting. 


(Showing  of  notable  films  —  i 
ning). 

Tuesday.  Feb.  5  —  Sets 
Properties.  The  Director.  16 
Camera  Stocks.  Special  C;in 
Effects.  Common  Errors.  The  E 
ing  Process.  Optical  Effects.  I 
Music.  (Banquet  and  Open  He 
—  evening). 

Wednesday.  Feb.  6  —  Tec 
cal  and  Character  Animation. 
Storyboard.  Background  Des 
Laboratory  Operations.  Sound 
cording.  Recording  Equipm 
The  Finished  Print. 

Calvin  officials  announce  tl 
will  be  many  opportunities 
"face  to  face"  discussions  \ 
Calvin  personnel  and  other  Wc 
shop  members  on  specific  pi 
lems  and  areas  of  development. 

»  *  « 

N.  Y,  Film  Producers,  Unio 
.4gree  on  Contrael  Proeedur 

-''  After  a  series  of  conferer 
extending  over  the  past  18  mon 
the  Film  Producers  Associatior 
New  York  and  the  East  C< 
Council  of  the  International 
sociation  of  Theatrical  and  St 
Employees  have  agreed  to  a  i 
procedure  in  contract  bargain 

Speaking  for  the  FPA,  E.xe 
tive  Director  Harold  Klein  ; 
that  steps  are  being  taken  for  jc 
collective  bargaining  between 
of  the  lATSE  locals  involved 
film  production  in  New  York 
the  FPA.  This  means  that  uj 
determination  of  a  common  exi 
ation  date  for  the  existing  c 
tracts,  management  and  the  uni 
will  sit  together  at  one  bargain 
table  to  reach  agreement  on  c 
tracts  for  all  concerned. 

The  FPA  feels  that  this  i: 
step  forward  for  the  industry 
the  East  Coast.  The  agreement  ^ 
worked  out  by  the  FP.A  La 
Committee,  headed  by  Sanf 
Greenberg.  of  MPO  Productic 
and  Walter  Diehl.  .Assistant  Ini 
national  President  of  the  lA. 

The  FPA  is  taking  under 
visement  a  proposal  that  the  r 
tual  expiration  date  be  Decern 
31.  1965.  Also  under  conside 
ion  by  the  two  organizations  i 
unified  industry  and  union  pensi^ 
«elf:ire  insurance  fund. 
*        *        * 

.\nnounce  .Awards  for  Jew  isl 
Films,   Filmstrips   in   May 

•  ;■  The  outstanding  film  and  fil 
strip  dealing  with  Jewish  subj 
matter,  released  during  1962.  \ 
recei\e  a  special  award  to  be  pr 

(CONTINUED   ON    PAGE    E  I  C.  H 


Business  Scre 


rimpact  at  point-of-saie.jniazing!" 


ypical  quotation  from  Videolromc  8  users    Write  us  for  copies  of  our  fan  maii 


]>PO 


automatic  8  mni  sound  moliou  picture 
repeater  protector..: 

Now,  salesmen,  training  directors  and  extiibitors  can  show  motion  pictures  as  easily  as  turning  on  a  TV 
set!  Show  them  in  daylight  on  a  prospect's  desk  or  to  a  large  conference  room  group.  Show  them  in  a 
display  or  a  trade  show  exhibit.  Show  up  to  15  minutes  of  8  mm  sound  film  over-and-over  with  no  operator, 
no  rethreading  or  rewinding.  Show  your  films  on  a  big,  self-contained  screen.  Show  them  with  un- 
matched brilliance  and  clarity  in  picture  —  the  brightest  picture  available  —and  clear  undistorted  sound. 


EASY  TO  CARRY 

Light  as  a  portable  typewriter,  ttie  Videotronic  8 
weigtis  only  ISH  lbs.  Smart,  luggage-type  case 
makes  it  easy  to  carry,  and  easy  to  take  along 


NEW  FILM  LONGEVITY 

Short  film  path,  unique,  powerdriven  film  platter 
and  specially  designed  rollers  and  gate.  Tension, 
abrasion  and  scratching  are  virtually  eliminated. 


NEW  PATENTED  PRE-LOADED  MAGAZINE 

Film  comes  to  you  in  a  preloaded  plastic  magazine. 
Rewinds  film  automatically  during  projection.  Stop 
and  start  anywhere  In  the  film. 


PREPARATION  OF  8  MM  FILMS:  To  start  your  program  with  the  Videotronic  8, 
MPO,  world's  largest  producer  of  sponsored  films  for  industry,  can  make 
a  new,  inexpensive  8  mm  sound  film  for  you  .  .  .  or  convert  your  existing 
16  mm  films  to  8  mm.  And  8  mm  prints  cost  less! 


VIEWING 

Self-contained,  fold-out  rear  projector  screen  for 
daylight,  desk-top  viewing.  Finger-tip  mirror  ad- 
justment for  conventional  screen  projection. 


CYCLING  UNIT  AVAILABLE 

For  display  and  exhibit  use,  for  use  in  "closing" 
and  show  rooms.  Visitor  activates  machine.  Film 
runs  to  end  and  cuts  off,  ready  to  be  started  again. 


PATENTED  GUIDE  ARMS 

gently  shape  the  film  coil  so  that  a  friction-free 
space  is  created  in  the  center  of  the  magazine.  The 
film  loop  is  fed  to  the  projector  without  tension. 


LOWEST  PRICED  8  MM  REPEATER!  With  all  of  its  quality  features  and  ad. 
vancements  in  continuous  projector  design,  the  Videotronic  8  is  the  lowest 
priced  repeater  on  the  market!  It  can  be  purchased  or  leased  on  an  attractive 
low-budget  monthly  lease /purchase  plan. 


'EATER  SALES  DIVISION,  MPO  VIDEOTRONICS,  INC.,  527  MADISON  AVENUE,  NEVI/  YORK  22,  NEVI/  YORK,  TR  3-70D0   /  OFFICES  IN  DETROIT,  CHICAGO,  HOLLYWOOD 


THE  BIG 


BUSINESS 

■■■■■■I 


® 


13t(t  PRODUCTION  REVIEW 


€^V^VUti^/l€'t^  : 


Your  advertising  dollars  pay  off  when  your 
complete  story  is  told  and  seen  in 
BUSINESS  SCREEN'S  Production  Review— 

the  reference  guide  that  is  kept  and  used 
year  around  by  buyers  of  production  services. 


Large  display 

advertising 
page  at 
low  cost 


First  forms 
close 
Jauuunj  lothi 


THE  NEWSREEL: 

(CONTINUED      FROM       PAGE       SIX) 

ented  by  the  National  Council  on 
Jewish  Audio-Visual  Materials,  it 
was  announced  by  Dr.  Samuel  D. 
Freeman,  chairman  of  the  National 
Board  of  Review. 

Dr.  Freeman  suggested  that  pro- 
ducers submit  information  about 
their  films  and  filmslrips  of  Jewish 
interest,  not  later  than  January  1 1. 
1963.  to  Dr.  Zalmen  Slesinger.  Ex- 
ecutive Secretary.  National  Coun- 
cil on  Jewish  Audio-Visual  Mater- 
ials. 101  Fifth  Avenue.  New  York 
3.  New  York. 

Awards  will  be  made  at  the  13th 

Annual  Meeting  and  Workshop  of 

the  Council  in  May  1963.  ^' 

*       *        * 

International  Adverti§ing; 
Film  Festival  on  June  17-22 

«  The  1 0th  International  Adver- 
tising Film  Festival  of  the  Screen 
Advertising  World  Association 
will  be  held  at  Cannes.  France. 
June   17  to  22.   1963. 

The  Festival  is  being  extended 
one  day.  because  it  is  felt  this  is 
necessary  to  relieve  the  pressure 
on  the  jury  in  the  closing  stages 
for  final  selection  of  prize-winning 
films. 

The  first  meeting  of  the  com- 
mittee appointed  by  the  Executive 
Council  of  SAWA  to  supervise  the 
organization  of  the  1963  Festival 
was  held  in  Paris  recently. 

The  official  program  will  fol- 
low the  pattern  of  previous  years. 
A  dinner  and  dance  will  follow 
the  prize  awarding  ceremony  on 
Saturday  evening.  June  22. 

In  general,  the  regulations  and 
maximum  number  of  entries  per 
competitor  in  the  Cinema  and 
Television  groups  will  remain  un- 
changed. The  Cinema  group  will 
have  12  categories  and  TV  11. 

The  Jury  for  the  10th  Festival 
will  be  increased  from  15  to  16 
members.  This  will  permit  equal 
representation     between     Cinema 


and  TV  groups.  Details  oi  nomi 
lions  to  the  Jury  and  countries 
be  represented  will  be  announ 
later. 

The  Festival  office,  meant! 
will  handle  any  inquiries  conc£ 
ing  the  1963  Festival.  Write: 
Director.  10th  International 
vertising  Film  Festival,  38  Dc 
St..  London.  England. 

February  IStli  is  Deadline  f< 
.4meriean  TV  Festival  Entrie 

-<-  A  February  1.5th  entry  deadi 
for  the  1963  American  TV  Cc 
mercials  Festival  has  been 
nounced  by  Wallace  A.  Ross.  F 
tival  Director.  The  competitior 
open  to  advertisers,  their  agenc 
production  companies  and  teli 
sion  stations.  All  commercials  tt 
cast  in  the  U.S.  and  Canada 
tween  March  I.  1962.  and  Ma 
1.  1963.  are  eligible. 

Five  regional  councils  of  pre 
inent  advertising  executives  ' 
again  judge  the  entries  accord 
to  their  product  classificati 
Golden  statues  (to  be  nick-nan 
this  year)  will  be  presented  to  B 
of  Category  and  Special  Citat 
winners  at  an  awards  luncheon 
the  grand  ballroom  of  the  Waldc 
Astoria  Hotel.  New  York  City 
Friday.  May  24th.  Workshops  t 
screenings  will  be  scheduled 
the  same  day.  Showings  and  aw, 
presentations  in  other  cities  ' 
follow  in  May  and  June. 

Entry   information   is   availa 

from  the  festival  office  at  40  E 

49th  Street.  New  York   17.  N. 

ELdorado  5-.5877. 

*       *        * 

.Mails  Bring  Record  Number 
Listings  for  Production  Revi 

^>-  An  early  and  heavy  response 
mailings  of  listing  invitations 
the  13th  Annual  Production  I 
view  is  reported  by  Chicago  he; 
quarters"  staff  of  Business  Scre 
The  big  book  is  well  on  its  way 
ward  publication  in  mid-Februa 
the  Editors  report. 


A  new  idea  in  service  organizations: 


TOM  \\  ILLARD 


CINEMATOGRAPHY 

Motion  picture  photography, 
from  scctic  to  trorkprint. 


1860  BRO.'M)\V..\Y    •    NEW    YORK   23,    N.Y.   •   JUDSON    2-1698 
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CIRCLE  THIS  DATE 


There  are  a  lot  of  reasons  for  spending  three  days  at  the 
Seventeenth  Calvin  Motion  Picture  Workshop.  Those  most 
often  mentioned  are:  exchange  ideas,  find  out  what's  new,  re- 
view fundamentals,  see  how  the  other  people  do  it,  get  help 
on  a  special  problem,  compare  techniques,  and  just  for  fun. 
Five  hundred  will  be  expected. 

Let  us  know  if  you  will  be  one  of  them . . . 


TO: 


Calvin  Productions,  Inc. 
1105  Truman  Road 
Kansas  City  6,  Missouri 

Please  reserve  space  for: 


CALVIN   PRODUCTIONS,  INC., 


1105  TRUMAN    ROAD, 


KANSAS  CITY  6,  MISSOURI 


\ 
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Camera  Eye 

THE    EDITORIAL    VIEWPOINT 


St'/Ziiig  As  a  Career':'  "Phooeij"  Say  Cotlcar 
Students  As  Only  Five  Percent  Choose  Sales! 
:  With  many  countries,  including  our  own.  so 
vitally  dependent  on  the  hands  and  heart  of 
career  salesmen,  it  is  shocking  to  note  the 
comparatively  low  opinion  held  for  this  profes- 
sion by  the  average  college  student. 

Only  one  male  college  student  in  17  is 
willing  to  try  selling  as  a  career.  Three-fourths 
(if  male  students  consider  selling  at  best  only 
a  job;  at  worst,  a  racket.  Of  the  69  per  cent 
of  today's  college  males  who  already  have  de- 
cided on  their  careers,  only  five  percent  have 
chosen  sales. 

We  are  indebted  to  financial  columnist  Sylvia 
Porter  for  her  nationwide  piece  alerting  the 
business  community  to  this  state  of  affairs 
and  to  Sales  Management  Magazine  for  bring- 
ing the  study  to  light. 

Elsewhere  in  this  issue  is  a  piece  about  one 
new  motion  picture  that  does  something  about 
selling  as  a  career.  To  our  mind,  the  field 
could  take  a  dozen  more  titles,  aimed  at  the 
enormous  teen-age  population  where  such  de- 
cisions begin  to  be  made  and  aimed  again,  in 
more  sophisticated  versions,  at  the  college 
audience. 

*       *       * 

Wilding  Staffers  Celebrate  Clint  Hatcher's 
25th   Anniversary;  Joined  Company   in   1937 

"  A  happy  pre-Christmas  celebration  at  Wild- 
ing Inc.  studios  in  Chicago  was  the  obser- 
vance on  December  20th  of  the  2.'ith  anniver- 
sary of  Clinton  B.  Hatcher's  association  with 
the  national  communications'  company.  Clint 
joined  Wilding  in  December.  1937  as  an  ac- 
countant. 

He  moved  up  to  secretary-treasurer  of  the 
company,  served  briefly  as  controller  and  was 
elected    vice-president    in    charge    of    finance 


(lint    H.itelii'r    iriK/ifi    ilisplays    story    oj    career 
In    Wilding    president    Bill    Iliiumer    (at    left). 

in  1958.  In  January,  1962.  he  became  execu- 
tive vice-president  of  the  company  he  has 
served  so  well  for  a  quarter  of  a  century.  Q' 
Clint  was  born  in  Montreal,  Canada;  he  and 
his  family  now  reside  in  Lake  Forest,  along 
Chicago's  North  Shore.  Q' 
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16MM 


BLACK  & 
REVERSAL 
PRINTING 

& 
PROCESSING 


COLOR  PRINTING 

OTHER  SERVICES 

•  Work  Prints 

•  Color-to-Color  Prints 

•  Color-to  B  &  W  Prints 

•  Raw  Stock 

■  Ultrasonic  Film  Cleaning 

•  A  &  B  Roll  Prints 

•  Fades-Dissolves 

•  Timed  Prints 

•  Edge  Numbering 

FOR  COMPLETE  INFORMATION  WRITE 


723  Seventh  Ave.,  New  York  19,  N.Y.  •  JU  8-2293 
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8EH.   S   HOWELI   PB00UCT5   *«£    1 


mOUGH   C»N»DI«N    OEAIERS  /SPECIALIST   AUTgLOAO   riLMOSOUNO   »■£    tBAOEKABKS   OF    BELL    ft   HOWELL   COMPAN 


Before 

Finger-fumbling  could  'lose'  your 
audience  before  the  show  ever  began! 


After 

No  'amateur  night'  presentations  with 
this  automatic  ibmm  sound  protector! 


Bell  &  Howell's  new  Specialist  Autoload  Filmosound 
projector  threads  itself  (no  other  16mm  sound  pro- 
jector does) !  See  how  this  ease  and  dependability 
can  make  your  films  worl<  more  effectively  for  you! 

Threading  a  15mm  sound  projector  used  to  be 
a  finger-fumbling  job.  Distracting,  time-wasting 
threading  delays  sometimes  destroyed  the  effec- 
tiveness of  film  presentations. 

Now  the  new  Bell  &  Howell  Specialist  Autoload 
changes  all  that!  This  one  threads  itself -sprock- 
ets, film  gate,  sound  head  and  ail-automatically! 
And  because  threading  is  precise,  film-flutter  and 
off-key  sound  are  also  prevented  automatically. 

In  addition,  you  get  all  the  other  advantages  of 
the  Specialist  .  .  .  light  weight  .  .  .  brilliant  picture 
.  .  .  reverse  .  .  .  single  frame  viewing  .  .  .  rugged 
Bell  &  Howell  construction. 

>  Bell  &  Howell 


BELL  &  HOWELL,  Dept.  BS-12 

7100  McCormick  Rd..  Chicago  45,  Illinois 

□  I  would  like  3  demonstration  of  the  new 
Specialist  Autoload  Filmosound  projector. 
Please  have  my  Bell  &  Howell  A-V  repre- 
sentative arrange  for  an  appointment  in 
my  office. 


name 

position... 
company  . 
address  ... 


city   -— zone state 


MAIL  COUPON  NOW  FOR  FREE,  NO-OBLIGATION  DEMONSTRATION   IN  YOUR  OFFICE  ►    L_ 
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THE 
AUDIO  ANNOUNCER 

^arts  on  cue. 
^tops  u/hen  tnric- 

Let  the  Audio  Announcer  be  your 
endless  magnetic  tape  loop  voice. 
Its  rugged,  modular  construction 
allows  precise  voice  or  signal 
playback  continuously  or  "on 
call"  as  required. 
The  Audio  Announcer  plays  the 
Cousino-patented  Echo-Matic  car- 
tridge which  provides  automatic 
threading  and  rewinding  of  the 
closed  loop  magnetic  tape. 
Other  models  to  record  and  play- 
back voice  and  inaudible  "beep" 
trigger  tones  are  available.  Or 
consider  the  Cousino  tape  play- 
ing mechanism  for  installation 
into  your  electronics  assembly. 

•  fully  transistorized  —  no  warm- 
up  or  standby  power  required; 

•  Automatic    shutoff — wi'f/i  me- 
tallic foil  or  silver  paint; 

weighs  only 

iQQ  75 


•  Entirely  portable 
9  lbs. 


ho 


m 


99. 


•    Write   today  giving  details  of  your 
requiremenlt    .    .    .    fo    the 
"lAPC    LOOP    PIONECfS" 


THE  EDITORIAL  \  lEWPOINT: 

(CONTINUED     FROM     PRECEDING     PAGE     TEN) 

lATSE  Auarctn  to  ]amis<ni  lltnulij  Point  Up 
Studio's    Fine    Lahor-Manuficment    Relations 

An  oulstanding  example  of  harmonious  la- 
bor-manaszenient  relations,  covering  a  period 
of  many  decades,  was  emphasized  on  Novem- 
ber 26th  when  all  six  Detroit.  Michigan  locals 
of  the  International  Alliance  of  Theatrical 
Stage  Employees  and  Motion  Picture  Opera- 
tors honored  Jamison  Handy,  president  of  The 
Jam  Handy  Organization.  Mr.  Handy  became 
the  first  man  to  receive  honorary  gold  mem- 
bership cards  from  the  six  key  labor  groups. 

Cited  "for  outstanding  personal  relations 
with  the  unions"  and  "in  recognition  of  his  50 
years  of  inspiring  leadership  and  true  demo- 
cratic spirit"  at  the  ceremony.  Mr.  Handy  was 
also  presented  with  a  gold  plaque  by  Interna- 


Honored  by  a  gold  phiqiie  from  lATSE  unions 
was  Jamison  Hundij.  president  of  The  Jam 
Handy  Organization  (right)  wlio  is  pictured 
receiving    the    award    from    Walter    Diehl. 

tional  headquarters,  represented  by  Walter 
Diehl,  assistant  to  president  Richard  F.  Walsh. 

The  plaque  cited  the  communications"  pio- 
neer for  "his  untiring  devotion  in  the  creative 
field  of  visual  communication."  From  the  cor- 
ner, it's  a  refreshing  thing  to  note  this  bright 
island  of  good  management-labor  relations 
within  our  industry.  Beyond  any  question,  the 
membership  within  these  craft  unions  includes 
some  of  the  most  able  technicians  and  crafts- 
men in  the  industry,  well  worthy  of  their  hire. 

All  too  often,  those  who  circumvent  the  em- 
ployment of  craft  members  along  the  film  pro- 
duction lines,  cite  "savings"  in  cost  as  an  ad- 
vantage. The  price  paid  for  lack  of  quality,  for 
the  absence  of  experience  and  skills,  is  hardly 
ever  worth  the  slight  difference. 

*  *  * 
The  Nation's  Pulilic  Libraries  Meed  a  Good 
Sponsored  Film  to  Help  Tell  Their  Story 
-i~  When  American  Library  Week  comes  up 
next  April  2 1  to  27th.  will  the  many  thousands 
of  U.  S.  public  libraries  have  a  good  public 
relations  picture  "going"  for  them? 

Our  nation's  libraries,  particularly  in  smaller 
cities  and  towns,  need  public  support  to  meet 
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their  growing  payrolls,  increased  competi 
for  competent  professional  library  school  g 
uales.  Industrial  and  university  research 
braries  are  taking  good  people  with  their 
scales  and  added  benefits. 

How  about  it.  American  Library  Associal 
why  not  prevail  on  some  of  your  many  | 
lisher  friends  and  suppliers  to  underwrite 
long-needed  film  on  what  a  good  library  mi 
to  the  community? 

*       *       * 

20  Million  Fishing  Licenses  Issued  in  '61 
There's  a  BIG  Sports  Film  Audience  in  L 

Underscoring  the  tremendous  audience 
rectly  interested  in  fishing  and  hunting  as  t 
favorite  outdoor  recreation  is  the  Departn 
of  Interior's  report  that  19.394.177  fis 
licenses  were  issued  in  these  United  State 
1961.  There  were  11.785.753  hunting  per 
taken  out  in  the  same  year!  Small  wonder 
a  good  new  sports'  film  on  either  of  ll 
topics  brings  out  record  attendance  amons 
kinds  of  groups  which  sponsor  these  showi 
::^         *         =;= 

Theme  Music  for  "The  Big  Step"  Distribi 
to  School,  College  Bands  by  American  C 

-r  As  we  always  say.  it's  not  only  the  pic 
but  the  "follow-through"  that  counts!  A  n 
worthy  example  of  post-film   promotion 
a  big  impact  is  the  current  run  by  Amer 
Oil  of  20.000  copies  of  the  original  mu' 
composition    "All    .American    March"    wl 
was  the  theme  of  that  company's  major 
The  Bii;  Step.  The  picture  tells  about  An 
can's    worldwide    re-organization    efforts 
new   marketing  approach.  It  was  producec 
Parthenon   Pictures.   Hollywood. 

But  now  high  school  and  college  b; 
throughout  the  land  have  copies  of  the  "Mai 
arrangement  by  Richard  L.  Crosby.  And 
already  been  used  by  bands  at  Notre  Di 
Purdue  and  Missouri  in  the  midwest;  was 
troduced  this  fall  to  other  bands  in  Indi 
Iowa  and  Georgia. 

This  stirring  march  music  has  been   n 
available  to  all  bands  in  states  where  An 
can  Oil  does  business.  Recordings  of  film  m 
have   been  used  for  promotion  but  this 
fresh  and  original  new  twist! 
*        *        * 

kodak  Expands  Film  Manufacturing  Fac 
With  New  Fiie-Slory  Building  in  Roche 
Eastman  Kodak  Company  is  expanding 
Kodak  Park  Works  in  Rochester.  N.  Y.  ' 
the  construction  of  a  five-story  building  fo 
photographic  film   emulsion  coating   facili 

The  structure,  to  be  located  on  Ridge  R 
West    near    Lake    Avenue,    will    add    93. 
square  feet  of  floor  space  for  the  highly 
cialized  work  of  coating  light-sensitive  er 
sions  onto  film  base. 

"This  new  structure  will  contain  film  ei 
sion  coating  equipment  of  high  versatility 
signed  to  meet  our  needs  for  additional  ca) 
ity  to  produce  film  products  of  increasii 
high  quality."  said  Clarence  Wynd.  Easti 
Kodak  vice-president  and  general  manage 
Kodak  Park. 

Construction  of  the  new  building  will  bi 
in  January  and  full  production  operations 
scheduled  for  1965. 
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•UBLIC  RELATIONS  •  EDUCATIONAL-  TECHNICAL*  TRAINING  •  FARM  . 

jk_ .    


and 


Medical  motion  pictures  have  grown-up.  The  layman 
sees  only  a  very  few  of  the  many  screened  for  pliysi- 
cians,  surgeons  and  hospital  staffs.  All  of  them,  now- 
adays, are  designed  to  bring  new  and  vital  information 
to  the  greatest  number  of  professional  people  in  the 
shortest  possible  time.  Medical  motion  pictures  are 
helping  to  save  lives.  But  remember:  Doctors  are  the 
toughest  audience  a  motion  picture  can  face.  Some 
of  us  are  bug-hunters.  Doctors  are  lint  pickers, 
bless  them. 


edical 


Pictures 


by  Audio. 


mong  Our  Clients  .  .  . 


Frank  Beckwith 
L.  S.  Bennetts 


Alexander  Gansell 
H.  E.  Mandell 


Harold  R.  Lipman 
Erwin  Scharf 


KALARTi 


SERIES  SEVENTY  IGmm  SOUND  PROIECTORS 


Hold  10th  National  "Day  of  Visuals"  in  Ji 

Event  Sponsored  by  National  Visual  Presentation  Assoeiat 

Tin    National  Visual  Presenta-      year    from    previous    syinpo 
lion    Association    will   hold   its      programs   is  the   running   ol 
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The  Dependable  One 


There's  something  very  comforting 
about  the  way  a  Kalart  Victor  pro- 
jector runs.  Whisper  quiet.  Almost 
without  effort.  And  above  all,  de- 
pendably. It's  always  ready  to  put 
on  your  program. 

One  reason  is  the  lubrication 
system  designed  exclusively  for 
Kalart  Victor  projectors.  Oil  is 
metered  from  a  large  reservoir  on 
"demand  feeding"  by  m.eans  of  a 
wick.  Parts  are  given  only  the 
amount  of  oil  they  actually  require. 
There  can  be  no  leakage  because 
the  oil  travels  upward  through  the 
wick  by  capillary  action.  One  filling 
of  this  oil  reservoir  keeps  the  pro- 
jector running  smoothly  for  some 


1,200  hours,  or  a  full  year  of  heavy 
u.se.  What  efficiency! 

Of  course,  there  are  a  score  of 
other  features  that  contribute  to 
Kalart,  Victor's  reputation  as  the 
dependable  16mm  sound  projector. 
Your  authorized  Victor  Audio- 
Visual  Dealer  will  be  more  than 
pleased  to  point  them  out  to  you. 


Free— "How  Industry  Profits 
from  Films."  Booklet  is  packed 
with  information  on  use  of  audio- 
visuals  in  every  phase  of  business, 
from  training  to  .sales.  Send  now 
for  your  copy.  Address  your  request 
to  Victor  Animatogi-aph  Corp., 
Dept.  5V. 


VICTOR  ANIMATOGRAPH  CORP.,  DIVISION  OF  KALART,  PLAINVILLE,  CONNECTICUT 


Tenth  National  Day  of  Visuals  on 
June  4.  5  and  6.  1963  at  the  Com- 
modore Hotel  in  New  York,  it  was 
announced  this  month  by  William 
J.  Connelly.  National  President  of 
the  association. 

"This  years  program  will  mark 
a  decade  of  progress  by  NVPA 
and  will  be  the  first  time  the  Na- 
tional Day  of  Visuals  Program 
will  run  three  full  days,"  Mr.  Con- 
nelly said.  In  recent  years  it  has 
been  of  two  days"  duration. 

Program  Has  Three  Phases 
A  National  Awards  Competi- 
tion, a  Visual  Communications 
Symposium,  and  the  Visual  Com- 
munications E.xposition  are  the 
three  interrelated  segments  that 
form  the  Day  of  Visuals. 

One  of  the  major  national  events 
in  the  field  of  audio-visuals  and 
presentations,  the  Day  of  Visuals 
draws  attention  from  all  parts  of 
the  country  and  Canada. 

From  its  inception,  ten  years 
ago.  it  has  maintained  one  primary 
objective  —  to  improve  visual  pres- 
entations. For  this  reason,  it  ef- 
fectively serves  the  diversified  in- 
terests of  business,  industrial,  gov- 
ernment, educational  and  religious 
organizations  with  this  common  in- 
terest forum  on  visual  presenta- 
tions. 
Beach  Named  General  Chairman 
Frederick  G.  Beach,  authority 
and  consultant  on  audio-visuals, 
will  be  General  Chairman.  Janet 
R.  W'ilkins.  National  Association 
of  Manufacturers,  is  Chairman  of 
the  .Annual  National  Visual  Pres- 
entation Awards  Competition  that 
will  be  held  in  conjunction  with  the 
Symposium.  Norman  L.  Bebell.  of 
Bebell  and  Bebell  Color  Labora- 
tories. Inc..  serves  as  Chairman 
of  the  Exposition  Committee. 

The  success  of  the  Ninth  Day 
of  Visuals,  held  last  June  in  New 
York,  has  prompted  the  Associa- 
tion to  enlarge  its  Visual  Commu- 
nications Exposition.  The  entire 
area  of  the  Commodore's  Windsor 
Ballroom  will  be  devoted  to  ex- 
hibit booths  of  leading  audio-vis- 
ual and  communications  equip- 
ment manufacturers,  services,  and 
suppliers  from  all  parts  of  the 
United  States.  This  comprehensive 
exposition  will  bring  to  New  York 
the  latest  new  developments  in 
presentation  equipment  and  tech- 
niques. 

Three  full  days  of  seminars  on 
audio-visual  and  presentation  sub- 
jects will  be  held.  A  departure  this 
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current  semmars.  The  format 
be  carefully  prepared  to  pri 
interesting  and  informative 
grams  for  both  the  knowledgt 
presentations  specialist  and  the 
experienced  person. 

Mr.  Connelly  said.  "The  ] 
entation  field  encompasses  a 
range  of  tools  and  techni< 
NVPA  plans  to  offer  selective 
inar  sessions  that  will  be  di\ 
between  those  who  are  'sop 
cated"  and  those  who  are  new 
ers  to  this  rapidly  niaturmg 
of  communications.  The  then 
the  Tenth  Day  of  Visuals  Sy 
slum  is:  "Impact  Communica 
That  Motivate"." 

Four  Types  of  Presentatioi 
The  Annual  Day  of  Vi 
Awards  Competition,  also  i 
tenth  year,  will  encompass 
major  areas  of  visual  pres 
tions:  (1)  motion  pictures, 
sound  slidefilms,  (3)  strip) 
slides,  overhead  projector 
grams  and  opaque  projector 
grams,  and  (4)  easel  graphic 
eluding  flip  charts,  chart  si 
flock  and  magnetic  board 
grams. 

Details  of  the  Awards  Coi 
tition  and  entry  blanks  are  a 
able  from  the  NVPA  Nati 
Headquarters,  19  West  44th  St 
New  York  36. 

One  of  the  highlights  of 
three-day  program  will  he 
Awards  Banquet  that  will  be 
on  Wednesday.  June  .'^.  W  ir 
of  the  Visual  Presentation  Coi 
tition  will  receive  their  awart 
this  time. 

Area  chapters  of  NVPA 
taking  an  active  part  in  the  | 
ning  of  this  year's  Sympo; 
and  several  authorities  in  v 
presentation  from  within  the  i 
of  NVPA  will  be  on  the  sen 
programs. 


WRITERS 

Experienced  in  sales  prouK 
and  sales  training  material.  S 
film  or  motion  picture  writint 
perience  preferred.  Knowli'di; 
truck  or  passenger  ear  sales  1 
ful  but  not  essential.  Mid 
location.  Send  resume  to: 

Box    BS-62-8A 
BUSINESS  SCREEN   MAGAZI 

7064     Sheridan     Rd.      ■      Chicago     3( 
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i;inounce  20th  National  Safety  Film  Contest 

iniiiittee  Sels  February   15lh  Deadline   for  Awards'   Entries 


•'IE  20th  Annual  National  Safe- 
y  Film  Contest,  sponsored  by 
N   'lonal  Committee  on  Films 
^    jty.   has   been   announced. 
>   deadline  for  the  best   1962 
1  on   pictures  and  sound  slide- 
i5  for  safety  education  or  train- 
fise  is  February  15.  1963. 
he  entries,  both  theatrical  and 
I  thc<itrical     (16nim).    will    be 
ced  and  awards  given  in  four 
■^:      (I)     Occupational.     (2) 
1  iL'.  ( .^  )  Traffic  and  transporta- 
1  ^ind  (4)  General.  Sound  slide- 
l^  uill  be  judged  separately. 
op  winners  in  each  of  the  four 
:  ^   and   slidefilms   will    receive 
.    plaques.   Award  of   Merit 
-  ites  will  be  given  to  other 
-  i    r  special  reasons  of  subject 
:  iii.nt.    production    excellence, 
1  unusual  contribution  to  safety. 
I  the  discretion  of  the  judges, 
•rds  may  be  given  separately  for 
truction-teaching"  and  for  "in- 
itional"  purpose  films, 
ronze   Plaque   Award   winners 
be  shown  in  October  during 
ational  Safety  Congress  and 
sition  in  Chicago.  Plaques  will 
resented  at  that  time  to  rep- 
tatives  of  sponsors  of  these 
by  the  Committee's  chairman, 
lertificate  of  Merit  winners  will 
ve  their  awards  after  the  final 
ins  which  is  in  April.  All  win- 
will  be  notified  immediately 
■  the  judging. 

ntries  will  be  accepted  only  for 
e  films  which  are  delivered 
charges  prepaid  to  the  Com- 
:e"s  Headquarters  at  425  North 
ligan  Avenue.  Chicago  II, 
ois.  Write  them  for  entry 
ks.  ij' 

*       *       * 

adian  Film  Competition 
idude  Speeial  Awards 

'resentation  of  special  awards 
;inematography  will  be  a  new 
ire  in  the  15th  annual  com- 
ion  for  Canadian  Film  Awards, 
anadian  films  produced  dur- 
1962  will  be  eligible  for  awards 


iOFESSIONAL 

riE  Typographers 

d 

lit-press  Craftsmen 

>'«JCE   1938 

Wrili  for  FREE  lyfl  chart 

U  KNIGHT  TITLE  SERVICE 

i'l     145  West  4Slh  Si.,  New  York,  N.Y. 


in  14  separate  categories  within 
four  major  classes:  Theatrical. 
Non-theatrical.  Television,  and 
."Xmateur. 

The  Canadian  Society  of  Cine- 
matographers  is  joining  with  Cana- 
dian Film  Awards  to  recognize  the 
best  color  and  the  best  black  and 
white  cinematography. 

Closing  date  for  entries  is  Janu- 
ary 31.  1963.  Entry  forms  are 
available  from  Canadian  Film 
Awards,  1762  Carling  Avenue,  Ot- 
tawa 13,  Ontario.  1' 
*          *          * 

Int'l    Labor   Film    Festival    to 
be  Held   in  Israel  >Iay  .i-lOlh 

The  Fourth  International  La- 
bor Film  Festival  will  be  held  in 
Tel  Aviv  (Israel)  from  May  5-10, 
1963. 

This  festival,  organized  by  the 
International  Labor  Film  Institute 
in  collaboration  with  the  Genera 
Federation  of  Jewish  Labor  in 
Israel,  follows  similar  Festivals 
held  in  Hamburg  (  1954),  Vienna 
(1957)   and  Stockholm   (1960). 

The  objective  of  the  Festival  is 
to  compare  works  of  cinemato- 
graphic art  on  labor  (topics)  pro- 
duced in  the  free  world  and  to 
show  films  featuring  social  and 
human  questions  of  interest  to  la- 
bor organizations. 

The  Festival  will  be  extended 
by  a  trip  through  Israel  which  will 
give  participants  some  idea  of  the 
achievements  in  the  field  of  work- 
ers" welfare  and  economic  and  so- 
cial development  in  that  country. 

Invitations  to  participate  in  the 
Festival  were  sent  to  the  prin- 
cipal international  organizations 
concerned,  including: 

The  International  Labor  Office 
(ILO).  International  Film  and 
Television  Council  (IFTC).  Inter- 
national Audio-Visual  Technical 
Center  (lAVTC).  United  Nations 
Food  and  Agriculture  Organization 
(FAO),  European  Coal  and  Steel 
Community.  ( ECSC ) ,  Office  for 
Economic  Cooperation  and  Devel- 
opment (OECD),  European  Eco- 
nomic Community  (EEC ),  and  the 
LInited  Nations  Educational,  Sci- 
entific and  Cultural  Organization 
(UNESCO).  1' 

V  *  * 

Order  Production  Review   Now 

"  Advance  orders  for  the  big  1 3th 
Annual  Production  Review  issue  of 
Business  Screen  are  now  being 
accepted.  While  supply  lasts,  they 
are  available  at  $2.00  each  via 
our  Chicago  offices  at  7064  Sheri- 
dan Road;  sent  postpaid  if  pay- 
ment accompanies  order.  ^ 


where  will  your  od@ix{}  prospect  be 


.  .  .  out  in  the  barn  ...  in  the  office  .  .  . 
the  factory  ...  or  on  a  convention  floor? 
Wherever  he  is  you  can  picture  the  solution 
in  the  best  selling  atmosphere,  next  to  his 
problems,  with  the  versatile  single-case 
Moviematic  repeater  16mni  projector.    Vi  ith 
Jloviematic  you're  not  selling  in  the  dark: 
you  can  watch  your  prospect's  expression  as 
your  sales  points  are  made  on  film  .  .  .  see 
wliat  piques  his  interest  .  .  .  then  close  the 
sale  on  the  spot.    How?    The  Moviematic 
projects  on  its  own  built-in  screen  under 
daylight  conditions.    OR.  for  large-group 
showings,  the  Moviematic  projects  on  a 
remote  screen.    How  about  operation?    Just 
plug  it  in!     Film  is  already  in  the  projector 
ready  to  show.    That's  because  the  last  time 
you  showed  it,  the  film  was  rewinding  itself 
getting  ready  for  this  time.    No  rethreading 
or  rewinding.    Moviematic  is  versatile,  too, 
because  it  can  show  any  of  your  present 
16mm  optical  sound  films.    No  expensive  new 
productions  or  alterations  required.    And.   it 
\\-\\\  show  anyone  elses'   16nmi  films  as  well. 
You  can  purchase,  lease  or  lease-to-buy  .  .  . 
long  term  or  short.    Ask  your  Kalart/Victor 
dealer  or  ^vrite: 


^^^ 


First  and   Foremost   in    16mni   Motion   Picture  Equipment 

VICTOR  ANIMATOGRAPH  CORPORATION,  a  division  of  kalart 

Department  5T   Pl.^inville,  Conneolioul 
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16mm  free-loan  sound  and  color  film,  14  minutes 

Sponsored  by:    Dow  Chemical  Company 

Produced  by:   Dallas  Jones  Productions,  Inc. 

Objective:    Explain  the  purpose  of  plastic 

floating  structures  and  their  design 
with  buoyancy  billets  of  Styrofoam. 
Show  how  this  flotation  agent 
can  be  used  to  build  a  safe, 
durable  swimming  raft, 
floating  boathouse  and  floating  dock. 

Audiences:   Outboard  boating  clubs,  yacht  clubs, 
marinas,  U.  S.  Power  Squadrons, 
summer  camp  owners, 
sportsmen's  clubs, 
Park  and  Recreation  Departments. 

Audience  Development  U  I  LllLllvU 
and  Distribution  by:   IWinVflpQ 

U.S.A,™ 

Sales  Offices:   375  Park  Avenue,  New  York  22,  N.Y. 

Morton  J.  Fink,  Ray  W.  Sale,  JUdson  6-1717 

200  S.  Michigan  Avenue,  Chicago  4,  III. 
William  J.  Troy,  Clifford  Wells,  Financial  6-0155 

1469  N.  Vine  Street,  Hollywood  28,  Calif. 
Ralph  Rafik,  HOIIywood  4-2656 
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HE    lOOTH    BIRTHDAY    of 

the  United  States  Department 

Agriculture  has  been  observed 

!i  1962  on  numerous  occasions  but 

le  highlight  for  the  factual  film 

idustry  came  on  November  7th 

hen  Secretary  Orville  Freeman, 

longly  visual-minded,  opened  the 

tion's  first  film  festival  devoted 

tirely  to  agriculture. 

,    In  a  mood  as  cheery  as  his  De- 

j  artment's   orange-colored  Jeffer- 

"  )n   .Auditorium.   Secretary   Free- 

lan  delivered  a  short,  crisp  talk 

!  hich  deplored  the  lack  of  inform- 

;ion    about    agriculture    in    our 

juntry.  "More  pictures  and  few- 

•  words"   he   suggested,    "would 

.  ring  more  information  about  our 

llition's  farm  program." 

I  In  the   audience   at   this   tradi- 

■on-making  Centennial  Film  Fes- 

"val  of  Agriculture,  held  in  con- 

inction  with  the  USDA's  9th  An- 

Jjal     TV     Seminar     and    Visual 

'orkshop    program,    were    visual 

lecialists  from  universities,  state 

ipartments  of  agriculture  and  in- 

irmation    specialists    from    farm 

tension  services  throughout  the 

luntry.  Industry  and  film  people 

ere  counted  among  the  Festival 

td  workshop  audiences  during  the 
ree-day  program. 

George  Barnes  Presents  Awards 

Festival    awards   were    present- 
It  to  American  sponsors  and  pro- 
icers  by  George  Barnes.  Acting 
i rector   of   Information   for   US- 
.\:  Under  Secretary  of  Agricul- 
re  Charles  S.  Murphy  presented 
I  )ecial    Participation    honors    for 
ms  screened  at  one  of  the  Cen- 
nnial  Festival  highlight  programs 
"Americas"  Day."  These  were 
lected  for  citation  by  the  Inter- 
merican  Institute  of  Agricultural 
Hence  at  Turrialba.  Costa  Rica 
id  by  the  National  Film  Board  of 
anada.   giving   representation   to 
3th  hemispheres. 
Awards  to  U.   S.   entries  were 
two  major  groups:  the  Awards 
|r  Excellence  given  eight  top  win- 
rs  and  Honorable  Mention  A- 
ards  presented  to  another  eight 
itstanding  motion  pictures.  Three 
Iditional  films  were   selected  as 
unners-up"  and  cited  for  option- 
showing.    A   "Special    Award" 
stinguished  the  U.  S.  Geological 
brvey  film.   The   1959-60  Enip- 
3/1  ()/  Kilauea.  made  with  the  co- 
peration    of    the    National    Park 
rvice.  U.  S.  Department  of  In- 
rior. 

A  total  of  102  motion  pictures 
ere  entered  in  the  big  show,  re- 
ecting.  in  particular,  two  import- 
it  new  facts  about  agricuhural 
merica; 
1.  That    the    technological    re- 


AN  HISTORIC  EVENT  DURING  THE  U.  S.  DEPARTMENT  OF  AGRICULTURES   I  GOTH  YEAR 

Agriculture  Hosts  a  Centennial  Film  Festival 

Secretary  Freeman  Opens  Eventful  Three  Days  of  Showings,  Television  Seminar 
as  102  Entries  Compete  in  Twelve  Categories  for  America's  First  Farm  Film  Awards 


volution  has  changed  the  farmer's 
image;  and 

2.  that  rural  and  urban  life  are 
surprisingly  similar  in  these  fast- 
moving  years. 

In  contrast  to  the  words  of  for- 
ward-looking Secretary  Freeman, 
back  in  1912  when  the  Department 
established  the  first  governmental 
motion  picture  operation,  the  Se- 


Secretary  of  Agriculture  Orville  L. 

Freeman  opena  the  three-day 

Crnteiiiiial  Film  Festival  program. 

cretary  of  Agriculture  of  that  per- 
iod. James  "Tama  Jim"  Wilson, 
called  the  motion  picture  a  "work 
of  the  devil  ...  a  disreputable 
medium  of  expression." 

It  took  a  motion  picture  of  the 
Secretary,  addressing  a  group  of 
visiting  "Corn  Club"  boys,  to 
"sell"  him  on  the  medium.  Secre- 
tary Freeman,  as  Governor  of 
Minnesota,  welcomed  members  of 
the  Industrial  Audio-Visual  Asso- 
ciation to  one  of  its  annual  meet- 
ings a  few  years  ago.  with  a  heart- 
warming delineation  of  the  vital 
importance  of  films  in  many  speci- 
fic phases  of  state  education  and 
information  programs.  He  was.  in- 
cidentally, the  first  political  candi- 
date in  Minnesota  history  to  use 
television. 

Great  Strides  in  Productivit\ 
J.  K.  McClarren,  Executive  Se- 
cretary of  USDA's  Centennial 
Committee,  summed  up  films'  role 
in  this  commemorative  year  with 
these  words: 

"During  this  Centennial  year, 
we  have  had  occasion  to  reflect  on 
the  achievement  made  in  agricu- 
ture.  The  great  strides  in  produc- 


tivity during  the  past  half-century 
are  particularly  outstanding.  This 
success  is  due  in  no  small  part  to 
the  use  of  new  and  better  means  of 
communication. 

"Agricultural  motion  pictures 
have  commanded  a  major  position 
among  the  many  devices  used  to 
communicate  with  farm  people  in 
this  time  of  rapid  development." 

Ke>note    Address    by    Seldes 

Keynote  address  at  the  Wednes- 
day a.m.  opening  program  was 
made  by  Gilbert  Seldes.  Director 
of  the  Annenberg  School  of  Com- 
munications. University  of  Mary- 
land. The  noted  critic  and  author 
spoke  on  "From  County  Agent  to 
TV  Camera."  James  Robertson. 
Vice-President  for  Network  Af- 
fairs. National  Educational  Televi- 
sion and  Radio  Center  followed 
Mr.  Seldes  with  views  on  "The 
Future  of  Educational  Television.'' 

When  the  TV  and  Visual  Work- 
shop seminars  resumed  delibera- 
tions on  November  8th  (at  the 
Sheraton  Park  Hotel's  Exhibition 
Hall),  an  hour-long  panel  pro- 
gram on  "Getting  Public  Service 
Materials  Used  on  Television" 
made  an  especially  useful  contri- 
bution to  attending  guests. 

T\'    Panelists    and    Moderator 

Chairman  Harold  Lewis.  Assis- 
tant Director  of  Information.  US- 
DA.  and  Moderator  Carl  Meyer- 
dirk,  of  KVOO.  Tulsa.  Okla.  and 
President  of  the  National  Associa- 
tion of  Television  and  Radio  Farm 
Directors,  headed  the  discussion 
program. 

Panelists  included  Harold  Kirn, 
Director.  Audio-Visual  Division, 
Office  of  Civil  Defense,  DoD; 
Ralph  J.  Del  Coro.  Vice-President, 
Modern  Talking  Picture  Service, 
Inc.;  Alan  Newcomb,  Director  of 


Ben  Rhodes  (right)  aeecpti  award 
for  "Canadian  Portrait"  from  George 
Barnes,  Acting  Chief  of  Information. 

Public  Affairs,  Jefferson  Standard 
Broadcasting  Co.,  Charlotte,  N.  C; 
and  Kenneth  Thomas.  Director, 
University  Information,  Kansas 
State  University. 

Judges    From    .Man>    Fields 

A  total  of  36  judges  selected  en- 
tries for  awards  consideration. 
Their  membership  included  visual 
specialists  from  education,  farm 
organizations  and  industry.  Final 
review  judges  were  Charles  Dana 
Bennett  and  Edith  Bennett,  rep- 
resenting the  Farm  Film  Founda- 
tion; James  H.  Culver  of  the  Li- 
brary of  Congress;  and  Edward 
Kendall,  of  the  Smithsonian  Insti- 
tution. The  Farm  Film  Founda- 
tion, incidentally,  was  a  gracious 
host  at  the  frequent  and  appropri- 
ate "Milk  Breaks"  which  were  in- 
terspersed throughout  the  Awards 
and  Workshop  programs. 

David  Brinkley,  NBC  news' 
commentator,  addressed  the  final 
Workshop  seminar  on  November 
9th  with  knowledgeable  ideas  on 
"Programming  the  Network  News 
Show."  Sharing  the  spotlight  at 
this    final    Jefferson    Auditorium 


TV  Panelists  (Itor):  Kenneth  Thomas.  Kansas  State:  Alan  Newcomb, 
Jefferson  Broadeasting  Co.;  Harold  Kirn,  Office  Civil  Defen-iC:  Ralph 
Del  Coro,  Modern  Talking  Picture  Service:  moderator  Carl  Mcijerdirk. 
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FILM  FESTIVAL  OF  AGRICULTURE: 


(CONTINUtD    FROM     PACE     17) 

event  was  Caroll  E.  Morgan. 
Chief  Engineer.  Chesapeake  and 
Potomac  Telephone  Company, 
\\ho  told  "The  Story  of  Teistar." 
It  is  important  to  note  some  of 
the  "vital  statistics"  about  this  im- 
portant arm  of  the  Federal  Gov- 
ernment and  its  long-standing  film 

.\t  left:  Gilbert  Settles.  Director. 
.\nuenhere  School  of  Conimiinica- 
lions.  delivered  keynote  talk. 


program.  Today,  the  Motion  Pic- 
ture Service  of  the  USDA.  headed 
b\  Chief  Al  Carrello.  operates  one 
of  Government's  most  complete 
motion  picture  production  centers 
and  film  laboratories.  In  fact,  it 
is  the  only  one  of  its  kind  in  U.S. 
Government,  outside  the  Depart- 
ment of  Defense. 

A  large  stock-footage  library  is 
available  to  private  producers, 
land-grant  colleges  and  television 


stations.  An  evergrowmg  lib 
of  release  prints  is  available 
request  —  over  70  film  libra 
most  of  them  in  land-grant  coll 
throughout  the  U.  S..  receive 
distribute  the  Department's  p 
to  county  agricultural  and  h 
demonstration  agents,  schi 
groups  and  other  organization 
all  the  50  states. 

In  1961.  USDA  motion  pict 
were  shown  218.000  times  to 
million  viewers.  Currently,  in 

(CONCLUDED   ON    PACE 


20  Motion  Picture.s  Cited  for  Honors  at  the  Centennial  Film  Festival  of  Agricultiin 


Awards  of  Excellence 

Canadian  Portrait,  29  minutes,  color.  Sponsored  by  Crown  Zellerbach  Canada 
Limited.  Produced  by  FredericK  K.  Rockett  Company. 

•  The  overall  theme  in  this  motion  picture  develops  the  idea  that  design 
and  plannmg  are  the  essential  elements  in  the  development  of  all  industry 
today  and  particularly  in  the  utilization  of  the  resources  that  Nature's  design 
has  made  available  to  man.  A  thoughtful  approach  to  the  forest  products 
industry    in  general. 

The   Cattle    Feeders,   21   minutes,   color    Sponsored    by   the   Western    Grain    & 
Feed  Association.  Produced  by  Iowa  State  University. 

•  This  film  points  out  the  advantages  of  "teaming  up"  with  competent  special- 
ists in  the  cattle  feeding  business  when  it  comes  to  buying  and  selling  cattle 
at  the  market. 

Fire  Fighting  in  Country  Elevators,  20  minutes,  color.  Sponsored  by  the  Asso- 
ciation  of   Mill    and    Elevator   Mutual    Insurance   Companies,   Produced    by 
Iowa   State    University. 

•  Grain  elevator  personnel  and  fire  service  personnel  will  learn  how  to  prop- 
erly fight  fires  in  country  elevators  in  this  motion  picture,  which  stresses  fire 
department  pre-planning. 

Four  Star  Farmers  of  1961,  25  minutes,  color.  Sponsored  by  Keystone  Steel  & 
Wire  Company.  Produced  by  The  Venard  Organization. 

•  Farm  boys  and  adult  farmers  will  find  this  picture  urging  them  to  regard 
farming  as  a  business  which  needs  efficient  business-like  management.  For 
business  and  civic  groups,  too. 

Meat  On  the  Move,  30  minutes,  color.  Sponsored  by  Swift  &  Company.  Produced 
by  MPO  Productions,  Inc. 

•  Filmed  on  location  in  nine  states,  this  picture  shows  packing  and  distri- 
bution operations  of  cattle. 

Together,    28V2    minutes,    color.    Sponsored    by    the    Cotton    Producers    Assn., 
Atlanta,  Georgia.  Produced  by  International  Sound  Films,   Inc. 

•  A  story  of  the  humble  beginnings  of  cooperatives,  especially  the  Cotton 
Producers  Assn.,  which  grew  to  a  powerful  force  in  America's  economic  life 
and  brought  prosperity  to  the  farmer  and  everyone  else. 

Water,    Pattern   of   Life,  28V2   minutes,   color.   Sponsored    by   the    Ohio    Water 
Commission.  Produced  by  Cinecraft,  Inc. 

•  A  live-accion,  animated  film,  describing  the  many  water  problems  confront- 
ing Ohio.  For  the  general  public  and  for  farmers  who  are  affected  by  these 
problems  of  water  supply,  floods,  pollution,  and  recreational  crowding. 

Wheel  Chair  Kitchen,  4:33  minutes,  black  &  white.  Sponsored  and  produced  by 
the  Extension  Editorial  Office,  University  of  Illinois,  College  of  Agriculture. 

•  A  short  film  for  a  mass  television  audience  to  show  a  human  side  to  home 
economics  research  for  wheel  chair  homemakers. 

Honorable  Mention  Awards 

Durum,  Standard  of  Quality,  25  minutes,  color.  Sponsored  by  the  North  Dakota 
Wheat  Commission.  Produced  by  Bill  Snyder  Films,  Inc. 

•  This  is  a  film  for  farmers  all  over  the  world  to  show  how  modern  equipment 
helps  North  Dakota  wheat  growers  produce  excellent  quality  wheat  for 
spaghetti  and  macaroni  products. 

The    Dynamics   of  Animal   Agriculture,  26  minutes,   color.    Sponsored    by   the 
Chas.  Pfizer  &  Company,  Inc.  Produced  by  Star  Informational  Films. 

•  This  motion  picture  has  been  produced  to  promote  a  better  understanding 
of  the  contributions  of  animal  agriculture  to  our  standard  of  living  For 
rural  and  urban  people,  mostly. 
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Honorable  Mention  Awards: 

Five  Tons  to  the  Acre,  I3V2  minutes,  color.  Sponsored  by  Massey-Ferguson. 
Produced  by  Creative  Visual  Media,  Inc. 

•  This  film,  for  farmers  and  future  farmers,  demonstrates  modern  praci 
of  alfalfa  growing  and  handling. 

Golden  Story  of  Citrus,  27  minutes,  color.  Sponsored  by  Sunkist  Growers, 
Produced  by  Haessler  Pictures. 

•  This  is  a  film  for  the  trade,  designed  to  tell  the  value  of  Sunkist  citrus 
to  show  the  care  of  fruit  from  the  time  it  is  on  the  tree  until  it  is  on 
supermarket  shelf. 

Hawaii,  The  Sugar  State,  22  minutes,  color.  Sponsored  by  the  California 
Hawaiian   Sugar   Refining   Corporation.   Produced    by   Pat   Dowling    Pictt 

•  Designed  especially  for  social  studies  classes  in  elementary  schools,  : 
able  for  secondary  schools  and  adult  audiences,  this  motion  picture  is 
signed  to  acquaint  the  viewer  with  some  of  the  geology  and  history  of 
Hawaiian  Islands  and  their  importance  in  the  agricultural  and  economic 
ture  of  America. 

Living  With  Roses,  30  minutes,  color.  Sponsored  by  the  California  Chem 
Company,  Ortho   Division.  Produced   by   Ingraham   Productions. 

•  This  is  a  film  for  garden  clubs,  home  improvement  associations,  etc.,  wl 
explores  the   infinite  variety  of   landscaping   effects   possible   with   roses 

Modern  Mosquito  Control,  25  minutes,  color.  Sponsored  by  American  Cyana 
Company.  Produced   by  Tiesler  Productions. 

•  An  educational  film  illustrating  the  use  of  new  techniques  and  new< 
secticides  in  the  control  of  mosquitoes. 

Modern   Trends   in   Swine   Production,  20  minutes,   color.   Sponsored   by 
United  States  Steel  Corporation.  Produced  by  The  Jam  Handy  Organizat 

•  Hog  farmers  throughout  the  country  will  find  hints  on  the  fundame' 
principles  of  successful  hog  farming  in  this  film,  which  presents  the  n 
up-to-date  methods  of  swine  production,  in  both  confinement  and  pas 
systems,  as  explained  by  authority  Bernard  Ebbing. 

Reminder  to   Dairymen,  9V2  minutes,  color.   Sponsored    by    Babson    Bros. 
Produced  by  John  Colburn  Associates,  Inc. 

•  With  live  action,  animation  and  interview  techniques,  this  motion  pici 
points  out  the  importance  of  properly  using  milking  machines. 

The    Safest    Township    Anywhere,    27    minutes,    color.    Sponsored    by    Gen* 
Motors  Corporation.  Produced  by  The  Jam  Handy  Organization. 

•  For  farm  groups  of  all   kinds,  youth  and  adult,  this   film  emotionally 
logically  guides   its  audience   into    individual   and   group  action    to   proiT 
farm  safety. 

Wildlife  at  Home,  13'2  minutes,  color.  Sponsored  by  the  Division  of  Wildi 
Ohio  Department  of  Natural  Resources.  Produced  by  Karl  Maslowski 

•  This  is  a  conservation  education  film  for  schools  and  sportsmen's  cli 
detailing  animal  resource  conservation  concepts  while  closely  viewing  1 
fish,  mammals,  and  birds  of  the  midwest. 

Special   Award 

The  1959-60  Eruption  of  Kilauea,  2712  minutes,  color.  Produced  by  the  Ui 

Geological  Survey  with  the  cooperation  of  the  National  Park  Service,  Ui 

Department  of  the   Interior. 

•  An  industrial  film  for  students  and  for  training  and  orientation  within 
Geological  Survey.  This  film  documents  the  eruptions  of  Kilauea  and  sh 
how  the  island  has  been  built  up  from  a  countless  series  of  similar  erupt! 
over  tens  of  millions  of  years. 
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We  Idolize  Service 

(THAT'S  WHY  WE'VE  BUILT  A  NEW  PLANT) 

We  outgrew  our  old  quarters.  The  new  plant  offers  the  most  modern 
facilities  obtainable  anywhere.  No  color  job  will  be  beyond  us,  no  tech- 
nical problem  too  technical.  This  is  the  world's  newest,  most  modern 
film  processing  plant— and  we're  delighted  to  say  "at  your  service." 


Capital 

Film  Laboratories,  Inc. 
470  E  St.,  S.W.  •  Washington  24,  D.C.  •  District  7-1717 

SOUND,  EDITORIAL  AND  ALL  MOTION  PICTURE  LABORATORY  SERVICES 


MBER  8  •  Volume  23 


19 


the 

only 
SOUND 
approach 


GLEN  GLENN 
SOUND 

.  .  .  From  original  production 
recording  to  final  optical 
negative . . .  Glen  Glenn  provides 
the  most  complete  facilities 
and  service  to  fit  your 
project  .  .  .  and  your  budget! 

Production  Studio  Recording 

Production  Location  Recording 

Narration 

Scoring 

Transfer 

Dubbing 

Optical  Negatives  35mm  and 

35-32  (16mm) 

Magnetic  35mm,  17V4mm  and 
16mm 

V*"  and  Yz"  Sync  Tape 


Glen  Glenn   makes  the 

difference  in  sound  .  .  .  call  or  write  for 

NEW  BROCHURE  .  .  .  just  off  the  press! 


GLEN  GLENN   SOUND  CO. 


6624   Romaine   Street    •    Hollywood   38,   Calif. 
Phone:  HOllywood  9-7221 


FILM  FESTIVAL  OF  AGRICULTURE: 


(  CONTINl'Kl)    1- ROM    PAGE     18) 

Department's  Washington  studios. 
40  films  and  television  shorts  are 
in  production.  Through  the  Mo- 
tion Picture  Service's  active  pro- 
gram, fortified  by  the  equally  large 
pool  ol  industry-sponsored  and 
produced  farm  films.  Secretary 
Freeman's  goal  of  "more  informa- 
tion to  more  Americans"  via  the 
screen  is  well  on  its  way  to  fulfill- 
ment. 
Award   Recipients  Are  Notetl 

Agricultural  information  special- 
ists from  nearly  all  states  attend- 
ed the  Centennial  program,  .'\mong 
those  on  hand  to  receive  awards 
were  James  Hanson.  Ohio  Water 
Commission  (  Water.  Patient  of 
Life):  H.  P.  Zuidema.  The  Jam 
Handy   Organization    ( The   Safest 


"SIlCOlTlin 


•f  FlU 


George  Kirkland  {li.  of  Intciiia- 
tioiuil  Sound  Films,  accepts  award 
for  "Together"  from   Mr  .Barnes. 

Township  Anywiiere  and  Modern 
Trends  in  Swine  Production  ) ;  Hay- 
den  Evans.  Massev-Ferauson  (Five 


Centennial  gue,st  from  England 
was  Reginald  Hodge,  Rank  Film 
Library     executive,     at     exhibit. 

Tons-  to  the  Acre);  B.  M.  Larson, 

.American  Cyanamid  Co.  (Modern 
Mosquito  Control ) ;  Sanford  Piatt, 
vice-president.  Hawaiian  Sugar 
Planters  Association  ( Hawaii,  the 
Stif,'ar  State):  and  Jack  Everly. 
University  of  Illinois  (  H'lieel  Chair 
Ki telle n  ) . 

George  Kirkland.  International 
Sound  Films,  received  the  award 
of  excellence  for  Together;  M.  Ben 
Rhodes.  American  Forest  Pro- 
ducts, accepted  the  top  award  on 
behalf  of  the  sponsors  of  Canadi- 
an Portrait:  Robert  Requard,  Cali- 
fornia Chemical  Company,  receiv- 
ed the  honorable  mention  award 
given  Living  Wiih  Roses;  and  Jack 
Gutman.  Iowa  State  University 
look  home  the  award  of  excellence 
which  went  to  The  Cattle  Feeders, 
produced  at  that  school. 

Several  other  awards  were  ac- 
acepted  for  absent  sponsors  by  mem- 
bers of  the  Dept.  of  Agriculture. g' 


.America's  Day  "special  award"  recipients  (I  to  r)  were:  Dr.  Abraham 
Horowitz.  Pan  American  Sanitary  Bureau:  Hernando  Vela.<iC0.  1st  Sec- 
retary, Embassy  of  Bolivia:  Grant  McLean,  \ational  Film  Board  of 
Canada:  Gonzalo  Blanco,  Agricultural  Attache.  Embassy  of  Mexico: 
Rirardo  Stubhs,  Ind  Secty.  Peruvian  Emba.'isy:  and  Under  Secretary  of 
Agriculture  Charles  Murphy,  who  presented  the  awards. 


PARTHENON 


IM<  Tl 


11(>I.I,"|'W()<1U 

••ET\  " 

The  Bell  Telcplione  Svstem 
rnibarked  on  a  marketing  c;iin 
addressed  to  peuple  who  will  di 
or  influence  the  decisions,  to  i 
Eduealiunal  Television  in 
school  systems.  The  "dotted 
of  the  Bell  advertisements  i.' 
suggestion  that  interested  pc 
consult  with  their  local  telef 
compan\'  ior  full  information  ; 
ETV 

o  o  o 

Since  the  subject  is  d<ep 
complex  (\et  the  thousands  of 
telephone  representatives  must 
pl\  trul\  expert  assistance)  thi 
S\stem  has  created  a  com 
marketing  package;  from  whicl 
local  reps  can  draw,  quickK 
rully.  whatever  they  need. 

INCLUDED  IN  THE  P.\CKAt 
ARE  TWO  "PRESENTATIO 
FILM.S.  CREATED  AND  PF 
DUCED  IX  COLLABORATK 
WITH    BELL   BV   PARTHENO: 

•TELFVISIOX    I\    EDI  CAT. 

A  vivid  but  definitive  docunie 
surve\'    of   how    television    is    1 
used   in   .America's   pioneering 
installations  to  maintain  top-qi 
teaching    despite   the    explosioi 
school    population    and    new 
mation.    Filmed    and    recorde 
actual  classrooms  and  ET\'  "stii 
in  schools  and  colleges  from  .'1 
Carolina  to  California,  with  in-p 
obser\ation  and  first-person  re| 
Non-commercial.  (  16mm.  Color 
minutes.  Cleared  for  T\' ) .  iitid 


COMMVMCATIOSS 
SERVICES   FOR   ETV" 

\  frank  sales  pitch,  to  be  show 
the  telephone  sales  represent.iti 
school  people  who  are  act 
considering  ET\'  —  to  explain 
they  should  decide  (1)  to  trai 
the  T\'  lessons  via  a  nuill 
channel  closed-circuit  system 
than  broadcast)  and  (2)  to  en 
the  constnietion  and  niaintenant 
the  s\'stem  to  their  Telcp 
company.  ( 16mm,  Color.  2t 
No\el  use  of  the  Tria /Scope  "N 
Wall."   A.T.&T.) 

o  o  e 

4-minute    capsule    versiom 
both    titles    serve    contiun.i 
showing,   ditplays:    are    (i     r 
tihlc  tl)  T\'  commercials. 

PARTHENON  PICTO^ 

Cop     Palmer     Exec.     Producer 

2625  Temple  St.       •       Hollywoo 
Dunkirk    5-3911 
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Business  Scre  ! 


PRODUCTION 

HEADACHES 

WE  CAN  SOLVE  WITH  CONFIDENCE! 

1.    LIGHTING 


2.    GRIP  EQUIPMENT 


3.    PROPS 


4.    GENERATORS 


1800,  1600.  1000  Amp.  D.C.  Trucks 
700  Amp.  D.C.  Trailers 
100.  50.  30.  20.  A.C. 


1921.. 


RENTALS  SALES  SERVICE 

Send  for  a  schec/u/e  of  rental  rates. 


LARGEST    SUPPLIERS    OF    MOTION     PICTURE.     TV    AND 

INDUSTRIAL    PHOTOGRAPHIC   EQUIPMENT   IN   THE   EAST 

333  WEST  52  STREET,  NEW  YORK   19,  N.  Y.,  Circle  6-5470 
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WHAT  CAN  YOU 
DO  TO  IMPROVE 
EMPLOYEE 
COOPERATION? 

Train  with  Slidefilms 


You've  appointed  your  supervisors. 

But  how  can  you  be  sure  that  each 
is  equipped  with  qualities  that  can 
inspire  and  develop  cooperation 
among  employees  at  all  levels,  to 
foster  a  high  degree  of  efficiency 
both  within — and  between — depart- 
ments? 

"PROMOTING 
COOPERATION" 

is  a  slidefiim  that  not  only  defines 
the  vital  need  for  cultivating  co- 
operation ...  it  shows  the  tech- 
niques for  maintaining  cooperation 
among  personnel  for  a  smoothly 
meshed  organization.  One  of  a 
valuable  series  of  eight  sound  film- 
strips: 

•SUPERVISOR   TRAINING   ON 
HUMAN  RELATIONS' 


Write  today  for  other 

titles  in  the  series 

and  details  concerning 

a  preview. 

G/iic/ii/  FILM  Missiles 

ROCKET 
PICTURES 


INC 


6108  Santa  Monica   Boulevard 
Hollywood  38,  California 


l'ri:ii(lfiil  (iiicl  Mrs.  Kcnitcdy 
a  "film  Minded"  First  Family 

.  .  .  While  nobody  really  knows 
whether  or  not  the  First  Family 
are  playin;;  records  these  days,  it 
should  be  noted  that  they  ARE 
iitilizini;  film.  President  Kennedy, 
when  presenting  the  Joseph  P. 
Kennedy  Jr.  Foundation's  $225.- 
()()()  grants-in-aid  to  scientists 
working  with  the  retarded,  preced- 
ed each  award  by  showing  film 
clips  of  the  achievements  of  the 
winner.  A  few  evenings  later.  Presi- 
dent and  Mrs.  Kennedy's  jet  trip  to 
Mexico  was  previewed  for  hund- 
reds at  the  Mexican  Embassy. 

And  the  Friday  before  Christ- 
mas. Jacqueline  Kennedy's  trip  to 
India  and  Pakistan  was  released 
to  theaters,  after  Congress  decreed 
that  the  U.S. I. A.  film,  which  would 
ordinarily  be  shown  overseas  only, 
be  presented  to  the  American  pub- 
lic. Of  course  President  Kennedy's 
filmed  Afler  Two  Years  —  A  Con- 
versation wilh  the  President,  will 
be  a  valuable  addition  to  histori- 
cal archives. 

NASA  Updates  Scientists  With 
"Aerospace  Information"  Film 

.  .  .  To  service  the  scientific  com- 
munity, which  needs  specific,  tech- 
nical information  about  space  sci- 
ence, the  National  Aeronautics  and 
Space  Administration  will  publi- 
cize, on  film,  the  new  "Aerospace 
Information"  program.  In  the  new- 
project,  computers  will  spit  back 
information  to  scientific  industries 
as  fast  as  the  questions  are  asked. 
William  L.  Simon  of  Washington 
D.  C.  will  script  the  30  minute. 
16mm  color  motion  picture. 

Simon  has  just  completed  writ- 
ing two  films  for  the  Burroughs 
Corporation  of  Detroit  on  their 
super  B5000  computer.  The  12- 
minute  slide  films  will  be  used  for 
sales  promotion  of  new  equip- 
ment to  replace  the  older  Bur- 
rough's  models.  Jam  Handy  will 
produce  the  films. 

:;:  :■:  ij: 

Aii'«i(  Appointment  of  Director 
for  Educational  Media  Branch 
...  A  new  director  of  the  Educa- 
tional Media  Branch.  U.  S.  Office 
of  Education,  H.  E.  W.  has  not  yet 
been  named  to  replace  Dr.  C.  Wal- 
ter Stone,  who  recently  joined  the 
Graduate  School  of  Library  Sci- 
ence. L'niversity  of  Pittsburgh. 
John  Cough  has  been  named  .Act- 
ing Director  while  remaining,  at 
the  same  time.  Chief  of  the  Cap- 
tioned Films  for  the  Deaf  Program. 
*        *       * 

...  the  1  .^th  Production  Review  is 
detaihng   Federal   a-v  programs. 


WASHINGTON  FILM  COMMENTARY' 


by   Mary   Finch   Hoyt 

W.T^hingtoii  Correspondent  for  liiisincss  Scr 


V.  S.  Chamhcr'n  "Aircade"  to 
Alert   Nation   on   Vital  Issues 

.  .  .  Starting  on  February  1st.  the 
U.  S.  Chamber  of  Commerce's 
".Mrcade  for  Citizenship  Action" 
will  begin  a  sweep  across  the  na- 
tion, bringing  to  15  key  cities  time- 
ly, one-day  meetings  on  issues  of 
vital  concern  to  the  nation.  Hand- 
picked  authorities  on  major  legis- 
lation will  conduct  the  Aircade 
meetings,  traveling  by  chartered 
plane  to  each  city.  In  their  baggage 
will  be  films,  slides,  "smoke  sig- 
nals" and  all  possible  kinds  of 
audio  visual  aids. 

The  important  business  affairs 
will  be  heralded  by  an  advance  pro- 
motion film  which  will  explain  that 
the  issues  to  be  discussed  will  in- 


.\iKlit)-\  isn.tU  u  ill  jjlitii  important 
role  at  Aircade  niectiiifis.  Sct-iiji  for 
proicction   is  xhown  at   rear. 

elude:  federal  intervention  in  state 
and  local  affairs,  federal  controls 
of  business  and  agriculture,  and 
labor  legislation.  For  each  sub- 
ject there  will  be  a  short,  intro- 
ductory film  —  and  live  action, 
introductions  and  titles  will  be  in- 
corporated in  the  presentation. 

The  U.  S.  Chamber  of  Com- 
merce has  an  in-house  capability 
at  Washington  headquarters  for 
producing  films  and  slides  and 
other  a  v  tools;  this  department  is 
headed  by  Ken  Goddard.  Edgar 
Parsons,  and  Robert  Moxley. 

Through  their  program,  the 
Chamber  sponsors  and  makes 
films,  co-sponsors  films  which  are 
produced  by  others  in  industry,  and 
administers  a  new  experimental 
program  for  cooperating  with  oth- 
er producers  by  endorsing  and  dis- 
tributing films  which  help  to  ex- 
plain the  American  economic  sys- 
tem. This  broad,  esoteric  subject, 
it  might  be  added,  is  probably  one 
of  the  most  difficult  to  film. 


.\ircadi'  nit-etiugs  in  1-5  cities  la 
conducted  Inj  authorities  on  r. 
legislation  us  pictured  above. 


Informative  New  Peace  Ci 
Film  Is  Available  Nationicid 
.  .  .  Peace  Corps  staff  member' 
recruiting  students,  educating 
parents  and  friends  of  volunt 
and  creating  goodwill  with  a 
22-minute  color  film  titled 
Peace  Corp.  This  general  info; 
tion  film,  first  to  be  produce 
the  agency,  is  narrated  by  I 
Garroway  and  is  available  I 
Modern  Talking  Pictures  in  ?l 
mestic  locations. 

"Catch   a   Falling  Star"  Shot 
Capsule  Recovery  hy  Air  F 

.  .  .  Have  you  ever  thought  a 
what  it  would  be  like  to  havi 
office  in  a  "flying  boxcar"  ar 
job  of  hooking  space  capsi 
Well,  it's  exciting  work,  and  in 
Air  Force's  new  film.  Culcli  a  I 
//;,?  Star,  the  layman  realizes 
our  aerial  recovery  teams  ha' 
big  job  trying  to  pick  a  capsule 
of  the  air  to  "land  it  in  the  1 
park." 

In  the  first  place,  it  takes  s 
of  men  and  m;ichines  to  track 
satellite  from  the  time  it  lea\es 
pad  until  re-entry  of  the  cap 
and  ETPD  ( Estimated  Time 
Parachute  Deployment. )  .And  i 
it  takes  a  lot  of  skill  to  hook 
object,  mid-air.  when  everyihii 
moving  at  the  same  time. 

The  knotty  problems  facing 
Air  Force  h;ive  been  documei 
in  this  interesting  film,  photogr; 
.d  in  the  air  and  in  Honolulu  by 
.Air  Photographic  and  Char 
Service.  (MATS).  U.S.A. F. 

Particularly  fascinating  are  s 
of  the  cumbersome  old  CI  19 
craft  trying  to  lumber  off  the 
away  with   huge  over-lo;ids   (' 
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i  being  phased  out  soon ) ;  it's 

!   exciting  to  watch  the  crews 

[Jrecovery  poles  in  air  from  the 

)i  bellies  of  the  flying  boxcars, 

1  the  film  has  one  memorable 

;^ie   when  a  speck   in   the   sky, 

i-center  ahead,  turns  out  to  be 

jf'falling  star." 

he  film  will  be  distributed  in 

many  Air  Force  libraries  and 

lid   certainly   appeal   to   civil- 


ect  Mercury  Picture   Seen 
14  Millions  in   Six  Months 

The  documentary  film  on  Proj- 

Mercury,     The     Mastery     of  : 

e,  has  been  seen  by  more  than 

nillion  people  since  its  release 

May.  it  is  reported  by  Associa- 

Films.   The   58-minute   color 

n    sponsored    by   the    National 

jmautics  and  Space  Administra- 

I   has  been  shown  6,176  times 

.  lubs,  schools,  industrial  plants 

I  other  community  organiza- 
\i.  It  has  been  televised  265 
is  on  network,  independent  and 
hational  stations. 

~  nthusiastic  demand  for  the 
(,  originally  planned  as  a  300 
It  distribution  program,  has 
ie  it  necessary  to  increase  the 
tiber  of  prints  to  700,  bookings 
^ling  months  in  advance.  The 
\-tery  of  Space  won  an  award 
lie  Columbus  Film  Festival.  ^' 

lit  Germany's  Role  in  NATO 
■.ilained  in   This  Documentary 

West  Germany's  contribution 
'NATO's    defense    program    is 

highlight  of  a  new  film.  The 
xe  of  a  New  Army,  produced 
)Dr.   R.   W.  Woll  for  the  Ger- 

II  Information  Center.  The 
(im  documentary  is  being  dis- 
ijuted   on   a   free-loan   basis   to 

stations    by    Sterling    Movies 
.A. 

I  visiting  American  Army  Lieu- 
mt   narrates   this   quarter-hour 
art    about    the    integration    of 
i;t    Germany's    military    forces 
tin  the  North  Atlantic  Treaty 
Ionization.   Today's  Free  Ger- 
1  army  is  shown  in  a  cooper- 
I  e  exchange  program  of  meth- 
equipment  and  personnel  with 
'):  of  the  United  States. 
The  film  specifically  shows  the 
man   soldier  as   a   "citizen   in 
form."  entitled  to  the  right  to 
(;  as  well  as  other  civilian  priv- 
ies. 

^he  Face  of  a  New  Army  serves 
reassuring  evidence  that  many 
erent  nations  are  cooperating 
the  pledge  for  peace.  il' 


American  Science  Film  Association  Formed 
to  Evaluate  Media  and  Aid  Exchange  of  Data 

A  Special  Washington  Report  by  >Iary  Finch  Hoyt 


3th  Production  Review  is  Next! 
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A  T  Long  Last,  with  a  grant-in- 
aid  from  the  National  Science 
Foundation,  an  American  Science 
Film  Association  has  been  formed. 
Headquartered  in  Washington, 
D.  C,  the  new  project  will  have 
significant  implications  for  the 
hundreds  of  American  scientists 
who  are  now  using  the  camera  as 
a  research  tool.  In  addition  to  pro- 
viding inter-communication  be- 
tween these  scientists,  the  organiz- 
ation will  search  for  films  which 
may  be  presented  abroad  to  show 
the  finest  possible  image  of  Amer- 
ican science  today. 

Brigidier  General  Willard  Webb, 
(USAR),  the  highly-regarded  for- 
mer Chief  of  the  Stack  and  Read- 
er Division,  Library  of  Congress, 
will  administer  the  new  program 
from  offices  in  the  Mills  Bldg., 
Suite  601,  Washington  6,  D.  C. 
Committee  \\'orked  Four  Years 
For  the  past  four  years,  an  ad 
hoc  committee  of  interested  indi- 
viduals has  worked  with  the  sci- 
entific community  in  an  effort  to 
locate  and  disseminate  information 
about  films  which  are  being  used  as 
laboratory  instruments.  In  March, 
I960,  this  committee  met  in  Wash- 
ington to  lay  plans  for  forming  the 
new  official  ASFA  organization. 

Members  attending  were:  Gene- 
ral Webb.  Randall  Whaley,  Wayne 
State  University,  John  Flory,  East- 
man Kodak  Co.,  Robert  Green, 
National  Academy  of  Sciences. 
Richard  H.  Orr,  Institute  for  the 
Advancement  of  Medical  Com- 
munication, Edwin  W.  Roedder, 
U.  S.  Geological  Survey.  Robert 
Wagner,  Ohio  State  University. 
Don  Williams,  University  of  Kan- 
sas City,  Carl  Allendoerfer.  Uni- 
versity of  Washington,  A.  B.  Gar- 
rett, Ohio  State  University,  O.  S. 
Knudsen.  Iowa  State  University, 
Daniel  Rochford,  Standard  Oil  of 
New  Jersey,  H.  Burr  Roney.  the 
American  Institute  of  Biological 
Sciences. 

Cite  Objectives  of  .Association 
Their  plans,  which  are  now  real- 
ity, included  establishment  of  an 
association  with  its  primary  pur- 
pose to  seek  information  on  those 
films  which  are  making  a  specific 
contribution  to  scientific  knowl- 
edge in  the  "hard"  or  "purse"  sci- 
ences, including  some  areas  of 
medicine   and   agriculture. 

The  organization  was  NOT 
formed  to  produce,  collect,  distri- 
bute or  evaluate  films,  but  to  cor- 


relate evaluations  of  science  films 

and  refer  one  scientist  to  another. 

A  secondary  goal  in  its  state- 
ment of  principle  reads:  "The  As- 
sociation seeks  to  develop  and  en- 
courage appropriate  interchange  of 
scientific  films  and  information 
about  scientific  films  with  national, 
regional,  and  international  science 
film  associations." 

Contact  \\'ith  Lab  Film  Makers 

One  serious  problem  which  the 
committee  faced  in  the  past  and 
which  the  new  ASFA  will  hope  to 
solve  in  the  future  is  that  of  con- 
taciini-  those  laboratory  research- 
ists who  use  the  cinematographic 
technique.  Unfortunately,  it  has 
been  found  that  the  scientist,  from 
modesty  or  other  reasons,  often 
believes  that  his  filmed  research 
is  valueless  to  others. 

In  one  grevious  case,  for  in- 
stance, similar  camera  research 
work  on  the  heart  was  conducted 
simultaneously  and  independently 
by  two  different  specialists  in  dif- 


C5h    '^ 


Dr.  Robert  Green,  National 
Academy  of  Sciences,  plays 
key    role    in    forming   ASFA. 


ferent  universities.  Months,  pos- 
sibly years,  of  patient  study  might 
have  been  saved  for  both  had  there 
been  a  "clearing  house"  for  ex- 
changing information  about  their 
common  interest. 

Quite  naturally,  in  an  age  when 
there  are  more  scientists  alive  than 
ever  before  and  when  vast  amounts 
of  scientific  knowledge  are  record- 
ed daily,  these  problems  will  in- 
crease. 

The  association  will  not  only 
serve  the  university  scientist,  but 
those  in  industry  and  education  as 
well.  It  is  hoped  that  businesses 
with  important  science  films  will 
aid  in  fostering  a  mutually  bene- 
ficial exchange  of  information  with 
American  and  international  sci- 
entists. And  ASFA  will  undertake 


General   Willard   Webb   heads 
new  Science  Film  Association. 


reference  service  for  teachers  who 
need  films  on  specific  subjects 
which  can  be  used  as  instructional 
devices   in   science   education. 

In  an  as-yet-to-be  published  re- 
port on  "Scientific  Research  Films 
Made  at  U.  S.  Universities."  the 
need  for  and  value  of  an  American 
Science  Film  Association  has  been 
summarized. 

Foreword  Outlines  ASFA  Coals 
Its  foreword,  written  by  Robert 
E.  Green,  National  Academy  of 
Sciences  and  Leslie  P.  Greenhill, 
Pennsylvania  State  University,  de- 
tails an  important  survey  which 
contributed  to  the  establishment  of 
ASFA.  It  reads: 

"Scientific  research  films  are  be- 
lieved to  be  a  valuable  source  of 
data  and  information,  but  this  in- 
formation has  never  been  system- 
atically collected  or  made  available 
for  reference  on  a  nationwide  basis. 
"To  ascertain  the  extent  to  which 
research  cinematography  is  now 
being  used  in  both  pure  and  appli- 
ed fields  of  science,  and  to  explore 
ways  of  making  this  experimental 
data  available,  the  National  Aca- 
demy of  Sciences-National  Re- 
search Council  in  1959  received  a 
grant  from  the  National  Science 
Foundation  to  conduct  a  survey  of 
scientific  research  films  made  in 
universities  in  the  United  States. 
"Film  As  a  Scientific  Tool" 
"The  subject  area  of  this  study 
was  confined  to  the  use  of  motion 
picture  film  as  a  scientific  tool  — 
a  device  to  record  experimental 
data  and  a  reporting  medium  in 
scientific  research.  It  did  not  in- 
clude popular  science  subjects  or 
films  produced  for  science  educa- 
tion, although  some  sequences 
from  scientific  research  films  are 
adaptable  for  both  these  uses. 

"The  survey  was  conducted  with 
the  509  U.  S.  colleges  and  univer- 
sities which  have  graduate  pro- 
grams. Individual  letters,  with  film 
data  forms  and  information  sched- 
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"ARE  WE  OVER  BUDGET 

'is®    >y^!^^^^^fc 

^  AGAIN?" 

L- 

[       T/      '^,A 

1    ^ 

^v^'/*^ 

!,J 

Ainericaii  Science  Film  Association  Form 


If  your  sales  promotion  budget  isn't  giving 
you  the  mileage  It  should,  then  consider 
this:  Very  often  a  visual  presentation  may 
cost  less  and  produce  more  results  than 
your  current  sales  promotion  methods.  Be- 
cause regardless  of  your  budget,  film  can 
sell  any  product  or  service  v»ith  greater 
effectiveness  than  you  ever  thought  possi- 
ble. And  you  don't  run  over-budget  because 
Filmack's  commitments  are  firm. 
One  Filmack  client  (name  on  request)  saw 
his  limited  budget  not  only  give  him  a  better 


sales  meeting  through  use  of  a  slide  film, 
but  savi  sales  rise  to  carload  quantities. 
We  viould  like  to  prove  that  film  can  do  an 
effective  job  for  you.  Send  for  your  copy  of 
an  actual  case  history  that  shovis  how 
Filmack  solved  a  problem  like  yours.  Or  call 
Filmack  for  your  next  sales  presentation 
and  see  just  how  far  your  budget  will  go. 

Pilmack 

^3  tudioi 

1329  S.  Wabash  Chicago  5  HA  7-4855 


Motion  Piditrcs 


Slides  and   Slide   Films     —     Sales  and   Training  Aids. 


JOSEPH  JULIAN-NARRATOR 

INDUSTRIALS.  TRAINING  FILMS 
SLIDEFILMS,    DOCUMENTARIES 

"...  should  be  (7  model  for  study  by  all 
narrators  on  the  sereeii  and  in  other  me- 
dia .  .  ."      — Xew  York  Herald  Tribune 

"One  of  the  best, "-Editor,  Business  Screen 

3:53  Central  Park  West.  New  York  City  •  JUDSON  2-8800 


(CO.STD     FROM     PREVIOUS     PAGE) 

ules.  were  sent  to  university  sci- 
entists listed  by  their  administra- 
tion as  users  of  cinematography 
in  their  research. 

■Replies  indicated  a  wide  range 
of  scientific  subjects  recorded  on 
research  films,  with  the  greatest 
reported  use  in  the  fields  of  engi- 
neering and  medicine.  Responding 
scientists  also  gave  opinions  on  the 
usefulness  of  cinematography  in 
their  research,  and  many  wrote  let- 
ters with  suggestions  for  making 
these  research  films  and  film  data 
more  widely  available. 

"Report  recommendations,  bas- 
ed on  these  data  and  suggestions, 
include  the  establishment  of  a  film 
center  to  collect  and  disseminate 
information  on  scientific  films  and 
film  techniques.  Also  recommend- 
ed are  a  number  of  specialized  film 
centers  for  the  several  scientific 
disciplines,  probably  located  at  uni- 
versities in  various  parts  of  the 
country.  These  university  film  cen- 
ters would  maintain  a  film  library 
loan  servi:e  and  provide  the  assist- 
ance of  expert  cinematographers 
for  the  production,  editing,  and  re- 
production of  scientific  films.  Each 
film  center  would  have  a  scienti- 
fic advisory  board. 
Centralized    Information    Service 

"A  centralized  information  stor- 
age and  retrieval  service  for  sci- 
entific films,  together  with  the  op- 
portunity of  consultation  with  ex- 
perts at  the  film  centers,  would  be 
of  great  assistance  to  the  indi\  idual 
scientist  who  is  undertaking  a  film- 
ed research  project.  The  catalogu- 
ing and  loan  services  would  also 
be  available  to  scientific  profes- 
sional organizations  and  to  govern- 
ment, industrial,  private,  and  uni- 
versity research  organizations 
where  scientific  films  are  made  and 
used. 

"Throughout  the  pilot  study  in 
1960  and  the  main  survey  in  1961 


the   investigators   received  i 
able  assistance  from  scientist* 
scientific  cinematographers  in 
country  and  abroad.  Definitic 
film  terminology  and  the  pre| 
tion  of  forms  used  in  the  si 
involved  consultation  with  ex 
in  the  Eastman  Kodak  Comj 
with  Film  Surveys.  Ltd.  and 
the  Department  of  Scientific 
Industrial  Research  (both  in 
don  I.  and  with  the  Royal  PF 
graphic  Society  of  Great  Britai 

Organizations  .\iding  tlie  Stu- 

"The  American  Science  Filn" 
socialion.  the  NAS-NRC  Offit 
Scientific  Personnel,  and  the  F 
sylvania  State  University  Div 
of  Academic  Research  and  Ser 
provided  encouragement  and  2 
tance  at  all  stages  of  the  stud) 

"Finally,  we  wish  to  express 
thanks  to  the  many  university 
entists  who  supplied  data  on 
research  films  and  offered  ( 
ments  and  suggestions  to  a 
makers  and  users  of  scientific 
in  the  United  States. " 

*  *  * 

\.  Y.  Bank  Employees  Enjo 
Film   Profjrams   al    IVoon   H 

New  York's  First  National 
Bank  has  a  "Little  Theater"  w 
bank  employees  can  pleasi 
while  away  a  lunch  hour. 

Tucked  away  in  the  stun 
neu  Bank  building  on  Park 
nue.  the  show  place  specialize 
sponsored  films.  There  are  t 
shows  a  day.  running  continue 
from  1 1 :45  a.m.  to  2:30  p.m 

Programs  average  40  to  60 
utes.  with  two  complete  proj 
changes  a  week.  About  300  I 
employees    attend   the    daily 
formances. 

The  "Little  Theater"  is  a  sei 
of  the  City  Bank  Club,  suppc 
by  the  Bank's  7,000  employee; 


BUYERS    READ    BUSINESS    SCR 
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TELIC,  INC.  ■  FILM  CENTER  •  630  NINTH  AVENUE.  NEW  VORK  36.  N.  Y. 


ELWOOD  siEGEL,  Pfes'tient  d  £Mecut've  O'rectof 
EDWARD  F-  BOuGHTON.  Vicc  Pres'dtnt  A  Executive  Producer 
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BUSENESS    SCRll 


How  do  you  photograph  a  steel  mill  in  color? 


Only  with  Super  Anscochrome  should  you  attempt  to  shoot  the  interior  of  a  steel 
mill  with  just  the  available  light.  With  a  speed  of  100,  Super  Anscochrome?  records 
what  the  eye  sees.  And  you  can  stretch  speed  to  200  with  e-xtended  development. 

So  shoot  in  color  at  low  light  levels  where  once  black-and-white  film  had  to  suffice. 
Use  the  color  film  that  holds  true  from  deepest  shadow  to  the  high-intensity  light 
of  molten  steel,  even  at  high-camera  speeds. 

Load  your  camera  with  Super  Anscochrome. 

ANSCO  .  .  .  America's  first  manufacturer  of  photographic  materials  .  .  .  since  1842 


Ansco 


L. 


Super 
Anscochrome 


J 
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Associates  of  Comprehensive  Service 


NEW    YORK 


HOLLYWOOD 


9fm\ 


ARE  WITHIN  YOUR 
.  16MM   BUDGET 


Special  optical  effects,  whettier  for  un- 
usual titles  or  dramatic  art  inserts,  are 
within  tlie  realm  of  the  16mm  commercial/ 
industrial  production  budget. 

With  more  than  15  years  experience 
pioneering  such  techniques  as  traveling 
mattes  and  aerial  image  combinations,  CRC 
can  save  producers  30%  to  50%  on  matte 
work.  Zoom  titles,  animation,  art  inserts, 
etc.,  can  be  combined  with  live  action,  as 
well  as  blowups  to  35mm  in  color  or  black- 
and-white  ...  at  low  cost. 

Phone  or  write  Hal  Scheib  and  get  the 
economical  answers  to  your  special  effects 
problems,  or  write  for  illustrated  brochure 
and  price  schedule. 


uuatf 


( 


716  N.  La  Brea  Ave.     Hollywood  38,  Calif. 
WEbilar  3-9301 


THE  EDITORIAL  POSTSCRIPT 

Our  Feature  on  Mobil's  Driver  Came  Exhibit 
at  Seattle's  Fair  Overli)i)kr<l  a  Film  Credit 

\\  c  missed  one  important  credit  line  in  our 
preceding  Issue  Seven  when  describing  the 
highly-effective  Mobil  Driver  Game  exhibit 
at  Seattle's  World  Fair.  The  exhibit  was  design- 
ed and  engineered  by  Dramaturgy.  Inc..  a  Wild- 
ing subsidiary,  but  there  was  an  important 
film  used  of  the  Mobil  Economy  Run. 

The  picture,  which  simulated  cross-country 
driving  conditions  against  which  a  dozen-at- 
a-time  participants  pitted  their  skills,  was  pro- 
duced by  F.  K.  Rockett  Productions.  Holly- 
wood. Rockett  was  chosen  for  this  assignment 
because  John  J.  Hennessey,  now  an  executive 
producer  there,  has  supervised  filming  of  every 
Mobil  Economy  Run  since  1450.  Earlier  films 
were  handled  by  John  as  a  consultant  and  a 
director  before  his  association  with  Rockett. 

.About  half  the  footage  required  for  skill- 
tesl  scenes  running  about  five  minutes  came 
from  last  year's  Economy  Run  picture.  The 
balance  of  the  material  was  staged  to  complete 
about  15  different  situations  which  actuated 
the  cams  within  each  machine. 

Included  in  the  Seattle  picture  were  a  wind- 
ing mountain  road,  a  train-race,  a  "burnaway"' 
from  a  stop-light.  In  one  setup  a  police  car 
pulled  into  traffic  and.  while  the  driver  was 
"in  the  right."  the  normal  tendency  of  a  motor- 
ist on  sighting  a  police  vehicle  should  be  to 
slow  down;  this  was  an  intentional  ""trap"  to 
test  player  skills. 

Another  scene  provided  the  distraction  of  a 
girl's  pretty  legs  emerging  from  a  car  within 
the  driver's  view,  while  a  boy  on  a  bicycle 
crossed  in  front  of  the  participants'  path.  As 
might  be  expected,  this  scene  had  more  effect 
on  teen-age  and  older  males  than  on  young 
lads  and  on  females  of  any  age.  Timing  was 
one  of  the  critical  elements  in  making  these 
scenes  effective  and  making  the  whole  "game" 
a  real  test  of  traffic  capability. 

We  try  to  give  you  the  "whole  story""  and 
now  your  file  on  a  very  successful  Seattle  ex- 
hibit idea  is  complete!  ^ 


Dave  Garroway  Narrates  a  Peace  Corps'  Film 

it  Dave  Garroway  tells  a  story  of  adventure 
abroad  with  the  Peace  Corps  in  a  new  film  just 
released  for  free  loan  to  adult  and  school 
groups.  Titled  The  Peace  Corps,  the  film  runs 
27  minutes  in  color. 

Garroway  illustrates  Peace  Corps  opera- 
tions in  Africa.  Asia  and  Latin  America  in 
showing  dedicated  workers  attacking  human 
problems.  Sequences  filmed  abroad  show  how 
Peace  Corps  volunteers  are  assisting  and 
teaching  in  such  fields  as  agriculture,  educa- 
tion, health  and  home  and  child  care. 

The  film  features  Garroway's  interview  with 
Peace  Corps  Director  Sargent  Shriver  to  high- 
light selection  and  training  of  volunteers.  Se- 
quences from  college  campuses  and  the  Peace 
Corps  training  camp  in  Puerto  Rico  illustrate 
the  preparation  necessary  for  overseas  service. 

The  free  film  was  produced  by  the  Peace 
Corps  in  cooperation  with  the  Advertising 
Council  and  is  being  made  available  through 
Modern  Talking  Picture  Service.  i^' 


Film  Services  Addenda 

Two  key  sources  of  production   scr\ 
omitted  from  our  recent  Annual  Gui 


HORIZON  SERVICES 

(Division,   Longmoor-Nelson,    Inc.) 

301  West  7:!r<l  Street.  Kansas  Citv  14.  \l 
Phone:  E.M  .i-ioHo     .AC:  816 

Year  of  Incorporation:   19.52 

William  \'.  Longmoor,  Prcxident 

Allen   Jacobs,   Vice   President,   Chief   En 

Robert  A.  Nelson,  Secy-Treasurer,  Prod. 

Coordinator 
.Maurice  Prathcr,  Producers'  Services  Di 

Services:  Motion  picture  sound  rccordiui;. 
stage  and  locatioM  s\'nc  and  voice-o\'er;  in; 
tape   and    film    and    optical    recording.    Tr 
scoring,  dubbing,  nuisic.  sound  effects  libi 
editing,  script  services. 

Facilities:  Eight-channel  console,  mixini;  tf 
Magnas\nc    and    .'Kmpex    recorders,    four 
magnas\"nc    Selsyn-Interlocked    dubbers.    M 
Tech    (Rangertonet    transistorized    pla\back 
chronizer.   graphic   equalizer.    Westrex    55 
and  16mm  optical  recorder.  Sound  stagt-. 
facilities,    crews    and    etiuipment    avail. ibl 
clients. 


DE   FRENES   FILM   LABORATORIES 

1909     Buttonwood     Street.     Philadelphia 

Pennsyhania 
Phone:  LO  S-6297      .\C:  215 

Year  of  Incorporation:   1961 

Joseph  De  Frenes,  President 
Richard  De  Frenes,  Vice  President 
Edward  Maguire,  Sales  Manager 
|ohn  Cuidone,  Lalwratonj  Manager 

16mm  Seriices:  black  6c  white  negative  and 
ti\e  processing  and  printing.  ■3.5nim  to  16m 
duction   printing. 

35nim  Ser\ices:  black  6c  white  negative  ;iiid 
live  processing  and  printing.  35mm  to  16m 
duction  processing  and  printing. 

Special  Services:  35mni  and  I6nnn  film  i-d 
Music  and  soimd  effects  editing.  Music  lil 
Sound  effects  librarv".  Title  ser\ice  lb\  sul 
tract)  Sound  recording  service,  35mm  or  li 
Mixing,  narration  recording,  location  recoi 
re-recording  to  35nim  or  16mm.  Reels. 
cases.  Film  \anlt.  Mounting  and  shippin 
prints. 


TOM    BYRNES 

Writer 

SHOWS    &    MEETINGS 
MOTION    PICTURES 
SONGS 
Creator  of  'Songs  for  Salesmen 

BULL   VALLEY   ROAD 
WOODSTOCK,    ILLINOIS 

Phone:   388-1177.   Aiea:   815 
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Business  St  r 


j    Clavel  Eleotetl  President 
le  Canadian  Film  Institute 

;an  Clavel.  assistant  manager, 
'  c  relations.  Aluminum  Com- 
'^    of  Canada   in    Montreal,   is 
lewly-elected  president  of  the 
idian  Film  Institute. 
:  succeeds  James  A.  Cowan, 
nto.  who  has  been  president 
^    1951.  Other  officers  of  the 
:ute    elected    at    the    annual 
ing    in    Toronto   are   Gaudry 
;le'  Quebec  and  A.  L.  Hep- 
h,    Ottawa,     vice    presidents; 
L.  F.  MacRae.  Ottawa,  honor- 
reasurer.  Roy  Little  is  execu- 
>  director, 
t   is   absolutely   essential   that 
be   a   much   clearer   under- 
ling of  science,"  Clavel  said. 
s    understanding,     and    com- 
ication  between  scientists,  can 
;reatly    helped   by   combining 
images    with    the    spoken 
in  films  and  on  television." 
le  National  Science  Film  Li- 
/  has  been  established  at  the 
idian  Film  Institute  in  Ottawa 
the  assistance  of  the  National 
-  arch  Council  to  encourage  the 
ilarization   of   science   and   to 
;  available  to  scientists  motion 
'  ire  records  of  current  research. 
*  *  * 

1  on  Concepts  of  Computers 
gneil  to  Vision  Associates 

he  Project  on  Information 
essing,  operating  under  a  spe- 
IBM  grant,  has  assigned  to 
)n  Associates,  New  York,  the 

1  Dlex  task  of  producing  a  new 
on  computers  and  the  con- 
>  behind  them. 

le  film  will  provide  material 
:areer  guidance  as  well  as  be- 
ng  a  motivational  and  infor- 
onal  tool  in  its  area. 

t  ie  Bobker  will  direct  and  pro- 
for   Vision   and   the   film   is 
;ted  for  a  Spring  1963  release 


ho''  Shown  at  Cinema  II 

itho.  Elektra  Film  Studios" 
i-award  winning  color  film  on 
irt  of  color  reproduction,  was 
ntly  shown  at  Cinema  II,  Man- 
m"s  newest  movie  house,  ac- 
panying  the  new  Indian  film, 

tho.  produced  by  Elektra  for 
Amalgamated  Lithographers  of 
:rica  ( Local  1 ) ,  was  made  in  a 
ue  style  of  live-action  pho- 
iphy.  It  tells  its  story  complete- 
'ithout  dialogue,  featuring  in- 
1  an  original  jazz  score  by  the 
o  Hamilton   Quintet.  ^ 

'he    13th    Production   Review 

be    coming    your    way    next 

ith!  Watch  for  it!  9 
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Like  some  people  we  know,  cameras  don't  move  by  themselves; 
they  have  to  be  pushed  around. 

A  basic  requirement  in  good  camera  movement  is  smoothness 
—a  smooth  beginning— middle  and  end  when  panning,  tilting 
or  both. 

Years  ago,  when  we  had  to  depend  on  friction  heads  for 
movement,  most  cameramen  acquired  great  skill  in  using  these. 
Also,  many  cameramen  depended  on  geared  heads  cranked  with 
both  hands  which  required  tremendous  dexterity. 

Today,  with  our  advancing  technology;  adapting  principles  of 
hydraulics  and  of  gyroscopes  we  have  evolved  the  fluid  and 
gyro  tripod  heads.  Great  skill  and  dexterity  is  no  longer  an 
absolute  requirement  for  fine,  professionally  smooth  camera 


HOW  TO 

SELECT 

YOUR 

TRIPOD 


ASK  F  &  B 

There  is  nothing 
srt  tech- 
like  bet- 
ter than  talking 
equipment  with 
you. 

Complete  infor- 
mation and  liter- 
ature on  all  types 
of  professional 
equipment  are 
yours  for  the 
asking. 


movement.  Smoothness  is  now  a  built-in  characteristic  of  each 
of  the  tripod  heads  shown  here.  We  at  F  &  B  sell  and  recommend 
these  most  enthusiastically. 

If  you  are  still  doing  great  work  with  outmoded  friction  or 
geared  heads,  we  congratulate  you.  Still  we  urge  you  to  modern- 
ize. Why  not  treat  yourself  to  one  of  these  fine  fluid  or  gyro 
head  outfits,  and  see  if  you  don't  agree  that  it  makes  your 
work  easier. 

With  the  help  of  many  skilled  cameramen,  we  have  made  up 
a  chart  so  that  you  could  select  the  outht  most  suited  to  your 
needs.  If  you  want  more  detailed  information  on  any  of  these, 
or  if  you  would  like  to  "try  out"  or  arrange  for  a  demonstration 
with  no  obligation,  please  write  us. 


^^^ 

^^^ 

^^^ 

7^  /J  J  J  J 

7ii/i/  PR« 

/     WEIGHT 

F  &  B  MARK  II 
VISCOMATIC 

• 

• 

• 

• 

•■ 

V^ 

Tfipod  4  Head 
513^50 

14  lbs. 

MiaER  "D '■ 

• 

•' 

^ 

• 

•• 

•" 

Head  Only 
5150.00 

7  lbs. 

MiaCR  PRO 

/ 

• 

y^ 

■^ 

v^ 

•/■ 

• 

• 

Head  Only 
$299.50 

10  lbs. 

O'CONNOR  C 

^ 

•- 

•' 

■^ 

y 

•" 

Head  Only 
S295  00 

6ib5 

OCONNOR  100 

• 

•' 

• 

•■ 

• 

^ 

■/■ 

v^ 

^ 

Head  Only 
S69S.0O 

20lbi. 

0  CONNOR  30O  A 

y 

^ 

Head  Only 
S225O.00 

32  Ibi. 

SACHILER  WOLF 
OOUBLE  GVRO  K  A 

• 

•' 

Tripod  4  Head 
S795.00 

Head  13  Ibt 
Leg?  12  lbs. 

SACMTLER  WOLF 
DOUBLE  GYRO  U  K 

• 

• 

^ 

•' 

■^ 

/■ 

■^ 

V^ 

•/- 

^ 

^ 

Tripod  i  Mead 
S79S0O 

Head  18  lbs 
Legs  12  lbs 

SPl^NIK 

^ 

•^ 

v^ 

Tfrpod  Only 
S19'5  0O 

100  lbs. 

NCE  HYDRO  FLUID 

_ 

• 

_ 

1^ 

^ 

^ 

^ 

y 

^ 

Tr,p«S4HeJd 
5369  50 

20  105. 

SERVING  THE  WORLD'S   FINEST  FILM   MAKERS 


Florman 


INC. 


68  West  45th  Street   New  York  36,  New  York   MUrray  hiii  2-2928 
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ULALllV  Un.T 

Film  Shippinq  Cases 

•  Best  quality  domestic  fibre 

•  Heavy  steel  corners  for 
added  protection 

•  Durable   1"  web  straps 

•  Large  address  card  holder 
with  positive  retainer  spring 

•  Sizes  from  400'  to  2000' 

OTHER    "QUALITY-BILT"    ITEMS: 

Salon  Print  Shipping  Cases 

Sound  Slidefilm  Shipping  Cases 
(for  Transcrip'ions  &  Filmstrips) 

2"  X  2"  Glass  Slide  Cases 

Filmstrip  Shipping  Cases  (hold  up 
to  6  strips  plus  scripts) 

Write  direct  to 
manufacturer  for  catalog 

WM.  SCHUESSLEH 

361  W.  Superior  St.,  Chicago  10,  III. 


SIGHT  &  SOUND 

\'aliic   of   Slate's   Crops  Tolil 
ill  Ciiliforniu  <;ro«»Ts"  Film 

is  California  agriculture  has  a 
powerful  new  advocate  at  work 
on  its  behalf.  Destined  to  show 
citizens  of  that  state,  their  neigh- 
bors and  legislators  the  value  and 
importance  of  food,  fiber  and  live- 
stock production  from  San  Diego 
lo  the  Oregon  border  is  a  new  col- 
or film  titled.  Horizon. 

The  comprehensive  picture  was 
shot  by  Wilding.  Inc.  crews  who 
traveled  7.800  miles  to  get  sequ- 
ences on  grain,  fruit,  vegetable  and 
livestock  operations.  Sponsored  by 
the  Council  of  California  Growers. 
Horizon  was  premiered  at  the  3rd 
annual  meeting  of  the  Council  in 
San  Francisco.  December  3rd. 
Spontaneous  applause  from  leaders 
in  agriculture  and  allied  indus- 
tries greeted  the  film's  inaugural 
showing  at  the  Mark  Hopkins 
Hotel.  ' 

Joel  McCrea.  film  star  and  cat- 
tle rancher,  narrated  the  picture 
and  has  taken  an  enthusiastic  role 
in  the  affairs  of  the  Council. 

Horizon  was  directed  by  veter- 
an H.  B.  (Dave  I  Butler.  Wilding 
V.  P.  at  San  Francisco.  Script  is  by 
Tony  Sassano  and  client  liaison  was 
the  responsibility  of  Thomas  C. 
Ellick.  Executive  Assistant.  Coun- 
cil of  California  Growers. 

Showings  have  already  been  re- 
quested by  such  groups  as  the  Bank 
of  America  ( Board  of  Directors ) ; 
Standard  Oil  of  California;  Pacific 
Gas  &  Electric;  Sunkist  Growers, 
etc.  The  picture  was  to  be  screen- 


CALIFORNIA  LEADERS  ATTEND  PREMlFKh  Ol      HORi; 


The  KEY  to  the  problem! 


To    sell,    you    must    COMMUNICATE   - 
you  must  speak  in  the  prospect's  longuoge  to  open  the 
door  of  his  thinking,  motivation  and  desires 
with  your  IDEAS  &  PRODUCTS. 

Our     translations     and 
dubbings       help      you 
COMMUNICATE 
WORLDWIDE. 

FOREIGN    LANGUAGE 
&   CINEMA    SERVICE 

7046  HOLLYWOOD  BLVD. 
LOS  ANGELES  28,  CALIF. 

HO  7-5128  «  5199 
(A/C  213) 


Leaders  in  ugricuUurc  tind  indu.slnj  pirltind  ut   the  Dceeinht 
premiere  of  "Horizon"  sponsored  by  Conned  of  California  Cn 


ed  in  January  by  Governor  Ed- 
mund G.  (  Pat  I  Brown,  who  has 
requested  members  of  the  state 
legislature  to  attend. 

Association    Films    will    distri- 
bute Horizon  on  its  release.        S' 
*        *        * 

Brouning  .4ward  to  Encourage 
Young  Student  Film  Producers 

;■  The  Camera  Mart.  New  York, 
is  sponsoring  the  "Irving  and  Sam 
Browning  Memorial  Award"  for 
promising  university  film  produc- 
tion students.  The  purpose  of  this 
annual  award,  recently  announced 
by  Camart  president  Samuel 
"Chick"  Hyman.  is  to  encourage 
young  student  film-makers  to  pro- 
duce a  film  planned  by  themselves, 
under  professional  conditions. 

Participating  in  the  award  pro- 
gram are  the  Motion  Picture  De- 
partments of  New   York  Univer- 


sity, and  Columbia  Univ 
Every  June,  the  Motion  F 
Department  heads  at  each  of 
three  schools  will  designate  tf 
dent  they  believe  has  show 
most  promise  while  attendin 
production  courses,  as  eligib 
the  award.  The  first  series  of 
awards  will  be  granted  in 
1963. 

Each  of  the  students  chos 
their  schools  will  be  give 
award  certificate  by  The  C; 
Mart  which  will  be  worth 
towards  the  rental  of  profes 
motion  picture  equipment.  Ii 
terms,  the  award  means  that 
thousands  of  dollars  worth  o 
fessional  up-to-date  equipmer 
be  available  for  film  prodi 
purposes  by  each  of  th 
award  students.       (Cont'd  al 


BUSINESS 
FILM   EXPERT 

wants  to  put  12  years  admin- 
istrative experience  to  work! 
Seasoned,  creative  exec  in 
film  videotape  production, 
distribution,  sales,  with  hard 
nose  for  details,  budgets. 
Forte  is  handling  men.  ideas 
lo  bring  projects  to  success- 
ful fruition.  Fm  a  business 
man.  not  a  "genius".  Ex-V.P. 
with  top  pro  distributor  pro- 
ducer; also  ex-newstilm.  ex- 
Disney.  Personable,  married; 
will  relocate  for  right  oppor- 
tunity. 

Write    Box    BS-62-8B 

BUSINESS  SCREEN  MAGAZINE 


7064  Sheridon  lid. 


Chica9o  2t.  III. 


LAB  SPECIALIST! 

SINCE  1936 

8mm  SILENT 
16mm  SILENT -SOUNI 

BLACK  S   WHITE   PRINTS  ONLY 

That    means: 

SPECIAL   SKILLS   .    .    . 

SPECIAL    CARE   .    .    . 

PLUS 

ESPECIALLY  FAST  SERVICI 

and 

ESPECIALLY  "GOOD"  PRIC 
on 
QUANTITY   WORK 

Try    us 

MODERN  MOVIES,  INCl 

632   Cole  '  Hollywood  38,  Calif. 
Hollywood  4-7293 
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Paul  Meistrich,  vice-president 
The  Camera  Mart,  points  out 
t  each  of  the  award  students 
1  be  treated  the  same  way  as 
professional  film-maker.  Cam- 
Mart  technicians  will,  however, 
p  these  students  in  the  opera- 
1  of  any  advanced  equipment 
ich  they  will  be  actually  using, 
I    which    may    be    strange    to 

3m.  » 

I  «        «       * 

'  >oriation  Films  Forms  New 
.ision  for  Theatrical   Films 

Association    Films,     Inc.,    has 
ncd  a  new  division  for  the  dis- 
ution  of  sponsored  short  sub- 
s     and     specialized    films     to 
Ition  picture  theaters, 
"n  announcing  the  new  division, 
R.   Bingham,   president  of  the 
iipany,   said,   "Our   decision   is 
ed  on  the  dramatic  increase  in 
ater  construction  and  changing 
tilience  attendance  patterns.  Ac- 
ding   to   the   ""Theater   Owners 
4America",  construction  of  278 
theaters    was   started   during 
past  two  years.   Significantly, 
of   these   theaters   are   of   the 
I  losed  auditorium   type   located 
inarily   in   affluent  urban  areas 
I  shopping  centers. 
Changing  Habits  of  Audience 
'Box  office   attendance   figures 
w  a  marked  change  in  theater- 
lag,"  Mr.  Bingham  said.  "While 
4iences  are  far  more  selective, 
pictures  from  this  country  and 
load  do  better  than  ever.  This 
i:ctivity  is  most  important  to  the 
^  d  of  highly-specialized  informa- 
i  lal  and  entertainment  films  we 
jl  handle." 

i  Robert  Finehout  has  been 
ed  vice-president  in  charge  of 
new  division  and  will  be  re- 
nsible  for  promoting  the  service 
establishing  distribution  pat- 
s.  Booking  and  servicing 
theaters  will  be  supervised  by 
rry  Willard,  president  of  Thea- 
al  Film  Distributors,  from  ex- 
nges  in  30  key  cities. 
First  Release  is  "Europa" 
Association  Films'  first  theatri- 
release  is  Eiiropu.  a  ten-minute 
mated  color  short  ( produced  by 
ican  Films)  that  is  available 
theaters  free  as  a  public  service 
the  European  Economic  Com- 
nity.  The  film  is  in  first-run  en- 
sments  now  in  New  York,  Bos- 
,  Washington.  Chicago,  Los 
geles  and  San  Francisco. 
The  new  division  will  assist  key 
r  bookers  to  promote  spon- 
ed  shorts;  publicize  first-run 
agemcnts;  provide  sponsors 
h  advance  playdate  information; 
ui  arrange  for  previews  and  spe- 
y   screenings.  R" 


"Polaroid"  &  "PolaLine"© 


This  and  55< 


gets  you  a  finished  slide  in  less  than  90  seconds 


"This"  is  a  regular  Polaroid  Land  Camera. 
The  55c  is  the  per-exposure  cost  of  special 
transparency  film,  including  the  mount. 

All  you  have  to  do  is  load  the  film  into 
the  camera,  snap  the  shutter,  pull  the  tab 
and  wait  a  moment.  Then  open  the  back  of 
the  camera  and  peel  off  a  transparency. 

After  a  quick  hardening  and  mounting 
in  a  click-together  frame  the  slide  is  ready 
to  show.  From  snap  to  screen  in  less  than 
90  seconds... just  about  half  the  time  it 


takes  to  cook  your  morning  egg.  And  at 
about  Vb  the  cost  of  conventionally  proc- 
essed slides. 

A  new  Polaroid  PolaLine  Transparency 
film  is  especially  designed  for  line  copy 
work.  The  blacks  are  really  black,  the  clear 
areas  really  clear.  These  are  S'A  x  4  trans- 
parencies for  standard  lantern  slide  pro- 
jectors. Development  time  is  10  seconds. 

There's  another  film  for  continuous  tone 
work.  It  comes  in  two  sizes,  one  for  stand- 


ard slide  projectors  and  one  for  use  in  a 
complete  system  that  employs  2Vi  x  2Vi 
slides  in  a  Polaroid  Projector.  Develop- 
ment time  is  2  minutes. 

All  three  projection  film  types  can  be 
used  with  any  Polaroid  Land  Camera  that 
uses  40-series  film  except  the  J-66. 

For  more  information  on  how  this  film 
will  help  you  in  your  work,  write  to  Tech- 
nical Sales  Dept.,  Polaroid  Corporation, 
Cambridge  39,  Mass. 
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SPONSORED  PICTURES  OF  THE  YEAR 

95  Winners  sj  yesiival  jiiuam 


"The  Aerojet-General  Corporation 

Interior  Computer  Program" 

Aerojet-General  Corporation 

"Cindy"  Statuette  Award 

Industry  Film  Producers  Association 

e  o  o 

"Aerospace  Force  Communications  — 
The   Reins   of   Command" 

Air  Photographic  &  Charting  Service 

(MATS),    1365th    Photo   Squadron, 

Orlando,    Florida. 

Finalist  Award 

Industry  Film  Producers  Association 

O  O  O 

Aerospace  Medical  Research  at  Holloman" 

Air  Photographic  &   Charting   Service 

(MATS),    13.52nd    Photo  broup. 

Lookout   Moimtain  Air  Force  Station, 

Hollywood.    California 

"Cindy"    Statuette   Award 

Industry  Film  Producers  Association 

o  o  o 

".\n  .Answer  for  Linda" 

The    Bell    S\steni    Companies 

Parthenon  Pictures 

Official  U.  S.  Entry  to  the 

:d    Int'l    Industrial    Film    Festival    (Berhn) 

10th  Annual  Columbus  Film  Festival" 

o  o  o 

"Anatomy   of  an   Accident" 

The  Bell  System  Companies 

Jerry  Fairbanks  Productions 

Bronze  Plaque  Award 

19th  National  Safety  Film  Contest 

Third   Place 

\\'P.\  "Day  of  \'isuals '  Competition 

lOth  .\nnual  Columbus  Film  Festival" 

Golden   Eagle  Award    (CINE) 

o  o  o 

"Better   Medicines  for  a   Better  World" 

Parke,  Davis  &  Compan\ 
The  Jam  Handy  Organization 

First  Prize  Bronze  Statue 
Turin  ( Italy )  Film  Festival 
Special  Gold  Medal  in  Field 
Turin  (Italy)  Film  Festival 

o  e  o 

"The  Bottle  and  the  Throttle" 

Sid  Davis  Productions 

Bronze  Plaque  Award 

19th   National  Safety  Film  Contest 

o  o  o 

"Bowling" 

Brunswick  International  Corporation 

Fred  A.  Niles  Communications  Centers 

Montevideo  5th  Festival  of  Documentary 

and   Experimental   Films" 
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"Canadian  Portrait" 

Crown  Zellerbach  Canada  Limited 

Frederick  K.  Rockett  Company 

Award  of  Excellence 

Centennial  Film  Festival  of  Agriculture 

10th  .\nnual  Columbus  Film  Festival" 

o  o  o 

"Cash  on  the  Barrel  Head" 

Bureau  of  National  Affairs 

Reid  H.  Ray  Film  Industries 

Second  Place 

NVPA  "Day  of  Visuals"  Competition 

O  o  o 

"Chemical    Families" 

National  Science  Foundation 

Davidson    Films 

Siher  A\\ard 

San    Francisco    Int'l    Film    Festival 

o  o  o 

"Color   Collage" 

Eastman   Kodak  Company 

Visualscope,   Inc. 

Grand  Prize 

Montevideo  5th   Festi\-al  of   Documentar\- 

and  Experimental  Films 

First  Place 

NVPA   "Da\    of  \'isuals'  Competition 

o  o  o 

"Copper  —  The  Oldest  Modem  Metal" 

Phelps-Dodge  Corporation 

Jamieson    Film   Company 

"Chris"  Statuette 

lOth  .Annual  Columbus  Film  Festival 

o  o  e 

"Corrosion  in  Aircraft" 

Douglas   .\ircraft  Company,   Inc. 

"Cind\"   Statuette   Award 

Industr\   Film  Producers  Association 

o  o  o 

"Design  for  Beauty" 

International  Silver  Company 

Vision   .Associates 

Official  U.  S.  Entry  to  the 

.3rd   Int  I  Industrial  Film  Festival   (  Berhn  ) 

10th  Annual  Columbus  Film  Festival" 

o  o  o 

"Diagnostic  Countdown" 

WBNS-T\' 

"Chris"   Statuette 

10th  Annual  Cohmibus  Fdm  Festival 

"Don't  Hesitate  to  Ask" 

Pan  American   World  Airways 

Henry  Strauss  &  Company 

Official  U.  S.  Entry  to  the 

3rd  Int'l  Industrial  Film  Festival   (Berlin) 

10th  Annual  Columbus  Film  Festival" 

(CONTINUED  ON  THE  FOLLOWING  P.^GES) 


The   Consensus   of   Quality 
in  Recognized  Competition 

THERE    IS    NO    SUBSTITUTE    for    reSUltS 
attained  by  films  which  accomplish  their 
intended   goals;   the   statistical   facts 
showing  millionfold   audiences   which  saw 
important  sponsored  pictures  last  year 
give  equally  important  evidence  of  value 
received  on  film  investment.  But  this 
"consensus"  summation  of  award's  honors 
achieved  by  95  films  in  the  past  year  is 
worthy  of  close  attention  and  review. 

Such   well-recognized   competitive   events 
as  the  American  Film   Festival.  Columbus' 
"Chris"  Awards,  the  National  Visual 
Presentation  selections,  the  Industry 
Film  Producers'  Awards  and  the  National 
Safety  Film  Contest  represent  the  best 
judgment  of  literally  hundreds  of  the 
nation's  mosl-imeresled,  besi-qualijied 
reviewers  of  these  pictures.  Selection 
of  U.  S.  films  for  overseas  festivals 
is  made  by  nationwide  juries  who  serve 
the  national  Committee  on  International 
Non-Theatrical  Events  (Cine  I.-    films 
honored  abroad  lend  further  credence  to 
the  awards  they  receive  here  at  home. 

This  symbol  ( * )  appearing  after  Columbus 
Festival  citations  indicates  the  award 
of  an  Honorable  Mention  certificate. 
,/     Reader  attention  is  especially  directed 
[to    the    titles    receiving    multiple    award 
Jmentions  in  this  round-up  of  1961  winners. 

Bronze  plaque  award  is  higlwst  honor  given 
by  National  Committee  on  Films  for  Safety. 


THE  AWARD -WINNING  PICTURES  OF  THE  YEAR: 


■■Diiriini:   tin-  .Stiiiulanl  of  Quality" 

The  North  Diikiita  Whc.it  (^)iiiniission 

(National  Mataioni  Institute) 

liill    SindiT    Fihns 

Honorable  Mention  Award 

Centennial  Film  Festival  of  Aj;riculture 

Berlin   Int'l.   Agricultural  Film  Award 

lOth  Annual  Colninhns  Film   Festival" 

o  o  o 

"The  Dynamics  of  Animal  Agriculture" 

Charles  Plizer  ts  Company,  Inc. 

Star    Informational    Films 

Honorable  Mention  Award 

Centennial    Film    Festival    of    Agriculture 

Golden   Eagle  Award    (CINFi 

10th  Annual  Columbus  Film  Festival" 

o  o  o 

"Effect  on   Viruses   25" 

Parke,   Da\is  &  Company 

The  Jam  Handy  Organization 

Official  U.  S.  Entry  to  the 

3rd    Int'l    Industrial   Film    Festival    ( BerHn ) 

o  o  o 

"Effigy  of  Love" 

United   Good   Neighbor 

Northwestern,  Inc. 

Best  Direction  Award 

Int'l    Film    Festival    of    New    York 

o  o  o 

"The  Egg  and  You" 

Holiday  Magazine 

Hartley  Productions 

First  .-Vward 

Int'l    Film    Festival    of    New    Y'ork 

o  o  o 

"Envelope  Jive " 

Karolton  En\elope  Company 

Morton  GoldshoU  Associates 

Special  Award 

lutl    Film    Festi\al    of    New    York 


'O-: 


>v  /0J2 


The  Conuuilter  on  Non-Ttieatncal  EvenlJ  ooogratuUt'^ 


for  ilie  motion  pidure 


i^\-\u.\ir  Out  of  ^lcu)  tv^oiD 

seirrtol  lijr  H5  fxrellenw  lo  ri-pn^senl  the 

[Jntteii  Slairs  oi  .\nicrica  in  iiilt-nialioiu] 

mouon  (lictun:  rvmls  abroad  and  awards  to  il 


"The  Eye  of  the  Beholder" 

American    Newspajxr    Association 

Elektra  Film  Studios 

Special    .\ward 

Int'l    Film    Festival    of    New    York 

000 

"Farm   Tractor   Safety" 

.\nuTican  Petroleum  Institute 

John    Colburu    Productions 

Bronze  Plaque  Award 

19th   National   Safety   Film   Contest 

10th  Annual  Columbus  Film  Festival" 

000 

"Far  Sound" 

The  Bell  System  (Ohio  Bell) 

John  Sutherland  Productions 

Golden  Eagle  Award  ( CINE ) 

10th  Annual  Columbus  Film  Festival" 

"Firefighting  Aboard  Tankers" 

L  .  S.  Coast  Guard 

Bronze  Plaque  Award 

19th   National   Safety   Film   Contest 

O  O  Q 

"Fishing  Fun   in   Ireland" 

Pan  American  World  Airwa\s 

MPO  Productions,  Inc. 
Vancouver  Int'l  Film  Festival" 
Golden  Eagle  Award  (CINE) 

000 

"Flight" 

Federal    .\viation    Agency 

Vision  Associates,  Inc. 

Blue  Ribbon  Award 

American    Film    Festival    (EFLA) 

10th  Annual  Columbus  Film  Festival* 

000 

"Friendship  7" 

Manned  Space  Task  Group,  NASA 

General  Dvnamics-Astronautics, 

Silver  Award 

San  Francisco  Int'l  Film  Festival 

o  o  o 

"From   Generation   to   Generation" 

Maternity  Center  of  New  York 

Cullen  Associates 

First  Award 

Int'l    Film    Festival    of    New    York 

Best  Animation  .^ward 

Int'l  Film  Festival  of  New  Y'ork 

o  o  o 

"Fury   of  the  Winds" 

Betlilehem  Steel  Conipanv 

First  .Award 

Int'l    Film    Festival    of    New    Y'ork 

o  o  o 

"Hands  of  Industry" 

General  Electric  Company 

Golden  Eagle  Award     (CINE) 

10th  Annual  Columbus  Film  Festival* 

Left:   CI\E's  new  "Golden  Easle"  certificate. 


"Have  Litter,  Will  Travel" 

New   York   City   Dept.   of   Sanitation 

Dynamic  Films,  Inc. 

Blue  Ribbon  Award 

.American    Film    F'estival    (EFLA 

o  o  o 

"Hawaii  Calls" 

Hawaii    \isitnrs    Bureau 

Gate  &  McGlone 

"Chris"  Statuette 

lOtli  Animal  Columbus  Film  Festival 

o  o  o 

"Holiday  for  Bands" 

Parthenon  Pictures 

Golden  Eagle  Award    (CINE) 

10th  Annua]  Columbus  Film  Festival" 

0  o  o 

"Help  Wanted" 

Phillips  Petroleum  Company 

Centron  Corporation 

Blue  Ribbon  Award 

American   Film   Festival    (EFLA) 

o  o  o 

"Hidden  City" 

The  Greater  New  York  Fund 

Wilding,  Inc. 

Blue  Ribbon  Award 

American  Film  Festival  ( EFLA ) 

o  o  o 

"The  Independent" 

C  S.  Independent  Telephone  Assn. 

Parthenon  Pictures 

Golden  Eagle  Award  (CINE) 

10th  Annual  Columbus  Film  Festival" 

o  o  o 

"In  Mortal  Combat' 

Charles  Guggenheim  &  .Assoc. 

Silver  Award 

San  Francisco  Int'l   Film  Festival 

O  o  o 

"Introduction    to    Prolonged    .Artificial 
Ventilation" 

Walter  Reed  Institute 

"Chris "  Statuette 

Kith  Annual  Columbus  Film  Festival 

O  O  O 

"In  Your  Hands" 

United  Airlines,  Education  & 

Training  Department 

Finalist  Award 

Industry  Film  Producers  Association 

o  o  o 

"It's  A  Matter  of  Business" 

Loekheeil-Georgia  Company 

"Cind\  "   Statuette  Award 

Industry  Film  Producers  .Association 

10th  Annual  Columbus  Film  Festival" 

o  e  o 

"Jamaica:  No  Place  Like  Home" 

Jamaica  Tourist  Board 
Sound  Magic  Productions 
Merit  .Award 
N\T.\  "Day  of  Y'isuals"  Competition 

Golden  Eagle  .Award  (CINE) 
lOfh  Annual  Columbus  Film  Festival" 
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•Just  Plug  It  In" 

Electric   Council   of   New   England 

Bay  State   Film   Productions 

Bronze  Plaque  Award 

19th  National   Safety   Film   Contest 

Second  Place 
NVPA  "Day  of  Visuals"  Competition 
10th  Annual  Columbus  Film  Festival" 

o  o  o 

"The  Key  Man"     (series) 

The  National  Safet>-  Council 

Gil   Altschul   Productions 

Bronze  Plaque  Award 

19th  National   Safety  Film  Contest 

o  o  o 

"Kleenex   X-periments" 

KimberK'-Clark  Corporation 
Morton  GoldshoU  Design  Associates 
ontevideo  5th  Festival  of  Documentary 
and  Experimental  Films 

o  o  o 

"Korea  —  Battleground  of  Liberty" 

Photographic  &  Charting  Service  ( MATS ) , 
2d  Photo  Group,  Lookout  Mountain  Air 
Force    Station,    Hollywood,    California 

"Cindx  '    Statuette    Award 

Industry  Film  Producers  Association 

o         o         a 

"Krystallos" 

The  Bell  System  (Ohio  Bell) 

Owen  Murphy  Productions 

"Chris"  Statuette 

10th  Annual  Columbus  Film  Festival 

o  o  o 

"The  Land  of  the  Swiss" 

Neubacher  Productions 

"Chris"   Statuette 

10th  Annual  Columbus  Film  Festival 

O  O  O 

"Litho" 

malgamated    Lithographers   of   America, 

Local  I 

Elektra  Film  Studios 

First  Award 

Int'l    Film    Festival    of   New    York 

Merit  Award 

NVPA  "Day  of  Visuals"  Competition 

Blue  Ribbon  Award 

American  Film  Festival   (EFLA) 

o  o  o 

"Locked  On" 

General  Dynamics  —  Convair  Astronautics 

Parthenon  Pictures 

Official  V.  S.  Entry  to  the 

1   Int'l    Industrial    Film    Festival    (Berlin) 

Bronze  Plaque  Award 

19tli   National   Safet>'  Film   Contest 

o  e  o 

"The  Magic  Hands  of  AMF' 

American  Machine  &  Foundr>'  Company 

Farrell  &  Gage  Films 

Official  U.  S.  Entry  to  the 

d   Int'l    Industrial    Film    Festival    (Berlin) 

Golden  Eagle  Award  (CINE) 
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"Mark" 

Washington  \'ideo  Productions,  Inc. 

Honorable  Mention 

III  Int'l  Film  Festival  of  Short  Films 

Edinburgh  Int'l  Film  Festival" 

Venice  Int'l  Film  Festival" 

Golden  Eagle  Award  (CINE) 

10th  Annual  Columbus  Film  Festival" 

"The  Mastery  of  Space" 

National  Aeronautics  and  Space 

Administration 

"Chris"  Statuette 

lOtli  Annual  Columbus  Fihn  Festival 

o  o  o 

"Meat  on  the  Move" 

Swift  &  Company 

MPO   Productions,   Inc. 

Award  of  Excellence 

Centennial    Film    Festival   of   Agriculture 

Golden  Eagle  Award  ( CINE ) 

10th  Annual  Columbus  Film  Festival" 

e  o  o 

"Men  Who  Build  Balers" 

New  Holland  Machine  Company 

First  Place 
NVPA  "Day  of  Visuals"  Competition 
10th  Annual  Columbus  Film  Festival" 

o  o  o 

"Merry  -  Go  -  Round" 

National  Tuberculosis 

Henry  Strauss  &  Company 

Golden  Eagle  Award  (CINE) 

10th  .\nnual  Columbus  Film  Festival" 

o  o  o 

"Midsummer's   Nightmare" 

U.  S.  Public  Health  Service 

VPI   Productions 

First  Award 

Int'l  Film  Festi\al  of  New  York 

Best  Black  &  White  Award 
Int'l  Film  Festival  of  New  York 

o  o  o 

"Mural  Midwest  Metropolis" 

Sperry  &  Hutchinson  Company 

Fred  A.  Niles  Communications  Centers 

Montevideo  5th  Festival  of  Documentary 

and   Experimental   Films" 

o  a  o 

"Newspaper" 

American  Newspaper  Association 

Elektra  Film  Studios 

Best  Special  Effects  Award 

Int'l  Film  Festival  of  New  York 

«  O  O 

"None  for  the  Road" 

Chark-s  Cahill  &  Associates 

Bronze  Plaque  Award 

19th  National  Safet>-  Film  Contest 

ft  o  o 

"Nursery   Sepsis" 

American  Academy  of  Pediatrics 

Churchill-Wexler  Film  Productions 

Golden  Eagle  Award  (CINE) 


"The  Other  Guy" 

Tyrex,  Inc. 

Sidney  J.  Stiber  Productions 

Merit  Citation 

19th  National   Safetv-   Film   Contest 

10th  Annual  Columbus  Film  Festival" 

o  o  o 

"Pathophysiology  &  Surgical  Management  of 

.\chalasia  of  the  Esophagus" 

Davis  &  (jcck,   Division   of  American 

Cyanamid 

"Chris"   Statuette 

10th  Annual  Columbus  Fihn  Festival 

o  o  o 

"People,  People,  People" 

Bank   of  America 

"Cliris "  Statuette 

10th  Annual  Columbus  Film  Festival 

o  o  o 

"The   Persuasive   Push" 

Electro-Optical  Systems,  Inc. 

Technical   Communications,   Inc. 

"Cind\  "   Statuette   Award 

Industr\'  Film  Producers  Association 

Golden  Eagle  Award  (CINE) 
10th  Annual  Columbus  Film  Festival" 

o  o  o 

"Photography  in  the  USAF  —  Optical  Instru- 
mentation at  Vandcnberg  Air  Force  Base" 

Air  Photographic  &  Charting  Service  (  M.\TS), 

13.52d  Photo  Group.  Lookout  Mountain  Air 

Force  Station,  Hollywood,  California 

"Cind\  "   Statuette   .\ward 
Industi\-  Film  Producers  Association 

o  o  o 

"Principles  of  Reliability" 

Till'  Martin  Company 

Finalist    .\ward 

Industr)   Film  Producers  Association 

"Profits  In  the  Bag" 

International  Paper  Company 

Elektra   Film   Studios 

First  .\ward 

Int'l  Film  Festival  of  New  York 

First  Place 

NVP.\  "Day  of  Visuals"  Competition 

Blue  Ribbon  Award 
American    Film    Festival    (EFL.\) 


THE  AWARD  -W  INNING  PICTURES  OF  THE  YEAR: 


Pulse  of  Life" 

P\i;inii(l  Film   Producers 

Oa\id  Adams 

SiKer    Award 

San    Francisco    Int'l    Film    Fisti\al 

"The  Purple  Turtle" 

ACT   Productions 

Winning   Dijjloma   Award 

\'ancou\er  Int'l  Film  Festival 

Golden    Eagle   Award    (CINE) 

lOtli  Xnnual  Columbus  Film  Festival" 

e  o  o 

"The  Question  Tree" 

International  Business  Machines  Inc. 

Ilcnrx  Strauss  &  Companv,  Inc. 

First  Place 

.\\'P.\  "Da)-  of  Visuals '  Competition 

Official  U.  S.  Entry  to  the 

3rd  Int'l  Industrial  Film  Festival   (Berlin) 

"Chris"  Statuette 

lOth  .Annua!  Columbus  Film  Festival 

Honorable  Mention 

Montevideo  .5th  Festi\  al  of  Documentary 

&  E.xperimental   Films 

Golden  Eagle  Award  (CINE) 

o  o  o 

"Reaching  for  the  Stars" 

Corning  Gla.ss  Works 
Holland-Wegman  Productions 
Golden  Eagle  Award  ( CINE ) 

o  e  e 

"Remington  Eleven" 

Remington  Rand  International 

^'ision   .'Associates 

First   .\\\ard    in   Category 

3rd   Int'l  Industrial  Film  Festival 

(West  Berlin,  October  1962) 

Golden  Eagle  Award  (CINE ) 

10th  Annual  Columbus  Film  Festival" 

o  o  o 

"Safety  in  the  Chemical  Laboratory" 

Manufacturing  Chemists'  As.sociation 

Edward   Feil    Productions 

Merit  Citation 

I9fh  National   Safety   Film   Contest 

10th  Annual  Columbus  Film  Festival" 

o  o  o 

"The   Science   of  Fire" 

Nat  1    Board   of   Fire    Underwriters 

MPO  Productions,  Inc. 

Venice  Int'l  Film  Festival" 

Blue  Ribbon  .Award 

American  Film  Festival   (EFL.\) 

Golden  Eagle  Award  (CINE) 

o  o  o 

"Sealed  in  Glass" 

Glass  Container  Manufacturers  .Assn. 

CuUen  Associates 

Official  U.  S.  Entry  to  the 

3rd  Int'l  Indush-ial  Film  Festival   (Berlin) 

-Merit  .Award 

N\'P.\  "Day  of  Visuals  "  Competition 
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"Sec  .\  Pin " 

Natl    Boartl   of    Fire    I  udcrwritcrs 
.Audio    Productions 
Bronze  Plaque  .Award 
19th  National   Safety  Film  Contest 

o  o  e 

Since  Life  Began" 

Life    Magazine 

Wilding.  Inc. 

First  Place 

N\'P.A   "Da\-  of  Visuals"  Competition 

o  o  o 

"Strangers  In  Paradise" 

Pan  .American  W'orld  .Airwavs 

Henry  Strauss  &  Compau\ 

Second  .Award  in  Categor\- 

■'3rd   International   Industrial   Film   Festival 

(West  Berlin.  October  1962) 

o  o  a 

"Ten  Long  Minutes" 

The  National  Safet\-  Council 

Pilot  Productions,  Inc. 

Bronze  Plaque  .Award 

19th  National   Safet>-  Film   Contest 

o  o  e 

"To  Light  Their  Way" 

United  Community  Funds  6c  Councils  for 

-America 

Lane-Cole-Dietz    Corporation 

Special    .Award 

Int'l  Film   Festival  of  New   York 

10th  -Annual  Columbus  Film  Festival" 

"Tyranny  of  Large  Numbers" 

Western  Electric  Compan\- 

Pelican  Films 

Merit  Award 

NVPA  "Day  of  Visuals  "  Competition 

Official  U.  S.  Enh-y  to  the 

3rd    Int'l    Industrial   Film    Festival    (Berlin) 

O  O  O 

"Vacuum  Pouring  for  Better  Forgings" 

Bethlehem  Steel  Company 

Audio  Productions 

Official  U.  S.  Entry  to  the 

3rd    Int'l    Industrial    Film    Festival    (Berlin) 

o  o  o 

"A  Voice  for  Mercury" 
Western  Electric  Company 

Audio  Productions 

Official  U.  S.  Enb^'  to  the 

3rd    Int'l    Industrial    Film    Festival    (Berlin) 

10th  -Annual  Columbus  Film  Festival" 


The  Editors  note  the  inchmion  in  these 
pages  of  onhj  top  award  winners  at  re- 
cognized fihn  cnmpetitions  during  1962. 


"Water:  Pattern  of  Life" 

Ohio    Water   Commission 

Cinccraft,    Inc. 

Award  of  Excellence 

Centennial  Film  Festival  of  .Agricultui 

10th  .Animal  Columbus  Film  Festival" 

o  o  o 

"Water  Rescue" 

Health  Research  Incorporated 

American  Film  Producers 

Bronze  Plaque  .Award 

19th  Nat'l  Safet\-  Film  Contest 

KJth  .Annual  Colinubus  Film  Festival" 

o  o  o 

"What  Do  You  Say?" 

Walker  Marketing  Corporation 

Video  Films,  Inc. 

Special    Award 

Int'l   Film  Festival   of  New  Y'ork 

o  o  o 

"What  Is  A  Painting? 

Book  of  the  .Month  Club 

On  Film,  Inc. 

Silver  Award 

San    Francisco    Int'l    Film    Festival 

o  o  o 

"Where  Mileage  Begins" 
General  Motors  Corporation 

.Audio  Productions 

Official  U.  S.  Entr\'  to  the 

3rd    Int'l    Industrial    Film    Festival    i  l>  i 

First  Place 

NVPA   "Da\-  of  \'isuals"  Competiti   n 

o  e  o 

"Wings   For   Freedom" 

Lockheed  .Aircraft  Corp.  ( California ) 

Finalist    .Award 
Industrx   Film  Producers  Association 

o  o  o 

"\\'ire  for   Sound" 

The  Bell  S\  stem  Companies 

Owen  -Murphx'  Productions 

Edinburgh  Int'l  Film  Festival" 

\'enice  Int'l  Film  Festival" 

Official  U.  S.  Entry  to  the 

3rd  Int'l  Indush-ial  Film  Festival   (Berlii 

First  -Award 

Int'l  Film  Festival  of  New  York 

Special  .Award  for  Best  Photograpin 

Int'l  Film  Festival   of  New  Y'ork 
lOth  .Annual  Columbus  Film  Festival" 

o  o  e 

"Y'ou  .Are  the  Lifeguard" 

.Aetna  Casualty  &  Suret\-  Compan\ 

-Merit    Citation 
19th   -National   Safety  Film  Contest 
10th  Amnial  Columbus  Film  Festival" 

o  e  o 

"Youth  Physical  Fitness" 

Equitable  Life  .Assurance  Society  of  the  L 
Robert  Saudek  Productions 
Honorable   Mention 
San    Francisco    Int'l    Film    Festival 

"Chris"  Statuette 
10th  .Annual  Columbus  Film  Festival 


Business  Scre 


I 

I 
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General  Motors  Picture  Presents  a  — 

Vivid  Safetv  Lesson  for 
1  American  Farm  Families 


ponsor:  General  Motors  Corporation. 
ITLe:    The   Safest   Township   Anywhere.    27 

min,  color,  produced  by  The  Jam  Handy 
irganization. 

•  Cited  by  jurors  for  honors  at  the  Centen- 
ial  Festival  of  Agriculture  Films,  this  27- 
linute  color  picture  serves  one  of  the  major 
reas  for  potential  accidents  —  the  farm.  Not 
nly  is  the  farmer  ( and  his  family )  prone  to 
ighway  disasters  but  the  typical  farm  plot 
,  a  source  of  many  other  hazards.  Those  new- 
ingled  implements,  the  abandoned  well,  un- 
ven  terrain  that  will  tip  a  tractor,  silo  hauling, 
here  are  a  thousand  and  one  likely  spots  for 
ouble. 

Keeping  members  of  the  farm  family  alert 
3  such  possibilities  and  aware  of  the  need  for 
ifety-consciousness  is  the  primary  goal.  And 


ibaiiil i!    ■  I  II  1.5  junt  one  of  the  miinij  safc- 

y  hazards  on  the  farm  iihicli  are  featured 
I  "The   Safest   Townsliip  Anyuliere." 

Slat's  the  objective  of  The  Safest  Township 
inywiiere.  sponsored  by  GM  and  available 
ationwide  through  its  film  libraries. 

Aimed    to    Change    .\ttitudes    on    Safety' 

Purpose  of  this  picture  is  to  encourage  safe- 

y  on  the  farm.  It  is  an  attitude-forming  mo- 

>  ion  picture  which  emotionally  ( and  logically ) 

uides  the  viewer  into  action  on  behalf  of  his 

afer  future. 

The  film's  story  is  that  of  a  family  living 
in  a  farm  and  in  a  township  where  accidents 
just  don't  happen."  No  matter  how  many 
leedless  chances  the  people  take,  something 
ir  other  always  comes  along  to  keep  them  out 
if  serious  trouble.  Then  the  situation  changes 
nd  the  people  are  aroused  enough  to  fight 
)ack  by  keeping  safety  in  mind  —  all  the 
ime.  The  whole  neighborhood  takes  action, 
naking  the  township  the  safest  place  anywhere. 

How  to  Borrow  This  Useful  Picture 

Write   the   General   Motors'    Film   Library. 

!044  West  Grand  Boulevard.  Detroit  11.  Mich- 

gan   for  a  loan   print   or  the   address  of  the 

M  library  nearest  you.  g' 

*        *        * 

>Iote:  The  Safest  Township  Anywhere  is  listed 
n  the  Centennial  award  winners  on  page  18. 
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BEHIND-THE-SCENES  IN  AIRLINE    FLIGHT   OPERATIONS 

Flight  Plan  for  the  Veteran  Traveler 

.\iiiericaii  .\irliiies'  Film  Takes  Top-Level  .A.udienee  of  '"Regulars"'  Through  Operations 


A  New  Picture  just  released  by  American 
■'•^Airlines  is  aimed  at  5,000  experienced,  regu- 
lar passengers,  rather  than  at  occasional  or 
neophyte  air  travelers.  AA  figures  that  a  sub- 
stantial amount  of  traffic  can  be  ascribed  to 
these  experienced  travelers,  and  by  showing 
them  —  in  their  own  terms  —  American's 
superior  qualifications,  the  airline  may  stake  a 
claim  to  an  increasing  share  of  their  business. 

The  13-minute.  color  motion  picture  — 
untitled  —  concentrates  on  the  extraordinary 
amount  of  preparation  and  planning  that  go 
into  every  flight.  We  watch  operations  people 
start  to  plan  for  a  single  flight  to  Los  .Angeles. 
Dozens  of  routes  are  always  considered.  Four 
are  planned  in  detail.  In  the  weather  office. 
winds,  temperatures  and  isobars  are  fed  into 
an  IBM  calculator  which  whirls  and  blinks  and 
comes  up  with  a  tentative  flight  plan  —  "Jet 
route  60-62  at  33.000  to  Joliet." 

Safe  Flying  is  a  Matter  of  Figures 

In  the  "load  house"  the  clerk  works  at  his 
adding  machine:  "passengers  18.870  pounds, 
baggage  4.000.  mail  300,'express  100.  freight 
6,000  (mostly  chirping  parakeets),  equals  pay- 
load  29,270.'' 

He  pulls  more  IBM  forms  into  the  picture, 
notes  estimated  fuel  burnoff  at  73.167.  checks 
with  Los  Angeles  and  adds  15.000  pounds  for 
fuel  over  destination,  a  regular  safety  precaution 
on  all  flights. 

He  then  feeds  these  figures  into  another 
calculating  machine  and  records  total  weight 
and  balance.  The  load  house  will  be  busy 
checking  and  rechecking  these  figures  until  a 
few  minutes  before  departure. 

But  every  flight  is  planned  more  than  once 
—  the  Captain  and  his  co-pilot  go  over  each 
computation  until  even  the  details  of  take-off 
are  planned,  the  precise  spot  on  the  runway 
to  lift  off.  the  precise  seconds  to  reach  a 
hundred  knots. 

The  new  American  Airline  film  is  a  con- 
vincing proof  of  the  narrator's  comment:  "Your 
flight  is  flown  as  planned,  planned  as  flown. 

Below:  pilot  and  co-pilot  of  an  American 
Airlines'     plane     check    fliiiht     computation. 


Above:  An  American  Airlines'  stewardess 
checks  in   before  departure  on  a  fliglit. 

Your  departure,  your  in-flight  comfort,  your 
on-time  arrival  —  all  are  planned." 

Synchronous  sound  throughout,  with  no 
music,  the  film  shows  real  AA  people  doing 
their  jobs.  As  a  realistic,  documentary  motion 
picture,  it  is  a  tour  de  force.  R" 

Promoting   Travel   Interest   in   Mexico 

>•■  Mexico's  variety  and  beauty  as  a  country 
and  vacationland  are  highlighted  in  a  new 
color  film.  Mexico  Impressions,  just  released 
by  American  Airlines.  The  14"2 -minute  trave- 
log, produced  by  Audio  Productions,  is  avail- 
able to  community  and  business  groups,  clubs, 
churches  and  television  stations  on  a  free-loan 
basis  from  Association  Films. 

The  Mexico  that  is  a  combination  of  sea  and 
sun.  of  living  and  historical  monuments  to  the 
past,  of  unbelievable  diversity  of  activity,  is 
featured  in  the  new  film.  Mexico  Impressions 
gives  the  traveler  capsule  glances  at  the  wide 
range  of  amusements,  scenery  and  cultures  that 
a  Mexican  holiday  offers. 

The  film  switches  from  the  gay  and  cos- 
mopolitan life  of  Mexico  City  to  the  tropical 
beauty  of  Acapulco  and  the  past-evoking 
quaintness  of  Taxco.  It  gives  the  tourist  a  cross- 
section  of  the  pleasures  and  sights  that  await 
him  in  Mexico.  §" 

Below:  view  of  Taxco  from  the  American 
Airline.s:'  picture,  "Mexico  Impressions." 


Automaker  With  an  Eve  to  the  Future 

VolksMa^en  Brightens  Image  ^'ith  Exciting  Look  Injside  Its  L'ltra-Modern  Plants  Abroad 


Sponsor:  Volkswagen  of  America.  Inc. 

Title:   The  Riglii  Hand  of  Pleiiiy.  22   niin. 
color;  (16  &  35mm).  Produced  by   Mara- 
thon International  Productions.  Inc. 

■«:  In  a  spirit  of  friendly  affection,  some  Volks- 
wagen owners  have  posted  little  stickers  on 
their  back  windows  reading  ""Made  by  der 
Elves  in  der  Black  Forest."  This  doesn't  bother 
anyone  at  Volkswagen  for  friendly  affection 
sells  hundreds  of  thousands  of  the  little  cars 
all  over  the  world  every  year. 

The  "Elves'"  bit  is  amusing,  but  it  is  about 
as  far  as  possible  from  the  true  state  of  af- 
fairs as  it  is  possible  to  be.  Few  factories 
anywhere  are  as  modern  and  efficient  as  Volks- 
wagen's giant  works  in  West  Germany. 

On  Volkswagen's  public  information  calen- 
dar this  year  is  a  project  to  establish  the  image 
of  the  Volkswagen  as  not  only  trusty  and 
thrifty  and  solid,  but  ultra-modern  and  e.x- 
citing.  One  way  this  project  is  being  carried 
out  is  with  an  exciting  new  film  called  The 
Right  Hand  of  Plenty,  produced  by  Marathon 
International  Productions.  Inc. 

This  22-minute  film  demonstrates  that  as 
man  with  the  invention  of  the  wheelbarrow 
relieved  his  back  from  strain  and  became  a  bit 
less  the  animal,  his  contrivances  of  today  are 
freeing  mind  and  body  from  monotony  and 
drudgery  and  releasing  imagination,  spirit  and 
intellect. 

New  Contrivances  of  Toda\'  Set  the  Stage 

The  theme  is  arrestingly  introduced  as  we 
watch  three  clever  contrivances  now  in  use 
—  a  "self-dialing  "  telephone:  a  long-distance. 
instantaneous  reservation  and  flight  planner 
which,  combined  with  a  computer,  tells  Stock- 


holm, or  any  other  place  in  the  world,  in  sec- 
onds, if  there  is  a  space  on  a  plane  from  Rome 
to  .■\thens  on  a  specific  day  and  hour;  an  in- 
tricate, automatic  "tool"  covering  acres  which 
is  used  for  cracking  and  refining  oil. 

New  Processes  Along  the  Production  Line 

The  giant,  ultra-modern  Volkswagenwerk  in 
W'olfsburg.  Germany,  is  used  to  demonstrate 
(he  latest  in  mechanization  and  industrial 
processes  that  give  man  an  opportunity  to  use 
his  brain  instead  of  his  hands.  Particular 
processes  along  the  way  are  a  gearcase  line  that 
performs  in  one  continuous  operation  what 
had  formerly  been  44  separate  jobs;  auto- 
mated machines  making  intricate  motor  blocks 
in  one  continuous  operation:  eerie  electro- 
static painting  where  bodies  assume  color  from 
an  invisible  mist  of  paint  in  the  air. 

The  wrap-up  is  a  combination  of  a  photo- 
graphic impressionistic  reprise  of  the  theme, 
combined  with  a  wild  and  exciting  score. 

Distribution  of  The  Right  Hand  of  Plenty 
will  follow  several  channels.  All  dealers  in 
the  United  States  will  have  a  print  to  use  in 
community  showings  and  in  their  showrooms. 
Club  and  group  audiences  will  be  served  via 
all  exchanges  of  Modern  Talking  Picture  Serv- 
ice. Some  television  and  theatrical  exhibition 
is  planned  in  the  United  States,  and  extensive 
theatrical  bookings  are  being  made  abroad. 
Six  language  versions  in  addition  to  English 
have  been  made:  German.  French.  Dutch. 
Swedish.  Spanish  and  Italian. 

Important  credits  for  the  film  go  to  Kon- 
stantm  Kaiser,  producer;  Kenneth  Baldwin,  di- 
rector; George  Silano.  camera:  Philip  C.  Lewis, 
script.  Prints,  in  35mm  and  16mm.  are  by 
Technicolor.  l^ 


llic  latest  in  antomotiic  production  methods 


\^ Orld  View  on  Credit 
for  Development  Abroac 


Sponsor:  Chase  Manhattan  Bank. 

Title:  Windows  on  the  World,  30  min.  ci 
produced  by  MPO  Productions. 

The  Chase  Manhattan  Bank's  new 
H  //!(/( nii  on  the  World,  shows  how  the  t 
participates  in  advancing  the  economy  of 
tions  and  peoples  all  over  the  world. 

From  its  Wall  Street  tower  in  lower  \' 
hattan.  the  big  banking  institution  — 
over  a  hundred  branches  in  New  York  s 
ing  ten  million  people  —  looks  out  from 
high  windows  to  the  countless  places  throi 
out  the  world  where  Chase  Manhattan  fin; 
ing  is  playing  an  important  part  in  the  ei 
omy. 

In  agriculture,  for  instance,  banks  help 
pay  for  the  plants  where  farm  equipnien 
manufactured  —  extend  credit  to  the  li 
dealer  who  sells  the  machines  —  and  hat 
the  contracts  which  enable  the  indivic 
farmer  to  purchase  them. 

But  progress  is  not  limited  to  any  one 
tion  —  everyone  wants  to  achieve  it.  Thro 
these  windows  on  the  world  we  can  look 


i 


Scene  in  Chose  film  "Windows  on  the  AVoj 

yond  our  own  national  boundaries.  To  the 
lands  of  the  Caribbean,  for  instance,  wh 
mechanization  of  the  sugar  industry  is  incre 
ing  the  speed  and  volume  of  processing 
Panama,  the  land  is  right  for  cattle-raisi 
and  bank  financing  is  encouraging  this  imp 
tant  new  industry. 

From  sugar  cane  fields  to  steel  mills,  ba 
ing  aids  industry  through  loans  —  loans  t 
span  needs  from  personal  to  big  business.  1 
loan  aids  progress  and  growth,  and  it  is 
business  of  the  bank  to  participate  in  po 
ress. 

Every  bank  is  a  symbol  of  progress  .i- 
sL-.nds  ready  to  aid  in  the  purchase  ol  n 
plants  and  machinery.  With  a  philosophy  t 
b.mking  is  not  just  arithmetic  —  it  is  peo 
—  today's  banks  do  truly  provide  windc 
on  the  world. 

The  film  travels  to  countries  spanning  i 
world  —  in  Europe,  Africa  and  Asia.  It  \ 
produced  by  MPO  Productions  in  associati 
with  Film  Counselors,  Inc.  Director  was  \' 
tor  Solow. 

Association  Films  is  the  distributor. 
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Business  Screi 


sccuc  fnnit  "One  Eye  on  the  Instruments." 

A  Federal  Aviation  Film 
to  Encourage  Pilot  Safety 

ponsor:  The  Federal  Aviation  Agency 
(Flight  Standards  Service). 

itle:  One  Eye  on  the  Instruments.  25  min. 
color,  produced  by  Fred  Niles  Communica- 
tions Centers. 

With  countless  thousands  of  small  plane  op- 
rators  aloft  every  day.  the  task  of  maintaining 
ifety  in  the  air  and  on  the  field  is  fully  as  im- 
ortant  in  this  phase  of  aviation  as  it  is  among 
le  larger  commercial  craft.  For  many  of  those 
ho  fly  the  Aeroncas.  Cessnas,  Pipers  and  Bo- 
anzas  do  not  have  the  extensive  training  given 
ansport  pilots:  more  than  a  few  are  like  the 
eteran  flyer.  Bob.  who  has  logged  so  many 
ours  in  the  air  that  he  likes  to  think  he  can 
fly  by  the  seat  of  his  pants." 

Federal  Aviation  Agency  people  take  a  dim 
iew  of  such  old  ideas;  deeply  concerned  with 
ight  safety  they  want  licensed  pilots  to  learn  to 
y  by  ( and  stick  with  )  the  modern  instruments 
lat  are  enabling  small  craft  as  well  as  the  big 
nes  to  surmount  the  uncertainties  of  wind  and 
leather.  This  is  the  primary  mission  of  One 
ye  on  the  Instruments,  another  of  the  FAA's 
ontinuing  program  of  education  for  pilots. 

The  picture  is  straightforward  "pilot-to-pilot" 
laterial  with  no  wasted  words  or  action;  creat- 
d  as  training  material,  the  story  is  minimal. 
ilots  Bob  and  Tom,  flying  identical  small 
raft,  are  headed  for  their  home  field.  Bob  is 

'ilot  Bob  {left)  is  ready  to  lisien  to  some 
riendly  lulvicc  about  those  instruments  he 
as  been   trying   to   get   along   without   .   .    . 


the  "bucko"  type,  he  can  "feel"  his  way  home. 
Tom  knows  the  route,  too,  but  he  keeps  "one 
eye  on  the  instruments." 

Weather  closes  in  and  Bob  is  in  sudden,  deep 
trouble.  He  makes  it  home  alright  but  the  close 


call  shows  him  how  unfamiliar  he  has  become 
with  instrument  technique.  Airport's  manager 
and  Tom  remind  a  now  willing  candidate  that 
the  road  to  becoming  a  better,  safer  pilot  is 
through  the  FAA's  instrument  course.  Bi" 


HopF.FiL;     (///    he    wants    is    sotne    service. 


When  Actions  Speak  Louder  Than  Words 

Pan  \iiieri<aii  Scores  Vt  ith  Wordless  Series  of  Three-Minute  Human  Helations  Vignettes 

Sponsor:  Pan  American  Airways. 

Title;   Don't  Hesitate  to  Ask.  3   min.  b&w. 

produced  by  Henry  Strauss  &  Company. 
•A-  Probably  the  most  "never-say-die"  traveler 
in  history  is  the  nameless  (and  virtually  speech- 
less) hero  of  a  series  of  three-minute  training 
films  made  for  Pan  American  Airways  by 
Henry  Strauss  &  Company.  Intended  solely 
for  showings  to  company  personnel  around 
the  world  by  Pan  Am's  Sales  and  Service 
Training  Department,  these  vignettes  of  human 
relations  have  had  striking  success  in  the  field. 

The  first  of  the  series,  entitled  Dial  S  for 
Service,  showed  the  hero  imprisoned  in  a 
phone  booth  .  .  .  left  hanging  on  the  line  as 
he  tries  to  get  information  on  a  flight  reserva- 
tion. This  "short  short"  eventually  got  our  man 
to  England  where  Dial  S  was  one  of  four  sub- 
jects picked  to  represent  American  business 
films  at  the  Harrogate  Festival  several  years 
ago. 

Nothing  daunted,  the  principal  character 
tried  again  in  Information  Please  and  was 
ignored  with  studious  courtesy  at  an  airline 
ticket  counter  for  another  three  minutes  of 
film  time  that  seemed  like  a  century.  This  time, 
however,  he  wound  up  on  exhibition  at  the  Van- 
couver International  Film  competition  as  a 
selection  of  the  U.  S.  Committee  on  Interna- 
tional  Non-Theatrical   Events    (CiNEl. 

Now  he's  back  again  .  .  .  this  time  actually 
airborne  ...  in  Don't  Hesitate  to  Ask.  a  pan- 
tomine  portrayal  of  the  exquisite  frustration 
which  a  passenger  can  suffer  when  pursers  or 
stewardesses  focus  so  hard  on  the  job  that  they 
lose  sight  of  the  people  for  whom  they're  doing 
it. 

But,  again,  his  persistence  pays  off.  Don't 
Hesitate  to  Ask  landed  the  hero  of  these  vig- 
nettes in  West  Berlin  last  fall  when  the  film 
was  selected  by  a  committee  of  U.  S.  industrial 
film  authorities  as  one  of  the  fifteen  American 
entries  competing  at  the  Third  International 
Industrial  Film  Festival,  sponsored  by  the 
Council  of  European  Industrial  Federations. 

As  the  accompanying  illustrations  show. 
Don't  Hesitate  is  an  eloquent  commentary  on 
the  power  of  "unspoken  communications;"  and 
of  the  need  for  anyone  whose  basic  job  is  pub- 
lic service  to  be  sensitive  to  them.  Like  its  two 
predecessors,  the  short  film  is  also  an  example 
of  the  attitude-development  and  training  ef- 
fectiveness which  can  be  achieved  by  films  with 
low  budgets  and  high  creativity. 

Though  these  pictures  would  be  highly  use- 
ful in  many  similar  company  situations.  Don't 
Hesitate  to  Ask  was  produced  for  Pan  Ameri- 
can Airways'  Sales  and  Service  Training  De- 
partment and  it  is  not  available  for  use  outside 
the  company.  V.' 


HtNGiiV:    hut   he  doesn't   sccni    In   In     llu  ic. 


H.ahr.\ssed:  what  can  he  say  but  .  .  "Help.' 
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"I'm  tired  of  plmjiiifi  in  my  yard  .  .  .  ihiiik  111  march,  be  a  middle! 
They're  great  .  .  .  don't  U>xe  a  .v/c;)  ami  they  sure  liace  sliimj  shoes." 

A  Bov.  His  World  and  a  Penny  Whistle 

'Mark"  is  a  Bov  Aged  Ei^hl  and  also  an  Award-Winning  Motion  Picture  '^  orth  Seeing 


FRESH  AS  A  SUMMERS  BREEZE  across  Chesa- 
peake Bay.  the  hght-hearted  adventures  of 
an  eight-year  old  named  Mark  on  the  streets 
and  byways  of  picturesque  AnnapoHs  have 
been  set  to  the  appropriate,  original  music  of 
jazz  artist  Marian  McPartland  and  her  trio. 
Randy  Hall  toots  his  ten-penny  whistle  as  Mark 
steps  out  with  midshipmen  from  the  Naval 
Academy;  the  original  music  of  Little  Boy 
Bhies  catches  a  lad"s  brief  interlude  of  inex- 
plicable sadness. 

This  all  adds  up  to  the  wondrous  2 1  minutes 
that  make  up  one  of  the  year's  unsponsored 
"sleepers""  titled  Mark.  The  film  was  directed 
with  a  father"s  loving  touch  by  Washington. 
D.  C.  producer  George  F.  Johnston  and  his 
assistant.  Laura  Sheridan.  What  could  well  be 
.some  sponsors  real  "find"  for  theatrical  and 
16mm  audience  release  is  a  picture  that  has 
been  around  just  long  enough  to  pick  up 
deserved  honors  at  Edinburgh  and  Venice  Film 
Festivals  abroad  and  at  the  Columbus  Festival. 


"/'//  sail  uay.  uay  out  to  sea 

.  .  .  mat/he  even  'rouml  the  world" 


•  The  idea  for  Mark  began  with  the  young- 
ster"s  observation  that  ""people,  like  flowers, 
come  in  different  colors.""  Mark's  world, 
bounded  by  the  Bay  and  the  .Academy  walls, 
is  colored  by  the  sails  of  his  "pirate  ship""  and 
by  the  people  with  whom  he  shares  his  day.  To 
know  Mark,  you  also  have  to  know  the  water, 
the  sky  and  the  sheer  love  of  doing.  Mark,  in 
essence,  is  the  texture  of  ""growing  up  one 
minute  at  a  time;""  of  the  important  events  of 
a  childs  day;  and  of  the  sheer  happiness  of 
heiiii;  a  human  being. 

Happily.  George  Johnston  has  kept  Mark 
from  becoming  a  character  out  of  /  Love  Las- 
v;c.  The  picture  was  made  "catch  as  catch 
can""  between  assignments  at  his  Washington 
Video  Productions"  studio  in  the  capital. 

Mark's  music,  composed  for  the  film  by 
Miss  McPartland.  includes  a  nautical  bit  called 
Marian  and  Randy  Xtnidle  at  Sea:  Mark's 
Time  and  Little  Boy  Blues  are  jazz  classics 
worthy  of  a  connoissuer"s  library.  The  film 
might  have  been  produced  in  leisurely  fashion 
but  there"s  sharp  artistry  in  its  tight  editing, 
excellent  camera  work;  and  a  soft-focus  color 
sequence  of  a  sailing  scene  on  the  Bay  is  one 
you  wont  soon  forget!  ^ 

.\l  left:  producer  George  F.  Jolinstou  chats 
uitli   music's  compo.wr.   Marian   McPcuthnid. 

Handy  Hall  carried  the  tem))0  of 
Marks    tour    on    penny    uhisile. 


Vsins  Hmm  Silent  Films  — 


DiiPonl  Sho\v.s  Retailers 
Ba.sic  Fact.s  on  Apparel 


D 


u  Pont,  like  all  manufacturers,  knows  th 


I 


whether  they  be  large  department  stores 
specialty  shops.  By  the  same  token,  the  huf 
number  of  branch  stores  that  have  mushroon 
ed  in  recent  years  has  presented  a  major  prol 
lem  —  reaching  the  most  number  of  sali 
people,  part  time  and  permanent,  in  the  mo 
effective  manner  and  in  the  least  amount 
time. 

Cognizant  of  this  problem.  Du  Pont"s  Textil 
Fibers  Department  has  pioneered  a  new  salt 
training  technique.  Specifically,  it  is  a  ligh 
weight,  portable  projector  with  snap-in  cai; 
tridges  capable  of  showing  four-minute,  siler 
films  on  the  latest  apparel  developments  utili; 
ing  Du  Pont  fibers. 

Light  Technicolor  Projector  Selected 
After  a  number  of  tests,  the  company  deeid 
ed  on  the  eight-pound  Technicolor.  8mm  pre 
jector.  First  use  of  the  projectors  by  compan 
representatives  throughoitt  the  nation  was  t 
tell  sales  people,  buyers,  and  merchandise  mar 
agers  about  the  advamages  of  ""Dacron""  poh 
ester  fiber  when  it's  used  in  a  blend  with  woe 
for  men's  fall  and  winter  sTiits.  It  is  planned  t^ 
use  the  projector  for  trairring  in  many  other  em 
use  areas  during  the  coming  year. 

Three  films  were  produced  by  Audio  Pro 
ductions.  Inc..  New  York,  to  show  (I)  neat 
ness.  ( 2 )  comfort,  including  warmth,  and  ( 3 ' 
the  excellent  styling  potential  afforded  with  th( 
use  of  "Dacron"". 

One  of  the  most  convincing  demonstrationr 
to  retailers  has  been  the  cold  air  chamber  tes- 
in  which  it  is  shown  that  two  fabrics  of  identi 
ical  construction,  but  different  fiber  content 
both  weighing  10' 2  ounces  per  yard  are  abso 
lutely  equivalent  in  their  ability  to  provide  pro 
tection  from  the  cold.  The  one  fabric  is  ; 
blend  of  55  per  cent  "Dacron""  polyester  fibe; 
and  45  per  cent  wool  and  the  other  100  per  cen 
wool. 

Program  .\chie^'es  Maximum  Flexibility 
This  system  of  demonstrating  and  telling  th( 
story  about  Du  Pont  fibers  has  allowed  a  maxi 
mum  amount  of  flexibility,  a  major  factor  w  hei 
dealing  with  a  variety  of  store  conditions  am 
hours.  The  visual  part  of  the  message  is  bright 
clear,  and  right  to  the  point.  The  audio  — 
read  from  a  prepared  script  —  can  be  adaptei 
to  different  circumstances,  while  the  projecto 
can  be  easily  stopped  at  any  point  should  then 
be  specific  questions. 

Supplementing  the  three  short  films,  a  10 
minute  colorsound  film,  titled  Rela.x-Go  Seal 
was  made  from  the  same  footage  for  use  a 
women's  clubs  and  similar  groups  while  a  4',4 
minute  public  service  film  for  television.  "Nea 
.New  .Man. "  also  has  been  produced. 

Store  training  directors  as  well  as  the  person  J 
nel  on  the  "firing  line"  throughout  the  countr):! 
have  praised  this  new   sales  technique.         ^  I 


Business  Screen  Magazini 


STAR  ATTRACTION:  "THE  LADY   AND   THE    STOCK.   EXCHANGE" 

The  Woman's  Viewpoint  on  Investments 

["he   New    York    Stock   Exchange    is    Explaining    the    Investment    Process    to    ^Millions 
^hrough    Its    Piihlic    Edncation    Films;    Latest    Picture    Aimed    at    Women's    Audience 


rHE  Trading  Floor  of  the  New  York 
Stock  Exchange  became  a  theater  early 
this  fall  as  Hollywood  movie  screens  and 
iiojcctors  replaced  the  conventional  ticker 
ifoiectors  and  screens.  The  transformation  took 
ilace  for  the  premiere  showing  of  a  new  27- 
iiinute  color  motion  picture.  The  Lady  and  the 
lock  Exchunge.  produced  by  Paramount  Pic- 
urcs  for  the  New  York  Stock  Exchange. 

The  film,  which  stars  Jane!  Blair  and  Eddie 
iracken.  and  features  Everett  Sloane  and  Jim 
iuckus.  links  entertainment  with  instruction  a^ 
.  dramatizes  the  right  versus  the  wrong  way  to 
i\L^t.  Janet  Blair  and  Eddie  Bracken  ;uc 
.allied  as  a  husband  and  wife  who  are  anxious 
0  make  their  first  investment  —  but  narrowlv 
\nid  a  pitfall. 

CIreat    Potential    Audience    of    Investors 

■it's  our  hope,"  said  Keith  Funston,  Presi- 
!ent  of  the  Exchange,  "that  this  film  will  help 
xplain  the  investment  process  to  millions  of 
Americans  who've  never  made  a  securities  in- 
estment  or  been  inside  a  brokerage  office.  Our 
ur\eys  indicate  that  there  are  some  35  million 
keople  who  are  interested  in  learning  more 
Ibout  securities  and  we  want  to  be  sure  thai 
hev  know  how  to  approach  investing  intelli- 
'ently." 

The  Exchange's  film  program,  which  is  the 
esponsibility  of  Ruddick  C.  Lawrence,  Vice- 
nx'Mdent  in  charge  of  public  relations  and  mar- 
.et  development,  and  supervised  by  Robert  E. 
juivitz.  Manager,  radio  and  TV  services,  has 
mnided  16mm  and  TV  audiences  with  a 
eiicv  of  films  in  a  variety  of  styles  for  many 
curs. 

130  Million  Have  Seen  Four  Pictures 

/  he  Lady  and  the  Stock  Exchange  is  the 
irst  screenplay  to  be  produced  for  the  Ex- 
hange,  but  other  documentaries  and  cartoons 
ui\c  been  seen  by  millions  of  people. 

The  Exchange  has  found  films  to  be  ideal 
or  reaching  large  numbers  of  people  at  a 
easonable  cost.  Four  current  motion  pictures 
ui\c  been  seen  by  an  estimated   130  million 

.iiiirh  counter  tip:  jiiit  Backus  (left)  assures 
iihiii'    Bracken    thai    "this    dial    rant    miss." 


people  at  a  cost  of  only  a  small  fraction  of  a 
cent  a  person.  These  films  are  two  quarter-hour 
cartoons  (produced  by  John  Sutherland)  — 
What  Makes  Us  Tick',  which  explains  what 
stocks  are  and  why  there  is  a  stock  exchange: 
and  Working  Dollars,  which  shows  how  an 
average  man  puts  his  dollars  to  work.  Two 
technical  films  for  investors  —  The  Big  Board 


-\bove  (I  to  r):  Vice-Pres.  R.  C.  Lawrence; 
Robert  Gurcitz,  A/gr.,  TV  &  Radio  Services 
for    Exchange,    pictured    witli    film's    stars. 

and  Bid  and  Asked  —  show  the  mechanics  of 
trading  on  the  floor  of  the  Exchange. 

Interest  in  Stock  Exchange  movies  is  boosted 
by  the  work  of  investors'  investment  committees 
composed  of  member  firms  in  the  Exchange  in 
96  cities.  These  committees  not  only  give  in- 
vestment courses  to  a  million  and  a  half  people 
a  year,  but  conduct  public  service  forums  about 
investing  on  television,  and  films  play  an  im- 
portant part  in  all  these  programs. 

New  Film  Intended  for  the  Ladies 

The  Exchange  is  now  particularly  interested 
in  reaching  women,  who  make  up  an  increas- 
ingly large  proportion  of  the  investment  public. 
For   this    reason.   Paramount   Pictures,   which 

Eddie  admits  he's  worried  aliotit  that  "tip." 
a.iks  Jim  to  let  liim  have  his  mouci/  hack. 
■ir 


Premiere:  "The  Ladij  and  the  Stock  Exchange" 
was  .shown    on    tradiiifi   floor   in    New    York. 

was  able  to  offer  four  stars  of  considerable 
"marquee"  value,  and  the  traditional  Holly- 
wood gloss,  was  chosen  to  produce  the  film. 

The  theme  of  the  picture  is  that  there  are 
two  ways  to  invest:  Janet  Blair's,  which  is  right; 
and  Eddie  Bracken's,  which  is  wrong.  The  ladies 
will  appreciate  this,  and  it  ties  in  with  a  New 
York  Stock  Exchange  series  of  advertisements 
now  going  into  women's  magazines. 

Although  the  film  is  a  pleasant  family  com- 
edy, it  is  loaded  with  easily  assimilated  educa- 
tional material.  It  stresses  the  danger  of  tips 
and  rumors,  points  out  the  risk  factors  and 
urges  investors  to  get  good  advice  from  reput- 
able brokers  and  keep  to  well-defined  objec- 
tives. 

Member  Firms  Hold  .Special   Premieres 

To  launch  the  Exchange's  new  film,  member 
firms  across  the  country  have  held  a  series 
of  special  events.  In  St.  Louis,  brokerage  com- 
panies had  a  three-day  event  in  cooperation 
with  a  local  department  store.  In  Rochester, 
N.  Y.,  member  firms  rented  the  city's  new 
shopping  center  mall  to  provide  free  shows  of 
the  film  for  a  three-day  period.  In  New  Or- 
leans, Washington,  Chicago,  Atlanta,  Dallas, 
Buffalo,  Detroit,  Minneapolis,  Santa  Barbarit 
and  Tampa,  members  of  the  Exchange  held 
premieres  in  cooperation  with  local  television 
stations.  In  all.  some  50  cities  across  the  coun- 
try had  special  events  to  launch  the  new  film. 

In  addition  to  club  audiences  and  television, 
the  New  York  Stock  Exchange  has  a  built-in 
audience  of  which  few  other  institutions  can 
boast.  600,000  visitors  every  year  come  to 
watch  the  Exchange  trading  floor  in  action.  It 

(CONCLUDED  ON  THE  FOLLOWING  PAGE), 

Eddie  won't  listen  to  Jaiwt  Blair  (riglit) 
tvhen    she    tells    him    to    visit    their    broker. 
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N.Y.  Stock  Exchange: 

(cont'd     IROM     PRI  \  lOlS     PAGI   I 

is  a  ni;ijor  New  York  attr;ictiiin. 
Most  of  these  visitors  stop  at  the 
74-seat  theater  in  the  Exhibit  Hall 
where  The  Liuly  and  the  Slock  Ex- 
change is  featured  this  year. 

Exchange  officials  believe  there 
is  a  real  lack  of  economic  educa- 
tion in  our  schools.  They  believe 
it  is  important  to  the  long-range 


interests  of  the  nation  that  people 
should  understand  the  workings  of 
our  capitalistic  society  —  how  cap- 
ital is  formed  and  how  it  is  used. 
Films  can  play  an  important  role. 
Prints  of  the  new  film  arc  avail- 
able from  any  Exchange  member. 
16mm  audiences  are  served  by 
Modern  Talking  Picture  Service; 
television  stations  are  serviced  by 
Sterling  Movies  U.  S.  A.  Over 
600  prints  are  in  circulation.     5^ 


Air  Tour  of  Fabulous  Bonanzaland.  U.S..\. 


An  Appetizing  Entree  for  Theatergoers 


Canipltell  Kiiterlains  W  illi  Tune 

Sponsor;  Campbell  Soup  Com- 
pany. 
Title:  The  Balkul  of  Sou/)  dii 
Jour,  13' 2  minutes  (35nmi); 
produced  by  The  Jam  Handy  Or- 
ganization. 

■ir  Theater  audiences  throughout 
the  land  are  reviewing  the  enter- 
taining history  of  that  long-stand- 
ing first  course:   soup. 

That's  certainly  appropriate  to 
the  sponsor's  well-known  line  of 
products  but  there's  a  lot  of  fun 
and  very  little  Campbell  in  this 
film's  1 3 '/2 -minute  color  reel.  It 
opens  on  a  charming  note  as  a 
balladier  recalls  songs  about  food 
and  doesn't  forget  the  soup.  A  nar- 
rator picks  up  the  history  of  this 
dish  over  some  entertaining  ani- 
mated and  live-action  sequences 
which  show  the  preparation  and 
serving  of  soup  from  the  begin- 
ning of  recorded  history.  Contrary 
to  modern  Russian  history  books, 
the  Egyptians,  then  the  Persians 
and  the  Greeks  played  merry 
tunes  with  their  soup  spoons  a  few 
centuries  B.  K.  (pre-Khruschev). 
And  there  were  happy  times 
around  the  soup  bowls  of  Roman 
and  early  Norman  eaters.  Scenes 
swing  the  viewer  through  eleg- 
ant Elizabethan  England  and  take 
him  (and  her)  into  early  America. 
Today's  housewife  can  take  care 

Colorful  iininuilion   lixtmlizex  rarh/ 


fill  "Uallail  of  Soup  <lii  Jour" 


The  legends  of  soup  are  recalled 
in  sona  from  history's  pages  .  .  . 

of  the  dozen  other  jobs  she  holds 
around  the  home,  from  cooking  to 
washing,  but  she  can  get  along 
without  a  chef  for  the  soup  course. 
There  are,  you  know,  oodles  of 
noodles  and  tons  of  luscious  toma- 
toes in  the  wide  range  of  nutriti- 
ous and  flavorful  soups  along  the 
supermarket  shelves.  Cook  'em 
straight  and  serve  "em  hot  or  use 
them  as  ingredients  for  a  myriad 
of  other  dishes. 

The  Ballad  of  Soup  du  Jour 
>vas  an  award  winner  at  this  year's 
Columbus  Film  Festival,  it  is  also 
being  made  available  in  non-thea- 
trical version.  Write  the  Distribu- 
tion Department.  The  Jam  Handy 
Organization,  2821  E.  Grand 
Boulevard,  Detroit  II,  Michigan 
for  a  booking.  gf 

eookcnj  in  fliis  "Ballad"  scene. 


Eiitit'in^  Bonanza  .Virlines  Fi 

.  .  .  This  is  a  love  letter  to  a 
sponsor  from  a  displaced  Western- 
er. Dear  Bonanza  Airlines,  stop 
the  world,  I  want  to  get  on — your 
next  flight  back  to  my  glorious, 
glamorous,  gutsy.  God-given  part 
of  the  world  which  you  have  just 
filmed  so  beautifully  in  Bonanza- 
land,  U.  S.  A.  You  are  right.  It's 
got  everything. 

For  your  information,  pardners, 
the  center  of  Bonanzaland  territory 
is  someplace  near  Las  Vegas, 
Nevada.  But  it  spreads  out  all  over 
the  four  Western  states  of  Califor- 
nia. Utah,  Nevada,  and  Arizona. 
Within  its  boundaries  are  the  most 
heavenly  mountains,  deserts, 
oceans,  lakes,  and  valleys  on 
earth.  Like  a  fickle  woman,  this 
land  is  abruptly  gay  and  giddy, 
elegant  and  serene. 

\  Mecca  for  Tourists 
Of  course  Bonanzaland  has 
been  there  a  long  time  and  has  a 
ot  of  history.  But  now  vacationers 
from  all  over  the  world  are  dis- 
covering the  area  for  fun  and 
relaxation.  New  business  is  boom- 
ing. The  weather's  fabulous.  And 
the  pace  is  easy. 

Happily,  the  generous  endow- 
ments of  this  part  of  the  country 
have  been   faithfully  presented  in 

'  Bonanza  ."Airline's  new  film,  pro- 
duced by  Washington  Video  Pro- 
ductions. Inc.  of  Washington.  D.  C. 

j       It  has,  in  addition,  surprise  in 

!  store  for  those  who  realize  that 
public  relations  and  travel  films 
which  attempt  to  cover  areas  of 
great  contrast  are  often  disappoint- 

I  ing  to  the  viewer.  Sudden  shifts 
in   locale,   hasty   dissolves,   mean- 

]  ingless  pans  of  far-off  vistas,  and 
TOO  MUCH  TALK  tend  to  con- 
fuse and  distract. 

Bonanzaland  U.  S.  A.  avoids 
these  pitfalls  with  superior  camera 
work  and  tight  editing  which  satis- 
fies the  viewer  throughout  28  very 
short  minutes. 

So  fasten  your  belts  please. 
Incredible  as  it  may  seem,  one 
$90  plane  ticket  will  take  a  Bo- 
nanza passenger  any  place  in  any 
of  the  four  states,  as  often  as  de- 
sired,  over  a   fifteen   day  period. 

Close-Ups  friiin  tlic   Air 

Throughout  Bonanzaland,  L'.  S. 
A.,  a  black,  white,  and  orange 
F27  airplane  carries  the  viewer 
close  in  over  the  natural  and  man- 
made  phenomena  of  the  old  South- 
west. The  Hoover  and  Glen  Can- 
yon Dams,  for  instance,  can  only 
be  fully  appreciated  in  perspective 
with  their  spectacular,  rugged  set- 


Ini  Is  Previewed  liy  .Mary  Ho\l 

ting.  Salt  Lake  City's  magnilk  ii 
Mormon  Tabernacle  and  the  gi\  ri 
sprawling  Grand  Canyon  lie  .; 
this  land,  too;  both  are  simple  ant: 
awe-inspiring  and  this  motion  pic- 
ture brings  out  their  analogoui 
power. 

Conversely,  with  an  utterly  re- 
freshing twist,  producer  George  F 
Johnston  shot  the  mining  town  ol 
Virginia  City,  not  as  it  is  today 
but  as  it  might  have  been  in  the 
past.  By  miraculously  eliminating 
the  hundreds  of  tourists  who  daily 
swarm  through  the  old  ghost  town 
and  by  letting  the  camera  wandei 
slowly  through  graveyard,  saloon, 
and  gold  mine,  haunting  images  ol 
the  old  west  are  brought  to  mind. 

In  perhaps  the  most  absorbing 
sequence  in  the  film,  a  "sensitive' 
camera  dollies  through  Virginia 
City's  empty  opera  house  with  its 
tired  old  bent-wood  chairs,  its 
frayed  posters,  and  its  stage  that 
is  sagged  and  splintered;  the 
music  is  plaintive  and  sad;  the  in- 
terpretation is  captivating. 

Name  It  and  You'll  See! 

Disneyland,  Marineland,  La 
Jolla.  and  San  Diego.  Bull  fighting 
in  Tijuana,  horse  racing  in  Ca- 
liente.  Palm  Springs,  the  "diamond 
of  the  desert."  You  name  it  Bonan- 
zaland has  got  it.  .^nd  it  has  all 
been  wrapped  up  in  this  gay, 
swinging  motion  picture  which 
should  attract  just  about  everybody 
of  every  age. 

Glen  Johnston.  Jim  Norling.  and 
Buddy  Reed  were  on  camera, 
shooting  out  of  airplanes,  through 
water,  at  dusk,  from  inside  to  out- 
side, and  on  the  backs  of  donkeys. 
Their  excellent  work  was  carefully 
edited  by  Robert  H.  Johnson,  who 
kept  the  trip  on  track  all  the  way. 
Felix  Grant  of  WMAL  narrated 
the  script  by  Coe-Peacock,  and 
George  F.  Johnston  directed.       3' 

.  .  .  Take-off  time  in  Bonanzid<n\d! 


■JO 


BisiNiiss  Screen! 
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)r.  John  Tyo,  nculy-apimintcil 
iudio-VisudI  Ailvisor  to  the  Min- 
itry   of   Information    in    Xigcrid. 

ohn  Tyo  Name<l  Advisor  to 
Nigeria:  Resigns  as  Treasurer 

i  The  Executive  Board  regrets  to 
nnounce  the  resignation  of  Dr. 
ohn  H.  Tyo  from  the  office  of 
lational  Treasurer,  IFPA.  Dr. 
"yo"s  action  was  made  neces- 
ary  by  his  upcoming  overseas  as- 
ignment  as  Advisor.  Audio  Visual 
Communication  for  the  Ministry  of 
nformation.  Nigeria. 

Dr.  Tyo.  working  through  the 
J.  S.  State  Department  Agency  for 
nternational  Development,  will 
aake  his  headquarters  in  Ibadan. 
figeria,  where  he  will  be  advising 
he  Nigerian  Ministry  of  Informa- 
ion  on  the  production  of  instruc- 
ional  materials  to  be  used  in  their 
igricultural  adult  education  pro- 
pram.  The  program  includes  the 
ise  of  cross-media. 

During  the  past  si.x  years  Dr. 
yo  has  held  the  position  of  head 
if  motion  picture  production  for 
lystem  Development  Corporation, 
lanta  Monica.  He  is  taking  leave 
rom  this  position  for  his  two-year 
issignment  in  Africa.  Dr.  Tyo 
same  to  industry  film  production 
rom  the  faculty  of  Indiana  Uni- 
'ersity  where  he  was  both  teach- 
ng  and  producing  educational  mo- 
ion  pictures.  @" 
*       *        * 

!"o  Contact  Our  New  England 
Chapter,  Here's  the  Address! 

Want  to  sit  in  on  a  meeting  of 
le  New  England  chapter?  You 
.•an  contact  the  secretary  or  pro- 
;ram  chairman  with  a  line  to  P.  O. 
Jox  150,  Bedford,  Mass.  and  they 
vill  send  you  data  on  the  ne.xt 
iiLL-ting  time  and  place.  ^' 


IFPVs  New  President  Calls  Need  to  Build 
Truly  Active  Membership  a  Primary  Goal 

by  H.  Eugene  Burson,  Jr.,  President,  IFPA 

"T"  HE  Traditional  Thing  for  a 

new  president  to  do  is  publish 
an  opening  statement  to  the  mem- 
bership. But,  let's  level  with  each 
other.  We've  both  read  our  past 
president's  report  on  last  year's 
progress.  We've  both  read  this 
year's  former  president's  predic- 
tion for  the  year  to  come.  I  re- 
spect both  these  men  and  am  in 
complete  agreement  with  both.  A 
very  easy  way  out  ( for  me )  would 
be  to  condense  and  combine  these 
two  articles.  But,  I  respect  you,  too. 
We'd  just  be  spinning  our  wheels 
to  go  over  that  information  again 
and,  to  be  frank,  there's  no  time 
to  waste. 

I'll  get  right  to  the  point,  there 
is  one  secret  to  continuing  the  pro- 
gress of  last  year,  and  achieving 
the  goals  outlined  for  this  year. 
Members  ....  lots  of  'em.  I  mean 
the  ones  we  don't  hear  much  about 
—  the  common,  ordinary,  esseni- 
ial.  dues-paying  member. 

Too   Busy  to   Contribute? 

I've  been  pushing  membership 
lately  and  a  couple  of  times,  I've 
run  into  this  reaction,  "I'm  just 
loaded  with  other  activities  and  I 
won't  join  a  group  when  I  can't 
contribute  time  to  it." 

Let  me  puncture  that  popular 
balloon  right  now.  I've  made  a  car- 
eer of  joining  and  every  organiza- 
tion I've  belonged  to  would  have 
folded  if  only  those  who  put  in  time 
were  members. 

The>"  Also  Serve  .  .  .  Who  .  .  . 

Let's  look  in  our  own  back  yard. 
Take  it  from  an  old  joiner,  IFPA 
has  a  higher  percentage  of  time- 
contributing  members  than  most 
groups.  But  we  all  realize  that  it 
wouldn't  be  the  IFPA  we  know  if 
only  that  small  percentage  were 
members.  So.  you.  ordinary,  dues 
paying  member,  out  there,  con- 
gratulations, you're  doing  a  fine 
job,  keep  up  the  good  work. 

Want  a  hot  tip  on  how  to  get 


H.  Eugene  Burson.  rrc>,idcnt 
Industry  Film  Producers  Assn. 

more  out  of  IFPA  than  many  mem- 
bers do?  Ask  for  a  job.  Feel  a  little 
weak  on  budgeting  and  the  financ- 
ial end  of  movies?  Offer  your  help 
to  your  chapter  treasurer,  you'll 
learn  a  lot.  Want  to  find  out  what 
film  services  are  available  in  your 
community  and  which  is  best?  Help 
the  program  chairman.  No  treasur- 
er and  program  chairman  because 
there's  no  chapter  in  your  area? 
Organize  one  and  get  some  extra 
managerial  experience.  Just  the 
camraderie  of  a  small  committee 
meeting  lends  itself  to  the  exchange 
of  trade  secrets. 

The    Rewards    of    Belonging 

There  is  literally  nothing  you 
can  do  for  IFPA  that  won't  make 
you  a  better  film  man  and  more 
valuable  to  your  employer.  So,  no 
matter  what  they  say.  be  selfish 
about  it.  Volunteer  for  a  job  in 
IFPA. 

In  closing  let  me  say,  if  you  want 
to  be  an  officer  or  committee  chair- 
man. Welcome!  If  you  want  to  be 
a  committee  member.  Welcome.'  If 
you  want  to  be  that  essentia!  dues 
paying  member.  Welcome  .... 
and  bring  a  friend.  ^= 


Entry  Deadline  is  .March  13th 
for  the  .Annual  IFP.A  .\wards! 

">  Entry  blanks  are  now  available 
for  the  Industry  Film  Producers 
.Association's  Fourth  Annual  Film 
Awards  Competition.  To  be  eligi- 
ble, films  must  have  been  released 
during  1962,  must  have  been  pro- 
duced by  an  "in  house"  business, 
industrial,  government  or  educa- 
tional film  production  organiza- 
tion and  must  be  submitted  for  en- 
try by  an  Active  IFPA  member  in 
good  standing. 

Films  may  be  entered  in  any 
one  of  six  categories:  I.  Public 
Information:  2.  Technical  Informa- 
tion; 3.  Sales  Promotion;  4.  Train- 
ing; 5.  Orientation  and  Indoctrina- 
tion; and  6.  Out-Plant  Produc- 
tions. 

The  deadline  for  the  1963 
Awards  is  March  15.  1962.  Screen- 
ing of  entries  will  be  carried  out 
by  committees  of  IFPA  members, 
sustaining  members  and  represent- 
atives from  producing  companies, 
motion  picture  service  organiza- 
tions, and  the  press.  Pre-screening 
will  be  handled  by  the  five  IFPA 
chapters. 

The  two  finalists  in  each  cate- 
gory will  be  voted  on  by  the  mem- 
bership at  this  year's  National  Con- 
ference, to  be  held  at  the  Am- 
bassador Hotel  in  Los  Angeles,  on 
June  13.  14  and  15th.  Awarding 
of  the  "Cindy"  and  "Finalist" 
honors  will  take  place  on  the  eve- 
ning of  June  15th.  This  is  the  night 
of  IFP.A's  Annual  Awards  Ban- 
quet, concluding  the  1963  Confer- 
ence agenda. 

All  those  interested  in  entering 
films  are  invited  to  contact  IFPA 
Chapters'  Vice-President  Anthony 
Gorsline.  c/o  Management  Sys- 
tems Corporation.  2043  Westcliff 
Drive.  Newport  Beach,  Califor- 
nia. 1" 
*        *       * 

Send  Chapter  News.  Features 
to  Our  Editor  "Pat"  Patterson 

i-T  If  you  have  a  news  item  or  a 
feature  idea  for  the  Journal,  re- 
member to  send  it  along  to  "Pat" 
Patterson.  Head,  Academic  Com- 
munications Facility.  UCLA,  Los 
Angeles   24.   California.  ^ 
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Prize  Film  Collet  lion 

GiKifl    Select  ion   iif   "(!iiifly*^ 
^  inner?-    on    lliinil    lor    l{e\ie» 

7-r  The  response  lo  IKPA's  request 
for  prims  of  "Cindy"  iuv;ird-\vin- 
ning  films  has  been  exeellent.  A 
good  selection  of  films  representa- 
tive of  the  work  of  IFPA  film  pro- 
ducers during  1461  is  now  avail- 
able to  Regional  Chapters. 

Since  its  recent  inception,  the 
library  has  already  been  increased 
by  the  addition  of  In  Your  Hands 
which  was  produced  by  the  Educa- 
tion and  Training  Department  of 
United  Airlines. 

Other  prints  to  be  added  to  the 
library  include:  The  Aerojel-Oene- 
ral  Corporation  Interior  Computer 
Program,  produced  by  the  Aerojet- 
General  Corporation:  Phoiot>rai>hy 
in  the  VSAF  —  Optical  Instru- 
mentation at  I'antlentieri!  Air 
Force  Base,  produced  by  the  Air 
Photographic  &  Charting  Service 
(MATS)  1352d  Photo"  Group. 
Lookout  Mountain  Air  Force  Sta- 
tion. Hollywood.  California;  Prin- 
ciples of  Reliahiliiy.  produced  by 
the  Martin  Company;  and  The 
Persuasive  Push,  produced  for 
Electro-Optical  Systems.  Inc.  by 
Technical  Communications.  Inc. 

Chapter  Program  Chairmen  may 
obtain  films  from  the  library  by  ad- 
dressing their  inquiries  to  Robert 
J.  Gunther.  Chairman.  IFPA  Film 
Library  Committee.  11182  Fair- 
banks Way.  Culver  City.  Califor- 
nia. ^ 
*        *        * 

Senil  in  .\il(lre$s  Changes! 

■iV  To  be  sure  you  get  your  maga- 
zine promptly,  please  report  ad- 
dress changes  to  Circulation  Ser- 
vice, c/o  Business  Screen,  7064 
Sheridan  Rd..  Chicago  26.  Q' 
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iMcmbeis  Attend  Ses.sion  on  Special  Effects 

Southern   Calil'orniu   Chapter    \  isits   Cinema    Researoh 
for  Talk   and   Demonstration   of   .\erial    Image   Printer 


A  Ri  vi..-\LiNC  MEASURi:  of  the 
growth  and  stature  of  industry 
film  production  is  the  extent  to 
which  the  motion  picture  service 
organizations  have  improved  and 
adapted  their  processes  and  techni- 
ques lo  accommodate  the  special 
demands  of  this  emerging  profes- 
sion. 

Th's  was  dramatically  demon- 
strated in  a  recent  meeting  plan- 
ned by  Southern  California  Pro- 
gram Chairman  Brent  Inman.  held 
at  the  special  effects  laboratories 
of  the  Cinema  Research  Corpora- 
tion, Hollywood. 

Limitations  of  the   Past 

Historically,  the  I6nim  produc- 
er has  been  denied  many  of  the  re- 
sources of  the  special  effects  artist. 
This  was  due  not  only  to  the  in- 
herent limitations  of  early  16mm. 
but  also  to  its  previous  lack  of  pro- 
fessional status. 

Only  in  recent  years  has  the 
16mm  medium  grown  both  techno- 
logically and  economically  to  the 
point  where  it  now  demands  a 
level  of  supportive  service  equal 
to  that  which  was  previously  con- 
fined to  3.'imm  production. 

Scheib    a    Pioneer    in    Field 

Mr.  Hal  Scheib.  President  of 
Cinema  Research,  a  pioneer  in 
developing  special  effects  services 
for  the  16nim  producer,  hosted  the 
meeting.  He  described  the  efforts 
made  over  the  past  10  years  to 
overcome    the    limitations    of   the 


traveling   matte    in    16mm    work. 

The  aerial  image  process.  Scheib 
explained,  provided  the  break- 
through, and  is  now  providing  the 
16nim  producer  a  complete  selec- 
tion of  effects  previously  enjoyed 
only  by  the  35mni  producer. 

The  aerial  image  printer,  a  com- 
plex device  incorporating  the  fea- 
tures of  both  optical  printing  and 
bi-pack  matte  printing.  was 
thoroughly  demonstrated  by  Mr. 
Scheib  and  his  associates.  A  sam- 
ple reel  of  aerial  image  effects  was 
screened  and  analyzed. 

With  this  new  capability  of  spe- 
cial effects  in  16mm.  the  role  of 
the  special  effects  laboratory  in 
the  field  of  industry  film  produc- 
tion was  explained  by  Mr.  Scheib. 
The  special  effects  technician  now 
becomes  part  of  the  production 
team,  offering  his  assistance  dur- 
ing the  scripting  stage  as  well  as 
during  production.  g' 

W  ork  on  National  Conference 
Program  .\lready  Under  Way 

-  Mark  your  datebook  now  for 
the  Fourth  Annual  IFPA  Confer- 
ence and  ""Cindy"  Awards  pro- 
gram! The  1963  meetings  will  be 
held  June  13.  14.  15  at  the  Am- 
bassador Hotel  in  Los  Angeles. 

Work  on  program  details  is  al- 
ready under  way.  beginning  with 
the  announced  entry  deadline  of 
March  15th  for  "Cindy"  competi- 
tion entries.  Other  top  events  will 
be  announced  in  future  issues.  S' 


r 
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Dela\>  are  Valley  Noli 

"Lighting  the  Inipossihie" 
.Makes   Hot   Meeting  Topi 

<■■  "Each  of  us,  at  one  time  or 
other,  has  encountered  a  proc 
tion  lighting  situation  which  sei 
ed     impossible.     These     problt   ^ 
have  been  solved  by  some  of 
through  the  application  of  ing 
uity.  the  creation  of  special  eqi 
ment    or  sheer  boneheaded  li 
In  any  case,  the  problem  and 
solution     should     be     shared 
broaden    the    experience    of 
chapter  membership. "" 

It  was  to  this  end  that  a 
meeting  of  the  Delaware  V'ai 
Chapter  was  planned.  Follow 
the  business  meeting,  a  rou 
table  discussion  was  held  on  lig 
ing  techniques. 

Chapter  Chairman  Peyton  St 
ings.  Roy  Zeper.  Marty  Eagan  i 
Program  Chairman  Frank  Wei 
showed  film  clips  of  photograp 
situations  involving  unusual  or  c 
ficult  lighting,  and  discussed 
approaches  used.  Some  new  co 
pact  professional  lighting  equ 
ment  was  demonstrated  and  cc 
pared  with  the  performance 
heavy  studio  lights.  A  tour  of 
Philco  photographic  facility  cc 
eluded  the  program. 

^  A  ^ 

Delaware  Chapter  Keeps  Thi 
Informed  Vk  ilh  Meeting  Tape 

"  Members  of  the  Delaware  V 
ley  Chapter  living  too  far  away 
attend  the  meetings  regularly  : 
being  provided  a  special  servi 
They  are  being  sent  audio  ta[ 
containing  the  formal  program  p 
sentation  as  well  as  the  follow 
questions. 

Where  possible,  visual  materi 
accompany  the  tapes.  In  short. 


Hal  Scheib,  President,  Cinema  Research  Corp.,  Holh/woiid.  addresses 
members  of  Southern  Cidifiiniia  Chapter  at  receni  laboartonj  mrctins^. 


.Serial  image  process  is  demonstrated  at  Cincnui  Research  as  cliap 
iitctid)crs  <iivc  rapt  attention  to  wnrhin<i  of  this  t<?r.srt//7c  equipinc 
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Business  Scre 


"t  the    next    best    thing    to    being 

:re  in  person. 

The  Delaware  Chapter  is  mak- 

l  full  use  of  media.  Each  month 
y  release  an  attractive  publica- 

\n  Frame  Lines.  This  publica- 
*n  is  primarily  for  their  own 
'vmbership.    but    is    available    to 

lers   on   request.    It   averages   a 

zen  or  more  pages  and  con- 
1'  ns  editorials,  minutes  of  nieet- 
'°!s,  photos  and  special  announce- 

:nts.  Frame  Lines  is  edited  by 


Frank  Weikel.  and  is  printed 
through  the  courtesy  of  Goodway 
Printing  Company.   Philadelphia. 

Informal  in  nature,  it  contains 
one  feature  called  Tail  Leader. 
which,  appropriately,  is  on  the 
back  cover.  The  following  item  is 
quoted  from  this  section.  One  writ- 
er/director to  another:  "How'd 
your  script  conference  go?"  Reply; 
"Oh,  about  the  same  as  usual  — 
I  got  most  of  my  answers  question- 
ed!" Hf" 


ne  Huggnis  (stamlini:,)  directs 
cent'  (liirin<i  Ihc  fihiunii  of  Casa 
Una's   public   relations  film. 

16mm  color  picture.  The  Casa 
>lina  Story.  John  Baird.  printing 
d  photography  supervisor  at 
neral  Dynamics  and  Gene,  the 
Tipany's  motion  picture  coordin- 
)r.  were  assisted  by  Glenn 
idge.    Jim     Hutcheson.     Ernest 

tten.  Howard  and  Karen  Gind- 
e.  George  Waggoner.  Don  An- 
,  Rod  Higgins  and  Steve  Kan- 
;ik.  all  of  GD's  Department  Six. 

Featured  in  the  Ca.st 
Walt  Hoffman  of  Hollywood,  an 
or  "pro",  donated  his  services 
the  "father"  in  the  film's  story 
i;  Joan  French  of  the  company's 
my  office,  plays  the  role  of 
other."  Ruth  Anne  Levesque. 
-year  old  patient  at  the  center, 
featured  as  the  child. 
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hey  Helped  Tell  "The  Casa  Colina  Story" 

neral   Dynamics'   Crew   Films   \X  ork   of   Rehabilitation   Center 

The  story  of  the  Casa  Colina 
Bithabilitation  Center  at  Pomona, 
nlifornia  is  being  brought  to  com- 

jnities,  individuals  and  other  po- 
M,  itial    supporters    of   this    center 

d  will  be  encouraging  patient  re- 
;i  rals  over  the  years  ahead  .  .  . 
r  inks  to  a  hard-working  group  of 
i  Ti  makers  at  General  Dynamics 

mona. 

Southern  California  Chapter 
iiiiairman  Gene  Huggens  brought 
effort  to  the  Journal's  atten- 

n.  Under  his  direction,  ten  of 
O's  people  donated  their  week- 
and  talents  to  film  a  20-min- 


Camera  focus  on  a  patient  whose 
.itonj  is  told  in  the  ncic  ))icture. 

Casa  Colina  is  a  non-profit  or- 
ganization that  has  long  benefited 
by  aid  from  GD's  Management 
Club  and  other  GD  Pomona 
groups  and  individuals. 

But  there's  more:  Telefilm.  Inc.. 
of  Hollywood,  is  processing  both 
film  and  sound  tracks  without 
charge:  Birns  and  Sawyer.  Inc., 
donated  both  camera  and  sound 
recording  equipment  used  on  the 
project. 

Mar>  Lou  Pla>  s  Ke>  Role 
Mary  Lou  Ginther.  Community 
Relations  Director  at  Casa  Colina, 
played  a  key  role  as  coordina- 
tor, liaison  and  her  buoyant  spirit 
as  a  morale  booster  helped  might- 
ily over  those  many  weekends  when 
the  volunteer  crew,  cast,  and  pati- 
ents worked  to  put  together  a  film 
which  can  do  so  much  to  aid  a 
program  that  deserves  the  commu- 
nity support  this  fine  picture  was 
created  to  enlist.  y^ 


Got    a    Story   for   the    Journal? 

"  Your  film  anecdote,  a  piece  a- 
bout  the  new  picture  or  a  good  new 
utilization  idea  are  all  welcome 
fare  for  these  Journal  pages!  All 
you  have  to  do  is  send  it  in.       R- 


■'"<"'    '"""  '■'"    "/  '/"    /"<    ^/""/      When   .shop   safetii   fails,   the    rc- 
fdins    ni    the    "Safeteant"    scries,      .suit   is   hound   to   look   like   this. 

Bucyrus-Erie  Workers  Join  the  "Safeteam" 

Plant  Theaters,  Incentive  .4war<ls  Used  in  Safely  Campaign 

maturgy.  Inc.  designed  and  built 
the  16mni  theaters  with  their 
marquees.  Finally,  a  Wilding  "as- 
sociate." the  E.  F.  MacDonald 
Company  is  providing  incentive 
prizes  from  a  special  catalog  for 
company  employees. 


I  Ts  All-Out  War  on  shop  acci- 
dents in  the  plants  of  the  Bucy- 
rus-Erie Company.  This  maker  of 
heavy  machinery  has  maintained 
a  good  industrial  accident  record 
and  means  to  keep  it  that  way! 

Designed  to  remind  B  E  work- 
men of  basic  safety  principles  and 
to  keep  the  subject  constantly  be- 
fore them,  the  Company  has  a 
new  series  of  five  color  cartoons, 
each  running  five  minutes,  and 
they're  uniquely  tied-in  to  a  "Safe- 
team"  program  that  involves  pos- 
ters, safety  incentive  awards  and 
four  "Safeteam"  theaters  that  will 
operate  by  push-button  adjacent  to 
plant  production  lines. 

Five    Titles    in    the    Series 

The  films  present  lifting  {Let 
Your  Cranes  Do  the  Lifting); 
avoiding  cuts  (Cutting  Out  the 
Cuts);  eye  protection  (Foresight 
Beat.'.  Nu  Sight):  lift  truck  safety 
{  The  Passing  of  a  Lift-Truck  ) ; 
and  avoiding  job  short-cuts  (Shun 
the  Short  Cuts).  Their  principal 
characters  are  Dopey  Dan  and 
Safety  Stan. 

An  example  of  integrated  service 
was  set  when  Wilding,  Inc.  created 
the  film  series;  its  subsidiary,  Dra- 


Picture    Shown    Each    Week 

Four  theaters  are  set  up  in  a 
B,E  plant  for  five  weeks;  workers 
just  push  the  button  to  watch  the 
films.  There's  a  matching  poster 
for  each  title.  After  viewing,  the 
employee  fills  out  a  "qualifying 
card"  from  a  box  at  side  of  theater. 
Three  questions  are  "weighted"  for 
points  toward  the  prizes.  Best  an- 
swers and  a  matching  shop  safety 
record  scores.  After  the  five-week 
"run"  the  theaters  and  campaign 
moves  on  to  another  BE  plant. 

The  basic  program  is  simple, 
easy-to-run  and  extremely  stim- 
ulating with  its  weekly  changes 
and  the  "game"  principle  involv- 
ed  in   the    incentive   awards. 

The  "Safeteam"  series  was 
scripted  by  Wilding's  Hal  Secor; 
art  was  under  the  direction  of  Tom 
Murphy  of  Wilding.  Detroit.  The 
campaign  should  play  a  key  role 
in  B/E  safety  statistics.  ^ 

One  of  four  "Safeteam"  theaters  designed  and  built  by  Dramaturay. 
Inc.  for  push-button   operation  by  icorknu-n  at  Bneyru.s-Erie  plants. 


ni  SIGNED  TO  SERVE   A  GROWTH    INDUSTRY 

Plaiil  Premiere:  New  Capital  Film  Lab 
Building  Makes  a  Debul 


n  Washington 


/^Nh   Ol      IIU;   HANDSOMIST   niOCl- 

ern  buildings  on  the  horizon  of 
Washington's  burgeoning  South- 
west Redevelopment  Area  is 
the  new  home  of  Capital  Film  Lab- 
oratories, Inc.  Custom-built  to 
meet  the  increasingly  sophisticat- 
ed film  industry.  Capital  now  offers 
rapid,  diverse  services  to  clients 
in  all  parts  of  the  United  States. 

Within  its  27.000  square  feet  of 
ultra-contemporary  space,  futur- 
ized  equipment,  manned  by  110 
experienced  employees  will  process 
and  print  approximately  100  mil- 
lion feet  of  16.  35,  and  35-32  film 
each  year. 

Work  of  a   Noted   Architect 

The  facilities  include  two  beauti- 
ful review  and  re-recording  rooms, 
built  with  a  common  back-to-back 


l..i(ist    H.ll  c\    lieu.  11    A.l.Hllvr  (   olnr 

Printer  ix  initoiiuitcd  hy  i)iinclt  lupc 
uhicli  contidl.s  the  sccnc-bxj-sccnc 
color     iiiul     density     correction. 

projection  room  and  equipment  for 
cinemascope.  Motion  picture 
screens  in  both  of  these  areas  have 
been  ingeniously  constructed  so 
that  the  edges  of  the  picture  blend 
into  soft  neutral  walls  and  ceilings; 
Ben  Schlanger.  who  designed  the 
auditorium  at  Purdue  University 
and  the  Vista  Vision  Theater  in 
Williamsburg,  is  responsible  for 
this   "peripheral   viewing." 

Nearby,  in  the  same  section  of 


or  proc't'ssir 
pixotographcd    durinfi 
\titll(iti<nt  ill  Capital's  new  htiildin 

the  new  grey  and  white  brick  plan 
a  pre-fabricated.  ideally  accoust 
cal,  soundproof  room  has  bee 
built  to  allow  40  decibel  isolatic 
for  sound  narration  with  no  e; 
traneous  noise  whatsoever. 

Custom-Built  Film  Machines 

A  16mm  negative-positive  m; 
chine  —  Capital's  own  design 
has  been  constructed  on  the  pren 
ises.  And  in  the  color  departmer 
there  is  a  Hollywood-built  35-3 
neg  pos  Eastman  color  processii 
tank,  reportedly  the  largest  in  tt 
country. 

"Sensing  equipment"  has  bee 
installed  throughout  the  plant  aij 
personnel  in  a  quality  control  rooi 
monitor  such  things  as:  solutio 
temperature.  replenisher  rat 
pH.  factor,  and  other  necessai 
sensitometric   information. 

In  addition  to  music,  cuttin 
and  editorial  rooms,  a  Telenev 
suite  has  been  set  up  for  receivin 
shipping,  and  cutting  hot  nev 
from  the  nation's  capital. 

Although  not  completely  finisl 
ed  yet.  Capital  Film  Laboratorie 
which  was  incorporated  in  195' 
is  operating  in  high  gear.  The  ne 
plant  should  be  nationally  attrai 
five  to  quality-minded  clients  wh 
are  looking  for  varied,  but  tailo 
made,  services.  \ 


111  the  pictures  (at  left,  top  to  bottom):  front  eUiiilion  of  the  new  Capit 
1. alls'  building;  next,  xpecially-conslrueted  Acme  Printer  for  color  or  h/  ^ 
intermediate  material.'!;  CapitaV.i  new  chemical  lab  for  anidy.<ii.\  of  phot  i 
graphic  solutions;  (bottom )  chemical  mix  room  where  pre-tccighed  chemicc; 
are  fed  to  the  mixing  hopper  in  which  they  are  carried  by  metered  hig. 
pressure  stream  of  water  to  the  mixing  tanks. 
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They're  Talking  FILM  in  West  Germany 

•chniques.  Festival  Jucl^in^  Problems  and  an  Executive  A-V  Workshop  Share  Spotlight 


As    Reported    hy    Robinson    P.    Ri^g 
European  Editor  of   Business   Screen 


IVER  SINCE  the  3rd  International  In- 
.dustrial  Film  Festival  in  Berlin  last  fall, 
the  German  A-V  world  has  buzzed  with 
mment.  opinion  and  ideas  about  industrial 
ms  and  festivals. 

Paul  Zils,  producer  of  the  prize-winning  film 
lanlasie  unci  Gesuilliing  (Fantasy  of  Shapes), 
reported  in  Filmblatter  as  saying  that  he 
les  the  success  of  the  film  (which  shows 
lool  leavers  that  there  are  opportunities  for 
lativity  in  employment  today)  to  his  15 
ars  of  experience  in  documentary  film  pro- 
ction  in  India  coupled  with  an  interest  in  all 
iS,  good  and  bad. 

The  secret  is  to  make  the  industrial  worker. 
it  the  machine,  the  focal  point  of  the  film, 
learned  this  from  the  English  industrial  film 
.kers,"  says  Zils. 

*        *        * 

Iging  at  International  Film   Festivals 

•aws  Sharp  Comment  from   German   Jury 

The   judging    system    of   the    International 

m  Festivals  came  in  for  some  sharp  comment 

ni  the  German  members  of  the  Berlin  jury. 

\\  ill  Riesenberg,  jury  president,  said  that  the 

\\    points   system   for   assessing   the   winner 

'  tlic  Grand  Pri,x  had  worked  very  satisfactor- 

.  hut  the  jury  found  great  confusion  when 

aing  the  films  into  their  correct  categories. 

e  hoped  that  in  Madrid  the  categories  would 

■  \ery  clearly  defined. 

Heinz  Pieroth,  a  member  of  the  jury,  was 

tore   outspoken;   he   said   that    several   fUms 

Tiich  should  have  won  prizes  were,  in  fact. 

It  cunsidered  because  they  had  been  entered 

unsuitable  categories.  He  was  in  favour  of  an 

Kii  competition  without  categories,  but  with 

II  explanations  of  the  purposes  of  the  films 

that  juries  could  judge  their  effectiveness. 

Peter   Nickel   of   DEMAG.    speaking   at   a 

Ini  Conference  in  Essen,  recommended  that 

ambers  of  festival  juries  should  include: 

.1 1   engineers  or  subject  specialists  to  judge 

technical  points; 
h  I    film  producers  or  technicians  to  evaluate 

production  qualities; 
e  I   journalists  to  judge  the  commentary  or 

scenario;  and 
d)   a  public  relations  or  advertising  man  to 
judge  the  overall  impression  of  the  film. 
^       ^        # 
0    Executives    from    Ruhr    Companies    at 
\mference  on  Industrial  Film  Technique 

Over  200  executives  from  Germany's  Ruhr 

jiustrial  area  attended  a  one-day  conference 

Essen  to  discuss  current  developments   in 

idustrial  film  technique. 

Speakers  included  Dr.   Hugo  Ritter  of  the 

•irman  Federation  of  Industries,  who  opened 

'e  conference.  Peter  Nickel  of  DEMAG  and 

in^    Campen,    Krupp   Public   Relations   Of- 
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ficer,  who  emphasized  the  need  to  integrate 
music  into  a  film  so  that  the  picture,  move- 
ment and  sound  became  as  one  —  if  music  was 
to  play  its  real  part  in  stirring  the  emotions 
and  setting  the  mood  of  a  film. 

Dr.  Wilhelm  Packenius  of  BASF  said  that 
the  growth  of  the  industrial  film  movement 
in  Germany  had  been  slow  by  comparison 
with  the  United  States  and  other  countries 
because  of  smaller  firms"  lack  of  experience. 
Films  need  not  be  confined  to  subjects  like 
the  company's  1 00th  Anniversary  or  some 
great  social  or  industrial  achievement. 

"But  whatever  the  subject  or  reason  for  a 
film  it  was  of  no  value  at  all  unless  it  was 
brought  to  the  audiences."  said  Dr.  Packenius. 

Dr.  Hans  Schaller  (AEG)  said  that  there 
was  no  such  thing  as  a  "ready-made"  film. 
Each  film  should  be  specially  designed  for  its 
subject  and  the  cost  should  be  related  to  the 
value  of  the  publicity  it  should  attract. 

Dr.  Klaus  Brepohl  recommended  that  Ger- 
man industry  should  spend  more  time  study- 
ing the  needs  and  tastes  of  audiences,  before 
they  approved  any  film  treatment. 

After  a  discussion  which  centered  around 
film  costs,  the  delegates  viewed  a  selection  of 
prize-winning  films  which  included  Enispann- 
les  Wasser  (Henkel)  Compo  Limpo  (Krupp), 
Remini>ton  Eleven  (Remington  Rand).  Spiel  in 
Fur  ben  (BASF),  and  Kahl  (AEG). 

News  of  Film.s  from  Britain 

Britain's  Film  Technicians  Ask  Equal 
Rates    for   Theatrical,    Factual    Films 

■  The  British  film  technicians'  union,  the  As- 
sociation of  Cinema  and  TV  Technicians,  want 
to  be  reimbursed  by  the  Association  of  Special- 
ised Film  Producers  on  the  same  terms  as 
those  of  the  British  Film  Producers"  Associa- 
tion who  produce  theatrical  features. 

The  "problem"  is  that  the  Specialised  Pro- 
ducers pay  lower  wages  and  use  smaller  crews 
on  their  industrial  films  than  the  British  Film 
Producers  Association  members  do  on  their 
entertainment  features. 

The  union  claims  one  rate  for  the  job  wheth- 
er it  is  on  industrial  or  entertainment  films; 
they  say  that  filmstock  manufacturers,  studio 
proprietors,  equipment  rentals,  etc.,  charge  the 
same,  irrespective,  so  why  should  the  techni- 
cians get  less? 

There  are  1.400  technicians  employed  by  the 
Association  of  Specialised  Film  Producers, 
1,200  technicians  on  the  books  (but  not  neces- 
sarily in  employment )  of  the  British  Film  Pro- 
ducers Association,  and  over  1,000  technicians, 
not  members  of  the  union,  who  are  employed 
directly  by  British  industry,  government  and 
nationalised  organizations. 

Typical  basic  weekly  wages  are:  Head  Cam- 


eraman now  at  $78,  asking  for  $150;  Assis- 
tant Director  $40,  asking  for  $60.  Present 
crew  for  a  16mm  film  shot  on  location  with 
mute  camera  is  four  technicians. 

The  union  is  asking  that  this  should  be  in- 
creased to  eight  to  include  1  Exterior  Camera- 
man ($110),  1  Camera  Operator  ($80),  1 
Follow-Focus  ($50),  1  Clappers  ($36),  1 
Director  ($90).  1  Assistant  Director  ($60), 
1  Continuity  ($54),  and  1  Production  Secre- 
tary ($36). 

Producers  say  the  increased  weekly  wage 
bill  for  camera  crews  on  simple  1 6mm  films 
would  be  in  the  region  of  $300,  more  than  in- 
dustrial sponsors  would  stand  for. 

Specialised  film  producers  employ  techni- 
cians on  yearly  contracts.  Many  have  given  no- 
tice that  they  could  not  be  renewed  if  the  wage 
and  conditions  of  service  claims  are  accepted. 
*        *        * 

?ieus  Theater  Circuit  Audiences  Applaud 
Good  Sponsored  Films,  Says  Booking  Chief 

*  Bob  Morgan,  booking  manager  for  Classic 
Cinemas.  Britain's  largest  art  and  news  thea- 
ter circuit,  in  an  interview  with  Business 
Screen  International  stated  that  industrial 
sponsored  films  formed  a  valuable  part  of  his 
programmes. 

"Films  like  British  Oxygen's  O  for  Oxygen 
have  been  applauded  by  audiences  in  our  cine- 
mas this  year  and  we  are  delighted  to  show 
good  industrial  'shorts'  because  the  public  like 
them.  Our  managers  like  them  too  as  they  can 
tie  in  lobby  displays  and  local  press  publicity. 

"Ford's  Classic  Holiday,  a  beautiful  movie 
about  a  motor  holiday  in  Greece,  is  just  com- 
pleting a  six-months'  run  in  the  circuit's  cine- 
mas and  Ford  has  offered  a  prize  for  the 
most  imaginative  and  attractive  lobby  display 
—  Ford  dealers  have  been  most  co-operative  in 
advertising  the  film  when  it  played  our  cine- 
mas." 

Bob  went  on  to  say  that  other  films  which 
played  his  circuit  this  year  were  British  Nylon 
Spinners'  Briiish  Nylon  in  Fashion,  a  preview 
of  the  latest  fashions  in  nylon  fabrics  (produc- 
ed by  Film  Partnership).  Newspaper  Run.  a 
B.  P.  film  produced  by  Rayant  Films,  which 
describes  newspaper  deliveries  in  Lapland, 
Dunlop  Rubber's  Made  for  Travel  which  deals 
with  tyre  care  in  a  lighthearted  way. 

■At  press  time.  Bob  was  viewing  Ford's  new 
cartoon  film.  The  Ever  Changing  Motor  Car, 
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Nalion;il  Benzole's  The  I'aiihjul  Carrier,  and 
Brilax"s  The  Other  Fellow. 

Producers  and  sponsors  who  wish  their  films 
to  be  considered  for  showing  on  the  Classic 
circuit  should  contact  Bi  siMss  Screen's  Lon- 
don office  at  IJMa  Bedford  Court  Mansions. 
London  W.C.  1 . 

Films  from  all  over  the  world  can  be  accept- 
ed; but  they  must  be  available  in  35mm  al- 
though a  1 6mm  review  copy  is  necessary  in 
the  first  place. 

*  »      * 

Heinz  of  Britain  Premiers  "Focus  on  Food' 
to  Applauding.  Press  Audience  in  London 

'■  A  press  audience  in  London  applauded 
Foius  on  Food,  produced  by  Wilding.  Inc.  of 
the  U.  S.  for  the  H.  J.  Heinz  Company  of  Pitts- 
burgh when  this  .Mel  London  production  was 
premiered  here. 

Introduced  by  Colin  Mann,  who  is  Heinz 
of  Britain's  Public  Relation  Officer  and  Chair- 
man of  the  Council  of  the  Institute  of  Public 
Relations.  Focus  on  Food  deals  with  national 
eating  habits  in  many  parts  of  the  world.  It 
is  already  heavily  booked  on  non-theatrical 
circuits  in  Britain. 

*  *      * 

World  Wide  Pictures  Limited  Appoints 
Kentish  and  Parris  to  Board  of  Directors 

Douglas  Kentish  and  Clifford  Parris  have 
been  appointed  to  the  Board  of  Directors  of 
World  Wide  Pictures  Limited,  the  London  pro- 
duction unit  for  industrial  films  and  T\'  com- 
mercials. These  are  the  first  appointments  to 
the  World  Wide  board  in   16  years. 

The  former  President  of  World  Wides  Tele- 
vision subsidiary.  Douglas  Kentish  has  been 
the  Executive  Producer  of  television  and  cine- 
ma commercials  and  has  1.200  such  films  to 
his  credit. 

Clifford  Parris  joined  World  Wide  straight 
from  school  in  1946  and  had  been  editor,  writ- 
er and  film  director  before  he  became  a  pro- 
ducer of  industrial  films.  Recent  film  spon- 
sors include  the  British  Government  and  De- 
fense Services,  the  Atomic  Energy  .Authority. 
W.  D.  and  H.  O.  Wills  cigarette  manufacturers. 
and  Bowater  paper  group. 


.\t  rijihl:  Douglas  Kenti.ih, 
elected  to  the  Board  of 
World  Wide  Pictures. 

»      »      * 
Below:  Clifford  Parris, 
idso  joins  Hoard,  has 
been  on  .staff  16  yean. 


^- 


^        ^ 


Arthur  Watldns  Retires  as  President  of 
the    British    Film    Producers    .Kssociation 

His  many  friends  throughout  the  world  will 
be  sorry  to  hear  that  .Arthur  Watkins  has  re- 
tired from  the  presidency  of  the  British  Film 
Producers  Association  after  15  years.  In  his 
message  of  farewell.  Watkins  stated  that  he 
would  be  succeeded  by  Mr.  Robert  Clark. 
*        *        * 

Baker  Perkins  Films  Exhibition  Display  to 
Help  Market  Laundry  F.quipment  Worldwide 

.\t  first,  it  may  seem  strange  to  use  a  motion 
picture  to  cover  a  subject  as  static  as  an  ex- 
hibit. But  the  International  Laundry  and  Dry 
Cleaning  Exhibition  at  Olympic.  London,  was 
the  subject  of  Selliiii;  the  Pace,  a  seven-minute 
16mm  color  film.  The  booth  of  Baker  Perkins 
Jaxons  Limited  is  its  stellar  attraction. 

The  film  was  made  by  Baker  Perkins  in- 
plant  unit  with  export  markets  very  much  in 
mind  —  in  fact  the  first  copy  was  shown  in 
New  Zealand  within  six  weeks  of  shooting  and 
other  prints  have  been  set  to  Australia, 
Canada  and  South  Africa. 

The  exhibition  takes  place  every  four  years. 
.Seniiii;  the  Pace  used  a  direct,  newsy  treat- 
ment aimed  at  capturing  the  exhibition  mood 
and  at  the  same  time  drawing  attention  to  the 
latest  plant  and  methods.  This  helps  the  com- 
pany's salesmen  who  can  supply  the  technical 
details.  People  seen  in  the  film  are  actual 
operators  of  the  model  laundry  which  formed 
part  of  the  Baker  Perkins  display.  We  meet 
their  salesmen  and  customers,  seeing  and  hear- 
ing first-hand  reactions.  At  low  cost.  Setting 
the  Pace  will  help  keep  the  1962  exhibit  alive 
until   1966.  g. 

Face-Lifting  of  Old  Touns  is  Theme  of 
Windsor  Story  in  "New  Face  for  Britain" 

r  •  Many  of  Britain's  old  towns  are  getting  a 
"face  lift"  and  Chambers  of  Commerce,  civic 
societies  and  local  chapters  of  architects  are 
hard  at  work  to  see  how  they  can  make  their 
towns  more  cheerful  and  dignified  at  com- 
paratively little  cost.  Behind  this  movement 
is  the  Civic  Trust,  a  non-profit  organization  set 
up  to  advise  and  publicize  local  face-lifting 
efforts. 

Not  long  ago  Windsor,  a  little  town  that 
clusters  around  the  walls  of  1 .000-year-old 
Windsor  Castle  (one  of  Queen  Elizabeth's  of- 
ficial residences),  had  it's  face  lifted  and  the 
Civil  Trust  sponsored  New  Face  for  Britain, 
produced  by  World  Wide  Pictures,  to  tell  the 
story.  Narration  is  by  the  Right  Honorable 
Duncan  Sandys.  British  Minister  for  Common- 
wealth Relations  and  the  Colonies  and  one- 
time Minister  of  Housing  and  Local  Govern- 
ment. 

As  the  narrator  says  —  the  aim  of  the  Civic 
Trust  scheme  is  "to  preserve  what  is  beautiful 
from  the  past  and  to  add  to  it  something 
which  future  generations  will  think  is  worth  ' 
preserving."  This  17-minute  color  film  is  a 
valuable  record  of  community  development 
set  against  the  background  of  an  age-old  castle. 
VS  rite  our  London  office  for  print  details.  ^  I 


Joop  Geesink's  "Dollyuood"  to  Combine 
Talents  With  Productions  }ean  Hiberprey 
The  recent  agreement  between  lo' 
Geesink's  Dollywood  (famed  Dutch  animat 
puppet  film  producer)  and  Productions  Je 
Riberprey  of  Paris  may  bring  some  exciti 
developments  in  the  European  short  film  fiC' 

Joop  Geesink's  latest  puppets  are  made 
paper  and  in  every  film   they   become   mc 
like     real     people  .  .   .  they     sell,     too. 
Chevrolet    will    attest    as    a    successful    u- 
among   international   advertisers. 

Jean  Duclos  of  Productions  Jean  Riberprt 
who  will  be  associated  in  the  new  joint  ventu 
is  hard  at  work  on  a  documentary  for  t 
French  Electricity  Authority  and  the  Ek 
tricity  Authority  of  the  Ivory  Coast  in  Afric 
Le  Grand  Mur  (  The  Big  Wall )  is  a  fine  e 
ample  of  a  film  about  the  effect  of  mode 
technology  on  the  up-country  African, 
centers  around  charming  16-year-old  Karic 
Aka  Brou.  a  self-possessed  young  lady  frc 
Agnibilekrou  ( not  far  from  Ghana's  weste 
boundary)  who  views  the  building  of  a  gin 
dam  on  the  Bia  River  as  just  one  of  the 
things. 

The  film  was  started  last  May  and  is  bei 
shot  in  35mm  Eastmancolor.  Completion  d; 
will  be  after  the  inauguration  of  the  dam 
1964.  .Meanwhile  we  can  see  another  fil 
about  the  Ivory  Coast  Republic  —  Caroli 
et  le  Barrage  —  which  Jean  completed  1; 
year. 

*     *     * 

Esse  Standard  Series  on  French  Districts 

"  Esso  Standard  is  the  sponsor  of  a  new  seri 
of  informational  films  about  the  various  Fren^ 
districts  under  the  general  title  of  La  Fran 
vue  du  del.  Shooting  recently  from  his  he 
copter  in  Brittany,  film  maker  Serge  Malo 
mian  discovered  that  his  "lark"  attracted 
much  attention  from  the  ground  that  his  view 
France  consisted  of  Frenchmen  and  worn 
with  their  noses  in  the  air.' 


French  National  Police  Force  Sponsors  a 
Film   on  .Accident  Prevention   at  Seaside 
*•  Taking  a  leaf  out  of  the  Paris  Police  Fora  ^^ 
book  when  they  sponsored  L'Inconnu  dans   1^ 
Cite,   the   French   National    Police   Force   h 
sponsored  an  accident  prevention  film  for  ho  " 
day  makers  at  the  seaside.     Titled  Advenlu  ' 
siir  la  Plage,  much  of  the  action  is  shot  frc 
the    air    by    producers    Sefic-Film.      Direct 
Jacques  Fedene  said  that  it  was  either  in  I 
sky  or  underwater  for  him  on  this  assignmei 
*     *     * 

Les  Analyses  Cinematographiques  Remak 
Borden  &  Busse  Film  Version  for  Dartru 
n'  Georges  Roze.  president  of  Les  Analys' 
Cinematographiques.  one  of  France's  leadil 
industrial  film  producers,  tells  me  that  he  hi 
just  completed  a  remake  of  the  Dartnell  Bo] 
den  and  Busse  film.  How  to  make  an  Ejfecti', 
Sales  Presentation,  at  the  Eclair  Studio  in 
nay.  near  Paris. 

Georges  has  been  making  French  versions 
Dartnell    films   for   over   six   years.    His 

(CONTINUED    ON     THE    FOLLOWING    PAGE 
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Inflight  Motion  Pictures,  Inc.  needed  a  reliable  16nini 
•ojector  for  TWA,  that  would  run  without  any  operator  at  all 


got  it,  using  Kodak  Pageant  1 6mm  pro- 
>r  components. 

he  projector  had  to  be  so  automatic  and  so 
pletely  reliable  that,  with  the  flick  of  a 
h  in  a  TWA  SuperJet  plane  cockpit,  the 
J  would  start,  run  uninterrupted  for  as  long 
'/2  hours,  and  then  stop. 


You  can  imagine  how  utterly  dependable  that 
projector  has  to  be. 

TWA  SuperJets  have  them,  showing  first-run 
movies  in  flight. 

Using  Kodak  Pageant  16mm  projector  com- 
ponents. Inflight  Motion  Pictures,  Inc.,  worked 
with  Reevesound  Company,  Inc.,  to  design  this 
motion-picture  system.  E,xcept  for  the  "on-off" 
switch  in  the  plane's  cockpit,  the  equipment  is 
hidden  in  the  plane's  ceiling. 

The  Kodak  Pageant  components  used  in  this 
system  are  the  same  as  those  being  used  reliabh 
in  educational  and  business  audio-visual  train- 
ing and  sales  programs  everywhere.  The  reason 
is  simple:  Kodak  Pageani  projectors  work  de- 
pendably whenever  and  wherever  you  want  them 
to,  with  neither  embarrassment  to  the  operator 
nor  distraction  to  his  audience. 


If  you  need  that  kind  of  movie  projector,  ask 
your  Kodak  A-V  dealer  to  demonstrate  the  new 
Kodak  Pageant  16mm  sound  projector,  AV- 
126-TR,  shown  on  the  left.  Or  write  for  speci- 
fication Bulletin  V3-65. 


KODAK  PAGEANT  Projector-^     EASTMAN   KODAK  COMPANY,  Dept.  8-V,  Rochester  4,  N.Y. 
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job  for  the  American  company  was  the  hp- 
synch  dubbing  of  Oveiconiiiif;  Objeciions.  Bor- 
den and  Busse's  best  seller  in  France.  After 
that  many  more  B  &  B  films  were  remade 
for  France. 

During  the  shooting  of  How  lo  Make  un 
Efjecihe  Salex  Presentulkm.  Gordon  Fyfe. 
Dartnell's  president,  invited  all  his  European 
distributors  to  meet  in  Paris.  Present  were  Reg 
Hodge  (Rank  Film  Library.  F.ngland).  Mr. 
Boetcher  ( E.  F.  McDonald  Company.  Frank- 
furt, Germany).  Kerst  Blaauw  (Technical 
Film  Centre.  Holland )  and  Georges  Roze  him- 
self, the  French  distributor. 

Others  who  could  not  attend  sent  messages 
of  greeting,  including  Mrs.  Igmar  Millar 
(Norsk  Productivitinstitutt.  Norway).  Bengt 
Magnusson  (Swedish  Council  for  Personal  Ad- 
ministration. Sweden).  Mr.  Valero  (Rasa 
Films.  Spain )  and  C.  Riis  from  the  Danish 
Productivity  Council.  Denmark. 

Jean  Bacque's  direction  of  the  remake  which 
lasts  32  minutes  was  judged  to  open  up  new 
possibilities  for  Borden  &  Busse's  unique  form 
of  sales  training. 

*  *        * 

Roger  yiouUnet  Working  on  Formica  Film 
tV  Roger  Moulinet.  who  was  awarded  a  prize 
for  his  Feu  el  Flomine.  sponsored  by  SEITA 
(Servie  d'Exploitation  Induslrielle  des  Tabacs 
et  des  Allumettes)  and  screened  in  Berlin,  is 
now  engaged  on  a  film  for  Formica. 

*  *        * 

Leftist  Bias  Causing  U.  S.  Producers  lo 
Lose  Interest  in  Europe's  Art  Festivuh? 

i-  Speaking  at  the  recent  Mannheim  Film  Fes- 
tival. George  Wallach  of  the  U.  S.  Embassy 
in  Germany  stated  that  American  producers 
were  losing  interest  in  European  entertain- 
ment and  art  film  festivals  because  of  the  left- 
ist bias  of  many  international  juries. 

If  the  Russians  showed  a  war  film  it  was 
described  as  ■"patriotic";  but  if  an  American 
producer  showed  the  same  type  of  film  it  was 
either  "war-mongering"  or  "all  lies".  He  felt 
that   the   United   States  miiiht   withdraw   from 


competing  in  festivals  which  exhibited  this 
tendency. 

The  only  industrial  film  favourably  reported 
on  at  Mannheim  was  Alvunuto  produced  by 
Walter  Nicbling  for  Mannesmann  Steel  of  Ger- 
many. 

*  *        * 

Germans  Encourage  Documentuni  I'roduclion 
With  Cash  Awards  of  .$140,000  lo  2S  Films 
.  Under  a  schenie  to  encourage  the  produc- 
tion of  documentary  and  art  films,  the  German 
Government  honored  twenty-eight  films  with 
cash  awards  totalling  $I4()',()()0  in  1962.  In 
1961  the  prize  money  was  $I2().()()0  for  28 
films. 

The  highest  single  award  went  to  an  in- 
dustrial company.  Mannesmann.  whose  film 
unit  made  Alvorudo.  a  film  about  the  effect  of 
industrialization  in  Brazil  —  the  prize  was 
$30,000.  Other  industrial  films  honored  in- 
cluded Antonii)  produced  for  Krupp  by  Porta- 
Film.  and  another  film  about  the  German  ex- 
pansion in  Brazil. 

*  *        * 

Carborundum  Presents  "The  Wider  View"  of 
Industry,  Methods  and  Machines  in  Europe 
ir  Carborundum's  British  plant  has  made  an 
important  break-through  in  films  with  The 
Wider  View.  The  company's  chief  producer. 
Frank  Harris,  has  previously  always  pictured 
the  company's  abrasive  products  in  use  by 
British  industry.  He  is,  incidentally,  the  first 
in-plant  producer  ever  to  receive  the  British 
Kinematograph  Society's   Fellowship  honors. 

To  keep  up  with  the  times  (and  a  little 
ahead ) .  Frank  now  examines  the  use  of  coated 
abrasives  in  the  heart  of  the  Common  Market 
on  the  continent  of  Europe.  In  The  Wider 
View  Carborundum  cameras  tour  Germany. 
Finland.  Italy  and  Denmark  to  record  a  wider 
range  of  industries,  methods  and  machines, 
some  controversial,  some  of  great  interest  and 
some  not  so  up  to  date. 

At  the  Juwel  plant  in  Hamelin  (of  "Pied 
Piper"  fame)  in  Germany,  the  U.  Z. 
Schleifautomat  machine  is  seen  sanding  lac- 
quer and  polyester;  at  the  Libbey-Owens  fac- 
tory in  Gelsenkirchen,  glass  is  ground  with 
abrasive   belts;   in   five   other   German   plants. 


Dartnell's  European  distributors  cxamitic  jumbo  ntatcli  featured  in  Borden  &  Bussc  film, 
"Hon  to  Make  an  Effccliic  Sales  F,-esentation."  Below  (/  to  r):  Ahin  Bussc.  Georges  Roze. 
Gordon  Fyfe.  Kerst  Bhi(iuu\  Dick  Borden.  Rcfi  llodae.  F.d  Slocum.  M.  Poctcher.  fean  Baojtie. 


Metal  finishing  scene  iu   "The  Wider  \i< 


^ 


Carborundum  products  are  shown  in  use.  1 
we  visit  four  plants  in  Italy,  three  in  Fin 
and  two  in  Denmark  —  from  ski  manufai 
ing  to  refrigerators. 

If  you  want  a  quick  tour  of  Europe's 
dustries,  climb  aboard  Carborundum's  can 
car  to  get  The  Wider  View.  Prints  shouU 
available  in  the  U.S.  from  The  Carboruni 
Company,  Niagara  Falls.  N.Y. 


<7  At  the  fall  meeting  of  MIFED  (Mer 
Internazionale  Del  Film )  the  shorts  and  di 
mentary  and  TV  film  market  place  in  .V]i 
52  countries  offered  movies  for  sale  —  a  t 
of  1013.  There  were  5?5  shoppers  from 
following  lands: 

Africa  (61),  Austria  (9),  Belgium  (1 
England  (10).  France  (39).  Germany  (I 
Holland  (11  ),  Italy  (314),  Japan  (19),  Sf 
(9),  Switzerland  (16).  United  States  C 
and  Yugoslavia  (  19  ). 

Other  countries  offering  films  for  sale 
eluded  Argentina  ( 3  ) .  Canada  ( 7 ) ,  Czecho 
vakia  (6),  Ethiopia  (7).  Greece  (4).  li 
(6),  Israel  (4).  Poland  (3),  Senegal  ( 
Sweden  (4),  and  the  U.S.S.R.   (5). 

Viewers  See  What  They  Want  to  Believe< 
:■-  Lord  Chados,  President  of  Britain's  .A\ 
ciated  Electrical  Industries  Limited  telli 
story  for  A-V  men  in  his  memoirs: 

".  .  .  one  of  the  half-holidays  granted  to 
Persian  Civil  Service  had  been  cancelled 
two  educational  films  substituted.  The  sec 
of  these  depicted  a  Persian  official  in  his  oft 
and  a  Western  trader  enters.  A  concessioi' 
discussed,  terms  suggested  and  indignantly 
fused. 

"At  this  moment  the  westerner  produce' 
bag  from  which  he  draws  a  few  gold  bars 
says.  'Will  this  help  to  persuade  you?'  In 
film  the  Persian  official  draws  himself  up 
his  full  height  and  says  haughtily,  "Do 
know  that  no  Persian  official  would  sell 
country's  interest  for  gold?' 

\\i  this  point  the  audience  of  civil  serva 
who  had  become  rather  bored,  suddenly  gr;  * 
ed  that  the  film  was  meant  to  be  a  comic,   i 
greeted  the   sentence  with   roars  of  deligtl 
laughter.  Afterwards  each  appearance  of 
official  was  the   signal   for  cat-calls.   He 
clearly  looked  upon  as  the  Charlie  Chaplit 
the   Middle   East." 

Was  the  film  meant  to  be  a  comic'  Food 
thought  for  those  who  think  about  their  ai 
cnces  and  what  thev  really  seel 
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icreen   Advertising 

tory   of   World    Assofiatioii 
old    by    Secretary    General 

lONEL  Gale,  Secretary  General 
of  the  new  Screen  Advertising 
)rld  Association,  organizers  of 
annual  International  Advertis- 
Film  Festival  in  Europe,  tells 
V  it  was  formed: 

'The  International  Screen  Ad- 
tising  Services  (I.S.A.S. )  was 
inded  by  Ernest  Pearl  in  1953 
i  over  the  years  the  5  mem- 
s  of  the  original  group  grew  to 
One  of  the  first  tasks  that 
A.S.  set  itself  was  the  promo- 


tjn 


S-:cty.    General    Lionel    Gale 

and  organization  of  an  adver- 
ting film  festival  so  that  produc- 
;.  trnm  all  over  the  world  would 
>;  L-ach  other's  work. 

iThe  first  Festival  was  held  in 
154  in  Venice  and  was  attended 
1  just  over  200  delegates  who  saw 
larly  200  films.  In  1955  the  Fes- 
tal was  held  in  Monte  Carlo  and 
t:  support  had  grown  to  over 
{ 0  delegates  who  saw  nearly  400 
Ins.  It  was  clear  that  the  Festival 
vs  here  to  stay. 

In  1957  when  the  Festival  had 
ijwn  much  larger,  I.S.A.S.  was 
;  ncd  by  I.S.P.A.  —  Internation- 
.  SLiL'en  Publicity  Association  — 

ncli  had  been  founded  in  London 
1  IV55  and  of  which  Gale  was 
lined  General  Secretary.  I.S.P.A. 
IS  the  younger  and  smaller  of  the 
;o  Associations  and  at  the  present 
tie  has  18  members  as  compar- 
e  with  I.S.A.S.'s  27. 

Jciined    by    Publicity    Group 

In  1962  Bill  Annett,  the  Presi- 
(nt  of  the  Screen  Advertising  As- 
;:iation.  President  of  I.S.P.A. 
;d  Fritz  Rothchild  of  Germany, 
lesidcnt  of  I.S.A.S.  met  in  Venice 
1-  the  9th  International  Advertis- 
i;  Film  Festival  —  (attended  by 
jiQO  delegates  from  26  countries), 
sd  agreed  the  merger  of  the  two 
/isociations  to  form  the  Screen 
/dvertising  World  Association 
'lAWA). 

S.A.W.A.  is  a  powerful  body 
'th  43  members  from  40  coun- 
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Color  Reproduction  Company  has  specialized 
exclusively  in  16nim  Color  Printing  for  over 
24  years.  That's  why  Color  Reproduction  Company 
has  achieved  a  Standard  of  Quality  which  has 
long  been  the  Standard  of  the  16mm  Motion 
Picture  Industry. 

The  cost  of  your  production  warrants  finest 
quality  prints.  See  what  the  technical  know- 
how  and  production  skills  of  Color  Reproduction's 
Specialists  can  do  for  your  16mm  Color  Prints! 


7936  Santa  Monita  Blvd.,  Hollywood  46,  California 

Telephone:  OLdfield  4-8010 
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tries  under  Ernest  Pearl  as  first 
President.  Charles  Ruedie  of  Swit- 
zerland, the  founder  President  of 
I.S.P..A.  is  \ice-President.  Peter 
Taylor,  who  was  Direetor  of  the 
Festival  since  1956.  will  continue 
in  this  important  role. 

Holds  lOlh  Festival  in  June 

The  1963  Festival,  the  10th  in 
the  series,  will  be  in  Cannes  from 
17th  June  to  22nd  June.  Nowhere 
else  in  the  world,  in  spite  of  many 
efforts,  has  anybody  managed  to 
rival  the  Festival  —  and  the  or- 
ganizers are  now  obliged  to  send 
out  over  10.000  invitations  each 
year. 

Although  the  Festival  is  the  most 
publicized  part  of  the  work  of  the 
Association  it  also  serves  adver- 
tisers in  many  other  ways  —  for 
instance  to  adapt  films  that  have 
been  shown  in  one  country  for  ex- 
hibition in  another.  The  consist- 
ent spread  of  information  about 
the  political  aspects  of  cinema  ad- 
vertising, public  attitude  to  the  me- 
dium and  trade  trends  of  which  ad- 
vertisers should  be  aware,  have 
helped  build  up  a  considerable  file 
of  information  at  the  disposal  of 
members"  clients  wherever  they 
may  be. 

Film:  the  Universal  Language 

To  those  who  have  spent  years 
in  the  business  of  international 
screen  advertising,  it  is  no  surprise 
that  more  than  half  of  the  world's 
population  cannot  read  and  the 
universal  message  of  film  is  the 
main  medium  in  many,  many  im- 
portant markets."  Q' 

*  *  V 

Fred  Niles  Co.  Observes 
Seventh  Year  in  Film  Business 

•it  Fred  Niles  celebrated  his  com- 
pany's seventh  year  of  business  on 
Dec.  12.  The  company  began  in 
1955  with  a  group  of  three  — 
Niles.  production  vice  president 
Bill  Harder  and  creative  vice- 
president  Ruth  Ratny  —  in  an 
office  in  the  old  Eighth  Street 
theater.  Chicago. 

Two  months  later,  on  Feb.  12, 
a  staff  of  20  moved  into  its  own 
building.  Within  three  years,  the 
Niles  Company  outgrew  its  facili- 
ties, topped  a  two-million-dollar 
volume,  doubled  its  staff,  and  was 
doing  business  with  top  midwest- 
ern  accounts. 

Niles  bought  the  Kling  film  fa- 
cilities on  Washington  Boulevard 
in  Chicago  and  moved  into  them 
on  Oct.  ^2,  1958.  Today,  Niles 
Communications  Centers  has  three 
studios  —  in  Hollywood,  New 
York,  and  Chicago.  K" 

BUYERS      lOO<     TO      BUSINESS     SCREEN 


Electronic  In.spection  Guards  Print  Quality 

Kiliicalioiial    'T\     <!enler   Takes    Deliver)    on    .>e\i     Inspert-O-Filni 


/^vc  oi-  AMhRKAS  leading  dis- 
tributors of  films  has  turned  to 
the  latest  in  electronic  film  inspec- 
tion equipment  to  meet  growing 
print  handling  needs. 

The  National  Educational  Tele- 
vision and  Radio  Center.  Ann  Ar- 
bor.  Michigan,   has  just   acquired 


en,  Dick  Wallace  and  Sam  Cald- 
well are  credited  with  electronic 
engineering  and  design. 

The  Mark  IV  electronically  re- 
cords and  graphs  scratch  condition 
of  films  while  detecting  small  me- 
chanical defects  and  cleaning  films 
in  two  different  wavs.  One  is  bv 


net's   Peter  Polako«ski    {seated,   right)   explains  features 
of  Mark  IV  Inspect-O-Fibn  to  Busitwss  Screen's  Ed  Lynch. 


a  new  Mark  IV  scratch-detecting 
Inspecto-O-Film  machine.  Peter 
Polakowski  of  NET  took  delivery 
on  the  new  equipment  from  the 
Harwald  Company.  Evanston.  111., 
last  month.  NET  has  also  adopt- 
ed the  Harwald  Protect-O-Film 
scratch  prevention  process. 

Now  distributing  films  to  over 
60  educational  TV  stations.  NET's 
new  Mark  IV  was  designed  to 
Mr.  Polakowski's  exacting  specifi- 
cations. Harwald's  Howard  Bow- 


electronic  application  of  an  exact 
amount  of  Protect-O-Film  solution 
(putting  a  hard,  slipperv'.  anti- 
static coating  on  film )  while  also 
removing  surface  dirt  and  dust. 
The  inspection  area  of  the  Mark 
IV  also  has  a  new  slot-loading 
feature  now  being  adopted  in  fu- 
ture equipment. 

.\  pioneer  in  electronic  film  in- 
spection machines.  Harwald  now 
manufactures  seven  different  mod- 
els; is  a  major  supplier  in  field,  y* 


Atom   Research   Center   Adds   Three    Science   Fil 


i~  Three  new  films  have  been  add- 
ed to  the  library  of  scientific  mo- 
tion pictures  at  Argonne  National 
Laboratory.  All  films  in  the  li- 
brary are  available  to  the  public 
without  charge. 

Introduction  lo  Analos-  Com- 
puters covers  familiarization  with 
a  typical  analog  computer,  analog 
computer  components,  program- 
ming, and  a  solution  of  typical 
problems.  The  lecture  film  consists 
of  three  40  minute  sections,  and  is 
designed  for  classroom  presenta- 
tion. 

Batloon-Borne  Radiation  Spec- 
trometer illustrates  development  of 
a  balloon-borne  radiation  spectro- 
meter designed  to  learn  more  about 
the  atmospheric  movement  of  ra- 
dioactive debris  and  upper  air  cir- 
culation. The  film  is  7  minutes  45 


lo   Library 

seconds  long. 

XeFi  describes  the  creation  of 
xenon  tetrafluoride  by  chemists  at 
Argonne.  the  first  successful  com- 
bination of  xenon  with  one  other 
element.  Development  of  this  com- 
pound opens  up  a  whole  new  area 
for  the  study  of  chemical  bonding. 
The  film  is  5' 2   minutes  long. 

.Argonne  also  has  available  for 
loan  more  than  55  other  technical 
and  popular  level  films  dealing  with 
scientific,  technological  and  engi- 
neering aspects  of  the  atomic  en- 
ergy program.  A  catalogue  may  be 
obtained  from  the  .Argonne  Film 
Library. 

These  films  are  available  for 
free  loan  from  the  Film  Center, 
Technical  Publications  Dept.,  Ar- 
gonne National  Laboratory,  9700 
South  Cass  Ave.,  Argonne.  III.  ^ 


Safe  Driving  is  Emphasized 
in  a  New   Filnislrip  Series 

Safe  driving  is  stressed  in  Tr 
fie  Safety  l-.ducation.  a  new  set 
seven  captioned  filmstrips,  in  I 
color,  just  released  by  the  Soci 
for  Visual  Education,  Inc.,  C 
cago,  Illinois. 

What  makes  an  expert  dri 
and  how  to  become  one  are  amc 
the  topical  problems  discussed 

Produced  under  the  combir 
editorial  supervision  of  SVE  a 
Charles  A.  Bennett  Publish 
Company,  these  filmstrips  str 
mature  driving  habits  on  the  p 
of  high  school  students  and  adi 
studying  driver  education. 

Besides  emphasizing  safety  lei 
niques.  important  ope/ational  p 
cedures  for  drivers  are  c'early  i 
plained.  Many  of  the  full-co 
photographs  were  taken  from  1 
driver's  seat  of  a  car.  to  give  1 
viewer  a  realistic  picture  of  acti 
traffic  conditions. 

Each  of  the  filmstrips  covers 
different  aspect  of  traffic  saft 
education.  "The  set  of  filmstri 
Traffic  Safety  Education,  ( 7  h. 
color,  captioned  filmstrips  aver; 
ing  55  frames)  is  priced  at  S39.' 
Each  filmstrip  purchased  indiv 
ually  is  S6.50. 

For  information,  write:  SV 
Dept.  62-27.  1345  West  Divers 
Parkwav,  Chicago  14.  111. 


New  Red  Cross-OCD  Films - 
Help  Teach  Home  Nursing; 


The    Home    Nursing    Story,    2 

minutes,  black  6;  white,  a  seri 
of  10  films  designed  to  be  sliov 
in  conjunction  with  three  tw 
hour  practice  sessions  under  t 
direction  of  an  American  R 
Cross  trained  instructor. 

-'~  This  series  will  make  hot< 
nursing  training  by  television  ava 
able  to  millions  of  Americans.  T 
films  were  made  for  the  Red  Crc 
by  the  U.S.  .Army  Signal  Corj 
using  funds  made  available  by  t 
Office  of  Civil  Defense  of  the  U. 
Department  of  Defense.  They  a 
based  on  the  regular  ARC  Care 
the  Sick  and  Injured  Course.  U. 
Health  Service,  OCD  and  AR 
staff  served  as  technical  consu 
ants  on  the  series. 

The  films  have  been  cleared  f  I 
TV.  Stations  interested  in  schedi 
ing  the  series  may  make  arrang 
ments  with  their  local  Red  Crc 
chapters. 

Because  the  group  practice  se- 
sions  are  recommended  so  th- 
viewers  may  obtain  maxima 
training  benefits  from  these  film 
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i^C  chapters  within  a  television 
Sition's  viewing  area  will  set  up 
ifc  machinery  for  coordinating 
t;se  workshops  with  the  film 
feiedule.  liU- 


Protection  for  Employees 
Theme  of  Insurance  Film 


ij-otection  for  People,  16mm,  28 
ilminutes,  sound,  sponsored  by 
linerican  Mutual  Liability  Insur- 
ijice  Company. 

ij  This  film  relates  the  story  of  an 
Imiistr)'  which  pro\ides  protec- 
)^n  for  practicalK'  every  working 
iian  and  woman  —  which  in  some 
Iviy  touches  the  lives  of  almost 
^er\one  in  the  United  States. 
llManagement's  responsibility  for 
iidustrial  accidents,  which  first 
(me  into  focus  in  18S6,  is  the 
l!  ckground  in  this  fihii.  It  is 
(Sown  how  the  relationship  of 
iinagement  to  the  insurance 
impany  has  brought  about  tests 
1  avoid  on-the-job  accidents. 

Produced  b\'  Roland  Reed  Pro- 
iictions  in  as.sociation  with  Film 
(lunselors.  Inc.,  the  film  is  avail- 
ilile  to  adult  communitv'  organ- 
iiitions,  colleges  and  high  schools 
!l rough  Association  Films"  librar- 
(i;  located  in  Ridgefield,  N.  J. 
'  Jroad  at  Elm);  LaGrange,  111., 

161  Hillgrove  Ave.);  San  Fran- 
.ico,  Calif.,  (799  Stevenson  St.); 

(d  Dallas,  Tex.,   ( I62I   Dragon 
e         o         o 


Tips    for    Healthy    Living 
in    a   Youth    Fitness   Film 


le  Time  of  Our  Lives,  28  min- 
utes, color,  produced  by  the 
ncrican  Dair\'  .Association  with 
e  President's  Council  on  Youth 
tness. 

The  health  benefits  to  be  de- 
'ed  from  a  program  of  adequate 
ercise,  good  diet  and  sufficient 

t  and  rela.xation  are  forcefully 
tlined  in  this  factual,  vet  enter- 

ning  film. 

Aimed  at  the  family  audience, 
film  includes  messages  from 
lesident  Kennedv'  and  Charles 
Bud "  Wilkinson,  Special  Con- 
Itant  to  the  President  on  Youth 
tness. 

Prints  may  be  purchased  ( $145 ) 
jm  the  American  Dairv  Associa- 
>n,  20  North  Wacker  Drive,  Chi- 
go  6.  They  ma\  also  be  booked 
1  a  loan  basis  through  .\ssocia- 
m  Films,  Inc.,  and  Modern 
liking  Picture  Service.  S 


VERS 
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ONLY  FROM  CECO 


THIS  SUPERB  FILM  MAKING  EQUIPMENT 


CECO  REFLEX  MODIFICATION  FOR  THE 
3Smm  8&H  ErEMO  CAMERA 

Conversion  Net  S1200.00 

Camera  wilh   Conversion    Net  $1500  00 
This  modification  is  also  available  for 
Mitchell  and  B&H  2709  Cameras  at   . . 
Net  $2500.00 


CECO  PRO  JR.  FRICTION  HEAD  TRIPOD 

with   Revolutionary    Ball   Joint   ,   TR8VB 

Net  $190.00 

Assistant's  Ditty  Bag  Net  $7.50 


CECO  35miii  RED  LAKE  STOP  MOTION 
ANALrST  PROJECTOR 

with  footage  counter  and  remote  control 
feature  Net  $2495.00 

3  YEAR  LEASE  available 


SOUND  BLIMP  FOR  KODAK 

REFLEX  CAMERA  Net  $1950.00 

KODAK  REFLEX  ACCESSORIES: 

Matte  Box  Net  $225.00 

Single  Speed 

Stop  Motion  Motor  Net  $650.00 

Additional  Single  Speed  Drives 

l'-4.  'i,  1  Sec )  Net  $150.00 

no  V  AC  DC  Variable  Speed  motor 

with  Tachometer  Net  $500  00 

Balanced  Tripod  for  Blimp    Net  $460.00 

Pro  Jr.  Spring  Head  Tripod  for  Camera 

with  Ball  Joint  CECO  Model  TR6V8  .  .  . 

Net  $24S.OO 


CECO  HtSPEED  EDITING  TABLE 

With  Torque  Rewinds,  Single  -System 
Sound  and  Counter,  Acceleration  to  240 
feet  per  minute.  Available  in  16mm  and 
35mm  Models  Net  From  $1750.00 

3  VEAR  LEASE  available 


CECO  PROGRAMMER  for  Timelapse 
Applications  Net  $495,00 


100O    MAGAZINE  FOR  ARRIFLEX 
35inm  CAMERA 

Complete   with   VeederRoot   Counter,,, 
Net  $369,00 


CECO  400'  CONVERSION 

for  CINE  VOICE  CAMERA    Net  $450,00 

4C0'   Mitchell    Type  Magazine,  additional,,. 
Net  513S,I)(I 


WAODELL  NOVA  III 

16mm  HIGHSPEED  CAMERA 

New  features  include  simplified  Timing 
block  and  Film  Chip  Reducer.,. 

Net  From  $2335.00 

3  YEAR  LEASE  available 


16mm  CECO  PROFESSIONAL 
FILM  VIEWER  Net  $37500 

(Also  available  with  Single  System  and  or 
Double  System  magnetic  installation). 


NICKEL  CADMIUM  PORTABLE 
POWER  SUPPLY 

for  Kodak  Rellex,  Auricon,  Arriflex  and 

other  Cameras  with  110  V,  Synchronous 

motors.  Complete  with  built  in  charger... 

Net  $325,00 

CECO  Model  PS  40  DO 


INDUSTRIAL  PHOTOGRAPHERS, 
Please  Note! 
—  Ask  us  about  our  NEW 
"INPLANT  STUDIO"  PROGRAM. 


For  full  information  and  literature  on  these  as  well  as  the  thousands  of  other  professional  cameras  and  accessories  available  from 
CECO,  write  or  phone  today. 

CAMERA  EQUIPMENT  CO.,  INC. 

FIRST  IN  SALES,  SERVICE.  RENTALS  AND  REPAIRS  SUBSIDIABY  OF  CECO   INDUSTRIES.  INC, 


NEW  YORK.  N,Y. 

315  West  43rd  St    JUdson  6  1420 


NIALEAH,  FLORIDA 

51  East  10th  Ave    TUxedo  8-4604 


HOLLYWOOD.   CALIFORNIA 

6510  Santa  Monica  Blvd    Hollywood  9  8321 
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I\V«  Mana^riiient  Traininjj 
Film  Analyzes  Lcadi-rsliip 


Styles  of  Leadership,   16mm,   2(S 

minutes,  black  &  white  or  color. 
produced  by  Houndtable  Produc- 
tions. 

■fr  This  latest  management  devel- 
opment film  in  Roundtable's  Li- 
brary, gives  a  realistic  view  of  prob- 
lems every  manager,  regardless  of 
business  or  industry,  faces  almost 
daily. 

A  few  of  the  typical  questions 
the  film  goes  into  are:  How  does 
an  executive's  way  of  leading  oth- 
ers affect  morale,  motivation  and 
teamwork?  How  can  a  supervisor 
encourage  the  best  performance  of 
his  people?  What  is  the  right  bal- 
ance between  effective  control  and 
meaningful  involvement  of  sub- 
ordinates? 

The  new  training  film  is  design- 
ed to  aid  the  instructor  who  has 
been  trying  to  stimulate  new  in- 
sights into  the  various  ways  man- 
agers exercise  their  authority. 

Technical  advisors  on  the  film 
were  Dr.  John  D.  Gerletti  of  the 
University  of  Southern  California 
and  Dr.  Warren  Schmidt  of 
U.  C.  L.  A.,  both  authorities  in  the 
field  of  leadership  development. 

Available  —  for  sale  or  rentid 
—  from  Roundtable  Productions, 
27?  S.  Beverly  Drive.  Beverly 
Hills,  California.  Q' 


Medifilni  Report  Highlights 
,\>IA's  111th  .4nnual  ^Meeting 


Medifilm  Report  IV,  a  16mni 
sound  film,  31  minutes,  presents 
highlights  of  the  .\nierican  Medi- 
cal .^.ssociation's  II  1th  annual 
meeting  in  Chicago.  The  film  was 
made  available  to  medical  and 
allied  groups  by  the  Schering 
Corporation. 

■ir  Produced  in  co-operation  with 
A.\l.\'s  Department  of  Medical 
Motion  Pictures  and  Television, 
the  film  features  scientific  e.\- 
hibits,  lectures,  and  panel  discus- 
sions. It  is  narrated  by  Jack  Dr- 
Tar,  .\I.  D.,  of  Milan,  Mich.,  a  past 
president  of  the  .Vmerican  .\ca<l- 
emy  of  General   Practice. 

State  and  connty  medical  .socie- 
ties may  obtain  the  film  by  writ- 
ing to  the  .\nierican  Medical  .^s 
sociation,  .5.35  N.  Dearborn  St 
Chicago,  or  to  the  Audio-Visual 
Department,  Schering  Corpora- 
tion, Union,  N.  J. 

Topics   of  special   interest   an- 
diWded  into  two  areas:  those  for 
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today  s  practice  and  those  for  the 
medicine  of  tomorrow. 

Subjects  for  toda\"'s  practice  in- 
clude: 

Inflatable  splint  for  emergency 
use  (  Drs.  James  Gardner  and  Ted 
Hartman  of  the  Cle\eland  Cli- 
nic ) :  head  injuries  ( Dr.  Joseph 
P.  Evans  of  Chicago):  allergic 
emergencies  in  office  practice 
(Dr.  John  P.  McGovern  of  Hous- 
ton): alcoholism  (Dr.  Marvin  \. 
Block  of  Buffalo);   proctosigmoi- 


tloscopy  for  asymptomatic  cancer 
(Dr.  Ronald  N.  Grant  of  New 
York  Cit\- ) :  and  teenager's  prob- 
lems ( Dr.  James  C.  Walsh  of 
Washington  D.  C,  Henry  D.  Mc- 
Ka\',  Chicago  sociologist ) . 

-Medicine  of  tomorrow  includes: 
whole  organ  grafts  ( Dr.  Richard 
C.  Lillehei  of  .Minneapolis!:  and 
cancer  therapy  with  thermal  neu- 
trons and  Boron-10  (  Dr.  Lee  E. 
Farr  of  Brookhaven  National  Lab- 
oratory. 1^ 


PRODUCTIONS 


O-n'V 


3t 
k 


uou  re  Qoinq  to 


ave 


a  film  ,  . 


.J4ave  a  qood  one! 


During  1962 
SEVEN  AWARDS 

were  granted 
to  us  by: 

Freedoms  Foundation 

Columbus  Film 
Festival 

National  Committee 
on  Films  for  Safety 

Sales  Executives' 
Club  of  New  York 
"Day  of  Visuals" 


For  finer  film  Presentations: 


BAY  STATE  FILM  PRODUCTIONS,  Jnc. 


BOSTON 

80  BOYLSTON  ST. 

HA  6.B904 


SPRINGFIELD.  MASS 


>    O    BOX    129 
RE  4-3164 


NEW  YORK 

200  W     57TH   ST 
CI    6   6799 


|{a<liali<in  Film  a  Prime 
<  )f  Relief  its  and  Danger: 


Radiation,  16mm,  27  min 
color  or  black  and  white, 
duced  by  the  National  Film  E 
of  Canada  Science  Film 
with  the  cooperation  of  -\t 
Energy  of  Canada  Uimited. 

t>  This  film  is  a  primer  for  i 
ems  about  Radiation  —  wh 
is  and  what  it  does  to  1 
things.  For  alert  citizens  of 
age  of  the  atom,  the  film  cla: 
such  questions  as:  How  is  r: 
tion  used  for  the  benefit  of  ) 
kind,  and  what  are  the  danj 

From   a  sun-drenched   bat 
beach    to    an    awesome    "gai 
garden",   this   film   explores 
heat,     radio  waves.    X-rays 
gamma  rays  affect  you  and  ( 
forms  of  life. 

.Attention  is  drawn  first  to 
light,  a  famihar  and  welc 
form  of  radiation  which  onl 
the  extreme  is  dangerous.  C 
mid-summer  beach  you  see 
Sim  bathers,  \\'arned  by  a  t 
ing  skin,  protect  themseKe; 
shade  or  suntan  lotions. 

Unlike  sunlight,  other  forrr 
radiation  give  you  little  or 
warning.  This  is  seen  as  the 
takes  you  to  the  .\-ray  and  ra 
logical  departments  of  a  moc 
hospital,  to  Canada's  atomic 
search  center  at  Chalk  Ri\er, 
to  the  strange,  forbidden  gai 
of  the  Brookhaven  National  1 
oratory  in  the  United  St; 
where  plant  growth  is  repea 
1\    subjected  to  gamma   ra\s 

For  purchase  (  S200-color ) 
preview  for  purchase  consid 
tion,  write  to:  The  National  f 
Board  of  Canada,  680  Fifth 
uue.  New  York  19,  N.  Y. 


Fantastic  Plastic  Describe« 
In  Making  of  Tough  Lugga 


The  Case  of  the  Fantastic  Plas 

12  minutes,  color,  produced 
the  Naugatuck  Chemical  Divis 
United  States  Rubber  Compar 
Suitcases  are  bounced,  bakeii 
ovens  and  roughed-up  in  a  revel- 
ing torture  chamber  in  this  c(  r 
motion  picture. 

The  film  describes  how  A 
plastic  is  formed  into  luggage 
Shwayder  Brothers,  producers 
Samsonite  luggage.  The  film  tra 
the  story  of  plastic  from  pellet 
a  finished  piece  of  luggage. 

■Available     from    the     Krala; 
Sales       Department.       Naugatit 
Chemical    Division,   United  Sta 
Rubber  Co.,  Nausatuck,  Conn. 
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tliant  Appoints  Rubinstein 
Exeoutive  Administrator 

''William  M.  Rubinstein  hiis  been 

lointed  executive  administrator 

Radiant  Manufacturing  Corp.. 

frton   Grove,    111..    Adolph    M. 

"  rtheimer,     president,    lias    an- 
inced. 

lubinstein   will   be   responsible 
administrative  operations  of  the 


Radiant's  Bill  Rubenstein 

1.  including  supervision  of  sales 
/ice  departments  and  customer 
itions.  He  also  will  head  up  Ra- 
nt's product  diversification  pro- 
m. 

Jefore  joining  Radiant.  Rubin- 
n  was  executive  vice  president 
a  Chicago-based  textile  main- 
ance  company  where  he  was  in 

,rge  of  sales  and  personnel.  S' 
*        *        * 

1  Chalwin   Now    Represents 
■'1    Film    Board    in    U.    S. 

Len  Chatwin  has  been  appoint- 
r  general    representative   of   the 


!r    16mm.  Film  —  400'   to   2000'    Reels 

Protect  your  films 
Ship   in   FIBERBILT   CASES 

Sold   at   leading   dealers 


bear 

this 

TRADE 

MARK 


National  Film  Board  of  Canada 
in  the  United  States. 

Director  of  NFB's  distribution 
branch  since  1948.  Mr.  Chatwin 
has  taken  up  h.s  nevV  position  with 
headquarters  at  the  Board's  office 
in  Canada  House,  New  York.  He 
succeeds  H.  B.  Chandler  who  has 
returned  to  Canada  as  chief  of  the 
Liasion  division  in  Ottawa. 

New  director  of  distribution  is 
J.  W.  Cosman.  at  one  time  senior 
U.  S.  A.  representative  of  the 
Board  in  New  York  and  more  re- 
cently head  of  the  film  sales  divi- 
sion   at    NFB's    headquarters    in 

Montreal.  Canada.  9^ 

*  *        * 

Teehnieolor  .■\dvances  Blanco 
to  Sales  Direction  in  N.  Y. 

Appointment  of  Richard  M. 
Blanco  as  director  of  sales  for  New 
York-Motion  Picture  Division  and 
Military  Sales  Division.  Techni- 
color Corp..  was  announced  by  Ed- 
ward E.  Ettinger.  executive  vice 
president  of  the   company. 

Blanco  has  been  with  Techni- 
color for  more  than  30  years  and 
has  worked  in  every  phase  of  the 
business.  His  office  will  be  at 
Technicolor  headquarters  at  30 
Rockefeller  Plaza.  New  York,   y' 

Greer    Named    Art    Director, 
Larsen   Producer  at    .\lexander 

"  Donn  M.  Greer  is  the  new  art 
director  and  Robert  Larsen  has 
been  named  a  producer-director  in 
the  Commercial  Division  at  the 
Alexander  Film  Company.  Colo- 
rado Springs. 

Mr.  Greer,  who  studied  at  the 
Sorbonne  in  Paris,  was  the  recent 
designer  of  stage  productions  for 
the  5th  National  Boy  Scout  Jam- 
boree, held  in  Colorado  Springs  in 
1960;  he  has  also  designed  and 
decorated  Santa's  village  in  Lake 
Arrowhead,  elements  of  Disney- 
land. Pacific  Ocean  Park  and  dec- 
orated the  Dunes  Hotel  in  Las 
Vegas.  He  is  the  twin  brother  of 
Jane  Greer,  former  well-known 
film  actress. 

Prior  to  his  exclusive  associa- 
tion with  Jerry  Fairbanks  Produc- 
tions as  staff  director.  Mr.  Larsen 
was  a  film  editor  at   Paramount. 

*  :;=  •\- 

Plumb  Heads  Repair  Facilities 
at   V'ictor   Duncan    Co.,   Detroit 

•ir  Mr.  Cy  Plumb  has  recently 
been  appointed  head  of  mainten- 
ance and  repair  facilities  at  Victor 
Duncan  and  Company,  of  Detroit. 
One  of  the  leading  experts  on 
Mitchell  and  Arriflex  cameras  in 
the  Mid-West.  Mr.  Plumb  has  en- 
gineered and  built  many  unique 
optical  and  mechanical  devices  for 
motion  picture  use.  ff 


S.O.S..pffers,,.^f^ 

/^  ^tuifio  Oh  a  THpcif' 

^         AURICON 

V         PRO-600 

SPECIAL 


16mm  "Double  Svstem" 
or  "Single  System'  Sound 
Camera  ...  for  the  News- 
reel  Cameraman  who 
demands  400  foot  Film 
Capacity  .  .  .  with  Light- 
weight Portability! 


All  Auricon  Equipment  is  SOLD  WIIH  a  30-DAY  MONEY-BACK  GUARANTEE 
and  a   I-yeor  Service  Warranty.   You  Must  be  sotistied.    Write  for  brochure- 

S.O.S.  PHOTO-CINE-OPTICS,  Inc. 

602  W.  52nd  St.,  New  York  19,  N.Y.  .  Phone:  PLaza  7-0440  .  Telegram:  "FAX,  N.Y." 

Western     Branch:     6331    ttoilywood     Boulevard,     ttollywood    2S,     Calif.  -  Phone:     467-2124 


If  you  want  the  IMPACT 
of  new  ideas  we  have 
the  creative  hands  to  pro- 
duce resounding  results 
.  .  .  in  the  largest,  most 
complete  new  facilities 
between  Detroit  and 
New  York. 


HOLLAND*WEGMAN     PRODUCTIONS 

Motion     pictures    for    business,    industry    ond    television 
207    DELAWARE    AVE.,    BUFFALO    2.    N.   V. 
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IBUSINESS  SCREEN  EXECUTIVE! 

NEWS     OF     STAFF     APPOINTMENTS     AND     AV     INDUSTRY     DEVELOPMENTS 


Alliiii    W  Mmhi   Joins    W  iltling 
On  Konl  Division  Aclivily 

1i:  Dan    Gallagher,    vice-president 
of  Wiidinu,   Inc..   in   Detroit,   an- 


Loving  Named  General  Manager 
of  Du  PonI   Photo  Produets 

■:-V  George  H.  Loving  is  the  new 
general  manager.  Photo  Products 
Department,  at  the  Du  Pont  com- 
pany. Mr.  Loving  succeeded  John 
M.  Clark  in  that  post  on  January 
1st.  Mr.  Clark  has  been  named 
general  manager  of  the  company's 
Electrochemicals  Department. 

Mr.  Loving,  who  is  55.  has  been 
assistant  general  manager  of  Du 
Pont"s  photographic  products  oper- 
ations since  1956.  He  is  a  mem- 
ber of  the  Board  of  Directors  of 
the  National  Association  of  Photo- 
graphic Manufacturers  and  has  had 
broad  sales,  technical  and  admini- 
strative experience  in  his  32-year 
career  at  Du  Pont.  He  joined  the 
company  at  Du  Pont's  Eastern  La- 
boratory. Gibbstown.  N.  J.,  spent 
12  years  in  technical  and  produc- 
tion positions,  followed  by  14  years 
in  various  sales  positions. 

A  native  of  Union  Starr.  Mo.,  he 
was  graduated  from  the  Univer- 
sity of  Colorado  in  1930  with  a  BA 

■degree.  W 

*        *       * 

Graham  Asst.  Gen.  Manager 
at  Du  PonI  Photo  Prodiu-ts 

■/■  Harlan  L.  Graham.  Jr..  is  the 
new  assistant  general  manager  of 
the  Photo  Products  Department  of 
the  Du  Pont  Company. 

Director  of  sales  for  the  Photo 
Products  Department  since  1958, 
Mr.  Graham  succeeds  George  H. 
Loving  who  is  now  general  manag- 
er of  the  department. 

Mr.  Graham  brings  to  the  posi- 
tion 25  years  of  experience  in  both 
sales  and  production  in  the  photo- 
graphic field.  He  has  also  been  ac- 
tive in  the  National  Association  of 
Photographic  Manufacturers. 

A  native  of  Mardela  Springs. 
Md..  He  was  graduated  from  Johns 
Hopkins  University  in  1938  with 
a  Bachelor  of  Engineering  de- 
gree. PC 

The  13th  Annual  Production  Review 
Will    be    Published    in   Mid-FeSruory 


Allan   Wilson 


to  Wilding 


nounced  the  appointment  of  Allan 
F.  Wilson  as  account  group  super- 


visor of  Ford  Division  activities 
in  the  W  ilding  Detroit  office. 

Wilson's  primary  interests  will 
involve  sales  training  and  sales 
promotion  work  for  the  Ford  Di- 
vision. He  formerly  was  with  Leo 
Burnett  advertising  agency,  and 
prior  to  that  was  manager  of  the 
Business  Management  and  Sales 
Training  department  of  Ford  In- 
ternational division,  and  at  one 
time  was  advertising  and  sales  pro- 
motion manager  of  Ford's  Contin- 
ental division.  S" 

.\llen  TV  Director  at  \^  ade 

■  Grover  Allen  has  been  promot- 
ed to  director  of  television  of 
Wade  Advertising.  Inc.,  a  new  pos- 
ition. Allen  has  been  with  Wade 
as  a  television  producer  for  the 
past   five   years.  ^' 


>-<snj>v*ccv  seeks. . . 
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Qualify  black-and-white 

.laboratory  service 

35mm  and  16mm 

Since  1937 


Film  Center Buililing,630NinthAvenue,NewYork  36,  N.Y.^COIumbus  5-7676 

Affiliated  with   BYRON   MOTION   PICTURES,   Woshmgton   7,    D.  C. 


Alexander's    Howard    Emricl 

Alexander  Appoints  Emricl 
Administrative  Vice-Preside 

'•  Filling  the  newly-created  | 
tion  of  administrative  vice-p 
dent  at  the  Alexander  Film  C 
pany.  Colorado  Springs,  is  i 
ard  P.  Emrich.  Keith  Munroe. 
xander  president,  made  the 
nouncement  on  December  IC 

Mr.  Emrich  will  provide  li; 
between  the  company's  mar 
ment  and  its  divisions  and  sub 
aries  and  will  work  directly 
Mr.  Munroe  on  major  devt 
ment  plans. 

The  new  executive  has 
president  of  Rock  Wool  Ins 
ing  Company  of  Pueblo  am 
Colorado  Insulating  Comp 
Denver.  Prior  to  these  posit 
he  was  associated  with  the 
CAGo  Tribune  in  New  York  i 
He  is  a  graduate  of  the  L'nr 
sity  of  Illinois,  majoring  in  I 
ness  Administration,  is  mai 
and  has  two  children.  Mr. 
rich  will  make  his  home  in  C 

rado  Springs. 

*  *        * 

Fred  Frink  is  Named  Delroii 
Sales  Kep  for  .\nimation  I 

i^  Earl  Klein,  president  of 
mation.  Inc..  and  Image  Pro 
tions.  Hollywood-based  prodi 
of  live-action  and  anima  ed 
commercials,  announces  the 
pointment  of  Fred  Frink  as  De 
sales  representative,  with  office 
791   Seminole.  Detroit   14. 

Fr!nk  is  well  known  in  the 
troit  area,  where  he  represe 
Van  Praag  and  other  film  pro 
ers  for  many  years. 

*  *        * 

>logul>oul>   Forms   Com  pan 

'-  Pablo  Ferro  and  Lew  Schw 
formerly     associated     with      I 
Mogubgub    in    the    operatiotV 
Ferro.    .Mogubgub   &   Schuart 
New  York  film  producer.  h.iM  n 
nounced   that   Fred   Moguhiiu  i 
no  longer  associated  with  the  ) 
Mogubgub  has  departed  to  <  ■ 
his  own  studio.  'r 
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Business  Si  r\V 

L 


t.  Higginbothaiii  Appoinletl 
,  '.  at  Movielonews,  Inc. 

/illiani  R.  Higginbothani  has 
I  appointed  vice-president  and 
[  ucer  of  Movielonews,  Inc., 
;  20th  Century-Fox  newsreel, 
(t  subject,  commercial  and  in- 

•ial  production  unit,  with 
i  quarters  in  New  York.  He  suc- 
is  Edmund  H.  Reek,  who  has 
i  ned. 

r.  Higginbotham's  appoint- 
i;  to  the  new  position  is  an  in- 
sion  that  Movietonews  will 
icably  turn  increasingly  towards 
Biponsored  film  field  to  recoup 
IeIoss  of  volume  from  declining 
j'ireel  business. 

'.  R.  Higginbothani  had  been 
b  United  Press  International 
b;  1935.  He  was  bureau  man- 
[£,  war  correspondent,  and 
njjpean  News  Manager  for 
R  He  joined  the  UPI-Movie- 
ijws  TV  news  film  operation  in 
)ll.  ^ 

I  *  *         * 

ijter  Joins  Atlas  Film 

'Irank  Blotter  has  joined  Atlas 
il[  Corp..  Oak  Park.  111.,  in  a 
iqtive-sales  capacity.  Blotter  has 
teed  in  Hollywood  and  New 
fi  for  more  than  25  years  in 
Wnotion  picture  and  advertising 
as  a  director  and  in  creative 
ions.  I3j' 


: 


I  Bliistaiii   is  Appointed 
cutive  Profluoer  at  INiles 

oseph  C.  Bernstein,  general 
ager  of  Fred  Niles  tele-film 
ios  in  New  York,  announces 
addition  of  Paul  Blustain  as 
utive  producer  to  Niles"  New 

staff. 
3r  the  past  three  years,  Blus- 

was  a  producer-director  for 
;ann-Marschalk.  New  York, 
handled    musical    production 

wrote  jingles  for  major  ac- 
ts. 

.  addition  to  his  executive  pro- 
r  assignments.  Blustain  will 
5  as  the  Niles  New  York  stu- 

musical  director.  *• 


Catalano  to  Manage  Sales  for 
Salesniale  Division  of  Beseler 

->  Paul  Catalano  has  been  ap- 
pointed Sales  Manager  of  the 
Salesmate  Division  of  the  Charles 
Beseler  Company. 

Mr.   Catalano   has  served   in   a 
sales  e.xecutive  capacity  for  various 


Salesmate's  Paul   Catalano 


organizations  for  the  past  1 1  years. 
His  appointment  by  Beseler  marks 
his  entrance  into  the  audio-visual 
field.  ff 

Two  Join  VPl  Staff,  New  York 

7V  Ward  Byron,  former  executive 
producer  at  Young  &  Rubicam, 
and  Tony  Pann.  senior  vice  presi- 
dent of  Lennen  &  Newell,  have 
joined  VPI  (Video  Pictures.  Inc.) 
as  executive  staff  members. 

Mr.  Byron,  who  will  function 
primarily  as  a  sales  executive,  has 
written,  produced  and  directed 
many  radio  and  TV  shows. 

Mr.  Pann  served  as  an  assist- 
ant director  at  the  Ealing  Studios 
in  London.  He  has  directed  nu- 
merous commercials  for  RKO 
Pathe.  William  Esty  and  Lennen 

&  Newell.  W' 

»       «       * 

Mike  Stehney  to  WCD  in  NY 

<-:  Michael  Stehney  has  joined 
WCD.  Inc..  New  York,  as  produ- 
cer-director. 

Mr.  Stehney,  who  has  won  a 
Venice  International  Film  Festi- 
val Award,  and  a  Blue  Ribbon 
from  the  American  Film  Festival, 
left  Elliot,  Unger  and  Elliot  to 
assume  his  new  post.  S' 


m  Incorporated  3.3  B  eti  46th  Street  \ew  York  36.  New  York  JUdson  2-3606 
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RPL  now  offers 
16  and  35mm  film 

sound 
lecordiiig 
seivices 


R=^ 


RECORDED   PUBLICATIONS 
LABORATORIES 


1565  Pierce  Ave  ,  Camden  5,  N  J 


Wherever  movies  are  being  made  to- 
day—in Hollywood  or  NYC,  in  any 
business,  educational  or  Government 
center— the  recording  of  sound  is 
turned  over  to  specialists.  The  utmost 
in  quality  is  essential.  RPL  engineers 
have  many  years  of  experience  in  top- 
quality  sound  recordings  on  disc,  tape 
and  slide  film.  Now.  with  newly  com- 
pleted facilities,  we  are  able  to  extend 
our  recording  services  to  motion  pic- 
lure  him. 

Our  facilities  include  the  latest 
equipment  for6-channel  16  and  35mm 
magnetic  film,  interlock  screening, 
mixing  and  transfer  -  .  a  comprehen- 
sive library  of  sound  and  him  scoring 
music  effects  .  an  acoustically  per- 
fect screening  theater,  announcers' 
booths,  and  control  rooms.  We  have 
everything  needed  to  provide  highly 
specialized  sound  recording  services 
for  movie  film. 


Send  us  your 

script  and  instructions 

for  quotation 


OUR   EXPERIENCE    IS   YOUR   KEY  TO 

SERVICE  A   DEPENDABILITY 


CAMART   DUAL  SOUND   EDITOR  Model  SB-111 

Kilit  single  and  diiuble  system  Ifi- 
mni  or  .^5mm  optical  sound.  Edit 
single  system  Magnastripe  or  double 
svstem  magnetic  sound.  Use  with 
any  Ifimm  motion  picture  viewer  to 
obtain  perfect  lip-sync  matching  of 
picture  to  track.  (Works  from  left  to 
riglit  or  right  to  left.) 
Dual  Editor  (without 

viewers)    $10''0(' 

Zeiss  Moviescop  Viewer 96.00 


Special  Editor-Viewer 
Combinatioir 


.  269.50 


NEW!   GTC-59 

Makei  Glass  Smoother  Than  Glass 


Anti-Static 
Cleans 

&  Degreases 
Water 

Repellent 
Anti-fog 


GTC-59  is  o  glass 
treatment  compound 
designed  and  field 
tested    for  onti-static. 

ing  and  polishing.  It  creates  a  high  luster, 
water  repellent,  clesr  ond  hard  protec- 
tive coating  on  all  types  of  smooth  non- 
porous  moteriols  such  as  plastics,  glass. 
chrome,  etc.  Excellent  for  lenses,  optics, 
reflectors,  condensers,  records,  *l  ^C 
lights.    6    oi.    Spray    Applicator.,.  "'^      * 


CAMART 

CORE 

DISPENSER 

Keeps  film  cores 
handy  aT  oil 
times.  Easy  to  re- 
move —  easy  to 
fill  All  aluminuir. 
construction.  Ad- 
(ustoble  to  t6mm 
and   35mm   cores. 

*?r  $10.00 

12.00 

36"  16.00 

Aluminum   Dispenser  for  Plastic  Reels 

50' _  $16.50    100' -$18.50 


camaa  mat. 

1845    BROADWAY   (at   60lh   St.)    NEW   YORK   23  •  PLaio  7-6977  •  Coble  Co 
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A  New  Division  has  been  formed 
at  Visualscope.  Inc.,  New 
York,  called  Assured  Salesniakers, 
Inc.  Headed  by  Irv  Zuckernian. 
president,  and  Ray  DuFlon.  vice- 
president,  the  new  division  will 
function  as  the  sales  training  arm 
of  the  Visualscope  organization. 

The  chief  stock  in  trade  of  As- 
sured Salesniakers  is  a  business 
game  called  The  Salesmakcr.  which 
can  be  likened  to  a  sophisticated 
parcheesi  played  with  loaded  dice, 
lis  object  is  to  make  sales  training 
sessions  productive,  and  incident- 
ly,  fun. 

Came  Has  Good  "Track"  Record 
The  game  has  had  a  good  record 
of  performance  over  the  past  sev- 
eral years,  being  used  by  such 
salesmanship-conscious  concerns 
as  National  Biscuit  .  Johnson  & 
Johnson.  Westinghouse.  Johns 
Manville.  Owens  Corning  Fiber- 
glas.  U.  S.  Plywood  and  several 
dozen  others. 

The  point  of  gamesmanship  for 
business  use.  according  to  Irv 
Zuckerman.  is  that  people  don't 
really  like  to  learn,  because  it  is 
too  much  work,  but  games  can 
provide  the  challenge  of  com- 
petition and  such  actual  fun  in 
outwitting  the  other  guy  that  learn- 
ing is  no  longer  a  chore. 

In  playing  the  game,  the  men 
are  asked  to  shoot  the  dice,  as  in 
parcheesi.  and  move  across  the 
board  encountering  red.  grey, 
white  and  black  squares,  which  are 
set  up  to  accurately  correspond  to 
the  emotional  picture  of  typical 
customers. 

For  instance,  red  squares  mean 
hostility  and  gray  areas  represent 
doubt.  White  squares  mean  no  re- 
sistance —  an  easy  sale,  while 
black  represents  no  sale  due  to 
some  obstacle  a  salesman  can 
never  overcome. 

Players,  who  may  range  from 
six  to  300  in  numbers,  are  grouped 
into  teams.  The  idea  is  that  every 
time  a  team  lands  on  a  red  or  gray 
square,  it  must  go  to  work  to  over- 
come specific  customer  objections 
for  that  square,  and  make  the  sale 
to  the  satisfaction  of  all  the  other 
teams. 

Five  Advantages  Are  Noted 
Advantages  of  the  game  over 
more  traditional  sales  training  tech- 
niques are  that  ( I  )  competition  is 
a  strong  motivating  factor  in  en- 
couraging men  to  take  a  good  in- 
terest in  the  session;  (2)  as  a  team 
function,  each  salesman  is  assured 
anonymity  —  won't  just  parrot  the 
accepted  words  from  "the  book", 
but  use  his  brains  and  ingenuity 
in  solving  the  problem;  (3)  by 
listening    to    the   progress   of   the 
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Visualscope  Forms  Salesniakers*  Division 

Vi  ill  FiiiU'tioii  as  Sales  Training  .Vriii  ol    ><•«    ^  ork  ( tr^aiiixation 

game,  management  gets  invaluable 
feedback  on  actual  problems  that 
arise  and  the  salesmen's  way  of 
h.uidling  them;  (4)  the  game  pro- 
vides a  rehearsal  time  for  actually 
putting  new  sales  techniques  in 
effect;  and  (5)  the  game  en- 
courages imagination  to  run  free  in 
a  sort  of  brain-storming  approach. 
Irv  Zuckerman  points  up  an- 
other value  of  the  Salesmakcr 
game  —  it  provides  an  immediate 
reward  and  an  immediate  penalty 
for  countering  sales  objections  ca- 
pably or  ineffectively.  This  is  im- 
portant, for  it  has  been  shown  that 
the  mind  forgets  more  in  the  first 
36  hours  afler  a  meeting  than  it 
does  in  the  next  36  days.  So  the 
sales  techniques  that  are  taught 
can  be  put  into  effect  in  the  game 
quickly  and  proved  to  be  effective. 
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Sates  ticiiniiifi  executives  attend  a 
demonstration  of  Salesmakcr  game. 

Robert     Taylor,     president     of 

Visualscope.  said  he  was  glad  to 
welcome  the  Assured  Salesmakcr 
division  to  the  Visualscope  or- 
ganization because  he  believed  it 
served  to  give  an  added  valuable 
service   to  the   company's  clients. 


Get  the 

PRINT  MILEAGE 

You're  Entitled  To! 


Comprehensive  Filmtreat  Rejuvenation 

restores  motion  picture  prints  gone  flat  in  use 
to  their  original,  scratch-free  brilliance  . . . 
at  a  fraction  of  their  replacement  cost. 

COMPREHENSIVE 


FH-MTREAT 

Service  Centers:  421  West  54th  Street,  New  York  19,  New  York 
829  No.  Highland  Avenue,  Hollywood  38,  Calif. 


Pflican  Opens  a  New  Stuc 

Pelican  Productions,  Inc. 
opened  a  new  motion  pictun 
dio  at  12K0  Fifth  Avenue. 
York.  1 

Pelican's  Executive  Prot 
Marc  Statler.  said  that  the 
studio  is  being  equipped  w 
complete  home  economics  kit 
a  15  by  70  foot  cyclorama  ; 
street  level  access  accommoc 
vehicles  as  large  as  a  semi-ti 
truck.  The  main  studio  meu 

7.5  by  100  feel. 

*  *        * 

INorwoo<l  Sets  New  Divisic 
Create  Programs  for  Telev 

*  Norwood  Studios.  Inc..  V 
ington  Producer  of  motion  pic 
has  formed  a  new  division, 
wood  Television,  to  create 
velop  and  produce  new  prop 
for  television. 

In  announcing  the  expar 
Mr.  Philip  Martin.  Presidei 
Norwood  Studios.  Inc..  said: 
location  being  in  the  nation's 
tal  will  enable  us  to  emphasize 
grams  in  the  news  and  publi 
fairs  fields;  but  we  plan  to 
duce  programs  and  features 
much  wider  range,  as  well,  in 
ing  special  projects  for  advert 
such  as  filmed  commercials.' 

Director  of  the  newly  fo 
Division  is  Michael  J.  Marlow 
until  recently  a  member  ol 
CBS  News  Washington  Bu 
and  producer  of  several 
News  and  Public  Affairs 
grams. 

o  o  o 

Murphy  Prodiietions'  Relo" 

ix  Owen  Murphy  Productions 
announces  relocation  of  office 
production   facilities   to   the 
floor  at  666  Fifth  Ave..  New 
19.  New  York. 

*  *  * 

Rose->Iajjwoo(l  in  N.  Y.  .M 

■  Rose-Magwood  Product 
Inc.,  formed  only  nine  months 
will  mark  the  New  Year  w 
move  to  new  and  larger  qua 

The   new  location   at   72 
45th   Street.  New   York   36 
7-8020).    will    provide    expa 
editorial  facilities  and  a  screi 
room,  as  well  as  additional 
space. 

*  *        * 

Victor   Duncan   Enlarges   I 

■tV  The  Victor  Duncan  Com 
has  announced  their  expansic 
larger  quarters  in  the  Jack 
building.  A  complete  line  of 
chell  and  other  cameras  anc 
cessories  are  offered,  and  a  r 
catalog  is  available  on  request 
250  Piquette  St..  Detroit.  Mic 


Business  Scr 


Referejice  Shelf 


Some  Useful  Booklets  and  Fact  Sheets  Available 
Without  Cost  If  Requested  on  Company  Letterhead 


rmulae  for  Foreign  Trade" 
t^ded  in  a  36-Page  Booklet 

oreign  Language  &  Cinema 
ice,  Hollywood,  is  making 
able  a  56-page  booklet  giv- 
Formulae  for  Foreign  Trade." 
.,  uced  by  an  affiliated  organiza- 
the  Institute  of  Foreign  Lan- 
es, the  booklet  describes  the 
s  of  V.  S.  business  in  the 
i  today:  investments  abroad 
the  problems  of  credits,  re- 
ions  and  balance  of  payments: 
nes  the  determining  factors  for 
5ss  in  foreign  trade;  do's  and 
ts  in  communication  and  in 
mal  relations:  problems  of  lan- 
e;  use  of  motion  pictures  as  a 
um  of  communication;  and 
naries  on  markets  in  free  Eu- 
,  Brazil.  Turkey.  Iran  and  Pak- 

and  in  Africa, 
xompanying  the  booklet  is  a 
tin   describing    methods    em- 
5d  in  dubbing  foreign  langu- 
to  films.  Included  in  the  tech- 
details  is  a  review  of  steps  in 
lation,   adaptation,   rehearsal. 
Jack,  transfer  and  editing,  and 
nsfer   for  both   narrated   and 
("nchronized     pictures.     Write 
rence     Shelf.     Business 
EN,  7064  Sheridan  Road.  Chi- 
26,  Illinois  on  company  or 
aization    letterhead    for    your 

of  this  informative  booklet. 8!" 

*        *        * 

Processing  Flow  Charts 
lable  from   General   Lab 

rofessional  methods  of  proces- 
motion-picture  film  are  de- 
ed in  a  set  of  eight  flow  charts 
ished  as  producer  service  bul- 
by  General  Film  Labora- 
1546  N.  Argyle  Ave.,  Holly- 

1  28,  California. 

36  charts  show  the  various 
'■  used  in  processing  16mm 
35mm  negatives,  both  color 
black  and  white:  handling  of 
m  color  or  black  and  white 
rsal  originals:  and  use  of  the 

2  method  for  producing   16- 
positive    prints    from    black 

white  or  color  film, 
rite    General    on    your    com- 
I  letterhead  for  a  set  of  these 
charts.  1^' 

dbook  for  Small  Business 
pful  to  Industry  Companies 

new   booklet.   The    Federal 

dbook  for  Small  Business,  out- 

for  the  first  time  in  a  single 

det,  services  available  to  small 

ness  from  the  Federal  govern- 


ment. It  is  issued  jointly  by  the 
Senate  and  House  Small  Business 
Committees,  the  White  House 
Committee  on  Small  Business  and 
the  Small  Business  Administration. 

Purpose  is  to  provide  in  one 
comprehensive  volume  informa- 
tion on  all  Federal  programs  of 
interest  to  small  businesses. 

The  new  booklet  is  available 
without  charge  from  any  of  the 
Small  Business  Administration's  60 
field  offices,  its  Washington  head- 
quarters, and  from  the  White 
House  Committee  on  Small  Busi- 
ness. 811  "Vermont  Ave..  Suite 
441.  Washington  25.  D.  C.  R^ 
*        *        * 

Polecat    Data    Sheet    .\vailable 

*  ColorTran  Industries.  Burbank, 
Calif.,  manufacturer  of  specialized 
lighting  equipment  for  motion  pic- 
ture and  commercial-industrial 
photography  announces  release  of 
a  new  technical  data  sheet  on  their 
Polecats,  a  quick  and  easy  way  to 
support  photographic  lights,  back- 
grounds and  reflectors. 

Detailed  descriptions  and  photo- 
graphs of  varied  Polecat  applica- 
tions are  shown.  For  additional 
information,  write  Editor.  Refer- 
ence Desk,  c  o  Business  Screen, 
7064  Sheridan  road,  Chicago  26, 
Illinois.  H' 

BUYERS    READ    BUSINESS    SCREEN 


/ 


\ 


More  films  are  scored 

with  HtO 

tfian  any  other  music! 


\ 


THERE'S  A  REASON- 

The  finest  quality 

The  greatest  variety 

More  libraries  from  one  source 

Detailed  cataloging 

Complete  service 

Assured  protection 


/ 


CAPITOL 
LIBRARY 
SERVICES 


SEND  FOR — 


Why  not  score  your 
next  film  with  Hi-Q, 
too?  Get  the  facts 
by  sending  for  this 
FREE  demo  disc  now. 
HOLLYWOOD,  CALIF. 


THE  13TH  ANNUAL  PRODUCTION  REVIEW  IS  NEXT! 

iV  Your  next  issue  of  Business  Screen  is  the  big  13th 
Annual  Production  Review!  The  complete,  authoritative  list- 
ing pages  provide  the  world's  most  widely-used  Buy- 
er's Guide  to   specializing  film   producers   and   film   services. 


^j^^diOr  SOUi 


*  forer 


^p^^^Sq^m^ 


^  ^^11  photography     4^^. 

complete  lab'oratoirVy  . 
'  .Gdr^P^ete  mobile  videotape  unit  with  6  camera  chaih'i-  - 


17  N.W.  THIRD  ST.,  MIAMI.  FLORIDA       FR  4-2108 
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AND  ALSO  COMPLETE  LABORATORY  SERVrCES 

FOR     16MM/ RECORDING     WORKPRINTING  / 
TITLING    8MM     &      16MM.    RELEASE      PRINTING/ 
35MM     SLIDE     AND     FILMSTRIP     SERVICES- 


AUTOMATIC  FLIP-TOP 

Sound  Slidefilm  Projector 


TELLS 

YOUR 

SALES 

STORY 

AUTOMATICALLY! 


The  new  AUTOMATIC  FLIP-TOP  Projec- 
tor presents  your  sales  story  the  way  you 
want  it  told  .  .  .  enthusiastically  without 
slip-ups  or  omissions.  Captures  and  holds 
attention  with  the  dramatic  impact  of  si),'ht 
and  sound  .  .  .  motivates  definite  action  on 
a  sales  proposition.  Just  set  it  up  and  the 
rest  is  automatic  .  .  .  pictures  change  aitlo- 
maticalty  in  perfect  synchronization  with  the 
sound  hy  means  of  the  patented  DuKane 
30  50  inaudible  signal  system.  For  complete 
information  write  to: 


DxjKa 


C  O  R  P  O  R  AT  I  O  N 
3001  NO.   HTH  AVE.    .     ST.  CHARLES.  ILL. 


REVIEWING  THE  SPONSORED  PICTURE 

Vital  Goal  in  Public  Health 

Tl{  Tcstinfi  of  .Mi^runl  Karni  W  orkers 
Theme  of  New  Jersey  Health  Picture 

Si'onsor:    The    New    Jersey    Department    of 
Health,  in  cooperation  with  Lederle  Labora- 
tories Division  of  American  Cyanamid  Com- 
pany. 

Title:  Read  My  Arm,  16'/2  min.  color,  pro- 
duced by  Harold  Mantell.  Inc. 
•h  The  nation's  half-million  migratory  farm 
workers  and  their  million-and-a-half  depend- 
ents are  a  major  target  of  infectious  diseases 
throughout  the  country,  largely  because  their 
constant  movements  between  states  prevents 
them  from  using  public  health  services  avail- 
able to  other  citizens. 

A  growing  public  awareness  of  this  prob- 
lem has  led  to  considerable  activity  by  the 
individual  states  and  by  the  Federal  Govern- 
ment. A  recent  bill  (SB  1130)  passed  by 
Congress  seeks  to  improve  migrant  health  by 
providing  up  to  $3,000,000  annually  for  the 
next  three  years  to  stimulate  state  and  local 
health   programs   in   migratory  worker   areas. 

Documents  the  New  Tuberculin  Tine  Test 

Indicative  of  the  work  that  can  be  done  is 
the  recent  release  of  the  film  Read  My  Arm 
which  documents  the  first  demonstration  of 
a  new  tuberculosis  screening  test,  the  Tubercu- 
lin Tine  Test,  on  farm  migrants  by  the  New 
Jersey  Health  Department's  Division  of  Pre- 
ventable Diseases. 

The  Department  has  sought  to  demonstrate 
in  the  film  that  ( 1  )  local  and  state  public 
health  agencies  can  provide  an  answer  to  the 
health  needs  of  migratory  farm  workers  by 
devising  new  ways  of  bringing  their  services 
directly  to  migrants  in  the  field;  (2)  the  part- 
nership of  employer,  church  and  civic  agencies 
is  essential  to  the  development  of  effective 
migrant  worker  care;  and  ( 3 )  that  this  co- 
operative process  can  be  applied  to  control 
infectious  diseases  —  specifically  tuberculosis. 

The  Key  Role  of  a  Good  Health  Officer 
Read  My  Arm  begins  with  a  message  from 
Senator  Harrison  A.  Williams.  Jr..  N.  J., 
Chairman  of  the  Senate  Subcommittee  on  Mi- 
gratory Labor.  While  the  film  vividly  demon- 
strates the  new  screening  technique  which  is 
finding  increasing  acceptance  in  TB  control, 
Read  My  Ann  depicts  something  additional. 
The  vigilant  concern  of  a  dedicated  health 
officer  can  strip  away  the  distrust  and  reveal 
the  human  qualities  of  our  "forgotten"  citizens, 
the  two  million  migratory  farm  workers  and 
their  families. 

Read  My  Ann  will  be  of  especial  interest 
to  nursing  groups  and  TB  and  health  associa- 
tions. It  is  restricted  to  professional  and  leader- 
ship audiences  who  may  be  planning  tuber- 
culosis screening  projects.  It  may  be  borrowed 
from  Tuberculosis  Education  Unit.  Public 
Relations  Department.  Lederle  Laboratories, 
Pearl  River.  N.  Y.  ^ 

Other  Reviews  of  Current  Pictures 
Appear  on  Pages  36,  37,  38  and  39 
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COMPCO 

professional  (yi«(/((\  reels  and  cans 
are  preferred  by.. 


the  eustomers 
of... 

forJi~Bir.BS» 


Only  Compco  offers  "a  new  dimension  in 
quality"  recognized  and  accepted  by  leaders 
in  the  movie  making  industry,  compco  s  su- 
periority is  attributed  to  a  new.  major 
advance  in  film  reel  construction — result- 
ing in  truly  pT-o/cssioiiai  rtcls  that  run 
truer,  smoother,  providing  lifetime  protec-  . 
tion  to  valuable  film.  Compco  reels  ..nd  . 
cans  are  finished  m  a  scratch-resistant 
baked-on  enamel,  and  are  available  in  all 
16  mm. sizes — ^00  ft. thru  2300  ft.  For  details 
and  prices  write  to- 

C  O  .M  PCO   corporatior- 
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AND  ALSO  COMPLETE  LABORATORY  SERVICES 
fOR    16MM  /  EDITING  /  WORKPRINTING  /  TITLING/ 
SMM    &    16MM    RELEASE    PRINTING. 
35MM    SLIDE    AND    FILMSTRIP    SERVICES. 


Send  !t  to 


m  m  DocioRS' 


Specialists  in  the  Science  of 

FILM  REJUVENATION 

FOR  16  MM  AND  35  MNI 
RAPIDWELD  Process  includes   treatment  for: 

•  Dirt  •  Abrasions 

•  Scratch  Removal    •  "Rain" 

8MM  SERVICES  NOW  AVAIIABIE. 

S'nd  for  free  Brochure, 
■■FACTS 

^•^TAPID   FILM  Wt-°^~% 

^tTECHNIQUE.  INC.  ja|ft__J| 

37-02  27  ST.,  L.  I.  C.  1,  N.  Y.     ^af—i^        ^_ 
STiliwail  6-4600  •  Est.  1940  ■/^ 


REVIEWING  THE  SPONSORED  PICTURE 

New  Role  for  Automation 

Coiii|)Uter-(.onlrolle(l     Production     Line 
Shown  in  "Tyranny  ot  Large  Numbers" 

Sponsor;  Western  Electric  Company 

Title;  Tyranny  of  Large  Numbers,  15  min, 
color,  produced  by  Ted  Lowry,  associate 
producer,  Pelican  Films,  Inc. 

•j^?  A  survey  made  by  the  Western  Electric 
Company  several  years  ago  indicated  that  a 
big  increase  was  coming  in  the  use  of  electrical 
resistors,  with  a  trend  toward  the  deposited 
carbon  type.  Also  indicated  was  a  severe  need 
for  greater  reliability  in  resistors,  particularly 
for  military  usage. 

But  making  hundreds  of  thousands  of  small 
precision  parts  of  this  nature  by  hand  and  with 
conventional  machinery  is  a  major  problem. 
Maintaining  rigid   quality  takes   as  much,   or 


i| 


tm 


■iM 


r 


\'isuaIizatioM      of      \W.v(rr/i 
er-controlled     proce.s.s    for 


Ek'ctric's     compiif- 
resistor    production. 


more,  time  and  effort  as  the  actual  manufactur- 
ing process.  Western  Electric  met  this  chal- 
lenge by  working  out  a  new  automated  produc- 
tion line  at  its  plant  in  Winston  Salem,  N.  C. 

First  .Automated  Process  of  Its  Kind 

The  first  of  its  kind  anywhere,  the  automated 
production  line  is  a  completely  computer- 
controlled  process  for  making  deposited  carbon 
resistors.  Tyranny  of  Large  Numbers  docu- 
ments on  film  the  challenge,  the  inspiration 
and  the  technique  which  made  possible  the  new 
method  of  resistor  production. 

The  film  shows  the  problems  involved  —  in 
physics,  chemistry  and  electronics  —  with 
beautiful  close-up  shots,  eerie  photographic  ef- 
fects and  music  designed  to  enhance  an  aura 
of  excitement  in  activities  which  are  not  easy  to 
picture.  The  production  line  is  seen  to  perform 
hundreds  of  incredibly  precise  operations  with 
constant  quality  checks  and  to  immediately  cor- 
rect itself  when  the  slightest  deviation  from 
standards  occur. 

Credits  for  Design,  Script,  Direction 

Credits  for  the  film  go  to  Ted  Lowry  at 
Pelican  for  overall  design,  Jeri  Sopanen  for 
script,  and  Lewis  W.  Bushnell  for  direction. 

Tyranny  of  Large  Numbers  was  an  NVPA 
award  winner  and  an  American  entry  at  the 
recent  Berlin  Film  Festival.  It  is  being  distri- 
buted nationwide  through  facilties  of  the  Bell 
System  companies.  R' 

Other  Case  Histories  on  Pages  58,  60,  61 
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VIDEOMASTER 

8MM   CARTRIDGE   LOAD 
REPEATER      PROJECTOR 


•    No  Threading  or  Rewinding 

•    9"  X  7"  Screen 

•   Weighs  only  14  pounds 

VIDEOMASTER 

1308    S.    PULASKI       CHICAGO   23 


i.iHi.R  8  •  Volume  23 


59 


.  .  AND  ALSO  COMPLETE  LABORATORY  SERVICES 
FOR  16MM  /  EDITING  /  RECORDING  /  WORKPRINT- 
ING/TITLING/8MM  &  16MM   RELEASE  PRINTING. 


Film  Executives 

PROFESSIONALIZE 

YOUR  FILM  ROOM 

and   Save   Money 


Harwold's  precision  outomalic  f\tm  inspection 
equipment  ii  the  octepted  wofid  standard  for 
modern  f.lm  tibrofies — T.V,  iiailom — or  wher. 
ever  motion  picture  film  is  handled.  Ir^sped-O- 
Film  aufomoricoflir  finds  breoks.  torn  sprocket 
holes,  scotch  tope  "splices",  ony  cause  of  film 
foilure  E*er^  those  defects  Ihol  ore  virtually 
impossible  to  fmd  by  hor^d.  Also  provides  for 
film  cleaning,  conditioning,  liming  or^d  editing. 
Stvcn  modeli  zvailabte. 
S«c  («laleB  lor  tomplete  listing. 

SPLICE-0-FILM 
For  the  (U)tit.  tirong«tt 
splices  »v*r — in  jusi  9  ire- 
ondi'  Atturatc  te  I  10.000 
«f  tn  inch  ComDltif  «Mh 
flcttric  tifai  ind  sutomatK 
■craper.  Used  by  ttrotti- 
sionals  (viryahtre  Money 
back  guarantee.    SI75.00. 

Gel  the  full  itoff.  Totk  to  our  tnginetring  rep- 
rttenlativei  and  write  ^or  our  cofa/og  confom- 
ing   a   complete   line  ot   film  room   equipment. 

THE  HARWALD  COMPANY 

1J45   CHICAGO   AVE.    •    EVANSION,   III. 
DAvii  e-7070 


REVIEWING  THE  SPONSORED  PICTURE 

Colorful  Show  of  Flowers 

Pi<-t<*rial  Tour  of  Bif;  .New  York  .Show 
a  Visual  Dclifiht  for  Home  Gar<lener§ 

Sponsor:  International  Flower  Show 

Title:  Flowers  in  Wonderland,  13i.j  min, 
color,  produced  by  Victor  Kayfetz  Produc- 
tions. 

■fr  The  more  th;m  h;ilt'  a  million  flowers  that 
fill  New  York's  Coliseum  each  March  are  the 
background  for  this  new  promotional  film  re- 
leased by  the  International  Flower  Show  man- 
agement. 

The  film  pictures  the  show  as  seen  through 
eyes  of  a  home  gardener  and  his  wife  who 
enter  the  show  competitively  for  the  first  time. 
They  marvel  at  the  preparations  necessary  to 
put  the  show  together  from  the  confusion  of 
packing  crates,  balled  and  burlapped  shrubs, 
potted  plants  and  a  thousand  other  ingredients. 
They  set  up  their  own  display  of  tenderly- 
cared-for  Rex  Begonias  and  then  tour  the 
show  itself. 

One  of  the  highlights  of  Flowers  in  Wonder- 
land is  a  special  condensed  time-lapse  sequence 
of  a  specimen  rhododendron  bursting  into 
bloom  in  less  than  one  minute.  This  was  sup- 
plied to  the  Show  by  John  Nash  Ott,  of  Lake 
Forest.  111.,  a  renowned  specialist  in  time- 
lapse  photography.  Other  special  sequences 
were  supplied  by  Eastman  Kodak  Company, 
one  of  the  principal  exhibitors  in  the  annual 
Show. 

Flowers  in  Wonderland  is  available  to  civic 
groups,  garden  clubs,  schools  and  television 
stations  from  The  International  Flower  Show 
Film  Library.  1780  Broadway,  New  York  19.ff 

Life-Line  for  Urban  Water 

100-Mile   Pipeline   to   Oklahoma   City 

Sponsor:    International    Pipe    and    Ceramics 

Corporation 
Title:  100  Miles  to  Atoka.  27  min.  b  w.  pro- 
duced by  Lewis  Studios. 
>  This  new  film  documents  a  current,  and 
one  of  the  country's  most  ambitious  public 
works  projects.  Showing  the  small  army  of 
men  and  machines  which  are  hastening  to  com- 
plete the  longest  continuously  built  water  sup- 
ply system  line  in  the  United  States,  100  Miles 
to  Atoka  is  a  study  in  ingenuity. 

The  film  shows  how  a  progressive  com- 
munity has  planned  to  meet  its  vital  water 
needs  through  the  year  1990.  and  the  tremen- 
dous task  of  burrowing  to  a  reservoir  at  Lake 
Atoka  100  miles  away.  By  the  end  of  1963.  the 
finished  main  will  gush  60  million  gallons  daily 
of  much-needed  water  to  Oklahoma  City. 

100  Miles  to  Atoka  shows  huge  conglomera- 
tions of  pipe  being  lifted  into  wide  trench 
positions  stretching  over  a  variety  of  different 
terrain.  It  also  describes  the  advanced  engineer- 
ing of  this  program  as  well  as  the  construction 
of  a  nearby  plant  where  the  half  million  feet 
of  pre-stressed  concrete  pipe  is  being  made. 

100  Miles  to  Atoka  is  being  distributed  for 
showings  on  TV  stations  bv  Sterlina  i\lo\ies 
U.S.A.  '  '  ^ 
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SOUND  RECORDING 

at  a  reasonable  cost 

High    fidelity    16    or    35.    Quality 

guaronteed.  Complete  studio  and 

laboratory  services.  Color  printing 

and    lacquer   coating. 

ESCAR 

Motion  Picture  Service 

7315   Carnegie   Ave. 
Cleveland  3,  Ohio 


ANNUAL  SPECIAL 

Nov.     Dec.     Jan. 

FILMSTRIPS 

PRODUCED  AS  REASONABLE  AS 

$2.00   PER  FRAME 

SEND  ART  WORK  FOR  FREE 

SAMPLE  TEST  &  QUOTATION 

YOUR  MOTION   PICTURE   FILM 

PROFESSIONALLY   EDITED  WITH 

SOUND,  TITLES,  MUSIC   AS   LOW  AS 

$200.00  per  min.   FINISHED  FILM 

NORTH  AMERICAN  FILM  CORP. 

Box   3201      Phone:    UNion   4-2288 
ERIE,   PENNSYLVANIA 
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Business  Scr  '•< 


Ke  mind 
ur  own 
tusiness 


I6MM,  EDITING /RECORDING,  WORKPRINTING/ 
TITLING/8MM  &  16MM  RELEASE  PRINTING/ 
35MM     SLIDE    AND    FILMSTRIP    SERVICES. 


Our  business  is  making  type 

titles  ...  no  photography . . . 

no  art  work . . . 

no  script... no 

tie-in  with  any 

producer...  we 

only  want  your 

title  work... not  your  clients 

I    ...an  important  fact  to  con- 

I    sider  when  you  order  titles! 


IIPUT   CTI  inin   159  E.  CHICAGO  AVE. 
Hon  I     O  I  UUlyJ  CHICAGO  11,  ILLINOIS 


\ 


Brittle,  curled 
cupped  film? 


I  i^ 


We  restore  to 
nearly  new  first 
run  quality  with 
Vite-a-lize  (Gage).  Vite-a-lize  pre- 
shrinks  new  Mm  uniformly,  seal- 
ing in  proper  humidity.  A  must 
for  new  stock  with  soft  emulsion. 
Guaranteed.  Leonard  Film  Service, 
1700A  E.  Walnut,  Pasadena.  Calif. 
Murray   1-9950. 


WoGo^si^DDg© 
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REVIEWING  THE  SPONSORED  PICTURE 

Technology  of  Blue  Print.s 

Modern  Methods  of  Reproduction  Are 
Pictured   in   "Blue   Print   for  Action" 

Sponsor;    International    Association    of    Blue 
Print  and  Allied  Industries 

Title:     Blue    Prim    for    Action.    28     min., 
color,    produced    by    Vision    Associates    in 
association  with   Film  Counselors,   Inc. 

''--  This  film  provides  a  contribution  to  the 
understanding  of  the  art  of  graphic  repro- 
duction. In  presenting  the  historic  events 
leading  to  the  birth  of  the  industry  it  dem- 
onstrates old  methods  of  duplicating  and 
contrasts  them  to  the  high  speed  precise 
methods  of  today. 

Blueprinting  has  become  a  vital  part  of 
today's  technology  especially  where  speed 
and    quality    of    reproduction    are    important. 

Ideas  born  in  the  mind  of  man  are  ef- 
fectively translated  into  a  pattern  for  action 
through  the  use  of  the  blue  print,  and  as 
America  moves  forward,  the  blue  print  in- 
dustry will  move  forward  with  it.  the  film 
says. 

Prints  of  Blue  Print  for  Action  are  avail- 
able to  community  organizations,  colleges. 
high  schools  and  television  stations  through 
Association  Films. 

A  T  V  Trilogy  on  Sweden 

Three  Films  on  Moclern  Sweden  Show 
Its     Schools,     Culture     and     Industry 

Sponsor:  The  Swedish  Institute 
Titles:  At  School  in  Sweden.  27  min.  pro- 
duced by  Artfilm  Studios;  Souvenirs  from 
Sweden,  27  min.  produced  by  Svensk  Filmin- 
dustri;  and  Made  in  Sweden.  27  min,  produced 
by  Svensk  Filmindustri. 

■fy  A  School  in  Sweden  documents  the  Swedish 
progressive  educational  system.  It  shows  chil- 
dren beginning  their  compulsory  schooling  at 
age  seven,  and  views  their  nine  years  of  aca- 
demic and  on-the-job  preparation  for  a  choice 
of  individual  careers. 

Souvenir.^  from  Sweden  describes  the  coun- 
try's Viking  heritage,  its  culture,  arts,  crafts, 
industries  and  agriculture.  Scenes  of  Sweden's 
magnificent  forest,  sports  and  colorful  terrain 
are  also  included. 

Made  in  Sweden  portrays  the  important  con- 
tributions which  Swedish  industry  has  con- 
tributed to  world  trade.  The  country's  timber, 
ore  and  hydroelectric  power  are  dramatically 
seen  as  major  influences  of  a  strong  economy. 
A  vast  amount  of  steel,  machines  and  tools, 
shops,  wood  pulp  and  paper  products  are  also 
viewed. 

These  half-hour  films  are  available  on  a 
free  loan  basis  for  showings  on  U.  S.  television 
stations  from  Sterling  Movies  U.  S.  A.  51" 


Sponsored  Films  Reviewed  in  These 
Pages  During  1962  Will  Be  Indexed 
in  Next  Month's  Production   Review 


164  N.  WACKER  DRIVE/CHICAGO  6,  ILL. 

PHONE  332-5286  (area  code  312) 


PRODUCERS 

You   Get  .   .  . 

.   .   .   QUALITY  MASTERS 
.   .   .   RAPID  SERVICE 
.   .   .   REAL   ECONOMY 
.   .   .   AT  .   .   . 


LOR 


BORATORY 
Inc. 


7401   MELROSE  AVENUE 
HOLLYWOOD  46,  CALIFORNIA 
PHONE:  OL  3-5115  A/C  213 
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EASTERN  STATES 


•  MASSACHUSETTS  • 

Cinema.    Inc..    234    Clarendon 
St.,  Boston  16. 


•  NEW  JERSEY  • 

Association  Films,  Inc.,  Broad 
at  Elm.  Ridgefield.  N.  J. 


•  NEW  YORK  • 

Association    Films,    Inc.,    347 

Madison,  New  York  17. 

Buchan  Pictures,  122  W.  Chip- 
pewa St.,  Buffalo  2,  N.  Y. 

Crawford.  Immig  and  Landis, 
Inc.,  480  Lexington  Avenue, 
New  York  17,  New  York. 

The  Jam  Handy  Organization, 
1775  Broadway,  New  York 
19. 

National  Cinema  Service,  71  Dey 
St.,  N.Y.  7,  WO  2-6049.  N.Y.C. 
RCA     audio-wsual     distributor 

S.  O.  S.  Photo-Cine  Optics,  Inc., 

602  W.  52nd  St.,  New  York 
19. 

Training  Films,  Inc.,  150  West 
54th  St..  New  York  19. 

Visual  Sciences,  599BS  Suffern. 

United  World  Films,  Inc.,  1445 
Park  Ave..  NY  29.  TR  6-5200 


•  PENNSYLVANIA  • 

Appel  Visual  Service,  Inc.,  963 
Liberty  Avenue,  Pittsburgh 
22. 

.\iidio-Visual  Equipment  Rent- 
al Service,  International  Film 
Center.  Sales  and  Repairs,  27 
South  17th  St..  Philadelphia  3, 
LOcust  3-7949. 

Oscar  H.  Hirt,  Inc.,  41  N.  11th 
St.,  Philadelphia  7,  WAlnut 
3-0650. 

James  Lett  Company,  221  N. 
Second  St.,  Harrisburg, 
CEdar  3-5651. 

J.  P.  Lilley  &  Son,  928  N.  3rd 

St.,  Harrisburg. 

The  .lam  Handy  Organization, 

Pittsburgh.    Phone:    ZEnith 
0143. 


SOUTHERN  STATES 

•  GEORGIA  • 

Colonial  Films.  71  Walton  St., 
N.  W.,  JA  5-5378,  Atlanta. 

United  World  Films.  Inc..  287 
Techwood  Dr.,  NW.,  Atlanta. 


Sunray  Films,  Inc.,  2005  Chester 

Ave..  Cleveland  14. 
Twyman  Films,  Inc.,  329  Salem 

Ave.,  Dayton. 
M.   H.  Martin   Company,   1118 

Lincoln  Way  E.,  Massillon. 

WESTERN  STATES 


•  LOUISIANA  • 

Delta  Visual  Service,  Inc.,  715 

Girod  St.,  New  Orleans  12. 
Phone:  JA  5-9061. 


•  MARYLAND  • 

Stark-Films  (Since  1920), 
Howard  and  Centre  Sts., 
Baltimore  1.  LE.  9-3391. 

MIDWESTERN  STATES 

•  ILLINOIS  • 

Robt.  H.  Redfield,  Inc.,  1020 
So.  Wabash  Ave.,  Chicago  5. 

Association  Films,  Inc.,  561 
Hillgrove,  LaGrange,  Illinois. 

Atlas  Film  Corporation,  1111 
South  Boulevard,  Oak  Park. 

The  Jam  Handy  Organization, 
230  N.  Michigan  Ave.,  Chi- 
cago. 

Midwest  Visual  Equipment  Co., 
3518  W.  Devon  Ave.,  or  27  N. 
Franklin  St.,  Chicago. 

United  World  Films.  Inc.,  542 
S.  Dearborn  St..  Chicago  5. 


•  MICHIGAN  • 

The  Jam  Handv  Organization, 

2821  E.  Grand  Blvd.,  Detroit 
Zone  11. 


•  MISSOURI  • 

Swank's,  Inc.,  621  N.  Skinker 
Blvd.,  St.  Louis  30,  Mo. 


•  OHIO  • 

Academv    Film    Service.    Inc.. 

2100  Pavne  .•\ve.,  Cleveland 
14. 

Film.s  Unlimited  Productions, 
137  Park  Ave.,  W.,  Mansfield. 

Fryan  Film  Service,  2929  Pros- 
pect Ave.,  Cleveland  15. 

LIST  SERVICES  HERE 

Qualified  audio-visual  dealers  are 
listed  in  this  Directory  at  SI. 00  per 
line  per  issue  on  annual  basis  only. 


•  CALIFORNIA  • 

LOS  ANGELES  AREA 

Coast  Visual  Education  Co., 
5620  Hollywood  Blvd.,  Holly- 
wood 28. 

The  Jam  Handv  Organization, 
305  Taft  Building,  1680  N.  Vine 
St.,  Holh'wood  28. 

Photo  &  Sound  Company.  5515 
Sunset  Blvd.,  Hollywood  28. 

Ralke  Company.  Inc. 
Audio-Visual  Center 
849  N.  Highland  Ave.  HO  4- 
1148,  Los  Angeles  38,  Calif. 

S.  0.  S.  Photo-Cine  Optics,  Inc. 
6331  Hollywood  Blvd.,  Holly- 
wood 28. 

Spindler  &  Sauppe,  2201  Bever- 
ly Blvd.,  Los  Angeles  57. 

United  World  Films,  Inc.,  7374 
Melrose  .\ve.,  Los  Angeles  46 

SAN  FRANCISCO  AREA 

Association    Films,    Inc.,    799 

Stevenson  St..  San  Francisco. 

Photo  &  Sound  Company,  116 

Natonia  St..  San  Francisco  5. 

Westcoast  Films,  255  Minna, 
San  Francisco  3. 


•  COLORADO  • 
Cromars'    (formerly    Audio- 
Visual    Center)    922    Bannock 
Denver  4 
Davis  Audio-Visual,  Inc. 

2149  S,  Grape  St.,  Denver  22. 

•  OREGON  • 

Moore's  Motion  Picture  Serv- 
ice, 1201  S.  W.  Morrison, 
Portland  5.  Oregon. 

United  World  Films.  Inc.  5023 
NE  Sandy  Blvd.,  Portland  13 

•  TEXAS  • 

.Association    Films.    Inc.,     16  2  1 

Dragon  Street,  Dallas  7. 
United  World  Films.  Inc., 

2227  Bryan  St.,  Dallas  1 

•  UTAH  • 

Deseret    Book    Company,    Box 

958.  Salt  Lake  Citv  10. 


Radiant    " Aiilolerlrir"    Sor 
Get  Underwriters'  Lah  'V|>|>i 

I  %r  The  Underwriters"  Lahor 
ies  Seal  of  Approval  and  In 
tion  has  been  awarded  the 
lectric"  line  of  projection  sc 
manufactured  by  the  Kii 
Manufacturinj;  Corp.  The  sc 
have  also  now  received  the  "( 
approval  of  the  Canadian  S 
ards  Association. 

In    making   the   announce 
Seymour    Jacobs.     Radiant 
president  for  Audio-Visual 
noted     "architects     and     hul 
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may  now  specify  either  the 
dard  or  Senior  "Autolectric" 
Approved  screen  with  assurar 
local  code  acceptance.  E 
screen  may  be  built-in  or  add 
existing   structures." 

#  *        * 

Cine  Magnetics  Brochure  I 
Services;  Gives  Useful  Tip 

7-7  An    interesting    new    brot 
has  been  issued  by  Cine  Magn 
Inc..    New    York    technical 
completion  firm. 

In  addition  to  descriptior 
the  many  services  the  com 
offers,  the  booklet  has  a  vali 
section  on  Film  Tips,  with 
size  and  conversion  charts. 

Copies  of  the  brochure  are  ; 
able    free    of   charge    from 
Magnetics.  202  East  44th  Sr 
New  York  17. 

*  *       * 

TV  Matte  for  :\loviolas  Nc 
Available  from  Camera  Mj 

i<  A  newly-designed  Camarl 
Matte  for  Moviola  film  ec 
machines  is  now  available 
The  Camera  Mart.  Inc., 
York.  The  matte  eliminates  g 
work  in  framing  the  exact  pii 
area  appearing  on  televisior 
ceivers,  allowing  the  film  e 
and  sponsor  to  view  the  co 
TV  frame  size  directly  on  the 
viola  picture  head. 

The  matte  is  placed  flat  oi 
viewing  glass  and  is  instanthi 
movable.    It    is    precision-cut 
fitted   from   durable   heavy  g 
plastic  and  has  a  black  finish 

Prices  for  different-size  V 
ola  heads  range  from  S6.5( 
S8.0().  \\  rite  for  data  sheet. 
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Overhead  projector; 
aids  for  production 
and  presentation 


ermo-Fax  Overhead  Proiector 


rhead  Projector  Designed 
{M  to  Meet  Instructor  Need 

new     overhead     projector 
h  the  manufacturer  says  was 
;ned  to  serve  as  the  primary 
munications    tool    in    meeting 
training   rooms   of   all   types 
been  introduced  by  the  Minn- 
Mining  and   Manufacturing 
ipany. 
e  new  audio-visual  tool,  the 
:rmo-Fax"  Model  66.  is  tail- 
to  the  needs  of  the  instruc- 
Compactness.   operating  ease 
low-cost  economy  have  been 
bined    into    a    unit    that    will 
as   a   permanent   fixture   in 
ting  and  training  rooms  of  all 
s. 

he  projector  has  an  f3.5  lens 
weighs  14' i  pounds.  It  is  14 
14  inches  square,  nine  inches 
and  measures  27  inches  to  the 
of  the  projection  head. 
heck  NP  #1  in  the  New  Prod- 
Form  for  complete  data.     ^' 

*  :;:  * 

1  Unit  "Coordinator"  Offers 
ciency    in    Film    Inspection 

"urther  automation  in  motion 
ire  film  inspection  and  main- 
nce  is  offered  in  the  new  dual- 
coordinator"  developed  by 
Harwald  Company.  Evanston. 
ois. 

he  new  unit,  according  to  the 
ufacturer,  increases  efficiency 
reduces  worker  fatigue  in  film 
iries  where  one  man  operates 
of  the  firm's  widely  used 
inspection  :ind  cleaning  ma- 
es. 

he  new  unit  is  designed  to  fill 
corner  created  by  two  adjacent 
)ect-0-Film  machines  set  at 
t  angles  to  each  other.  It  adds 
ieir  already  ample  table  space. 
5s  a  record  of  the  time  each 
hine  has  been  run,  and  af- 
Is  graphic  paper  record  of  an 
ected  film's  physical  condi- 
Check  NP  #2  in  the  conven- 
request  form  for  additional 
Ills.  ^ 


Signal    Generator.   .\uto   Start 
Marker  on  Arriflex  33  Camera 

<'  Arriflex  Corporation  of  Amer- 
ica announces  the  availability  of 
an  Arrifle.x-35  motion  picture 
camera  with  a  signal  generator  and 
automatic  start  marker. 

The  signal  generator  and  auto- 
matic start  mark  combination  is 
available  as  an  original  factory  in- 
stallation on  a  new   camera  only. 

The  generator  itself,  provides 
a  60  cycle,  1 .4  volt  output  for  the 
control  signal.  This  output  is  per- 
fectly compatable  with  all  the  syn- 
chronous sound  recording  systems 


Arri-35    With    New    Accessories 

which  use  quarter  inch  tape  for 
the  Audio.  The  marker  light  sys- 
tem in  the  camera  automatically 
establishes  start  marks.  Each  time 
the  16  volt,  transistorized  gover- 
nor controlled  motor  is  started, 
the  marker  lights  are  energized. 
As  soon  as  the  camera  comes  to 
speed,  the  lights  go  out.  As  a  re- 
sult, two  or  three  frames  of  film 
are  flashed  at  the  beginning  of 
each  take.  The  end  of  the  flash 
area  is  the  start  mark.  Check  NP 
#3  for  additional  product  data.  S' 
*        *        * 

Instrument  Designed  to  Solve 
Film  Lighting  Control  Problems 

'-  A  new  instrument  designed  to 
solve  problems  of  lighting  control 
faced  in  live  and  film  television 
production  has  been  developed  by 
Gamma  Scientific,  Inc. 

The  A-500  Luminance  Analy- 
ze: s  the  first  instrument  designed 
to  measure  scene  luminance  ratios. 
It  enables  the  cinematographer  or 
lighting  director  to  establish  white 
reference  quickly  and  correctly 
and  relate  flesh  tones  and  shadow 
areas  as  well  as  all  other  scene 
luminances  directly  to  this  refer- 
ence. In  general  photography,  the 


instrument  can  also  solve  light 
measurement  problems  for  the 
photographer  on  d  fficult  or  critical 
assignments. 

The  hand-held  instrument  is  a 
photomultiplier  spot  photometer. 
With  its  look  angle  of  '  2  degree, 
it  makes  possible  the  measure- 
ment of  light  from  1/4000  of  the 
area  of  a  typical  scene. 

Measuring  7' 2  inches  long,  2' 2 
inches  wide,  and  6  inches  high,  the 
A-500  Luminance  Analyzer  weighs 
three  pounds.  It  is  completely  self- 
contained  using  standard  batteries. 
For  other  information,  check  NP 
#4  in  the   Request  Form.  9' 

*  *        * 

Portable    TV   Tape    Recorder 
Unveiled    by   .4nipex    Corp. 

■<^  TV's  usefulness  as  a  teaching 
aid  has  been  advanced  with  the 
introduction  by  Ampex  Corpora- 
tion of  a  portable  television  tape 
recorder  one-twentieth  the  size  and 
one-fourth  the  cost  of  previous 
models. 

The  Ampex  VR-l.SOO  Video- 
tape recorder,  descendant  of  the 
original  Ampex  Videotape  record- 
er used  by  TV  broadcasters 
throughout  the  world,  is  specifical- 
ly designed  for  closed  circuit  and 
off-the-air  recording  of  education- 
al material.  It  records  live  action 
or  program  material  on  magnetic 
tape  for  immediate  or  later  replay 
through  TV  receivers. 

Weighing  130  pounds,  the  VR- 
1500  operates  on  household  cur- 
rent and  has  a  minimum  of  con- 
trols for  easy  operation.  Check 
NP  #5  in  the  convenient  request 
form  for  additional  details.         ^ 

*  *        * 

Sew  Multi-Channel  Recorder 
Produced  by   .Magnasync  Corp. 

">  A  multi-channel  recorder/re- 
producer for  audio  monitoring  is 
being  produced  by  Magnasync 
Corporation. 

The  versatile  Magnasync  Model 
TR-1510  multi-channel  recording 
system  will  record  up  to  10  simul- 
taneous audio  transmissions  with 
continuous  around-the-clock  oper- 
ation. 

The  incoming  recorder  antici- 
pates the  switch-over  and  the  over- 
lap time  is  adjustable  on  both  trans- 
ports. The  unique  Magnasync 
"fail-safe"  feature  detects  mechan- 
ical or  electronic  failure  and  auto- 
matically  starts   tandem   recorder. 


No  important  transmissions  are 
lost. 

Plug-in    transistorized    circuitry 

provides  maximum  reliability  with 

minimum  maintenance.  Check  NP 

#6  for  additional  product  data.  ^ 

*        *        * 

Cummins  .4nnounces  New  Line 
of  Film  iMarking  Perforators 

■y-  A  new  line  of  film  marking 
perforators  for  use  in  commercial 
and  industrial  film  labs  is  an- 
nounced by  Cummins-Chicago 
Corp. 

Two  standard  film  perforator 
models  are  available  —  one  for 
numbering  both  types  of  35mm 
film  and  the  othe.-  for  use  on  both 
l6nim  and  8mm. 

Cummins  film  marking  perfora- 
tors employ  the  same  basic  prin- 
ciple as  Cummins  canceling  equip- 
ment used  in  banks  and  offices 
throughout  the  world.  The  ma- 
chines actually  perforate  holes  on 
the  film  leader  which  spell  out 
numbers  or  letters  making  positive 
identification  possible  at  any  time, 
and  avoiding  any  possibility  of 
losing  or  destroying  the  identifying 
mark.  Check  NP  #7  in  the  request 
form  for  additional  details.  R" 

*        *        * 

Portable  Sound  Lectern 
Announced   by   Oravisual   Co. 

tV  A  portable  sound  amplifier  lec- 
ternette  is  being  produced  by  Ora- 
visual Company. 

This  lectern  has  a  complete  high 
fidelity  public  address  system  built 
into  one  self-contained  portable 
unit.  Compact  and  easy  to  handle, 
it  is  ideal  for  use  at  meetings, 
conventions,  banquets,  training 
sessions  —  wherever  a  fine  qual- 
ity, low  cost,  portable  lectern  is 
needed. 

It  closes  up  like  a  suitcase  to  10 
inches  by  19  by  20  inches.  Weight 
is  37  pounds.  The  eight  transistor. 
16  watt  high  fidelity  sound  sys- 
tem provides  unusual  power  and 
clarity.  Two  8-inch  extended 
range  cone-type  speakers  enable 
use  before  large  groups,  without 
strain  for  speakers. 

Other  features  are  speaker's 
timer  and  signal  lights.  The  ad- 
justable speaker's  timer  measures 
silently  in  minutes  up  to  one  hour. 
Two  signal  lights  remind  speakers 
of  the  time  factor.  For  complete 
data,  check  NP  #8  in  the  Request 
Form.  S' 

Low-Cost  Rear  Projector  Lnit 
Developed  by  Jack   Coffey   Co. 

-^  A  new  low-cost  rear  projection 
unit  has  been  developed  by  the 
Jack  C.  Coffey  Co.  so  that  motion 
pictures    and    filmstrips    can    be 
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Luxor  Rear  Projection  Unit 

shown  in  lighted  classrooms,  us- 
ing equipmenl  many  schools  al- 
ready own. 

The  unit  can  be  placed  on  one 
of  two  same-height  projector  stands 
or  tables  (or  one  long  table 
or  desk )  while  the  projector  goes 
on  the  other.  If  the  school  has  two 
same-height  projector  stands,  no 
further  equipment  is  needed. 

The  Lu.\or  Rear  Projection  unit 
has  a  large  18  by  24  inch  full 
screen  for  sharp  screen  images. 
Check  NP  #9  in  the  convenient 
Request  Form  for  more  data.  ^ 
*       *        * 

Master    Vii-Graph    Overhead 
Projector   Unveiletl   by   Beseler 

■ir  A  new,  improved  Master  Vu- 
Graph  overhead  projector  has  been 
introduced  by  the  Charles  Bese- 
ler Company. 

Sharp,  brilliant  screen  images 
are  projected  —  even  in  fully 
lighted  rooms.  The  unit  accepts 
full  size  10  by  10  inch  transpar- 
encies and  projects  them  as  large 
as    13   by   13   feet. 

This  is  made  possible  by  a  pre- 
cision optical  system  consisting  of 
a  special  4-inch  diameter  14-inch 
focal  length  f3.5  projection  ana- 
stigmat.  and  optically  ground  and 
polished  5-inch  diameter  conden- 
ser, special  plastic  Beseler  fresnel 
lens,  and  a  1000  watt  pre-focus 
lamp  with  4'2  inch  reflector. 

The  new  Vu-Graph  6600  offers 
a  built-in  cellophane  roll  attach- 
ment that  will  accommodate  a  100 
foot  cellophane  or  a  50  foot  ace- 
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a  Master  Vu-Graph; 
Film  Editor,  Optical 
Printer  from  Abroad 


tate  roll.  This  permits  utilization  of 
the  Vu-Graph  as  an  "electric 
blackboard"  with  user  projecting 
what  he  writes  as  he  writes  it.  For 
additional  data,  check  NP  #10 
in  the  Request  Form.  S' 

*  *        * 

>liteliell     Adds     Vari-Slroke 

■  •  Vari-Stroke  control  added  to 
Mitchell  NC  and  BNC  film  move- 
ments allows  the  camera  assistant 
to  time  the  movement  to  match 
variations  in  the  film  being  used. 
The  Mitchell  Camera  Corp.  an- 
nounces that  the  result  is  a  quieter 
operating  movement,  free  of  pick- 
ing noise,  when  transporting  film 
which  is  not  up  to  standard.  This 
adjustable  movement  provides  the 
operator  with  a  control  over  the 
movement  in  relation  to  the  film 
condition.  Check  NP  #11  in  the 
Request  Form  for  complete 
data.  n- 

*  *        * 

England's  Latest :  Motorized 
Edit-Or   Mark    II   for    16   Film 

"  The  Edit-Or  Mark  II,  introduc- 
ed under  the  Premier  label  by 
Robert  Rigby  Limited  of  London. 
is  a  new  compact  motorized  editor 
specially  designed  for  16mm  work. 

The  main  features  are  that  it 
will  handle  both  optical  and  mag- 
netic married  prints  as  well  as 
separate  picture  and  either  mag- 
netic or  optical  sound  reels.  Two 
sprockets  allow  easy  threading  and 
marking  up  of  picture  and  sound. 
Each  sprocket  is  individually  de- 
clutchable  to  lift  sound  or  picture. 

The  large  back  projection  screen 
shows  a  picture  size  7"  x  4"  and 


includes  the  full  width  of  film  — 
picture  and  sound  track.  There  is 
provision  for  showing  picture  on  an 
external  screen  if  required. 

The  one  watt  amplifier  is  fully 
transistorized  and  includes  ear- 
phone, socket  and  volume  control. 
The  rotation  of  a  central  knob 
operates  the  motor  —  forward  or 
reverse  —  at  either  normal  pro- 
jection speed  or  at  double  speed. 


Motorized  Edit— Or  Mark  II 

In  either  case  the  machine  stops 
within  a  frame.  The  center  inching 
knob  can  adjust  to  an  individual 
frame  mark.  A  footage  framecoun- 
ter  is  fitted. 

The  unit  is  mounted  on  a  rugged 
trolley  table  with  cutting  bins  and 
work  surfaces.  Modular  construc- 
tion is  employed  throughout  for 
easy   maintenance. 

Further  details  may  be  obtain- 
ed from  Robert  Rigby  Ltd..  Prem- 
ier Works.  Northington  Street. 
London  W.C.I,  or  check  NP  #12 
in  the  Request  Form  this  month.  ^ 


A   CONVENIENT   REQUEST   FORM   FOR   PRODUCT   DATA 

□   NP  #   I:  The  Thermo-Fax      [;]   NP  #  7:     Film     Marking 


"66"  Overhead  Projector 

□  NP  #  2:    New    Dual-Unit 
"Inspect-O-Film. " 

□  NP  #  3:      Arriflex     "35" 
Camera  With  Accessories. 

Q  NP  #  4:  Luminence  Anal- 
yser for  Light  Control. 


Perforator  by  Cummins. 

□  NP  #  8:    Portable    Sound 
Amplifier/Lecternette. 

□  NP  #  9:    The   new   Luxor 
Rear  Projection  Unit. 

□  NP  #   10:   Improved  Mas- 
ter Vu-Graph  Projector. 


□  NP  #  5:  Ampex  VR-1500      g   NP  #11:  Vari-Stroke  Con- 
Portable  Videotape  Unit.  trol.  Mitchell  Camera. 

□  NP  #  6:  Magnasync's  New      Q  NP  #   12:    Motorized   Ed- 
Recorder/Reproducer.  it-Or  for  16mm  Work. 

□   NP  #   13:   Optical  Reduction   Printer 

ATTACH  LETTERHEAD  &  MAM,  TO  THE  NEW   PRODITTS  DESK 

c/o  Business  Screen,  7064  Sheridan  Road,  Chicago  26. 


Optical  Reduction  Printer 

Filmprint  Services.  Londo 
Offers  New  Optical  Printe 

ir  To  meet  the  rapidly  grc 
demand  for  8mm  release  prir 
Britain  a  new  optical  film  n 
tion  printer  is  available  for  s; 
laboratories. 

The  machine,  manufacture 
Filmprint  Services  Limited  of 
don  by  Newman  and  Guardi 
the  celebrated  British  photogr; 
equipment  manufacturers,  will 
duce  blown-up  or  reduction 
corrected  copies  from  camera 
ginals  by  the  subtractive  pri 
method,  from  8  or  16mm 
black  &  white  or  color,  prov 
16mm  to  8  and  8  to  16  by  0[ 
systems,  and  8mm  to  8  and  H 
to  16  prints  by  contact. 

It  will  also  produce  a  wide  r 
of  optical  effects  for  any  of 
film  sizes.  The  machine  ope 
at  high  speed  and  is  designe 
print  optical  sound  on  8mm 
quired. 

Filmprint    Services,    at    7| 
Grosvenor  Street,  across  the  | 
from  the  U.  S.  Embassy  /' 
don.  provide  a  comprehensive 
vice  for  recording  of  English 
foreign   commentaries   and   si 
mixing  and  transfer. 

Check  NP  #13  in  the  con 
ient  Request  Form   for  more 

tails. 

*  *  * 

Latest  .\ngenieiix  Lenses  .4 
.Availahle  from  Camera  Mar 

7^  The  newest  model  Anger 
1 2mm  to  120  mm  zoom 
equipped  with  a  side  viewfindi 
now  available  for  rental  from 
Camera  Mart.  New  York. 

The  new  lens,  with  built-in 
justable  side  view-finder,  is 
mounted  and  crank  or  rod  o| 
ted.  This  excellently  rated  f 
lens  is  especially  suited  for 
with  the  Auricon  Special  and 
600  cameras,  as  well  as  < 
1  6mm  "C"  mount  cameras. 
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MOVIELAB    FILM    LABORATORIES 
MOVIELAB   BUILDING,  619  W.  54th  ST. 
NEW  YORK    19,  N.  Y.    JUDSON    6-0360 

^developing  color  negatives  •  additive  color  printing  •  reduction  printing  including  A  &  B  color 
slide  film  processing  •  blowups  •  internegatives  •  Kodachrome  scene-to-scene  color  balanced 
printing  •  Ektachrome  developing  and  printing  •  registration  printing  •  plus  complete  black  and 
white  facilities  including  cutting  rooms,  storage  rooms  and  the  finest  screening  facilities  in  the  east. 


Our  first  aim  is  to  make  films  that 
get  results.  Because  they  are  made 
so  well,  they  win  awards.  So  far  this 
year,  for  instance . . .  eight . . . 
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Information  delivered  .  .  .  instruction  under- 
stood .  .  .  attitudes  changed  ...  and  other 
measures  of  value  ...  all  are  stern  tests 
applied  to  all  Jam  Handy  productions.  •  But 
critical  acclaim  by  film  award  juries  is  also 
welcome  evidence  of  acceptability  and  of 
competitive  excellence.  •  On  behalf  of  our 
sponsors  and  the  many  staff  people  involved, 
this  is  to  express  appreciation  to  the  Official 
U.  S.  Selections  Committee  for  the  3rd 
International  Industrial  Film  Festival,  to  the 
ju'y  of  the  United  States  Department  of 
Agriculture's  Centennial  Film  Festival  ...  and 
to  the  Cnlumbus  (Ohio)  Film  Festival  and 
American  Film  Festival  jurors  for  honors  th2y 
have  given  to  some  of  our  many  fine  motion 
pictures  and  slidefilms  during  1962. 

We  invite  you  to  preview  any  of  these  winners. 


THE     JAM     HANDY     ORGANIZATION 

NEW  YORK  •  DETROIT  •  CHICAGO  •  HOLLYWOOD 
JUdson  2-4060  •  TRinity  5-2450  •  STate  2-6757  •  HOIIywood  3-2321 
Motion  Pictures  •  Business  Theater  •  Slides  and  Slidefilms  •  Training  Aids 
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